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Seramik malzemelerle ilgili (Cam, Cimento, Emaye dahil) orijinal arastirma, davetli
makale, derleme, teknik rapor ve haber tiiriindeki yazilar bilgisayarda yazilmis olarak PC
Word belgesi formatinda e-posta ile iletilmeli, ayrica kagit giktis: da Tiirkiye Seramik
Federasyonu adresine génderilmelidir. Yazar, makalesinde yer alacak gorsellerin 304 dpi
coziiniirlitkte elektronik olarak tarayip CD'de teslim etmelidir. Eger bu miimkiin degilse
mutlaka dia ve kart baski (10x15 cm) seklinde géndermelidir. Yazilarda kullanilan sekil,
sema grafikler “Word Belgesi” iine yapistirlmamali, her biri tek bir resim belgesi olarak
CD ile gonderilmelidir. Kullanilan kaynaklar metin i¢inde numaralandiriimah, metin
sonunda mutlaka toplanmalidir. Gonderilen ya da istenen her yazmim kabul edilip
edilmemesi ya da diizeltme istenmesinde Yaym Kurulu tam yetkilidir. “Sanatsal ve
Bilimsel” baghg; altinda degerlendirilecek makaleler mutlaka en az bir hakem tarafindan
degerlendirildikten sonra Yaymn Kurulu'nca incelenmektedir. Dergideki yazilardan
kaynak gostermek kosuluyla alinti yapilabilir. Dergiye gonderilen yazilar yaymlansin ya
da yaymlanmasin yazarma iade edilmez. Ozgiin ya da derleme yazilardaki bilgiler ve
goriisler yazarm sorumlulugundadr. Ticari reklamlar firmalarm sorumlulugundadr.
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BASYAZI 1:1p Arnicie

Global kriz ve enerji fiyatlar:

Yildoniimleri, nereden gelip
nereye gitmekte oldugumuzu de-
gerlendirmemiz ve muhasebe yap-
mamiza firsat vermesi agisindan
onemlidir. Hele bir de kiiresel bir
mali krizin tam ortasindayken... Bu
noktada birbirimizle istisare icinde
bulunmak biiyiik 6nem tasidigin-
dan, bir yili kapatirken sizlerle bu
saymizda bir durum degerlendir-
mesi yapmay1 uygun buldum.

Biz tilke olarak krizlere yabanci
degiliz. Ancak bugiin kars1 karsiya
oldugumuz kriz, ge¢miste yasadik-
larimizdan farkli olarak, bizim ha-
talarrmizdan degil, kiiresel mali sis-
temin yapisindaki yanlislardan
kaynaklanan yapisal bir krizdir. Ge-
lismelerden anladigimiz, Ikinci
Diinya Savasi sonrasinda olusan
uluslararasi sistemin, giiniimiizde diinyann ihtiyaclarina cevap vereme-
digi yontindedir. Kiiresel krizle birlikte, bugiinkii diinyarn ihtiyaclarma
cevap veremeyen ekonomik sistemin yeniden yapilanmas, oncelikli hale
gelmis bulunuyor. Bundan sonra 6nemli olan, krizlerin ardindan ortaya
cikan yeni kosullara uyum saglayabilmektir.

1990-2007 arasinda kiiresel ticaret hacminin ortalama ytizde 9,3 ora-
ninda biiytiyerek, ayn1 donemde ytizde 5,6 oraninda biiyiiyen kiiresel
ekonominin 6niinde yer almast, Ttirkiye'nin de icinde bulundugu, ytikse-
len piyasa ekonomilerinin diinya ticaretinden giderek daha fazla pay al-
maya baslamasina neden oldu. Cin yakin donemde Almanya'y: geride
birakarak diinyanin en biiyiik ihracatcisi olacaktir. Satin alma giicii pari-
tesine gore bugtin Cin, diinyanin 2. biiyiik, Hindistan ise 4. biiytik ekono-
misi haline gelmistir. Buna karsilik zengin tilkelerin diinya tiretimindeki
pay, 150 yildan beri ilk kez 2005 yilinda, ytizde 50'nin altina diismdistiir.
Bu ytizden analistler oniimiizdeki donemi “yiikselen piyasalar ytizyil”
olarak tanimlamaktadir.

Ulkemize baktigimizda, bu olumlu riizgarlarin bizi pozitif yonde et-
kiledigini goriiyoruz. Alt1 y1l 6ncesine kadar kiiresel ekonomiye yeterin-
ce entegre olamayan tilkemiz, uygulanan reform programi ve zel sektd-
re dayali biiyiime sayesinde, kiiresel ekonomiye intibakini hizlandirdi.
Alt1 yildir siiren biiyiime, ihracat ve yatirim performansmin arkasmda
da, bu entegrasyon yatiyor. Bugtin Tiirkiye, diinyanin en biiytik 17. Av-
rupa’nin ise altinc1 ekonomisi haline gelmistir. Avrupa'nin en biiytik 500
sirketi arasinda 12 Tirk sirketi bulunmakta, diinyanin en biiyiik 225 ulus-
lararast miiteahhitlik firmas arasmda 23 Tiirk firmast yer almaktadir. Is-
lam diinyasinm en biiytik 100 sirketinin bulundugu listeden petrol ve do-
galgaz kaynaklarindan beslenen sirketleri ¢ikartildiginda, en biiyiik 10
sirketin sekizinin Tiirk sirketi oldugunu gérmekteyiz. Ancak nasil ki diin,
artan kiiresel entegrasyonun olumlu sonuglarmi yasadiysak, bugiin de
kiiresel sistemin dalgalanmalarindan etkilenmeye basladik.

Bu donemde iiretim kapasitesini en iyi koruyan, giiniin sonunda en
karl olacaktir. Dolayistyla ekonomik kiiciilme yasanan bir diinyada, da-
ralmanin etkilerini siirh tutmak da basaridir. “Disarida giiriil giiriil akan
bir diinya” varken higbirimizin durma liiksii yoktur. Yine de mevcut du-
rum itibartyla, ABD ve Almanya basta olmak tizere gelismis ekonomile-

Zeynep Bodur Okyay

Seramik Federasyonu Yonetim Kurulu Baskan
Chairman, Board of Directors Ceramics Federation

Energy prices soar

Anniversaries are significant in
terms of \out evaluation of where we
are.coming from and where we are he-
aded to and ouy taking an account of

such, things, Espuml y, just in the
nudgmmr ameial crisis. .. Suzn’ it is
highly important to consult each ot-
her-at“this“point, I found it proper to
make a situation evaluation with you
in this issue as weicomie to the closing
of this year.

As a country, we are not alien to
crises. However, f/u crisis we are fa-
cing today, in contrast to previous
ones, is a structural crisis attributab-
le to the mistakes in z‘/u’ composition
of the global financial system, not our
own mistakes. Wh nf we can gather
from developments is that the inter-
national system, u‘/zidz was formed
post-second world war, cannot respond to the needs of the world today.
Alongside of the global crisis, it has become a priority that this economic
system, which fails to satisfy the needs of the present world, is restructured.
What will be important from now on is the ability to adapt the new conditi-

ons arising after the crisis

The fact that the volume of global trade grew by 9.3 percent on the avera-
ge in the 1990-2007 period, ahead of the global economy growing at the rate of
5.6 percent during the same time span, caused the emerging market economi-
es, of which Turkey is a part, starting to get progressively a larger share of the
global trade. Soon, China will be the largest exporter in the world, taking over
Germany. Based on the pur
largest economy in the world with India ranking 4th. Yet, the share of rich co-

chasing power parity, China has become the 2nd

untries in world production has dropped under 50 percent for the first time

during the last 150 years, in 2005. Therefore, analysts describe the upcoming
period as the century of “er zzurgilzg markets”.

Taking a glance at our country, we see that these positive winds are affec-

ting us favorably. Our cou

;/ [(7/ economy adequately un /'/ six years ago, thanks to the implemented re

try, which was unable to be integrated into the

form program and the private sector driven growth, accelerated its zzdzzpfm‘ on
to Hu global economy. This integration 1 zdv ‘lies the growth, export and in-
vestme fpum// 1ance which /zas been maintained for six years. Presently to-
day, Turkey has become the world’s largest seventeenth and Europe’s sixth
/(77';(0.\/ economy. There are 17 Turkish unn;mniu% among the largest 500 com-
panies in Europe, with 23 Turkish firms listed among the largest 225 interna-
tional contracting firms in z‘/u world. Removing sz companies nurtured out
of petroleum and natural gas resources from the list of the top 100 companies
of the Islamic world, we see that eight out of the largest ten companies are Tur-
kish. However, just as we had experienced the favorable results of increasing
global integration yesterday; today we have started to be affected by the fluc-
tuations of the global system
The ones who maintain their output capacity best in this period will be
the most profitable ones at the end of the day. Therefore, it is an achievement
just to contain the impact of contraction in a world going through an econo-
[( downsizing. None of us has the luxury of stopping when there is a
“world running loudly outside”. Still, most of the developed economies have
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BASYAZI 1:1p Arnicie

rin ogu resesyona girmis durumdadir. Krizin olumsuz etkileri, ne yazik
ki, Tiirkiye’de de giderek daha fazla hissediliyor. 2001 Krizi sonrasmda
Tiirkiye'nin bankacilik sektoriinii yeniden yapilandirmasi, en azindan
simdiye kadar, finansal boyutta sorunlarin ¢ok biiyiimesini engelledi.
Ancak, kiiresel krizin olumsuz etkilerinin reel sektoriimiize maalesef y1-
ki1 bir sekilde yansidigim gormekteyiz. Ayrica Tiirkiye'de enflasyon ora-
nnin artis trendine girmesi ve girdi fiyatlarinda 6zellikle enerjide sene
basindan beri vergi dahil yapilan toplam yiizde 82,2 oraninda zam isimi-
zi giin gectikce daha da zorlastirmaya basladi.

Uretimine ara vermek veya kapilarimni tiimiiyle kapatmak zorunda
kalan sanayi kuruluslar ile ilgili haberler ne yazik ki devam ediyor. Bun-
dan sektériimiiz de nasibini almaktadir. Insanlarimiz islerini kaybediyor.
Zaten biiytik bir sorun olan issizlik daha da biiytiyor. Sanayi iiretimi kay-
g1 verici bir seyir izliyor. Ekim ay1 sonucu ile sanayi tiretimi, yedi yil ara-
dan sonra, ilk defa, ti¢ ay tist tiste kii¢lilmiis bulunmaktadir. Bu, 2001 son-
ras1 dénemin en yiiksek oranh kiigiilmesidir. Kasim aymda, kapasite kul-
lamim oran ytizde 72,9 olarak aciklandi. Bu da, 2003 yili ikinci aymdan
sonraki en diisiik kapasite kullanim oranidir. Tiirkiye Thracatcilar Mecli-
si kayitlarma gore, kasim ayinda da ihracatimiz, yilizde 22 azalmustir. Bu
kosullarda, sanayi iiretiminde, dordiincii ceyrek icin de iyimser olmak
miimkiin degildir.

Tiirkiye ekonomisinde son alt1 yila, diisiik kur-asir1 degerli YTL dam-
gasini vurmustur ve maalesef, 2008 sanayimiz i¢in, 2001 sonras: dénemin
en olumsuz y1li olarak kapanacaktir. Son agiklanan verilere gore, Tiirkiye
ekonomisi 2008'in tgclincii ¢eyreginde sadece yiizde 0,5 biiytimiistiir.
Yiizde 0,5, 2001 y1linin son geyreginden bu yana elde edilen en diistik bii-
yiime oramdir. Imalat sanayi katma degeri {iglincii ceyrekte yiizde 1,1
azalmustir. Sanayi sektorii katma degeri, 2002 ilk ¢eyrekten sonra ilk defa,
bu ceyrekte azalmistir. Sanayimiz ilk defa, bu ceyrekte, biiyiimeye pozi-
tif katki yapamamustir. Sanayi katma degerindeki diistis, ticaret sektorii-
nii de olumsuz etkilemis, tigiincii geyrekte ticaret sektorii katma degeri de
yiizde 1,8 azalmustir. Uretimin yaninda, ekonominin tiiketim boyutunda
da igler iyi gitmemektedir. Uciincii geyrekte 6zel titketim harcamalar sa-
dece yiizde 0,3 artmustir. Bu oran 27 ceyrek sonraki en diistik artistir.

Yatirim harcamalarida da vahim bir tablo ile karsilasmaktayiz. 2002
ilk geyregindeki ytizde 12'lik diististen sonra, 2008'in tigiincii ¢eyreginde,
o6zel sektor yatirim harcamalar1 ytizde 10 azalmistir. Bu harcamalar igin-
de makine ve techizat yatirrm harcamalar1 da yiizde 8,4 azalmistir. An-
cak, tiim olumsuzluga ragmen, 2002’'den-2008'e, sanayimiz, iiretimini ve
ihracatimi artirmayi basarmugtir. Ama nasil bagarmistir?

Elindeki tiim imkanlar1 kullanarak; ithal girdiye yonelmis, kur riski
tistlenme pahasina disaridan ucuz kredi kullanmis, verimliligini artirmak
adina daha az is¢i istihdam etmis ve dis pazarlarini korumak adina, ka-
rindan fedakarlikta bulunmus, hatta bazen zararma satis yapmustir. Kii-
resel kriz dncesinde de sanayimizde bazi dile getirdigimiz sikintilar var-
di. 2004 yilinda sanayi tiretimi yiizde 9,8 gibi yiiksek bir oranda artmis-
ken, 2005'te y1llik artis oran1 neredeyse bunun yarisina ytizde 5,4’e gerile-
misti. Bu kosullarda rekabet miicadelesi veren sanayimizin nefesi, 2005
yilindan itibaren tikanma belirtileri gostermeye baslamisti. 2006, 2007 yil-
larmda da sanayi tiretimindeki artis, inisli gikigh istikrarsiz bir seyir izle-
mis ve yillik bilyiime yine yiizde 5ler civarinda kalmusti. 2006 Mayis
aymdaki dalgalanmay takiben, i¢ talep giderek daralmaya baslamisti.
Yogun enerji tiiketen ve tiretiminin yarisindan fazlasim ihrag eden Tiirk
seramik sektorii de, bir tarafta fiyatlar1 devamh olarak artan enerji girdi-
si ve enflasyon oraninin ¢ok iizerinde fiyatlar1 artan Tiirk Lirasi ile temin
etmekte oldugu yerli hammaddeler, diger tarafta ihracat gelirlerinde de-
vaml1 azalmaya sebep olan doviz fiyatlar arasinda sikisarak Nisan 2007
tarihinden bu yana biiyiik bir sikint1 igerisindeydi.

Déviz kurlar1 uzunca bir siire 1,20 YTL civarinda dalgalanma goster-
mis ve sektoriin ihracattan elde ettigi gelirler tiriin maliyetini karsilaya-
mamustir. Yillik baglantilarla gergeklestirdigi ihracat taahhiitlerinden
vazgecemedigi icin iireticiler ihracata devam etme mecburiyetinde kala-

already gone into a recession, lead by USA and Germany at the present. The
adverse effects of the crises unfortunately are being felt more and more in
Turkey as well. Turkey's restructuring its banking industry after the 2001
crisis, at least so far, has prevented excessive growth of problems financially.
However, we see that unfortunately the ndumw effects of the global crisis are
reflected upon our real industry destructively. Also, the inflation rates going
into a trend of growth in Turkey and the tax inclusive total price hike of 82.2
percent on energy since the beginning of the year are making our job incre-
asingly difficult

Unfortunately, news about the industrial companies forced to suspend
production or shut down their gates (’lu‘iruly are continuing to arrive. Our in-
dustry is getting its share of this as well. Our people are losing their jobs.
Unemployment, which is a great problem anyway, is growing even fu rther.
Industrial output is following a woeful course contr actis ng for three consecuti-
ve months for the first time after a seven-year break, looking at the results for
October. This is the highest contraction in the post-2001 period. In November,

the capacity utilization rate was posted as 72.9 percent, which is the lowest ca-
pacity utilization rate next to the second month of 2003. According to the re-
cords of Turkish Exporters Assembly, our exports in November have decreased
by 22 percent. Hence, it is not possible to be an optimist for the fourth quarter
for industrial output under these circumstances.

The last six years of the Turkish economy, low exchange rate — overvalu-
ed TRY has made its mark on the last six years of the Turkish economy and
unfortunately, 2008 will close as the least favorable year of the post-2001 pe-
riod for our industry. According to the most recently announced data, Tur-
kish economy has grown by only 0.5 percent in the third quarter of 2008. This
is the lowest growth rate derived since the last quarter of 2001. The added va-
lue for the manufacturing industry has decreased by 1.1 percent in the third
quarter. The added value of the industrial sector has decreased for the first ti-
me in this quarter after the first quarter of 2002. For the first time, our in-
dustry was unable to make a positive contribution to growth in this quarter.
The drop in the industrial added value has also affected the trade sector ad-
versely with the added value of this sector coming down by 1.8 percent in the
third quarter. Things are not going well in the consumption aspect of the eco-
nomy beside production either. Private consumption expenditures have
grown by only 0.3 percent in the third quarter. This rate is the lowest incre-
ase after 27 quarters.

We are facing a grave picture in capital expenditures as well. Following
the drop of 12 percent in the first quarter of 2002, capital expenditures of the
private sector have declined by 10 % in the third quarter of 2008. The plant
and equipment, capital expenditures have declined by 8.4 percent among the-
se as well. Yet, despite all this adversity, our industry has managed to incre
ase its output and exports from 2002 until 2008. But how?

Employing all means available, it has moved to imported inputs utilized,
cheap credit from abroad at the expense of assuming the risk of exchange rates,
has employed less workers for increasing productivity and has compromised pro-
fits for maintaining its inter m/ionn/ markets, has even sold at a loss in certain
cases. Our industry was experiencing certain difficulties which we were articu-
lating already prior to the global crises, too. The industrial output which has
grown by 9.8 %, which is a high rate in 2004, has dropped to one half of this fi-

re to 5.4 percent annually in 2005. The breath of our industry, which was
umip( ting under these conditions, /m~ started to manifest syndromes of shorte-
1 industrial output in 2006 and 2007
was inconsistent with ups and downs with annual growth remaining at the 5

ning starting from 2005. The increase in

percent level once again. Following the fluctuation in May 2006, domestic de-
mand had started to contract increasingly. The Turkish ceramics industry,
which consumes energy intensely, exporting more than half of its output, was
having major difficulties since April 2007, being squeezed between the energy
input, the prices of which were increasing continuously on the one hand; the do-
mestic raw materials it had been procuring with the Turkish Lira whose price
was growing much above the inflation rate and the foreign currency prices
which caused a continuous decrease in export revenues on the other hand.
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rak mevcut kaynaklarmi eritmistir. O siralarda i talebin nispeten canli ol-
masi sebebiyle tireticiler, dolar ile ihracat yapmakta oldugu basta ABD ol-
mak tizere gesitli pazarlardan satis kontratlarinin sona ermesi ile cekil-
mistir. Uretimde ve ihracatta katma degeri daha yiiksek ve fiyatlar1 daha
pahali olan tirtinlere yonelerek ihracat pazarlarinin tist segmentlerine hi-
tap etmis ve bu pazarlarimn yeterli biiytikliikte olmamasi nedeniyle de sek-
tor ktictilmiistiir.

Simdi Avrupa Birligi basta olmak tizere ihracat pazarlarimizin, reses-
yonda oldugu, érnegin geleneksel ve en dnemli pazarlarimizdan olan
Fransa’da ytizde 33, Almanya pazarinda ise yiizde 40 oraninda daralma
oldugu bilgileri bizlere ulasmaktadir. Hatta, ontimiizdeki donemde, dis
pazarlarimizda, resesyonun daha da derinlesmesi ihtimal dahilinde. Re-
kabet icerisinde oldugumuz Ispanya, Portekiz ve Italya iireticilerinden
gelen yeni y1l mesajlarmin iceriklerinden de anlasildig; tizere ekonomik
yavaslama ve pazarlardaki daralmanm 35 yildir goriinmeyen sekilde ger-
ceklestigi bildirilmektedir.

Ispanya’da 80 ile 120 adet arasinda seramik firmi calismasini durdur-
mus kapasite kullanimi yiizde 80'in altina diismiis durumdadir. Sektor-
de ¢alisanlarin ytizde 81 isini kaybetmistir. Temmuz ayindan bu yana zo-
runlu izinler kullandirlmaktadir. Thracatta miktar olarak az bir diisiise
karsilik tutarda az miktarda bir artis vardir. I¢ pazar da son 9 aydaki ka-
y1p yiizde 15, son ayki ise yiizde 25 azalma gostermektedir. thalat yiizde
20 azalmus, yatirmmlar tamamen durmus durumdadir.

Italya’da bankacilik problemleri yagsanmakta, {iretimin yiizde 5'i bir
daha agilmamak tizere kapanmustir. Calisan fabrikalarda ise kapasite da-
ralmalar1 bulunuyor. Biiyiik cogunlugun yeni yil nedeniyle tatile girip
uzun siire kapali kalacag1 bildiriliyor. Portekiz ise ingaat sanayisine kredi
verilmemesinden sikayetci. Fabrikalar diisiik kapasiteyle calistyor. Tablo-
dan anlasilacaga tizere, 6niimiizdeki siirecte, dis talep ve ihracat eksenin-
de tiretimi artirma olasilig ciddi anlamda riske girmis goriiniiyor.

Igerde ise, zaten durgun olan talep, krizle birlikte adeta bicak gibi
kesilmis durumda. Zaten var olan sorunlara kiiresel krizin getirdigi
olumsuzluklarin eklenmesi ile bugiin, Tiirk sanayi ve 6zelinde seramik
sektorli gercekten zor bir tablo karsisinda bulunmaktadir. Boyle bir or-
tamda, i¢ ve dis talebin kesildigi, baska bir deyisle miisterinin yok ol-
dugu bu kosullarda; Sanayimiz icin nasil bir ¢ikis yaratacagiz, tiretimi,
ihracati nasil devam ettirecegiz, istihdami nasil koruyacagiz, biytimeyi
nasil siirdiirecegiz?

Biiyiik bir gogunlukla temsil etmekte oldugumuz Tiirk seramik sek-
toriiniin icinde bulundugu sorunlar1 asmasi ve sektoriimiiziin daha
gtizel gilinlere kavusmasi icin Tirkiye Seramik Federasyonu olarak var
glictimiizle ¢alismaya devam ediyoruz. Federasyon olarak enerji fiyat-
lar1 basta olmak tizere girdi fiyatlarimizdaki artislari yakindan izlemek-
te ve bu konular icin ilgili kamu kurumlarinda ve bakanliklarda {ist
seviyelerde goriismeler yapmaktayiz. Sektoriimiizii daha iyi anlatabil-
mek ve yukarida siraladigimiz malum sorularimiza cevap bulmak amaci
ile de “Seramik Sektor Stratejisi” ¢alismasini baslattik. Ocak aymin ilk
haftasinda tamamlayarak sektor ve ilgili kurumlar ile genis bir sekilde
paylasacagiz.

Sektor olarak global krizden en az etkilenmenin yolunun ihracat:
ayakta tutmak oldugunun bilinciyle, Tiirk seramiklerinin marka degerini
yiikseltmek icin ¢abalarimuizi en yiiksek seviyeye cikartyoruz. Tiirk
seramiklerinin diinyada markalasma faaliyetleri ¢ercevesinde “Seramik
Tanitim Grubu”nun siirdiirdiigii etkinlikler biiytik ilgi gortiyor. Bu etkin-
liklerimize devam edecegiz. Krizleri yasantimizda yapici hale getirebil-
mek icin tehlike ve firsatin her ikisinin de var oldugunu gérmek zorun-
dayiz. Buna gore yol haritamizi yeniden ¢izmemiz ve bu sarmaldan kur-
tulmaya gayret gostermemiz gerekmektedir. Yapacagimiz ortak calis-
malarla ve gayretlerimizle 2009 yilmin tilkemiz ve sektoriimiiz i¢in firsat-
lar y1l olarak gegmesini temenni ediyor, bu vesile ile tiim tiyelerimizin ve
okurlarimizin yeni yilmi ictenlikle kutluyor, saglik ve esenlikler
diliyorum. @

Exchange rates fluctuated at 1.20 TRY level for quite a long time with
the export revenue of the industry nunable to cover the cost of products. Ma-
nufacturers have depleted their available resources being forced to continue
exporting since they could not abandon their annual export commitments.
Since domestic demand was relatively lively at the time, the manufacturers
have got out of various markets lead by USA to which they made exports in
Dollars as their sale contracts expired. Moving towards products with higher
value added and higher prices in production and exports; firms have started
to address upper segments of export markets and this has resulted in a cont-
raction of the industry as such markets are not of adequate magnitude.

Presently, we are receiving information that our export markets lead by
European Union are in a recession with a contraction of 33 percent experien-
ced in France and 40 percent in the German market which are among our tra-
ditional and most important markets. In fact, it is possible that in the upco-
ming period, recession may go even deeper in our international markets. As
it can be inferred from the content of the new year messages coming from the
manufacturers in Spain, Portugal and Italy, with whom we are competing,
the economic slowdown and the contraction in markets is of a magnitude not
experienced for 35 years. In Spain, 80 to 120 ceramic kilns have stopped ope-
rating with capacity utilization dropping under 80 percent. Eight percent of
those employed in the industry have lost their jobs. Mandatory holidays have
been imposed since July. There is a slight increase in volume despite a small
drop in the quantities of exports. The loss in the last 9 months in the domes-
tic market is 15 percent and the drop in the last month'’s sales is 25 percent.
Imports have declined by 20 percent and investments have stopped entirely.

Italy has been experiencing banking problems with 5 percent of producti-
on shutting down forever. There are capacity contractions in the plants which
are still in operation. It is reported that a great majority of firms will go on a
holiday on the occasion of the new year staying closed for an extended time pe-
riod. Portugal, on the other hand, complains that no loans are extended to the
construction industry. Factories are operating at low capacity. As the table
will show, the possibility of increasing output in terms of international de-
mand and exports appears to be highly improbable in the upcoming period.

Domestically, demand, which was already stagnant, has been almost cut
off by a knife after the crisis, adding the adversities brought about by the glo-
bal crisis to the already existing problems; the Turkish industry and particu-
larly the ceramics sector is facing a truly difficult picture today. In such a set-
ting, under these circumstances with no domestic or international demand,
in other words, no customers, what kind of a way out will we create for our
industry, how will we maintain production and exports, how will we preser-
ve employment and sustain growth?

As the Turkish Ceramics Federation is continuing to work with all our
might so that the Turkish ceramics industry, the great majority of which we
are representing, overcomes the problems it faces and our sector embraces
much better days. Our federation is monitoring closely the hikes in import
prices lead by energy and holding meetings at the applicable public agencies
and ministries at high levels on these matters. We initiated the “Ceramics In-
dustry Strateqy” study for explaining our industry better and to find ans-
wers to our questions we listed above. This will be completed in the first week
of January and shared broadly with the industry and applicable or-
ganizations.

With the awareness that the way to be affected least by the global crisis
as an industry is keeping exports alive, we are raising our efforts for enhan-
cing the brand value of Turkish ceramics to the highest level. The events held
by the “Ceramics Promotion Group” as part of the global brand building ac-
tivities of Turkish ceramics are drawing great interest. We will continue with
such activities. We have to see that risks and opportunities both exist for tur-
ning crises into constructive elements of our lives. Hence, we have to redraw
our road map and make efforts to get rid of this spiral. I hope that year 2009
will be noted as a year of opportunities for our country and our industry due
to our joint work and efforts and I take this occasion to celebrate the new year
of our members and readers, wishing all health and happiness. @
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teyenler icin tasarlanan RocaKale’nin 193x193 cm boyutundaki 4 ki-
silik portatif SPA kuvetlerinden Catalina, su ve hava masajini kombi-
ne ederek, masaj 6zelliklerinden istediginiz gibi faydalanmaniza ola-
nak taniyor. Sabit ve hareketli 25 adet jet suyu, farkli bicimlerde pis-
kurtulebiliyor. Yogunlugu ve yonu ayarlanabilen su jetlerinde, kuvvet-
li ve hafif masaj secenekleri bulunuyor. Hava masajinda ise puskur-
tllen hava kabarciklar bedeninizin tam olarak gevsemesine yardim-
¢l oluyor. Kan dolasimini artiran ve cildin oksijen almasini saglayan
hava masajl ile cildiniz daha pUrtzstz ve yumusak oluyor.

Catalina’'nin elektronik kontrol paneli ile masaj fonksiyonlari, su
sicakligr ve masaj slresi ayarlanabiliyor. Yiksek glgcte Ozel isiticisi
sayesinde dis mekanda bile icindeki suyun sicakliginin sabit kalma-
s saglanabiliyor. Sualti aydinlatmasi ise halojen lambasiyla saglani-
yor. Dis mekan kullanimina da uygun 6zel ahsap paneller uzun yil-
lar kullanim ve estetik bir gérinim sunuyor.

| (RUNLER/ PRODUCTS

Suyun iyilestiren etkisi Catalina kiivetle yasantyor

Yasam alanlarinda zihinsel ve bedensel bir yolculuk yapmak is-

Modern kivetler artik sadece temizlenme
ihtiyacini gidermek icin degil, ruh ve beden
saglig tzerinde olumlu bir etki yaratan masaj
teknigi ozellikleriyle dikkat cekiyor. RocaKale’nin
Catalina kiivetleri de suyun iyilestiren etkisini,
masaj o0zellikleri ile kullanicisina sunuyot.

Catalina portatif SPA klvetin bahce ve havuz basi gibi dis me-
kan uygulamalan icin “anti-frost” sistemi, opsiyonel olarak termal izo-
le kapak ve basamak secenegi bulunuyor. Antifrost sistemi ve ter-
mal izole kapak, dis mekanda disik hava sicakliklarinda bile suyun
donmasini 6nllyor. Catalina portatif SPA’da bulunan ozon sistemi,
Urln igindeki suyu temizleyerek, suyun tekrar tekrar kullanimini sag-
liyor. Ozon sisteminin yani sira Urtnle verilen ¢zel siviyla suyun igin-
deki oksijen miktari da arttinlabiliyor.

Ocak-Mart 2009 January-March ~ No: 27



Experience water’s
healing effect In
Catalina tubs

Modern bathtubs are drawing attention not only
for satisfying the need for cleaning but also with
massage technique features creating a positive
impact on spiritual and body health. The Catalina
bathtubs by RocaKale offer water’s healing effect
to the user by their massage features.

RocaKale’s 193x193 cm, 4-person portable SPA Tub Catalina
designed for those wishing to take a mental and physical journey in
their physical spaces, combining water and air massage, allows you
to enjoy massage features at your discretion. Twenty-five fixed and
moving jets may spring water in different forms. The water jets with
adjustable intensity and direction offer strong and light massage cho-
ices. In air massage, the sprayed air bubbles assist your body to re-
lax fully. Your skin becomes smoother and softer by the air massage
which increases blood circulation, allowing the skin to get oxygen.

One can set massage functions, water temperature and duration
of massage by Catalina’s electronic control panel. Thanks to the high
powered special heater, it can be assured that the water inside may
stay at a constant temperature even outdoors. Under water lighting
is achieved by way of a halogen lamp. Special wooden panels fit to
be used outdoors, too, offer long term use and an aesthetic look.

The Catalina portable SPA tub is equipped with an “antifrost”
system for outdoor applications like gardens and pool sides. The
thermal insulated lid and steps are optional. The antifrost system
and the thermal insulated lid prevent freezing of water even at low
temperatures outdoors. The ozone system of the Catalina portable
SPA allows recycling of water, cleaning it inside the product. The
amount of oxygen in water may also be increased by the special
liquid provided with the product beside the ozone system.

Cam sana, Brezza ile
yeniden doguyor

Ana malzemesinin cam oldugu bir stsleme sanati olan

Brezza; camin, hafif, dingin ve dinlendirici 6zelliklerini tasa-
rnmlarina yansitiyor. Brezza cam mozaik koleksiyonlarinda
her bir mozaik, ayr ayn el isciligi ile cam sanatgilari tarafindan
Ozenle Uretiliyor. Bu nedenle higbir mozaik digerinin birebir
aynisi olmuyor. 2,5x2,5, 2,5x5, 2,5x10, 5x5, 5x10 ve 10x10
cm Olculerinde sinirsiz renk, desen ve ebat secenedine sahip
koleksiyon, duvarlarda, cercevelerin etrafinda, koridorlarda,
mutfaklarda, banyolarda ve dekorasyonun yer aldigi her me-
kénda rahatlikla uygulaniyor.

Art of glass reborn
with Brezza

Brezza, which is a decorative art where the basic materi-
al is glass, reflects light, serene and relaxing properties of
glass to its designs. Each mosaic in the Brezza glass mosaic
collections is carefully built, handmade by glass craftsmen.
Hence, no mosaic is exactly the same as another. The collec-
tion offering unlimited color, design and size options in di-
mensions 2,5x2,5, 2,5x5, 2,56x10, 5x5, 5x10 and 10x10 cmis
easily applied on walls around frames in hallways, kitchens,
bathrooms and any decorative spaces.

Kiitahya Seramik-Brezza
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Creavit Vadi

Creavit yasam alanlarina renk katryor

Banyolarin ayriimaz bir pargasi olan banyo takimi ve mobilyalarin-
da yeni trendleri, estetik ve islevsellikle kisisellestiren Creavit, tasari-
miyla yasam alanlarina renk katiyor. Creavit'in kdseli ve dairesel form-
lanyla dikkat geken tezgéh Ustl lavabolar, kullanim rahatligi olan eta-
jerli lavabolar ve sade ¢izgileri ile fark yaratan minimal lavabolarin ta-
mamlayici unsuru olarak dusinulen banyo dolaplari son derece gbz
dolduruyor. Degisik renk ve dizaynlarda alternatifler sunan Creavit,
dolap fonksiyonunun c¢oklugu ve boy dolabl kombinasyonu ile tercih
sebebi haline geliyor.

Vadi: Abanoz gévdenin beyaz, krem ve yesil kapaklarla olustur-
dugu ahenkle gbz dolduran Vadi, birbirinden farkli zevklere hitap edi-
yor. Banyolardaki yer durumu ve degisen kullanim secenekleri goz
OnlUnde bulundurularak tasarlanan takim; lavabo modult, ayna ve raf-
lardan olusan Ust modul ile hareketli dolap parcalarindan meydana
geliyor. Hareketli dolap modulU ve raflarin, banyo icersinde farkli bir
alanda kullaniimasi se¢enegdi de bulunan takimda, aksesuar ve hav-
lularinizi muhafaza edebilmeniz adina fonksiyonellik n planda tutu-
luyor.

Stil: Minimal ¢izgiyi estetikle bulusturan Creavit Stil, sadeligi ya-
sam tarzi haline getirenlere iki ayrn renk secenegi imkani sunuyor.
Banyolarda sportif bir imaj tercih edenler icin Creavit Stil, beklentileri
karsiliyor. Aynall Ust modulu ile estetik ve sik gorinimu bir arada su-
nan tasarim, canak lavabo cesitleri ile ahengi yakalarken; minimal giz-
gisinin yarattigi avantajla kiclk banyolardaki alan sorununu ortadan
kaldinyor.

Gold: Banyolarda paylasim alani saglayan Gold serisinde; aynali

Creavit, koseli ve dairesel formlariyla dikkat geken
lavabolari ve banyo dolaplari ile fonksiyonellik
yaratiyor. Mekanin biiyiikliigiine gore uygulanabilen
X drtinleri ile cok yonli kullanilabiliyor.

=

ve Gift kapakli st modUl bayanlarin makyaj malzemeleri beylerin ise
tiras takimlari igin tercih edilirken, alt modul temizlik malzemelerinin
muhafazasi icin kullaniliyor. Cam kapakli alternatifi de bulunan boy
dolabr ise havlular igin ideal ¢6zdm.

L iy =i om
Tasarimlariyla yagam alanlarini renklendiren

Creavit Stil
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Creavit Gold

Creavit adds colors
to living spaces

Creavit, personalizing new trends with aesthetics and functionality

in bathroom sets and furniture, inseparable components of bathro-
oms, adds color to living spaces with its designs. Creavit's countertop
wash basins coming to attention with their sharp and round cornered
forms, the dresser wash basins which provide ease of use and bath-
room cabinets designed as complementary elements of minimalist
wash basins, creating a difference by their plain lines, are all extremely
attractive. Offering alternatives in various colors and

Creavit, designs, Creavit is preferred for the multiple
covering living functions of the cabinet and the tall cabinet
spaces with its designs, combinations.
is creating functionality Vadi: Vadi, which pleases the eyes
with its wash basins and with the harmony between the ebony
bathroom cabinets drawing body and the white, cream and green
attention with their sharp lids, addresses tastes all unlike each
and round cornered forms. other. The set designed taking into
It may be used in a multi- account the space situation in bathro-
faceted manner, thanks to oms and varied uses comprises a ba-
its products which may sin module, a top module composed of
be applied depending mirrors and shelves and moving cabinet

on the size of the components. The set, which also offers the

area. option of using the mobile cabinet module and

shelves in a different area in the bathroom, emphasi-
zes accessory functionality and offers towel keeping capability.

Gold: In the Gold series which affords shelf spaces in bathroom,
the top module with mirror and double lids is the choice for makeup
supplies of ladies and shaving sets of gentlemen while the lower mo-
dule is used for keeping cleaning supplies. The tall cabinet offering a
glass lid option is the ideal solution for towels.

Stil: Creavit Stil, bringing together the minimalist line with aesthe-
tics, offers two color options to those who have made plainness their
way of life. Creavit Stil meets expectations for those opting for a spor-
ting image in their bathrooms. The design offering aesthetics and ele-
gant look together with its mirrored top module captures harmony
with bowl basin choices, eliminating the problem of space in small
bathrooms, thanks to the advantage created by its minimalist line.

Banyolarin modern
cizgisi Arcade

Banyolara gtinimuize modern tasarimlarinin en iyi drnek-
lerini getiren Arcade, geometrik sekiller ve heykelsi bir sade-
lige sahip. Gereksiz ayrintilardan kaginilarak, ¢zel olarak ta-
sarlanan Ideal Standard Arcade koleksiyonu, modern banyo-
larin ¢izgisini tamamliyor. Oval tasarimlarin hakim oldugu Ar-
cade Urtin grubunda 40 ile 75 santimetre arasinda degisen
bes farkli canak lavabo alternatifi bulunuyor. Canak lavabolar
tezgah Ustl kullanim icin de oldukga uygun. Arcade’de ayri-
ca oval hatli klozetler, asma klozetler ve yavas kapanma 6zel-
ligine sahip klozet kapaklar bulunuyor.

Arcade, the modern
line of bathrooms

Arcade, introducing the best example of contemporary

modern designs to bathrooms, features geometrical forms
and statuesque plainness. The ideal standard Arcade collec-
tion, designed with special care avoiding unnecessary deta-
ils, complements the line of modern bathrooms. There are fi-
ve different bowl type wash basin options varying from 40 to
75 centimeters in the Arcade product series dominated by
oval designs. These bowl wash basins are highly suitable for
counter top use as well. Arcade also features oval line bowls,
suspended bowls and gradual closing bowl lids.
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Duravit riiya gibi
banyolar tasarlyor

Architec, Sundeck, Blue Moon, Starck X ve
Happy D...Bitin bu isimler Duravit’in rlya gibi
banyolar hayal eden kullanicilari i¢in gelistirdigi
yeni Urlinleri. Her biri farkl 6zellikleri ile Gnll
tasarimcilarin imzasini tagiyor.

Uluslararasi banyo tasarim ve Ureticisi Duravit; Philippe Starck,
Norman Foster, Sieger Design, EOQOS, James Irvine, Jochen
Schmiddem, Frank Huster ve Andreas Struppler gibi yenilik ve he-
yecan getiren profesyonel tasarimcilarin is birligi ile rlya gibi ban-

yolar yaratiyor.

Duravit’in hidomasajli, ruh halinize gore ayarlayabilen isiklarla
donatilan Sundeck, Blue Moon, Starck X ve Happy D. kivetleri de
birbirleriyle butlinlUk saglarken, tek baslarina da banyolarda ayri-
callk yaratiyor.

Blue Moon: Banyolarda mini havuz keyfi yasatan 53 cm’lik de-
rinlige sahip Blue Moon’un ergonomik i¢ kisminin yanlarinda bulu-
nan pratik girintiler, kol veya ayak dayama yeri ve destek olarak go-
rev yapiyor. 520 litrelik kapasitesi sayesinde kullanici isiklar arasin-
da, Ik suyun Uzerinde adeta ylUzlyor ve kolaylikla bircok degisik
pozisyonda durabiliyor.

Starck X: Yesil, mavi, sari, pembe gibi renkli isiklandirma siste-
mi, yarl saydam su kanali, tasmalari engelleyen kirlenmez 6zellikli
gercek beyaz taslarin kullanildigr Starck X, benzersiz tasarimi ile
dikkat gekiyor. ileri teknolojinin kullanildigi kiivetlerde uzaktan ku-
manda sistemi ile tercih edilen renk etkilesimleri elde ediliyor.
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éaml'lke bathrooms

'Architec, Sundeck, Blue Mobn;, Starck X and
Happy D... All these names are Duravit's new
products developed for cohsumers imagining
dreamlike bathrooms. Each one bears the signature
of a famed designer with its distinct features.

International bathroom designer and producer Duravit creates
dream like bathrooms with the collaboration of professional desig-
ners bringing innovation and excitement like Philippe Starck, Nor-
man Foster, Sieger Design, EOQOS, James Irvine, Jochen Schmid-
dem, Frank Huster and Andreas Struppler. The Architec series de-
signed by designer-architect Frank Huster is an elegant and multi-
functional new urinal.

Blue Moon: The practical depressions on the sides of the ergo-
nomic interior of Blue Moon 53 cm deep which affords the pleasu-
re of a mini pool in bathrooms, serve as arm or foot rests and sup-
ports. The user, almost floats on warm water and may stand at many
different positions with ease among lights, thanks to the 520 liter
capacity.

Starck X: Starck X, which comes with a colored lighting system
in green, blue, yellow or pink, a translucent water canal and natural
white stones with dirt-free feature, preventing flooding, draws atten-
tion with its unique design. Preferred color interactions are obtained
in the tubs with advanced technology by a remote control system.

Duravit Starck X

E.C.A ve SEREL den
ftiristik tasarimlar

Dogadan esinlenen flturistik tasanmlarlaryla kullanicisi-
na estetigi ve sikligi bir arada sunan E.C.A ve SEREL’in “pa-
ket banyo ¢6zUmU” igerisinde Orca lavabolar ve kendileri ile
uyumlu tasarlanmis ban-
yo mobilyalar, keyif alli- :
nan islak mekanlara de- = gy
ger katiyor. Elli yili askin 3
sUredir sektorinde lider
olan E.C.A, fark yaratan
tasarimlarina bir yenisini
daha ekledi. Serel'in futu-
ristik tasanmi Orca serisi-
ne uyumlu olarak tasarlanan E.C.A’'nin yeni “Orca Lavabo Ba-
taryas!” ve “Orca Aplike Lavabo Bataryas!” sahip oldugu ¢ag-
das ve estetik gortindmdu ile dikkat gekiyor.

Futuristic designs by
E.C.A and SEREL

Orca wash basins and bathroom furniture with matching
design add value to pleasant wet areas as part of the packa-
ge bathroom solution by and
SEREL which offer aesthetics
and elegance together to the
consumer by nature inspired fu-
turistic designs. E.C.A, a leader
in its industry for over 50 years,
added yet another one to its de- B
signs making a difference. E.C.A’s new “Orca Wash Basin”
and “Orca Applied Wash Basin” designed to match SEREL’s
futuristically designed ORCA series come to attention with
the contemporary and aesthetic feel they provide.

17



18

il

[ntensity ile atesleniyor

Turkiye yapi sektorinun lider markasi Serel’in TUrkiye distribU-
torligni yaptigr ftalyan Atlas Concorde markall yeni duvar ve yer
kaplama serisi Intensity, kullanicisina porselenin inceligini ve sag-
lamhigini sunarken ayni zamanda camin parlakligi ve kolay temiz-
lenme lukslni yasatiyor. Atlas Concorde’un sayisiz Grtin cesitliligi
arasinda 6n plana ¢ikan Intensity seramik kaplama serisi, ylzeyin-
deki 6zel uygulama sayesinde Urline ayna Ozelligi katarak tam bir
yansima sagliyor. Cok cesitli ebatlari, renk segenekleri, bordir ve
dekor alternatifleri ile Intensity, ¢zellikle genis mekanlarin désenme-
si‘icin kullanicisina ideal bir ¢dzim sunuyor. Canli renkleri ve fark-
I doéseme alternatifleri ile dikkati geken Intensity duvar ve yer kap-
lama seramikleri, 1sIg1 bir ayna seffafligi ile yansitiyor. Intensity yer ve
duvar kaplama seramikleri hem ebat hem de 8 renk segenegi ile
kullanicisina farkli alternatifler sunuyor.

| URUNLER/ PRODUCTS

The passion of color ignited with Intensity

The new wall and floor tile series Intensity with ltalian Atlas Con-
corde trademark distributed in Turkey by the leader brand of the Tur-
kish building industry Serel, affords its users the glossiness and easy
cleaning luxury of glass while at the same time offering them the thin-
ness and robustness of porcelain. The Intensity ceramic tile series co-
ming to the forefront among the countless Atlas Concorde products
affords full reflection, adding the product the mirror property, thanks

to the special application on its surface. With highly diverse size opti-
ons, color choices, border trim and decor alternatives, Intensity offers
and Ideal solution to the consumer, especially for covering of wide
spaces. Intensity wall and floor tiles drawing attention with their vib-
rant colors and different laying choices reflect light with the trans-
parence of a mirror. Intensity floor and wall tiles offer the user different
alternatives in terms of size and also by 8 color options.
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Toprak Seramik Potpourri

Toprak Seramik'ten
banyolarda yepyeni cizgiler

Modernist cizgiler, tarihi dokular, toprak ve metal
tonlarinin birlestigi tasarimlar. Toprak Seramik

yepyeni gizgilef‘iyle-'qur'etti@i koleksiyonlarinda

ihtiyaglara cevap veriyor.

Qhrooms from Toprak Seramlk

Dogal gériinum, tarihi dokular ve modernist gizgileriyle Toprak
Seramik, banyolara yeni heyecanlar katiyor. Toprak ve metal tonla-
rinin birlesiminden dogan Altamira serisi, farkll ddseme alternatifle-
ri, yalin ve mat ylizeyleriyle banyolara benzersiz bir glzellik katiyor.
Zarif cizgileriyle dikkat ceken metal efektli bordurler ginimuzin en
moda dokularini yansitirken, 25x40 cm ebatlarindaki dogal goru-
nUmlU karolar pergamon, bej, gri ve moka renklerinin en géz alici
tonlarini bulusturuyor.

Diin ve bugiin tek bir ylizeyde bulusuyor

Toprak Seramik’in tarihi dokulari ve zamanin sonsuz ruhunu me-
kanlara tasidigi bir baska koleksiyonu Glamour ise dint ve bugint
tek bir ylizeyde bulusturarak sira disi bir goérinim sagliyor. Desenle-
rinde klasik tarzin seckin gizgilerini tasiyan yer ve duvar karosu serisi,
Uc farkli renkte 33x60 cm dlcllerinde segenekler sunuyor. Her renk,
serinin tarzini gucli bir estetikle yansitiyor. Ayrica 30x60 cm parlak
Galeria porselen karo da Glamour’u essiz bir bicimde tamamliyor.

Banyolarda moderizm rlzgarini vitrifiye Urlnleriyle de estiren
Toprak Seramik, Potpourri serisiyle zamanin dinamik ruhunu kullani-
cistyla bulusturuyor. Serinin banyolara getirdigi modern cizgiler, vitrifi-
ye grubunda 6zellikle tezgah Ustl lavabolarda yenilikgi akimin en son
drnekleri olarak karsimiza ¢ikiyor. Lavabolarin tezgah tstline tasinma-
sl ile klasik ¢izgilerden siyrilarak, tasarimda daha 6zgur bir ruh yaratil-
mis oluyor. 17 farkli model ile tlketicilerle bulusan Potpourri serisi
modern hatlara sahip lavabolar, yine ayni ¢izgideki Potpourri asma
klozet ve klozet kapag! ile birlikte sunuluyor. Potpourri modellerin igin-
de zarif ve modern hatlara sahip oval formdaki “Aqua lavabolar”;
“Turkuaz”, “Moca” ve “Antrasit” dis ylizey renkleri ile farklilasarak kul-
lanicilarina 6zglin secimler yapma imkani taniyor.

Designs where modernist lines;-historical textures, earth—
~and metal" shades join.. Toprak Seramik answers needs in
coTTEctIQns produced in brand new lines:-

Toprak Seramik adds new excitements to bathrooms with natural lo-
oks, historical textures and modernist lines. The Altamira series born out
of the marriage of earth and metal shades, adds a unique beauty to bath-
rooms with different laying options and plain and matt surfaces. The me-
tal effect border tiles, drawing attention with their elegant lines, reflect the
trendiest textures of our day while 25x40 cm natural look tiles bring toget-
her the most eye catching shades of pergamon, beige, gray and mocha.

Yesterday and today meet on a single surface

Toprak Seramik’s another collection, Glamour, which carries histori-
cal textures and the timeless spirit of time to spaces, affords an out-of-or-
dinary look, bringing together yesterday and today on a single surface.
The floor and wall tile series, bearing the distinguished lines of the classi-
cal style in its designs, offers options in three different colors in size
33x60. Each color reflects the style of the series by powerful aesthetics.
Also the 30x60 cm glossy Gloria porcelain tile complements Glamour in
a unique manner.

Toprak Seramik, which causes the wind of modernismto blow in bath-
rooms with vitreous ware products, brings together the dynamic spirit of
time and the user by the Potpourri series. The modern lines introduced to
bathrooms by the series appear before us in the vitreous ware group as
the most recent examples of the innovative trend, especially on counter
top wash basins. A freer spirit is being created in design, getting away
from classical lines by moving the wash basins to counter tops. The Pot-
pourri series, meeting the consumer with 17 different models, is offered
together with modern line wash basins, the Potpourri suspended bowl
and bowl lid, again in the same line. Potpourri models, the oval “Aqua
wash basins” with elegant and modern lines , allow the consumer to ma-
ke original selections with the option to be different using “Turquoise”,
“Mocha” and “Anthracite” exterior colors.
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VitrA'dan, hayati kolaylastiran coziimler

Ekonomik klozetler, gérme engelliler
icin mekan zeminlerinde kullanilan
karolar, su ve enerji tasarrufu
saglayan kiivetler ve dus Uniteleri...
VitrA, yeni Uriin ve tasarimlariyla
hayati kolaylastirmaya devam ediyor.

Dogal kaynaklarin azalmaslyla seramik ve sera-
mik saglik gerecleri Ureticileri hayati ekonomik ki-
lan yeni ¢ozumler gelistiriyor. VitrA da istege gore
2.5-4 litre suyla calisabilen ekonomik klozetler Ure-
terek, hem aile butcesine katkida bulundu hem de
suyun banyolarda tasarruflu kullanimasini sagladi.
Alman Standartlan Enstitiisi LGA'dan dinyada ilk
kez onay alan ekonomik klozeti yakinda tim mo-
dellerine uygulayacagini aciklayanan VitrA’nin, yeni gelistirdigi klozeti
kullanan 4 Kisilik bir aile, yilda 45 ton daha az su harcayarak ytzde
69’a yakin tasarruf yapabiliyor.

Tactile Serisi: Metro, tren istasyonu gibi mekanlarin zemininde
kullaniimak Uzere Uretilen ve 40x40 cm ebadinda karolardan olusan
Tactile serisi, gorme engelliler igin gelistirilen ve yon bulmaya yarayan
bir seri olarak 6n plana ¢ikiyor. Biri “dur” digeri “ge¢” anlamina gelen
iki farkl dokudan olusan seri, kontrast tonlariyla, renk korliguinden
kaynaklanan yénlendirmelerin algilanmama problemini de ortadan
kaldiryor.

Water Jewels: Klasik klvetlerden daha az yUksekligi ve daha ku-
clik ic hacmiyle su tasarrufu saglana italyan tasarimei Matteo Thun’un
Water Jewels koleksiyonu da VitrA’nin kullanim kolayligi tasiyan bir
baska yeni GrinU. Yalin tasanmiyla banyolara zarif bir hava katan
90x90 ve 100x100 cm ebatlarindaki Water Jewels dus teknesi, deko-
ratif stizgeciyle tabanda biriken suyu ve sifon kapagini gizliyor. Gele-
neksel seramigin yani sira cam, ahsap, mermer, solid gibi farkli malze-
melerin kullanildigi koleksiyon, genis renk secenekleri ve platin sirli al-
ternatifleriyle banyolarda benzersiz bir atmosfer yaratiyor. El yapimi ¢a-
nak lavabolar ve cicek motifleriyle bezen-
mis tabaklarin bulundugu Water Jewels
Koleksiyonu’nda, banyo dekorasyonlari-
na benzersiz bir 6zgurlik sunan ve
duvara dayanmasina gerek
olmadan  kullanilan
190x90 cm eba-
dinda kuvetler
de yer aliyor. Su-
ya dayanikli ah-
sap paneliyle dikkat

. o VitrA
ceken “freestanding Water
kivet, 6zel sifonu saye- Jewels

sinde belli bir seviyenin Us-
tUndeki suyu gidere aktaryor ve
tasma riskini ortadan kaldirnyor.

Economical bowls, floor tiles for the visually
handicapped, bowls and shower units affording water
and energy savings... VitrA continues to facilitate life
with new products and designs.

Ceramics and ceramic sanitary ware manufacturers are developing
new solutions rendering life more economical as natural resources are be-
ing depleted. By producing economical toilet bowls which can run on 2.5-
4 liters of water at the user’s option; VitrA not only contributes to the family
budget but also allows water to be used economically in bathrooms. A fo-
ur-person family using the newly developed bowl by VitrA which announ-
ced that it will use this economical bow! which received certification for the
first time in the world from German Standards Institute LGA to all models
s00n, can achieve savings of close to 69 percent consuming 45 tons less
water a year.

Tactile Series: The Tactile Series produced for use on the floors of
spaces like subway and train stations comprising tiles of 40x40 cm stands
out as a series developed for the visually handicapped, helping to find di-
rection. The series comprising two different textures, one of which means
“stop” and the other “go”, eliminates the non-perception problem in direc-
tion guides due to color blindness as well, thanks to its contrasted shapes.

Water Jewels: The Water Jewels collection by Italian designer Mat-

teo Thun which affords water savings due to its smaller height and

smaller inner volume compared to classical tubs is yet another pro-

duct by VitrA which offers ease of use. The Water Jewels shower
tank in size 90x90 and 100x100 cm which adds an elegant air to
bathrooms with its plain design conceals the water accumulating on
the floor and the flush lid by its decorative drain. The collection, where dif-
ferent materials like glass, wood, marble and solid are used beside traditi-
onal ceramic elements, creates a unique atmosphere in bathrooms with its
broad color options and platinum glazed alternatives. Tubs in size 190x90
cm offering an unmatched freedom for bathroom decorations used witho-
ut having to be pressed against the wall are also part of the Water Jewels
Collection featuring bowl wash basins and plates decorated with floral mo-
tifs. The “freestanding” bowl drawing attention with its water resistant wo-
od paneling sends the water above a certain level to the drain, thanks to
its special flush unit eliminating the risk of overflow.

VitrA Tactile
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Yeniliklerin tasarim
ve trendlerle bulusma
noktast: Canakkale

Seramik&Kalebodur

Yeni teknolojileri ve tasarimlari, farkl
tasarimcilariyla hayata geciren Canakkale
Seramik&Kalebodur, twinpress teknolojisi

drind Heraklia Stone ile hayallerinizdeki
mekanlara ilham veriyor.

TUrk seramik sektorlndn yenilikgi markasl Canakkale Sera-
mik&Kalebodur, farkl kulttrleri yorumlayan ve dogadan izler tasi-
tan tasarimlariyla g6z dolduruyor. Kalesinterflex, Rainbow Plus,
Chic, Luxury Cement, Galaksi, Century, Enigma, Scarf, Etnik, gibi
birbirinden 6zgun Urdn gruplarini Ankarali profesyonellerin begeni-
sine sunan Canakkale Seramik&Kalebodur, Unli tasarimcisi Can
Yalman’in izlerini tasiyan koleksiyonlarini da is ortaklariyla bulustur-
manin keyfini yasiyor.

Can Yalman'in dogadan ilham alarak tasarlayip, U¢ boyutlu
Uretim teknolojisini seramikle bulusturdugu bir ilk olan Reptile Ko-
leksiyonu ile Osmanli ve Selguklu kiltUrlerinin zengin tarihsel do-
kusunu yansitan Orientile Koleksiyonu’nu bu bulusmaya evsahipli-
gi yapan drunler arasinda yer aliyor.

Doganin dokunusu; Heraklia Stone

Diinyada ilk kez Canakkale Seramik&Kalebodur tarafindan
twinpress teknolojisi ile Uretilen Kale Stone Koleksiyonu’na dogal
tas imitasyonunda yeni jenerasyon bir Grlin olan Heraklia Stone da
katildi. Adini efsanelere konu olan binlerce yillik uygarligin basken-
tinden alan Heraklia Stone, Twinpress teknolojisinin gelistirdigi
son Urlnlerinden biri. Kale Stone serisinin tim &zelliklerine sahip
olan Heraklia Stone’un piriltili ylzey striktlrt ve 6zellikli aplikas-
yonlari ile birbirini takip etmeyen 6zgiin kaya gérundmu hayalleri-
nizdeki mekanlari tasarlamanizi sagliyor. Siyah, beyaz, kemik, bej,
bej-yesil, kahve, koyu gri renk alternatifleri, 60x120 cm, 60x60 cm,
30x120 cm, 30x60 cm, 30x30 cm ebatlar ve 10x10 cm, 5x5
cm’lik mozaik ebatlari ile Heraklia Stone dogayr mekanlarinizla bu-
tlinlestiriyor. ic ve dis mekanlarinda, dogal dokuyu yakalamak iste-
yenler igin saglam ve estetik goériinim saglayan Heraklia Stone,
dekorasyonlarinda dogal gérintime ve kaya ylizeyine 6nem veren
tasarimcilar icin ideal secimler sunuyor.

Heraklia Stone

The meeting pointof
innovations with design
_and trends: Canakkale
- Seramik&Kalebodur

The innovative brand of the Turkish ceramics industry, Canak-

kale Seramik&Kalebodur, pleases the eye with designs interpre-
ting different cultures, bearing impressions from nature. Canakka-
le Seramik&Kalebodur offering product groups which are all mo-
re original than one another, like Rainbow Plus, Chic, Luxury Ce-
ment, Galaksi, Century, Enigma, Scarf and Etnik; is pleased to of-
fer its collections bearing the mark of its famed designer Can Yal-
man to the attention of its business partners.

The Reptile Collection which is a first, designed under inspi-
ration from nature By Can Yalman, where the three-dimensional
product technology meets ceramics and the Oriental Collection
reflecting the rich historical texture of the Ottoman and Seljuki cul-
tures, are among products hosting this meeting.

Touch of nature; Heraklia Stone
Heraklia Stone, a new generation product in natural stone imi-
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Canakkale Seramik&l(alebddu_r, launching
" new technologies and designs by different
designers, is an inspiration for those spaces
in your dreams with Heraklia Stone, a
product of the twinpress technolbgy.

tation, joined the Kale Stone Collection which was produced for
the first time in the world by Canakkale Seramik&Kalebodur un-
der the twinpress technology. Heraklia Stone, getting its name
from the capital city of a millenniums old civilization which has be-
en the theme of legends, is one of the latest products developed
by twinpress technology. The glittering surface structure and
special applications and non-consecutive original rock look of
Heraklia Stone allows you to design the spaces of your dreams.
With black, white, bone, beige, beige-green, brown and dark gray
color choices and 60x120 cm, 60x60 cm, 30x120 cm, 30x60 cm,
30x30 cm sizes and 10x10 cm and 5x5 cm mosaic dimensions,
Heraklia Stone integrates nature and your spaces. Affording a
sound and aesthetic look for those wishing to capture natural tex-
ture in interior and outdoor spaces, Heraklia Stone offers ideal
choices for designers who emphasize natural look and rock sur-
face texture in their designs.

(anakkale
Seramik&Kalebodur'dan
metalik seramikler: Oxido

Yasam odakli Urtinleriyle mekanlara deger katan Canak-
kale Seramik&Kalebodur, Uretimde oldugu gibi tasarimda
da dunya liderligini hedefliyor. Dizayn olarak modern bir et-
kiye sahip olan Oxido, paslanmis metal olgusunu ylzeye
yansitiyor. Alev ve buz rengindeki Oxido’nun, diz ydzeyli,
pasl metalik efektli karolari, mozaik bordurleri ile birlikte me-
kanlarinizda farkli kombinasyonlar olusturmanizi saglyor.
Metalik gériinimlt Oxido, 30x60 cm ve 15x60 cm boyutla-
riyla porselen karo olarak Uretiliyor. Bu seri; i¢ ve dis mekan
zeminlerinde, duvar kaplamalarinda, evlerin banyo, antre,
yatak odasl! ve oturma odalarinin yani sira restoran, magaza,
otel, ofis ve alisveris merkezlerinin yer ve duvar kaplamasin-
da ideal bir Urtin olarak one ¢ikiyor.

Metallic ceramic
ware from Canakkale
Seramik&Kalebodur: Oxido

Canakkale Seramik&Kalebodur, adding value to spaces
with its light focused products, aims at world leadership in
design just as in production. Oxido, which has a modern de-
sign effect, reflects the rusty metal effect onto surfaces. The
straight surfaced rusty metallic effect tiles of flame and ice co-
lored Oxido allow you to create different combinations in yo-
ur spaces with the aid of mosaic border trims. The metallic lo-
ok Oxido is produced as porcelain tile in size 30x60 cm and
15x60 cm. This series is used beside interior and exterior flo-
ors, wall coverings, bathrooms, lobbies, bedrooms and living
rooms of homes and also on floor and wall coverings of sto-
res, hotels, offices and shopping centers as an ideal product.
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Yurtbay'dan renklerle tera

Sonbaharin bitip kisin htikiim strdigt su gtnlerde Yurtbay
Seramik birbirinden sik ve sira disi tasarimlarini,, renkler ile sekil-
lendirerek kullanicilarina modern ve estetik mekanlar sunuyor. Kir-
mizinin canlii@ini, antrasit ve beyazin sikligi ile birlestiren Carmen
serisi banyolar, 1silti ve dinamizm arayanlarin taleplerine cevap ve-
riyor. 22.5x45 santimetre ebatlarinda, farkli metrekarelerle g6zim-

0l

ler sunan, yatay ve dikey malzeme ddsemelerine olanak taniyan
Carmen serisi, dogayi tasarimla bulusturan sira disi dekor ve bor-
dUr tasarimi ile de g6z dolduruyor. Parlak ylUzeylerin vazgecilmez-
ligini, geometrik desenler ile birlestiren Luna serisi ise dekoratif
Ozelliginin yani sira 28,5x51 santimetre ebat ve renk segenekleri
ile dikkat cekiyor.

4
:
:

.m-mi&ii. =

Therapy with
Colors from
Yurtbay

Yurtbay Seramik offers modern
and aesthetic spaces to its customers
these days when fall is coming to an
end and winter reigns, shaping its de-
signs all more elegant and extraordi-
nary than each other with colors. The
Carmen bathrooms combining the vita-
lity of red with the elegance of anthraci-
te and white, satisfy the demands of
those seeking glitter and dynamism.
The Carmen series, offering solutions
in 22.5x45 format, allowing for horizon-
tal and vertical installations, is also po-
pular with its extraordinary decorative ti-

e T TR R T

le and border patterns, bringing nature
together with design. The Luna series,
which combines the indispensability of
bright surfaces with geometrical de-
signs on the other hand, draws attenti-
on with its 28,5x51 format and color
options beside its decorative elements.
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Ege Seramik'ten
‘Dijital Koleksiyon”

Dogal ortama atik birakmayan cevre dostu bir
teknolojiyi seramikle bulusturan Ege Seramik,
dijital baski teknolojisi ile gelistirdigi yeni

koleksiyonunu ile farklilik yaratmayi basariyor.

Seramik karo Uretiminde Turkiye'de ilk defa dijital baski teknolo-
jisini kullanan Ege Seramik’in Digitile Koleksiyonu, ytksek ¢ozinur-
lUkte ve fotografik kalitedeki seramik karolari yasam alanlarina en
dogal haliyle tasiyor. Her tirli dogal malzemenin (mermer, dogal
tas, tekstil vb) seramik karo Uzerindeki reprodiksiyonu olarak tarif
edilebilen Digitile Koleksiyonu’'ndaki Urtnlere, 10 metreye kadar
uzunlukta grafik ¢alisiimalarin aktariimasi mdmkin oldugundan, do-
gal tas ve mermerde oldugu gibi hepsi birbirinden farkli ve birbirini
tekrar etmeyen karolarin tasarlanip Uretilmesi saglanabiliyor. Digitile
Koleksiyonu’ndaki tim seriler, ic ve dis mekan kullanimina uygun
sirl porselen serileri seklinde Uretiliyor. 156x40 santimetre boyutlarin-
daki Cronos, 45x45 santimetre boyutlarinda Via Appia, Forest ve Pi-
azza ile 33x33 santimetre ebatlarinda Uretilen Capri, Digitile Koleksi-
yonu'nun tanitimi yapilacak ilk serileri. Digitile Koleksiyonu'nda, ka-
roya direkt temas olmadan uygulanan boya puskurtme sistemi saye-
sinde, tim rolyefli ylzeylerde kesintisiz baski imkani saglaniyor. Ay-
rica Digitile Grlinlerinin, karonun en u¢ kenarina kadar baski yapabi-
len teknolojisi sayesinde gergeve problemini de tamamen ortadan
kaldirdigi géraldyor.

The “Digital collection” by Ege Seramik

Introducing into ceramics an environmentally friendly technology which does not release waste into nature;
Ege Seramik manages to make a difference with its new collection developed by digital printing technology.

The digital collection

Capri

by Ege Seramik, which

employs the digital printing

technology for the first time
in Turkey in ceramic tile
production, carries ceramic
tiles of high resolution and
photographic quality to li-
ving spaces, in their most na-
tural forms. Since up to 10- 2
meter-long graphic works can be transferred onto the products in
the Digital collection, which may be described as the reproduction
on ceramic tile of any natural material (marble, natural stone, tex-
tile, etc.), like in natural stone and marble, tiles all different from
each other, not repeating themselves, may be designed and pro-

duced. All series in the Digital collection are produced as glazed por-
celain series fit for use indoors and outdoors. The first series of the
Digital collection to be launched are the Cronos in 15x40 centime-
ter format, the Via Appia, Forest and Piazza in 45x45 centimeter for-
mat and Capri which comes in size 33x33 centimeters. Thanks to
the dye spraying system appli-
ed to the tile without direct
contact, uninterrupted prints
can be made on any relief sur-
faces in the Digital collection.
Also, owing to the technology
which can print up to the farther-
most edge of the tile in digital
products, the frame problem is
totally eliminated.
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Serel'den su tasarrufu
saglayan klozet

Hane basina yilda 10 bin 800 litre su tasarrufu saglayan
Smart Asma Klozet, Ulkemizin lider kuruluslarindan Serel’in
bir Grind. 48 cm ve 52 cm uzunluk dlcdleriyle iki farkli boyut
secenedi bulunan klozet, banyolariniza hem siklik kazandiri-
yor, hem de yarattigi su tasarrufu ile dogal kaynaklarin ko-
runmasina yardimci oluyor. Elginkan Toplulugu’nun arge uz-
manlarinca su tasarruflu olarak tasarlanan klozet, rezervu-
arin temizlik fonksiyonunu daha az suyla gerceklestirme
ozelligiyle 6ne cikiyor. Tasarim asamasinda yaratilan 6zel ya-
pisiyla kati veya sivi atik farki olmaksizin 4,5 litre suyla tam
temizlik fonksiyonunu yerine getiren Smart Asma Klozet, az
suyla tam temizlik fonksiyonunu gerceklestirebiliyor.

=

Serel’s water saving bowl

The smart suspended bowl affording 10,800 liters of
water savings a year per household is a product by Serel, a
leading company in our country. The bowl, which offers two
different size options in lengths 48 cm and 52 cm not only
brings elegance to your bathrooms but also helps
conservation of natural resources thanks to the water
savings it creates. The bowl, designed as water saving by
R&D experts of Elginkan Group, is special as it allows tanks
to accomplish their cleaning function with water. The smart
suspended bowl, which performs its full cleaning function
with 4.5 liters of water regardless of solid or liquid waste by
its special structure formed at the design stage, can achieve

full cleaning with less water.

Zarafet Venis'te 1sildiyor

Kisisel zevklerin 6n planda oldugu giinimuzde YUksel
Seramik, yasam alanlarina yeni soluklar getiriyor. Seramik
sektdrlinde yeni trend, ebat ve desenleri musterilerine su-
nan YUksel Seramik, etkileyici serileri ile ilgi gorlyor. Gor-
sel zenginligin teknolojik gelismelerle desteklendigi Grin-
ler kullanicilara i¢ ve dis mekanda zengin alternatifler su-
nuyor. Sadeligin ve zarafetin yeni adi VenUs Serisi, toprak
tonlarinin tutkulu 1sigini yansitiyor. Adini ask ve guzellik
tanrigasindan alan drtn, 30x42 cm ebatlarinda dekor ve
fon olarak Uretiliyor.

Elegance glitters in Venus

Yiksel Seramik brings a fresh breath to living spaces in
our day where personal taste is at the forefront. Offering new
trends, sizes and designs in the ceramics industry to its cus-
tomers, is also popular with its impressive series. The pro-
ducts where visual richness is supported by technological
advances, offer the users rich options for interiors and exteri-
ors. The new name of plainness and elegance, the Venus se-
ries, reflects the passionate light of earth tones. The product
named after the goddess of love and beauty is produced in
30x42 cm format as decorative tiles and backgrounds.
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Banyoda yaraticiligin
gostergesi: Tasarim
Serisi Lavabolar

Banyolarin, insanin 6ziine donmesini saglayan
ayricalikli mekanlar oldugu distincesini temel
alan tasarimci Can Yalman, RocaKale’nin yeni
koleksiyonlari Zen ve Flow ile bu felsefeyi
lavabolara yansitiyor.

RocaKale'nin farkli tasarimcilarla yaptigi isbirliginin sonucunda
dogan “Tasarim Serisi Lavabolar” géz alici banyolarin ihtiyag duydu-
gu sira dis gizgiler tasiyor. Can Yalman imzasini taslyan Zen ve Flow
lavabolar, banyolarin “insanin 6zlne dénmesini saglayan ayricalikli
mekanlar’ oldugu dustncesini temel aliyor. Tasarimi ile doganin
denge ve uyumunu yansitan Zen, ince iki ayagin Usttundeki zarif g6v-
desiyle suyu yuceltiyor. Flow, saglam dis yapisi ile guclu bir izlenim
verirken, suyun akiskanhigini simgeleyen ic ylzey, lavaboya estetik
bir kivraklik katiyor.

ispanyol tasarimci Ramon Benedito Graells tarafindan tasarla-
nan Kalahari, Mohave, Bol ve Fontana, ¢zellikle etajerli ve ¢canak la-
vabo secenekleri ile 6n plana cikiyor. Alisilmadik bir incelik ve duiz-
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|0k yakalayan Kalahari, hem kiguk hem de genis banyolara hafif bir
gbrintm kazandinyor. Yuvarlak cizgilerin cevreledigi kdseli alani ile
benzersiz bir lavabo olan Mohave, banyolar i¢cin cesur ve farkli bir se-
¢cenek sunuyor. Bol ¢anak lavabo, kusursuz yuvarlakligi ve dinamiz-
mi ile banyolari sempatik mekanlara dondsttriyor. 42cm’lik capi ile
Bol, kiiglk banyolarda da tercih edilebiliyor. 60cm’lik Fontana canak
lavabo, tezgah Ustl olarak kullanilabilecegi gibi duvara da monte
edilebiliyor

RocaKale Tasarim Serisi’'nin bir diger goz alici Uyesi Lotus, ge-
ometrik lavabo trendinin basarili bir 6rnegi olarak 6ne gikiyor. Lotus
Lavabo Serisi; kare, yarim tezgah kare, tezgah alti ve tezgéh UstU la-
vabo modelleri ile banyolarda farkli uygulamalara olanak taniyor.

Fontana
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Lotus

Symbol of creativity in the
bathroom; the Design
Series Wash basins

Designer Can Yalman, who is committed to the
concept that bathrooms are privileged spaces
allowing the human being to return to his essence,
reflects this philosophy onto wash basins with
RocaKale’s new collections Zen and Flow.

The “Design Series Wash basins” born out of RocaKale’s colla-

boration with designers, bear extraordinary lines needed by attrac-
tive wash basins. Zen and Flow wash basins, bearing the signature
of Can Yalman, are based on the concept that bathrooms are “spa-
ces allowing the human being to return to his essence”. Reflecting
the balance and harmony of nature with its design, it exalts water
with its slender body standing on two thin pedestals. While Flow gi-
ves a powerful impression with its robust exterior structure, the in-
ner surface symbolizing the fluidity of water, adds aesthetic agility
to the basin.

The Kalahari, Mohave, Bol and Fontana, designed by Spanish
designer Ramon Benedito Graells, come to the forefront with dres-
ser and bowl type basin options. Kalahari, capturing unusual slen-
derness and smoothness, introduces a light look both to compact
and also spacious bathrooms. Mohave, a unique basin with its
sharp cornered space surrounded by round lines, offers a bold and
different option for bathrooms. The bow! basin transforms bathro-
oms into friendly spaces, thanks to its perfect roundness and dyna-
mism. With its 42 cm diameter, Bol is also opted for in small bath-
rooms. The 60 cm Fontana bowl basin may be used either as co-
unter top or wall mounted. Another striking member of RocaKale's
design series, Lotus, comes to the forefront as a successful examp-
le of the geometrical basin trend. The Lotus basin series allows dif-
ferent applications in bathrooms with it square, half counter squ-
are, under-counter and counter-top basin models.

Alba

Bien Seramik’ten
sonbahar esintileri

Sonbaharin renklerini Etna, Ciragan ve Alba koleksiyon-
larina ile yansitan Bien Seramik, farkli renk ve alternatiflerle
her begeniye hitap ediyor. Etna Yanardagdr'ndan esinlenerek
hazirlanan Etna serisi, duman renkleri ve dokusunu tasiyor.
Her dénemin vazgecilmez rengi siyah ve beyazin agirhgini
seramikle bulusturan Ciragan serisi, Osmanli saraylarinda
kullanilan motiflerden esinleniyor. Sonbahar kreasyonunun
son Urtinu olan Alba serisi, hem Urtn renkleri hem de bordur
ebatlar ve dekor duzenlemeleri ile diger serilerden farklilik
gosteriyor. Acik Mavi, Kemik, Terra, Lacivert ve Venge’ den
olusan 5 farkli renk secenegi bulunan seri, Lacivert, Venge
ve Venge-Terra renklerindeki sujet kesimli dekor duvar sera-
migi ile 18x57,5 santimetre ebadinda Terra, Venge, Lacivert,
Venge Terra rengindeki bordurlerle degisik kombinasyonla-
ra olanak sagliyor.

Inspirations of autumn
from Bien Seramik

Passing the colors of fall onto its Etna, Ciragan and Al-
ba collections, Bien Seramik addresses all tastes with diffe-
rent colors and choices. The Etna Series prepared under
inspiration by the Etna Volcanoe, bears the colors and tex-
ture of smoke. The Ciragan Series, which brings the weight
of black and white; the indispensable colors of all seasons,
is designed under inspiration by the motifs used in the Ot-
toman palaces. The Alba Line, the last product of the fall
creation, is different from other series with its product co-
lors and also border tile formats and decorations. The seri-
es, which offers 5 different color options as Light Blue, Bo-
ne, Terra, Navy Blue and Venge allows for varying combina-
tions with the decorative wall tiles in colors Navy Blue, Ven-
ge and Venge-Terra and border tiles in 18x57,5 centimeter
format in colors Terra, Venge, Navy Blue and Venge Terra.
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Diinyanin tek esneyebil
Kalesinterflex

| (RUNLER/ PRODUCTS
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en Seramigi:

En ince, en uzun boyutlu ve en hafif... Dlinyanin esneyebilen tek seramigi
Kalesinterflex'i Greten Canakkale Seramik&Kalebodur, dzellikle bina ytiklerine

gelecek agirligr azaltiyor ve uygulamalarda ebatsal 6zgurlik sagliyor.

Dinyanin “en ince, en blyUk boyutlu, en hafif” esneyebilen tek
seramigi Kalesinterflex, son yillarin kuskusuz en heyecan verici tru-
nu. 1000x3000x3 mm’lik Uretim boyutu ile dinyanin tek esneyebi-
len seramigi olan Kalesinterflex, seramikte gelinen son noktay da
ifade ediyor. Kalesinterflex'in hafifligi, 6zellikle bina ylklerine gele-
cek agirligr azaltmada ve mekanik konstriksiyona uyumlulugu ya-
kalamada buyuk 6nem tasiyor. Uygulamalarda ebatsal ¢zgurlik
saglayan Urln; ic mekéan, duvar ve zeminin yani sira hafifligi, islene-
bilme kolayligi ve dayanikliigi sayesinde 6zellikle dis cephe kapla-
malarinda glvenle kullanilabiliyor. Ayrica yukseltilmis zeminler, se-
perasyon panelleri, mobilya uygulamalari, hijyenik alanlar ve modu-
ler yapilar gibi ¢zel sistemlerin uygulanmasina da olanak sagliyor.
Kolay kesilebilen ve delinebilen yapisi uygulayicilarina rahatlik sag-
layan Kalesinterflex, kolay temizlenen, yanmayan ve su emmeyen
bir Urlin. Kalesinterflex'in yenilikgi ve sade kimligi farkli estetik ¢6-
zUmler saglamasi icin biraz daha dekoratif 6gelerle birlestirilebili-
yor. Canakkale Seramik Kalebodur'un Bloom, Twist, Breeze, Jura,
Luxury Cement ve Loft serileriyle birleserek, mekanlara teknoloji ve

tasarimi bir arada tasima imkani sunuyor.

Kalesinterflex parlak yiizey: Sirli ylizeyden sonra parlak ylzey
alternatifiyle Kalesinterflex 500x3000 mm’lik boyutuyla dinyanin en
blyUk ve en hafif parlak porselen seramigi olarak Uretiliyor. Parlak
yuzeyli Kalesinterflex, 12 kg/m2 agirligi ile sadece seramikte degil,
kaplama malzemeleri genelinde de ¢ok hafif bir Grlin olarak dikkati
cekiyor. Renkleri, dokusu, hafifligi, kinldiginda dagiimama ézelligi gi-
bi kompozit nitelikleriyle, mimarlar ve proje sahipleri icin uygun sis-
temler ve detay ¢ozUmler getiren Kalesinterflex parlak ylzey,
500x3000 mm’den turetilebilen, 500x500 mm, 500x1000 mm,
500x1500 mm ve 500x2000 mm’lik ebatlaryla ve 15 6zel rengiyle
mekanlara farklilik getiriyor.

Isik gecirgen Kalesinterflex: Kalesinterflex'in “isigi gecirebilme”
Ozelliginden ve elektrik tlketimi dlsuk olan LED tipi isiklandirma do-
nanimlarindan yararlanilarak kullanilabilecek Isik Gegirgen Kalesin-
terflex, hem yerde hem de duvarda uygulanabiliyor. Isik Gegirgen
Kalesinterflex kullanicisina, hem estetik hem fonksiyonel 6zellikleri
bir arada sunuyor.
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The only flexible
ceramic tile in the world:
Kalesinterflex

The thinnest, the longest dimensioned and the lightest...
Canakkale Seramik&Kalebodur, which produces
Kalesinterflex which is the only flexible ceramic tile in
the world specifically reduces the weight on building
elements, affording dimensional freedom in applications.

The world’s only flexible ceramic tile; that is, “the thinnest, the lar-
gest dimensioned and the lightest” undoubtedly is the most exciting
product of recent years. The world’s only flexible ceramic with its pro-
duction size of 1000x3000x3 mm demonstrates the last point reac-
hed in ceramics. The lightness of Kalesinterflex is of great significan-
ce, especially in reducing the weight on load bearing building ele-
ments and capturing harmony with mechanical construction. The pro-
duct affording dimensional freedom in applications may be used es-
pecially on exterior tiling safely, thanks to its lightness, ease of proces-
sing and strength, beside walls and floors. It also allows application of
special systems like raised floors, separation panels, furniture applica-
tions, hygienic spaces and modular structures. Kalesinterflex, which
provides comfort to builders, thanks to its easy to cut and punch struc-
ture, is an easily cleaned, incombustible and non-water absorbent
product. The innovative and plain identity of Kalesinterflex may be
combined with more decorative elements to achieve different aesthe-
tic solutions. Combining with Canakkale Seramik Kalebodur’s Bloom,
Twist, Breeze, Jura, Luxury Cement and Loft series, it offers the capa-
bility of bringing technology and design together to spaces.

Kalesinterflex glossy surface:
Kalesinterflex is produced as the lar-
gest and lightest glossy porcelain in
the world in size 500x3000 mm with
its glossy surface option after the gla-
zed surface one. The glossy surface
Kalesinterflex draws attention as a very light product not only among
ceramic ware but tiles overall with its 12 kg/m2 weight. Kalesinterf-
lex, which offers suitable systems and detailed solutions to archi-
tects and project owners with its colors, texture, lightness and com-
posite features like non-scattering when shattered, introduces dis-
tinction to spaces with its sizes ; 500x500 mm, 500x1000 mm,
500x1500 mm and 500x2000 mm, all derivatives of 500x3000 mm
and its 15 special colors.

Light transmitting Kalesinterflex:
“Light transmitting” Kalesinterflex
which may be used utilizing Kalesin-
terflex’s light transmission feature and
taking advantage of LED lighting equ-
ipment with low electricity consumpti-
on is applicable both to floors and also to walls. Kalesinterflex offers
the user both aesthetic and also functional properties together.

R

Doganin senfonisi Vivaldi

Doganin renkli yiztnu yansitan ve mevsimlerden esinle-
nerek hazirlanan Vivaldi, bej ve bone fon renklerinde, 30x60
cm ebat icin dikey ve yatay bordir secenegiyle tasarlanmis.
Her rengin bir mevsimi simgeledi Vivaldi’de, altin renk son-
bahar, platin renk kisi, sade renkler ise bahari temsil ediyor.
Urlin, 42,5x42,5 cm Vivaldi yer karosu ile ddsendigi gibi,
50x50 cm model fildisi lappato ile de dengeli bir uyum sag-
liyor. Bej ve bone fon renkleri Uzerinde sunulan dekorlar,
Brezza cam koleksiyonlari ile de déseme imkani sagliyor.

Nature’s symphony Vivaldi

Reflecting the colorful side of nature prepared under ins-
piration by seasons, is designed with vertical and horizontal
border tile options for 30x60 cm format in beige and bone
background colors. The color gold represents the fall, the pla-
tinum color the winter and plain colors represent the spring in
Vivaldi where each color symbolizes a season. The product is
installed with 42,5x42,5 cm Vivaldi floor tiles, also affording a
balanced harmony with the 50x50 cm ivory lappato. Decora-
tive tiles presented on beige and bone backgrounds allowed
for installation also with Brezza glass collections.
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RocaKale’den banyonuza
alternatif cOzlimler

Sadece 3 adimda kolayca cikartilabilen ve yavas
kapanma 0zelligine sahip kapadiyla Basics

Serisi’nde, klozet kolay temizlenebiliyor.

Tasidigl sadelik ve islevsellik ile mimari yaklasimlar icin zen-
gin ¢ozUmler sunan RocaKale Basics Serisi, farkli secenekler ile
Urlin gamini genisletiyor. Basics Serisi'ne yeni eklenen tniversal
klozet, alttan ya da yandan ¢ikisli olarak monte edilebilme ¢zelli-
gi ile meveut banyo alanlarinin alt yapisina uygun olarak kullan-
labiliyor. Ayrica 3/6 litre i¢ takim ile sunulan Universal klozet, su-
yun tasarruflu kullanimi konusunda da buyuk bir avantaj sagliyor.

Basics Serisi klozetlerde standart klozet kapaginin yani sira
“Smart Klozet Kapag!” secenedi de bulunuyor. Smart Klozet Ka-
pagi'nda yavas kapanma ve tak-cikar ézellikleri bir arada sunulu-
yor. Bu &zellikler trtindn saglamlik ve hijyen gibi konulardaki
fonksiyonelligini artinyor. Tak-cikar 6zelligi, klozet kapaginin sa-
dece 3 adimda kolay. ¢cikartilabilmesi sayesinde klozetin tim yi-
zeyinin rahatlikla temizlenmesine olanak tanirken, yavas kapan-
ma Ozelligi de amortisor sistemi sayesinde, kademeli ve sessiz
kapanma ile uzun émarli kullanim sunuyor. Basics Universal
Klozet, serinin farkli ebat ve fonksiyonellikteki lavabolari ile kom-
bine edilebiliyor.
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Alternative solutions to your
bathrooms from RocaKale

The bowl may be cleaned easily in the Basics
series with the slow close lid which may be

removed simply only in three steps.

RocaKale Basics Series which: offers rich solutions for archi-
tectural approaches by its plainness and functionality is expanding
its product range- through different choices. The universal bowl,
newly added to the Basic Series, may be used in harmony with the
existing bathroom infrastructure as it'can be mounted with either
bottom or side -outlets. The universal. bowl which is offered with
3/6 liter inner sets also affords a major advantage in terms of wa-
ter savings.

The basic Series bowls also offer the choice of the “Smart Bowl
Lid” beside the 'standard one. The Smart Bowl: Lid offers gradual
closing and mount-remove features together. These properties en-
hance the functionality of the product in areas like robustness and
hygiene. The mount-remove feature allows the whole surface of the
bowl to be cleaned easily, thanks to the only 3-step, simple removal
capability of the bowl lid-and the slow close feature leads to a long
life with stepped and quiet closure thanks to the suspension
system. The Basics Universal Bowl, may. be combined with the
wash basins with different sizes and functions in the series.
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[deal Standart ve Jado'nun Tirkive distribitord Ece Banyo
Ece Banyo, distributor for Turkey, of Ideal Standart and Jado

Vitrifiye sektorinin en
hizli blytyen firmasi Ece
Banyo, dinyanin lider firma-
si Ideal Standard Internati-
onal'in tim markalarinin Tur-
kiye'deki tek yetkili saticisi ol-
du. Ece Banyo ile Ideal Stan-
dard International arasinda
yapilan anlasma c¢ercevesin-

Yenilikgi tasarimlariyla kaliteli
bir Grlin yelpazesine sahip olan
Ece Banyo, diinyanin lider
markas! [deal Standart
International markalarinin
Tirkiye'de tek yetkili saticisi
oldu. Firma, bu isbirliginin ilk
meyvelerini de Arcade ve Plain

Ece Banyo, which owns a high
quality product range, thanks to
its innovative designs, became
the sole authorized dealer in
Turkey, of the world’s leading
brand Ideal Standart
International. The firm reinforces
the first fruits of this

Ece Banyo, the fastest
growing firm in the vitreous
ware industry, became the so-
le authorized dealer in Turkey,
of all brands of the world’s le-
ader Ideal Standard Internati-
onal. Under the agreement
entered into by and between

Ece Banyo and Ideal Stan-

de, Ideal Standard ve Jado
markalarinin Turkiye'deki sa-

adi verilen iki yeni Griin

serisiyle pekistiriyor.
tis hakki sadece Ece Ban-
yo'ya verildi. Buna gore, Ece
Banyo Ideal Standard ve Ja-
do markalarinin ithal edilme-
si, dagitilmasi ve pazarlama-
sindan sorumlu olacak. Ece
Banyo ile Ideal Standard In-
ternational, distribUtorllk an-
lasmasinin yani sira bir de is-
birligi anlasmasi imzaladi. Bu
anlasmaya gore, Ece Banyo,
Ideal Standard markasiyla
Arcade ve Plain adi verilen
iki yeni Urln serisi hazirlaya-
cak. Turkiye'de Ece Banyo
araciligyla satilacak Arcade
ve Plain serileri, diger Ulke-
lerde Ideal Standard International pazara sunacak.

|deal Standard International CEO’su John Rietveldt, Ece Banyo
ile iki yildir birlikte calistiklarnini, Ece Banyo’nun Ideal Standard Grlin-
lerinin satis ve pazarlamasindaki basarisinin bu anlasmanin temelini
olusturdugunu sdyledi. Ece Banyo’nun Turkiye'de vitrifiye imalatgisi
ve dagiticisi olarak ¢ok iyi tanindiginin altini gizen John Rietveldt, s6z-
lerini sOyle surdurdu: “Ece Banyo, yenilikgi tasarimlariyla ¢cok kaliteli
bir Grlin yelpazesine sahip. Ece Banyo gUclu dagitim agi, deneyimli
pazarlama ekibi ve Urlnleriyle isimizi mUkemmel olarak tamamladig
icin bu anlasmay! yapmaktan buytk memnuniyet duyuyoruz. Marka-
lanmizin TUrkiye'deki basarisi icin Ece Banyo’nun dogru ortak oldu-
guna inancimiz sonsuzdur.”

Ece Banyo Yonetim Kurulu Baskani Erdem Cenesiz ise, on bes
yil 6nce kurulan sektorintn en yenilikci firmasi Ece Banyo'nun Ideal
Standard International ile yaptigi anlasmayla gticuint ve btytme hir-
sini bir kez daha ortaya koydugunu sdyledi. Ece Banyo ve Ideal Stan-
dard Urln portfylerinin gerek segment gerekse tasarim acisindan
birbirini tamamladigini belirten Cenesiz, ortaya ¢ikan sinerji ile pazar-
da ¢ok daha genis bir hedef kitleye hitap edeceklerini ifade etti.

collaboration by two new product dard International, the right to

series titled Arcade and Plain. sell Ideal Standard and Jado

brands in Turkey was confer-
red only to Ece Banyo. Accor-
dingly, Ece Banyo will be res-
ponsible for importing, distri-
buting and marketing Ideal
Standard and Jado brands. In
addition to the distribution ag-
reement, a collaboration agre-
ement was entered into bet-
ween Ece Banyo and Ideal
Standard International. Under
this agreement, Ece Banyo
will prepare two new product
series titled Arcade and Plain
under Ideal Standard brand.
Archade and Plain series to
be sold via Ece Banyo in Tur-
key will be marketed by Ideal Standard International in other countries.

|deal Standard International CEO John Rietveldt said that they have
been working with Ece Banyo for two years and underlying this Agre-
ement was Ece Banyo’s success in the sale and marketing of Ideal Stan-
dard products. Underscoring that Ece Banyo is very well known as a vit-
reous ware manufacturer and distributor in Turkey, said; “Ece Banyo has
a very high quality product range with its innovative designs. We are ext-
remely happy to enter into this Agreement as Ece Banyo performs our
job perfectly, thanks to its powerful distribution network, experienced
marketing team and products. Our belief in Ece Banyo’s being the right
partner for our brands’ success in Turkey is endless”.

Ece Banyo Board of Directors Erdem Cenesiz, on the other hand,
said that Ece Banyo, the most innovative firm of the industry founded fif-
teen years ago, has once again revealed its power and enthusiasm for
growth by the agreement with Ideal Standard International. Stating that
the product portfolios of Ece Banyo and Ideal Standard complemented
each other in terms of both segment and also design, Erdem Cenesiz
said that they will address a much wider population in the marketplace
due to the emerging synergy.
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2008
» Tasarim Odulleri

!

VitrA MOD ve Istanbul
koleksiyonlarina bir

odil daha

Tlrkiye’de devletin, endlistrinin ve tasarimcilarin
bir araya gelerek gerceklestirdigi Design Turkey
2008 Endistriyel Tasarim Odilleri’nde VitrA, MOD
ve Istanbul Koleksiyonlari ile bir 6diil daha kazandi.

VitrA’nin, yUzyilin tasanm dehasi olarak gosterilen Ross Lovegro-
ve’un imzasini tastyan MOD ve Istanbul koleksiyonlari, “Design Turkey
2008 End(striyel Tasanm Odlilleri” kapsaminda “Ustiin Tasanm Odu-
10"n0 kazandi. Turkiye'de ilk kez devlet, endustri ve tasarimcilarin bir
araya gelmesiyle gerceklestirilen yarismaya, 311 Urin ve 25 kavram-
sal tasarim projesi katildi. Design Turkey 2008 EndUstriyel Tasarim
Odilleri, otuz seckin uzmandan olusan uluslararas! jirinin degerlen-
dirmesi sonucunda sahiplerini buldu. Time dergisinin en lyi ylz tasa-
rim ve tasarimct listesinde yer alan Lovegrove’un dinya ¢apinda 6vgu
alan istanbul Koleksiyonu, simdiye kadar Wall Paper, Red Dot, EDIDA
ve Good Design édlillerini de kazandi. ingilizce modern (modern),
modular (moduler) ve modest (mUtevazi) kelimelerinden esinlenilerek
tasarlanan ve 2008 yilinda satisa sunulan MOD koleksiyonu ise en-
dUstriyel tasarimin i¢ dekorasyona yansiyan modern cizgilerini tasiyor.

Il

o

Yet another prize to
VitrA’s MOD and
Istanbul collections

VitrA won yet another award with its MOD and
Istanbul Collections at the Design Turkey 2008
Industrial Design Awards organized by the government,
the industry and designers coming together.

VitrA’s MOD and Istanbul collections bearing the signature of Ross
Lovegrove called the design genius of the century, won the superior de-
sign award on the occasion of “Design Turkey 2008 Industrial Design
Awards”. 311 products and 25 conceptual design projects participated
in the competition held through coming together of the government,
the industry and designers for the first time in Turkey. Design Turkey
2008 Industrial Design Awards went to the winners as a result of the
evaluation by an international jury comprising thirty distinguished ex-
perts. The Istanbul Collection of Lovegrove who is in the top one hund-
red design and designers list of Time Magazine which received accla-
im worldwide so far won the Wall Paper, Red Dot, EDIDA and Good De-
sign awards. The MODE collection designed under inspiration by the
words “modern”, “modular” and “modest” launched in 2008 bears the
modern lines of industrial design reflected onto interior decoration.
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Flginkan Toplulugu, 2010° kadar yiiz milyon

dolar yaturm planhyor

Sanayi Uretimi yapan on fabrikasi, yirmi sirketi ve Ug¢ bine yakin ¢a-
lisantile elli bes yildir Tlrkiye yapi ve Isi sektériine dncllik eden Elgin-
kan Toplulugu, E.C.A ve SEREL markalar icin 2010 yilina kadar ylz
milyon dolar yatinm yapmayi planlaniyor. Topluluk, 2012 sonuna ka-
dar ElImor Plus ve EImor Concept magazalarinin sayisini Turkiye ca-
pinda yirmiye, ElImor Shop’larin
sayisini da ylze ¢ikarmay! hedef-
liyor. Elginkan Toplulugu, maga-
zacllk alanindaki atilimini Elmor
Plus, Elmor Concept ve Elmor
Shop olmak Uzere Ug farkli kon-
septte tasarladigi magazalar ile
hayata gegiriyor. 2012 yili sonu-
na kadar Elmor Plus ve Elmor
Concept magazalan sayisinin vyir-
miye, Elmor Shop’larin ise ylze
ulasmasi hedefleniyor.

2008'i magazacilikta atiim yi-
Il ilan ettiklerini belirten Elginkan
Toplulugu Yoénetim Kurulu Bas-
kani Yucel Unan, E.CA ve SE-
REL markalari icin 2010 yilina ka-
dar ytz milyon dolar yatinm plan-
ladiklarini soyltyor. Yucel Unan,

E.C.A ve Serel markalariyla yasam alanlarina
kalite ve estetik kazandiran Elginkan
Toplulugu’nun yeni hedefi 2010’a kadar krize inat
yuz milyon dolarlik yatirim gerceklestirmek.
Topluluk, bu hedefi i¢in arge calismalarina on
milyon dolar kaynak ayiriyor.

sOzlerine sdyle devam ediyor: “2007 yilinda 600 milyon dolar ciro ger-
ceklestiren bir sanayi grubuyuz. Elli ilkeye ihracat yapiyoruz. Uriin ge-
listirmedeki en blyUk glcimuzU teknolojik altyapimiz ve ar-ge birimi-
mizin yaratici yeteneklerinden aliyoruz. Elli Tirk muhendisinin ¢alistigi

Elginkan Group plans one

arge bolumu igin ayirdigimiz kaynak yillik bazda on milyon dolar civa-
rindadir. Fonksiyonellik, gevreye duyarlilik ve ergonomi Urlin tasarm-
lanmizda 6ne ¢ikan baslica ézelliklerdir. E.C.A bugun yaklasik 120 Ul-
kede tescilli bir markadir.

hundred million dollars of

investment by 201 0 The new target of Elginkan Group, which introduces quality and

aesthetics to living spaces by its E.C.A. and Serel brands, is to
Elginkan Group, which has been spearheading achieve one hundred million Dollars of investments by 2010 in
the Turkish building and heat industry for fifty-five years spite of the crisis. The group is allocating funds totaling ten

with its ten industrial plants, twenty companies and

close to three thousand employees, is planning to make investments
totaling one hundred million Dollars by 2010 with E.C.A. and SEREL
brands. The group also aims at raising the number of Elmor Plus and
Elmor Concept stores Turkey-wide to twenty, and Elmor shops to one
hundred by the end of 2012. The Elginkan Group launches its leap in
the store operation line with stores designed in three different con-
cepts as Elmor Plus, ElImor Concept and Elmor Shop. Yucel Unan,
Chairman of Board of Directors of Elginkan Group who said that they
declare year 2008 as a year of action in store merchandising, says
that they have planned investments of one hundred million Dollars un-

million Dollars to R&D work for this aim.

til 2010 for the brands E.C.A. and SEREL. Yicel Unan adds; “We are
an industrial group achieving a turnover of 600 million Dollars in 2007.
We export to fifty countries. We get our greatest power in product de-
velopment from our technological infrastructure and the creative ta-
lents of our R&D unit. Funds we allocate to our R&D Department, whe-
re fifty Turkish engineers are employed, is about ten million Dollars
per year. Functionality, environmental sensitivity and ergonomics are
the main features of our designs. E.C.A. is a brand which has been re-
gistered in approximately 120 countries today.
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Duravit Hindistan'da yeni
(retim sahalarr agryor

Diinyaca Unli vitrifiye Ureticisi Duravit, yillik 500 bin
parca Uretim yapacagi yeni tesisini Hindistan’da
kuruyor. Iki yiiz elli iscinin calisacag ve yiiz yetmis
bin metrekarelik alanda tretim yapacak tesisin 2009
sonuna yetistirilmesi planlaniyor.

Turkiye'de de Uretim tesisi bulunan dinyaca Unlu vitrifiye Ureticisi
Duravit, Hindistan’da yeni Uretim tesisi kuruyor. Aimanya Hornberg
merkezli Duravit, 17 Ekim 2008’de Bati Hindistan'daki Gujarat Eyale-
ti'ndeki Tarapur'da, 170 bin metrekarelik bir alanda Uretim yapacak
yeni bir seramik fabrikasinin temelini atti. Yilda 500 bin pargalik Uretim
yapilacak tesiste 250 iscinin galismasi planlaniyor.

Tesisi 2009 sonuna yetistirmeye calisan Duravit'in seksenden faz-
la Ulkede faaliyeti ve farkli Ulkelerde Uretimi bulunuyor. Hindistan'in
Duravit icin muhtesem bir proje pazar oldugunu ve bu pazar blyUte-
ceklerini sdyleyen Duravit CEO’su Franz Cook, yeni fabrikanin ihracat
pazarlarinda dnemli aciimlar saglayacagini belirtiyor. 2003'ten bu ya-
na Hindistan pazarinda faaliyet gosterdiklerine dikkat ¢ceken Duravit
Hindistan Genel MUdUrt Asutosh Shah ise yeni yatinmi ile Duravit'in
orta fiyat segmenti Urtnlerde de sansli olacagina inaniyor. Hindis-
tan’da ortalama gelir seviyesine ulasan insanlarin sayisinin arttigina
isaret eden Shah; “Bu musteriler ulasilabilir tasarima ve kaliteli Griinle-
re sahip markalara yatinm yapma egilimindeler. Uzun yillardir Duravit
sadece llks Urlnler satan degil, ayni zamanda ¢ok uygun fiyatlara ta-
sanm urtnleri de sunan bir marka. Bu ylzden Urin gamimizi smokin-
den jean pantolona diye adlandiryoruz” diyor.

Duravit opens new fields
of production in India

World famed vitreous ware manufacturer Duravit is
installing its new facility with 500,000 piece capacity
annually in India. The facility, where two hundred fifty
workers will be employed on an area of hundred and seventy
thousand square meters, is scheduled for end of 20009.

World renowned vitreous ware manufacturer Duravit, which has
production facilities in Turkey as well, is installing a new production
plant in India. Based in Hornberg, Germany, Duravit paved the founda-
tions for a new ceramics plant to produce on grounds of 170,000 squ-
are meters in Tarapur in the province of Gujarat in West India on Octo-
ber 17, 2008. It is planned that 250 workers will be employed at the
plant with a production capacity of 500,000 pieces per year.

Duravit, striving to make the plant operational by end of 2009, has
operations in more than 80 countries and produces in various countri-
es. Duravit's CEO Franz Cook, who said that India is a magnificent pro-
ject market for Duravit, which they will enlarge, added that the new plant
will ensure new approaches to export markets. Duravit India General
Manager Asutosh Shah, who drew attention to the fact that they have
been operating in the Indian market since 2003, believes that Duravit
will have a chance in the middle price segment products by this new in-
vestment. Pointing out that the number of people reaching the average
income level in India is growing, said; “These customers are in the trend
of investing in brands with accessible design and high quality. Over the
years, Duravit has been a brand not selling only luxury items but also of-
fering designer products at very affordable prices. Therefore, we are cal-
ling our product range from dinner jacket to jeans.”
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(Canakkale
Seramik&Kalebodur
Kazakistan pazarinda
ataga kalkt

Canakkale
Seramik&Kalebodur’s
campaign in the
Kazakh market

Canakkale Seramik&Kalebodur, the leading entity of the Tur-
kish and global building industry is continuing to grow domesti-
cally and internationally in spite of the crisis. The plans for granting
sub-dealerships in fourteen provinces of Kazakhstan and the
showroom opened in Kazakhstan’s capital city Astana show how
contentious the company is in this market. Ali Bahadir Erdin, Cha-
irman of Board of Directors of EO Ceramic Stone & Sanitary Co.,
the founding shareholder of the showroom, who stated that his
belief in the building market in Kazakhstan growing well above its

Seramikte diinya markalari yaratan Ganakkale
Seramik&Kalebodur, elli milyar dolarin
lizerinde insaat yatirimlariyla on plana cikan
Kazakistan pazarinda biiyimeyi hedefliyor. Bu
amagla yeni showroom ve alt bayiliklerle
Kazakistan agini genisletiyor.

Turk ve diinya yapi sektoriintn 6ncl kurulusu Canakkale Se-
ramik&Kalebodur, krize inat yurtici ve yurtdisinda blylmeye de-
vam ediyor. Kazakistan'in baskenti Astana’da a¢tigi showroom ve
Kazakistan'in on dort eyaletine alt bayilikler verecek olmasi bu pa-
zarda ne kadar iddiali oldugunu
da gosteriyor. Kazakistan'da yapi
pazarinin bugunkl hacminin ¢ok
Uzerinde gelisecegine ve berabe-
rinde insaat kalitesinin artacagina
inandiklarini sGyleyen showroom
kurucu ortagi EO Ceramic Stone &
Sanitary Co. Yonetim Kurulu Bas-
kani Ali Bahadir Erdin, “OniimUiz-
deki bes yil icinde Kazakistan'da
insaat sektérintn Dubai 6rneginin
cok Otesine gegecegine ve bu ge-
lismeyi en az yirmi yil stirdUrecegi-
ne inaniyoruz” diyor.

insaat sektdriinin Kazakis-
tan’in 6nde gelen sektorleri arasin-
da yer aldigini ve devam eden ya
da planlanan insaat yatinmlari tuta-
rnin, elli milyar dolarn Gzerinde oldugunu vurgulayan Erdin,
2007’de Kazakistan'in 57 milyon dolarlik seramik ithalatiyla Turki-
ye icin dnemli bir ekonomik pazar islevi gérdigunu belirtiyor.

Canakkale Seramik&Kalebodur, which creates global
brands in ceramic ware, aims at growing in the Kazakhstan
market which has come to the forefront with construction
investments of over fifty billion Dollars. To that end,
Ganakkale Seramik&Kalebodur is expanding its Kazakhstan
network with new showrooms and sub-dealerships.

present volume, increasing construction quality says; “We believe
that the construction industry in Kazakhstan will go well beyond
Dubai in the next five years and will continue with this progress for
at least twenty years”.

Erdin, stressing that the construction industry is among the le-
ading sectors in Kazakhstan and the amount of ongoing or plan-
ned construction projects is above fifty billion Dollars, says that Ka-
zakhstan has been a very important economic market for Turkey
with imports of 57 million Dollars in 2007.
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Bien Seramik, 2008'de de
biiytimesini stirdirdi

Marmara Bolgesi basta olmak lizere tim
bolgelerde altmisa ulasan yetkili saticisi ile
istikrarli bir blylme gosteren Bien Seramik,
Bilecik fabrikasi’nda guiclt atilimlar icin yeni
bir yonetim binasi yapti.

Planladigi hedefler dogrultusunda 2008'’e lyi bir giris yapan Bi-
en Seramik, yetkili satici ve alt bayileriyle blylmesini strdlrdd. SU-
rekli katiimlarla bUylyen ve dolayislyla da marka taninirgi ve talep
edilirligi artan Bien Seramik, en hizli gelisimini Marmara Bolgesi
basta olmak Uzere tum bolgelerdeki altmisa ulasan yetkili saticisi ile
gbsterdi. Sadece Urlin ve ebat cesitliligi ile degil dis gérinimleri ile
de Bien Seramik magazalan dikkat ¢ekti.

UNICERA 2008 sonrasl fuardan gelen talepleri karsilamak icin
yogun bir caba sarf eden Bilecik fabrikasinda da ihracat ve tekno-
loji mudUrltgu ile tm idari kadrolarin daha verimli ¢alisabilmeleri
icin gerekli olan fiziki genislemeler icin bir yonetim binasi yapildi.
BuyUk bir showroomun da insa edildigi fabrikayi ziyaret edecek yet-
kili saticilarin, bundan sonra yeni serilerle désenmis banyo mekan-
larinda Urlnleri gérmeleri ve incelemeleri icin modern ve rahat bir
ortam saglandi.

Bien Seramik continues its growth in 2008

Bien Seramik, displaying a consistent growth
with its sixty authorized dealers in all regions
lead by Marmara Region, built a new
management building for new leaps at its
Bilecik plant.

Bien Seramik, which started 2008 strongly in line with its tar-
gets, continued its growth with authorized dealers and sub-de-
alers. Growing through continuous participations with increasing
brand recognition and demand, displayed the fastest progress
through its close to sixty authorized dealers in all regions lead by
Marmara Region. Bien Seramik stores are drawing attention not
only by their product and size diversity
but also their external appearance. A
management building was built at the
Bilecik plant, striving to meet the de-
mand from the UNICERA 2008 trade
fair for physical extensions required to
allow exports and technology depart-
ment and all administrative staff to work
more productively. A modern and com-
fortable setting was achieved so that
authorized dealers who visit the plant
where also a large showroom is const-
ructed, may see and examine the pro-
ducts in bathroom spaces furnished
with new lines from now on.
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Canakeilar'dan ornek
cevre politikast

Cevre politikalarina duyarlihidiyla bilinen Canakcilar Sirketler
Grubu, yeni is saghgl ve gevre yonetim sertifikalariyla sorumlulugu-
nu yerine getiriyor. Ceyrek asirlik bir gegmise sahip Canakcilar Sir-
ketler Grubu, kaliteli ve 6zenli Uretim anlayisiyla aydinlik bir gelece-
gi, izledigi 6zenli gevre politikasi ile devam ettiriyor. Yasayan tim
canllara verdigi degeri 2008'de aldigi ve uyguladigi TS-EN ISO
14001 Cevre Yoénetim ve TS 18001 Is Saghg ve Glvenligi sistem-
leri ile pekistiren Canakcilar, ginimdzdeki kiresel isinma tehditle-
rini en aza indirmeyi ve gelecek nesillere 6zenle korunmus bir cev-
re birakmayi hedefliyor. Canakcilar, dinyadaki kaynaklarin sonsuz
olmadigi bilinciyle, takip edilen yasal dizenlemeleri, gelecege
6zenle korunmus bir gevre birakma sorumluluguyla uyguluyor.

Model environmental
policy from Canakcilar

Canakcllar Group of Companies known for its concern for environ-
mental policies is fulfilling its responsibility by new occupational health
and environmental management certificates. With a history of quarter of a
century, the Ganakcilar Group of Companies continues a bright future un-
der a high quality and diligent production concept by the diligent environ-
mental policy it has been pursuing. Canakcilar, strengthening the value it
attaches to all living organisms with TS-EN ISO 14001 Environmental Ma-
nagement and TS 18001 Occupational Health and Safety Certificates it
has obtained and implemented in 2008 aims at minimizing the current
global warming threats, leaving a carefully protected environment to the
coming generations. With the awareness of the global resources’ not be-
ing endless, Canakcilar implements the pursued regulations with the res-
ponsibility of leaving a carefully protected environment to future

generations.

Dunya tasartm
duayenleri VitrA'da

Turk seramik ve banyo kultirinin dinyaya tanitima-

sina &nciliik eden markalardan biri olan VitrA, italyan ta-
sarim basininin duayenlerini {ic giin boyunca Istanbul’da
agirladi. Etkinlige, italya’da yayimlanan, aralarinda Domus,
Abitare, AD, Elle Decor, Interni gibi UnlU tasanm dergileri-
nin yer aldigi 26 yayinda gorev yapan yoneticiler katild.
21'inci ylzyilin tasarim dehasi olarak gosterilen Ross Lo-
vegrove'la da bulusan basin mensuplari, Lovegrove’un Vit-
rA icin tasarladigi yeni projeler hakkinda bilgi de aldi.

Doyennes of world
design at VitrA

VitrA, one of the brands which pioneer the promotion
of Turkish ceramics and bathroom culture all over the
world, welcomed the doyennes of Italian design media in
Istanbul for three days. Executives serving in 26 publica-
tions including famed design magazines like Domus, Abi-
tare, AD, Elle Décor and Interni published in ltaly partici-
pated in the event. Members of the media, who also met
Ross Lovegrove, hailed as the design genius of 21st cen-
tury, were briefed on new projects Lovergrove is desig-
ning for VitrA as well.
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Soldan saga: Serpuhov Valisi Aleksandr Victorovic Sestun, Tiirkiye’nin Rusya Buyiikelcisi Halil Akinci, Eczacibasi Yapi
Urtinleri Grubu Baskan Yardimcist Ahmet Yamaner, Eczacibasi Yapi Uriinleri Grubu Baskani Hiisamettin Onanc

VitrA Karo'nun
veni fabrikasi

Eczacibas! Yapi Urlinleri Grubu, Rusya’nin Serpukhov bélgesin-
de kurulacak yeni karo Uretim tesisinin temellerini atti. 2010’da Ure-
time gecmesi planlanan tesis, seramik ve porselen karolarin yani si-
ra, yuzme havuzlar igin Uretilen karo ve aksesuvarlari iceren 4 bin
cesit Urline sahip VitrA Karo Sanayi ve Ticaret A.S. icin Uretim yapa-
cak. VitrA markali Griinlerini, Orta Avrupa, iskandinavya, Britanya
Adalar, Kuzey Amerika ve Rusya’da 75'ten fazla Ulkeye ihra¢ eden
VitrA Karo’'nun yeni tesisinin, halen yillik 35 milyon metrekare olan
seramik kaplama malzemesi Uretimini, 36,7 milyon metrekareye ci-
karmasi hedefleniyor. Eczacibasi Yapi Uriinleri Grubu’nun 2008 vyili
toplam karo satislari 450 milyon ABD Dolari civarinda bulunuyor. Ye-
ni tesisin Uretim kapasitesinin baslangic icin 1,7 milyon metrekare
olmasinin planlandigini séyleyen Yapi Uriinleri Grubu Baskan Yar-
dimcisi Ahmet Yamaner, tesis icin yaklasik 20 milyon Avro’luk yati-
nm yaptiklarini sdyledi.

VitrA Karo’s
new plant

Eczacibasi Building Products Group paved the foundations of its
new tile production facility to be installed in the region of Serpukhov
in Russia. The plant scheduled to start production in 2010 will produ-
ce for VitrA Karo Sanayi ve Ticaret A.S. which has 4,000 types of pro-
ducts including tiles and accessories produced for swimming pools
in addition to ceramic and porcelain tiles. The target is that this new
plant of VitrA Karo which exports VitrA brand wares to more than 75
countries in Central Europe, Scandinavia, British Islands, North Ame-
rica and Russia raises its current ceramic tile production of 35 million
square meters per year to 36.7 million square meters. The total tile sa-
les for 2008 of Eczacibasi Building Products Group is about 450 mil-
lion USD. Ahmet Yamaner, Building Products Group Vice-President,
who said that the production capacity of the new plant was planned
as 1.7 million square meters initially, added that they made an invest-
ment of approximately 20 mililon Euros for the plant.
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ispanya’nin Barselona kentinde 22-24 Ekim 2008 tarihleri ara-
sinda ilk kez gerceklestirilen Dunya Mimarlik Festivaline Ganakkale
Seramik&Kalebodur markalari Turk mimarlar tarafindan 6nerilen Ka-
lesinterflex, Reptile ve Klinker Urtnleritile “mimarlann  aday goster-
dikleri Urtn sunumlan” galerisine secildi: Dunya seramik sektortinde

lik ve sorumluluk arasinda” baslikli tematik sergi, canl 6grenci cha
rette”i, mimarlarin aday gosterdikleri Grtinlerin sunumlari, kitap satis|
ve arastirma turlar gibi pek cok etkinlige ev sahipligi yapti.

Odagini 6dul programinin olusturdugu Diinya Mimarlik*Festiva-
li, Barselona’nin en énemli toplanti alanlarindan biri olan Uluslarara-
sI Kongre Merkezi’'nde (Centre Convencions Internacional) gercek-
lestirildi. Etkinlik, mimarligin bolgesel niteliklerine vurgu yaparken,
ote yandan da sayilari giderek artan uluslararasi mesleki ortakliklari
yansitti. WAF Diinya Mimarlik Festivali Odilleri’nin (WAF Awards) ya-
ni sira, Festival kapsaminda, mimarlik okullariigin canli bir fikir “char-
rette”i, tematik sergi, yapli malzemeleri sergisi, sehir turu, sosyal et-
kinlikler ve cesitli konferanslar da dizenledi.

Butun dlinyadan gelen mimar ve ziyaretcilerin izleyebilecegi “mi-

marlarin aday gosterdikleri.trlin:sunufglan” galerisine, Turk mimar-

lann sectigi Canakkale Seramik&Kaleb@gur'un dinyaca UnlU tasa-
rnmci Can Yalman tarafindan tasarlanan-Rétile Koleksiyonu, porse-
len ozellikli klinkeri ve yapi sektoriinde cigir &cacak nitelikteki Kale-

sinterflex drdnd ile katildi.

| HABERLER / NEWS |

Canakkale Sefamik & Kalebodur
Dinfa Mimarlik Festivali'nde

Fi Antoni Gaudi‘den Enric Miralles’e dek mimari mikemmellildle birlikte anr}an Barselona,
; Diinya Mimarlik Festivaali’ne ev sahipligi yapti. Festivale,
da Turk mimarlar tarafindan dnerilen Kalesinterflex, Repti

secilen festival toplam yetmis bir tlkeden génderilen yuzlerce proje—'
nin yer aldigi galeri, finale kalan mimarlann canl sunumiari, “olabilir_.—"

{hakkale Seramﬁg&KaIebodur
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Vitrd, Istanbul
Bogazi'nin mavisini
Antalya'ya tasid

[stanbul Bogazi’nin mavisi, VitrAnin Arkitekt
pool Serisi’ne ait mozaik karolar ile Antalya’ya
tasindi. Mavinin bes farkli tonu Safisa Istanbul
Palace Oteli’nin Istanbul Bogazi’nin andiran
havuzunda kullanildi.

VitrA Karo’nun Arkitekt Pool serisine ait mozaik karolar, Antal-
ya'daki Safisa (Mardan) istanbul Palace Oteli'nin, istanbul Bogazr'ni
andiran tasarimiyla dikkat ceken ana havuzunda kullanildi. Havuzda
deniz efektini ortaya koyabilmek icin, Arkitekt Ral Color serisinden,
mavinin bes farkli tonuna sahip 5x5 cm ebadindaki mozaik karolar
Ozel olarak bir araya getirildi. Havuzun si§ yerlerinde acik mavi ton-
lardaki karolar tercih edilirken, derin yerlerde daha koyu tonlar kulla-
nilarak orijinal bir etki ortaya ¢ikarnldi. VitrA Karo’nun uzman mimar
kadrosu, VitrA Arkitekt Free Style Pool serisine ait karolarla otelin ¢co-
cuk havuzunun savaklarini da tasarladi. Otelin mutfaklarinda; hijyen,
bakim kolayligi, kaymazlik ézelligi ve dayanikliigiyla sikga tercih edi-
len VitrA Arkitekt Porselen serisi kullanildi. Personel odalarinda ise
ciziime ve lekelenmeye karsi dayanikli yapisi, kolay déseme ve ba-
kim ¢zelligiyle dikkat ceken VitrA Rezidans serisi tercih edildi.

VitrA carries the blue of the Bosphorus to Antalya

The blue of the Bosphorus was carried to Antalya with mosaic tiles of VitrA’'s Arkitekt Pool Series. Five
different shades of blue were used in Safisa Istanbul Palace Hotel’s pool reminiscent of the Bosphorus.

VitrA Karo’s mosaic tiles in the Arkitekt Pool series were used in
the main pool of Antalya’s Safisa (Mardan) Istanbul Palace Hotel
which draws interest with its design reminiscent of the Bosphorus.
To bring forward the sea effect in the pool, mosaic tiles of 5x5 cm
in five different shades of blue from Arkitekt Ral Color series were
joined in a special manner. While light blue tiles were opted for in
the shallow areas of the pool, an original effect was achieved using
darker shades in deaper places. Vitra Karo’s expert architectural
staff also designed the weires of the children’s pool of the hotel
using tiles from VitrA Arkitekt’s Free Style Pool line. In the kitchens
of the hotel, VitrA Arkitekt Porcelain Series usually preferred due to
its hygienic ease of maintenance, non-slip features and robustness
were used. In staff rooms, on the other hand, the chosen series was
VitrA residence drawing attention for its non-scratch and no stain
structure and easy laying and maintenance features.
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Kale Tasarim Merkezi'nin ilk etkin

TUrkiye'de tasanm farkindaligi yaratacak ve tasarmcilar ile sa-

nayiciler arasinda aktif tasarim calismalarinin gergeklesmesine ara-
cl olacak, bu alandaki bilgi ve tecrlbenin paylasimini saglayacak
bir platform olarak ekim ayinda hizmete giren Kale Tasarim Merke-
Zi (KTM), diinyaca Unli italyan tasarimci ve mimar Andrea Branzi'yi
agirladi. Sdylesi, 7 Kasim 2008’de santralistanbul Cagdas Sanatlar
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Merkezi Ana Galeri'de gerceklestirildi.

1967’den beri endustriyel ve arastirma tasarimi, mimari, kent
planlamasl, egitim ve kilttrel tanitim alanlarinda calismalari bulu-
nan Andre Branzi halen Milano’da Politecnico Universitesi'nin Mi-
marlik ve EndUstriyel Tasanm Fakultesi'nde profesor olarak gérev
yaplyor.

Kale Design Center’s first event

Kale Design Center (KTM), which was launched in October for
creating design awareness in Turkey and achieving active design
work between designers and industrialists, allowing the knowledge
and experience in this field to be shared, hosted the world famed
[talian designer and architect Andrea Branzi. The conversation was
held at santralistanbul Contemporary Arts Center Main Gallery No-
vember 7, 2008.

Andre Branzi, who has worked in the fields of industrial research
and design architecture, city planning, educational and cultural pro-
motion since 1967, presently serves as a professor at Faculty of Arc-
hitecture and Industrial Design of Politecnico University in Milan.

Andre Branzi
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Tiirk seramikleri Shaman gosterisi ile

Bologna'y1 sallads

Tlirk seramikleri ve Shaman Dans Grubu, italya’da diizenle-
nen CERSAIE 2008'de tim dikkatleri Uzerine cekti. Gosteriyi
Turk seramiklerinin diinyada markalasma fa-
aliyetlerini yuriten “Seramik Tanitim Grubu
(STG)” organize etti. italya’nin Bologna Ken-
t’nin ana meydani olan Piazza Maggiore’ye

gelen (¢ bin kisi unutamayacaklari bir goste-
ri izledi. Turk seramikleri ve TUrkiye tanitim
filmleri (¢ gin boyunca fuar katiimcilar tara-
findan izlendi. Dizenlenen bu buylk organi-
zasyonla, Turk seramiklerinin yani sira Turki-
ye'nin de tantiminin yapildigini belirten STG
Baskani Bahadir Kayan, “Gosteri ltalya’ da
blytk ilgi uyandirdi. Global agilimlar yapma-
da firmalanmiz acisindan yeni firsatlar yarat-
maya katkida bulunacak. Turk seramiklerinin
marka degerini yukseltmek icin ¢abalarimizi
en yliksek seviyeye cikaryoruz. Ulkemiz diin-
ya seramik ticaretinde ilk beste. Seramik sektort Ulkemiz igin cok
blyuk bir katma deger yaratiyor. Bundan sonra yapacagimiz di-
ger calismalarda da sadece kendi sektorimizi dedil, bir bitin
olarak TUrkiye markasini da glclendirecegdiz. Zaten bircok sek-
torde Ulke ile sektorler, firmalar hatta markalar 6zdeslesir hale
geldi. Biz de bu global yarsta ne kadar iddiali oldugumuzu gés-
terecegiz. Artik diinyada birgok sektoére drnek olabilecek calis-
malari, biz Turkler olarak yapiyoruz” dedi.

Diinyanin en kaliteli seramikleri arasinda yer alan Tuirk
seramikleri Italya’yi fethetti. Seramik Tanitim Grubu’nun

lic glin siiren Italya cikarmasi Shaman Dans
Grubu’nun gosterisiyle doruk noktasina ulasti.

Turkish ceramics shook Bologna with the Shaman show

Turkish ceramic ware
and the Shaman Dance
Ensemble drew all the at-
tention at CERSAIE 2008
held in ltaly. The show

mics Promotion Group
(STG) conducting the
global brand building activities of Turkish ceramics. Three tho-
usand people coming to Piazza Maggiore, which is the main
square of ltaly’s city of Bologna, viewed a show which they co-
uld not forget. Turkish ceramic ware and films promoting Tur-
key were viewed by trade fair participants during these three
days. CPG President Bahadir Kayan, who said that beside Tur-
kish ceramic ware, Turkey was also promoted by this major

Turkish ceramics, which are among the
highest quality ceramic ware in the
world, conquered Italy. The Italy
invasion by the Ceramics Promotion
was organized by Cera- Group lasting three days culminated with
the Shaman Dance Ensemble show.

event, added; “The show drew great interest in
ltaly. It will contribute to creation of new oppor-
tunities for our firms in their opening to the
world. We're raising our efforts for enhancing
the brand value of Turkish ceramics to the hig-
hest level. Our country is in the top five in the
global ceramics trade. Ceramics industry cre-
ates a very high added value for our country.
We will be boosting the brand Turkey as a whole, not just only
our own industry in our upcoming activities. Indeed, in many in-
dustries, countries and sectors, firms, even brands became
identifiable with each other. We, too, will show how contentious
we are in this global race. We, as Turks, have started to carry
out activities which may be taken as a model for many industri-
es in the world.

Shaman Dans Grubu
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Tiirk seramik firmalarinm bulusmast

Turkish ceramics firms meet at

Seramik sektoriinin moda riizgarlari
CERSAIE 2008 ile Italya’nin Bologna
kentinde esti. Turk seramik firmalari
da yeni Urinlerini ve tasarimlarini
diinya markalariyla ayni podyumda
sergiledi. Fuar Tirk seramik
firmalarinin adeta govde gosterisine
donustd.

Seramik sektérinin dinyadaki en 6nemli fuarlarindan olan
CERSAIE Uluslararasi Seramik ve Banyo Fuar’'nda, Turk seramik
sektdrli firmalan da yeni (riin ve tasanmlaryla dikkat gekti. italya’nin
Bologna kentinde 30 Eylll-4 Ekim 2008 tarihlerinde gerceklestiri-
len fuar seramik sektorinln yeni egilimlerinin belilenmesi agisin-
dan da yonlendirici oldu. Seramik modasinin yeni egilimlerinde,
tekstil ve metalik yUzeyler, dogal mermer dokulari, yumusak yUtzey-
ler, micevher tadinda aksesuarlarla zenginlestirilmis dekor ve bor-
durler yilin-modasinin habercileriydi.

Binin Gzerinde firmanin katildigi 87 bin metrekarelik bir alanda
dlzenlenen fuar dinyanin gesitli Ulkelerinden ylz bine yakin insan
ziyaret etti. TUrk seramikgilerinin gegcmiste stand alanlaryla katilmak-
ta zorlandigi CERSAIE 2008’e blyUk stand alanlari ve Urlnleriyle ge-
len Turk firmalar etkili bir tanitim yapma imkani buldu. Canakkale
Seramik&Kalebodur, Kitahya Seramik, Hitit Seramik ve VitrA gibi
onemli firma ve markalar yeni koleksiyonlarini diinya seramik kapla-
ma pazarina sundu.

Turk firmalarinin gévde gosterisi

TUrk seramik firmalarinin yeni Grlnlerini dinya pazarlarina sun-
dugu fuar adeta bir gdvde gosterisine donUstu. Turk firmalar genis
stand alanlarinda Grnlerini tanitma imkani bulurken, yeni trendlerin
belirlenmesi ve Ulke tanitimina da katki sagladilar. Her yil farkli kon-
septler gelistirerek galismalarini strdliren Kitahya Seramik de, yeni-

The fashion wins in the ceramics
industry blew in the city of Bologna of
[taly at CERSAIE 2008. Turkish
ceramics firms, too, displayed their
new products and designs on the same
podium as global brands. The show
was almost transformed into
statement of Turkish ceramics firms.

The firms in the Turkish ceramics industry drew attention with
their new products and designs at the CERSAIE International Ce-
ramics and Bathroom Trade Fair, one of the most important shows
in the waorld for the ceramics industry. The fair held September 30-
October}4; 2008 in Bologna, Italy was also important for identifying
new trendsin the ceramics industry.

Textile:and metallic surfaces, natural marble textures, soft sur-
faces, deeor and border elements enriched by accessories in the
taste of jewelry were the harbingers of the fashion of the year indi-
cating new trends.

Close to one hundred thousand people from various countri-
es of the world visited the trade fair organized on grounds of
87,000 square meters attended by more than one thousand
firms. Turkish firms coming to CERSAIE 2008 which Turkish ce-
ramics firms have difficulty in participating due to stand area rest-
rictions in the past, with large stand spaces and products got the
chance to launch effective promotions. Significant firms and
brands like Canakkale Seramik&Kalebodur, Kutahya Seramik, Hi-
tit Seramik and VitrA offered their new collections through the
world’s ceramics tile market.

Bold statement by Turkish firms
The trade fair where Turkish ceramics firms presented their
new products to world markets turned into almost a bold state-
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Kiitahya Seramik-BrgZZa__ e

likgi, modern ve iddiall tasarimlardan olusan koleksiyon-
larini CERSAIE 2008'de sergiledi. Kitahya Seramik’in
2009 il Urln koleksiyonlarinda, Venus, Dendro, Can-
vas, Norra, Metropol, Cosmopol serileri yer aldi. Kitah-
ya Seramik Cersaie fuarinda, her bir parganin ayri ayri el
isciligi ile cam sanatcilar tarafindan 6zenle Uretildigi
Brezza cam koleksiyonlarinda doganin buyuleyici renk-
lerine yer verdi.

Tlrkiye’'nin 6nde gelen markalarindan Hitit Sera-
mik, bu yil yirmi altincisi dizenlenen fuarin bir baska
Turk firmasiydi. Hitit Seramik’in yeni serileri Ka-
run ve Carrelage, renk ve desenleri ile fuarda
cok dikkat ¢ekti. Standda sergilenen bu Urlnle-
rin yani sira yeni full body ve sirli porselen serile-
ri de, uygun tamamlayici aksesuarlari ile 6zel bir
sekilde sergilendi.

320 metrekarelik dev stand

Dunya seramik sektdériinin nabzinin tutuldugu fuara 320 metre-
karelik standiyla katilan Canakkale Seramik&Kalebodur, Gnli tasa-
rmcisi Can Yalman imzali Orientile Koleksiyonu ile blytk begeni
topladi. Osmanli ve Selguklu kultirlerinin zengin formlarinin bulustu-
gu Orientile Koleksiyonu, teknolojisi ve tasarimiyla trend belirledigi
icin fuarin en begenilen Urlnd oldu. Dinyada sadece iki Uretici tara-
findan Uretilebilen Kalesinterflex ise ¢ milimetre inceligi ve 1x3 met-
re boyutu ile diinyanin tek esneyebilen “en hafif, en ince ve en bu-
yUk boyutlu” seramik plakasi olma 6zelligiyle bu sene de fuara dam-
gasini vurdu.

Bir baska Turk markasi olan VitrA da 180 metrekarelik standiy-
la, uluslararasi tasarimcilarinin imzasini taslyan koleksiyonlarini fuar-
da sergiledi. Ross Lovegrove tasarimi 8dulli MOD Koleksiyonu ve
istanbul Serisi, Matteo Thun tasarimi Water Jewels Serisi ve profes-
yonellerin tim ihtiyaglarina cevap veren S50 serileri VitrA’nin fuarda
dikkat geken Urtinleriydi. Fuarda Istanbul serisiyle birlikte sergilenen

Options Lux'in genis banyo tezgéahi, bir yenilik olarak ilgi cekti. @

v r
SRR
4 -
Ar 4F A
Agp Ap A AF b
AP 4B ab 4P 4,
4 dd A A4k
dF 4k 4k Ak AR
F oAdp ap 4 4b 4
A AF 4F dF A
y AP AP 4p 4ab o
* AF o AF 4
vir dApllar Ary
AF AR
e 4 ap 4av
LR L

ment. Turkish firms got the chance to promote their products in

broad stand grounds, contributing also to the identification of new
trends and the promotion of the country. Kitahya Seramik, which
pursues its efforts for developing different concepts each year, ex-
hibited its collections comprising innovative, modern and aggres-
sive designs at CERSAIE 2008. Kutahya Seramik’s 2009 product
collections included the Venus, Dendro, Canvas, Norra, Metropol
and Cosmopol series. Kitahya Seramik incorporated the enchan-
ting colors of nature in the Brezza glass collections where each pi-
ece was built diligently by hand individually by glass artists.

One of Turkey’s leading brands, Hitit Seramik, was yet another
Turkish firm at the trade fair, the twenty-sixth of which was held this
year. Hitit Seramik’s new series Karun and Carrelage were very po-
pular at the fair, thanks to their colors and designs. Beside these
products exhibited at the stand, the new full bodied and glazed
porcelain series were on display together with matching, comple-
mentary accessories.

Giant stand of 320 square meters

Canakkale Seramik&Kalebodur, which participated in the tra-
de fair which held the pulse of world ceramics industry with a 320
square meters stand, drew great acclaim with the oriental collecti-
on bearing the signature of famed designer Can Yalman. The col-
lection, where the rich forms of the Ottoman and Seljuki cultures
intersected, was the most appreciated product of the fair as it set
a trend with its technology and design. Kalesinterflex, which may
be produced only by two manufacturers in the world, made its
mark on the fair this year, too, as it is the world’s only flexible “ligh-
test, thinnest and largest sized” ceramic plaque with its 1x3 meter
dimension. Another Turkish brand, VitrA, exhibited its collections
bearing the signature of international designers on a 180 square
meter stand. The award winning MOD Collection and Istanbul se-
ries designed by Ross Lovegrove, the Water Jewels Series desig-
ned by Matteo Thun and S50 series answering to all needs of pro-
fessionals were VitrA products coming to attention at the exhibiti-
on. The broad bathroom counter of Options Lux exhibited toget-
her with the Istanbul line at the trade fair drew attention as an in-
novation. @

VitrA-Water Jewels
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Kiitahya Seramik-Brezza

CERSAIE 2008’e katilan
Tirk firmalan

Diinyanin en énemli seramik ve banyo malzemeleri fuar
olan Italya'nin Bologna kentinde diizenlenen CERSAIE 2008'e
bu yil 10 Tiirk firmast katild1. Tiirk seramiklerinin diinya pa-
zarlarindaki etkinligini arttiran fuar da bu yil Tiirk Seramik
Tanitim Grubu Bologna meydaninda “Turkish Seramics” ima-
jin1 Shaman Dans Grubu'nun gosterisiyle taglandirdi. 30 Eyliil
- 4 Ekim 2008 tarihleri arasinda gergeklesen fuara Ttirkiye’den
Kale Seramik, Ege Seramik, Ercan Seramik (Bien), Graniser,
Hitit Seramik, Kiitahya Seramik, Seramiksan, Seranit, Termal
Seramik ve VitrA katild1. 230"u yabanci 846 italyan firmasimnm
katildig1 fuarda, seramik kaplama malzemeleri sektoriinde
533, banyo mobilyalar1 sektériinde ise 391 katilimar yer alda.

Turkish firms attending
CERSAIE 2008

This year, 10 Turkish firms participated in CERSAIE 2008
held in the city of Bologna in Italy, one of the most important
ceramics and bathroom trade fairs in the world. This year,
Turkish Ceramics Promotion Group crowned the image of
“Turkish Ceramics” in the city square of Bologna at the fair
which enhanced the effectiveness of Turkish Ceramics in
global markets. Kale Seramik, Ege Seramik, Ercan Seramik
(Bien), Graniser, Hitit Seramik, Kiitahya Seramik, Seramik-
san, Seranit, Termal Seramik and VitrA attended the fair
which was held from September 30 to October 4, 2008, from
Turkey. There were 533 participants from the ceramic tile in-
dustry and 391 from the bathroom furniture industry at the
fair attended by 846 Italian firms and 230 foreign firms.

BIG 5 2008 FUARI

Tiirk seramik sektdriniin Korfez Ulkelerine acilan kapisi BIG 5
2008 Fuari 23-27 Kasim 2008 tarihleri arasinda Birlesik Arap Emirlik-
leri'nin (BAE) baskenti Dubai'de gerceklestirildi. Fuara, Seramik Sek-
trt Ortak Tanitim Isbirligi Projesi Koordinasyon Kurulu kararlan dog-
rultusunda, Dis Ticaret Mstesarligi (DTM), Orta Anadolu Thracatci Bir-
likleri (OAIB) Genel Sekreterligi, Seramik Federasyonu (SERFED) ve
Ozel sektdr temsilcilerinden olusan “Seramik Tanitim Grubu (STG)” fa-
aliyetleri cercevesinde 48 metrekarelik bir info stand ile katildi. Ttrk
seramik sektorl temsilcilerinin yetmis firma ile besinci kez katildigi fu-
arda, Turkiye'yle birlikte 57 Ulke 588 firma Urlnlerini sergileme firsati
buldu. Turkiye'nin BAE'ye yonelik seramik sektort ihracati 2007'de
11,1 milyon dolar olarak gergeklesti. BAE'ye, 2007°de 9 milyon dolar
seramik kaplama malzemeleri ihracati, 1,5 milyon dolar seramik sag-
lik geregcleri ihracati yapildi. Buna karsilik 2007’de seramik kaplama
malzemelerinde 49 bin dolar ithalat gerceklestirilirken, seramik sekto-
riinde toplam 1,9 milyon dolar ithalat gerceklestirildi.

BIG 5 2008 TRADE FAIR

Turkish ceramics industry’s gate opening to the Gulf countries,
the BIG 5 2008 Trade Fair was held in the capital city of United Arab
Emirates, Dubai, November 23-27, 2008. In line with the Ceramics In-
dustry, in line with the Joint Promotion Collaboration Project Coordi-
nation Board, participated in the fair with an info stand of 48 square
meters as part of the activities of the “Ceramics Promotion Group
(CPG)” comprising the representatives of Undersecretariat of Fore-
ign Trade (UFT), Central Anatolia Exporters Union (OAIB) Secretariat
General, Ceramics Federation (SERFED) and the private sector. To-
gether with Turkey, 57 countries and 588 firms had the chance to
display their wares at the fair to which the representatives of the Tur-
kish ceramics industry participated in for the fifth time with seventy
firms. The ceramics industry exports to UAE of Turkey were 11.1 mil-
lion Dollars in 2007. Ceramic tile worth 9 million Dollars and ceramic
sanitary ware worth 1.5 million Dollars were exported to UAE in
2007. On the other hand, imports of ceramic tile amounted to 49,000
Dollars and the total worth of imports in the ceramics industry was
1.9 million Dollars in 2007.
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Seramik
sektorinun

ka b1 The heart
of the

ceramics
industry

Avrupa’nin en
blylk Gglinct
fuart UNICERA
bu yil kaptlarini
yine seramik
sektori
temsilcilerine
aglyor.

Europe’s third
largest trade fair
UNICERA once
again opens its
doors to the
representatives
of the ceramics
industry this
year.

italya CERSAIE ve Ispanya CEVISAMA fuarlarindan sonra is-
tanbul UNICERA 2009 ile Turk seramiklerinin gévde gosterisine

hazirlaniyor. Avrupa’nin GglncU blyUk fuari olma 6zelligi gosteren
UNICERA, modern ic mimari ve tasarimlarla giin gectikce ragbet
goren Tulrk seramiginin, 6zgunligund ve kalitesini dogdugu top-
raklarda sergiliyor. TUrkiye Seramik Federasyonu (SERFED), Tesi-
sat ve insaat Malzemecileri Dernegi (TIMDER) ve TUYAP'In isbirli-
ginde hazirlanan Uluslararasi Seramik ve Banyo Fuar (UNICERA),
1-5 Nisan 2009 tarihleri arasinda TUYAP Beylikdiizii Fuar Merke-
zi'nde yirmi birinci kez kapilarini agiyor. Gegen sene 18 Ulkeden
215 firma ve firma temsilcisinin katilimiyla hazirlanan fuara bu yil
da yogun bir katilim bekleniyor.
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After CERSAIE in Italy and CEVISAMA in Spain, Istanbul prepa-
res fOr @ statement by Turkish ceramics with UNICERA 2009. UNI-
CERA, the\third largest trade fair in Europe, exhibits the originality
and quality ©f Furkish ceramics which are becoming popular each
passing day \With modern interior decoration and designs on the
landstheyawere DOKN. The International Ceramics and Bathroom Tra-
de Falr (UNICERA) prepared under the collaboration of Turkish Ce-
ramics Federatign (SERFED, Plumbing and Building Materials
Suppliers Association (TIMDER) and TUYAP opens its doors
twenty-first time at Trade Fair Center April 1-5, 2009. Popular parti-
cipation is expected at the trade fair prepared with the participation
of 215 firms and firm representatives from 18 countries last year.

Gectigimiz yil yaklasik elli bin kisinin
ziyaret ettigi fuar, Kiresel Fuar
Endustrisi Birligi’'nin (UFI) onayini da
tastyor.

The fair visited by approximately fifty
thousand people last year, also bears the
approval of the Global Exhibition Industry
Union (UFI).
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Boélgesinin en biyiik fuari

Bolgenin en blyutk fuarn olan UNICERA, cevre Ulkelerin de yo-
gun ilgisini cekiyor. Orta Asya ve Avrasya Ulkelerini istanbul’da bir
araya getiren fuar, seramik sektorindeki en son teknolojik, tasa-
rnm ve model yeniliklerinin sergilenmesinin yani sira bu sektérde
faaliyet gosteren firmalarla ziyaretcileri ortak bir platformda bulus-
turuyor.

2008 yilinda 800 milyon dolar ihracat gerceklestiren seramik
sektorline ivme kazandiran fuarlardan biri olan UNICERA, yedi sa-
londa kirk bin metrekarelik bir alanda firmalara Urtnlerini sergileme
ve uluslararasi baglantilarini gtclendirme firsati sunuyor. Gegctigimiz
yil yaklasik elli bin kisinin ziyaret ettigi fuar, Kiresel Fuar EndUstrisi
Birligi'nin (UFI) onayini da tasiyor.

Dunya siralamasinda kaplama malzemeleri Gretiminde altinci,
ihracatta besinci, seramik saglik gerecleri Uretiminde besinci, ih-
racatta Uclncu sirada yer alan Turk seramik ve vitrifiye sektorl
Ureticilerinin bulusacag UNICERA Fuar’'nda seramik kaplama
malzemeleri, vitrifiye Urlnler, havuz, sauna, jakuzi, kivet, armattr-
ler, banyo mobilyalari ve aksesuarlari, yan sanayi ile ilgili yayinlar
sergileniyor.

Bilgi ve iletisim platformu

Sektdr gelisimine paralel olarak sinerji yaratmaya devam eden
UNICERA, nihai tiketici ve profesyonel kullanici istekleri ile tretici-
lerin Urlin gelistirme yeteneklerine ivme kazandiryor, katki sagliyor.
Tasarimcl, Uretici firma, tlketici, dis alimci, Grlin ve ustalarin bir ara-
ya geldigi UNICERA, yalniz ticari anlamda degil, bir iletisim, bilgi ve
kultar aktanm platformu olarak da buytk énem tasiyor.

ilk olarak bundan yirmi yil nce 1987'de “Banyo, Seramik, Mut-
fak Fuar’” adi altinda istanbul Sergi Saray'nda 3 bin 500 metreka-
relik alan Uzerinde dlzenlenen UNICERA Fuar'na, 28'i yerli, 14'0
yabanci toplam 42 firma katiimis, 8 bin 500 kisi de ziyaret etmis.
1997'den itibaren TUYAP ve TIMDER'in isbirliginde hazirlanin UNI-
CERA Fuari, 2001 yilinda TIMDER, SERKAP ve SERSA isbirligine
dénUsuyor. 2003 yilinda ise derneklerin SERFED catisi altinda top-
lanmasi sonucunda UNICERA Fuari, daha da glclenerek, genis bir
destek kazaniyor.

2008 yilinda 35 Ulkeden gelen ziyaretci sayisi 2004 yilinda 51'e
yUkseliyor ve fuari 40 bin 305 Kisi ziyaret ediyor. 2005 yilinda top-
lam 296 firma ve firma temsilciliginin katildigi fuar 44 Glkeden ge-
len ziyaretgilerle birlikte 53 bin kisi geziyor, 2006’da ise 51 Ulkeden
37 bin 320 ziyaretci, 2007'de 51 Ulkeden 54 bin 305 ziyaretci ve
2008'de ise ABD, Almanya, Avusturya, Bulgaristan, Cin, Danimar-
ka, Hollanda, italya, ingiltere, ispanya, isvicre, Singapur, Belcika gi-
bi Ulkelerden gelen ziyaretcilerle birlikte 47 bin kisi UNICERA fu-
arinda Turk seramiklerinin gdvde gosterisine tanik oluyor.

Fuar kapsaminda her yil oldugu gibi bu yil da, SERFED’in, sek-
tordn sanat, bilim, sanayi, teknoloji, tasarim ve uygulama ve ar-ge
gibi cesitli katmanlarinda 6ne ¢ikmis bireylerine verdigi “Seramik
Onur Odulleri” sahiplerini bulacak. Odile layik gorilecek kisiler,
SERFED, TSD, SERKAP, SERSA, SERHAM, SEREF ve TIMDER ta-
rafindan belirlenecek ve o&duller térenle sahiplerine takdim
edilecek. @

| FUAR/FAR

The largest trade fair in the region

UNICERA, the largest trade fair in the region, is highly popu-
lar with the neighboring countries, too. The fair, bringing together
the Central Asian and Eurasian countries in Istanbul, in addition
to exhibiting the latest technological design and model innovati-
ons in the ceramics industry, brings together the firms operating
in this industry and visitors on a common platform.
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UNICERA, which is one of the trade fairs allowing the cera-
mics industry which made exports of 800 million dollars in 2008
to gain momentum, gives the chance to display their products on
an area of forty thousand square meters in seven halls and
strengthen their international relationships to the firms. The fair vi-
sited by approximately fifty thousand people last year, also bears
the approval of the Global Exhibition Industry Union (UFI).

At the UNICERA Trade Fair where manufacturers in the Tur-
kish ceramics and vitreous ware industry which ranks sixth in tile
production in world rankings, fifth in exports, fifth in ceramic sani-
tary ware production and third in exports; ceramic tile, vitreous
ware, pools, saunas, Jacuzzis, taps, bathroom furniture and ac-
cessories and publication relating to the auxiliary industry are on
display.

Knowledge and communication platform
Continuing to create synergy in parallel with development of
the industry, UNICERA brings momentum and contributes to the
wishes of the end consumer and professional users and the pro-
duct development talents of producers. UNICERA, where desig-
ners, manufacturers, consumers, importers, products and crafts-
men come together, is important not only commercially but also
as a communication, knowledge and culture transfer platform.
The UNICERA Trade Fair, which was first organized twenty
years ago in 1987 under the title of “Bathroom, Ceramics, Kitc-

hen Trade Fair” in Istanbul Exhibition Palace on an area of

3,500 square meters, was participated in by 42 firms in total, 28

ocAK/JANUARY M%UH‘Q local and 14 foreign and was visited by 8,500 people. UNICE-
BAU 31 I\/Ia\rt/1\/15>‘rd"()?’9 RA Trade Fair, which has been organized with collaboration of
70 k/]ar;;; Nisan/ April 20 TUYAP and TIMDER since 1997, turned into a TIMDER, SER-
° 5 ca "
Amual.()lgzb}[unich Germany The Biggest Show KAP and SERSA joint effort in 2001. As the associations gat-
v 11 &
2y + - muenchende Buﬂdm%&i“*ez‘“ hered under the roof of SERFED in 1993, the UNICERA Tra-
- : si
www.bau Moskov, RS de Fair started to gain wider supports, strengthening even
further.
EBRUARY .
$UBATIF A NISAN/APF“L USLAR In 2008, the number of visitors coming from 33 countries
CEW) UNICERA 21.1\}51111(\/13 went up to 51 in 2004 and the fair was visited by 40,305 pe-
10-13 Subat/Februf‘ry ) ARASI SERA ople. The fair participated in by 296 firms and firm represen-
Valencia, Spain | g ANYO FUARI o .
_/21&1 tatives in 2005, was toured by 53,000 people together with
UNICERA AL visitors from 44 countries. In 2006, 37,320 visitors from 51
MART/MARCH INTERNATION o . - o
AND countries, in 2007; 54,305 visitors from 51 countries; and
REVESTIR CERAMIC ‘ o
= BATHROOMFAIR in 2008, 47,000 people together with visitors from USA,
24-27 Mart/March 200?1 - Nisan/ Apri 2009 Germany, Austria, Bulgaria, China, Denmark, Holland,
- 1
Sao Paulo, Brazt 1 - AP Fuar ve Kongre ltaly, England, Spain, Switzerland, Singapore and Belgium
FIfAUYkezi {stanbul, Turkiye witnessed the show by Turkish ceramics at the UNICERA
1SH TR ’ Trade Fair
g unicera.com, :
10-14 Mart/March 2009 Wm tuyap.C0m~tr This year, too, like every year, the “Ceramics Honor
Frankfurt am Main VAR Awards” handed out by SERFED on the occasion of the
www.ish.messefrankfuft-com trade fair, to individuals who have stood out in various

COVERINGS

21-24 Nisan/ April 2009
Atlanta, Georgia, USA

levels of the industry like art, science, industry, tech-
nology, design, application and R&D will find their ow-
ners. The awardees will be determined by SERFED,
TSD, SERKAP, SERSA, SERHAM, SEREF and TIMDER and the
trophies will be presented to winners at a ceremony. @
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Seramik sektdrii kriz degil

Dlnyanin altinci, Avrupa’nin ticlinci

Zam kurbanl' blytk seramik karo Ureticisi olan
0 Tlrkiye, 800 milyon dolarlik ihracati

ile 220 bin kisiye istihdam saglayan
onemli bir sektore sahip. Ancak, her
zamanki gibi kendi bindigi dali kesiyor.
Son dogalgaz ve elektrik zamlari ile
seramik sektori Gzerindeki maliyetler
artiyor, uluslararasi pazarlarda
rakiplerle rekabet etme sansi azaliyor,

istihdam yaratan sektor simdi istihdam
azaltmaya gidiyor.

Ceramic industry, a victim of
price hike, not crisis!

Turkey, the world’s sixth largest ceramic tile producer and sixth in Europe, has an important industry
providing jobs to 220,000 people with her exports of 800 million Dollars. However, just as always, she
is cutting the branch she is sitting on. With the latest natural gas and electricity price hikes, the cost on
the ceramics industry is growing, the chance to compete with rivals in international markets is
decreasing; the industry which creates jobs, moving towards cutting employment.
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Turkiye seramik sektorl yarattigi katma deger ile Ulkemiz igin
stratejik bir dnem tasiyor. Turk seramikleri ihracat rakamlari, Griin
kalite ve tasarimlari ile dinya seramik sektorl pazarinda rakipleri
ile rekabet edebiliyor. Tlrk seramik sektérindn 800 milyon dolar
dUzeyindeki ihracati icin yapilan ithalat sadece 50 milyon dolar ci-
varinda. Dolayisiyla sektor ihracatinin yarattigi katma deger 750
milyon dolar seviyesinde. Bu bakimdan degerlendirildiginde sera-
mik sektdrl ihracati diger sektorlerin Ug, bes milyar dolar degerin-
deki ihracatina denk geliyor. 2009 icin Turk seramik sektorU ihra-
cat hedefini bir milyar dolar olarak belirlemesine ragmen eneriji
maliyetlerindeki artis ve kiresel kriz bu beklentiyi zora sokuyor. Se-
ramik sektory, Uretim prosesi icindeki pisirme ve kurutma islemle-
rinden dolayr oldukga ylksek enerji tlketen bir sektor. Sektorde
halen dogalgaz, LPG ve LNG olmak Uzere U¢ ana yakit tlketiliyor.

Enerjinin maliyetleri de seramikte diger sektorlere oranla ol-
dukcga yUksek. Seramik kaplama sektoriinde ylzde 30, seramik
saglik geregleri sektoriinde ise ylzde 20 oraninda bir enerji mali-
yeti s6z konusu. Seramik sektorl bugln Tirkiye genelinde sana-
yide tuketilen dogalgazin -ylzde 12,8’ini tlketiyor. Sektorin
2007'de dogalgaz tlketimi bir milyar metrekUp, elektrik tUketimi
ise 950 milyon kilovat olarak gergeklesti. Kasim 2009 itibariyle do-
galgaza konutlarda yuzde 22,5, sanayiye ise ylUzde 20 oraninda
yapilan zamlar, bu maliyetleri artiracagindan haliyle ihracat rakam-
lari-ve Uretim diUsecek gibi gorlintyor. 2008'de yapilan zamlarin
toplami ise vergiyle birlikte ylzde 82,2 seviyesine ulasmis durum-
da. Bu da kuresel boyutta sektoérin rekabet glictnU azaltiyor.

“Zamlar, sektorii olumsuz etkiliyor”

Ulke istihdamina yiiksek katkisi olan seramik sektoriinde 220
bin Kisi calisiyor. Aileleriyle birlikte sektérden geginen bir milyon in-
san bulunuyor. Turkiye Seramik Federasyonu (SERFED) Baskani
Zeynep Bodur Okyay, son zamlara dikkat cekiyor ve yetkilileri “Bu
zam, sanayimizdeki ve enerji yogun sektorlerdeki maliyetleri plan-
lanmayan ve satis fiyatlarini bir sekilde artirarak hem i¢ piyasada
hem de ihracatta islerimizi son derece olumsuz yonde etkileyecek-
tir. Kamu aciklarinin kapatilmasina yonelik olduguna inandigimiz
bu yaklasimin, ileride Ulkemiz icin ¢cok daha ciddi sorunlar dogura-
cagi aciktir’ diye uyariyor. Son yapilan zamlarin TUrk sanayisinin
rekabet glictind, yatirim ve Uretim imkanlarini elinden aldigina dik-
kat ceken SERFED Baskani Okyay, “Artan maliyetler 6zellikle dur-
gunlugun yasandigi kriz ortaminda, gelir ve istihdam kaybina yol
acacaktir” diyor:

Bir yandan zamlarin yarattigi ylksek maliyet 6te yandan krizin
etkisini gostermeye baslamasi, sektoriin gelecek hedeflerini yeni-
den gozden gegirmesine ve Uretimi kismasina neden oluyor. Sek-
térdn 6ncu firmalari bu dénemi en az hasarla atlatabilmek icin ge-
cici sureyle is durdurma veya ylUzde 10 ila 25-arasinda isci ¢ikar-
ma sUrecleriyle karsi karsiya kaliyor. Okyay'a gére zammin yUkse-
len dolar fiyatlari ile bir ilgisi yok. Sektdr temsilcilerinin nabzini ¢ok
iyi tutan SERFED Baskani Okyay, asil gerekgenin vergi geliri yarat-
mak oldugunu dusuntyor. Devletin ylUksek faiz gideri ile olusan
aciginin, dogalgaz kullanicisi sirketlere yuklemenin adaletsiz bir
davranis oldugunun altini cizen Okyay, bu zammin reel sekt6ri zo-
ra soktugunu ve Uretim dengelerini alt Ust edecegini ifade ediyor.

The Turkish ceramics industry is of strategic.impartance forour €o-
untry with the value added it creates.Turkish. ceramics firms are:able
to compete with their rivals in the world’s‘ceramics secter market with
export figures, product quality and designs.:I'he imports made for the
800 millien Dollar exports of the Turkish ceramies industry are only
about 50 million Dollars worth. Therefore, the value added ereated by
the exports of the industry is at the 750 million Dollatlevel. Looking
from this perspective, the exports of the ceramics.industry ‘are eguiva-
lent to exports of other industries worth three to.five billion Dollars. Alt-
hough the Turkish ceramics industry has set its export target fori2009
as one billion Dollars, the rise in energy costs andthe glelbal erisis ma-
ke this expectation hard to achieve, Thei€eramics industryiis.ene con-
suming rather a high amownt of energy due to the:firing.and.etying
processes used in production. Presently, three maintfugls:as natural
gas, LPG and LNG are consumed:in.the industry.

Energy-casts in ceramics:are: also-rather:high'comparedto other
sectors. Thete is'an-energy, cost of about 30:percentin:the ceramic ti-
le industry and 20 percent in the:ceramic-sanitary:ware sector. The ce-
ramics industry nowadays cohsumes 12:8:percent of the natural gas
used industrially Turkey-wide. In 2007, the natural gas consumption of
the industry was one million cubic meters and the electricity consump-
tion was 950 million kilowatts. The price increases of 22.5 percent at
residences and 20 percent at industrial plants imposed on natural gas
as of November 2009 will definitely raise these costs causing the ex-
port figures and output to come down. The aggregate of the hikes int-
roduced in 2008 have reached 82.2 % including tax. This brings down
the competitiveness of the industry at the global scale.

“Price hikes affect the industry adversely”

Two hundred twenty thousand people are employed in the cera-
mics industry which has a major contribution to the employment in the
country. There are one million people making a living out of this in-
dustry if we include family members. Turkish Ceramics Federation
(SERFED) President Zeynep Bodur Okyay draws attention to the re-
cent price hikes and warns officials, “This price hike will affect our bu-
siness extremely adversely both in the domestic market and also in ex-
ports by increasing the costs in our industry and energy intensive sec-
tors in an unanticipated manner, causing sale prices to go up some-
how. Obviously; this approach, which we believe seeks to cover the
public deficit will give rise to much more serious problems for our co-
untry in the future”. SERFED President Okyay, noting that the recent
price hikes have taken away the competitiveness and investment and
production capabilities of the Turkish industry, said; “Increasing costs
will lead to loss of revenue and employment in this crisis environment
where stagnation is at play”.

On the one hand the high cost caused by price hikes and on the
other hand the impact of the crisis which started to be felt, are causing
the industry to re-examine its targets and trim down production. The le-
ading firms of the industry are facing the options of either suspending
production temporarily or laying off workers between 10 to 25 percent,
to get through this period with minimum damage. SERFED President
Okyay, who holds the pulse of sector representatives extremely well,
believes that the real reason is to create tax revenue. Underscoring-that
it is an unfair action to charge the government deficit caused by high
interest expenses onto natural gas consuming companies, she said
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Maliyetler artiyor, rekabet giicli azaliyor

Seramik sektérinde maliyet kalemleri arasinda en ylksek pa-
yI enerji aliyor. Zam éncesinde sektortiin maliyetlerinin toplam ylz-
de 58’ini olusturan enerji, zamlarlarla birlikte bu maliyeti ylzde
62'ye gikariyor. Okyay, zamlarin sektor Uizerinde yaratacagi etki-
nin Tdrkiye’ninihracat glclinU dogrudan etkileyecegine dikkat
cekiyor. Durgunlugun yasandigi kriz ortaminda enerji maliyetleri-
nin artmasinin sektdriin rekabet glicinl azalttigini séyleyen Ok-
yay, “Ustelik enerji maliyetlerimiz agisindan salt satin alma maliye-
tinin bulunmadigi; dogalgaz Uzerindeki KDV, dinyada 6rnegi ol-
mayan OTV ve OTV’nin KDV’si gibi diger maliyet unsurlari yer al-
maktadir” diyor.

Okyay, son zamlarla sektorlin sadece enerji maliyetinin artma-
digini belirterek, ulasim basta olmak Gzere yan maliyetlerinin de
sektord olumsuz etkiledigini séyliyor. Sektorlin nakliye ve mazot
maliyetlerine bakildiginda, yilda 125 milyon YTL'den fazla vergi
Odedigi gorullyor. Sonugta 10 milyon metrekare seramik kapla-
ma malzemesi Ureten bir fabrikanin yilda enerjiye 6dedigi OTV
2,7 milyon YTL'ye, yine yilda 1 milyon par¢a seramik saglik gerec-
leri Ureten fabrikanin 6dedigi tutar ise yaklasik 2,12 milyon YTL'ye
ulasiyor.

Dogalgaza yapilan bu zam ile birlikte, g6z ardi edilen en dnem-
li hususun; yogun rekabet ortaminda ve uluslararasi olumsuz kon-
juonktur icerisinde maliyetlerdeki artislar mUsterilere yansitmanin
mUmkUn olmadigr gercegdi oldugunu belirten Okyay sozlerini sOy-
le sUrdurdyor: “Uluslararasi finansal krizin neden oldugu dalgalan-
ma ve daralma neticesinde, ispanya ve italya gibi rakiplerimizin
yurtdisi pazarlarda yaptiklar dusuk fiyath satislar, hali hazirda TUrk
seramik Ureticilerini zor durumda birakmistir. Yurtici girdilerde ya-
sanan maliyet artisi nedeniyle sektérimuzde karsi karsiya kaldigi-
miz maliyet enflasyonu bizi zor durumda birakmaktadir.”

“Siparis iptalleri ile karsilasiyoruz”

Enerji fiyatlarinin yarattigi maliyet artisi, Tlrk seramik Ureticile-
rinin son yillarda Uretime, teknolojiye, inovasyona ve markalasma-
ya yaptiklari ciddi yatinmlar da sekteye ugratiyor. Sektor, ihracat
bdlgesinde pazar kaybetmemek icin zararina satis yapmak zorun-
da kaliyor. Bu durumun strdurulebilir olmadigini 6zellikle belirten
Okyay, sirketlerin mevcudiyetini koruma ve gelisme yolunda 6nU-
ndn tikandigini séyltyor.

Zamlar sadece sirketlerin maliyetlerini artirmadi, ayni zaman-
da tUketici ile kurdugu iliskinin gelecegdini de belirsizlestirdi. Ok-
yay’'in bu konuyla ilgili gértsleri ise durumun nasil ince bir ¢izgi-
de ilerledigini anlamamiza yetiyor. “Kisa vade acisindan, musteri-
lerimize eski fiyatlardan vermis oldugumuz taahhutlerimiz bulun-
makta ve taahhUtlerimizden geri ddnme sansimiz bulunmamakta-
dir. Bir stre dnce enflasyon nedeniyle artan maliyetlerimiz, pazar
kaybetmemek adina musterilerimize kismen yansitiimisti, bunun-
la birlikte siparis iptalleri ile yiz ylze kalinmisti. Bu zammi kisa va-
dede musterilerimize yansitma olanagimiz bulunmamaktadir.
Gecgmiste yapilan ve uluslararasi piyasalardan kaynaklandigi ileri
surdlen bu son zammi musterilerimize yansittigimizda, ozellikle
yurt disi'pazarlarda ‘bizde bu oranda zam gerceklesmedi’ denile-
rek yoneltilecek tepkiyi, sektdr olarak nasil bertaraf edecegimizi
dustntyoruz.”

that this price increase has undermined the real sector creating havoc
on production equlibrium.

Costs grow, competitiveness falls

In the ceramics industry, energy has the largest share among cost
items. Energy, which accounted for 58 percent in the aggregate, of
sector costs priorithe price hike, raises this cost to 62 percent with the
price increases. Okyay says that the effect of price hikes on the in-
dustry will affect the export power of Turkey directly. Stating that in this
crisis environment involving stagnation, the increase in energy costs
reduces the competitive- power of the industry, says; “In fact, our
energy costsare not just purchasing costs with the VAT on natural gas;
the SET, which is urlique in the world and the VAT on CTV are other
cost items”.

Qkyay, stating that not only the emergy cost of the industryshas,fi-
sen due to the latest price hikes, says; “Auxiliary costs lead by transpor-
tation also affect.the industry adversely:; Looking at the transportation
and diesel fuel costs:of the industry, it is.observed that more than;126
million TRY tax is paid a year. So, the'8CT paid by a plant producing
10 million square meters ceramic tile for énergy, is™2. Fzmillior-TRY:a
year.and the amount paid by a plant producing 1 million pieces of ce-
ramic sanitary ware a year is approximately 2.12 million TRY.

Saying that @longside of this natural gas price jncrease, the most
important aspect which is disregarded is the reality that in an intensive
competition environiment ‘and:international-adverserconjunciure;;it-is
not possible to pass on the increase in cost to consumers, adds; “The
discount sales carried out by our competitors like Spain and Italy in in-
ternational markets as a result of the fluctuation and contraction ca-
used by the international financial crisis, has put the Turkish ceramic
manufacturers ift a bind presently. The cost inflation wehave faced in
our industry due to increase in cost experienced in domestic inputs,
has put us in a guandrum”.

“We are facing order cancellations”

The cost increase caused by ehergy prices is-also undermining
the serious investment.made. by Turkish-ceramic manufacturers in:re-
cent years in production, technology, innovatien:and brandiouilding,
too. The industry is forced to,sell at a loss so that it does not lose. its
share of the market in export destinations. Specifically: emptiasizing
that this situation is not sustainable; Okyay saysthat the-road to-preser-
ving their existence and development for the companies:is blocked.

The price hikes not only increase the cost ofthe compahies but al-
so made the future of the"felationship established With-the. consumer
uncertain. Okyay’s views.on this, point are sufficientfor tsto.grasp-on
how a thin line the situation travels”. In the shott term; we fiave com-
mitments to our customers at old prices and we don't-have the chan-
ce to fulfill on these undertakings. Our costs, which fese-due:to inflati-
on a while back, have been passed on partly talour‘customers so that
we could maintain our markets. Even then, we'lhiad faced eancellations
of orders. We have ng chance to pass this price hike onto-our custo-
mersin the shertterm:-Ifwe were toipass:this latest price increase al-
leged to be attributable to international ‘markets:;enta aur.customers;
Wwe are not:sure_how we can relieve-the ‘reaction wewill‘get:especially
in‘internationak markets; saying ‘There was no:price increase of this
scale here’,
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Diinya enerjiyi ucuza aliyor

Ulkemizdeki enerji fiyatlar diinya (izerinde rekabet ettigimiz
Cin, Birlesik Arap Emirlikleri (BAE), Hindistan, Misir, iran, Meksika
ve Brezilya gibi Ulkelerden oldukga yiksek gérintyor. Ornegin,
Turkiye’de 100 birim olan fiyat Gin’de 58, Brezilya'da 57, Hindis-
tan’da 35, BAE'de 22, iran’da 11. Ayni deger, italya ve ispanya ile
2007 ‘sonu itibariyle karsilastinldiginda, italya’da 103, ispanya’da
106 olarak seyrediyor. Ustelik bu fiyatlarin 2007 sonu itibariyle
bdyle gerceklestigi gdz dnlne alindiginda, 2008’de gelen zamlar-
la TUrkiye'nin kullandigi eneriji fiyatlan ile dinyadaki rakipleri ara-
sinda makas epey agilmis gérundyor.

Okyay, sektor olarak yasadiklari durumu net olarak gosteren
bir ayrintiya dikkat ¢ekip, sektdrin 6nund gorebilmesi igin taleple-
rini dile getiriyor. Peki, ne diyor SERFED Baskani Okyay, “Ayrica,
Avrupali rakiplerimizin kullandigi enerjide otomatik fiyatlandirma
uygulamasi yer almamaktadir; tam tersine artan kullanim miktar
ile orantili kademeli fiyat uygulamasi bulunmaktadir. Bu meblagin
AB Uyesi Ulkelerde oldugu gibi yil sonunda sirketlerin 6deyecekle-
ri kurumlar vergisine mahsup edilmesini talep ediyoruz. Oysa Ku-
resel kriz déneminde asil alinacak énlemler, reel sektort, Uretimi
ve istihdami destekleyerek Ulkenin ¢ok daha az zararla bu badire-
lerden gegmesini temin etmektir. Kisa vadede kamu agiklarnin ka-
patilmasi yénundeki girisimlerin, orta ve uzun vadede Ulkemizde
¢cok daha ciddi sikintilar doguracagi agiktir.”

Turkiye'nin en 6nemli ihracat silaht seramik sektor(, 'son zam-
larla birlikte krizin yarattig etkiyle yeni bir donemece giriyor. Bu d6-
nemde yetkililerden bekledikleri ise uluslararasi pazarlarda rakiple-
riyle esit sartlarda rekabet edecek politikalarin uygulanmasi. @

World buys energy cheap

The energy prices in our country appear to be much higher than
those in icountries we compete with globally like China, United Arab
Emirates (UAE), India, Egypt, Iran, Mexico and Brazil. For example; the
price, which is 100 units in Turkey, is 58 in China, 57 in Brazil, 35 in In-
dia, 22 in UAE and 11 in Iran. Compared to ltaly and Spain as of end
of 2007, this figure is 103 in ltaly and 106 in Spain. In fact, considering
that these prices were as of end of 2007, it is obvious that spread bet-
ween the prices of energy used in Turkey and her global competitors
have grown significantly with the price hikes in 2008.

Drawing attention to a detail which reveals the situation clearly as
the whole industry, Okyay articulates their requests for allowing the in-
dustry to see what is in front of it. Okyay says; “Also, there is no auto-
matic pricing mechanism for energy used by our European competi-
tors. Just to the contrary, there is a stepped price increase in proporti-
on to increased use. We demand that this amount is set off against the
corporation tax payable by companies at the end of the year, just as in
EU member countries. Actually, the real measures to be adopted in a
time of global crisis are supporting the real industry, production and
employment, ensuring that the country goes through these debacles
with much smaller losses. Obviously, attempts for covering of govern-
ment deficits in the short term will give rise to much more serious prob-
lems inyour country in the medium and long-term.

Turkey’s most important export weapon, the ceramics industry, is
entering a new phase with the impact of the crisis with the latest price
hikes. What the sector expects from officials in this period is the imple-
mentatign of policies, allowing competition with the rivals in internati-
onal markets on equal terms. @
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Dilinya lizerinde en biiyiik seramik Ureticisiie ifita X
bes tlkeden bifiolan Turkiye, 18 yiidalkaBes Ratleyarak
artird. 1990°da 61 milyon metrekaie f't;ugtm 260
milyon metrekareye yukseld 2 : B0k gUiCll oyuncular
la rekabet eden TUrk. . f
donusumu Turkiye Seramik Fé'derasyonu Genel Sekreteri Ger-
miyan Saatcioglu ile konustuk.

Tirk seramik sektoriniin' gecmisten bugiine nasil bir
gelisim gosterdi?

TUrk seramik sanayi, Anadolu topraklarinda sekiz bin yil 6n-
ce dogan bir seramik sanati ve biliminin bugun' geldigi noktay!
temsil ediyor. Bugtn tlkemizin'sahip oldugu zengin:ve kaliteli
seramik -malzemeleri; seramik konusunda ¢ok iyi-egitim gor-
mus insanlar; bilim adamlari teknisyenleri, inovasyon ile, tekno-
lojik altyapisiyla bir endUstri artik Tark seramikgiligi. Tlrkiye se-
ramik sanayisi, dinya Uzerinde en buytk seramik Ureticisi ve ih-

BRIOMn (in gecirdigi degisim ve'

Turkey

at the center
of market In
ceramics

“We are at a very important
geographical location in the field of
ceramics too, as Turkey. Disregarding
China, USA and Canada; we are at a
distance of a three-hour flight to
ceramic producing countries.
Considering the regions consuming
ceramic ware most (Middle East,
Europe, UK and North Africa), we are
right at the center”

One of the top five ceramic producers and exporters in the world;
Turkey has increased its capacity many-fold in eighteen years. The ca-
pacity which was 61 million square meters in 1990, rose to 260 milli-
on square meters today. We discussed the change and transformati-
on undergone by the Turkish ceramics industry which is competing
with very powerful players around it, with Secretary General of Turkish
Ceramics Federation Germiyan Saatcioglu.

What has been the journey of the Turkish ceramics industry
from the past to the present?

The Turkish ceramics industry represents the point reached to-
day by the art and science of ceramics which was born eight millen-
nium years ago on Anatolian soil. Today, Turkish ceramic making has
become an industry with the rich and high quality ceramic materials
our country has, our scientists, technicians, innovation and our tech-
nological infrastructure. The Turkish ceramics industry ranks fifth as
the biggest ceramic producer and exporter in the world. The process,
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racatgisi konumunda ve besinci sirada. 1950’lerde baslayan su-
re¢, 1980’lerden itibaren gelisme gdsterdi. Bugin Turkiye'de iki
milyar Avro degerinde seramik Uretilmekte. Bunun bir milyar Avro-
luk kismi yurticinde tUketilmekte, bir milyar Avroluk kismi ise yurt-
disina ihra¢ edilmekte. Yani seramik Uretimin yarisi ihrag ediliyor.

Uretim ve kapasite kullanimindaki gelisimimizden bahse-
dersek...

Seramik sanayisi bugtinkt duruma kolay gelmedi. Seramik ka-
ro Uretimi konusunda 260 milyon metrekarelik bir kapasitemiz var.
Bu Uretimin 100 milyon metrekaresi yurtdisina ihrag ediliyor, 160
milyon metrekaresi de yurticinde satiliyor. 1990’da 61 milyon met-
rekare kurulu bir kapasitemiz vardi. 52 milyon metrekare Uretip, 8
milyon metrekaresini ihra¢ ediyorduk. Bugin 100 milyon metreka-
re ihracatimiz, 360 milyon metrekare de kurulu kapasitemiz var.
Seramik saglik gerecleri sektériinde de Avrupa’da birinci siradayiz.

Firmalarimizin teknoloji ve markalasmaya verdigi 6nem bu
gelismeye ivme kazandirmis gibi goriintiyor.

Turkiye olarak seramik konusunda da gok énemli bir cografya-
dayiz. Cin, ABD ve Kanada'yl saymazsak, seramik Ureten Ulkelere
(¢ saatlik ugus mesafesindeyiz. En ¢ok seramik tliketen cografya-

Rakamilarla Turkiye seramik sektori

Bugiin diinyann altinci, Avrupa’nin ise {igiincii biiyiik seramik
karo {ireticisi olan Tiirkiye'nin seramik gecmisi sekiz bin yil 6ncesine
dayanyor. 20.yy'in ikinci yarisindan itibaren de bu geleneksel iiretim
yerini sanayilesmeye birakiyor. Tiirkiye 220 milyon metrekareyi asan
tiretimi diinya seramik sektoriinde sz sahibi iilkeler arasinda yer ali-
yor. Bu rakamin 104 milyon metrekaresi ihracata déniik kullaniliyor.
Tiirkiye seramik kaplama malzemeleri sektoriinde diinya tiretiminin
ytizde 3,2'sini, Avrupa tiretiminin ise yiizde 11'ini karsiliyor. 160 mil-
yon metrekare diizeyindeki yurtici pazar biiyiikliigii ile seramik karo
tiiketiminde diinyanin on birinci biiytik pazar1 konumunda olan Ttir-
kiye, ayn1 zamanda 17 milyon adet iiretimi ile Avrupa’nin en biiyiik
seramik saglik gereci tireticisi iilkesi. Sekiz milyon adetlik ihracati ile
Avrupa’da en fazla vitrifiye ihracat1 yapan iilke de olan Tiirkiye'nin
seramik kaplama malzemesi iireten firmalar1 113 tilkeye, saglik gereci
tireten firmalari ise 95 iilkeye tirtinlerini ihrag ediyor.

lar (Orta Dogu, Avrupa, ingiltere ve Kuzey Afrika) dikkate alindigin-
da tam da merkezde bir konumdayiz.

Ayni zamanda emek yogun bir sektér. istihdam ettigi 220
bin kisi diisliniiliirse...

Seramik malzeme kaplamalari sektériinde 15 bin kisi, saglk
gerecleri Uretiminde de yedi bin kisi calisiyor. Bu 22 bin kisi, fabri-
kalarda Uretimde ve satista sirketlerin blnyesinde calisan Kisiler.
Fabrikalar pek cok hizmeti disardan aliyor; hammadde, yardimci
madde, isletme, tasima, tasarim hizmetleri, Urettigi GrlnU satan bir
bayi teskilati ve bu satilan Grtnleri uygulayan uygulayicilar var. Bun-
larin hepsini toplayacak olursaniz 220 bin kisiyi seramik sektori ba-
rindirtyor, gecindiriyor. Bu da aileleriyle birlikte bir milyon kisinin bu
sektorden karnini doyurdugunu gosteriyor. Katma degeri yUksek,

which started in 1950s, has developed starting from 1980s. Presently,
two billion Euro worth of ceramic ware are produced in Turkey. Of
this, the one billion Euro portion is consumed domestically, with one
billion Euro portion exported. This means that one half of the ceramics
output is being exported.

To talk about our advancement in production and capacity
utilization...

The ceramics industry did not get to where it is now easily. We ha-
ve a capacity of 260 million square meters in terms of ceramic tile out-
put. Of this output, 100 million square meters is exported abroad and
160 million square meters is sold locally. We used to have an instal-
led capacity of 61 million square meters in 1990. We used to produ-
ce 52 million square meters, exporting 8 million of it. Today, we have
exports of 100 million square meters and an installed capacity of 360
million square meters. We rank first in Europe in the ceramic sanitary
ware industry.

The commitment of our firms to technology and brand buil-
ding seems to have given momentum to this development.

We are at a very important geographical location in the field of ce-
ramics, too, as Turkey. Disregarding China, USA and Canada; we are

Turkish Ceramics industry with figures

The ceramics history of Turkey, which presently is the sixth largest
ceramic tile manufacturer in the world and third in Europe, goes back to
eight thousand years ago. Starting from the second half of 20th century,
this traditional production was replaced by industrialization. Turkey is
among the leading countries in the world’s ceramics industry with its
output of over 220 million square meters. One hundred and hundred fo-
ur square meters of this figure is used for exports. Turkey accounts for 3.2
percent of world’s output and 11 % of European output in the ceramic ti-
le industry. Turkey, which is the world’s eleventh largest market in cera-
mic tile consumption with her domestic market magnitude of 160 million
square meters, at the same time is Europe’s largest ceramic sanitary ware

manufacturing country with her output of 17 million pieces. Ceramic tile

manufacturing firms of Turkey, which is also the country with largest vit-
reous ware exports in Europe with 8 million pieces, sell to 113 countries
with sanitary ware exporters selling their products to 95 countries.

at a distance of a three-hour flight to ceramic producing countries.
Considering the regions consuming ceramic ware most (Middle East,
Europe, UK and North Africa), we are right at the center.

At the same time, it is a labor intensive industry. To think of
the 220,000 people it employs...

Fifteen thousand people work in the ceramic tile industry and se-
ven thousand in sanitary ware. These 22,000 people are those wor-
king in production at plants and sales in companies. The plants out-
source a lot of services. Raw material, auxiliary material, operating,
transportation, design services, a dealer organization selling the pro-
duced wares and installers who install these sold products. To add
these all up; the ceramics industry accommodates 220,000 people,
allowing them to make a living. This indicates that together with fami-
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yerli hammadde kullanan, ithalata sadece enerji bagimliligr disinda
ihtiyac duymayan bir sektor. Yizde 90 yerli hammadde ile dretim
yapan bir sektér. Bizim sektérimuzu, elektronik ya da otomotiv sek-
tord ile mukayese ettiginizde bizim bir milyar Avroluk ihracatimiz,
onlarin 5-6 milyar Avrosunun biraktigi katma degere esit.

Seramik sektorii icin enerji ne kadar 6nemli?

Sektérlimuz enerji yogun bir sektor, 6zellikle dogalgaz kullani-
liyor. Dogalgazda, sektérimuizde Uretim yapan firmalarin ylzde
97-98’ine ulasmis durumda, kalanlar da LNG ile Uretim yapiyor.
Sektorlin enerjiye bagimhiligr Gretim maliyetinin ylzde 55’ini olus-
turuyor. Sektdérin enerjiyi kesintisiz bir sekilde temin edebilmesi
lazim. Bir de maliyet igindeki pay! yuksek oldugu igin enerji temin
fiyatlari da 6nemli. Gegen aylarda yapilan ylzde 22,5'lik zamla bir
yil icinde dogalgaza gelen zam TYL bazinda ylzde 82 oldu. Bunu
dodviz bazinda hesap ederseniz; dolar bazinda ytzde 40,
Avro bazinda ytzde 50 bir artis s6z konusu. Bugun
KDV hari¢ bir metreklp dogalgazi temin fiyatimiz
40 Avro sent.

Avrupa’da eneriji fiyat politikalari nasil uy-
gulaniyor?

Avrupa’da enerji vergisi diye bir sey var. Ener-
jinin vergilendiriimesi diye bir yasa kapsaminda
kimi mevzuatlar uygulaniyor. Farkli enerji tlrleri
kullanimina gére farkli uygulamalar soz konusu. |
Ama esasinda AB, Uye Ulkelerini serbest birakmis.
isteyen alir isteyen almaz diye... Birtakim AB diizenle-
meleri bizi yakindan ilgilendiriyor. AB; “Eger
enerji, mineralojik proseslerde kullani-
lirsa, bunu Uye Ulkeler vergilen-
dirmez. Bu direktif kapsa-
minda degildir” diyor. Mine-
rallerin islenmesinde orta-
ya clkan proseslerdir. Biz
de Kil, silis ve benzeri mi-
neralleri isliyoruz. Bunlar
da birer mineral ve
AB, mineralojik
prosesler arasinda
seramik sanayisi-
ni kabul etmis.
AB’de enerji
vergilendirili-
yor ama sera-
mik sanayisi
bu vergilendir-
me disinda tutul-
mus. Ispanya ve Fransa
gibi bazi Ulkeler vergi alma-
may! kararlastirmis. Alman-
ya ve Italya gibi Ulkeler ver-
gilendiriyor. Ancak bu Ul

lies, one million people are fed by this industry. An industry with high
value added which uses local raw materials, which does not require
imports, except its dependency on energy. An industry producing
with 90 % domestic raw materials. Should we compare our industry
to the electronics or the automotive sectors, our exports of 1 billion Eu-
ros are equivalent to the value added left by their 5-6 billion Euros.

How important is energy for the ceramics industry?

Our industry is an energy-intensive one; using especially natural
gas. Natural gas has risen to 97-98 percent of firms producing in our
industry, the remaining use LNG. The energy dependency of the in-
dustry constitutes 55 percent of production cost. The industry must
be able to procure energy without interruption. Energy supply prices
are important, too, as its share of total costs is high. With the 22.5 %
price hike in recent months, the total price increase of natural gas in
one year is 82 percent in TRY. The total price increase of natural
’ gas in one year is 82 percent in TRY. If you calculate this in
foreign currency, there is an increase of 40 percent in Dol-

lars and 50 percent in Euros. Currently, our cost of procu-
8¢ ring one cubic meter of natural gas VAT exclusive is 40
L Euro cents.

How are energy price policies implemented in
. % Europe?

- In Europe, there is something called the energy tax.
{ There are certain regulations implemented under a law cal-
led taxation of energy. There are different applications de-

pending on use of different types of energy. But ba-
sically, EU has set member countries free
saying whoever wants buys; who-
ever doesn't, doesn't. Certain

EU regulations interest us clo-

sely. EU says “ If energy is

used in mineralogical proces-
ses, member countries will not
tax this. This is not covered by
this directive”. These are proces-
ses unearthed in processing of mi-
nerals. We, too, are processing clay,
silica and similar minerals. These
are all minerals and EU has recogni-

zed the ceramics industry among mi-
neralogical processes. Energy is ta-
xed in EU but ceramics industry has
been excluded from this taxation. Cer-
tain countries like Spain and France
have decided not to collect taxes. Co-

untries like Germany and ltaly do tax.

However, in those countries, too, tho-
se taxes are calculated and deducted
in the corporation tax return filed at
the end of the year. Therefore, the
state returns the tax it collects.
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[talya ve Ispanya bu iilke imajini kazanmak
icin devlet tarafindan cok buytk tesviklerle
destekleniyor. AB kurulmadan once bu
tlkeler sektorlerini desteklemis. Simdi bize,
glmrik birligi, AB uyum yasalari, IMF ve
Diinya Bankasi’ndan gelen sdzlerle bu
tesvikleri kullandirmiyorlar.

Italy and Spain are supported by very big
incentives by government to gain this
country image. These countries have
supported their industries before EU was
set up. Now, they do not allow us to use
these incentives because of the customs
union, EU harmonization laws and words
of IMF and World Bank.

kelerde de yil sonunda beyan edilen kurumlar vergisi beyanname-
sinde, o vergiler hesaplanarak dusullyor. Dolayisiyla aldigi vergiyi
iade ediyor.

Bu durum Tiirk seramik sektoériiniin diinya pazarlarinda
rekabet giicii acisindan maca 1-0 yenik baslamasi anlamina
gelmiyor mu?

Evet, yenik basliyoruz. Buglin Fransa ve ispanya’da bir metre-
kip dogalgaz 34 Avro sent, biz 40 Avro sent ddlyoruz. Seramikle-
riniz ne kadar kaliteli ve glzel olsa da Ulke imajlar da rekabette
dnemlidir. Ustelik bu durumda rakiplerimiz enerji fiyatlar agisindan
da bizden iyi durumdalar.

Ulke imaji kavrami cok 6nemli. Ulke imaji dendiginde
kiiltiir ve tarihi birlikte anliyoruz ancak siz baska bir sey-
den daha bahsediyorsunuz. Hiikiimetlerin sektorleri bazi
alanlarda destekleme politikalarindan...

italya ve Ispanya bu llke imajini kazanmak igin devlet ta-
rafindan ¢ok blyUk tesviklerle destekleniyor. AB kurulma-
dan once bu Ulkeler sektdrlerini desteklemis. Simdi bize,
gumrtk birligi, AB uyum yasalari, IMF ve Dunya Banka-
s'ndan gelen sozlerle bu tesvikleri kullandirmiyorlar.
Simdi bu tesvikler yok diyorlar. Zamaninda almis kul-
lanmis ve bugtinkd durumlarina gelmisler. Onlarn giz-
li ya da kapall uyguladiklarini, aslinda gizli de uygula-
miyorlar ama biz o sayfalar acip okuyamiyoruz. AB
enerji vergilendirme politikalarini ya merak etmiyoruz,
ya da isimize gelmiyor.

Ciinkii okuyunca zam yapmanin gerekcgesi
kendiliginden kalkiyor.
Su son yizde 22,5'lik zammin, en az ylzde

Doesn’t this mean that the Turkish ceramics industry starts
the game 1-0 behind in terms of competitiveness in world mar-
kets?

Yes, we start already behind. Today, one cubic meter of natural
gas costs 34 Euro cents in France and Spain. We pay 40 Euro cents.
Country images are important in competition too, regardless of how
high quality and beautiful your ceramic ware may be. In fact, under
these circumstances, our competitors are in better position compared
to us in terms of energy prices, too.

The concept of country image is very important. When one
says country image, we understand culture and history together.
However, you are talking about something else too. The govern-
ments’ policies of supporting industries in certain fields...

[taly and Spain are supported by very big incentives by govern-
ment to gain this country image. These countries have supported the-
ir industries before EU was set up. Now, they do not allow us to use
these incentives because of the customs union, EU harmonization
laws and words of IMF and World Bank.

Now, they say these incentives are no
more. They have taken and used &
them at the time and have reached ¥
their present positions. Their secret
or covert practices, actually they
are not covert either, but we can- '
not open and read those pa-
ges. We either are not inte- B
rested in EU energy taxation
policies or we just don't want
todoit.

No: 27
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15’inin geri alinmasi lazm. Eger AB Ulkelerinin kullandigi esit
enerji fiyatlarina kavusmamiz isteniyorsa. Ancak bizim rekabet et-
tigimiz Ulkeler, AB Ulkeleri degil. Biz bugln Misir, BAE, iran, Hin-
distan, Cin, Meksika ve Brezilya ile diinya Uzerinde rekabet edi-
yoruz. Onlar bizim Ulkemize mal satmiyorlar ama yurtdisinda ih-
racat yapmak istedigimizde, AB’ye mal satmaya kalktigimizda bu
Ulkeler karsimiza ¢ikiyor. Onlarin fiyatlar ile bizim fiyatlanmiz car-
pisiyor. Onlarda enerji bedava. Tabii ki biz, enerjiyi bedava kulla-
nallim demiyoruz. En azindan AB Ulkelerinin kullandig fiyatlara
yakin fiyatlar olmasini istiyoruz.

Kriz sektorii nasil etkileyecek ve nasil bir etki birakacak?

Seramik Kaplama Malzemeleri Ureticileri Dernegi olarak Avru-
pa Seramik Karo Ureticileri Federasyonu’nun (CET) bir (yesiyiz.
Toplantilarina dlzenli olarak katiliyoruz ve edindigim izlenim sera-
mik sektériinde Avrupa’da sikinti oldugu yéninde. Onlar da pazar-
larini ylzde 30-40 arasinda Ulkelerine gore kaybetmis durumda-
lar. insaat sektorii tamamen durmus. 2009 yili buglinleri aratacak
diyorlar. Bizde de bankalarimizin yasadigi ve yasayacagi sikintilar
kredi musluklarinin kesilmesine neden olacak. Bankalarin sikintisi
reel sektdrd dogrudan etkileyecek, buglnden etkilemeye basladi
bile. Bircogu Uretimlerini kisti, finnlarini ve Uretim bantlarini kapatti,
iscilerini izne génderdi, kimileri de isci cikardi. Bizim de, neresin-
den baksaniz piyasa kaybimizin ylizde 30’un altinda olmayacak.
Bu kayip, 2009'un ilk aylarinda daha da artacak gibi gortnuyor.

Son yonetim kurulu toplantisinda bu sorunlar mi masaya
yatinidi?

Bankalarin kredi vermesi, mevzuat, kimelenme, enerji fiyat ar-
tislan ve genel olarak kriz konusuldu. Aslinda kiimelenme mevzu-
su 6nemli bir konu. Dis Ticaret Mustesarligi AB mevzuatlarina
uyum saglamak icin bir proje baslatti. Turkiye genelinde 10 kiime-
lenme bolgesi tespit edildi. Seramik kimesi icine de Kitahya, Bile-
cik ve Eskisehir dahil edildi. Bu bélgede, seramik sektérinin yapi-
lanmasi, is ortaminin iyilestiriimesi, bolge seramiklerinin pazara ula-
sabilme imkanlarinin tespit ve tesvik edilmesi amaglanmis. Bu bol-
ge icerisinde, seramik yan sanayinin gelistiriimesi gibi birtakim pro-
jeler Gzerinde calisiliyor.

Seramik sektorii nasil bakiyor bu kiimelenme projesine,
destekliyor mu?

Tabii sektdrlin yarisi bu kiime icinde, yarnsi bu kiime disinda
kaliyor. Disinda kalanlarin birtakim kuskulari var. “Devlet eliyle hak-
siz rekabet mi yaratiliyor”, “klme icinde olanlarin Uretim maliyetle-
ri benimle rekabet edecek diizeye mi gelecek”, “ben nasil rekabet
edecegim” deniyor. Bu kimelenme ile seramik sektorl guclene-
cek ve Ulke sanayisine hizmet edecek gorlsinU savunanlar da
oluyor. Genel bir fikir birligi yok, carpisan fikirler var. Bu devam
eden projeye federasyon olarak karsl cikmamiz mUmkin degil,
dogru da olmaz zaten. Ama endise duyan kisileri yatistirmamiz ve
herhangi bir zarar gérmeyecekleri konusunda teminat vermemiz
gerekiyor. Bu teminati da projeyi yapan kurumlarin ve hukUmetin
vermesi en dogru olani... @

Because if we read it, then the grounds for price increases
would disappear.

At least 15 % of this most recent 22.5 percent price hike must be
cancelled. If we are to reach energy prices equal to those used by EU
countries. But we are not competing with EU countries; today we are
competing with Egypt, UAE, Iran, India, China, Mexico and Brazil glo-
bally. They don't sell goods to our county but when we want to ex-
port abroad, they try to sell goods to EU, these countries appear be-
fore us. Their prices and ours clash. Energy is free in those countri-
es. Of course we are not saying that we should use energy free. We
want prices at least close to those used by EU countries.

How will the crisis impact the industry and what kind of an ef-
fect will it have?

As Ceramic Tile Manufacturers Association, we are a member of
European Ceramic Tile Manufacturers Federation (CET). We attend
their meetings regularly and the impression | get is that there is a prob-
lem in the ceramics industry in Europe. They, too, have lost their mar-
kets depending on the country at a scale of 30-40 percent. The const-
ruction industry has totally stopped. They say that these days will be
missed in 2009. With us, the problems to be experienced by our
banks will cause credit taps to be cut off. The problems of banks will
affect the real industry directly; it started to be affected as we speak.
Some of them closed their kilns and production lines, sent workers on
holidays and some laid off workers. From whichever angle you may
look, our market loss will not be under 30 % for us either. It looks like
this loss will increase even more in the first months of 2009.

Were these problems discussed at the most recent meeting
of the Board of Directors?

Banks’ extending loans, regulations, clustering, energy price hi-
kes and the crisis overall were discussed. Actually, the matter of clus-
tering is very important. Undersecretariat of Foreign Trade started a
project for adapting with EU regulations. Ten clustering areas were
determined Turkey-wide. Kutahya, Bilecik and Eskisehir were inclu-
ded in the ceramics cluster. Determination and encouragement of
the build-up of the ceramics industry, improvement of business envi-
ronment and facilities for accessing the market, of the ceramics in
the region in this area is sought. Work is in progress on certain pro-
jects like the development of ceramics auxiliary industry in this area.

How does the ceramics industry look at this clustering pro-
ject; does it support it?

Of course, half of the industry is in this cluster and half is left out-
side. Those left outside have certain concerns. They say; “Is unfair
competition created by government?”, “Will the production costs of
those in the cluster be competitive with mine?”, “How will | compe-
te?”. There are also those who argue that by this clustering, the cera-
mics industry will strengthen and serve the industry of the country.
There is no overall consensus; there are conflicting opinions. It is not
possible to take a stand against this ongoing project is our Federati-
on. It wouldn’t be proper anyway. But we have to calm down those
who are concerned and assure them that they will not incur any los-
ses and the most proper way is that this assurance should be given
by the institutions preparing the project and the government... @
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Bahadir Kayan

Turkish Ceramics Promotion Group President

Ttk seramikleri marka dziine sahip

“Turkish ceramics have the essence of a brand

Turk Seramik Taniim Grubu Baskani

7 0 Ocak-Mart 2009 January-March ~ No: 27



“Tirk seramik sektort diger sektorlere gore
oldukca sansli. Yurtdisinda Turk seramikleri
ile ilgili olusmus pozitif bir algi s6z konusu.
Algilama ve ihracat rakamlari olarak
Ispanya ve Italya’nin ardindan Tirk seramik-
leri tgtincl durumda.”

Turk seramikleri hem ihracat hem de marka algisinda Avru-
pa’da Uglncu durumda. Rakiplerimizin ¢ok eskilere dayanan tani-
tim gecmisine Turkiye, son on yildir Turk Seramik Tanitim Gru-
bu'nun iyi planlanmis, hatta agresif denebilecek calismalariyla
karsilik veriyor. Sadece Turk seramigi degil sunulan, ayni zaman-
da bir Glkenin kultdra ve tarihi de tlketicilere her turlG iletisim dili
kullanilarak aktariliyor. Tlrk Seramik Tanitim Grubu Baskani Ba-
hadir Kayan, Avrupa’da rakiplerimizle nasil micadele ettiklerini,
Ulke imajini tlketicinin zihninde nasil olusturduklarini ve gelecek-
te neler yapacaklarini anlatiyor.

Seramik Tanitim Grubu hangi amac ve hedefler dogrultu-
sunda kuruldu?

Turk seramiklerinin yurtdisindaki imajini yukari cekmek hede-
fiyle 1997 yilinda kuruldu. Sektor adina firma temsilcileri Seramik
Kaplama Malzemeleri Ureticileri Dernegi (SERKAP) ve Seramik
Saglik Geregleri Ureticileri Dernegi'nden (SERSA) liyeler gelir.
Tlrkiye Seramik Federasyonu (SERFED), Orta Anadolu ihracatci-
lar Birligi (OAIB) ve Dis Ticaret Miistesarligrndan (DTM) Uye ar-
kadaslarimiz da TUrk Seramik Tanitim Grubu (STG) binyesinde
gorev alirlar. Sektorin sivil toplum kuruluslarinin olusturdugu bir
yap! STG Tanitim faaliyetlerimizi gergeklestirmek igin firmalarimiz
ihracatlarindan binde 2 gibi bir pay ayiriyor. Bu pay STG’de tani-
tim faaliyetleri icin fonda toplaniyor. Grubun daimi Uyesi olan
marka iletisim danismanimiz ve disaridan profesyonel reklam
ajansimiz var.

Turk seramiklerini nasil bir imaj ve s6ylem calismasiyla ta-
nitiyorsunuz?

TUrk seramigi nedir, ne ifade eder, nicin Turk seramigi alinir,
sorularinin altini dolduran bir marka 6zimuz bulunuyor. Bir taraf-
ta teknoloji ve estetik, 6te tarafta kalite ve tecriibe sdylemimiz var.
TUrk seramik sektorl diger sektorlere gore oldukga sansli. Yurtdi-
sinda Turk seramikleri ile ilgili olusmus pozitif bir algi s6z konusu.
Algilama ve ihracat rakamlari olarak ispanya ve italya’nin ardindan
Turk seramikleri G¢lincU durumda. Turkiye'nin algisi, Ulke imaji
arastirmalarinda 30 ile 40 arasinda bir yerlerdeyken, seramikte ilk
siralari zorluyoruz. Sektor olarak basarillyiz.

Bu s6ylemler hangi etkenlere gore sekillendiriliyor?

Hedef pazarlardaki insanlarin aglisina gore soylemlerimizi
Ozellestiriyoruz. Hedef pazarlanmizda nasil bir galisma yapacagi-
miz anlatan bir marka kilavuzu yarattik. Yilda iki calistay dizenli-
yoruz. Bu calistaylara sadece komite katilimcilar degil, tim ureti-

“Turkish ceramics industry is rather lucky
compared to other sectors. There is a posi-
tive perception formed as regards Turkish
ceramics abroad. In terms of perception and
exports figures, Turkish ceramics rank third
following Spain and Italy.”

Turkish ceramics is third in Europe in terms of both exports and
perception of brand. Turkey is responding to the history of promoti-
on by our rivals going back to a long time ago by the well planned,
even aggressive activities of the Turkish Ceramics Promotion Group.
What is offered is not only Turkish ceramics; at the same time, the
culture and history of a country is conveyed to the consumer, emplo-
ying all types of communication languages. Bahadir Kayan, Turkish
Ceramics Promotion Group President describes how they fight with
our competitors in Europe, how they create the image of the country
in the mind of the consumer and what they will do in the future.

Under what objective and targets was the Turkish Ceramics
Promotion Group established?

It was set up in 1997 with the aim of raising the international ima-
ge of Turkish ceramics. As firm representatives from the industry, Ce-
ramic Tile Manufactures Association (SERKAP) and Ceramic Sani-
tary Ware Manufacturers Association (SERSA) members met. Our
member friends from Turkish Ceramics Federation (SERFED), Cent-
ral Anatolia Exporters Union (OAIB) and Undersecretariat of Foreign
Trade (UFT) also took part in the Turkish Ceramics Promotion Gro-
up (STG). STG is a structure formed by the non-governmental orga-
nizations in the industry. To achieve our promotion activities, our
firms allocate a share like 2 per thousand of their exports collected in
the fund for promotional activities at STG. We have a brand commu-
nication consultant who is a permanent member of the group and an
outside professional advertising agency.

By what kind of an image and message effort are you promo-
ting Turkish ceramics?

We have a brand essence which answers the questions of what
is Turkish ceramics, what does it mean, why is Turkish ceramic bo-
ught. We have a message of technology and aesthetics on the one
hand and quality and experience on the other. Turkish ceramics in-
dustry is rather lucky compared to other sectors. There is a positive
perception formed as regards Turkish ceramics abroad. In terms of
perception and exports figures, Turkish ceramics rank third following
Spain and ltaly. While Turkey’s perception is somewhere between 30
and 40 in country image surveys, we are pressing top ranks in cera-
mics. We are successful as our industry.

According to what factors are these messages shaped?

We customize our messages depending on the perception of the
people in the target markets. We created a brand guide explaining
what kind of an activity we will undertake in our target markets. We
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[talya Bologna’daki CERSAIE 2008'de
ortak katilima yonelik bir alan vermedikleri
icin 0zel gdsterimizi Bologna meydaninda
yaptik. Ug bin kisi izledi “Turkish Seramics”
logolu Shaman Dans Grubu’nun gdsterisini.

Since we were not allocated an area for
common participation in CERSAIE 2008 in
Bologna, Italy, we held our special show on
the Bologna Square. Three thousand
spectators viewed the show of Shaman Dance
Group with the logo “Turkish Ceramics.

ci arkadaslarimizi davet ediyoruz. Pazar kontrol ederek, hayat
nereye dogru gidiyorsa onu tespit edip, is planlari yapip, gercek-
lestiriyoruz.

Hangi fuarlar Tiirk seramik lireticileri icin 6nemli ve han-
gilerine katiliyorsunuz?

Bizim isimizde cok kritik fuarlar var. italya Bologna’da CER-
SAl, Ispanya Valencia’da CEVISAMA, ABD’de COVERINGS, Al-
manya Frankfurt'ta ISH sektor olarak dnem verdigimiz fuarlar ara-
sinda yer aliyor. Bolgesel olarak katildigimiz ve katkida bulundu-
gumuz fuarlar da var. Rusya Moskova'daki MOSBUILD ve Du-
bai’deki BIG 5 bu fuarlar arasinda yer aliyor. Bu iki fuarda son za-
manlarda ¢ok énemli fuarlar arasinda kabul ediliyor. Her yil bun-
larin hepsine katiliyoruz. 2009'da ilk kez Afrika acilimi oldu. Ceza-
yirde BATIMAD fuarina katilacagiz.

“Tanitimin tutarli olmasi lazim”

Fuarlarda nasil bir etkinlik ve performans sergiliyorsunuz?

Gecen sene katildigimiz fuarlarda katiimcilara yonelik “Tur-
kish Breakfeast” dedigimiz 6zel bir etkinlik koyduk. Katiimcila-
rin TUrklerde neyi 6zdeslestirdikleri sorusunun yanitini Akdeniz
mutfagr agirlikli bir kahvaltr ile karsiladik. Tantim filmleri, nitelik-
li reklam calismalari, ortak kurdugumuz stantlar ile katilimcilarda
farkl bir algl yaratmayi basardik. Dikkat ¢ekebilmek icin bazi fu-
arlarda 6zel gésteriler gerceklestirdik. Italya Bologna’daki CER-
SAI 2008’de ortak katilima yénelik bir alan vermedikleri igin ézel
g6sterimizi Bologna meydaninda yaptik. Uc bin kisi izledi “Tur-
kish Seramics” logolu Shaman Dans Grubu’nun gosterisini. Ti-
cari korkudan dolayi Turk seramikleri icin ortak alan vermiyorlar.
Firmalarimiz bile stant alani bulmakta zorlaniyor. Her yil italya’da
ortak stant alanimizi alana kadar bu gosterilere devam edecegiz.
Tanitimda tum faaliyetlerinizin tutarli olmasi gerekiyor.

organize workshops twice a year. We invite not only committee par-

ticipants but all our manufacturer piers to these workshops. Control-
ling the market, determining wherever life is going towards, we achi-
eve our targets making business plans.

Which trade fairs are important for ceramics manufactures
and which ones do you participate in?

There are very critical trade fairs in our business. CERSAIE in Bo-
logna, Italy, CEVISAMA in Valencia, Spain, COVERINGS in USA, ISH
in Frankfurt, Germany are among trade fairs we find important as an
industry. There are also trade fairs we participate in and contribute to
regionally. MOSBUILD in Moscow, Russia and BIG 5 in Dubai are
such fairs. These two trade fairs, too, are recognized among trade fa-
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Tiirk seramiklerini tanitirken zorlaniyor musunuz?

Ulkemizin cok &nemli bir seramik kiltlirt bulunuyor. Sektori-
muzin kullandigr teknoloji ileri dizeyde. Estetik acidan da iyi
drdnler yaratiyoruz. Turk seramiklerinin buyuk bir kismi bugtn Av-
rupa Birligi Ulkelerine ihrag ediliyor. Estetik acidan kendimize Av-
rupa’nin zevkini norm aliyoruz.

Unlii tasarimcilanin cizgileri Avrupa pazarinda tanitima

katki saglhiyor mu?

Firma bazinda Unlt tasarimcilarin yaptigi isler ¢cok ise yariyor.
Ancak bu tek basina yeterli degil. Genel bir algl yaratmak énem-
li olan. Bu da, nihai tlketici icin seramigin ebatlarindan, dretim
teknolojisine, Urdn kalitesinden sektorin insan kalitesine kadar

Shaman Dans Grubu
Shaman Dance Group

irs of top significance in recent times. We participate in all of these
every year. We opened to Africa for the first time in 2009. We will par-
ticipate in the BATIMAD Trade Fair in Algeria.

“Promotion must be consistent”

What kind of an activity or performance do you display at tra-
de fairs?

In the trade fairs we participated in last year, we offered a speci-
al event we called Turkish breakfast for participant. We responded to
the question of with what the participants identified Turkey with a bre-
akfast of predominantly Mediterranean cuisine. We managed to cre-
ate a different perception in participants by promotional films, high
quality advertising work and the stands we set up jointly. We offered
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farkli degiskenlerin toplamiyla olusuyor. Firmalarimiz bu toplam

sistemi ¢ok iyi cozmis. Sevkiyat sUrelerini de kisaltip, bu tutarli
calismalari devam ettirirsek istedigimiz hedeflere ulasabiliriz. Or-
talama tUketim fiyatlar 3,5 dolardan 6-7 dolarlara ¢ikmis durum-
da. 2,5 dolarlik bir artis s6z konusu. Altl yilda sektor fiyatlarini
yuzde 70 oraninda artirmis. Bu rakam, tanitim ¢abalar sonunda
ortaya ¢ikmis.

Rakiplerimiz bu tanitim calismalarini nasil gerceklestiriyor?

italya ve ispanya bu isi yillardir yapiyor. Onlar da (ilke imaji-
nin ok dnemli oldugunu bilerek buna oynamis. italyan ve ispan-
yol tarzini algi olarak sunuyorlar. Biz de “Turkish Seramics” algi-
sini yerlestirmeye calisiyoruz. Rakiplerimiz tanitim calismalarina
cok 6nce basladiklari, yiksek fonlarla bunu destekledikleri icin
avantajli gérintyor. Bizim de bu islerden korkmadan, daha faz-
la fon ayirarak ve daha fazla calisarak Ulke imajina oynamamiz
gerekiyor.

“Hedefimiz 1 milyar dolar”

Ne kadar bir biitce ile tanitim faaliyetlerini gerceklestiri-
yorsunuz ve Avrupali rakiplerimizin biitcesi nedir?

Ortak bir yapi altinda yilina gére 2-3 milyon dolar bir fon ayiri-
yoruz. Devletin verdigi destekten de mutlaka maksimum faydalan-
maya calisiyoruz. Dis Ticaret Mistesarlignin (DTM) ve OAIB’nin
isin igcinde olmasi avantaj sagliyor. Avrupali rakiplerimiz bizim ayir-
digimiz fonun 5-6 kati ile bu tanitim faaliyetlerini gerceklestiriyor.
TUrkiye’den marka ¢ikabilmesinin 6n kosulu, Ulkemizin kendi
marka konumlandirmasinda bir yerlerde olmasindan gegciyor. TUr-
kiye dendiginde pozitif bir algi olusmali. STG, etkinlikleri ile bu al-

special shows at certain trade fairs to draw attention. Since we were
not allocated an area for common participation in CERSAIE 2008 in
Bologna, Italy, we held our special show on the Bologna Square.
Three thousand spectators viewed the show of Shaman Dance Gro-
up with the logo “Turkish Ceramics”. They do not allocate common
space for Turkish ceramics due to fear commercially. Even our firms
have a hard time finding stand space. We will continue with these
shows until we get a common stand in ltaly every year. All your acti-
vities must be consistent in promotion.

Do you have difficulties when promoting Turkish ceramics?

Our country has a very significant ceramic culture. The techno-
logy employed by our industry is at an advanced level. We create go-
od products aesthetically, too. A major portion of Turkish ceramic
ware is exported to European countries presently. Aesthetically, we
take Europe’s taste as our norm.

Do the lines of famed designers contribute to the promotion
in the European markets?

On firm basis, works by famed designers are very useful. Howe-
ver, this is not enough on its own. What's important is to create a ge-
neral perception and this is formed with the sum of different variab-
les for the end consumer from the size of ceramics to production
technology, from product quality to the human quality of the industry.
Our firms have resolved this total system extremely well. If we shor-
ten shipment times and continue with this consistent work, we can
reach the targets we have set. Average consumption prices have ri-
sen from 3.5 dollars to 6-7 dollars. There is an increase of about 2.5
dollars. The industry has increased its prices by seventy percent in
six years. This figure is the result of promotional efforts.
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glya katki sagliyor. Gecen sene Unicera fuarinda 800 katiimciya
300 Avroluk “welcome paketleri” verdik. Dort glin gecerli olan,
degisik yerlerde isme 6zel kredi karti gibi kullanabilecekleri paket-
ler. Unicera’yl destekliyor ve 6nemsiyoruz. Bes alti yil sonra Ulke-
mizdeki bu fuar, bir CEVISAMA ya da CERSAIE olabilir.

Seramik sektorii bu yil 750 milyon dolarlik bir katma de-
ger ile kapatacak. STG olarak siz bu hedefi 1 milyar dolar ola-
rak belirlediniz. icinde bulundugumuz kriz ortaminda bu he-
defe nasil ulasilacak?

Bu 1 milyar dolann aradaki katma degeri gecmesi gerekiyor.
Olur mu? Olur bence... ClnkU Turkiye'de kurulu bir kapasite ve
surekli degisen pazar dinamiklerine adapte olacak insan kalitesi
var. Oniimiizdeki yil, Tiirk seramiklerinin mutlaka Ispanyollardan
Pazar payi calmasi gerekiyor. Buttn Ulkeler krizden etkilenecek.
Sektdr olarak bu sartlarda Avrupa’daki hedefimiz, ispanyollar'in
satti§l pazarlardan fiyatlar bir tur daha artirarak pay alabilmek.

Yasanan kriz durumu g6z 6niine alindiginda bu hedefe
ulasmak icin nasil bir strateji belirlediniz?

Sevgili hikiimetimiz, dogalgaz zamlarini geri alirsa, bizim bir
sey yapmamiz gerekmeyecek. O hedef tutacak. Ortalama olarak,
daha buyUk ve nitelikli Grinler sattigimiz icin fiyatlanmiz yukarila-
ra cikiyor. Bu seviyeler ayni kalsa dahi, averaj fiyatlanmiz yukar
ciktigr icin ister istemez bir milyar dolara ulasacagiz. Kaplamalik
malzemede fiyatlarimizi ylzde 10 artirmak seksen milyon dolarlik
bir getiri sagliyor. Onlimiizdeki sene cok yaklasacagiz. Miktarlari-
miz artmayabilir ama ortalama fiyatlanmiz artacagi icin hedef-
lerimiz tutacaktir diye dustndyorum. Tirkiye belki 8-10 yil dnce
ucuz bir seramik kaynaglydi, ancak bugun dyle degil. Herkes biliy-
or ki, TUrkiye'den ucuz seramik alamazsiniz. @

How do our competitors carry out these promotional activi-
ties?

[taly and Spain have been doing this for many years. They have
bet on this knowing that the image of the country is very important.
They offer ltalian and Spanish style as perception. So we try to put in
place the “Turkish Ceramics” perception. Since our competitors ha-
ve started promotional work a long time ago and supported this by
large funds; they seem to have the advantage. We, too have to play
to the image of the country without fear, by allocating more funds
and working harder.

“Our target is 1 billion dollars”

What is the budget you are using for promotion activities
and what are the budgets of our European rivals?

We allocate a fund of 2-3 million dollars depending on the year
under a common structure. We also try to utilize at a maximum level
from the support provided by the government. It is an advantage that
Undersecretariat of Foreign Trade (UFT) and OAIB are also involved.
Our European rivals carry out such promotional activities with funds
5-6 times of our own. The condition precedent for a brand to be for-
med out of Turkey is that our country is somewhere in terms of the
deployment of its own brand. A positive perception must be formed
when one says Turkey. STG contributes to this perception by its ac-
tivities. Last year, we handed out “welcome sets” worth 300 Euro to
800 participants at the UNICERA Trade Fair. Sets valid for four days,
which they could use as dedicated credit cards at various places. We
support and are committed to UNICERA. In five or six years, this tra-
de fair in our country may become a CEVISAMA or CERSAIE.

Ceramics industry will close this year with a value added of
750 million Dollars. As STG you have to set this target as 1 billi-
on Dollars. How will this target be met in the crisis environment
we are in?

This one million dollars must surpass the value added in betwe-
en. Can it happen? | think yes... Because there is an installed capa-
city and human quality which can adapt to continuously changing
market dynamics in Turkey. Next year, Turkish ceramic ware must
definitely steal market share from the Spanish. All countries will be af-
fected by the crisis. As our industry, our target in Europe under these
conditions is to be able to get a share from the markets the Spanish
sell to by increasing prices another round.

Considering the current crisis, what kind of a strategy did
you draw up to achieve this target?

If our dear government withdraws natural gas increases then we
won't have to do anything. That target will be met. Since on the ave-
rage we sell larger and high quality products, our prices are going up.
Even if these levels stay the same, we will reach one billion Dollars re-
gardless since our average prices are going up. Increasing our tile pri-
ces by 10 percent, brings a return of eighty million dollars. Next year,
we will get very close. Our quantities may not grow but | believe that
our targets will be met since our average prices will rise. Maybe 8-10
years ago, Turkey was a cheap source of ceramics, but not today.
Everyone knows that you cannot get cheap ceramics from Turkey. @
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| VitrA Pazarlama

il Miidiirii .
Berna Erbilek
: s VitrA Marketing
g - Manager

“Tasarimetlanmizin
£ hayallerini
W mihendislerimiz
B ociceklestiriyor

“Banyoyu yasam alani olarak
kurgulayacak yenilikler yarattik.
Banyo kultirini insanlara
anlatirken, fonksiyonu, estetigi
ve mimariyi sunduk. Yatay
anlamda klozetten kiivete kadar
\ banyodaki her bir Grind
tasarlarken, derinligine de teknolojiyi
kullanarak bu alanlari gelistirdik. Su
tasarrufu icin az suyla islem yapan
~ klozetler sunduk.”
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“Our engineers make the dreams
of our designers come true”

“We created innovations to set up the bathroom as a living space. When explaining the bathroom
culture to people, we offered functionality, aesthetics and architecture. When designing each

product in the bathroom from the toilet bowl to the bathtub horizontally, we developed these
areas using the technology in depth. We presented bowls running on little water for savings.”

Dunyanin-kendi alaninda en ¢nemli tasarimcilaryla galisiyorlar.
Yenilige, farkliliga ve markalasmaya inanarak, “banyo kulttri” kavra-
mi ile 1slak mekan tanimini, yasam alani konsepti icinde sunan Griin-
lere imza atiyorlar. Turkiye’nin 1980’lerde ilk seramik saglik geregle-
ri ihracatini yapan, bugtin de kendi alaninda hizmet ve trtin gamiy-
la dliinya pazarlarinda Turk seramik sektdriinin gurur kaynagi olan
VitrA'nin Pazarlama MudUurt Berna Erbilek ile markanin pazarlama
ve Urln stratejisini konustuk.

2008, VitrA icin nasil gecti? Genel bir durum degerlendir-
mesi yapar misiniz?

Biitiin diinya igin 2008 nasil gectiyse VitrA igin de dyle oldu. ilk
alti ay her sey yolundaydi, ikinci alti ay ise biraz éngérddgimuz ama
bu kadar derinden etkileyecegi 6ngortimemis bir ekonomik krizle
kars! karsiya kaldi dtinya. Yilin ilk yansini bizim i¢in gayet pozitif, ikin-
ci yanisini ise sikintill bir dénem olarak degerlendiriyoruz. Satislar agi-
sindan da durum farkli degil. ilk alti ay olumlu olan satislar, ikinci ya-
rda etkilendi. Ama yilin tamamini hedeflerimize yakin bir noktada
kapatacagiz. Esas mesele 2009 ve 2010’a donuk pazarlarda ne gi-
bi gelismeler olacagidir. Buginden bunu dngdrmek ve recetesini or-
taya koymak, hi¢ kimse icin mimkun degil.

Hedefleriniz neydi, ne kadar yaklastiniz?

Yilinilk altr ayinda gerek yurtiginde, gerekse yurtdisinda ki hedef-
lerimizi tutturduk. Ikinci dénem ilk ceyrekte ingiltere ve Avrupa pa-
zarlarinda etkilenme hissettik. TUrkiye'de ise sektdr bu durumu son
ceyrekte belirgin bir sekilde yasamaya baslad!.

Hangi pazarlara yogunlasiyorsunuz?

Bir kere Orta Avrupa'da, italya, Fransa, Almanya, ingiltere ve Ir-
landa’da kendi ofislerimiz var. Yani buttin Avrupa’da VitrA var. VitrA
ve Eczacibasi Yapi Urlinleri Grubu sadece satis anlaminda degil, or-
ganizasyonel anlamda da Avrupa pazarlarinda bulunuyor.

2010°da nerede olmayi hedefliyorsunuz ve bunlara ne kadar
yaklastiniz?

Onlimiizdeki tc yila déniik hedeflerimiz net: VitrA olarak banyo
ve seramik alaninda stratejik pazarlarimizda ilk G¢ marka arasinda
yerimizi almak. Bu stratejimizden geriye donus s6z konusu degil.
Evet, kriz etkiliyor ama bu krize karsi saglam durmanin iki temel yo-

They are working with the most important designers of the world
in their fields. Believing in innovation, being different and brand buil-
ding, they are authoring products presenting the definition of wet area
in the living space concept using the “bathroom culture concept”. We
talked about the marketing and product strategy of the brand with
Berna Erbilek, Marketing Manager of VitrA which achieved Turkey’s
first ceramic sanitary ware exports in 1980s, being the source of pri-
de of the Turkish ceramics industry in world markets with its service
and product range in its field.

How was 2008 for VitrA? Could you give us an overview?

2008 was the same for VitrA as for the whole world. During the
first six months, everything was fine but in the second six months,
the world faced an economic crisis which we envisioned to a certa-
in extent but which was not envisioned to have an impact so deep.
We evaluate the first half of the year as quite positive for us and the
second half as a problematic period. It is the same thing in terms of
sales, too. The sales, which were positive in the first six months, we-
re affected in the second half. However, we will close the entirety of
the year at a point close to our targets. The real issue is what kind of
developments will take place in 2009 and 2010 in the markets. It is
not possible for anybody to foresee this and bring forward a recipe
as of today.

What were your targets; how close did you get?

We met out targets both domestically and also abroad in the first
six months of the year. We felt an impact in the UK and European mar-
kets in the first quarter of the second half. In Turkey, the industry star-
ted to feel this situation concretely in the last quarter.

What markets are you concentrating on?

First of all, we have our own offices in Central Europe, Italy, Fran-
ce, Germany, UK and Ireland. | mean, VitrA is in all over Europe. VitrA
and Eczacibasi Building Products Group are in the European markets
not just in terms of sales but in the organizational sense as well.

Where do you aim at being in 2010 and how close are you to
these targets?

Our targets for the next three years are clear: As VitrA, to be
among the top three brands in our strategic markets in the field of
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lu bulunuyor. Birincisi markaniz. Bunun igin pazarlama yatinmlarini
istikrarli bir bicimde yapacaksiniz. Marka yatirminizi yapacaksiniz ve
nitelikli Grln satisinizi artiracaksiniz. Baska turld, krizlerde ayakta kal-
maniz mumkun degil. Bugln nitelikli satisla ayakta durabiliyoruz.

Bu hedefler ekonomik kriz ve eneriji fiyatlarindaki artistan
etkilenmeyecek mi?

Seramik sektorl ylzde 90 yerli hammadde ile dénen, Turki-
ye’nin dnemli sektdrlerinden bir tanesi. Teknolojik anlamda da sek-
térimuz dinyadaki rakipleriyle rekabet edecek bir durumda. Yogun
emek Ureten bir sektor oldugu icin istihdama da katkisi blyuk. Be-
raberinde baska sektorleri de besliyor. Enerji girdilerini azaltacak 6n-
lemlerin alinmasi, ylzde 90'In Uzerinde enerji bagimliigi olan sera-
mik sektoru icin cok dnemli.

“Dinya pazarimiz var”

VitrA olarak, rakiplerinizle ayni pazarlarda miicadele eder-
ken nasil farklilik yaratiyorsunuz?

TUrkiye seramik sektorinde, son derece dnemli ve glcll kaynak-
lari olan bir Ulke. MUnferit firmalann otesinde, tlke kendini bir marka
olarak konumlandiryor. ispanya seramidi, talya seramigi diye. Bugiin
Turkiye’den dunyaya banyo ve seramik alaninda global bir marka ¢i-
kar. Bunu anlatiyoruz biz Avrupa’daki tlketici ve bayilerimize. Elektro-
nik ve otomotiv sektériinde marka ¢ikartmak zordur ama sekiz bin yil-
lik bir kUltardn beslendigi bu topraklardan seramik markalar ¢ikar. Vit-
rA olarak is stratejimizin temelinde de bu var. VitrA 1980’den bu yana,
yani otuz yila yakin bir stiredir, “benim diinya pazarm var” diyor. VitrA
diinya pazarlarindaki tiiketicilerine Uretim yapiyor. Ulke ve insan ayir-
miyor. DUnya pazari algisina gére de yapilaniyor. Dis pazarlarda acen-
telik sistemine degil kendi sirketlerini kurma yoluna gidiyor. Yurticinde
nasil yayginlasiyorsa, yurtdisinda da kendi sirketleri ile o Ulkenin insa-
ni ve kultirine uygun bir dagitm agi yaratiyor.

VitrA, Avrupa pazarlarinda marka olurken nasil bir pazarla-
ma stratejisi izledi?

VitrA 1980’lerde Turkiye'nin ilk seramik saglik gerecleri ihracatr-
ni yapan kurulusudur. Bugln de ylzde 50’den fazlasini VitrA yapi-
yor. Bu UrUnleri Avrupa pazarlarinda satmak icin daha o yillarda din-
yanin benimsedigi standart ve kriterleri uyguladik, onaylan aldik.
1990’lara geldigimizde UrlinimUz hazir, fiyatlama politikamiz belliy-
di. 90’larla birlikte GrGntnd bulunur kilmak icin Tarkiye'deki dagitim
agini yurtdisinda olusturmaya basladi. 1990’larin basinda kuruldu
Almanya ve Ingiltere’deki sirketlerimiz. Daha o yillarda VitrA kendi
6zgUun tasarimlarini yapmisti. Yabanci tasarimcilarla calismaya basla-
misti. 2000’li yillarda musteriye seslenme dénemi basladi. Yogun
yabanci tasarimciyla isbirligi dénemiydi.

ilk olarak “banyo kiiltiirii” kavrami o dénemlerde ortaya cik-
t1 galiba...

Ross Lovegrove ile ¢alismaya baslamamiz banyo kulttrt dedigi-
miz kavrami gelistirdi. Osmanli ve Turk mimarisinden esinlenen
Ross’un tasarimlanyla istanbul Koleksiyonu ortaya cikti. O yillar Tir-
kiye'nin de diinyada yukseliste oldugu dénemlerdi. Burhan Ocal,

—| SOYLESI / INTERVIEW

bathrooms and ceramics. There is no going back from this strategy.

Yes, the crisis has an impact but there are two basic ways of to stand
tight against this crisis. First one is your brand. For this, you will make
your marketing investments consistently. You will make your brand in-
vestment and increase your sales of qualified products. Otherwise,
you cannot remain alive in crises. Today, we are able to stand up
owing to high quality sales.

Will not these targets be influenced by the economic crisis
and the rise in energy prices?

The ceramics industry is one of the important sectors in Turkey,
using 90 percent domestic raw materials. Technologically, our in-
dustry is in a state which can compete with its rivals in the world. Its
contribution to employment is also great because it is a sector produ-
cing intensive labor. Also, it feeds other industries. Adoption of measu-
res to reduce energy inputs is very important for the ceramics industry
which is more than 90 percent energy dependant.

“We have our world market”
As VitrA, what kind of a difference do you create when you
combat your rivals in the same market?
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Ozel olarak VitrA mUzigi yapti. Her sey disinulmUstl pazarlama ve
iletisim agisindan. Marka da kendinden bekleneni yerine getirdi.
“Projenin niteligini biz belirliyoruz”

Tasarnimcilarinizla nasil bir iletisim dili kuruyorsunuz?

Tasarimciyla isbirligimizde iki temel yolumuz bulunuyor. Birinci-
si gercekten markayla yan yana durdugunda kendisinin de bir ha-
ber degeri olan, kamuoyu olusturma yetenegi olan tasarimcilar.
Ross Lovegrove, Defne Koz, inci Mutlu, Aziz Sariyer béyle tasarimct-
lar. Bir de belli alanda uzmanlar vardir.

O zaman yapmak istediginiz liriine ve ulasmak istediginiz
farkh hedeflere uygun tasarimcilarla ¢calistyorsunuz?

Banyo dediginiz alan fonksiyonu ve estetigi nemli élglide barin-
diran bir alan. Tasarmcilarimizi segerken projelerimizin niteligi
dnem kazaniyor. Her iki tasanmci grubu ile calisirken énemli olan,
standartlarn belirleyen, gikacak projenin niteligini belirleyen tabii ki
VitrA yonetimidir.

Nasil gelisiyor bu calisma siireci?
Yapacagimiz calismada, “hangi segmentte, hangi pazarlari, han-

Turkey is a country which has extremely important and powerful
resources in the ceramics industry. Beyond individual firms, the co-
untry positions itself as a brand. Like Spanish ceramics or ltalian cera-
mics. Today, a global brand can emerge out of Turkey before the
world in the field of bathroom and ceramics. This is what we explain
to our consumers and dealers in Europe. It is hard to produce a brand
in the electronics or automotive industries but ceramic brands can
emerge out of these soils from which and eight thousand years old
culture has been nurtured. This underlies VitrA's business strategy.
Since 1980, that is close to thirty years, VitrA says “| have my world
market”. VitrA produces for the consumers in world markets. It does
not discriminate against countries or people. It is also structured ba-
sed on the world market perception. It chooses to set up its own com-
panies, not the agency system, in international markets. Just as it be-
comes widespread in the country; internationally, too, it creates a dist-
ribution network fit for the people and culture of that country by its

own companies.

What kind of a marketing strategy did VitrA pursue when be-
coming a brand in European markets?
VitrA is Turkey’s first ceramic sanitary ware exporting firm in Tur-
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gi musteri kitlesini hedefleyecediz, trintimuzin ne gibi dzellikleri
olacak, rakiplerle farkliligi ne olacak” diyerek bir 6n calisma gercek-
lestiriyoruz. Ortaya ¢ikan proje briefine gére de beklentilerimize ya-
nit verecek, o konunun uzman tasarimcisini secerek ¢alismaya bas-
liyoruz. Pazarlama yénetiminin ilk starti verdigi calismaya, VitrA'nin
gurur duydugu Uretim ekibi de dahil oluyor. Tasarimcilarin k&gt Uize-
rinde yarattiklar hayalleri, mihendislerimiz gerceklestiriyor. Cok cid-
di teknolojik bilgiye sahip Uretim kadrolarimiz var. Dolayislyla biz pa-
zarlama olarak, gerek Uretimden, gerek muUsteriden ve satistan ge-
len bilgilerin biriktigi bir yer oluyoruz. iki yillik (rlin gelistirme planla-
rimiz var. O planlarda hangi Urind devreden gikarip, hangisini dev-
reye alacagimiza ya da iyilestirecegimize karar veriyoruz.

Hamamdan banyo kiiltiiriine gecis yasaniyor. Bu gecisi na-
sil yakaladiniz?

Biz ilk olarak banyo kulttrint kurguladigimizda ve yurtdisinda
“VitrA banyo kulttrd ile geliyor” dedigimizde sdyledigimiz bir sey var.
VitrA olarak geleneksel Turk hamamini bugline modernize etmek
diye bir kaygimiz hi¢ olmadi. Biz baska bir inceligi yansitmaya calis-
tik. Tdrk hamami gercekten ciddi bir ritleller dizisi. 15 ve 16'nci ylz-
yllda temizlenme mekéani olan hamam, bir yasam alani olarak kurgu-
lanmisti. Orada yemek yeniyor, egleniliyor ve sosyallesiyorlardi. Tlrk
hamaminin, bu sosyal yasam alani kurgusunu kesfettik. Ayrica Turk
hamaminin cok énemli bir mimari yapisida var. Kendi icinde aliskan-
liklardan gelen bir yasam alani var. Biz 21. ylzyilda bir banyo Ureti-
cisiyiz, 0 zaman bu dénemde banyoyu bir yasam alani gibi kurgula-
maliyiz dedik.

Nasil bir kurgulama yoluna gittiniz?

Banyoyu yasam alani olarak kurgulayacak yenilikler yarattik.
Banyoda dus aliyoruz, mizik dinlemek istiyoruz, kitap ya da gazete
okuyoruz. “Bltln bunlan banyoya ekleyebilir miyiz” dedik. O do-
nemde banyo kuilttrl dedigimizde bu yasam alanindan bahsediyor-

duk. Buzdolabini banyo mobilyasinin icine entegre ettik. “Kozmetik

key in 1980s. Presently, VitrA accounts for more than 50 % of these
exports. To sell these products in European markets, we apply the
standards and criteria and receive the approvals adopted by the
world even then. When 1990s arrived, our product was ready, our
pricing policy was set. We started to create the distribution network
in Turkey also internationally in 1990s to make the products availab-
le. The companies in Germany and UK were established in early
1990s. Already in those years, VitrA had made its original designs,
starting to work with foreign designers. In 2000s, the age of addres-
sing the customer started. It was a period of collaboration with fore-
ign designers intensively.

| guess the concept of “bathroom culture” emerged for the
first time at that period...

Our starting to work with Ross Lovegrove developed the con-
cept we call the bathroom culture. The Istanbul Collection emerged
with the designs of Ross who is inspired by the Ottoman and Tur-
kish architects. Those years were times when Turkey was rising in
the world. Burhan Ocal composed special VitrA music. Everything
was planned in terms of marketing and communications. And the
brand fulfilled what was expected of it.

“We define the nature of the project”

What kind of a language of communication do you estab-
lish with your designers?

We have two basic paths in our collaboration with the designer.
The first one is those designers who are news themselves when sit-
ting beside the brand, which can create public opinion. Ross Lo-
vegrove, Defne Koz, Inci Mutlu and Aziz Sariyer are such designers.
Then there are specialists in certain fields.

Then you work with designers befitting of the product you
want to make and different targets you want to reach...

The space you call the bathroom is an area which accommo-
dates functionality and aesthetics to a significant extent. The natu-
re of our projects is important when selecting our designers. What's
important when working with either designer category is, of course,
VitrA management which sets the standards, defining the nature of
the project to be produced.

How does this work process develop?

We carry out a preliminary study saying “What markets, which
customer population, in which segment will we aim at; what kinds
of characteristics will our product have; what will its differences with
rivals be?” And according to the emerging project brief, we start
working selecting the specialist designer for that subject, who can
respond to our expectations. The production team VitrA is proud of
is then introduced to the work for which the marketing manage-
ment gives the go ahead. Our engineers make the dreams created
by designers on paper come true. We have production teams with
very serious technological knowledge. Therefore, as marketing, we
are some place where information coming from production, the
customer and sales are accumulated. We have two-year product
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drinlerinizi mutfakta degil banyoda saklayin” dedik. Klvetlere mU-

zik dinleme unsurlarini ekledik. Klozetin yanina bir banyo moduli
koyarak, “insanlar kitap, dergi ya da gazetelerini koysunlar” istedik.
2000l yillarda banyo kulttrini insanlara anlatirken, fonksiyonu, es-
tetigi ve mimariyi sunduk. Yatay anlamda klozetten kivete banyoda-
ki her bir UrlinU tasarlarken, derinligine de teknolojiyi kullanarak bu
alanlan gelistirdik. Su tasarrufu igin az suyla islem 2,5 - 4 litrelik klo-
zetleri sunduk. O dénem btln klozetler alti litre ile islem yapiyordu.
Kolay temizlemeyi saglayan, bakteriden arindiran ilk ylzey teknoloji-
lerini getirdik.

Cevreye duyarl tasarim calismalariniz nasil basladi? Hangi
projeler lizerinde calisiyordunuz

Ross Lovegrove ile yaptigimiz cevre ve enerji konulu bir calisma
olan MOD olaya bakis acimizi gok guizel yansitiyor. MOD gergekten
tasarruf bilinciyle tasarlandi. Uretiminde kullanilan hammaddeden,
ambalajina ve su harcamasina kadar tasarruf sistemiyle gelistirildi.
2,5 ve 4 litreyle islem yapan dinyada LGA onay alan ilk klozeti Uret-
tik. Bir litreyle islem yapan pisuari devreye allyoruz. Susuz pisuar ¢a-
lismamiz devam ediyor. Mart ayindaki Frankfurt Fuari’nda tanitimini
yapacagiz. Oniimizdeki dénem temel egilim, kisisel hijyen ve sag-
liktan 6dun vermeden, banyolarda suyu daha az kullanmaktir, su-
yun sirkllasyonunu saglayarak ayni suyu arindirarak sistemde kul-
lanacak teknolojileri gelistirmek zorundayiz. @

development plans. In those plans, we decide what product will
be eliminated, which one will be activated or improved.

There is a transition from the bathroom to the bathro-
om culture. How did you capture this transition?

When we first designed the bathroom culture and we said;
“VitrA is coming together with the bathroom culture” abroad, the-
re is something we are saying. We never worried about Moderni-
zing the traditional Turkish bath into today as VitrA. We tried to
reflect some other settlements. The Turkish bath actually is a se-
rious series of rituals. The bath, which was a place for cleaning in
the 15th and 16th centuries, was set up as a living area. People
ate and socialized there. We discovered this social living space
set up of the Turkish bath. Also, the Turkish bath has a very im-
portant architectural aspect. There is a living area within itself ba-
sed on habits. We said we are a bathroom producer in the 21st
Century; then we have to set up the bathroom as a living space.

What kind of a design system did you pursue?

We created innovations to set up the bathroom as a living
space. We take showers in the bathroom, we want to listen to
music, we read books or newspapers. We said “Can we add all
these to the bathroom?” At the time we were talking about this
living space when one said the bathroom culture. We integra-
ted the fridge into bathroom furniture. We said, “Keep your cos-
metic products not in the kitchen but in the bathroom. We ad-
ded music listening elements to bathtubs. Placing a bathroom
module beside the toilet bowl, we wanted people to put their
books, magazines or newspapers in it. When we were expla-
ining the bathroom culture to people in 2000s, we presented
functionality, aesthetics and architecture. When designing each
product in the bathroom from the toilet bowl to the bathtub ho-
rizontally, we developed these areas using technology in depth.
We offered the 2.5-4-liter toilet bowls running on little water for
savings. At the time, all bowls were running on six liters. We int-
roduced the first surface technologies allowing for easy cle-
aning, eliminating bacteria.

How did your environmentally sensitive design work
start? What projects were you working on?

MOD, which is an environment and energy themed project
we undertook with Ross Lovegrove, reflects our perspective
very well. MOD was designed truly with saving awareness. It
was developed by a saving system from the raw material used
in production to its packaging and water consumption. We cre-
ated the first toilet bowl using 2.5 and 4 liters certified by LGA
in the world for the first time. We are launching a urinal using
one liter. Our studies on water free urinals are on their way. We
will introduce them at the Frankfurt Fair in March. In the upco-
ming days, the basic trend will be to use less water in bathro-
oms without compromising personal hygiene and health. We
have to develop technologies which will use the same water in
the system after treatment, allowing the water to circulate. @
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TASARIMLAR
URETIYORUZ

“Yaptigimiz tasarimlarin fonksiyonel,
estetik, kolay uygulanabilir ve kolay
ulasilabilir olmasi icin gayret ediyoruz.
Biz yasama ait tasarimlar Uretiyoruz
ve tlketicimizin satin almis oldugu
Uriini banyosunda her gordigiinde
mutlu olsun istiyoruz.”

| SOYLESIi/ INTERVIEW

RocaKale
Genel Muduru

Ahmet
Aksu

RocaKale
General Manager

.
PRODUCE

DESIGN
FOR LIFE”

“We endeavor to ensure that our
designs are functional, aesthetical,
easy to apply and easy to access. We
produce designs for life and we want
our consumer to be pleased every

time he or she sees the purchased 4
product in the bathroom.” '
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Turkiye vitrifiye sektoriinin en dnemli markalarindan biri Roca-
Kale. Kendi sektorlerinde iki blylk glctn olusturdugu sineriji ile se-
kiz yilda on kat bUyUyen, tasarimlarindaki 6zgtnluk, estetik ve kali-
te ile yasam alanlarini renklendiren RocaKale, 2010'da kendi sekto-
rinde liderlik hedefiyle yeni stratejiler gelistiriyor. Krize ragmen, he-
define konsantre olmus RocaKale'nin Genel Muduri Ahmet Aksu
da, yol haritalarini, tasarim felsefelerini ve vitrifiye sektériinde mar-
kanin konumlandigi yeri Seramik Turkiye Dergisi ile paylasiyor.

Diinyanin sektoriinde en iyi iki markasi olan Roca ve Kale
Toplulugu'nun birlesme Oykiisii ile RocaKale markasinin orta-
ya cikma siireci nasil gerceklesti?

Kale Toplulugu seramik alaninda yogun bir bilgi birikimine sa-
hip, Turkiye'de lider, dinya pazarinda nde olan ve saygi duyulan
bir sirketler toplulugudur. Roca ise yaklasik kirk milyon adet Ure-
tim bUydklUgu ile uluslararasi bir marka ve vitrifiye alaninda dun-
ya lideridir. Birlikte olmanin Roca'ya faydalari arasinda en ¢nemli-
si, Kale Toplulugu'nun ¢ok genis bir dagitim ve satis kanalina sa-
hip olmasidir. Hem i¢ pazarda ve hem ihracatta bu kanaldan isti-
fade ediyoruz. Digeri ise tasarim anlayisidir. Bugtn RocaKale ola-
rak pazara sundugumuz Urtnlerin neredeyse tamami 6zgiin ola-
rak bizim tasarimlarimizdir. Kale Grubu, 1995 yilinda vitrifiye sek-
tériine yatinm yapmaya basladi. Roca ile ortaklik ise 1999'da ger-
ceklesti. RocaKale 1999 yilindan bu yana sekiz yilda on kat blyU-
du. Vitrifiyede Uretim kapasitesini G¢ kat buydttt, 2003 yilinda ar-
matlr pazarina girdi, 500 bin adetlik armatir montaj hatti ile Tur-
kiye pazarinda énemli bir yere geldi. 2007 yilinda basladigi akrilik
Uretiminde ise yillik 100 bin adetlik Uretim kapasitesi ile pazarda
varligini hizla bayutdyor.

RocaKale olarak iiretim kapasiteniz nedir?

Vitrifiye icin 1,6 milyon adetlik tretim kapasitemiz bulunmakta-
dir. Uretim kapasitesini 2,2 milyon adede cikartmak igin gerekli ya-
tinmlan planladik. Yilda 500 bin adet armatrl Uretebilecek bir
montaj Uretim hattimiz var. Akrilik Gretimine ise yillik 100 bin adet
kapasite ile gecen yil basladik.

RocaKale olarak 2008 yili nasil gecti?

Bu yilin ilk U¢ ceyreginde énemli bir olumsuzluk ile karsilasma-
dik. Krizin etkisi ile son ¢eyrekte daralma yasayacagimizi 6ngoriyo-
ruz ve Onlemlerimizi aliyoruz. Satislanmizin ylizde 35'ini ihracat sa-
tislanmiz olusturmaktadir. hracat pazarlanmizda Kalevit markasini
kullaniyoruz. ingiltere ve Ukrayna basta olmak Uzere satislanmizda
dnemli gelisme sagladik. ihracatta hacimsel bir bilyiime yapmadik.
Stratejik pazarlanmizda sistematik bir blytimemiz var ve markami-
zI geligtiriyoruz. Dolayislyla sektorde ihracat yapan firmalar ile kiyas-
landiginda, cok iyi birim fiyatlarmiz oldugunu gériyoruz. Kiresel
krizin etkisi sektdrde kendini hissettirmeye basladi. Performansimi-
za bakildiginda bu yilin ilk U¢ ceyredi icin olumsuz bir gelisme s6z
konusu olmamakla birlikte son ¢eyrekte birtakim énlemler almamiz
gerekmektedir.

Ahmet Aksu kimdir?

RocaKale Genel Mudiirii Ahmet Aksu 1969 yilinda dogdu.
Istanbul Atatiirk Fen Lisesi ve ODTU Elektrik ve Elektronik Mii-
hendisligi Béliimiinden mezun olan Aksu, ayni iiniversitede
yiiksek lisans ve asistanlik yapti. Gii¢ elektronigi alaninda
ABD'de doktora yapmaktan son anda vazgegen ve akademik ka-
riyerine nokta koyan Aksu, ozel sektorde calismaya basladi.
1995'te Eczacibast VitrA'da ¢alismaya baslad ve farkli boliimler-
de gorev ald1. Boziiyiik ve Kartal fabrikalarinda iiretim ve iiriin
gelistirme yoneticilikleri ile kalite ve satis miidiirliikleri gorevle-
rinde bulundu. Aksu, 2004-2005 yillarinda Bogazici Universitesi
Isletme Béliimii'nde Executive MBA programini tamamladi. Ak-
su, VitrA'dan 2006'da ayrilarak Eurodecor'da calismaya basladi.
Mutfak sektoriinde Eurodecor markasinin yaratilmasi ve pazar-
da tercih edilen bir marka olmasinda kilit bir rol iistlendi ve ayn1
firmanin Dubai'de yapilanmasini sagladi. Aksu, 1 Mayis 2008 ta-
rihinden itibaren RocaKale Genel Mtidiirii olarak ¢alismaktadir.

RocaKale is.one of the most important brands of the Turkish vit-
reous ware industry. Growing tenfold in eight years thanks to the
synergy formed by two major powers in their own industries, adding
color-torliving spaces with the originality, aesthetics and quality in its
designs, RocaKale is developing new strategies in 2010 with the tar-
get of leadership in its own industry. The General Manager of Roca-
Kale, which is focused on its objective despite the crisis, Ahmet Ak-
su shares his roadmaps, design philosophy and the location of the
brand in the vitreous ware industry, with Seramik TUrkiye Magazine.
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Who is Ahmet Aksu?

RocaKale General Manager Ahmet Aksu was born in 1969. Ak-
su, graduate of Istanbul Atattirk Science High School and METU
Electrical and Electronic Engineering Department, got his Master's
Degree and worked as a teaching assistant at the same University.
Aksu, who gave up at the last minute going to USA for his Ph.D. in
the field of power electronics, ending his academic career, started to
work in the private industry. He started at Eczacibag VitrA in 1995,
serving in different departments. He served as production and pro-
duct development manager and sales manager in Boziiyiik and
Kartal plants. Aksu completed the executive MBA program at Bo-
gazici University Department of Business Administration in 2004-
2005. Leaving VitrA in 2006, Aksu started to work at Eurodecor. He
played a key role in the creation of the Eurodecor brand in the kitc-
hen sector and its becoming a brand favored in the market, overse-
eing the firm's build up in Dubai. Aksu has been serving as Roca-
Kale General Manager since May 1, 2008.

%2010 liderlik hedefimizi koruyoruz”

Nasil bir kriz yonetim stratejisi uygulayacaksiniz?

Yénetim felsefemiz iki temel alanda odaklanmanin énemini ok
iyi kavramistir. Birincisi, calisanlarimizin yeteneklerini gelistirmek ve
Ozellikle kriz dénemlerini birlikte anlayarak birlikte asmaya calismak,
en 6nemli 6zelligimizdir. Tedarikten, satis sonrasi hizmetlere kadar
bulunan sureclerimiz birbirisine cok yakin konumda calisiyor, dolayi-
st ile hizli kararlar aliyoruz. Bu dénemde sektor ile mukayese edildi-

How did the story of merging between Roca and Kale Gro-
up, the top two brands in their industries in the world and the
creation of RocaKale brand take place?

Kale Group is a group of companies with a high store of know-
ledge in the field of ceramics, a leader in Turkey, spearheading and
respected in the world markets. Roca, on the other hand, is an inter-
national brand with a production size of approximately forty million pi-
eces and a world leader in the field of vitreous ware. The most impor-
tant benefit of this union to Roca is the Kale Group's very wide distri-
bution and sales channel. We are exploiting this channel both in the
domestic market and also in exports. Another one is the design con-
cept. Today, almost the entirety of products we launch as RocaKale
are our original design. Kale Group started investing in the vitreous
ware industry in 1995. The partnership with Roca happened in 1999.
Since 1999, RocaKale grew tenfold in eight years. It enlarged its vit-
reous ware production capacity threefold, entering the tap market
in20083; it gained an important place in the Turkish market with a tap
assembly line of 500,000 pieces. It is enlarging its existence at the
market with a production capacity of 100,000 pieces a year in acry-
lic production which it started in 2007.

What is your production capacity as RocaKale?

We have a production capacity of 1.6 million units as vitreous wa-
re. We scheduled the necessary investments for increasing the pro-
duction capacity to 2.2 million pieces. We have an assembly produc-
tion line which can produce 500,000 taps a year. We started acrylic
production on the other hand last year with a production capacity of
100,000 pieces a year.

How was year 2008 for RocaKale?

We didn't face any significant adversity in the first three quarters
of this year. We envision that we will go through a contraction in the
last quarter through the impact of the crisis and we're taking our me-
asures. Export sales comprise 35 % of our sales. We use the brand
Kalevit in our export markets. We achieved a significant progress in
our sales lead by UK and Ukraine. We didn't have growth volume-wi-
se in exports. We have a systematic growth in our strategic markets
and we are developing our brand. Therefore, compared to the expor-
ters in the industry, we have very good unit prices. The impact of the
global crisis started to be felt in the industry. Glancing at our perfor-
mance, we can see that although there is no adverse development
for the first three quarters of this year, we have to take certain measu-
res in the last quarter.

“We protect our target of leadership for 2010”

What kind of crisis management strategy will you imple-
ment?

Our management philosophy has grasped too well the impor-
tance of focusing on two basic fields. The first one is our most im-
portant characteristic, which is to develop the skills of our employe-
es and especially understanding the crisis periods together, trying
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ginde gok az ve oldukga sinirli bir isten cikarma yasayacagiz. ikincisi,
mUsterilerimize ve tedarikgilerimize ¢ok iyi konsantre olmus durumda-
yiz, beklenti ve taleplerini krizin etkisi dahilinde hizli ve agik bir sekilde
yanithyoruz, satis kanallanni gelistirmeye ve pazarda yaylimimizi artir-
maya devam ediyoruz. Kriz dénemini ¢alisanlanmiz ve musterilerimiz
ile birlikte asacagiz.

Kriz biiylime hedeflerinizde bir degisiklige yol acti mi?

Kuskusuz yol agmaktadir. 2009 yili icin belirfledigimiz hedefleri
g6zden gegcirdik. Kriz 6ncesi belirlemis oldugumuz blylime hedefle-
rinde revizyonlar yaptik. 2009 yilinin ilk alti ayini yasamak gerekiyor. in-
saat sektdriinde yasanan durgunluk sektdrimuzi elbette olumsuz et-
kiliyor. Ayrica yapilan dogalgaz ve elektrik zamlar da sektor Uzerinde
olumsuz bir etki yaratt. Avrupa ile mukayese edildiginde enerji mali-
yetlerimiz ytksektir. Firmalar katma degeri yuksek Urtinlere yénelmez-
lerse sadece maliyet tabanli dUstnurlerse zorda kalacaklardir. Uriinle-
rimize ve servislerimize bilgi katmak durumundayiz. Ancak sartlar na-
sil gelisirse gelissin, 2010 yili icin belirlemis oldugumuz vitrifiye sekto-
rU liderligi vizyonumuzu koruyoruz.

RocaKale Zén Lavabo®

to overcome them jointly. Our processes from procurement to after-
sale services operate very closely and hence we take swift decisi-
ons. Compared to the industry, we will experience very little and rat-
her limited layouts during this period. Secondly, we are very well
concentrated towards our customers and suppliers. We answer the-
ir expectations and demands rapidly and openly under the impact
of the crisis continuing to develop sales channels and increase our
share in the market. We will overcome the crisis period together with
our employees and customers.

Did the crisis lead to any change in your growth targets?

Undoubtedly it does. We reviewed the targets we set for 2009. We
revised the growth targets we had set prior to the crisis. We just have
to live through the first six months of 2009. The stagnation in the const-
ruction industry indeed affects our sector adversely. Also, the natural
gas and electricity price increases created an adverse impact on the
industry. Compared to Europe, our energy cost is high. Unless firms
move towards products with high added value, thinking cost based
only, they will have difficulty. We have to add knowledge to our pro-
ducts and services. However, regardless of what the conditions may
be, we maintain our vision of leadership in the vitreous ware industry
we had set for year 2010.

What kind of a strategy are you developing for this target?

We concentrated in R&D activities in four fields. We are develo-
ping our production technologies. Because if we are to offer our de-
signs to the consumer at reasonable prices and service them healt-
hily, we have to set forth a successful process in these areas. We are
working on materials a lot. We are endeavoring to offer materials in dif-
ferent colors and textures to the consumer. We are emphasizing pro-
duct development activities; we wish to launch different designs. And
lastly, we are trying to spread and diversify in the market and distribu-
tion channels.

“Dreams and targets must merge”

There is a widespread consumer belief that the trends in
the industry are always set abroad. Couldn't we reach the positi-
on of setting trends with all these technological infrastructure
and design work?

Actually, our firms in the industry took very important steps in the
field of design. Many brands are working with significant designers.
For example, the German Design Group is one of the series we rely
upon. We work with our Turkish designer Can Yalman, believing that
the Basics line we have developed together is a different design app-
roach and will be preferred by consumers.

What are the elements you considered in your designs? In
what kind of an interaction do you work with your designers?

First of all, as an undertaking, we have dreams. We share everyt-
hing which excite us and inspire us with our designers. Our designers,
on the other hand, work freely, creating synergy for the longterm jo-
urney of our company with their own original concepts. | see that we
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Bu hedef icin nasil bir strateji gelistiriyorsunuz?
Dért alanda arge calismalarina konsantre olduk. Uretim teknik-
lerimizi gelistiriyoruz. Gunkud biz makul fiyatlarla tasarnmlarimizi td-
keticiye sunacaksak ve bunlari da saglikli bir sekilde servis edecek-
sek buralarda basarili bir stire¢ ortaya koymamiz gerekiyor. Malze-
me Uzerine ¢ok calisiyoruz. Farkli renk ve dokularda malzemeleri
tiketiciye verebilmenin ugrasi icindeyiz. Uriin gelistirme galismala-
rina agirlk veriyoruz, farkli tasarimlar pazara sunmak istiyoruz. Son
olarak ise pazarda ve dagitim kanalinda yayginlasmaya ve farklilas-
maya galisiyoruz.

“Hayaller ve hedefler kaynastiriimal”

Sektorde trendlerin hep yurtdisinda belirlendigi yoniinde
yaygin bir tiiketici inanci vardir. Biitiin bu teknolojik altyapi ve ta-
sarim calismalaryla trend belirleyecek konuma gelemedik mi?

Aslinda sektdrde firmalarimiz tasarm konusunda ¢ok 6nemli
adimlar atti. Bircok marka énemli tasarimcilar ile calisiyor. Ornegin,
Alman Tasanm Grubu ile ¢alistigimiz Babel serisi, gtivendigimiz seri-
lerden birisidir. Turk tasarimcimiz Can Yalman ile galisiyoruz ve birlik-
te gelistirmis oldugumuz Basics serisinin farkli bir tasarim yaklasimi
olduguna ve tercih edilecegine inaniyoruz.

Tasarimlarinizda dikkat ettiginiz unsurlar nelerdir? Tasarim-
cilarinizla nasil bir etkilesim icinde calisirsiniz?

Oncelikle kurulus olarak bizim hayallerimiz var. Bizi heyecanlan-
diran ve bize ilham veren her seyi tasarimcilarimiz ile paylasiriz. Tasa-
nmcilanmiz ise 6zgur bir sekilde ¢alismalarini yapar, kendi 6zgtn an-
layislari ile kurulusumuzun uzun dénemli yolculuguna sinerji yaratir-
lar. Kurulusumuzun farkliliklarindan ve tasarmcilanmizin 6zgunlU-
gunden markamizin gelisiminde ¢ok iyi istifade ettigimizi goriyorum.
Yaptigimiz tasanmlarin fonksiyonel, estetik, hem kolay uygulanabilir
ve hem kolay ulasilabilir olmasi icin gayret ediyoruz. Biz yasama ait ta-
sarimlar Uretiyoruz ve tUketicimizin satin almis oldugu Urint banyo-
sunda her gérdiginde mutlu olsun istiyoruz. Tasarimlarimizin fonk-
siyonel olmasina ve kolay monte edilebilmesine édnem veriyoruz.
Urtinlerimizin sik ve estetik olmasi ise énem verdigimiz diger unsur-
lar. Tuketicilerin Urtnlerimizi aldiginda mutlu olmasi ve banyosuna
girdiginde, “iyi ki bu UrinU aldim” demesi dnemlidir.

Tasarim ve marka bazen birbiriyle yarisiyor. Ozellikle tasa-
nmcilarin, tasarladiklar uriine kattiklari alt metinler ya da imaj
diyelim bazen markanin 6niine gecebiliyor...

Kurulusun ne yapmak istedigi énemli bu durumda. Yonettigi
marka ile neyi basarmak istiyor. RocaKale markasi ile i¢c pazarda ve
Kalevit markasi ile ihracatta buylimemizi sagliyoruz. Bunu ise geng,
yaratici, fonksiyonel, sik ve makul fiyatlandinimis trtnlerle basardik.
Dolayisiyla markaniz ile yol haritanizi belirlediginizde ve bunu tasarm-
cllariniz ile paylastiginizda, tasarimcilariniz bu felsefeye katki saglaya-
caktir. Tasarimcilarin hayalleri ile markanin hedeflerini kaynastirmak
gerekiyor. Tasarimcilarimiz 6zglrdUr ve zaten 6zgur degillerse tasa-
nmcilarla calismanizdan fayda saglayamazsiniz, ancak markamizin
daha 6nemli oldugunu ise kesinlikle unutmayiz. @

exploit the differences of our company and the originality of our desig-
ners in development of our brand very well. We endeavor to ensure
that our designs are functional, aesthetical, easy to apply and easy to
access. We produce designs for life and we want our consumer to be
pleased every time he or she sees the purchased product in the bath-
room. We are committed to our designs being functional and easy to
mount. Other elements we emphasize are that our products should
be elegant and aesthetical. It is important that consumers are pleased
when they purchase our products and say “Good thing | bought this
product” when they enter their bathrooms.

Sometimes design and brand compete with each other. The
sub-texts or let's say the image especially designers add to the
product they design, sometimes may take over the brand...

In such a case, what's important is what the company wants to
do. What does it want to achieve with the brand it manages. We
ensure that we grow in the domestic market with RocaKale and in
exports with Kalevit. We achieve this with young, creative, functi-
onal, elegant and reasonably priced products. Therefore, when
you set your roadmap with your brand and share it with your de-
signers, they will contribute to this philosophy. You have to merge
the dreams of designers with the targets of the brand. Our desig-
ners are free and in fact, if they are not, you cannot benefit from
your work with designers but we never forget that our brand is mo-
re important. @

RocaKale Mohave Lavabo
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Anadolu kulturd kokan

oir bulusma

Hep Anadolu insanini anlatti ressam Ibrahim
Balaban. Onun resimleri hep Anadolu kokuyordu. Ug
arkadas kurduklari atélye ile Balaban'in resimlerini

Iznik Mavi Cinisi ile bulusturdu.

“Konu bir 6zdur, her 6z kendi kabugunu, yani sanatsal bigimini
olusturur” kuramini ortaya koyduktan sonra yaptiklarini sanat olarak
degerlendirmisti "Anadolu insaninin yasamindan ve halk efsanelerin-
den yola cikarak toplumsal gercekci yapitlar tireten” ressam ibrahim
Balaban. Sanat hayatini Daginik, Nakissi, Agir Aksak, Oyuncaks,
Tutsak, Ozgiirlik gibi ddnemlere gére ayiran ibrahim Balaban'in re-
simleri Anadolu kokusu tasir. Onceleri kdy yasaminin yoksullugunu,
koylU Uretim araglarini resmeder Balaban.

Resimleri giderek destanlara, halk inanclarina, kahramanlari-
na, sdylencelere, mitolojiye uzanir. Giderek kente gocul, kentteki
yasam ve demokrasi micadelesini ele alir. Son dénemde Anado-
lu Erenleri ve Bereket Analari'ni resimler. iste ibrahim Balaban re-
simleri bugtinlerde iznik cinilerinde yasatiliyor. 2002'de meslegin-
de yetkin U¢ arkadasin bir araya gelmesiyle kurulan atélye, gele-
neksel yontemlerle Urettigi iznik ginilerine Balaban'in Anadolu ko-
kan resimlerini isliyor.

Atélye'nin kurucularindan Mahmut Galiskan'in 2006'da Ibrahim
Balaban'la tanisip, onun denetiminde calismaya baslamasiyla sekil-
lenir yeni galismanin 6zl. Hedef, mimari projelerin dekorunda kulla-
nilan iznik cinilerini farkli bir boyuta tasiyarak, kalici olmak ve Bala-
ban resimlerini iznik ginisinde bulusturup, tarihe bir dip not diismek.

Ve bu dip notu sanatseverlerle paylasmak. Atolye kuruculari bugtn-
lerde oldukg¢a mutlu. Cunku 1,5 yil stiren calisma sonunda 27 adet
Balaban resminden olusan ¢©zel koleksiyonu sanatseverlerle
2008'de bulusturdular. Her resimden 15 adet Uretilen 6zel koleksi-
yon énce subat ayinda Istanbul'da, sonra da haziran ayinda Bursa'da
sergilendi. Serginin yeni hedefi ise 2009'da Turkiye'nin degisik illerin-
de Balaban resimleri ile iznik Mavi Cinisi bulusmasini daha genis sa-
natseverlere ulastirmak.
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A meeting
smelling of
Anatolian culture

Painter Ibrahim Balaban has always talked about the
Anatolian man. His pictures always smelled of
Anatolia. Three friends brought Balaban's pictures
together with Iznik's Blue Tile with the workshop they
set up.

lorahim Balaban; “the painter producing socially realistic works
starting from the life of the Anatolian man and fold legends” had cal-
led what he did as art after setting forth the theory “The theme is an
essence, each essence forms its own shell, that is, its artistic form”.
The paintings of Ibrahim Balaban, who divided his art life into periods
like Scattered, Nakis-ike, Agir Aksak, Toy-like, Slave and Freedom,
smell of Anatolia. In early times, Balaban drew the poverty of village
life, the villager's tools of production.

In time, his paintings extended
to legends, folk beliefs, heroes, sa-
yings and mythology. In time, they
addressed migration to the city,
the life and democracy struggle in
=% the city. In the most recent period,
he painted Anatolian Wise Men
and Mothers of Fertility. Yes, lbra-
WERESE 1 im Balaban's paintings are kept

alive in Iznik china these days. The workshop set up by coming to-
gether in 2002 of three friends competent in their professions, appli-
es Balaban's paintings smelling of Anatolia on Iznik china produced
by traditional techniques.

The spirit of the new endeavor was formed when one of the
workshop founders, Mahmut Caliskan, met Ibrahim Balaban in
2006, starting to work under his supervision. The aim is carrying
the Iznik tiles used in the decors of architectural projects to a diffe-
rent dimension, gaining permanence and bringing Balaban's pain-
tings together with Iznik china, placing a footnote to history and
sharing this footnote with art lovers. The founders of the workshop
are quite happy these days because as a result of the effort lasting
one and a half years, they presented the special collection compri-
sing 27 Balaban paintings to art fans in 2008. The special collecti-
on, of which each painting was produced in 15 copies, was exhibi-
ted first in Istanbul in February, then in Bursa in June. The new ob-
jective of the exhibition is to take the meeting of Balaban's pain-
tings and Iznik Blue Tile to a wider segment of art lovers in different
provinces of Turkey in 2009.

Ozden

gelen )

vansmalar  «(ff

Seramik sanatcisi Tuba Onder Demircioglu’nun yilksek derece-
li seramik heykel ve seramik panolari, 1-9 Kasim 2008 tarihleri ara-
sinda, TUYAP 18’inci Istanbul Sanat Fuar’'nda, Yurt ve Diinya Sanat
Galerisi’nde sanatseverler ile bulustu. Sanatci fuara, sadece 50 par-
ca olarak Urettigi “Istanbul” koleksiyonundan 2 eserle, “Ozden ge-
len yansimalar” heykel serisi ve “Dans edenler”in duvar uygulamala-
r ile katildi. Yogun ilgiyle izlenen
eserlerini, serbest teknikle sekillen-
direrek, ilk pisirimlerini ylksek de-
rece ile gerceklestiren Demirciog-
lu, sirli pisirimlerini 1200 derecede
altin yaldizlari da 800 derece isilar-
da bicimlendirdi.

Mevlevi

Reflections
from Self

The high fired glazed
sculptures and panels by ce-
ramic fine artist Tuba Onder
Demircioglu were presented
to viewers November 1-9,
2008 at TUYAP 18th Istan-
bul Art Fair in Yurt ve Dinya
Art Gallery. The artist partici-
pated in the fair with 2 works

Tuba Onder Demircioglu

from her Istanbul Collection

she produced only as 50 pieces; her sculpture series “Reflections
from Self” and murals from “Dancer”. Demircioglu, shaping her
works which drew great interest by freestyle technique, firing them
at high temperature initially, shaped her glazed works at 1200 deg-
rees and the gilding, at 800 degrees.
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FUtUristler Zirvesine Ozel seramik sergisl

Seramik sanatgisi Ali Konbal, Fltiristler Zirvesi
2008'e 0zel bir seramik sergisi ile katildi. “Future
Egretilemesi’” ve “Gonderi” isimli eserleri
flturistler tarafindan begeniyle karsilandi.

FitUristler Zirvesi 2008, sanatseverleri de bulusturdu. istanbul Lit-
fi Kirdar Uluslararasi Kongre ve Sergi Saray'nda 21 Kasim 2008'de
gerceklestirilen zirveye seramik sanatgisi Ali Konbal'da, “Future Egre-
tilemesi” ve “Gonderi” isimli iki eseriyle katildi. Konbal'in zirve icin 6zel
olarak tasarladigi “Future Egretilemesi”, yeni sehircilik anlayisini sorgu-
larken, “Gonderi” insanlardaki tek tiplesmeyi ele aliyor. “Future Egreti-

lemesi” adli eserinde gelecegdi buglinden yaptigimiz distincesiyle ha-
reket ettigini belirten Ali Konbal, yeni sehircilik anlayisinin éncekiler-
den farkli olmadigini ve dikeyde yiginlasma getirdigini soyledi.

“Gonderi” adll eserinde ise tek tiplesme Uzerinden gelecek insa-
ninin yaratiimasina kuskucu bir bakisla yaklastigini aktaran Konbal,
“Tek tiplesme, insani kendi ekseninden, yaratici kimliginden uzaklas-
tinr. Bu durum insanin 6zguin kimligine agik saldindir ve sonunda bir
parcalanma yaratir. Bu parcalanma 6zgun, yaraticl, uzun vadede in-
sani degerler Ureten bir toplum yaratma sansini ortadan kaldirir. Tek
tiplestiriimis birey, pargalanmis kimligiyle yozlasmanin da merkezine
yerlesir. Ben de 'Gonderi' adli eserimde gelecekte insanlarin tek tiples-
meden kurtulmasi gerektigini anlatmaya calistim” diyor.

Special ceramic show for the Futurists summit

Ceramic fine artist Ali Konbal participated in the
Futurists Summit in 2008 with a special ceramic
show. His works titled “Future Egretilemesi’” and

“Gonderi” drew acclaim from futurists.

Futurists Summit 2008 brought art lovers together, too. Cera-
mic fine artist Ali Konbal participated in the summit held November
21, 2008 at Istanbul LUtfG Kirdar International Convention and Ex-
hibition Palace with his two works titled, “Future Egretilemesi” and
“Gonderi”. While Future Egretilemesi Konbal designed specifically
for the summit questions the new urban planning concept, “Gon-
deri” addresses the trend of uniformity among people. Ali Konbal,

stating that he started from the idea that we build the future today
in his work titled “Future Egretilemesi” said that the new urban
planning concept is not different from previous ones and that it
brings vertical concentration. Konbal, stating that he approached
creation of the man of the future through uniformity in his work tit-
led “Gonderi”, from a stoic perspective, said “uniformity removes
the person from his own axis, his creative identity. This is an open
attack on the specific identity of man and will eventually lead to frag-
mentation. Such fragmentation eliminates the chance of creating
an original and creative society forming human values in the long
term. A uniform individual settles at the center of degeneration with
his fragmented identity. So | tried to explain that people must be

(]

safe from uniformity in the future in my work titled 'Génderi'.
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Plastik Sanartlar
Oddlleri
sahiplerini buldu

Sanat Kurumu tarafindan her yil verilen "Plastik
Sanatlar Odiilleri'ne deger bulunan sanatgilar
aciklandi.

Sanat Kurumu Baskani ilker Getin, secici kurul Gyeleriyle diizenle-
digi basin toplantisinda resim, heykel, seramik, baski resim, fotograf
dallarinda sanatcilarin yapttlarini degerlendirdiklerini séyledi. Odillerin
kurumsal olarak 1964'ten bu yana verildigini anlatan Cetin, plastik sa-
natlar dalinda da 1986'dan beri 6dil dagittiklanni belirtti. Od(illeri verir-
ken sanatcilann yurt ici ve yurt disinda katildiklan sergileri dikkate al-
diklanini ifade eden Cetin, ayrca plastik sanatlar alaninda seckin or-
nekler verilmesini de 6Icl olarak kabul ettiklerini sdyledi. Segici Kurul
Uyelerinden Prof. Zafer Gencaydin da Ankara'da dzellikle son yillarda
plastik sanatlara kars! ilginin azalmasini elestirdi. AtatUrk'tn bir kalttr
baskenti olusturma idealiyle yola ciktigini belirten Gencaydin, "Ancak
simdi biz seksen yil 6ncesini 6zler duruma geldik. Bunda Ankara'daki
sanatci dostlanmizin artik istanbul'a giderek burada calismalarini siir-
dlrmelerinin de blyUk etkisi var' dedi. Gengaydin, bu sanatcilarin An-
kara'yl metropol kent olarak gérmedikleri icin bu secimi yaptiklarini,
ancak bunun ok yanlis oldugunu ifade etti. Prof. Mirside icmeli, Prof.
Zafer Gengaydin, Prof. Hisn{ Dokak, ibrahim Demirel, Dog. Turhan
Cetin, Sanat Kurumu Baskani llker Cetin, Nurkut ilhan ve Atilla Giir-
cay'in katilimiyla gerceklesen segici kurul; su sanatcilan 6dule deger
buldu:

Resim kategorisinde: Canan Atalay ile Cezmi Orhan (Ovgliye
deger)
Heykel kategorisinde: Birnur

Eraldemir (Yilin sanatgisi), Ayse
Sibel Kedik (Ovgliye deger)
Seramik Kategorisinde:

Burcu Oztlirk Karabey (Ovgliye -
deger)

Baski Resim Kategorisi:

Ercan Gulen (Yilin sanatgisi)
Fotograf Kategorisi: Gokhan
Bulut (Yilin sanatcist), AN-

KARE Grubu (Ovgliye

deger)

Juri Ozel Odiilii:

Mustafa Ayaz i
Muzesi ve Kulttr

Merkez

Plastic Arts
Awards find their
winners

Artists deemed worthy of the “Plastic Arts Awards”
handed out each year by Art Institution were
announced.

Art institution Chairman llker Cetin in the press meeting held to-
gether with the members of the elective committee, said that they eva-
luated the works of artists in the disciplines of printing, sculpture, ce-
ramics, serigraphy and photography. Cetin, who said that the awards
have been handed out institutionally since 1964, added that they ha-
ve been handing out awards in the field of plastic arts since 1986. Sta-
ting that while handing out the awards, they took into consideration
the exhibitions artists participated in domestically and internationally,
said that also production of distinguished examples in the field of plas-
tic arts was a criteria. Prof. Zafer Gengaydin, a member of the elective
committee, criticized the decrease in interest in plastic arts in recent
years. Stating that Atattrk started with the ideal of forming a culture
capital, said; “Yet, now we are missing eighty years ago. The fact that
our artist friends in Ankara are now going to Istanbul, pursuing the
work there, is a big factor

Gencaydin said that these artists made this choice as they didn't
see Ankara as a metropolitan city but that this was very wrong. The
elective committee comprising Prof. Miirside icmeli, Prof. Zafer Gen-
caydin, Prof. Hiisnii Dokak, ibrahim Demirel, Assoc. Prof. Turhan
Cetin, Art Institution Chairman Ilker Cetin, Nurkut llhan and Atilla Gur-
cay found the following artists worthy of the awards:

Paintings category: Canan Atalay
and Cezmi Orhan (worthy of praise)
Sculptures category: Bimnur
Eraldemir (Artist of the Year),
Ayse Sibel Kedik (Worthy of
el praise)
) Ceramics category: Burcu
Oztlirk Karabey (worthy of praise)
Serigraphy category: Ercan
Gulen (Artist of the year)
Photography category: Gokhan
Bulut (Artist of the year),
AN-KARE Group (Worthy of
praise)

_.--::.':'#_;l\_]\
=

Jury Special Award:
Mustafa Ayaz Museum and
- Culture Center.
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Tek cicek, iki kUlte

Anadolu Universitesi Giizel Sanatlar Fakiiltesi (AUGSF) Seramik
Bolumi, “50.Yilda Agan Laleler” sergisinin koleksiyonuna “Lale
Zamani”ni ekliyor. Tabii ki yeni sanatcilar ve yeni calismalarla...

Osmanli imparatorlugu'nun 17.ylizyil “Lale Devri” olarak anilir.
Lale ciceginden adini alan Lale Devri, Osmanli imparatorlugu'nun
barisgi Osmanli sarayinin aydin ve sanatsal agidan yenilikci ddnemi-
ni, yerellige, yeni konulara ydneldigi sanatsal bir donemini temsil
eder. Hollanda kultdrd ise Tulipomania adindaki, zevkle baslayip bu-
yUk bir ekonomik ¢okuntu ile biten tarihi ddnemi ayni ylzyilda gegir-
mistir. ki farkll kltdr icinde kritik tarini dénemler ve kiilttrel pratikle-
rin ortak noktasi olan bir gicek Uzerine dort asamali sergiler silsilesi
diizenleyen Anadolu Universitesi Giizel Sanatlar Fakiiltesi (AUGSF)
Seramik Bolumu, “50.Yilda Acan Laleler” sergisinin koleksiyonuna
“Lale Zamani"ni ekliyor. Tabii ki yeni sanatcilar ve yeni calismalarla...

Sanat ve dostluk kopriisii kuran laleler

Serginin amaci, Turk seramik kltdryle ilgili sanatsal ¢alismalarin
canlandirimasi ve uluslararasi iliskilerde sanatsal etkinliklerin bir dost-
luk koprusl kuracagina olan inang... Lale ile ilgili seramik calismalarin-
da en ¢ok dnemsenen konulardan biri de sergiye katilan sanatcilarin
kendi 6zgun tavirlaryla laleyi yeniden yorumlamalari...

Ankara Devlet Resim ve Heykel Mlzesi'nde 8-22 Ekim 2008 tarih-
lerinde agilan “Lale Zaman” sergisi, AUGSF Seramik Balimirniin la-
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Kemal Uludag

leyi konu alan sergilerinin ikinci asamasini olusturdu. Sergi organizas-
yonu; AUGSF Seramik Balimi égretim Uyelerinin ve bes Hollandall
sanatcinin seramik calismalar, Anadolu Universitesi Rektorligi ve
Hollanda Buyukelciligiin destedi ile gerceklestirildi. Bu sayede Turk
ve Hollanda kdltirinde dnemli bir yer edinmis olan lale gicegi ile ilgili
kultdrel bir dostluk kdprist kuruldu.

One flower, two cultures

Anadolu University Faculty of Fine Arts Ceramics Department ads “Tulip Time” to the collection of
the exhibition “Tulips Blooming in year 50”. Of course, with new artists and new works...

The 17th Century of the Ottoman Empire is known as the

“Tulip Period”. The Tulip Period, taking its name from Tu-
lip flower, represents a period of innovation intellectu-
ally and artistically, of the Ottoman Empire's peaceful
Ottoman palace, an artistic period where it was fo-
cused on locality and new topics. The Dutch cultu-
re, on the other hand, has gone through a historical
period in the same century named Tulipomania
which started with a joyful period and resulted in a
major economic collapse. Anadolu University Faculty
of Fine Arts Ceramics Department ads “Tulip Time” to
the collection of the exhibition “Tulips Blooming in year
50", Of course, with new artists and new works...

Tulips setting up a bridge of art and friendship
The purpose of the exhibition is revitalization of artistic works on
the Turkish ceramics culture and the belief that art events will build a

e

bridge of friendship in international relations...

One of the topics mostly emphasized in tulip

related ceramic works is re-interpretation

,-;i by participating artists, of the tulip, with
their own attitudes...

- The exhibition “Tulip Time” held

October 8-22, 2008 in Ankara State

Paintings and Sculptures Museum for-
med the second phase of AUFFA Cera-
mics Department's tulip themed exhibiti-
ons. The exhibition was organized with ce-

ramic works of AUFFA Ceramics Department

members of faculty and five Dutch artists and the

support of Anadolu University President's Office and the

Dutch Embassy. Hence, a cultural friendship bridge was built relating

to the tulip flower which has gained an important place in the Turkish
and Dutch cultures.
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Muammer Caki
Uluslararasi 2008
Seramik Yarismas|

Geng vyasta yitirdigimiz 6gretim Uyesi ve seramik sanatcisi
Muammer Caki'nin ismini ve sanatini yasatmak, genc seramik
sanatci adaylarini desteklemek ve ¢agdas seramik sanatina ye-
ni eserler kazandirmak amaciyla Anadolu Universitesi, Glizel Sa-
natlar Fakdltesi Seramik BolUm{’'nin dizenledigi “6. Muam-
mer Caki Uluslararasi Seramik Yarismasi” sonugclandi. Yarisma-
ya yurtici ve yurtdisindan gok sayida Universite 6grencisi katild!.
Yarismada derece alan 6grencilere 6dulleri 23 Aralik 2008 tari-
hinde Anadolu Universitesi Kiitiiphane Sergi Salonu’nda ger-
ceklestirilen torenle verildi. Yarisma sonucunda sergilemeye ve
odule deger bulunan eser sahiplerinin isim listesine

http://www.gzs.anadolu.edu.tr/duyurular/mcaki2008.doc
adresinden ulasmak mumkdn.

Malgorzata
Wodysnka

Muammer Caki
International 2008
Ceramic Contest

The “6th Muammer Caki International Ceramic Contest” or-
ganized by Anadolu University Faculty of Fine Arts Ceramics De-
partment to make the name and art of member of faculty and
ceramic artist Muammer Gaki whom we lost at a young age, to
support young ceramic artist candidates and to introduce new
works into the contemporary ceramic arts, was concluded. A
large number of university students, local and international, par-
ticipated in the contest. Trophies were handed out in a cere-
mony held in Anadolu University Library Exhibition Hall on De-
cember 23, 2008, to award winning students. The list of names
of owners of works found worthy of exhibition and awards as a
result of the contest may be accessed from http://www.gzs.ana-
dolu.edu.tr/duyurular/mcaki2008.doc.

Kdlba Seramik
Sempozyumu

Anadolu Universitesi Giizel Sanatlar Faklltesi Seramik B8Iim(u
Baskani Prof. Sidika Sibel Sevim ve Yard. Dog. Cemallettin Sevim,
Kuba Kultir Bakanhgi, Kiba Sanatcilar ve Yazarlar Birligi ve Kuba
HukUmeti tarafindan gercgeklestirilen Uluslararasi Kiba Seramik
Sempozyumu'nda Turkiye'yi temsil ettiler. Altincisi gerceklestirilen
sempozyuma Latin Amerika Ulkelerinden Arjantin, Bolivya, Dominik
Cumhuriyeti, Meksika, Sili, Brezilya, Avrupa'dan da; Hollanda, Tur-
kiye, Danimarka ve Avusturya gibi Ulkeler katildi.

Cuba Ceramics
Symposium

Cuba Ceramics Symposium: Anadolu University Faculty of Fine

Arts Ceramics Department Head Prof. Sidika Sibel Sevim and Asst.
Prof. Cemallettin Sevim represented Turkey at the International Cu-
ban Ceramics Symposium held by Cuba Ministry of Culture, Cuban
artists and Authors Society and the Cuban government. From Latin
America; Argentina, Bolivia, Dominican Republic, Mexico, Chile,
Brazil, from Europe; Holland, Turkey, Denmark and Austria were
among the countries participating in the symposium, the sixth of
which was organized this year.
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seyler oluyor

Yiz yillik bir kiltiri devam ettiren seramik
koyl Kinik’ta akademisyenler ve 6grenciler el
ele vererek anlamli bir proje Gzerinde
calistyorlar. Kinik’ta seramik sanati bu
elbirligiyle yeniden doguyor.

Belki bircogumuz bilmez, yolumuz gecerken ugramissak bile
dikkat etmemisizdir, Kinik Koyl ve koylUlerine... Oysa o kdy ki, se-
ramik kdyU olarak anilmistir tarihinde... Bilecik’in Pazaryeri’ne bag-
Il Kintk Kéyu gomlekeiliginin yiz yillik bir gecmisi vardir. O kadar
onemlidir ki Kiniklilar icin comlek yapmak, Bulgaristan’dan uzanip
gelen kultdr, buglnlerde tek gegim kaynagidir kdylindn. Kdylin
dokusunu tasir Kinik'in seramikleri de, kendine 6zgu nitelikleri var-
dir. Seramikler Uzerine uygulanan dekorlar; akitma teknigi ile yapr-
lan bayrak deseni ve “Aglayan Kinik” olarak adlandirilan desenler-
dir. Kdydeki erkeklerin ellerinde sekillenen camur, bayanlarin elin-
de renk bulur. Seramikler, gtizel dekorlari ile ayricalik kazanirlar Ki-
nik kdylistnin elinde.

Kinik'ta guzel olan seye gelince; yUz yillik bir gelenegi yasat-
mak icin ¢esitli projeler dlizenleniyor, akademisyenler 6grencileriy-
le el ele verip “Kinik'ta giizel seyler oluyor” dedirtiyor. Gazi Univer-
sitesi Seramik Egitimi Anabilim Dali Arastirma Gorevlileri ve 6gren-
cileri yaratiyor bu guizel seyleri. Projenin amaci yeni tasarimlar Ure-
terek Kinik'ta seramik piyasasini yeniden canlandirmak ve koylU-
nun nicedir gecim kapisi comlekgiligin bir yuz yil daha yasamasini
saglamak.

Tasarimlar koyde seri iiretime alindi
Akademisyenlerin 6grencileri ve koylulerle birlikte el ele vere-

rek gerceklestirdikleri proje ilk meyvelerini veriyor. Yapilan tasarim-
larnin begenilmesiyle kéyde seri bir tiretime gegiliyor. Universitenin
Seramik Egitimi Anabilim Dali Arastirma Goérevlisi Emrah Pek ve
Aysegul Cetin’le birlikte Uclnct sinif 6grencileri Kevser Deveci, Es-
ma Parilti ve Burcu Bayar galismalara basliyor. Milli ProdUktivite
Merkezi'nin hazirlamis oldugu bu projede yer alarak ¢esitli tasarim-
larla kdy atblyelerine destek sagliyorlar.

Bu calismalarini bir adim daha &teye tasiyarak, Gazi Universi-
tesi Ogretim Gorevlisi Yiksel Ocal''n da katkilaryla 30 Ekim
2008’de universitelerinde dizenlenen “2.Seramik Kéyu Kinik’tan
izlenimler” seminerinde sunma imkanina kavusuyorlar. Bunca
glzel seyi destekleyenlere dgrencilerin bir de tesekkurl bulunu-
yor. “G.U.M.E.F Dekani Prof. Sevil Kisoglu, Boliim Baskani Prof.
Atila ilkyaz, Ogr. Gor. Yiksel Ocal, Ars. Gor. Emrah Pek ve Ayse-
gl Cetin’in biz 6grencilere ve torna gosterisi yaparak semineri-
mize renk katan seramik ustalarimiz Osman Mentes ve Selim Co-
lak’a katim sertifikalarini vererek destekledikleri icin tesekkurle-
rimizi sunariz.”
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Good things are
happening in
ceramic village Kinik

Academicians and students are hand in hand working
on a meaningful project at the ceramic Village Kinik
continuing a culture of hundred years old. The art of
ceramics is reborn in Kinik through this collaboration.

Maybe most of us don’t know it. Maybe we have stopped by but not
paid attention on our way to Kinik Village and villagers... And that village
has been known as the ceramic village through its history. The pottery of
Kinik Village of Pazaryeri district in Bilecik has a hundred-year-old history.
Pottery making is so important for Kinik people that the culture extending
from Bulgaria is the only way to make a living for the villager these days.
Kinik ceramics bear the texture of the village. They have their original pro-
perties. The decorations applied on ceramic ware are the flag pattern
applied by slip technique and designs called “Crying Kinik”. The clay sha-
ped in the hands of village men finds its color in the hands of the women.
Ceramic ware gains a privilege through nice decorations in the hands of
the Kinik villager.

The good thing that is happening in Kinik is that various projects are
being organized to make a hundred-year-old tradition live and academi-
cians collaborate with their students make one say “Good things are hap-
pening in Kinik”. These good things are created by Gazi University Cera-
mics Education Main Scientific Discipline Researchers and students. The
aim of the project is to revitalize the ceramic market in Kinik, producing
new designs, and to ensure that pottery, which has been the source of
income for the villagers for so long, lives yet another hundred years.

Designs in mass production in the village

The project carried out hand in hand by academicians, students and
villagers is bearing its first fruits. Mass production is starting at the village
as the designs created find approval. Together with Emrah Pek and Ay-
segul Cetin, Ceramics Education Main Scientific Discipline Research As-
sistants at the University and junior year students; Kevser Deveci, Esma
Pariltr and Burcu Bayar are starting this project. Taking part in this project
prepared by the National Productivity Center, they are providing support
to village workshops by different designs.

Carrying this activity one step further with the contribution, also of Ga-
Zi University Member of Faculty Yilksel Ocal, they get the chance to pre-
sent them in the “2nd Impressions from Ceramic Village Kinik” seminar
organized at their University on October 30, 2008. The students offer the-
ir thanks to those who have given support all these nice things. “We
thank G.U.V.E.F. Dean Prof. Sevil Kisioglu, Department Head Prof. Atila
likyaz, Instructor Yiksel Ocal, Res. Asst. Emrah Pek and Aysegtil Cetin
as they gave their support handing out participation certificates to us and
our ceramic craftsmen Osman Mentes and Selim Colak who added
color to our seminar by a wheel show”.

Troyan Seramik
Sempozyumu

Bulgaristan’in en énemli gelenek-
sel seramik Uretim merkezlerinden
biri olan Troyan, “Art-Ceramic 2008”
sempozyumuna ev sahipligi yapti.
1-10 Eylal 2008 tarihleri arasinda
gerceklesen sempozyum, 1993ten
bu yana her yil araliksiz devam edi-
yor. Sekiz Ulkeden yirmi sanatcinin
katildigr sempozyumda Tdurkiye'yi

Mersin Universitesi Taki Teknolojisi
ve Tasarimi Yiiksekokulu’ndan seramik sanatgisi Ogr. Gor. Serkan
Goneng temsil etti. Sempozyum sirasinda Géneng, samotlu camur
kullanarak elle sekillendirdigi parcalar bir araya getirip, iki parca-
dan olusan “Light House” adli projesini gerceklestirdi.

Trojan Ceramics
Symposium

Trojan, one of the most important
traditional ceramics production cen-
ters of Bulgaria hosted the “Art-Cera-
mic 2008” symposium. The symposi-
um held September 1-10, 2008 has
been continuing uninterruptedly sin-
ce 19983. Turkey was represented at
the symposium participated in by
twenty artists from eight countries by

Ceramic Artist Serkan Goneng, Inst-
ructor at Mersin University Jewelry Technology and Design Higher
School. During the symposium, using chamot clay, Génen¢ bro-
ught together hand shaped pieces, building the project titled “Light
House” made up of two pieces.

Serkan Goéneng
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Camurun sanato
donustugu
Goshogawaro
Odunlu Pisirim
Festivall

Yillarini ¢cémlekcilige adamig bir Japon
sanatcinin, kaybolmaya yiz tutmus bu sanati
yeniden canlandirmak igin, 2002’de
uluslararasi bir cagri yaparak baslattigi
festival, bugiin camurun sanata donustugi
dostlugun adi olmus.

Sevim Cizer, gegctigimiz temmuz ayinda, Kuzey Japonya'da,
Amori kenti yakinlarinda Goshogawara Kasabasi'nin Kanayama Ko-
yi'nde, Ryoji Matsumiya tarafindan, kendisinin kurdugu “el Gretimi”
agirlikli seramik fabrikasinda dizenlenen bir “Odun Yakith Pisirim
Senligi"ne katildi. Sevim Cizer dostu ve seramik sanatcisi
Maro Kerassioti tarafindan dnerilerek, senlige katilim
davetini aldiginda; uzun vyillardir ilgi duydugu
ama seramikgilik yasami boyunca bir tirli va-
bir konuda,“Uzakdo-
gu'nun Ylksek Derece Odun Firinlari ve A -

kit yaratamadigi

Pisirimleri” konusunda bilgi ve deneyim
edinmek icin glizel bir firsat yakaladigr-
ni hissetti.
Bu bolge yUzyillardir geleneksel
Japon seramik Uretim merkezlerinden
biri olmustu. Bunun icin gerekli ham-
madde olan ylksek derece pisirime da-
yanikli Kanayama ¢amuru 6nemli bir et-
kendi. Uzun vyillarini ¢cémlekgilik sanatina
vermis Ryoji Matsumiya bu bélgede kaybol-
maya yUz tutmus bu sanati yeniden canlandir-
mak ve tim dunyaya duyurmak icin 2002 yilinda
tUm uluslarin seramikgi ve comlekgilerine bir gagr ya- =
parak, onlarl Kanayama koytndeki fabrikasina davet etti. Bu
etkinlik, bu tarihten beri her yil temmuz ayinda dtnyanin farkli Glkele-
rinden, onlarca seramik sanatgisi ve ¢omlekginin katiimi ile strtyor.
Bu yilin katilimcilar; ABD'den Lee Middleman, John Baymore,
Kanada’ dan Laura Maclean, Kore’den Kang Hwa-su, Ryu Nan-ho,

Kim Se-wan, Pakistan’dan Raania Azam Khan Durrani, Malezya'dan

Yeow Seng Cheah, Hindistan’dan Meyyavelar Rengasamy, Ramiah
Thangiah, Avustralya’dan, Rowley Drysdale, Belcika'dan Joelle Swa-
net, Romanya’dan Ciprian Ariciu ve Tlrkiye'den Sevim Cizer'di.
Kanayamaki fabrikasinda duzenlenen atdlye calis-
masl yaklasik bir ay strdu. Bu strede yapilan galis-
malar farkli 6zellikler tasiyan Uc ayri finnda pisi-
. rildi. Bunlardan birincisi; ABD’nin New
Hempshire Universitesi’nden Prof. John
Baymor tarafindan tasarlanip insa edil-
mis, tek odall bir Noborigama, ikincisi;
Ryoji Matsumiya’nin gelistirdigi Hai Ka-
buri (KUl Kaplama) firini, Gedneu firn
ise; Fred Olsen tarafindan tasarlanip
insa edilmis bir deneysel finn (¢capraz
olarak birbirine gecen bir Anagama ile
bir Noborigama’'nin olusturdugu) idi.
Her finn tasarmi ve yakma bigimine
bagli olarak isler tzerinde farkli renk ve
efektler olusturdu. Calismalarda yerli Kana-
yama ¢amurunun yani sira, Japonya’nin Unlt
geleneksel seramik Uretim merkezi Shigaraki ca-
muru, porselen ve bu camurlarin kansimlari kullanil-
di. Tim bu camurlar inaniimaz él¢tide kolay bigimlenme ve
tlm Uretim ve pisirim asamalarinda en az hatali sonuc verme 6zelli-
gine sahiptiler. Ozetle kumas gibi kesip bicimlendirdiginiz camur lev-
halar, cabucak sertlesip kuruyor, firindan da gatlaksiz ve diizgln ola-
rak ¢ikiyordu.
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Goshogawara Wood
Firing Festival where
Clay Turns into Art

The festival, started by a Japanese artist who has
dedicated his years to pottery making by announcing an
international invitation in 2002 to revitalize this art
which was on the way to becoming obsolete, has become
the name of the friendship where clay turns into art.

Last July, Sevim Cizer attended a wood firing festival held at the ce-
ramics plant set up by Ryoji Matsumiya where predominantly “hand bu-
ilt” works are produced at the village of Kanayama of Goshogawara ne-
ar the city of Amori in North Japan. Sevim Cizer felt that she had a good
chance to gain knowledge and experience on a subject she had been
interested in for a long time but could never spare time during her life as
a ceramicist on “High Temperature Wood Kilns and Firings of the Far
East”. When she received the invitation to participate in the festival upon
recommendation by her friend and ceramics artist Maro Kerassioti.

This region had been one of the traditional Japanese ceramic pro-
duction centers through centuries. The Kanayama clay resistant to very
high temperature firing which is the necessary raw material for this was
a major factor. Ryoji Matsumiya, who had dedicated many of his years
to the art of pottery, sent an invitation in 2002 to the ceramicists and pot
makers of all nations, asking them to come to his plant in the village of
Kanayama to revitalize this art which was on the way to becoming obso-
lete and to make it known all over the world. This event has been conti-
nuing since then every July with the participation of tens of ceramic ar-
tists and pot makers from different countries of the world. This year's
participants were : From USA, Lee Middleman, John Baymore; from Ca-
nada, Laura Maclean; from Korea Kang Hwa-su, Ryu Nan-ho, Kim Se-
wan; from Pakistan , Raania Azam Khan Durrani; from Malaysia, Yeow
Seng Cheah; from India, Meyyavelar Rengasamy, Ramiah Thangiah;
from Australia, Rowley Drysdale, from Belgium, Joelle Swanet; from Ru-
mania Ciprian Ariciu and from Turkey, Sevim Cizer.

The workshop organized at the Kanayamaki plant lasted approxi-
mately a month. The works created during this period were fired in three
different kilns, bearing different properties. The first one was a single-
chamber Noborigama designed and built by Prof. John Baymor from
USA’s New Hampshire University, the second was the Hai Kaburi (Ash
Covering) kiln developed by Ryoji Matsumiya and the third one was an
experimental kiln designed and built by Fred Olsen (formed by diago-
nally intertwined Anagama and Noborigama kilns). Each kiln created dif-
ferent colors and effects on the works, depending on their design and
fiing method. Beside the local Kanayama clay, the clay from Shigaraki,
Japan’s famed traditional ceramics production center, porcelain and
combination of these clays were used in the works. All these clays had
the property of incredible easy forming and giving the least defective
results in every production and firing stage. In summary, clay plates cut
and shaped like fabric were hardened and dried rapidly, coming out of
the kiln crack-free and smooth.

Uluslararasi Sanat Sempozyumu

“Diyalog 2008”

Letonya Guzel
Sanatlar Akademisi ile
Letonya Sanatcilar Birligi
tarafindan diizenlenen ve
altincisi yapilan
sempozyuma, sekiz
Ulkeden kirk bir sanatgi
katildi. 18 Agustos ve 30
Eylil 2008 tarihlerinde
Zvartava Kalesi'nde
yapllan sempozyuma her
Ulke sanatgisi 6zgiin
eserleri ile katildl.
TUrkiyeyi ise
sempozyumda Akdeniz
Universitesi Giizel
Sanatlar Fakdltesi
Seramik Bolimu Baskani
Yrd. Dog Selahattin
Peksen temsil etti.

International Art Symposium

“Dialogue 2008

The symposium
organized by Latvia Fine

Arts Academy and Latvia
Artists Society was
participated in by forty-one
artists from eight
countries. Artists from
each country participated
with their own works in the
symposium held at the fort
of Zvartava August 18 -
September 30, 2008. At
the symposium, Turkey
was represented by
Akdeniz University Faculty
of Fine Arts Ceramics
Department Head Asst.
Prof. Selahattin Peksen.

Selahattin Peksen
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Tuketen insana “beyaz” bir elesl
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Dis gbrunustne asiri onem veren

ve tliketen insana beyaz bir elestiri

Prof. Zehra Cobanli’nin “White, Light, Diet” sergisi.
50’inci yasin yalinligi ve safligi beyazla anlatiliyor.

Seramik sanatgisi Zehra Gobanli, 10 yil aradan sonra yeni ¢alis-
malarini Anadolu Universitesi Kiltliphane Sergi Salonu’nda sanatse-
verlerle bulusturdu. “White, Light, Diet” sergisi 7-22 Ekim 2008 tarih-
leri arasinda sergilendi. Sanatci daha 6nce ayni galeride on yil 6nce
kirkinci yasi nedeniyle gerceklestirdigi sergisinde Anadolu’da kullani-
lan “kirkli” deyimlerini yorumladigi enstelasyonlari (yerlestirme) ile be-
Jeni toplamisti. Yeni sergisi “White, Light, Diet” de 50’inci yasini kut-
layan Cobanli, ele aldigi konularla yasadigimiz ylzyilda, kisilerin dis
gorunUslerine gosterdigi asin hassasiyeti, gereksiz tiketimi ve goste-
risi elestirdi. Bunun icin de organik objeleri geometrik formlarla bi-
tlnlestirerek, yalin bir anlatimla sundu. Sergide dogumu ve 6lim
animsatan, saflik, yalinlik ve temizligi simgeleyen “beyaz” rengin sa-
natcinin eserlerinde yillarca kullandigr “mavi” rengin yerini aldigi da
dikkatlerden kacmadi.

Yurt disinda ve yurt icinde muze, kurum ve 6zel koleksiyonlarda
eserleri bulunan sanatci Japonya, Yeni Zelanda, ingiltere, Bahreyn,
Meksika, Cin, Kore, Fransa, Kenya ve Amerika gibi pek cok Ulkede
calismalarini sergiledi. Cesitli ulusal ve uluslararasi édulleri bulunan
seramik sanatcisi Prof. Zehra Cobanli, halen Anadolu Universitesi

Zehra Gobanlh

Gulizel Sanatlar Fakultesi Dekani olarak gorev yapiyor. Merkezi Japon-
ya'da bulunan Uluslararasi Seramik Sanat Egitimi ve Degisimi Birli- “White, Light, Diet” sergisinin cevre illerde sanat egitimi alan 6grenci-
gi'nin(ISCAEE) kurucu Uyesi ve baskan yardimcisi olan Cobanli, ler icin de bir firsat oldugunu vurguluyor.
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A “white” criticism
to the consumer
human being

Prof. Zehra Gobanli’s “White, Light, Diet” exhibition is
a white criticism of the human being who is over
concerned about his external appearance and who
consumes excessively. The plainness and purity of age 50
is told in white.

Ceramic fine artist Zehra Cobanli presented her new works at
Anadolu University Library Exhibition Hall to art enthusiasts after a
break of 10 years. The show “White, Light, Diet” was exhibited October
7-22, 2008. The artist had drawn appreciation by her installations
where she interpreted the phrases containing “forty” used in Anatolia in
her show she held on the occasion of her fortieth year of age ten years
ago at the same gallery previously. Celebrating her 50th year of age in
her new show “White, Light, Diet” with the subjects she addressed,
criticized the over concern people had on their external looks the
unnecessary consumption and flamboyance in the century we live in.
To that end, she presented organic objects, integrating them with
geometrical forms plainly. It was noted that the color “white”
reminiscent of birth and death, symbolizing purity, plainness and
cleanness, took the place of the color “blue” which the artist had used
in her works through the years at the exhibition.

The artist, whose works are in museums corporate and private
collections abroad and domestically, has exhibited her works in
countries like Japan, New Zealand, England, Bahrain, Mexico, China,
Korea, France, Kenya and U.S.A. Ceramic fine artist Prof. Zehra
Cobanli, who has received a number of national and international
awards, presently serves as Dean of Anadolu University Faculty of Fine
Arts. Cobanli, who is the founding member and vice-president of
International Society for Ceramic Art Education and Exchange
(ISCAEE) based in Japan stresses that the exhibition “White, Light,
Diet” is also an opportunity for students receiving art education in
neighboring provinces.

28. Uluslararasi Alcora
Seramik Yarnsmasi

ispanya’nin Alcora kentinde Alcora Seramik Miizesi tarafindan
duzenlenen yarismada 33 Ulkeden seramikginin ¢alismalar sergilen-
di. Yansmada, Maria Regina Rodrigues seramik yapiti birincilik 6dU-
Itne, , Natasha Sedej ikincilik ve Silvia Mornati'de Ggtnculik 6duli-
niin sahibi oldu. Tiirkiye’den ise Burcu Karabey ve Omiir Tokgdz'in
yapttlar 51 finalist arasinda yer alarak sergilemeye deger gordldu.

The 28th International
Alcora Ceramic Competition

Works of ceramicists from 33 countries were exhibited at the

exhibition organized by Alcora Ceramics Museum in Alcora, Spain.
Maria Regina Rodrigues’s ceramic work got the first prize at the
contest with Natasha Sedej receiving the second prize and Silvia
Mornati, third. From Turkey, works by Burcu Karabey and Omdir
Tokgdz, who were among the 51 finalists, were deemed worthy of
being displayed.

Uluslararasi Katiimli GUzel
Sanatlar, Tasanm Sempozyumu

Anadolu Universitesi, Giizel Sanatlar Fakdltesi tarafindan 18-24
Ekim 20009 tarihleri arasinda “Uluslararasi Katiimli Glizel Sanatlar ve
Tasarm Sempozyumu” gergeklestiriliyor. 25’inci yilini dolduracak
olan Universitede dizenlenecek sempozyum farkli disip-

linlerden ulusal ve uluslararasi sanatgilari, tasarim-
cllar, akademisyenleri, distnurleri, arastirmacile-
r, 6grencileri ve geleneksel ustalar biraraya geti-
recek. Ayrintili bilgiye http://www.imece2009.ana- %3
dolu.edu.tr adresinden ulasmak mumkun. )

The International Fine
Arts and Design Symposium

“International Fine Arts and Design Symposium” will be held by
Anadolu University Faculty of Fine Arts December 18-24, 2009.
The symposium, which will be organized at the University which will
complete its 25th year, will bring together local and international fi-
ne artists, designers, academicians, philosophers, researchers, stu-
dents and traditional craftsmen from various disciplines. Further in-
formation: http://www.imece2009.anadolu.edu.tr.

Omiir Tokgoz
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Sanafta evrensel bulusma

ArtForum Ankara Sanat Fuari, uluslararasi kimligiy- = L]
le sanatgilarn ve eserlerini 19-23 Kasim 2008 tarihleri U n |Ve rsal meetl ng Of arts

arasinda Atatlrk Kdltir Merkezi'nde sanatseverlerle

bulusturdu. Otuz alti galeri blnyesinde, iki yliz sanatcinin iki bini ArtForum Ankara Art Fair bro-
asan eseri bes gun sureyle sanatseverlerin ilgisine sunuldu. Turkiye ught artists and their works together
ve dlinyadan ¢ok sayida sanatcinin eserini bir arada gérme firsati su- with art lovers at Atatirk Culture
nan ArtForum Ankara 4.Sanat Fuar, bu yil da Slovakya, Meksika, Center November 19-23, 2008 by
Bulgaristan, Rusya, VenezUella, Gin ve Suriye’den birgok sanat gale- its international identity. In thirty-six
risini bulusturdu. Sanatin daha genis kitlelerce paylasimina katkida galleries, over two thousand works
bulunmak amaciyla gerceklestirilen fuarda; resim, heykel, seramik by two hundred artists were on disp-
ve fotograf gibi sanatin her dalindan eserler yer aldi. Seramik sanat- lay for five days for art enthusiasts.
cist Yiksel Boz Ocal'da, glinimiiz yasamini doga ve insan iliskileri The ArtForum Ankara 4th Art Fair
bazinda ele alan yapitlaryla fuara katild. which offered the oppor-

I tunity to see the works of
[ a large number of artists

R

o i

from Turkey and all over

the world together, this
year brought together a
number of art galleries

oy . ﬁ " from Slovakia, Mexico,
' . L4 . & &l ] @ i Bulgaria, Russia, Venezu-
- gah

ela, China and Syria. Works from every discipline of arts like paintings,

|

= : sculptures, ceramics and photographs; were on display at the fair
== held seeking to contribute to sharing art by larger masses. Ceramic

e - JI _ fine artist Yilksel Boz Ocal participated in the fair with works addres-
-y sing today’s life on the basis of nature and human relationships.

Yiiksel Boz Ocal

e e

Kubad Abad Kubad Abad
Kadinlar Women

Kubad Abad Sarayi Cinileri'ne ve o dénemin kiltirine duy- Ayca Eren reflected her admiration of Kubad Abad Palace
dugu hayranligi Ayca Eren, Kubad Abad Kadinlari sergisiyle yan- china and the culture of that period in exhibition titled “The Ku-
sittl, 21-28 Kasim tarihleri arasinda Sasav Sanat Galerisi'nde sa- bad Abad Women”. On the exhibition held in Sasav Art Gallery
natseverlerle bulusan sergi hakkinda Eren sunlari séyledi: “Du- from November 21 to 28; “l wanted to transform these fairy tale-
var bezemesi olarak betimlenmis semboller diinyasiyla birlikte, like figures which provide information on the life in the palace

saray yasantisi hakkinda bilgi
veren bu masalimsi figurleri,
kendi i¢c dinyamda Ug¢ boyutlu
olarak seramik heykellere do-
nistirmek istedim. Bir butu-
nun pargalari gibi birbirini ta-
mamlayan figurlerimde, Ku-
bad Abad Sarayr Cinileri’nde
oldugu gibi cenneti ve bereke-
ti simgeleyen nar, hashas, ba-
lik gibi sembolleri kullandim”.

alongside of the world of
symbols depicted as wall deco-
rations into three dimensional
ceramic statues in my inner
world. | used symbols like
pomegranate, opium and fish,
symbolizing paradise and fer-
tility in my figures, complemen-
ting each other like the parts of
a whole just as in the Kubad
Abad Palace China” Eren said.

Ocak-Mart 2009 January-March ~ No: 27



Zehra ilgili

Karacasu Seramik
Yarnsmasi

Aydin'in Karacasu ilgesinde bu yil 21'incisi diizenlenen Af-

rodisyas Kultlr, Sanat ve Tanitim Festivali kapsaminda gercek-
lestirilen Karacasu Seramik Yarismasi'nda ilk kez bir bayan se-
ramikgi Zihra ilgili 6diil ald!. iki kategorideki yarismaya 7 sera-
mik ustasi katildi. Bu iki kategori, iki kilogramlik Karacasu ca-
muru ile en uzun silindir ve en genis canak gcekme olarak be-
lirlenip degerlendirildi. Yansma da Erhan Oztiirk birinci, Umit
Oztiirk ikinci ve Zihra llgili de Gctincti oldu. Bu yilki yarismaya
ilk defa bir bayan usta katildi ve 6dul aldi.

Karacasu Ceramics
Competition

For the first time, a lady ceramicist, Zuhra ligili, received an
award at the Karacasu Ceramics Competition held on the oc-
casion of the Aphrodisias Culture, Art and Promotion Festival,
the 21st of which was held this year in the Karacasu district of
Aydin. Seven ceramic craftsmen participated in the contest
which was held in two categories. These two categories were
set and evaluated as drawing the longest cylinder and the wi-
dest bowl with two kilograms of Karacasu clay. Erhan Oztiirk
was first, Umit Oztlirk second and Zuhra ligili third at the con-
test. It was the first time in the contest that a craftswoman par-
ticipated and won an award.

2. Uluslararasi Seramik Bienadli

KoklU bir seramik gelenedine sahip Mallorca adasinin Marratxi
kasabasi, bu yil ikinci kez dizenlenen ‘Uluslararasi Seramik Biena-
li'ne ev sahipligi yapti. 200’e yakin yapitin basvurdugu bienalde 29
eser Museu del Fang Seramik Mlzesi'nde sergilenmeye deger gorUl-
dl. Bienale Turkiye'den katilan Mutlu Baskaya, Burcu Karabey ve
Melahat Oztiirk’(in yapitlan sergilenmeye deger gériildi.

Mutlu Baskaya

The 2nd International
Ceramic Biennale

The town of Marratxi of the Island of Mallorca which has a deep
rooted ceramic tradition hosted the ‘International Ceramic Biennale’
held second time this year. Twenty-nine works were found worthy of
being displayed at Museu del Fang Ceramic Museum at the bienna-
le which received applications for close to 200 works. The works of
Mutlu Baskaya, Burcu Karabey and Melahat Oztlirk, participating in
the biennale from Turkey, were found worthy of display.

Yasamin ozUndeki sir

Bahariye Sanat Galerisinde 18 Aralk- 6 Ocak 2009 tarihleri
arasinda seramik sanatcisi Deniz Toraman'in seramikleri sergilendi.
Eserlerinde dogada ve gunlik yasantidaki formlar yalin, fonksiyonel
bir sekle donUstlren sanatci seramik
askini su sozlerle dile getiriyor. “Bir ‘sirdir
seramik, yasamin 6zUndeki ‘sir’ gibi...”

The secret in the
essence of life

Ceramic fine artist Deniz Toraman’s

ceramic works were on display at Baha-
riye Art Gallery from December 18 to January 6, 2009. The artist,
transforming the forms in nature and daily life in the displayed works
into a plain, functional form, says; “Ceramic is a ‘secret’, like the ‘sec-
ret’” in the essence of life...”
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Karacasu'nun
Kirmizi fopragindan
geleneksel comlekler

Gelecegin seramik sanatcilarini yetistirmek, yeni teknik ve uygu-
lamalar 6gretmek amaciyla Adnan Menderes Universitesi Karacasu
Memnune inci Meslek Yilksekokulu, Karacasu Gelistirme ve Egitim
Vakfi ve Karacasu Seramikgileri Dayanisma Dernedi isbirligi ile ger-
ceklestirilen “Tralleis’den Karacasu’ya Terra Sigillata Calistay” basa-
riyla gerceklestirildi. 18- 29 Agustos 2008 tarihleri arasinda Karaca-
su’da gerceklestirilen calistaya, TUrkiye'de seramik egitimi alan; 6n
lisans, lisans, yuksek lisans ve doktora programinda okuyan, gelece-
gin seramik sanatci adaylarn katildi. Bati Anadolu’da antik dénemde
kullanilan geleneksel odunlu firnnin benzerinin insa edildigi ¢calistay-
da ogrenciler, Karacasu’yun meshur kirmizi topragiyla geleneksel
Karacasu ¢omleklerinin pisirilmesinde kullanilan yéntemle calisma-
larini gerceklestirdi.

Traditional pots from
Karacasu’s red clay

Camurdan hikdyeler ABD'de

The “From Tralleis to Karacasu Terra Sigillata Workshop” held with

collaboration of Adnan Menderes University Karacasu Memnune Inci Vo-
cational Higher School Karacasu Development and Education Foundati-
on and Karacasu Ceramicists Solidarity Association for developing the ce-
ramic artists of the future and teaching new techniques and applications
was held successfully. The workshop held in Karacasu from August 18 to
August 29, 2008 in Karacasu was attended by the ceramic artist candida-
tes of the future who received ceramics education in Turkey, studying in
pre-undergraduate, undergraduate, graduate and Ph.D. programs. The
students performed their work by the technique used in firing of the tradi-
tional Karacasu pottery, employing the famed red clay of Karacasu at the
workshop where a wood kiln was used similar to the traditional ones used
in the antique age in Western Anatolia.

Tales of clay in USA

Gazi Universitesi Gilizel Sanatlar Fakdlltesi
Arastirma Gorevlisi Deniz Onur Erman, 13 Ekim-
1 Kasim 2008 tarihleri arasinda davetli misafir sa- =T
natci olarak ABD Harvard Universitesi tarafindan
“Harvard Universitesi Sanat Programlari/Seramik
Bolumu’ne (Office For The Arts at Harvard / Ce-
ramics Program) davet edildi. “Camurdan Hika-
yeler 2008” (Tales of Clay - 2008) baslikli bir se-
miner de veren sanatgl, ayrica 2004'ten bugtne
lzerinde calistigr yeni bir teknigi “Demir Talasinin
Porselen Blinye ile Birlikte Kullanimi” (Use of Iron
Spangles on Porcelain Body) uygulamali bir ca-
listayda sundu. Sanat¢inin Grtinlerinden bir tane-
si de, Universitenin Aralik ayinda Boston'da ger-
ceklestirecegi ‘Sonbahar-Kis Karma Seramik
Sergisi’ne segildi.

Gazi University Faculty of Fine Arts
. Research Assistant Deniz Onur Erman
S, was invited to Office For The Arts at
Harvard / Ceramics Program by Har-
vard University, USA as a guest artist,
from October 13 to November 1,
2008. The artist, who presented a se-
minar entitled “Tales of Clay - 2008”,
also presented a new technique she
has been working on since 2004 in an
applied workshop titled “Use of Iron
Spangles on Porcelain Body”. One of
the works of the artist was selected for
the “Fall-Winter Mixed Ceramic Show”
to be held by the University in Boston
in December.
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“Camurdan Hivayrler
“Thw Thled of Clay”
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/.Mashiko
Seramik Yarismasi

Yirminci ylzyilin en énemli seramik sanatcilarindan biri olan
Shoji Hamada’'nin yasadigi ve calistigi yer olan Japonya’'nin
Mashiko kentinde diizenlenen 7’inci Mashiko Seramik Yarisma-
sisonuglandi. En btytk 8dultin Shoji Hamada adina verildigi ya-
nsmada 437 sanatcinin 555 adet calismasi degerlendirildi. Ja-
ponya disindan da, sekiz farkll Ulkeden 22 eser yer aldi. Bunlar-
dan yalnizca besinin yer aldigi 94 eser cesitli 6dllere layik go-
rildii. Iki adet birincinin oldugu yansmada Hikaru Momoda,
“Square plate” isimli isiyle Shoji Hamada ¢ddilline, Taku Suzuki,
“Flower bow!” isimli isiyle Shoji Kamoda 6dultine layik gortldu.
Turkiye den katilan Omr Tokgdz' {in de “jiiri takdir 6dli” aldk-
g1 yansmanin sergisi 12 Ekim-07 Aralik 2008 tarihleri arasinda
Mashiko Museum of Ceramic Art'da gerceklesti.

e
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7. Mashiko Ceramic
Contest

The 7th Mashiko Ceramic Contest held in the city of Mas-
hiko in Japan where Shoji Hamada, one of the most important
ceramic fine artists of the twentieth century lived and worked.
Five hundred fifty-five works of 437 artists were evaluated at the
contest where the grand prize was handed out in the name of
Shoji Hamada. Also, there were 22 works from eight different
countries other than Japan, of which only five were among the
94 works which received prizes. At the contest where there we-
re two first prize winners, Hikaru Momoda received the Shoji
Hamada award with his work named “Square plate”; Taku Su-
zuki received the same prize with the work “Flower bowl!”. The
exhibition of the contest where Omdir Tokgéz from Turkey re-
ceived “jury special award” was held at Mashiko Museum of
Ceramic Art, from October 12 to December 07, 2008.

DuUstnen kafalar ensfelasyonu

Duslinen kafalar enste-
lasyonu: TUYAP 2008 Sanat
Fuar’na Koridoor Cagdas
Sanatlar Programi Sinirsiz
Sergisi’ne Elhan Ergin ‘DUsU-
nen Kafalar' enstelasyon ca-
lismaslyla katildi. Dokuz adet
pismis terracotta seramik
heykel ve metal konstriksu-
yondan olusan enstelasyon
1-9 Kasim 2008 tarihlerinde
Koridoor Sanat standinda

"% Thinking heads installation

Elhan Ergin participated in the Koridoor Contemporary Arts Prog-
ram- No Boundaries Exhibition in TUYAP 2008 Art Fair with the ‘Thin-
king Heads' installation work. The installation, comprising nine fired
terracotta ceramic statues and metal construction work was on disp-
lay at Koridoor Art stand November 1-9, 2008.
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Grup Sir'dan alternatif seramikler

Yurtici ve yurtdisindaki sergi, bienal ve cesitli etkinliklere alterna-
tif seramik cikisli isler yaparak cagdas Turk seramik sanatini payla-
san Grup Sir, 1- 9 Kasim 2008 tarihlerinde 18’incisi dizenlenen AR-
TIST 2008/istanbul Sanat Fuari'na katildi. 2007°de Damla Yesilog-
lu tarafindan kurulan, Zuhal Bilginalp, Ata Oztlrk, Tilin Ozyurt, Fat-
ma Sag, Korkut Sénmez ve Ebru Zarakolu’dan olusan Grup Sir, her
biri bagimsiz seramik isler yapan Mar-
mara Universitesi Glizel Sanatlar Enstiti
clIkisli sanatcilarindan olusuyor.

Alternative ceramic
ware by Group Sir

Ebru Zarakolu

Group Sir, sharing the contempo-
rary Turkish ceramic art by producing
alternative ceramic based works for ex-
hibitions, biennales and various events
locally and internationally, participated
in the ARTIST 2008/Istanbul Art Fair,
18th of which was held November 1-9,
2008. Group Sir started by Damla Yesi-
loglu in 2007, comprising Zuhal Bilgi-
nalp, Ata Oztirk, Tilin Ozyurt, Fatma
Sag, Korkut S6nmez and Ebru Zarako-
lu, is constituted by artists from Marma-
ra University Fine Arts Institute, who all
individually produce independent cera-

Damla Yesiloglu

mic works.
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2008 Uluslararasi Seramik
SANAT FOUMU 5008 International

28 Eylil - 10 Ekim 2008 arasinda Gin’'in Zibo sehrinde
yapilan Uluslararasi Seramik Sanat Forumu, Cinli Usta Li Zi-
yuan ve Shandong Eyaleti Zibo Seramik Sanat Dernegi
sponsorlugunda gerceklestirilen iki haftalik bir sergi, calistay
ve sempozyumdu. Turkiye, Yunanistan, Arjantin, ABD ve Kore'den 16
ziyaretci sanatgi, 6zgun eserler yaratma, pisirme, seramik beceri ve
tekniklerini paylasma konusunda Cinli sanatcilar ile birlikte calist. Tr-
kiye’den M.Tlizim Kizilcan, Mutlu Baskaya, Feyza Ozgiindogdu ve
Dogan Ozglindogdu davetli idiler. Bu foruma katilan diger sanatcilar;
Li Zyuan, Kim Yong Moon, Lee Middleman, Kerri Le Buxton, Chen Yi-
mo, Tom Decker, Kim Yong Yoon, Maro Kerasioti, Josifina Kosma, Li
Kechang, Lee Bock Kyou, Bob Pool, Qu Yong, Elisabeth Le Retif, Jae
Cheon Sim, Brian Snapp, Brad Evan Taylor, Christos Tsimpourlas, Vil
ma Villaverde, Wang Yijun ve Yan Xiangong idi.

2008 Forumu, baslangicta Koreli seramik ustasi Kim Yong Mo-
on'un Gin ve Kore'de dlizenledigi dnceki calistaylardan dogdu. Res-
mi sunumlar, bir gele-
neksel Cin "moto-gama"
finninin yapimi ve “Ulus-
lararas| Ustalardan Secil-
mis Seramik Eserler”
baslikli sert kapakli bir ki-
tap 2008 Forumu’nun
parcalari idi. Sanatcilarin
sunus konularr onlarin
stil ve eserleri kadar de-
giskenlik gosteriyordu.
Eserleri, pisirme ve 6gre-
tim teknikleri konusun-
daki sunuslar yaninda
katilimcilar, kendi Ulkele-
rinde seramik sanatinin
durumunu, ortamlarini ve kiltdrlerini de irdelediler. Basaril etkilesimin
sonucunda Li Ziyuan, hem Asya’da hem de diger kitalarda bu forum-
larin strdUrdimesini saglayacak yeni bir diinya seramik derneginin —
Uluslararasi Seramik Sanati Dernegi — kurulmasini ¢nerdi. Bir sonraki
forumun planlanan tarihi 2010. Forum ayrica Li Ziyuan Sanat Merkezi
MUzesi'nin acilisina da vesile oldu. Katilan sanatcilar Ulkelerinden iki
veya daha fazla sayida eserlerini sergilediler. Bu eserler mizenin yeni
koleksiyonuna bagislandi. Shandong Teknoloji Universitesi Giizel Sa-
natlar Fakdltesi'ne yaptigi bir ziyarette Kim Yong Moon, resmen bir se-
ramik sanat yardimci profesorl olarak tayin oldu. Kitabin dnst¢ziinde
usta Li Ziyuan “Seramik sanatinin muazzamligina kiyasla kitap, sade-
ce bir buzdaginin ucudur. Biz cabalarnimizla daha fazla seramik sanat-
cisl arasinda anlayis ve gorus degistokusu olusturmayi ve seramik sa-
natinin gelismesini hizlandirmayr Umit ediyoruz” diyor. Bu forum, bu
hedefe dogru atilmis mikemmel bir adimdi.

Lee Middleman, seramik sanatgisi, ABD

Ceramic Art Forum

Held in Zibo City, China from September 28 to October 10,
2008, The International Ceramic Art Forum was a 2-week exhibition,
workshop, and symposium sponsored by Chinese Master Li Ziyuan
and the Ceramic Society of Art of Zibo, Shandong Province. 16 ar-
tists visiting from Turkey, Greece, Agrentina, United States, and Ko-
rea worked with Chinese artists to create and woodfire original
works and to share ceramic skills and techniques. M.Tuzum Kizil-
can, Mutlu Baskaya, Feyza Ozgundogdu, and Dogan Ozgundogdu
were invited from Turkey. Other artists who participated in this Fo-
rum were Li Zyuan, Kim Yong Moon, Lee Middleman, Kerri Le Bux-
ton, Chen Yimo, Tom Decker, Kim Yong Yoon, Maro Kerasioti, Josi-
fina Kosma, Li Kechang, Lee Bock Kyou, Bob Pool, Qu Yong, Elisa-
beth Le Retif, Jae Cheon Sim, Brian Snapp,
Brad Evan Taylor, Christos Tsimpourlas, Vilima
Villaverde, Wang Yijun, Yan Xiangong,

The 2008 Forum was an outgrowth of seve-
ral earlier workshops in China and Korea origi-
nally organized by Korean Master Potter Kim
YongMoon. The 2008 Forum was enhanced by
formal presentations, construction of a traditi-
onal Chinese "moto-gama" kiln and the publica-
tion of a 150-page, hardcover book entitled "Se-
lections of Ceramic Art From International Mas-
ters." The artists' presentation topics were as va-
ried as their styles and works. In addition to lec-
tures on their works, firing and teaching techni-
ques, participants discussed the status of cera-
mic art in their country, their environment and
culture. As a result of the successful interaction, Mr. Li Ziyuan propo-
sed founding a new world ceramic association - the International Ce-
ramic Art Association - to continue these forums, hopefully on other
continents as well as Asia. The next forum is tentatively set for 2010.

The Forum was the occasion of the opening of the Li Ziyuan Art
Center museum. Attending artists displayed two or more of their
works from their home country. These works were donated to the
museum's new collection. During a visit to the School of Fine Arts at
the Shandong University of Technology, Mr. Kim YongMoon was for-
mally appointed an adjunct professor of ceramic art. In the preface to
the book, Master Li Ziyuan wrote, "Compared to the immensity of ce-
ramic arts, the book is merely the tip of an iceberg. We hope, with our
effort, to bring understanding and exchanges among more ceramic
artists, and to accelerate the development of ceramic art." This forum
was an excellent step toward this goal.

Lee Middleman, ceramic artist, United States of America
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Turk Seramik dunyasi Afyon’da

oulustu

VII. Uluslar arasi Katiimli Seramik Kongresi 26-28 Kasim
2008 tarihlerinde Afyonkarahisar'da gerceklestirildi. Afyon Koca-
tepe Universitesi ve Tiirk Seramik Dernegi tarafindan diizenlenen
kongre; seramik sanati, bilimi ve endustrisini bir araya getirdi. Se-
ramik alaninda Turkiye’deki en 6nemli organizasyonlardan biri
olan kongreye yerli ve yabanci 30 davetli konusmaci katilirken,
cok sayida sanatsal ve bilimsel bildiri sunulup, poster sunumlar ya-
pildi. Kongrenin basarili organizasyonu; adini Kurtulus Savasi’nda
Turk ulusunun dismanlara karsi koyma iradesinin simgesi olan
Kocatepe'den alan ev sahibi Universitenin adina yarasir bir diizey-
de gergeklestirildi.

Kongre kapsaminda jurili karma
seramik sergisi de diizenlendi. Ser-
giye yerli ve yabanci bircok sanatci
eserleriyle katkida bulundu. Glngoér
Guner'de, TUrkiye'de islenen tore ci-
nayeti kurbanlan ile gegtigimiz il
Gebze'de éldiirlilen italyan baris el-
cisi Pippa Bacca anisina yaptig
“isimsiz” adli eseriyle katildi. Sergide
ayrica, Turkiye’den Beril Anilanmert,
Halil Yoleri, Hamiye Colakoglu, Is-
mail Yardimci, M.Tuzim Kizilcan,
Omer Gérkem, Sevim Cizer, Soner
Geng, Zehra Cobanli ve 29 genc sa-
natcinin eserleri yer aldi. ingilte-
re’den David Jones, Gareth Mason,
Hollanda’dan Deirdre McLougun,
Bulgaristan’dan Hristo Yonkov ve
Maria Yonkova'da katlan yabanci
sanatcilardi.

World of Turkish Ceramics

meet in Afyon

The 7th Ceramics Convention with International Participation
was held November 26-28, 2008 in Afyonkarahisar. The conven-
tion organized by Afyon Kocatepe University and Turkish Cera-
mics Association brought together the art, science and industry of
ceramics. Local and foreign, 30 guest speakers participated in
the convention which is one of the most important organizations
in the field of ceramics in Turkey, where a large number of artistic
and scientific papers and posters were presented. The success-
ful convention organization was held at a level befitting of the na-
me of the host University which gets it from Kocatepe which is the
symbol of the Turkish nation’s will to resist
the enemies in the War of Independence.

A juried group ceramic show was organi-
zed on the occasion of the convention. Local
and foreign, many artists, participated in the
show with their works. Gungor Guner partici-
pated with a work called “Untitled” built in
the name of the victims of honor killings
committed in Turkey and in the memory of
[talian peace ambassador Pippa Bacca who
was murdered in Gebze last year. Also,
works by Berin Anilanmert, Halil Yoleri, Hami-
ye Colakoglu, ismail Yardimei, M.Ttizim Ki-
zllcan, Omer Gérkem, Sevim Cizer, Soner
Geng, Zehra GCobanli and 29 young artists
were featured at the show. Participating fore-
ign artists were David Jones and Gareth Ma-
son from Britain, Deirdre McLougun from
Holland, and Hristo Yonkov and Maria Yon-
kova from Bulgaria.

Taner Kavas
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‘MIMARLIGIN SIRRI |
ALMADAN VERMEKTIR’

Yasadigimiz donemdekiteknik olanaklardan en ust
duzeyde yararlanarak, daha once yaptlandan ileri, daha
sonra yaplacaga oncu projeyi yapmayi amachyorum.
Onumtizdeki donemde, dogaya uyumiu tasarm
dusuncest ile gelismis teknolojinin optimum uyumu
konusundaki calismalar ©ne cikacaktir. ivi bir mimarin
yetismesinde, en-onemli etken kultdr birtkirmi;
Turkive'de mimariikla ilgili essiz bir bifikime
sahibiz’

Ayse Hasol Erktin:

The secret of
being an architect
IS giving without
taking

I'm-aiming to do the project which'is the
vanguard of, which'is to be done later, more
advanced than previously done, making use
at the highest level,'of the technical
capabilities of our period. In the upcoming
periods, work on.the concept of design in
harmony: with nature:and optimum: harmony.
of ‘agvanced technology: will come; forward.
The most important factor in development of
a new architect is:.accumulation of culture,

=z VO NAVE @ UNIQUE accumulation in

L connection with architecture in Turkey!
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Serife Deniz Ulueren

Ayse Hasol Erktin HAS Mimarlik Ltd. catisi altinda gegirdigi yir-

dénemde, aralarinda Anadolu Saglik Merkezi ile Swissotel
otel Efes projelerinin de oldugu ve kiresel uzmanliklar
esitli konut, ofis, otel ve saglik projelerini ydnetiyor. Erktin,
jnyaca Unld mimarlik firmalan olan Skidmore, Owings
SOM) ile 1998 yilinda, Rees Associates, Inc. ile 1999
ile 2003 yilinda, Pei Cobb Freed & Partners ile 2006
yn Davies Yeang ile 2007 yilinda basarili is ortaklik-
da etkin rol aliyor. Harvard University Graduate Scho-
ol of Design'dan ylksek lisansini alan Ayse Hasol Erktin, daha 6n-
ce siraslyla, Bogazici Universitesi isletme Bolim yiiksek lisans, is-
tanbul Teknik Universitesi Mimarlik B8limii ve Robert Kolej'i ta-
mamiiyor. Urban Land Institute (ULI) Tirkiye icra Kurulu Cyesi
olup, 2000-2001 déneminde istanbul Proje Yénetim Dernegi bas-
kani, 1997-2002 déneminde de Harvard Mezunlar Dernegi bas-
kan yardimcisi olarak gorev yapiyor. Erktin'in yazi ve konferanslari,
yaraticiigin yonetimi ve tasanmin degeri Uzerinde yogunlasiyor.

Yapilasma ve kentlesmenin siirdiiriilebilir olmasi i¢in ne-
ler yapilmali veya planl bir gelecek icin mimarlara diisen g6-
revler nelerdir?

SurdUrulebilirlik icin dnkosul, gerek fiziksel, gerekse dogal gev-
reden “almadan vermek”... Yani yarattiginiz projenin, eski mevcut
durumdan daha iyi bir Grlin olmasi; dogayi, teslim aldigindan daha
iyi bir durumda teslim etmesidir.

Mimarlik meslegi size neyi ifade ediyor, Tirk mimarisinin
gecmisini, bugliniini ve yarinini degerlendirecek olursaniz...
Mimarlik egitimi kisiye genis ve sonsuz bir ufuk kazandiryor.
Yasama ¢ok yonlU bakabilmeyi, ayni anda birden ¢ok etkeni bir
arada degerlendirme yetisini saglyor. Yenilik ve ilerleme durtisu-
ndn yanisira, somut bir Urdn yaratmanin tatminini yasatiyor. Kaza-
nilan butdn bu yetileri, toplumun yasam niteligini belirlemek icin
kullanmaniz bekleniyor. Bu, ¢ok agir bir sorumluluk. Bu ciddi so-
rumlulugu bilincli kullanmak gerekiyor. Uretilen her projenin, sézik-
nU ettigim gibi, gerek fiziksel gerekse dogal cevreden “almadan

verme”si gerekiyor.
Uziilerek belitmeliyim ki bugiin, devlet

eliyle yapilanlar dahil dretilen pek gok
Mimarlik

egitimi kisiye genis ve

yapl, degil “almadan vermek”, g6z

gore gore gelecegimizi caliyor.

sonsuz bir ufuk kazandiryor. Ote yandan, gegmisten gelen es-

e e el siz bir mimarlik kiltirimiz var.

SEl ekl EHTIEee GUnUmuUzde bu klttrl basary-

Clfe NS C Sl et la temsil eden, dinyadaki mes-

Sl el ] lektaslarindan hi¢ de geri kalma-

S yan, yetenekli bir kusak var. Ne ya-

zik ki hizli ntfus artisi, gocler ve buna

Aysegilasol Erktin, in the period of twenty

Architectural
studies bring a broad
and endless horizon to the
individual. It affords one the
otel Efes projects capability to have a

al expertise. Erktin multi-directional look at life and to
evaluate multiple factors

ul business part- together at the same

nerships with world famed architectural time.
firms Skidmore, Owings and Merrill (SOM)
in1993, Rees Associates, Inc. in 1999, NBBJ in 2003, Pei Cobb Fre-
ed & Partners in 2006 and Llewelyn Davies Yeang in 2007. Ayse Ha-
sol Erktin, who received her Master's Degree from Harvard Univer-
sity Graduate School of Design, previously has studied in reverse
chronological order, at Bogazici University Business Administration
graduate program, Istanbul Technical University School of Architec-
ture and Robert College. She is a member of Urban Land Institute
(ULI) Turkish Executive Board and has served as Istanbul Project
Management Association President in 2000-2001 and Vice-Presi-
dent of Harvard Alumni Association in 1997-2002. The articles and
conferences of Erktin concentrate on the management of creativity
and value of design.

What should be done so that build up and urbanization be
sustainable or what are the duties of architects for a planned
future?

The precondition for sustainability is “giving without taking” from
either the physical or natural environment... This means that the pro-
ject you create is a product better than the former situation, delive-
ring the nature in a state better than when it took delivery of it.

What does the profession of architect mean for you? Co-
uld you assess the past, present and tomorrow of Turkish arc-
hitecture?

Architectural studies bring a broad and endless horizon to the
individual. It affords one the capability to have a multi-directional lo-
ok at life and to evaluate multiple factors together at the same time.
In addition to the urge for innovation and advancement, it gives you
the satisfaction of creating a concrete product. You are expected to
use all these gained capabilities for determining the quality of life of
society. This is a very strong responsibility. This strong responsibility
must be used consciously. As | said, each generated project must
“give without taking” from both the physical and also the natural en-
vironment. Unfortunately, | have to say that including those done by
government, many buildings created, let alone giving without taking,
steal our future in front of our eyes. On the other hand we have a uni-
que culture of architecture coming from the past. There is a talented
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bagli sorunlar, toplumun mimarlik bilincinin ayni hizda gelismesini
engelledi. En basit alisveriste bile “en ucuz” degil, “en iyi” aranir-
ken, mimarlik s6z konusu oldugunda, “en ucuz’un tercih edilme-
sini anlamakta guclik ¢ekiyorum. S6zinu ettigim yetenekli kusak,
genis kitlelerin “ucuzluk karsiliginda siradanlik” beklentilerini karsi-
layamazdi. GUnumUz mimarhigiyla ilgili, zaman zaman umutsuzlu-
ga kapilmamizin nedeni budur. Turkiye'de, en basit alisveriste bile
“lyiyi” aramak icin gdsterilen 6zen, mimarlik icin de gosterildigi za-
man, mimarligin geleceginin ¢ok parlak olacagina inaniyorum.

Ekolojik tasarim, ekolojik mimari artik alaniniz.. Sizin eko-

lojik mimarlik ile vermek istediginiz mesaj nedir?
Gevrenin ve teknolojinin azami uyumunu gerektiren “yesil tasa-
rm” arastirma-gelistirme, etkinliklerimizin basinda yer aliyor. HAS
Mimarlik'ta, 2000'li yillarin basinda, ekolojik ta-

sarnmin gelecedin belirleyicisi olacagini

Ekolojik tasanm dUsunerek, bir cekirdek mimar grubu-

egitimimiz o denli gézde nu, bu konuyu arastirmakla gorev-
lendirdik. iki kisilik ekip ise &ncelik-
le, ABD'deki ve Avrupa'daki sertifi-

kasyon sistemlerini inceleyerek

firmalardan veya
isverenlerimizden dahi bu
egitime katilimak igin talep basladi. O tarihlerde, gelismis Ulke-

geliyor.

generation today representing this culture successfully without fal-
ling behind their colleagues in the world. Yet, the rapid rise in popu-
lation, migration and related problems have prevented the advance-
ment of the architectural awareness of the society at the same pace.
| find it hard to understand why “the cheapest” is opted for when it
comes to architecture when not “the cheapest” bus “the best” is so-
ught even in the simplest shopping transaction. The talented gene-
ration | talked about could not have met the expectations of mass
populations of ordinariness in consideration of cheap price. This is
why sometimes we fall into despair in connection with the architec-
ture of today. When the diligence displayed for seeking the good
even in the cheapest shopping transaction is shown also for archi-

tecture, | believe that the future of architecture will be very bright.

Now, ecological design, ecological architecture is your fi-
eld. What is the message you want to give by ecological archi-
tecture?

The “green design” which requires maximum harmony betwe-
en the environment and technology leads our research and deve-
lopment activities. At HAS Mimarlik in early 2000s, thinking that eco-
logical design will be determinant for the future; we assigned a co-
re group of architects the task of researching the subject. The two-
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lerde dahi “gelismemis” nitelikte olan belgelendirme sistemleri, ge-

ne de baslangic asamasi icin yolumuzu gizmemizde yonlendirici
ve egitici oldu. Cekirdek arastirma ekibimiz, bulgularini bir sunum
halinde, buttin HAS ekibine aktardi. Bu sunumlar, bir gelenek ha-
linde, elden ele devredilerek, her dort-bes ayda bir tekrarlaniyor.
Ekolojik tasarim egitimimiz o denli gézde hale geldi ki birlikte ¢ca-
listigimiz firmalardan veya isverenlerimizden dahi bu egitime katil-
mak icin talep geliyor. Sektoérin her kesiminden katilimla gercek-
lesen egitimler, bu dinamik etkilesimle her gegen guin gincellese-
rek bilgi birikimimizi artiryor.

HAS Mimarlik, bu arastirmalarinin somut uygulamasini, iTU
Maslak yerleskesinde, ekolojik arastirmalar icin hazirladigi projey-
le gergeklestiriyor. Bu proje, sifir enerji ilkesiyle ¢alisiyor. Bir baska
deyisle, 1sitma ve sogutma icin gereken enerjiyi, binanin kendisi,
yenilenebilir enerji kaynaklariyla Uretiyor. Projenin bir baska 6zelli-
gi de tamamen gonulltlik esasiyla yapiliyor olmasi. Yapr-Endustri
Merkezi'nin organizasyonuyla, birlikte calistigimiz génulll uzman-
larin her birinin kendi alaninda birer dncl olmasi da ekip ¢alisma-
sina, rlya takimi ruhu getiriyor.

person team started by reviewing the certification systems in the US
and Europe. Those days, the certification systems which were not
even “advanced” in developed countries, still helped us draw our
course for the beginning stage. Our nucleus research team submit-
ted its findings to the whole HAS team in a presentation. These pre-
sentations are repeated every fourfive months as a tradition. Our
ecological design course became so popular that we get demands
from our partner firms or our clients to participate in this course. The
courses held with the participation of every segment of the industry,
enhances our accumulation of knowledge, being updated through
this dynamic interaction.

HAS Mimarlik realizes a concrete application of these studies in
ITU Maslak Campus with the project it prepared for ecological rese-
arch. This project runs on the principle of “zero energy”. In other
words, the building itself generates the power needed for heating
and cooling through recyclable energy resources. Another feature

of the project is that it is done totally on voluntary basis. That each

109



110

—| MIMARI BAKIS / ARCHITECTURAL PERSPECTIVE

" Ayse Hasol Erktin - Serife Deniz Ulueren

Mimarhgin anatomisini belirleyen etmenler, kriterler ne-
lerdir sizce?

HAS Mimarlik'ta hazirladigimiz projelerde, deneyimi olsun ve-
ya olmasin, her arkadasimizin yaratici katkisini almaya c¢abalarz.
Bu nedenle, her projenin kendi dinamigi iginde, o projenin kisitla-
riile degisik bir karakteri olusuyor. Ancak, cagdaslik, yalinlik ve is-
levsellik cercevesinde, gevreye uyumlu tasarim anlayisinin tim
projelerimizde yer almasi cabasindayiz. Ozellikle benim gozetti-
gim 6nkosul, gerek fiziksel, gerekse dogal cevreden “almadan
vermek”... Zorda kalip alirsak da daha cogunu vermek... HAS Mi-
marlik'in cok dnemli bir ézelligi, mimarliga yalnizca bir tasarim tut-
kusu olarak degil, ayni zamanda belirli bir dretim manti§i icinde
ve ¢ok sayida uzmanin katihmiyla tamamlanacak bir Grln olarak
bakmasidir. Tasarim surecinde uyguladigimiz beyin firtinasi ile
muhendislik dallari koordinasyonu icin yaptigimiz ekip calismala-
r bu amaca hizmet ediyor.

Sirdiiriilebilir mimarhigin ¢carpici 6rnek-
lerinden bahsederseniz, bundan

- sonra zaman nasil bir siirdii-
GUnlmuzde R .

: rulebilir gelismelere yol
mimarlik, malzeme ve )

- acacak sizce?

teknolojinin olanaklarina bagli

o GUnUmuzde mimarlik,
olarak sekilleniyor. o

- malzeme ve teknolojinin
Cesitli alanlarda yapilan

- olanaklarina bagll olarak
bilimsel arastirmalar, o o

- sekilleniyor. Cesitli alanlar-
yapim teknolojisini de -

o da yapilan bilimsel arastirma-
etkiliyor. o -
lar, yapim teknolojisini de etkili-

one of the volunteer experts we work with is a leader in his or her
own field through YaprEndUstri Merkezi's organization brings a
“dream team spirit” to this team work.

What are the factors or criteria determining the anatomy of
architecture?

In projects we prepare at HAS Mimarlik, we strive to obtain the
creative contribution of each colleague, experienced or not. Hence,
each project gets a different character under its own constraints wit-
hin its own dynamics. However, we want the environmental friendly
design concept, its part of all our projects under the framework of
contemporariness, plainness and functionality. The precondition |
further most is “giving without taking” from either the physical or the
natural environment... To give more even if we have to take somet-
hing.... A very important characteristic of HAS Mimarlik is its pers-
pective on architecture not just as a design passion but also a pro-
duct which will be completed within a specific logical production
with the participation of many experts. The brainstorming we apply
during the design phase and theme work we conduct for engine-
ering discipline coordination, all serve this purpose.

If you should talk about the striking examples of sustainab-
le architecture, how will time lead to sustainable developments
from now on?

Today, architecture is shaped based on the capabilities of mate-
rials and technology. The scientific research done in various fields
also affect construction technology. | believe that in the upcoming
periods, there will be changes in our habits in connection with old
materials and construction systems. In addition, positioning based
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yor. Oniimiizdeki dénemde, eski

Yasadigimiz malzeme ve yapim sistemi

dénemdeki teknik aliskanliklarimizda degi-

olanaklardan en (st diizeyde siklikler olacagr dUsin-

cesindeyim.  Bunlarin

yararlanarak, “daha once

yapilan”dan ileri, yanisira, glnese gore

“daha sonra yapilacak’a oncti yonlenme, dogal aydin-

projeyi yapmayi
amacliyorum.

latma, soguktan kagin-
ma gibi, atalarmizin be-
nimsedigi dogal yapim man-
tigr yeniden 6nem kazanacak.

Dogaya uyumlu tasarim duslncesi ile
gelismis teknolojinin optimum uyumu konusundaki c¢alismalar
One ¢ikacaktir.

istanbul silueti siirekli degisiyor, tarihi bir yarimadadan
ziyade artik gokdelen ve plazalarin yerini aldigi bir metropol
goriiniimiinde. Sizin hayalinizde nasil bir istanbul yatiyor, is-
tanbul mimarisi cizerseniz...

Her gecen gun kentlerde yasayan nufus artiyor. Bu kosullar-
da, yapilasmadan kagmak olanaksiz. Buna karsilik, toprak sinirli.
Dogayr mimkuin oldugu kadar az zedelemek icin de yer yer yo-
gun ve ylUksek yapilasma gerekmekte. Kent iginde sehircilik ilke-
lerine uygun olarak belirlenmis bazi noktalari yogun ve ytksek ya-
pilasmaya agmak; ancak her turll yeni yapilasmada, “gelenin gi-
deni aratmayacag@!” bir mimarlk anlayisiyla, seckin mimarlik o6r-
neklerinin talep edilmesi gerekiyor. S6zUnuU ettigim gibi, en basit
alisveriste bile gdzettigimiz “en ucuzu degil, en iyisi” ilkesinin, mi-
marlik icin de gegerli olmasi beklenmeli.

Tasarim; ekmek gibi, su gibi, mimarlkta dyle yaraticilig
sinir tanimayan alanlar. Sizin mimarlik, tasarim gibi ifadelere
bakis aciniz nedir?

Yasadigimiz donemdeki teknik olanaklardan en Ust dlzeyde
yararlanarak, “daha énce yapilan”dan ileri, “daha sonra yapila-
cak”a dncl projeyi yapmayl amacliyorum.

Tiurkiye'de mimarlik egitiminin geldigi nokta sizi mutlu
ediyor mu? Her sey egitim mi, iyi bir mimarin yetismesinde
en onemli kriterler veya gelecek nesil mimarlara tavsiyeleri-
niz neler olabilir?

lyi bir mimarin yetismesinde énemli etkenlerin basinda kiltii-
rel birikim geliyor. Cok gezmek, gormek, ¢zellikle de baktigini
gormek, iyiyi kétiden ayirabilmeyi saglyor. Turkiye'de mimarlikla
ilgili essiz bir birikime sahibiz. Bu birikimin bilincinde olmak, anla-
mak, 6zimsemek ise ailede ve okulda verilen ilk egitime bagli.
Ogretim kadrosu yeterli olan Universitelerin mimarlik égretiminin
tatmin edici dlzeyde oldugunu soyleyebiliriz. Ancak dgretimin
amacina ulasabilmesi igin, gelen dgrencinin de kultlrel altyapisi-
nin yeterince pekismis olmasi gerekiyor. @

on the sun, natural lighting, avoiding the cold will all become impor-
tant once again as it was the case for our ancestors. In the upco-
ming periods, work on the concept of design in harmony with natu-
re and optimum harmony of advanced technology will come for-

ward.

The silhouette of Istanbul is continuously changing; now it
has the look of a metropolis with skyscrapers and plazas rather
than a historical peninsula. What kind of Istanbul lies in your
dreams; if you would draw the architecture of Istanbul...

The population living in cities is growing everyday. Under these
conditions, it is impossible to avoid build up. Yet, land is limited.
Dense and high build up is necessary to injury nature as little as pos-
sible. What is needed is to open certain designated points to dense
and high build up in line with urban planning principles but to de-
mand the examples of distinguished architecture under an architec-
tural concept where “the new will not make us yearn for the old” in
any new build up. As | said earlier, it should be expected that the
principle of “not the cheapest but the best” which we further in the
simplest shopping transaction should also apply to architecture.

Architecture, like design, bread and water are fields with no
boundaries for creativity. What is your perspective on terms li-
ke architecture and design?

I'm aiming to do the project which is the vanguard of, “which is
to be done later”, more advanced than previously done, making use
at the highest level, of the technical capabilities of our period

Does the point architectural programs in Turkey have reac-
hed make you happy? Is education everything; what are the
most important criteria in grooming of a good architect and
what may your recommendations be for the future generation
architects?

Cultural accumulation is the leading factor in development of a
good architect. To travel a lot, to see and especially “to see what you
look at” allows you to differentiate between the good and the bad.
In Turkey, we have a unique accumulation in connection with archi-
tecture. Yet, to become aware of this accumulation, to understand
and absorb it, depends on the initial edu-
cation provided in the family and

I'm

at school. We can say that the -
) aiming to do the
architectural programs of _ -
R } » project which is the
universities with qualified -
. vanguard of, “which is to be
academic staff are at a sa-
) done later”, more advanced than
tisfactory level but the cul- . :
) previously done, making use at

tural infrastructure of the :
) ) the highest level, of the
incoming student must al- :
o , technical capabilities of

so be sufficiently jelled so .
) ) ) our period

that education may achieve its

objective. @
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Kitahya is the first province which comes to mind when one talks about ceramic and
the ceramic culture in Turkey. This city of ceramics, which has hosted the most impor-
tant milestones of our eight thousand years old ceramic culture, is providing a signifi-
cant contribution to the development of the industry with Dumlupinar University
Ceramic Engineering Department which is unique in its field today.

Tlrkiye’de seramik ve seramik kultiri dendiginde ilk akla gelen ildir Kitahya.
Sekiz bin yillik seramik kultirimazin dnemli dénemeclerine ev sahipligi yapan

bu seramik kenti, bugiin alaninda tek olan Dumlupinar Universitesi Seramik
Muhendisligi Bolimd ile sektérin gelisimine onemli bir katki sagliyor.

Yerlesim tarihi itibariyle yedi bin yillik bir gegmise sahip olan K-
tahya, TUrkiye'de seramik kultirdndn énemli merkezleri arasinda yer
aliyor. Ginili Gami, Ginili Cesme ve Ginili Hamam bu kdltdrin giinim-
ze ulasan muhtesem eserlerinden bazilar. Kitahya, ayni zamanda
topraklarinda barindirdigi uygarliklara ait cok zengin bir kuitirel mira-
sin da sahibi. Seramik kaplama ve saglik gerecleri malzemeleri, refrak-
ter tugla, cam, seramik hammaddeleri, ¢ini (dekoratif kaplama malze-
me ve hediyelik esya) ve tugla-kiremit Gretimi ile Tlrkiye'nin 6nemli se-
ramik Uretim merkezleri arasinda yer alan Kitahya'da basta bor ve ké-
mur olmak Uzere metalik ve endUstriyel hammadde yataklan da bulu-
nuyor. Zengin yeralti kaynaklarinin, el emegi ve ustalikla buttnlestigi
bu seramik kenti, ayni zamanda Trkiye'nin konusunda sanatc¢i, mu-
hendis ve bilim adami yetistiren tek egitim yuvasi olarak da biliniyor.
Dumlupinar Universitesi (DPU), Mithendislik Fakiltesi, Seramik M-
hendisligi Bolimu, kentin bin yillara uzanan gegmisiyle seramik kultu-
rinun, bilim ve teknolojiyle harmanlandigi bir okul olarak gelismesini
sUrddrGyor.

Tiirkiye’de seramik miihendisligi

Diinya’da seramik imalatina yonelik ilk uygulamali egitim 1800'1U
yillarda ingiltere ve Avrupa’da veriliyor. Seramik miihendisligi egitimi
ise 1894'te ABD’deki Ohio State Universitesi’nde akademik bir disip-
lin olarak egitim faaliyetlerine basliyor. TUrkiye’de 1994'te Dumlupinar
ve Anadolu Universiteleri Seramik Miihendisligi Bélimleri, bu egitimi
akademik bir disiplin altinda topluyor. Daha sonra Afyon Kocatepe
Universitesi biinyesinde agilan seramik muihendisligi bslimi de bir
stire seramik muhendisligi egitimi veriyor. Anadolu Universitesi
2001’de, Afyon Kocatepe Universitesi de 2006'da seramik miihendis-
ligi bolimlerini kapatarak, malzeme bilimi ve muhendisligi bolimleri-
ne donusturlyorlar.

GlinlimUizde, Tiirkiye’de dért yillik lisans egitimine sadece DPU
Seramik MUhendisligi BolimU dgrenci alarak devam ediyor. Ayrica
DPU, Fen Bilimleri Enstitlisti ydnetmeliklerine gore seramik muhen-
disligi anabilim dalina, hem yutksek lisans ve hem de Subat 2007°den
itibaren doktora &grencileri aliyor. DPU, 1992 yilindaki kurulusundan
sonra hizla gelisiyor ve yedi fakulte, U¢ enstitl, U¢ yUksekokul, dokuz
meslek ylksekokul ile dokuz arastirma ve uygulama merkezini blinye-
sinde barindiran bir Universite haline geliyor. Yedi bin 500 donumlik
bir alana sahip DPU Kampusu’nda, 30 bin 728 égrenci egitim gori-

Kitahya, with a seventhousand-year history in terms of settle-
ments, is among the most important hubs of the ceramic culture in
Turkey. Tiled Mosque, Tiled Fountain and Tiled Bath are some of the
magnificent works of this culture which have survived to the present.
Kltahya is also the owner of a very rich cultural heritage belonging to
civilizations it has accommodated on its soils, too. Kutahya, which is
among Turkey’s important ceramic production centers with produc-
tion of ceramic tile and sanitary ware, refractories, glass, ceramics
raw materials and china (decorative tile and giftware) and brick-tiles,
also has metal and industrial raw material deposits lead by boron
and coal. This city of ceramics, where rich underground resources
are integrated with handicrafts and mastery, is also known as the
only nest of education in Turkey developing artists, engineers and
scientists in this field. Dumlupinar University (DPU) Engineering Fa-
culty Ceramics Engineering Department continues developing as a
school where the millenniums-old history of the city batched with the
culture of ceramics, science and technology.

Ceramics Engineering in Turkey

The first applied education on ceramic production in the world
was offered in 1800s in England and Europe. Ceramics Engineering
programs, on the other hand, have started as an academic discipli-
ne at Ohio State University in USA in 1894. In Turkey, in 1994, Dum-
lupinar and Anadolu Universities Ceramics Engineering Depart-
ments placed these courses under an academic discipline. Subse-
quently, the ceramics Engineering Department opened at Afyon Ko-
catepe University also has offered Ceramics Engineering programs
for a while. Anadolu University in 2001 and Afyon Kocatepe in 2006,
closing their ceramics engineering departments, have transformed
them into materials sciences and engineering departments.

Presently, only DPU Ceramics Engineering Department continu-
es with the fouryear undergraduate programs in Turkey, admitting
students. Also, DPU admits both graduate and starting from Febru-
ary 2007, Ph.D. students to the Ceramics Engineering Main Scienti-
fic Discipline as per Sciences Institute Regulations. DPU has develo-
ped rapidly after its inception in 1992, turning into a University comp-
rising seven faculties, three institutes, three colleges, nine vocational
colleges and nine research and application centers. The number of
students in the DPU Campus with an area of 7,500 donums is
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yor. Universitede 28 profesdr, 19 dogent, 245 yardimci docent, 192
Ogretim gorevlisi, 54 okutman, 245 arastirma gorevlisi ve 5 uzman ol-
mak Uzere toplam 788 akademik personel, 489 idari personel ile 81

sOzlesmeli idari personel gérev aliyor.

DPU Seramik Miihendisligi Boliimii

Turkiye’nin seramik muhendisligi alanin-
da tek bilim yuvasi olan DPU, ilk mezunlarini
1998'de veriyor. 14 yilda 738 6grencinin me-
zun oldugu boélimde ayni zamanda 42 6g-
renci de yiksek lisanlarini tamamliyor. BolU-
mun 2008-2009 yilinda kayith 6grenci sayl-
sina gelince; lisansta 415, ylksek lisansta 37
ve doktorada 10. Mezuniyetlerinden itibaren
cogunlukla seramik sektoriinde calismaya
baslayan seramik muhendisleri, Turkiye'nin
katma degeri en yuksek olan sektoriine bu-
yUk bir ivme kazandinyor. Bu gelismenin ar-
kasinda ise DPU Seramik Miihendisligi BoIi-
mU akademik kadrosu yer aliyor. 1 profesor,
3 dogent ve 4 yardimcl dogentten olusan 8
kisilik 6gretim Uyesi ve biri doktorali 4 arastir-
ma gorevlisi gelecegin seramik muhendisle-
rini- gelisen teknoloji ve kulturel birikimle ye-
tistirmeye devam ediyor. Ayrica bdlimdn di-
ger Universitelerde 35’inci maddeye gore
doktora egitiminde olan 4 arastirma gorevlisi
de bulunuyor. B6lum 6gretim elemanlarinin
tamamladigi projeler arasinda 1 Sixth Fra-
mework Programme (FP6) (partner olarak),
3 Devlet Planlama Teskilati (DPT), 1 Turkiye

UNIVERSITELER / UNIVERSITIES

Seramik
Miihendisligi
nedir?

Seramiklerin gelistirilme-
si ve tretilmesi ile ilgili bir
miithendislik dali olan sera-
mik mithendisligi, giintimiiz-
de uygulamalariyla gelenek-
sel endiistri alanlarindan tek-
nolojinin her alanini kapsayan
projelere kadar genisledi. En
onemli fonksiyonlar: aragtir-
ma, iiriin gelistirme ve tiretim
mithendisligi olan seramik
mithendisleri ise genellikle,
endiistriyel seramik tasarimy,
seramik kaplama malzemele-
ri, seramik saglik gerecleri, se-
ramik mutfak gerecleri, ref-
rakterler, tugla ve kiremit, ¢i-
mento, elektronik seramikler,
biyo-malzemeler, cam {iriin-
ler, asindiricilar ve niikleer
enerji icin yakit elementleri
konularmin bir veya birkac¢in-
da uzmanlasiyorlar.

Loy F

30,728. At the University, in total 788 academic staff comprising 28
professors, 19 associate professors, 245 assistant professors, 192
lecturers, 54 instructors, 245 research assistants and 5 specialists,

489 administrative staff and 81 contracted administrative staff are

serving at the present.

DPU Ceramics Engineering Department

Turkey’s only school of science in the field of ceramics
engineering, DPU has produced its first graduates in 1998.
Also 42 students have completed their master’s studies at the
department from which 738 students have graduated in 14
years. Number of enrolled students in 2008-2009 academic
year is 415 undergraduate, 37 Master's and 10 Ph.D. stu-
dents. Ceramics Engineers, who start working mostly in the
ceramics industry after graduation, bring a large momentum
to this industry with highest added value in Turkey. Underl-
ying this progress is the academic staff of DPU Ceramics En-
gineering Department. Eight members of faculty comprising
1 professor, 3 associate professors and 4 assistant profes-
sors and 4 research assistants continue grooming future ce-
ramics engineers, making use of advancing technology and
cultural accumulation. The department also has 4 research
assistants studying for their Ph.D. as per Article 35, in other
Universities. Among the projects completed by the members
of faculty of the department are 1 Sixth Framework Program-
me (FP6) (as partner), 3 State Planning Organization (SPO), 1
Scientific and Technological Research Council of Turkey
(TUBITAK) and numerous scientific research projects (BAP).
Presently, 1 SPO (Kiitahya Design Center) and 1 TUBITAK
project are in progress. DPU Ceramics Engineering Depart-
ment has bilateral agreements to be utilized by members of
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Bilimsel ve Teknik Arastirma Kurumu (TUBITAK) ve cok sayida Bilim-
sel Arastirma Projeleri (BAP) bulunuyor. Su anda ise 1 DPT (Kitahya
Tasarnm Merkezi) ve 1 TUBITAK projeleri devam ediyor. DPU Seramik
MUhendisligi Bolimd’'nin Polonya’da 2 (Silesian University of Tech-
nology, AGH University of Science and Technology), Bulgaristan'da
1 (University of Chemical Technology and Metallurgy) ve Slovakya'da
1 (Slovak University of Technology) Universite ile 6gretim Uyeleri ve 63-
rencilerin yararlanacag ikili antlasmasi bulunuyor. Bu program kapsa-
minda DPU Seramik Miihendisligi Bélim Baskani Prof. Dr. iskender
Isik Silesian University of Technology'de bir slire seminer ve dersler
veriyor. Silesian University of Technology’den 3 égretim Uyesi ve Uni-
versity of Chemical Technology and Metallurgy 1 6gretim Uyesi de
DPU, Seramik Mihendislik Baliimi’nde seminer ve dersler veriyor.
Doc.Dr. Hasan Gécmez'de Japonya, isvec ve ABD’deki bazi seckin

faculty and students, with 2 Universities in Poland Silesian University
of Technology, AGH University of Science and Technology), 1in Bul-
garia (University of Chemical Technology and Metallurgy) and 1 in
Slovakia (Slovak University of Technology). Under this program, DPU
Ceramics Engineering Department Head Prof. Dr. Iskender Isik has
been offering seminars and courses at Silesian University of Techno-
logy. Also, 3 members of faculty from Silesian University of Techno-
logy have been offering seminars and courses at DPU Ceramics En-
gineering Department. Assoc. Prof. Hasan G6¢cmez has performed re-
search and studies at certain distinguished Universities in Japan, Swe-
den and USA. Also, 4 students are studying abroad under the Eras-
mus program in 2008-2009 academic year.

Design technology development zone

Universitelerde arastirma ve incelemelerde bulunuyor.
2008-2009 6gretim yilinda da 4 6grenci Erasmus kapsa-
minda yurt disinda 6grenim goriyor.

Tasarim teknoloji gelistirme bolgesi

Alaninda yetkin bilim adamlarindan kurulu bélimdn
Agretim Uyeleri sadece bilimsel calismalara degdil ayni za-
manda seramik sanati ve biliminin gelismesi yontnde
kUlturel faaliyetlere de katiliyor. 1997°de yapilan VIII. Ulus-
lararas! Katilimli Ulusal Kil Sempozyumu ve 1998’deki |I.
Uluslararasi Kitahya Gini Sempozyumu’nda énemli g6-
revler Ustlenen 6gretim Uyeleri, simdi 2010 yilinda Kitah-
ya'da dlzenlemesi planlanan Uluslararasi Katilimli VIII.
Seramik Kongresine hazirlaniyor. DPU Seramik Miihen-
disligi Bolumu arastirma ve gelistirme laboratuarlar ile de
yeni teknoloji ve teknikleri dgrencilerine aktariyor. BoIUm
blnyesinde “genel seramik, x-isinlari, termo-analitik yon-
temler, toz Uretim ve karakterizasyon laboratuarlan” bulu-
nuyor.

Dumlupinar Tasarm Teknoloji Gelistirme Bdélgesi'nin
2009'un ilk yansindan itibaren hizmet vermeye baslama-
sI bekleniyor. Bolgede kurulacak ‘Tasarm Merkezi' ile
birlikte, Tlrk seramik endUstrisinin Grtin ve teknoloji gelis-
tirilmesi i¢in tasanma yonelik ihtiyaclannin karsilanmasin-
da énemli bir mesafenin kat ediimesi planlaniyor. Bu bol-
ge ayni zamanda Turkiye'nin ilk tasarim teknoloji gelistir-
me bolgesi olmasi agisindan da blyik énem tasiyor. @

What is
Ceramics
Engineering?
Ceramics Engineering,
which is an engineering dis-
cipline relating to the deve-
lopment and production of ce-
ramic ware, has today expan-
ded from the traditional in-
dustrial areas to projects cove-
ring all aspects of technology,
with current practices. Cera-
mics engineers whose most
important functions are rese-
arch, product development
and production engineering,

are usually specialized in one

or several of the following: In-
dustrial ceramic design, cera-
mic tile, ceramic sanitary wa-
re, ceramic kitchen ware, ref-
ractories, bricks and roofing
tiles, cement, electronic cera-
mic ware, bio-materials, glass
products, abrasives and fuel
elements for nuclear energy.

Members of faculty of the department
comprising scientists competent in their fields
participate not only in scientific studies but also
cultural activities for advancing the art and sci-
ence of ceramics. The members of faculty, who
took on important tasks at the 8th internationally
participated national clay symposium held in
1997 and 2nd International Kdutahya Tile
Symposium in 1998 are nowadays preparing
for the internationally participated 8th Ceramics
Convention scheduled to be held in Kitahya in
2010. DPU Ceramics Engineering Department
is also conveying new technologies and techni-
ques to its students, making use of its research
and development laboratories. The department
accommodates “general ceramics, x-ray, ther-
mo-analytical techniques, powder production
and characterization laboratories”.

Dumlupinar Design Technology Develop-
ment Zone is scheduled to start service as of the
first half of 2009. With the design center to be
installed at the zone, it is expected that a signifi-
cant distance will be covered in the satisfaction
of design related needs of the ceramics industry
for development of product and technology. This
zone is also of great significance as it is Turkey’s
first design technology development zone. @
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OZE YONELEN BIR SERAMIK SANATCISI

Sevim Cizer

A Ceramics Fine Artist Going Back to the Essence

OZET

Hem bir seramik sanatgisi, hem de egitimei olan Prof.
Sevim Cizer'in asll vurgulanmasi gereken yonu arastir-
maciligidir. Bu yonunu gerek eserlerinde, gerekse 6g-
rencilerine yeni uf!“!~r
acan degisik faaliy
rinde gozlemleme
mUumkundur. Prof,
zer'in arastirmacilic
kesiyle ve onun g
kalmaz, dunyaya ¢
ka seramik gelene
Ogrenir ve 6grenc
paylasir. Bu yaklag
natcl bir yandan €
sI lzmir Seramik S
Anadolunun “antil
astarnini” Anadolu'r
ve kultGrel birikimi
me yaptigl eserler
nirken, bir yandan
miz temmuz ayind
yapilan Goshogav
mu'nda, bulundu¢
neklerinden izler t
Cizer'in son bir vili

sel denemelerden, goz alici sirlardan uzak, olgun bir
tavir olarak nitelendirebilecegimiz bir saflasma, durul-

ma, yalinlasma, 6ze donme ve anlama yonelme seklin-

de degerlendirilebilir,

ABSTRACT

The real side, which should be emphasized, of Prof.
Sevim Cizer who is both a ceramic fine artist and also

an educator, is her researching nature. One can obser-
o thie cida nf hare in har wnrlke and 13lso in her various

~students. The re-

limited to her co-
world, learns and
r ceramics traditi-
1, the artist, while
tique terre sigilla-
Jercoat” of Anato-
in 6th Internati-
| Izmir Ceramics
oosium in our
nced to Anatolia’s
nd cultural accu-
f knowledge on
1d; on the other
signed works be-
culture and cera-
the location she
shogawara Wood
Id in North Japan
rof. Sevim Cizer's
ay be deemed as
a purification, calmness, plainness, going back to es-
sence and direction towards meaning which we can
describe as a mature attitude removed from formal tri-
als and striking glazes.
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Hem bir sanatgi, hem de bir egitimci olan Prof. Sevim GCizer'in
belki de en 6nemli yonu arastirmaciigidir. Gizer, sadece kendi ul-
kesinin ge¢misini arastirmakla kalmaz, baska Ulkelerin seramik
geleneklerini de arastirarak, 6grendiklerini egitimci kimligiyle 68-
rencilerine aktarir; onlar dinya kdltdrleriyle tanistinr. Dinyanin
cesitli yerlerinden seramik sanatcilaryla kurdugu iliskilerden 6g-
rencilerinin de yararlanmasini, gesitli programlara dahil olmalari-
ni ve egitim kurumlarinda 6grenim gormelerini, deneyim yasama-
larini saglar. Diger yandan gittigi tlkelerde, tlkemizin deneyimli
ve genc¢ kusak sanatcilarini, yaptigi sunumlarla tanitmayi da bir
gbrev edinir.

Prof. Sevim Cizer' in son bir yilin icinde gerceklestirdigi isleri,
bicimsel denemelerden, gdz alici sirlardan uzak, olgun bir tavir
olarak nitelendirebilecegimiz bir saflasma, durulma, yalinlasma,
6ze dénme ve anlama yonelme seklinde degerlendirilebilir. Bu
anlamin tasiyicisi ¢ok iddiali olmayan bicimler ve neredeyse top-
ragin kendi renginde goértnen dogal bir kabuk olarak karsimiza
clkar.

Seramik sanatinin gegmisle baglantisi, bu sana-

tin - kokleri,
Prof. Se-
vim Gizer'in
eskiden  beri
6nemsedigi bir konu ol-
mustur. Terra sigillata astari,
lUster sirlart gibi gegmisi olan teknik-
lerle ilgili arastirmalari ve uygulamalar da
bunun bir sonucudur. Son bir yil icindeki
calismalarinda, ge¢misle bugin arasinda kopri
kurma arzusunun, hem bicimsel hem de iceriksel izleri-
ni gérmek mumkunddr.

Sanatcinin 6. Uluslararasi izmir Seramik Sempozyumu'nda
yaptigi islerde, ince levhalardan olusturdugu bolmeli yapilar ve ic-
lerindeki, elle sekillendirdigi irili ufakl nesnelerle Anadolu'nun ta-
rihsel ve kultdrel birikiminin butindne génderme yaptigi gordlu-
yor. Bu bélmeler ve iclerindeki nesnelerin Uzerindeki “antik terra
sigillata astar” ise s6z konusu seramik yerlestirmenin anlamina
tam bir uyum sagliyor. Ayni sempozyuma katilan Amerikali sanat-
¢l ve sanat elestirmeni Prof. Vince Pitelka, Prof. Cizer'in isleri hak-
kinda sdyle bir degerlendirme yapiyor:

“Bana gore bu yerlestirme kultUrel simgeler, nesneler ve til-
simlar Uzerinedir. Her kulttrde, o kultUr i¢in bldylk sembolik an-
lami olan nesne veya tilsimlar yapilmaktadir, ancak ne yazik ki di-
ger kultlrlerce anlasiimamakta ya da g6z ardi edilmektedir. Her
ne kadar tam anlamini bilmesem de, ben bu tlr nesneleri ¢ok et-
kili buluyorum. Bana gore bu isler zamansizdir. Hem antik gegmi-
si hem de gelecegi cagristirabilir. Nesneler, ustaca bir araya geti-
rilmis renkleri ve yUzeyleri agisindan ¢ok guizel, ancak hepsinden
onemlisi bu nesneler tasarim ve anlatima esin kaynagi olustur-
maktadir.”

Projelerin gerektirdigi yontem ve teknikleri belirleme konu-

The real side, which should be emphasized, of Prof. Sevim Gizer
who is both a ceramic fine artist and also an educator, is her researc-
hing nature. Cizer does not stop at only researching the past of her
own country but researching the ceramics traditions of other countri-
es conveys what she learns to her students through her identity as an
educator. She ensures that her students, too, make use of the relati-
onships she sets up with ceramics artists from various parts of the
world, that they are part of various programs and they are educated
and yet experienced in the educational institutions of those countries.
On the other hand, she taken on the duty of promoting the experien-
ced young generation artists of our country by her presentations in
the countries she visits.

Prof. Sevim Cizer's works she built during the last year may be de-
emed as purification, calmness, plainness, going back to essence
and direction towards meaning which we can describe as a mature
attitude removed from formal trials and striking glazes. The bearer of
this meaning appear before us with forms that are not too aggressi-
ve, as a natural shell which appears almost in the earth’s own color.
The relationship of the art of ceramics with the past and origins of this

art has been a topic Prof. Sevim Cizer has been interested in for a
long time. Her research and applications on techniques
with history like the terra sigillata undercoat and lus-
ter glazes are all a result of this interest. It is
possible to see both the formal and
also content related traces of
the desire to bu-
ild a bridge

between
the past
and the
present
in her
works she
built during
the past year.

It is observed
that the artist addres-
ses the whole of Anatolia’s
historical and cultural accumulation with partitioned structures she
made of thin sheets and objects large and small she shaped by hand
inside them in the works she created at the 6th International Izmir Ce-
ramics Symposium. The “antique terra sigillata undercoat” on these
partitions and the objects inside fully matches the meaning of this ce-
ramic installation. American artist and art critique Prof. Vince Pitelka,
who attended the same symposium, evaluates Prof. Cizer's works as
follows:

“For me, this installation is about cultural symbols, objects and
charms. Objects or charms which have great symbolic meanings for
that culture are built in every culture. However, unfortunately these are
either not understood or disregarded by other cultures. Although |
don’t know their full meaning, | find such objects highly effective. For
me, such works are timeless. They can be reminiscent of both the
past and also the future. The objects are very beautiful in terms of the-
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sunda tutucu olmayan Prof. Cizer, gectigimiz Temmuz ayinda

Kuzey Japonya'da yapilan Goshogawara Wood Fire Sempozyu-
mu'nda, bulundugu yerin kultiriinden ve seramik geleneklerin-
den izler tasiyan isler tasarlamistir. Japon mimarisinden esinlen-
digi formlarinin Gzerinde piring saplaryla iz birakma gibi kontrol-
IU olarak yapilan ylzey efektleri gérmek mUmkUindur.

Sueki, Anagama ve Noborigama gibi geleneksel Japon odun
yakitl finnlarinda pisirilen ve pisirim tamamlandiginda; odun ko-
murU, elma agaci kull vb. kullanilarak ylizeyde olusturulan leke-
sel efektler ve dogal kil sirlari, formun gorintisint daha da guc-
lendirmektedir.

Prof. Cizer'in geleneksel Japon seramigi tekniklerini kullan-
masi! bu kdlttre bir saygi olarak yorumlanabilecegi gibi, gelenek-
lerine ¢cok bagl bir toplum olan Japonlarin, sanatlarinda basvur-
duklari Ust dlizeydeki soyutlamanin, Cizer'in sanat anlayisiyla 6r-
tismesinden kaynaklandigr da dusundlebilir. Prof. Gizer bu
eserleriyle, Japon kulttrlyle Turk kulttrt arasinda bir kdpra kur-
mustur. @

ir colors and surfaces masterfully brought together; however, most
importantly, these objects are sources of inspiration for design and
expression.”

Prof. Cizer, who is not conservative in terms of identifying the met-
hods and techniques required by projects, has designed works be-
aring traces of the culture and ceramics traditions of the place she
was at in the Goshogawara Wood Fire Symposium held in North Ja-
pan last July. It is possible to see surface effects built under control li-
ke making impressions by rice stalks on forms inspired by Japanese
architecture. The stain like effects formed on the surface using char-
coal, apple tree ash, etc. and natural ash glazes fired in the traditional
Japanese wood fire kilns like Sueki, Anagama and Noborigama furt-
her strengthen the image of the form when the firing is completed.

Prof. Cizer's use of the traditional Japanese ceramics techniques
may be interpreted as a tribute to this culture; yet, it may also be said
that the high level abstraction referred to by the Japanese who are a
society deeply tied to their traditions in their art work, matches Cizer's
art concept. With these works, Prof. Cizer has built a bridge between
the Japanese and Turkish cultures. @
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des ve K
Sound and Clay

OZET

Tarih dncesi devirlerde yasayan insan gruplari, dogadan edindikleri
organik malzemelerin yani sira farkli amaglar icin kullandiklari
kil ile de ilkel calgilar yapmislardir. Bu calgilar, giinimiizde

pek cok seramik sanatcisinin ilgisini ¢cekmis ve arastirma
konusu olmustur. Bu sanatcilar icin amag, seramikten nefesli bir
calgi yapmaktan ote, estetik bir bicimin ayni zamanda
fonksiyonel bir mizik enstriimani 6zelligi gostermesidir.
Seramigin bicimlendirme prensibi sayesinde olusan i¢
boslugundaki havay: titrestirerek sese dontistirmek mimkiin

tarihcesi ve malzeme olarak seramigin miizik enstriimani
yapilabilmesi agisindan uygunlugu anlatiimaktadir.

ABSTRACT

Human communities who lived in pre-historical times have
built primitive playing instruments with clay they used for
various purposes beside organic materials they got from
nature. These instruments have drawn the interest of many a
ceramic artist presently, becoming subjects of research. The
objective for these artists is beyond building a wind
instrument out of ceramic is that an aesthetic form acts as a
functional musical instrument at the same time. It becomes
possible to vibrate the air in the inner space into sound, thanks
to the shaping principle of ceramics. This article discusses the
history of the ceramic musical instruments and suitability of
ceramic for building musical instruments as a material.

Sanem Feyzoglu-Tumba
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Ses ve kilin tanimi
Ses, isitme organinin duyabildigi titresimdir. Sesin kaynagi ise,
kulagin algilayabilecegi hizda titresen herhangi bir cisim olabilir. Kay-

nagl ne olursa olsun, ses dalgalar halinde yayilir. Ses dalgalarinin sa-
yisl, ses kaynaginin tlrtine gore siklasip, seyreklesebilir. Buna gore;
metalden ¢ikan bir sesin niteligi ile ahsaptan ¢ikan sesin niteliginin
farkl olmasi, titresim araliginin genisligi ve sayisina baglidir. Titresen
hava maddenin veya cismin hacmine, uzunluguna ve yapisina gore
tiz veya pes sesler olusturur. Ancak ses kaynagindan, benzer yuksek-
lik ve kalinlikta sesler gikabildigi gibi bunlarin yani sira farkli tonlarda
zayif sesler de olusabilir. Bu farklilik muzikte sesin tinisi olarak tanim-
lanir. Seslerin olusturdugu armoni, ritim, tini 8gelerinin uyumlu bir se-
kilde kullanilmasl sonucunda muzik olusmaktadir. MUzigin dogusu
konusunda pek ¢ok teori vardir. Kuramcilar mdizi-

Resim 3
Picture 3

gin ortaya cikisini degisik fikirlerle yorumlamakta-
dir. Filozof Johann Herder'e gbére muzigin kokeni
“dil”, Charles Darwin’e gore ise hayvan sesleri ve
Ozellikle kus sesleridir (Atlas Zur Musik 1994: 159).
Tarihte mUzigin toplumlarin, yasayislarina ve
inanislarina bagl olarak degisik amaclar igin kulla-
nildigi goruldr. Eskigag insanlar ilk ezgilerini, tanri-
lara tapinma, onlardan korunma ya da tanrilara serzenis
amacl blyusel bir ara¢ olarak kullanirlardi. Galgr bilimciler,
tarihte yasamis olan insan kumelerinin, degisik amaglarla
yaptiklari muziklerini, yine kendi yaptiklar ilkel calgilarla
zenginlestirdiklerini diistinmektedirler. ilk caglarda boynuz-
dan, bambudan veya hayvan kemiklerinden flltler, agag ko-
vuklarindan vurmali enstrimanlar, midye kabuklarindan ise
cingiraklar yapilmistir. ilerleyen zamanla birlikte enstriiman yapimin-
da kullanilan malzemeler gesitlendirilmistir. Kilden dudtkler ve Uze-
rine balik derisi gerilmis seramik ¢cémleklerden vurmali calgilar yapil-
mistir. Ozellikle On Asya ve Anadolu’nun yani sira Orta ve Gliney
Amerika, Afrika ve Avustralya kitalarinda da vurmali ve Gflemeli enst-
rimanlarin yapiminda kil kullanilmis olmasi dikkat ¢cekicidir.

Seramigin ses ile olan iliskisi
Seramigin ilkel caglarda baslayan tarihsel stireci iginde kullanim
olanaklan gelismis ve cesitlilik géstermistir. islevsel ev seramiginden

Resim 2 / Picture 2
Sanem Feyzoglu-Sallambag

Definition of sound and clay

Sound is the vibration which may be heard by the hearing organ.
The source of sound may be in any object which vibrates at a spe-
ed, which may be perceived by the ear. Regardless of its source, so-
und spreads in waves. The number of sound waves may become
frequent or sparse depending on the type of the source of the so-
und. Accordingly, the difference in the nature of a sound coming out
of metal and one emanating from wood depends on the width and
number of the vibration interval. The vibrating air creates high or low
pitched sounds depending on the volume, length and structure of
the material or object. However, sounds of similar height and thick-
ness may originate from the source of sound and also weak sounds
in different tones may also form. This difference is described as the
timbre of the sound in music. Music is created as
a result of harmonious use of the elements of har-
mony, rhythm and timbre formed by sounds. The-
re are many theories on the origin of music. The-
oreticians interpret the origination of music in dif-
ferent ways. According to philosopher Johann
Herder, the root of music is the language; yet ac-
cording to Charles Darwin, it is sounds of animals,
especially sounds of birds (Atlas Zur Musik 1994: 159).

Through history, it is observed that music has been
used for various purposes depending on the lifestyles and
beliefs of societies. People of ancient times have used the-
ir first musical sounds as a magic tool for adoring or pro-
tection from god or for seeking their blessing. Instrument
scientists believe that human societies through history ha-
ve enriched their music they made for different objectives, again
by primate instruments they built themselves. In ancient ages, flu-
tes were built from horn, bamboo or animal bones, percussion
instruments from trees and bells from shells of clams. As time
progressed, materials used in instrument building were diversified.
Horns were built from clay and percussion instruments from cera-
mic pots on which fish skins were stretched. It is interesting that
especially beside the Middle East and Anatolia, percussion and
wind instruments were made using clay in the continents of Cent-
ral and South America, Africa and Australia, too.

121



| SANAT/ART

Sanem Feyzoglu-Sonsuz Fliitler

Resim 5 / Picture 5

122

uzay seramigine kadar uzanan bu genis kullanim yelpazesi iginde
seramik mUzik enstriimanlari da yer almistir. Gegmisi binlerce yil on-
cesine dayanan bu enstrimanlar, artik tim dtnyada populer bir sa-
nat dali ve pazar haline gelmistir. Bu konuda hemen hemen her yil
dUnyanin pek ¢cok Ulkesinde sempozyumlar ve calistaylar diizenlen-
mekte, konunun uzmani olan seramik sanatcilari, katiimcilar sera-
mik muzik enstrimanlarinin yapimi hakkinda bilgilendirmektedir.
italya, Macaristan, Almanya gibi bircok ilkede Seramik Muizik Enst-
rimanlan muzeleri ve satis dukkéanlan bulunmaktadir. Bazi Avrupa
Ulkelerindeki orta dereceli okullarda verilen muzik derslerinde sera-
mik dudUkler yaptirilarak ses ve sesin fiziksel olusumu anlatiimakta-
dir. Belli nota araliklarina sahip profesyonel seramik bir flit yapmak,
kendi iginde dikkat edilmesi gereken pek ¢ok detayl barindiran ve
disiplin gerektiren bir istir. Bu noktada seramigin kimyasl ve sesin fi-
ziksel 6zelliklerinin bir araya gelmesi nedeniyle hesap edilmesi gere-
ken matematiksel bir tablo ile karsilasiimaktadir.

Yapilan her farkli formdaki flit, seramikgi icin ¢ézilmesi gereken
fiziksel ve estetik kaygilarin yeni bir baslangici olacaktir. Ancak amag
sadece seramikten ses ¢ikarmak veya duduk yapmak ise odaklanil-
masl gereken tek nokta seramik parcada sesi olusturacak agizliktir.
Enstriman yapiminda kullanilan kil gesitleri ve pisirim teknikleri de olu-
san sesin kalitesinde etkili olmakta-
dir. (Aker 2004 :32 )

Gunumuzde serami-

gin enstriman yapimi

icin elverisli olup olmadigl hala tartisiimaktadir. Japonya’da
Inax isimli bir firma bu konu hakkinda arastirma ve uygulamalar yap-
maktadir. Inax'in arastirma laboratuari yetkilileri, seramigin kolay se-
killendirilebilen plastik bir dogaya sahip olmasi nedeniyle 6zgin
formlarda enstriimanlar yapilabilecegini distnmektedir. Ayni zaman-
da seramik pargalarin yiksek i1sida sinterlesmesi sonucu gdzeneksiz
bir ylzeye sahip oldugu bilinen bir gergektir. Dolayisiyla seramigin ic
boslugunun havay! titrestirebilen iyi bir rezonatér_ oldugu disunul-
mektedir. Inax firmasi deneysel uygulamalarinda seramikten yapil-
mis olan bir kemanin cidar kalinhigini 1 mm’ye kadar indirebilmistir.
Bu, keman camurun 6zel kaliplara ikiytiz tonluk bir mengene ile sikis-
tinimasi yolu ile yapilmistir. (http://www.idrs.org/). Ancak Inax, pro-
fesyonel seramik enstrimanlarin seri Uretime gegcirilebilmesi icin
arastirmalarina devam etmektedir. Seramigin renk ve ¢zellikle bicim
konusunda segenekler saglayabilmesi, gelecekte ¢agdas ve 6zgin
formlarda enstrimanlarin ortaya konulabilecegini gdstermektedir. Bu
sayede tipki arabalar gibi seramik enstrimanlar da kisisel tercihler
dogrultusunda segilebilecektir. Ancak seramigin kirilgan bir yapiya
sahip olmasl bu konuda bir dezavantaj olarak gortlmektedir.

Ceramic’s relationship with sound
Through the historical process of ceramics starting in ancient
times, its uses have developed, displaying diversity. Ceramic mu-
sical instruments have taken place in this broad range of use ex-
tending from the utilitarian home ceramics to space ceramics.
These instruments, going back to thousands of years ago, have
now become e popular arts discipline and market all over the
world. Almost every year, symposiums and workshops are being
organized in many countries in the world on this subject with ce-
ramic artists, who are experts in the field, advising participants
on building ceramic musical instruments. There are Ceramic Mu-
sical Instrument museums and sales outlets in many countries li-
ke Italy, Hungary and Germany. Students are made to build ce-
ramic whistles in music courses offered in medium level schools
in certain European countries where sound and physical forma-
tion of sound are explained. To build a professional ceramic flu-
te with specific note intervals is a job involving many details
which attention must be paid to, also requiring discipline. At this
point, a mathematical picture which must be calculated emerges
as the chemistry of ceramics and the physical properties of so-
und come together.
Each flute of different shape built is a new beginning for
physical and aesthetic concerns which have to be resolved for
the ceramicist. However, if the purpose is just to get sound out
of ceramics or build a horn, then the only
thing one should focus on is the mouth piece
which will form the sound in the ceramic ob-
ject. The types of clay and firing
techniques used
in building the
instrument also
affect the quality
of the created form (Aker

2004 :32).

Presently, whether ceramic is suitable for building an instru-
ment or not is still debated. A firm titled Inax in Japan is carrying
out research and applications in this field. Inax research labora-
tory officials believe that since ceramic has a plastic nature which
is easy to shape, instruments in original forms may be built. Also,
it is a known truth that ceramic objects have a non-porous nature
due to synterization at high temperature. Hence, it is believed that
the inner space of ceramic is a good resonator1 capable of vibra-
ting the air. Inax was able to reduce the wall thickness of a violin
built out of ceramic down to 1 mm in experimental applications.
This violin was built by compacting of clay by a two hundred ton
clamp into special moulds. (http://www.idrs.org/). However, Inax
is continuing its research to launch mass production of professi-
onal ceramic instruments. The fact that ceramic offers choices in
terms of color and especially form, shows that instruments in con-
temporary and original forms may be built in the future. So, just Ii-
ke cars, ceramic instruments, too will offer options based on per-
sonal preferences. However, ceramic’s fragile nature is seen as a
disadvantage in this regard.

Ocak-Mart 2009 January-March ~ No: 27



Gecmisten glinumiize tuflemeli ve vurmal
seramik muzik aletleri

Seramik uflemeli miizik aletleri

Binlerce yildir birgok kdltlr tarafindan seramik muzik aletleri ya-
piimaktadir. Ancak bazi kaynaklarda, bilinen en eski seramik flutdn
M.O. 1766-1122 yillan arasinda Shang Hanedanligi sirasinda Cin'de
yapildigi belirtimektedir. Xun isimli bu flitlin alti nota deligi bulun-
maktadir. Nankang’daki Tai-Pai Etnoloji Enstitist’'nin katalogunda
4800 yil dncesine ait, bir dizineden fazla Cin’e 6zgl yumurta bigi-
minde seramik flit bulunmaktadir. Gindmuz seramik literattrinde,
kil flitlerin genel adi “Okarina” olarak gegmektedir. (Bkz: Resim 1)

Bununla birlikte ilk olarak Cin’de yapiimis olan “Xun”un tdm
Okarinalar'in atasi oldugu distnilmektedir. Bu isim italyanca’dan
gelmektedir ve anlami “kiiciik kaz’dir. Okarina 19.yy’'da ltalyan Gu-
iseppe Donati tarafindan gelistiriimistir. Donati, dnceleri sekiz no-
ta 6lgekli Okarinalar yapmis daha sonra 1900’lere ka-
dar suren galismalari sonucunda denizalti sek-
linde bir buguk oktav ses Uretebilen flut-
ler yapmay! basarmistir. Ayni tarih-
lerde tim dlnyada yaygin ola-
rak kullanilmaya baslanan
Okarina, evrensel bir mizik
aleti olarak kabul edilmistir.
(www.ocarina.it)

Seramik enstrimanlar, Orta ve
Glney Amerika’da yasayan uygarliklar ta-
rafindan da yapilmistir. 1982'de Sili'deki Santi-
ago Pre-Columbino Muzesi, Orta ve Glney Amerika

Pre-Hispanik insan gruplarina ait seramik flutlerden olusan bir
sergi dizenlemistir. Sergilenen flUtlerin cogunun cesitli hayvan, kus
ve insan formlarinda olmasi, s6zU gegen ilkel insan gruplan tarafin-
dan dini inanglar dogrultusunda veya dogadaki seslerden etkilene-
rek yapildiklar seklinde yorumlanabilir. Ulusal Kolombiya Muze-
si'nde ise iki veya Ui¢ nota aralikli Taironalilar'a (Kolombiya) ait totem-
leri andiran flutler sergilenmektedir. (Bkz: Resim 2)

Seramik flUtler Gzerine yapilan bir baska arastirma da ise Peru-
lularin M.S. |. yy’dan itibaren pan flit yapiminda kullanimi gelenek-
sellesmis olan bambu yerine kil kullandiklari anlasilmistir. Pan flit ya-
piminda farkli boylardaki seramik borular ici bos halde sekillendirile-
rek, ayni diizlemde birlestirilmektedir. Ancak dikkat edilmesi gere-
ken en dnemli nokta, borulann agzinin eliptik bicimde olmasidir.
Bdylece flitdn agdiz kismina belli bir a¢i ile hava Uflendiginde ses
olustugu gortimektedir.(Bkz: Resim 3)

Kilden yapilabilen bir diger Uflemeli muzik aleti Didjeridu’dur.
Avustralya yerlileri Aborjinler'e 6zgU olan bu flUt, dini térenlerde sim-
gesel bir ibadet araci olarak kullaniimaktadir. Geleneksel Didjeridu-
lar, beyaz karincalar tarafindan ici oyulmus okaliptis agaglarinin dal-
larindan yapilmaktadir. Boylari 2 ila 3 metre arasinda degisebilen bo-
ru formundaki bu flltler, ginimuz seramik sanatgilarinin 6zgin yo-
rumlaryla seramikten yeniden yapilandiriimiglardir.(Bkz: Resim 4)

Anadolu’da Kiitahya ve iznik yakinlarinda yapilan kazilarda 15.
ve 16. yy'a ait kus, at ve ko¢ gibi hayvan bicimli seramik dudukler

From the past to the present, wind and
percussion ceramic musical instruments

Ceramic wind musical instruments

Ceramic musical instruments have been built by many cultures
over thousands of years. However, some sources say that the ol-
dest ceramic flute known was made in China during the reign of
Shang Dynasty B.C. 1766-1122. This flute named Xun has six no-
te holes. There are more than a dozen egg shaped ceramic flutes
specific to China from 4800 years ago in the catalog of Tai-Pai Eth-
nological Institute in Nankang. Clay flutes are generally named
“Ocarina” in the ceramic literature of our day (See Picture 1). Still,
it is believed that the “Xun”, which was first built in China, is the an-
cestor of all Ocarinas. This name comes from ltalian and means

“little goose”. Ocarina was developed by lIta-
lian Guiseppe Donati in the 19th cen-
tury. Donati has first built eight note

scale Ocarinas, then has managed
to make submarine shaped flutes
which may generate one and a half
octave sound as a result of his work
lasting into 1900s. Ocarina, which
started to be used prominently all
over the world, was acknowledged
as a universal musical instrument
at those times.
(www.ocarina.it)
Ceramic instruments were also
built by civilizations living in Central
and South America. In 1982, the
Santiago Pre-Columbino Museum in
Chile has organized an exhibition comprising ceramic flutes of
pre-Hispanic human communities of Central and South America.
The fact that most of the exhibited flutes were in various animal,
bird and human forms, may be interpreted as their having been
built in line with religious beliefs or affected by sounds in nature by
these primitive human communities. On the other hand, flutes re-
miniscent of totems of Taironians (Colombia) with two or three no-
te intervals are on display at National Colombia Museum (See Pic-
ture 2).

In another research conducted on ceramics flutes, it was fo-
und that Peruvians have used clay instead of the traditional bam-
boo in building pan flutes starting from 1st Century A.D. In pan flu-
te construction, ceramic pipes in different lengths are hollow sha-
ped and joined in the same plane. Here, the most important point
to take into consideration that the mouths of pipes should be ellip-
tical. Hence, it is observed that sound is created when one blows
into the mouth of the flute at a certain angle (See Picture 3).

Another wind musical instrument which may be made out of
clay is the Didgeridoo. This flute, specific to Australian natives, the
Aborigines, is used as a symbolic instrument of worship in religi-
ous ceremonies. The traditional Didgeridoos are made from the
branches of the eucalyptus trees, the insides of which are carved
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bulunmustur. Bugln ise Ulkemizde genellikle testi veya kus formla-
rinda seramik dudutkler yapiimaktadir. DUdUklerin agiz kismina su
doldurulup Gflendiginde hava ile titresen su, kus civiltisini andiran bir
ses olusturmaktadir. Bu sebeple bu duduklere Ulkemizde “Bulbdl
Testisi” veya “Bllbll ibrigi” adi verilmistir. Torna teknigi ile sekillen-
dirilen bulbil testisi isimli didigin benzer érnekleri ispanya’da “Bo-
tijito”, Fransa’da ise “Vase Sifleur” adi altinda gorilebilir.
(http://www.richardbaxter.com)

Vurmali seramik miizik aletleri

Dulnya tzerindeki pek ¢ok bdlgede ve cesitli uygarliklarda kilden
vurmall mizik aletlerinin de yapildigi bilinmektedir. Bu mizik aletle-
ri, kendi tinlayanlar( idiofon) ve derisi tinlayanlar (membranafon) ola-
rak iki ana grupta toplanabilir. idiofon kategorisinde en eski gecmi-
se sahip olan muzik aleti Udu’dur. Udu, ilk olarak Nijerya’da yasayan
Igbo insanlari tarafindan yapilmistir. Nijerya Igbo dilinde Udu s6zcU-
gu’'nln anlami “galinan gdmlektir’. Geleneksel Udu, testi formunu
andiran agzi acik, gévdesi Uzerinde bir veya iki deligi bulunan bir bi-
¢ime sahiptir. Udu, Nijerya'da degisik amaglarla dtzenle-
nen térenlerde genellikle kadinlar tarafindan calin-
maktadir. Igbo halki, bu enstrimanin ¢ikardi-
g1 derin ve etkileyici sesin “atalarinin se-
si” olduguna inanmaktadir.

Amerikali calgl yapimcisi
Frank Giorgini, bu gelenek-
sel sanati 1974'te Ni-
jerya Zaria'da
Abbas Ahu-
van’dan 6g-
renmis, farkli
kil ve pisirim tek-
nikleri de kullanarak
kendine 6zgl Udu form-
larini ortaya koymustur. Bu
yeni kil davullara ilginin art-
masina bagl olarak Giorgini, Resim PicIure7

Sanem Feyzoglu-
Pan Fliit

geleneksel elle ve torna ile se-
killendirme tekniginin yani sira
orijinal tasarimlarini kalipla ¢ogaltmaya baslamis, bdylece daha faz-
la sayida ve standart kalitede Uretim yapabilmistir. 1998'de LP MU-
zik firmasi, Giorgini’'nin Udu serisini “Claytone” olarak adlandirmis ve
GrUnlerin lisansini satin almistir. Boylece LP ve Giorgini isbirligi ile da-
ha fazla sayida muzisyen, uygun fiyatta ve ylksek kalitede seramik
vurmali calgilar edinebilme olanagi bulmustur.
(www.udu.com/Udu_html/fgbio.html) Membranafon (derisi tinla-
yanlar) grubunda bilinen en eski seramik vurmali enstrimanlardan
biri cesitli kulturlerde farkli isimlerle anilan, ancak Glkemizdeki ismiy-
le “darbuka’dir. Genellikle agiz kismina kegi derisi gerilen gelenek-
sel darbuka bigimi, kadeh formunu andirmaktadir.(www.asza.com)
GUnUmuzde bazi seramik sanatcilari 6zgin form ve farkl dlcllerde
darbukalar yapmaktadirlar.(Bkz: Resim 5)

Yapilan darbuka formunun bicim ve dl¢lsine bagl olarak farkl

ses tonlari elde etmek mumkundur. Darbuka ile tarihsel ve bigimsel

by white ants. These pipe-shaped flutes, the lengths of which vary
from 2 to 3 meters, are rebuilt out of ceramic through original in-
terpretations of contemporary ceramic artists (See Picture 4).

Ceramics horns in animal shape like bird, horse or ram from
15th and 16th Centuries have been found in excavations made ne-
ar Kutahya and Iznik in Anatolia. Today, usually, pitcher or bird sha-
ped ceramic whistles are built in our country. When the mouth part
of these whistles are filled with water and blown; the water, vibrating
with air, forms a sound reminiscent of a singing bird. Therefore, the-
se whistles are called “Nightingale Pitchers” or “Nightingale Jugs” in
our country. Similar examples of the whistle named nightingale pitc-
her, which is wheel thrown, may be found as “Botijito” in Spain and
“Vase Sifleur” in France. (http://www.richardbaxter.com)

Percussion ceramic musical instruments

It is known that percussion musical instruments are built from
clay in many regions and various civilizations all over the world. The-
se musical instruments may be categorized into two main
groups as idiophonics and membranophonics. The musi-
cal instrument with the oldest history in the category of idi-
ophones is Udu which was first built by the Igbo who lived in
Nigeria. The meaning of the word Udu in Nigerian Igbo language
is the “stolen pot”. The traditional Udu has one or two holes
on its body, with an open mouth, reminiscent
of a pitcher. Udu is usually played by women
in the ceremonies organized for various pur-
poses in Nigeria. Ilgbo peop-
le believe that
the deep and
impressive sound
given by this instrument is

the “sound of their ancestors”.
American instrument maker Frank
Giorgini has learned this traditional art in
1974 from Abbas Ahuvan in Zaria, Nigeria; brin-

ging into life his own original Udu forms using different clay and
firing techniques. As interest grew towards these new clay drums;
Giorgini, in addition to the traditional hand and wheel throwing tech-
niques, has started to reproduce his original designs by moulds and
hence was able to produce in a larger number and at standard qu-
ality. In 1998, LP Music firm has named Giorgini’s Udu line as “Clay-
tone”, purchasing the licence for the products. Hence, through col-
laboration of LP and Giorgini, a larger number of musicians were ab-
le to acquire ceramic percussion instruments of high quality at affor-
dable prices. (www.udu.com/Udu_html/fgbio.html)

One of the oldest ceramic percussion instruments known in the
membranophone group is the darbuka as called in our country,
which is known by other names in various cultures. The traditional
darbuka, on which usually goat skin is stretched in the mouth part, is
similar to a cup. .(www.asza.com) Today, some ceramic artists are bu-
ilding darbukas in original forms and different sizes (See Picture 5).

It is possible to get different tones of sound depending on the
shape and size of the darbuka. Another ceramic percussion musical
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yonden pek ¢ok ortak dzelligi bulunan bir diger vurmali seramik mu-
zik aleti “Timpal”dir. Ortadogu kokenli olan bu galgi yarmkdre ya da
canak formunda olan bir gévde ile bu gévdeye gerilmis deriden
olusmaktadir. Bazi kaynaklar, Timpal'e iliskin en eski ormneklerin
M.O. 12.yy'da Mezopotamya’da yapildigini belitmektedir. Membra-
nafon grubuna dahil edilebilecek diger seramik muzik aletleri canlar
yani “shaker”lardir. Tarihten glinimUze kadar seramikten ¢an yapi-
mi oldukga yaygin bir sanat ve zanaat dalidir. Seramik canlar da ya-
pilmis olduklarn kulttre bagl olarak bicimsel dzellikler gostermekte-
dir. Shaker'lar, ganlara gore daha farkll bir yapiya sahiptirler. Elde

edilmek istenen sesin tonu- Resim 8 / Picture 8

na (tiz veya pes) gore sera-
mik shakerlar'in igine bitki

Sanem Feyzoglu-
Boynuz Fliit

tohumu veya irili ufakli seramik
misketler sik ya da seyrek olarak
yerlestirilir. Diger seramik enstriman-
larda oldugu gibi sanatcinin hayal glicine
bagl olarak 6zgln bicimlerde shaker'lar yapr-
labilir.(Bkz: Resim -6)

Sonug

Tarihi oldukca eskiye dayanan ve tum dinyada kabul edilmis
bir sanat dali haline gelen seramik muzik aletleri, Ulkemiz seramik or-
tami iginde henliz yeni taninmakta, muzisyenlerin ve seramik sanatci-
larinin ilgisini cekmektedir. Bazi sanat ve seramik igerikli yayinlarda
bu konuda yazilan makalelere rastlanabilmektedir. Bazi muizisyenle-
rimiz icra ettikleri mUziklerinde seramik enstriman kullanmaktadirlar.
PerkUsyonist Ugur Umay, Avanos'ta ¢omlekeilere Udu’lar yaptirarak,
bu enstrimanlarla 6égrencilerine ritim dersi vermektedir. Mlzisyenle-
rimize karsilik, yok denebilecek kadar az sayida seramik sanatcimiz
profesyonel anlamda seramik miizik aletleri yapmaktadir. Ulkemizde
glzel sanat fakUlteleri ve 6zel seramik stldyolar blnyesinde sem-
pozyum ve calistaylar dizenlenerek bu sanatin yayginlasmasi sagla-
nabilir. Bu tip etkinlikler, muzisyen ve seramik sanatgilarinin bir araya
gelerek farkli disiplinlere ilgi duyan sanatcilarin bilgi birikimlerini pay-
lasmalarina da yol agacak bir firsat yaratacak niteliktedir.

Rezonattr1 : Uyarici ses enerjisinin etkisiyle titresim yapan

sistemdir.

instrument, which has many common properties with darbuka histo-
rically and form-wise, is the “Timpal”. This instrument, whose roots
go to the Middle East, comprises a semi-global or ball shaped body
and a skin stretched on this body. Certain sources say that the oldest
specimens of Timpal were built in Mesopotamia in 12th Century B.C.
Another line of ceramic musical instruments, which may be included
in the membanophone group, is the bell or “shaker”s. Production of
bells from ceramic through history has been a quite widespread art
and trade. Ceramic bells, too, display variations depending on the
culture in which they are built. Shakers have a different form than
bells. Depending on the pitch of the sound desired (high or low);
plant seeds or large and small ceramic marbles are placed at varying
intervals into the ceramic sha-
kers. Like in other ceramic

instruments,  original

shaped shakers may

be built depending on
the power of imagination
of the artist (See Picture 6).

Result

The ceramic musical instruments, which have formed an art dis-
cipline which has a rather long history recognized all over the world,
have just started to be recognized in the ceramic setting of our
country, drawing the interest of musicians and ceramic artists. Articles
on this topic may be found in certain publications with certain art and
ceramic content. Some of our musicians use musical instruments
when they perform music. Percussionist Ugur Umay offers rhythm
courses to his students with these instruments with Udus which he or-
ders from pot makers in Avanos. Beside our musicians, very few
ceramic artists build professional ceramic musical instruments. Dis-
semination of this art may be achieved by organizing symposiums
and workshops at faculties of fine arts and special ceramic studios in
our country. These types of events would also create an opportunity
for artists interested in different disciplines to share their store of know-
ledge, bringing together musicians and ceramic artists.

Resonator1: A system vibrating with the effect of stimulant sound
energy.
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Sol-Jel Yontemiyle
Altimina /

MgALQ,-Spinel
tozu Uretimi ve
karakterizasyonu

0ZET

Alimina / Magnezya-Alumina (MgAl,0,)
spinel karisimi toz malzemeler, alimina
zengin spinel malzemeler olarak
sagladiklari yiksek kimyasal ve mekanik
dayanim ozellikleri ile ileri refrakter
uygulamalarda tercih edilen Urlinlerdir. Bu
calismada; alimina / MA-spinel karigim
tozlari, sol-gel metodu ile sentezlenmeye
calisiimistir. Bohmitik sol, aliminyum
izopropoksit (AI(OCsH,);) kaynagindan elde
edilmistir. Magnezya (MgO0) tozlari
bohmitik sol icine katilarak mekanik
karistiricida 2 saat sreyle karistiriimistir.
Karisim daha sonra 120 °C’de 8 saat
boyunca kurutulmustur. Kurutulmus
numuneler, sirasiyla 550, 800, 1200 ve
1600 °C sicakliklarda 1sil isleme tabi
tutulmustur. Son olarak XRD, SEM ve
EDS analizleri uygulanarak
karakterizasyon calismalari yapiimistir.

Production and
Characterization
of Alumina /
MgAl,O,- Spinel
by Sol-Gel
Method

ABSTRACT

Alumina / Magnesia-Alumina
(MgAl,0,) spinel mixture powder
materials are products opted for in
advanced refractory applications due to
the high chemical and mechanical
strength properties they provide as
alumina rich spinel materials. Alumina /
MA-spinel mixture powders were
attempted to be synthesized by sol-gel
method in this study. Boehmitic sol was
derived from Aluminum isopropoxide
(AI(OC5H-)5). Magnesia (Mg0) powders
were added into the sol and mixed for
two hours in a mechanical mixer. Then
the mixture was dried for 8 hours at
120 °C. Dried samples were subjected to
heat treatment at 550, 800, 1200 and
1600 °C respectively. Finally,
characterization studies were made using
XRD, SEM and EDS analyses.
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1. GIRIS

Allimina ve (MgAl,O,) spinelin ylksek ergime sicakliklari,
kimyasal ataklara karsi ylksek direncleri ve c¢ok iyi mekanik
Ozelliklerinden dolayi refrakterlik ve yapisal uygulamalari bulun-
maktadir [1-2].

Spineller kristallografik agidan 6zel bir yapiyl temsil etmek-
tedirler. Bazi oksitler ( MgAl,O,) gibi spinel yapisinda olup AB-
204 genel formultyle gosterilirler. Burada A, +2 degerlikli me-
tal iyonu, B ise +3 degerlikli metal iyonudur. Spinel yapi sekiz

Key words: Sol-Gel, boehmitic sol, MgO, MgAl,O,-spinel.

1. INTRODUCTION

Alumina and (MgAl,O,) spinel have refractory and structural
applications due to their high melting temperatures, their high
strength against chemical attacks and very good mechanical pro-
perties [1, 2].

Crystallographically, spinels represent a special configuration.
Certain oxides like (MgAl,O,) are in spinal configuration and are
represented by the overall formula AB,O,. Here, A is a metal ion

with +2 valence and B is a metal ion with +3 valence. Spinel has a

alt hlicreden olusan bir birim

hicreye sahiptir.  Spinel
hicresinde alt hicrelerin her
biri bir MgO.AI203 moleku-
linden ibarettir. Spinel yapl-
da oksijen iyonlar YMK kafe-
sini olustururlar ve toplam
32 tane oksijen iyonu bulun-

maktadir. A ve B iyonlari spi-
nelin cinsine bagli olarak
dort yuzlU (tetrahedral) ve
sekiz yuzlU (oktahedral) ara
yerde bulunurlar. Sekizylzli

yerlerinin sadece yarisi, dort-
yuzlla yerlerin ise 1/8'i isgal
edilmistir. Sekil 1’de verildigi
gibi spinel yapisinin birim
hicresinde sekiz adet MgO.AlL,O; molekUll bulunur. Bu yapi-
da 8 Mg™ iyonu, 8 dortyizIt yeri ve 16 AI** iyonu, 16 sekizyliz-
IU yeri isgal etmektedir. Magnezya-Alimina spinelinde Mg iyo-
nunun koordinasyon sayisi 4, AI** iyonunun koordinasyon sa-
yisl ise 6 'dir [3-6].

Sekil 2'deki MgO-Al,O; ikili faz diagraminda géruldigu gibi
MgAI,Q, spinelinin stokiometrik bilesimi, %28.2 MgO, %71.8 Al,O-
s 'dir. Ergime sicakligi ise 2135 °C 'dir. Sekil 2 'de MgO - AlLQO; iki-
li faz diagrami gorllmektedir. [6].

2. DENEYSEL CALISMALAR
2.1 Bohmitik Co6zeltinin (Sol) eldesi

Sol-gel yontemiyle bohmitik solisyonun hazirlanmasinda,
kaynak hammaddesi olarak, toz halindeki AIP (aliminyum izop-
ropoksit (AI(OC;H7)3) Aldrich, <ag.% 98) kullaniimistir. Bunun
icin 15:0.1 (saf su : alkoksit) mol oranina gdre, 4 boyunlu 1000
ml hacmindeki reaktérde, manyetik karistiricili isiticiyla 90 °C’ ye
isitilmis 270 ml saf su iginde 20.4g aliminyum izopropoksit 30
dak. sure ile kanistirilarak cézindurtlmaustir. Meydana gelen re-
aksiyon asagidaki gibidir [3-4, 8]:

Al(OC;H;); + H,O0 — AI(OC;H;),(OH) + C;H,OH

Sekil 1. MgALO, Spinel Kristal Kafes Yapist [3].

Figure 1. MgAlL,O, Spinel Crystal Lattice Configuration [3].

unit cell comprising eight sub-
cells. Each sub-cell in the spi-
nel cell is a MgO.Al,O, mole-
cule. Since each sub-unit has
a MgO.Al,O, molecule and
each molecule has seven ions,
then there will be 7x8=56 ions
in each cell [4-6]. In spinel
configuration, Oxygen ions
form the YMK lattice with 32
Oxygen ions in total. Depen-
ding on the type of spinel, A
and B ions are in the tetrahed-

ral and octahedral interface. In
the spinel configuration, there
are 64 tetrahedral spaces and
32 octahedral spaces. Only
one half of the octahedral locations and 1/8 of the tetrahedral spa-
ces are occupied [3-6]. As shown in Figure 1, there are eight
MgO.AlLO, molecules in the unit cell of the spinel configuration. In
this configuration, 8 Mg”* ions occupy 8 tetrahedral locations and
16 Al** ions occupy 16 octahedral locations. In the magnesia-alu-
mina spinel, the coordination number of Mg2+ ion is 4 and the co-
ordination number of AI*" ion is 6 [3-5].

As shown in the MgO-AlL,O, dual phase diagram in Figure 2, the
stochiometric composition of MgAl,O, spinel is 28.2 % MgO and
71.8 % ALLO,. The melting temperature is 2135 °C. The dual phase
diagram of MgO - AlLO, is shown in Figure 2 [6].

2. EXPERIMENTS
2.1 Preparation of boehmitic solution

In preparation of boehmitic solution by sol-gel method, powder
form AIP (aluminum iso-propoxide (Al(OC;H,),) Aldrich, < 98 per-
cent)) alcoxide was used as starting raw material. For this purpose,
20,4 g aluminum isopropoxite was dissolved mixing for 30 minutes
in 270 ml distilled water heated to 90 °C by magnetic agitator in a
4-neck 1000 ml reactor based on 15:0,1 (distilled water: aluminum
iso-propoxide (Al(OC,H;),) mole ratio. The derived reaction is as fol-
lows [3, 4, 8]:

Al(OC;:H,), + H,0 —> Al(OC;H;),(OH) + C,H,OH
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Peptizlesmenin gergeklesmesi icin % 10’luga seyreltilen
HCI (Merck, % 37) ilave edilmis ve pH=2.3’e ayarlanmistir. Ar-
dindan sol, 1 saat sure ile kanstinlmistir [3-4]. Peptizasyon asa-
masinin kimyasal reaksiyonu su sekilde gerceklesmektedir:

OH  OH
2AI(OC,H,), (OH) + H,0 % OC,H, —Al—O—Al— OC,H, + 2C,H,0H

Bu sekilde bohmitik (AIOOH) sol hazirlanmistir.

To achieve pepticizing HCI diluted to 10 percent (Merck, 37 per-
cent) was added and pH was set to 2,3. Subsequently, sol was mi-
xed for 1 hour [3, 4]. The chemical reaction of the peptization takes
place as follows:

?H (‘)H
2AI(OC;H,), (OH) + H,0 % OC;H, —Al-O—Al— OC_H, + 2C.,H,0H

Hence, boehmite (AIOOH) sol was prepared.

2.2 Bohmitik Sol - MgO

2.2 Preparation of Boehmitic

Karisiminin hazirlanmasi
Magnezya-Alimina spinel
dretimi igin bohmitik sol igine
serbest magnezya (MgO) tozu
katilmasiyla hazirlanan sivi-kati
karnsimi ile calismalar strduril-

mustir. Deneyde kullanilan

Sol - MgO mixture

For producing Magnesia-
Alumina spinel, studies were
continued with the liquid-solid
mixture prepared by adding free
magnesia (MgO) salt in boehmi-
te sol. The MgO powder used in

MgO tozu, Kitahya-Kiimas Man-
yezit A.S.’den temin edilen <63

mm tane iriligindeki sinter MgO
(KM special fine) Granaddr.
Stokiometrik spinelin yapisi;
%78 AlLO; ve %28 MgQO’dan
olusmaktadir. Bu yaklasima uy-

Sekil 2. MgO - ALO; ikili denge diyagramu [5].
Figure 2. MgO - ALO; dual equilibrium diagram [5].

the test is < 63 m grain size sin-

ter MgO (KM special fine) obta-

ined from Kutahya-Kimas Man-
yezit A.S.

The configuration of stochi-
ometric spinel comprises 78 per-
cent ALO, and 28 percent MgO.

gun olarak, béhmitik sol icerisi-
ne, ~0.25 mol MgO tozu ilave | |

In line with this approach, ~0,25
mol MgO powder was added in-

edilerek 2 saat mekanik karistir- A i' | to boehmite sol and mixed mec-

ma gerceklestirilmistir. Bu kari- 1 o | : i | - hanically for 2 hours. This mixtu-
. S . T 4 b4+ by

im, jellesmesi icin etlvde 120 - E i |I I a | re was dwelled for 8 hours at

sim, jellesmesi i¢ : | Y :!“.

°C’de 8 saat bekletilmis ve son- 5 100 " ,___,_,_‘l., * —*—:I-J;rf“ il LT 120 °C in a drying oven for gel-

2 Y i :
ra 2 °C/dak isitma hiziyla Na- g : o q -J-‘_ ] ,‘!-'1- —[_;‘_;— ling and subsequently, was he-

bertherm markali 1sitma kontrol-
IU firnda 550 °C’ ye isitilarak bu
sicaklikta 3 saat tutulmustur.
En son olarak elde edilen nu-
mune dort parcaya ayrilarak
Nabertherm markali i1sitma
kontrollG firrnda 550, 800, 1200
ve 1600 °C sicakliklarda 1 saat

i I T P ~'wfw o e
Uw” ""‘"‘-'\-""""+5h ""H—-""'d'_‘n‘-'_'m:n_ sEC

201 {10 A0 (I B0 E1LHED
2

Sekil 3. 550, 800,1200 ve 1600 °‘C de 1 saat beklemis numune-
lerin XRD sonuglari. PDF-No. 88-8269 Aliimina (A),
PDF-No. 21-1152 MgALO,-Spinel (S))

Figure 3. XRD resulsts of specimens dwelled for 1 hour at 550,

ated up to 550 °C in a Nabert-
herm brand heat controlled kiln
at a rate of 2 “C/min. Finally, the
obtained specimen was divided
into four parts and subjected to
heat treatment for one hour at
550, 800, 1200 and 1600 °C in

a Nabertherm brand heat cont-

isil isleme tabi tutulmustur.

2.3 Karakterizasyon
Calismalan

Sol-Jel ydntemiyle sentezlenmis ve sirasiyla 550-800-1200
ve 1600 °C sicaklilarinda 1sil isleme tabi tutulmus numunelere
uygulanan XRD analizleri, Cu - Koo monokromatik 1sinimi kulla-
nilarak Rigaku D/Max — 2200 / PC marka cihazda gerceklesti-
rilmistir (Sekil 3).

1600 °C’de 1sil isleme tabi tutulmus toz numunesine tarama-
I elektron mikroskobu (SEM, Jeol 5600) ve elektron dagilimi
spektroskopisi (EDS, I-XRF Systems model 550i) analizleri yapl-

rolled kiln.

800,1200 and 1600 ‘C PDF-No. 88-8269 Alumina (A),
PDF-No. 21-1152 MgALO,-Spinel (S))

2.3 Characterization Works

The XRD analyses apply to
specimens synthesized by Sol-Gel method and heat treated at
550-800-1200 and 1600 °C temperatures were carried out in a
Rigaku D/Max - 2200 / PC brand device using Cu - Ko monoch-
romatic radiation. Scanned electron microscope (SEM, Jeol 5600)
and EDS-electron dispersive spectroscopy, I-XRF Systems model
550i analyses were performed on the powder specimen heat tre-
ated at 1600 °C and micro structure analysis were carried out (Fi-
gure 4 and 5).
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Sekil4aveb. 550 ‘C'de 3 saat 1s1l islem gormiis ALO; / MgALO:-
spinel karisimina ait SEM goriintiisii (1.500x) ve Spi-
nel bolgesinden alinan EDS analizi.

Figure 4a and b. SEM image (1.500x) of ALO; / MgALO;-spinel mixtu-
re heat treated for 3 hours at 550 ‘C and EDS analysis
obtained from Spinel zone

larak mikro yapr incelemeleri gergeklestirilmistir (Sekil 4 ve 5).

3. SONUCLAR ve TARTISMA

Elde edilen Urlnlerin karakterizasyonu icin yapilan XRD
analizi sonuclari, Sekil 3’te verilmistir. Piklerin Ust Uste binerek
gorllmesinin engellenmemesi icin sekle perspektif kazandiril-
mistir. Sonuclara bakildiginda her sicaklikta MgAlLO,-spinelinin
olustugu belirlenmistir. Spinelin yani sira aliminanin da varligi
tespit edilmistir. Literaturde de benzer bulgulara rastlanmistir
[9]. Artan sicakliklarda spinel piklerinin daha da belirginlestigi
bdylece 1sil islem sicakhi@i arttikca MgAl,O, spinel fazinin glc-
lendigi gortlmektedir. 550 °C’de gerek alimina gerekse MA-
spinel pikleri, henuz kristal yapilar tam olusamadigindan ve sis-
temde amorf yapi bulundugundan daha zayiftir. 1200 ve 1600
°C gibi yuksek sicakliklarda ise kristal yapilar, artik daha net bir
sekilde gorulebilmektedir. Isil islem sicakliginin artmasinin o-Al-
2083 ve MgAl,O,spinel kristal yapilarinin daha iyi olusmasina
katkisi bulunmaktadir. Alimina ve Spinel, refrakter hammadde-
si olarak kullanilan Urlinlerdir. Refrakterler, yiksek sicakliklarda
kullanildigindan hammaddenin kullanim sirasinda nihai reaksi-

a)
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Sekilbaveb. 1600 ‘C'de 1 saat 1s1l islem gormiis ALO; / MgALO:-
spinel karigimina ait SEM goriintiisii (1.500x) ve Spi-
nel bolgesinden alnan EDS analizi.

Figure 5a and b. SEM image (1.500x) of ALO; / MgALO.-spinel mixtu-
re heat treated for 1 hour at 1600 ‘C and EDS analy-
sis obtained from Spinel zone

3. RESULTS AND DISCUSSION

The results of the XRD analyses performed for characterization
of derived products are given in Figure 3. A perspective was given
to the figure so that peaks will not overlap, preventing visibility.
From the results, it was determined that the MgAl,O,-spinel was for-
med at every temperature. The presence of alumina was also detec-
ted in addition to spinel. There are similar findings in literature as
well [9]. It is observed that at increasing temperatures, spinel peaks
become more visible; hence, the MgAl,O, spinel phase is strengthe-
ned as the heat treatment temperature increases. At 550 °C, both
alumina and also MA-spinel peaks are weaker since crystal structu-
res can not yet be fully formed and there are amorphous structures
in the system. At higher temperatures like 1200 and 1600 °C,
crystal structures become visible more clearly. Increase in the heat

treatment temperature contributes to better formation of the a-Al,O,
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yonlarini tamamlamasi (in-situ reaksiyonlar) prosesin ekonomik
olmasina katki saglar. Bu durumda; 550 °C’de elde edilen UrU-
nun tercih edilmesi, refrakter bilesimine girdikten sonra kullani-
lacagl yuksek sicaklikta ilgili reaksiyonlarini tamamlayarak -
1200 °C’nin Uzerindeki sicakliklarda elde edilebilecek yapilara
ulasilabilecegdi igin- pratik uygulama agisindan ekonomik bir ¢o-
zUm olacaktir.

Calismadan elde edilen Urlne allimina zengin spinel (alumi-
na rich spinel) denilebilir. Almasis’'in AR90 kalitesindeki ticari
artny, alumina zengin spinel hammaddesinin kodu olarak ifa-
de edilmektedir.

550 ve 1600 °C’de 1sil islem gérmUs numunelerin SEM-EDS
analizleri, Sekil 4 ve Sekil 5'te verilmistir. Goraldigu gibi her iki
isil islem sicakligi sonrasinda spinel yapisinin elde edilebildigi
belirlenmistir. EDS sonuglarindan da anlasildigi Uzere 1600
°C’de, 550 °C’ye gdre daha ylUksek oranda spinel varligi tespit
edilmistir.

4. SONUCLAR

Refrakterlik acisindan alimina-spinel ya da alimina zengin
spinel hammaddesi énemli bir GrindUr. Sol-Jel teknigi kullani-
larak yukarida agiklandigi gibi alimina-spinel tozu elde edilebil-
mektedir. 1600 °C’ deki i1sil islem sonucu spinel fazi, 550 °C’de
Uretilmis olana gore daha gucludur. Isil islem sicakhginin arttiril-
masl, spinel fazin olusumunu desteklemektedir. Ancak yukse-
len sicakliklarin Gretim maliyetlerini arttiracagdi ve bu Urdndn
yuksek sicakliklarda kullanilacagi distnuldiginde 550 °C’de-
ki Uretimin daha ekonomik olacagl g6z éntne alinmalidir.

TESEKKUR

Bu calisma, TUBITAK 106M318 projesi tarafindan destek-
lenmistir. Ayni zamanda calisma, istanbul Universitesi Fen Bi-
limleri Enstitistne bagli olarak tamamlanmis yUksek lisans te-
zinin bir bolUmUnU kapsamaktadir.
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and MgAl,O,-spinel crystal structures. Alumina and spinel are pro-
ducts used as refractory raw materials. Since refractories are used
at high temperatures, if the raw material has completed its in situ
reactions during use, then the process becomes more economi-
cal. Therefore, if the product derived at 550 °C is chosen, then sin-
ce it will complete the applicable reactions at the high temperatu-
re where it will be used after it is introduced into the refractory com-
position, reaching structures which may be derived at temperatu-
res over 1200 °C, this will be an economical solution in terms of
practical use.

The product derived from the study may be called alumina rich
spinel. The commercial product of Aimasis in AR90 quality is used
as the code for alumina rich spinel raw material.

SEM-EDS analyses of specimens heat treated at 550 °C and
1600 °C are given in Figure 4 and Figure 5. As observed, it was de-
termined that the spinal composition may be obtained after either
heat treatment temperatures. As inferred from EDS results, the pre-
sence of spinel at a higher rate compared to 550 °C was determi-
ned at 1600 °C.

4. CONCLUSION

In terms of refractoriness, alumina-spinel or alumina rich spinel
raw material is an important product. Alumina-spinel powder may
be derived as explained above using the Sol-Gel technique. The spi-
nel phase as a result of the heat treatment at 1600 °C is more po-
werful than that produced at 550 °C. Increasing the heat treatment
temperature supports formation of the spinel phase. However, con-
sidering that increased temperature will boost production costs, it

can be said that production at 550 °C will be more economical.
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