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Ben. Dun

Benim dinyamda “liderlik” var.

Benim dinyam hep en iyi olmak, her zaman

eniyiyi sunmak icin cahsmay: gerektiren bir diinya...
Sorumlulugunun bilincinde olan ve empati yapma
becerisini 6ne gikaran bir diinya...

Kalite standartlarinin da istine ¢ikmayr hedefleyen,
ama hedeflerini gerceklestirme yolunda adil olmay:
bagsaran bir diinya...

Benim diinyam, anlamayi, saygr duymayi,
yénetmeyi cok iyi bilen bir diinya. .

SaceTien anuey L o coopi com.ir
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Yazim Kurallan

Seramik malzemelerle ilgili (Cam, Cimento, Emaye dahil) orijinal arastirma, davetli
makale, derleme, teknik rapor ve haber tiiriindeki yazilar bilgisayarda yazilmis olarak PC
Word belgesi formatinda e-posta ile iletilmeli, ayrica kagit giktisi da Tiirkiye Seramik
Federasyonu adresine génderilmelidir. Yazar, makalesinde yer alacak gorsellerin 304 dpi
coziiniirliikte elektronik olarak tarayip CD'de teslim etmelidir. Eger bu miimkiin degilse
mutlaka dia ve kart baski (10x15 cm) seklinde gondermelidir. Yazilarda kullanilan sekil,
sema grafikler “Word Belgesi” i¢ine yapistirimamali, her biri tek bir resim belgesi olarak
CD ile gonderilmelidir. Kullanilan kaynaklar metin icinde numaralandiriimali, metin
sonunda mutlaka toplanmalidir. Bilim ve sanat makalelerinde zet kismmimn olmast
zorunludur. Génderilecek makalelerin maksimum 18 bin sézciigii gecmemesi
gerekmektedir. Gonderilen ya da istenen her yazinin kabul edilip edilmemesi ya da
diizeltme istenmesinde Yaymn Kurulu tam yetkilidir. “Sanatsal ve Bilimsel” baghg; altmda
degerlendirilecek makaleler mutlaka en az bir hakem tarafindan degerlendirildikten sonra
Yaym Kurulu'nca incelenmektedir. Dergideki yazilardan kaynak gostermek kosuluyla
alint1 yapilabilir. Dergiye gonderilen yazilar yaymlansin ya da yaymlanmasin yazarina
iade edilmez. Ozgiin ya da derleme yazilardaki bilgiler ve goriisler yazarm
sorumlulugundadir. Ticari reklamlar firmalarin sorumlulugundadir.
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BASYAZI 110 Arricie

Seramik sektoru ve tesvik paketi
The ceramics indusfry and the incentives package

Sektoriimiiziin Degerli
Uyeleri,

SERFED olarak tim
seramik sektoriintin ¢ikar-
lar1 igin caba gosteriyor,
sektortimiizii hem yurti-
¢inde hem yurtdisinda
temsil ediyoruz. Bugiin
sektor olarak Avrupa’da ve
dtinyada tiretim ve ihracat-
ta ilk siralardayiz. Ne yazik
ki sektor olarak bu giiciin
farkinda degiliz ve onemli
sikintilar yasiyoruz. Za-
man zaman gesitli birlikler,
dernekler sikintilarmi ayri
ayr1 dile getiriyor. SERFED
catis1 altinda birlikte olma-
mizin nedeni, esasinda tek
ses olma ihtiyacidir. Bunu
gerceklestirmeye yonelik
calismalarimiz giderek hiz
kazaniyor.

Bunlardan ilki, UNI-
CERA Fuarr'nda ve sonrasinda iiyelerimizden gelen yogun talep iizerine iiye
ziyaretlerine bagladik. Sektériimiiziin icinde bulundugu durumu yerinde tes-
pit etmek, iiyelerimizin sorunlarini ve 6nerilerini dinlemek, tespit edilen so-
runlar1 Sanayi Bakanligi'na verilen acil eylem planina ilave etmeyi amagladi-
gimuz iiye ziyaretlerimizde Istanbul, Kiitahya ve Eskisehir’de ondan fazla iire-
ticimizle biraraya geldik. Diisiincelerinizi bizlerle paylasmaniz, hiikiimetimiz-
le temaslarimizda sektoriimiiziin stkintilarini, beklentilerini daha genis ve ger-
cekgi bir pencereden yansitmamiza yardimer oluyor ve bizlere gii¢ veriyor.
Bizleri agirlayan ve katkida bulunan iireticilerimize tekrar tegekkiir ediyorum.
Sektoriimiiziin gii¢ birligi icinde olmasi tiim iireticilerimizin Federasyonu-
muz’un ¢atisi altinda toplanmasi ve hizmet almasi bizim temel amacimiz. Fe-
derasyonumuz'un gliglenmesi adina birlikte olmak, fayda ve bilgi tiretme y6-
niinde ciddi ¢alismalar yapmay1 planliyoruz. Bunun igin {iye ziyaretlerimize
devam edecegiz.

Diger bir calismamiz da SERFED ve catis1 altindaki seramik dernekleri
arasinda iletisimi ve iiyelerin birbirlerine yakinlasmalarim ve Federasyon'un
kamuya agilimini saglamak amaciyla kurulmus olan www.serfed.com adre-
sindeki web sitemiz yeniden yapilandirilmasidur. Thtiyaglar goz éniine alma-
rak olugturulan sitemiz ayni1 zamanda iiyelere 6zel boliim de icermekte, yalniz
iiyelerimizin kullanic ad1 ve sifreleriyle girebilecekleri bu boliimde kendileri-
ne saglanmus olan aralarinda kolay haberlesmeye ek olarak sayisiz bilgi bula-
bileceklerdir. Keza bu boliime girerek mensup olduklar: ve temsil ettikleri (sir-
ketlerinin kimligini agiklamadan) sektoriin gidisatini tespit eden anketleri de
cevaplayabileceklerdir. Bu bilgilere federasyon dahil kimse ulasamamaktadir.
Yiizde yiiz bilgi giivenligi saglanmistir. Bu boliime ilgilerinizi rica ediyoruz.

Web sitesinde ayrica “AB Mevzuati”, “Best Available Technologies
(BAT)”, “Seramik Onur Odiilleri”, “Istatistikler”, “Derneklerin Biitceleri”,
“Yasalar-Yonetmelikler”, “Kurulu Kapasiteler”, “Ayrintili Uye Bilgileri”,
“Derneklerin Faaliyet Raporlar1”, “Raporlar”, “Y6netim Kurullarinin Kararla-
r1”, “Diinya SKM Datalar1”, “EU Tile Imports”, “Sektoriin Sorunlari ve Thti-
yaglar1” gibi sektdriimiiz icin onemli bagliklarda dosyalar bulunmaktadir. Ay-
rica yaptigimiz etkinlikleri duyurmak, gesitli bilgileri paylasmak tizere tiyele-
rimizin cep telefonlarma SMS kisa mesaj gondermek tizere Federasyonu-
muz’da “Posta Giivercini” sistemi kurulmus ve calismaya baglamustir.

Ekonomide kipirdanma isaretleri

Baharla birlikte diinya piyasalarinda ve Tiirkiye’'de dibin goriildiigiinii,
olumsuz gidisin artik hiz kesmeye bagladiginin emareleri goriilmeye baslandi.
ISO verilerine gore nisan aymda iiretimde, bir énceki aya gore artisin sadece
yiizde 1,4 ile siirli kalmasi bekledigimiz olumlu gelismenin oldukgca agir sey-
rettigini gostermektedir. Alinan ve almacak dnlemlerin etkisiyle oniimiizdeki
aylarda iyilesme ivmesinin hizlanacagini timit etmek istiyoruz. Kotii gidiste

Tiirkiye Seramik Federasyonu Yénetim Kurulu Bagkani
Zeynep Bodur Okyay

Chairman, Board of Directors Ceramics Federation Turkish

Esteemed Members of Our In-
dustry,

As SERFED, we are making ef-
forts in the interests of the ceramics
industry, representing our sector
both locally and abroad. Presently, as
our industry, we are among the top
ranks in Europe and the world in
terms of production and exports. Un-
fortunately, as an industry we are not
aware of this power and are going
through significant problems. From
time to time, various unions and as-
sociations articulate their problems
individually. The reason why we are
together under the roof of SERFED is
actually the need to have a single vo-
ice. Our efforts for achieving this are
gaining momentum progressively.

First of all, we started visiting
our members as a result of the high
demand coming from our members
at the UNICERA Trade Fair and its
aftermath. To find out the situation
our industry is in, to hear the problems and proposals of our members and to add
the detected problems to the emergency action plan submitted to Ministry of In-
dustry were the objectives of our member visits where we came together with more
than ten of our manufacturers in Istanbul, Kiitahya and Eskisehir. The sharing of
your thoughts with us helps us to reflect the problems and expectations of our in-
dustry in our contacts with our government from a broader and more realistic pers-
pective, giving us strength. I would like to thank once again our manufacturers who
hosted us and made contributions. Our basic purpose is that our industry combines
its powers, gathering and receiving services under the roof of our Federation. We
are planning to make serious efforts for being together in the name of strengthening
of our Federation in producing benefits and information. To do this, we will conti-
nue with our member visits.

Another one of our activities is the re-configuration of our Internet site at the add-
ress www.serfed.com set up to ensure communication between SERFED and the ce-
ramics associations under its roof, helping members to come together and to help the
Federation open to the public. Our website created considering needs, at the same ti-
me, has a special segment for members where members will be able to find endless in-
formation in addition to communicating easily among themselves in this section they
can access using their usernames and passwords. Also, they can answer the surveys
determining the course of the industry they are a member of and represent (without
disclosing the identity of their firms). Nobody including the Federation can access such
information. One hundred percent information confidentiality has been assured. We
would like you to get involved in this section.

There are also files under headings important for our industry at our Internet
site like “EU Legislation”, “Best Available Technologies (BAT)”, “Ceramics Honor

v s

Auwards”, “Statistics”, ” Association Budgets”, “Laws- Regulations”, “Installed Ca-
pacities”, “Detailed Member Information”, “ Annual Reports of Associations”, “Re-
ports”, “Board of Directors Resolutions”, “World Ceramic Tile Data”, “EU Tile Im-
ports”, “Problems and Needs of the Industry”. Also, a “Postal Pigeon” system has
been set up at our Federation to send SMS messages to the cellular phones of our
members to share various information and to announce our activities, which is alre-

ady operational.

s

Signs of awakening in the economy

With the onset of Spain, signs that the bottom is in reach, that the adverse cour-
se is starting to slow down started to be seen in the global markets and Turkey. Ac-
cording to Istanbul Chamber of Industry data, the increase in output in April being
limited to 1.4 percent compared to the previous month, is an indication that the posi-
tive development we are awaiting is taking place rather slowly. We would like to ho-
pe that the momentum of improvement will pick up speed in the upcoming months
due to the impact of the measures already adopted and to be adopted. There are other
signs which make one think that the downturn has started to slow down. In May, the
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hiz kesmenin bagladigini diistindiiren bagka isaretler de var: Mayis ayinda Re-
el Kesim Giiven Endeksi, bir onceki aya gére 11,8 puan artarak 96,9a yiiksel-
di. Imalat sanayisinde kapasite kullanim oranindaki yukari yonlii kipirdanma
hiikiimetin krize kars: aldig1 tedbirlerin, kismen netice verdiginin gostergesi
olarak da kabul edilebilir. Benzer tedbirler tiim sektorleri, kapsayacak sekilde
mutlaka devam etmelidir.

Son giinlerde onemli bir gelisme, hiikiimetimizin yeni tesvik yasas1 tizeri-
ne calismalarmin neticelenme asamasina gelmesidir. 5084 sayili yasa kapsa-
minda belirlenen tesvik sistemi, geri kalmus illerin kalkindirilmas igin gerekli
yatirimlarda ve istihdamda beklenen artis1 saglayamamus, aksine yeni bazi so-
runlara yol agnustir. Tesvik sisteminin bolgeler arasi dengesizlikleri giderecek
tarzda dizayn edilmesi gerektigi de muhakkaktir. Yeni tesvik sistemi olustu-
rulurken yerli girdi kullanimi ve katma deger potansiyeli yiiksek sektorlerin
tesvik edilmesine dikkat edildigini {imit ediyoruz. 2008 yilinda patlak veren
ekonomik kriz, sektorii belirsizlige siiriiklemis olsa da gergek su ki; kentlesme
ve yenilesme ihtiyaci oldugu siirece insaat sektoriine duyulan ihtiyag da de-
vam edecek. Bu durum AB’ye yeni tiye olmus ya da aday tilkelerde devam et-
mektedir. Bu da 6zellikle bulundugumuz bélgede sektoriin uzun vadede sii-
rekliligini net bir sekilde gésteriyor. Ingaat sektorii istihdam sorununa 6nemli
olciide ¢oziim getirme, alt sektorleri harekete gegirme ve son dénemde enerji
verimliligine katki saglama giiciinii elinde tutmaktadar.

Birincisi; Tiirk ingaat sektorii aslinda diinyada 6nemli bir giicti elinde bu-
lunduruyor. Tiirkiye miiteahhitlik hizmetlerinde diinyada tigtincii sirada yer
aliyor. Insaat malzemeleri sanayisinde ise iretim iissiiyiiz. Tiirkiye'ye gelir ka-
zandiran sektorler 2008 yih verileriyle, otomotiv 24,7 milyar dolarlik ihracat
geliri ile birinci sektorken, insaat sektorii 23 milyar dolar ihracat ile ikinci sira-
da yer aliyor. Ancak insaat sanayisi yeni agiklanan tegvik paketinde ve higbir
pakette onemli stratejik sektorler arasinda yer bulamiyor. Pakette tegvik kap-
samina dahil 12 kritik sektor arasinda ingaat sektorii yok. Insaat sektoriinde
O6nemli bir ihracat¢i konumunda olan “Seramik Sektorii” ise bazi bagliklar igin-
de tesvik kapsami icine kismen alinmis goziikiiyor. Aciklanan yeni “Tesvik
Paketi” ve bu paketin hayata gecirilebilmesi igin Ankara ile yapmis oldugu-
muz goériismeler sonunda 6grendigimiz, pek ¢ok yasa, yonetmelik ve tebligle-
rin hazirlanmasi ve yaymlanmasi gerekmektedir. Seramik sektériiniin tegviki
bakimindan dikkatimizi ceken noktalari sizlerle paylasmak isterim.

Diizenlenen pakette; “Metalik olmayan mineral {iriinlerin imalat1; sade-
ce, diiz cam, cukur cam, cam elyafi, seramikten yapilan sihhi iiriinler, sera-
mik yalittim malzemeleri, seramik karo ve kaldirim tasi, atese dayanikli se-
ramik {iriinleri, cimento, beton veya suni tastan insaat amach prefabrik ya-
p1 elemanlar1” aciklamasiyla “1.Bolge TR41 Bursa-Eskisehir-Bilecik, 2.Bolge
TR22 Balikesir-Canakkale, 3.Bolge TR33 Manisa-Afyon-Kiitahya-Usak”
bolgelerinde seramik sektorii tesvik edilecektir.

“Seramikten yapilan sihhi iiriinler, seramik yalitim malzemeleri, sera-
mik karo ve kalidirim tag1 imalatr” aciklamastyla “1.Bolge TR31 izmir” bol-
gesinde seramik sektorii tesvik edilecektir.

Bunlarin disindaki bolgelerde seramik {iretimi yukaridaki agiklamalara
gore tesvik edilmiyor, fakat “metalik olmayan mineral iiriinlerin imalat:
(cam, ¢cimento, hazir beton ve harg hari¢)” agiklamasiyla kanaatimizce sera-
mik tretimi de tegvik kapsamina déhil olmalidir. Bu agiklamaya baglh olarak
tesvik edilen bolgeler ise “3.Bolge TRC1 Gaziantep-Adiyaman-Kilis, 4.Bolge
TRA1 Erzurum-Erzincan-Bayburt, 4.Bolge TRA2 Agri-Kars-Igdir-Ardahan,
4.Bolge TRB2 Van-Mus-Bitlis-Hakkari, 4.Bolge TRC2 Sanliurfa-Diyarbakar,
4.Bolge TRC3 Mardin-Batman-Sirnak-Siirt”.

Bunlarin disinda Zonguldak, Aydin, Corum, Kayseri, Yozgat gibi hali
hazirda seramik tiretilen iller i¢in; “metalik olmayan mineral iiriinlerin ima-
laty; sadece ¢cimento, beton veya suni tastan ingaat amach prefabrik yapi ele-
manlar1” aciklamasiyla seramik disindaki mineralojik tiretim desteklenmekte,
Istanbul icin ise bu ifade bile kullanilmamaktadir. SERFED olarak Bagbakanli-
ga ve ilgili tiim bakanliklara tegvik paketinin tiim seramik sektoriinii kapsaya-
cak sekilde diizeltme satirinda ad1 gegen illere de uygulanacak sekilde revize
edilmesini isteyen belgelerimizi gonderdik. Konu hakkindaki gelismeler fede-
rasyonumuzca yakindan takip edilmekte olup gelismeler hakkinda tiyeleri-
mizle bilgi paylagmmi yapilacaktir.

Diger bir konu ise; insaat malzemesi sektorii, son donemde bir¢ok sekto-
re sunulan ve agiklanan bir kararla siiresi ise 30 Eyliil 2009 tarihine kadar uza-
tilan KDV ve OTV indirimlerinden yararlanamiyor. Oysa ulusal kalkinmanin
belkemigi olan ingaat sektoriinde kullanilan malzemeler iiretim girdisidir. Bu
konunun acil sekilde masaya yatirilmasi ve karara baglanmasi, SERFED ola-
rak en énemli beklentimizdir. Gelismis tilkelerde oldugu gibi, hiikiimetimizin
de tilke ekonomisine gii¢ kazandiracak insaat sektoriine yonelik yatirimlar:
hizlandirmasi en biiyiik dilegimiz. Gtiglii, dinamik ve daha gidecek ¢ok yolu
olan, yaratacak ¢ok degeri olan bir sektoriiz. Hep beraber tiim sektoriimiize
151k tutacak gelecek vizyonu olusturmali, beraberce stratejik is planlar: gikart-
mali, aktif olmaliy1z. Bu yonde yapilacak ¢alismalarimiza igten destek verece-
ginizi umuyor, saygilar sunuyorum.

Real Sector Confidence Index went up to 96.9 with a rise of 11.8 points over the pre-
vious month. The upward trend in the capacity utilization rate in the manufacturing
industry may also be recognized as an indication that the measures adopted by the go-
vernment against the crisis have been successful partly. Similar measures must con-
tinue to cover all industries.

A significant recent development is that the studies of our government on the new
incentives law are coming to a conclusion. The incentives system set up under Act 1o
5084 was able to achieve the increase expected in investments necessary for the deve-
lopment of backward provinces and employment and instead leading to certain new is-
sues. Obviously, the incentives system must be designed in a way to eliminate regional
imbalances. We hope that when creating the new incentives system, care was taken
that the industries with high local input use and value added potential are encouraged.
Although the economic downturn of 2008 has dragged the industry into a period of
uncertainty, the truth is that as long as there is urbanization and the need for renova-
tion, the need felt for the construction industry will continue to exist. This is the case
also in countries which are either new members of EU or those which are candidate
members. This clearly demonstrates especially in the region we are in the long-term
continuity of the industry. The building industry has the power to introduce signifi-
cant solutions to the unemployment problem, to activate sub-sectors and contribute to
the energy efficiency.

First of all, the Turkish building industry actually is an important power in the
world. Turkey ranks first globally in contracting services. We are a production hub in
the building materials industry. Among the sectors bringing revenue to Turkey, the au-
tomotive sector ranks first with an export income of 24.7 billion Dollars by 2008 data,

followed by the building industry ranking second with exports of 23 billion Dol-
lars. However, the building industry is not among the important strategic sectors in
the newly announced incentives package, nor in any other package. The building in-
dustry is not among the 12 critical sectors covered by the incentives package. The ce-
ramics industry, on the other hand, which is an important exporter in the building in-
dustry, seems to have been included partly in the incentive package under some he-
adings. What we have learned as a result of the contacts we have made with Ankara
on the newly disclosed incentives package and for launching of this package is that nu-
merous laws, regulations and directives are yet to be prepared and published. I would
like to share the points which drew our interest in terms of incentives for the ceramics
industry.

In the prepared package, in zones “Zone 1 TR41 Bursa-Eskisehir-Bilecik, Zo-
ne 2 TR22 Balikesir-Canakkale, Zone 3 TR33 Manisa-Afyon-Kiitahya-Usak”,
the ceramics industry will be given incentives with the remark “Manufacture of
non-metallic mineral products; sanitary ware made only of flat glass, conca-
ve glass, glass fiber and ceramic, ceramic insulation materials, ceramic tile
and pavement stones, refractory ceramic wares, prefabricated building ele-
ments used for construction made of cement, concrete or artificial stone”.

The ceramics industry will be given incentives in the zone “Zone 1, TR31 Izmir”
with the remark “Sanitary ware made of ceramic, ceramic insulation materials,
ceramic tile and paving stone production”.

Ceramic production is not encouraged in other zones based on the above remarks;
however in our opinion, ceramic production may be covered by the incentives under
the remark “production of non-metallic mineral products (excluding glass, ce-
ment, ready made concrete and mortar)”. Zones provided incentives under this re-
mark are “Zone 3 TRC1 Gaziantep-Adryaman-Kilis, Zone 4 TRA1 Erzurum-Er-
zincan-Bayburt, Zone 4 TRA2 Agri-Kars-1gdir-Ardahan, Zone 4 TRB2 Van-
Mus-Bitlis-Hakkari, Zone 4 TRC2 Sanlwrfa-Diyarbakir, Zone 4 TRC3 Mar-
din-Batman-Sirnak-Siirt”.

Also, for provinces where presently ceramic is manufactured like Zonguldak,
Aydin, Corum, Kayseri and Yozgat, none-ceramic mineralogical production is gi-
ven support with the remark “production of non-metallic mineral products, pre-
fabricated building elements made only of cement, concrete or artificial stone
for construction purposes” and even this term is not used for Istanbul. As SER-
FED, we are sending our documents petitioning that the incentives package is revised
in such a way to be implemented to the provinces listed in the revision line to cover the
whole ceramics industry, to the Office of the Prime Minister and all applicable Minist-
ries. The developments on the matter are under close scrutiny by our Federation and
any information received on developments received will be shared with our members.

Another matter of concern is that the building materials industry is unable to en-
joy the VAT and SCT discounts offered to many industries recently, the effectiveness
of which was extended until September 30, 2009 by a recently announced decision.
Yet, materials used in the construction industry, which is the backbone of national de-
velopment are production inputs. Our most important expectation as SERFED is that
this matter is discussed and determined as soon as possible. Our greatest wish is that
like in developed countries, our government, too, gives momentum to projects for the
building industry which will be a driving force for the country’s economy. We are a
powerful and dynamic industry with a long way to cover lots of value to create. We
have to build the vision for the future to shed light on our whole industry, must create
strategic business plans and be active altogether. Hoping that you will give your pro-
found support to our activities in this direction, I submit my best regards.
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SERSA'da yéni donem

SERSA'da yasanan secim heyecani yeni
yonetim kurulunun oybirligi ile secilmesiyle
son buldu. Yeni donemde SERSA Yonetim
Kurulu Bagkani Erdem Genesiz oldu.

The suspense of elections at SERSA came to an
end with unanimous election of the new Board of
Directors. In the new period, Erdem Cenesiz
became Chairman of SERSA Board of Directors.

Turkiye Seramik Federasyonu(SERFED) catisi altindaki der-
neklerden biri olan Seramik Saglik Gerecleri Ureticileri Dernegi
(SERSA), federasyon merkezinde yeni yonetim kurulu Uyelerini
secti. 20 Mart 2009 tarihinde SERFED Genel Merkezi'ndeki se-
¢im SERSA Uyelerinin yogun katilimina sahne oldu. SERSA eski
Baskani olan Erol Arat'in genel ekonomik degerlendirmesi ile
baslayan secim surecinde Arat, dinyanin daha énce yasamadi-
gl bir krizi yasayan Turkiye'de seramik saglik gerecleri sektord-
nin en az etkilenmesi dileginde bulundu. Divan Kurulu Bagka-
nI'nin seciminden sonra yonetim kurulu faaliyet raporu ve denet-
leme kurulu raporlari okunarak oybirligi ile kabul edildi. Dokuz
asil dokuz yedek Uyenin secildigi SERSAnin yeni yénetim kurulu
bagkani ise Erdem Cenesiz oldu. Baskan yardimciligina da Ha-
luk Bayraktar secildi. Ug asil ti¢ yedek Uyeden olugan Denetleme
ve Disiplin Kurulu Gyeleri de belirlendi. Ayni zamanda SERSAy
SERFED'de temsil edecek delegelerse su isimlerden olustu: Ah-
met Aksu, Birol Bilgicler, Erdem Cenesiz, Hakan Canakci, Haluk
Bayraktar, Nuri Génenc.

e

New

period
gl (A e

o SERSA

Ceramic Sanitary Ware Manufacturers Association (SERSA), one
of the Associations under the roof of Turkish Ceramics Federation
(SERFED) elected its new members of Board of Directors at Federati-
on Headquarters. The election at SERFED headquarters held on
March 20, 2009, was the stage of broad participation by SERSA mem-
bers. During the election process which started with an overall evalu-
ation of the economy by SERSA’s former president Erol Arat, Arat sta-
ted his wish that the ceramic sanitary ware sector would be affected
as a minimum in Turkey which is going through a crisis never experi-
enced by the world before. Following the election of the meeting pa-
nel, annual reports of the Board of Directors and Board of Audlitors we-
re read and approved unanimously. The Chairman of SERSA’s new
Board of Directors, for which nine principal and nine substitute mem-
bers were elected, became Erdem Cenesiz. Haluk Bayraktar was
elected as Deputy President. The members of the Boards of Auditors
and Discipline comprising three principal and three substitute mem-
bers were also appointed. The delegates to represent SERSA at SER-
FED are: Ahmet Aksu, Birol Bilgicler, Erdem Cenesiz, Hakan Canak-
cl, Haluk Bayraktar and Nuri Géneng.
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11



12

Yapr sektorinde fuar
mevsimi basliyor

Ekim ayiyla birlikte yapi sektoriinde de hareketlenme
basliyor. Yapi Endistri Merkezi tarafindan
dizenlenecek 22. Uluslararast YAPI/TURKEYBUILD
2009 Ankara Fuari ve 15. Uluslararasi
YAPI/TURKEYBUILD 2009 izmir Fuari, sektériin
onemli firmalarini bir araya getiriyor.

YapI-Endustri Merkezi tarafindan dizenlenen Yapi Fuarlar’nin
2009 yili Ankara ve Izmir bulusmalari Ekim ayinda sektér profesyo-
nellerini bir araya getiriyor. 22. kez dlzenlenen Uluslararasi Yapi
2009 Ankara Fuari ve 15. kez duzenlenen Uluslararasi Yapi 2009
izmir Fuar, Turk yapi malzemesi sektériindeki yenilik ve gelisme-
leri bolgenin yatinmci kuruluslari ve sektor profesyonelleriile bulus-
turuyor.

22. Uluslararasi YAPI/TURKEYBUILD 2009 Ankara Fuari, 1 -4
Ekim 2009 tarihinde Altinpark Expo Center'da diizenleniyor.1988
yilindan bu yana dtzenlenen fuar, Baskentteki firmalara sektérin
karar mekanizmalariyla iletisime gecmek
icin bUyUk bir firsat sunuyor. Yapi sekt®-
rindeki en son teknoloji, Urtin ve hizmet-
lerin sunuldugu fuarda katiimel firmalar
ve ziyaretciler ortak bir platformda, karar
merciinde bulunan Ust dizey yoneticile-
rin goérUs ve Onerilerini aima ve uygula-
mada karsilagilan sorunlari tartisma firsa-
tini elde ediyor. Bin besytz farkli Urin
segmentini ayni ¢ati altinda bulunduran
Fuar, yapi sektorindeki yeniliklerin sergi-
lenmesi agisindan blyUk 6nem tasiyor.
11 bin 500 metrekarelik sergileme alaniy-

22.TURKEYBUILD

2009 &

YAPI ANKARA

FUARI

01-04 EKIM 2009

Come September, motion is going to start in the
building industry. The 22nd International YAPI/
TURKEYBUILD 2009 Ankara Trade Fair and the
15th International YAPI/TURKEYBUILD 2009 Izmir
Trade Fair to be organized by Building Industry Center
will bring the major firms of the industry together.

Year 2009 Ankara and Izmir meetings of the building trade
fairs organized by Building-Industry Center will bring together
sector professionals in October. The International Yapi 2009 An-
kara Trade Fair to be organized for the 22nd time and Yapi 2009
Izmir Trade Fair organized for the 15th time will allow the inves-
ting organizations and industry professionals of the region to see
the innovations and improvements in the Turkish building mate-
rials sector.

The 22nd International YAPI/TURKEYBUILD Ankara Trade Fa-
ir will be held at Altinpark Expo Center October 1 — 4, 2009. The
exhibition, which has been organized since 1988, of-
fers a great opportunity to the firms in the capital city
for communicating with the decision making mecha-
nisms of the industry. At the trade fair where the latest
technologies, products and services in the building in-
austry are presented, participant firms and visitors get
the chance to obtain the opinions and recommendati-
ons of high level executives which have decision ma-
king authority and to debate the problems faced in
application. The exhibition, which holds one thousand
five hundred different product segments on the same
roof, is of great significance for displaying of the inno-
vations in the building industry. The 22nd International

la Avrupa’nin en buyUk yap! fuar olma
ozelligini tasiyan 22. Uluslararasi YA-
PI/TURKEYBUILD 2009 Ankara Fuari,
30.000 Kisi ziyaretci potansiyeline sahip.

15. Uluslararasl YAPI/TURKEYBUILD
izmir Fuari ise 15 — 18 Ekim 2009 tarihle-
ri arasinda Kdltirpark Fuar Alan’nda
gerceklestiriliyor. Fuarda yapi sektorine
hizmet veren firmalar ¢zellikle Ege Bol-
gesi'nde hizla buylyen insaat sektord-
ndn intiyaclarina cevap verebilecekleri
en 6nemli UrGnlerini, teknoloji ve hizmet-
lerini tanitma firsati buluyor. Ulkemizin ya-
pI ve dekorasyon sektdrinde en dinamik

ALTINPARK EXPO CENTER

15. TURKEYBUILD

il

YAPI IZMIR

FUARI

15-18 EKIiM 2009

YAPI/TURKEYBUILD 2009 Ankara Trade Fair, which is
the largest building exhibition in Europe with an exhi-
bition area of 11,500 square meters, has a visitor po-
tential of 30,000 people.

The 15th International YAPI/TURKEYBUILD Izmir
Trade Fair, on the other hand, will be held October 125
— 18, 2009 at Kiltirpark Exhibition Area. Firms serving
the building industry find the chance to promote their
most important products, technologies and services
with which they can satisfy the needs of the rapidly
growing building industry especially in the Aegean re-
gion. The Aegean which is the most dynamic region of
our country in the building and decorating sector is
awaiting the International YAPI/TURKEYBUILD 2009

bélgesi olan Ege, yapI malzemesi tercih-
lerinde Uluslararasi YAPI/TURKEYBUILD
2009 izmir Fuar’ni bekliyor. Yenilenen fuar alani Ege Bolgesi'nin
gelisiminde elverigli bir alt yapi olusturuyor. Bu yil 15.'si gercekle-
secek olan Fuar'a, TUrk yapl malzemesi piyasasinin bel kemigini
olusturan 250'ye yakin katilimci firma ve Urdnleri ile 25 bine varan
yap! profesyonelinin katiimasi bekleniyor. Fuar alani 15 bin met-
rekarelik bir alanda kuruluyor.

KULTURPARK FUAR ALANI

lzmir Trade Fair to make its building material choices.
The refurbished exhibition area offers a convenient inf-
rastructure for the development of the Aegean region. Close to
250 participant firms and products forming the backbone of the
Turkish building materials market and 25,000 construction profes-
sionals are expected to attend the trade fair, the fifteenth of which
will be held this year. The exhibition area will cover grounds of
15,000 square meters.
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SERFED heyetinin Kiitahya cikartmasi

Seramik sektort temsilcilerinin karsilastiklari sorunlarini yiizytize konugmak ve firmalari
yakindan tanimak amacli diizenlenen lye ziyaretlerinin ilk ayagi Kitahya’da gergeklestirildi.

Turkiye Seramik Federasyonu (SERFED) Yonetim Kurulu Bas-
kani Zeynep Bodur Okyay, Genel Sekreter Germiyan Saatgioglu
ve Tesisat Insaat Malzemecileri Dernegi (TIMDER) Bagkani Ke-
mal Yildirnm, istanbul, Kutahya ve Eskisehirde sektor ve Uye fir-
malari ziyaret etti. Bu ziyaretlerde firmalarin karsilastiklari sorun-
lari yerinde inceleme firsati bulan SERFED Baskani Okyay ve be-
raberindeki heyet, sorunlarin ¢6zimu konusunda fikir aligverisin-
de bulundu. 12-13 Nisan 2009 tarihleri arasinda SERFED heyeti
Kutahya'daydi. Ziyaretin ilk ayagr Kutahya'da Kimas Manyezit,
Gural Vitrifiye, Altincini ve Kitahya Porselen firmalarinda incele-
melerde bulunan SERFED heyeti, Uretim, pazarlama ve genel
ekonomik durum karsisinda firma yetkililerinden bilgi aldilar.

SERFED heyeti Kutahya'daki ilk ziyaretini Kimas Manyezit fir-
masina gergeklestirdi. SERFED heyetini Kimas Manyezit'ten Fa-
ruk Ansoy ve Nafiz Ozdemir karsiladi. Satiglarini agirlikli olarak
yurtdisina yapan Kimas Manyezit yoneticileri, enerji maliyetleri
ve girdilerde yasadiklari sorunlar hakkinda SERFED yo&neticilerini
bilgilendirdi. Gérisme sonrasinda Kgtimas Manyezit fabrikasini
ziyaret eden SERFED heyeti, prosesler ve Urlnler hakkinda da
bilgilendirildi. Ayrica maden boélgesine hareket ederek manyezit
madeni de gezildi.

Giral Vitrifiye ziyaretinde SERFED heyetini ismet Giiral, esi
Nesrin Gural, oglu Ali Gural ve sirket yoneticileri Naci Pekcan ve
Birol Bilgicler karsiladi. Seramik sektérinde yasanan gelismeler
hakkinda bilgi veren SERFED Bagkani Okyay, Gural Vitrifiye'nin
yasadigl sorunlari da ilk agizdan dinleme firsati buldu. Enerji ma-
liyetlerinin yiksekligi ve ithalatta haksiz rekabetle karsilastiklari
sorunlari anlatan firma yoéneticilerini dinleyen SERFED Baskani

Okyay, Gural Vitrifiye fabrikasini da gezerek, bilgi aldi.

Kutahya ziyaretlerinin tgtnct duraginda Altingini firmasi yer
aldi. Firma yoneticisi Mustafa Kiratl tarafindan karsilanan SER-
FED heyeti, firma hakkinda bilgi aldi. Kiratli, 1995'te yatinma bas-
ladiklarini ve bir yil sonra da faaliyete gectiklerini aktardi. Uretim
kapasitesini kisa zamanda artirdiklarini anlatan Kirath, Grdnleri
hakkinda SERFED heyetine bilgiler verdi ve Altingini olarak karsi-
lastiklar sorunlardan bahsetti.

Kutahya Porselen, SERFED heyetinin Kutahya'daki son ziya-
retini olusturdu. Nafi Gural ve esi Gulsum Gural tarafindan karsi-
lanan SERFED heyeti ile Kitahya Porselen fabrikasinda gercek-
lestirilen gérusmeye Hediye Gural Gur ve Sema Gural Strmeli de
katildi. Nafi Gural, sektoriin kapasite kullanim oranlari hakkinda
SERFED heyetini bilgilendirirken, Kkarsilasilan sorunlardan da
bahsetti. Ziyaret Kitahya Porselen fabrikalarinin gezilmesiyle son
buldu. Kdtahya'da ziyaret edilen Uye kuruluslarin tamami SER-
FED’in galismalarindan duymus olduklari memnuniyetlerini bildir-
di, sektortin sorunlarini halletmek Uzere Federasyon’un daha faz-
la girisimlerde bulunmasini, sektdr icerisinde haksizliklara yer
verilmemesini ve haksiz rekabette bulunanlarin dnlenmesini is-
tedi. Ayrica enerji konusunda yasadiklari sikintilarin da gideril-
mesine yardimci olunmasini istediler. SERFED ise Uyeler arasin-
da dayanisma ve bilgi paylasiimasi konusunda Uyelerin daha
comert davranmalari gerektigini tavsiye etti. SERFED Bagkani
Okyay, Federasyon’unun yeniden yapilanmasi ve faaliyetleri hak-
kinda ziyaret ettigi Uyeleri bilgilendirdi ve sektdrel tesvik
konusunda Ankara'da bakanlar ve mustesarlar nezdinde yaptik-
larr girisimleri anlattr.
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The first leg of member visits organized to see the
problems faced by the representatives of the ceramics
industry on site was held in Kiitahya.

Turkish Ceramics Federation (SERFED) Chairman of Board of Di-
rectors Zeynep Bodur Okyay, Secretary General Germiyan Saatgiog-
lu and Plumbing and Building Materials Suppliers Association (TIM-
DER) President Kemal Yildinm visited the member firms of the industry
in Kdtahya and Eskisehir. SERFED President Okyay and the delegati-
on with her, which had the chance to examine the problems faced by
the firms on site in these visits ,exchanged ideas on the solutions to
problems. The SERFED contingent was in Kdtahya April 12-13, 2009.
The SERFED delegation, which visited the firms Kimas Manyezit, Gu-
ral Vitrifiye, Altingini and Kditahya Porselen in Kitahya, the first leg of the
trip, received information on firm officials on production, marketing and
the overall economic situation.

The first visit of the SERFED delegation in Kltahya was to Kimas
Manyezit. Faruk Ansoy and Nafiz Ozdemir from Kimas Manyezit gre-
eted the SERFED contingent. The executives of Kimas Manyezit which
predominantly sells abroad advised SERFED officials of the problems
they faced regarding energy costs and inputs. The SERFED contingent
visiting the Kidmas Manyezit plant after the meeting was also briefed
on the processes and products . A tour of the magnesite mine was ta-
ken with a visit to the mine area. In the visit to Gural Vitrifiye, the SER-
FED delegation was greeted by Ismet Gdral, his wife Nesrin Gdral, his
son Ali Gural and company officers Naci Pekcan and Birol Bilgicler.
SERFED President Okyay, who offered information on the develop-
ments experienced in the ceramics industry, got the chance to hear
firsthand the problems experienced by Gural Vitrifiye. SERFED Presi-
dent Okyay, hearing the firm executives who told about the high energy
costs and the unfair competition they faced in exports, also toured and
was briefed on the Giral Vitreous ware plant. Altingini was the first stop
in Kutahya visits. The SERFED delegation , which was greeted by firm
executive Mustafa Kiratl, was briefed on the firm. Kiratl noted that they
started their investments in 1995 and launched their operations a year
later. Commenting that they increased their production capacity in a
short time, briefed the SERFED delegation on their products and talked
about the problems they faced as Altingini.

Kdtahya Porselen was the SERFED delegation’s last visit in Kutah-
ya. Hedliye Gur and Sema Gural Stirmeli also attended the meeting
held in the Kutahya Porselen plant with the SERFED delegation which
was greeted by Nafi Gtiral and his wife Gdlstim Gural. Nafi Gural advi-
sed the SERFED delegation of the capacity utilization rates of the in-
austry and talked about the faced problems. The visit ended with a to-
ur of the Kltahya Porselen plants. The entirety of the member organi-
zations visited in Kitahya expressed their satisfaction with SERFED ac-
tivities, asking that the Federation should take more initiative in resol-
ving the problems of the industry, that unfair practices should not be al-
lowed in the industry and those practicing unfair competition should be
prevented from doing so. They also asked for assistance in elimination
of difficulties they faced as regards energy. SERFED, on the other
hand, recommended that members act more generously as far as so-
lidarity and information sharing is concerned. SERFED President Ok-
yay briefed the members visited on the restructuring and activities of
the Federation and explained the initiatives they have taken with the mi-
nisters and undersecretaries in Ankara as regards sectoral incentives.

SERFED'in Istanbul ziyaretleri

Turkiye Seramik Federasyonu (SERFED) Yonetim Kurulu Bas-
kani Zeynep Bodur Okyay'in (ye firma ziyaretleri istanbul ayagiyla
devam etti. Seranit Genel Mddurd Hamdi Altuanalan, SERFED he-
yeti tarafindan makaminda ziyaret edildi. Federasyon Bagkani se-
cilmesi sebebiyle Altunalan, Okyay'i tebrik edip, basarili calismala-
r sebebiyle tesekkurlerini sundu. Seranit tesislerinin Bagkan Ok-
yay ve SERFED heyeti tarafindan ziyaret edilmesinden duydugu
memnuniyeti dile getiren Altunalan, sektérde ekonomik krizin tetik-
ledigi genis capli bir olumsuzluk oldugunu ve buna bagl olarak
dretici birliklerinden, derneklerden ve federasyondan kopmalarin
oldugu anlatti. Bu durumun éniine gegmek icin birlik ruhunun ta-
zelenmesi gerektigini ifade eden Altunalan, SERFED Bagskani Ok-
yay'in bu amagla planladigi ve gerceklestirdigi Uye ziyaretlerinin
énemli oldugunun altini gizdi. ilk olarak ziyaret edilmesinden duy-
dugu memnuniyeti de dile getiren Altunalan, Uye firmalarin birara-
ya geldigi bir toplanti yapiimasi talebini de iletti. SERFED Bagkani
Okyay'da, Altunalan’in bu talebi tizerine konuyu dtistinecegini séy-
ledi. Hitit Seramik Yonetim Kurulu Bagkani ibrahim Hizal't da ma-
kaminda ziyaret eden SERFED Bagkani Okyay, Hizal tarafindan
baskan secilmesinden dolayi tebrik edildi. Sektérde arz talep den-
gesinde bir bozukluk oldugunu, bunun da piyasay asagi cektigi
ifade eden Hizal, Uyelerin kendilerine maddi menfaat temin edil-
mesini beklediklerini, bunu géremeyince birlikten ayrildiklarini an-
latt. SERFED Bagkani Okyay, bu ziyaretlerin Federasyon'un Uyele-
rine temin etmekte oldugu yararlar anlatmak ve onlarin Federas-
yon'dan beklentilerini almak Uzere yapildigini anlatarak Federas-
yon'un c¢alismalari hakkinda bilgi verdi.

Turkish Ceramics Federation (SERFED) Chairman of Board of
Directors Zeynep Bodur Okyay's member firm visits continued
with the Istanbul leg. Seranit General Manager Hamdi Altunalan
was visited at his office by the SERFED delegation. Altunalan
congratulated Okyay on the occasion of her being elected federa-
tion president, presenting his thanks because of her successful
work. Articulating his delight as a result of the visit by President
Okyay and the SERFED contingent to Seranit facilities, explained
that there is a wide-scale adversity triggered by the economic
downturn in the industry and that there were detachments from
manufacturer unions, associations and federations as a result. No-
ting that the spirit of union should be refreshed to prevent this si-
tuation, Altunalan underscored that the member visits planned
and carried out to that end by SERFED President Okyay were sig-
nificant. Stating that he was delighted to be visited first, also con-
veyed a request for holding a meeting bringing together the mem-
ber firms. SERFED President Okyay said that she would consider
Altunalan’s this request. SERFED President Okyay, who also visi-
ted Ibrahim Hizal, Hitit Seramik Chairman of Board of Directors at
his office; was congratulated by Hizal for being elected president.
Hizal, stating that there is a problem in the supply-demand equilib-
rium in the industry which pulls down the market, commented that
members expected financial gains, leaving the Association when
this did not happen. SERFED President Okyay, explaining that the-
se visits were held to discuss the benefits the Federation provided
to its members and to learn their expectations from the Federati-
on, provided information on the activities of the Federation.
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SERFED'in yogun
Eskisehir giindemi

SERFED Bagkani Zeynep Bodur Okyay ve beraberindeki
heyet, Eskisehir’deki sektdr firmalarini ziyaret ederek,
sorunlar hakkinda bilgi aldi. Federasyonun calismalari
hakkinda firma yéneticilerini bilgilendiren heyetin
ziyareti Seramik Arastirma Merkezi'nin diizenledigi

“Universite — Sanayi i§birli§1i Ulusal Kongresi’’ne denk
gelmesi agisindan da anlamliyd.

SERFED President Zeynep Bodur Okyay and her
entourage visited the sector firms in Eskisehir, receiving
information on problems. The visit of the delegation which
advised firm executives of the activities of the Federation
was important also as it was contemporaneous with the
“University — Industry Collaboration National
Convention” held by Ceramic Research Center.

Eskisehir Bélgesi'nde bulunan Turkiye Seramik Federaayonu
(SERFED) Uyelerini ziyaret etmek ve Seramik Arastirma Merkezi
(SAM) tarafindan Anadolu Universitesinde dizenlenen “Universi-
te — Sanayi Isbirligi Ulusal Kongresi’ne katimak tizere SERFED Y6-
netim Kurulu Baskani Zeynep Bodur Okyay ve Genel Sekreter
Germiyan Saatcioglu 5-7 Mayis 2009 tarihleri arasinda Eskise-
hirdeydi. Okyay ve Saatcioglu, SAM yetkilileri tarafindan havaala-
ninda karsilanarak Anadolu Universite’si iginde bulunan Tag Bi-
na’da SAM Yénetim Kurulu Uyeleri Ferhat Kara, Alpagut Kara, Ha-
san Mandal, Ersan Pdtin ve Servet Turan tarafindan verilen aksam
yemegine katildilar. Yemek sirasinda Anadolu Universitesi'nin yap-
mis oldugu etkinlikler ve SAM'In faaliyetleri hakkinda bilgi alan
SERFED heyeti, 6 Mayis 2009 Carsamba gini de SAM'da incele-
melerde bulundu.

SAM ziyaretine SERFED Bagkani Okyay ve Genel Sekreter Sa-
atcioglu'nun yani sira SERFED Yénetim Kurulu Uyesi ve SERSA
(Seramik Saglik Geregleri Ureticileri Dernegi) Baskani Erdem Ce-
nesiz de katildi. TUrkiye’deki seramik Uretiminin ylzde 85'inden
fazlasini gerceklestiren firmalarin tye oldugu SAM, seramik sekto-
rine arastrma-gelistirme, test/analiz, egitim ve teknik/teknolojik
destek hizmetleri veriyor. SAM icindeki Termal Analiz Laboratuari,
Elektron Mikroskobu Laboratuari, X-Isinlara Laboratuari, Fiziksem
Karekterizasyon Laboratuari, Seramografi Laboratuari, Firinlar La-
boratuari, Standart Test Laboratuarlar’'ni gezen SERFED heyeti,
merkez yetkililerinden de bilgi ald.

Eskisehir Teknoloji Gelistirme Bolgesi'nde bulunan Teknoparki
ziyaret eden SERFED heyetini ATAP Sirketi Genel Mudurt Fazil Ay-
dinmakina karsiladi. Aydinmakina, SERFED heyetine Anadolu Uni-
versitesi Muhendislik ve Mimarlik Fakultesi 6gretim Uyeleri tarafin-
dan Eskisehir Teknoloji Gelistirme Bolgesi icinde kurulan sirketler

-
-

SERFED Chairman of Board of Directors Zeynep Bodur Ok-
yay and Secretary General Germiyan Saatgioglu were in Eskise-
hir May 5-7, 2009 to visit the Turkish Ceramics Federation (SER-
FED) members in the Eskisehir region and to attend the “Univer-
sity — Industry Collaboration National Convention” held in Anado-
lu University by Ceramic Research Center (SAM). Okyay and Sa-
atcioglu were met at the airport by SAM officials and attended
the dinner given by SAM Members of Board of Directors Prof. Dr.
Ferhat Kara (SAM R&D Coordinator), Alpagut Kara (SAM R&D
Deputy Coordinator), Prof. Dr. Hasan Mandal, Prof. Dr. Ersan Pu-
tdn and Prof. Dr. Servet Turan at the Stone Building in the Ana-
dolu University. The SERFED delegation, which received infor-
mation on the activities of Anadolu University and SAM’s activiti-
es during the dinner, carried out examinations at SAM Wednes-
day May 6, 2009. Beside SERFED President Okyay and Secre-
tary General Saatcioglu, SERFED Member of Board of Directors
and SERSA (Ceramic Sanitary Ware Manufacturers Association)
Erdem Cenesiz also joined the visit to SAM. SAM, of which firms
accounting for more than 85 percent of the ceramic production
in Turkey are members, provides Research & Development, test
analyses, training and technical technological support services
to the ceramics industry. The SERFED delegation which visited
the Thermal Analysis Laboratory, Electron Microscope Labora-
tory, X-Ray Laboratory, Physical Characterization Laboratory,
Ceramography Laboratory, Kilns Laboratory and Standard Test
Laboratories at SAM, also was briefed by Center officials. ATAP
General Manager Fazil Aydinmakina greeted the SERFED con-
tingent visiting the technopark at Eskisehir Technology Develop-
ment Zone. Aydinmakina provided information to the SERFED
contingent on companies established at the Eskisehir Techno-
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hakkinda bilgi verdi. SERFED heyeti sirasiyla MDA Kesici Ug ileri
Teknoloji Seramikleri, BORTEK Teknopark Sirketi, ENTEKNO ve
NANOTEK firmalarini ziyaret edip, bilgi aldi.

SERFED heyeti Eskisehir'deki Uye ziyaretlerine VitrA Karo, Ec-
zacibas! Yapi Geregleri, Bien Seramik, Seranit, Yurtbay Seramik,
Anka Seramik ve Granist firmalarinin fabrikalari ile devam ettiler.
VitrA Karo Genel Mudard Safak Ozan ve Fabrika Mudard Osman
Gocen tarafindan karsilanan heyet, VitrA Karo fabrikasini gezip yo6-
neticilerden bilgi aldi. Eczacibasi Yapi Gerecleri (EYAP) Bozdyik
tesisleri'ni de ziyaret eden heyeti, EYAP Genel Muduru Haluk Bay-
raktar ve Fabrika MUdurl Mehmet Mercan karsiladi. Sektérin so-
runlari ve ¢6zUm igin gerceklestirilecek acil eylem planlarinin ma-
saya yatirldigi toplanti Eczacibagi VitrA tesislerinin gezilmesi ile
sona erdi.

Ercan Sirketler Toplulugu’na bagl Bien Seramik ve tesislerini
ziyaret eden SERFED heyetinde Zeynep Bodur Okyay, Selim Ci-
cek, Erdem Cenesiz ve Germiyan Saatgioglu yer aldi. Heyeti, Er-
can Sirketler Toplulugu Yonetim Kurulu Uyesi Ali Ercan, Basda-
nisman Aykut Bulut, Mali ve idari isler Miidiirti Cengiz Erding ve
Kalite GUvence ve Teknoloji MUdurd Nevrettin Senyayla karsiladi.
Seramik fabrikalarinin problemlerinin masaya yatirildig toplanti-
nin ardindan Bien Seramik tesisleri gezildi. Seranit firmasi ziyare-
tinde SERFED heyetini Seranit Uretim ve Planlama Genel Mudiir
Yardimcisi Abdulhekim Yakut karsiladi. Yakut, SERFED Baskani
Okyay ve beraberindeki heyete Seranit Eskisehir tesislerini gez-
direrek, bilgi verdi.

Ayni gintin aksami saat 20.00'de Anadolu Universitesi Yunus
Emre Kampusu'nda SERSA Yénetim Kurulu Uyelerine verilecek
yemeg@e Selim Cicek, Erdem Cenesiz ve Germiyan Saatcioglu
gruptan ayrilarak katildilar. Eskisehire dénerken Yurtbay Seramik
tesisleri SERFED Bagkani Zeynep Bodur Okyay tarafindan ziyaret
edildi. Yurtbay Seramik Yénetim Kurulu Uyesi Mustafa Girgin ve
Genel Mududr Koksal Cinar tarafindan karsilanan Okyay, yapilan
toplantida Yurtbay Seramik yoneticilerinin sektérin gelisimi ile ilgi-
li 6nerilerini ve dustncelerini dinledi. Sektorin sorunlarinin da ma-
saya yatirildigi toplanti, Yurtbay Seramik tesislerinin gezilmesi ile
sona erdi. SAM tarafindan dtizenlenen “Universite-Sanayi Isbirligi
Ulusal Kongresi 2009"a da katilan SERFED Baskani Okyay, Turk
seramik sektérandn gelisim sureci hakkinda kongrede bir de ko-
nusma yapti.

Kongre sonrasi firma ziyaretlerine devam eden SERFED heye-
tinin ik duragr Anka Seramik’ti. Anka Seramik Genel Mudurt Meh-
met Hanifi Tiryaki ve Fabrika Mudurt Abdullah Begecaslan tarafin-
dan karsilanan heyet, Anka Seramik firmasini en kisa strede fede-
rasyona Uye olarak goérmek istediklerini iletti. Sektortin karsilastigi
sorunlarin rapor halinde Sanayi ve Ticaret Bakanligrna iletildigini
ifade eden SERFED heyeti, ziyareti Anka Seramik tesislerinin gezil-
mesi ile tamamlad. Eskisehir'deki son ziyaret Granist istanbul Se-
ramik firmasina gergeklestirildi.

Granist Yonetim Kurulu Baskani Mehmet Coskun tarafindan
karsilanan heyet, sorunlarin konusuldugu toplanti sonrasinda fab-
rikayl gezdi.

SERFED Bagkani Okyay ve beraberindeki heyet Eskisehir ziya-
retinde sektér firmalari temsilcilerinin karsilastigi sorunlari ve sika-
yetleri de dinledi. Sektdr firmalar kar edemediklerini, sektdrdeki

logy Development Zone by the members of staff of Anadolu Uni-
versity Engineering and Architecture Faculty. SERFED contin-
gent visited, in order, MDA Kesici Ug lleri Teknoloji Seramikleri
(Assoc. Prof. Alpagut Kara, Prof. Dr. Ferhat Kara, Prof. Dr. Hasan
Mandal, Prof. Dr. Servet Turan), BORTEK Teknopark Sirketi (Prof.
Dr. Nuran Ay), ENTEKNO (Prof. Dr. Ender Suvaci) and NANO-
TEK (Prof. Dr. Aydin Dogan) and received briefing.

The SERFED contingent continued its visits of members in Es-
kisehir with the plants of VitrA Karo, Eczacibasi Yapi Geregleri, Bi-
en Seramik, Seranit, Yurtbay Seramik, Anka Seramik and Granist.
The contingent greeted by VitrA Karo General Manager Safak
Ozan and Plant Manager Osman Gdgen toured the VitrA Karo
plant and was briefed by directors. EYAP General Manager Ha-
luk Bayraktar and Plant Manager Mehmet Mercan greeted the de-
legation which also visited Eczacibasi Yapi Geregleri (EYAP) Bo-
z08yUk Facilities. The meeting, where the problems of the industry
and the emergency action plans to be carried out for solution we-
re addressed, ended with a tour of Eczacibasi VitrA plants.

Zeynep Bodur Okyay, Selim Cicek, Erdem Cenesiz and Ger-
miyan Saatcioglu were in the SERFED Delegation which visited
Bien Seramik and plants affiliated with Ercan Group of Compani-
es. The delegation was hosted by Ercan Group of Companies
Member of Board of Directors Ali Ercan, Chief Consultant Aykut
Bulut, Financial and Administrative Affairs Manager Cengiz Er-
din¢ and Quality Assurance and Technology Manager Nevrettin
Senyayla. After the meeting where the problems of ceramic
plants were discussed, Bien Seramik facilities were toured. At
the visit to Seranit, SERFED delegation was greeted by Seranit
Production and Planning Vice-President Abdllhekim Yakut. Ya-
kut hosted the tour of Seranit Eskisehir plants by SERFED Presi-
dent Okyay and her entourage, providing them information.

As a dinner was to be served to SERSA Members of Board of
Directors at Anadolu University Yunus Emre Campus at 8 p.m.
the same evening; Selim Cicek, Erdem Cenesiz and Germiyan
Saatgioglu departed the group, returning to Eskisehir, and Yurt-
bay Seramik plants were visited by SERFED President Zeynep
Bodur Okyay. Okyay, met by Yurtbay Seramik Board of Directors
Mustafa Girgin and General Manager Kbksal Cinar, heard the re-
commendations on the progress of the industry and the opinions
of Yurtbay Seramik directors at the meeting. The meeting, where
the problems of the industry were discussed, ended with a tour
of Yurtbay Seramik facilities. SERFED President Okyay, who at-
tended the University-Industry Collaboration National Congress
2009 organized by SAM, gave a lecture at the convention on the
development process of the Turkish ceramics industry.

The first stop of the SERFED contingent which continued its
firm visits after the convention was Anka Seramik. The delegati-
on, which was met by Anka Seramik General Manager Mehmet
Hanifi Tiryaki and Plant Manager Abdullah Begecaslan noted
that they wanted to see Anka Seramik as a member of the Fede-
ration as soon as possible. The SERFED Delegation, noting that
the problems faced by the industry were conveyed to the Mi-
nistry of Industry and Trade in a report, completed the visit with
a tour of Anka Seramik plants. The final visit in Eskisehir was to
the Granist Istanbul Ceramic firm. The delegation which was gre-
eted by Granist Chairman of Board of Directors Mehmet Coskun
foured the plant after a meeting where issues were discussed.
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arz talep dengesinin piyasadaki satislarl olumsuz etkiledigini, dis
piyasada da Turk Ureticiler arasindaki rekabetin Ulke imajina zarar
verdigini ifade etti. Haksiz rekabetin énlenmesi konusunda Fede-
rasyon'dan beklentilerini dile getiren sektdr temsilcilerinin, dile ge-
tirdigi bir baska sorun da yuksek eneriji fiyatlari ve girdi maliyetle-
rindeki asir artist. SERFED Bagskani Okyay da, Federasyon'un ye-
niden yapilanmasi, Uye tabaninin genisletiimesi, sektdrin sesinin
daha gur cikmasi adina yapilan ve dusunulen calismalar hakkinda
dyeleri bilgilendirdi. Okyay ayrica, Ankara’da, Turk seramik sekt®-
rindn énemi, uluslararasi pazarlardaki glcu, seramik sektérinin
dogru sekilde tesvik edilmesi ve tesvikin tim sektér igin gecerli ol-
mas! konusunda ilgili bakan ve burokratlarla yaptigr gérismeler
hakkinda bilgi verdi. Sektérde SERFED yonetiminin Uye kurulusla-
ra esit derecede 6nem verdigi, herkesin dertleriyle ilgilendigin, giz-
lilik ilkesini 6n plana aldigini ve Federasyon’un buyutiimesine ilis-
kin calismalara hiz verildigi konularinda da agiklamalarda bulundu.

Sektorde tespitlerin dogru yapilabilmesi icin italya, ispanya,
Brezilya ve Avrupall Ureticilerin ¢ati drgutlerinde yaptiklar bilgi
paylasiminin énemine vurgu yapan Okyay, bu konuda Federas-
yon'un yeni web sitesi ve bu site igerisinde yalniz Gyelerin kullani-
mina agik olan, degerli bilgiler iceren bélumu de tanitti. SERFED'in
tdm Uyelerine www.serfed.com internet sitesi “Uye girisi” bolimay-
le 6zel hizmete sundugu ve “gizlilik ilkesi” basta olmak Uzere dU-
zenlendigi boltimler hakkinda da bilgi verildi. Bilgi veren kurulusla-
rin kimliklerinin tespit edilemeyecegi bir sistem kullanildigini, site-
de bilgi guvenligi ve gizliliginin saglandigini, hatta SERFED perso-
nelinin bile bu bilgilere ulasmasinin mimkun olmadigini detaylariy-
la anlatan Okyay, ylzde 100 glvence de verdi.

Okyay sektér temsilcilerine ayrica, “SERSA ve SERKAP der-
nekleri Uyelerinin doldurmalar igin iki anket konuldu. Zamanla bu
anketler diger derneklere de acilacak. Bu anketlerin yanitlanmasi
ile 2008'de sirketlerin almis olduklari sonuclar, performanslar orta-
ya cikacak ve herkes tarafindan paylagilacak. Bu alana bilgi giren
firma boylece kendisini sektériin genel performansi ile kiyaslama
imkanina kavusacak. Bu sistemi kullananlarin kimlikleri gizli tutul-
dugundan ve kimse giremediginden, sadece ki SERKAP, bir de
SERSA Uyesi anket doldurdugunu séyledi. Butln Uyelerin bu an-
kete ilgisi 6nemlidir. Bu anketler doldurulmadigi takdirde, bilgi iste-
nildiginde verilecek yanit, tahminlerden 6teye gecmez” dedi.

SERFED Y6netim Kurulu'nun yapmis oldugu galismalar hak-
kinda da Uyeleri bilgilendiren Okyay, Turk seramik sanayinin ih-
racatc! birligi olan Orta Anadolu ihracatci Birlikleri'nin (OAIB)
calismalarindan ve bu kurulus bunyesinde seramik sektérinin
de katlimiyla olusmus bulunan Seramik Ortak Tanitm Gru-
bunun (STG) faaliyetlerinden duydugu memnuniyeti de iletti.
Kuresel kriz ortaminda seramik sektérdndn daha iyi bir yere gel-
mesi icin OAIB’'den beklentilerini de dile getirdiklerini ve bunu
yazili olarak da ilettiklerini ifade eden Okyay, bu ihtiyaglarin ne-
ler oldugunu da sdyle ifade etti.

“Ihracatta bazi geleneksel pazarlar doyuma ulasmis olduklarin-
dan seramik ihracatmiz gelisme gostermemektedir. Alternatif ih-
racat pazarlarimiza dénince de 6nimuzde pek ¢ok engelle karsi-
lasmaktayiz. Bu yeni Ulkelerin pazarlari hakkinda ayrintili bilgi sahi-
bi olmadigimiz gibi, bu tlkelerde ylksek gimrik vergileri, buna ek
olarak Ulkemize 6zel ek gumrik vergileri, 6zel standartlar, belge-
lendirmeler, gézetim uygulamalari, kotalar gibi tarife disi engeller-
le karsilasmaktayiz. Suriye, Azerbaycan, Gurcistan, iran, Urdun,

SERFED President Okyay and the accompanying delegati-
on heard the problems and complaints of the representatives of
the firms in the industry. The sector firms said that they could
not make profits, that the supply/demand equilibrium in the in-
dustry affected the sales in the marketplace adversely and that
the competition between Turkish manufacturers hurt the image
of the country in international markets. Another issue, articula-
ted by the representatives of the industry who talked about the-
ir expectations from the Federation on avoidance of unfair com-
petition, was the high energy prices and the excessive incre-
ase in inputs costs. SERFED President Okyay, on the other
hand, briefed Federation members on the restructuring and the
expansion of the member base of the Federation and work car-
ried out and planned so that the voice of the industry can be
heard stronger. Okyay also provided information in connection
with the meetings she held with applicable ministers and bure-
aucrats in Ankara on the significance of the Turkish ceramics
industry, its power in the international markets, correct enco-
uragement of the ceramics industry and incentives to cover the
whole industry. She also commented on SERFED’s non-discri-
mination among member firms, its being interested in the prob-
lems of everyone, its emphasis on the principle of confidenti-
ality and noted that efforts for enlargement of the Federation
have picked up speed.

Emphasizing the significance of the sharing of information
in the umbrella organizations of ltalian, Spanish, Brazilian and
European manufacturers for making determinations in the in-
dustry correctly introduced the Federation’s new Internet site
and the segment on this site which provides valuable informa-
tion and which is open only to members. All SERFED members
were advised on the www.serfed.com website and the sections
accessed only through the “member login” and the principle of
confidentiality which is in effect. Stating that a system where the
identities of the firms providing information cannot be determi-
ned is in use, explaining that information confidentiality and pri-
vacy is achieved on the site, that even SERFED staff cannot ac-
cess such information, Okyay gave 100 percent assurance.

Okyay also said the following to sector representatives;
“Two surveys were presented to sector representatives to be
filled by SERSA and SERKAP association members. In time,
these surveys will be open to other associations. When these
surveys are responded to, the results and performances of
companies in 2008 will be revealed and shared by everyone.
Hence, a firm entering information in these fields will get the
chance to compare itself with the overall performance of the in-
dustry. Since the identities of those using this system are kept
confidential and the system is inaccessible by third parties,
only two SERKAP and one SERSA member said that they
completed the survey. It is important that all members show in-
terest in this survey. If these surveys are not completed, the
response to be given cannot go beyond just estimates when in-
formation is required”.

Briefing the members on the activities held by SERFED Bo-
ard, Okyay also expressed her satisfaction because of the ac-
tivities of the Central Anatolian Exporters Union (OAIB) which is
the exporters union of the Turkish ceramics industry and the

Temmuz-Eyliill 2009 July-September No: 29



LUbnan, Misir, Libya, Cezayir, Tunus, Nijerya, Ukrayna, Moldovya,
Rusya Federasyonu, Bulgaristan, Romanya, gibi komsu ve ¢evre
Ulkelerin seramik Uretimi, seramik ticareti, seramik pazar durumla-
r, bu Ulkelerde uygulanan gumrik vergileri, tarife ici ve disl koru-
malari, bu Ulkelerle Ulkemizin varsa yapmis olduklari ikili ¢zel tica-
ret anlasmalari, seramik ihracatgisi tlkelerin bu Ulkelerle yapmis ol-
duklari 6zel anlagmalar hakkinda ayrintili raporlara ihtiyag duyul-
maktadir. OAIB’in Dis Ticaret Mstesarligrna baglh bir kurulus ol-
masinin, bu tur bilgilere erisimde sektérimize kolaylk saglayaca-
i dustintimektedir. Yine yakin zamanda OAIB tarafindan tertiple-
necek olan ‘Arama Konferansi'nin, Federasyonumuz’un Deloitte’ye
hazirlatmis oldugu ‘Turkiye Seramik Sektort Stratejik Yol Haritasl’
Uzerinden gegcilerek katilimcilara bir degerlendirme yaptirmak su-
retiyle gerceklestiriimesi ve bu amacla toplantinin Federasyon ile
birlikte tertiplenmesinin yararli olacagini belirtmistir. Ayrica yeni
Tesvik Paketi icerisindeki inracat tesviklerinin tim sektért kapsaya-
cak sekilde uygulanmasi konusunda Federasyon’un Ankara’da
yapmis oldugu girisimlerin OAIB tarafindan da bakanliklar nezdin-
de desteklenmis olmasini bekledigimiz de ifade edilmistir.”

SERFED'in ve bagl derneklerinin, Avrupall seramik dernekleri
ve bu derneklerin birlestigi Avrupa Seramik Federasyonu’nda Tur-
kiye Milli Dernekleri olarak temsil edildigini syleyen Okyay, yakin
bir gelecekte Turk seramik sektdrind de etkileyecek olan AB sera-
mik mevzuati hakkinda ayrintili bilgi ve egitim alindigini da belirtti.
Bu katilimlarin Federasyon’a yiksek bedel ddettigine vurgu yapan
Okyay, sunlari soyledi. “Tdrkiye seramik sektérindn, yurt disinda
tanitimi olan bu Gyelikler icin derneklerimiz, her yil dizenli olarak ai-
datlarini ¢duyorlar. Uyelik aidatlarinin Seramik Ortak Tanitim
Fon’undan karsilanmasinin, Fon’un kullanim amaclarina uygun ola-
cagini dustntyoruz. Bu ¢demelerin Fon'dan yapilmasini talep et-
tik. Seramik Karo Ureticileri Dernedi SERKAP, Avrupa Seramik Ka-
ro Ureticileri Federasyonu CET’nin Uyesi olup bu Federasyon'a yil-
da 20 bin Avro Uyelik aidati 6demektedir. Seramik Saglik Geregle-
ri Ureticileri Dernegdi SERSA, Avrupa Seramik Saglik Geregleri Ure-
ticileri Federasyonu FECS'e Uye olmustur ve yilda 7 bin 500 Avro
tyelik aidati 6deyecektir. Seramik ve Refrakter Ureticileri Dernegi
SEREF, Avrupa Refrakter Ureticileri Federasyonu PREnin (yesi
olup her yil 5 bin Avro Uyelik aidati 6demektedir.”

Ceramics Joint Promotion Group (STG) formed with the partici-
pation of the ceramics industry under this organization. Noting
that they have articulated their expectations from OAIB so that
the ceramics industry can come to a better position in the envi-
ronment of a global crisis and that they conveyed this in writing,
Okyay explained what these needs were, as follows:

“Since certain traditional markets have been saturated as
far as exports are concerned, our ceramic exports are unable
to grow. Also we have many obstacles in relation to our alterna-
live export markets. We don’t have detailed information on the
markets of these new countries and also we face high customs
tariffs, in addition, supplementary customs duties dedicated to
our country and special standards, documentation, surveillan-
ce practices and non-tariff obstacles like quotas in these count-
ries. Detailed reports are needed on the ceramic production,
ceramic trading, ceramic market positions of neighboring and
peripheral countries like Syria, Azerbaijan, Georgia, Iran, Jor-
dan, Lebanon, Egypt, Libya, Algeria, Tunisia, Nigeria, Ukraine,
Moldova, Russian Federation, Bulgaria and Rumania, and the
customs duties implemented in these countries, tariff and non-
tariff safeguards, the bilateral special trade agreements with
such countries if any, and special agreements entered into by
ceramic exporter countries with such states. It is believed that
it will be an advantage for our industry to access such informa-
tion because OAIB is an organization affiliated with Undersec-
retariat of Foreign Trade. Also, it has been noted that it will be
beneficial if the search conference to be organized by OAIB in
the near future is carried out by having participants make an
evaluation following the ‘Turkish Ceramics Industry Strategic
Roadmap’ commissioned by our Federation to Deloitte and that
the conference is organized together with our Federation. Also,
it has been stated that our expectation is that the initiatives ta-
ken in Ankara by our Federation for implementation of the ex-
port incentives in the new incentives package to be introduced
in such a way to cover the whole industry are supported by OA-
IB too at the applicable ministries”.

Okyay, stating that SERFED and the affiliated associations
are represented before the European ceramics associations
and the European Ceramics Federation where such associati-
ons come together as Turkish national associations noted that
detailed information and training is being received as regards
the EU ceramic legislation which will be impacting the Turkish
ceramics industry in the near future. Emphasizing that such
participations have a high cost for the Federation, added; “Our
associations are paying their membership fees regularly every
year for such memberships serving to promote the Turkish ce-
ramics industry abroad. We believe that it will be in conformity
with the Fund’s purposes of use if such membership fees are
covered out of the Ceramics Joint Promotion Fund. We have
asked that such payments are made out of this Fund. Ceramic
Tile Manufacturers Association SERKAP pays 20,000 Euro
membership fee a year to the European Ceramic Tile Manufac-
turers CET of which it is a member. Ceramic Sanitary Ware Ma-
nufacturers Association SERSA has joined FECS European Ce-
ramic Sanitary Ware Manufacturers Federation and will pay a
membership fee of 7,600 Euro a year. Ceramic and Refractory
Manufacturers Association SEREF has been paying an annual
membership fee of 5,000 Euro to European Refractory
Manufacturers Federation, PRE of which it is a member”.
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Universite Sanayi [sbirlig;
Kongresi gerceklestirildi

Universite sanayi ishirligini gelistirmeyi amaclayan ve
SAM tarafindan diizenlenen “Universite-Sanayi
Isbirligi Ulusal Kongresi 2009” 7-8 Mayis 2009
tarihleri arasinda Anadolu Universitesi‘nde

gerceklestirildi. Gegen senenin iki kati katilimla
gerceklestirilen kongrede cok sayida bildiri de sunuldu.

Seramik Arastirma Merkezi (SAM) tarafindan 7-8 Mayis 2009
tarihlerinde diizenlenen “Universite-Sanayi Isbirligi Ulusal Kong-
resi 2009” basaril bir sekilde gerceklestirildi. Turkiye Seramik Fe-
derasyonu (SERFED) Yénetim Kurulu Baskani Zeynep Bodur Ok-
yay da kongrede bir konusma yapti. Akademi ve sanayi dinya-
sindan 220 kisinin katildigi kongrede elli serbest bildiri sunuldu
ve U¢ adet de forum dizenlendi. 21. yldzyilda sirketlerin, hatta Ul-
ke ekonomilerinin kuresel dinyada rekabet etmek icin bilim ve
teknolojide yetkinleserek yenilik¢i bir Gretim sistemi benimseme-
si gerektigini sdyleyen SERFED Baskani Zeynep Bodur Okyay,
rekabet glicUnu artirma yolunda ar-ge, yenilikcilik, insana yatirm
ve bilgiye dayali ekonomik, toplumsal yapiya gecisin 6ncelik ola-
rak benimsenmesi gerektigini belirtti. Universitelerin ve kamu
arastirma kurumlarinin innovasyon surecindeki rollerinin sadece
beyin gict saglamaktan ibaret olmadiginin altini gizen Okyay, ar-
ge ve teknoloji gelistirme calismalarinda akademik ddnyanin
énemli katki sagladigini aktardi. Ulkenin bilim ve teknoloji siste-
miyle Uretim sistemi arasinda bir butinltk saglanmasinin, firma-
larin arastirma aciklarini kapatmada ¢nemli bir unsur oldugunu
vurgulayan Okyay, sozlerine s6yle devam etti.

“YUksek 6gretim sistemleri de, uluslararasi standartlarda egi-
tim vermek, evrensel dlgulerde bilgi Uretmek ve rekabet ortamina
uyum saglayacak insan kaynagini yetistirmek amaciyla yeniden
yapilanma surecinden geciyor. Bu konu, Avrupa Ulkelerinin de
6nemli gindem maddelerinden birini olusturuyor. Bologna Sure-
ci ve Lizbon Stratejisi ile birlikte, bilgi toplumunda yenilikgilik ve
rekabetciligin gelisiminde Universitelere kilit bir rol biciliyor. Tim
dunyada cesitli Ulkelerde gerceklestirilen Teknoloji Kulugka Mer-
kezleri, Ticari Kulugka Merkezleri, Teknopark/Bilim Parklari, Tek-

The “University-Industry Collaboration National
Convention” seeking to improve the collaboration between
the university and the industry organized by SAM was held
at Anadolu University May 7-8, 2009. A large number of
papers were presented at the convention held with double
the number of participants compared to last year.

The “University-Industry Collaboration National Convention
2009” organized May 7-8, 2009 by Ceramic Research Center
(SAM) was held successfully. Zeynep Bodur Okyay, Turkish Cera-
mics Federation (SERFED) Chairman of Board of Directors, was a
speaker at the convention. Fifty free papers were presented and
three forums were organized at the convention attended by 220 in-
dividuals from the communities of academicians and industrialists.
Noting that in the 21st century, companies and even country eco-
nomies must adopt an innovative production system, becoming
capable in science and technology to compete in the globalized
world, SERFED President Zeynep Bodur Okyay commented that
transition to an economic and social structure based on R&D, in-
novation, investment in human resources and information for inc-
reasing competitiveness must be adopted as a priority. Remarking
that the roles in the innovation process of universities and public
research institutions are not just providing brain power, Okyay sa-
id that academicians are making significant contributions to the
R&D and technology development efforts. Underscoring that achi-
eving integration between the science and technology system and
the production system of the country is an important element in co-
vering the research gaps of the firms, Okyay added;

“Systems of higher education, too, are going through a restruc-
turing process for providing education to international standards,
to generate information to universal scales and developing the hu-
man resources which can adapt to a competitive environment.
This is also one of the important items of agenda of the European
countries. Alongside of the Bologna process and the Lisbon stra-
tegy, a key role is designated for universities in the development of
innovation and competitiveness in a society of information. We are
very glad that applications realized in various countries in the
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Kongreden cikan sonuglar

Deger iireten aragtirmalar igin {iniversite-sanayi isbirligi, kiimelesme ve reka-
bet, kriz ve arastirma-gelistirme (ar-ge) izerine sunulan bildirilerin sonunda ortaya
bir takim Onerilerde ¢ikti.

Tiirkiye’de arastirmaci sayist eksiktir, arttirmak igin planlar yapilmalidir

Bu planlar icinde lisansiistii ve 6zellikle doktora egitiminin siireci gozden gegi-
rilmelidir.

Doner sermaye mevzuatindan kaynaklanan sikintilar hala devam etmektedir ve
bunun diizeltilmesi gerekir.

5746 sayih yasa kapsamindaki ar-ge faaliyetlerinde doner sermaye ile ilgili so-
runlar agilmalidir.

Tiirkiye’de girisimcilik {ist diizeyde olmasma ragmen, risk sermayesi gibi olu-
sumlarda ciddi eksiklikler vardir.

Yurt disinda bulunan 6nemli miktardaki beyin giiciiniin kullanimi yéniinde po-
litikalar gelistirilmelidir. Buna yonelik gerekli mevzuat diizenlemeleri yapilma-
Idr.

Teknoloji tiretimi ve inovasyon konusunda ulusal bir politika olusturulmas ge-
rekir.

Uygulamalarda koordinasyon, senkranizasyon ve eylem gerekmektedir. Bunun
i¢in tiim kurum ve kuruluslarin proaktif yaklasim sergilemesi cok énemlidir.
Bu kapsamda yapilacak programlarin bagimsiz bir birim tarafindan élgme-izle-
me ve degerlendirmeye tabi tutulmasi zorunludur.

Universitelerin faaliyetlerinin toplumun ihtiyaclar1 paralelinde olmadig1, daha
cok akademik gerekgeler tasidigs; bu konuda ciddi politikalarin olusturulmasi
gerekmektedir.

Universitelerde egitim ve aragtirmanin yaninda inovasyonda onemli bir misyon
olarak yer almalidur.

Artan iiniversite sayisina ragmen 0gretim elemani sayisinda benzer artiglarin ol-
mamas}, {iniversitelerin egitim yiiklerinden dolay1 arastirma faaliyetlerini sikin-
tiya sokmaktadir.

Gelismis ekonomilerde, ¢zellikle KOBI boyutunda, kiimelesme ¢ok onemli reka-
bet unsuru olarak kullanilmaktadir. Hatta kiime yénetimlerinin miikemmellesti-
rilmesi gibi {ist diizey seviye isbirlikleri vardr.

Ornek: Fransa’da kiimelere son birka yilda 2 milyar Euro destek verilmesi, Av-
rupa’da kiime faaliyetleri ve destekleri agisindan dikkate degerdir.

Tiirkiye'nin kiimelesme politikasmm olusturulmasi, koordinasyonu ve igbirligi
faaliyetlerinin desteklenmesi i¢in mekanizmalarmin olusturulmasi sanayi reka-
beti i¢in 6nemlidir.

Kiimelesme projelerinin bagarist ancak tiim yerel aktorlerin aktif isbirlikleriyle
miimkiind{ir.

Kiimelesme ulusal inovasyon stratejisinin bir elemani olmalidir.

Outcomes of the convention

A set of proposals were presented as a result of the papers submitted on the uni-
versity-industry collaboration, clustering and competition, the crisis and research and
development (R&D) as far as value generating research is concerned.

The number of researchers is inadequate in Turkey; plans must be made to increase
this.

Masters and especially Ph.D. programs must be reviewed among these plans.
Problems attributable to the revolving capital regulations are still continuing and
these must be corrected.

Revolving capital related problems on R&D activities under Act no. 5746 must be
overcorre.

Although entrepreneurship is at a high level in Turkey, there are serious deficienci-
es in phenomena like risk capital.

Policies for making use of the significant brain power abroad must be developed. Re-
gulations regarding this must be introduced.

A national policy must be set up as regards technology, production and innovation.
Coordination, synchronization and action are necessary in practice. It is very impor-
tant that all agencies and institutions display a proactive approach to achieve this.
It is mandatory that programs to be carried out in this regard are subjected to me-
asuring, monitoring and evaluation by an independent unit.

Activities of universities are not in parallel with the needs of society, rather relying
on academic reasons and therefore, serious policies must be created in this regard.
Innovation must be an important mission in addition to education and research at
universities.

The fact that despite the increasing number of universities, there is no similar incre-
ase in the number of faculty members puts the research activities of universities in-
to difficulty due to their educational load.

Clustering is employed as a very significant competition element in developed eco-
nomies, especially for SMSEs. In fact, there is high level collaboration like making
cluster management perfect.

Example: It is noteworthy in terms of clustering activities and supports in Europe
that clusters have been provided a support of 2 billion Euros a year in France in the
last few years.

It is important for industrial competition that mechanisms are formed in Turkey for
creation and coordination of clustering policies and supporting collaboration ac-
tivities.

The success of clustering projects depends on the active collaboration of all local
players.

Clustering must be an element of the national innovation strategy.

nokentler gibi uygulamalarin son yillarda Ulkemizde de giderek
artmasindan buyUk bir memnuniyet duyuyoruz. Seramik sektord
olarak biz de Universite sanayi ishirligine ¢ok iyi ¢rnek olan bir
calisma gergeklestirmenin kivanci igerisindeyiz. Ulkemizde sera-
mik bélUmU olan on alti Universite bulunmasina karsilik Anadolu
Universitesi icinde kurulan SAM, Sanayi Universite isbirliginin en
iyi 6rnegi olarak ortaya ciktl. Sektor olarak Uretimiz olan gelenek-
sel seramiklerde cevre, enerji ve fonksiyonel konularda ar-ge ¢a-
lismalarimizi yogunlastirarak katma degeri yUksek Urlnlere yo-
nelmemiz, konvansiyonel pazarlarda fark yaratarak imajimizi yUk-
seltmek Uzere calismalar gerceklestirmeliyiz”.

Kuresel finansal kriz &éne surUlerek, ar-ge ve inovasyona yo6-
nelik yatirmlarda yakalanan ivmenin kesinlikle kaybediimemesi
gerektigini belirten Okyay, bu konuda sektér olarak ne yapmala-
r gerektigi konusunda da yol gosterdi. Okyay, “Dusen hammad-
de fiyatlari ve azalan yurt ici talebe bagli olarak cari islemler agi-
J1 bu sene azalacak olsa da ekonominin yeniden toparlanmasiy-
la Turkiye'nin dis ticaret acigi bozulmaya devam edecek. Bu yliz-
den gelecek yillarda ihracat imkanlarimizi artirmak Uzere bugun-
den gerekli 6nlemleri almak zorundayiz. Arge ve inovasyon yati-
rimlarina devam etmemiz, cari acik yikimuzd hafifletmek baki-
mindan, katma degeri yUksek ve ileri teknoloji agirlikli ihracata
olanak verecektir” dedi.

world like the Technology Incubation Centers, Commerce Incuba-
tion Centers, Technoparks/Science Parks and Technocities have
been increasing progressively in our country in recent years. We,
as the ceramics industry, are happy to carry out a project which is
a great model for the university-industry collaboration. SAM, es-
tablished at Anadolu University, has been found to be the best mo-
del for the industry-university collaboration although there are six-
teen universities with ceramics departments in our country. As a
sector, we have to focus on high added value products, concent-
rating our R&D efforts on environmental energy and functional to-
pics for the traditional ceramic ware and to enhance our image,
creating a difference in the conventional markets”.

Noting that the momentum captured in projects relating to R&D
and innovation should not be lost because of the global financial
crisis, indicated what should be done at a sector in this regard.
Okyay said; “Even if the current accounts deficit will increase this
year due to the falling raw material prices and the decreasing do-
mestic demand, Turkey’s international trade deficit will continue to
deteriorate as the economy recovers. Therefore, we have to take
the necessary measures today to increase our export opportuniti-
es in the upcoming years. We have to continue with R&D and in-
novation investments so that our current account deficit load is mi-
tigated, allowing exports with high added value predominantly
using advanced technology”.
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Kiitahya Seramik'e Tiiketici
Memnuniyeti Odali

Sanayi ve Ticaret Bakanligi tarafindan dtizenlenen 12. Gele-
neksel Tiketici Odlleri” bu yilki sahiplerini buldu. Seramik sekto-
rdndn lider firmalarindan Kdtahya Seramik Tiketici Memnuniyetini
ilke Edinen Firma Odult almaya hak kazandi. Her yil Sanayi Ba-

kanligl tarafindan duzenlenen Gele-

The 12th Traditional Consumers Awards organized by Ministry
of Industry and Trade went to their winners this year. One of the le-
ading firms of the ceramics industry, Kitahya Seramik, won the
Firm Making Consumer Satisfaction Its Principle Award. The Tra-

ditional Consumer Awards

neksel Tuketici Odulleri: tike-
tici bilincinin geligtiriimesi, td-
keticilerin yasal haklarini kul-
lanmalari konusunda 6zendiril- -
mesi, tuketici haklarina, talep ve

yayinlara yer veren yayin kuruluglari-
nin tesvik edilmesi ve tiketicinin ko-

12. Geleneksel Tiiketici Odiilleri %

organized by the Ministry
of Industry every year, are
held for developing con-
sumer awareness, enco-
uraging consumers to

L FANTA PORLLLEN Aevarian
harasmad #abkan.

tercihlerine duyarli firmalar ile tUketi- i e i i, o bl - _'."*.'. . exercise their legal reme-
cinin korunmasi konusunda kamu- s i FERETICT NS ST A TN T3 S0 dies and encouragement
oyunu bilgilendirici ve bilinclendirici ok e i S A g of firms sensitive to con-

EAFEE CRLLATAR
EaRAT] W THCAEET BAKRSE

sumer rights, demands
and choices and enco-

£ it
P—T R

runmasi ile ilgili bilimsel ¢calismalarin
6zendirilmesi amaciyla gerceklesti-
riliyor. “Kalite, hizmet ve yenilikgilikte sektor li-

derligi” hedefi ile ¢alismalarini strdiren Kitah-
ya Seramik, 2008'de 19 milyon metrekare Ure-

——

“E'W‘ | tim kapasitesi, 700 calisani ve Turkiye'nin
., dort bir tarafina yayilmis genis bayi agi ve

ABD, Almanya, ingiltere, Avusturya basta ol-
mak Uzere 40'dan fazla Ulkeye gerceklestirdigi inracati ile sektorin
basrol oyunculari arasinda yer aliyor.

Orientile Koleksiyonu'na
Red Dot Odiili

Dlnyanin en prestijli tasarm yarismasi Red Dot Design
Award'da “red dot award: Product Design 2009” édultine layik bu-
lunan Orientile Koleksiyonu ile Can Yalman, Osmanli ve Selcuklu
kUlttrlerinin zengin formlarini t¢ boyutlu seramige tasiyarak bir ye-
nilige imzasini atmist. Tasarim adina dtinya capinda kabul edilen
bir kalite onayi olan Uluslararasi Red Dot Tasarm Odiuilleri,
1955'den bu yana endUstriyel tasarim, ambalaj tasarimi, reklam ve
interaktif medya gibi tasarimin ¢esitli dallarinda veriliyor. Red Dot
Odullerinde bu yil kiresel
durgunlukla yuzlesirken, re-
kabetci olmak ve pazardan
kopmamak icin, yenilik yap-
ma ihtiyaci basrol oynuyor.
Onde gelen tasarim uzmanla-
rindan olusan bagimsiz bir ju-
ri paneli, katilimlari degerlen-
dirmek Uzere bir araya gele-
rek sira disi tasarim konsept-
lerini uluslararasi itibara sahip
“red dot” ile édullendiriyor.

uragement of media out-

lets with publications or broadcasts informing the pub-
lic on protection of the consumers and encouragement of the sci-
entific studies relating to protection of the consumer. Kdtahya Se-
ramik, pursuing its operations with the aim of “Leadership of the in-
dustry in quality, service and innovation”, is one of the major pla-
yers of the industry with its 19 million square meter production ca-
pacity, 700 employers and Turkey-wide broad dealer network and
exports made to more than 40 countries including USA, Germany,
UK and Austria in 2008.

Red Dot Award to
Orientile Collection

Can Yalman, with his Orientile Collection which was awarded
the ‘red dot award: Product Design 2009 at the world’s most
prestigious design competition Red Dot Design Award had under-
signed an innovation by carrying the rich forms of the Ottoman and
Seljuki cultures, to three dimensional ceramic ware. The Internati-
onal Red Dot Design Awards, which are a certification of quality
recognized worldwide in the field of design, are being handed out
since 1955 in the fields of various disciplines of design like indust-
rial design, packing design, adverti-
sing and interactive media. In the Red
Dot Awards this year, the need for in-
novation for becoming competitive
and not to be detached from the mar-
ket while facing the global recession,
is the leading actor. An independent
panel of jurors comprising leading de-
sign experts come together to evalu-
ate the works, awarding exceptional
design concepts a red dot which has
international reputation.
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Kalekim'e Yapr 2009'da odil

Tlyap Beylikdlzi Fuar ve Kongre Merkezi’nde
diizenlenen Uluslararasi Yapi 2009 Istanbul Fuari'na
katilan Kalekim, ‘Amacina En Uygun Stand’
kategorisinde tgtinculuk édiliintn sahibi oldu

Gelistirdigi teknik ¢oztmler ile yapi kimyasallar sektorine
liderlik eden Kalekim, 6-10 Mayis 2009 tarihleri arasinda Tlyap
Beylikdlzu Fuar ve Kongre Merkezi'nde duzenlenen Uluslara-
ras! Yapi 2009 istanbul Fuar’'nda Kalekim, Kaleterasit, Kaleco-
lor ve Mavi Kale markalariyla yer aldi. Turkiye’nin yapi kimya-
sallari sektoértindeki énemli fuarlari arasinda yer Yapi Fuar’'nda
Kalekim standi, “Amacina En Uygun Stand” kategorisinde
dguncultk 6dulunu aldi. “Yapida Tek Adres” temasi ile olustu-
rulan Kalekim standinda Technofull, NanoLight, Epotech+, Fu-
gaSim, Antiasit, zoLatex Plus, izo-Blok 2K, Elastikor, izoPur,
izoPur Trans, izoLine Membran, KalekimTozumaz coéztmleri ile
profesyonellerin dikkatini cekerken, Kalecolor ve Kaleterasit
Urtnlerinden Kalia, Protekta ve Camsiva da begeni topladi.
Kalekim'in dikkat ¢eken bu drlnleri stand icindeki farkli boldm-
lerde 6zellikleri 6n plana c¢ikarilarak sergilendi. TechnoFull'un
kolay yayiliyor olmasl; standin zemininde gercek goérevi goste-
rilerek ziyaretcilere sunulurken KalekimTozumaz adli Urdnin
tozumama 6zelligi de yine yapinin kendi iginde ispat edilerek
g6sterildi. NanoLight'in hafifligi ise standin 6n tarafinda kullani-
lan “Binanizi fazla kilolardan kurtarin” sloganini destekleyen bir
espri ile sunuldu ve ziyaretgilerden begeni kazandi. Standin i¢
bolimunde bulunan Kalekim'in Turkiye'ye getirdigi simli derz
dolgusu FugaSim, “Mekaninizin Cizgisini Degistirir” slogani ile
yine bu slogani destekler bicimde olusturulan ic mekan ters
konumlandirilarak ziyaretcinin tim dikkatini Urine ve mekana
cekti. Kalekim stand ziyaretciyi yonlendiren, merak uyandiran,
dengeli, uyumlu, oran orantisi ile dikkatleri Uzerine ¢ceken ne-
odinamik bir ¢izgiye sahipti.

S——

adur

Kalekim, attending the International Building
2009 Istanbul Trade Fair held at Tiiyap
Beyliikdiizii Trade Fair and Convention Center,
won the third prize in the category

‘Stand Best Fit to Purpose’.

Leadling the building chemicals industry with the technical so-
lutions it develops, Kalekim participated in the International Buil-
ding 2009 Istanbul Trade Fair held at Tuyap Beylikdliz( Trade Fa-
ir and Convention Center, from May 6 to May 10, 2009 with its Ka-
lekim, Kaleterasit, Kalecolor and Mavi Kale brands. The Kalekim
stand won the third prize in the category “The Stand Best Fit to
Purpose” at the building fair which is among the significant exhi-
bitions in Turkey’s building chemicals sector. At the Kalekim
stand formed under the theme “Sole Address in Buildings”, the
attention of professionals was drawn with Technofull, NanoLight,
Epotech+, FugaSim, Antiasit, [zoLatex Plus, [zo-Blok 2K, Elasti-
kor, [zoPur, [zoPur Trans, [zoline Membran and KalekimTozumaz
solutions with Kalia, Protekta and Camsiva among Kalecolor and
Kaleterasit products drawing attention as well. Kalekim’s these
outstanding products were exhibited at different sections of the
stand with emphasis given to their properties. The easy to spre-
ad property of TechnoFull was presented to visitors with an actu-
al function display on the floor of the stand and the non-dust pro-
perty of the product called KalekimTozumaz was displayed aga-
in evidenced inside the building. The lightness of NanoLight was
presented in a spirit supporting the “Save Your Building from ex-
cess weight” slogan used on the front of the stand, drawing ac-
colades from visitors. FugaSim, the joint filler introduced by Kale-
kim to Turkey at the interior of the stand was presented with the
slogan “Changes the Line of Your Space” with the interior formed
in such a way to support this slogan, was placed in reverse, dra-
wing full attention of the visitor to the product and the space. The
Kalekim stand had a neodynamic line directing the visitor, cre-
ating curiosity which was balanced, compatible, drawing attenti-
on with its scale of proportions.
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Topra Seramik'e yeni
genel miidiir

Toprak Seramik ve insaat Malzemeleri Pazarlama ve Ticaret
Anonim Sirketi’'nde yeni Genel Muddr Yahya Kale oldu. Toprak
Holding’de c¢esitli kademelerde goérev yapmis ve en son
2007'den bu yana Toprak Seramik ve insaat Malzemeleri Paz. ve
Tic. A.$.’de Satis Mudurltigd gérevini stirdirmus olan Yahya Ka-
le, 2009 Ocak ayi itibari ile Genel Mudurlik gérevine atandi.
1964 Samsun dogumlu olan Yahya Kale, Gazi Universitesi Eko-
nomi BOIUmMU mezunu.

Yahya Kale became the new General Manager at Toprak Se-
ramik ve ingaat Malzemeleri Pazarlama ve Ticaret Anonim Sirke-
ti. Yahya Kale, who served at various levels at Toprak Holding,
who last was the sales manager of Toprak Seramik ve insaat Mal-
zemeleri Paz. ve Tic. A.S. since 2007, was appointed as Gene-
ral Manager as of January 2009. Born in Samsun in 1964, Yahya
Kale is a graduate of Gazi University Economics Department.

Vefat ve bassaglig

ingiltere Seramik Konfederasyonu (British Ceramic
Confederation) CEO’su Kevin Farrell 28 Mart 2009 tarihinde
yasamini yitirdi. Ceramé-Unie'nin aktif bir iiyesi olan Farrell, CU
Environment Committee’nin de yillardir baskanligini yapiyordu.
Cevre konusundaki tecriibesi ve derneklerle olan dostluklar:
herkes tarafindan takdirle kargilanan Kevin Farrell’in vefatini

sektor temsilcisi dostlarina duyurur, bassaglig: dileriz.

Tlrkiye Seramik Federasyonu

E.C.A'nin “su tasarrufu
demosu” yapi magazalarinda

E.C.A sektodr profesyonelleri ve tUketicilerini su tasarrufuna
tesvik ediyor. Kogtas, Praktiker ve Bauhaus magazalarinda su-
yun nasll tasarruf edilecegini demo Uzerinde gésteren E.C.A, Ul-
kemizin kit olan su kaynaklarini korumakla birlikte hane halkina
ve Ulke ekonomisine yonelik tasarrufu ile dikkat ¢cekiyor. Tuketici-
ler, E.C.A armatUrl ile ylzde 55 oraninda su tasarrufu saglana-
cagini E.C.A'nin demosu Uzerinde uygulamali olarak gorebiliyor-
lar. E.C.A'nin yapi magazalari ve aligveris merkezlerinde kurdugu
stantlarda, bir adet E.C.A Lotus serisi armatir ve 1 adet piyasa-
dan temin edilen standart armatdrdn 1 dakikalik strede gercek-
lestirdigi su akis miktari simule edildi. E.C.A armatir(, dakikada
5,5 -6 litre su akisl saglarken, standart armatir dakikada 14 -
14,5 litre su harcadi. Her iki armaturin de yer aldigi test cihaz,
2,5 - 3 bar altinda caligiyor. Su tasarruflu Grinleri kullanan 3 kisi-
lik bir ailenin yilda 66 ton su tasarrufu etmesi mumkadn. Tasarru-
fun hane basina kazanci ise 327 TLyi buluyor.

E.C.A encourages sector professionals and consumers to
save water. E.C.A, illustrating how water can be saved on a de-
mo in Kogtas, Praktiker and Bauhaus stores draws attention by
providing savings for households and the country’s economy be-
side preserving the scarce water resources of our country. Con-
sumers may see that they can achieve 55 percent water savings
using E.C.A taps on E.C.A’s demo. The amount of water which
flows during a one-minute period from one E.C.A Lotus series
tap and one standard tap off the shelf were simulated at the
stands installed by E.C.A in building material stores and shop-
ping centers. While the E.C.A tap achieved 5.5 - 6 liters water
flow, the standard tap consumed 14 — 14.5 liters of water per mi-
nute. The testing device where both taps were installed on runs
under 2.5 — 3 bars. It is possible for a three-person family using
water saving products to save 66 tons of water per year. The ga-
in of the household due to these savings is 327 TL.

Obituary

Kevin Farrell, CEO of British Ceramic Confederation, died on
March 28, 2009. An active member of Ceramé-Unie, he had been the
head of CU Environment Committee for many years. We announce

the death of Kevin Farrell whose experience in the field of

environment and friendships with associations were appreciated
by everyone, to his sector representative peers and offer them our
condolonces.

Turkish Ceramics Federation.

Temmuz-Eyliil 2009 No:
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3ien tercininiz ioi

Bien Seramik'le desenler Gzgln, ¢esiller zengin.. SERﬂMiK

Bien Seramik'le dos J ar, mutfakiar,
banyolar bir anda degisiyor, farklilagiyor

Yaganilan mekanlan glzellestirmek, dedistirmek, yenilemek igin

Bien, iyi bir neden. www.bienseramik.com.tr

Bian Seramik, bir Ercan Sirketler Toplulugu kurulusudur. Bilecik ve Bozlyik teki fabrikalannda yida orntalama 15 milyon m® Uretim garceklestiriyor.
Amerika, Kanada, [spanya, lsrail ve Yunanistan basta olmak (zere 26 (lkeye ihracat yapiyor, sOrekli genisleyen bayi agiyla blylmeye devam ediyor
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EKONOMIK BAKIS / ECONOMIC OUTLOOK

Tesvik paketi aciklands

Basbakan Erdogan, yeni yatirimlardan
elde edilecek kardan yatirimcilarin ylizde
20 yerine birinci bélgede yiizde 10, ikinci
bdlgede yiizde 8, tglincl bolgede ylizde 4
ve dordinci bolgede yizde 2 oraninda
kurumlar vergisi ddeyeceklerini acikladi.

Turkiye'nin bekledigi “Tesvik Paketi” Bagbakan Recep Tayyip
Erdogan tarafindan agiklandi. Agiklamayi bizzat yapan Bagbakan
Erdogan pakete iliskin bilgi verdi: “Yatinmcilarin yeni yatinmlarin-
dan kaynaklanan faaliyetleriyle ilgili olarak elde edecekleri kardan
ylUzde 20 yerine, burasi ¢cok 6nemli birinci boélgede ytzde 10, ikin-
ci bolgede yuzde 8, Uclncl bélgede ylzde 4 ve dérdincl bolge-
de ise ylzde 2 oraninda kurumlar vergisi 6deyecektir. indirimli ku-
rumlar vergisi oranlarindan yararlanma sdresi, bélgelere ve yatinm
buyuklugune gore degisecektir.”

Az gelismis bolgelere yatinm yapanlarin, daha uzun slreyle
bu imkandan faydalanacagini kaydeden Bagbakan Erdogan yati-
nm yapanlarin sagladiklari yeni istihdam igin SSK isveren pirimini
birinci bolgede iki yil, ikinci bolgede Ug¢ yil, G¢cUncu bolgede bes
yil, dérdincl bélgede yedi yil boyunca édemeyece-
gini séyledi. Uctinct ve dérdincl bélgelerde
yatinm yapanlarin kullandiklari TL kredi faizi-
nin UcUncl boélgede U¢ puanini, dérdinct
bolgede bes puanini Hazine’nin karsilayaca-
gini belirten Basbakan Erdogan “Bu oranlar
déviz cinsi krediler icin sirasiyla bir ve iki
puan olarak belirlendi. Kredi faiz deste-
ginin Ust limitleri, ar-ge ve gevre yatirim-
larricin 300 bin lira, diger yatinmlarda ise
500 bin lira olacaktir. BlyUk proje yatirim-
lari ile bolgesel ve sektorel bazda belirlen-
mis yatirmlar, yatinm yeri tahsisi destegin-
den de faydalanacaktir” dedi.

Bolgesel farkliliklari gidermek, GgUncu
ve dordincU bolgelerde istihdami artirmak
amaclyla tekstil, konfeksiyon ve hazir giyim,
deri ve deri mamulleri sektorlerinde birinci ve
ikinci bolgelerde Uretim yapan girisimcilere yeni bir fir-
sat sunduklarinin altini gizen Bagbakan Erdogan sézlerini séyle
sUrdUrdd: “Bu kapsamda 2010 yili sonuna kadar birinci ve ikinci
bolgeden Uglincl ve doérdincl bolgeye tasinacak firmalarin en az
50 istihdam saglamak kosuluyla bes yil streyle SSK igveren pirimi
Hazine tarafindan karsilanacak, bu firmalara kurumlar vergisi ytz-
de 20 yerine ylzde 5 olarak uygulanacak ve nakliye masraflar da
tarafimizdan karsilanacaktir.”

“On iki sektorde yatirimlar desteklenecek™
Basbakan Erdogan, burada ¢nemli bir hususu da hatirlatmak
istedigini ifade ederek, “Biz bu tesvik paketini, kriz ortamini firsata
cevirmek ve rekabet glcimUzy artirmak amaciyla ydrdrlige koyu-
yoruz. Dolayislyla bu sistemden faydalanacak yatirimlarin en kisa

Incentive package
announced

Prime Minister Erdogan announced that
out of profits to be obtained from new
investments, investors will pay corporation
tax at the rate of 10 percent instead of 20
in zone 1, 8 percent in zone 2, 4 percent
in zone three and 2 percent in zone 4.

The “Incentives Package” Turkey was anticipating was anno-
unced by Prime Minister Recep Tayyip Erdogan. Making the anno-
uncement, Prime Minister Erdogan provided information on the
package: “Investors, on profits they will obtain relating to operati-
ons arising from their new investments will pay, this is very impor-
tant, corporation tax at the rate of 10 percent in zone one instead
of 20 percent, 8 percent in zone 2, 4 percent in zone three and 2
percent in zone 4”. The duration of enjoying such discounted cor-
poration tax rates will vary by region and size of investment.

Noting that those investing in underdeveloped regions will
enjoy this facility for a longer time period, Prime Minister sa-
id that investors will not pay the SSK employer’s contributi-
on on new employment they provide for two years in zone
one, three years in zone two, five years in zone three and se-
ven years in zone four. Noting that those investing in zo-

nes three and four will have three points of the interest

of TL loans they utilize covered by treasury and this fi-
gure will be five points for zone four, said; “These rates
were set as one and two points respectively for foreign
currency loans. The upper limits of the loan interest sup-
port will be 300,000 TL for R&D and environmental pro-
jects and 500,000 TL for other projects. Major projects and
investments specified by zone and sector will also get in-
vestment site allocation support”.

Underscoring that for eliminating regional differences

and to increase employment in zones three and four, they are of-
fering a new opportunity to entrepreneurs operating in zones one
and three in the sectors of textile, clothing and ready-made wear,
leather and leather products, Prime Minister Erdogan added; “In
this context, the SSK employer’s contribution of firms which will
move to zone three or four from zone one and two until the end of
2010, will be covered by Treasury for a period of five years, provi-
ded they create minimum 50 jobs. Corporation tax will be 5 per-
cent instead of 20 percent for such firms and their move-related
costs will be paid by us”.

“Capital expenditures will be supported in
twelve industries™

Prime Minister Erdogan, noting that he wanted to underscore
an important point, said; “We are implementing this incentives
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Basbakan/Prime Minister Recep Tayyip Erdogan

Tirkiye’nin 4 bélgeye ayrildigi yeni tesvik paketi toplantisina Bagbakan
Recep Tayyip Erdogan, ekonomi kurmaylari ile birlikte katildi.
Ekonomiden Sorumlu Devlet Bakani Ali Babacan ve Dis Ticaretten
Sorumlu Devlet Bakani Zafer Caglayan da toplantida yer aldi.

Prime Minister Recep Tayyip Erdogan attended the new incentives
package meeting dividing Turkey into 4 zones, with his consultants
on the economy. Also at the meeting were Minister of State in Charge

of the Economy, Ali Babacan and Minister of State in Charge of
Foreign Trade, Zafer Caglayan.

sUrede hayata geciriimesini de hedefliyoruz. Bu gercevede yeni ya-
tinm tesvik sisteminden sadece 2010 yill sonuna kadar baslanmig
olan yatinmlarin faydalanacagini énemle vurgulamak istiyorum. St-
re 2010. Oraya kadar bunun baslamis olmasi gerekiyor” dedi.

Basbakan Erdogan, bu tesvik sistemiyle 81 ilin tamaminin az
ya da cok tesvik desteginden yararlanacagini séyledi. iste Basba-
kan Erdogan'in konusmasindan 6ne cikan bagliklar: “Bélgesel,
sektorel ve genel tesvikler saglanacak. On iki sektérde blyik yati-
nmlar desteklenecek. Iki yuiz elli milyon TL'yi gecen yatirimlar tes-
vik kapsaminda olacak. YUksek teknoloji ve sermayeli madencilik
sektord de tesvik kapsaminda olacak. Bolgesel tesvikte, gelismis-
lik farkini dikkate alacagiz. Dogu ve Glneydogu'da tarim ve tarima
dayall imalat desteklenecek. TUrkiye'yi bolgesel tesvik acisindan
dorde ayirdik. Béylece 81 il az ya da ¢ok tim tegviklerden yararla-
nacak. Iki bolgede teknoloji yatirnmlari desteklenecek. iki yiiz bin
issize meslek egitimi verilecek. Ozel sektdrde staj yapacaklara al-
t ay maddi destek saglanacak. Yirmi bes milyon TL'nin altinda ci-
rosu olan KOBI'ler sistemden yararlanacak. Agirlikli olarak dogu ve
guneydogu illerimizin yer aldigi bolgelerde, tarm konfeksiyon deri
gibi sektorler tesvik edilecektir. Bu bolgelerde turizm saglik egitim
yatinmlar desteklenecektir. ikinci bolgede teknoloji sektort tesvik
edilecektir. istihdam paketinin maliyeti bir milyar TL'yi bulabilir. Ya-
tinm yapanlar sagladiklari yeni istihdam icin SSK isveren primini ilk
bélgede iki yil, ikincide Ug yil, Gclnclde bes yil, dérdincude yedi
yiIl boyunca 6demeyeceklerdir.”

package for turning the downturn environment into an opportunity
and to enhance our competitiveness”. Therefore, we are aiming
at launching of projects to utilize this system as soon as possib-
le. | want to stress that only projects started until the end of 2010
will enjoy this new capital expenditure incentives system. The de-
adline is 2010. These will have started until then”. Prime Minister
Erdogan said that under this incentives system, the entirety of 81
provinces will enjoy some incentive support. The highlights of Pri-
me Minister’s speech are as follows: “Regional, sectoral and ove-
rall incentives will be offered. Major projects in twelve industries
will be supported. Projects over 250 million TL will be covered by
incentives. High technology and mining industry with capital will
be covered by the incentives. In regional incentives, we will take
into account the disparity of development. In the east and the so-
uth-east, agriculture and agriculture based production will be
supported. We are dividing Turkey into four zones in terms of re-
gional incentives. Hence, 81 provinces will be enjoying all incen-
tives to a degree. In two zones, technological investments will be
given support. Two hundred thousand unemployed will receive
vocational education. Financial support will be given to those be-
ing trained in the private sector for six months. SMSEs with turno-
vers under 25 million TL will benefit from the system. Predomi-
nantly, in zones including our eastern and south-eastern provin-
ces, industries like agriculture, clothing and leather will be provi-
ded incentives. In these zones; tourism, health and education
projects will be supported. In zone two, the technological sector
will be given support. The cost of the employment package may
reach one billion TL. Those investing will not pay the SSK emplo-
yer's contribution for new jobs they create for two years in zone
one, for three years in zone two, five years in zone three and se-
ven years in zone four”.

Dis Ticaretten Sorumlu Devlet Bakani/Minister of State in Charge of Foreign Trade Zafer Caglayan
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SERFED'den Basbakan Erdogana mektup

Letter from SERFED to Prime Minister Erdogan

Yeni tesvik paketinde bazi seramik sektérii firmalarinin tesvikten yararlanamadigini goren
SERFED, gorus, oneri ve taleplerini Bashakan Erdogan’a yazdigi bir mektupla iletti.

SERFED, seeing that certain ceramic industry firms cannot take advantage
of the incentives in the new incentives package, transmitted its views,
proposals and requests in a letter addressed to Prime Minister Erdogan.

Turkiye'yi dort bolgeye ayiran yeni tesvik paketi 4 Haziran 2009
tarihinde Bagbakan Erdogan tarafindan, ekonomi kurmaylarinin da
hazir bulundugu toplantiyla agiklanmist. Bu aciklamadan dért gtin
sonra 8 Haziran 2009 tarihinde Turkiye Seramik Federasyonu
(SERFED) adina Genel Sekreter Germiyan Saatcioglu imzasiyla bir
mektup kaleme alindi. Bagbakan Erdogan’a hitaben yazilan ve se-
ramik sektdrinun gords ve onerilerini iceren bu mektup da agikla-
nan tesvik paketi memnuniyetle karsilanirken, bazi eksikliklerle ilgi-
li sanayicilerin talepleri iletildi.

Bu mektupta SERFED, yeni tesvik pa-
keti ile ilgili su taleplerini dile getirdi: “Hali
hazirda YUksel Seramik firmasinin faaliyette
bulundugu ve bu sebeple seramik karo
Uretiminin mevcut oldugu Aydin ili, TR32
Aydin, Denizli, Mugla bélgesine girmekte-
dir. Bu bolge seramik Uretimi konusunda
tesvik géren bolgeler arasinda bulunma-
maktadir.

Hali hazirda Canakcilar seramik firmasi-
nin faaliyette bulundugu ve bu sebeple sera-
mik saglik gerecleri Uretiminin mevcut oldu-
gu Zonguldak ili, TR81 Zonguldak, Karabik,
Bartin bolgesine girmektedir. Bu bélge sera-
mik Uretimi konusunda tesvik géren boélgeler
arasinda bulunmamaktadir.

Hali hazirda Ece Banyo firmasinin faaliyet-
te bulundugu ve bu sebeple seramik saglik gerecleri Gretiminin
mevcut oldugu Corum ili, TR83 Samsun, Tokat, Corum, Amasya
bolgesine girmektedir. Bu bdlge seramik Uretimi konusunda tesvik
gdren bolgeler arasinda bulunmamaktadir.

Hali hazirda Turkuaz Seramik firmasi ve Marti Seramik firmasi-
nin faaliyette bulunduklar ve bu sebeple seramik saglik gerecleri
Uretiminin mevcut oldugu Kayseri ili, TR72 Kayseri, Sivas, Yozgat
bolgesine girmektedir. Bu bélge seramik Uretimi konusunda tesvik
g6ren bolgeler arasinda bulunmamaktadir.

Seramik Federasyonu, yukarida bahsedilen seramik Uretimleri-
nin Ulkemiz seramik Uretimi kapasitesi icerisinde dnemli yerlere sa-
hip olup yakin gelecekte tevsi yatinmlari ile genisleme planlar ol-
dugunu bildirmistir. Bu nedenle adi gecen TR32, TR72, TR81 ve
TR83 bolgelerinin de seramik tretiminde tesvik gérecek diger bol-
gelerde oldugu gibi, "seramikten yapilan sihhi Urinler, seramik ya-
Iitim malzemeleri, seramik karo ve kaldirm tasl imalati” aciklama-
siyla Tesvik Paketi'ndeki ‘Bolge Bazinda Desteklenecek Sektorler’
kapsamina alinmasini Bagbakanliktan istemistir.”
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The new incentives package dividing Turkey into four zones
was announced by Prime Minister Erdogan on June 4, 2009 at a
meeting attended by his economic consultants. Four days after
this announcement, a letter was written signed by Secretary Ge-
neral Germiyan Saatgioglu in the name of Turkish Ceramics Fede-
ration (SERFED) on June 8, 2009. This letter, addressed to Prime
Minister Erdogan, containing the views and recommendations of
the ceramics industry, while expressing satisfaction with the anno-
unced incentives package, related the requests of industrialists in
connection with certain deficiencies.

In this letter, SERFED articulated the following
requests regarding the new incentives package:
“Presently, the province of Aydin, where Yiksel
Seramik is operating and therefore, already there
is ceramic tile production, is in the TR32 Aydin,

Denizli, Mugla zone. This zone is not among tho-
se getting incentives in relation to ceramic pro-
duction.

The province of Zonguldak where presently
Canakcilar ceramic firm is operating and therefo-
re, already there is production of ceramic sani-
tary ware, is in the TR81 Zonguldak, Karabik,
Bartin zone. This zone is not among those get-
ling incentives in relation to ceramic production.

The province of Corum where presently Ece
Banyo firm is operating and therefore, already there is production
of ceramic sanitary ware, is in the TR83 Samsun, Tokat, Corum,
Amasya zone. This zone is not among those getting incentives in
relation to ceramic production.

The province of Kayseri where presently Turkuaz Seramik ce-
ramic firm is operating and therefore, already there is production
of ceramic sanitary ware, is in the TR72 Kayseri, Sivas, Yozgat zo-
ne. This zone is not among those gelting incentives in relation to
ceramic production.

Ceramics Federation has stated that the aforementioned cera-
mic production has an important place among the ceramic output
capacity of our country and such firms have plans for expansion
through new investments in the near future. Therefore, it has asked
the Office of the Prime Ministry that the said TR32, TR72, TR81 and
TR83 zones be also included in the “Sectors to be Given Support
by Zone” in the incentives package like in other zones which will
get support in production of ceramic ware under the note “sanitary
ware made of ceramic, ceramic insulation materials, ceramic tile
and paving stone production”.

pear
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ABD stratejist

Dig Ticaret Mustesari Tuncer Kayalar, ABD ile
ihracati artirmak icin hedef eyaletler olarak
belirledikleri New York, Kaliforniya, Teksas,
Georgia, Illinois ve Florida'ya butik ticaret
heyetleri gondereceklerini belirtti.

Dis ticarette ve ihracatta Turkiye icin énemli Ulkelerden biri olan
ABD'ye yeni bir stratejik yaklasim giindemde. Dis Ticaret MUstesa-
r Tuncer Kayalar, ABD pazarinda yapilan yatinmlardan sonug ala-
bilmek icin sabirl olmak gerektigini vurguladi. ABD'nin eyaletlerden
olusmasi ve her eyaletin kendine has ekonomik, sosyal ve yasal ya-
pisinin bulunmasinin, pazara giriste dikkate alinmasi gereken bir
husus oldugunu séyleyen Kayalar, ABD pazarina yénelik 2006 yilin-
da uygulamaya konulan “ABD ile Ticaret ve Yatinmi Gelistirme Stra-
tejisi” ile ihracati artirmaya yonelik olarak “eyalet bazl” ve “sektor
bazll” bir yaklasim benimsendigini anlatti. Bu gercevede, ABD'nin
elli eyaletinden GSMH buytklUkleri ve dis ticarette oynadiklari rol iti-
bariyle dikkat ceken New York, Kaliforniya, Teksas, Georgia, lllinois
ve Florida'nin hedef eyaletler olarak belirlendigini kaydeden Kaya-
lar, ABD'deki yerlesik Turk kuruluslarina stratejilerini tanitmak ve on-
larin saglayabilecegi destegi belirlemek Uzere, New York, Sikago,
Los Angeles gibi sehirlerde Turk dernekleri ve fahri konsoloslar ile
gordsuldugunu, isbirligi modelleri olusturuldugunu kaydetti.

Stratejinin en énemli unsuru olarak tanitm atagi baslatimasi
konusuna agirlik verildigini anlatan Kayalar, s6yle konustu: “Tanitim
faaliyetlerini iki énemli kisimda incelemek mumkun. Birincisi, uzun
vadeli olarak adlandirabilecegimiz ve blyUk 6lctide Turkiye'nin ve
Turk malinin imajinin guglendiriimesine yonelik faaliyetlerdir. Bu
kapsamda, ¢rneg@in Turquality projesi kapsamindaki calismalarda
ve ayrica findik, deri ve seramik tanitm gruplarinin faaliyetlerinde
Turk mali imajinin giglendiriimesi ve kalite unsurunun 6n plana ¢i-
karilmasl amaci gtidtlmektedir. ikincisi ise daha kisa vadede ger-
ceklestirilecek ve dogrudan firmalarmizi dagitim kanallari ile tanis-
tiracak girisimlerdir. Bahse konu hedefler kapsaminda, 2006 yilin-
dan bu yana bir dizi faaliyet gergeklestiriimistir. Oncelikle, 2007 yi-
linda ticaret temsilciliklerimizin bulundugu New York ve Washing-
ton'un yani sira, Sikago ve Los Angeles'ta da temsilcilikler agiimis,
boylece Amerika'daki firmalarimiza saglanan hizmetlerin artirima-
si amaglanmistir. ABD'ye yonelik ticaret ve butik ticaret heyetleri
duzenlenmis, TAIK-ATC Konferansi basta olmak (izere cesitli kon-
feranslara katiim saglanmustr.

it of Foreign Trade Tuncer Kayalar

said that they are going to send boutique trade
missions to New York, California, Texas, Georgia,
Illinois and Florida they designated to be target
states for increasing exports to USA.

There is a new strategic approach for USA which is one of the
important countries for Turkey in international trade and exports.
Undersecretariat of Foreign Trade, Tuncer Kayalar, stressed that
one has to be patient to get results from investments made in the
US market. Commenting that it is a matter to be considered when
entering the market that USA comprises states, with each state ha-
ving its own economic, social and legal structure; Kayalar pointed
out that by the “Strategy of Development of Trade and Investments
with USA” implemented in 2006 for the US market, a “state based”
and “sector based” approach was adopted for increasing exports.
Noting that in this context New York, California, Texas, Georgia, II-
linois and Florida, which were prominent for the role they played in
international trade and their GNP sizes out of the fifty states of USA,
were designated as target states, said that contacts were made
with Turkish associations and honorary councils and new models
of collaboration were built in cities like New York, Chicago and Los
Angeles to introduce their strategies to Turkish organizations situ-
ated in the US and to determine the support they will provide.

Noting that the issue of initiation of a promotion campaign was
emphasized as the most important element of this strategy, said;
“It is possible to examine the promotion activities in two important
segments. The first one is those activities focused largely on bo-
osting of the image of Turkey and Turkish made goods which we
can call long-term. In this context, for example, in the activities un-
der the project Turquality and also in the efforts of hazelnuts, leat-
her and ceramic promotion groups, the aim is to boost the image
of Turkey and to emphasize the element of quality. The second
one is the endeavors which will introduce our firms directly to dist-
ribution channels which can be achieved in the shorter term. As
part of these targets, a series of activities have taken place since
2006. Firstly, in 2007, in addition to New York and Washington
where we have trade representation offices, such offices were
opened in Chicago and Los Angeles, too, seeking to enhance the
services provided to our firms in the US. Trade and boutique tra-
de missions were organized for USA and various conferences le-
ad by TAIK-ATC Conference were participated in.
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Sanayide dusts
yavasladi

Krizin etkisiyle sanayi Uretiminde dusUs yavaslasa da
devam ediyor. Turkiye Istatistik Kurumu (TUIK) verilerine go-
re, sanayi Uretimi Nisan ayinda gecgen yilin ayni ayina gére
ylzde 18,5 azaldi. CNBC-e anketinde ylzde 18,3 dlsus
bekleniyordu. Uretimde bir dnceki aya gore ise yizde 1,4
artis oldu. Sanayi Uretimi Subat ayinda yuzde 23,8 ile dusts
rekoru kirmisti. Ana sanayi gruplari bazinda, Nisan'da bir
onceki yilin ayni ayina gére en yuksek dusus yuzde 41,8 da-
ralma ile sermaye mall imalatinda goéruldrken, aramali mal
imalati yzde 20, dayanikli tiketim mali imalati ylzde 15,4,
enerji ylzde 6,9 ve dayaniksiz tiketim mall imalati ylzde
4,2 oraninda dusUs gosterdi. Nisan ayinda sanayi tretimin-
de en blyuk daralma yizde 50,2 ile otomotiv imalatinda
gerceklesirken, bunu yuzde 35,2'lik disUsle makina ve tec-
hizat haric metal Urdnleri imalati, yizde 33,2’lik dususle de
kok kémdirti rafine edilmis petrol tnleri imalati takip etti. TU-
IK verilerine gore, toplam sanayi Uretim endeksi Mart ayin-
da bir 6énceki yilin ayni ayina gére ytzde 20,9, Subat ayinda
yine bir énceki yilin ayni ayina goére yldzde 23,8, Ocak ayin-
da ise ylzde 21,3 daralmisti. Sanayi Uretimindeki daralma,
Agustos 2008'den beri devam ediyor.

Decline in the industry
slows down

The decline in industrial production due to the impact of
the crisis is continuing albeit slowly. According to Turkish
Statistics Authority (TUIK) data, industrial production drop-
ped by 183 percent in the month of April over the same
month last year. A drop of 18.3 percent was expected in the
CNBC-e survey. An increase of 1.4 percent took place in
production over the previous month. Industrial production
had broken the record for declines with a drop of 23.8 per-
cent in February. On the basis of main industry segments,
the highest drop in April compared to the same month of the
previous year was in the capital goods sector with a decline
of 41 percent, with intermediate goods production dropping
by 20 percent, durable consumer goods production by 15.4
percent, energy by 6.9 percent and non-durable consumer
goods production coming down by 4.2 percent. The gre-
atest decline in industrial production in April was in the field
of automotive by 50.2 percent, followed by production of
metal goods except machinery and equipment with 35.2
percent and coke refined petroleum products with a drop of
33.2 percent. According to TUIK data, the total industrial
production index came down by 20.9 percent compared to
the same month of the previous year in March, 23.8 percent
compared to the same month of the previous year in Feb-
ruary and 21.3 percent in January. The decline in industrial
production has been continuing since August 2008.
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Tiirkiye 2008'de yiizde
1,1 hiyida

Turkiye istatistik Kurumu (TUIK), Turkiye ekonomisinin
2008 yilinda ylUzde 1,1 oraninda buytudugunu acikladi. Ekono-
mi, gegen yilin son ceyreginde ise ylizde 6,2 kuguldu. TUIK,
Uretim yontemiyle hesaplanan Gayri Safi Yurtici Hasila (GSYH)
2008 doérduncu ceyrek ve yillik gecici sonuclarini agikladr. Bu-
na gore, Uretim yontemiyle hesaplanan GSYH tahmininde,
2008 yili dérduncl g aylik déneminde bir dnceki yilin ayni do-
nemine gore cari fiyatlarla GSYH, ydzde 5,7'lik artigla 232 mil-
yon 149 milyon lira oldu. Sabit fiyatlarla ise bu dénemde eko-
nomi ylzde 6,2'lik azaligla 24 milyar 448 milyon lira olarak be-
lirlendi. Bu arada, 2008 yili GSYH degeri cari fiyatlarla ylzde
12,7'lik artisla 950 milyar 144 milyon lira, sabit fiyatlarla ylzde
1,1'lik artisla 102 milyar 328 milyon lira oldu. 2008 yilinda kisi
basina GSYH, cari fiyatlarla 13 bin 367 lira, dolar cinsinden 10
bin 436 dolar olarak hesaplandi. 2008 yili buyime hedefi yuz-
de 4 olarak belirlenmisti.

Turkey grew by

1.1 percent in 2008

Turkish Statistics Agency (TUIK) announced that the Turkish
economy grew by 1.1 percent in 2008. In the last quarter of last ye-
ar, on the other hand, the economy contracted by 6.2 percent. TU-
IK announced the 2008 fourth quarter and yearly provisional re-
sults for gross domestic product (GNP) calculated by the produc-
tion method. Accordingly, in the GNP estimates calculated by the
production method, GNP was 232, 149,000,000 Liras with an inc-
rease of 5.7 percent with current prices compared to the same pe-
riod of the previous year, in the fourth quarter of 2008. Using fixed
prices, the economy contracted by 24,448,000,000 Liras with a
drop of 6.2 percent in this period. In the meantime, year 2008 GNP
became 950, 144,000,000 Liras with an increase of 12.7 percent
with current prices and 102,328,000,000 Liras with an increase of
1.1 % using fixed prices. Per capita GNP was calculated as
13367 Liras with current prices and 10,436 USD in Dollars in
2008. The growth target of 2008 was set as 4 percent.
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Diinya ekonomisinde
daralma yiizde 1,7

Dinya Bankasi, kiiresel buylimenin bu yil

2. Diinya Savasi'ndan sonra ilk kez ylzde 1,7
daralacagini bildirdi. Tlrkiye'nin gayrisafi
yurt ici hasilasinin bu yil ytzde 2
daralacagi, 2010'da ise ylizde 1

blylyecedi da ifade edildi.

Didnya Bankasli'nin, revize ettigi Kdresel Ekonominin Gérina-
mU raporuna gore, kiresel ekonominin bu yil yizde 1,7 daralma-
si bekleniyor. Bu diinyada tretimin 2. Dinya Savasi'ndan bu ya-
na ilk kez daralacagi anlamina geliyor. OECD Ulkelerinde ekono-
minin yUzde 3 ve gelismis Ulkelerde ylzde 2 kigulecegi de be-
lirtilen raporda, kiresel ekonominin 2010'da ise zayif bir blyime
gosterecegi kaydedildi. Gelecek yil kiresel ekonominin yluzde
2,3 blyumesinin beklendigi, ancak gelismekte olan Ulkelerde
ddemeler dengesi krizinin ¢ikmasi halinde bunun kuresel ekono-
minin dtizelmesine zarar verecegi belirtilen raporda, diger bir ris-
kin ise finansal sektérde devam eden sorunlar nedeniyle kredi pi-
yasalarinda duzelmenin ¢ok yavas ilerlemesi olacagi ifade edil-
di. DUnya Bankasi, 2010'da kuresel ekonomi blyUmeye baslasa
bile Uretim seviyelerinin disuk kalmaya devam edecegini, mali
baskilarin ve issizligin artamaya devam edecegini vurguladi. Mal
ve hizmetlerde kuresel ticaretin bu yil ylzde 6,1 dismesinin bek-
lendigi bildirilen raporda, 2009'da pet-
roltn varil fiyatinin 47 dolar olaca- i
g1 ve petrol digi mallarin fiyat-
larimin dusuk olmasinin tah- "! i
min edildigi kaydedildi.

Raporda,  gelismekte '
olan Ulkelerin 2008 vyilinda
ylzde 5,8 olan gayrisafi
yurt ici hasilasinin, bu
yil yizde 2,1'e duse-
cegi belirtildi. Dunya
Bankasinin Kasim
2008'de yayimladigi ra-
porda gelismekte olan Ulkelerin
2009'da yluzde 4,4 blylyecegi tahminini yari yariya azaltmasi,
kuresel mali ve ekonomi kosullarinin hizla kétilestigine isaret edi-
yor. Gelismekte olan ekonomilerin, cari islem acigi ve zamani ge-
len 6zel sektdr borclar ddemesi nedeniyle dis finans ihtiyacinin
muhtemelen 2009'da 1,3 trilyon dolara yukselecegi ifade edilen
raporda, sermaye akisinin azalmasiyla birlikte finans aciginin 270
ile 700 milyar dolara ulagsmasinin beklendigi kaydedildi. En bu-
yUk finans agiginin Avrupa, Orta Asya, Latin Amerika ve Sahra
Alti Afrika bolgesinde oldugu da bildirildi. Raporda, Turkiye'nin
gayrisafi yurt igi hasilasinin bu yil ylizde 2 daralacagi, 2010'da
ise ylzde 1 blylyecegi da ifade edildi. Dinya Bankasi, Kasim
2008'deki raporunda Turkiye'nin 2009'da yuzde 1,7 ve 2010'da
yUzde 4,9 blylyecegini tahmin etmisti.

Contraction in world
economy is 1.7 percent

World Bank announced that the global growth
will contract by 1.7 percent for the first time
after the 2nd World War this year. It was also
stated that Turkey’s Gross National Product will
decline by 2 percent this year, growing by 1
percent in 2010.

According to World Bank’s revised Global Economy Outlook
report, it is expected that the global economy will contract by 1.7
percent this year. This means that output will decline for the first ti-
me since the Second World War. The report, which notes that in
OECD countries, the economy will contract by 3 percent and in
developed countries by 2 percent, says that the global economy
will display a weak growth in 2010. It is noted that the expectation
is for the global economy to grow by 2.3 percent next year but if a
balance of payments crisis takes place in developing countries,
then this would hurt the recovery of the global economy. Accor-
ding to the report, another risk is the very slow progress of reco-
very in the credit markets due to the ongoing problems in the fi-
nancial sector. World Bank stressed that even if the global eco-
nomy starts to grow in 2010, output levels will continue to stay low
and financial pressures and unemployment will continue to grow.
The report, which states that a drop of 6.1 percent is expected in

global trading of goods and services, al-
Al S0 says that the per barrel price
¢ =N { of oil will be 47 Dollars in 2009
\ '-". \ and it is expected that the pri-
. ces of non-oil commodities will
e be low.
i The report states that
. \ the gross national pro-
' duct of developing co-
untries, which was 5.8
percent in 2008, will come
down to 2.1 percent this ye-
ar. World Bank'’s reducing its 4.4
percent growth projection for 2009
for developing countries in the report it issued in November 2008,
by half, indicates that the global financial and economic conditions
are worsening rapidly. The report states that the external financing
requirement of developing economies will rise possibly to 1.3 trilli-
on Dollars in 2009 due to current transactions deficit and due pri-
vate sector debt payments and that it is expected that the finance
deficit will go up to 270-700 billion Dollars as the rate of capital flow
decreases. It was noted that the largest finance deficit would take
place in Europe, Central Asia, South America and Sub-Sahara Af-
rica. The report says that Turkey’s gross national product will cont-
ract by 2 percent this year and grow by 1 percent in 2010. World
Bank had projected in its 2008 report that Turkey would grow by
1.7 percent in 2009 and 4.9 percent in 2010.
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EKONOMIK GOSTERGELER

Mayis(May)
Haziran(Jun)
Temmuz
Adustos(Aug)
Eyliil(Sep)

Ekim(Qct) 2,60 11,99 Ekim(Oct) 057 13,29

Kasim(Nov)
Aralik(Dec)
Ocak'09(Jan)
Subat'09(Feb)
Mart'09(March)
Nisan‘09(Apr)

TUFE
2008
1,49

-0,36

(July) 0,58

0,24
0,45

0,83
-0.41
0.29

UFE
2008
10,74

10,61
12.06
1,77
11,13

10,76
10,06
9.50

-0.34 113

1.10
0.02

7.89
6.13

Mayis(May)
Haziran(Jun)
Temmuz(July)
Agustos(Aug)
Eyliil(Sep)

Kasim(Nov)
Aralik(Dec)
Ocak'09(Jan

Subat'09(Feb)

Nisan‘09(Apr)

TUFE
2008
2,12

0,32
1,25
2,34
-0,90

-0,03
-354
0.23

1.176.43
Mart'09(March) 0.29 3.46

0.65

UFE
2008
16,83

17,03
18,41
14,67
12,49

12,25
811
7.90

ECONOMIC INDICATORS

_ Aylara gore
Ihracat(Milyar $)
Exports by
Months ($Billion)
7576

8.169

8.440

7.890

713

9.387

Nisan 2009
Mart 2009
Subat 2009
Ocak 2009
Aralik 2008
Kasim 2008

Ekim 2008 9.719 14.942 5224

Eyliil 2008 12.793

Adustos 2008 11.047 19.251 -8204

Temmuz 2008
Haziran 2008
Mayis 2008

12.595
11.771
12471

_ Aylaragore
ithalat(Milyar $)
Imports by

Months ($ Billion)

10.119
10.504
9.014
9.273
11.404
12.072

17.885

20.557

19.477
19.306

Aylara gére Dis

ticaret dengesi(Milyar $)
Foreign Trade

Balance ($Billion)
2543

-2 335

573

-1383

-3692

-2684

-5092
-7 962

-1706
-6 829

Mayis'09(May) 0.64 524 Mayis'09(May) 0.05 Nisan 2008

Tiiketici Egjilim istatistikleri- Consumer Trend Statistics

Endeks(Index) Degisim-Yiizde(%)(Change-%)
02/2009 03/2009 04/2009 03/2009 04/2009
Tiiketici Giiven Endeksi(Consumer Confidence Index) 74,01 74,71 80,75 1,04 8,00
Satin alma giicii (mevcut dénem) Purchasing Power (Current Period) 63,34 62,77 67,89 -0,90 8,16
Satin alma giicii (gelecek ddnem) Purchasing Power (Upcoming Period) 71,04 70,66 75,05 0,54 6.21
Genel ekonomik durum (mevcut donem) General Economic Condition (Current Period) 57,30 55,46 62,71 -3,21 13,08
Genel ekonomik durum (gelecek dénem) General Economic Condition (Upcoming Period) 65,38 64,59 70,81 -1,20 9,63
is bulma olanaklan (gelecek dénem) Job Opportunites (Upcoming Period) 65,20 67,84 70,15 4,06 340
Dayanikl tiikefim mali satin alma durumu (gelecek dénem) Durable Consumer Goods Purchase Situation (Upcoming Period) 14,02 15,29 16,50 9,05 790
Yatinm Tesvik Belgelerinin Sekidrel Dagilimi/ Breakdown of Investment Incentive Certificates by Sector (%) Sanayi Uretim istatistikleri- Industrial Production Statistics
Ocak-Mart09 Mart(March) Ocak-Mart (Jan-March)
2004 2005 2006 2007 2008 | (Jan-March) 2008 2009 2008 2009
Tanm (Agricultural) 17 22 23 13 13 11 Sanayi Sektorii(Industry Sector)
Madencilik(Mining) 28 29 27 27 25 54 imalat Sanayi Sektorii(Manufacturing Industry Sector)
Imalat(Manufacturing) 62,1 539 52,1 52,1 36,2 440 Madenciik Sektrii(Mining Sector)
Enerji(Energy) 48 80 83 83 305 254 Elektik, Gaz ve Su Sektori(Uflfies Sector)
Hizmetler (Services) 286 330 341 34,1 296 240
Toplam(Total) 1000 1000 1000 1000 1000 1000 Dis Ticaret statistikleri / Foreign Trade Statistics
ihracat (Milyon $) ithalat (ilyon $)  DegerDegjisim  DegerDegisim
Exports (million Dollars)  Imports (million Dollars) Change(%) Change(%)
. e . . Subat'09(Feb'09) 8439 -238 8849 -44.8
90 - Capacity Utilization Ratios 0cak'09(Jan'09) 7890 258 9273 432
2008 132,003 231 201,961 188
80 |- ~ < 3
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Borcunu ddeyenin ML
-

Borcunu diizenli ddeyen alicinin gazinin, teminat alinmasa da kesilmeyeceginin glivencesini

veren BOTAS Genel Mudir Yardimcisi ve Yonetim Kurulu Uyesi Arif Boynukalin, -

musterilerinin ylzde 50’sinin bu s6zin0 ettigi sinifa girdigini, ylizde 20’sinde zaman zaman
sikinti yasadiklarini, kalan ytizde 30’un da sorunlu musteriler oldugunu belirtti.

Turkiye'de boru hatlari ile dogalgaz tasimaciligr yapan Boru
Hatlari ile Petrol Tagima AS. (BOTAS), son ginlerde sik sik gin-
deme geliyor. Enerjinin énemli oldugu gdnimizde dogalgaza
bagimlilik haliyle BOTAS'I hem dagitiminda, hem de dagitm
yaptigl firmalarin BOTAS'a olan borglar dolayisiyla isminin 6n
planda yer almasini sagliyor. Yogun enerji kullanan, ¢zellikle tu-
ketiminin yUzde 90'inin da dogalgaza bagimli olan seramik sek-
térinde de BOTAS 6nemli kurumlarin basinda geliyor. TUrkiye
Seramik Federasyonu (SERFED), 6zellikle dogalgazda Turki-
ye'nin rekabet ettigi Avrupall rakiplerinden enerjiyi daha pahali-
ya aldigini her platformda séylUyor. SERFED, ayni zamanda ger-
ceklestirdigi ziyaretlerle de konuyu yetkili blrokratlarla birebir
gbrusmeler esnasinda dile getiriyor. Bu gbérismelerden biri de 3
Haziran 2009 tarihninde SERFED Genel Sekreteri Germiyan Saat-
cioglu ile BOTAS Genel Mudur Yardimcisi ve Yonetim Kurulu
Uyesi Arif Boynukalin arasinda gerceklesti.

BOTAS'In 350 musterisi bulundugunu sdyleyen Arif Boynu-
kalin, bazi kurum ve kuruluslarla, seramik sektérinde de sekiz,
on tane firmanin dogalgaz borclarini édeme de sorunlar yasadi-
gini belirti. BOTAS'In belediyelerden 16 milyar TL alacagi oldu-
gunun altini gizen Boynukalin, alacaklarini tahsil edemedigi icin
BOTAS'In vergisini 6deyemedigini ifade etti. BOTAS'In 2009 ilk
Uc¢ ayinda ilk defa vergi 6deyebildigini aktaran Boynukalin, yillik
kazanclarinin 150 milyon TL oldugunu, bankalara olan 4,4 mil-
yar TL kredi borcunu 6dediklerini ve bor¢c miktarini bir milyar
TLlye dusUrduklerini sdyledi. 2007°de BOTAS'In 35,5 milyar met-
reklp dogalgaz sattigini, 2008'de bu rakamin 34 milyar metre-
klpe dustugunt anlatan Boynukalin, “Doért adet 6zel sirketi, BO-
TAS boru hatlarini bedel ¢deyerek kullanmak tzere kendi bagla-
rna gaz satin alma ve satmaya yetkilendirdik. Bunlardan birisi
de Shell. Planlarimiza gére on yil sonra, yetmis milyar metreklp
gaz satacagiz” dedi.

2008'de petrol fiyatlarinin otuz ile seksen yedi dolar arasinda
degistigini, ortalama altmis dolardan aldiklarini séyleyen Boynu-
kalin, bu dénemde dogalgazin metreklip maliyetinin 200-400
dolar arasinda degistigini belirtiyor. Dogalgazi Avrupa’da en
ucuz BOTAS'In sattigini iddia eden Boynukalin, “Dolar 1,5 TL'i,
petrol de altmis dolarl korursa zam yapmayiz. Tenzilat olmasi
icin petroltin ve dolarin daha asagi dismesi gerekiyor. Dogalga-
zI Avrupa’da en ucuz biz satiyoruz” dedi. CET ten (Avrupa Se-
ramik Karo Ureticileri Federasyonu) gelen bilgileri Boynukalin ile
paylasan Germiyan Saatcioglu ise 2009 yili ikinci ¢eyreginde
dogalgazi ispanya’dan daha pahali aldiklarini belirtti. Boynuka-
I’ yaniti ise “Bize gelen bilgiler farkli” oldu.

-
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Dogalgaz “al ya da ¢6de” sistemiyle aldiklarini ifade eden
Boynukalin, iran ile yapilan dogalgaz anlasmasi konusunda da
bilgi verdi. Anlasmaya gore iran’dan eksik alinan gaz miktarinin
OnUmuzdeki bes yil icinde telafi edilebilecegini aktaran Boynu-
kalin, serbest tlketici mUsteri taahhutlerinin de yerine getirilme-
mis olmasi halinde, ayni sistemi tUketiciye de uyguladiklarinin al-
tini gizdi. Yillik alim taahhtt miktarinin yldzde 20'si kadar bir ek-
sikligi tolere edebildiklerinden bahseden Boynulkalin, satislarda
DBS adi verilen “Dogrudan Borglanma Sistemi” diye yeni bir uy-
gulamaya basladiklarini da belirtti. Bu yeni uygulama hakkinda
Boynukalin, su bilgileri verdi. “Vakifbank ile anlastik. Gaz tiketen
firma, bu banka ile kredi anlasmasi yapiyor. EGer kredibilitesi
bankaca uygun gérillyorsa, banka firmadan teminat istemiyor.
Banka, is hacmine ve dogalgaz paralarini BOTAS'a ¢deme du-
rumuna bakarak, firma ile bir anlasma yapiyor. BOTAS'a da, bu
firmanin BOTAStan alacagl dogalgaz bedellerini en az 2 ay su-
reyle bankanin dogrudan BOTAS'a ¢deyecegini bildiriyor. Ban-
ka, kendisi firmadan parayi firma ile olan kredi anlagmasina go-
re tahsil ediyor. Bankanin, aksine bir bildirisi olmadik¢a 2 aylik
bu slre devam ediyor. Banka, gaz tlketen firmadan ve BO-
TAS'dan bu is icin herhangi bir komisyon da talep etmiyor. BO-
TAS ile anlasmasina gdre firma borcunu banka, bir iki giin para-
yI kullanmak suretiyle nemalandiryor.”

Bu kararin 27 Nisan 2009 tarihinde BOTAS Yoénetim Kuru-
lu'ndan ciktigini ve on gun énce gaz alan muUsterilerine teblig
edildigini styleyen Boynukalin, musterinin Vakifoank’la anlasa-
mamas! durumunda BOTAS'la anlagabilecegini aktardi. “Bu du-
runda BOTAS musterinin 6deme tarihcesine bakarak karar vere-
cek. Eger gecmiste bir hatalari yoksa, teminat isteme konusun-
da israrli olmayacak. Gegmiste aksakliklar varsa, ona gore iki
aylik gaz sarfiyat bedeli kadar teminat istenecek” diyen Boynu-
kalin, buglne kadar seramik sektérinden 3-4 musterilerine 6zel
uygulama yaptiklarini ve bu konuda gelecek yeni taleplere de
acik olduklarini sdyledi. Boynukalin, “Gaz bedellerini 6deyeme-
digi icin gazi kesilen Uretici, gelir de, gazinin agilmasi halinde
duzenli 6deyecegini temin ederse, gaz cekisleri evvelce olan
aylk miktarlari agsmayacaksa ve aylik sarfiyat tutarlarini, gegmis
borcuna sayilmak tzere ylzde 10 fazlasiyla ¢deyecegini taah-
hut ederse, gazini aglyoruz. Borcu olanlara, isterlerse 10 taksit
yaplyoruz. Bunun igin musterinin dogrudan, BOTAS'a muracaati
gerekiyor” dedi.

Borcunu duzenli 6deyen alicinin gazinin teminat alinmasa da
kesilmeyeceginin gtivencesini veren Boynukalin, musterilerinin
ylzde 50'sinin bu sézdnd ettigi sinifa girdigini, ytzde 20’'sinde
zaman zaman sikinti yasadiklarini, kalan yizde 30'un da sorun-
lu musteriler oldugunu belirtti.
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“Gas of those
paying their bills
jy not be cut off”

Boru Hatlari ile Petrol Tagima AS. (BOTAS), which is engaged
in carrying natural gas via pipelines in Turkey, has been in the news
frequently lately. Due to dependency on natural gas, BOTAS is al-
ways in the news both regarding production and also the debts of
firms it distributes gas to, to be paid to BOTAS because of the pre-
sent significance of energy. BOTAS is one of the important agenci-
es for the ceramics industry which consumes intensive energy, 90
% of the consumption of which is dependent on natural gas. Tur-
kish Ceramics Federation (SERFED) articulates at every platform
that Turkey gets energy at a higher cost than its competing Euro-
pean rivals, especially as natural gas. SERFED also mentions the
matter in its visits to authorized bureaucrats face to face. One of
these meetings was held on June 3, 2009 between Secretary Ge-
neral of SERFED Germiyan Saatcioglu and BOTAS Vice-President
and Member of Board of Directors Arif Boynukalin.

Noting that BOTAS has 350 customers, stated that certain agen-
cies and institutions and eight or ten firms in the ceramics industry
have difficulties in paying their natural gas bills. Underscoring that
BOTAS has outstanding receivables of 16 billion TL from municipa-
lities, commented that BOTAS could not pay its taxes as it cannot
collect its receivables. Noting that BOTAS was able to pay its taxes
for the first time in the first quarter of 2009, said that their annual ear-
nings was 150 million TL, that they have paid their loans of 4.4 billi-
on TL to banks, reducing the amount of such debt to 1 billion TL. Po-
inting out that in 2008 BOTAS sold 35.5 billion cubic meters of natu-
ral gas, with this figure coming down to 34 billion cubic meters in
2008, Boynukalin said; “We authorized four private companies to
purchase and sell gas on their own by using BOTAS pipelines pa-
ying a fee. One of these is Shell. According to our plans, after a de-
cade we will be selling seventy billion cubic meters of gas”.

We are the cheapest gas seller
Commenting that oil prices varied between thirty and eighty se-
ven Dollars in 2008 and they have purchased at sixty Dollars on the

average, Boynukalin says that in this period, the cost of one cubic
meter of natural gas was between 200-400 Dollars. Alleging that
the cheapest natural gas sold in Europe is sold by Botas, said; “We
will not increase prices as long as the Dollar remains at 1.5 TL and
the oil price is sixty Dollars. The oil and the Dollar must come down
more for a discount. We sell natural gas cheapest in Europe”. Ger-
miyan Saatcioglu, who shared information received from CET (Eu-
ropean Ceramic Tile Manufacturers Federation), noted that in the
second quarter of 2009, they got natural gas at a price higher than
that in Spain. Boynukalin responded; “Information we received is
different”.

Stating that they purchased natural gas on the “buy or pay”
system, Boynukalin also provided information on the natural gas
agreement entered into with Iran. Noting that under the agre-
ement, the underpurchased gas quantity from Iran may be reco-
vered during the next five years, said that if the free consumer cus-
tomer commitments are not fulfilled, the same system is also imp-
lemented against the consumer. Stating that they can tolerate a
deficiency up to 20 percent of the annual purchase commitment,
said that they started a new practice called; “Direct debit system”
called DBS in their sales. Boynulkalin said the following on this new
practice; “We reached an agreement with Vakifbank. The gas con-
suming firm signs a loan agreement with this bank. If its credit
worthiness is deemed fit by the bank, then the bank does not ask
for a bond from the firm. The bank enters into an agreement with
the firm, looking at the business value and the firm’s payment of its
natural gas bills to BOTAS. BOTAS, on the other hand, notifies that
the bank will pay the cost of natural gas to be purchased by this
firm from BOTAS directly to BOTAS for a minimum period of two
months. The Bank itself collects the money from the firm according
fo the loan agreement with the firm. Unless the Bank gives a noti-
ce to the contrary, this two-month period remains untouched. The
Bank does not ask for any fee for this business from the gas con-
suming firm or BOTAS. Based on its agreement with BOTAS, the
Bank invests the debt of the firm for a couple of days”.

Noting that this decision came out of BOTAS Board of Direc-
tors on April 27, 2009 and was notified to the gas purchasing cus-
tomers ten days ago, Boynukalin said that the customer may en-
ter into an agreement with BOTAS |f it fails to reach an agreement
with Vakifbank. Boynukalin said; “In this case, BOTAS will decide
considering the payment history of its customer. If they have ma-
de no mistakes in the past, it will not insist on receiving a bond. If
there were problems in the past, then it will ask for a bond equal
to the cost of the gas consumption for two months and added that;
“So far, they implemented a special system for 3-4 of their custo-
mers in the ceramics industry and that they would be open to any
new request in this regard. Boynukalin said, “If the producer, who-
se gas Is cut off because it is unable to pay its gas bills, assures
us that it will make its payments regularly if the gas is turned on
and makes a commitment that its gas consumption will not exce-
ed the historical quantities and that it will pay the monthly con-
sumption costs with a ten percent surplus to be counted towards
its amounts past due, we turn on its gas. At their option, we offer
ten installments to such customers. Boynukalin, who gave the as-
surance that the gas of a customer paying its bill regularly will not
be cut off even if no bond is taken, noted that 50 percent of their
customers are in this class with 20 percent going through difficul-
ties from time to time and the remaining 30 percent being problem
customers.
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ekirik ve dogalgazda ibre

asagiya dogru

Yaz aylarinin gelmesi ile enerji fiyatlarinda yeniden ayarlamalar yapiliyor.
Enerji ve Tabii Kaynaklar Bakanligi Mistesari Selahattin Cimen, elektrik ve
dogalgazda genel egilimin 6nimuzdeki donem asagi yonli olacagini soyledi

Enerji ve Tabii Kaynaklar Bakanligi Mustesari Selahattin Ci-
men, “Hem dogal gazda hem elektrikte fiyatlarin yukarr dogru
degil, asagl dogru gidecegini soyleyebilirim” dedi. Dogal gaz
indirimi konusunu seffaf bir sekilde yurattiklerini belirten Cimen,
dogal gazda 2008 yilinin Temmuz ayindan itibaren maliyet baz-
I fiyatlandirma esasina gegtiklerini animsatti. Bu konuda fiyat
ayarlamasl gerektiginde bu ayarlamayl da yaptiklarini ifade
eden Cimen, sunlar kaydetti: “Onimizde Mayis ayindan itiba-
ren, 1 Mayis'tan itibaren olan dénemdeki fiyatlari belirleyecegiz,
dyle bir calismamiz var. Bu ayin sonuna kadar demek ki 4-5 giin
icerisinde bu calismalari bitirip, 1 Mayis'tan itibaren gecerli ola-
cak olan yeni tarifeleri agiklayacagiz. Bu hesaplamalari yapar-
ken iki tane rakam bizim calismalarimizda sonucu belirliyor. Bir
tanesi, dolar bazinda yurt disindan alirken 6dedigimiz fiyat. Bili-
yorsunuz dogal gazin tamamini neredeyse ithal ediyoruz. Rus-
ya'ya, iran'a, Azerbaycan'a 6dedigimiz dolar fiyati, bir de vatan-
das olarak biz bunu Turk lirasiyla fatura 6dedigimiz icin sonug-
ta doviz kuru, o anki déviz kuru ne oluyor. Yurt disina ddedigimiz
faturalar biliyoruz ama déviz kuru strekli degisiyor. Ontimizde-
ki 5 glindeki doviz kuru degismelerine bakacagiz. Cunku aylik,
son 2 aylik ortalamasini aliyoruz. Bu énimuzdeki 5 gunlik déviz
kurlarina bakacagiz ona goére bir ayarlama gerekip gerekmedi-
gini veya ne kadar gerektigini ortaya koyacagiz.”

Cimen, elektrikte de zammin s6z konusu olmayacagini tah-
min ettigini, gclinkU elektrigin en énemli girdisinin, elektrigi hangi
kaynaklardan Uretiyorsaniz o maliyet artislari oldugunu belirte-
rek, sdyle devam etti: “Bir tanesi koémdr, bir tanesi dogal gaz ve
su, hidrolik kaynaklardan agirlikli olarak elektrik Uretiyoruz. Ko-
mur, dogal gaz, hidrolik kaynaklar. Hidrolik kaynaklarimiz da bi-
liyorsunuz bu sene yagislar oldukea iyi gidiyor. Dolayisiyla hid-
rolik-Uretimimiz artacak. Hidrolik Uretimimizin ‘maliyeti dusuk.
Oradan bir maliyet artist yontunden bir baskiyla karsilasmayaca-
giz. Dogal gaz fiyatlari bir inis trendinde. iste dogal gazda nasi|
vatandasa indirim yapiyorsak, elektrik Uretiminde de bu maliyet-
ler olumlu yansiyor. Kémurde ciddi bir maliyet artisi yok. Dolayi-
siyla elektrikte de zammin s6z konusu olacagini distinmuyoruz.
Aksine hesaplarimiza gore olani belirlemek UGzere 6nUmuzdeki
stirecte-indirimolabilir. Dolayisiyla hem dogal gazda hem elekt-
rikte fiyatlarin yukari dogru degil, asagi dogru gidecegini style-
yebilirim. Gercek indirim orani bu hesaplamalarin sonucunda
ortaya-ctkar.”
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The needle points
downwards in electricity
and natural gas

As summer is arriving, new adjustments are
being made in energy prices. Undersecretariat
of Ministry of Energy and Natural Resources
Selahattin Cimen said that the general trend
in electricity and natural gas will be
downwards in the upcoming months.

Undersecretariat of Ministry of Energy and Natural Resour-
ces Selahattin Cimen said; “I can say that prices will move not
upwards but downwards both in natural gas and also electri-
city”. Stating that they conduct the matter of natural gas disco-
unts in a transparent manner, reminded that in natural gas, they
moved to the cost based pricing method starting from July
2008. Noting that when a price adjustment becomes necessary,
they do so, Cimen said; “Starting with next May, we will fix the
prices for the period starting from May 1st, we have such a
study. This means until the end of this month in 4-5 days, we will
complete these studies and announce the new rates which will
go into effect as of May 1st. When making these calculations,
two figures determine the result of our studies. One of these is
the price we pay when we purchase from abroad in Dollars. As
you know, we import almost the entirety of natural gas. The Dol-
lar price we pay to Russia, Iran or Azerbaijan and since as a ci-
tizen we pay the bill in Turkish Liras, the exchange rate is the
exchange rate at the time. We know the bills we pay abroad but
the exchange rate varies continuously. We will look at the exc-
hange rate movements in the next five days because we take
the monthly, the average of last 2 months. We will look at the
exchange rates for the next 5 days and we will know whether an
adjustment is necessary or how much.”

Cimen said that he thinks that there will be no increases on
electricity because the most important input of electricity is the
increase in costs of whatever resources you generate electricity
from, added; “We generate electricity from coal, natural gas and
water, predominantly hydraulic resources. Coal, natural gas
and hydraulic resources. Our hydraulic resources, as you know,
this year precipitation is quite good. Therefore, our hydraulic
output will increase. The cost of our hydraulic output is low. We
will not face any pressure for a cost increase there. Natural gas
prices are in a downward trend. So as we give discounts to our
citizens in natural gas, these costs reflect positively to electricity
generation, too. There is no serious cost increase in coal. The-
refore, we don't think that there will be any increase. in electri-
eity~In-contrast, there may be a discount in the upcoming peri-
ods according to our calculations. Therefore, | can say that ra-
tes will not move upwards but will move downwards both in na-
tural gas-and-also-in-electricity. The real discount rate will be
found as a result of these calculations.

Tiirkiye'deki kiiresel
sinma daha hizli

Dinya Bankasi, Almanya'nin Bonn kentinde 180'in tzerinde Ul-
kenin katiimiyla, 1-12 Haziran 2009 tarihleri arasinda dizenlenen,
iklim degisimine iliskin uluslararasi bir antlasmanin imzalanmasina
yonelik calismalarin yapildigi toplantilara bir rapor sundu. 5 Haziran
Dunya Cevre GUnu 6ncesinde hazirlanan rapora gore, 6zellikle es-
ki Dogu Bloku Ulkelerinde gecmis dénemde ve eski Sovyetler Birli-
gi'nin dagiimasindan bu yana gecen vyillarda cevre politikalarina
6nem verilmemesi nedeniyle, iklim degisiminin etkileri bolge Ulke-
leri acisindan agir olacak. Rapora gére iklim degisiminin sonucla-
rindan olan deniz dizeyi yukselmesi, bolgenin dort ana havzasi ile
Rusya'nin Kuzey Buz Denizi kiyllarini etkileyecek. Rapora gore Tur-
kiye'nin de iginde bulundugu Adriyatik'in dogu kismi ve TUrkiye'nin
Akdeniz Kiyllari havzasi da olumsuz etkilenecek bolgelerden biri.
Tarkiye'nin Akdeniz kiyilarinin kimi béldmleriyle, Hirvatistan ve Ar-
navutluk'un Adriyatik kiyilarinin kimi bolamleri "firtina tagkinlarindan,
tuzlu deniz sularinin yer alti sularina sizmasindan" etkilenecek. Ra-
porda, deniz dlzeyindeki ytkselmenin Karadeniz'de Rusya, Uk-
rayna ve Gurcistan kiyllarini simdiden etkilemeye basladigina dik-
kat cekildi. Kapall bir su havzasi olan Hazar Denizi'nin dizeyi de,
buharlasma nedeniyle, 21. ylzyil sonunda bugtnkd dizeyinin 6
metre altinda olacak. Bu durum, denizdeki 6zgun balik stoklarini ve
kiyl altyapisini olumsuz etkileyecek. Rapora gére eski Dogu Bloku
Ulkeleri ve Turkiye'deki isinma da diger bolgelere gére daha hizl.

World Bank presented a report to the conventions organized
from June 1 to June 12, 2009 with participation of more than 180
countries in Bonn, Germany where efforts were made for signing
of an international treaty on climate change. According to the re-
port drafted before June 5 World Environment Day, the impact of
climate change will be severe for the countries in the region, espe-
cially environmental policies were not taken seriously in the former
Eastern Block countries in the past and during the years after dis-
solution of the former Soviet Union. The report says that the rise in
sea level, which is a consequence of climate change, will affect
the four main basins of the region and the shores of Russia’s Arc-
tic Sea. According to the report, the area east of the Adriatic inc-
luding Turkey and Turkey’s Mediterranean shore basin are among
those to be impacted adversely. Certain sections of Turkey’s Me-
diterranean Coast and some parts of Croatia and Albanian Adri-
atic shores will be affected by storm floods and seepage of saline
sea water into ground water. The report notes that the rise in the
sea level has already started affecting the shores of Russia, Ukra-
ine and Georgia in the Black Sea. The level of Caspian Sea, which
is a closed water basin, will be six meters less than its present le-
vel by the end of 21st Century. This will affect the special fish stock
in the sea and the coastal infrastructure. The report notes that war-
ming in the former Eastern Block countries and in Turkey are fas-
ter compared to other regions.
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PRE Genel Kuruly yap1ld1
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PRE General Meefing held

Kisa adi PRE olan Avrupa Refrakter
Ureticileri Federasyonu, 2009 genel kurulu
[talya’nin Milano kentinde yapildi. Toplanti,

tim diinyada yasanan kiiresel krizin,

Federasyon’a uye ulkelerin katilimiyla masaya
yatirildigr ve 2007-2008 yili refrakter
Uretiminin tm sonuclarinin, sunumlarla
aciklandigr énemli bir platform oldu.

Avrupa Refrakter Ureticileri Federasyonu (PRE), 2009 kong-
resi Milano’da gergeklestirildi. PRE, 2009 yili Genel Kurulu,
Confindustria Ceramica’nin ev sahipliginde Milano’da 12 Hazi-
ran 2009 tarihinde Westin Palace Hotel'de yapildi. Genel kurul
oncesi, PRE Executive Committee Uyeleri de toplantilarini yapti.
PRE Genel Kurulu'na Turkiye'den SEREF Baskani Faruk Arisoy,
SEREF Yoénetim Kurulu Uyesi Nafiz Ozdemir ve Salih Erez ile
SERFED Genel Sekreteri Germiyan Saatgioglu ile Haznedar
A.S.Yonetim Kurulu Baskani Zekai Erez katildi. Tum Gyelerin ka-
tildig1 Economic Committee Toplantisi'nda sektorin gidisati hak-
kinda bilgi sunuldu. Dunya Uzerindeki ekonomik ve finansal kri-
ze ragmen Avrupa Refrakter Sanayi’nin 2008 yilinda iyi sonuglar
almasi, toplantiya katllan Uyeler tarafindan sevincgle karsiland.
2007 yilindaki toplam refrakter Uretiminin 4 bin 854 tondan, 2008
yllinda 4 bin 682 tona duserek, ylzde 3,5 azalmis olmasi, bu
sektorun krizden pek fazla etkilenmemis oldugunu goésterdi.

Gecen yilin sonuclari umut verici
Milano’da yapiimis olan PRE Genel Kurulu'nda su bilgiler
aciklandi: “Uye Ureticilerden toplanan, refrakter (retimindeki

The European Refractories Producers Federation
known as PRE held its general meeting for 2009
in Milan, Italy. The meeting was an important
platform where the global crisis experienced in the
world was discussed with the participation of
Federation member countries and all results of
refractories production in 2007-2008 were
announced through presentations.

The European Refractories Producers Federation (PRE) held its
2009 convention in Milan. PRE 2009 General Meeting was held at

Westin Palace Hotel on June 12, 2009 in Milan hosted by Confin-
dustria Ceramica. PRE Executive Committee Members held their

meetings prior to the general meeting as well. SEREF President Fa-
ruk Anisoy, SEREF Members of the Board Nafiz Ozdemir and Salih
Erez and SERFED Secretary General Germiyan Saatcioglu and
Haznedar A.S. Chairman of the Board Zekai Erez attended the
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girdilerde 2005-2008 déneminde ve 2009 ilk ceyreginde goru-
len fiyat artislarinin ortalama degerleri oransal olarak agikland.
PRE istatistikleri olarak Ulkelere gore iscilik Ucretleri, 2007-2008
dcret artiglari, iscilik Geretlerinin 2003-2008 dénemindeki seyri,
isci basina Uretim miktari, Uye Ulkelerdeki verimlilikler ortaya
kondu. 2007-2008 Uretim rakamlari, Ulkelere gore satislarin
2007-2008 mukayesesi, satiglar ve 2003-2008 déneminde sa-
tislarin gidisati hakkindaki bilgiler Gyelerle paylasildi. Ulkelere
gore refrakter Uretiminde calisan is¢i sayisi, saat basi iscilik or-
talama Ucreti, sosyal yardimlar, Uyelerdeki durum, Uye olmayan-
lardaki durum, Ulkelerin GDP'leri, enflasyon oranlari da sunum-
larla agiklandr.”

Toplantiya katilan Gye Ulkelerin federasyon yetkililerine gore
2007-2008 vyili sonuclari oldukga umut vericiydi. Kdresel krizin
tum dunyada etkisini hissettirdigi 2008 yili ikinci yarisinda Uretim
ve satislar dusse de, herseye ragmen alinan sonuglar, gelecek
icin neler yapiimasi gerektigini de ortaya koyuyordu.

Bu sunumlarin birer kopyasi www.serfed.com adresli Turkiye
Seramik Federasyonu (SERFED) web sitesinde, SERFED Uyele-
rine ayrilmis bélumde ayrica yayinlaniyor. Kullanici adi ve sifre-
leriyle SERFED Uyeleri bu bilgilere ulasabiliyor. Toplantinin ayri-
ca bir de seref konugu konusmacisi vardi. Milano Catholic
University Ogretim Goérevlisi ve Fondazione Edison Baskan
Yardimcisi Ekonomi Profesért Marco Fortis, diinyada finansal ve
ekonomik kriz baslikli bir konusma yapti. Avrupa Refrakter
Ureticileri Federasyonu Gyeleri genel kurulun tamamlanmasinin
ardindan Milano’dan ayrilarak Ulkelerine dénduler.

PRE General Meeting representing Turkey.

The course of the industry was discussed at the economic
committee meeting attended by all members. Members were
happy that the European refractories industry had good results in
2009 despite the economic and financial crisis in the world. The
fact that the total refractories production in 2007 dropped by 3.5
percent down from 4,854 tons to 4,682 tons in 2008 was an indica-
tion that this industry was not impacted too much by the crisis.

The results of last year promising

The following information was provided at the PRE General Me-
eting held in Milan: “The average values of price increases obser-
ved in 2005-2008 and the first quarter of 2009 compiled from mem-
ber manufacturers as regards the inputs of refractories production
were announced percentage-wise. Labor costs, wage increases
for 2007-2008, the course of wages in the period 2003-2008, pro-
duction per worker and productivity figures in member countries
were revealed by country as PRE statistics. 2007-2008 production
figures, 2007-2008 comparison of sales by country, sales and the
course of sales in the 2003-2008 period were shared with mem-
bers. The number of workers employed in refractories production
per hour average wage benefits, situations of members, situations
of non-members, GDPs of countries and inflation rates by country
were announced through presentations.”

According to federation officials of member countries attending
the meeting, the results of 2007-2008 were rather promising. Altho-
ugh production and sales have dropped in the second half of 2008,
during which the global crisis made its impact all over the world, the
results obtained revealed what should be done for the future.

A copy each of these presentations is published in the Turkish
Ceramics Federation (SERFED) website www.serfed.com in the
section allocated to SERFED members who can access such infor-
mation using their user names and passwords. The meeting also
had a guest of honor. Milan Catholic University Member of Faculty
and Fondazione Edison Vice-President Professor of Economics
Marco Fortis gave a lecture titled “The Financial And Economic Cri-
sis In The World”. Members of the European Refractories Produ-
cers Federation left Milan for their countries after the general
meeting came to a close.

39



40

GLOBAL BAKIS / GLOBAL OUTLOOK

Yeni pazarlar, yeni ihracat ke

Yasanan ekonomik krizle daralan Avrupa
ve ABD pazarlarina karsin Turk
seramik sektorl yeni pazarlarla bu
acigini kapatmaya caligiyor. Tirkiye’nin
cevre Ulkeleri, Orta ve Yakindogu ile
Afrika llkelerine dogru baslatilan
ihracatta yeni acilimlar kapsaminda ilk
kez Seramik Tanitim Grubu altinda
Cezayir’de diizenlenen
BATIMATEC 2009’a
katilan Turk firmalar
olduk¢a umutlu
dondu.

new gafes of
exports

The
Turkish
ceramics
industry is trying
to close the gap
created by the contracting
European and USA markets
with the economic crisis, by
finding new markets. As part of the
new approaches in exports initiated
towards Turkey’s neighboring countries,
Middle East and Near East and African
countries, Turkish firms, which participated in
BATIMATEC 2009 held in Algeria, for the first time
under the Ceramics Promotion Group, came back quite
optimistic.
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Dinyada yasanan ekonomik kriz, Turk seramik Ureticilerini
yeni pazar arayislarina itti. Tdrk Seramik Tanitim Grubu’nun sek-
tortin 6nde gelen Ureticileri ile belirledigi ve Turkiye'nin de yeni
ihracat pazarlarina dénuk stratejisi Cezayir'de dizenlenen BATI-
MATEC 2009 Uluslararas! Yap! ve insaat Fuar’nda kendisini gés-
terdi. Tdrkiye’nin komsu Ulkeleri, Orta ve Yakindogu Ulkelerine ih-
racat stratejisine donuk énemli bir kapi olan Cezayir'deki fuar, bu
anlamda yogun ilgi goérdu. 13-17 Mart 2009 tarihleri arasinda Ce-
zayir'in bagkenti Cezayir'de dizenlenen BATIMATEC 2009 Ulus-
lararas Yapi ve insaat Fuar’'na, Seramik Sektér(i Ortak Tanitim is-
birligi Projesi Koordinasyon Kurulu kararlari dogrultusunda, Dig
Ticaret Mustesarligi, Orta Anadolu ihracatci Birlikleri Genel Sek-
reterligi, Seramik Federasyonu ve 6zel sektdr temsilcilerinden
olusan “Seramik Tanitim Grubu” faaliyetleri cercevesinde, on iki
seramik firma standi ve bir info stand iceren 300 metrekarelik
toplu bir stant ile katildi.

insaat malzemeleri, kapi-pencere, seramik, Istma-sogutma
ve insaat makineleri sektérd temsilcilerini bir araya getiren fuarda
Tarkiye'den seramik kaplama malzemelerinde dokuz, seramik
saglik gereclerinden de U¢ olmak Uzere toplam on iki firma yer
aldi. Turkiye'nin Cezayir Blyukelgisi Ahmet Necati Bigali ve Mas-
lahatgUzari da Seramik Tanitm Grubu Standi ve seramik sektérd
firma stantlarini ziyaret etti. Fuara milli katiim organizasyonu ile
katilan Ulkeler arasinda ispanya, Fransa, Turkiye, Misir ve italya
yer aldi. Alti salonu bulunan fuara toplamda seksen G¢ Turk fir-
masl yogun bir ilgi gésterdi. Fuarda Urtnlerini sergileyen firmalar;
seramik kaplama malzemelerinde; Canakkale Seramik, Akgin
Seramik, Canakcilar Seramik, Graniser Seramik, Kutahya Sera-
mik, Hitit Seramik, Umpas Seramik, Usak Seramik, YUksel
Seramik; seramik saglik gereclerinde ise Ece Banyo, Gu-

ral Vitrifiye ve Turkuaz Seramik'tir. Her bir firma Urdnleri-

ni yirmi metrekarelik stantlarda sergiledi. Firmalarin bu-
yUk bir cogunlugu da fuardan beklentilerini karsilayarak
ayrildi.

Turkiye-Cezayir ekonomik iliskileri

JEC

The economic crisis experienced in the world led Turkish ce-
ramic manufacturers to search for new markets. Turkey’s stra-
tegy oriented to new export markets set by the Turkish Ceramics
Promotion Group in conjunction with the leading manufacturers
in the industry showed up at the BATIMATEC 2009 International
Building and Construction Trade Fair held in Algeria. The trade
fair in Algeria which is an important gate for Turkey’s export stra-
tegy oriented to its neighboring countries, Middle and Near East,
drew great interest in this context. In line with the decisions of the
Ceramics Industry Joint Promotion Collaboration Project Coordi-
nation Board, as part of the activities of the “Ceramics Promoti-
on Group” comprising the representatives of Undersecretariat of
Foreign Trade, Secretariat General of Central Anatolian Expor-
ters Union, Ceramics Federation and the private sector, the ce-

Tirkiye’nin Cezayire Yaphgi SKM ihracah
Ceramic Tile Exports of Turkey to Algeria

Yillar Miktar Deger/ABD Dolar
Years Volume (m2) Value /US Dollars
2004 17.413 131.592
2005 27.108 264.609
2006 8.163 69.324
2007 58.261 317.498
2008 78.202 446.444

Kaynak: TUIK Verileri Source: TUIK Data

Turkiye’nin Cezayir'e Yaphgi SSG ihracah

SSW Exports of Turkey to Algeria

Miktar
Volume (KG)
924.287
485.188
457.255
528.677
712.421

Deger/ABD Dolar1
Value /US Dollars
920.338

408.562

385.155

506.944

Tiirkiye-Cezayir Dis Ticareti/ Turkey-Algeria International Trade (milyon ABD Dolari/ million US Dollars)

2005
Thracatimiz (Our exports) 807
Ithalatimiz (Our imports) 1.695
Dis Ticaret Hacmi (Foreign Trade Volume) 2.502
Dis Ticaret Dengesi (Foreign Trade Balance) -888

2006
1.021
1.865
2.886

-844

2007 2008 Degisim/Change %
1.232 1.614 31,0
2.108 3.262 54,7
3.340 4.876 46,0

-876 -1.648 88,1

Kaynak: TUIK Verileri Source: TUIK Data
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VitrA, “Mosbuild”e katildi

VitrA, uluslararasi tasarimcilarin imzasini tasiyan koleksiyonlarmi, Rus-
ya'nin en biiyiik ingaat sektorii fuar1 Mosbuild'de, bir kez daha profesyonellerin
begenisine sundu. VitrA'nin 155 metrekarelik standinda, Ross Lovegrove'un ta-
sarladig1 6diillit MOD Koleksiyonu ve Istanbul Serisi yer ald1. Ayrica, tasarimci-
nin VitrA i¢in hazirladigr son koleksiyon Freedom ile VitrA Karo'nun 2009 yih-
na Ozel tirettigi karo serileri de ziyaretcilerin begenisine sunuldu.

ISH Fuan 50.yilinda

Her iki y1lda bir Almanya'nin Frankfurt kentinde yapilan ISH Fuar1 bu yil 10-
14 Mart 2009 tarihleri arasmda kapilarmi acti. Banyo teknolojileri, 1sitma ve klima
teknolojileri sektorlerinden firmalarin katildig ISH 2009 Fuari'na bu yil Tiirk Se-
ramik Tanitim Grubu altinda Tiirk seramik sektorii temsilcileri tictincii kez katil-
di. Canakailar Seramik, Ece Banyo, Ege Vitrifiye, Giiral Vitrifiye, Serel Seramik ve
Vitra'min katildig1 fuara toplam 202 bin ziyaretci geldi. 2008'de 217 bin kisinin zi-
yaret ettigi fuar bu yil 50. yilin1 kutluyor. Ekonomik krize ragmen katilima say1-
smm yiiksek olmasi ISH Fuar'nin ne kadar biiyiik ve giiclii bir fuar oldugunu
gosteriyor. Elli sekiz tilkeden 2 bin 361 firmann yer aldig1 ISH 2009 Fuari'na, 2007
yilinda 2 bin 372 firma katilmust1. Fuarda yer alan firmalarin 700'iinti banyo {irtin-
leri, saglik gerecleri, dekorasyon firmalari olusturdu. Katiima firmalarm yiizde
82'si fuara katilmakla hedefledikleri verime ulastiklarin ifade ederken, bu rakam
2007'de ytizde 84 olarak gergeklesmisti. Ziyaretci istatistigine bakildiginda fuara

Almanya’dan sonra en ¢ok katilim gosteren tilkeler, Halya, Hollanda, Fransa, Is-

vicre, Avusturya, Belgika, Ingiltere, Polonya, Isvec ve Ispanya.

ISH Trade Fair in its 50th year

ISH Trade Fair held in Frankfurt, Germany every two years opened its gates March
10-14, 2009 this year. This year, Turkish ceramics industry representatives participated
in the ISH 2009 Trade Fair attended by firms from bathroom technologies and HVAC
technologies sectors for the third time under the Turkish Ceramic Promotion Group.
Two hundred thousand visitors came to the trade fair; Canakcilar Seramik, Ece Banyo,
Ege Vitrifiye, Giiral Vitrifiye, Serel Seramik and Vitra attended. The fair visited by
217,000 people in 2008 celebrates its 50th anniversary this year. The high number of
participants, despite the economic crisis, demonstrates how big and powerful trade fair
ISH is. In 2007; 2,372 firms participated in the ISH 2009 Trade Fair attended by 2,361
firms from 58 countries. Bathroom products, sanitary ware and decoration firms comp-
rised 700 of the firms participating in the fair. Of the participants, 82 percent stated that
they achieved what they targeted and this figure was 84 percent in 2007. Looking at vi-
sitor statistics, countries with largest attendance after Germany were Italy, Holland,
France, Switzerland, Austria, Belgium, England, Poland, Sweden and Spain.

VitrA joins “Mosbuild”

VitrA presented its collections prepared by international designers to professi-
onals once more at Russia’s largest construction industry fair Mosbuild. The prize
winning MOD Collection designed by Ross Lovegrove and Istanbul Series were exhi-
bited at VitrA's 155 square meter stand. Also, the last collection prepared by the de-
signer for Vitra; Freedom, and tile series specifically produced by VitrA Karo for 2009
were on display for visitors.

Kriz, CEVISAMA 2009’u vurdu

Diinyanim en biiyiik seramik ihracatgisi tilkeleri arasinda yer alan ve Avru-
pa’nin en biiyiik {i¢ fuarindan biri olarak kabul edilen CEVISAMA 2009'da kriz-
den etkilendi. 10-13 Subat 2009 tarihleri arasinda Ispanya’nin Valencia Kenti'nde
diizenlenen CEVISAMA 2009 Fuarr'na, Tiirk Seramik Tarutim Grubu ortak cati-
s1 altmda yedinci kez katim gergeklestiren Tiirk firmalar arasmda sadece ti¢
tiretici vardi. Giiral Vitrifiye, Vitra ve Yurtbay Seramik'in katildig1 fuarda sergi-
lenen iiriin gruplari arasnda insaat ve yap1 sanayi, seramik {iriinler, i¢ ve dis de-
korasyon, armatiir ve aksesuarlar, banyo mobilyalar1 ve seramik hammaddele-
riile sirli seramik, seramik kaplama malzemeleri ve makineleri yer alds. Ttirk Se-
ramik Sektorii'niin yurt disinda tamtmmini yapmak amaciyla ve pazar paymin
artirlmasi igin bu yil yedinci kez katihim gergeklestirilen CEVISAMA 2009 Fu-
arr'nda ziyaretci sayisiun, gegen yillara oranla cok azaldigim belirten yetkililer,
Ote yandan gelen ziyaretgilerin daha profesyonel oldugunu séyliiyor.

The crisis hits CEVISAMA 2009

CEVISAMA 2009, listed among the world’s largest ceramic exporter trade fairs

and one of the largest three trade fairs in Europe, was affected by the crisis.
CEVISAMA 2009 Trade Fair was held in Valencia, Spain February 10-13, 2009 with
only three Turkish manufacturers attending the fair participated in for the seventh time
under the common roof of the Ceramics Promotion Group. Among the product groups
on display at the fair participated by Giiral Vitrifiye, Vitra and Yurtbay Seramik were
construction and building industry ceramic ware, interior and exterior decoration, taps
and accessories, bathroom furniture, ceramic raw materials, glazed ceramic, ceramic tile
and machinery. Officials, noting that the number of visitors were much less than
previous years at the CEVISAMA 2009 Trade Fair which was participated in for the
seventh time this year to promote the Turkish ceramics industry abroad and to increase
its market share, comment that on the other hand, visitors were more professional.

ramics industry participated in the BATIMATEC 2009 Internati-
onal Building and Construction Fair held in Algiers, the capital
city of Algeria March 13-17, 2009 with a collective stand of 300
square meters comprising twelve stands of ceramic firms and
one info stand.

In total, twelve firms; nine ceramic tile and three ceramic sa-
nitary ware, participated in the trade fair bringing together the
representatives of the building materials, door-window, ceramic,
HVAC and construction machinery sectors from Turkey. Turkey’s
Algeria Ambassador Ahmet Necati Bigali and Charge d’Affaires
also visited the Ceramic Promotion Group stand and the stands
of the ceramics industry firms. Spain, France, Turkey, Egypt and
Italy were among countries participating in the trade fair through
national participation organizations. In total, eighty-three Turkish
firms showed great interest in the trade fair which had six halls.
Firms exhibiting their wares at the fair were in ceramic tile, Ca-
nakkale Seramik, Akgun Seramik, Canakcilar Seramik, Graniser
Seramik, Kdtahya Seramik, Hitit Seramik, Umpas Seramik, Usak
Seramik, Yiksel Seramik; in ceramic sanitary ware, Ece Banyo,
Gural Vitrifiye and Turkuaz Seramik. Each firm displayed its wa-
res at the fair in twenty square meter stands. A great majority of
firms were happy with their achievements at the fair.
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Kuzey Afrika'nin en genis yizoélcimune, otuz bes milyona ya-
kin ntfusa, buyuk petrol ve dogalgaz rezervlerine sahip olan Ce-
zayir, ekonomik veriler agisindan zengin bir Ulke gérinimu ser-
gilemesine ragmen, halkin gelir duzeyi ile yasam kalitesi agisin-
dan bir dgtncd dunya dlkesi gérinimda veriyor. Turkiye'nin Ceza-
yir'e yonelik ihracatinda son yillarda énemli artiglar yasandigi go-
raldyor. 2008’de 1,6 milyar dolar ihracatimiza karsilik, s¢z konu-
su Ulkeden 3,3 milyar dolara yakin ithalatimiz bulunuyor. Ayrica,
son dénemde Cezayir'e yonelik ihracatimizda kaydedilen gelis-
meler ve Cezayirden yapilan ithalatmizda olusan artiglar sonu-
cunda, iki Ulke arasindaki dis ticaret hacminin de 4,9 milyar do-
lara ulastigr gérdltyor. 2008 yili itibariyle Cezayir, Turkiye'nin ge-
nel ihracatinda 21. Ulke konumunda iken, genel ithalatimizda ise
16. sirada yer aliyor.

Turk seramik Ureticileri icin 6Gnemli pazarlardan biri olan Ce-
zayire 2008 yilinda bir énceki yila gére miktarda ylzde 34, de-
Jerde ise ylzde 41 artis kaydedilerek 78,2 bin metrekare ve
446,4 bin dolarlik seramik kaplama malzemeleri ihracati yapildi.
2008 yili itibariyla Turkiye'nin Cezayir'e yaptigi seramik saglik ge-
recleri ihracati ise bir énceki yila gére miktar bazinda yizde 35,
deger bazinda yluzde 27 artarak toplam 712,4 bin kilogram ve
643,1 bin Dolar olarak gerceklesti.

(/\’ow“w 2
Dubai [ 3'A‘é'

Turkish-Algerian economic relations

Algeria, which has the largest land area in North Africa with a
population close to thirty-five million, which also has major oil and
natural gas reserves, despite its appearance as a country rich in
terms of economic data, appears to be a third world country in
terms of quality of life due to the income level of the public. It is ob-
served that major increases are taking place in Turkey’s exports to
Algeria in recent years. Despite our exports of 1.6 billion Dollars in
2008, our imports from the same country are close to 3.3 billion
Dollars. Also, as a result of the developments in our exports to Al-
geria recently and the rise in our imports from Algeria, the interna-
tional trade volume between two countries has risen to 4.9 billion
Dollars. As of 2008, Algeria ranks 21st in overall exports of Turkey,
ranking 16th among our overall imports.

Compared to the previous year, a 34 percent increase was re-
corded in exports made in 2008 to Algeria which is an important
market for Turkish ceramic manufacturers and the increase value-
wise was 41 percent and the volume of exports was 78,200 squ-
are meters worth 446,400 Dollars. The ceramic sanitary ware ex-
ports made by Turkey to Algeria in 2008 was 712,400 kilograms
worth 643,100 Dollars with a rise of 35 percent by volume and 27
percent by value over the previous year.
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Confindustria Ceramica’nin yeni secilen baskani Franco Manfredini
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talyan seramikcilerin krizle imtihans
Italian ceramicists fested by crisis

(soldaki) ve eski bagkan Alfonzo Panzani bir arada...
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Dinyanin en biytk seramik treticisi tlkelerinden biri olan ital-
ya, ekonomik krizin etkilerini 2008 yilinda ve 2009'un ilk U¢ ayinda
fazlasiyla hissetti. Sektor verilerinin sunuldugu yillik basin toplan-
tisinda Confindustria Ceramica’nin yeni secilen bagkani Franco
Manfredini, sirketler pazar paylarini korumada basarili olsalar da,
krizin Italyan seramik sektori icin énemli kayiplara yol actigini
acikladi. 2009'un ilk U¢ ayinda kaplama malzemesi Uretiminin ylz-
de 30, cirosunun da yaklagik ylzde 23 dustugunu aciklayan
Manfredini, rakamlarin alarm verdigin, ancak 2008'in ayni ceyre-
gine bakildiginda, ézellikle guglu bir performansinda sergilendigi-
ni soyledi. Confindustria Ceramica yénetimine gbre 2009'un, ilk
ceyrekte oldugundan daha kuguk zararlar ile sona ermesini bek-
liyor.

Manfredini , yaptigi basin toplantisinda 2009'un ilk U¢ ayinda
talyan seramik sektériinde yasanan olumlu gelismelerden de
bahsetti. italyan seramik sektdrii firmalanni ilk (¢ ayda 278 milyon
Euro’ya erisecek sekilde, teknolojik yatirmlari ve dretim sUrecleri-
nin optimizasyonu ile ilgili galismalar yaptiklarini kaydeden Manf-
redini, yatirmin 2008 yilinda 304 milyon Euro oldugu dusunuldu-
gunde onemli bir gelisme oldugunu belirtti. 2007’ye goére ise yati-
rima ayrilan tutarin ytzde 0,45 arttigi gérdluyor.

2008’de Italyan seramik sektori

Gegtigimiz yili italyan seramik sektéri Uretim ve satis agisin-
dan dusUsle kapattl. Bu durum rakamlara yansimis durumda.
Uretim 512,5 milyon metrekareye (ytizde -8,33), ciro da 5,51 mil-
yar Euro'ya dustl diyen Manfredini, bu rakamlarin 2007’ye gére
ylUzde 4,63 dusUs anlamina geldigini aktardi. 506,24 milyon met-

Seramik sektoriinde yillardir 6nemli
oyunculardan biri olan talyan seramikgileri,
2008’de krizin agir etkilerini hissetti. Bu
durum 2009’un ilk G¢ ayinda da etkisini
gosterdi. Avrupa pazarlarinda duslsler
yasayan Italyan seramik sektérii, ¢ikisi tiim
dinyada oldugu gibi yeni pazarlara acilarak
asmaya calisiyor.

The Italiah ceramicists, which are among the
important players in the ceramics industry over
the years, felt the severe impact of the crisis in
2008. This was the same in the first quarter of

2009. The Italian ceramics industry, which
faced declines in European markets, is
attempting to find the way out by opening to
new markets like in the whole world.

One of the world'’s largest ceramic manufacturer countries, ltaly,
more than felt the impact of the economic crisis in 2008 and in the first
quarter of 2009. At the yearly press conference, where the data for
the sector were presented, the newly elected president of Confindust-
ria Ceramica Franco Manfredini announced that although the firms
were successful in maintaining their market shares, the crisis caused
significant losses for the ltalian ceramics industry. Noting that in the
first quarter of 2009 tile production dropped by 30 % with a 23 % drop
in turnover, Manfredini said that the figures were alarming but there
was a strong performance over the first quarter in 2008. The mana-
gement of Confindustria Ceramica expects 2009 to close with losses
less than the first quarter of the year.

In his press conference, Manfredini also talked about the positive
developments in the ltalian ceramics industry in the first quarter of
2009. Stating that the Italian ceramics industry firms carried out efforts
on the optimization of their technological investments and optimizati-
on of their production processes to the tune of 278 million Euros in the
first quarter, said that this was a significant development considering
that investments amounted to 304 million Euros in 2008, in the first qu-
arter. This was a significant development considering that invest-
ments amounted to 304 million Euros in 2008. It is observed that the
amount allocated to investment has grown by 0.45 percent over
2007.

Italian ceramics industry in 2008

The ltalian ceramics industry closed last year with a drop in terms
of production and sales. This has been reflected onto figures as well.
Manfredini, who said that production fell down to 512.5 million square

Temmuz-Eyliill 2009 July-September No: 29



rekare satis yapildigini séyleyen Manfredini, bunun da ytizde 7,48
dustn anlamina geldigini belirtti.

Manfredini, italyan seramik sektériintn ortalama fiyatlar agi-
sindan ylzde 3,07 artis ile basarili bir performans gésterdigini, bu
durumunda italyan trinlerinin degerini vurguladiginin altini gizdi.
Manfredini. “Bu artis, cirodaki distsun sinirlanmasinda yardimci
olurken, ozellikle emtianin ve italyan sirketlerinin temel zayifligini
olusturan dogal gaz maliyetindeki artiglar dolayisiyla, Uretim mali-
yetlerindeki artistan 6énemli ¢lctde etkilenen sirketlerin, kar marj-
larinin dlzelmesi acisindan bir sey getirmedi. Sektér tamaminin
ylUzde 48'inde olusan temsil edici bir érneklemin, ortalama Kkarlili-
J1 yuzde 0,96 civarinda bir brit isletme mariji ile yizde 7,84 oldu”
dedi. italyan kaplama malzemelerinin gikis pazarlarini btk 6lci-
de uluslar arasi pazarlar olusturuyor. 2008'de satilan toplam 506,2
milyon metrekare’nin, 151,1 metrekaresi (toplamin ylzde 29,9'unu
olusturuyor) italya’da satilirken (bir &nceki yila oranla bu rakam
ylzde 9,92 dusts anlamina geliyor), toplamin yizde 70,1’ini olus-
turan 355,1 milyon metrekaresi ise ihrag ediliyor. ihrac edilen ra-
kamin bir énceki yila oranla ytzde 6,40 oraninda dustligu de goz-
leniyor. italya’da olusturulan ciro, 1,473 milyon Euro (2007ye go-
re ylzde 8 dusUs gorullyor) olurken, ihracat cirosu da 4,044 mil-
yon Euro oldu (2007’ye gore ylzde 3,34 dusUs gordllyor).

Avrupa pazarinda diisus goruliiyor

Satis pazarlar konusunda italyan kaplama malzemelerinin
355,14 milyon metrekarelik toplam satisinin, ylzde 55.89'u Avrupa
pazarlarina, geri kalan ytzde 44.11’lik kisim ise diger kitalara gén-
deriliyor. italyan seramiklerinin Avrupa satis performansina bakil-
diginda burada da dustsler yasandigi rakamlardan gérultyor. Al-
manya’da ylzde 8,21, Fransa'da yuzde 3,41'lik duslsler gercek-
lesmis. Ihracat dististintin gergeklestigi diger Ulkeler ve oranlari
ise soyle siralaniyor: “Letonya (ytizde 36,8), Irlanda ( ytizde 34,7),
Estonya (ytizde 23,7), Ispanya (ylizde 22,9), Isveg (ylizde 17,8),
Buyuk Britanya (ytzde 17,1), Macaristan'da (yuzde 12,5), ABD
(yuzde 26,07)."

En iyi performansin ylzde 62,2 ile Portekiz, ylzde 22,9 ile Po-
lonya ve yuzde 13,2 ile Slovakya, yUzde 5,5 ile Cek Cumhuriyeti,
ylzde 3.95 ile Rusya ve yuzde 3,2 ile Avusturya'ya gerceklestigi
gortltyor. ihracatta artis kaydedilen diger kitalar ise Afrika (ytizde
7,40), Asya (ytizde 7,93), Afrika’da (ytizde 7,40). Her yil, italyan se-
ramik sirketlerinin kontrolindeki uluslararasi imalat faaliyetlerinde
artislar gérindiguinu séyleyen Manfredini, 2008'de kismen veya ta-
mamen 9 Italyan grubunun kontroltindeki 20 yabanci sirketin aldigi
sonuclarin, italyan Gretim sektériiniin karsilastign zararlan neredey-
se tamamen karsiladigini belirtti. Manfredini, “Yurt disindaki italyan
dretimi yUzde 8,63 oraninda artarak 126,49 milyon metrekare ¢iki.
Satiglar ise 131,5 milyon metrekare oldu. Bu bir milyar Euro’luk ya-
ni ylizde 9,68'lik bir artis saglanan toplam ciroya denk geliyor. ital-
ya disindaki Uretimin yUzde 78,88'i Avrupa Ulkelerine olurken, bu
durum ytzde 10.83'ltk bir artis demek, geri kalani ABD’ye gercek-
lesti” dedi.

31 Aralik 2008'de Italya’da faaliyet gosteren 195 seramik kap-
lama malzemesi sirketi oldugunu aktaran Manfredini, yUzde
3.171’lik bir dusus yasandigini sdyledi. Bu durumun da 26 bin 364
bin kisilik toplam istihdam ile énceki yildan 11 daha az sirket anla-
mina geldigini gésteren Manfredini, bu sirketlerin 2008 ve 2009'un
ilk aylarinda, her turlt toplumsal sok gidericilere bagvurdugunu ifa-
de etti. 2008'de toplam fabrika sayisi 290, faaliyette olan Ocak sa-
yist ise 578 olarak gerceklesti. Gecen yil 2007’ye gore 10 fabrika-
nin, faaliyette olan ocaklardan da 63'Untn kapandigi anlasiliyor.

meters (- 8.33 percent) with the turnover coming down to 5.51 billion
Euros, stated that these figures meant a decline of 4.63 percent over
2007. Noting that the sales amounted to 506.24 million square me-
ters, stated that this meant a drop of 7.48 percent.

Manfredini underscored that the ltalian ceramics industry displa-
yed a successful performance with a rise of 3.07 percent in terms of
average prices and that this emphasized the value of Italian products.
Manfredini said; “This increase has helped to limit the drop in the tur-
nover but did not introduce anything for the improvement of profit
margins of the companies which were significantly affected by the
increase in production costs by virtue of the rise in the natural gas
and commodity costs which is the basic weakness of ltalian compa-
nies. The average profitability of a representative sample comprising
48 % of the whole sector was 7.84 percent with a gross operating
margin of about 0.96. The outlet markets for Italian tiles largely comp-
rise of international markets. Out of a total of 506.2 million square me-
ters sold in 2008, 151.1 million square meters (29.9% of the total) we-
re sold in ltaly (-9.92% over the previous year), whereas 355.1 million
square meters, 70.1% of the total, were exported (-6.40% over the
previous year). Turnover generated in ltaly amounted to 1,473 million
euro (-8% over the previous year), whereas export turnover totaled
4,044 million euro (-3.34% over the previous year).

Declines seen in the European market

As regards outlet markets, 55.89 percent of the 355.14 million
square meters of Italian tiles were sold in Italian markets while the re-
maining 44.11 percent were shipped to other continents. Looking at
the European sales performance of ltalian ceramic ware, figures
show that there are declines here too. There were declines of 8.21
percent in Germany and 3.41 percent in France. Other countries
where drops in exports took place and related percentages are as
follows: “Latvia (36.8 percent), Ireland (34.7 percent), Estonia (23.7
percent), Spain (22.9 percent), Sweden (17.8 percent), UK. (17.1
percent), Hungary (12.5 percent) and USA (26.07 percent)”.

It is observed that the best performance was in Portugal with 62.2
percent, in Poland with 22.9 percent and Slovakia with 13.2 percent,
the Czech Republic with 5.5 percent, Russia with 3.95 percent and
Austria with 3.2 percent. Other continents where there were rises in
exports were Africa (7.40 percent), Asia (7.93 percent).

Noting that there have been rises in the international production
activities controlled by ltalian ceramic companies every year, Manfre-
dini stated that the results achieved by twenty foreign companies
partly or entirely controlled by nine Italian groups in 2008 almost com-
pensated for the losses incurred by the ltalian manufacturing in-
austry. Manfredini said; “ltalian production abroad reached 126.49
million square meters with a rise of 8.63 percent. Sales, on the other
hand, were 131.5 million square meters. This corresponds to a total
turnover of one billion Euros with a rise of 9.68 percent. While 78.88
percent of the production outside Italy went to European countries
with a rise of 10.83 percent, the remainder went to USA”.

Stating that there were 195 ceramic tile companies operating in
Italy as of December 31, 2008, he commented that there was a drop
of 3.11 percent. Pointing out that this meant a total employment of
26,364 people and eleven less companies over the previous year,
Manfredini said that these companies resorted to every type of social
shock absorbers in 2008 and the first months of 2009. In 2008, the
total number of plants was 290 with 578 kilns in operation. It is noted
that 10 plants and 63 of the operating kilns were shut down com-
pared to 2007.
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One of the twelve partners of
Architecture-Studio, Rodo Tisnado, is an
architect who has his name heard often especially
in the Middle and Far East countries by his
architectural works all over the world. Visiting
Istanbul to give a lecture at the inauguration of
the UNICERA Trade Fair, Tisnado met the
representatives of the ceramics industry.
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Kapilarini yirmi birinci kez Turk seramik sektori temsil-
cilerine acan UNICERA Fuari, bu yil 6nemli konuklarin ko-
husmaci olarak katildigi toplantilara da ev sahipligi yapti.
Fuarin acihsi 31 Mart 2009 Sali glinii “santralistanbul”da
diizenlenen etkinlikle basladi. Etkinlikte 6nemli bir de ko-
nusmaci vardi; Rodo Tisnado. Architecture-Studio’nun on
iki ortagindan biri olan mimar Tisnado, fuarin acilisinin ya-
pildigi gece, sektor temsilcileriyle bir araya geldi. Acilis ge-
cesi Tisnado toplantisinda konusan Tiirkiye Seramik Fede-
rasyonu (SERFED) Baskani Zeynep Bodur Okyay, UNICE-
RA’nin seramik diinyasinin iletisim platformu haline geldi-
gini séyledi. UNICERA kapsaminda diizenledikleri etkinlik-
lerin bu yil mimar ve profesyonelleri de icine alacak sekilde
genislettiklerini ifade eden Okyay, fuarin acilisina da mima-
ri alanda gerceklestirecekleri Rodo Tisnado konferansi ile
basladiklarini belirtti.

Soldan saga (Left to right): Rodo Tisnado,
Zeynep Bodur Okyay, Germiyan Saatcioglu

The UNICERA Trade Fair opening its gates for the twenty-
first time to the representatives of the Turkish ceramics in-
dustry, also hosted conferences which imporiant guests at-
tended as speakers this year. The opening of the trade fairs
started with an event held at “santralistanbul” on Tuesday,
March 31, 2009. There was an important speaker at the event;
Rodo Tisnado. On the inauguration night of the trade fair, arc-
hitect Tisnado, one of the twelve partners of Architecture-Stu-
dio, met industry representatives. Turkish Ceramics Federati-
on (SERFED) President Zeynep Bodur Okyay, who spoke at
the Tisnado conference on the opening night, said that UNI-
CERA has become the communications platform of the cera-
mic world. Noting that they have expanded the events organi-
Zed on the occasion of UNICERA to include architects and
professionals this year, stated that they started the opening of
the trade fair with the Rodo Tisnado lecture on architecture.
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Agcllis konusmasinda Okyay sunlara degindi: “Sanayi anlamin-
da 1950'li yillarda Uretime baslayan Turk seramik sektéra, 1980l
yillardan itibaren hizli bir gelisme icerisine girmistir. Dinya tzerin-
deki en yeni Uretim teknolojileri ve en modern seramik Uretim hat-
lar Ulkemize getirilerek kurulmustur. Modern teknoloji yatirmlari ve
yUksek kalitedeki hammadde rezervleri ile 2 milyar Euro’ya ulasan
Uretim kapasitesi ve 1 milyar Euro’ya ulasan ihracati, Turk seramik
sektdrinin dunya pazarlarindaki rekabet glcint artirmaktadir.
Turk seramik sektord dlkemizin énde gelen sektdrlerinden birisidir.
Seramik sektoru tarafindan Uretimde, yardimei sanayide, tasarim-
da, satis ve pazarlamada ve uygulamada dogrudan ve dolayli ola-
rak istihdam edilen kisi sayisi 220 binin Uzerindedir. Tlrk seramik-
lerinde, tasarm konusunda 1990l yillarin baglarndan itibaren
6nemli yol alinmig, ayrica markalasma konusunda da basarili olun-
mus ve bir¢ok sirketimiz dinya Uzerinde markalar ve sistemli da-
gritim teskilatlariyla kabul gérmustar.”

Mimaride farkh deneyimler

Seramik Fuari cercevesinde dizenlenen Tisnado Konferansi
ile insanligin gevresinin insaasinda énemli rol oynayan mimarlarin,
kentsel mimaride farkli deneyimlerini aktarmayi istediklerini sdyle-
yen Okyay, ginimUzde kentlesmenin en énemli olgulardan biri ol-
dugunun altini gizdi. Okyay, “Dunya ntfusunun 1 milyar rakamina
1800 yilinda ulasmasi yaklasik bir milyon yil aldi. Sonraki 200 yilda,
ddnya nufusu 6 milyar rakamina ulasti ve bir milyar daha artmasi
yalnizca 13 yil alacagi 6ngortldyor” dedi. Birlesmis Milletler'in
2100 yilinda dinya ndfusunun yaklasik 10 milyar seviyesinde den-
gelenecegini tahmin ettigini aktaran Okyay, sunlari séyledi:

“2008 yili sonu itibariyle, diinya ndfusunun ylzde 50’'sinden bi-
raz daha azi sehirlerde yasiyordu. Ekonomik gelisme ginimtzde-
ki hiziyla ilerlerse, gelecek yUzyilin sonunda veya buna yakin bir za-
manda sekiz milyar insanin kentsel merkezlerde yasayacak olmasi
muhtemeldir, kentsel ntfus gunimdz icin kabaca 3,3 milyardir. Bu
artisin ana sebebi kentlesmedir. 2100 yilinda, dinya ndfusunun
yUzde 80'i kentlerde yasayacaktir. Bircok yeni sehir ortaya ¢ikacak
ve buglnun bazi megakentleri, nifusu yirmi milyondan fazla stper
kentler haline gelecektir. Ayni zamanda, tarim, enerji ve su teknolo-
jilerindeki son gelismeler insan yaraticiiginin ntfus artisina ayak uy-
duracagini géstermektedir. 2100 yilinin kentleri, hizll bir kdltdrel, tek-
nik ve ekonomik degisim dinamiginde evrimlesecegi ve kentlerin
sosyal aglar olmaya devam edecegi bir gercektir. 21. ylzyilin kiltd-
rel evrimi ve R6nesans’t deneyimleme ve yenilik konulari Gzerinde
duracagl 6ngoértlmektedir. Biz de kentlesme, sehir gelistirme ve
kentsel mimari alanlarindaki degerli deneyimlerini paylasmak Uzere
Rodo Tisnado'yu davet ettik. Davetimizi kabul ettigi icin kendisine
tesekkur ederiz. Tisnado'yu 6neren ve kendisine davetimizi ulasti-
ran Stiha Ozkan’a da ayrica tesekkurlerimizi sunuyoruz.”

“Mimarlik, insanligin cevresinin insaasidir”
Architecture-Studio’nun on iki ortagindan biri olan Rodo Tisna-
do, dtinyanin her bélgesinde gerceklestirdigi mimari yapilarla adi-
ni 6zellikle Orta ve Uzakdogu Ulkelerinde sikgca duyuran énemli bir
mimar. 21. UNICERA Uluslararasi Banyo ve Seramik Fuari icin ¢zel
olarak istanbula gelen ve “santralistanbul’da seramik sektori
temsilcileri ile bulusan Tisnado, “mimarlik, insanhgin ¢evresinin in-
sasidir” diyor. Peru ve Fransa Mimarlar Odasi Uyesi olan 1940 Pe-
ru dogumlu Tisnado 1973 yilinda Fransa’da kurulan Architecture -
Studio'ya 1976 yilinda katiliyor. Halen calismalarini Architecture -
Studio’'da ortak olarak surduren Tisnado, Fransa, Kanada ve Ame-

In her inauguration speech, Okyay said; “The Turkish ceramics,
industry, which started industrial production in 1950s, has gone in-
to a swift development starting from 1980s. The newest production
technologies and the most modern ceramic manufacturing lines in
the world were brought to and installed in our country. The produc-
tion capacity close to 2 billion Euro and exports of 1 billion Euros
alongside the modern technology investments and high quality raw
material reserves enhance the Turkish ceramics industry’s compe-
titiveness in the world markets. The Turkish ceramics industry is
one of the leading sectors in our country. The number of people dli-
rectly and indirectly employed in manufacturing, side industry, de-
sign, sales and marketing and application by the ceramics industry
is over 220,000. A major distance has been covered starting from
early 1990s on design of Turkish ceramics; also accomplishments
were achieved in branding and many of our companies have been
accepted all over the world through their brands and systematic
distribution organizations.

Different experiences in architecture

Noting that in the Tisnado Conference organized on the occa-
sion of the Ceramic Trade Fair, architects who play an important ro-
le in building the environment of human beings wish to relate their
different experiences in urban architecture also stressed that today
urbanization is one of the most important phenomena. Okyay said;
“It took almost one million years for the world population to reach
the figure of 1 billion in 1800. In the next 200 years, world populati-
on reached 6 billion and it is estimated that a further increase of one
billion will take only 13 years”. Stating that UN expects that in 2100,
the world population will be balanced at approximately 10 billion le-
vel, added,

“As of the end of 2008, a little less than 50 percent of the world
population was living in cities. If the economic development prog-
resses at the present rate, then possibly eight billion people will be
living in urban settlements by the end of next century or at a time
close to it. Today, the urban population is roughly 3.3 billion. The
main reason for this increase is urbanization. By 2100, 80 percent
of the world population will be living in cities. Many new types of ci-
ties will appear and some megacities of today will become super-
cities with populations over twenty million. At the same time, the la-
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rika’da cesitli Universilerde davetli 6gretim gdrevlisi olarak da ders-
ler veriyor.

Basta Fransa olmak Uzere pek ¢ok Ulkede hastaneler, ofisler,
merkez binalar, oteller, konaklama, spor ve aligveris merkezleri,
egitim binalari, okullar, yuksek okullar, Universiteler, sehir gelistirme
planlari, kurumsal binalar, muzeler, tiyatro ve operalar, kultir mer-
kezleri Uzerine projeler gerceklestiren Tisnado'nun en énemli ese-
ri Paris'te bulunan Arap Dunya Enstittisd. Bu projeyi mimar arkada-
s Jean Nouvel ile birlikte gerceklestiren Tisnado, Aga Han Mimar-
ik Odulirni de kazaniyor. Tisnado konferansta dinyanin degisik
Ulkelerinde Architecture-Studio tarafindan yapilan eserlerini anlat-
tI. Konferansin konusu ise Architecture-Studio ve Arap Dinyasi
Enstittst’'nden Mekke'yeydi.

Bu eserlerin sadece bir mimari figr oimadigini ayni zamanda
yapildigi bolgenin sosyal ve kulttrel birikimini, mimari ¢zelliklerini
de yansittigini ifade eden Tisnado, teknoloji ile kulttrtin uyumiu bir-
likteligini katiimcilara slaytlar esliginde gosterdi. 1991-1999 vyillari
arasinda yaptigi Avrupa Parlamentosu Binasr'ni, 1981-1987 yillari
arasinda yaptigi Arap Dunyas| Enstitist’'nd, 1999 Morocco Stad-
yumu’'nu anlatan Tisnado, her yapinin kentlesme ve mimari agidan
6nemli kazanimlar sagladigini belirtti.

“Mimariyi, temelleri calismaya dayanan, bir gruba ait ve payla-
silmis bilgi birikimi olarak, diyalog ve karsilagsma yararina bireysel-
ligin dtesine gegcmekle, bireysel tecrlibe katkisini genis bir yaratici
potansiyele dénustiren, toplum ile ilgilenen bir sanat, insanligin
cevresinin insas!” olarak tanimlayan Tisnado, konferansini bu ta-
nim gercevesine oturttu. Toplantinin sonunda SERFED Bagkan
Zeynep Bodur Okyay'in “mimaride seramik kullaniminin énemi ne-
dir?” sorusuna da Tisnado, mimarinin gelisen teknoloji, tasarim ve
kullanim ¢esitliligi ile seramik malzemeleri kullanmasinin farkli ba-
kis acllar yarattigl cevabini verdi. UNICERA Fuari, santralistanbul
icindeki Enerji Mlzesi'nde duzenlenen acilis kokteyli ile seramik
sektérd temsilcilerine merhaba dedi.

test developments in the agriculture, energy and water technologi-
es show that human creativity will be in step with the increase in po-
pulation. It as a reality that the cities of year 2100 will evolve in a ra-
pid cultural, technical and economic change dynamic and cities
will continue to be social networks. It is projected that the cultural
evolution and Renaissance of 21st century will involve testing and
innovation. So, we invited Rodo Tisnado to share his valued expe-
riences in the fields of urbanization, city planning and urban archi-
tecture. We are grateful to him for accepting our invitation. We also
would like to give our thanks to Stiha Ozkan who recommended
Tisnado and who took our invitation to him.”

“Architecture is the construction of the
environment of humanity”

One of the twelve partners of Architecture-Studio, Rodo Tisna-
do, s an architect who has his name heard often especially in the
Middle and Far East countries by his architectural works all over the
world. Tisnado, who came to Istanbul specifically for 21st UNICE-
RA International Bathroom and Ceramics Trade Fair, meeting the
representatives of the ceramics industry at “santralistanbul”, says;
“Architecture is the construction of the environment of humanity”.
Born in Peru in 1940;Tisnado, who is a member of Peruvian and
French Chambers of Architects, joined architecture studio establis-
hed in France in 1973 in 1976. Presently, pursuing his work as a
partner at Architecture — Studio, also offers courses as a visiting
professor in various universities in France, Canada and US.

The most important work of Tisnado, who accomplished pro-
jects on hospitals, offices, central buildings, hotels, accommoda-
tion, sports and shopping centers, educational buildings, scho-
ols, colleges, universities, urban development plans, corporate
buildings, museums, theaters and operas and culture centers in
many countries lead by France, is the Arabic World Institute in Pa-
ris. Realizing this project with his architect colleague Jean No-
uvel, Tisnado has also won the Aga Khan Architecture Award. At
the conference, Tisnado described his works built by Architectu-
re=Studio in various countries of the world. The theme of the lec-
ture was Architecture-Studio and from the Arabic World Institute
to Mecca. Noting that these works are not just architectural figu-
res but that they also reflected the social and cultural store of
knowledge and the architectural properties of the area they are
built in, demonstrated the harmonious union of technology and
culture to participants, with slides. Describing the European Par-
liament Building he built in the years 1991-1999, the Arabic World
Institute he built from 1981 to 1987, and the 1999 Morocco Stadi-
um stated that each building provided significant gains in terms
of urbanization and architecture.

Tisnado, describing architecture as an “art interested in society,
based on working, transforming the individual experience contribu-
tion into a broad creative potential by going beyond individuality in
favor of dialogue and confrontation as a shared store of knowled-
ge belonging to a group, the construction of the environment of hu-
manity”, placed his lecture on this definition. Tisnado responded to
SERFED President Zeynep Bodur Okyay’s question at the end of
the meeting; “What is the significance of the use of ceramics in arc-
hitecture?” that architecture’s use of ceramic materials with the di-
versity of advancing technology, design and use created different
perspectives. The UNICERA Trade Fair said hello to the represen-
tatives of the ceramics industry with the inauguration cocktail party
held at the Energy Museum within santralistanbul.
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Seramik
diinyasinda
fasarim ve
gelecege ait
trendler

Seramik sektori temsilcilerinin yeni
urdnlerini sergiledigi stantlar kadar
UNICERA, toplantilariyla da glindemi
belirliyor. Domus Akademi d6gretim
tUyeleri Dante Donegani ve Giovanni
Lauda, Universitelerin mimarlk,
endustriyel tasarimi ve seramik bolimi
ogrencileriyle bir araya geldi.

Tasarimin buyuk bir 6nem tasidigi sektorlerden biridir sera-
mik. Moda ve tekstil sektorlerinin belirledigi renk, desen ve ¢izgi-
lerden olusan trendler seramik sektériinde etkilendigi motifleri
olusturur. UNICERA kapsaminda Universite ¢grencilerinin yogun
olarak katildigi ve salonda neredeyse bos koltuk bulunmayan bir
konferans gerceklestirildi. Universitelerin mimarlik, endustriyel ta-
sarim ve seramik bolumu égrencilerinin yogun ilgi gésterdigi “Se-
ramik dUnyasinda tasarim ve gelecege ait trendler” konferansinin
iki Unlt ‘konusmacisi vardi. Domus Akademi Master Programi
Baskani Dante Donagani ve Domus Akademi Ogretim Uyesi Gi-
ovanni Lauda.

Mimar olan iki konusmacida yaptiklari tasarimlarin gercek ha-
yatta nasil uygulandigini, hayati nasil kolaylastirdigi, nasil sasirt-
tigini anlatti. Trendlerin belirlenmesinde hangi unsurlarin gézetil-
digini tasarim ve islevselligin nasil bir arada var olabilecegini dia
gosterisiyle 6grencilere gosterdi. “Domus Akademi'de gelecegi
ddstntyoruz, birlikte arastirip dinyanin gelecegini kurmaya ¢a-
lislyoruz” diyen Dante Donegani, gunlik yasamin tiketen, zarar
veren UrUnlerinin ayni zamanda ihtiyag duyulan drtnler oldugunu
belirtti. ilk basta celiski gibi gértinse de yaptiklari isin bu ihtiyaca
cevap verirken yasami en az oranda etkilemesini saglamak oldu-
gunu ifade eden Donegani, diinyaya zarar veren seyleri de yap-
tiklarini ve bu celiskiyi ancak tasarimlarla ortaya koymalarinin
6nemli oldugunu soyledi.

Domus Akademi Ogretim Uyesi Giovanni Lauda Domus Academy Member of Faculty
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7 e
Design and future

frends in the world
of ceramics

UNICERA sets the agenda not only with the
stands where the representatives of the ceramics
industry display their new products, but also
with conferences. Domus Academy members of
faculty Dante Donegani and Giovanni Lauda met
the students of architecture, industrial design

and ceramics departments of universities.

Ceramics is an industry where design is of great importance.
The trends comprising colors, patterns and lines set by the fashi-
on and textile industries form the motives influencing the ceramics
industry. On the occasion of the UNICERA Trade Fair, a conferen-
ce was held which was highly popular with university students,
with almost no empty seat in the hall. There were two speakers of
the conference titled; “Design and future trends in the world of ce-
ramics” which got the attention of architecture, industrial design
and ceramics department students of universities;, Domus Aca-
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Tasarladiklari trinlerin hemen Uretilebilecegini hicbir zaman
dustnmedigini aktaran Giovanni Lauda da, Uretildiginde tasa-
rimlarin gercege doénustigunun altini cizdi. Eskiden daha az kar-
masik ofis ortami oldugunu home ofis kavramiyla birlikte tasari-
minda bu ihtiyaca gore yeniden belirlendigini sdyleyen Lauda,
“Sadece Uranleri cizmiyoruz. Nasil bir firma, nasil bir kimlik ve na-
sil bir Pazar kavramlarini da ddstnUyoruz. Teknolojiyi kullanarak
tasarladiklarimiz ¢ok islevli bir Urtn haline getirebiliyoruz” dedi.

“Seramik ekonomik bir Grindiir”

italyan seramik sektértintin hem ciro hem de kalite agisindan
cok 6nemli noktalara geldigini aktaran Lauda, italya’nin artik mik-
tardan kaliteye gectigini ve uluslararasi rekabet acisindan tasari-
min énemini yillar énce kavradigini séyledi. “Seramik ekonomik
bir Grindur” diyen Lauda, seramik sadece banyo ve mutfaklarda
kullanilmaz” dedi. Tuketicinin artik bilincli oldugunu da sdyleyen
Lauda, tuketicinin artik evinde hem ¢evreci, hem teknolojik, hem
de fonksiyonel Urlnler tercih ettigini belirtti. “Seramik topraktir”
diyen Lauda, “Seramik mimari icin son derece énemli bir argu-
mandir. Bagka alanlara da girecektir. Banyo sadece temizlik sa-
dece temizlik alani degildir. Ayni zamanda yasam alanlaridir.
Banyo ve mutfaklarda daha énce bilinmeyen ve kullaniimayan
yonler ortaya cikiyor” dedi.

Seramikte sadece ylzeyle degil, derinlikle de ilgilenilmeye

baslandigini séyleyen Donegani, seramikte mimariye déntimeye
baslandigini belirtti. Donagani sunlari sdyledi: “Seramik mimariye
dénmekte. Bu da ¢ok fazla sayida seramik Urtnun satiimasi de-
mektir. 1950'1i yillarda seramik azalmaya basladi. Ama bugin ge-
ri geliyor. Banyoda dogal malzemeler geri geliyor. ister tas, ister
seramik olsun. Doganin ¢zellikleri bunlar. Doganin stratejik bir
model oldugunu sdyleyebiliriz. Sadece formal ya da stil degil,
Urtin ayni zamanda doganin derinligini de yansitmali. Seramikte,
vitrifiyede ve her seyde dogal ¢zellikler kullaniliyor. Derin nitelikli
Ozelliklerin de taklidi olabilir. Taklitler dogayi net sekilde yansita-
bilirler. Seramikte ve ahsap Urtnlerde bu kullanilabiliyor”.

“Seramik yeni bir dogay! Uretiyor, bazen dogada olmayan
seyleri de Uretiyor” diye sdzlerini strddren Lauda, son 10 yilda
seramikte minimalizmin yeniden ortaya c¢iktigi kaydederek,
“Geometrik sekiller cesitlendi. Kareler, dikdoértgenler karsimiza
cikti. Simdi biraz tekrardan organik ama dogaya benzer organik
haline gelebiliyor” dedi.

demy Master’s Program Head Dante Donagani and Domus Aca-
demy Member of Faculty Giovanni Lauda.

Both speakers, who are architects, described how their de-
signs were implemented in real life, how they facilitated life and
how they managed to surprise. They showed which elements we-
re furthered in setting of trends and how could design and functi-
onality exist jointly to students in a slide show. Dante Donagani,
who says; “At the Domus Academy, we're thinking of the future.
We're trying to set up the future of the world through collective re-
search’”, notes that the consuming, damaging utilitarian ware we-
re also products which were needed. Stating that although this se-
ems contradictory, what they did was while satisfying this need, to
ensure that life is affected at a minimum level; added that they al-
S0 make things which damage the world and it was important that
they can reveal this contradiction only through design.

Giovanni Lauda, who said that he never thought that the pro-
ducts they designed could be produced immediately, undersco-
red that designs turned into reality when produced. Noting that
previously the office setting was less complex and design is reset
with the advent of the home office concept, said; “We don't just
draw the products. We also think of the concepts of what kind of a
firm, what kind of an identity and what kind of a market. We can
turn our wares into multifunctional products, employing the tech-
nology”.

“The ceramic is an economic product”

Explaining that the Italian ceramics industry came to very im-
portant points in terms of both turnover and also quality, said that
ltaly has now moved from quantity to quality and grasped the im-
portance of design in terms of international competition years ago.
Lauda said; “Ceramic is an economic product and is used not only
in bathrooms and kitchens”. Also, stating that the consumer is
educated, noted that the consumer opted for environmentalist,
technological and also functional products in his home. Lauda,
who says;” Ceramic is earth” also said; “Ceramic is an extremely
important argument for architecture. It will penetrate other doma-
ins, too. The bathroom is not just cleaning, not just an area for cle-
aning. These are also living spaces. Previously unknown and unu-
sed aspects are emerging in bathrooms and kitchens”.

Donegani, who said that not just the surface but also depth is
being investigated in ceramics, commented that there is a move
towards architecture in ceramics. Donagani added: “Ceramic is
moving towards architecture. And this means that a much bigger
quantity of ceramic ware will be sold. In the 1950s, use of ceramic
started to decline but now it's coming back. Natural materials ma-
ke a comeback in the bathroom. Either stone or ceramic. These
are the characteristics of nature. Nature is a strategic model. Not
just formal or style, the product must also reflect the depth of na-
ture. Natural characteristics are being used in ceramics, vitreous
ware and everything. There may be imitations of properties of de-
ep nature. Imitations may reflect nature in a net manner. This may
be employed in ceramics and wooden products. Continuing sa-
ying; “Ceramic creates a new nature and sometimes things which
are not available in nature”, noting that minimalism reappeared in
the last decade in ceramics, Lauda said: "Geometrical forms di-
versified. Squares and rectangles are coming before us. Now, on-
ce again, they are becoming organic, but nature-like organic”.

Temmuz-Eyliill 2009 July-September No: 29



KUTAHYA
SER A M |

Evinizin degerini artiracak bir 6nerimiz var

Evinizin degerini belirleyen en énemli faktdrlerden biri de banyolarin ve mutfaklarin giizelligidir.
Bir ev alirken de satarken de ilk bakilan ve kisiyi etkileyen mekanlar mutfak ve banyolardir.
Ktitahya Seramik driinlerinin satildigt magazalara gittiginizde, kalitesi ayni ama giizelligini yaratan
unsurlarin getirdigi maliyet farkindan kaynaklanan degisik fiyatlar gérecekseniz.
Ortalama 3 + 1 dairede 100 m" seramik kullanilacadi hesaplanmaktadir.

Gorsel degeri yiiksek Kiitahya Seramik Urtinlerini kullanmaniz halinde,
evinizin degeri seramik icin 6deyecedginiz fiyat ile diclilemeyecek kadar ¢ok artar.

Size bir baska 6nerimiz daha var .

Seramik kullanilmis mekanlari her yerde gérebilirsiniz.
Isterseniz siz bir farkliik yaratin ve Kiitahya Seramik fabrikalarinda dretilen Brezza iriinlerini kullanin.
Ana malzemesi cam olan Brezza koleksiyonlarinda her bir parca ayri ayn el isciligi ile
cam sanatcilan tarafindan diretilmektedir.

Brezza koleksiyonlari sadece yer ve duvarda degil, lavabolarda, kolonlarda,
havuzlarda, dekorasyonun her safhasinda bir siisleme sanati olarak kullanilmaktadir.
Yasam mekanlarinizi, banyonuzu ve mutfaginizi Brezza liriinleriyle kaplayabilir, cam lavabolar
kullanabilir veya seramiklerle birlikte Brezza kombinasyonlar yapabilirsiniz. Tercih sizin.

Siz en iyisi bize gelin, hem tarisalim, birer kahve igelim,
hem de Kiitahya Seramik tiriinlerini size daha kapsamli anlatalim.

kutahyaseramik.com.tr
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Nabucco'da imzalar atilds
Nabucco signed

Bir cumhurbagkani, alti baghakan, dokuz
bakan ve bircok Ust dlizey burokrat, 13
Temmuz 2009 tarihinde Ankara’da
Nabucco Boru Hatti Projesi imza toreninde
bulustu. Imzalarin atiimasiyla Nabucco
Projesi icin resmi calismalar baslatildi.

Hazar ve Orta Dogu bolgesindeki dogal gazin Turkiye Uzerin-
den Avrupa'ya tasinmasini éngéren Nabucco Dogalgaz Boru
Hattl Projesi’nde “donim noktasl” kabul edilen hikimetler arasi
anlasma tamamlandi. Nabucco Zirvesi ve imza térenine Bagba-
kan Recep Tayyip Erdogan'in yani sira Gurcistan Cumhurbaska-
ni Mikhail Saakashvili, Romanya Bagbakani Emil Boc, Avusturya
Bagbakani Werner Faymann, Bulgaristan Bagbakani Sergei Sta-
nishev, Macaristan Bagbakani Gordon Bajnai ve Irak Bagbakani
Nuri' EI-Maliki ile"AB Komisyonu Baskani Jose Manuel Barroso
katildi. Cok sayida yerli ve yabanci gazetecinin takip ettigi zirve
icin 100’0 yabanci yaklasik 330 basin mensubu akredite oldu.

Basbakan Recep Tayyip Erdogan, sadece enerji noktasinda
bakildiginda bile Turkiye'nin AB Uyesi olmasinin gerektiginin net

A president, six prime ministers, nine ministers
and numerous high level bureaucrats got together
at the signature ceremony of the Nabucco
Pipeline Project in Ankara on July 13, 2009.
Official work was initiated for the Nabucco
Project upon affixation of the signatures.

Intergovernmental agreement, which is deemed to be the
“turning point” in the Nabucco Natural Gas Pipeline Project stipu-
lating transport to Europe through Turkey, of the natural gas in the
Caspian and Middle Eastern regions, was completed. Beside,
Prime Minister Recep Tayyip Erdogan, Georgia President Mikha-
il Saakashvili, Rumania Prime Minister Emil Boc, Austria Prime Mi-
nister Werner Faymann, Bulgaria Prime Minister Sergei Stanishev,
Hungary Prime Minister Gordon Bajnai and Iraqi Prime Minister
Nuri EI-Maliki and EU Commission Chairman Jose Manuel Barro-
so attended the Nabucco Summit and signature ceremony. App-
roximately 330 members of the press, 100 of whom were aliens,
were accredited for the summit followed by a large number of lo-
cal and foreign journalists.
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bir sekilde ortaya cikacagini sdyledi. Erdogan, Nabucco Proje-
si'nin yedi yil 6nce Avusturya'nin sirketi ve BOTAS'In isbirligiyle
baglatildigini animsatarak, Macaristan, Romanya ve Bulgaris-
tan'in ilgili sirketlerinin katilimiyla projenin yeni bir ivme ve heye-
can kazandigini belirtti.

Son olarak, 2007 yilinda Alman sirketinin projeye istirak ettigi-
ni animsatan Erdogan, sézlerine soyle devam etti: “Bugtn geldi-
gimiz noktada iste bu tarihi ani simgeleyen térenle projede ¢ok
ciddi bir asama kaydediliyor. Hep birlikte imzalarini atacagimiz
anlasmayla birlikte NABUCCO Projesi'ni filliyata geciriyor ve pro-
jenin hukuki altyapisini olusturuyoruz. Ulkelerimiz icin, dostluk ve
baris igin, gelecek nesillerin refahr icin bugtn burada ¢ok énem-
li bir adim atiyoruz.

Proje tamamlanip gaz sevkiyati basladiginda inaniyorum ki
tum bu cografya her agidan farkli bir konuma yukselmis olacak-
tir. Bu tarihi ana sizlerle birlikte sahit olmaktan, bu tarihi imza t6-
renine ev sahipligi yapiyor olmaktan buytk gurur ve bahtiyarlik
duydugumuzu ¢&zellikle ifade ediyor, anlagsmanin Ulkelerimiz,
halklarimiz icin hayirli olmasini diliyorum.”

Turkiye'nin, basta Orta Dogu ve Hazar Havzasl olmak Uzere
dunyanin ispatlanmis dogal gaz rezervlerinin yaklasik Ugte ikisi-
nin bulundugu bir bolgede yer aldigini belirten Erdogan, sunlar
kaydetti: “Bazi cevreler Nabucco Projesi'ni bir rliya olarak adlan-
dirmaya devam ediyorlar. Ancak unutmayalim ki zamaninda Ba-
ku-Tiflis-Ceyhan projesi de rlya olarak yorumlanmisti. Nabucco
Projesi'nin hayata geciriimesinin diger projelere de hiz kazan-
diracagina inaniyorum.

Bu cercevede Azerbaycan, Turkmenistan, Irak ve Misir bas-
ta olmak Uzere Hazar ve Ortadogu bolgelerinde bulunan kayda
deger dogal gaz Ureticisi Ulkelerin Avrupa enerji glvenligi denk-
lemine katilmalari samimi temennimizdir. Sartlar elverdiginde iran
gazinin da Nabucco Boru Hatti Gzerinden Avrupa'ya ihra¢ edil-
mesini arzu ediyoruz. Ayni sekilde Rus gazinin da bir gin
Nabucco vasitasiyla Avrupa piyasalarina sunulmasinin mimkun
olacagina inaniyoruz.”

Prime Minister Recep Tayyip Erdogan said that it will be reve-
aled clearly that Turkey has to be a member of EU just from the
perspective of energy. Reminding that the Nabucco project was
started with collaboration of Austria’s company and BOTAS se-
ven years ago, Erdogan noted that the project gained a new mo-
mentum and enthusiasm with the participation of the applicable
companies from Hungary, Rumania and Bulgaria. Reminding that
lastly the German company joined the project in 2007, Erdogan
continued; “At the point we reached today, very serious progress
is being recorded on the project with this ceremony symbolizing
this historical moment. We are activating the Nabucco project
and forming the legal infrastructure of the project with this agre-
ement we will sign all of us together. Today, we are taking a very
important step for our countries for friendship and peace and the
welfare of future generations. When the project is completed and
shipment of gas starts, | believe that all this geography will have
been elevated to a position different from each perspective. | wo-
uld like to specially emphasize that | am very proud and happy to
witness this historical moment together with you and to be hosting
this historical signing ceremony and hope that the agreement is
beneficial for our countries and peoples”.

Noting that Turkey is situated in an area which accounts for
approximately two thirds of the proven natural gas reserves of the
world lead by the Middle East and the Caspian Region, Erdogan
added; “Some circles continue to call the Nabucco Project a dre-
am. But we should not forget that comments were made at the time
that the Baku-Tbilisi-Ceyhan Project was also a dream. | believe that
the launching of the Nabucco Project will allow other projects to ga-
in momentumn, too. In this context, our profound wish is that other
notable natural gas producer countries lead by Azerbaijan, Turk-
menistan, Iraq and Egypt join the European energy security
equation. Our desire is that when conditions allow, Iranian gas will
be exported to Europe through the Nabucco pipeline too. In the
same manner, we believe that it will be possible for Russian gas to
be offered to the European markets through Nabucco someday.”
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Tiirkiye-Rusya arasinda hassas imza

Sensitive signing between Turkey and Russia

Ankara'da Tlrkiye ve Rusya arasinda enerji
konulu on ikisi hikiimetler arasi yirmi ayri
belge imzalandi.

Basbakan Recep Tayyip Erdogan ile Rusya Federasyonu
Basbakani Viadimir Putin kritik "Gaz alaninda isbirligi" ve "Petrol

alaninda isbirligi" protokollerine imza atti. Térene italya Basba-
kani Silvio Berlusconi de katildi. Bu imzayla Turkiye, Rusya'ya
Guney Akim boru hattinin Karadeniz'de, Turkiye ekonomik bol-
gesinden gecmesi icin gerekli arastirma calismalarinin yapil-
mas! iznini vermis oldu. Guney Akim projesinin Rus Gazprom
ve Italyan ENI ortakligiyla yapilmasi planlaniyor. Giiney Akim
dogal gaz boru hattina Turkiye'nin de katilimi, Karadeniz'de
Turk sulari tzerinden nakliyat yapilmasina olanak verecek. im-
zayla, Turkiye'nin Rusya'dan dogal gaz alimina imkan saglayan
ve 2011'de bitecek olan anlasmanin suresi de uzatildi. GUmrik
rejimlerinin basitlestiriimesi konusunu da ele aldiklarini style-
yen Putin, imzalanan belge ile iki Glke arasinda biri deniz biri de
kara olmak Uzere iki tane ek yesil koridor aciimasini kararlastir-
diklarini bildirdi. Putin, bu sayede Rusya'ya giris yapan Turk
mallarinin listesinin genisletiimesi konusunda fikir birligine varil-
digini belirtti. Térende, TUBITAK ile ROSCOSMOS arasinda da
protokol imzalanirken, htkumetler arasi on iki protokolin yani
sira TUPRAS, TETAS, TPAO, AKSA ENERJI A.S, Postolgun Dis
Ticaret, Calik Holding gibi sirketlerle Rus ortaklari arasindaki
sekiz belge de imzaya acildi. Boylece yirmi belgeye imza
konuldu.

Twenty separate documents were signed, twelve
of which are between governments, on the subject
of energy between Turkey and Russia in Ankara

Prime Minister Recep Tayyip Erdogan, Russian Federation
President Vladimir Putin signed critical “gas collaboration” and
“petroleum collaboration” protocols. ltalian Prime Minister Silvio
Berlusconi was also present at the ceremony. With this signing,
Turkey allows Russia to carry out the necessary exploration acti-
vities for the South Stream pipeline to go through the Turkish eco-
nomic zone in the Black Sea. The South Stream project is planned
to be built with Russian Gazprom and ltalian ENI collaboration.
Turkey’s participation in the South Stream natural gas pipeline will
allow transportation in the Black Sea over Turkish territorial waters.
With this signing, the terms of the agreement allowing Turkey to
purchase natural gas from Russia which will expire in 2011 was
extended. Putin, who noted that they also discussed the matter of
the simplification of customs regimes, pointed out that they deci-
ded that two additional green corridors are opened; one through
sea and the other one through land between the two countries by
the signed document. Putin stated that hence they reached a con-
sensus for expansion of the list of Turkish goods entering Russia.
While a protocol was signed between TUBITAK and ROSCOS-
MOS at the ceremony, in addlition to twelve protocols between go-
vernments, eight documents between companies like TUPRAS,
TETAS, TPAO, AKSA ENERJI A.S, Postolgun Dis Ticaret and Ca-
lik Holding and their Russian partners were made available for
signing. Hence, twenty documents were signed in total.
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Jeotermalde 16 milyar dolarlik biiyiklik

16 billion Dollar magnitude in Geothermal

Turkiye Jeotermal Enerji Dernegi Baskani Orhan Mertoglu,
Turkiye'de jeotermal enerjisinden yararlanma hedeflerine ulasil-
masI durumunda, jeotermal enerjisindeki ekonomik buyUklugun
2013 yilinda 16 milyar dolara ulasacagini belirtti. Mertoglu, Hol-
landa Yiksek Ogretim Enstitist Ankara'nin (NIHA) dizenledigi,
“ic Anadolu'da Jeotermal Enerjinin Degerlendiriimesi” konulu se-
minerde yaptigi konusmada, jeotermal enerjiden elde edilen
elektrigin nUkleer enerjiden elde edilen elektrik Uretiminden daha
az maliyetli oldugunu styledi.

Dunyanin elektrik ihtiyacinin yizde 7,5'inin nikleer enerjiyle
karsilandigini, jeotermal enerjinin payinin ise ylzde 5 oldugunu
kaydeden Mertoglu, jeotermal enerjide zengin bir kusakta olan
Turkiye'nin, ihale yarismasinda yuksek teklif verilen nikleer ener-
ji konusunda israr etmesini anlasilir bulmadigini séyledi. Mertog-
lu, Turkiye'de jeotermal enerjisinde yeni saha calismalarina ihti-
ya¢ duyuldugunu, jeotermal enerjinin, elektrik Uretiminin yani si-
ra 1sitma, termal turizm, seracilik, kurutma, balik¢ilik alanlarinda
da kullanildigini kaydetti. Turkiye'nin jeotermaldeki mevcut duru-
munu degerlendiren Mertoglu, sehir, konut, termal, tesis ve sera
merkezi Isitmalarinda kullaniimak tzere 125 bin konut esdegerin-
de kapasite bulundugunu, kaplica kullanimindaki kapasitenin ise
220 kaplica oldugunu anlattl.

Mertoglu, rlizgar enerjisinde kapasitenin ytizde 35'inin, hidro-
enerjde ise yUzde 50'sinin kullanildiginin altini gizerek, jeotermal
enerjide kapasite kullaniminin ytzde 95 gibi oldukca yuksek se-
viyelerde oldugunu bildirdi.

Turkish Geothermal Energy Association President Orhan
Mertoglu said that the economic magnitude in geothermal
energy will reach 16 billion Dollars in 2013 should the targets of
exploiting geothermal energy are met in Turkey. In his speech at
the seminar “Use of Geothermal Energy in Central Anatolia” or-
ganized by Holland Higher Education Institute Ankara (NIHA),
Mertoglu said that the electricity derived from geothermal energy
has a lower cost than the electricity generation from nuclear
energy.

Mertoglu, noting that the share of geothermal energy is 5 per-
cent, while 7.5 percent of the electric demand in the world is met
by nuclear energy, said that he does not find it understandable
that Turkey, which is in a rich geothermal energy band, insists on
nuclear energy where too high a bid was submitted in the tender.
Mertoglu noted that new field studies are required on geothermal
energy in Turkey and the geothermal energy is used in addition
to electricity generation in the fields of heating, spa tourism, gre-
enhouses, drying and fishing.

Evaluating Turkey'’s present state in geothermal energy, Mer-
toglu explained that there is a capacity equivalent to 125 homes
fo be used in city, housing, thermal facilities and greenhouses,
with the capacity for spa use is 220 spas. Underscoring that in
wind energy, 35 percent of the capacity is being used and this
figure is 50 percent for hydroenergy, Mertodlu said that capacity
utilization was at rather high levels like 95 percent in geothermal
energy.
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Onur Oﬂlleri sahiplerini buldu

Honor Awards go to winners

21.UNICERA Uluslararasi Seramik ve Banyo Fuari’nin, artik geleneksellesen Onur
Odlleri sahiplerini buldu. Odiller seramik sektdriine ve seramik sanatina katki yapan
isimlere verildi. Térenin en énemli ani ise U¢ aydir rahatsizligindan dolayi evden ¢ikmayan
Turk seramik sanayinin biyik duayeni Dr.ibrahim Bodur’un katiimasiydi.

The now traditional Honor Awards of the 21st UNICERA International Ceramics and
Bathroom Trade Fair went to their winners. The awards were handed out to names
contributing to the ceramics industry and the art of ceramics. The most important

moment of the ceremony was when Turkish ceramics industry’s doyenne Dr. Ibrahim
Bodur, who didn’t leave home due to his illness for three months, attended the ceremony.
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Geleneksellesen UNICERA Fuari onur 6dulleri bu yil da sektére
ve seramik sanatina katki yapan isimlere verildi. Onur Odullleri tére-
nine Bayindirlik ve Iskan Bakani Faruk Nafiz Ozak, Ttirk seramik sa-
nayisinin blytk duayeni, Kale Grubu’'nun kurucusu Dr. ibrahim Bo-
dur, SERFED Baskani Zeynep Bodur Okyay, TIMDER Baskani Ke-
mal Yildinm, seramik sektérd temsilcileri ve SERFED’e bagl dernek
yoneticileri katildi. ilerleyen yasina ve gecirdigi 6nemli rahatsizliga
ragmen Turk seramik sanayisinin biy(k duayeni Dr. ibrahim Bo-
dur'un térene katilmasi, sektér temsilcileri tarafindan dakikalarca
ayakta alkislandi. Bodur, bu durum karsisinda duygularini soyle ifa-
de etti: Ug aydir gegirdigim ameliyat dolayisiyla evden digari gikmi-
yordum. Sektérdn bu 6énemli gindnde bir araya gelmek ve sektér
arkadaslarimla kucaklagsmak icin geldim. Sektériin bugln geldigi
noktadan gurur duyuyorum. Bu 6énemli gun igin Gc ay sonra ilk de-
fa evden ciktim. insallah gelecek gunlerde de aranizda olurum’”.

Blyuk duayen ayakta alkiglandi
ilk &dil SERFED adina Ahmet Yamaner'e Bayindirlk ve iskan
Bakani Faruk Nafiz Ozak tarafindan verildi. Yamaner bu ¢duild yillar

The traditional UNICERA Trade Fair honor awards went to
names conlributing to the industry and the art of ceramics once
again this year. Minister of Public Works and Settlements Faruk
Nafiz Ozak; the grand doyenne of the Turkish Ceramics In-
dustry, the founder of Kale Group Dr. Ibrahim Bodur; SERFED
President Zeynep Bodur Okyay, TIMDER President Kemal Yildi-
nim, the representatives of the ceramics industry and directors
of associations affiliated with SERFED attended the honor
awards ceremony. Participation of the grand doyenne of the
Turkish ceramics Industry, Dr. Ibrahim Bodur, in the ceremony
despite his advancing years and his important illness, was gi-
ven a standing applause lasting minutes by industry represen-
tatives. Bodur expressed his feelings as follows: | didn’t leave
home because of an operation | had, the last three months. | ca-
me here to come together and embrace my friends in the in-
austry in this important day of the sector. I'm proud of the point
the industry reached today. | left home for the first time after
three months for this great day. | hope to be among you in the
future”.
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Odiil alanlar ve ddiil verenler bir arada
Award winners and award givers together

Arka siradakiler (soldan saga) / Back row (left to right)

Erhan Yiicel, Yiiksel Ergen, Ender Erel, Ahmet Yamaner, Necmi
Anadal, Kemal Yildirim, Ertan Ozker, Selim Cicek.

On siradakiler(soldan saga) / Front row (left to right)

Haluk Bayraktar, Faruk Arisoy, ibrahim Bodur, Biilent Unal,
Zeynep Bodur Okyay, Prof.Dr. Beril Anilanmert, Tolun Vural.

icinde gerceklestirdigi calismalarla ¢énemli bir basari dykisunin
kahramani olarak aldi. Sektérde kirk yilini geride birakan Ender
Erel'e SERKAP adina 6dulint bilytik duayen Dr.ibrahim Bodur ver-
di. Erel, Bodur'dan 6dulu almaktan dolayr duydugu mutlulugu kati-
limcilarla paylasirken, Bodur'da yaptigi konusmada sektérin gelisi-
mini anlatt.

“1950'li yillarda fayans bir tahta koli icinde Cekoslovakya'dan
getirilir. Persembe Pazar’'nda ithal edilirdi. 1,5-2 liraya satildigr gtin-
lerdi. Simdi Ulkem, sanayide ve sektér adina sevindirici bir duruma
geldi. Simdi milyonlarca metrekarelik Uretimler ve ihracatlar gergek-
lestiriyoruz. Fuarlar Uretilen Urtinlerin gértictye ciktigr alanlardir. Biz
daha 50'li yillarda Ulkenin sanayiyle kalkinacagini séylemistik. Bu-
gln geldigimiz nokta ne kadar hakli oldugumuzu gésteriyor. Bu
sektortin aile toplantisidir. Bu ailenin bir pargasi oldugum igin gel-
dim ve gurur duyuyorum. Birlik ve beraberlik iginde olalim. Planli,
programli isler yapalim. Sektérimiiz daima énde ve 6ncl olsun” di-
yen Dr. ibrahim Bodur'un yaptigi konusma dakikalarca katilimailar
tarafindan ayakta alkiglandi.

Onur Odullerini alanlar arasinda Prof. Beril Anilanmert de vardi.
Prof. Anilanmert, seramik sanatina yaptigi katkilardan dolayr 6duld-
nU SERFED Baskani Zeynep Bodur Okyay'in elinden aldi. SERFED
Baskani Okyay, “Turk Seramik Dernegi'ne verdigi destek ve yaptigi
calismalardan dolay Prof. Beril Anilanmert'e bu 6ddld vermekten
gurur duyuyorum” dedi. SERSA Bagskan Yardmcisi Haluk Bayrak-
tar, Erhan YUcel'e 6dultnu verirken, SERHAM'dan Selim Cicek, Er-
tan Ozker'e adulint takdim etti. SEREF adina Faruk Arnisoy, YUksel
Ergen’e, TIMDER Baskani Kemal Yildinm’'da Necmi Anadal’a 6dul-
lerini verdiler. Odul Téreni, ¢dil alanlar ile o &dull veren sektdr tem-
silcilerinin cektirdigi aile fotografi ile sona erdi.

UNICERA 2009 Onur Odiilii heykelcikleri Ganakkale Seramik
Fabrikalari Sanat Danigmani Mustafa Tuncalp tarafindan hazirlandi.
The Unicera 2009 Honorary Awards trophies were prepared by
Canakkale Seramik Plants Art Consultant Mustafa Tuncalp.

Grand doyenne given standing applause

The first prize was handed out to Ahmet Yamaner on behalf
of SERFED by Ministry of Public Works and Settlement, Faruk
Nafiz Ozak. Yamaner received this award as the hero of a story
of significant achievement through his efforts over the years.
Grand doyenne Dr. Ibrahim Bodur gave his award to Ender Erel
who spent forty years in the industry on behalf of SERKAP. Erel
shared his delight for receiving the award from Bodur and Bo-
dur described the development of the industry in his speech.

The speech given by Dr. Ibrahim Bodur, who said; “In
1950s, faience was brought in wooden crates from Czechoslo-
vakia, imported from Persembe Pazari. Those were the days
when it was sold for 1.5-2 Liras. Now my country reached a po-
sition to be proud of in the industry. Today, we are accomplis-
hing production and exports of millions of square meters. Trade
fairs are spaces where produced ware are on display. We had
said in the 50s that the country would develop through the in-
austry. The point we reached today shows how right we were.
This is the family meeting of the industry. | came here as | am
part of this family and I'm proud of it. Let us be united. Let us ac-
hieve planned, programmed tasks. Let our industry be always in
front and the leader”, was given a standing applause lasting mi-
nutes by the participants. Prof. Beril Anilanmert was among tho-
se receiving honor awards. Prof. Anilanmert received her award
because of her contributions to the art of ceramics, from SER-
FED President Zeynep Bodur Okyay who said; “I am proud to
give this award to Prof. Beril Anilanmert for the support she ga-
ve to Turkish Ceramics Association and her work”. SERSA Vice-
President Haluk Bayraktar handed out his award to Erhan Ylicel,
with Selim Cicek from SERHAM giving Ertan Ozker his award.
Awards were given by Faruk Arisoy on behalf of SEREF to Y(k-
sel Ergen and by TIMDER President Kemal Yildinm to Necmi
Anadal. The award ceremony came to an end with the family
photograph of award winners and industry representatives gi-
ving the awards.
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UNICERA 2009

UNICERA'ya on tilkeden

107 firma katilds

Turk seramik sektorinin kalbi olarak
degerlendirilen UNICERA Fuari’nin yirmi
birincisi 1-5 Nisan 2009 tarihleri
arasinda gerceklestirildi. Ekonomik krizin
gblgesinde yapilan fuara ozellikle yakin
cevre Ulkelerden is baglantisi icin gelen
ziyaretcilerin yogunlugu dikkat cekti.

Turkiye Seramik Federasyonu ve TIMDER'in TUYAP isbirligi ile
1-5 Nisan 2009 tarihlerinde gerceklestirdigi 21. UNICERA Ulusla-
rarasi Seramik, Banyo ve Mutfak Fuari, artan bir hizla btytyor. Eko-
nomik krize ragmen fuar, sektdr temsilcilerinin yurtdisl is baglanti-
larinin yogun bir bicimde gerceklestigi katiimlara sahne oldu. Bu
sene fuara on Ulkeden (Amerika, Almanya, Belcika, Bulgaristan,
Fransa, ispanya, italya, Misir, Polonya, Singapur) olmak (izere 167
firma ve firma temsilciligi katildi.

UNICERA 2009, 38 bin 189 kisi tarafindan ziyaret edildi. Bir mil-
yar dolarin Gzerinde ihracat hedefi ile yildan yila gi¢ kazanan sera-
mik sektérdnin en genis katiimel kitlesiyle dlzenlenen seramik ve
banyo fuar unvanina sahip olan UNICERA, Avrupa, Balkanlar, Rus-
ya, Kafkasya, Bati ve Orta Asya, Ortadogu ve Afrika'nin énemli se-
ramik alici ve Ureticilerini bulusturarak blyUk ticari potansiyel yarat-
tI. Dinyada Uretimde altinci ve ihracatta dérdinct sirada bulunan
Turk seramik sektdrinin aktorlerini bir araya getiren UNICERA Fu-
arl kapsaminda, seramik kaplama malzemeleri, vitrifiye Urdnler, ha-
vuz, sauna, armatdrler, banyo ve mutfak mobilyalari ve aksesuarla-
r ve bunlarla ilgili yayinlar sergilendi. Turkiye Seramik Federasyo-
nu'nun, sektdriin sanat, bilim, sanayi, teknoloji, tasarim, uygulama
ve arastirma gelistirme gibi ¢esitli alanlarda basarili Gyelerine verdi-
i "Seramik Onur Odllleri" bu yilda fuarda sahiplerini buldu.

Medyanin yogun ilgisi
UNICERA Fuarrna bu yil yazili ve gérsel basin yogun bir ilgi
g6sterdi. Fuar alaninin girisine kurulan medya platformu Turki-

167 firms from ten
countries affended

UNICERA

The twenty-first UNICERA Trade Fair deemed
to be the heart of the Turkish ceramics
industry was held April 1-5, 2009. The large
number of visitors coming for business deals
especially from neighboring countries to the
trade fair held under the shadow of the
economic crisis drew attention.

The 21st UNICERA International Ceramics Bathroom and Kitc-
hen Trade Fair, held by Turkish Ceramics Federation and TIMDER
with the collaboration of TUYAP April 1-5, 2009, is growing at an
increasing rate. Despite the economic crisis, the trade fair was the
stage of participations where sector representatives were busy ma-
king international deals. This year, 167 firms and firm representati-
ves from ten countries (USA, Germany, Belgium, Bulgaria, France,
Spain, ltaly, Egypt, Poland and Singapore) attended the fair.

UNICERA 2009 was visited by 38,189 people. UNICERA, which
owns the title of the ceramic and bathroom trade fair held with the
broadest participant population of the ceramics industry which is
gaining strength year to year with an export target of over one billi-
on Dollars, created a major commercial potential bringing together
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Bu sene fuara on lilkeden (Amerika, Almanya, Belcika, Bulgaristan,
- Fransa, ispanya, ilalya, Misir, Polonya, Singapur) olmak lizere 167

. firma ve firma temsilciligi katildi. UNICERA 2009, 38 bin 189 kisi
tarafindan ziyaret edildi.

ye'nin énemli haber kanallarinin yayin istasyonu olarak kullandigy,
kamuoyu bilgilendirme platformuna dénustdr. TRT, CNNTURK,
NTV, SKYTURK, HABERTURK, HABER 24 gibi haber kanallari,
Turkiye Seramik Federasyonu Yoénetim Kurulu Baskani Zeynep Bo-
dur Okyay'l canli yayinlara cikararak, fuar ve seramik sektérdntn
son durumuna iliskin en son bilgileri aldi.

Fuara medya organlarinin yogun ilgisi kadar politika ve is diin-
yasinin dnemli meslek gruplarinin temsilcilerinin de katilimasr mem-
nuniyet yaratti. Sanayi ve Ticaret Eski Bakani Zafer Caglayan, Ba-
yindirlik ve iskan Eski Bakani Faruk Nafiz Ozak, Istanbul Sanayi
Odasi Bagkani Tanil Kiictk, istanbul Ticaret Odasi Baskani Murat
Yalcintag'in da fuara katiimasi seramik sektérd temsilcilerine kriz
déneminde verilen anlamli bir destek olarak yorumlandi.

-

B ST

[

This year, 167 firms and firm representatives from ten countries
(USA, Germany, Belgium, Bulgaria, France, Spain, Italy, Egypt,
Poland and Singapore) attended the fair. UNICERA 2009 was v
isited by 38,189 people.

significant ceramic buyers and producers of Europe, the Balkans,
Russia, Caucasia, West and Central Asia, Middle East and Africa.
On the occasion of the UNICERA Trade Fair, which brings together
the players of the Turkish ceramics industry which ranks sixth in
production and fourth in exports globally; ceramic tile, vitreous wa-
re, pools, saunas, taps, bathroom and kitchen furniture and acces-
sories and related publications were on display. The “Ceramics Ho-
nor Awards” handed out by Turkish Ceramics Federation to its
members successful in various fields of the industry like art, scien-
ce, industry, technology, design, application and research and de-
velopment found their owners at the show this year as well.

Great interest by media

This year, the print and visual media had great interest in the
UNICERA Trade Fair. The media platform set up at the entry to the
exhibition area turned into a public information platform used as a
broadcast station by Turkey’s important new channels. News
channels like TRT, CNNTURK, NTV, SKYTURK, HABERTURK and
HABER 24 received the latest information on the most recent sta-
te of the exhibition and the ceramics industry by interviewing Tur-
kish Ceramics Federation Chairman of Board of Directors Zeynep
Bodur Okyay in live broadcasts.

Beside the large interest of media outlets, participation of the
representatives of the important trade groups of business world in
the fair was noteworthy. Participation in the trade fair, of Former Mi-
nister of Industry and Trade Zafer Caglayan, Former Minister of
Public Works and Settlements Faruk Nafiz Ozak, President of Is-
tanbul Chamber of Industry Tanil KlicUk and President of Istanbul
Chamber of Trade Murat Yalcintas was interpreted as a meaning-
ful support provided to the representatives of the ceramics in-
austry in this period of crisis.
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UNICERA'da seramik sektoriine

d1MdIn1 deStek Meaningful support
for the ceramics indusfry at UNICERA

Tlrkiye’nin en blyuk ihtisas fuari olan
Tark seramik sektorinin kalbi UNICERA,
bu yil 21.kez kapilarini acarken, Ust dlzey

katilim da dikkat cekti. Iki bakan, gok

saylida sivil toplum kurulusu ve meslek
orgutl baskanlari ile seramik sektéri
temsilcileri UNICERA'da biraraya geldi.

Avrupa’nin en blyuk tGglncu ihtisas fuari olan 21.UNICERA
Uluslararasi Seramik Banyo Mutfak Fuari, 1-5 Nisan 2009 tarih-
leri arasinda TUYAP Beylikduzi Fuar ve Kongre Merkezi'nde
dUzenlendi. Turk seramik sektérdnin yilda bir kez toplu halde
bulustugu, sektértin en yeni Urlnlerini ve en yeni teknolojilerini
tanittigi fuar, Turkiye Seramik Federasyonu (SERFED) ve Tesisat
insaat Malzemecileri Derneginin (TIMDER) gabalariyla (st du-
zey bir katiima sahne oldu. Fuara, Sanayi ve Ticaret Bakani Za-
fer Caglayan, Bayindirlik ve iskan Bakani Faruk Nafiz Ozak, Is-
tanbul Ticaret Odasi (ITO) Bagkani Murat Yalcintas ve Istanbul
Sanayi Odasl (ISO) Baskani Tanil Kuigtk katildi. Hukumetin iki
bakaninin fuara katiimasi seramik sektért temsilcilerine anlamli
bir destek olarak yorumlandi. Yilda bir milyar dolarlik bir inracat
hedefiyle yola ¢ikan ve tamami yerli girdi ile TUrk sanayisine yil-
lardir katkida bulunan Turk seramik sektort temsilcileri bir bas-
ka mutlulugu daha yasadi. Turk sanayisinin ve seramik sektoru-
niin bytk duayeni Dr.ibrahim Bodur'da, rahatsizigina ragmen
fuara katilarak meslektaslariyla biraraya geldi.

UNICERANIN acilisinda konusan TIMDER Baskani Kemal
Yildinm da, “Yirmi yil énce 500 metrekare alan ve iki bin ziya-
retci ile baslayan fuarin bugin kirk bin metrekare fuar alani ve
yetmis binin Uzerinde ziyaretgi potansiyeli ile Turk seramik
sektorunun yillardir tek ve en gérkemli fuari oldugunu ifade et-
ti. Insaat sektérinin 2005-2006'da yizde 45'ler seviyesinde
buyudugunu sdéyleyen Yildirm, kuresel finans krizi ile sektérin
2008'in ilk dokuz ayinda ylUzde 1 oraninda kiguldugunu be-
lirtti. Yildinm, alinmasi gereken Onlemlere iliskin ilkeleri de
sOyle Ozetledi: “Paket zamaninda uygulamaya sokulmalidir;
clnku piyasa dar bogazdadir. Blytk olmalidir; ¢cinkt daral-
manin boyutu ¢ok ciddidir. Uzun sureli olmalidir; ¢inkt dur-
gunluk, tahminlerden daha uzun surecektir. Esnek olmalidir;
cUnkU yarinin ne gibi ilave sorunlar getirecegi hentiz tam ola-
rak bilinmemektedir. Surdurdlebilir olmalidir; gelecekte kamu
aciklarinda ve kamu bor¢larinda tasinamayacak bir bozulma-
ya yol acmamalidir. Paket, kisa vadede talebi uyarici, uzun va-

UNICERA, the heart of the Turkish ceramics
industry, the largest specialist trade fair in Turkey,
opened its gates for the twenty-first time this year
with high level participation. Two ministers, large

number of NGOs and professional association
presidents, and the representatives of the ceramics

industry came together at UNICERA.

The third largest specialist trade fair in Europe, 21st UNICERA
International Ceramics and Bathroom and Kitchen Trade Fair, was
held from April 1 to April 5, 2009 at TUYAP Beylikdtizti Trade Fair
and Convention Center. The trade fair, where the Turkish ceramics
industry meets collectively once a year, promoting the newest pro-
ducts and the newest technologies of the industry, was the stage
of a high level participation, thanks to the efforts of Turkish Cera-
mics Federation (SERFED) and Plumbing and Building Materials
Suppliers Association (TIMDER). Minister of Industry and Trade
Zafer Caglayan, Minister of Public Works and Settlement Faruk
Nafiz Ozak, Chairman of Istanbul Chamber of Commerce (ITO)
Murat Yalgintas and Chairman of Istanbul Chamber of Industry
(ISO) Tanil Kuglk attended the trade fair. Participation of two mi-
nisters of the government in the trade fair was interpreted as a me-
aningful support to the representatives of the ceramics industry.
The representatives of the ceramics industry, setting forth with an
export target of one billion Dollars a year, contributing to the Tur-
kish industry with fully local inputs, experienced yet another happy
occasion. The grand doyenne of the Turkish industry and the ce-
ramics sector, Dr. Ibrahim Bodur joined his colleagues, attending
the trade fair despite his illness.

TIMDER President Kemal Yildinm, who spoke at the inaugura-
tion of UNICERA, said that the trade fair, which started twenty ye-
ars ago on an area of 500 square meters with two thousand visi-
tors, has become the only and most magnificent trade fair of the
Turkish ceramics industry today with forty thousand square meters
of fair space and with a visitor potential over seventy thousand.
Noting that the construction industry grew at the 45 percent level
in 2005-2006, said that the industry got smaller by one percent in
the first nine months of 2008 due to the global financial crisis. Yil-
dinm summarized the principles for measures to be adopted as
follows: “The package must be implemented on time because the
market is in a bottleneck. It has to be large because the size of
contraction is very serious. It must be long-term because recessi-
on will last longer than expectations. It must be flexible because it
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dede rekabet gucund artirici enstrimanlar icermeli ve sektor-
lere ‘talebin artirlmasl’, ‘istihdamin ve yatirmin korunmasi’ gi-
bi 6nemli avantajlari saglamahdir.”

Kemal Yildirm’dan sonra kirstye gelen SERFED Baskani
Zeynep Bodur Okyay, seramik sektérdnun Turkiye icin nasil bir
deger vyarattigini rakamlarla agikladi. Okyay konusmasinda
sunlari séyledi: “Bildiginiz gibi, modern teknoloji yatirmlari ve
artan tasarim gucu ile Ulkemizin yUksek kalitedeki hammadde
rezervlerini isleyerek degere donustdren, yillik iki milyar Euro’ya
ulasan Uretim kapasitesi ve bir milyar Euro'ya ulasan ihracati ile
Tark seramik sektord Ulkemizin 6nde gelen sektorlerinden ve
dunya pazarlarinda rekabet glcUmulzin en yUksek oldugu
alanlardan birisidir. TUrkiye, sektdrin lokomotifi olan seramik
kaplama malzemelerinde 360 milyon metrekare kapasitesi ile
dunyanin altincisi ve Avrupa’nin Ugtncl buyUk Ureticisi konu-
mundadir. Avrupa’nin ilk iki Greticisi olan italya ve Ispanya’nin
son dort yilda Uretim miktarlan yillik yizde 2 duserken, Turki-
ye'nin bu dénemde 2008'e kadar her yil Gretimini ytzde 8 arttir-
mas! anlamlidir. Seramik saglik gereclerinde ise Ulkemiz yirmi
iki milyon parga kurulu kapasitesiyle Avrupa’nin en blyuk Ureti-
cisi durumundadir. Kaplama malzemelerinde Uretimin yUzde
40'In1, saglik gereglerinde ise ylzde 46'sini ihrag eden sektor,
kaplama malzemeleri ihracatinda Cin, ispanya ve italya’nin ar-
dindan dinya dérddnculigtne, saglik gereclerinde dinya be-
sinciligine ve Avrupa’nin en blyudk ihracatgisi konumuna ulas-
mistir. Seramik sanayisi katma deger agisindan da Ulkemizin
onde gelen sektdrlerindendir. Tamamina yakini yerli girdilerle
hazirlanan Urtnler, ihracatta Ulkemize ylzde 84 oraninda net
katki saglamaktadir. Bulundugumuz cografyanin seramik kap-
lama malzemeleri ve saglik gereci pazarlarina yakinhgi, firmala-
nmizin uluslararasi pazarlara acilmasini kolaylastirmaktadir.”

“Seramik sektérii ayakta kalma
miicadelesi veriyor”
Turk seramik sektorintn 220 bin kisiye istihdam sagladi-

is not yet fully known what additional problems will tomorrow bring.
It must be sustainable, must not lead to an unaffordable impair-
ment in public deficits and public debts. The package must con-
tain instruments stimulating demand in the short-term and enhan-
cing competitiveness in the long-term, bringing important advan-
tages to sectors like ‘increasing of demand’ and ‘maintaining of
employment and investments’.

Coming to the podium after Kemal Yildinm, SERFED President
Zeynep Bodur Okyay explained what kind of a value the ceramics
industry created for Turkey, with figures. Okyay said, “As you
know, the Turkish ceramics industry, which processes the high
quality raw material reserves of our country through its modern
technology investments and increasing design power, creating
value with its production capacity reaching two billion Euros a ye-
ar and exports of one billion Euros, is one of the leading sectors
of our country and one of the areas where our competitiveness is
at the highest in global markets. Turkey is sixth in the world and
the third largest manufacturer in Europe with a capacity of 360
million square meters in ceramic tile which is the driver of the in-
austry. It is significant that in the last four years, the production
volumes of Europe’s top two producers; Italy and Spain have
dropped by two percent annually with Turkey increasing its pro-
duction by 8 percent each year until 2008, in this period. In cera-
mic sanitary ware on the other hand, our country is Europe’s lar-
gest manufacturer with its installed capacity of twenty-two million
pieces. The sector exporting 40 percent of its production in tiles
and 46 percent in ceramic sanitary ware has become fourth in the
world following China, Spain and ltaly in exports of tiles, fifth in the
world in ceramic sanitary ware, ranking first in Europe in exports.
The ceramics industry is one of the leading ones in the world in
terms of value added as well. The products prepared using al-
most all local raw materials bring a net contribution of 84 percent
to our country in exports. The proximity of our geography to the
markets of ceramic tile and sanitary ware facilitates our firms’
opening to international markets.
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Zeynep Bodur Okyay

unicera.com
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si Avrupa'nin

gini sdyleyen SERFED Baskani Okyay, Turkiye'nin rekabet gu-
clnU ayakta tutan sektérin, yuksek eneriji fiyatlari, nakliye so-
runlari ve yapisal sorunlarla bogusarak rekabet etmeyi stirdtr-
dugunt ve bugln Ustine gelen krizle birlikte ayakta kalma
muUcadelesi verdigini belirtti. Ekonomik kriz karsisinda alina-
cak 6nlemlerin tutarl bir cergevede ve butuncul bir yaklasim-
la ele alinmasinin zorunlu oldugunun altini ¢gizen Okyay, HUkU-
metin son dénemde hiz kazanan cabalarindan memnuniyet
duyduklarini da ifade etti. Krizle birlikte ihracatin énemli 6l¢U-
de azalmasinin sorunlara yol actigini aktaran Okyay, “Bu krizin
oncekilerden en temel farki, ic ve dis pazarda topyekdn bir ta-
lep daralmasinin mevcudiyetidir. Seramik sektérdndn ihracat
yapisina bakildiginda, ihracatin tutarsal olarak ytzde 59,7’si-
nin Avrupa, ylzde 17,8'inin Amerika ve geriye kalan ylzde
22 5'lik kismin ise Asya Ulkelerine yapildigi gértlmektedir. On-
ceki dénemlerde kriz ortaminda ihracata yonelen sanayiciler,
bu defa ana ihracat pazarlarimiz olan Avrupa ve Amerika’nin
da kriz ortaminda olmasindan dolayi bu krizi daha agir bir se-
kilde hissetmektedirler. 2009 yilinin ilk iki ayindaki seramik ih-
racatimiz gecgen yilin ayni dénemine gére metrekare bazinda
ylzde 41,86, FOB bazinda ylzde 39,41 dismustir. Yasanan
talep daralmasi, kurulu kapasitelerin de atil durumda kalmasi-
na neden olmaktadir. Kaplama malzemelerinde 100 milyon
metrekare ve saglik gereclerinde 70 bin ton olan kullanilama-
yan kapasitenin kullanilmasi halinde sektérde yaratilacak de-
ger, 600 milyon dolarin Uzerindedir. Bos gecen kapasitelerin
tesis degerleri ise 1 milyar dolardan fazladir” dedi.

Turk seramik sanayinin Turkiye’'nin en ylUksek katma deger
yaratan sektdrlerinde biri oldugunu, arastirma-gelistirme, in-
novasyon, tasarim ve markalagsma alanlarinda dinya ile yaris-
tigini belirten Okyay, sektériin 15 yilda ihracatini 13 kat arttir-
digina dikkat cekti. Krizde sektore verilecek destegin énemini
ifade eden Okyay, seramik sektoérl adina beklentilerini de ak-
tardi: “Basta tuketimi canlandiracak vergi indirimleri ve tiketi-

pUﬂICERAd&.

“The ceramics industry is fighting for survival”
SERFED President Okyay, who said that the Turkish ceramics
industry provides jobs for 220,000 people, noted that the industry,
which keeps Turkey’s compelitiveness alive, is continuing to com-
pete, struggling with high energy prices, transportation problems
and structural ones and today is fighting for survival with the crisis
it faces. Underscoring that the measures to be adopted against
the economic crisis must be handled in a consistent framework
with an integrated approach, said that they are pleased with the
government’s efforts which gained momentum recently. Stating
that the significant decline in exports alongside of the crisis is le-
ading to problems, Okyay said; “The basic difference of this crisis
from the ones before is the existence of an overall demand cont-
raction in the local and international markets. Looking at the export
composition of the ceramics industry, it is observed that volume-
wise, 59.7 percent of exports go to Europe, 17.8 percent go to the
US and the remaining 22.5 percent goes to Asian countries. In-
austrialists, which moved towards exports in a crisis environment
in previous periods, feel this crisis more severely as Europe and
the US, which are our main export markets, are also in a crisis en-
vironment. Our ceramic exports in the first two months of 2009 ha-
ve declined by 41.86 percent in terms of square meters and 39.41
percent on FOB basis compared to the same period last year. The
experienced demand contraction causes installed capacities to
stay idle. If the idle capacity, which is 100 million square meters in
liles and 70,000 tons in sanitary ware, is used; the value to be cre-
ated in the industry is more than 600 million Dollars. The installati-
on values of idle capacities are more than 1 billion Dollars”,
Noting that the Turkish ceramics industry is one of Turkey’s hig-
hest added value creating sectors, competing with the world in the
fields of research, development, innovation, design and branding;
Okyay drew attention to the fact that the industry has increased its
exports 13-fold in the last 15 years. Commenting on the significan-
ce of the support to be given to the industry during the crisis, Ok-
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cilere sunulacak dusuk faizli kredi imkanlarini, ¢zellikle yenile-
me sektdrind canlanmasina yoénelik tedbirlerle desteklenmesi
ic pazarda sektoril rahatlatacaktir. ihracat tarafinda ise, Ureti-
cilerin Uzerinde 6nemli bir yuk olan ve sektérin dinyadaki en
pahali enerjiyi kullanmasina yol acan ve sektérin rekabet gu-
clnl elinden alan enerji Gzerindeki vergilerin azaltiimasi
Onemli bir agiim olacaktir. Trk seramik sektérd 2001 krizinde
yUzde 15 kugulmus, buna kargin 2001 yilindan sonraki dort yil
icerisinde kaplama malzemelerinde ylzde 73, saglik gerecle-
rinde ise ylzde 217 blyUme sergilemistir”.

“Ulkemizde halihazirda 2,5 metrekare olan seramik tiketi-
minin 6nuimuzdeki on yil icinde alti metrekareye ¢ikmasi bek-
lenmektedir” diyen Okyay, “Dunyada ise 1,4 milyar metrekare-
lik ihracat pazarinin éndmuazdeki bes yil icinde 1,8 milyar met-
rekareye ulasmasi 6ngortlmekte ve sektdrin gelecekte de
gelisme trendi icerinde olacagindan kusku duyulmamaktadir”
dedi. SERFED Baskani Zeynep Bodur Okyay, UNICERA Fuari
ile birlikte sektérin moral kazanacagina inandiklarini ve kriz
sonras!i doénemi planladiklarini da soézlerine ekledi. Okyay,
“Sektorun desteklenmesi ve glcli kalmasi sadece karo ve vit-
rifiye Ureticileri icin degil mutfak ve banyo icerisine giren tim
drdnler ve uUreticiler igin de destek anlamini tagimaktadir. Bu
anlamda sektoérdn canl tutulmasi, hammadde, yapi kimyasal-
lar, armatur, banyo mobilyalari, banyo aksesuarlari, profil,
teshir, tesisat yan sanayi ve dagitim kanallari i¢in de itici glg
olacaktir” dedi.

“Onlem paketleri kesintisiz devam etmeli”
UNICERAnIn bu sene bir baska misafiri de istanbul Sana-
yi Odas (ISO) Baskani Tanil Kucuk'tt. ISO Bagkani Kuguk,
ekonomik krize karsl dnlem paketlerinin kesintisiz olarak de-
vam etmesi gerektigini belirtti. Kdresel krizin Turkiye'de fi-
nans sektérinden ¢ok, reel sektoru, dzellikle de sanayiyi vur-
dugunu belirten Kugtk, Turkiye'nin 27 ceyrektir devam eden

W UNiCEera.com

yay also talked about her expectations in the name of the ceramics
industry. “First of all, tax allowances and low interest credit to be of-
fered to consumers for boost consumption and especially measu-
res for revitalizing especially the alterations sector will comfort the
industry in the domestic market. On the export side, reduction of ta-
Xxes on energy which is a significant burden on manufacturers, le-
ading to the industry’s using the most expensive energy in the
world, removing the competitiveness of the sector, will be an impor-
tant approach. The Turkish ceramics industry was downsized by
15 percent in the 2001 crisis; yet it has displayed a growth of 73
percent in tiles and 217 percent in sanitary ware during the four ye-
ars following 2001”. Okyay said; “It is expected that the ceramic
ware consumption, which is 2.5 square meters presently in our co-
untry, will go up to six square meters in the next decade” and ad-
ded; “In the world, on the other hand, it is expected that the export
market of 1.4 billion square meters will grow to 1.8 billion square
meters in the next five years and there is no doubt that the industry
will be in a trend of progress in the future”. SERFED President Zey-
nep Bodur Okyay also said that they believed that the industry will
gain morale with the UNICERA Trade Fair and they have been
planning for the post-crisis times. Okyay said; “Supporting and ke-
eping the industry powerful means support not only for tile and vit-
reous ware manufacturers but for all products incorporated in kitc-
hens and bathrooms and their manufacturers. In this sense, a vivid
industry will be a driving force for raw materials, building chemicals,
taps, bathroom furniture, bathroom accessories, profiles, display
and installation side industries and distribution channels as well”.

“Measure packages must continue
without interruption”

Another guest of UNICERA this year was Tanil Klicuk, Chair-
man of Istanbul Chamber of Industry (ICl). ICI Chairman Kigdlk
stated that the measure packages against the economic crisis ha-
ve to continue without interruption. Noting that the global crisis hit

Zafer Caglayan

67



68

Tanil Kiigiik

4
/s
>

UNICERA 2009

&

araliksiz blylme déneminin kesintiye ugradigina isaret etti.
Kuguk, "Ozel sektérin guclnin adeta tikendigi bu zor do-
nem, HUkUmet ve ekonomi ydnetimlerine her zamankinden
daha buyUk bir gérev ve sorumluluk yuklemistir. Turkiye, bas-
langic itibariyle, giderek buyuyecegdi belli olan yangin karsi-
sinda 6nlem almakta yavas kalmistir' dedi. Ancak, hikime-
tin 6nlem almak yonundeki cabalarinin son dénemde hiz ka-
zandigini memnuniyetle gérduklerini belirten Kucuk, 4. pake-
tin 6zellikle otomotiv sektériinde olumlu bir tepki yarattigini,
OTV ve KDV indirimlerinin zor durumdaki diger sektérler igin
de gundeme gelebilmesini istedi. Kdcuk, sunlari kaydetti:
"Bizim beklentimiz 5. paketin Uretim agirlikli olmasi idi ama 4.
paket gibi bu son paketin de ticaret agirlikli oldugunu gérduk.
Talebi canlandirmak i¢in énemli bir boyut ama bizim asil bek-
lentimiz, es zamanli olarak, isletmelerde, Uretimi yeniden can-
landiracak dnlemlerin de sUratle devreye girmesidir. Yapilan
o6nemlidir ama yeterli degildir. Krize karsl énlem paketleri ke-
sintisiz olarak devam etmelidir. Krizin hic olmazsa bundan
sonrasini az hasarla atlatabilmek igin elimizdeki kisitl imkan-
lar ¢ok iyi ve etkin kullanmak zorundayiz. Turkiye, segim su-
recini geride birakmigtir. Artik, bUtin konsantrasyonumuzun
ekonomide olmasi ve krize karsi micadelenin hizlanmasi ge-
rekmektedir.”

Turk seramik sektoru temsilcilerinin dGnemli gindnde sekto-
re destek vermek igin fuara katilanlar arasinda yer alan istan-
bul Ticaret Odasi (ITO) Yénetim Kurulu Bagkani Murat Yalgin-
tas, Turk seramiklerinin sekiz bin yillik bir gegmisi oldugunu ve
bu topraklardan dogdugunu soyledi. 113 ulkeye ihracat ya-
pan sektdrdn, 220 bin kisiye istihdam sagladigini belirten Yal-
¢intas, 4. ve 5. Paketlerle otomotiv, beyaz esya, insaat, gayri-
menkul ve mobilya sektérlerinde devletin Uzerine duseni elin-
den geldigince yaptigini séyledi. Yalgintas, “Ancak diger sek-
torlerde unutulmamali. Ozellikle déviz kazandirici etkisi yik-
sek olan turizm, istihdam kaynagi olan tekstil, seramik ve tum
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the real industry, especially manufacturing, more than the finance
industry in Turkey; pointed out that Turkey’s uninterrupted growth,
which lasted for 27 quarters, has come to a stop. Kl¢Uk said; “This
difficult period where the power of the private sector is almost dep-
leted, has charged a major duty and responsibility on the govern-
ment and economy administration more than ever. In the begin-
ning, Turkey was cumbersome in taking measures against the fire
which was apparently to grow”. However, noting that they are de-
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sektorlere girdi saglayan enerji sektortine yonelik tedbirlerin
de bir an 6nce aciklanmasini bekliyoruz.” dedi.

“lhracatin ylzde 90’1 sanayi mamulleri”

Fuarin acilisini da yapan Sanayi ve Ticaret Bakani Zafer
Caglayan “Kriz olmasina ragmen Turkiye'nin Gayri Safi Milli
Hasilas’'ni 780 milyar dolara ulastigini, kisi basina milli gelirin
10 bin 500 dolara yaklastigini ifade etti. Caglayan bu artisin se-
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lighted to see that the government’s efforts for taking measures
has gained momentum recently, said that the fourth package cre-
ated a positive reaction especially in the automotive sector and
that SCT and VAT reductions could be considered for other sec-
tors in difficulty as well. Kiigik commented; “Our expectation was
that the fifth package would be focused on production, but we saw
that like the fourth package, this last one is also focused on trade.
This is an important dimension for revitalizing demand but our re-
al expectation is swift activation of measures to rejuvenate produc-
tion in enterprises. What's done is important but not sufficient. Me-
asure packages against the crisis must continue without interrup-
tion. We have to use the restricted capabilities in our hands very
well and effectively so that we can get through at least the next
phase of the crisis with minimum damage. Turkey has left the elec-
tion process behind. Now, all our concentration must be on the
economy and the fight against the crisis must accelerate”.

Istanbul Chamber of Commerce (ICC) Chairman of Board of
Directors Murat Yalgintas, who was among those attending the tra-
de fair to support the industry in this important day for the Turkish
ceramics industry representatives, commented that Turkish cera-
mics has a history of eight thousand years and ceramic was born
in this land. Noting that the industry, exporting to 113 countries,
employed 220,000 people; pointed out that with the fourth and fifth
packages, the government did whatever it could in the automoti-
ve, white goods, construction, real estate and furniture sectors.
Yalcintas said; “But other sectors should also be remembered. We
especially expect the measures for tourism which has a high fore-
ign currency provider, textile which is a source of employment and
the energy industry which supplies input to the ceramic and all ot-
her sectors should be announced as soon as possible”.

“90 percent of exports are manufacturing goods”
Minister of Industry and Trade Zafer Caglayan, who carried out
the inauguration of the trade fair, said that despite the crisis, Tur-

Kemal Yildinm
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bebi olarak da Turk ¢zel sektéranin dinamizmini gosterdi. 132
milyar dolarlik ihracatin ytzde 90'ini sanayi mamullerinin olus-
turduguna isaret eden Caglayan, “Bundan gurur duyuyoruz.
Dunyaya, Avrupa'ya mal satmak her babayigidin harci degil-
dir” dedi. Caglayan, Turkiye'nin en blyuk ihracat yaptigi Avru-
pa ve ABD pazarlarinin ¢oktigunt, Avrupa'da onlarca banka-
nin battigi boylesi bir ortamda Turkiye'deki bankalarin “burnu-
nun bile kanamadigini” vurguladi. Bakan Caglayan, “ABD Mer-
kez bankasi 24 saat dolar basiyor. Bugtn Avrupa Merkez Ban-
kasl Avro baslyor. Tabii ki béylesine bir ortamda bizim alacagi-
miz tedbirlerde dolari, avroyu basamayacagimiza gére bltce
acigl vermek durumundayiz. Bunda utanilacak bir sey yok. Bu-
gun oncelik reel sektdrin yasamini devam ettirmesidir, ihracat-
cinin yeni pazarlara girmesidir, benim istihdam ettigim milyon-
larca calisanin isini asini kaybetmemesidir” dedi.

Su ana kadar bes paket aciklandigini, bu bes pakette top-
lam 36 milyar dolarlik bir finansman ortaya c¢iktigini belirten
Caglayan, calismalarin devam ettigini, kredi garanti fonuna
hazinenin bir milyarlik bir kaynak aktaracagini soyledi. Turki-
ye'yi dinyadan farkli kilan olaylar oldugunu, Turkiye'nin dun-
yada yildizi en fazla parlayacak tlkelerin basinda geldigini ifa-
de eden Caglayan, “Otomotivdeki OTV indirimi ile sektér 24
saat caligir duruma geldi. Otomobil alanlarin dértte Ggl kendi
tasarruflari ile aliyorlar. Turkiye doymamis ag bir pazara sahip.
Psikolojik faktér cok dnemli. Strekli Ulke gindemine kriz pom-
palandiginda 6zel sektér bundan zarar gortr" diye konustu.
Yeni bir yatinm tesvik sistemi hazirladiklarina ve Bakanlar Ku-
ruluna sunulacagina isaret eden Caglayan, burada ytksek re-

key’s gross national product reached 780 billion Dollars and per
capita national income is close to 10,500 Dollars. As a reason for
this rise, Caglayan pointed to the dynamism of the Turkish private
sector. Noting that 90 percent of the exports of 132 billion Dollars
comprise manufacturing goods, Caglayan said; “We are proud of
this. It is not everyone to sell goods to the world, to Europe”. Cag-
layan commented that European and US markets, which are Tur-
key’s largest export destinations, have collapsed and the banks in
Turkey “did not even have a nosebleed” in such a setting where
tens of banks failed in Europe. Minister Caglayan said; “The US
FED is printing Dollars 24 hours a day. Today, European Central
Bank is printing Euros. Indeed, as we cannot print Dollars or Eu-
ros, with measures we will adopt in such an environment, we are
in a position to run a budget deficit. There is nothing shameful abo-
ut this. Today, the priority is that the real industry continues to sur-
vive, that the exporter penetrates new markets, that millions of pe-
ople | employ should not lose their jobs, their food”

Remarking that so far five packages were announced, which
provide a financing of 36 billion Dollars in total, said that efforts are
ongoing and that the Treasury would transfer one billion worth of
funds to the Credit Guarantee Fund. Stating that there are events
which make Turkey different from the world, that Turkey leads the
countries with the best potential in the world, Caglayan said;
“Thanks to the SCT discount on automotive, the sector started to
operate 24 hours. Three quarters of those buying cars do that by
their own savings. Turkey has an unsaturated hungry market. The
psychological factor is very important. The private sector will be
hurt if the crisis is continuously pumped in the news”. Pointing out
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kabet glcu, yuksek katma deger ve yiksek teknoloji olmak
tzere 3Y'ye ¢énem verdiklerini vurguladi. Caglayan, "3Y'yi bir
araya koyunca tesvik sistemi sektérel, bolgesel ve proje bazl
tesvik sisteminde her sektér hak ettigi yeni yatinm destegini
alacak” dedi.

Konusmasinin ardindan sorulari yanitlayan Caglayan, yeni
tesvik sistemiyle ilgili sunlar kaydetti: “3Y bakanlar kurulunda
gorusulecek. Bu ay zannediyorum ki Bakanlar Kurulunda su-
numunu yapariz. Bakanlar Kurulundaki sunumdan sonra Sa-
yin Basbakanimizin, bakan arkadaslarimizin konu Uzerindeki
goruslerinin netlesmesiyle yeni tesvik sistemini aciklayacagiz.
Bekleyin hep beraber sonuglarini gérecegiz. Clnku daha Uze-
rinde tartisilacak konular var. Dért bdlgeye ayirtyoruz. Birbirin-
den farkli tesvik yogunlugu olan dort bolge olacak. Sektorleri-
miz yUksek katma degere, ylksek teknoloji ve ylksek rekabet
gUctne sahip sektorler olacak. Bir de proje bazl dedigimiz,
Turkiye icin hayatiyet arz eden, istihdamiyla, teknolojisiyle ya-
banci sermayesiyle, sektorlerin yatirnm cinslerine, miktarlarina
gore farklilik arz eden bir yapimiz olacak. Bekleyin hep bera-
ber gorecegiz insallah.”

Bakan Caglayan ihracattaki dtsUse iliskin bir soruya kar-
silik da Turkiye'nin 132 milyar dolar ihracat yaptigini ve bu-
nun agirlkl olarak Avrupa ve ABD'ye yapildigini ifade ede-
rek, “Su anda gerek Avrupa gerek Amerika pazarlarinda cid-
di bir gékus yasaniyor. Bizim ihracatimizin daralmasi kadar
normal bir sey olabilir mi? Su ana ne yapiyoruz? Bir taraftan
ic pazar bir taraftan da yeni pazar arayislari noktasinda ihra-
catcllarimiza gerek Eximbank gerek KOSGEB noktasinda
¢cok 6nemli destekler veriyoruz. Daralmayi yasayacagiz” ya-
nitini verdi. Bu noktada kuresel krizin Turkiye ekonomisine
gerek issizlik gerek ekonomik boyutta ciddi bir etkisi oldugu-
nu soyleyen Caglayan, Turkiye'nin su anda kuresel krizi en
az hasarla atlatma noktasinda bulundugunu, 53'e yakin ted-
bir aldiklarini vurguladi.
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that they were preparing a new investment incentives system which
would be presented to the Council of Ministers, stressed that they
are emphasizing 3 Hs as high competitive power, high value ad-
ded and high technology. Caglayan said; “When 3 Hs are brought
together, each sector will get the new investment support it deser-
ves in the sector, region and project based incentives system”.

Responding to questions after his speech, Caglayan noted the
following on the new incentive system: “The 3Hs will be conside-
red at the Council of Ministers. | think this month, we will present it
at the Council of Ministers. After the cabinet presentation, we will
announce the new incentive system as the views of the Honorab-
le Prime Minister and our Minister colleagues on the matter beco-
me clear. Wait and we all will see the results. Because there are
still matters to be discussed. We are creating four regions. There
will be four regions with disparate incentive concentrations. Our
sectors will be those with high value added, high technology and
high competitiveness. Then we will have a structure we call project
based which differ by employment, technology, foreign invest-
ment, types and volumes of investment of sectors which are vital
for Turkey. | hope we all will get to see them, wait! ”.

In response to a question on the drop in exports, Minister Cag-
layan said that Turkey’s exports are worth 132 billion Dollars; pre-
dominantly to Europe and the US, and added, “Presently there is
a serious downturn in both the European and also American mar-
kets. Can there be anything more normal than the contraction in
our exports? What have we done so far? We are providing very im-
port support both through Eximbank and also through KOSGEB to
our exporters in terms of on the one hand, domestic market and
on the other hand, in searching new markets. We will go through
this contraction”. Stating that at this point the global crisis has a se-
rious impact on the Turkish economy in terms of both unemploy-
ment and also economically, he stressed that Turkey is at the po-
int of overcoming the global crisis with minimum damage, that they
have adopted close to 53 measures.

Murat Yalgintas
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SERSA Yénetim Kurulu Baskani

Erdem Cenesiz

SERSA Chairman of Board of Directors

‘Bizim amacimiz
Cin olmak degil
[talya olmakii’

“Our farget is not
becoming

-

China, but Italy” | )

“Hedefimiz Avrupa bazinda marka bilinirligimiz arttirmak. Bu marka
bilinirliginin firma bazinda sayilarinin artmasi Tlrkiye’nin katma degerini
artiracaktir. Tlrkiye vitrifiyede hala ¢ok ucuz bir tlke. Onemli olan rakiplerimizin
sattigi fiyatlara satabilmek. Bizim amacimiz Gin olmak degil, [talya olmaktir.”

“Our target is to enhance our brand recognition in Europe. Turkey’s
value added will increase if the number of firms with brand
recognition increases. Turkey is still a very cheap country in vitreous
ware. What’s important is to be able to sell at the prices our
competitors sell. Our target is not to become China, but Italy.”

Turk seramik sektorindeki her tUrlt seramik saglk gerec-
leri Ureten kuruluslar bir araya getirmek amaciyla 1996'da ku-
rulan Seramik Saglik Gerecleri Ureticileri Dernegi (SERSA),
Avrupa’da en ¢ok Uretim yapan birinci Ulke konumunda olan
sektort temsil ediyor. Dlnya Uretiminin yluzde 10'una yakinini
Ureten SERSA Uyesi Tuark firmalari, Uretimlerinin yizde 60'ini
ihracata ayiriyor. Seramik saglik geregleri sektért temsilcileri-
nin sesi olan SERSA, Turkiye Seramik Federasyonu’nu (SER-
FED) olusturan dénemli derneklerden de biri. Dernegin gicegi
burnunda yeni baskani Erdem Cenesiz ile hedeflerini, sektord
ve genel ekonomik durumu konustuk. SERSA Baskani Cene-
siz bir de mujde verdi. SERSA'nin Avrupa Seramik Saglik Ge-
recleri Ureticileri Birligi'ne Uye oldugunu soyleyen Cenesiz,
dyeligin kendi bagkanlik dénemine denk gelmis olmasindan

The Ceramic Sanitary Ware Manufacturers Association
(SERSA) established in 1996 to bring together all ceramic sani-
tary ware producer companies in the Turkish ceramics industry
represents the sector where Turkey ranks first in terms of pro-
duction in Europe. SERSA member Turkish firms which produce
close to 10 percent of world output allocate 60 percent of their
production to exports. Voice of the ceramic sanitary ware sec-
tor representatives, SERSA, is one of the important associations
comprising the Turkish Ceramics Federation (SERFED), too. We
talked about their targets, the industry and the overall economic
situation with the Association’s brand new president Erdem Ce-
nesiz. SERSA President Cenesiz also gave us good news. Sta-
ting that SERSA became a member of the European Ceramic
Sanitary Ware Manufacturers Association, underscored that he
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da memnuniyet duydugunu, bu konuda olaganUstl gayret
gosteren SERFED Genel Sekreteri Germiyan Saatgioglu’nun
katkilarinin altini cizdi.

SERSA Bagkan olarak éncelikli hedef ve projeleriniz neler
olacak?

Yeni ddnemde, gundmuzin temel problemlerinden biri olan
su tuketimi ile ilgili bilinci artirmak konusundaki ¢alismalarimiza
agirlik vereceg@iz. SERSA'nin 2009 yili stratejisi bu olacak. Bunu
ilk yonetim kurulu toplantimizda giindeme getirdik ve destek al-
dik. Hem dreticilerin, hem de kullanicilarin bilinclendiriimesi yo-
niinde tanitim programi yapacagiz. ikinci faaliyetimiz ise anti
bakteriyel seramik yUzeyleri Uzerine Turk Standartlari EnstitU-
st’ne (TSE) goéturdugumuz bir calisma var. Bu konuda TSE'de
bir standart yok. Hazirladigimiz standart dosyasini TSE'ye sun-
duk. Vitrifiye seramikte anti bakteriyel ylzey uygulamasinin,
TSE tarafindan bir standarda kavusturulmasi énemli. Standart
olusursa Bayindirlik Bakanlidi'ndan rahatlikla standardi olus-
mus bir Grln olarak “poz numarasi” alabiliriz. Bu durum bakan-
igin birim fiyatlarinin icine de girecek. Okul, hastane ve kamu
kurumlarinin lavabo ve tuvaletlerinde bu standardi saglamis
Urtnlerin kullanilmasi saglanacak. Hijyen ve saglik 6n planda
olacak. TSE’nin Standart Hazirlama Komitesi’ne tim raporumu-
zu verdik. Bizden raportor istediler, onu da kisa sure iginde ata-
yacagiz. Hizli bir sekilde bu konuyu ¢cozecegiz. Avrupa Birli-
gi'nde (AB) boyle bir standart yok. Belki biz bu konuda standar-
dini ilk olusturan Ulke olacagiz.

Su ve enerjinin verimli kullanilmasini saglayan projeler son
yillarda oldukca giindemde. Bu tiir riinler istenen amaca
uygun tasarrufu gerceklestirecek mi?

Kamu bilinci olusturma gibi bir gérevimizde var. Tuketici ka-
dar Ureticilerimizin de bilinglenmesi édnemli tabii. Son iki yildir,
belli bagl Ureticiler arasinda, ¢zellikle klozetlerde daha az su tu-
ketmeyle ilgili bir yaris basladi. Turkiye bu konuda italyanlarin
¢ok dnlnde yer aliyor. Su anda klozetlerde su kullanimini 3,5 lit-
reye kadar indirdik. Turkiye Istatistik Enstittst (TUIK) verilerine
gore bu klozetleri kullanan 4 kisilik bir aile, yilda elli ton suyu ta-
sarruf etmis oluyor. Su tasarrufu cok énemli ve burada Uc ayak
var. Uretici, kamu ve tuketici. Bu konularda herkesin bilinglendi-
rilmesi gerekiyor.

UNICERA Fuarr’'nda sunu gérdiim. Uriinlerde hem fonksi-
yonellik, hem de estetik bir arada kullaniimis ve gercekten
cok guizel urunler ortaya ¢cikmis. Bu agsamaya sektér nasil
geldi?

Yillar icinde 6nemli kapasiteler olusturuldu. Turkiye'deki ka-
pasitelerin sektorin ikinci bllytk Ureticisi olan italya’dan buytk
oldugunu goériyoruz. italya'da fabrika boyutlari 250-300 bin
parca iken, Turkiye'de 500 bin parcanin Ustinde Uretim yapan
bir surii tesis olustu. Bu asamaya gelmek bir strecti. ikincisi,
once sektordn ¢ncl yatinmeilarinin yakaladigr kalite bilinci tlke
geneline yayildi. Batidan gelen fason Uretim talepleri beraberin-
de tasarim kultdrdnd ve tasarima yonelik zor Urtnlerin Uretilebil-
mesinin énUnU actl. Sonucta Turkiye'de vitrifiye seramigin glic-
I0 oldugu dagitici kanallar tarafindan anlasildi. Bugin nereye
giderseniz gidin, Turkiye vitrifiye seramikte dnemli ve kaliteli bir

was pleased that this membership happened in his own presi-
dency period, and the contributions of SERFED Secretary Ge-
neral Germiyan Saatcioglu who made exceptional efforts in this
regard.

What will your priority targets and projects be as SERSA
President?

In the new period, we will emphasize our work on enhancing
the awareness in connection with water consumption which is
one of the basic problems of today. This will be SERSA’s year
2009 strategy. We discussed this in our first Board of Directors
meeting and got support. We will prepare a promotion program
for educating both the manufacturers and also the consumers.
Our second activity is we have a study we took to Turkish Stan-
dards Institute (TSI) on antibacterial ceramic surfaces. There is
no standard at TSI on this subject. We submitted the standard fi-
le we prepared to TSI. It is important that the antibacterial surfa-
ce application is placed under a standard by TSI in vitreous ce-
ramics. If there is a standard, we can obtain a subheading num-
ber from Ministry of Public Works easily at a product with a set
standard. This, then, will be included in the unit prices of the Mi-
nistry. It will be made possible that products meeting the stan-
dard are used in the lavatories and toilets of schools, hospitals
and public agencies. Hygiene and health will be emphasized.
We submitted our entire report to Standard Preparation Commit-
tee. They asked for a reporter from us. We're going to appoint
him as soon as possible. We will solve this issue in a rapid way.
There is no such standard in the European Union (EU). Perhaps
we will be the first country to build a standard on this subject.

Projects ensuring productive use of water and energy are
quite popular in recent years. Will these types of products
achieve savings meeting the desired objective?

We also have a duty like building public awareness. Of co-
urse, it is important that our manufacturers are aware as much
as the consumers. Last couple of years, a race began in con-
nection with consuming less water especially in toilet bowls
among major manufacturers. Turkey is well ahead of Italians on
this subject. Presently, we dropped water consumption in toilet
bowls down to 3,5 liters. According to Turkish Statistics Institu-
te (TUIK) data, a family of four using such toilet bowls saves fifty
tons of water a year. Water saving is very important and here
there are three legs. The manufacturer, the government and the
consumer. Everyone has to be educated on these subjects.

| saw this at the UNICERA Trade Fair. Both functionality and
also aesthetics are used together in products, producing
truly very nice wares. How did the industry reach this stage?

Significant capacities were created over the years. We see
that the capacities in Turkey are larger than ltaly which is the se-
cond largest producer in the industry. While plant sizes in Italy
are 250-300,000 pieces, a series of plants were built in Turkey
producing more than 500,000 pieces. It was a process to come
to this stage. Secondly, the quality awareness captured by the
pioneer investors in the industry spread all over the country. De-
mand for toll manufacturing coming from the west brought to-
gether with them the design culture and production of tough de-
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Ulke olarak algilaniyor. Giderek de bulylUyen bir fason dretim
alanlari var. italyan ve Alman Urecilere fason Ureten fabrikalar
var. Buradan sonraki asama olan tasarimda da ¢énemli gelisme-
ler kaydettik Simdi hedef Avrupa bazinda marka bilinirliligimiz
arttirmak. Bu marka bilirliliginin firma bazinda sayilarinin artma-
si Turkiye'nin katma degerini arttiracaktir. Turkiye vitrifiyede ha-
la cok ucuz bir tlke. Onemli olan rakiplerimizin sattig fiyatlara
satabilmek. Bizim amacimiz Cin olmak degil, italya olmaktr.

“Pazari bulunmayan yatirim, kaynak israfidir”
Ekonomik krizin diinyayi sardigi su giinlerde bizim daha
pahali satmak gibi bir avantajimiz var mi? Sektor nasil ba-
kiyor genel ekonomik duruma?

Genelde yok. Turkiye ikinci yarida da i¢ ve dis pazar hacmi-
ne ulasamayacak. Ozellikle proje tretimi cok dustd. 2010°un ilk
ceyreginin de iyi olmayacag kanaatindeyim. Ureticilerimizin bu
manada planlama ve hazirlik yapmalari gerekiyor. Gérnen o ki
ABD, AB’den ¢nce krizden cikacak. Bizim seramik saglk ge-
recleri ihracatimizin ¢cok bulytk bir kismi AB’ye. Dolayisiyla
AB’nin gec¢ cikiyor olmasi bizi negatif etkileyecektir. Turkiye'de
bu popdulasyon, is hacmi ve enerji varken, AB krizden ¢ikmasa
bile insaat sektdrd gibi birgok endustriyi tahrik ederek sureci
kendi lehimize cevirebiliriz.

sign products. In the end, distribution channels realize that the
vitreous ware is strong in Turkey. Today, wherever you go, Tur-
key is perceived as an important and high quality country in vit-
reous ware. There is also a toll manufacturing area which is inc-
reasingly growing. There are plants toll manufacturing for Italian
and German manufacturers. We also achieved significant ad-
vances in design which is the next phase. Now, the target is to
increase our brand recognition in Europe. Turkey’s value added
will increase if the number of firms with brand recognition incre-
ases. Turkey is still a very cheap country in vitreous ware.
What'’s important is to be able to sell at the prices our competi-
tion sells. Our target is not to become China, but ltaly.

“Investment without a market is waste of resources”
Do we have an advantage as selling at a higher price these
days when the economic downturn is all over the world.
How does the industry view the overall economic situation?

Overall, no. Turkey will not achieve its domestic and interna-
tional market volume in the second half too. Especially, project
production dropped a lot. | think the first quarter of 2010 will not
be that good either. Our manufacturers have to carry out plan-
ning and preparation in this sense. Apparently, USA will come
out of the crisis before EU. A very large portion of our sanitary
ware exports is to EU. Therefore, EU’s late recovery will affect
us negatively. We can turn the process to our favor, by stimula-
ting various industries like the construction industry even if EU
cannot come out of the crisis; with this population, business vo-
lume and energy in Turkey.

But you’re talking about the domestic market.

Exactly right. Therefore, we expect a set of measures regar-
ding construction in the domestic market from the government.
Ninety-five percent of the construction industry runs totally with
domestic products as a factor enlarging the country’s economy.
Therefore, if you vitalize this sector, you'll see the impact in ot-
her sectors, too. Title deed fees may be dropped temporarily for
housing under 150 square meters, too, especially VAT prob-
lems faced by contractors may be solved.

Can the steps the government will take in the domestic mar-
ket for the construction industry reduce the contraction in
the EU markets accounting for almost 60 percent of ex-
ports? Does the domestic market have such a power?

We expect measures to impact the entirety of the construc-
tion industry from the government. But, we’re not just sitting wa-
iting things from the government alone. We, ceramic manufac-
turers, are ambitious firms. A campaign towards countries less
impacted by the crisis started. Our firms are going door to door
to increase their exports to countries affected less by the crisis.
Maybe our exports will fall but we will force all conditions to sur-
vive. On the one hand, the output of EU manufacturers is drop-
ping. The crisis will have a positive contribution. More care will
be taken when planning plants and capacity in Turkey. An in-
vestment without a market is a waste of resources. A plant
which cannot use its capacity fully is a waste of resources. The
most important benefit taught by the crisis will be this. It will te-
ach us to use resources more efficiently.
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Ama ic piyasadan bahsediyorsunuz siz.

Aynen ¢yle. Dolayisiyla i¢c piyasa da insaata yonelik bir ta-
kim tedbirleri de hikimetten bekliyoruz. Ulke ekonomisini bu-
yUten bir etken olarak insaat sektérintn ylzde 95 tamamen
yerli UrUnlerle yurayor. Dolayisiyla bu sektoérl canlandirirsaniz
diger sektorlerde de etkisini gortrstniz. Tapu harglari 150 met-
rekarenin altindaki konutlarda da gecici olarak indirilebilir, 6zel-
likle mUteahhitlerin Ustlendigi KDV sorunlari ¢ozulebilir.

Hiikiimetin insaat sektériine donik i¢c pazarda atacagi
adimlar, ihracatinin neredeyse yiizde 60’ini karsilayan AB
pazarlarindaki daralmayi azaltabilir mi? i¢ pazarin bu oran-
da bir glicii var m1?

HUkUmetten insaat sektorinun tamamini etkileyecek tedbir-
leri bekliyoruz. Ancak sadece hiktumetten bekleyip de oturmu-
yoruz. Biz seramik Ureticileri azimli firmalariz. Krizin daha az et-
kilendigi Ulkelere bir atak bagladi. Butun firmalarimiz krizden az
etkilenen Ulkelere ihracatlarini artirabilmek icin kapi kapi gezi-
yorlar. Belki ihracatimiz disecek ama biz hayatimiza devam et-
mek igin tUm sartlan zorlayacagiz. Bir taraftan AB’li Ureticilerin
dretimleri azaliyor. Krizin pozitif yénde bir katkisi olacak. Turki-
ye'de tesis ve kapasite planlamasi yapilirken daha dikkatli dav-
ranilacak. Pazar bulunmayan yatinm, kaynak israfidir. Kapasi-
tesini tam kullanamayan tesis, kaynak israfidir. Krizin égrettigi
en 6nemli fayda bu olacaktir. Kaynaklarin daha verimli kullanil-
masini 6gretecektir.

Tiirkiye’nin vitrifiye sektériinde adet olarak yasadig diisiis
2007’de baglamis. Yani krizden énce. Buna bir de ekonomik
krizi ve sonrasindaki belirsizlik suirecini eklendiginizde sek-
tér adina durum nasil goériintiyor.

2008 verileri daha kotu cikacak. Ben 2009 verilerinin bir 6n-
ceki yildan kétu olmayacagini distntyorum. Finansal kriz bas-
lamadan énce i¢ pazarda dahil, is hacmi agisindan bu verileri
aliyorduk. Biz krizi daha erken yasamaya basladik. Finansal kriz
bizim is hacmi olarak yasadigimiz sorunlarin Usttne bir de fi-
nans problemi yasattidi igin bazi tesisler uzunca sure Uretim ya-
pamadilar. Ancak ben bunun 2010 yilinda lineer bir gizgiye otu-
racagini disdnudyorum. Biz tasarimi, markayi ve kalite bilincini
artan bir grafikte yukselttigimiz muddetge Avrupa’daki, hatta
deniz asiri Ulkelerdeki pazar payimizi arttiracagiz. Turkiye bu
konuda 10-15 yil yukselen bir grafik sergileyecektir. Ama gide-
rek yerel Ureticiler arttigi zaman Turkiye'de bugun italya’nin ya-
sadigini on yil sonra yasamaya baslayacaktir. O ylzde bizim
Onumuzdeki on yil iginde markalarimiz glglendirmemiz gerekir.

Kimelenme konusunda ne diistinilyorsunuz?

Kumelenme sektérel bazda dogru bir yaklasim. Fakat k-
melenme, mevcut kime i¢indeki veya bolgesindeki Ureticilerle
bunun disindakiler arasinda haksiz rekabet yaratmamali. KU-
melenmenin sektorel gelisime katki saglayacagini biliyoruz. An-
cak Uretim maliyetlerinde, Urin maliyetlerinde bir haksiz reka-
bet olusturacak icerige sahip olmamasi gerekiyor. Ege, Marma-
ra ve Orta Anadolu’da yatinmlarini yapmis basaril firmalari k-
menin disinda birakip, onlarin haksiz rekabetle karsilasmasi ve
zayiflamasina mani olmak gerekiyor. Bu manada kimelenme
de hikumetin bu hassasiyeti gbz 6nlne almasi gerekiyor.

The decline Turkey went into in the vitreous ware industry in
terms of volume started in 2007. Before the crisis. Adding the
economic crisis and the subsequent ambiguity to this, how is
the outlook for the industry?

2008 data will be worse. I think that 2009 data will not be wor-
se than the previous year. Before the financial crisis, we were get-
ting these data in terms of business volume including the domes-
tic market. We started to experience the crisis earlier. Certain
plants could not produce for a rather long time as the financial cri-
sis introduced a financing problem on top of our problems, in
terms of business volume. But | believe that this will settle on a Ii-
near line in 2010. As long as we improve design, brand and qu-
ality awareness in an upward curve, we will increase our market
share in Europe even in overseas countries. Turkey will have a ri-
sing trend for 10-15 years in this area but as the number of local
manufacturers grows in time, Turkey will start to go through what
Italy is experiencing now. Therefore, we have to strengthen our
brands in the upcoming decade.

What do you think of clustering?

Clustering is the right approach on sector basis. But cluste-
ring should not create an unfair competition between manufactu-
rers within the existing cluster or in that area and those outside.
We know that clustering will contribute to sectoral development
but it should not have content to create unfair competition in cost
of production and cost of products. The successful firms which
made their investments in the Aegean, Marmara and Central Ana-
folia should not face unfair competition and weaken, being left
outside the cluster. In this sense, the government must consider
this concern in clustering.
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Tiirkiye ve dinyada seramik saglik

oerecleri seki

orune kisa bi

r bakss...

A brnief look af the ceramic sanitary ware
Indusfry in turkey and the world...

Turk seramik sektord, Uretim ve ihracatta
dinya capinda 6nemli bir yere sahip olup,
katma degeri yliksek, zengin hammadde
kaynaklari barindiran, ylksek doviz girdisi
saglayan onemli bir sanayii dalidir. Tlirk
seramik sektdrline ivme kandiran en biyuk
faktor, firmalarin teknolojiye yatirim yapmalari
ve yeniliklere kolay uyum gosteren yapilaridir.

Seramik sektérintin énemli mal gruplarindan biri olan sera-
mik saglk gereclerinde, Turkiye'nin Uretim miktar da dahil
edildiginde, Avrupa Uretimi 52 milyon adedi asmis durumdadir.
2007 yilinda Avrupa seramik saglik geregleri sektérinde bir
onceki yila oranla dretim yuzde 1,1, satislar yuzde 1,4 azalir-
ken, ihracatta ise artis gézlemlenmistir. Ote yandan, Avrupa (l-
kelerinin ithalatinda da artis dikkat g¢ekicidir.

Baslica vitrifiye Uretici Ulkeler olan Trkiye, italya ve Porte-
kiz'in ulusal Uretim ve satis egilimleri farklilik géstermesine rag-
men, ithalatlarinda artis yasanmistir. Ttrkiye’'nin Uretimi bir 6n-
ceki yil 14,6 milyon adet iken, 2007 yilinda yUzde 5,3 azalarak
13,8 milyon adet olmustur. Ayni sekilde ihracat da 8,9 milyon
adetten 8,6 milyon adete gerilemistir. Bu rakamlar ithalattaki
oénemli artisla beraber satislarin ylzde 8,7 azalarak 11,6 mil-
yon adete gerilemesine sebep olmustur. Diger taraftan, ital-
ya'nin seramik saglik gerecleri Uretimi 9,1 milyon adet iken
2007 yilinda yuzde 1,5 artarak 9,2 milyon adet olurken; ihracat
ise ylzde 14 artarak 2,9 milyon adetten 3,3 milyon adete yUk-
selmistir. Satiglar ise 8,8 milyon adet iken ylzde 1,9 azalarak
8,6 milyon adet olmustur. Portekiz'de ise, Uretim miktari 8 mil-
yon adet iken yUzde 2,2 artarak 8,2 milyon adet; ihracat ise 6,7
milyon adet iken yUzde 4,2 artarak 6,9 milyon adet olmustur.

Yasanan ekonomik ve finansal kriz nedeniyle Uretimde du-
sUs yasanirken, ayni zamanda artan enerji maliyetleri de sek-
tor firmalarinin karsilastigi en buytk sorunlardan biri haline gel-
mistir. Yasanan ekonomik durgunluk pazarda rasyonalizyon ih-
tiyacini dogurmaktadir. Ozellikle kiiglk firmalarin dretimlerini
durdurma noktasina getirmistir.

The Turkish ceramics industry is an important branch
of industry which has a global significance in produc-
tion and exports, with high added value, accommoda-
ting rich raw material resources, providing high fore-
ign currency input. The most important factor, which
brings momentum to the Turkish ceramics industry, is
the investment in technology by firms, and their struc-
tures which adapt easily to innovations.

In the ceramic sanitary ware, one of the significant groups
of goods of the ceramics industry, when the output volume of
Turkey is included, the output of Europe has surpassed 52
million pieces. In 2007, while in the European ceramic sani-
tary ware industry output has fallen by 1.1 percent over the
previous year, with sales dropping by 1.4 percent, an incre-
ase was observed in exports. On the other hand, there is a
noteworthy increase in the imports of European countries as
well.

Although the national output and sales trends of the main
vitreous ware producing countries; Turkey, Italy and Portugal
vary, there was an increase in their imports. While Turkey’s
output was 14.6 million pieces the previous year, in 2007, this
figure was 13.8 million with a drop of 5.3 percent. In the sa-
me manner, exports have retreated to 8.6 million pieces from
8.9 million pieces. These figures have caused sales to come
down by 8.7 percent to 11.6 million pieces, together with the
significant increase in imports. On the other hand, ltaly’s ce-
ramic sanitary ware output was 9.1 million pieces, going up
to 9.2 million pieces in 2007 with an increase of 1.5 percent;
exports have risen to 3.3 million pieces from 2.9 million pi-
eces, with an increase of 14 percent. Sales, on the other
hand, have declined from 8.8 million pieces to 8.6 million pi-
eces with a drop of 1.9 percent. In Portugal, the volume of
output has gone up from 8 million pieces to 8.2 million pieces
with an increase of 2.2 percent, with exports going up from
6.7 million pieces to 6.9 million pieces, increasing by 4.2 per-
cent.
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2007 Yili Avrupa Seramik Saglik Gereleri Sektorli (Adet)  Year 2007 European Ceramic Sanitary Ware Industry (Pieces)

Uretim
Output

Ulkeler
Countries
Tiirkiye/Turkey
Italya/Italy
Portekiz/Portugal
Avrupa Toplam1

(%) Degisim
Change 07/06

13.826.000 11.628.838
9.260.000 8.680.000
8.215.345 8.215.345

European Total 52.366.873 61.603.920

(%) Degisim
Change 07/06

seoL1ss| 4|
3379989

fhracat (%) Degisim Ithalat | (%) Degisim

Change 07/06

611.350

2974551

22 6.975.240 427.805

Kaynak: Ceramic World Review Say1 79, Ekim-Aralik 2008 n.a.: Veri temin edilememistir

Source: Ceramic World Review Issue 79, October-December 2008 n.a.: No data could be procured

Bugln Avrupa seramik sanayii gok fazla Urtn portféyt Ure-
tebilme, musteri hizmetleri, Urin cesitliligi ve markalarini pa-
zarlama konusunda yuksek kapasiteye sahip ve dinya ¢apin-
da da bilinen bulyUk uluslararasi gruplarin egemenligi altinda-
dir. Bu durum, ktigtk firmalarin drdnlerini hem iyi kalite ve tasa-
rmla Uretmelerini hem de kaginimaz olarak isletme kérlarini
azaltarak dusuUk fiyatlarla satmalarini gerektirmektedir.

Avrupall firmalar, Avrupa disI pazarlarda yukselen Ulkelerin
artan rekabeti ile karsi karsiya kalmaktadirlar. S6z konusu Ulke-
ler dustk kaliteli Urtnler Uretmesine ragmen, dustk Uretim ve
iscilik maliyetleri, daha esnek c¢evre kurallari sebebiyle reka-
betci fiyatlar sunabilmektedirler. Avrupali Ureticiler Avrupa’da
ve diger uluslararasi pazarlarda bu Ulkelerin etkisini azaltmak
icin, rekabetgi fiyatlarla iyi kaliteli drtnler Gretmeli ve bolgesel
olarak satis 6ncesi ve sonrasi hizmet verebilmelidir.

2007 yilinda dinya seramik saglik gerecleri ihracati deger
bazinda bir 6énceki yila oranla ylzde 12 artis kaydederek 4,6
milyar Dolar seviyesinde gergeklesmistir. Cin, 2007 yilinda bir
onceki yilla gore ylzde 16 artigla ve toplam ihracattan aldigi
yluzde 16’k payla sektdérde lider konumunu strddrmektedir.
Cin'i sirastyla 395’er milyon Dolar ihracat ile italya ve Meksika,
370 milyon Dolar ihracat ile AlImanya ve 193 milyon Dolar ih-

Diinya Seramik Saglk Gereleri ithalah World Ceramic Sanitary Ware Imports

2003 2004 2005
ULKELER Bin $ Bin Bin $
COUNTRIES Thousand $ Thousand $ Thousand §
ABD/USA 577.48 720.443 873.583
Ingiltere/England
Ispanya/Spain
Almanya/Germany
Fransa/France
Kanada/Canada
Rusya Fed./Russian Federation
Italya/Italy 63.36
Belcika/Belgium 47.739
Hollanda/Holland
Danimarka/Denmark

73.884
66.471

90.277
76.293

62.859
35.665

65.754
46.338

64.463
Yunanistan/Greece 51.259
Japonya/Japan
45123

34.259

49.506
40.847

50.788
45.423

Giiney Kore/South Korea
Avustralya/Australia
TOPLAM/TOTAL

Kaynak: Birlesmis Milletler statistik Boliimii

Thousand $

200228
168208
191134
160504

10125

42.957 55.53 66.064 92.282

42.044 44.232 51.389 70.279
48.095 57.688 62.864 66.558

2.649.816 3.195.554 3.629.720 4.115.892

Source: UN Statistics Department

While a drop was experienced in output due to the expe-
rienced economic and financial downturn, the energy costs
which increased at the same time have become one of the
most important problems faced by the firms in the industry.
The experienced economic recession leads to the need for
rationalization in the market. Especially small firms have re-
ached the stage of stopping production.

Presently, the European ceramics industry is dominated
by large international groups which have a high capacity in
producing a large product portfolio, customer services, pro-
duct diversification and marketing their brands who are well
known all over the world. This makes it necessary for small
firms to produce goods of both high quality and design and
also inevitably reducing their operating profits, selling at che-
ap prices.

European firms are facing the increasing competition by
emerging countries in the non-European markets. These co-
untries, despite producing low quality products, may offer
competitive prices, thanks to their low production and labor
costs and more flexible environmental requirements. The Euro-
pean producers should produce good quality products at
competitive prices and be able to provide pre and post sale
services on regional basis to decrease
the influence of these countries in Eu-
rope and other international markets.

In 2007, world ceramic sanitary
ware exports, with an increase of 12
percent over the previous year in
terms of value, have reached 4.6 billi-
on Dollars. China maintains its positi-
on as the leader of the industry in
2007 with a rise of 16 percent compa-
red to the previous year, with its sha-
re of 16 percent of total exports. Chi-
na is followed by ltaly and Mexico
with 395 million Dollars worth of ex-
ports each; Germany with 370 million
Dollars and Portugal with 193 million
Dollars.

Imports of world ceramic sanitary
ware in 2007, on the other hand, has
reached 4.8 billion Dollars with a rise
of 17 percent. USA ranks first with 21
percent share of world ceramic sani-
tary ware imports. In second place is

2006 2007
Bin $ Bin $
Thousand §

1.005.471
363.699
335.758
260.992
245.818
160.125
135.854
130.484
124.696
109.058
101.669

77.564
77.513
76.151
63.671
4.794.970

962.366

107.775
85.722

81.606
58.799

60.267
52.332
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racat ile Portekiz iz-

Diinya Seramik Saglik Gereleri ihracat  World Ceramic Sanitary Ware Exports

UK with 364

lemektedir. million — Dol-
) 2007 y|I|ndla 2003 2005 2006 2007 /ars,' third ‘/s
dinya  seramik  BGRQHR:E Bin § Bin$ Bin$ Bin$ Spain  with
saglk gerecleri it- COUNTRIES Thousand § Thousand § Thousand § Thousand § Thousand § 336  million
halati ise ylzde 17 Cin/China 218.396 325.668 474.441 635.302 735.178 Dollars, fourth
oraninda artarak italya/Italy 243.291 289.773 286.819 338.353 394.741 is  Germany
4,8 milyar Dolar Meksika/Mexico 244.995 301.678 333.662 374.271 394.530 with 261 milli-
olarak gercekles- Almanya/Germany, 215425 244412 256.252 303.252 369.820 on Dollars
A o [
vl dinya seramik Ispanya/Spain 129.078 144.257 141.362 144.333 172.202 ranks fifth
o .o Fransa/France 132.514 148.383 147.333 168.177 169.412 . e
saglk geregleri it- with 246 milli-
N Polonya/Poland 54.781 72.959 93.11 124.658 157.064
halatindan aldigi ; on Dollars.
N o Tayland/Thailand 101.384 94.831 110.226 122.187 149.925
yUzde 21 pay ile bi- The Tur-

o ABD/USA 95.829
rinci  konumdadir.

ikinci sirada 364
milyon Dolar ile in-
giltere, dcUncu si-
rada ise 336 milyon
Dolar ile ispanya,
dérdincl  sirada
261 milyon Dolar ile
Almanya ve besinci
sirada 246 milyon
Dolar ile Fransa yer
almaktadir.

Turk seramik sektoru, Uretim ve ihracatta dinya capinda
onemli bir yere sahip olup, katma degeri yUksek, zengin ham-
madde kaynaklar barindiran, yUksek doviz girdisi saglayan
6nemli bir sanayii dalidir. Tdrk seramik sektdrine ivme kandi-
ran en buyUk faktér, firmalarin teknolojiye yatirim yapmalari ve
yeniliklere kolay uyum gosteren yapilaridir. Tarkiye'nin Avru-
pa'ya yakinligi ve dustk iscilik maliyetleri sayesinde ihracat
olanaklari genistir. Seramik Uretiminde ytzde 95 yerli hammad-
de kullaniimasindan dolay disariya bagimlilik oldukca azdir.
Sektdrde yasanan baslica sorunlar; haksiz rekabet, enerji ma-
liyetlerinin yuksek olmasi, nakliye alt yapisinin yetersizligi, se-
ramik hammadde alanlarinin baska amacli tahsisi, fuar ve tani-
tim faaliyetlerinde zorluklar, finansman, yetersiz yerli makine ve
techizat sanayisi ve markalagsma olarak siralanabilir.

Seramik sektoérd Tdrkiye'nin en eski ve en hizl ilerleyen
sektoradur. Sektor her yil Grtinlerini gelistirmekte ve cesitliligini
artirmaktadir. Seramikten Uretilen Urunler, genellikle sofra ve
sUs esyasl, yer ve duvar kaplama malzemeleri ve saglik gerec-
leridir. Seramik sektoru icinde en fazla gelisen alt grup seramik
kaplama malzemeleri ve saglik gerecleri sanayiidir.

Seramik saglik gereclerinde tlkemizde gerceklesen ihracat
2007 yilinda 199 milyon Dolar iken 2008 yilinda deger bazinda
yUzde 12 azalarak 177 milyon Dolar olmustur. S6z konusu mal
grubunda en fazla ihracat yapilan baslica tlkeler sirasiyla in-
giltere, Almanya, Fransa, italya ve ispanya’dir. ihracatin ytzde
80'ini Avrupa Birligi Ulkelerine yapan sektérde, 2008 yilinda ya-
sanan ekonomik kriz, pazarda yasanan durgunluk ve talep az-
lig nedeniyle, 6zellikle ingiltere, Almanya, Fransa, italya ve is-
panya’ya yapilan ihracatlarda ortalama yuzde 25 dusUs yasan-
mistir. Ote yandan ABD'ye yénelik inrcatlarda da miktarda yiiz-
de 44, degerde ise yUzde 40 azalma olmustur.

Tiirkiye/Turkey 122.316

Belgika/Belgium 34.452
Cek Cumhuriyeti/Czech Republic 59.887
TOPLAM/TOTAL 2.598.829

Kaynak: Birlesmis Milletler istatistik Boliimii

112.674 108.845 122.221

95.723 106.485
161.826 179.347 106.631

Ingiltere/England 57.564 81.366

Isveg/Sweden 80433 95.791

3.143.999 3.497.729 4.089.242

Not: TUIK verilerine gore Tiirkiye'nin 2007 yil1 SSG ihracat1 199 milyon $ seviyesinde olup, bu rakamla

Tiirkiye en fazla ihracat gergeklestiren besinci iilke konumunda Portekiz’in oniinde yer almaktadar.
Note: According to TUIK data, Turkey's year 2007 CSW exports are at the level of 199 million $; with this figure,
Turkey is in front of Portugal as the fifth highest exporting country.

136.647
124.398
119.247
116.872
107.232
69.211 88.944
4.574.835

kish ceramics
industry is an
important
branch of in-
dustry which
has a global
significance
in production
and exports,
with high ad-
ded value,
accommoda-
ting rich raw material resources, providing high foreign cur-
rency input. The most important factor, which brings momen-
tum to the Turkish ceramics industry, is the investment in
technology by firms, and their structures which adapt easily
to innovations. Turkey’s export capabilities are broad, thanks
to its proximity to Europe and low labor costs. In ceramic pro-
duction, external dependency is quite small as 95 percent lo-
cal raw materials are used. Main problems faced in the in-
dustry may be listed as unfair competition, high energy
costs, inadequate transportation infrastructure, allocation of
ceramic raw material areas for other purposes, difficulties fa-
ced in trade fair and promotion activities, financing, inadequ-
ate local machinery and equipment industry and branding.

The ceramics industry is Turkey’s oldest and most rapidly
advancing sector. The industry improves its products each
year, increasing its diversity. Wares made of ceramic are ba-
sically table and decorative ware, floor and wall tiles and sa-
nitary ware. The group advancing the most in the ceramics
industry is ceramic tile and sanitary ware.

Exports of our country in ceramic sanitary ware were 199
million Dollars in 2007, coming down to 177 million Dollars in
2008, with a drop of 12 percent by value. The countries of
destination with largest exports in this goods category are, in
order; England, Germany, France, Italy and Spain. In the in-
dustry, which makes 80 percent of its exports to European
countries, the economic downturn experienced in 2008 and
the stagnation and lack of demand in the market have ca-
used an average drop of 25 percent in exports made to UK,
Germany, France, Italy and Spain. On the other hand, there
was a decline of 44 percent volume-wise and 40 percent
value-wise in exports to USA.

85.947 99.368

Source: UN Statistics Department
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“Artik para

<

harcanmadan, para
Kazanimiyor’

Ekonomik krizin yasandigi su gunlerde verimli
calismak ve aktif olmak gerektigini sdyleyen
Hakan Canakci, kurtulus recetesini de “yeni
urln, yeni yaklasim, yeni pazarlama’ farkliliklari
olarak yaziyor. Isletmelerin bunu basarmasi
halinde krizi minimize edeceklerine inanan
Canakcli’ya gore glinimiiz dlinyasinda artik para
harcamadan para kazaniimiyor.

“No money may be made
without spending, any more”

Stating that these days of economic downturns, it
is necessary to work productively and be active,
Hakan Canakgilar prescribes “New product, new
approach, new marketing” differences as the recipe
for survival. According to GCanakci, who believes
that companies which can manage to do this will
minimize the impact of the crisis, no money may be
made in today’s world without spending anymore.

Canakcilar Sirketler Grubu'nun gecmisi 1960’ yillara kadar
uzaniyor. Turkiye'nin seramik sektérinde énemli ve 6ncd firma-
lari arasinda yer alan grubun, fabrikasyon anlaminda ilk Ureti-
mi olan seramikten tuvalet taslari Grlnleri 1981'de basliyor.
YUzde 50'lere ulasan ihracat portféyu ve zengin Urun yelpaze-
si ile grubun vitrifiye seramik saglik geregleri ve banyo mobil-
yasl Urinlerindeki markasi Creavit ismini tasiyor. 650 calisani,
cevreci fabrikasi, sosyal sorumluluklarinin bilincinde dretim ve
pazarlama faaliyetleri ile Canakcilar Sirketler Grubu, bugun alt-
mis Ulkeye ihracat yapan sektérin 6nemli sanayi kuruluslarin-
dan birisi. Ikinci kusaginda yénetim kurulunda yer aldigi dina-
mik bir firma. Grubun geng ydnetim kurulu tyesi olan ikinci ku-
sak Canakcl ailesi Uyesi Hakan Canakci 1980 Zonguldak do-
gumlu. Bilkent Universitesi Kamu Yénetimi ve Siyaset Bilimleri
BolUmU’'nden mezun olan Hakan Canakci, bugtn grubun daha
¢cok genel yonetim, ihracat ve pazarlama calismalarina éncu-
lik ediyor. Ayni zamanda Seramik Saglik Geregleri Ureticileri
Dernegi (SERSA) yoénetim kurulunda da yer alan Hakan Ca-
nakct ile grubun faaliyet alanlarini, markasini ve genel ekono-
mik durumu konustuk.

creavit

Ayt bakiyoruz, fark woruz”

u Uyesi

:

Hakan Canakci

Member of Board of Directors of
|

Canakcilar Group of Cd(npanies

Canakcilar Sirketler Grubu Yonetim Kuri

The history of Canakcilar Group of Companies goes back to
1960s. The Group, which is among the important and pioneer firms
of Turkey in the ceramics industry, started its first mass production
in 1981 with ceramic WC pans. The brand of the group, which has
an export portfolio of 50 % and a rich product range in vitreous ce-
ramic sanitary ware and bathroom furniture, is titled Creavit. Canak-
cilar Group of Companies is one of the leading industrial compani-
es of the sector exporting to sixty countries presently with 650 emp-
loyees, its environmentally friendly plant and production and mar-
keting activities aware of social responsibilities. This is a dynamic
group where the second generation is serving at the Board of Di-
rectors. Hakan Canakci, a second generation Canakci Family
member, who is the young member of Board of Directors of the
Group, was born in Zonguldak in 1980. A graduate of Bilkent Uni-
versity Public Administration and Political Sciences Department,
Hakan Canakci presently heads administration, export and marke-
ting operations of the Group. We discussed the fields of operation,
the brand of the Group and the overall economic state with Hakan
Canakci, who is also a member of Board of Directors of Ceramic
Sanitary Ware Manufacturers Association (SERSA).
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Creavit-Canakcilar Seramik olarak 2008 yili performansiniz
hakkinda bilgi verebilir misiniz? 2008 yili Creavit icin nasil
gecti?

Creavit olarak esas Uretim alanlarimiz vitrifiye seramik saglik
gerecleri sektort ve banyo mobilyalaridir. Bu Uretim gruplarinda-
ki 2008 yili cirosal blylmemiz ortalama yuzde 15 bandindadir.
Aylik 100 bin adet vitrifiye ve U¢ bin set banyo mobilyasi Uretimi-
miz devam ediyor. Uretim ivmemiz fabrikanin tam kapasitesi ile
hiz kesmeden faaliyetlerini strdirmesi yoninde ilerliyor. Bu dre-
tim hacminin ydzde 40'ini1, Avustralya’dan Portekiz’e kadar yakla-
sik altmis Ulkeye ihrac ediyoruz. 2008'in ikinci yarisinda kuresel
krizin tim varligi ile hissedilmeye baslamasi, bizi ihracat merkez-
li distinmekten vazgegcirmedi. Yeni dis pazar hedefleri olusturup,
calismalarimizi bu yénde hizlandirdik. Grubumuzun 2007'de
baslayan énemli bir iskolu da ofis mobilyalar! Uretim ve pazarla-
ma ¢alismalaridir. 2008’de daha da oturan pazar kosullarimiz so-
nucunda, nlfuz edilen pazarlama alanimiz oldukca genisledi.
Yaklasik 25 milyon dolarlik yatirimla kurulan DOXA markall ofis
mobilyalar Uretim ve pazarlama surecimizi de her gecen yil arta-
rak sUrddrecegiz.

Kiiresel krizin ilk alt ay1 Creavit i¢in nasil gecti, ikinci alti ay-
dan neler bekliyorsunuz?

Oncelikle tlkemizdeki kriz etkilerinin, 2008 yilina endekslen-
mesinin dogru olmadigini ddstntyorum. Cunkd gok uzak olma-
yan bir yil édncesinin, siyasi konjonkturinde yasanan kaygan ze-
min 2007’nin ikinci yarisindan itibaren yurtici piyasalara olumsuz-
luklar ekmeyi basarmisti. Islerde duraganlasma, siparislerde
azalma ve sirkllasyonlarda zayiflama kendini iyiden iyiye hisset-
tiriyordu. 2008'in ilk alti ayinda, 2007'nin stregelen is sirkllasyo-
nu devam etti. Ancak ABD’de baslayan ve Avrupa'ya sigrayan
kuresel ekonomik kriz diinyadaki her sirketi olumsuz etkilemeye
basladi. Bu durum karsisinda agresif anlamda ihracat merkezli
olma felsefemizi, yani yeni pazarlara kanalize olma anlayisini ha-
yata gegcirdik. Sektorel blyUk montanl uluslararasi projelere da-
ha ¢cok 6nem verdik ve 2008’de, 2007’yi aratmayan performans
kriterlerini yakaladik, hatta astik. Kriz, 2009 buylme hedeflerimi-
Zi revize etmemize neden oldu. Bizler Creavit ve Doxa olarak;
Uretimde surekliligi saglamaktan, is glict kaybl yasamadan yo-
lumuza devam etmekten hi¢ vazgegmedik. Mutlak Kkarlilik ¢ok
Onemli, ama ayakta kalmak ve dnumuzdeki yillarin tohumlarini
simdiden atmak, bu yilki karliliktan ¢ok ¢cok daha 6énemli bize go-
re. O nedenle, 2009'da sirketlerin bir sekilde Uretimlerine devam
etmesinin ve Uretim, pazarlama ekiplerine sahip ¢ikilmasinin sag-
lanabilmesi gelecege atilacak en blytk adim olacaktir.

Kiiresel ekonomik krizden sektor olarak cikis yollari ile ilgili
g6riis ve énerilerinizi 6grenebilir miyiz?

Daha cok ve daha verimli calismak, daha efektif ve aktif ol-
mak elbette gerekli. Ancak yeni ylzandzU, yeni Urdninlzu, yeni
yaklasim bicimlerinizi, yeni pazarlama farkliliklarinizi yansitarak
asilabilir gériintyor sorunlar. isletmeler bunu basaracak guct
bulabiliyorlarsa, krizi de minimize etmek anlaminda 6nemli mesa-
feler kat edilmis olur. Bizler bu anlamda kendimizi besleyen, ino-
vatif agiimlara sicak bakan, tasarim ayagimizda olusturulan fark-
lilklar Uretim ve pazarlama alanimiza ¢abuk adapte edebilen ko-
numlandirmada oldugumuz igin sansli sayilinz. Artik para har-

Can you tell us about your performance in 2008 as Creavit-
Canakcilar Seramik. How was 2008 for Creavit?

As Creavit, our basic areas of production are the ceramic sa-
nitary ware sector and bathroom furniture. Our growth, turnover-
wise, for 2008 in these production groups is in the strip of 15 per-
cent on the average. We are continuing with our 100,000 pieces
of vitreous ware and three thousand sets of bathroom furniture
production. Our production momentum is advancing without lo-
sing speed, employing the full capacity of the plant. We export
40 % of this production volume to approximately 60 countries
ranging from Australia to Portugal. The fact that in the second
half of 2008, the global crisis made itself be felt at full speed did
not stop us from thinking export oriented. We formed new inter-
national market targets and accelerated our activities in that di-
rection. Another line of business of our group launched in 2007
is production and marketing of office furniture. As a result of our
market conditions which settled even more in 2008, our penetra-
ted field of marketing expanded a lot. We will continue with the
production and marketing process for our DOXA brand office
furniture established with an investment of approximately 25 mil-
lion Dollars increasingly every year.

How was the first six months of the global downturn for Cre-
avit; what are you expecting from the second six months?
First of all, | think that it is not correct to index the impact of
the crisis in our country to 2008. Because the slippery ground ex-
perienced in the political conjuncture of one year previous which
is not very long ago had managed to sow adversities on domes-
tic markets starting from the second half of 2007. There was slo-
wing down of business, a decrease in orders and a weakening
in circulations. In the first six months of 2008, the business turno-
ver of 2007 continued. But the global economic downturn, which
started in USA, jumping to Europe, started to affect every com-
pany in the world negatively. In the face of this situation, we la-
unched our philosophy of becoming aggressively export orien-
ted that is to be canalized into new markets. We started to emp-
hasize large sized international projects and we captured even
surpassed performance criteria in 2008 which did not make us
yearn for 2007. The downturn made us revise our growth targets
for 2009. We, as Creavit and Doxa, never gave up ensuring con-
tinuity in production, and to proceed without losing manpower.
Indeed, profitability is very important; but for us, it is much more
important than profitability this year to survive and to saw the se-
eds of upcoming years. Therefore, the greatest leap towards the
future in 2009 will be to ensure that companies continue produ-
cing and they own up to their production and marketing teams.

Can we learn your views and recommendations regarding
ways out of the global economic downturn as the ceramics
industry?

Of course, it is necessary to work harder and more producti-
vely and to be more effective and active. But it seems that prob-
lems may be overcome by reflecting your new face, new pro-
duct, new ways of approach and new marketing differences. If
companies can find the power to do this, then they can cover im-
portant distances for minimizing the crisis. We may be deemed
lucky as we have a position of nurturing ourselves, employing in-
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canmadan, para kazaniimiyor. Ne kadar ¢ok para harcanirsa, ka-
zanilacak paranin miktari da o denli artiyor. Artik sadece standart
olan drlnle para kazaniimiyor. Farkliliklari anlam tasiyan batin-
lUklerin Ustinltgu her zaman éncelik kazaniyor. Artik olagan ta-
sarimlarla arti degerlerin eldesi guglesiyor. Rengi, ¢izgisi, formu,
durusu, tarzi ile yeni ve fark edilebilir olmayi basarabilenler U¢
bes adim 6ne ¢ikiyor. Artik maliyet daralmalari icin kullanilabile-
cek butdn etken faktorlerin daha iyi analiz edilmesi ve dezavan-
taj yaratan unsurlardan bir an énce kurtulmak gerekiyor. Buttn
reel olumsuzluklara ve kiresel ekonomik krizin yarattigi defor-
masyonlara ragmen, Ulkemiz sektérel olarak dtinyadaki gtclu Ul-
kelerden biridir. Bu gliclin az 6nce saymaya calistigimiz, “ar-
tik”larla iligkilendirilen yeni yonelimlerimizde Ulkemiz bu krizden
gUclenerek bile ¢ikabilir. Bu potansiyel, bizim dlkemizde, bizim
isletmelerimizde fazlasiyla var.

Arastirma gelistirme (arge) calismalariniz hakkinda bilgi ala-
bilir miyiz? Seramik sektoriinde arge nasil bir 5heme sahip?

Olmazsa olmaz bir detaydir arge... Ve hep sdylendigi gibi,
basari detayda yakalanan gizemdedir. Arge'yi sadece Urln ge-
listirmeye endeksleyen bir anlayisin savunucusu olmamali ve
her anlamda bu eylemi gerceklestirebilir firmalar olmaliyiz. An-
cak, efektivitesi zaman boyutuyla kisa stren ve maddi kazanim-
lari ok az olan arastirma ve gelistirme c¢alismalarinin koordinas-
yonsuzlugunu Ulke olarak ¢ézmek zorundayiz. Herkesin, her se-
yi yapmak istedigi, her sey olmak istedigi ve plansizca yapilan
harcamalarin bir ¢ig gibi blyddugu glinuimdz streclerinde, Ure-
tim ve pazarlama alanlarimiza ¢ok blyUk katkilari olacak destek-
lerin koordinasyonunun ne kadar énemli oldugunun farkinda bi-
le olmadigimizi dustntyorum UGlke olarak. Seramik Arastirma
Merkezi (SAM) daha ¢ok bilimsel, teknolojik ve akademik temel-
li ve doktora programli Uretim odaklilikla yetinen bir kurum ol-
maktan kurtulmalidir. Gerekirse moda da yaratmali, gerekirse ta-
sarimsal yaklasimlar da olusturulmalidir. Bu anlamda kadrosu-

’,i'

novative approaches, adapting the differences created in our
design leg swiftly to our production and marketing fields. No mo-
ney can be made any more without spending. The more money
you spend, the more money you can earn. You cannot earn mo-
ney with only standard products any more. The superiority of en-
tities with meaningful differences always has priority. It is beco-
ming impossible to obtain added value with ordinary designs.
Those who can manage to become innovative and distinguis-
hable with color, line, form, stance and style are going few steps
ahead. It is becoming necessary to analyze all active factors
which may be employed for cost reductions better and to get rid
of elements leading to disadvantages. Despite all real adversiti-
es and the deformations stemming from the global economic
downturn, our country is one of the most powerful ones in the
world sector-wise. With our new approaches related to “any mo-
re’s we tried to enumerate before, our country may even get out
of this crisis having gained power. This potential exists in our co-
untry and we have more than enough of this potential in our co-
untry and in our companies.

Could you tell us about your Research & Development (R&D)
activities? What is the significance of R&D in the ceramics
industry?

R&D is a sine qua non detail... And as it is always said, suc-
cess lies in the mystery captured in detail. We must not defend
an understanding in indexing R&D only to product development
and we must be firms which can achieve this activity in all sen-
ses. However, we have to solve as a country the lack of coordi-
nation of the research and development activities, the effective-
ness of which is short in terms of time, which brings little financi-
al gain. In current processes where everyone wants to do everyt-
hing, wants to become everything, where unplanned expenditu-
res grow enormously, | think, as a country, we are not even awa-
re of the fact that it is important to coordinate the supports which
will have great contributions to our production and marketing fi-
elds. The Ceramics Research Center (SAM) must be more than
an institution which finds it adequate to be based on technology,
academics and production, and with Ph.D. programs. If neces-
sary, it must create fashion, generating design approaches too.
In this context, it is an absolute necessity that its staff is reinfor-
ced and collaboration is made with other centers to lead to
synergy. Design is a sine qua non element and must be present
in all aspects of R&D.

Are there markets and segments you concentrate on?

One can cite Africa as a market least affected by the global
crisis with diverse projects. At this time, we have concentrated
export activities to the British market and also we're making se-
rious investments in the name of branding in Commonwealth of
Independent States and the Middle East.

Do you have social responsibility and sponsorship activiti-
es?

We have an operational infrastructure we built by our own
means which we believe to be unique in the world. We have a
“Zo0” and "Botanic Garden” installed on a twenty-five thousand
square meter area outdoors. We have about one thousand ani-
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nun guclendirilmesi ve sinerji doguracak baska merkezlerle is-
birliklerinin mutlak surette hayata gecirilmesi gerekiyor. Tasarim
olmazsa olmaz bir unsurdur ve arge’nin her yéntinde mutlaka
bulundurulmalidir.

Yogunlastiginiz pazarlar ve segmentler var mi?

Global kriz déneminden en az etkilenen ve projeleri gesitlilik
arz eden pazar olarak Afrika 6rnegini vermek mimkin. Bu su-
recte ozellikle ingiltere pazarinda yogun olarak stiren ihracat ca-
lismalarimizin yani sira Bagimsiz Devletler Toplulugu Ulkeleri ve
Ortadogu’da da markalagsma adina ciddi yatinmlar yapmaktayiz.

Sosyal sorumluluk ve sponsorluk calismalariniz var mi?

Kendi olanaklarimizla olusturdugumuz ve gergekten dinya-
da esi benzerinin olmadigina inandigimiz bir isletme altyapimiz
var. Yirmi bes bin metrekarelik isletme agik alaninda olusturuimus
bir “Hayvanat Bahgesi” ve “Botanik Alanimiz” var. Bu alanda sa-
yilari bin adete ulasan seksen0 farkli tirden hayvan ve yetistiril-
mesi iklimsel olarak mumkun gértinmeyen bir ¢cok bitkimiz bulu-
nuyor. Herkesin, her insanin ¢ok rahatga ve hicbir bedel édemek-
sizin paylasabildigi bir alan burasi... Yine isletme acik alani iger-
sinde kurulu bulunan “Arkeoloji ve Etnografya Muzesi” de sosyal
sorumluluk anlayisimizin en énemli yapi taslarindan biridir. Sade-
ce bu butinlikle kalmayan ve kurucularl arasinda Mehmet ve
Mithat Canakcr'nin da bulundugu GOKSEV (Gokgebey Saglik ve
Egitim Vakfi) araciligi ile de birgok sosyal icerikli calismalar yon-
lendiriliyor.

2009 ve 2010’da seramik sektoriinde tasarim, renk, desen ve
teknolojik kullanim olarak nasil bir trend izlenecek? Bu ko-
nuda Creavit’in tarzindan ve yaklagsimindan da bahseder mi-
siniz?

italyan’larin her zaman agrlikta oldugu bir strecin yolcusu-
yuz aslinda. Tasarima ve ¢zgur distnceye ¢ok énem vermemiz
gerektigini ve bunu yasam bigimlerimize yansitmamiz gerektigini
ddsuntyorum. Gelecegi tasarlayamiyorsaniz, tasarlayanlari size
getirmelisiniz. Elbette iyi tasarlayanlar ve elbette sizin adiniza
ses getirebilecekleri. Bilinglenen ginimuz tuketicisi oldukca se-
cici ve alisilagelen tasarimlar yerine modernle klasigin harmani
dizaynlara ragbet gosteriyorlar. Bu dogrultuda daralan mekanla-
r da dustnerek fonksiyonelligi 6n planda olan iddiali tasarimlari,
global trend ile yerel begeniye uygun sekilde sunuyoruz.

2009 ve sonrasinda Tirkiye’nin ve diinya ekonomisinin nasil
bir yol izleyecegini diisiinliyorsunuz, seramik sektorinii ve
Creavit’in 2009 ve 2010 hedeflerini anlatir misiniz?

Bizim Ulkemiz guglu bir Ulke. Dinamiklerimiz fazla bizim. Ama
dogru kullanilabildiginden emin degiliz maalesef. Ulkemizi mu-
asir medeniyetler seviyesinin Uzerine tasimak ve bu amagla var
glctmuzle galismak her bireyin sorumlulugudur. Bunu saglaya-
cak egitim, 6gretim altyapisi olusturulmalidir. Creavit olarak, geli-
sen ve degisen sartlara uyumlulugumuzu ve yukselen trendler
arasindaki konumlanmamizi strddriyoruz. 2009, 2010, 2011 fark
etmez. Hep buylyecegiz ve daha da anlamli hedeflere ulasma
cabalarmizi strddrecegiz. Amaclarimizin, araglarimiza dénustu-
gunU goérdigidmuz anda, yeni ve yasatilabilir hedefler ve amacg-
lar koyarak, onlarl hedeflerimiz arasinda buyUtecegiz.

Mehmet Canakci

"

mals of different species and many plants which are not possib-
le to raise in terms of climate. This is an area which can be sha-
red by everyone without paying anything... Also, the “Archaeo-
logy and Ethnography Museum” installed on plant grounds is
one of the most important building stones of our social responsi-
bility perspective. Also, many activities with social content are
being conducted through GOKSEV (Gékcebey Health and Edu-
cation Foundation) among the founders of which are Mehmet
and Mithat Canakcl.

What will be the trend in 2009 and 2010 in the ceramics in-
dustry in terms of design, color, patterns and technologic
use? Can you tell us about Creavit’s style and approach in
this regard?

Actually, we are a passenger in a process where ltalians are
always predominant. | believe that we have to emphasize the de-
sign and free thinking and to reflect this onto our lifestyles. If you
cannot design the future, you must bring the designers to you.
Of course, these should be good designers and who can make
a name for you. Today’s educated consumer is highly selective
and likes designs which are mixtures of the modern and the clas-
sic instead of the traditional. Here, we offer contending designs
which keep functionality in the forefront in line with global trends
and local tastes, also considering contracting spaces.

What will the path of Turkey and the world’s economy be in
2009 and thereafter; can you tell us the targets for 2009 and
2010 of the ceramics industry and Creavit?

Our country is a powerful one. We have lots of dynamics. But
unfortunately we are not sure that these are employed correctly.
It is the responsibility of each individual to carry our country abo-
ve the level of contemporary civilizations and to work as hard as
possible to that end. An educational and training infrastructure to
provide this must be built. As Creavit, we continue our adaptabi-
lity to developing and changing conditions and our position
among emerging trends. 2009, 2010 or 2011 does not make any
difference for us. We will always grow and continue with our ef-
forts to reach even more meaningful targets. The moment we see
that our targets are transformed into our tools, setting new and
achievable aims and targets, we will make them grow among our
objectives.

Hakan Canakcl
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Gizem Frit |
Yénetim Kurulu |
Ba§kan|

Gizem Frit
Chairman of
Board of

Tiirkive'nin telgffon

ff it ur etICISIYI “We are Turkey’s only
Ihclepenaent il procucer”

en bilyiimeye odaklandik” diyen Gizem Frit Yonetim Kurulu Bagkani
inde Tiirkiye'deki seramik frit pazarinin yiizde 15-20'sini almayi
yledi. Ballik, bugiin otuz iilkeye ihracat yapan Gizem Frit'in diinyanin en
hin de tek bagimsiz frit ireticisi oldugunun altini gizdi.

konomik krlze ¥

“"Gizem Frit Chairman of Board of Directors Tolga Ballik, who says,
"“We focused on growth despite the economic crisis”, stated that
they are aiming at capturing 15-20 percent of the ceramic frit
market in Turkey in two years. Ballik underscored that Gizem Frit,
exporting to thirty countries presently, is the world’s largest and
Turkey’s only independent frit producer.
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Seramik friti Gretmek amaciyla 1979'da Ydicel Ballik tara-
findan Sakarya’da kurulan Gizem Frit'in bugln basinda aile-
nin ikinci kusagini temsil eden Tolga Ballik bulunuyor. Babasi
Ydcel Ballik'in bir hobi olarak basladigi is, bugtn Turkiye'nin
tek bagimsiz frit Ureticisi firmaya dontstyor. Ayni zamanda
emaye friti de Ureten firma, 1980'de bagsladigi Gretiminde bu-
gun dunyanin en énemli Ureticileri arasinda yer aliyor. Seramik
fritinin seramik sektoru icin énemini, Gizem Friti ve genel eko-
nomik durumu Gizem Frit Yonetim Kurulu Bagkani Tolga Bal-
ik ile konustuk.

Gizem Frit'in kurulus dykiisiinii anlatir misiniz?

Gizem Frit, 1979'da eczaci olan babam Yucel Ballik'in ho-
bi olarak basladigi ve buglnlere getirdigi bir kurulus. Amaci-
miz seramik fritleri Uretmekti. Fakat daha sonra emaye sekto-
rinden gelen oOzellikle 1980'de Argelik'ten gelen taleplerle
emaye friti de Uretmeye basladik. Argelik, 0 zaman da bu-
gunku gibi Turkiye'deki en blylk emaye frit kullaniciy-
di. Yurtdisina Urettiklerini inrag etmek istiyordu ve yur-
icinde de kendi yan sanayisini yaratmak dusuncesin-
deydi. Bize cok destekleri oldu. Arcelik'e satabildigimi-
Zi gorunce, dunyanin diger buyutk firmalarina neden sat-
ayalim dedik. Ben o zamanlarda yurtdisinda isletme okuyor-
dum: Egitimimi tamamladim ve 1993'de fabrikanin ihracat depart-
maninda ise basladim. Yaklasik on yil boyunca aktif olarak inraca-
ti ydrdttim. Daha sonra babamin vefatiyla sirketin basina gectim.
Hep kimya okumak istedim. 7-8 yasimdan beri fabrikanin icinde
bayadim.

Frit hangi sektdrlerde kullaniliyor? Seramik fritinin sektér icin
6nemi nedir?

Seramikte kullandigimiz frite, seramik friti diyoruz. Beyaz esya,
tencere, tava ve pisirme araglarinda kullandigimi frit, emaye fritidir.
Altminyum friti dokum friti ve cam friti de var. Dékdm friti bugn ku-
vetlerde kullaniliyor, cam friti ise firn ve ara¢ camlarinda... Ama
buradaki en blyuk sektor seramik frit sektort. Seramik friti digerle-
rine gére pahada en ucuz olan ama cok ciddi tonaji olan frit tdra.
Digerlerinin fiyatlari cok daha pahali. Emaye friti 3 kat, cam friti 20
kat, aliminyum® friti ise 10 kat pahalidir seramik fritine goére... Se-
ramik firit disindaki frit tUrlerinde tonaj azdir, terzi hassasiyetiyle
musteriye 6zel hazirlanir. Seramik friti, seramik sektéru icin hayati
Odnem taslyan bir hammaddedir.

Tiirkiye’de bugtin ne kadar seramik friti tiretiliyor?

Krizden sonra tonajlar degisti tabii. Ama Turkiye'de kendi sera-
mik fritini Ureten firmalar oldugu gibi, yurtdisindan ithal eden firma-
lar ve kedi Urettigi friti satan firmalar var. Yaklasik 200 bin ton civa-
rinda seramik frit pazar bulunuyor. Seramik sektérinin kullanimi-
na gore frit kullanimi ve Uretimi de zaman zaman degisiyor. ispan—
ya da 33 tane frit Ureticisi var ve senede 1 milyar dolarlik seramik
friti Uretiliyor. ltalya da buna yakin derecede... Bunlarin hepsi ba-
gimsiz frit Ureticileri, hicbir karo firmasi artik kendi fritini kendisi
Uretmiyor. Turkiye'de bagimsiz frit Ureticilerinin olmamasi GzdcU.
Her firma her isi yapamaz. Bunu Avrupa’daki gibi yan sanayiye
vermek durumunda kalacaklar. Maliyetler ve enerji fiyatlari bunu
zorunlu kilacak. Emaye friti Uretmede kazandigimiz deneyim bizi
seramik friti Uretmeye de sevketti. Bugin Universitelere fiziksel ve

Today, Tolga Ballik, representing the second generation of
the family, is in charge of Gizem Frit set up in Sakarya by Y(cel
Ballik in 1979 to produce ceramic frit. The business, started as a
hobby by his dad Ydcel Ballik, transformed into Turkey’s only in-
dependent frit producer today. The firm, also producing enamel
frit, currently is among the world’s most important producers with
its production started in 1980. We discussed the significance of
ceramic frit for the ceramics industry, Gizem Frit and the overall
economic situation, with Gizem Frit Chairman of Board of Direc-
tors Tolga Ballik.

Could you tell us the story of Gizem Frit’s establishment?
Gizem Frit is a company started as a hobby and brought to
the present by my father Ylcel Ballk who was a pharmacist, in
1979. Our objective was producing ceramic frit. But then, with the
demand from the enamel sector, especially from Arcelik in 1980,
we started to produce enamel frit too. As today, Arcelik was then
Turkey'’s greatest enamel frit user. It wanted to export abroad and
was thinking of creating its side industry domestically. They had
great support to us. When we saw that we could sell to Argelik,
we said why shouldn’t we sell to other major firms in the world. At
the time, | was studying business abroad. | completed my studi-
es and started in the exports department of the plant in 1993. | ran
the export actively for approximately ten years. Then, when my
father died, | took over the company. | had always wanted to
study chemistry. | grew up in the factory since | was 7-8 years old.

In which sectors is frit used? What is the significance of ce-
ramic frit for the industry?

We call the frit we used in ceramics; ceramic frit. The frit we
use in white goods, pots, pans and cooking devices is enamel frit.
There is also aluminum frit, cast frit and glass frit. Cast frit is used
in bathtubs today; glass frit is used in ovens and vehicle windshi-
elds. But the largest sector here is the ceramic frit sector. Cera-
mic frit costs least compared to the others but has very serious
volume. The prices of the others are much more expensive. Com-
pared to ceramic frit, enamel frit costs three times more, glass frit;
20 times and aluminum frit: 10 times more. The volume of the
types of frit other than ceramic is small. It is prepared custom ma-
de with tailor’s precision. Ceramic frit is a raw material which is of
vital importance for the ceramics industry.

What is the quantity of ceramic frit produced in Turkey to-
day?

The volumes, of course, changed after the crisis but there are
firms producing their own ceramic frit in Turkey and there are tho-
se importing from abroad and those selling the frit of their own
production. The ceramic frit market is about 200,000 tons. De-
pending on the use of the ceramics industry, use and production
of frit also changes from time to time. There are 33 frit producers
in Spain with an output of 1 billion Dollars’ worth of ceramic frit a
year. ltaly is close to this as well. These are all independent frit
producers; no tile firm produces its own frit any more. It is unfor-
tunate that there are no independent frit producers in Turkey.
Every firm cannot do everything. They have to leave this to the si-
de industry like in Europe. Costs and energy prices will make this
necessary. Experience we gained in production of enamel frit le-
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kimyasal frit analizi yapacak laboratuarimiz var. Turkiye'de ik defa
6zel sektdre ait frit arastirma gelistirme merkezini kurduk. Seramik
fritine Eylul 2008'de bagladik.

Uretiminizin ne kadan seramik, ne kadan emaye friti?

Su anda bizim on bir continue firnimiz var. italya’dan Cin’e ka-
dar en buyUk frit tesisiyiz. Firnlanimizdan dokuzu emaye, ikisi se-
ramik dretimi icin kullaniliyor. On iki bin tonluk bir kapasiteyle bas-
ladik seramik fritine. Cok ciddi bir bslimunt de doldurduk. ikinci
finni da yakinda hizmete alacagiz ve bu yil bitmeden seramikte
kurdugumuz kapasiteyi dolduracagiz. Yeni yatirimlarla bunu Gge
katlamay! dUsUnUyoruz. Turkiye'deki bagimsiz tek firmayiz biz.

Diinyadaki seramik frit pazari ne kadar?

Avrupa'da en buytik Ureticiler sirasiyla ispanya, Italya ve Trki-
ye. Ama aralarinda ¢ok buyuk farklar yok. Turkiye eskiden geridey-
ken, italya ve ispanya’ya cok yaklasti. Birkac sene icinde Turki-
ye'nin pazar lideri olacagini dustntyorum. 2010-2011'de Trki-
ye'nin seramik karo pazarinda birincilige oturacagina inaniyorum.
Bu krizde Avrupall Ureticiler ciddi yara aldi ve ylzde 50 kapasite
ile calisiyor. Avrupa’da bir¢ok firma da kapandi. Dinyada Brezilya
ve Cin buyuk Ureticiler. Ortadogu’'da Misir dyle. Rusya’'da cok cid-
di kapasiteler kuruluyor. Turkiye dunyada 5. bUytk Uretici konu-
munda seramik karoda. Krizin yakin dénemde belki Turk firmalari-
na zarari var ama uzun dénemde yararli olacagini dustntyorum.
Bati Avrupa’da maliyet ve cevre faktérlerinden dolayi dretim yapil-
maz hale geldi. Avrupalilar glivenecegi Ulke ariyor. TUrkiye gerek
hammadde kaynagi gerekse fiyat konusunda bazi avantajlara sa-
hip. Turkiye bir milyar Avro'luk karo ihracatindan bahsediyor ama
ispanya’nln yan sanayisi olan seramik frit Gretimi bir milyar Avro.
600 milyon Dolar’lik frit inra¢ ediyorlar.

Seramik firit Tuirkiye’de hangi bélgelerde ¢ikiyor?
Seramik friti hammaddelerinin tamami Turkiye’de mevcut. Ege
ve Ic Anadolu’ya yayilmis vaziyette. Karoda oldugu gibi seramik frit

ad us to produce ceramic frit too. Today, we have a laboratory to
carry out physical and chemical frit analysis for universities. We
set up a frit research laboratory development center owned by
the private industry for the first time in Turkey. We started ceramic
frit in September 2008.

How much of your production is ceramic, how much is ena-
mel frit?

Presently, we have eleven continuous kilns. We are the largest
frit installation from Italy to China. Nine of our kilns are used for
enamel and two for ceramic production. We started ceramic frit
with a capacity of twelve thousand tons. We filled a major portion
of this. We will launch a second kiln soon and fill the capacity we
installed in ceramics before the end of the year. We are planning
to fold this by three with new investments. We are the only inde-
pendent firm in Turkey.

How large is the ceramic frit market in the world?

In Europe, the largest producers are, in order; Spain, Italy and
Turkey. But there isn't much difference among them. While Turkey
was behind before, now it's very close to ltaly and Spain. | think
that Turkey will be the market leader in a few years. | believe that
Turkey will take first place in the ceramic tile market in 2010-2011.
European producers sustained major injury in this crisis and are
working at 50 percent capacity. Many firms closed in Europe.
Brazil and China are major producers in the world. Egypt in the
Middle East. Very serious capacities are being installed in Russia.
In ceramic tile, Turkey is the largest fifth manufacturer. The crisis
may hurt Turkish firms in the near future but | believe that it will
help in the long run. Production became impossible in Western
Europe due to cost and environmental factors. Europeans are lo-
oking for a trusted country. Turkey has certain advantages in
terms of both material, resources and also price. Turkey talks
about tile exports of one billion Euro but in Spain, the output of ce-
ramic frit, which is a side industry, is worth one billion Euro. They
export 600 million Dollars worth of frit.

In what regions of Turkey is ceramic frit extracted?

All ceramic frit raw materials are available in Turkey. It is spre-
ad over the Aegean and Central Anatolia. As in tile, energy acco-
unts for 30-40 percent of costs in ceramic frit production. There-
fore, many large ceramic tile producers abandon producing frit
on their own.

How did you close 2008? What are your export destinations
targets? What is your objective?

We closed 2008 with a turnover of about thirty million Dollars.
This is our enamel frit production turnover. We started producing
ceramic frit in September 2008. We export to thirty countries. We
are selling goods to four of the top five white goods producers in
the world. We send to almost all countries in the world, lead by
Western Europe, North and South America, Australia, North and
South Africa, the Middle East, China and Russia. We either have
representation offices or our own offices in many countries of the
world. We're targeting growth both in ceramics and also in ena-
mel in 2009. We're going through a crisis but we're focused on
growth. We aim at capturing 15-20 percent of the ceramic frit
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Uretiminde de enerji maliyetlerin ylizde 30-40’ini olusturuyor. Zaten
bu nedenden dolay! birgcok blytk seramik karo Uretici firma, ken-
di bunyelerindeki frit Gretimini birakiyor.

2008’i nasil kapattiniz? Hangi pazarlara ihra¢ ediyorsunuz
urettiklerinizi? Hedefiniz nedir?

2008 yilini otuz milyon dolar civarinda bir ciro ile kapattik. Bu
emaye frit Uretim ciromuz. Seramik frit Uretimine Eyllul 2008'de
basladik. Otuz Ulkeye ihracat yapiyoruz. Beyaz esyada dinyanin
en blyUk bes beyaz esya Ureticisinin dérdine mal satiyoruz. Ba-
ti Avrupa, Kuzey ve Glney Amerika, Avustralya, Kuzey ve Glney
Afrika, Ortadogu, Cin ve Rusya basta olmak Uzere diinyanin bu-
tin Ulkelerine gdnderiyoruz. Dunyanin bir¢cok Ulkesinde temsilci-
liklerimiz ya da kendi ofislerimiz var. 2009'da hem seramikte, hem
de emayede blyumeyi hedefliyoruz. Kriz yasiyoruz ama biz bu-
yimeye odaklandik. iki yil icinde Ttirkiye'deki seramik frit pazari-
nin ylzde 15-20'sini almayi hedefliyoruz. Buginde otuz Ulkeye ve
her kitaya ihracat yapan bir firmayiz. Dinyada da emaye fritinde
yUzde 8'lik bir pazar payina sahibiz. Dinyanin en bdytk emaye
frit Ureticisiyiz.

Arastirma gelistirmeye ne kadar biitce ayiriyorsunuz ve kac ki-
silik bir ekiple bunu yapiyorsunuz?

Arastirma gelistrmede yarisi laborant, yarisi da kimya mihendi-
si olmak Uzere on arkadasimiz gérev yapiyor. Gegen sene bir mil-
yon Avro’nun Uzerinde makine techizat ve laboratuara yatinm yap-
tik. Her sene de bunu artiryoruz. Arastirma gelistirme bizim icin ol-
mazsa olmaz. Fabrikanin beynidir laboratuarimiz. Gizem Frit, son
yirmi senede istikrarli bir sekilde ylzde 30 buyUims bir firmadir.

Tirkiye’nin 2009’unu nasil gériiyorsunuz?

Aralik 2008 ve Ocak-Subat 2009 aylari zor aylardi. Sezonun
gelmesi ve krizin o ilk atesinin dismesiyle Mart'ta toparlanma bas-
ladi. Ama yukselis hizli olmayacak. Giglu olan ve krizi akilli ydne-
ten firmalarin sonunda ayakta kalacagina inaniyorum. Krizde dip
yazin gorulecektir. Eylul ayindan sonrada ciddi toparlanma basla-
yacaktr. Ama sektoriin geneline baktigimizda kimse 2009'dan
memnun olmayacaktir. 2010 biraz daha iyi olabilir. Krizde hizli di-
sUs oldu, toparlanma yavas olacaktir. Herkesin mutlu olacagi sene
2011 diye dusuntyorum. Kriz sunu gosterdi. Kucuklerin ayakta
kalma sansi yok. Ya buyUyUp sektdrde basa gureseceksiniz, ya da
yok olup gideceksiniz.

Ekonomik paketler sizi nasil etkiledi?

Bizim icin en dnemli paket dogalgaz paketidir. Gecen sene
ylzde 80'in Uzerinde zamlandi dogalgaz. Huktmetin dogalgazda
indirim yapacagina inaniyoruz. Seramik sektord icin de 6nemli do-
Jalgaz. Sektdrin Avrupa'ya rakip olabilmesi, Avrupa’daki fabrika-
larin, Turkiye'de yatinm yapabilmesi icin dogalgazin ucuz olmasi
gerekiyor. Onemli olan ekonomik ve siyasi glivendir.

Kiimelenme konusuna nasil yaklasiyorsunuz?

Kumelenme genis tutulmali. Ege ve Marmara Bolgeleri'nde ku-
rulu kapasiteler var. Sektére tesvik glizel ama bunun tek bdlgeye
degil, ttm sektére verilmesi gerekiyor. Kurulu kapasiteleri goz ardi
edemezsiniz. Kimelenmede tesvik sisteminin bolgesel degil sek-
torel verilmesi gerektigini dustntyorum.

market in Turkey in two years. Today, we are a firm exporting to
thirty countries and every continent. We have a market share of 8
percent in enamel frit in the world. We are the largest enamel frit
producer of the world.

What is your research development budget and how large is
your team?

Ten colleagues, half of them laboratory technicians and half
chemical engineers are serving in research and development.
We invested in machines, equipment and laboratories worth mo-
re than one million Euro last year. We're increasing these each ye-
ar. R&D is our sine qua non. Our laboratory is the factory’s brain.
Gizem Frit is a firm which grew 30 percent consistently in the last
twenty years.

How do you see 2009 for Turkey?

December 2008 and January-February 2009 were tough
months. It started to pick up in March as the season arrived and
that first fever of the crisis came down. But the rise will not be ra-
pid. | believe that firms, who are strong and manage the crisis in-
telligently, will remain standing in the end. The crisis will hit the
bottom in the summer. Serious recovery will start after September
but looking at the overall sector, nobody will be happy with 2009.
2010 may be a litile better. There was a rapid decline during the
crisis. Recovery will be slow. I think 2011 will be the year everyo-
ne will be happy with. The crisis demonstrated that small ones
cannot survive. You'll either grow and wrestle for the top in the in-
austry or you will be destroyed.

How did the economic packages affect you?

For us, the most important package is the natural gas packa-
ge. Last year, price of natural gas went up by over 80 percent.
We believe that the government will cut prices of natural gas. Na-
tural gas is also important for the ceramics industry. For the in-
dustry to be competitive in Europe, for European plants to invest
in Turkey, natural gas must be cheap. The important thing is the
economic and political confidence.

How do you approach the issue of clustering?

Clustering must be kept broad. There are installed capacities
in the regions of Aegean and Marmara. Incentives for the industry
are nice but these must be provided not to a single region but to
the whole industry. You cannot disregard installed capacities. |
believe that the incentive system must operate not regionally but
for the whole industry in clustering.

87



“Yeninin heyecani” -temasi |I@.U NICERA'
Uluslararasi Seramik Banyo ve Mutfak
Fuari’na 750 metrekarelik standiyla katilan
Kale Grubu, Qanakkaheramik, Kalebodur,
Kale, Kaledekwe KKalePlus markalarinin
0zgiin tasarimlarini misafirleri ve. g
- ortaklariyla paylast.

CanakkalesSeramik&Kalebodur, 21. UNICERA Uluslararasi Se-
ramik Banyo ve Mutfak Fuar’nda bu yil da yepyeni trinleriyle ziya-
retcilerini karsiladr: “Yeninin heyecani” temasl ile Canakkale Sera-
mik, Kalebodur, Kale, Kaledekor ve KalePlus markalariyla fuara ka-
tilan Kale Grubu, 6zgln tasarimlarini paylast. Banyoyu bir yasam
alanina donustlren vitrifiye, armatr ve akrilik Grdnleriyle battinsel
bir yaklasim benimseyen Kale'nin Babel, Basics, Zen, Stil ve Tasa-
rim Serisi Lavabolari 750 metrekarelik stantta misafirlerine zengin
cozimlersunmanin ayricaligini yasatti.

Yeni UrGn serileri Vouge, Vanity, Emotion, Mirage, Balerina,
Amor, Kapitone, Holihop, Cesta, Angel, Fancy, Matisse, Marina, Pu-
re, TeffapRiva ve Melody’i de sergileyen Kale Grubu, modern tek-
nolojisi ve zengin Uriin secenekleri ile tuketicilerin begenisine hitap
eden KalePlus markasinin Kamille Plus, Herba & Papaya ve Grena-
de & Tamarin model mutfaklarini da sergiledi. Banyolarda sik ve
modern tasarimlariyla dikkat ceken Kaledekor ise Cornelian, Gold
ve Aguamarin modellerini fuarda tlketicilerin begenisine sundu.

Tasarim Urdnlerinden ekonomik drlnlere kadar genis bir yelpa-
zede fuara katildiklarini belirten Canakkale Seramik&Kalebodur
Urin Mudart Burak Orhun, “profesyonellere hitap eden, renk kom-
binasyonlariyla modulariteyi sergiledigimiz Urtnler ile nihai tlketici-
ye uygun UrUnlerimiz de var. Ayni zamanda Kalesinterflex dedigi-
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Canakkale Seramik&Kalebodur greeted its visitors this year,
oo, with its brand new products at the 21st UNICERA Internati-
onal Ceramics Bathroom and Kitchen [Trade Fair. Kale Group,
participating in the trade fair with its Canakkale Seramik, Kale-
bodur, Kale, Kaledekor and KalePlus brands with the theme
‘Excitement of the new”, shared its original designs. Babel, Ba-
sics, Zen, Stil.and Tasarim Series basins of Kale which adopts
an integral .approach with its vitreous, tap and acrylic ware,
transforming the bathroom into a living space, allowed the gro-
up to offer its guests rich solutions in the 750 square meter
stand.

Kale'Group, which also displayed its new product series Vo-
uge, Vanity, Emotion, Mirage, Balerina, Amor, Kapitone, Holi-
hop, Cesta, Angel, Fancy, Matisse, Marina, Pure, Terra, Riva
and Melody, also showcased the Kamille Plus, Herba & Papaya
and Grenade & Tamarin model kitchens of the KalePlus brand,
addressing the taste of consumers with its modern technology
and rich product choices. Kaledekor, on the other hand, which
drew attention with elegant and modern designs in bathrooms,
presented its Cornelian, Gold and Aquaramin models to the
consumers at the fair. Canakkale Seramik&Kalebodur Product
Manager Burak Orhun, who noted that they participated in the
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miz 1x3 metre genisliginde, 3 mmiinceliginde Tirkiye'de sadece bi-
zim Urettigimiz bir Uriniimizu de ‘fuarda sergiliyoruz. Bunun yanin-
da mutfak, banyo mobilyasr ve witrifiye Urinlerimizde bulunuyor”
dedi.

“Fuar beklentilerimizi karsiladi”

Seramik sektorinde ebatlarin gittikge buyddugunt sdyleyen
Burak Orhun, farkli radikal ebatlarinda yeni trendler arasinda yer al-
digini ifade etti. Orhun, yeni trendler hakkinda sunlariaktardiz“Mo=
zaikte klgUk ebatlar farkli alternatiflerde bir araya geliyor. Metal
efekti gorintl birkac yildir devam ediyordu. Bu biraz farklilastirila-
rak piriltill bir halde devam edecek. Renkler daha koyulagarak agir
renklere bartindy. Konut Urtnlerinde ise daha canli ve renkli cizgi-
ler hakim oldu. Lila, leylak, su mavisi ve daha sade renklerde. Bir
de bizim ‘Beyaz Koleksiyonu’ diye bu fuarda sergiledigimiz ve bu-
tun beyaz Urtin gamimizdaki serilerimiz bir araya getirdigimiz bolu-
mUmUz bulunuyor. Dekorlarla birlestirerek, belki en basit Urtin diye-
bilecegimiz alanlara beyazla yenilik kattik.”

Danyada yasanan ekonomik krizin seramik sanayini de derin-
den etkiledigini anlatan Orhun, Ispanya’daki CEVISAMA Fuar’nin
oldukga sontk gectiginin altini gizdi. UNICERANIN beklentileriniz
karsiladigini ifade eden Orhun, fuar ziyaretgilerinin buytk bir ¢o-

fair in a broad range from design products to economical ones,
said; “We have products where we display modularity with co-
lor combinations, addressing the professionals, and products fit
for the end consumer. At the same time, we're displaying a pro-
duct only produced by us in Turkey called Kalesinterflex 1x3
meters wide and 3 mm deep, at the fair. Besides, we have Kitc-
hen, bathroom furniture and vitreous ware products”.

“The fair met our expectations”

Burak Orhun, stating that sizes are progressively growing in
the ceramics industry, noted that different radical sizes are also
among the new trends. On the new trends,; Orhun said; “In mo-
saic, small sizes come together in different choices. The metal
effect appearance was ongoing for a few years. This will conti-
nue in a glittering form with a slight difference. Colors got dar-
Kker taking a more reserved look. In home products, on the other
hand, more lively and colorful lines are becoming predominant.
Lilac, water blue and plainer colors. Then we have a section on
display at this fair as the ‘White Collection’ where we bring toget-
her all our series in our white product range. We introduced in-
novation to fields maybe we can call the simplest products, with
the white color combined with decorative ware”. Explaining that
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gunlugunun Canakkale Seramik&Kalebodur standini ziyaret ettigini
de sdyledi. Orhun, “Gegen vyillardaki kadar ¢ok sayida musteri ile
gdrustuk. Yeni projeler ve kontaklar olusturduk. Bizim i¢in yararll ge-
ciyor. Ama disarida dolastigim da cok insan géremiyorum. Belki ge-
nel olarak fuara daha az kisi geliyor olabilir. Hafta sonu daha da ka-
labaliklasacagini distntyorum” dedi.

Kale’den fuar trtinleri

Kale'nin farkll tarzlar ve begenileri banyoda bir araya getiren
vitrifiye takimi Babel'in yeni klvet tasarimlari, dikdértgen, kose ve
asimetrik formlariyla seriye estetik bir uyum katiyor. Babel kivetlere
istege bagli olarak comfort, exclusive, elite ya da deluxe hidroma-
saj sistemleri eklenebiliyor. Aiman tasarimci Adolf Babel imzasini ta-
siyan takimin, kligUk ve blyUk banyolarda, otel ve toplu kullanm
alanlarinda ihtiya¢ duyulabilecek tim ayrintilar bir arada sunan
fonksiyonel tasarimi, yeni 55 cm dikddrtgen lavabo ile universal klo-
zetinde de fark ediliyor. Basics serisi, banyolarin temel intiyaclarini
Karsilayan farkll ebattaki lavabolar, klozet secenekleri ve seriyi ta-
mamlayan kuvet ile genislemeye devam ediyor. Can Yalman'in ta-
sarladigi seri, ev, ofis, restoran ve otel gibi farkl mekanlarin ihtiyac
duydugu coztmleri bir arada sunuyor. Basics serisinin geometrik
cizgileri, Basics kuvetin ana hatlarini olusturuyor. Uzakdogu felsefe-
sini temel alarak, Can Yalman tarafindan tasarlanan Zen klvet, be-
yaz ve siyah olarak iki renk alternatifi ile sunuluyor ve yine beyaz ve
siyah Zen lavabolarla kombine edilebiliyor.

Stil vitrifiye takimi geometrik formu ve modern uygulamalari ile
beklentilerin 6tesinde bir banyo mekani yaratimasina olanak tani-
yor. Stil'in 60x45 cm ebadindaki dikdértgen canak lavabosu ve
45x45 cm ebadindaki kare ganak lavabosu tezgah Uzerinde kulla-
niliyor. Takimin asma klozeti, yerden sekiz cm. yUksekligi sayesinde
hem temizligi hem de hijyen sartlarinin yerine getiriimesini kolaylas-
tinyor. DUnyaca Unlt Finli tasanimer Harri Koskinen'in tasarladig
Bond Koleksiyonu da fuarin en ilgi geken trtnlerinden birini olustur-
du. Ic biikey ve dis bukey karolarin birlikte kullanimasiyla elde edi-
len gériinimle doganin hareketlerini ylzeylere yansitan koleksiyo-
nun renk segenekleri ise dogadaki su, gliines, kum toprak ve kaya
gibi 6gelerin tonlarindan olusuyordu.

Canakkale Seramik&Kalebodur
Uriin Midiirii Product Manager
Burak Orhun

the economic crisis in the world has impacted the ceramics in-
dustry deeply, Orhun underscored that the Cevisama Trade Fa-
ir in Spain was rather dim. Noting that UNICERA met their ex-
pectations, commented that a great majority of trade fair visitors
stopped by the Seramik&Kalebodur stand. Orhun said; “We met
as many customers as in previous years. We built new projects
and contacts. This is quite useful for us but when | tour outside,
I can’t see many people. Maybe, overall, there are less people
visiting the fair. | think it will be more crowded on the weekend”.

Trade fair products from Kale

The new tub designs of Kale’s vitreous ware set, Babel,
combining different styles and tastes in the bathroom, adds an
aesthetical harmony to the series with square, cornered and
asymmetric forms. The comfort, exclusive, elite or deluxe hydro-
massage systems may be added to Babel tubs as optional fe-
atures. The functional design of the set which bears the signa-
ture of German designer Adolf Babel, offering all details which
may be needed in small and large bathrooms, hotels and pub-
lic use areas, is noticed in the new 55 cm rectangular basin and
the universal toilet bowl, too. The Basics series continues to ex-
pand with different sized basins meeting the basic requirements
of bathrooms, bowl! options and the tub complementing the se-
ries. Designed by Can Yalman, the series offers solutions ne-
eded by different spaces like halls, offices, restaurants and ho-
tels in combined form. The geometrical lines of the Basics seri-
es form the outlines of the Basics tub. Based on the Oriental phi-
losophy, the Zen tub designed by Can Yalman comes with two
color options in white or black and may be combined with, aga-
in, white or black Zen basins.

The Stil vitreous ware set allows creation of a bathroom spa-
ce beyond expectations with its geometrical form and modern
applications. The rectangular bow! basin in 60x45 cm format
and the square bow! basin of 45x45 cm of Stil are used on co-
unters. The suspended toilet bowl of the set facilitates both cle-
aning and also fulfillment of hygienic requirements as it is set
eight cm above the floor. The Bond Collection designed by
world famed Finnish designer Harri Koskinen was one of the
most popular products of the fair. The color options of the col-
lection, reflecting the movements of nature on surfaces, with the
look derived by joint use of concave and convex tiles on surfa-
ces, comprise the shapes of elements in nature like water, sun,
sand, earth and rock.
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VitrA Karo Genel Mudiiri Safak Ozan

Eczacibasi Yap! Urtinleri Grubu kurulusu VitrA Karo, 21. UNI-
CERA Uluslararasl Seramik, Mutfak ve Banyo Fuarr'na, 900 metre-
karelik standiyla yer aldi. VitrA Karo’'nun standinda; cam borddr ve
dekorlarla_zenginlestirilen Urtnler, porselen yer karolari, kesme
bordir ve dekorlar, yasam trendlerinden ilham alinarak tasarlanan
her zevke uygun mozaik serileri yer aldi. Fuara otuz yeni Urln ile
katildiklarini sdyleyen VitrA Karo Genel Madurt Safak Ozan, UNI-
CERAnIn geleneksel olarak tim Ureticilerin yeniliklerini is ortakla-
riyla ve sektérle paylastiklari bir fuar oldugunu séyledi. Ozan ayri-
ca, i¢ pazarin en blydk fuarinda olmaktan memnuniyet duydukla-
rini sézlerine ekledi.

Dunyanin zor bir slregten gegtigi su gunlerde VitrA olarak
avantajli olduklarini sdyleyen Ozan, tek bir bolge ya da Ulkede
drUnlerinin pazarlamasini yapmadiklarini belirtti. “Biraz daha dun-
ya 6lgeginde, farkl stratejik pazarlara agirlik vererek Urtinlerimizin
satis ve pazarlamasini gerceklestiriyoruz. Bu kriz ortaminda Vit-
rAnin daha da guclenerek cikacagina inaniyoruz. ik ¢ ayin so-
nuglarina baktigimizda, gerceklesmeler olarak bu kriz ortamina
ragmen olumlu bir stre¢ goérlyoruz. Bardagin dolu tarafina bak-
may yegliyoruz” diyen Ozan, fuarda nasil bir strateji ile yer aldikla-
rini ise soyle aktardi. “ilk 6nce markayi ve markanin imajini 6n pla-
na cikaran stand tasarimiyla buradayiz. ilk olarak markamizin gi-
clintl géstermek istiyoruz. Ikinci bir baslik olarak da bu gtict teyit
eden Urdn gammizla fuardayiz. Bizim Urin gamimiz iginde Vit-
rAnin daha c¢ok rezidans diye tabir ettigimiz, tasarimin ve trendle-
rin 6n plana ¢iktidr Urtinler oldugu gibi teknolojinin de 6n plana ¢ik-
g1 projelere yonelik Grdnler yer aliyor.”

Teknolojinin gelismesiyle birlikte ebatlarin buytdugund soyle-
yen Ozan, porselen diye tanmladiklari karolarin gittikce agirlik ka-
zandigini belirtti. Ozan, “Genel kullanim alanlarinda karolarin kulla-

VitrA Karo General Manager Safak Ozan

Inin geligmesiyle
natlar biiyiyor”

“Sizes grow as
technology develops”

Modern-liiks, tekno-organik ve eko-teknolojik
yeni Urlin gamlarindaki serileriyle fuara
katilan VitrA, 30 yeni Grind, farkh stand
tasarimi ve sunumuyla dikkat cekti.

VitrA, participating in the trade fair with its
new modern-lux, techno-organic and eco-
technological product range series, drew
attention with its 30 new products, distinct
stand design and presentation.

An Eczacibasi Building Products Group company, VitrA Karo,
took part at the 21st UNICERA International Ceramics, Kitchen
and Bathroom Trade Fair, with a 900 square meter stand. Wares
enriched by glass border and decorative tiles, porcelan floor tiles,
cut border tiles and decorative tiles and mosaic series fit for all tas-
tes designed under inspiration by life trends were at VitrA Karo’s
stand. VitrA Karo General Manager Safak Ozan, who said that they
participated in the fair with thirty new products, said that UNICE-
RA traditionally is a fair where manufacturers share their innovati-
ons with their business partners and the industry. Ozan also ad-
ded that they were delighted to be in the biggest trade fair of the
domestic market.

Noting that as VitrA, they are advantageous these days when
the world is going through a tough process, noted that they did not
market their products in a single region or country. “We sell our
products more to world scale, emphasizing different strategic mar-
kets. We believe that VitrA will go through this crisis gaining
strength. Looking at the results of the first quarter, we see a posi-
tive period despite this crisis environment. We prefer looking at the
full side of the glass” said Ozan and described their trade fair stra-
tegy as follows; “First of all, we are here with a stand design brin-
ging forward the brand and the image of the brand. First, we want
to showcase the power of our brand. As a separate heading, we
are at the fair with our product range confirming this power. Pro-
ducts where design and trends are emphasized we call rather re-
sidential and products where technology is emphasized are con-
tained in our product range”.

Stating that sizes grew as technology developed, Ozan noted
that the tiles they identify as porcelain are becoming popular.
Ozan said; “Use of tiles is growing in public areas. Development
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VitrA Karo Pazarlama Miidiirii Konca Calkivik

UNICERA 2009 SOYLESI / INTERVIEW

nimi artiyor. Teknolojinin gelismesi bu sonucu doguruyor. Biz de
VitrA olarak projelere yonelik Urtnlerimizle éne cikiyoruz. Bu fuar-
da bu alandaki yeniliklerimiz is ortaklarimizla paylasiyoruz” dedi.

“30 yeni seri sunuyoruz”

VitrA Karo Pazarlama Madurt Konca Calkivik ise “BAU ve CE-
VISAMA fuarlarindan sonra, UNICERA fuarinda da gértculye ¢ikan
yeni koleksiyonlarimiz, tasarimcilarimizin dinyadaki moda akimla-
nndan ve yeni yasam aliskanliklarindan yola ¢ikarak hazirladigi
6zel serilerden olusuyor. 2009 yili, dogadaki renk ve formlarin, gu-
nUmuzun teknolojik gelismeleriyle butinlestigi bir yil olacak. Tekno-
lojinin soguk renkleri doganin samimi dokunusuyla isinacak ve bu
kontrastin etkileri tasarimlara yansiyacak. Bu dogrultuda hazirladi-
gimiz koleksiyonlarla, konutlar ve blytk projeler icin komple kap-
lama ¢ézUmleri sunan 6ncd bir marka olarak calismalarimiza de-
vam ediyoruz” diye konustu. Kaplama alanindaki yetkinliklerini or-
taya cikartan 900 metrekarelik bir stant ile fuara katilan VitrA Karo,
yeni koleksiyonlarini U¢ ana baslik altinda sergiledi. Calkivik bu
ana bagliklari ise sdyle aktardr: “Banyo alaninda ‘Modern IUks, tek-
no-organik ve eko-teknolojik’ ana bagliklar altinda topladik koleksi-
yonlarimizi. Dogal dokularin, dogal taslarin agirlikta oldugu bir ko-
leksiyon. Bu esintileri teknoloji ile birlestirdik. Banyolarda kullanil-
mak Uzere yirmi iki seri gelistirdik. Ticari mekanlar igin yaptigimiz
yer karolari da standimizda sergileniyor. Orada da Urban-Life kon-
septi altinda bagka serilerimiz var. Son olarak da proje alanindaki
yetkinligimiz arkitekt Urtin grubumuzda gosteriliyor. VitrA, mozaikte
Avrupa’daki en blyUk Uretim kapasitesine sahip. Toplam otuz ye-
ni serimizi bu sekilde sunuyoruz.”

)
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VitrA Karo Marketing Manager Konca Calkivik

of technology gives this result. As VitrA, we are standing out with
our products which are results of projects. We share our innovati-
ons in this area with our business partners at this fair”.

“We offer 30 new series”

VitrA Karo Marketing Manager Konca Calkivik said; “Our new
collections which are showcased at the UNICERA Trade Fair after
BAU and CEVISAMA are special series prepared by our desig-
ners based on the fashion trends and new life habits in the world.
2009 will be a year where colors and forms in nature integrate with
the technological advances of today. The cold colors of techno-
logy will be warmed with the profound touch of nature and the im-
pact of this contrast will be reflected on the designs. We are con-
tinuing our activities as a leading brand offering complete tile so-
lutions for residences and large projects with the collections we
prepare in this direction”. VitrA Karo, attending the fair with a 900
square meter stand emphasizing their capabilities in the field of ti-
les, displayed its new collections under three main headings. Cal-
kivik described these headings as follows; “In the field of bathro-
oms, we gathered our collections under the main titles of ‘modern
lux, techno-organic and eco-technological’. A collection where na-
tural textures and natural stones are predominant. We combined
these inspirations with technology. We developed twenty-two seri-
es to be used in bathrooms. The floor tiles we make for commer-
cial spaces are also on exhibit at our stand. There, we also have
other series under the concept of Urban-Life. Our capability in the
field of projects is demonstrated in our architect product group.
VitrA has the largest production capacity in Europe in mosaics. We
are offering our thirty new series in total in this manner”.,

“The new trend; maximalism”

Noting that organic and natural forms are very important in the
industry, Calkivik said that minimalism and maximalism impacted
the industry as trends varying from time to time. Calkivik said;
“Presently there is the maximalism influence because it is in a ri-
se”. Adding that they made use of certain types of patterns in the
new Vogue series; Calkivik, pointing out that the ceramics and
textile industries follow each other in setting new trends, continu-
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“Yeni trend
maksimalizm”

Sektorde organik ve dogal formlarin
cok dnemli oldugunu styleyen Calkivik, minima-
lizm ve maksimalizmin zaman zaman degisen trendler
olarak sektorde etkisini gosterdigini sdyledi. “Su anda maksima-
lizm etkisi var, cUinkd maksimalizm yukseliste.” Diyen Calkivik, ye-
ni Vogue serisinde birtakim desenlerden yararlandiklarini sézlerine
ekledi. Seramik ve tekstil sektorlerinin yeni trendlerin belirlenmesin-
de birbirlerini takip ettiklerini sdyleyen Calkivik, sézlerini soyle sur-
dardd. “Tekstil dinyasinda yilda iki koleksiyon hazirlanir. Yaz ve kis
koleksiyonu. Biz butln yili igerecek tek koleksiyon hazirliyoruz. Bu
nedenle farkli trendleri farkli bicimlerde koleksiyonlarimiza yansiti-
yoruz. Gelecek yillarda daha farkli koleksiyonlarimiz olacak. Ge-
¢en sene dantel etkisi vardi, bu yil gérmUyoruz o etkiyi. Tekstil ve
moda sektdrindeki trendlerle seramik ve karo sektorindeki tasa-
rnm ve trendler benzerdir ve birbirlerini takip ederler. Venue seri-
mizde baklava desenleri var. Bu desenler ¢rnegin bugtin erkekle-
rin kravatlarinda tekrar moda oldu. Ekose trendi var. Biz onu karo-
da da gosterebiliyoruz.”

Krizin UNICERAYya ugramadigini séyleyen Calkivik, fuarin ilk
Uc¢ guntnde yogunluklu olarak yurtdisi mUsterileriyle ilgilendikleri-
ni, hafta sonu ise yurtici musterilerin gelecegini séyledi. Calkivik,
“Yurtigindeki musterilerimiz, is ortaklarmiz ve yurtdisindaki mdste-
rilerimiz geldi. Ozellikle de cevre Ulkelerdeki musterilerimizin yo-
gunlugu vardi. Seramik Tanitm Grubu Uyesi olarak fuar éncesi
yaptigimiz ¢alismalarin meyvelerini aldigimiz soyleyebilirim. Trki-
ye'nin cevresindeki Ulkelerden ve Ortadogu'dan ¢ok ziyaretgi gel-
di. Fuar cok guizel geciyor” dedi.

Geometrik minimalizm ve liks yagsam;
Venue ve Vogue

VitrAnin modern-Itks kategorisindeki yeni serisi Venue, ge-
ometrik minimalizmin etkisini gésteriyor. Modadan ilham alinarak
tasarlanan Venue serisi, her zaman i¢cinde bulunulmak istenecek
sik mekanlara imza atiyor. Geometrik desenler ve minimalist renk-
ler Venue serisinde bir araya geliyor. 20x50 cm ebadindaki duvar
karolarinda, fildisi, vizon ve koyu kahverengi renkler pariltili efekt-
lerle sunuluyor. Modern-ltks kategorisindeki bir bagka VitrA serisi
de Vogue. Luks yasamdan ilham alan Vogue, 20x50 cm ebadinda,
altin ve platinyum zemin Uzerine islenen siyah veya beyaz desen-
li fonlarla tamamlaniyor. Saraylardan ilham alinarak tasarlanan Vo-
gue serisi, gosterigli renk ve desenlere, zarif tasarimlara ve parlak
ylizey dokusuna sahip.

ed as follows; “Twice a ye-

ar collections are prepared in the world of

textiles;, summer and winter collections. We prepare a sing-

le collection for the whole year. Therefore, we reflect different
trends to our collections in different forms. In future years, we will
have more different collections. Last year, there was the lace ef-
fect. This year, we don't see it. The trends in the textile and fashi-
on industry and designs and trends in the ceramics and tile in-
dustry are similar and follow each other. We have the diagonal
patterns in our Venue series. These became fashionable once
again, for example, in male neckties today. There is the Scotch
trend. We can demonstrate this on tiles, too”.

Calkivik, noting that the crisis did not stop by UNICERA, said
that they were busy mostly with international customers in the first
three days of the fair, that they expected local customers in the
weekend. “Our domestic customers, business partners and inter-
national customers came by. Especially, customers from neigh-
boring countries. As a member of the Ceramics Promotion Gro-
up, | can say that we're picking the fruits of our pre-trade fair ac-
tivities. Lot of customers came from Turkey's neighbor countries
and the Middle East. The fair is going very well” Calkivik said.

Geometrical minimalism and life of luxury;
Venue and Vogue

VitrA’s new line Venue in the modern luxury category is im-
pacted by geometrical minimalism. The Venue series, designed
under inspiration by fashion, undersigns elegant spaces one wo-
uld always want to be in. Geometrical designs and minimalist co-
lors come together in the Venue series. Ivory, mink and dark
brown colors are presented with glittering effect on wall tiles of
20x50 cm format. Another VitrA series in the modern-lux category
is Vogue. Inspired by luxury life, Vogue comes in 20x50 cm
complemented by black or white patterned backgrounds proces-
sed on gold or platinum basis. The Vogue series inspired by pa-
laces has siriking colors and patterns, elegant designs and
glossy surface textures.
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‘UNICERA, sektorin
bayramudir”

“UNICERA, yasamali, yasatiimali ve
yaslandiriimalidir. Sektérel birikimimizi
anlatabildigimiz tek adrestir. Dolayisiyla UNICERA
gelecede acilimimizdir, vizyonumuzdur, misyonumuz
olmaya devam ettirilmelidir”.

Avrupa’nin en bulyUk UcUncu fuar olan UNICERA'da bu vyil
Ozellikle banyo mobilyalari konusunda iddiasini gézler 6nlne
sermeyi hedefleyen Creavit, birbirinden farkli Grdnleriyle ziyaret-
cilerin ilgi odagi oldu. Dogal ahsap malzemenin lake boya, mo-
dern kulp ve yardimci aksesuarlarla harmanindan olusan mobil-
ya tasarimlariyla begeni toplayan Creavit, farkli ebad, renk ve
kombinasyonlarla yerini alan mobilyalar; canak, minimal ve hilton
lavabolar ile tam bir buttnlik sergiledi. Creavit'in 480 metrekare-
lik standinda fark yaratan bir diger yenilik ise Creavit armattr ve
banyo aksesuarlari oldu. Opsiyonel kullanima uygun modeller-
den olusan armatur serileri, uyumlu banyo aksesuarlar ve dus
setleri; seramik saglik gerecleri ve banyo mobilyalari ile olusturu-
lan kombinasyonun tamamlayici unsuru olarak yerini aldi.

UNICERAYI gerek marka degeri gerekse de sektorel katkila-
rindan dolayl 6nemsediklerini sdyleyen Creavit Yonetim Temsilci-
si Erol Arat, fuarda olmayi sevdiklerini belirtti. Fuara nasil bir stra-
teji ile yaklastiklarini ise Arat soyle aktardi. “Yillardir kabimiza si-
gamiyor ve blyUmek istiyorduk. Bu yil bu amacimiza da ulastik.
Kendimizi daha iyi lanse ettigimize inandigimiz yeni yerimizde,
fuar katiimcisi insanlarla sicak diyaloglar kurup kendimizi anlat-
tik. Vitrifiye seramik saglik geregleri ana Uretim ve pazarlama ko-
numuz olmasina ragmen, bu yil ¢zellikle banyo mobilyalari, ban-
yo aksesuarlari ve armaturler konusundaki acilimlarimizi insanla-
rnmiza, profesyonellere ve dagitim kanalimiza anlatarak, cok
olumlu tepkiler aldik. Cok mutluyuz.”

15 Mart Ddnya TUketici Haklari GUnd'nde gerceklestirilen t6-
rende vitrifiye-seramik alaninda 2009 Uluslararasi Tuketici Kalite
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“UNICERA is the
festival of the industry”

“"UNICERA must live, must be made to live and
aged. It is the only address where we can tell our
store of knowledge as a sector. Therefore,
UNICERA is our opening to the future, our vision
and must continue to be our mission”.

Creavit, targeting to reveal its ambition in the field of especially
bathroom furniture this year at UNICERA, Europe’s third largest
trade fair, became the focus of interest of visitors with its products
all different from each other. Gaining accolades with furniture de-
signs comprised of batching of natural wooden material with lac-
quered dye, modern handles and accessories, Creavit displayed
full integrity with furniture in different sizes, colors and combinati-
ons and bowls, minimal and Hilton style basins. Another innovati-
on creating a difference at Creavit's 480 square meter stand was
Creavit's tap and bathroom accessories. The tap series compri-
sing models fit for optional use were the complementary element
of the combination formed by matching bathroom accessories
and shower sets, ceramic sanitary ware and bathroom furniture.

Creavit Management Representative Erol Arat, who noted that
they took UNICERA very seriously due to its brand value and also
its contributions to the industry, stated that they loved taking part
at the fair. Arat related with what kind of strategy they approached
the fair as follows, “For years we have been raring to go and wan-
ted to grow. This year we achieved this objective. In our new pla-
ce, where | believe we have presented ourselves better, we estab-
lished warm dialogues with trade participants and explained our-
selves. Although our main production and marketing subject is vit-
reous ceramic sanitary ware, this year we told our approaches es-

Creavit Management Representative Erol Arat
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creavit

e oo Sk ondipon”

Oduli'ni de alan Creavit, su ve enerji tasarrufu saglayan Uriinle-
rini de fuarda sergiledi. Dort litre ile yikama yapabilen tasarruflu
klozet ayrica yavas kapanan amortisérll klozet kapagiyla hem
estetik, hem de fonksiyonel bir Urin oldugunu kanitlad.

Sinirlamalarin olmadigi bir diinya

Seramik sektérinde sinirlamalarin olmadigi bir diinyaya dog-
ru gidildiginin altini gizen Arat, yeni dénemin egilimleri hakkinda
da su bilgileri veriyor. “Moda’nin renklerini ve desenlerini, teksti-
lin derinliklerinde ve inceliklerinde hissedeceksiniz. Ve bunu za-
man yolculugunda sektérel olarak bize de aktigini ve yaridigu-
nu goreceksiniz. Seramik kaplama malzemelerinde renk ve tasa-
rim detayinda sinirlamalarin olmayacag bir diinyaya dogru gidi-
yoruz. Boyutlar buyUyor, dokular inanilmaz zenginliklere burinu-
yor. Ama vitrifiye beyaz, saf, temiz ve hijyenligin fonksiyonu ola-
rak duru, dupduru... Orada hatlarin dansini ya da tasarimsal al-
beniyi begenilere sundugumuz ¢okca 6rnek var. Civil civil banyo
mobilyalaryla da zaten bu alglyl stslemeye ve glc¢lendirmeye
devam ediyoruz.”

UNICERAnIn fuar olarak dunyaya Turk seramik sektérint an-
latmak acisindan ¢ok ¢nemli bir misyonu oldugunu vurgulayan
Erol Arat, UNICERAnIN sektérin en énemli bayrami oldugunu
soyledi. Fuar hakkindaki ddslncelerini paylasan Arat, fuarin ya-
satiimasinin énemine degindi. “UNICERA, yasamali, yasatimali
ve yaslandinimalidir. Sektérel birikimimizi anlatabildigimiz tek ad-
restir. Dolayisiyla UNICERA gelece@e agilimimizdir, vizyonumuz-
dur, misyonumuz olmaya devam ettiriimelidir. Kurumum ve elbet-
te markam olarak bizlere ¢ok fazla aciim ve katkilarinin oldugu-
nu dustindugum bu yilki fuar etkinliklerinden maksimum ¢lgekler-
de yararlandigimizi 6zellikle belirtmek isterim. Yasadigini ve ya-
satildigini bircok gergekle saglayan bu fuarin, uzun yillar Tdrk se-
ramik sektdriine olan katkisini strdirecegine olan inancimi koru-
yor ve yolumuzun sektorel olarak agik olmasini diliyorum”.

pecially in bathroom furniture, bathroom accessories and taps to
our people, the professionals and our distribution channel and re-
ceive very positive feedback. We are very pleased.”

Creavit, which received the 2009 International Consumer Qu-
ality Award in vitreous ware — ceramic field held on March 15
World Consumer Rights Day, exhibited its products affording wa-
ter and energy savings at the fair too. The economical toilet bowl,
which can wash with four liters, proved that it is both an aestheti-
cal and functional product also with its gradually closing bow! co-
ver with suspension.

A world with no limits

Underscoring that the trend is towards a world where there are
no limits in the ceramics industry, set the following on the trends of
these new times; “You will feel the colors and patterns of fashion
in the depths and intricacies of textiles. And you will see in the jo-
urney of time that this also flows and comes to us as a sector.
We're moving towards a world where there are no limits in the co-
lor and design details of ceramic tile. Sizes are growing; textures
are taking on incredible riches. But vitreous ware is white, pure,
clean and still, very still, as a function of hygiene... There are lots
of examples where we offer the dance of lines or the attraction of
design. We continue to decorate and reinforce this perception with
our vibrant bathroom furniture, too”.

Erol Arat, underscoring that as a trade fair UNICERA has a very
important mission expressing the Turkish ceramics industry to the
world, noted that UNICERA is the industry’s most important festi-
val. Sharing his thoughts on the fair, Arat touched upon the impor-
tance of keeping the fair alive. “UNICERA must live, must be ma-
de to live and aged. It is the only address where we can tell our
store of knowledge as a sector. Therefore, UNICERA is our ope-
ning to the future, our vision and must continue to be our mission.
I would like to emphasize especially that as my company and al-
so brand, we have made use of this year’s trade fair activities
which brought a lot of approaches and contribution to us at the
maximum scale. | maintain my belief that this trade fair which has
proven that it lives and is made to live will continue its contribution
to the Turkish ceramics industry for many years to come and |
hope that our journey as a sector will be problem free.
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“Trendleri tiiketici ihtiyaclari belirleyecek”

“nsanlarin ekonomik
yapilari arttikca ve her gecen
yil bilinclendikge,
ihtiyaclarinda da degisiklikler
olusmaktadir. Hal boyle
olunca da énimuizdeki
yillarda insan ihtiyaclarini
dikkate alan firmalarin
yaratacagdi, sagligin on plana
ciktigl, fonksiyonel, kullanim
esnasinda saglik testlerini de
yapabilecedi, hijyenin 6n
planda oldugu Urlinler
tliketicilerin kullanimina
sunulacaktir.”

“Consumer needs will
defermine the trends”

As the economic structures of people grow and they become educated each
passing yeat, changes happen in their needs as well. This being the case, in
the upcoming years, products created by firms considering human needs,
where health is emphasized, which are functional, with which medical tests
can be done during use and which hygiene will be offered to the consumers.”

Vitrifiye seramik UrUnleri, banyo dolaplari, klozet kapagi ve ig ta-
kimlari, banyo metal aksesuarlari, banyo armatdrleri ve cam lava-
bolari kapsayan bir marka olan Ece Banyo, bugtn kirk farkli Glkeye
ihracat yapiyor. Ozellikle etajerli ve tezgah Ust lavabolar ile banyo
dolabi Ureticilerine ¢ézimler sunan firma bunyesinde Uretilen ban-
yo dolaplaryla da degisik ebat ve adetlerdeki taleplere cevap ve-
rebiliyor. Ece Grup olarak cok farklilik gosteren Urlnleriyle fuarda
yer aldiklarini sdyleyen Ece Banyo Satis MudUrt Temel Tataroglu,
Ece Grup olarak seramik saglik gereclerinin yani sira banyo dolap-
lari ve klozet kapaklar Uretimi de gerceklestirdiklerini sdyledi.

Tataroglu, “Ece Banyo, Uretimini yaptigi Granler yaninda, teda-
rikgileri kanall ile Ece markasi altinda armatir ve metal aksesuar-
lar, gémme rezervuarlar, i¢ takimlar da satis noktalarinda pazarla-
maktadir. Dolayisi ile fuarda bu Urtn gruplarinda; 6zellikli, farklilik
yaratmis, Ust segment Urdnleri fuar ziyaretcilerinin begenisi icin tes-
hir etmekteyiz. Fuarda ayni zamanda su tasarrufu saglayan klozet-
leri 6n plana ¢ikartmak icin bir stant da olusturduk. Sektérde etajer-
li lavabolar, kare ve canak lavabolarda cesitlilik adina 6n planda
olan Ece, fuarda da bu tarz Urnleri de sergilemektedir” dedi.

Fonksiyonellik ve hijyenin Urlnlerde gelecek yillarin trendlerini
onemli olglide belirleyeceginin altini gizen Tataroglu, sektérde
trendleri bilinglenen tuketicinin ihtiyaglarinin sekillendirdigini soyle-
di. Tataroglu, “insanlarin ekonomik yapilan arttikga ve her gegen yil

4

Ece Banyo Satis Maﬁrﬁ Temel Tataroglu
Ece Banyo Sales Manager Temel Tataroglu

L Bl e

Ece ﬁl

Banyo, .

which is a brand cove-
ring Vvitreous ceramic ware, bath-
room cabinets, toilet bow! colors and inner
sets, bathroom metal accessories, bathroom taps and
glass basins, presently exports to forty different countries. The firm,
specifically offering solutions for dresser and counter top basins and
bathroom cabinet producers, can answer demands in various sizes
and quantities with its bathroom cabinets produced by the firm too.
Ece Banyo Sales Manager Temel Tataroglu, pointing out that as Ece
Group they were at the fair with diverse products, said that as Ece
Group they produce bathroom cabinets and toilet bow! covers in ad-
dition to ceramic sanitary ware.

Tataroglu said; “Besides the wares it produces, Ece Banyo mar-
kets taps and metal accessories, built-in tanks and inner sets under
Ece Brand, too, at points of sale through its suppliers. Therefore we
are offering special different top segment products to fair visitors in
these product groups. We also formed a stand at the fair to promo-
te the toilet bowls which afford water savings. Ece, which is at the fo-
refront in the industry in terms of diversity in dresser basins, square
and bowl! basins, exhibits these types of products at the fair, too”.

Underscoring that functionality and hygiene will set the trends of
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bilinglendikge, ihti-

yaclarinda da degisiklikler olusmaktadir. Hal boyle

olunca da ¢énimuzdeki yillarda insan ihtiyaglarini dikkate alan firma-

larin yaratacagl, saghgin 6n plana ciktigi, fonksiyonel, kullanim es-

nasinda saglik testlerini de yapabilecedi, hijyenin 6n planda oldu-

Ju Urtinler tketicilerin kullanimina sunulacaktir. Bu ¢zellikleri yanin-

da gérsellik anlaminda da digerlerinden cok farkli dizaynlardaki
Urdnler 6n plana ¢ikacaktir” dedi.

Ekonomik krizin golgesi altinda yapilan fuarin verimli gectigini
aktaran Tataroglu, s6zlerine s6yle devam etti: “Bu yilki fuar, yasanan
ekonomik krizin etkisi altinda kalsa da, ziyaretciler anlaminda genel-
de verimli gecmistir. S8yle ki, gecen senelere gére daha az ziyaret-
¢i gelmesine karsin, misafirlerimiz sektérde profesyonelce calisan
mimarlar, mUteahhitler ve satin almacilar yaninda, satici firmalardan
olusan gercekten sektérin icindeki, dagitim kanalinin halkalari idi.
Dolayis! ile ziyaretgi sayisinin azligi yaninda sektordn ilgililerinin gel-
mesi, bu yilki fuarin verimli gectigi dustincesi ile beklentilerimize
cevap vermistir.”

future years significantly; in
the industry, needs of the educated consumer is setting the
frends. Tataroglu said; as the economic structures of people grow
and they become educated each passing year, changes happen in
their needs as well. This being the case; in the upcoming years, pro-
ducts created by firms considering human needs, where health is
emphasized, which are functional, with which medical tests can be
done during use and which promote hygiene will be offered to the
consumers. Products of designs much different than others in terms
of visuality beside these features will come to the forefront”.

Noting that the fair held under the shadow of the economic cri-
sis was productive, added; “Although this year the fair was influen-
ced by the economic crisis, it was productive overall as far as visi-
tors are concerned. Although there were less visitors compared to
previous years, our guests were professional architects, contrac-
tors and purchasers in the industry and also the links of the distri-
bution channel comprising vendors. Therefore, despite the low
number of visitors, visits by representatives of the industry have
responded to our expectations as we believe that the fair was pro-
ductive this year.
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Fge Seramik,
Digitile Koleksiyonu
ile fuardaydi

Dogal ortama atik birakmayan cevre dostu bir
teknolojiyi seramikle bulusturan Ege Seramik,
dijital baski teknolojisi ile gelistirdigi yeni
koleksiyonu “Digitile’’1 fuarda sergiledi.

Seramik karo Uretiminde TUrkiye'de ilk defa dijital baski tekno-
lojisini kullanan Ege Seramik yeni koleksiyonu Digitile, fuarda goé-
rdclye cikardi. Dogal ortama atik birakmayan ¢evre dostu bir tek-
nolojiyi seramikle bulusturan Ege Seramik, dijital baski teknolojisi
ile gelistirdigi bu yeni koleksiyonu ile ziyaretgilerin ilgi odag olma-
yI basardi. Tarkiye'de sadece Ege Seramik tarafindan kullanilan
teknoloji ile Urettikleri Digitile Koleksiyonu’'nun yeni 8-9 serisi oldu-
gunu sdyleyen Ege Seramik Satis Mdurt Mustafa Akbaci, fuarda
bu serileri 6n plana cikardiklarini séyledi. Akbaci, “Uc tane daha
20x50 cm ebadinda yeni serimiz var. 20x50 cm ebadinda bir seri-
miz ve 45x45 cm ebadinda iki serimizi de fuar kapsaminda sergi-
liyoruz.* dedi.

Dijital baski teknoloji ile trettikleri yeni koleksiyonlarinda dogal
tas gorunumlu, sicak dogal mekanlar yaratmayi hedeflediklerini
ifade eden Akbaci, duvar seramiklerinde de degisik renkli ve bor-
durlt dekorlarin bu yilin genel trendi oldugunun altini gizdi. Genel
trendler isiginda Urnler gelistirdiklerini sdyleyen Akbaci, sézlerine
soyle devam etti. “Ebatlar blyUyor. Su anda 25x33 ve 25x40 cm
ebatlar daha cok ekonomik sinifta yer aliyor ve bitmek Uzere.
20x50, 33x45 ve 33x60 cm ebatlar 6n plana ¢ikiyor. Bir yandan
ebatlar buyuyor, yer karolarinda 60x60, 30x60 cm Urlnler ortaya
cikiyor. Diger yandan traverten, dogal gérinimli sade tasarmlar

Ege Vitrifiye i¢ Pazar Satis Miidiir(i
Domestic Market Sales Manager
Biilent Cémert

Ege Seramik Satis Miiduirii
Sales Manager
Mustafa Akbaci

Ege Seramik was at the fair
with the Digitile Collection

Ege Seramik, bringing together an
environmentally friendly technology which
does not release waste into the natural
environment, with ceramics; displayed its new
collection “Digitile” it developed by the
digital print technology at the fair.

Ege Seramik, using the digital print technology in Turkey for the
first time in producing ceramic tile, showcased its new collection
Digitile at the fair. Ege Seramik, bringing together an environmen-
tally friendly. technology not releasing waste into the natural envi-
ronment, with ceramics; accomplished to become the focus of in-
terest of visitors with this new collection it developed using the Di-
gital print technology. Ege Seramik Sales Manager Mustafa Akba-
cl, who said.that the Digitale Collection, which is produced by a
technology used only by Ege Seramik in Turkey, has new 8-9 seri-
es; pointed out that they emphasized these series at the fair. Ak-
baci said; “We have three more 20x50 cm new series. We are
displaying a series in 20x50 cm format and another in 45x45 cm
format at the fair as well”.

Akbaci, who stated that in their new collections they produced
by the digital print technology they aimed at creating natural sto-
ne look, warm natural spaces, underlined that the varied colored
and bordered decorative tiles are the general trend for the year for
wall tiles. Akbaci, noting that they developed their products in light
of overall trends, added; “Sizes are growing. Presently, 25x33 and
25x40 cm format sizes are mostly in the economical grade and are
about to come to an end. Formats of 20x50, 33x45 and 33x60 cm
are coming to the front. On the one hand, sizes are growing with
60x60, 30x60 cm formats appearing in floor tiles. On the other
hand, travertine natural look plain designs and colors are coming
to use”. Pointing out that there are ceramic factories which were
shut down during the crisis, Akbaci said; “This year, some of tho-
se factories could not participate in the trade fair”. Akbaci discus-
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ve renkler kullanilyor.”

Krizde kapanan seramik fabrikalari olduguna isaret eden Ak-
baci, “Bu sene o fabrikalarin bazilari fuara katilamadi” dedi. Akba-
c1, fuarin genel durumu hakkinda su degerlendirmeleri yapti. “Acl-
lista hareket vardi, beklentilerin gerisinde kalmamakla beraber haf-
ta sonu daha gok hareket bekliyoruz. ilk 3 giin daha cok yabanci
musterilerimiz vardi. Ortadogu'dan gelen. Suriye, Filistin ve isra-
i'den gok musteri geldi. Bu cevre Ulkelerden yogun talepte Avru-
pa'da yasanan krizinde etkisi var. Irak ve iran'dan ik giin epey
musteriyi agirladik.”

Basinclh teknoloji trinleri

Ege Seramik Grubu'nun vitrifiye sirketi Ege Seramik Saglik Ge-

recleri de fuarda ayni stantta yeni teknoloji UrGnlerini sergileme im-
kanina kavustu. izmir Kemalpasa'daki fabrikasinda 1,5 milyon
adetlik bir Uretim kapasitesine sahip olduklarini séyleyen Ege Vitri-
fiye i Pazar Satis Mudur(i Bilent Cémert, yiizde 85 basingli tek-
noloji ile calistiklarini belirtti. Comert, “Bu kadar yuksek bir oran
Turkiye'de hicbir fabrikada yoktur. Cok ciddi yatinmlar yaptik. Hem
yUzey kalitesi yiksek, hem de adet olarak Uretim orani fazla olan
bir fabrikaya sahibiz. Bu basingli teknoloji ile Urettigimiz yeni mo-
dellerimizi bu fuarda sergiledik” dedi. -
Comert, fuarda “back to wall” denilen
duvara sifir tuvaletleri, tezgah lavabo-
lari ve ganak lavabolari sergiledikleri-
ni aktardi.

Kapasitelerinin ylzde 85'inin ba-
singli teknolojiye uyumlu olmasindan
dolay Uretimlerinin tamamini zaman-
la basin¢li teknolojiye dayanan drin-
lere dogru kaydiracaklarinin altini gi-
zen Comert, fuarda sergiledikleri yeni
Uranler hakkinda da bilgi verdi. “Bu
sene fuarda bedensel engelli Grinle-
rimizi sergiledik. Bedensel engellile-
rin hayatlarini  kolaylastiracak bu .
drunler simdi benzin istasyonlari ve benzeri yerlerde zorunlu hale
geldi. Bu Urdn gamimizda eksiklikti, bunu gerceklestirdik. Artik
trend banyo mobilyasi Uzerine gelistigi icin banyo mobilyasi tasa-
rimlarinda kullanilacak lavabolar gelistirdik. Mobilya uyumiu lavabo
¢cozUmleri seklinde bunlar sergiledik. Dokuz ¢esit mobilya uyumiu
lavabomuz standimizda sergileniyor. Dar mekanlar icin alternatif
¢6zUm Onerileri getirdigimiz drtnlerimizde bulunuyor. Daha kiguk,
minimal lavabolar gelistirdik. Bu fuarda yer alan Urtnlerimizin ta-
mami ylksek basingli teknolojiye uygun Urtnler.”

Krize ragmen tam kapasite ile calistiklarinin altini gizen Cémert,
ic piyasa satis rakamlarinin da oldukca yUksek oldugunu soéyledi.
Comert, “Urettigimiz mall su anda satabiliyoruz. Yurt iginde ¢ok
yaygin bir bayi agmiz var. Dagitici bayilerimiz var. Yurtdisinda da
ihracatimizi fabrika olarak kendimiz yapiyoruz. Krizle birlikte Avru-
pa'da bir miktar kayip oldu ama o kaybi i¢ piyasada telafi ettik. Do-
layisiyla fabrikamizin kapasitesini distrmedik. Aylik yiz bin adet
Uretim kapasitemiz var. Urettigimiz malin tamamini satabiliyoruz”
dedi. Gelecek yillarda vitrifiye sektérinde asma klozetlerin éne ¢i-
kacagini ifade eden Comert, firma olarak bu alana énem verdikle-
rini, klozet Grin gamini daha da gelistireceklerini, tasarim asama-
sinda iki yeni modelleri oldugunu da sdzlerine ekledi.

sed the general state of the fair as follows: “At the opening there
was action, although it is not behind expectations, we expect mo-
re action in the weekend. The first 3 days we had mostly foreign
customers coming from the Middle East. Many customers came
from Syria, Palestine and Israel. The crisis experienced in Europe
has had an impact in this intense demand coming from these ne-
ighboring countries. We hosted a large number of customers from
Irag and Iran the first day”.

Pressure technology products

Ege Seramik Group’s vitreous ware company Ege Seramik Sa-
nitary Ware, too, got the chance to display its new technology pro-
ducts at the fair at the same stand. Ege Vitrifiye Domestic Market
Sales Manager Bulent Cémert, commenting that they have a pro-
duction capacity of 1.5 million pieces at their Izmir Kemalpasa fac-
tory, noted that they are working with pressure technology at 85
percent level. Coémert said; “No plant in Turkey has such a high
percentage. We made very serious investments. We have a plant
with high surface quality and high production volume. We displa-
yed our new models produced by this pressure technology”. Co-
mert said that they displayed “back to wall” toilet bowls, counter
basins and bowl basins at the fair.

Underscoring that they will shift the
entirety of their production to pressure
technology products in time as 85 per-
cent of their capacity is compatible with
this technology, provided information on
the new products on display at the fair.
“This year, we displayed our products for
the physically handicapped at the fair.
These products, which will facilitate the
lives of the physically handicapped have
now become mandatory in gas stations
and similar places. This was a deficiency
in our product range. We achieved this.
Now, since the trend is towards bathro-
om furniture, we developed basins to be used in bathroom furnitu-
re design. We put these on display in the form of furniture compa-
tible basin solutions. Our nine furniture compatible basins are on
display at our stand. We also have products for which we brought
alternative solution proposals for restricted spaces. We developed
smaller and minimal basins. Almost all of our wares at the fair are
those compatible with high pressure technology”.

Underscoring that they have been working at full capacity des-
pite the crisis, Cémert said that their domestic market sales figu-
res are quite high. Cémert said; “We are able to sell whatever we
produce now. We have a widespread dealer network domestically.
We have distributor dealers. Abroad we do our exports ourselves
as our factory. There were some losses in Europe with the crisis
but we compensated for that loss in the domestic market. There-
fore, we did not drop the capacity of our plant. Our production ca-
pacity is one hundred thousand pieces a month. We're able to sell
all we produce”. Noting that in the upcoming years, suspended
bowls will be popular in the vitreous ware industry, Cémert added
that they are emphasizing this field as a firm, that they will develop
their bowl product range even further and they have new models
to introduce in the design phase.

101



102

UNICERA 2009 SOYLESI / INTERVIEW

‘Diinya pazarlarindaki
PayImizt artirma
oayretindeyiz’

Is baglantilari agisindan UNICERA Fuari’nin
memnuniyet verici oldugunu sdyleyen Arzu
Girgin, 2009’un ilk yarisinda sektér olarak
zor gunler yasadiklarini, yilin ikinci yarisinda
piyasanin hareketlenecegini, satis hedeflerine
ulasacaklarini umdugunu belirtti.

“Dogadan Sanata” sloganiyla yillardir seramik sektortinin 6n-
cu firmalarindan biri olan Yurtbay Seramik, UNICERA Fuari'na 500
metrekarelik ‘standiyla katildi. Stantta, Yurtbay Seramik yeni ve
farkll serilerini‘is ortaklariyla paylasti. “Ziyaretcilerimize rahat ede-
cekleri keyifli duraklar hazirlamaya calistik” diyen Yurtbay Seramik
Urlin Yéneticisi Arzu Girgin, fuarda hangi triinleriyle yer aldiklari-
na iliskin bilgi verdi.

“Her biri birbirinden farkli temadaki 2009 trendine uygun ta-
sarlanan yeni serilerimiz, on canli mekanda tuketicilerimizin be-
genisine sunuldu. Ayrica kayar panoda elli alti ayri Grin serimiz
yer aldi. Yirmi bir tane de ¢esitli ebat ve gruplar iceren serileri-
mizi, katalog tadinda sundugumuz el panolarimizi da sergiledik.
Mekanimizin zemin ddésemesinde 30x60 cm ‘Dorlion’ metalik
efektli ahsap serimizi kullanarak hos bir sunum yaptik. Stant giri-
sindeki Istanbul siluetimiz de ziyaretcilerimiz tarafindan ilgi ve
begeni toplad.”

Fuarin ge¢mis yillara gére biraz sénuk gegtigini aktaran Girgin,
is baglantilar agisindan ise Yurtbay Seramik icin UNICERANIN
beklentilerini karsiladigini “gayet memnuniyet verici” sézleriyle de-
erlendirdi. Girgin, “ic piyasa bayilerimiz fuarda bizimle birlikte
olarak buyUk bir aile olmanin keyfini yasatiyor. Yurtdisindan da
agirlikli olarak musterilerimiz geliyor. israil, Belcika, Hollanda, Ka-
nada, Yunanistan, Azerbaycan, Romanya, Gurcistan, Rusya, Nor-
veg ve Ortadogu Ulkelerinden gelen musterilerimizi agirlamaktan
memnuniyet duyuyoruz. DUnya pazarlarindaki payimizi artirma

1

Yurtbay Seramik Uriin Yoneticisi Arzu Girgin

Yurtbay Seramik Product Manager Arzu Girgin

“Ou efforfs
f@ .! Jr‘easmg
aur sh,are of
world'markets”

Noting that the UNICE RA" raueNFair was pleasing
in terms of deals, said # th‘at the [/ndustry had a hard

T

are:

time in the first year o #2009, that the market would

pick up speed in {ve secoel ha/f of the year and she
hopes that they WI// iieet ‘their sales targets.

Yurtbay Seramik, one of the leading firms of the ceramics in-
dustry over theyears with the slogan “From Nature to Art” parti-
cipated in the UNICERA Trade Fair with a stand of 500 square
meters. Atthe stand, Yurtbay Seramik shared its new and diffe-
rent series with its business partners. Yurtbay Seramik Product
Manager Arzu Girgin, who said; “We tried to prepare pleasant
stops for our visitors where they could relax”, provided informa-
tion 'on which ones of their products were at the trade fair.

“Our new series designed in line with the trends for 2009
each with a theme different than another were offered to our con-
sumers in ten live spaces. Also, we presented fifty-six different
products on the sliding billboard. We also exhibited twenty-one
different series in different sizes and groups and our hand pa-
nels we presented as catalogs. We offered a presentation on the
floor of our space using our 30x60 cm ‘Dorlion” metallic effect
wood series. Our Istanbul silhouette at the stand entrance was
highly popular with our visitors. Noting that the fair was not as Ii-
vely as previous ones, Girgin said “very pleasing” about the de-
als they made for Yurtbay Seramik at UNICERA. Girgin said,
“Our domestic market dealers give us the pleasure of being a
large family at the trade fair. We have predominantly international
customers. We are glad to host our customers from lIsrael, Belgi-
um, Holland, Canada, Greece, Azerbaijan, Rumania, Georgia,
Russia, Norway and the Middle East. We are trying to increase
our shares of world markets”. Speaking that in the first half of
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gayretindeyiz” dedi. 2009'un ilk yarisinda sektér olarak zor gunler
yasadiklarini ifade eden Girgin, yilin ikinci yarisinda piyasanin ha-
reketlenecegini, satis hedeflerine ulasacaklarini umdugunu belirtti.

Yer karosunda trend biyuyen ebatlar

Yurtbay Seramik olarak Urin gamini genisleterek, musteri
memnuniyeti odakl ¢alismalarina devam ettiklerini belirten Arzu
Girgin, Urtnleriyle tuketicilerine daha yakin olmay hedefledikleri-
ni sdyledi. Girgin, Yurtbay Seramik’in yeni sezonun trendleri hak-
kinda da bilgi verdi. “Gunimuz mekanlarinda artk moda akimlari
ve yeni yasam tarzlari 6n plana cikiyor. Son trendler dogrultusun-
da hayata gegcirilen serilerimiz, sade ama farkli bir siklik yaratiyor.
Bu fuarda duvar karolarinda yeni bir ebadimizi 25x65 cm olarak
musterilerimizin begenisine sunduk. Yer karolarinda 60x60 cm
ebadinin Uretimine bagladik. Duvar karolarinda giderek uzayan,
yer karolarinda da giderek blylyen ebatlar s6z konusu. Portféyu-
mUzU her zevk ve tarza uygun, degisik ebat ve renklerde cesitlen-
dirdik. Estetik ve kullanim bizim icin esdeger. Bu yil dis fuarlarda
metalik, mermer ve ahsap efektli Urlinlerin agirlikta oldugunu géz-
lemledik. Calismalarmizi o yonde gelistirdik.”

Yurtbay Seramik, UNICERA Fuar’nda yeni serilerini de ziya-
retcilerin begenisine sundu. Bu serilerden biri de mermerin ruhu-
nu yansitan Keops serisiydi. Sik ve ferah mekanlar yaratan Keops
serisinde 28,5x51 cm ebadinda duvar karolar ve 13x51 cm eba-
dindaki “Eos” ve “Linyet” bordur secenekleri yer aliyor.

2009 the industry went through tough times, Girgin added that in
the second half of the year, the market will pick up speed and
she hopes that they will meet their targets.

Trend in floor tiles is growing sizes

Arzu Girgin, noting that as Yurtbay Seramik they continued
with their customer satisfaction oriented activities, expanding
their product range, said that they seek to get closer to their cus-
tomers with their products. Girgin also provided information on
Yurtbay Seramik’s trends in the new season”. In today’s spaces,
fashion trends and new lifestyles are coming to the forefront. Our
series launched in line with latest trends create a plain but diffe-
rent elegance. At this fair, we offered a new size wall tile to our
customers in 25x65 cm format. We started producing 60x60 cm
floor tiles. There are progressively elongated tiles for walls and
progressively growing sizes in floor tiles. We diversified our port-
folio in different sizes and colors fit for every taste and style.
Aesthetics and use are equivalent for us. This year we observed
in international fairs that the metallic, marble and wood effect
products are popular. We advanced our efforts in that direction”.

Yurtbay Seramik also launched its new lines for visitors at the
UNICERA Trade Fair. One of these new series was Keops which
reflected the spirit of marble. There are wall tiles of 28,5x51 cm
and “Eos” and “Linyet” border choices of 13x51 cm in the Keops
series which creates elegant and spacious places.
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Kiitahya Seramik'ten "trend yaratacak" Grtinler
“Trend setting” products from Kiitahya Seramik

Bu yil UNICERA Fuari’na 15%

yeni toplam 23 koleksiyon ile katilan

Kutahya Seramik, sirli porselenleri ile g6z
dolduran standiyla katilimcilarin ilgisini ¢ekti.

Turk seramik sektorintn éncd firmalarindan Kutahya Seramik,
21. UNICERA Fuarrna trend yaratacak Urtnleriyle katildi. 2009 yili
seramik modasinin on bes farkli yeni drtin koleksiyonu ile anlatildi-
g1 Kutahya Seramik Griin gaminda, buyuk boyutta teknik UrGnler,
sirli porselen kategorisinde 50x50 cm Urlnler, 60x60 cm dogdal tas
gorandmlu yer karolari, 30x60 ve 25x50 cm duvar karolari yer aldl.
Minimal gizgilerin hakim oldugu tasarimlarda, kalite, fonksiyonellik
ve estetigin uyumu dikkat cekti.

21.UNICERA Fuar’'nda agirlikli olarak sirli porselenlerle 6n pla-
na ¢ikmay planladiklarini séyleyen Kutahya Seramik Fabrikalar
Miidurd Celal Ustindag, sirl porselende yeni ebatlar gelistirdikle-
rini de sézlerine ekledi. Ustiindag, “60x60 cm bu sene bizim icin
yeni ebat. 60x60 cm’'de minimalist bir cizgi hakim. 2009-2010
trendleri genelde baktiginizda daha minimalist ve dogaya déntk.
Renkler anlaminda da, drtnler anlaminda da bunu birlestirmeye
calistik. Hem dogal renkler, hem de tasarimlar ve ¢izgilerde mini-
malistlik 6n plana cikiyor” dedi.

Kutahya Seramik’in ayni zamanda bir Dinya markasi olmayi

Participating in the UNICERA Trade Fair with 23
collections in total, 15 of which new this yeat,
drew attention of the participants with its stand
popular with ceramic glazed porcelain ware.

One.of the leading firms of the Turkish ceramics industry, Ku-
tahya Seramik, participated in the 21st UNICERA Trade Fair with
its products to set trends. In the Kitahya Seramik product range,
where the ceramic fashion of 2009 was described with 15 different
new product collections, large size technical products and in the
glazed porcelain category, 50x50 cm wares, 60x60 cm natural
stone look floor tiles, 30x60 and 25x50 cm formatted wall tiles drew
attention. Quality, functionality and aesthetical harmony were emp-
hasized in Kitahya Seramik designs where minimal lines were
predominant.

Ktitahya Seramik Plants Manager Celal Ustindag, who said
that they aimed at coming to the forefront predominantly with gla-
zed porcelain ware in the 21st UNICERA Trade Fair, added that
they developed new sizes in glazed porcelain. Ustindag said;
“60x60 cm is a new size for us this year. The minimalist line is pre-
dominant in the 60x60 cm format. From an overall perspective, the
2009-2010 trends are more minimalist and nature oriented. We tri-
ed to combine this in terms of color and products. Minimalism is

Temmuz-Eyliill 2009 July-September No: 29



amagladigini belirten Ustiindag, tasarim ve renklerde trend dinya-
da ne ise Kitahya Seramik olarak bu trendi Urtnlerine yansittiklari-
ni sdyledi. Dinyada bugin trendin minimalist ve dogal renklerden
olustugunun altini gizen Ustiindag, fuara bu trendi yansitan ve da-
ha 6nce hicbir fuarda sergilemedikleri yeni Grtnleriyle katildiklarini
aktardi. Ustiindag, “Bunlarin yaninda gegen sene ¢ikan ve tanita-
madigimiz Urtnlerde var. Toplam 23 Urtnle fuara katiliyoruz. Daha
once Kutahya Seramik havuz serisinde yoktu. Bu fuarda tanittigi-
miz yeni havuz serimiz var. Tum havuz parcalar ve kaymazlarda
yine sunumumuzun bir parcasini olusturdu.” dedi.

“Seramikte Nisan ayiyla sezon baslar”

Dunyanin zor bir ddnemden gegtigini ve pazarlarin daraldigini
soyleyen Ustiindag, fuara katilimin her firma icin yik getirdigini an-
cak bu tur fuarlara katilimin énemli oldugunu belirtti. Ustindag,
“Her firma basina bu tur fuarlar minimum 250 bin TL maliyet demek-
tir. Béyle bir ortamda, bu tdr fuarlar
dlzenlemenin bana gére ¢ok bu-
yUk bir anlami var. Avrupa’da ¢zel-
likle buytk Ureticiler; Ispanya ve
italya pazarlarini iyice daraltti. Ure-
tim bu tarafa dogru kaydi. EGer biz
bdyle bir ortamda bundan faydala-
nabiliyorsak, boyle bir fuarl yapmak
ve katilmak biz Ureticiler i¢in zorun-
luydu. Bunu yapmaliydik. Seramik-
te Uretim kalitesi acisindan GgUncU-
yUz, kapasite olarak besinciyiz.
Ama yenilik olarak biz tgtnclyiz”
dedi.

“Seramikte nisan ayiyla yeni bir
sezon baglar” diyen Ustiindag, fu-
arla birlikte i¢ piyasanin hiz kazana-
cagini distnddgunt de aktardr.
Usttindag, “Segimler bekleniyordu
ve segim bitti. Simdi ekonominin artacagi bir dénemdeyiz. ihracat
mUsterilerimizle fuar sayesinde ¢ok ciddi goérismeler yapma firsati
bulduk. CUnkU yeni Grin gamlarimizi bu mUsterilerimize ancak bu
tur fuarlar araciigyla sunabiliriz. ispanya'daki CEVISAMA Fuar gok
sonUk gecti. Yurtdisindaki musterilerimizin bircogu UNICERAYya
geldi. ilk tic guin ihracattaki musterilerimiz acisindan yogun gecti.
Bundan sonrasindan da umutluyuz. Dolayisiyla kriz ya da yeni eko-
nomik durum diyelim adina ilelebet kalacak degil. Onimiize bakip,
sartlar zorlamaya caligiyoruz. Ar-ge faaliyetlerine hiz verdik. Bu dé-
nemde ar-ge faaliyetleri ve Urlin gelistirme tasarm ¢alismalarina hiz
vermek gerekiyor. Krizlerin en buyuk faydasi maliyetleri indirmek
icin ar-ge faaliyetlerini yogunlastirmaktir. Bana goére Turk Ureticileri,
teknoloji, tasarim ve maliyet olarak iyi bir noktada bulunuyor.” dedi.
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Camdaki estetik; Brezza

Ana malzemesinin cam oldugu bir stsleme sanati olan Brezza;
camin, hafif, dingin ve dinlendirici 6zelliklerini tasarimlarina yansi-
tiyor. Brezza cam mozaik koleksiyonlarinda her bir mozaik, ayri ay-
n el isciligi ile cam sanatcilar tarafindan 6zenle Uretiliyor. Bu ne-
denle hicbir mozaik digerinin birebir aynisi olmuyor. 2,5x2,5, 2,5x5,
2,5x10, 5x5, 5x10 ve 10x10 cm dl¢ulerinde sinirsiz renk, desen ve
ebat secenegine sahip koleksiyon, duvarlarda, cercevelerin etra-
finda, koridorlarda, mutfaklarda, banyolarda ve dekorasyonun yer
aldigi her mekanda rahatlikla uygulaniyor.

emphasized in natural colors, designs and lines”.

Noting that Kitahya Seramik at the same time targets to be a
global brand, Ustiindag said that whatever the global trend is in
design and colors, as Kitahya Seramik they reflected that trend
onto their products. Underscoring that today trend comprises mi-
nimalist and natural colors in the world, commented that they par-
ticipated in the fair with new wares reflecting this trend which we-
re never exhibited in any fair before. “In addition, there are pro-
ducts launched last year which we could not promote. We are par-
ticipating in the fair with 23 products in total. Previously, Kltahya
Seramik was not involved in the pool line. We have our new pool
line we promoted in this trade fair. All pool components and non-
slips were a component of our presentation” Usttindag said.

“The season starts with April in ceramics”

Stating that the world is going through tough times and the
markets are contracting, Ustundag noted that tra-
de fair participation is a burden for each firm but
it is important to attend such fairs. Ustindag sa-
id; “These types of trade fairs cost minimum TL
250,000 per firm. In such a setting, | believe that
organizing such fairs is very significant. In Euro-
pe, especially large manufacturers contracted
the Spanish and ltalian markets thoroughly. Pro-
duction shifted towards this end. If we can make
use of this in such a setting, we have to organize
and participate in such a trade fair as manufactu-
rers. This has to be done. We are third in terms of
production quality in ceramics and fifth in terms
of capacity. But we are third in terms of innovati-
on’”.

Ustiindag said; “The new season starts in Ap-
ril for ceramics” and added that he believes that
the domestic market will gain momentum with the
fair. Ust(]ndag said; “Elections were awaited and
they are over. Now, we are in a period during which the economy
will grow. Thanks to this fair, we have the chance to hold very seri-
ous meetings with our export customers. Because we can present
our new product ranges to our customers only through such types
of fairs. The CEVISAMA Trade Fair in Spain was rather dim. Most of
our customers from abroad visited UNICERA. The first three days
were busy in terms of our export customers. We are hopeful for the
upcoming period. The crisis, or let’s call it the new economic situ-
ation, is not permanent. We have to look forward and push the con-
ditions. We accelerated our R&D activities. In such a period, R&D
activities and product development design operations must be gi-
ven speed. The greatest benefit of crises is concentrating on R&D
activities to cut costs. According to me, Turkish manufacturers are
at a good position in terms of technology, design and cost”.

Kiitahya Seramik Plants Manager Celal Ustiindag

Glass aesthetics; Brezza

Brezza, which is a decorative art where the main material is
glass, reflects the light, calm and relaxing properties of glass onto
its designs. In the Brezza glass mosaic collections, each mosaic is
carefully built by glass artists individually by hand. Therefore, no
mosaic is ever the same as another. The collection, which has un-
limited color, design and size options in 2,6x2,5, 2,56x5, 2,5x10, 5x5,
5x10 and 10x10 cm format, is applied easily on walls, around fra-
mes, corridors, kitchens, bathrooms and any decorative spaces.
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Fuarda yeni koleksiyonlarini tanitan
Bien Seramik Genel Muduri Metin Savc,
“Tirkiye ve dinyanin krizden gectigi su
glnlerde fuarlar sektére moral asisi yaparlar.
Bu kriz icinde UNICERA'nin sektore ve
ulkemize ivme ve moral verecegini tahmin
ediyoruz” dedi.

UNICERA 2009'a 480 metrekarelik standiyla katilan Bien Sera-
mik, fuarda ayni zamanda “Bahar 2009 Seramik Kreasyonu’nu da
tanitti. On sekiz ayri serinin renk ve desenleriyle olusturulan kreas-
yonun disinda 10+ serisi de yapi profesyonellerinin ilgisini ¢cekti. Se-
zona yeni ebatlarla giren Bien Seramik, bu ebatlarini da fuarda fark-
i Grtinleriyle tamitma firsati buldu. 30x60 ve 25x50 cm duvar drinle-
rine, 60x60 ve 45x45 cm ebatlarindaki yer Urtnlerini de ekledikleri-
ni sdyleyen Bien Seramik Genel Mudurt Metin Savcl, fuara katildik-
lari UrGinleriyle ilgili sunlari ifade etti: “Yer ve duvar karolari Uretiyo-
ruz. Porselen drdnler Uretiyoruz. UNICERA Fuar’'na on bes yeni Grd-
nimiizle katilyoruz. ki tane de yeni ebat devreye aldik, mevcut
ebatlarmiza ilave. 30x60 cm duvar karolari, 25x50 cm duvar karo-
larn. Fuarda yer alan stantlanmizda gérdlen Urdnler bu sene igin
Urettigimiz yeni koleksiyonlarimizdir.”

Avrupa’'da trendler konusunda ebatlarin cok farklilastigini séyle-
yen Savcl, blytk ebada dogru ilerleme oldugunu sdyledi. “Renk

“UNICERA
injeCls morale
fo the'sector

Bien Seramik General Manager Metin Savci,
introducing their new collections at the trade fair,

H___ said; “'Trade fairs inject morale to the sector these
— days when Turkey and the world are going through

a crisis. We expect that UNICERA will bring
momentum and morale to the industry and our
country at this time of crisis”.

-~
I

Sien n’l oir fIPEfE‘ﬂ

Bien Seramik, participating in UNICERA 2009 with a 480 squ-
are meter stand, at the same time promoted its “Spring 2009 Ce-
ramic Creation” at 'the trade fair. The 10+ series also drew the in-
terest of building professionals beside the creation comprised of
colors and designs of eighteen separate series. Bien Seramik, en-
tering the season with new sizes, got the chance to promote the-
se formats with different products at the fair. Noting that they ad-
ded the 60x60-and 45x45 cm formatted floor tiles to 30x60 and
25x50 cm wall tiles, Bien Seramik General Manager Metin Savci
said the following relating to their trade fair products; “We produ-
ce floor and wall tiles. We produce porcelain ware. We participate
in the UNICERA Fair with fifteen new products. We also launched
two new formats in addition to our existing ones. The 30x60 cm
wall tiles and 25x50z cm wall tiles. The wares seen in our trade fa-
ir stands are our new collections we produced for this year”.

Noting that sizes started to differ a lot in terms of trends in Eu-

.F'_
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kombinasyonlarinda daha ¢ok, canli renklerin agirlik
kazandigini gértyoruz” diyen Savcl, tketicilerin 6zel-
likle bugtnlerde canli renkleri tercih ettigini belirtti.
Savcl, “Eskiden Avrupa pastel renkleri tercih ederdi
ama artik tUketici davraniglar da bu renk trendini de-
gistirdi. Bizde hem canli renkler, hem de minimal de-
digimiz daha pastel renklerle Urtnlerimiz var” dedi.

UNICERA Fuar’'nin artik uluslararasi bir nitelik ka-
zandigini ve fuarin Bien Seramik icin iyi gectigini s¢z-
lerine ekleyen Savci, 6zellikle yabanci misafirlerinin
yogunlugunun kendilerini memnun ettigini aktardi.
Savc, “ilk 2 gin daha gok yabanci misafirlerimiz var-
di. Yunanistan, Azerbaycan, Suriye, Arabistan ve
Turki Cumhuriyetlerinden gelen misafirlerimiz. Turki-
ye ve dinyanin krizden gectigi su gunlerde fuarlar
sektore moral asisi yaparlar. Bu kriz icinde UNICE-
RAnin sektdre ve Ulkemize ivme ve moral verecegini
tahmin ediyoruz” dedi.

Yeni Urlnler, yeni kreasyonlar

Bien Seramik’in “Bahar 2009 Seramik Koleksiyo-
nu”nda bulunan Granleri ‘Forje’, 30x60 cm ebatlarin-
da Uretilen bir Urtn. Nar, taba, kahve ve fildisi gibi farkli renk alter-
natifleri ile Forje'de sujet nar, sujet taba dekorlar ile 7x60 cm ebat-
larindaki bordurler serinin diger parcalarini olusturuyor. 30x60 cm
ebatlarinda Uretilen Sarda ise serinin duvar ve yer seramikleri ile ya-
ratilan sert mermer gérdnimundn Uzerini dekorlu seramikleri ile
kaplayan seffaf tUl hissi uyandiriyor. On alti pargadan olusan seri
bordo, fildisi, vizon ve gri ile yine ayni renklerde 2 farkli dekorla ta-
mamlaniyor. Kosmo, 25x50 cm ebatlarinda ve dort farkli renk secge-
negiyle mekanlara sik bir gérintim kazandiryor. GUl pembe, vanil-
ya, kahve ve bone renklerinde olan Kosmo'nun 12,5 x 50 cm ebat-
Ir olanlari da bulunuyor. 25x50 cm ebatlarindaki Prata, mor, fusya ve
aclk pembeden olusan (g farkli renk secenegiyle sunuluyor. 40x40
cm ebatlarindaki agik pembe yer karosu ile birlikte mekanlara
baharin renklerini tagiyor.

Bien Seramik’in 2009 Bahar Kreasyonu ayni zamanda Ug¢ yeni
sirl porselen serisi ile de ¢esitleniyor. Toros, Samba ve Amazon yeni
sirli porselen serileri
Bien Seramik’in. Toros
ve Samba 42,5x42,5
cm ebatlarinda. Toros,
badem, bej, kemik ve
gold’dan olusan dort
renk alternatifiyle, Sam-
ba ise fildisi ve kemik-
ten olusan iki renk
secenegi ile Uretiliyor.
Amazon ormanlarinin
doku ve dogalligini
30X57,5 ve 15X57,5
cm ebatlarinda Uretilen
Amazon serisinde
tUketicilere sunan Bien
Seramik, bu yeni sirl
serisiyle yogun kent
yasamini evinde
dogalliga déntstirmek
isteyenleri dusunuyor.

Bien Seramik Genel Miidiirii Metin Savci

rope, Savci said that there is a
trend towards large sizes. Sav-
cl, who said; “In color combina-
tions we see that lively colors
are becoming predominant”,
commented that “Especially
these days, consumers are op-
ting for lively colors”. “Previ-
ously, Europe would go for pas-
tel colors but today consumer
behavior changed this color
trend. We have products both in
lively colors and also more pas-
tel colors we call minimal” Savci
said.

Adding that the UNICERA
Trade Fair has an international
quality now and that it went well
for Bien Seramik, Savci said that
the high number of foreign gu-
ests delighted them. Savci said;
“First two days, most of our gu-
ests were foreigners. Our guests from Greece, Azerbaijan, Syria,
Arabic Countries and Turkic Republics. Trade fairs inject morale to
the sector these days when Turkey and the world are going thro-
ugh a crisis. We expect that UNICERA will bring momentum and
morale to the industry and our country at this time of crisis”.

New products, new creations

Bien Seramik’s product in the “Spring 2009 Ceramic Collecti-
on”, ‘Forje’, is a product which comes in 30x60 cm format. Diffe-
rent color choices like pomegranate, tan, brown and ivory, subject
pomegranate, subject tan decorative tiles and 7x60 cm border ti-
les are the other pieces in the Forje series. Sarda, which is produ-
ced in 30x60 cm format, gives the impression of transparent mus-
lin covering the hard marble look of the series created by wall and
floor tiles, with decorative ceramic ware. The series, comprising
sixteen pieces, is complemented by two different decorative tiles,
again in burgundy, ivory, mink and gray. Kosmo
brings and elegant look to spaces with four different
color choices in 25 x 50 cm format. There are 12,5
x 50 cm sized liles in Kosmo which comes in rose
pink, vanilla, brown and bone. 25x50 cm Prata of-
fers three color choices as violet, fuchsia and light
pink. They carry the colors of spring to spaces with
the light pink tile in 40x40 cm format.

Bien Seramik’s 2009 Spring Collection is diver-
sified by three new glazed porcelain series. Toros,
Samba and Amazon are Bien Seramiks’s new gla-
zed porcelain series. Toros and Samba come in
42,6x42,5 cm format. Toros comes in with four color
choices as almond, beige, bone and gold and Sam-
ba offers two color choices as ivory and bone. Bien
Seramik, offering the texture and naturality of the
Amazon forests to the consumers in the Amazon se-
ries produced in 30X57,5 and 15X57,6 cm sizes,
thinks of those wishing to transform the busy urban
life to a natural one at their homes, with this new
glazed series.

Bien Seramik General Mahager Metin Savci said
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E.C.A'dan inovati

UNICERA Fuari’na bu yil “Sirdurilebilir
Farklilik” konsepti ile giren E.C.A, yedi
yeni inovatif Urin serisiyle sektoriinde
egilim belirlemeye devam ediyor.
Tlrkiye'nin ilk desenli armatiiriini Greten
E.C.A, iddiali armatiiri Primemix ile de
dinyada bir ilki gerceklestirdi.

E.C.A, entering the UNICERA Trade Fair
with the concept of “Sustainable Difference”
this year, continues to set trends in its
industry, with seven new innovative product
series. Ttrkiye’nin ilk desenli armatiiriinii
treten E.C.A, iddiali armatiirii Primemix ile
de diinyada bir ilki gerceklestirdi.

UNICERA Fuari’'nda sadece Turkiye armatlr pazarinda degil,
dinyada cigir agacak yenilikgi trtnlerini ilk kez sergileyen yapi
sektorindn lider markasi E.C.A, trend belirlemeye devam ediyor.
E.C.A bu yil UNICERA Fuarrna “surdurulebilir farklilasma” kon-
septiyle girdi. E.C.A, kullanicisina, konfor ve tasarrufu bir arada
sunmak icin bu yil birbirinden 6zel yedi inovatif Grln serisi Uretti.
Dinyada patentini aldigi ve ik kez UNICERA Fuar’'nda gortclye
cikardigr akilli armattrd Primemix’in yani sira E.C.A, Turkiye'nin
desenli armattrand dreten ilk markasi oldu.

UNICERA Fuari'na banyo ve mutfak olarak tiketici intiyaglarina
uygun Urlnlerle katildiklarini séyleyen E.C.A-Serel Pazarlama MU-
durt Hakan Urtin, “Su armattrleri, banyo takimlari, akrilik klvetler,
seramik, banyo dolaplari ile bir sistem ¢6zima ile yaklasarak me-
kanlara giriyoruz” dedi. Bu yil enerji ve su tasarrufuna uygun Grin-
leri &n plana cikardiklarini séyleyen Urtin, bu triinlerin dogrudan
tUketicinin cebine hitap ettigini de sézlerine ekledi. E.C.Anin fuar-
da 6zel olaral Primemix'i lanse ettigini belirten Uriin konusmasina
sdyle devam etti: “E.C.A Primemix serisinin kartusu, E.C.A patent-
li bir kartus. Suyun sicakliginin, debisinin, yon degisiminin farkli kol-
lardan yapiliyor olmasi ECA Primemix'in 6zellikleri arasinda yer all-
yor. Teknoloji ve patent olarak da dinyada sadece bizim kullandi-
gimiz ve patenti E.C.A'ya ait bir Grin bu. Armatdr Urtnlerimizde
ylzde 60’a varan su tasarrufu ve vitrifiyelerimizde dort litreye du-
sUrdigumuz tasarruflu Urtinlerimiz var” dedi.

Gelecek tasarruflu lriinlerde

Enerji girdi maliyetleri acisindan en yogun sektérlerden biri
olan seramik ve vitrifiyede, firmalarda fuarlarda sergiledikleri Grtin-
lerini enerji tasarrufuna uygun Urtnlerden seciyor. E.C.A'da bu fir-
malardan biri. “Gelecekte geri dénllemez en pahall sey eneriji.
Uretilemez bir sey de dogal kaynaklar” diyen E.C.A-Serel Pazarla-

{irlin atagy

The leader brand of the building industry, E.C.A, which disp-
lays its innovative products for the first time at UNICERA Trade Fa-
ir, which will start a new age not only in the Turkish tap market but
in the world, continues to set trends. E.C.A entered the UNICERA
Trade Fair this year with the concept of “Sustainable Differentiati-
on”. E.C.A produced seven innovative product series, all more
special than each other to present comfort and savings together
to its users. In addition to Primemix, the intelligent tap which it has
the global patent for, showcased for the first time at the UNICERA
Trade Fair; E.C.A became the first brand producing Turkey's pat-
terned taps.

E.C.A-Serel Marketing Manager Hakan Uriin, who stated that
they participated in the UNICERA Trade Fair, with products con-
sistent with consumer needs for bathrooms and kitchens, said,
“We are entering spaces with a system solution approach with wa-
ter taps, bathroom sets, acrylic taps, ceramic ware and bathroom
cabinets. Noting that they are emphasizing products affording
energy and water savings this year, Urtin also added that these
products directly address the pockets of consumers. Uriin, who
said that E.C.A specifically launched Primemix at the trade fair,
continued as follows: “The cartridge of E.C.A Primemix series is an
E.C.A patented one. The temperature setting, flow rate and direc-
tion change of water are achieved by different levers and this is
among E.C.A premix’s features. This is a product only used by us
and patented by E.C.A in terms of technology and patenting. We
have tap products with 60 percent savings and vitreous ware
which consume four liters of water”.
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ma Midri Hakan Urdin, “Stratejimiz, Grinlerimizde en verimli se-
kilde enerjinin, en uygun sekilde de dogal kaynaklarin kullaniima-
sidir. Bunu yaparken de tUketici bilinci olusturmayl amacliyoruz.
Biz tuketicilerimize diyoruz ki, UrUnlerimizi simdi ve gelecekte kul-
landiginizda faturalariniz yari yariya azalacaktir” dedi.

Fuarda katiimci firma sayisinin énceki senelere gére azaldigi-
nin goéruldugunu ifade eden
Urtn, bu durumun gegici ol-
dugunu, sektdr temsilcilerinin
mucadele ettiklerini ve sorun-
lar asacaklarina inandiklarini
da sayledi. Urin, “Dunya pa-
zarlarinda ekonomik krizden
kaynaklanan bir daralma mev-
cut. TUketicinin talep azalma-
sina bagl olarak da ihracatta
azalma yasaniyor. Ama bir
gercek daha var, dinya Uze-
rinde yasamaya devam edi-
yoruz ve devam ettigimiz su-
rece de ihtiyaglarmiz her za-
man olacaktrr. Bu sene fuara
katiimda, katiimct firma sayi-
sinda azalma var. Bunlar geci-
cidir, bu sikintilarin ileri de or-
tadan kaybolacagini gosteri-
yor fuar. Bu micadeleye sek-
tor temsilcileri olarak devam
edecegimizin de godstergesi.
TUketici bazinda katiimin haf-
ta sonu daha da artacagini disuntyoruz. Dis satin alma talepleri
agisindan fuar oldukga yogun geciyor. Disaridan gelen misafirleri-
mizin fazla oldugunu séyleyebilirim” dedi.

E.C.A-Serel Pazarlama Miidiirii Hakan Uriin

E.C.A’dan kristal tagh armattir

ArmatUr kullanminda aliskanliklari degistirecek kadar iddiall
olan E.C.A Primemix, su sicakligi ayari ile su miktari ayarini birbi-
rinden ayiriyor. Bu teknolojisiyle kullanicisinin konforunu artiran ile-
ri muhendislik calismasinin bir riint olan Primemix, ilk olma 6zel-
likleriyle E.C.A'nin diinyada patentini aldigi en son Urtnlerden biri-
si oldu. E.C.Anin iznik desenli armattir(i ise banyo ve mutfaklarin-
da batunlik arayanlara sesleniyor. Akilli armatir olarak nitelendiri-
len E.C.A Primemix, sicaklik ve debisi ayri ayri ayarlanabilen mo-
dern tasarimli ve fonksiyonel ¢zelliklerle sahip, yeni nesil bir arma-
tdr olarak tanimlaniyor. Estetik bitinltk icinde tasarlanan E.C.A
Primemix, sade ve yalin cizgileriyle benzerlerinden ayriliyor. Aligil-
mis gizgilerin disinda ve iddiali bir trtin olan E.C.A Primemix, ban-
yo ve mutfak armatUrlerinde, sicak suyun kullanimi esnasinda en
¢ok karsilagilan sorunlardan birisi olan, armatirin her agma-kapa-
madan sonra su sicakliginin tekrar tekrar ayarlanmasi islemine son
veriyor. Icerisinde diinya capinda patenti alinan 6zel bir mekaniz-
ma (kartus) bulunan bu Uriin, geleceg@in armatlr olarak tanimla-
niyor. 2009 yili icerisinde piyasaya surtlecek olan E.C.A Primemix,
su miktari ve su sicakligi ayarini birbirinden ayirarak, kullanicisina
bulytk kolaylik ve konfor sagliyor. Fonksiyonelligin ve ergonominin
6n planda tutuldugu bu serinin tasariminda son derece yalin ve sa-
de cizgiler kullanildi.

The future lies with water saving products

In ceramic ware and vitreous ware, one of the most intensive
sectors in terms of energy input costs, firms choose the products
they display at the trade fairs from amongst products affording
energy savings. E.C.A is one of these firms. E.C.A-Serel Marketing
Manager Hakan Ur(in, who says; “The most expensive thing which
cannot be recovered in the future is energy, and
natural sources are things that cannot be cre-
ated”, adds; “Strategy is use of energy in the
most productive manner and natural resources in
the best way in our products. When doing this,
we aim at creating consumer awareness. What
we say to our consumers is that their bills will
drop by half when you use our products now and
in the future”.

Noting that the number of participant firms
declined over previous years at the trade fair,
Urtin said that this was temporary, that the repre-
sentatives of the industry were in a fight believing
that they will overcome the problems. Urtin said:
“There is a contraction because of the economic
crisis in world markets and there is a decline in
exports depending on the consumer demand
decline. But there is another truth, we continue to
live on earth and as long as this is true, we will al-
ways have needs. This year, there is a drop in
participation in the trade fair in the number of
participating firms, these are temporary. The fair
shows that these problems will disappear in the
future. This is an indication that we will continue
this struggle as sector representatives. We believe that consumer
participation will grow in the weekend. The trade fair is quite busy
in terms of international purchase orders. | can say that the num-
ber of our international guests is greater”.

E.C.A-Serel Marketing Manager Hakan Urtin

Crystal stone tap from E.C.A

E.C.A Primemix aspiring to change habits in tap usage, sepa-
rates the water temperature setting and the water volume setting
from each other. Prime mix, which is the product of advanced en-
gineering studies enhancing the comfort of the user by this tech-
nology, was one of the last products for which E.C.A got a global
patent. E.C.A’s Iznik patterned tap addresses those looking for in-
tegrity in their bathrooms and kitchens. E.C.A Primemix, called the
smart tap, is described as a new generation tap with modern de-
sign and functional features with individually settable temperature
and flow rates. E.C.A Primemix designed in aesthetic integrity dis-
tinguishes itself from comparables, by plain and simple lines. A
product outside the traditional, E.C.A Primemix puts an end to the
process of resetting the water temperature after each time the tap
is opened or closed, which is one of the most often faced nuisan-
ces during hot water use. This product, which contains a special
mechanism (cartridge) patented globally, is described as the tap
of the future. E.C.A Primemix to be launched in 2009 affords gre-
at ease and comfort to the user, separating the water volume and
water temperature settings from each other. Extremely plain and
simple lines were used in designing this series where functionality
and ergonomics were emphasized.
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“Tiiketici, tasarim ve fonksiyonellik istiyor”

Puravida, Blue Moon, Starck X, Inipi... Duravit'in UNICERA
Fuari'nda standinda sergiledigi yeni serileri. Kiivetten, lavaboya, dus
teknesinden saunaya kadar yeni tasarimlar teknoloji ile birlesiyor.

“Consumer Wants Design and Functionality”

Puravida, Blue Moon, Starck X, Inipi... The new lines Duravit exhibited
at its stand at the Unicera Trade Fair. From bathtubs to basins, from
shower bases to saunas, new designs are combined with technology.

Duravit, 21.UNICERA Uluslararasl Seramik ve Banyo Fuar’'na
yeni ve farkli Urdnleriyle katildi. Puravida, Blue Moon ve Inipi seri-
leri ziyaretciler tarafindan ilgiyle takip edildi. Eski serilerini fuara ge-
tirmediklerini, yeni ve kapsamli bir seri ile fuara katildiklarini séyle-
yen Duravit Pazarlama Yoneticisi Didem Tamgor, iki alanda yepye-
ni Urdnleri oldugunu sdyledi. Bu drdnler Duravit'in ilk sauna serisi
Inipi ve mutfak evyesi Starck X. Fuara bu iki yeni Grinle katiima ge-
rekcelerini Tamgor s6yle anlatiyor: “Mutfak bizim icin yeni bir alan.
Sauna, yine bir nebze banyoya dahil bir Urlin. Evye ise bambaska
bir sektdr. O ylzden fuarda yeniliklerimizi géstermek istedik. Var
olan kuvetlerimizin havuz sitemleri farkli 2 modeli var. Yeni bir seri
olan Puravida serimiz var. Mobilyasindan klozetine kadar tam bir
takim. Standimizin iki odasini ona ayirdik.”

Mutfak ve banyo alaninda tasarim ve inovasyonun isin igine
girdigini sdyleyen Tamgdr, bu iki alanindan artik teknoloji firmalari-
nin tekelinden c¢iktigini belirtiyor. Tamgor, artik her firmanin bu ve
benzeri teknolojiyi kullanarak tasarim Urdnleri yapmasinin dnemli
oldugunu ifade ediyor.

Tamgor'e goére bunu saglayan tlketicilerin kendisi. Tamgor,
“Cunkuy artik cok bilingli bir tuketici kitlesi var. Tasarim Urtnlerinde

Duravit participated in the 21st Unicera International Ceramics
and Bathroom Trade Fair with new and different products. Puravi-
da, Blue Moon and Inipi Series were followed with interest by gu-
ests. Duravit Marketing Manager Didem Tamgdr, who says that
they participated in the fair with a new and extensive series, said
that they have brand new products in two fields. These products
are Duravit's first sauna series Inipi and the kitchen basin Starck X.
Tamgdr-explains why they participated in the fair with these two
products as follows; “Kitchen is a new area for us. Sauna, on the
other hand, is incorporated in the bathroom a little bit. The basin is
a totally different sector. Therefore, we wanted to showcase our in-
novation at the fair. Our present bathtubs have two models with
different pool systems. We also have our new Puravida Series. It is
a full set from furniture to the toilet bowl. We spared two rooms of
our stand to this series”. Tamgdr, who says that design and inno-
vation come to play in the fields of kitchen and bathroom, notes
that both these areas are now out of the monopolistic hands of
technology firms. Tamgdr says that it is important for all firms to
produce design products using this and other technologies.

According to Tamgdr, consumers are ensuring this. Tamgor
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fonksiyonellik biraz daha agirlik kazaniyor. Tasarimi olan, fazla de-
tayl olmayan, fazla yer kaplamayan drunler isteniyor. CinkU yasa-
digimiz evlerin banyo ve mutfaklari cok genis alanlar degil. Kuvet-
lerimiz oldukga glizel olmasina karsin daha cok dus teknesi agir-
likli Urtinlerimize yogun ilgi var. Dus teknelerimizde de ahsap panel
kullaniyoruz ve onlan da sik ve degisik bir hale getiriyoruz. iclerin-
de kullanilan armatUrler artik cok fazla gesitlendi. Teknoloji én plan-
da. Saunalarimizin igcinde ses siteminden, I1sik sitemine kadar
komple elektronik bir altyapi bulunuyor. Kompakt sistemler olustu-
ruyoruz artik. Dus alirken, buhar banyosu yaparken, muzik dinle-
yip rahatlayacaginiz bir hale déndd banyolar. Banyo stres atma
mekanlaridir ayni zamanda. Banyolari evin bir odasi haline getir-
mek i¢in kivet ve dus teknelerinde sicak ahsap renkler kullaniyo-
ruz” dedi.

Gelecek yillarin trendi arasinda siyah ve beyaz renkleri de sa-
yan Tamgor, ayni isimli bir
seriyi de fuarda sergiledikle- F
rini anlatti. “Ayni zamanda si-
yah beyaz trendi var. Gene
minimalizmden gelen bir
trend. Suyun tasarruflu kulla-
nildigr Urtinlere dénuk galis-
malarimiz var. Susuz pisu-
varlar gibi, ¢cok fonksiyonlu
buhar kabinimiz ve havuzlar
gibi. Buyudk Unitelerde bile
suyu icinde tutan, ozon jene-
ratériyle o suyun temizligini
saglayan ve o suyu dondu-
ren sistemler kullaniyoruz.
Hem tasarruflu hem elektro-
nik... Ama biraz da insana yakin, ahsap ¢zellikleri taglyan, her se-
yin iginde oldugu bir trend dénemini yaslyoruz.”

Fuarin genel durgunluktan nasibini alacagini dustnduklerini
ancak ilk Gc gunde ziyaretgilerin yogun ilgisiyle karsilastiklarini
soyleyen Tamgor, UNICERAnIn sektére hareket getirecegini de
belirtti. “Ocak ve Subat aylar biraz durgun gecti” diyen Tamgor,
“Mart ayinda biraz toparlanma yasandi Nisan'la birlikte fuar sonra-
si sektortin ivme kazanacagini umut ediyoruz” dedi.

Duravit Pazarlama Yéneticisi Didem Tamgor

Duravit’'ten Puravida

Duravit'in 21.UNICERA Uluslar arasi Seramik ve Banyo Fu-
ar’'nda dikkat ceken Urlnleri arasinda Puravida ve Inipi vardi. Pu-
ravida, Hansgrohe ile is birliginin sonucunda ortaya ¢ikmis bir Pho-
enix Design serisi. Bataryalar, seramik, kiivet ve mobilyalardan olu-
san Puravida'da lavaboya, genislik ve zarafet sunmak icin dis ta-
rafta yumusak bir sekil verilmis. ic kismda ise, lavabo oldukca diiz
ve bir dalga gibi iceriye dogru milimetrik bir sekilde déndyor. TUm
hatlar gok yumusak ve kolayca hareket alani sagliyor. Puravida ku-
vetlerde isiklar gomme kivet icin ¢zel bir tasarim 6gesi tagiyor. K-
vet kenarinda birakilmis olan acikliktan parlak beyaz LED isik yan-
siyor. Alternatif olarak mobilyanin rengiyle uyumlu koyu kirmizi, si-
yah, abanoz veya alliminyum yansimalar da saglanabiliyor. Frees-
tanding kuvetin ise vurgusu tamamen biciminde. Isin sirm burada
da seramiklerde oldugu gibi ince hatlarda yatiyor; sadece bicimli
veya kavisli olmakla kalmiyor, ayni zamanda tasarimcinin her mili-
metre igin emek harcadigini gosteriyor.

says; “Because now there is a very informed consumer population.
Functionality is becoming more predominant in design products.
They want designed products with not much detail, which don't ta-
ke too much space because the bathrooms and kitchens of homes
we live in are not very spacious areas. Although our bathtubs are
quite nice, there is great interest in our shower base products. We
use wood paneling in our shower bases and we're making them
very elegant and different. The taps used in those are now highly
diversified. Technology is in the forefront. There is a complete
electronic infrastructure from the sound system to light systems in
our saunas. We are forming compact systems. Bathrooms beca-
me places where you would listen to music and relax when taking
a shower or taking a steam bath. The bathroom is also a place of
relieving stress. We're using warm wood colors in bathtubs and
shower bases to turn the bathroom into a room of the home.

Citing black and white
among the trends of the upco-
ming year, Tamgdr commen-
ted that they displayed a series
with the same name in the fair.
“At the same time, there is the
black and white trend. Once
again, a trend stemming from
minimalism. We have efforts for
products with water savings.
Like water free urinals, multi-
functional steam cabin and po-
ols. For large units, we're using
systems holding the water insi-
de, cleaning the water by an
ozone generator and recycling
that water. Savings and electronics... But we're in a period of
trends incorporating everything close to humans, bearing the cha-
racteristics of wood”.

Noting that at first they thought that the fair would take its sha-
re of the general recession but there was a lot of interest by visi-
tors the first three days, Tamgor said that Unicera will be a driving
force for the industry. “January and February were a little slow, in
March there was some recovery, we hope that come April, the
sector will gain momentum after the fair” Tamgdr said.

Sarck 1| 58 em

Duravit Marketing Manager Didem Tangér

Puravida from Duravit

Puravida and Inipi were among Duravit products which gained
attention at the 21st Unicera International Ceramics and Bathroom
Trade Fair. Puravida is a Phoenix Design Series emerging as a re-
sult of collaboration with Hansgrohe. Comprising taps, ceramic
ware, toilets bowls and furniture, Puravida basin is given a soft
shape on the outside to offer width and elegance. On the inside,
the basin is rather straight, turning inside millimetrically in a rather
wavy form. All lines are very soft, affording easy movement. Lights
are special design elements in Puravida tubs. A bright led light ref-
lects from the opening left along the tub. Alternatively; dark red,
white, ebony or aluminum reflections can be achieved compatib-
le with the color of furniture. The emphasis of the freestanding tub
is totally in its form. The secret, like in ceramic ware, lies in the fi-
ne lines which are not only formed or curved but which show that
the designer has put an effort to each millimeter.
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‘Fuarda verimli gorismeler yaptik”

“Dunyada ve Turkiye’de sektortn sikinti icinde
oldugu donemlerde bu onemli fuarda olmanin
avantajlari vardir. Kriz bittikten sonra firmalar bu
avantaji kullanacaklardir. Katihm gecen yillara
oranla azdi ama verimli gérismeler de yaptik.”

Dinyanin. banyo ¢ozimleri lider markalarindan biri olan Jado ve
Ideal Standart'in Ttirkiye'deki tek yetkili saticisi olan Ece Banyo, ay-
ni zamanda ideal Standart 220 metrekarelik standiyla da 21. UNI-
CERA Fuar’ndaydi. Turkiye pazarinda 2008'den bu yana Ece Grup
ile hareket eden Ideal Standart, Ece Grup btinyesinde farkli bir or-
ganizasyon ve dagitim kanali ile yer aliyor. Temel amaglarinin ideal
Standart markasini dinyada oldudu gibi Turkiye pazarinda da ta-
nitmak ve hak ettigi noktaya tasimak oldugunu kaydeden ideal
Standart Pazarlama ve Satis MUdUrl Yakup Firat, fuarda sergiledik-
leri bir diger markanin da Jado oldugunu vurguladi. ideal Standard
International bunyesinde yer alan Jado’'nun sektére “grand luxury
segmente” hitap eden bir marka olarak girdiginin altini gizen Firat,
bu markalarin 2008 ¢ncesinde de pazarda olduklarini ancak iste-
nen 6lglde yer alamadiklarini sdyledi.

Firat, “ideal Standard denilince aklimiza basta armattr trtinleri,
akrilik drtnler, dusa kabinler, metal aksesuar, aynalar, banyo dolap-
lar, dus tekneleri, vitfiriye seramik UrUnleri kapsayan bir Grdn gami
akla gelmelidir. Bu gercevede ideal Standard markas altinda yuka-
rda belirtilen tim bu Grin gruplarinda drinleri fuarda sergiledik.
Ayni zamanda TUrkiye'de Uretilen kirk dort pargadan olusan iki se-
ri, Arcade ve Plain vitrifiye serileri de sergilendi. Ayrica yeni bir Urlin

Ideal Standart Marketing and Sales Manager Yakup Firat

“We had productive
meetings at the fair”

“There are advantages of being at this
important trade fair at times of difficulty for the
industry in the world and in Turkey. The firms
will take advantage of this after the crisis.
Turnout was smaller compared to previous years
but we also had productive talks.”

Ece Banyo, the sole authorized vendor of Jado and Ideal Stan-
dart, one of the leading brands in bathroom solutions in the world
in Turkey, was at the 21st UNICERA Trade Fair also with the Ideal
Standart stand of 220 meters. Ideal Standart working with Ece
Group since 2008 in the Turkish market is part of Ece Group with
a separate organization and distribution channel. Ideal Standart
Marketing and Sales Manager Yakup Firat, noting that their basic
objective is to promote the ideal standard brand in the Turkish
market just as all over the world and taking it to the point it deser-
ves, stressed that Jado was yet another brand they displayed at
the fair. Underscoring that Jado and Ideal Standard International
brand is one addressing the “grand luxury segment”, pointed out
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olan - boyun ve bel masaji yapabilen, www adli hidromajli kiivet de
yeni bir Urdn olarak sunuldu. Armatur gruplarinda ise banyolarda
dus almak igin yeni bir trend olan Momets ve Magnum serilerinden
totemler sergilendi. Ontimiizdeki yillarda fonksiyonellik ve kalite an-
layisindan ¢din vermeden yeni seriler ¢ikaracagiz” dedi.

Fuarin ziyaretgi sayisinin gecen yillara gére azaldigini ancak
belli bir seviyenin altina dismedigini sdyleyen Firat, temel olarak
daha az ama verimli gérismeler yaptiklarini ifade etti. Firat, “Dun-
yada ve Turkiye'de sektorin sikinti icinde oldugu dénemlerde bu
6nemli fuarda olmanin avantajlari vardir. Kriz bittikten sonra firmalar
bu avantaj kullanacaklardrr. Firmalar acisindan pazarda yer almak
ve sUreklilik énemlidir. Bu markanizin en énemli reklam gtcudur.
Gecen seneye gore ylzde 20 civarinda ziyaretci sayisinda azalma
oldu. Bu azalmada Anadolu'dan gelen katiimcilarin roll buyuktd.
Fakat biz olaya kisa mesafeli bir kosu degil, yiksek maliyetlere kat-
lanarak bir maraton kosusu oldugu gézlyle bakiyoruz. Bu tip fuar-
larda strekli olmanin pazarlarda devamlilik agisindan ¢ok énemli ol-
dugunu dustntyoruz. Tabii ki gecen seneye goére bir daralma var
bu da gok dogaldr. Ziyaretci sayisi azaldi ama gelen ziyaretcilerin
niteligi ve kalitesi artt’” dedi.

Ideal’den Arcade Koleksiyonu

Geometrik sekiller ve heykelsel bir sadelikle, banyonuza ginu-
mUiz tasanimlarinin en iyi érneklerini getiren ideal Standart, gereksiz
ayrintilardan kaginarak 6zel olarak tasarladigi Arcade Koleksiyonu
ile begeni topluyor. Arcade serisinde 40 ve 70 cm arasinda degi-
sen bes farkll ganak lavabo alternatifi bulunuyor. Canak lavabolar
tezgah Ustl kullanim icin de oldukca uygun ayrica bu seride oval
Klozet, oval rezervuar ve oval asma klozet de mevcut. Metal men-
teseli klozet kapagl ve yavas kapanma 0Ozelligine sahip klozet
kapaklar da Arcade serisini tamamliyor.

that these brands were at the market before 2008, too, but not to
the desired scale.

Firat said; “When one says Ideal Standard, one must think of a
product range covering first; taps, acrylic ware, shower cabins,
metal accessories, mirrors, bathroom cabinets, shower bases and
vitreous ware. In this context, we displayed wares of all these pro-
ducts listed above under the Ideal Standard brand. At the same ti-
me, two vitreous ware series made up of forty-four pieces produ-
ced in Turkey; Arcade and Plain, were on exhibit. Also, a hydro-
mage tub called www, which can offer neck and waist massage,
which is a brand new product, was launched. In the tap groups,
totemms from Momets and Magnum series, which is a new trend for
taking showers in bathrooms were on display. In the upcoming ye-
ars, we will launch new series without compromising functionality
and quality”.

Noting that the number of visitors fell compared to previous ye-
ars but did not fall under a certain level, Firat pointed out that ba-
sically they had less but more productive talks. Firat said; “To be
part of this significant fair has advantages in these times when the
industry has difficulties globally and in Turkey. The firms will take
advantage of this presence after the crisis. For firms, to be at the
fair and continuity are important. This is the most important adver-
tising power for your brand. There was a decrease of about 20
percent in the number of visitors compared to last year. Partici-
pants from Anatolia played a major role in this decrease. But we
see this not as a sprint but as a marathon bearing high costs. We
believe that to have continuity in these types of fairs is very impor-
tant for continuity in market. Of course, there is a contraction com-
pared to last year. But it is very natural. The number of visitors ca-
me down but the nature and quality of visitors increased”.

Arcade Collection from Ideal

Ideal Standart, bringing the best examples of today’s designs
to your bathroom, with geometrical shapes and statuesque plain-
ness, draws accolades with the Arcade Collection designed spe-
cifically avoiding unnecessary detail. There are five different bow!
basin choices in the Arcade line from 40 to 70 cm. Bowl! basins are
also fit for counter top use. There are also oval toilet bowls, oval
tanks and oval suspended bowls in this series. The toilet bow! co-
vers with slow closing feature and the bow! covers with metal hin-
ges complement the Arcade line.
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“Yer ve duvar karolarinda ebatlar biiyiyor”
“Sizes are growing in floor and wall files”

“Ebatlarin gittikce blytdiglnu goriyoruz. Bizim bu fuarda yenilik olarak lanse ettigimiz ebat 20x50 cm duvar
karolart. Oniimiizdeki yillarda 30x 60 cm ebatlar olabilir. Yerde belki 60x60 cm porselen olcust olabilir. 20x25
ve 25x33 c¢cm ebatlarin devre disi olmaya bagsladigi gliniimtzde, en kiiclik ebat artik 25x40 ¢cm oldu.”

“We see that sizes are growing increasingly. The innovation we launched at this fair
is the 20x50 cm format wall tiles. In upcoming years, there may be 30x60 cm for-
mats. There may be 60x60 cm porcelain tiles for floors. These days, with 20x25 and
25x33 c¢cm formats becoming obsolete, the smallest size is already 25x40 cm.”

Turk seramik sektortiine 2000 yilinda giren Umpas Seramik, ay-
lik yaklasik olarak 1 milyon 500 bin adet dekor, borddr, precut Griin
ve fileli yer ve duvar Urand Uretiyor. Mevcut Urdn portféyUna ta-
mamlayan Urlnlerin yaninda serbest dekor, bordur ve diger fileli fi-
lesiz Grtnler de Ureten Umpas Seramik, bu dUrlnlerinden olusan
yeni serilerini UNICERA Fuar’'nda ziyaretcilerin begenisine sundu.
10 yillik bir firma olduklarinin altini gizen Umpas Seramik Satis ve
Pazarlama Mudurt Mustafa Soyal, kisa strede énemli mesafeler
kaydettiklerini belirtti.

Yer ve duvar seramikleri Urettiklerini sdyleyen Soyal, fuarda ser-
giledikleri Grtnlerden de bahsetti: “Yer ve duvar seramikleri dreti-
yoruz bunun yaninda Rocconite markasi ile 45x45 cm porselen yer
karosu Uretiyoruz. Son bir yenilik olarak 2008'in ortalarinda devre-
ye aldigimiz dekor fabrikamizda yaklasik olarak ayda 1,5 milyon
adet Uretim kapasitesine sahibiz. Bu tesiste muhtelif ebatlarda bor-
dur ve dekorun disinda Bohem Mosaico diye adlandirdigimiz pre-

Umpas Seramik, which entered the Turkish ceramics industry
in 2000, produces 1,500,000 pieces of decorated, border, precut
products and mesh mounted floor and wall tiles. Umpas Seramik,
which also produces free decorated, border, and other mesh mo-
unted and non-mesh mounted products beside wares comple-
menting its present product portfolio, offered its new series comp-
rising these products to visitors at the UNICERA Trade Fair. Un-
derscoring that they are a 10-year-old firm, Umpas Seramik Sales
and Marketing Manager Mustafa Soyal noted that they covered
significant distances within a short time period.

Stating that they produce floor and wall ceramics, Soyal talked
about the wares they displayed at the fair: “We produce floor and
wall tiles. Besides, we produce 45x45 cm porcelain floor tiles un-
der the brand Rocconite. We have an output capacity of 1.5 milli-
on pieces a year approximately in our decor tile plants we launc-
hed mid-2008 as a latest innovation. At this plant, beside various

Temmuz-Eyliill 2009 July-September No: 29



Umpas Seramik Satis ve Pazarlama Mudiri Mustafa Soyal

cut ve fileli olmak tzere 20x20 cm ve 30x30 cm ebatlarinda moza-
ik dranleri Gretiyoruz. Bu Granleri de farkli bir sunumla tiketicileri-
mizin begenisine sunduk. Yaklasik 17, 18 yeni seriyle fuarda yer
aliyoruz. Bunlarin renk alternatifleri de var. Gerek dekorlari ve bor-
durleri, gerekse tamamlayici precut Urdnlerle bu sene oldukga al-
ternatifli bir portfyle fuara katildik.”

Yer ve duvar karolarinda gittikge blytyen ebatlar oldugunu ifa-
de eden Soyal, yeni sezonun trendleri hakkinda su bilgileri verdi.
“Ebatlarin gittikge blUyuduguant gériyoruz. Bizim bu fuarda yenilik
olarak lanse ettigimiz ebat 20x50 cm duvar karolari. Oniimtzdeki
yillarda 30x 60 cm ebatlar olabilir. Yerde belki 60x60 cm porselen
dlcust olabilir. 20x25 ve 25x33 cm ebatlarin devre disi olmaya
basladigl gtinimUzde, en kiglk ebat artik 25x40 cm oldu. Bunu
fuardaki diger firmalarin stantlarinda da gérmek mumkun. Biz agir-
ligimizi 20x50 cm ebada verirken, cizgisel Urtnlerin yogun oldugu
yeni trend icerisinde biraz daha minimalist cizgiler tasimanin dog-
ru olacagini dustnduk. Biraz daha dekor bordur agirlikli mekanlar
olusturalim dedik. Agirigi da daha ¢ok 25x40 cm ve 20x50 cm
ebatlarindaki trdnlerimize verdik.”

Fuara katilimin ¢nceki yillara gére az oldugunu sdyleyen Soyall,
gecen yil katilan bircok firmanin kiresel kriz nedeniyle fuarda yer
almadiklarina dikkat cekti. Soyal, “Katiim biraz dustk. Gecen se-
neki katlimcilarin bazilar fuara katiimadilar. Gegen seneye gore
Urdn sayisini daha az tutup, Urtnleri alternatifli déseme sekilleri ile
mUsterilerimizin ve tUketicilerin begenisine sunduk. Acik bir stant
da Urdnlerin 6n planda oldugu bir calisma gerceklestirdik. Turkiye
genelindeki tim yetkili saticilarimizin yaninda, yurtdigi musterileri-
miz ayrica da yeni yurtdisi pazarlara ait ziyaretgilerin yogunlugu ve
firmamiza gosterdikleri ilgi bizleri oldukga memnun etti. ilk 3 giin
ihracat gériismelerimiz yogun gecti. MUsterilerimizin yeni Urlinlere
iliskin degerlendirmelerine gére Nisan ve Mayis ay! igerisinde ser-
giledigimiz trtinlerden en az 8-10 seriyi portféyimuze dahil etme-
yi planlyoruz. Ekonomide ve sektdrde yasanan her tarll sikintiya
ragmen bu anlamda bizim icin fuar olumlu gegiyor.”

Umpas Seramik Sales and Marketing Manager Mustafa Soyal

sized border and decorative tiles, we produce mosaic products of
20x20 cm and 30x30 cm in precut and mesh mounted form which
we call Bohem Mosaico. We are offering these products to our
consumers in a different presentation. We are at the fair with app-
roximately 17, 18 new series. There are color options for these as
well. This year we are at the fair with a portfolio with rather nume-
rous alternatives with decorative and border tiles and also the
complementary precut wares.”

Commenting that the sizes are growing increasingly in floor
and wall tiles, Soyal offered the following on the trends for the new
season: “We see that sizes are growing increasingly. The innova-
tion we launched at this fair is the 20x50 cm format wall tiles. In up-
coming years, there may be 30x60 cm formats. There may be
60x60 cm porcelain tiles for floors. These days, with 20x25 and
25x33 cm formats becoming obsolete, the smallest size is already
25x40 cm.” One can see this at the stands of other firms in the ex-
hibition, too. While we are emphasizing the 20x50 cm format, we
thought that it would be proper to bear rather more minimalist lines
within the new trend dominated by linear products. We thought we
should create more decorative border predominant spaces. We
started to emphasize 25x40 cm and 20x50 cm format products.”

Pointing out that participation in the fair is small compared to
previous years, drew attention to the fact that many firms, which at-
tended last year, were not at the fair this year due to the global cri-
sis. Soyal said; “Participation is a little low. Some of the participants
of last year did not attend this year. Keeping the number of pro-
ducts smaller compared to last year, we offered the products to our
customers and consumers in various laying formats. We performed
an activity where products were emphasized in an open stand. Be-
sides, all our authorized dealers all over Turkey here to see our in-
ternational customers and also the large number of visitors from
new international markets and their interest in our firm were highly
pleasing for us. The first three days we were busy holding export
talks. According to our customers’ evaluation of our new products,
we are planning to include at least 8-10 exhibited products in our
portfolio in April and May. Despite all difficulties in the economy and
the industry, in this sense, the fair was positive for us.”
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Seranit, “Hayalimdeki
Oda” konseptiyle
UNICERAdayd

Tlrkiye'nin ilk ylizde 100 porselen karo
ureticisi olan Seranit, UNICERA
Fuari’nda ilging ve sira digi tasarimlariyla
yerini aldi. Cam ve porselenin uyumundan
dogan Calcata serisiyle ilgi ¢ekti.

Seranit, Turkiye'nin énde gelen mimarlar Sinan Kafadar, Ece
Ceylan Baba, ve Mehpare Evrenol’'un hayallerindeki odalari, Avru-
pa’nin 3. blyUk uluslararasi fuar olan UNICERA'da bin metrekare-
lik dev standinda sergiledi. “Hayalimdeki Oda” projesiyle fuara ka-
tilan, Turkiye'nin ilk granit seramik fabrikasini kuran Seranit, ic ve
dis mekanlara yénelik siradigi tasarimlariyla tum Urdnlerini sergiler-
ken, dunya trendlerinden yola ¢ikarak olusturdugu yeni koleksiyo-
nuyla da tim dikkatleri Uzerine gekti. UNICERA Fuar’na mevcut
drUnlerinin-yani sira, 2009 dunya trendlerini dikkate alarak Urettik-
leri 10 farkl seri ile katildiklarini sdyleyen Seranit Genel Mudurd
Hamdi Altunalan, sadece kendilerinin Grettikleri serileri ile fark ya-
rattiklanni aktardi.

Altunalan, “Yeni serilerimizin icinde yer alan dinyada az sayi-
da firmanin, Turkiye'de de sadece bizim Uretebildigimiz porselen
ve camin uyumlu birlesiminden ortaya ¢ikan “Seramarmi” ve “Cal-
cata” serisi var. YUzeyi metalik efektler iceren “Burgundy “serisi,
piriltill efektleri olan “Steel” ve “Elit” serileri ile ylizeydeki dekorun
aclkca ortada olmadigl, sadece i1sik yansimalariyla yizeydeki de-
korun fark edildigi “Convex” serisini Ureterek, fuarda musterilerimi-
zin begenisine sunduk. Bunlarin disinda, evlerin igine sicaklik ka-
tacagina inandigimiz “Gold” ve “Papiro” isimli iki tane yeni serimi-
zi de fuarda sergiledik. Mevcut serilerimize ise bazi ilave renkler
uygulayip, bu serileri de Unicera Fuar’nda sergiledik” dedi.

Trend, metalik efektler

2009'un trendlerini, hos metalik efektler iceren ylzeylerin olus-
turdugunu sdyleyen Altunalan, bu trende uygun olarak “Burgundy
“serisini Urettiklerini syledi. Bu yilin trendleri ile ilgili Altunalan su
bilgileri verdi. “Burgundy’nin yani sira bu yil trend olan piriltili Gran-
ler yeniden gtindeme geldi. Bu trendlere uygun olarak da “Steel”
ve “Elit” serilerini Urettik. Ayrica, ylzeydeki dekorun acikca ortada
olmadigi, sadece I1sik yansimalariyla o yUzeydeki dekorun fark edil-
digi modeller, trend olarak son yillarda ¢n plana ¢ikiyor. Biz de bu-
na uygun olarak “Convex” serisini Urettik.”

UNICERA Fuarr'ndan Seranit olarak verim aldiklarini séyleyen
Altunalan, fuar hakkindaki dusuncelerini de séyle ¢zetledi. “Fuar
bizim icin oldukga 6nemliydi ve bizim beklentilerimize uygun ziya-
retcilerimiz geldi. Kriz nedeniyle herkesin negatif, olumsuz disun-
celer icinde oldugu bir ortamda biz toplam 10 yeni seri sunarak bu
seneden ¢zellikle dSndmuzdeki yillardan olumlu beklentilerimizin ol-
dugu mesajini vermeye calistik ve 10 tane yeni seriyi sunabilmenin

Seranit at UNICERA

with the “Room in _=;

My Dreams”
concept

Seranit, Turkey’s first
100 percent porcelain tile
manufacturet, took its
place at the UNICERA
Trade Fair with its
interesting and out of the
ordinary designs. Designs
drawing attention with
the Calcata series
stemming from the
harmony of glass

and porcelain.

Seranit exhibited the rooms in the dreams of Turkey’s leading
architects Sinan Kafadar, Ece Ceylan Baba and Mehpare Evrenol
in its one thousand square meter giant stand at UNICERA, Euro-
pe’s third largest international trade fair. Seranit, participating in the
fair with the “Room in My Dreams” project, which has installed the
first granite ceramic plant in Turkey, drew all attention also with its
new collection formed starting from world trends, when displaying
all its products for interior and exterior spaces with out of the ordi-
nary designs. In addition to its existing products, Seranit General
Manager Hamdi Altunalan, who noted that they participated in the
UNICERA Trade Fair with 10 different series they produced based
on 2009 world trends, commented that they created a difference
with their series produced only by themselves.

Altunalan said; “Among our new series are ‘Seramarmi’ and
‘Calcata’, emerging from the harmonious combination of porcelain
and glass produced by just a few firms in the world and only by us
in Turkey. The ‘Burgundy’ series with metallic effects on its surfaces
and ‘Steel’ and ‘Elit’ series with glittering effects and the ‘Convex’
series where the decoration on the surface is not clearly visible but
can be noticed only through reflections of light were presented to
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mutlulugunu yasadik. Bunun karsiligi olarak aldigimiz geribildirim-
ler de ¢ok olumlu oldu.”

Bilecik Organize Sanayi Bolgesi'nde 1992'de kurulan Seranit,
1993'de Uretime basliyor. 55 bin metrekare kapali, 102 bin metreka-
relik alanda faaliyetini srdiren firmanin kapasitesi 8,5 milyon met-
rekareye ulasiyor. 60x60 cm ve 60x120 cm ebatlarinda teknik por-
seleni Turkiye pazarina ilk olarak sunan Seranit, 2007’de yeni bir il-
ke imza atarak, 90x90 cm ve 90x135 cm ebatlarinda Teknik Porse-
len serisini degisik renk ve bitis alternatifleri ile pazara sunuyor.

Cam ve porselenin uyumu: Calcata

Dunya trendlerinden yola ¢ikarak olusturdugu yeni koleksiyonu
Calcata'yl fuarda tanitan Seranit, yogun bir ilgi gérdu. “Serahome”
konsepti icinde yeni bir seri olarak tasarlanan Calcata, Turk sera-
mik sektdrlne ve evlere yeni, estetik yaklagimlar sunuyor. Cam ve
porselenin uyumunu simgeleyen, seri derinligine sahip olan Calca-
ta, Uzeri camli, birbirini takip etmeyen farkli efektlerden olusan mer-
mer gorundmld bir seri. Yer ve duvarlar icin 60x60 cm ebatlardaki
drtnlerden olusan “Calcata” serisi, beyaz bej ve gri efektli renk al-
ternatifleri ile de dikkat cekiyor.
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our customers at the fair. Also, we displayed our two new series cal-
led “Gold” and “Papiro” which we believe to add warmth to the in-
teriors of homes at the fair too. We also applied certain additional
colors to our existing series for the UNICERA Trade Fair”.

Trend, metallic effects

Altunalan, who pointed out that the trends of 2009 were formed
by surfaces containing delightful metallic effects, said that they
produced the “Burgundy* line, in line with such trends. About this
year's trends, Altunalan commented; “In addition to burgundy, this
year glittering products once again became trendy. We produced
the “Steel” and “Elit” series in line with these trends. Also, models,
where the surface decoration is not obvious but is noticed only
through reflections of light, are standing out in recent years as a
trend. We produced the “Convex” series in line with this trend.”

Altunalan, who said that the UNICERA Trade Fair was produc-
tive for Seranit, summarized his thoughts on the fair as follows; “The
fair was rather important for us and we had guests we expected.
By presenting 10 new series in total in a setting where everyone
was having negative adverse thoughts due to the crisis, we tried to
give the message that we have positive expectations of the upco-
ming years and experienced the joy of being able to present such
10 new series. In addition, the feedback we got was quite positive.”

Set up in Bilecik Organized Industrial Zone in 1992, started
production in 1993. The capacity of the firm, pursuing its activities
on an indoor area of 55,000 square meters; 102,000 square me-
ters in total, is close to 8.5 million square meters. Launching the
technical porcelain ware of 60x60 cm and 60x120 cm in the Tur-
kish market for the first time, achieved another first in 2007, launc-
hing its 90x90 cm and 90x135 cm formatted Teknik Porselen seri-
es with different color and finishing choices.

Harmony of glass and porcelain: Calcata

Seranit, introducing its new collection Calcata formed based
on world trends, drew great attention. Designed as a new series in
the ‘Serahome’ concept, Calcata presents new aesthetical appro-
aches to the Turkish ceramics industry and homes. Symbolizing
the harmony of glass and porcelain with serial depth, the series
has a marble look comprising disparate non-consecutive effects
covered with glass. The Calcata series comprising 60x60 cm floor
and wall tiles is also popular for its white, beige and gray effect co-
lor choices.

Seranit General Manager Hamdi Altunalan
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Elektrik santralinden, kUIt.ﬂr yuvasina

SANTRALISTANBUL

From a power plant to a home of culture

Istanbul’un yetmis yil elektrik ihtiyacini karsilayan sonra yirmi yil unutulan
Hali¢'teki Silahtaraga Elektrik Santrali, bugln yeni bir yizle kiltir
hayatimizdaki yerini aldi. Santralistanbul, tarihi dokusu, ¢evresiyle kurdugu
iliski ile bugln bir kiltdr, sanat ve egitim merkezi oldu.

Silahtaraga Power Plant on the Golden Horn, which satisfied the electricity demand of
Istanbul for seventy years and was forgotten for twenty, took its place today in our cultural
life sporting a new face. Santralistanbul became a center of culture, art and education
today with its historical texture and the relationship it set up with its environment.
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Osmanlitimparatorlugu'nun ilk enerji santraliydi, Silahtara-

§a... 1914-1988 yillar arasinda istanbul'un elektrik ihtiyacini

Karsilayan 118 donume yayilmis santral, bugin artik bir sanat ve

bilim yuvasi... Istanbul'un yeni kiltir ve egitim merkezi... Silah-

taraga Elektrik| Santrali'nde bir kultir yuvasi olusturma fikriyle

baslayan streg¢, sponsorlarin ve akademi dinyasinin verdigi

destekle gercege donistl. 2004 yilinda Bilgi Universitesi'nin,

kohne ve terkedilmis santrali kiralamasiyla bagsladi her sey...

Amag, istanbul’'da farkli kiiltirlerin bir araya geldigi, yaratici di-

slince ve calismalarin toplandidi bir kiltdr, sanat ve egitim plat-

formu olusturmakti. Istanbul’un tarihine taniklik edecek binanin

dis ve ic mekanlarinda gerceklestirilecek yenileme calismalari

icin bir yilda hazirlanan projeler Anitlar Kurulu tarafindan onayla-

ninca galismalar hiz kazandi. Projenin merkezinde yer alan bina-

lar restore edildi. Tarihi dokunun gevresiyle kurdugu iligki dikka-

te alinarak, Hali¢'teki bu eski yapi Unld mimarlar Nevzat Sayin,

t Emre Arolat ve Han TUmertekin’den olusan bir ekip tarafindan

modern bir sanat ve bilim yuvasina déntstartldu. istanbul Bilgi

Universitesi, Ciner ve Dogus gruplari ile Laureate Education Inc.

stratejik kurucu ortakliginda, Kale Grubu ve istanbul Buytksehir

Belediyesi, Turk Prysmian Kablo ve Sistemleri A.S., Siemens Sa-

nayi ve Ticaret A.S. ile EyUp Belediyesi'nin katkilariyla Santralis-

tanbul, 2007 yili eyldl ayinda “Modern ve Otesi” sergisiyle hiz-

mete agildi. Yirmi sekiz tane yapinin bulundugu buytk bir alana

yayilan bu projede yedi boltim bulunuyor: Cagdas Sanatlar Mu-

zesi, Enerji MUzesi, KutUphane ve Bilgi Merkezi, Uluslararasi Re-

zidans Programi ve Atolyeler, Egitim ve Atolyeler, Rekreasyon
Alanlari ve Sanat Sokag!.
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It was thefirst power plant of the Ottoman Empire, Silahtara-
ga... The plant spread over 18 donums satisfying the electricity
demand of Istanbul from 1914 to 1983 today is a home of art and
science... Istanbul’s new culture and education center... The pro-
cess Starting with the idea of forming a culture center at Silahtara-
ga Power Plant came through with the support of sponsors and the
academic world. Everything started when Bilgi University rented
the/run down and abandoned power plant in 2004... The objecti-
ve was forming a platform of culture, art and education in Istanbul
where different cultures merged and creative ideas and activities
came together. When the designs prepared in one year for the re-
novation work to be effected on the exterior and interior spaces of
the building which would witness Istanbul’s history were approved
by the Board of Monuments, efforts gained speed. Taking into ac-
count the relationship set up by the historical texture with its envi-
ronment, this old structure in the Golden Horn was transformed in-
to a modern home of art and science by a team consisting of fa-
med architects named Nevzat Sayin, Emre Arolat and Han Tdmer-
tekin. Santralistanbul was launched with the exhibition “Modern
and Beyond” in September 2007 with Istanbul Bilgi University, Ci-
ner and Dogus Groups and Laureate Education Inc. strategic fo-
unders with contributions from Kale Group and Istanbul Metropoli-
tan Municipality, Turk Prysmian Kablo ve Sistemleri A.S., Siemens
Sanayi ve Ticaret A.S. and Eydp Municipality. The project, spre-
ading over a large area containing 28 buildings, has seven secti-
ons: Contemporary Arts Museum, Energy Museum, Library and In-
formation Center, International Residence Program and Works-
hops, Education and Workshops, Recreation Areas and Art Street.




Haftanin her giinii acik

Santralistanbul, sahip oldugu boélimleriyle ne mize ne de
bir kiltir merkezi... istanbul’'un Avrupa'daki kentler arasinda
kdltar alaninda s6z sahibi yapacak modern bir bagyapit. Hafta-
nin her ginu acik olan Santralistanbul, gevre sakinlerinin de ya-
rarlanabilecegi bir tretim merkezi. Cinkl bu merkezin tek ama-
cl sergilemek degil; ayni zamanda eserlerin Uretimi gercekles-
tirip, insanlarda paylasilip tartisiimasini saglamak. Merkezde
yer alacak en 6nemli bélumlerden biri olan Cagdas Sanatlar
Muzesi'nde dinya ¢apinda ve Turkiye'nin her yanindan gelen
sanat eserleri sergileniyor.

Silahtaraga Elektrik Santrali'nin enerji Uretim tesisleri ve
kontrol salonunun bulundugu mekanlarda ise bir Enerji Muzesi
kuruluyor. Yirminci ylzyil Avrupa endUstrisi eserlerinin korundu-
gu bu boltimde, endUstri ve enerji mirasi, diinyada ve Turki-
ye'de enerji Uretiminin dykusU, dinyada enerjinin gelecegi ve
enerjinin ddnUsUim olanaklari cagdas bir yaklasimla ele aliniyor.
Bu konuda kaynak arayanlar icin Santralistanbul yine cok
oénemli bir merkez iglevi gortyor. 500 bin kaynagin bulundugu
kitiphane haftanin her ginl ge¢ saatlere kadar acik. Gerek

| UNIVERSITELER/ UNIVERSITIES |

Open every day of the week

Santralistanbul is neither a museum, nor a culture center with
the sections it features... It is a modern masterpiece which will al-
low Istanbul to have a say in the area of culture among cities in Eu-
rope. Open every day, Santralistanbul is a production center from
which the members of the community can also utilize. Because the
only purpose of this center is not just to exhibit; it is also producing
works allowing them to be shared and discussed by people. Art
works which are world scale and coming from all over Turkey are
on display at the Contemporary Arts Museum which is one of the
most important sections of the center.

An Energy Museum is being set up on areas containing the
energy generation facilities and the control hall of the Silahtaraga
Power Plant. The industrial and energy heritage, the history and
energy generation in the world and Turkey, the future of energy in
the world and energy recycling capabilities are addressed with a
contemporary approach in this section where twentieth century Eu-
ropean industry products are conserved. Santralistanbul once aga-
in serves as a very important center for those looking for sources in
this area. The library with 500,000 sources is open till late hours
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Santralistanbul’un bolumleri

Silahtaraga Elektrik Santrali'nin tiretim faaliyetinin son bulmasinn ar-
dindan yikilan iki kazan dairesi yerine insa edildi. Yedi bin metrekarelik
yapida, eski binalarin formu korundu. Yapi, Emre Arolat tarafindan tasar-
land1.

Enerji Miizesi: Eski elektrik santralinin 1 ve 2 numarali makine daire-
lerinin tesisin calistig1 donemdeki haliyle korunarak doniistiiriilmesi sonu-
cunda olusturuldu. Binanin doniistimiine yonelik mimari proje Han Tii-
mertekin tarafindan tasarlandu.

Kiitiiphane ve Bilgi Merkezleri: Elekirik santralinin eski kazan daire-
leri, kiittiphane ve bilgi merkezine dontistiiriilmekte.

Uluslararas1 Rezidans: Elektrik Santrali'nin lojmanlari, sanatci, mimar,
tasarima ve diisiiniirlerin degisen stirelerle agirlanacag: rezidanslara do-
nistiirildi.

Egitim Yapilart: [stanbul Bilgi Universitesi‘nin cesitli lisans ve yiiksek
lisans programlarinin yer almast i¢in olusturulan yapilardir.

Rekreasyon Alanlarr: Santralistanbul'da ziyaretcilerin dinlenme ve eg-
lence ihtiyaclarina cevap veren bahge ve kafeterya alanlar yer almaktadir.

Santralistanbul’s sections

Two boiler rooms demolished after production came to an end at Santralis-
tanbul Power Plant were rebuilt. The form of old buildings was preserved in the
seven thousand square meter structure. The building was designed by Emre
Arolat.

Energy Museum: Was formed by transformation of the engine rooms 1
and 2 of the old power plant being preserved in their state when the facility was
operational. The architectural drawings for the transformation of the building
were prepared by Han Tiimertekin.

Library and Information Centers: Old boiler rooms of the power plant
are being transformed into a library and information center.

International Residence: The lodgings of the Power Plant were conver-
ted into residences where artists, architects, designers and philosophers will be
entertained for varying periods.

Educational Buildings: These are buildings formed to host various un-
dergraduate and graduate programs of Istanbul Bilgi University.

Recreation Sites: These include the gardens and cafeteria areas answe-
ring the recreational and leisure needs of visitors at Santralistanbul.

yurt iginden gerekse yurt disindan sanatci, bilim adamlari ve
ogrencileri agirlamak icin dustnulen Rezidans Programi da bu-
lunuyor. Bundan onlarca yil énce santralin galisanlarinin kaldigi
lojmanlar artik proje gelistirmek tzere istanbul'da bulunan kisi-
leri agirhyor.

Egitim programlarindan ise ilkégretim ¢agindaki ¢grenciler
faydalaniyor. Enerji MUzesi'nin giris katinda hazirlanan ézel par-
kurda, 8-14 yas grubundaki gocuk ve genclerin sanatla tanig-
malari saglaniyor. Edindikleri izlenimleri okullarinda strdurebil-
meleriicin Milli Egitim Bakanligi ile ortak bir sanat programi ger-
ceklestiriliyor. Ayrica kurulacak olan Kent Arastirmalar Labora-
tuar’'nda Uretilen projelere basta Halic bolgesindekiler olmak
Uzere hemen herkesin katiimasi saglanarak yeni istihdam ola-
naklarinin yaratiimasi hedefleniyor. Santral istanbul'un arkasin-
daki carsi alani ise Eylp Belediyesi'nin ishirligiyle yeniden ta-
sarlanip Sanat Sokagi'na doénustardltyor. Turkiye'den ve Avru-
pa'dan sanatcilarin birlikte galisacaklari bu sokakta tretilenler
ayni zaman da sergilenebiliyor. Santralistanbul, hem cevresiyle
kurdugu etkilesimle hem de kulttr, sanat ve bilim faaliyetleri ile
2010 Avrupa Kiilttr Baskenti istanbul’a yakisiyor.

every day of the week. The project also includes the Residence
Program tailored for entertaining artists, scientist and students both
from within and also outside the country. The lodgings where deca-
des ago power plant employees resided, now host those who are
in Istanbul to develop projects. On the other hand, primary school
age students make use of the educational programs. It is ensured
that children and youth in the 8-14 age group become familiar with
art at the special course prepared on the ground floor of the Energy
Museum. An art program in conjunction with Ministry of National
Education is carried out so that they can pursue the impressions
they get in their schools. Also, creation of new employment is tar-
geted by allowing almost everyone lead by those in the Golden
Horn area to participate in the projects generated at the Urban Re-
search Laboratory to be founded. The market area behind Santra-
listanbul is transformed into an art street being redesigned in colla-
boration with Eydp Municipality. Wares to be produced at the stre-
et where artists from Turkey and Europe will work together are also
exhibited at the same time. With the interaction it sets up with the
environment and its cultural, artistic and scientific activities, Santra-
listanbul is befitting of 2010 European Culture Capital Istanbul.
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Hindistan'da
seramik workshop

Tum dunyada tinlenmis ¢cémlek ustasi Sardar
Gurcharan Singh adina oglu ve diger
sanatseverler tarafindan kurulan Delhi Blue
Pottery Trust Vakfi tarafindan Hindistan’da
diizenlenen seramik workshop ve sergisine
Tlrkiye’den Sevim Gizer ve Kemal Tizgdl katildi.

Hindistan'in Yeni Delhi kenti, 6-27 Subat 2009 tarihleri arasinda
uluslararasi seramik workshop ¢alismasina ve seramik sergisine
ev sahipligi yapti. Turkiye’den Sevim Cizer ve Kemal Tizgél'de da-
vetliler arasindaydi. Organizasyon Delhi Blue Pottery Trust Vakfi
tarafindan duizenlendi. Tim dinyada Unlenmis ¢cémlek ustasi Sar-
dar Gurcharan Singh adina oglu ve diger sanatseverler tarafindan
Kurulan Vakif, 1991'den bugtne ¢esitli workshoplar, konferanslar,
gosteriler ve soylesiler dizenleyerek, hem Hintli, hem de uluslara-
rasi sanatcilari bu etkinliklere davet ediyor. Vakif, 6zellikle 2002'den
bu yana tim seramik dinyasini kucaklayacak uluslararasi etkinlik-
lere imza atiyor. Delhi Blue Pottery Trust'in en son etkinligi olan ve
2009 Subat ayinda Yeni Delhi'de duzenlenen uluslararasi Terra
Cotta workshopu ve ardindan dizenlenen, yizU askin yerli yaban-
ci seramikginin katildigi bir sergiden olusan etkinlik tim Yeni Delhi
ile Hindistan sanat dunyasinda bayuk ilgi gordi.

“Terra Cotta'da Yeni Kesifler” basligi cercevesinde dizenlenen
workshop’a Avustralya, ingiltere, Fransa, Trkiye, Endonezya ve
Hindistan’dan sttdyo ¢coémlekgileri ve seramik sanatcilari davetli
olarak katildi. Workshop, Yeni Delhi’nin di-
sinda eski bir ciftlik arazisi
Uzerinde kurul-
mus “Sanskriti
Kendra” adli
uluslararasi bir
sanat ve Kkdltur
kampinda yer alan
ve surekli olarak yaygin
egitim bigiminde seramik
derslerinin de verildigi Del-
hi Blue Pottery Stidyosu’nda
gerceklesti. Yerel gomlekgilik trdn-
lerinden, stldyo ¢omlekgiligine, seramik
heykelden figuratif Terra Cotta’lara kadar cgesitli yelpazede isler
Uretildi. Islerin Gretildigi kamp alani hem sanatgilarin konakladigi ve
calismalarini gerceklestirdigi bir alan olarak kullanildi hem de bu
calismalardan elde edilen eserler, Hindistan'in degisik bolgelerin-
den toplanmig, cok zengin ¢émlek ve heykel koleksiyonu da sergi-
lendi. Ayni zamanda Yeni Delhi'nin merkezinde bulunan “Habitat
Kulttr ve Sanat Merkezi” sergiye de ev sahipligi yapti. Wokshop
katilimeilarinin disinda Hindistan'in her yéresinden farkli egilimler-
de yUzU askin seramik ustasi ve sanatcisinin yapitlar bu sergide
yer aldi. Sanatgilarin bazi galismalari, ileride bir mize olusturulma-
sl amactyla, vakif koleksiyonuna bagis olarak birakild!.

Sevim Cizer

§ .t . _— - -

Ceramic workshop
in India

Sevim Cizer and Kemal Tizgdl attended the ceramic
workshop and exhibition held in India by the Delhi
Blue Pottery Trust Foundation set up in the name of

Sardar Gurcharan Singh, world famed pottery master,
by his son and other art lovers, representing Turkey.

The city of New Delhi of India hosted an international ceramic
workshop and ceramic exhibition from February 6 to February 27,
2009. Sevim Cizer and Kemal Tizgdl from Turkey were among the
guests. The organization was held by Delhi Blue Pottery Trust Fo-
undation. The foundation set up in the name of world famed pot-
tery master Sardar Gurcharan Singh by his son and other art lo-
vers, has been holding various workshops, conferences, shows
and panels since 1991, inviting both Indian and also international
artists to such activities. The foundation holds international events
embracing the whole ceramic world since 2009. The international
terra cotta workshop, which was held in New Delhi in February
2009 was the most recent event by Delhi Blue Pottery Trust

and the subsequent exhibition attended by more than one

hundred local and foreign ceramicists drew great attention
in New Delhi and the Indian world of art.

Studio potters and ceramic artists fm Australia, UK, France,
Turkey, Indonesia and India were guests of the workshop held un-
der the topic “New Discoveries in Terra Cotta”. The workshop was
held in the Delhi Blue Pottery Studio which is located in an interna-
tional art and culture campus named “Sanskriti Kendra” set up on
an old farm outside New Delhi where continous ceramic courses
are offered. Works in a wide spectrum from local pottery products
to studio pottery, from ceramic sculptures to figurative terra cottas
were made. The campus area where the works were produced
was used as both an area accommodating the artists and also one
where they created their works with such works displayed beside
a very rich pottery and sculpture collection gathered from various
regions of India. “Habitat Culture and Art Center” at the core of
New Delhi hosted the exhibition. Works by more than one hundred
ceramic masters and artists of different trends from all over India
beside workshop participants were on display at the exhibition.
Some of the works of the artist were donated to the foundation col-
lection with the purpose of building a museum in the future.

Temmuz-Eyliill 2009 July-September No: 29



Mutlu Baskaya'dan toplumsal elestiriler

Seramik ve karisik malzeme
birlikteliginden olusan form ve
dizenlemeler, 8-24 Nisan 2009
tarihleri arasinda Anadolu
Universitesi Giizel Sanatlar
Fakiltesi Kitiiphane Sergi
Salonu’nda sergilendi.

Hacettepe Universitesi Glizel Sanatlar Fakultesi Seramik Bo-
lima Ogretim Gérevlisi ve Turk Seramik Dernedi Yonetim Kurulu
Uyesi Mutlu Bagkaya, bugtine kadar acti§i ti¢ kisisel sergisine bir
yenisini daha ekledi. Yurtici ve yurtdisinda ¢ok sayida karma ser-
gi, sempozyum, forum ve seminere katilan seramik sanatgisi
Baskaya'nin seramik ve karisik malzeme birlikteliginden olusan
form ve dizenlemeleri, 8-24 Nisan
2009 tarihleri arasinda Anadolu Uni-
versitesi GUzel Sanatlar Fakultesi Ku-
tiphane Sergi Salonu'nda sergilendi.

Buglne kadar seramik dalinda
dokuz 6dul kazanan sanatcl, form ve
kavrami birlestiren yapitlaryla tanini-
yor. Ozellikle toplumsal elestiri ve tas-
lamalariyla seramige farkli bir boyut
kazandiran Baskaya, bu son sergisin-
de de yine kavramsal igerikli calisma-
larina yer veriyor. Bu calismalardan
en ilgi cekeni ise ilkini 2007’de yap-
maya bagladigl “Umut” serisi. Bagka-
ya, “Gunltk politikalarin insanlar Uze-
rinde yarattigi mutsuzluk, iyimser du-
sunulddgunde kucuk hayallerle umu-
da dénusebilir. Bu distinceden hare-
ketle olusturdugum formlarda merdi-
ven, umudun sembold; karamsarliga
kapildigimizda, belirsizligi anlatan
merdiven ise aydinliktan karanlhga
dogru gidisin sembolt” diyor.

Social criticisms from Mutiu

Forms and installations comprising the union of ceramic and hybrid
materials were on display at Anadolu University Faculty of Fine

Baskaya

Arts Library Exhibition Hall April 8-24, 2009.

Member of Faculty of Hacettepe University Faculty of Fine Arts
Ceramics Department and Member of Board of Directors of Tur-
kish Ceramics Association, Mutlu Baskaya, added yet another one
to his three solo shows he held so far. The forms and installations
comprising the union of ceramic and hybrid materials by the Ce-
ramic Fine Artist Mutlu Baskaya, who has held numerous group
shows, symposiums, forums and seminars
locally and abroad, were on display at Ana-
dolu University Faculty of Fine Arts Library
Exhibition Hall from April 8 to April 24, 2009.

The artist, who has won nine awards in
the ceramics discipline so far, is known for his
works combining form and concept. Bagka-
ya, who brings a different dimension to cera-
mics especially by his social criticisms and
satire, once again incorporates works of con-
ceptual content in his last show. The most in-
teresting one among these works is the “Ho-
pe” series he started to build the first one of
which in 2007. Bagkaya says; “When looked
at optimistically, the unhappiness created on
people by daily policies may turn into hope
through small dreams. In the forms | created
based on this thinking, the ladder is the
symbol of hope; with the ladder which de-
picts ambiguity when we are pessimistic is
the symbol of the road from light towards
darkness.”
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Kambocya . .
Uluslararast '
Seramik Festivali

Uzakdogu seramiklerinin dzellikle antik
Khmer seramik formlarinin taninmasini
amaclayan festival Kambogya Angkorwat
Tapinagi eteklerinde 10-12 Aralik 2008
tarihleri arasinda Siem Rap’ta yapildi.

"ambodia International

Yillarini Kambogya'da Khmer seramiklerinin tanitimina ada- s e vz
T, e e

mis olan Belcikall seramik¢i Serge Rega, kaybolmaya ylz tutan } . "
Ceramic Fesfival
e e G

geleneksel seramik Uretim tekniklerini ve sirlarini yeniden yasat-
mak, seramik sektérinin Kambocgya'da yeniden 6nem kazan- =
masini saglamak igin Siem Reap’ta Khmer seramiklerini yasatma
merkezini kurdu. 2006’dan itibaren de uluslararasi seramik festi-
valleri duzenleyerek cesitli Ulkelerin seramik alanindaki sanatgi
ve bilim insanlarinin bir araya gelmesine, ¢alistaylar dizenleyip
sergiler agmasina, yeni dostluklar kurup bilgi aligverisinde bulun-
malarina olanak sagladi. Son festival ise 10-29 Aralik 2008 tarih-
leri arasinda Siem Rap'ta yapildi. Bu festival kapsaminda 10-12
Aralik 2008'de Siem Rap, Wat Damnak, Khmer ¢alismalari mer-
kezinde Eski Khmer ve Glneydogu Asya Seramikleri; Yeni Arke-
olojik Buluntular, Eski Uretim Yontemlerinin Yeniden Canlandiril-
masl! baslikli uluslar arasi bir de konferans duzenlendi. Seramik
festivali Khmer Seramiklerini Yasatma Merkezi'nde yapildi.

Bu yilin davetli katiimcilari; Amerika’dan Jake Allee, Avust-
ralya’dan Janet Mansfield, Michael Delarwelle, Michael Pugh,
Belcika'dan Serge Rega, Frederic Rega, Endonezya'dan Wah-
yu Widiatmoko, Filipinler'den Hadrien Mendoza, Fransa’'dan La-
urence Chabard, Kambogya’'dan Han Paruth, Kanada’dan Alan
Lacovetsky, Tirkiye'den Zeliha Mete Yayla (Dokuz Eylil Univer-
sitesi), Serap Unal (Stleyman Demirel Universitesi), Aysegl
Acar (Stleyman Demirel Universitesi) gibi seramik sanatcilari ve
bilim insanlari oldu. Seramik kongresi ve festivali kapsaminda
yapilan calismalar yaklasik bir ay strdd. Atdlye calismalarinda
geleneksel ve cagdas Khmer Torna Teknikleri (oval ve buyuk
boyutlu formlar), ilkel Anadolu formlari, Anadolu ve Khmer mo-
tifleriyle bezemeler, Khmer terra-sigillata uygulamalari, gelenek-
sel ylzey parlatma yontemleri, odun pisirimi, indirgen pisirim,
raku pisirimi, geleneksel Khmer kul sirlari, Temmoku ve Seladon
sirlari gibi konular Uzerinde caligildi. Yapilan ¢alismalar farkli
Ozelikli tg ayri pisirim ortami saglayabilen antik Khmer firinlarin-
da (Bourrybox tipi) yaklasik 150 derecede pisirildi. Festival,
Uzakdogu seramiklerinin 6zellikle antik Khmer seramik formlari-
nin taninmasl, yuksek sicaklikta olusan piring kabugu kulu ige-
rikli sirlar ile farkli pisirim atmosferinde yapilan uygulamalar agi-
sindan oldukg¢a verimli gecti.
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A festival targeting promoting Far Eastern ceramics,
especially the antique Khmer ceramic forms was held
in Siem Rap December 10-12, 2008 at the skirts of
Cambodian Angkorwat Temple.

Belgian ceramicist Serge Rega, who has dedicated his years to
promote the Khmer ceramics of Cambodia established the center of
keeping Khmer ceramics alive in Siem Reap to ensure that the ce-
ramics industry becomes once again prominent in Cambodia. Star-
ting from 2006, he organized international ceramic festivals, allo-
wing artists and scholars in the field of ceramics to come together,
organized workshops and hold exhibitions and exchange informati-
on establishing new friendships. The most recent festival was held
in Siem Rap December 10-29, 2008. On the occasion of this festi-
val, on December 10-12, 2008, an international conference was
held titled Ancient Khmer and South Eastern Asian Ceramics; New
Archaeological Findings, Revitalization of Old Production Methods
in Siem Rap, Wat Damnak, Khmer studies center. The ceramic fes-
tival was held at the Center for Keeping Khmer ceramics alive.

The invited participants of this year were ceramic artists and sci-
entists like Jake Allee from USA, Janet Mansfield, Michael Delarwel-
le, Michael Pugh from Australia, Serge Rega, Frederic Rega from
Belgium, Wahyu Widiatmoko from Indonesia, Hadrien Mendoza
from the Philippines, Fransa’dan Laurence Chabard from France,
Han Paruth from Cambodia, Alan Lacovetsky from Canada, Zeliha
Mete Yayla from (Dokuz Eylul University), Serap Unal (Stleyman De-
mirel University), Aysegul Acar (Stleyman Demirel University) from
Turkey. The activities held on the occasion of the ceramic conventi-
on and festival lasted approximately one month. Topics like traditi-
onal and contemporary Khmer wheel techniques (oval and large si-
zed forms), primitive Anatolian forms, decorations with Anatolian
and Khmer motifs, Khmer terra sigilita applications, traditional surfa-
ce finishing techniques, wood firing, reductive firing, raku firing, tra-
ditional Khmer ash glazes, and Temmoku and Seladon glazes were
addressed in the workshop activities. The built works were fired at
approximately 150 degrees in the antique Khmer kilns (Bourrybox
type) which can provide three separate firing settings with different
properties. The festival was highly productive in terms of promotion
of the Far Eastern ceramics, especially the antique Khmer ceramic
forms and applications made in different firing atmospheres with
glazes containing rice husk ash formed at high temperatures.

‘Seramik Atlar"da
samanik imgelem

Seramik sanatgisi Mustafa Hognut’un
“Seramik Atlar” sergisi 29 Nisan-20 Mayis
2009 tarihleri arasinda Izmir Adnan Franko
Sanat Galerisi’nde sanatseverlerle bulustu.

Buglne kadar 6 kisisel sergi agan ve bircok karma sergiye ka-
tilan Hosnut, bu sergisinde geleneksel ile cagcil sanat arasinda kur-
dugu imgeleri Samanik imgelemler ile ortaya koyuyor. Yaratici im-
gelemenin coskusuyla olusturdugu eserleri, ilkel ol-
dugu kadar geleneksel cagrisimlarda tagiyor. TUm
eserlerinde, unutulan Samanik rittellerin degis- ¢
mezlerinden olan arketip ve kutsiyetlerin imge-
leri goruldyor. Toplumsal bilincaltinin olustur-
dugu kolektif begeni ve geleneksellik baglamin-
da yeni geleneksel acilimlara taniklik eden Hosnut'un yapit- |,|
lari, imgeler icinde gagdas bir agiima variyor. Canakka-
le’nin Biga ilcesine bagl Yeniciftlikte dogan Mustafa/

4
e 4

Hosnut, 1994'de Dokuz Eylil Universitesi Gelenek-
sel Turk El Sanatlart Bslumir Cinicilik ve Cini Ona- |
rimlart Anasanat Dal’'ndan mezun oluyor. Halen Ca- | |
nakkale Onsekiz Mart Universitesi Giizel Sanatlar .'
Fakultesi Geleneksel Turk El Sanatlari Bolimd Eski |
Cini Onarimlari Anasanat Dal'nda gérev yapiyor.

Shamanic
symbolism in .
“Ceramic Horses”

The show titled “'Ceramic Horses” by Ceramic Fine
Artist Mustafa Hosnut was held at Izmir Adnan
Franko Art Gallery April 29-May 20, 2009.

Hosnut, who has held 6 solo shows and participated in nume-
rous group shows, displays the symbolisms he established betwe-
en the traditional and contemporary art by shamanic symbols in
this show. The works created through the enthusiasm of creative
symbolism have traditional associations as much as primitive
ones. The symbols of archetypes and the sacred, which are unc-
hanged, forgotten shamanic rituals, are viewed in all works of the
artist. The works of Hosnut, which witness new traditional appro-
aches in terms of the collective appreciation and traditonality for-
med by the social subconscious reach a contemporary approach
in symbols. Born in Yenigiftlik in the Biga district of Canakkale,
Hosnut graduated from Dokuz Eylul University Traditional Turkish
Handicrafts Department, China Making and China Repairs Main
Art Discipline in 1994. He presently works at Canaklale Onsekiz
Mart University Faculty of Fine Arts Traditional Turkish Handicrafts
Department, Old China Repairs Main Art Discipline.
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“eramigin

Tarkiye’'nin en onemli seramik sanatcilari
arasinda yer alan M.Tizim Kizilcan,
“Seramigin Halleri” isimli sergisini, 31 Mart-
30 Mayis 2009 tarihleri arasinda Macka Sanat
Galerisi’‘nde sanatseverlerin begenisine sundu.

Haller{”

TazUm Kizilcan ve sanati hakkinda soylenecekleri Maro Ke-
rassioti, kaleme aldigi sunus yazisiyla soyle anlatiyor. “Sakin go-
rinUmdn ardinda sevdikleri ve isine olan tutkusu, tutkulu kisiligi,
eserlerinde ¢ok acik ortaya ¢ikiyor. Guclu, zarif formlar, guclu sir-
lar, yenilikler ve hayal gucd, eserlerinin en blytginden en kicU-
gune kadar her detaya gosterdigi titizlik ve 6zen (ki bunlara sa-
dece zamani degil, yUregini de adiyor) bltin bunlar onu ¢ok ba-
sarill bir kariyer sahibi yapan ¢zellikler...”

1941'de izmir Kemalpasa Yukarikizilca'da dogan Tuzim Ki-
zilcan ilk ve orta 6grenimini izmir'de yapti. 1959'de Fureya Ko-
ral'in seramik atolyesinde sanat galismalarina baslayan Tizim
Kizilcan bir taraftan da Hasan Togay ile Goksu'da torna galisma-
lar yapma firsati buldu. 1960-1961 yillari arasinda Eczacibagi
Seramik fabrikasl sanat bélumdnde ¢alisan Kizilcan, 1962'de Al-
manya Werkkunts Schule Offenbach'da Seramik Ana Sanat Dall
Egitimi aldi. 1970 yilinda kendi isini kuran sanatci en son 2004'de
"Tas Yerinde Agir* sergisi ile calismalarini sergiledi. izmir, Canak-
kale, Arizona, Atina, Istanbul, Eskisehir, Aimanya ve Prag'da sa-
natsal calismalar yapan Kizilcan'in eserleri cesitli koleksiyonlarda
yer aliyor.

M. Tizim Kizilcan, who is among the
most important ceramic fine artists of
Turkey, opened its show titled "“States of
Ceramic” in Macka Art Gallery March 31
until May 30, 2009.

Maro Kerassioti describes what can be said about Ttzim Ki-
zilcan and his art in his presentation as follows. “Behind his calm
look, his passion for his loved ones and his work, his passionate
personality are revealed very clearly in his works. Powerful, ele-
gant forms, powerful glazes, innovations and power of imaginati-
on, his diligence and care towards each detail from the largest to
the smallest of his works (he devotes not time but also his heart to
all these); all these things are characteristics which make him a
very successful career person”.

Born in Izmir Kemalpasa Yukarikizilca in 1941, went to primary
and middle school in Izmir. Starting his art activities in Fureya Ko-
ral's ceramic workshop in 1959, Tuzim Kizilcan also got the chan-
ce to work on the potter's wheel in Goksu with Hasan Togay. He
worked in Eczacibasi Ceramic Plant Art Department in 1960-61,
studied at the Ceramic Main Art Discipline in Werkkunts Schule Of-
fenbach in Germany in 1962. Having established his own shop in
1970, the artist most recently displayed his works in the exhibition
“Stone is Heavy Where It Is” in 2004. The works of Kizilcan, who
has had artistic activities in Izmir, Canakkale, Arizona, Atina, istan-
bul, Eskisehir, Germany and Prague are part of various collections.
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Geleneksel Tiirk
Sanatlart Senligi

Geleneksel sanatlarimizi korumayi, unutulmus veya unutulma-
ya ylz tutmus, teknolojinin igerisinde kaybolmus teknik ve sanatsal
ozelliklerini yasatmayr amaclayan Geleneksel Turk Sanatlari Senli-
gi, inenu Universitesinde 20-22 Mayis 2009 tarihleri arasinda ger-
ceklestirildi. Geleneksel sanatlarimizin énemini daha genis kitlele-
re yayarak, Malatya ve cevresinde yasayanlara tanitimini yapmak
ve bolge genglerinin “Geleneksel Turk Sanatlan” konusunda yik-
sek egitim yapmasini tesvik etmek de senligin bir baska énemli
amacl. Senlik inénti Universitesi Glizel Sanatlar Fakdiltesi biinye-
sinde 2007’de kurulan “Guzel Sanatlar Geleneksel Turk El Sanat-
lar BOIUmU” tarafindan dizenlendi. “Geleneksel Turk Sanatlarimiz”
basligl altinda ebru ve tezhip sanatlarina ait uygulamalar; Dokuz
Eylal Universitesi Geleneksel Tirk El Sanatlan Programi doktora
ogrencileri Muhammet Bilgen ve ve Serkan ilden tarafindan yapil-
di. “Cini Sanat” uygulamalari ise; inénti Universitesi Glizel Sanat-
lar Fakultesi Geleneksel Turk El Sanatlan Boélimu Baskani Yrd.
Doc. A. Sultan Karaoglu ile birlikte diger bolim 6gretim elemanla-
n Ogr. Gér. Pinar Kosar ve Uzm. Eda Demir tarafindan gergekles-
tirildi. Cini, Ebru ve Tezhip sanatlarinin geleneksel ydntemlerle tre-
tim teknikleri tum asamalari ile gosterildi ve uygulandi.

Traditional Turkish
Arts Festival

The Traditional Turkish Arts Festival
which aims at preserving our traditi-
onal arts and keeping alive their tech-
nical and artistic properties which ha-
ve been or are on the way to be for-
gotten, getting lost within technology,
was held May 20-22, 2009 at InénU
University Campus. Another signifi-
cant objective of the festival is to
spread this significance of our tra-
d= ditional arts to wider populations,
) |ntroduo|ng them to those living in Malatya and surro-
undings and to encourage the youth of the region to get higher
education in the field of traditional Turkish arts. The festival was or-
ganized by “Fine Arts Traditional Turkish Handicrafts Department
established in 2007 at IndénU University Faculty of Fine Arts. The
applications relating to the marbling and gilding arts under the tit-
le of our traditional Turkish arts were done by Muhammet Bilgen
and Serkan llden who are Ph.D. students in Dokuz Eylul University
Traditional Turkish Handicrafts Program. The art of china app-
lications were performed by Inénd University Faculty of Fine Arts
Traditional Turkish Handicrafts Department Head Asst. Prof. A. Sul-
tan Karaoglu and other members of faculty, lecturer Pinar Kosar
and Specialist Eda Demir. The production techniques in traditional
methods of china, marbling and gilding arts were exhibited and
applied in all stages.

Cosku ve sabrin
celiskisinde “Biz Olmak”

K. Deniz Pireci’ nin enstelasyonlari ve Cetin Pireci ile ipek Mur-
saloglu’ nun resimlerinden olusan son dénem calismalari 1-7 Ma-
yi1s 2009 tarihleri arasinda Paris’ de sa-
natseverlerle bulustu. Yurtdisinda ikinci
sergilerini acacak olan sanat¢ilar, daha
once ulusal ve uluslararasi pek ¢ok bi-
enal ve karma sergide yer aldi. Son yillar-
da porselen birimlerden enstelasyonlar
gerceklestiren Deniz Pireci, yapitlarinda
pargadan butine gidiyor. Tuval Uzerine
yagliboya calisan ipek Mursaloglu ise

parcall tuvallerle bir butin elde ediyor. Yi-

ne tuval Uzerine akrilik ¢alisan Cetin Pi-
reci de butu-
ndn icinde detaylara énem veriyor. Sa-
natcilar yaprtlarini cosku ve sabrin ge-
ligkisi olarak agikliyor.

“To Be Us” in the
B confradiction of
enthusiaosm and patience

The most recent period works comprising the installations of K.
Deniz Pireci and pictures of Cetin Pireci and Ipek Mursaloglu we-
re on display for art lovers in Paris May 1-7, 2009. The artists, who
are holding their second exhibitions abroad, previously took part
in many biennials and group shows nationally and internationally.
Deniz Pireci, who makes installations from porcelain units in recent
years, goes from the component to the whole in has an approach
which goes from the component to the whole. Ipek Mursaloglu,
who works with oil paint on canvas, obtains a whole with fragmen-
ted canvases. Again, working with acrylic on canvas, Cetin Pireci
emphasizes details within the whole. The artists describe their
works as the contradiction of enthusiasm and patience.
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Bulgaristan'dan Eskisehir'e odil

Award from Bulgana fo Eskisehir

Bulgaristan'in Gabrovo kentinde du-
zenlenen 19. Uluslararasi Sanatta Mizah
ve Yergi Bienali (19th International Biennial
of Humour and Satire in the Arts-Gobrovo
2009) kapsaminda 6dul kazananlar acik-
landi. 1973'ten bu yana dizenlenen din-
yaca UnlU bienalde; basta karikattr olmak
Uzere fotograf, heykel, poster, grafik, illust-
rasyon gibi gorsel sanat eserleri ile yazil
mizah dalinda mizah &ykuleri, fikralar, tiyat-
ro eserleri yarisma kapsaminda deg@erlendiriliyor. Her bienalde “Bu-
yuk Odul” olarak bir “Altin Ezop” heykelcigi verilirken yani sira ce-
sitli para 6dulleri ve ¢zel kurumlann édulleri de veriliyor. 2009 yilin-
da yapilan 19. Bienal'e cesitli alanlarda 66 Ulkeden 799 sanatcl
2391 eser gonderdi. Rousse Odlili de Tirkiye'den katilan Sadettin
Aygiin ve ile Atila Ozer'in seramik heykel calismasina verildi. 2007
yilinda yapilan 18. Bienal'de de Aygin ve Ozer'in ortak calismasi
Kultiir Bakanhgi Heykel dalinda 6dul almisti. Aygin ve Ozer 14-17
Mayis'ta Gabrovo'da yapilan bienalde ¢ddllerini aldi.

Nilgiin Glinsiir porselen sergisi

Tolga Eti Sanat Evi, 11 Nisan -16
Mayis 2009 tarihleri arasinda Nilgin
Gunsur'dn porselen ile islenmis ta-
kilar, alemler, hatlar, panolar ve !
kubbelerden olusan 6zgun ¢alisma- \
larini sanatseverlerle bulusturdu. Nllgun |
Gunstr, ikinci kisisel sergisinde, evrensel |
sanat mirasinda énemli bir yeri olan por- Z\
selen malzemesini, seramik ve resim
sanatinin bilesenleri ile yogurarak
olusturdugu 6zguin ve farkl ¢alis-
malarini, gecmisten ginumize
esintiler taslyan porselen objeler
olarak sunuyor.

Nilgiin
Gunsur porcelain show

Tolga Eti Art House offered Nilgin Gdnsdr’s original works
comprising porcelain processed jewelry, alems, calligraphy, pa-
nels and domes to art lovers from April 11 until May 16, 2009. In
her second solo show, Nilgtin Guns(r offers her original and diffe-
rent works she formed by kneading with the components of cera-
mics and art of paintings, the porcelain which has a significant
place in the universal art legacy as porcelain objects with ins-
pirations from the past to today.

Sadettin Aygiin

Atila Ozer

The winners of awards at the 19th In-
ternational Biennial of Humour and Satire
in the Arts-Gobrovo 2009 held in the city
of Gabrovo of Bulgaria were announced.
In the world famed biennial held since
1973; graphical works of art like photog-
raphs, sculptures, posters, graphics and
illustrations lead by caricature and humor
stories, jokes and plays in the written hu-
mor discipline are evaluated in a competi-
tion. A “Gold Ezop” trophy is handed out in each biennial as the
grand prize with various monetary awards and prizes by private
institutions also handed out. In various disciplines, 799 artists from
66 countries sent 2391 works to the 19th Biennial held in 2009. Ro-
usse Award went to the ceramic scupture of Sadettin Aygtn and
Atila Ozer from Turkey. Aygiin and Ozer's common work had rece-
ived an award in the Ministry of Culture Sculptures field in the 18th
Biennale held in 2007 too. Aygtin and Ozer received their awards
at the biennale held in Gabrovo from May 14 to 17.

‘Duruslar ve Karsilamalar”

Ozden Gelen Yansimalar, istanbul
Siltetleri ve Seramik Kaligrafi Koleksi-
yonlar’'ndan olusan “Duruslar ve Kar-
silamalar” isimli kisisel sergisiyle sera-
mik sanatgisi Tuba Onder Demirciod-
lu kendi sanat felsefesini yansitan
postmodern yapitlarini Merkez Sanat
Galerisi'nde 21 Mart-2 Nisan 2009 ta-
rihleri arasindaki kisisel sergisinde sa-
natseverlerle paylasti. Gegmisin de-
Jerlerini gelecege tasimayl amagla-
yan, geleneksel kulttirden izler tagiyan seramikleri ile Demircioglu,
seramik hamurunun olanaklarini zorlamay! seviyor. Serbest teknikte
timuyle elle sekillendirildigi yiksek dereceli heykellerinde sanatgi
seramik camurunu bir kumas kullanarak boyutlandiriyor.

“Stances and Greetings”

Ceramic Artist Tuba Onder Demircioglu, with her solo show tit-
led “Stances and Greetings” comprised of reflections from essen-
ce, Istanbul Silhouettes and Ceramic Calligraphy Collections, sha-
red her post-modern works reflecting her art philosophy with art lo-
vers at her solo show at Merkez Art Gallery March 21, April 2, 2009.
With her ceramics bearing traces of the traditional culture, seeking
to carry the values of the past to the future, Demircioglu likes to for-
ce the capabilities of the ceramic clay. The artist dimensions the
ceramic clay using a fabric in her high temperature sculptures she
shaped entirely by hand employing the free technique.

Temmuz-Eyliill 2009 July-September No: 29



VitrA Karo'dan
“Tasarimin Karokoki

Turkiye’nin tnlt mimar ve ic mimarlari, Eczacibasi Yapi Urtin-
leri Grubu kuruluslarindan VitrA Karo igin, yeni mekan ¢ozimleri
ve farkli kullanim alanlari tasarladi. Unlti mimarlarin ve ofislerinin,
VitrA Karo'nun mozaikten havuzlarda kullanilan tamamlayici par-
calara kadar uzanan genis Urin gamiyla tasarladiklari farkli ve
yaraticl uygulamalar, Sadik Karamustafa’'nin kuratérligtinde 9-13
Mayis 2009 tarihleri arasinda Kanyon B2 katinda dizenlenen
“Tasarimin Karokokd” sergisinde bulustu. Tasarimi Karamustafa
Tasanm tarafindan gerceklestirilen serginin acilisina; projede yer
alan mimar ve i¢ mimarlar ile tasarm dunyasinin 6nde gelen
isimleri katildi. Bir teknolojik Grtin olan karonun, tasarimin stzge-
cinden gecip nihai Grtin olarak gelisimine taniklik etmek amaciy-
la duzenlenen sergi icin davet edilen mimar ve ic mimarlar; ha-
vuz karosundan bar Unitesi, ahsap dokulu seramik karodan ba-
za ve yatak basl, cam karodan aydinlatma Unitesi, yer karosun-
dan oturma Unitesi ve rahle, mozaik karodan organik formlar
dretmek gibi yaratici ve etkileyici galismalara imza attilar.

“Tile Root of Design”
from VitrA Karo

The renowned architects and interior designers of Turkey de-
signed new space solutions and different areas of use for VitrA
Karo, an Eczacibas! Building Products Group company. The dif-
ferent and creative applications designed by famed architects
and offices with VitrA Karo’s broad product range extending
from mosaic to complementary parts used in pools came toget-
her at the “Tile Root of Design Exhibition” held on Kanyon floor
B2 from May 9 until May 13, 2009 as Sadik Karamustafa the cu-
rator. The artichets and interior designers, who worked in the
project and leading names of the world of design, attended the
inauguration of the exhibition designed by Karamustafa Tasarim.
The architects and interior designers invited for the show which
was organized to witness the development and an end product
going through the filter of design, of tile which is a technological
product undersigned creative and impressive works like produ-
cing a bar unit from pool tiles, bed bases and bed headboards,
lighting units from glass tile, seating units and podiums from flo-
or tiles and organic forms from mosaic tiles.

(X} ”

Uluslararast Strasti
Resimler Sempozyumu

Anadolu Universitesi, Giizel Sanatlar Fakiltesi
(GSF), Seramik Bolimi 29 Haziran - 10 Temmuz
20009 tarihleri arasinda diizenlenen ““Uluslararasi
Sirlistll Resimler Sempozyumu 2009” isimli bir
sempozyuma ev sahipligi yapiyor.

Yurt icinde veya yurt disinda serbest calisan, Universitelerde
egitim veren seramik sanatgilarini ve bélim égrencilerini bir araya
getirerek birbirlerini tanima firsati saglayan sempozyum, ayni za-
manda Ulkeler arasinda kultdrel aligverisin kurulmasina da énculik
ediyor. Sempozyuma katilan Kuba, Polonya, Brezilya, Avustralya,
Letonya, Hollanda, Arnavutluk, Litvanya, Pakistan, Avusturya, Da-
nimarka, Bahreyn, ingiltere ve Turkiye'den sanatcilar tarafindan bir
de ortak seramik duvar panosu gerceklestirilecek. “Farkli Kilturle-
rin Yansimas!” adi altinda gergeklestirilecek olan bu ylzey uygula-
masl, daimi izlenebilecek bir eser olarak Anadolu Universitesine
kazandirlacak. Etkinlik kapsaminda katiimcilarin meydana getir-
dikleri eserler Anadolu Universitesi Kitiiphane Sergi Salonu'nda
gerceklestirilecek bir sergiyle izleyicilerle de bulusacak. Etkinlik
boyunca misafir sanatgilara TUrkiye'ye ait tarihi ve kultirel zengin-
likleri tanitmak amaciyla Eskisehir, Kiitahya ve iznik gibi seramik
Uretim merkezlerine inceleme gezileri dizenlenecek.

International
Over Glaze
Pictures

u@“ﬁm'?”w Symposium

Anadolu University Faculty of
Fine Arts (FFA) Ceramics
Department hosts a symposium
titled “International Over Glaze Pictures Symposium
2009” held from June 29 until July 10, 2009.

The symposium, which brings together ceramic artists who
work freelance and offer courses at universities locally or abroad
and the students of the department, allowing them to get to know
each other, at the same time, pioneers the establishment of cultu-
ral exchange between countries. A common ceramic mural will be
built by artists from Cuba, Poland, Brazil, Australia, Letonia, Hol-
land, Albania, Lithuania, Pakistan, Austria, Denmark, Bahrain, UK
and Turkey attending the symposium. This surface application,
which will have the title of “Reflection of Different Cultures” will be
donated to Anadolu University as a work under permanent disp-
lay. The works created by participants in the event will meet the vi-
ewers in an exhibition to be held in Anadolu University The Library
Exhibition Hall. Field trips to ceramic production centers like Eski-
sehir, Kltahya and Iznik will be organized during the event to int-
roduce Turkey'’s historical and cultural bridges to guest artists.
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Yiiz genc yetenek
arasinda bir Tiirk

EndUstriyel Tasarimci Tamer Nakisc
Avrupa’nin Yaratici Gelecegini Belirleyecek
100 Geng Yetenek arasinda gosterildi. 26
yasindaki Nakis¢l, 20-21 Nisan 2009
tarihlerinde Briiksel’de yapilan ve Avrupa’nin
344 kentinden delegelerin katildig
“Yaraticilik Forumu’/nda Istanbul’u temsil
etti. Nakisci’ya bu yolculugunda Kale Tasarim
Merkezi destek verdi.

A Turk among one hundred young talents

Industrial Designer Tamer Nakis¢i was chosen as one of the 100 Young Talents to
determine Europe’s Creative Future. Nakisci, who is 26 years old, represented Istanbul
in the Creativity Forum attended by delegates from 344 cities of Europe held in
Brussels April 20-21, 2009. Kale Design Center gave support to Nakis¢i in this journey.

Avrupa’nin gelecegini belirleyecek yluz geng yetenekten bi-
ri olan Tamer Nakisci, 29 yasinda bir endUstriyel tasarmci.
2009 Avrupa Yenilikcilik ve Yaraticilik Yili programi kapsaminda,
Bolgeler Komitesi ve Avrupa Komisyonu ortakligi ile 20-21 Ni-
san 2009 tarihlerinde Briksel'de dlzenlenen Yaraticilik Foru-
mu’'nda Turkiye'yi temsil etti. “Avrupa’nin Yaratici Bolgeleri ve
Sehirleri” konulu bu foruma Komite Uyesi 344 bélge ve sehirden
yaratici uygulamalar davet edildi. Bu bdlge ve sehirler ayni za-
manda programin 100 Genc¢ Yetenek baglikli bélimdnde bilim,
sanat, sehircilik, medya ve sosyal sorumluluk alanlarinda istis-
nai bir basari gésteren 18-30 yas arasindaki adaylarini génder-
di. 27 Ulkeden 267 aday arasinda yapilan degerlendirme son-
rasinda Istanbul Komite tyesi olmamasina ragmen GAIA 34 ta-
rafindan Istanbul’'u temsil etmek tzere 6nerilen Tamer Nakiscl,
Avrupa’nin 100 Yaratici Geng Yeteneg@i'nden biri olarak secildi.
Nakisgi Bilim, Arastirma ve inovasyon alaninda Avrupa’nin ya-
ratici gelecegini belirleyecek yirmi iki gencten biri olarak da
gosterildi. Mimar Sinan Universitesi Endustri Urtinleri Tasarimi
BolumU’nden 2006’'da mezun olan Nakiscl, uluslararasi tasarim
kariyerine FIAT'In Milano’daki tasarim laboratuarinda adim att.
2005'de Nokia igin tasarladigr 888 sekil degistirebilen telefon ile
ilk uluslararasi 6dultiint kazandi. Nakiscl, 2006'da kurdugu ken-
di studyosunda aralarinda Canakkale Seramik&Kalebodur ve
Koleksiyon Mobilya'nin da bulundugu kuruluslar icin tasarimlar
yapan Nakisci, Forum'da Avrupa’nin 100 sehrinin Yaraticilik ¢l-
ceginde karsilastirilacagr Yaratict Sehir Endeksi Projesi’nin tani-
timini da gercgeklestirdi.

Tamer Nakisci, one of the one hundred talents to determine
the future of Europe, is an industrial designer. He represented
Turkey in the Creativity Forum held in Brussels April 20-21,
2009 with collaboration of Regions Committee and European
Commission as part of 2009 Europe Innovation and Creativity
Year program. Creative applications from 344 regions and citi-
es which are members of Committee were invited to this forum
titted “Europe’s Creative Regions and Cities”. These regions
and cities also sent their candidates in 18-30 year group with
exceptional achievements in the fields of science, art, city plan-
ning, media and social responsibility in the segment “100 Yo-
ung Talents of the Program”. As a result of the evaluation ma-
de among 267 candidates from 27 countries; Tamer Nakis¢i,
who was nominated to represent Istanbul by GAIA 34 although
Istanbul is not a committee member, was elected as one of Eu-
rope’s 100 Creative Young Talents. Nakis¢i was also designa-
ted as one of the twenty-two youths to determine Europe’s cre-
ative future in the fields of Science, Research and Innovation.
Graduating from Mimar Sinan University Industrial Product De-
sign Department in 2006, stepped into his career in internati-
onal design at Fiat’s design laboratory in Milan. He won his first
international award with the phone which can take 888 forms he
designed for Nokia in 2005. Nakis¢i also designed for compa-
nies including Canakkale Seramik&Kalebodur and Koleksiyon
Mobilya in his own studio he established in 2006, also promo-
ted the Creative City Index Project where Europe’s 100 cities
will be compared on a scale of creativity.
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Ogrenciler ve “Sunu’lary
kongreye hazir

Polonya’da yapilacak 11.Avrupa Seramik
Kongresi‘nde Turkiye’yi temsil edecek olan
Ogrenci Sunu Yarismasi Eskisehir’de yapildi.

Polonya’nin Krakow kentinde 21 - 25 Haziran 2009 tarihleri
arasinda duzenlenecek 11.Avrupa Seramik Kongresi'nde (XI.
ECERS), Egitim Calisma Grubu (EWG) faaliyetleri binyesinde
Ogrenci Sunu Yarismasi (Student Speech Contest) gerceklesti-
riliyor. Her Uye Ulkeden bir 6grenci adayin katilacagi yarisma igin
Uye dernekler kendi adaylarini Ulkelerinde secerek yarismaya
goénderiyor. Adaylarin Kongre'ye katilim giderleri organizasyon
tarafindan karsilaniyor. Yol ve konaklama giderleri ise Uye sera-
mik derneklerince finanse ediliyor. Bu yarismada Turk Seramik
Dernegi'ni temsil etmek Uzere desteklenecek adayin belirlenme-
si icin ulusal diizeyde bir degerlendirme gerceklestirildi.

On basvurular kabul edilen adaylar arasindan segilenlerin
ulusal duzeyde degerlendiriimeleri 11 Nisan 2009 Cumartesi
gtinti Anadolu Universitesi Miihendislik ve Mimarlik Fakuiltesi
Dekanlik toplanti salonunda yapildi. Jdri Gyeliklerini Anadolu
Universitesi'nden Prof. Dr. Hasan Mandal, Dumlupinar Universi-
tesinden Prof. Dr. iskender Isik, Istanbul Teknik Universite-
si'nden Prof. Dr. Litfi Ovegoglu ve Anadolu Universitesi'nden
Prof Dr. Bekir Karasu'nun yaptiklar yarismada; Neslihan Tamsu,
Mine Taykurt ve Muge Tuna sunumlarini ingilizce olarak jtiri
Onunde gergeklestirdi. Yapilan degerlendirmeler sonucunda bu
U¢ aday arasindan Muge Tuna’nin “The Relationship Between
Composition-Sintering Behaviour of Porcelain Stoneware Tile”
baslikli sunumu birinci olarak secildi. Mtuge Tuna, Turkiye'yi
11.Avrupa Seramik Kongresi Ogrenci Sunu Yarismasi’'nda tem-
sil etmeye hak kazandi.

Sfudenfs and their
“Speeches” are ready for
the convenfion

The student presentation competition to
represent Turkey at the 11th European
Ceramic Convention to be held in
Poland was held in Eskisehir.

A student speech contest will be held on the occasion of the
Education Work Group (EWG) activities at the 11th European Ce-
ramic Convention (XI. ECERS) to be held June 21-25, 2009 at the
city of Krakow in Poland. Member associations will select their
own candidates in their countries and send to the contest which
will be participated in by one student from each member co-
untry. The participation expenses in the convention, of candida-
tes, will be met by the organization. Travel and accommodation
costs will be financed by member ceramic associations. A nati-
onal level evaluation was held to determine the candidate to be
supported to represent Turkish Ceramics Association at this con-
test. The national level evaluations of those selected from
amongst candidates whose preliminary applications were ac-
cepted, was held at Anadolu University Engineering and Archi-
tecture Faculty Department Conference Hall Saturday April 11,
2009. At the contest, where jury members were Prof. Hasan Man-
dal from Anadolu University, Prof. Dr. [skender Isik from Dumlu-
pinar University, Prof. Dr. Lutfi Ovecoglu from Istanbul Technical
University and Prof Dr. Bekir Karasu from Anadolu University;
Neslihan Tamsu, Mine Taykurt and Mtge Tuna gave their speec-
hes in English before the jury. As a result of the evaluations, the
speech by Mige Tuna titled “The Relationship Between Compo-
sition-Sintering Behaviour of Porcelain Stoneware Tile” was se-
lected as the first speech from amongst these three candidates.
Mdge Tuna is entitled to represent Turkey in the 11th European
Ceramic Convention Student Speech Contest.
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Tasarim diinyasmmn yen
New “Terminal”

Tasarim ve mekan ¢6zim merkezi olarak
kurgulanan, tasarim diinyasina yeni bir soluk
getirecek Terminal, Beylerbeyi’nde 15
Nisan’da acildi.

Terminal, Akin Nalca ve tasarim ekibinin yillardir strdtrdigu
atolye gelenegiyle, ayni dili konusan genis bir Grin ailesinin bir
araya gelmesi ile olusan bir tasarim merkezi. Mekan ¢ézumleri
konusunda fark yaratan bircok markayi ve tasarim hizmetini bir
arada sunarak, tasarimcilarin, mimarlarin ve isverenlerin ¢6ztm
ortagi olmayi hedefleyen Terminal, bu konuda tim donanimlara
sahip bir merkez. Ozgln fikirler ve yaratici tasarimiar igin yeni
ufuklar agan Terminal, tasarimcinin hayal glctnt harekete ge-
¢irmeyi amag ediniyor. Terminal’in i¢cinde bulunan “Platform” ad-
I showroom’da pek ¢ok 6ncl markayi ve farklilik tasryan yenilik-
leri bir arada gérmek mumkin. Urtinlerin yani sira sergilenen
sistemlerle, yeni Urtnler ve farkli kombinasyonlar kurulmasini
saglayabiliyor. Bu olusumun bir parcasi olan showroom ayni za-
manda Terminal ofisinin parcasi olarak dusdnuimuds. Ayrica bi-
nadan bagimsiz dis mekanda tasarlanmis “Container” ise yeni
malzemelerin kullanici ve tasarimcilarla bulustugu cagdas bir
malzeme kUtUphanesi olarak gelistiriimis. Endustri yapilarindan
ofis mekanlarina; fuar standi, magaza, showroom, banka ve
hastanelerden sosyal tesislere, tim yasam alanlarinin gereksini-
mini karsilayabilecek mekan sistemleri, 6zel Urlnler ve ¢ézim-
ler sunan Terminal, mekan tasarim surecinde dinamik tasarim
ekibinin verecegi destek ile bir “baglangic noktasi” niteligi tasi-
yor. Daha ayrintili bilgiye www.terminaldesign.com.tr adresin-
den ulasmak mumkun.
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“Terminali”
of the world of design

Terminal, which is set up as a center of
solutions for design and spaces, which will
introduce a new breath to the world of design,
was opened on April 15 in Beylerbeyi.

Terminal is a center of design formed by a combination of the
workshop tradition pursued over the years by Akin Nalga and his
design team and a broad product family speaking the same lan-
guage. Terminal, seeking to become the solution partner of de-
signers, architects and employers offering numerous brands
and design services which create a distinction in the area of spa-
ce solutions, is a center which is perfectly equipped in this area.
Opening new horizons for original ideas and creative designs,
seeks to mobilize the power of imagination of the designer. One
can find many pioneer brands and distinctive innovations toget-
her at the showroom called “Platform” at Terminal. New products
and different combinations may be set up through systems disp-
layed in addition to products. The showroom, which is a part of
this phenomenon, has been designed as a component of Termi-
nal office. “Container”, which is designed outdoors independent
of the building has been developed, on the other hand, as a con-
temporary material library where new materials can be found by
users and designers. Terminal, which offers space systems,
special products and solutions which can satisfy the needs of all
living areas from industrial buildings to office spaces, trade fair
stands, stores, showrooms, banks and hospitals to social faciliti-
es Is a starting point with the support to be provided by the dyna-
mic design team in the space design process. One can go to
www.terminaldesign.com.tr for further information.
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Surdirilebilir mimarligin
(nlil ismi Istanbul'dayd

Sirdirilebilir mimarhgin énemli temsilcilerinden,
dinyaca Unli mimar Stefan Behnisch, 3 Haziran 2009
tarihinde Yapi-Endlstri Merkezi’nde konferans verdi.
Stefan Behnisch Konferansi, Istanbul Serbest Mimarlar
Dernegi’nin “Fragments Of Living in Architecture”
projesi kapsaminda, Canakkale Seramik&Kalebodur
ana sponsorlugunda gergeklestirildi.

The famed name of
sustainable architecture
in Istanbul

One of the important representatives of sustainable
architecture, world famed architect Stefan Behnisch gave
a lecture at the Building-Industry Center on June 3, 2009.
Stefan Behnisch’s lecture was given under the principal
sponsorship of Canakkale Seramik&Kalebodur as part of
Istanbul Freelance Architects Association’s “'\Fragments Of
Living in Architecture” project.

istanbul Serbest Mimarlar Dernegi, Avrupa Birligi'nin bir par-
cas! olmak yolunda ilerleyen Turkiye’'de mimarlik mesleginin
“surdurdlebilirlik” prensibi paralelinde, en ylksek standartta uy-
gulanmasini tesvik etmek amaciyla, 2008 yilinda hazirladigi
“Fragments Of Living in Architecture” (FOLIA) isimli proje ile Av-
rupa Birligi Merkezinden hibe almaya hak kazandi. istanbul
Serbest Mimarlar Dernegi'nin FOLIA Pro-
jesi kapsaminda yer alan konferanslardan
biri olan dunyaca Unld mimar Stefan Beh-
nisch Konferansi, 3 Haziran 2009 tarihinde
Yapi-Endustri Merkezi'nde (YEM) gercek-
lestirildi.

istanbul Serbest Mimarlar Derneginin
FOLIA Projesi, Turk Mimarligina iliskin
NTV'de yayinlanacak 13 bélimden olusan
bir dizi film, film ile ayni icerige sahip inter-
net sitesi ve biri Paris'te digeri istanbul’'da
gerceklesecek iki konferansi kapsiyor.
Turkiye’'nin énde gelen mimarlarindan Han
Tumertekin ve Emre Arolat'in konusmaci
olarak katldigl, proje kapsamindaki ilk
konferans 15 Mayis 2009'da Paris'te ger-
ceklestirildi.

Tdrkiye'nin ve dldnyanin énde gelen seramik Ureticilerinden
biri olan Canakkale Seramik & Kalebodur ana sponsorlugunda,
projenin Istanbul ayaginda 3 Haziran 2009 tarihinde gercekles-
tirilen konferansta; strddrtlebilir mimarligin énemli temsilcilerin-
den dunyaca Unltd Alman mimar Stefan Behnisch; mimarliga,
icerik temelli bir yaklagimla bakmak konusundaki deneyimlerini
Tdrk mimarlar ile paylasti.
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Istanbul Freelance Architects Association gained a grant
from European Union Center with the project titled “Fragments
Of Living in Architecture” (FOLIA) prepared in 2008 to encoura-
ge the implementation of the profession of architecture at the
highest standards in Turkey, which is advancing on the way to
becoming a part of European Union at the highest standard in Ii-
ne with the sustainability principle. The lecture
by Stefan Behnisch, world famed architect,
was held at the Building Industries Center
(YEM) on June 3, 2009 as one of the lectures
on the occasion of the FOLIA Project of Istan-
bul Freelance Architects Association.

The FOLIA Project of Istanbul Freelance
Architects Association includes a serial film
comprising 13 segments to be aired on NTV
relating to Turkish Architecture, a website with
the same content as the film and two lectures
to be held; one in Paris, the other in Istanbul.
The first lecture under the project, where Tur-
key's leading architect Han Timertekin and
Emre Arolat were speakers, was held in Paris
on May 15, 2009.

At the lecture held on June 3, 2009 in the
Istanbul leg of the project with Canakkale Seramik & Kalebodur,
one of Turkey’s and the world’s leading ceramic manufacturer as
principal sponsor, world famed German architect Stefan Beh-
nisch, one of the important representatives of sustainable archi-
tecture, shared his experiences on observing architecture with a
content based approach, with Turkish architects.

Stefan Behnisch

133



Tonala, Petatillo, desenin arka plani capraz ¢izgilerle dekorlanir

SANAT MAKALE / ART ARTICLE

Prof. Zehra Cobanli  Anadolu Universitesi, Giizel Sanatlar Fakiiltesi, Seramik Bolimdi, Eskisehir
Anadolu University, Faculty of Fine Arts, Ceramics Department, Eskisehir
Doc. (Assoc.) Pinar Gen¢  Anadolu Universitesi, Engelliler Entegre Yiiksekokulu, Seramik Anasanat Dali
Anadolu University, Integrated Higher School for the Handicapped, Ceramics Main Art Discipline
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Meksika'da, arkeolojik arastirmalar sonucunda elde edilmis
¢omlek parcalari, kullanim kaplari, térensel idoller ve oyuncak ola-
rak kullanilan seramikler, eski caglarda da ¢comlekgiligin en yaygin
el sanati oldugunun kaniti olmustur. 16. yiizyilda ispanya’nin Mek-
sika'yl isgaliyle baslayan toplumsal ve kulttrel degisim, koylerde
Uretilen geleneksel seramikleri de etkilemis olmasina ragmen, se-
ramik ustalarinin koklerinde, yerli gruplarin ve koyldlerin sanat bi-
¢im ve tarzlar héla stregelmektedir. Ancak, halkin Katoliklige ve
Avrupaliliga asama asama dontstmd, ilerle-
yen endustrilesme ve 20. ylzyilin bagla-
rinda gerceklesen Meksika Devrimi son-
rasinda gelisen turizm sektord, gecen
bir ylzyllda Meksika seramiklerinde
degisimlere neden olmustur. Meksi-
ka'nin hemen her bdlgesinde,
dretildigi koye, atélyeye,
Uretim teknigine, formlari-
na ve ustasina gore farkli
Ozellikler taslyan seramik-
ler, Ulkenin kulturel zengin-
ligini ve cesitliligini yansitir-
lar. Meksika eyaletlerinin icinde seramik Uretimleriyle Un yapmis en
dnemlileri sOyle siralanabilir; Jalisco, Michoacan, Mexico, Puebla,
Guerrero, Guanajuato, Chiapas, Oaxaca, Chihuahua.

Jalisco
Jalisco eyaletinde Ure-
tilen seramikler mu-
kemmel kalitedeki kil-
leri ve 6zgUnlUkleriy-
le kolleksiyonerler
arasinda son derece
6nem  kazanmistir.
Tonala sehri ve ona
komsu olan Santa
Cruz de las Huertas
ve Tlaquepaque'ta Ure-
tilen seramikler de 6z-
gunlukleri ve kaliteleriyle
anladar. Tonala'nin gele-
neksel tarzi, perdahli sera-
miklerdir ancak sirli Uretim-

Tonala, Petatillo, the background of the pattern is decorated with cross lines

Tlaquepaque minyatiirleri

Tlaquepaque miniatures

Yizyida Geleneksel Meksika

er1 Traditional Mexican Ceramics
in the Twentieth Century

The pieces of pots, utility bowls, ritualistic idols and ceramics
used at toys obtained as a result of archaeological explorations in
Mexico have been proof that pottery was the most popular handic-
raft in ancient times, too. Although the social and cultural change,
which started with Spain’s occupation of Mexico in the 16th Cen-
tury, has also affected the traditional ceramic ware produced in vil-
lages, the art forms and styles of native groups and villagers are still
in place in the roots of ceramic masters. However, conversion of
the people into Catholicism and European lifestyle in phases, ad-

vancing industrialization and the tourism in-
dustry which developed following the Mexican
revolution which took place in early 20th
Century have caused changes in the Mexi-
can ceramics in the last century. In almost
every region of Mexico, ceramic ware,
which have different features depending on
the village or workshop where they are pro-
duced, the production technique, forms
and their masters, reflect the cultural we-
alth and diversity of the country. The most
important Mexican provinces famed for their
ceramic production may be listed as Jalisco, Michoacan, Mexico,
Puebla, Guerrero, Guanajuato, Chiapas, Oaxaca and Chihuahua.

Jalisco

Ceramics produced in the province of Jalisco have gained ext-
reme importance among collectioners due to their perfect quality
clays and originality. Ceramic ware produced in the city of Tonala
and neighboring Santa Cruz de las Huertas and Tlaquepaque are
also known for their originality and quality. Tonala’s traditional style
is burnished ceramics but they also have glazed production. Bur-
nished ceramic ware form-wise have kinds like plates, water urns,
wall plates, plant and animal forms and face washing bowls. Sha-
ping is done in hand through either mould pressing or by pottery
wheel, the ware is glazed skin hard and decorated with natural
dyes with animal, flower and human figures or abstract patterns.
When it gains back the skin hardness, they are burnished with mo-
ist leather or gravel stones. Wares are fired only once with the tra-
ditional technique from 400 to 650 oC. Also, twice fired glazed ce-
ramic ware are produced in Tonala. Since glazed ceramic ware
were first produced for tourists in the years 1920 and 1960, they
are known as tourist ceramics. The most widespread produced
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leri de vardir. Perdahli seramiklerinde form olarak, tabaklar, su kip-
leri, duvar tabaklari, bitki, hayvan formlari, yiz yikama canaklari gi-
bi gesitleri vardir. Sekillendirme, elde, kaliba basma yada ¢émlek-
ci carki ile yapilir, deri sertliginde astarlanir ve dogal boyalarla hay-
van, ¢icek, insan figurleri yada soyut desenler ile dekorlanirlar. Tek-
rar deri sertligine geldiginde nemli deri ya da gakil taglariyla per-
dahlanirlar. Urtinler, 400 ile 650 °C sicaklk arasinda geleneksel
yontemle sadece bir kez pisirilirler. Ayrica Tonala’da iki kez pisiri-
len sirli seramikler de Uretilir. Sirli seramikler 1920 ile 1960 yillar
arasinda ilk kez turistlere yonelik olarak Uretildigi igin turist seramik-
leri olarak adlandirilirlar. Bu seramiklerin en yaygin Uretilenleri, Pe-
tatillo, Flag Ware, Grained veya Night ve Fantasia olarak adland-
rilan tdrleridir. Petatillo: Asil desenin arka plani capraz gizgilerle de-
korlanir. Flag Ware: Kirmizi, beyaz ve yesil astarlarla dekorlamalar
yapilir. Grained veya Night: Asil desenin arka plani renkli benekler-
le dekorlanir. Fantasia: Hayvan ve bitkiler stilize edilerek cizgisel
bir tarzla dekorlanrr.

Tonala’nin komsusu Tlaguepaque ise minyatdrleriyle taninir. Bu
kUcUk figurler, koyluler, kovboylar, devlet baskanlari, ciftciler, satici-
lar ve daha pek ¢ok degisik insan figUrlerinden Uretilirler. El ile, ka-
lipla yada her iki teknigin birarada kullaniimasiyla da dretilen min-
yaturler yaklagik 150-200 oC sicakliklar arasinda, bir yada birbu-
cuk saat kadar sureyle pisirilirler.
MinyatUrler su bazli pigmentler
veya yumurta akiyla karisti-
rimis anilin  boyalarla
renklendirilirler. Tlaqu-
epaque figurlerinin bo-
yut araligi 3-5 cm ile 30
cm kadardir. Jalisco'da-
ki GgUncd seramik mer-
kezi de Santa Cruz de
las Huertas'tir. Gelenek-
sel olarak Uretilen kum-
baralar ve dudutkleriyle
taninan bu sehrin Ureti-
minde 1960 yilindan bu yana
oyuncaklar da yer almistir.
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Tonala, Tourist Ware,
siyah zemin {izerine giin-
cel yasamdan dekorlanir
Tonala, Tourist Ware, deco-

Michoacan

Michoacan, Mexico City’'nin bati-
sinda okyanusa kiyisi olan bir eyalettir.
Bu eyaletin goller bolgesinde yer alan
Tzintzuntan sehri bolgenin en dikkate
deger seramiklerini Uretir. Ozel olarak elde boyanan tabaklar ve
vazolar koyu renk figUrlerle dekorlanir, sirlanir ve pisirilirler. Bu fi-
gurler gol cevresinde yasayan insanlarin aglarla yaptiklari balikci-
lig1, 6lum gunu inanig! ile ilgili olarak Calavera adi verilen iskelet ve
kafataslarini yansitirlar. Genellikle dekorlar koyu renkli zemin Uzeri-
ne acik renklerle yapilir. Patamban'in bir kdyu ise yesil renk sirlan-
mis Pinas’lari ile in kazanmistir. Pinas, ananas biciminde sekillen-
diriimis buytk su kaplarina verilen isimdir. El yada kalipla sekillen-
dirilen bu kaplarin disinda ayni ananas meyvasindaki gibi sayisiz
kucuk cikintilar vardir. Mdkemmel siyah sirlariyla taninan Santa Fe
de la Laguna seramikleri genellikle 61um gununu konu almistir. Bu-
hurdanliklar, samdanlar ve figurlerin yani sira, Uzerleri ¢ok renkli
portrelerle dekorlanmig sdrahiler de Uretilir.

rations from day to day life
on black background

e

ones of these ce-
ramics are kinds
named Petatillo,
Flag Ware, Grained
or Night and Fanta-
sia. Petatillo:  The
background of the |
principle pattern is de- .".
corated with cross lines.
Flag Ware: Decoration is
made using red, white
and green linings. Gra-
ined or Night: The backg-
round of the main pattern
is decorated with colored
spots. Fantasia: Animals and

flowers are stylized and decorated in a linear

form.

Tlaquepaque, the neighboring town of Tonala is known for its
miniatures. These small figures depict villagers, cowboys, state
presidents, farmers, vendors and many other human figures. Mini-
atures produced by hand or mould or by joint use of these two
techniques are fired approximately between 150-200 oC tempera-
ture for one or one and a half hours. Miniatures are colored with
water based pigments or aniline dyes mixed with egg white.
The size range of the Tlaquepaque figures varies between
3-5 cm and 30 cm. The third ceramics center in Jalisco is
Santa Cruz de las Huertas. Among the production wares of
this city known by its traditionally produced coin banks and
vessels, toys have been included since 1960.

Tonala, Night, desenin arka planindaki siyah

TR

Michoacan
Michoacan is a province in the west of Mexico City on
the shore of Pacific Ocean. The city of Tzintzuntan situated
in the lakes region of the province produces the most no-
teworthy ceramic ware of the region. Special hand dyed pla-
tes and vases are decorated with dark colored figures, glazed
and fired. These figures depict the net fishing by people living aro-
und the lake and the skeletons and skulls called Calavera in con-
nection with the belief of day of death. Overall, decorations are
made in light colors on dark colored background. A village of Pa-
tamban is known for its green glazed pinases. Pinas is the name
given to large water bowls formed as pineapples. On the exterior
of these bowls formed by hand or mould are countless small pro-
jections like in a pineapple. The Santa Fe de la Laguna ceramic
ware known by their perfect black glazes usually depict the day of
death. In addition to censers, candlesticks and figurines, pitchers
decorated with multi color portraits are also produced.
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Mexico

The best known ceramic settlement with production of astoun-
ding diversity in the province of Mexico which surrounds Mexico
City is Mepetec. Mepetec is mostly known for its Candalebra tre-
es depicting life and death. These trees are made in a very deta-
iled creativity, either are decorated in colors with acrylic dyes or
are left as is in the natural color of clay. A classical tree of life
comprises three levels. The top level is God. In the middle, the

zemin tizerinde kiigiik benekler bulunmaktadir

Tonala, Night, there are small spots on the black-white

ground in the back drop of the pattern
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Mexico
Mexico City'yi
cevreleyen eyalet Me-
xico'da sasirtic gesitlilik-
te Uretimi olan en Unlu
seramik merkezi Mepe-
tec'tir. Mepetec, en
¢cok yasam ve
olimikonu alan |l 4
Candelebra
agaglariyla taninmistir.
Bu agaclar son derece detayl bir
yaraticilikla yapilir, ya akrilik boya-
larla rengarenk sUslenir ya-
da kilin dogal rengiyle
birakilirlar. Klasik bir ya-
sam agacl (¢ seviyeden
olusmaktadir. En Ust seviyesi
Tanri’dir, ortada Adem ile Havva'nin hain
yilan ile yasadiklari hikaye canladirilir ve
en alttada Adem ile Havva'nin cennet bahgesinden kovulmalari
yer alir. Buttin bunlarin yani sira agacin timdnde cigekler, meyva-
lar ve hayvanlar bulunur. Agacin formu tamamen gelenekseldir ve
incil'e ait hikayelerle detaylandinlir. Oltim agaclarinda ise Tann ge-
nellikle blyuk bir kafatasl olarak gérindr ve gunlik aktivitelerini
strddren kugUk iskelet figurleriyle cevrelenir. Mepetec genis hayal
glcuyle Uretilmis, canli renklerle boyanmis oyuncaklar, ¢anak,
¢Omlek ve kanatl atlariyla da taninir. Meksika'ya 6zgu bir icki tru

olan pulque kaplar da bu bélgenin Urdnlerindendir.

Puebla

Puebla eyaletinin bagkenti olan Puebla’nin hemen her kdsesin-
de Talavera Poblana olarak bilinen seramikler Uretilir. Talavera se-
ramikleri, Meksika'nin 16. ylizyilda ispanyollar tarafindan isgalin-
den hemen sonra, ispanya’nin Tlavera de la Reina kentinden Pu-
ebla’ya gelmis olan ustalar tarafindan Meksikallara ¢gretiimis ve
Talavera ismiyle taninmiglardir. Dis cepheleri, mutfaklar ve fis-
kiyeleri stslemek icin kullaniimakla beraber Avrupa'ya da
ihrac edilmistir. Talavera, dekor koklerini ispanya, Fas, As-
ya ve yerli Meksika'dan almaktadir. Sekizinci yuzyil
sonunda Ispanya’nin Fas'l isgal etmesinden sonra
Musltiman Kuzey Afrika desen ve formlari ispan-
ya'ya aktarimis ve buradan da Meksika'ya geg-
mistir. Formlar ¢camur tornasinda, karolar da kalip-
la sekillendirilir, 850 oC sicaklikta 10-20 saat kadar
pisirilirler. Daha sonra kalay oksit, kursun oksit ve
kuvarstan olusan bir sirla sirlanirlar, elde edilen be-
yaz zemin Uzerine ¢esitli seramik boyalari kullanilarak
fircayla dekorlamalar yapilr. ikinci pisirim 1000 oC si-
caklikta gerceklesir. Puebla’nin yani sira Guanajuato
eyaleti de Talavera’nin yaygin olarak Uretildigi bolgeler-
den biridir.

Puebla'de, Barrio de la Luz'da Uretimi strdurtlen diger bir
tir de metalik siyah sirli seramiklerdir. Ayrica Puebla’nin gineyin-
de bulunan Izucar de Matamoros'da parlak ve ¢ok renkli dugun
samdanlarinin yani sira oyuncaklar da Uretilmektedir. lzucar de
Matamoros seramikleri ayird edici renkleri ve dekorlariyla kolaylik-
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Santa Cruz de las
Huertas, oyuncak
Santa Cruz de las

Huertas, toy
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story of Adam and Eve with
the evil snake and at the bot-
fom, expulsion of Adam
and Eve from the garden
of Eden is depicted. Beside
all these, there are flowers, fruits
and animals all around the tree
of life. The form of the tree is to-
tally traditional and has details
of the stories in
the Bible. In the
frees of dead, on
the other hand, God
is usually depicted as a large
skull surrounded by small skeleton
figures being busy with their normal
lives. Mepetec is also known for toys, bowls, pots and
winged horses produced with a great imagination, dyed with
lively colors. The bowls of pulque which is a type of drink specific
to Mexico are also among the wares of this region.
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Puebla
In almost every corner of Puebla, which is the capital city of the
province of Puebla, ceramic ware known as Talavera Poblana are
produced. The Talavera ceramic ware were thought to Mexicans
by masters coming to Puebla from Spain’s Tlavera de la Reina
town right after the Spanish invasion of Mexico in the 16th Century
and are known by the name of Talavera. These are used for deco-
rating exteriors, kitchens and were also exported to Europe. Tala-
vera decoration has its roots in Spain, Morocco, Asia and native
Mexico. After Spain’s occupation of Morocco at the end of the
eighth century, Muslim North African designs and forms were
transferred to Spain and from there to Mexico. Forms are shaped
in the wheel and tiles by moulding. They are fired for 10-20 hours
at 850 oC temperature. Then they are glazed with a glaze comp-
rising tin oxide, lead oxide and quartz, then decoration is made by
brush using various ceramic dyes on the obtained
white background. The second firing takes place
at 1000 oC temperature. The province of Guana-
juato province is another region where Ta-
lavera is produced in widespread man-
ner beside Puebla.

Another type of ceramic ware pro-
duced in Barrio de la Luz in Puebla is
the metallic black glazed ceramic wa-

re. Also, toys and bright and multi co-
lored wedding candlesticks are pro-
duced in lzucar de Matamoros, south
of Puebla. The ceramic ware of Izucar de
Matamoros can be distinguished by the-
ir colors and decorations. After firing, the-
se ceramic ware are glazed with a mixture of
zinc oxide and calcium carbonate producing a

Mepetec, white background, then decorated with multi-colo-
acf‘:jelebra red dyes. They are burnished by coating with the
]\Zpetec, mixture of resin and prickly pear cactus sap which

Candelebra tree 1S @ homemade varnish. In the village of Acatlan de
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la taninirlar. Bu seramikler Gzerinde, pisirim yapildiktan sonra ¢in-
ko oksit ve kalsiyum karbonat karisimi bir astarla astarlanarak be-
yaz zemin elde edilir sonra ¢cok renkli boyalarla dekorlari yapilir. Ev
yapimi bir vernik olan, recine ve dikenli armut agaci suyu karigimiy-
la kaplanarak parlaklik kazandirilir. Acatlan de Osorio kéyinde, ka-
liteli kullanim kaplarinin yani sira renkli astarlarla renklendiriimis
agaclar, insan, hayvan figurlerinin ve kilin kendi rengiyle birakiimis
ancak ¢ok iyi perdahlanmis yasam agaclar da Uretiimektedir.

Guerrero

Guerrero eyaleti, diinyaca Unlu Acapulco ve Zihuatanejo tatil
beldeleriyle taninsa da sirsiz ve dekorsuz kullanm kaplari, as-
tar dekorlu ve perdahli kullanm kaplari ve insan figUrlerinin
yaygin olarak Uretildigi bir bolgedir. Mezcala, Ameyaltepec,
San Agustin ve Tuliman gibi sehirler bu Uretimlerin yapildig L
o6nemli merkezlerdendir. Figlrler bir kez pisirilir ve krem
renkli bir astarla astarlanir daha sonra kirmizi ve siyah renk-
li astarlarla dekorlanirlar. Bu bdlgenin en bilinen dretimi gizgi-
sel olarak dekorlanmig uzun insan figurleridir.

Guanajuato

Guanajuato, Meksika'nin zengin eyaletlerinden biridir. Bagkent
Guanajuato ve cevresindeki kentlerde, Puebla'daki gibi Talavera
dretimi yapilmaktadir. Bu bolgede Dolares de Hidalgo Talevara ko-
nusunda taninmis bir kdyddr. Guanajuato’nun Talaveralari Pueb-
la’dakinden hem kil hem de dekor yéninden oldukca farklidir ve
sirlarinin kaliteli olmasina ragmen boyalarin seramiklerin Gzerinden
aktigi gértlmektedir. Dekorlar, cok seyrek, 6zgur, akici ve daha az
bicimsel olarak da farklilik géstermektedir.

Chiapas
Buyutk oranda yerli halk ntfusuna sahip olan Chiapas, Meksi-
ka’'nin en gliney eyaletidir. iki biytk ¢émlekgi merkeziyle taninmis-
tir. Bunlar Amatenango del Valle ve Naja’dir. Amatenango’lu kadin-
lar ilk cémlekcilerdir ve halen tek pisirimli kullanim kaplari Uretirler.
Bu kaplar soluk turuncu astarli, zemini ise camurun dogal rengi
olan fildisi rengi ¢omleklerdir. Dekorlar, sulandirimis yerel toprak-
larla gizgisel veya yapraklar seklinde yapilir. BuyUk uzun kapleri fi-
til yontemiyle sekillendirirler, ayni zamanda bazi gémlekgiler camur
tornasi da kullanmaktadir. Yerde ha-
zirladiklart bir odun yiginiyla yarim sa-
at kadar sdren bir pisirim yaparlar.
Naja'da ise erkekler kendi gelenekle-
rine uygun olarak térensel objeler Ure-
tirler. Tanrlarin yGzleriyle suslenmis
tatsy kaplari ve davullar yapmaktadir-
lar. Acikta pisirim yapildigi icin sera-
mikler dogal olarak kil ve dumanin
biraktigi izlerle dekorlanmis olur.

Oaxaca

Oaxaca bagkentinin birkag kilo-
metre uzaginda bulunan Santa Maria
Atzompa, Ocotlan de Morelos ve San
Bartolo Coyotepec sehirleri Meksi-
ka’'nin en taninan gémlekgi merkezle-
ridir. Atzompa’da yesil sirli kullanim

Puebla, Talavera ustasi

Osorio, beside high quality utilitarian ware,

trees of life colored with linings, decorated

with trees, human beings and animals in
clay color but burnished thoroughly are also
in production.

Patamban, Pinas
Patamban, Pinas

Guerrero
Guerrero province is a region where
glazed and decoration free utilitarian
vessels, lining decorated and varnis-
hed utilitarian ware and human figuri-
nes are produced widely, although
. It is known for the world famed
;-,_k Acapulco and Zihuatanejo holi-
?_ day towns. Towns like Mezcala,
~&  Ameyaltepec, San Agustin and
Tuliman are important settle-
ments where such wares are pro-
duced. The figurines are fired ones
and lined with a cream colored under-
coat then decorated by red and black colo-
red undercoats. The most widely known wares of
this region are the tall human figurines decorated with
lines.

Guanajuato

Guanajuato is one of the richest provinces of Mexico. Like in
Puebla, Talavera is produced in the capital city of Guanajuato and
surrounding towns. Dolares de Hidalgo is a village known by its
Talavara wares in this region. The Talavera of Guanajuato are qu-
ite different from those in Puebla in terms of both clay and also de-
corations and despite their high quality glazing, it is observed that
dyes run over the ceramic ware. Decorations are quite rare, free,
flowing and also differ form-wise.

Chiapas

Chiapas, which has a large native population, is the southern-
most province of Mexico. It is known for two big pottery settle-
ments. These are Amatenango del Valle and Naja. The women of
Amatenango are the first potters and
still produce single fired utilitarian wa-
res. These vessels have pale orange
undercoats and ivory backgrounds in
the natural color of clay. Decorations
are made using water mixed local
earth in the form of lines or leaves.
They form the large tall urns by the
coil method but at the same time, so-
me potters use the potter's wheel.
The wares are fired for about half an
hour on a stack of woods they prepa-
re on the ground. In Naja, on the ot-
her hand, men produce ritualistic ob-
jects in line with their traditions. They
produce incense vessels and drums
decorated with the faces of gods.
Since firing is done outdoors, cera-

]

Puebla, Talavera pottery master
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kaplar Uretilir. Teodora Blanco, Atzompa’nin
en iyi ¢dmlekgisidir. Blanco’nun en taninan
drUnleri sirsiz Bordeado'landir. Bu kaplarin
Uzerine kertenkeleler, kadin figurleri, gicekler
ve fantastik hayvanlar aplike edilmistir. Ayrica,
blyuk dlcllere sahip kadin figUrlerinin Gzerin-
de, yeniden dogus, annelik ve gebelik anla-
mini taglyan, ufak hayvanlar, kadinlar ve c¢i-
cekler siralanmistir. Bu formlarin arka yuzlerin-
de ise olumle ilgili figarler bulunmaktadir. Gu-
nimiizde Teodora Blanco'nun kizi irma Cla-
udia Garcia Blanco annesinin akimini bagaril
bir sekilde strddrmektedir. Ocatlan de More-
los, Aguilar ailesi tarafindan tanitimis bir se-
hirdir. Parlak ve ¢ok renkli figUratif seramikle-
rinde Onceleri koyluler konu edilmis, ancak
glnimuzde Frida Kahlo, Diego Rivera ve
gecmis Meksikall bagkanlar gibi pek cok kul-
tarel figurlerin yer aldig son derece ilging Uretimleri bulunmaktadir.
San Bartolo Coyotepec “Barro Negro” lariyla (siyah seramikler)
dinya ¢apinda Un yapmis sehirlerden biridir. Coyotepec’in kendi-
ne 6zgu siyah renkli seramikleri basarili bir ilkel pisirim teknigi ile
elde edilir. Pisirim sirasinda firinin icine yakacak ilave edildikten
sonra finnin butlin acik kalan yerleri tamamiyla kapatilir ve finn icin-
de artan karbon sayesinde kilin rengi siyaha dénusur. Pisirim bit-
tikten sonra Urtnler hayvan yagi, cila veya bitkisel yag ile parlatilir-
lar. Oaxaca’ da yaygin olarak Uretilen iki tir seramik daha vardrr.
Biri renkli sirlarin akitimaslyla elde edilmis akitmali seramikler ve
digeri de Mescal Maymunlaridir. Mescal Maymunlari, Mescal igki-
sinin satisinda ve ikraminda kullanilan maymun formunda seramik-
lerdir. Genellikle kalipla sekillendirilen bu maymunlar elde dekorla-
nir. Ozguin Zapotecan kltirinin merkezi olan, Oaxaca’nin giine-
yinde Thuantepec'in istmus beldesinde, bu balgeyi temsil eden
comlekler yapilmaktadir. Zapotecanlar anaerkil bir kabile oldugu
icin seramik Uretiminin cogunlugunu kadinlar gergeklestirmektedir.
Su sogutucusu islevi olan kaplar, gok gbzenekli kilden (¢ parga
halinde yapllirlar ve temel formu kadin viicududur. En Usteki sig ve
genis kap kadinin bagin, alttaki diger kaplar da genisleyerek bir-
birini takip eder ve vicudu olusturur. Kuzey Oaxaca’'da Santo Do-
mingo Tonaltepec’te yine kadinlar tarafindan Chorreado olarak ad-
landirlan ¢émlekler Uretilir. Perdahlanmis bu kaplar pisirimden he-
men sonra, daha sicakken Uzerlerine mese agaci kabugundan el-
de edilmis kahverengi maddenin Uzerlerine sicratilarak beneklen-
mesiyle dekorlanirlar. Bu dekorlama teknigi Meksika'nin diger yer-
lerinde gériimemektedir. -

Chihuahua

Meksika’nin kuzeyinde
yer alan Chihuahua eyale-
tinde dunyaca Un yapmis,
Mata Ortiz olarak adlandiri-
lan seramikler Uretilmekte-
dir. Bu seramikler retildik-
leri kdydn ismi olan Casas
Grandes olarak da bilinir-
ler. Cogunlukla Olla deni-
len, genis karinli dar agizli

Santa Maria Atzompa, irma Claudia Garcia Blanco'nun bir galigmast

San Bartolo Coyotepec, “Barro

Negro” (siyah seramikler)
San Bartolo Coyotepec, “Barro Negro”
(black ceramic ware)

mic ware are naturally decorated with traces
left by ash and smoke.

Oaxaca

Santa Maria Atzompa, Ocotlan de More-
los and San Bartolo Coyotepec which lie just
a few kilometers away from the capital of Oa-
xaca are the best known pottery settlements
of Mexico. Utilitarian vessels with green gla-
zes are produced in Atzompa. Teodora Blan-
co is Atzompa’s best potter. The best known
wares of Blanco are the unglazed Borde-
ados. Lizards, women figures, flowers and
fantastic animals are applied on such ves-
sels. Also, small animals, women and flowers
depicting rebirth and motherhood and preg-
nancy are on the women figures of large si-
zes. On the backs of these forms are death
related figures. Currently, Teodora Blanco’s daughter Irma Cla-
udia Garcia Blanco is continuing the movement of her mother suc-
cessfully. Ocatlan de Morelos is a town which became known,
thanks to the Aguilar family. First, villagers were depicted on the
glossy and multichrome figurative ceramic ware but presently
many cultural figures of people like Frida Kahlo, Diego Rivera and
past Mexican presidents are among the highly interesting wares
produced. San Bartolo Coyotepec “Barro Negro” is known world-
wide for its “Barro Negro’s (black ceramic ware). Coyotepec’s ori-
ginal black colored ceramic ware are derived by a successful pri-
mitive firing technique. During firing, after items to be burnt are ad-
ded into the kiln, all exposed areas of the kiln are totally covered
and the color of clay turns to black because of the carbon incre-
asing in the kiln. After firing, wares are finished using lanoline, var-
nishes or plant oils. One is the trailed ceramic ware derived by slip
trailing of colored glazes and the other is the Mescal Monkeys.
Mescal Monkeys are monkey formed ceramic ware used in the sa-
le and offering of the drink Mescal. These monkeys, usually sha-
ped by mould, are hand decorated. In the town of Istmus of Thu-
antepec, south of Oaxaca, which is the center of the original Za-
potecan culture, pots representing this region are produced. As
Zapotecans are a matriarchal tribe, women produce most of the
ceramic ware. Vessels, which serve as water coolers, are built in
three parts of highly porous clay and the basic form is the women’s
body. The shallow and wide vessel on top is the head of the wo-
man and the other vessels underneath follow each other in gro-
wing sizes, comprising the body. In Santo Domingo Tonaltepec in
North Oaxaca, again pots named Chorreado are produced by wo-
men. These burnished vessels are decorated by splashing of gro-
und substance obtained from the bark of oak tree when hot right
after firing. This decoration technique is not found in other places
of Mexico.

Santa Maria Atzompa, a work by Irma Claudia Garcia Blanco

Chihuahua

Ceramic ware known as Mata Ortiz which are known worldwi-
de are produced in the province of Chihuahua in the north part of
Mexico. These ceramic ware are also known as Casas Grandes
which is the name of their village of origin. Alongside of wide bel-
lied narrow mouthed forms named Olla; plates, vases and animal
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formlar yapilimakla birlikte, tabaklar, vazolar ve hayvan figurleri de
Gretimin icindedir. Sekillendirme tamamen elde fitil teknigi ile yapil-
makta, ustalar kusursuz simetriyi yakalayarak zarif ve ince formlar
elde etmektedirler. Mata Ortiz dekorlari, 6zgun, yaraticl, ince ve
karmasik cizgilerle yapilan geometrik desenlerdir. Dogadaki mine-
rallerden elde ettikleri kirmizi, siyah ve krem renkler ile genellikle in-
san sagindan yapilmis fircalarla ve olaganustu ustalikla formlar
Uzerine resmedilmektedir. Casas Grandes'te atolyeler aile olarak
calismakta ve Uretim teknikleri nesilden nesile ge¢cmektedir. Her ai-
lenin uyguladigi desenler birbirinden farkliik gostermekte hatta
genc kusagin desenleri ile yaslilarinki arasinda uslup ve 6zgunluk
agisindan farklar goérulebilmektedir. En Unlt seramikgi Juan Qu-
ezada ve ailesidir. Casas Grandes'te Ortiz, Martinez, Quezada,
Olivas Hernandez, Dominguez, lopez de Ortiz, Casas de Veloz gi-
bi pek cok aile dretimlerini strdirmektedir. Elde sekillendirilen kap-
larin ylzeyleri, kuruduktan sonra
ince bir zmparayla dizgunlesti-
rilir, sonra bebe yagi yada bitki-
sel yaglarla yaglanir ve deri sert-
ligindeyken islatimis kumaslarla
perdahlanir. Perdahlama isle-
minde, pamuklu bir kumas par-
casl, deri, cakil tasl, kasik arkasi
ve hayvan kemikleri gibi araglar
kullaniimaktadir. K&y c¢evresin-
deki ocaklardan alinan mineral
kayaclari 6gutulerek, sulandiril-
mis gamurla karigtinilir elde edi-
len bu astarlarla dekorlama islemi yapilmaktadir. Pisirimler ilkel
yontemlerle yerde yapilmakta, ancak kaplar birarada degil tek tek
pisirilmektedir. Tamamen siyah olan seramikler yogun reduksiyon
sonucunda elde edilirler. Pigirilecek kap yerde bir metal sacayak
Uzerine oturtulur ve quemador denilen, pismis topraktan yapilmis,
iki tabani da acik bUyUkce silindir kabin Uzerine gegcirilir.
Quemadorun ve kabin ici odun kulleri ile iyice doldurulur. Digina
bolca yerlestirilen odunlarin yakilmasiyla pisirim gerceklestirilir.
Dumansiz (nétr) pisirimde de, seramik kap ayni sekilde sacayak
(izerine oturtulur ve altina odun yerlestirilir. Uzerine pismis toprak-
tan yapilmis, klcuk bir kapi acikligl ve tepesinde de deligi olan
kubbe bicimli, firin gérevini yerine getiren bir kap kapatilir. Bu kabin
cevresine ve Ustlne odun yerlestirilerek pisirim yapilir. Pigirimlerde
sicaklik 1000 °C ve Uizerinde olabilmektedir.

Meksika geleneksel seramiklerinin, tarinten gelen zengin form
ve dekorlarinin yani sira, seramik ustalarinin yaraticiliklari, mal-
zemeye olaganUstl hakimiyetleri ve emekleriyle gerceklesen goz
kamastirici Uretimler Ulkenin simgesi olarak dinyaca taninmiglardir.

Casas Grandes,
siyah mata ortiz,
rediiktif pigirilmis o =

figurines are also produced. The form is totally given by the hand
coiled technique, masters capturing elegant and fine forms with
perfect symmetry. Mata Ortiz decorations are geometrical pat-
terns created by original creative, fine and complex lines. These
are applied onto the forms with usually brushes made of human
hair, with exceptional skill in red, black and cream colors derived
from natural minerals. At Casas Grandes, workshops work as a fa-
mily and production techniques are handed over from generation
to generation. Patterns applied by each family differ from each ot-
her, in fact variations may be observed in terms of style and origi-
nality between the patterns of the young generation and the old.
The most famed ceramic producer is Juan Quezada and his fa-
mily. Many families like Ortiz, Martinez, Quezada, Olivas Hernan-
dez, Dominguez, lopez de Ortiz and Casas de Veloz are produ-
cing at Casas Grandes. The surfaces of hand formed vessels are
smoothened with a fine sanding
after drying, then are oiled with
baby oil or plant oils and when
skin hard, are burnished with wet
cloth. In the burnishing process,
tools like a piece of cotton cloth,
leather, gravel stone, backs of
spoons and animal bones are be-
ing used. Mineral rocks obtained
from the quarries around the villa-
ge are ground and mixed with wa-
ter mixed clay to be used for de-
corations with these undercoats.
Firings are carried out on the ground by primitive techniques with
vessels fired not collectively but one by one. Totally black ceramic
ware are obtained as a result of intense reduction. The vessel to
be fired is seated on a metal tripod on the ground and a rather lar-
ge cylinder called quemador made of fired earth with both bases
open is placed over the vessel. The insides of the quemador and
the vessel are thoroughly filled with wood ash. Firing is performed
by burning of ample wood placed outside. In neutral firing, the ce-
ramic vessel is again seated on the tripod and wood is placed un-
derneath. Then a vessel serving as a kiln which is dome shaped
with a small door opening and a hole at the top made of fired earth
is placed over it. Wood is placed around and over this vessel for
firing. Temperature may be 1000 °C and above during firings.

In addition to the historical rich forms and decorations of the
traditional Mexican ceramic ware, these wares are known worldwi-
de by the creativities of ceramic masters, their exceptional control
of materials and striking production achieved through their efforts
as symbols of the country.

Casas Grandes, black mata
ortiz, reduction fired
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Kordiyerit esasl silisyum karbiir katkils
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kopik filtrelerin karakterizasyonu ve bazi

mekanik Ozelliklerinin belirlenmesi
Characterization and determination of certain
mechanical properties of cordierite based
silicon carbide added foam filters

0ZET

ABSTRACT

Bu calismada kordiyerit esasli silisyum
karbir katkili seramik koplk filtre
malzemelerin tUretimi, karakterizasyonu ve
bazi mekanik 6zelliklerinin belirlenmesi
hedeflenmistir. Magnezya, Kaolen, Kuvars
ve SiC hammadde karigimlarindan
hazirlanan seramik sollisyonlar replikasyon
yontemiyle ve akabinde spray teknigi ile
sekillendirilmis ve 1350 °C’de 1 saat siire
ile sinterlenmistir. Sinterleme sonrasi elde
edilen nihai Grunler fiziksel, mekanik
testler ve XRD, SEM analizleri ile
karakterize edilmistir.

Anahtar Kelimeler: Kordiyerit Koplik Filtre,
Replikasyon Yéntemi, SiC

GIRIS

Gozenekli seramikler sekillerine gére iki genel kategoride si-
niflandirilabilir. Bunlar bal petedi sekilli (honeycomb) seramikler
ve kdpuk (foam) seramiklerdir. Képuk seramikler birbirleriyle te-
mas halindeki acik bosluklarin strekli bir seramik bag ile baglan-
masindan olusan U¢ boyutlu gézenekli malzemelerdir. Bal petegi
sekilli seramikler ise presleme ya da ekstrizyon yéntemiyle Ure-
tilen iki boyutlu gézenekli malzemelerdir. Képuk seramikler Ure-
tim yéntemlerine gore acik ya da kapall gézenek yapilarinda el-
de edilmektedir. Uygulama alanlari da bu goézenek yapilarina
bagl olarak degismektedir [1,2].

In this study, it was aimed at producing
characterization and determination of
certain mechanical properties of cordierite
based silicon carbide added ceramic foam
filter materials. Ceramic solutions
prepared from mixtures of Magnesia,
Kaolen, Quartz and SiC were shaped by
replication technique and subsequently by
spray technique and sinterized for one
hour at 1350 °C. The end products
obtained after sintering were characterized
by physical and mechanical tests and XRD
and SEM analyses.

Key Words: Cordierite Foam Filter,
Replication Technique, SiC

PREAMBLE

Porous ceramics may be classified in two general categories
depending on their shapes. These are honeycomb ceramics and
foam ceramics. Foam ceramics are three dimensional porous
materials formed by connection of open void in contact with
each other by a continuous ceramic bond. Honeycomb formed
ceramics, on the other hand, are two-dimensional porous mate-
rials produced by pressing or extrusion techniques. Foam cera-
mics are derived in open or closed porous structures based on
the production technique. Fields of application vary depending
on these pore configurations [1,2].
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Tablo 1. Képik seramiklerin uygulama alanlari (2)

Table 1. Fields of application of foam ceramics (2)

Aqgk Gozenekli Kapal: Gozenekli Open Pore Closed Pore
Sivi Metal Filtreleri Hafif sandvig panelleri Liquid metal filters Light sandwich panels
Gaz Filtreleri Firin yardimc1 malzemeleri Gas filters Kiln auxiliary materials

Katalizor tastyicisi Termal yalitim malzemeleri

Catalyst carriers Thermal insulators

Gozenekli yanma hiicreleri Isitict elemanlar

Porous combustion chambers Heating elements

Kemik yerini alan malzemeler Darbe absorblayicilart

Bone replacements Impact absorbers

Kompozit matriks yapisi olarak

As composite matrix structure

Avrupa’da, otomotiv endUstrisinde sivi metal filtreleri olarak
arag basina ortalama 4,5 filtre kullaniimaktadir. Bu oran Ferrari fir-
masinda arag basina 70 filtreye kadar ulasmaktadir. Demir metal-
lerinin filtrasyonunda 140 milyon filtre/yil, aliminyum doékimde 20
milyon filtre /yil ve celik dokimde 2 milyon filtre/yil olmak Uzere filt-
re malzemesi olarak gdzenekli seramiklerin kullanimi pazar payi
yilda ylizde 3,5 oraninda artarak devam etmektedir [3]. Ulkemiz-
de de yabanci ve yerli

otomotiv endustrisini Siinger Malzeme Secimi

In Europe, 4.5 filters are used per vehicle as liquid metal filters
in the automotive industry. This ratio goes up to 70 filters per ve-
hicle in the firm Ferrari. The use of porous ceramics as filter ma-
terials is growing at the rate of 3.5 percent a year in filtration of fer-
rous metals as 140 million filter/year and in aluminum casting, 20
million filters a year and in steel casting, 2 million filters/year [3].
In our country, too, the casting production tonnage in the suppli-
ers industry  fe-
eding the internati-

besleyen yan sanayide
dokum Uretim tonajlar
her gegen yil artmakta,
buna paralel olarak sivi
metal filtre tuketimi de
artmaktadir.

KépuUk seramik dre-
tim yéntemlerinin basli-
calari; polimer stnger
metodu (replikasyon
yontemi), direk képuk-
lestirme ve karbon pre-
formlarin CVD/CVI
(Chemical Vapour De-

Selection of sponge material

Seramik Siispansiyon Hazirlama Katkilar
Ceramic Suspension Preparation Additives
Siingerin Siispansiyona Daldiriimasi
Dipping of Sponge into Suspension

Fazla Siispansiyonun Uzaklagtiriimasi
Removal of excess suspension
Sekil 1. Replikasyon yontemiyle
kopiik seramik iiretim akim
semast [1].

Figure 1. Foam ceramic production
flowchart by replication technique

Kurut
urutma 1.

Drying

Stingerin Yakilarak Uzaklagtirilmas:
Removal of sponge by combustion

Sinterleme
Sinterleme

onal and local auto-
motive industry is
increasing each ye-
ar and the con-
sumption of liquid
metal filters is also
growing in parallel
with it.

The main pro-
duction methods
for foam ceramics
are the polymer
sponge  method
(replication  met-

position/Chemical Vapour Infiltration) yéntemleriyle kaplanmasi-
dir [1,2]. GunimUzde kdpUk seramiklerin Uretiminde en yaygin
olarak kullanilan yéntem replikasyon prosesidir. Proses akim se-
masi Sekil 1'de verildigi gibidir.

Koépuk seramik malzeme Uretiminde seramik malzemenin se-
¢imi teknik ve ticari nedenlere dayanmaktadir. Kordiyerit, sahip
oldugu dusuk termal genlesme katsayisi, yeterli termal iletkenlik
ve mikemmel termal sok dayanimindan dolayi tercih edilmekte-
dir. Dustk maliyetli olmasi, kolaylikla elde edilebilmesi ve malze-
meye donustirtlebilmesi ¢zellikle otomobil motorlarinda katali-
z0r destekleyici olarak kullaniminda tatmin edici 6zellikler sagla-
maktadir [4].

2.DENEYSEL CALISMALAR
2.1. Recete Olusturma

Kordiyerit esasli kdpuk seramik filtre Uretiminde iskelet yapiyi
teskil edecek polimer malzemesi olarak Arslan Stnger A.S'den te-
min edilen 20 PPI (inch basina disen por) gézenek yogunlugunda-
ki politiretan stngerler kullaniimistir. Seramik yaply teskil edecek
kordiyerit fazin eldesi igcin MgO kaynagi olarak Sinter Magnezya,
ALO, kaynag olarak AlL,O, ve SiO,yi ayni anda bilesiminde bulun-
duran Kaolen ve SiO, kaynag olarak da Kuvars hammaddeleri kul-
laniimistir. Hammaddeler 63 mikron alti incelige kadar seramik bilya-
Il degirmende 6gutulerek kordiyeritin kimyasal formulindeki
(2Mg0.2Al1,0,.5Si0,) sitokiyometriye uygun olarak kanstirimistir. Ha-

hod), direct foaming and coating of carbon preforms by CVD/CVI
(Chemical Vapour Deposition/Chemical Vapor Infiltration) techni-
ques [1,2]. Presently, the most widely used technique in produc-
tion of foam ceramics is the replication process. Process flowc-
hart is as shown in Figure 1.

The selection of the ceramic material in production of foam
ceramics is based on technical and commercial considerations.
Cordiorite is preferred due to its low thermal expansion coeffici-
ent, its adequate thermal conductivity and perfect thermal shock
strength. Its low cost, easy derivation and easy transformation in-
to material brings satisfying characteristics in its use as catalyst
supporter especially in automotive engines [4].

2. EXPERIMENTAL STUDIES
2.1. Formation of Recipe

As the polymer to constitute the frame in production of cordi-
orite based foam ceramic filters, polyurethane sponges with 20
PPI porosity obtained from Aslan Stnger A.S. were used. As so-
urce of MgO to derive the cordiorite base to constitute the cera-
mic configuration, sinter magnesia as source of AlL,O, Kaolen
which accommodates AL,O; and SiO, simultaneously in its com-
position and as SiO, source, quartz were used as raw materials.
Such raw materials were ground in a mill with ceramic balls down
to under 63 micron fineness and mixed with the stoichiometry in
the chemical formula of cordiorite (2MgO.2A1,0,.55i0,). In all mix-
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zirlanan tUm kangimlarda MgO:ALO4:SiO, mol oranlar agirlikca
13,7:34,9:51,4 olacak sekilde ayarlanmistir. Ayrica nihai Grin 6zellik-
lerine etkisini incelemek amaciyla 10 mikron incelikte tane boyutuna
sahip SiC agirlikga ytzde 10, 20, 30, 40, 50 seklinde artan oranlar-
da kordiyerit karisimina ilave edilerek katkili receteler olusturuimus-
tur. Kullanilan hammadde kimyasal analizleri ile bu hammadde kari-
simlarindan hazirlanan receteler Tablo 1 ve 2'de verilmistir.

Tablo 1. Hammaddelerin kimyasal analizi (2) (Agirik¢a %)

tures prepared, MgO.Al,O;:SiO, mole ratios were set for
13,7:34,9:51,4 by weight. Also, recipes with additives were for-
med adding SiC of 10 micron grain size to the cordiorite mixture
in increasing ratios of 10, 20, 30, 40 and 50 percent by weight to
examine their effect on the properties of the end product. The
chemical analysis of used raw materials and recipes prepared
from such raw material mixtures are given in Table 1 and 2.

Table 1. Chemical analysis of raw materials (By weight %)

Hammaddeler Raw materials MgO ALO; SiO, CaO TiO, Fe,0; K.O Na,O AZ
Magnezya Magnesia 96,47 0,33 097 1,46 - 0,48 - - 0,29
Kaolen Kaolin 0,28 36,83 48,34 0,08 0,04 0,70 1,86 0,04 12,14
Kuvars Quartz - - 99 - - - - -

Tablo 2. Kordiyerit képiik filtre Gretimi i¢in hazirlanan karisimiar.

Table 2. Mixtures prepared for production of cordiorite foam filter

Karisim Oranlar (Agirlikca %) Mix ratios (By weight %)
Hammaddeler Raw materials G C, G C G
Kaolen Kaolin 8291 74.62 66.33 58.04 49.75 41.46
Magnezya Magnesia 12.20 10.98 9.76 8.54 7.32 6.10
Kuvars Quartz 4.89 4.40 391 3.42 2.93 2.45
SiC 0 20 30 40 50
2.2. Sekillendirme 2.2. Shaping

Literatirde seramik kopUk filtre Uretimiyle ilgili yapilmis ¢alis-
malarda seramik gamur igerisindeki kat madde miktarinin buyudk
6nem arz ettigi deney sonugclarindan anlasimistir. Kordiyerit ve
SiC esasli filtre malzemesi Uretiminde seramik gamurdaki kati
madde miktari artiginda mukavemet degerlerinin énemli derece-
de arttigi gortimusttr [4,5]. Bu bulgulardan yola gikarak replikas-
yon yoéntemiyle polimer stnger ylzeyine kaplanacak en ylksek
kati madde icerikli seramik solisyon eldesi icin Tablo 2'de veri-
len hammadde karigimlar farkli kati/su oranlarinda karistirilarak
sulu solUsyonlar haline getirilmistir. C, kodlu recetedeki hammad-
delerden en ylUksek kati icerikli akiskan sollUsyon yluzde 58 ka-
tixylzde 42 su karigiminda ve yUzde 0,6 oraninda Darvan-821A
dispersant ilavesi ile hazirlanmigtir. SiC katkisl yapilarak hazirla-
nan yUzde 58 kati igerikli solusyonlarda artan SiC katkisiyla birlik-
te akiskanligin arttigr gézlemlenmistir. Akiskanliktaki bu artisin, bu
sollisyonlardan hazirlanan numunelerde kaplama kalinliginin
azalmasina neden oldugu gozlemlenmistir. Bu nedenle SiC kat-
kil ttm solUsyonlarda kaplamanin gergeklestirilebilecegi en yUk-
sek katl madde oranlari belirlenerek soldsyonlar hazirlanmis ve
daldirma yéntemi ile polimer stnger Uzerine kaplama yapilarak
filtre numuneleri elde edilimis-
tir.  Kaplama kalinhgini arttir-
mak amaclyla ayni receteler-

Tablo 3. Daldirma ve spray kaplama soliisyonlannin % kati oranlar.

Table 3. Percent solid matter ratios of dipped and spray coating solutions

It was established from test results that the quantity of solid
matter in the ceramic clay was of great significance in studies ma-
de relating to ceramic foam filter production in literature. It was ob-
served that in production of cordiorite and SiC based filter materi-
als, strength increased significantly as the quantity of solid matter
in ceramic clay increased [4,5]. Based on these findings, to deri-
ve a ceramic solution with highest solid matter content to be co-
ated on the polymer sponge surface by replication technique, the
raw material mixes given in Table 2 were mixed at different so-
lid/water ratios and were turned into slurry solutions. The fluid so-
lution of solid matter content out of the raw materials in the recipe
coded C, was prepared 58 percent solidx42 percent water mix
with addition of 0,6 percent Darvan-821A dispersant. It was obser-
ved that fluidity increased with increasing SiC content in solutions
of 568 percent solid matter content prepared adding SiC. It was ob-
served that this increase in fluidity caused a decrease in the thick-
ness of coating in specimens prepared from these solutions. The-
refore, solutions were prepared determining the highest solid mat-
ter ratios on which coating could be achieved in all solutions with
SiC additive and filter specimens were obtained by coating on
polymer sponge by the dipping
technique. The second coating
process was achieved by the
spray technique in solutions which
are more fluid compared to the first

den hazirlanan ilk kaplamaya Soliisyondaki % Kat: Oranlar:
5r h kiskan soll n- % solid matter ratio in solution
gore daha akig ?V_ S_O usyp ) Soliisyon 1. Kaplama (Daldirma)
larla spray teknigi ile ikinci Solutions 1. Coating (Dip)
kaplama islemi gerceklestiril- | © 58.01
mistir. Daldirma ve spray kap- G 6225
lama igin belirlenen en yuksek C 65.00
L . . G 66.41
kati icerikli solusyonlarin yulz- c e
de kati oranlari Tablo 3'de : :
I G 71.52
verilmistir.

g: Iéﬁa”ifn??s(ifiﬁ)y) coating, prepared from the same
40.00 recipes to increase the thickness
4250 of the coating. The percentage so-
45.00 lid matter ratios of solutions with
égzg highest solid matter content deter-
55 mined for dipping and spray co-

ating are given in Table 3.

Temmuz-Eyliill 2009 July-September No: 29



s 2.1.3. Sintering

2.1.3. Sinterleme %0
Sinterleme prosesinde po- '
liretan sdngerin seramik ya-
ply! tahrip etmeden yapidan
uzaklastinimasi igin uygulana-

~ DTA —+ TGA]

In determining the heating re-
gime to be implemented to remo-
17 ve the polyurethane sponge from
the structure without destroying
the ceramic structure in the sinte-

cak isitma rejiminin belirlen- LT

mesinde Shimadzu marka i =
DTG-60H model DTA cihazin- | &
da yapilan DTA-TG analizin- 20 4

deki veriler dikkate alinmistir
(Sekil 2).

DTA analizinde reaksiyon-
larin 220 °C’de baglayip 600

Sacakbk (°C)

ring process, the data in the DTA-
TG analysis carried out in the Shi-
madzu brand DTG-60H model
DTA device were taken into consi-
12 deration (Figure 2).

It was determined that in DTA
analysis, reactions started at 220

TGA {rmgh

°C’e kadar devam ettigi ve b
400 °C civarinda stingerin ok-
sijen ile yanma reaksiyonu ne-

Sekil 2. Politiretan stingerin DTA-TG analizi. Figure 2. DTA-TG analysis of polyurethane sponge

v °C and continued until 600 °C and
at about 400 °C, the highest loss of
weight occurred due to the com-

ticesinde en fazla agirhk kay-

binin gerceklestigi TGA analizi ile tespit edilmistir. Bu verilerden
polimer esasli singerin yaplyi tahrip etmeden uzaklagtirimasi
icin s6z konusu sicakliklarda yavas isitma hiziyla isitimasi ge-
rektigi dusdnulmastdr.

Sinterleme islemleri seramik tipld Protherm marka PTF 14
model firinda 1°C/dk i1sitma hizinda 600 °C'ye kadar, 5°C/dk isit-
ma hizinda 1350 °C ye kadar isitilarak ve bu sicaklikta 1 saat su-
re bekletilerek gerceklestiriimistir. Sinterleme sonrasi elde edilen
nihai drtinler (Sekil 3) karakterizasyon testlerine tabi tutularak
Ozellikleri karsilastirmali olarak irdelenmistir.

Sekil 3. C, kodlu
kordiyerit esash filtre
numunenin sinterleme
sonrasi goruntust.

2.1.4. Karakterizasyon

Kordiyerit esasl képuk filtre numuneleri Uzerinde kugulme,
bulk ve gercek yogunluk, G¢ nokta egme ve basma mukavemeti
testleri, XRD ve SEM analizleri ile karakterizasyon ¢alismalari ya-
pilmistir. Butln fiziksel ve mekanik testlerde her seriye ait 5'er
adet numune kullaniimistir. Elde edilen sonuclar 5 degerin orta-
lamasi olarak standart sapmalari ile birlikte Tablo 4'de verilmistir.

bustion reaction with oxygen, of
sponge by TGA analysis. From these data, it was concluded that
to remove the polymer based sponge without destroying the struc-
ture, it should be heated at a slow heating rate at the said tempe-
ratures.

Sintering processes were carried out by heating in ceramic tu-
be Protherm brand PTF 14 model kiln at 1°C/min. heating tempe-
rature up to 600 °C and at 5°C/min. heating rate up to 1350 °C and
awelling for one hour at this temperature. The end products obta-
ined after sintering (Figure 3) were subjected to characterization
tests and their properties were discussed comparatively.

Figure 3. Post sintering
look of C, cordierite based
fillter specimen

2.1.4. Characterization

Reduction, bulk and actual density, three point bending and
compression strength tests, XKD and SEM analysis and characte-
rization studies were carried out on the cordiorite based foam filter
specimens . Five specimens from each series each were used for
all physical and mechanical tests. Derived results are given in
Table 4 as the average of 5 figures with standard deviations.

Tablo 4. Kordiyerit esasl numunelerin karakterizasyon test sonuclari.

Table 4. Characterization test results of cordierite based specimens.

Numune Kiigiilme Yogunluk | Gercek Yogunluk Egme Mukavemeti Basma Mukavemeti
Specimen Shrinkage Bulk Density True Density Bending Strength | Compression Strength
(%) (gfem’) (gferr’) (MPa) (MPa)

Co| 2077 +0.60 0.47 +0.005 249 +0.28 040 +0.10 0.27 +0.06

G| 16.88+0.53 0.48 +0.003 2.51+0.14 0.61 +0.12 0.50 + 0.09

C | 1632+096 0.42 + 0.004 2.56 +0.38 044 +0.10 0.26 + 0.09

G| 1520+1.06 0.44 = 0.010 2.67+1.10 0.43 £0.15 0.30 £ 0.12

Co| 1291+1.10 0.42 + 0.001 2.69+0.15 0.40 + 0.09 0.27 £ 0.09

G 6.75+0.33 0.41 + 0.007 2.85+0.24 0.62 +0.09 0.52+0.10
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Kugulme davraniglarinin tespitinde 5cmx2,5cmx2cm ebatla-
rinda hazirlanan numunelerde boyutsal degisimler sinterleme is-
lemi Oncesi ve sonrasi 0.001 mm hassasiyetli kumpas yardimi ile
6lculmusttr. Numunelerdeki ydzde(%) kugulmeler; [((ilk uzunluk-
son uzunluk) / ik uzunluk)*100] formuline gore hesaplanmistir.
Sinterleme iglemi sonrasi elde edilen nihai numunelerin gercek
yogunluklar (bosluksuz) TSE 4400 standardinda belirtilen “Sera-
mik malzemelerin piknometre ile gercek yogunluklarinin tayini’ne
gore yapiimistir (Sekil 4).

Uc nokta egme mukavemeti testi kiictilme testi icin hazirla-
nan 5cm x 2,5 cm x 2 cm ebatlarindaki numuneler Gzerinde ¢ek-
me cihazinda 3 nokta egme dlzenegi kurularak ve cihaz basma
moduna getirilerek yapiimistir (Sekil 5). Basma mukavemeti testi
2,5cmx 2,5 cm x 2cm ebatlarinda hazirlanan numuneler Uzerin-
de ¢cekme cihazinda standart basma plakalar kullanilarak ve
cihaz basma moduna getirilerek yapiimistir.

In determining reduction behavior, dimensional changes in
specimens prepared in bcmx2,5cmx2cm sizes were measured
with the aid of 0.001 mm precision compass before and after sin-
tering. Percent reductions in specimens were calculated based on
the formula [((initial length-final length) / initial length)*100]. The
actual densities (non-void) of end specimens derived after sinte-
ring were measured based on “Determination of actual densities
of ceramic materials by piknometer” specified in standard TSE
4400 (Figure 4).

The three point bending strength test was carried out by estab-
lishing a three point bending mechanism on the tensile strength
device on specimens of 5 cm x 2,5 cm x 2 cm prepared for the re-
duction test, bringing the device to the compression mode (Figu-
re 5). The compressive strength test was carried out using stan-
dard compression plates on the tensile strength equipment on
specimens prepared in size 2,5 cm x 2,5 cm x 2cm bringing the
device to the compression mode.
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Sekil 4. C, kodlu kordiyerit esasl filtre numunenin sinterleme sonrasi goriintiisd.
Figure 4 . Percent reduction and actual densities of cordiorite based foam filter specimens.

Kordiyerit esasli képtk filtre Uretiminde SiC katkisinin nu-
munelerin teknik ¢zelliklerinin yani sira faz degisimine olan et-
kisini irdelemek amaciyla XRD analizi yapilmistir (Sekil 6).

Kordiyerit esasl kopuk filtre Uretiminde sinterleme prosesi
sonrasl malzemelerin mikroyapilarini incelemek amaciyla SEM
analizleri yapilimistir. C, kodlu ylzde 10 SiC katkili kordiyerit nu-
muneye ait SEM analiz gérunttst Sekil 7’de verilmistir.

3. SONUCLAR VE TARTISMA

Sekil 4'de verilen kugulme test sonuglarinda, silisyum kar-
blr katkisiz kordiyerit numunesinde kaolenin kristal suyunun
uzaklasmasi ve stngerin yanmasi neticesinde ylzde 20 mer-
tebesinde agirlik kaybl meydana gelmistir. Bilesime artan oran-
larda giren SiC ve buna bagli olarak kaolen miktarinin azalma-
sl ile bilesimdeki elementlerin farkl atomik difizyon katsayilari,
ylizey enerijisi ve tane boyutundan dolayi sinterleme kinetiginin
de degismesine neden olmasiyla ylzde (%) kigllme oranla-
rinda azalma meydana getirmistir. Ayrica XRD analiz sonugla-
rinda da bahsedildigi Uizere SiC’tin normal hava ortaminda sin-
terlenmesi neticesinde olusan kristobalit fazinin meydana geti-
recegi hacimsel artisin da bu kigullme oranlarindaki azalmada
etkin oldugu séylenehbilir.

Numunelerin gercek yogunluk degerlerinin 2.49-2.85
gr/cm® arasinda degistigi ve SiC katkisl ile gercek yogunluk
degerlerindeki artisin SiC’tn kordiyerit fazina goére daha yuk-

Sekil 5. Kordiyerit esash kopiik filtre numunelerin ii¢ nokta egme ve basma mukavemetleri.
Figure 5 . Three point bending and compressive strengths of cordiorite based foam filter specimens

Beside the impact of SiC addlition on the technical properties of
specimens in production of cordiorite based foam filters, XRD analy-
sis was carried out to see the impact on phase change (Figure 6).

SEM analysis were carried out to observe the microstructures of
materials after the sintering process in cordiorite based foam filter
production. The image of SEM analysis for 10 percent SiC added
cordiorite specimen coded C, is given in Figure 7.

3. RESULTS AND DISCUSSION

In the results of the reduction test given in Figure 4, 20 percent
weight loss has occurred on the cordiorite specimen with no silicon
carbide added as a result of the removal of the crystal water of ka-
olin and combustion of sponge. With SiC introduced in the compo-
und in increasing ratios and relatedly the decrease in the quantity
of kaolin due to different atomic diffusion coefficients, surface
energy and grain size of the elements in the compound, sintering
kinetics have changed, leading to a decrease in the percentage re-
duction ratios. Also, as mentioned in XRD analysis results, it can be
said that the volumetric increase to be caused by the crystobalite
phase occurring as a result of sinterization of SiC in normal atmosp-
here setting was effected in the decrease in these reduction rates.

The actual densities of specimens varied between 2.49-2.85
gr/en? and it is believed that the increase in the actual densities
with addition of SiC stems from the fact that SIC has a higher the-
oretical density compared to the cordiorite phase. Also, it is possib-
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Sekil 6. Kordiyerit esash ve SiC katkili numunelerde XRD analiz sonuglar1.
Figure 6 . Results of XRD analysis on cordiorite based and SiC added specimens

sek teorik yogunluga sahip olmasindan kaynaklandigi disu-
nulmastdr. Ayrica yogunluk artisinin da daha az bosluk olus-
masina neden olmasi ve bu durumda sinterleme igleminin bos-
luk azaltici bir etki yapmasindan dolayi kiicilme sonuclarinda
go6zlemlenen azalmada etkili oldugu dustntimustar. Sekil 5'de
verilen (¢ nokta egme mukavemeti test sonuglari irdelendigin-
de, katkisiz kordiyerit numunelerde 0.40 MPa olarak ¢lculen
mukavemet degeri ytzde 10 SiC katkisi ile 0.61 MPa’a artmis-
tir. Bu katki oranindan itibaren SiC katki orani arttikga mukave-
met degerlerinin distigu ancak yine de katkisiz kordiyerit nu-
munelerinkinden ylUksek oldugu goértimusttr. Yuzde 40 SiC
katkisinda katkisiz kordiyerit numune ile ayni mukavemet de-
geri elde edilirken yuzde 50 SiC oraninda ise ytzde 10 SiC kat-
ki oraninda elde edilen deger gibi yuksek mukavemet degeri
elde edilmigtir. Basma mukavemeti test sonuclarinda ise, U¢
nokta egme mukavemeti sonuclarina benzer sekilde ytuzde 10
ve 50 SiC katki oranlarinda en ytksek mukavemet degerleri el-
de edilmistir. Ancak elde edilen degerler egme mukavemeti
degerlerinden dustk ¢ikmustir. Elde edilen bu bulgular litera-
tirde benzer konuda yapilmis bir calismada hazir kordiyerit to-
zu kullanilarak ylzde 50 katixylzde 50 sivi oraninda hazirlanan
seramik solUsyon ile kaplama sonrasi sinterlenen &rneklerin
karakterizasyonu sonucu elde edilmig bulgular ile karsilastiril-
mistir [4]. Ilgili literattirde 21 kg/m?® (~20PPI) yogunluktaki stin-
gerden Uretilen kordiyerit malzeme bulk yogunlugu 0.29 g/cm?
ve basma mukavemeti 0.24 MPa olarak verilmistir. Bu veriler
makalede yapilan ¢alismalarda elde edilen verilerle mukayese
edildiginde, yuzde 10 ve yUzde 50 SiC katkili kordiyerit numu-
nelerde basma mukavemeti ve bulk yogunluk degerleri litera-
turdeki degerlerin yaklasik 2 kati iken diger numunelerde bas-
ma mukavemeti degerleri birbirine yakin fakat bulk yogunluk
degerleri literatlrdeki degerden yine yUksek oldugu anlasil-
mistir. Bulk yogunluk degerlerinin tim serilerde literatirdekine
kiyasla yuksek cikmasi spray kaplama ile kaplama kalinliginin
dolaysiyla birim hacimdeki seramik kati miktarinin artmasindan
dolayidir. Diger taraftan literattrde dikkat ceken bir husus ise
stnger ylUzeyine kaplanan seramik soltsyon kati oraninin yUz-
de 50 mertebesinden ylizde 55-60 ve 65 oranina kadar artiril-
diginda mukavemet degerlerinin 1,5 MPa seviyesine kadar art-
tigidir. Dolayisiyla matris yapidaki seramik kaplama malzeme-
sinin kalinligi ve miktari yogunluk ve mukavemet degerlerinde
bUyUk 6nem arz etmektedir.

SE6 s

Sekil 7. Yiizde 10 SiC katkil kordiyerit kopiik filtre numunesinin mikroyap: goriintiisii. (Agik
gozenekli hiicre yapist ile birlikte SiC'iin oksitlenmesinde agiga ¢ikan gaz kabarciklarin geride
biraktig1 gozenekli yapi goriintiisii)
Figure 7. Micro-structural image of the cordiorite foam filter specimen with 10 percent SiC added. (The porous
structure image left behind by gas bubbles released in oxidization of SiC together with the open pore cell structure)

le that the increase in density has caused less voids to be formed
and this was effective in the decrease observed in the reduction re-
sults as the sintering process has had a void decreasing effect. In
discussion of the three point bending strength test results given in
Figure 5, the strength measured as 0.24 MPa on the non-additive
cordiorite specimens has risen to 0.61 MPa addition of 10 percent
SiC. Starting from this additive ratio, it was observed that strength
fell as SiC addition ratio increased, yet strength was still higher than
the non-additive cordiorite specimens. While the same strength
was derived as the non-additive cordiorite specimen with 40 per-
cent SiC addition; at 50 percent SiC addition, a high strength like
the figure derived at 10 percent SiC addition ratio was derived. In
the compressive strength test results, the highest strength was de-
rived at 10 percent and 50 percent SiC addition ratios similar to the
three point bending strength results. However, the obtained values
were less than the bending strength figures. These findings were
compared to the findings derived as a result of the characterizati-
on of specimens sintered after coating with a ceramic solution pre-
pared at 50 percent solid matter — 50 percent liquid ratio using a re-
adily available cordiorite powder in a study carried out on a similar
subject in literature [4]. In the applicable literature, the bulk density
of cordiorite material produced from sponge of 21 kg/n? (~20PPI)
was given as 0.29 g/cnt and the compressive strength was given
as 0.24 MPa in literature. Comparing this data to those derived in
our study, the compressive strength and bulk density figures on 10
percent and 50 percent SiC added cordiorite specimens were app-
roximately twice the figures in literature; yet the compressive
strengths in other samples were close to each other but the bulk
density figures were found to be higher than those in literature. The
fact that bulk density figures were higher than those in literature in
all series is because of the increase in the thickness in coating by
spray coating which caused an increase in the quantity of ceramic
solid matter per unit volume. On the other hand, another point
worthy of mentioning in literature is that strength values rose up to
1,5 MPa level when the solid matter ratio of the ceramic solution co-
ated on the sponge surface was increased from 50 percent to 55-
60 or 65 percent. Therefore, the thickness and quantity of the cera-
mic coating material in the matrix structure is of great significance
in terms of density and strength values.
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Sekil 6’da verilen XRD analizi sonuglarinda 1350 °C sicak-
likta 1 saat sure ile sinterlenen numunelerde katkisiz kordiye-
rit esasl numuneye ait XRD analizinde kordiyerit fazinin tim
piklerinin olustugu ve beklendigi Uzere faz déntsimu tama-
men saglanmis kordiyerit malzeme Uretiminin gerceklestigi
anlasiimistir. Yizde 10 SiC katkisinda SiC fazina ait karakte-
ristik piklerin cogu gézlemlenmemistir. Ytzde 20 SiC katkisin-
daise SiC fazina ait tm piklerin ortaya ¢iktigi ve bu katki ora-
nindan sonra SiC’e ait pik siddetlerinin katki oraninin artisi ile
paralel olarak arttigi ve kordiyerit fazina ait karakteristik pikle-
rin siddetlerinde azalma oldugu tespit edilmistir. Ayrica
26=21.6"de kordiyerit piki olarak isaretlenen pikin ayni za-
manda kristobalit piki ile de ¢akismasi ve artan SiC oranina
bagli olarak bu pik siddetindeki artisin SiC’un oksitlenmesi ile
meydana gelen kristobalit fazina ait oldugu anlasiimistir. Kris-
tobalit fazinin varhgr ile kordiyerit sitokiyometrisindeki gereken
miktardan fazlaca SiO, olmasi da spinel fazi olusumuna ne-
den olmustur.

Sekil 7°de verilen SEM analiz gérintust acik gdzenekli
hicre yapisindan alinmistir. Genel itibari ile seramik yapinin
camsl faz ile birlikte gdzeneklerden olustugu anlasiimistir. Go-
zeneklerin SiC’Un normal hava ortaminda sinterlenmesi neti-
cesinde oksitlenme reaksiyonu neticesinde aciga c¢lkan
CO’nun geride biraktigi bosluklar oldugu dudstuntimustar. S6z
konusu bu mikro gézeneklerin, bu tir gdézenekli seramik mal-
zemelerin katalitik kullanimlarinda ytzey alanini arttirdigindan
dénusdm verimini arttirici etkisi olacagr dustnulmektedir.

4. SONUCLAR

Kordiyerit esasli seramik filtre Uretimi ve karakterizasyonu-
na yonelik bu ¢alismada SiC katkisinin ytzde 10 oraninda kul-
lanildiginda, sekil bozukluklari ve boyut toleransindan sapma
gibi olumsuzluklara neden olabilecek kiculme oraninda azal-
ma sagladigl, yogunluk ve mukavemet degerlerinde olumlu
katkilar sagladigi ve kordiyerit faz yapisinda énemli degisikli-
ge neden olmadigi anlasiimistir. Ekonomik agidan degerlendi-
rildiginde kordiyerite gére daha avantaj saglayan ytzde 10 ve
ylzde 50 SiC katkilarinda hemen hemen ayni performansta
malzeme Uretimine imkan veren ylizde 10 SiC katkisinin daha
avantajll olacagl dtstndlmustdr.

5. ONERILER

Kordiyerit esasli seramik filtre malzemesi Uretiminde SiC
katkisinin ve spray tekniginin yani sira sekillendirilmis filtre nu-
munelerinin bir 6n sinterleme islemi ile singer malzemenin
yapidan uzaklastirilarak elle tutulabilir yeterlikte mukavemete
eristiginde yeniden kaplama islemi uygulanarak malzeme
ozellikleri gelistirilebilir.
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It was established from the R&D analysis results given in Figu-
re 6 that all peaks of the cordiorite phase occurred in the XRD
analysis of the non-additive cordiorite based specimen among tho-
se sinterized for one hour at 1350 °C temperature and the produc-
tion of cordiorite material, the phase transformation of which was
fully achieved has taken place as expected. At 10 percent SiC ad-
ditive level, most of the characteristic peaks of the SiC phase were
not observed. At 20 percent SiC additive level, it was observed that
all peaks of the SiC phase appeared and after this additive ratio,
the peak intensities of SiC increased in parallel with the increase in
the ratio of the additive and there was a reduction in the intensities
of the characteristic peaks of the cordiorite phase. Also, depending
on the fact that the peak designated as the cordiorite peak at
2o=21.6" coincided with the crystobalite peak at the same time and
the increasing SIC ratio, it was established that the increase in this
peak intensity was attributable to the crystobalite phase occurring
as a result of oxidization of SIC. The existence of the crystobalite
phase and the quantity of SiO, in excess of the quantity required in
cordiorite stochiometry have caused the formation of the spinel
phase. The SAM analysis image given in Figure 7 was taken from
the open pore cell structure. In general, it was established that the
ceramic structure was formed of pores together with the glassy
phase. It is considered that the pores are voids left behind by CO
released as a result of the oxidization reaction which took place as
a result of sinterization of SiC under normal atmospheric conditions.
It is believed that these micro pores will have an impact increasing
the transformation productivity as they increase the surface area in
the catalytic uses of such type of porous ceramic materials.

4. RESULTS

In this study on production and characterization of cordiorite
based ceramic filters, it was established that when 10 % SiC addi-
live was used, a decrease was achieved in the reduction ratio
which may cause shape disorders and adversities like deviation
from size tolerance, positive contributions were made in density
and strength figures and no significant change occurred on the
cordiorite phase structure. When evaluated economically, it is
concluded that addition of 10 percent SiC which allows production
of materials with almost the same performance would be more ad-
vantageous at the levels of 10 percent and 50 percent SiC additi-
on levels affording greater advantage over cordiorite.

5. RECOMMENDATIONS

The recoating process may be implemented and the characte-
ristics of materials may be increased when a concrete strength is
achieved, removing the sponge by a pre-sinterization process on
shaped filter specimens in addition to SiC addition and spray tech-
nique in production of cordiorite based ceramic filter materials.
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