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Ayasofya Müzesi’nde
gerçeklefltirilen restorasyon
çal›flmalar› sonucu, 160 y›l
sonra gün yüzüne ç›kart›lan
alt› kanatl› Serafim Mozai¤i

The six winged Seraphim
mosaic unearthed 160 years

later as a result of the
restoration work done  at

Hagia Sophia Museum
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Yaz›m Kurallar›
Seramik malzemelerle ilgili (Cam, Çimento, Emaye dahil) orijinal araflt›rma, davetli

makale, derleme, teknik rapor ve haber türündeki yaz›lar bilgisayarda yaz›lm›fl olarak PC
Word belgesi format›nda e-posta ile iletilmeli, ayr›ca ka¤›t ç›kt›s› da Türkiye Seramik

Federasyonu adresine gönderilmelidir. Yazar, makalesinde yer alacak görsellerin 304 dpi
çözünürlükte elektronik olarak taray›p CD’de teslim etmelidir. Eger bu mümkün de¤ilse
mutlaka dia ve kart bask› (10x15 cm) fleklinde göndermelidir. Yaz›larda kullan›lan flekil,
flema grafikler “Word Belgesi” içine yap›flt›r›lmamal›, her biri tek bir resim belgesi olarak

CD ile gönderilmelidir. Kullan›lan kaynaklar metin içinde numaraland›r›lmal›, metin
sonunda mutlaka toplanmal›d›r. Bilim ve sanat makalelerinde özet k›sm›n›n olmas›

zorunludur. Gönderilecek makalelerin maksimum 18 bin sözcü¤ü geçmemesi
gerekmektedir. Gönderilen ya da istenen her yaz›n›n kabul edilip edilmemesi ya da

düzeltme istenmesinde Yay›n Kurulu tam yetkilidir. “Sanatsal ve Bilimsel” bafll›¤› alt›nda
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sorumlulu¤undad›r. Ticari reklamlar firmalar›n sorumlulu¤undad›r.
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Ülkemizde ilk kez
gerçeklefltirilen ve yap›
malzemeleri sektörü-
nün tüm oyuncular›n›
kapsayan, tüm yenile-
me pazar›n›n organize
hareket etti¤i “EV‹N‹
YEN‹LE TÜRK‹YE”
kampanyas›n› a¤ustos
ay›nda düzenledi¤imiz
bir bas›n toplant›s› ile
bafllatt›k. Ekonomik ve
sosyal sorumlulu¤u
olan bu projenin içinde
aktif rol almaktan ve
sektör tarihinde böyle
bir dayan›flmaya tan›k
olmaktan Türkiye Se-
ramik Federasyonu
olarak mutluluk duymaktay›z.

Bu kampanyan›n, sektörümüzü etkileyecek ekonomik katk›s›-
n›n yan› s›ra bana göre en önemli kazan›m›, ilk kez çok genifl ka-
t›l›ml› bir organizasyonda sektörümüzü bir araya getirmesi ve bü-
yük bir sinerji yaratmas›d›r.

Bu kadar kapsaml› bir kampanyan›n haz›rlanmas› aflamas›n-
da tüm sektör yöneticileri ve dernek baflkanlar›, firma sahipleri ile
bir araya geldik ve muhtemel yans›malar›, kampanyan›n sektöre
sa¤layaca¤› katk›y› ve ülke ekonomisine yarataca¤› etkileri tart›fl-
t›k. Ortaya ç›kan sonuç son derece mutluluk vericiydi; Sektörde
birbirine rakip olan onlarca firma, ayn› masa etraf›nda oturdu ve
belki de ilk kez kendi sektörleri ve ayn› zamanda da bu kampan-
yan›n ruhu ad›na neler yapabilece¤i, nas›l katk›da bulunabilece¤i
konusunda ciddi bir çal›flma gerçeklefltirdi.

Bu proje ile yap› malzemeleri sektöründe faaliyet gösteren 83
üretici firmay›, 13 binin üzerinde bayiyi bir araya getiren güçlü bir
mekanizma oluflturduk. Bütün veriler güncellenerek büyük bir
data oluflturuldu. Bu çapta büyük ve bir o kadar da genifl tabanl›
bir oluflum san›r›m Türkiye'de ilk defa gerçeklefliyor. 

Bu kampanyan›n oluflmas› aflamas›nda ortaya ç›kan, sektör içi
ve sektörler aras› sinerji gelece¤e daha umutla bakmam›z› sa¤lad›.

Bu birlik ve beraberli¤in sektörümüzün gelece¤i ad›na at›la-
cak pek çok ad›mda bizim baflar›l› olmam›z› sa¤layacak as›l temel
oldu¤una inan›yorum.

Sayg›lar›mla.

We launched the “RENO-
VATE YOUR HOME TUR-
KEY” campaign held for the
first time in our country cove-
ring all players of the building
materials industry, where the
whole renovation market acted
in an organized manner, with a
press conference we held in Au-
gust. As Turkish Ceramics Fe-
deration, we are happy to play
an active role in this project
which has economic and social
responsibility and to witness
such solidarity in the history of
the industry. 

The most important gain,
offered by this campaign in ad-
dition to the economic contri-

bution which will impact our industry, is its bringing together our in-
dustry for the first time with a very broad based organization, creating a
major synergy. 

During the preparation of a campaign of such a broad scope, we ca-
me together with all sector executives and association presidents and
firm owners and discussed the possible implications, the contribution to
be made by the campaign to the industry and its impact on the country’s
economy. The result was extremely pleasing; tens of firms competing in
the industry sat around the same table and maybe for the first time, they
delved into a serious endeavor on what can be done in the name of their
own sector and also the spirit of this campaign and what kind of contri-
butions could be made. 

With this project, we built up a potent mechanism bringing together
83 manufacturers and more than 13,000 dealers operating in the buil-
ding materials industry. A broad database was formed by with all data
updated. I believe it is the first time such a large and also broad based for-
mation has taken place in Turkey. 

The intra-industry and inter-industry synergy which emerged du-
ring the organization of this campaign allowed us to view the future with
more hope. 

I believe that this unity and collective spirit will be the basic foun-
dation which will allow us to achieve success in the many steps to be
taken in the name of the future of our industry. 

My best regards.
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BAfiYAZI LEAD ARTICLE

Türkiye Seramik Federasyonu Yönetim Kurulu Baflkan›
Zeynep Bodur Okyay

Chairman, Board of Directors Ceramics Federation Turkish

“Evini Yenile Türkiye”
kampanyas›n›n bize ö¤rettikleri

What the “Renovate Your Home Turkey”
campaign taught us ! 
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Nabucco’da imzalar at›ld› / Nabucco signed

SEKTÖR SÖYLEfi‹/SECTOR INTERVIEW
TSD Baflkan› (President) Tolun Vural: “Amac›m›z Türk
serami¤ini dünyaya tan›tmak”

“Our objective is to promote 
Turkish ceramics all over the world”

F‹RMA SÖYLEfi‹/FIRM INTERVIEW
Seranit Genel Müdürü (General Manager) Hamdi Altunalan;
Affected positively by crisis; grew by 30 percent

Krizden olumlu etkilendi, yüzde 30 büyüdü

SEREL Seramik Fabrika Müdürü (Plant Manager) Ercüment
Ar›c›:“Hedefimiz, yurt d›fl› pazarlar›m›z› yüzde 50
geniflletmek”

“Our target is to expand our international markets by 50 percent”
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Seramik kaplama malzemelerinin vitrini; COVER‹NGS 2009
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The ceramic industry meets at CERSAIE 2009
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an international trade fair” 
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Yap› malzemeleri sektörünün tüm
dernekleri, önde gelen seksen üç firma ve
13 binden fazla bayinin kat›ld›¤›
kampanyan›n, tüketicilerin ev yenileme
ihtiyaçlar›n› karfl›layaca¤› düflünülüyor.
Kampanyan›n start› 1 Eylül 2009 tarihinde
verildi. 

It is believed that the campaign participated in

by all associations, the leading eighty-three

firms and more than 13,000 dealers of the

building materials industry will satisfy the

home renovation needs of the consumers. The

start to the campaign was given on September

1, 2009.

Yap› sektöründe tüketici lehine dev güç birli¤i

Giant collaboration in favor of the consumer in the construction industry 

“Evini Yenile Türkiye” kampanyas›
The “Innovate Your Home Turkey”

Y
Yap› malzemeleri sektörü, Halk Bankas› ve Türkiye Odalar ve

Borsalar Birli¤i (TOBB) ile güçlerini bir araya getirerek, “Evini Ye-
nile Türkiye” kampanyas›n› bafllatt›. Kampanya kapsam›nda, yüz
bin tüketiciye, Halkbank taraf›ndan yüzde 0,33'ten bafllayan faiz
oranlar› ile kredi verilmesi ve yap› sektörüne 1 milyar liran›n üze-
rinde ifl hacmi yarat›lmas› hedefleniyor. Kampanyan›n bas›na tan›-
t›ld›¤› toplant›ya Kale Grubu Kurucusu ve Onursal Baflkan› ‹bra-
him Bodur, Türkiye Odalar ve Borsalar Birli¤i (TOBB) Baflkan› M.
Rifat Hisarc›kl›o¤lu, Halkbank Genel Müdürü Hüseyin Ayd›n, Tür-
kiye Seramik Federasyonu (SERFED) Baflkan› Zeynep Bodur Ok-

T
The building materials industry, joining forces with Halkbank

and Turkish Union of Chambers and Exchanges (TOBB), started
the “Innovate Your Home Turkey” campaign. Under the campaign,
the target is to extend credit to 100,000 consumers at interest ra-
tes starting from 0.33 percent by Halkbank and creating a busi-
ness volume over 1 billion Liras for the construction industry. Kale
Group founder and Honorary President Ibrahim Bodur, President
of Turkish Chambers and Exchanges Union (TOBB),  M. Rifat Hi-
sarc›kl›o¤lu, Halkbank General Manager Hüseyin Ayd›n, Turkish
Ceramics Federation (SERFED) President Zeynep Bodur Okyay;
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yay, ‹stanbul Sanayi Odas› (‹SO) Baflkan› Tan›l Küçük, ‹stanbul Ti-
caret Odas› (‹TO) Baflkan› Murat Yalç›ntafl, ‹nflaat Malzemesi Sa-
nayicileri Derne¤i (‹MSAD) Baflkan› Orhan Turan ve Tesisat ‹nfla-
at Malzemecileri Federasyonu (T‹MFED) Baflkan› Serdar Dönmez
ile kampanyay› destekleyen tüm dernek baflkanlar› ve firma yöne-
ticileri kat›ld›.

Yap› malzemeleri sektörünün tüm dernekleri, önde gelen sek-
sen üç firma ve 13 binden fazla bayinin kat›ld›¤› kampanyan›n, tü-
keticilerin ev yenileme ihtiyaçlar›n› karfl›layaca¤› düflünülüyor.
Kampanya ile ayr›ca yap› malzemeleri sektöründe talebin canlan-
d›r›lmas›, istihdam›n art›r›lmas›, ülke ekonomisine katk› sa¤lanmas›
da amaçlan›yor. Halkbank, kampanya kapsam›nda 12 ay vadede
yüzde 0,33, 13-24 ay vadede yüzde 0,80 ve 25-36 ay vadede yüz-
de 0,95 faiz oranlar› ile tüketicilere ev yenilemede kullanacaklar› 2
bin liran›n üzerindeki yap› malzemeleri ve iflçilik harcamalar› için fi-
nansman›, iki ay geri ödemesiz olarak sa¤layacak.

Toplant›n›n aç›l›fl konuflmas›n› yapan SERFED Baflkan› Zeynep
Bodur Okyay, hükümetin ve TOBB'un önderli¤inde ekonomiyi can-
land›rma, iç talebi tetikleme ve krizin psikolojik etkilerini bertaraf et-
meye yönelik çal›flmalar yap›ld›¤›n› belirtti. Kendilerinin de tüm
sektör yöneticileri, dernek baflkanlar› ve firma sahipleri ile bir ara-
ya gelerek, “Evini Yenile Türkiye” kampanyas›n› kurgulad›klar›n› an-
latan Okyay, flunlar› kaydetti: “Sektörde birbirine rakip olan onlarca
firma ayn› masa etraf›nda oturdu ve belki de ilk kez kendi sektörle-
ri ve ayn› zamanda da bu kampanyan›n ruhu ad›na neler yapabi-
lece¤i, nas›l katk›da bulunabilece¤i konusunda ciddi bir çal›flma
gerçeklefltirdi. Sonuçta ortaya bu kampanya ç›kt›. Gelece¤e daha
umutla bak›yoruz. Bu proje ile yap› malzemeleri sektöründe faali-
yet gösteren seksen üç üretici firma, yirmi üç dernek, 13 bini aflk›n
bayimizi bir araya getiren güçlü bir mekanizma oluflturduk. Bütün
veriler güncellenerek büyük bir data oluflturuldu. Bu çapta büyük

Istanbul Chamber of Industry (ISO) President Tan›l Küçük, Istanbul
Chamber of Commerce (ITO) President Murat Yalç›ntafl, Building
Material Industrialists Association (IMSAD) President Orhan Turan
and Building Materials Suppliers Federation (TIMFED) President
Serdar Dönmez and the Presidents of all Associations supporting
the campaign and firm executives attended the meeting where the
campaign was introduced to the media. 

It is believed that the campaign participated in by all associati-
ons, the leading eighty-three firms and more than 13,000 dealers
of the building materials industry will satisfy the home renovation
needs of the consumers. The campaign also aims at revitalizing
demand in the building materials industry, increasing of employ-
ment and contributing to the country’s economy. Halkbank will
provide the financing under the campaign at interest rates of 0.33
percent for twelve months, 0.80 percent for 13-24 months and 0.95
percent for 25-36 months to be used in home renovation for con-
sumers with a two-month grace period. 

SERFED President Zeynep Bodur Okyay, giving the opening
speech of the meeting, remarked that efforts are being made un-
der the leadership of the government and TOBB for revitalizing the
economy, to trigger domestic demand and to eliminate the
psychological effects of the crisis. Explaining that they, on their
part, coming together with all sector executives, association presi-
dents and firm owners, organized the “Renovate Your Home Tur-
key” campaign, Okyay said, tens of firms competing with each ot-
her in the industry set around the same table and, maybe for the
first time, performed a serious study on what can be done for the-
ir own industry and at the same time, in the spirit of this campaign
and what kind of contribution they could make. Eventually, this
campaign was decided upon. We are looking at the future with
more hope. Under this project, we set up a powerful mechanism,

Dünyada krize maruz kalan ülkeler aras›nda özel sektörün bir araya gelerek krize çare arad›¤› tek ülkenin Türkiye oldu¤unu söyleyen Bodur, kampanyan›n baflar›l› olaca¤›na inand›¤›n› belirtti.
Pointing out that the only country where private sector is looking for a solution to the crisis coming together among countries exposed to the crisis in the world, Bodur stressed that he believes the campaign will be successful. 
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Soldan-Sa¤a; (Left to right): Kale Grubu Onursal Baflkan› (Kale Group founder and Honorary President) ‹brahim Bodur, ‹TO Baflkan› (President) Murat Yalç›ntafl, T‹MFED Baflkan› (President) Serdar Dönmez,
Halkbankas› Genel Müdürü (General Manager) Hüseyin Ayd›n, TOBB Baflkan› (President) Rifat Hisarc›kl›o¤lu, SERFED Baflkan› (President) Zeynep Bodur Okyay, ‹MSAD Baflkan› (President) Orhan Turan, 
‹SO Baflkan› (President) Tan›l Küçük 

ve bir o kadar da genifl tabanl› bir oluflum san›r›m Türkiye'de ilk de-
fa gerçeklefliyor. Bu kampanya ertelenen ev tadilat› taleplerinin te-
tiklenmesi ve tüketicilerin uygun finansman modeli ile y›llard›r ha-
yalini kurdu¤u evlerini yenileme plan›n› gerçeklefltirmek için at›lm›fl
somut bir ad›md›r. Kampanyam›z yap› sektöründe nihai tüketicinin
usta yard›m› ile tadilatla de¤ifltirebilece¤i ince yap› malzemeleri ve
hizmetlerini kapsamaktad›r. Seramik, banyo dolab›, mutfak dolab›,
boya, izolasyon, vitrifiye, armatür gibi harcamalar› ile usta ve iflçi-
lik masraflar› dahil tümü için 2 bin lira ile 50 bin lira aras› kredi kul-
lanabilinecek.” 

“Kampanya ile hem dört taraf kazan›yor, hem dört taraf da eli-
ni tafl›n alt›na koyuyor” diyen Okyay, üreticilerin deste¤i bayileri
arac›l›¤›yla verdi¤ini kaydetti. Tüketicilerin kredi kullan›m›n› nas›l
denetleyecekleri sorusuna da Okyay, flu karfl›l›¤› verdi: “Kampan-
yaya kat›lan firmalar, bayilerindeki ürünleri üzerinden ürünleri de-
netleyecekler. Firmalar›n hepsi zaten Türkiye'nin en güzide marka-
lar›… Bayiler kay›t içinde çal›flan ciddi sermayeleri olan firmalar.
Denetimi bu flekilde sa¤l›yoruz.”

“100. y›lda, üç tane 100 hediye edece¤iz”
‹MSAD Baflkan› Orhan Turan da, Türk inflaat sektörünün hem

Türkiye'de, hem de dünyada önemli bir gücü elinde bulundurdu-
¤u halde yeterince önemsenmedi¤ini belirtti. Türkiye'nin müteah-
hitlik hizmetlerinde Çin'in ard›ndan dünyada ikinci s›raya yükseldi-
¤ine iflaret eden Turan, “‹nflaat sektörü, Gayrisafi Yurt ‹çi Has›lada
(GSY‹H) yüzde 6,5 paya sahip, geçen y›l 23 milyar dolarla otomo-
tivden sonra en fazla ihracat gelirini elde eden sektördür. Ayn› y›l
toplam ihracat›n yüzde 17,2'sini de yine inflaat sektörü gerçeklefl-
tirmifltir” diye konufltu. Türkiye ekonomisinin sürekli yüzde 5 büyü-
mesi için, inflaat sektörünün her y›l yüzde 10 büyümesinin sa¤lan-
mas› ve özel sektörün, yat›r›ma teflvik edilirken inflaat sektörünün
önünün mutlaka aç›lmas› gerekti¤ini vurgulayan Turan, sözlerini
flöyle sürdürdü: “Vergi düzenlemeleri de gözden geçirilmelidir.

bringing together eighty-three manufacturers, twenty-three associ-
ations and more than 13, 000 dealers engaged in the building ma-
terials sector. A large database was built, with all data updated. I
believe it is for the first time in Turkey that such a large scale orga-
nization with such a broad base is taking place. This campaign is
a solid step taken for triggering the home alteration demand which
was deferred and to allow consumers to carry out their home re-
novation plans they have been dreaming of over the years with an
affordable financing model. Our campaign covers the finishing
materials and services, which the end-consumer can have altered
with the aid of the tradesmen in the building industry. Loans from
2.000 TL to 50.000 TL will be available for ceramics, bathroom ca-
binets, kitchen cabinets, painting, insulation, vitreous ware and
taps, and all expenses including tradesman and workmanship
costs”. 

Okyay, who said; “All four parties win with the campaign and
also all four parties put their hands under the stone”, noted that the
manufacturers are providing support through their dealers. To the
question of how they will supervise how the consumers will use the
loan, Okyay replied; “Firms participating in the campaign will su-
pervise the products over the wares at their dealers. All the first are
the most distinguished brands of Turkey anyway… Dealers are
firms with serious amounts of capital, operating formally. This is
how we achieve supervision”.  

“We will give away three 100s in year 100” 
IMSAD President Orhan Turan noted that the Turkish construc-

tion industry does not get due respect although it is in possession
of important power both in Turkey and also in the world. Pointing
out that Turkey has risen to the second place in the world after Chi-
na in contracting services, said; “The building industry has 6,5
percent share of the Gross Domestic Product (GDP); being the
sector which has had the greatest export income after the automo-
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Dünyan›n hiçbir ülkesinde yat›r›m amaçl› inflaat malzemesi ile lüks
tüketim mal›n›n KDV oran› eflit de¤ildir. Buna mutlaka çözüm üre-
tilmelidir. ‹MSAD olarak Cumhuriyetin 100. y›l› olan 2023 y›l›nda ül-
kemize üç tane 100 hediye etmeyi hedefliyoruz. 100 milyar dolar
inflaat malzemeleri ihracat›, 100 milyar dolar yurt d›fl› müteahhitlik
geliri ve yine 100 milyar dolarl›k iç pazar. Ve böylece GSY‹H’deki
pay›m›z› da yüzde 6,5’tan yüzde 8’e ç›karaca¤›z.” 

T‹MFED Baflkan› Serdar Dönmez ise, Türkiye'nin lo-
komotiflerinden biri olan inflaat sektörünün teda-
rikçisi durumundaki yap› malzemeleri sektörün-
de, talebi canland›rmak amac›yla büyük bir
kampanya bafllatt›klar›n› söyledi. “Türkiye
çap›ndaki bayiler olarak marjlar›m›z›n yüzde
5’lik k›sm›ndan feragat ederek Halkbank’›n
sergilemifl oldu¤u destekleyici finansman
f›rsat›n› tüketicinin zihninde daha etkili k›la-
bilmek amac› ile yola ç›kt›k” diye konuflan
Dönmez, kampanyan›n tüketici bilincinin gelifl-
tirilmesi yönünde de katk› sa¤layaca¤›n› ümit et-
ti¤ini bildirdi. 

TOBB Baflkan› M. Rifat Hisarc›kl›o¤lu, kampanyada “duble ka-
zan-kazan” durumu söz konusu oldu¤unu belirterek, “Bir tarafta
banka, bir tarafta üretici, reel sektör, bir tarafta tüccar-bayi, bir ta-
rafta da vatandafl var. Dördünün de kazanaca¤› bir kampanyaya
ad›m at›yoruz” dedi.  “Kriz Varsa Çare de Var” kampanyas›n›n ar-
d›ndan, yeni bir kampanya yapt›klar›n› söyleyen Hisarc›kl›o¤lu,
uyuflmazl›k çözümünde en ideal çözümün kazan-kazan yöntemi
oldu¤unu, bu yöntemin “pastadan dilim çalmak yerine pastay› bü-
yütelim” yaklafl›m› tafl›d›¤›n› vurgulad›. Eylül, ekim ve kas›m aylar›-
n› kapsayan “Evini Yenile Türkiye” kampanyas›n›n, hem sektöre ih-
tiyaç duydu¤u deste¤i sa¤larken hem de tüketiciye çok cazip f›r-
satlar sunaca¤›n› ifade eden Hisarc›kl›o¤lu, üç ayl›k süreçte kam-
panyaya yüz bin tüketici baflvurusu beklediklerini, ortalama bir
evin tadilat›n› 10 bin liradan hesaplad›klar›nda, 1 milyar liral›k ifl
hacmi hedeflediklerini bildirdi. Hisarc›kl›o¤lu, kampanya kapsa-
m›nda faizlerin 0,33'ten bafllad›¤›na dikkati çekerek, “0,33, benim
ömrümde, ifl hayat›mda gördü¤üm en düflük faiz oran›” dedi.

Türkiye'deki 15 milyon konut için yenileme f›rsat› do¤du¤unu
söyleyen Hisarc›kl›o¤lu, “Yirmi sekiz ülkede 14 bin kifliyle yap›lan
bir araflt›rmaya göre, insanlar›n yaklafl›k yüzde 40’› mutfa¤› evin en
önemli bölümü olarak görüyor. ‹nsanlar›n yüzde 57’si ise bugün im-

tive sector, with 23 billion Dollars last year. 17,2 percent of total ex-
ports were accounted for by the construction industry the same
year”. Stressing that for a continuous growth of 5 percent of the
Turkish economy the building industry must grow 10 percent each
year and the private sector must be encouraged to invest and the
path of the construction industry must be cleared; Turan added
“Tax regulations must be reviewed. Nowhere in the world, the VAT
rate for construction materials used in investment projects and lu-
xury goods is the same. This must certainly be resolved. As IM-
SAD, we are aiming at giving three gifts of 100 to our country in
2023, which is the centennial year of the Republic. Construction
material exports of 100 billion Dollars, international contracting
proceeds of 100 billion Dollars and a domestic market of, once
again, 100 billion Dollars. Hence, we will raise our share of the
GDP from 6.5 percent to 8 percent”. 

TIMFED President Serdar Dönmez, on the other hand, remar-
ked that they have started a major campaign to revitalize demand
in the building materials sector which is the supplier of the const-
ruction industry, a locomotive of Turkey.  Dönmez who said; “We
set out to make the supporting financing opportunity displayed by

Halkbank more effective in the minds of the consumers by gi-
ving up 5 percent of our margins as dealers Turkey-wi-

de” also stated that the campaign will have a cont-
ribution to the development of customer aware-

ness. 
TOBB President M. Rifat Hisarc›kl›o¤lu,

noting that there is the “double win-win” si-
tuation in the campaign, said; “There is the
bank on the one side, then the manufactu-
rer, the real sector on another, the merc-

hant-dealer on the other side and the lay-
person on the last side. We are stepping into

a campaign where all four will win”. Noting that
after the “If There is a Crisis, There is a Remedy” cam-

paign, they are starting a new one, Hisarc›kl›o¤lu emphasized that
the ideal solution in settling disputes is the win-win method which
has the approach of “Let us grow the pie instead of stealing slices
from the pie”. Stating that the “Renovate Your Home Turkey” cam-
paign which will cover the months of September, October and No-
vember, will not only give the industry the support it needs but will
also offer very attractive opportunities to the consumer; Hisarc›kl›-
o¤lu said that they expect one hundred thousand consumers to
apply to the campaign in the three-month period and assuming an
average alteration price of 10.000 TL for an average home, they
are targeting a business volume of 1 billion TL. Drawing attention
to the fact that the interest rates start at 0.33 percent under the
campaign, Hisarc›kl›o¤lu said; “0.33 is the lowest interest rate I ha-
ve ever seen in my business life”. 

Remarking that the opportunity of alteration has been borne for
15 million homes in Turkey, Hisarc›kl›o¤lu said; “According to a
survey done with 14.000 people in 28 countries, approximately 40
percent of people see the kitchen as the most important part of the
home and 57 percent of people say that they would go for a new
kitchen if they have the means today. Seventy-six percent of wo-
men and 61 percent of men say that spending time in the kitchen

Soldan-Sa¤a; (Left to right): Halkbankas› Genel Müdürü (General Manager) Hüseyin Ayd›n, TOBB
Baflkan› (President) Rifat Hisarc›kl›o¤lu
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kânlar› olsa yeni bir mutfak istediklerini belirtiyor. Kad›nlar›n yüzde
76’s›, erkeklerin ise yüzde 61’i mutfakta vakit geçirmenin onlar›
mutlu etti¤ini ve streslerini ald›¤›n› söylüyor” dedi.

Yüzde 0,33 ile yüzde 0,95 aras›ndaki faiz oranlar›n›n son dere-
ce cazip oldu¤unu, 36 ay vadeye kadar bu krediyi kulland›racak-
lar›n› ifade eden Halkbank Genel Müdürü Hüseyin Ayd›n, eylülde
bafllayacaklar› kampanyan›n kas›m ay› itibar›yla sona erece¤ini,
talep bulmalar› durumunda yeni kampanyalar yapabileceklerini
veya bu kampanyay› uzatabileceklerini bildirdi. Masraflarla birlikte
faiz oranlar›n›n ne kadar oldu¤una iliflkin bir soruya karfl›l›k Ayd›n,
burada masraf almad›klar›n›, tan›t›m broflürlerinde görüldü¤ü gibi
masrafl› ve masrafs›z iki tür komisyonlar› bulundu¤unu ifade
ederek, “Komisyonsuz yüzde 0,33, komisyonlu yüzde 0,63... Faiz
oran› 7,56’ya geliyor. Bunun ne kadar cazip oldu¤unu herkes an-
l›yor” dedi.

Kale Grubu Onursal Baflkan› ‹brahim Bodur, bankalar›n faiz in-
dirme yar›fl›na girdi¤ini ve daha da girece¤ini iddia ederek, “Biz
nas›l elimizdeki mal› satmak durumundaysak onlar da ellerindeki
paray› satmak zorundalar” dedi. Dünyada krize maruz kalan ül-
keler aras›nda özel sektörün bir araya gelerek krize çare arad›¤›
tek ülkenin Türkiye oldu¤unu söyleyen Bodur, kampanyan›n
baflar›l› olaca¤›na inand›¤›n› belirtti. ‹nsan ihtiyaçlar› için birinci
sektörün g›da sektörü oldu¤unu dile getiren Bodur, ikinci sektörün
tekstil, üçüncüsünün ise inflaat sektörü oldu¤unu aktard›. Bodur,
inflaat sektörünün bir ülkenin lokomotifi oldu¤unu ve genifl kitleleri
kalk›nd›rabilece¤ini vurgulayarak, flunlar› kaydetti: “‹nflaat sek-
törünün kalk›nmas› çok önemli ama neticede her fley paraya
dayan›yor. Finans konusu önemli... Bankalar da bir ticari mües-
sesedir. Biz nas›l mal al›p sat›yoruz, onlar da para al›p sat›yorlar.
Bunu ak›ll›ca yapanlar, kâr da ediyor. Kriz döneminin öncesinde ve
sonras›nda en çok kazanan sektör, finans sektörü olmufltur. Daha
çok olsun isteriz ama bu iflin, hep birlikte ve dengede olmas› laz›m.
Bankalar flimdi faiz indirme yar›fl›na girdi. Daha da girecek. Biz
nas›l elimizdeki mal› satmak durumundaysak onlar da ellerindeki
paray› satmak zorundalar. Öyle, ‘Paraya ihtiyaç yok, ben ne bulur-
sam öyle satay›m’ dersen bir satars›n, iki satars›n, üçüncüde bay-
ra¤› dikersin. Bankalar›n elinde flu anda para var. Satmazlarsa bu
para, onlar› rahats›z eder.” 

make them happy, relieving their stress”.  
Halkbank General Manager Hüseyin Ayd›n, who says that the

interest rates varying from 0.33 percent to 0.95 percent are extre-
mely attractive, that they will make these loans available for a term
of up to 36 months, announced that the campaign, which will start
in September, will end by November,  that they could launch new
campaigns or extend this  one if there is demand. To a question
on what was the interest rate including expenses, Ayd›n replied
that they did not collect any fees here, that they had two types of
commissions with o without expenses as indicated in promotion
brochures, said; “Without commission 0.33 percent, with commis-
sion 0.63 percent… The interest rate comes to 7.56 percent. Ever-
yone can figure out how attractive this is. 

Kale Group Honorary President Ibrahim Bodur, asserting that
the banks are in a race of bringing down interest rates and will ke-
ep on doing so, said; “Just as we have to sell the goods in our
hands, they too have to sell the money in their hands”. Pointing out
that the only country where private sector is looking for a solution
to the crisis coming together among countries exposed to the cri-
sis in the world, Bodur stressed that he believes the campaign will
be successful. Pointing out that the first sector for human need is
the food industry, Bodur related that the second sector is textiles
and the third is the construction industry. Emphasizing that the
construction industry is the locomotive of a country and can help
wide masses to develop financially, Bodur noted; “Development of
the construction industry is very important but in the end, everyt-
hing depends on money. The issue of finance is important…
Banks too are business institutions. Just as we buy and sell goods,
they are selling money. Those who do this smartly manage to
make profits. The sector with the most earnings before and after
crisis period was the finance sector. We wish them even more but
this thing must be altogether and in an equilibrium. Now, banks
are in a race of bringing down interest rates. And they’ll keep on
doing so. Just as we sell the goods in our hands, they have to sell
the money in their hands. If you say; “There is no need for money,
I’ll just sell whatever I find”, you will sell one, you will sell another
than you will give up. Right now, the banks have money. If they
don’t sell this money, they will be in problem”. 
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Türk seramik firmalar›n›n üst düzey
yöneticileri ve firma sahipleri, 3 Temmuz
2009 Cuma günü Arama Konferans›’nda

bir araya gelerek ‘Ford’ gibi alg›lanan Türk
seramiklerinin ‘Volkswagen’ olmas› için

neler yap›lmas› gerekti¤ini tart›flt›.

Top executives and owners of Turkish

ceramic firms coming together at the

search conference on Friday July 3rd,

2009 debated what should be done so that

Turkish ceramics which are perceived as

‘Ford’ to become ‘Volkswagen’. 

Türk seramikleri 
‘Volkswagen’ 
olmak istiyor!

Turkish ceramics 
want to be
‘Volkswagen’!

Dünyada yaflanan ekonomik kriz, ülke ekonomilerini ve o
ekonomilerin baflat sektörlerini tehdit ederken, Türk seramik sek-
törü bu krizden ç›k›fl yollar›n› ve gelecek stratejilerini “Arama
Konferans›” ile aflmaya çal›fl›yor. Türkiye, dünyadaki en büyük
seramik üreticisi ve ihracatç›lar›ndan birisi olarak pazar pay›n›
her y›l, Anadolu’nun zengin tarihi ve kültürel geçmiflini modern
tasar›m ve teknoloji ile harmanlayarak, art›r›yor. Ekonomik krizin
etkisindeki global pazarda, Türk seramik sektörünün kendi ad›na
krizi aflabilmesi ve gelece¤e sa¤lam ad›mlarla ilerleyebilmesi
için do¤ru hedef ülkelerde do¤ru tan›t›m programlar› ile hareket
etmesi hayati önem tafl›yor. ‹flte bu amaçla Türk seramik sektörü

While the economic crisis experienced in the world continu-
es to be a threat to country economies and the leading sectors
of those economies, the Turkish ceramics industry is looking for
ways out of this crisis and set its future strategies with a “Search
Conference”. As one of the world’s largest ceramic manufactu-
rer and exporters, Turkey increases its market share each year
by blending the rich history and cultural past of Anatolia with mo-
dern design and technology. It is of vital importance that the Tur-
kish ceramics industry acts with the right promotion programs in
the right target countries so that it can overcome the crisis and
advance to the future with sound steps. It was for this purpose
that the representatives of the Turkish ceramics industry came
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temsilcileri 3 Temmuz 2009 Cuma günü The Marmara Otel’de
düzenlenen “Arama Konferans›’nda bir araya geldi. Toplant›ya
Türk seramik firmalar›n›n üst düzey yöneticileri ve firma sahiple-
ri, D›fl Ticaret Müsteflarl›¤›, Türkiye Seramik Federasyonu, Sera-
mik Tan›t›m Grubu yetkileri kat›ld›. Seramik Tan›t›m Grubu taraf›n-
dan organize edilen, geçmifl y›llarda yap›lan baflar›l› etkinliklerin
verdi¤i güçle, 2010 y›l›n›n tan›t›m ve ülke hedeflerini belirlemek
amaçl› haz›rlanan Arama Konferans› ö¤leden önce ve ö¤leden
sonra olmak üzere iki ana oturumda gerçeklefltirildi. 

Befl çal›flma grubundan ortak hedef
Yönetimini Eczac›bafl› Holding’in önerisi ve deste¤iyle, Ecza-

c›bafl› Holding ‹fl Gelifltirme Müdürü Sinan Köksoy’un yapt›¤›
Arama Konferans›’nda kat›l›mc›lar befl çal›flma grubuna ayr›ld›.
‹lk çal›flmada Türkiye ve Türkiye’nin rakip ülkelerini nas›l ve han-
gi konumda alg›lad›klar›n› ortaya koyacak e¤lenceli bir egzersiz
gerçeklefltirildi. Marka özdefllefltirme metodu ile önce bir nevi re-
kabet analizi yap›ld›, ard›ndan da Türkiye’nin gelecek vizyonu
tart›fl›ld›. Her bir rakip seramik üreticisi ülke, bir araba markas› ile
efllefltirildi. Ayn› çal›flman›n devam› olarak da 2010 y›l›nda Türki-
ye’nin hangi ‘araba markas›’ olmas› hedeflendi¤i sorguland›. Ça-
l›flman›n flafl›rt›c› ve bir o kadar da etkileyici olan yan›, befl grup-
tan da yaklafl›k olarak benzer sonuçlar›n ç›kmas› oldu. Ço¤unluk

together at the “Search Conference” held at the Marmara Hotel
Friday July 3, 2009. The conference was attended by top level
executives of Turkish ceramics firms and firm owners and offici-
als from Undersecretariat of Foreign Trade, Turkish Ceramics
Federation and Ceramics Promotion Group. “Search Conferen-
ce” organized by the Ceramics Promotion Group prepared for
setting the promotion and country targets for year 2010 with the
power afforded by the successful activities carried out in recent
years was held in two main sessions as morning and afternoon. 

Common target from five task groups 
Participants were separated into five task groups at the se-

arch conference moderated by Eczac›bafl› Holding Business
Development Director Sinan Köksoy on the recommendation
and with support of Eczac›bafl› Holding. In the first session, a fun
exercise was implemented to reveal how Turkey and Turkey’s
competitors were perceived. Sort of a competition analysis was
carried out first through the brand identification method and af-
terwards, Turkey’s future vision was debated. Each competitor
ceramic manufacturing country was matched to a ‘car brand’. As
continuation of the session, it was queried which ‘car brand’ was
targeted for Turkey in 2010. The surprising and also striking as-
pect of the session was that similar outcomes were received
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Türkiye’yi flu anki marka alg›s› olarak ‘Ford’ markas› ile özdefllefl-
tirdi ve 2010 için Türkiye’nin marka imaj› olarak ‘Volkswagen’ he-
deflendi.

Türkiye’nin seramik sektöründe sahip olmas› hedeflenen mar-
ka alg›s›n› belirledikten sonra s›ra hedef ülkeleri belirlemeye gel-
di ve bu ülkelerde yap›labilecek çal›flmalar ve aksiyon planlar›
befl grup taraf›ndan tart›fl›ld›. Yap›lan bu ikinci çal›flman›n ard›n-
dan her bir grup kendi sunumunu gerçeklefltirdi. Baz› farkl›l›klar
olmas›na ra¤men genelde ayn› hedef ülkeler etraf›ndan görüfl
birli¤i sa¤land›. Ortaya ç›kan liste üç öncelik grubuna ayr›ld›. Bi-
rinci önceli¤e sahip olan ülkeler; Ortado¤u ülkeleri (özellikle s›ra-
s› ile Irak, Suriye, Suudi Arabistan, Birleflik Arap Emirlikleri), Rus-
ya, Kuzey Afrika ülkeleri (özellikle s›ras› ile Libya, Cezayir), ikinci
öncelikli ülkeler grubunda ise ABD, Türk Cumhuriyetleri (özellik-
le s›ras› ile Azerbaycan, Türkmenistan, Kazakistan), üçüncü ön-
celi¤e sahip ülkeler grubunda ise Çin (özelikle güney k›sm›, Hin-
distan, Avrupa Birli¤i ülkeleri (özellikle s›ras› ile ‹ngiltere, Fransa,
Yunanistan) yer ald›.

Sonuçlar çal›fltayda masaya yat›r›lacak
Önceliklere göre belirlenen hedef ülkeler için tart›fl›lan ana

aksiyon konular›ndan baz›lar›, hedef pazarlara yönelik analiz ve
tablolar›n oluflturulmas›, hedef pazarlarda ticari anlaflmalar›n ya-
p›lmas›, hedef ülke odakl› tan›t›m ve halkla iliflkiler faaliyetlerinin
gelifltirilmesiydi. Sektörle ilgili enerji, insan kaynaklar›, lojistik ve
çevre gibi di¤er konular›n da tart›fl›ld›¤› konferansta ayr›ca Türki-
ye Seramik Federasyonu Genel Sekreteri Germiyan Saatçio¤lu
taraf›ndan AB’nin çevre koruma yasalar› ve vergileri ile ilgili sek-
törü bilgilendirici bir sunum yap›ld›.

Sinan Köksoy ve ekibinin haz›rlad›¤› etkili program, Sinan
Köksoy’un baflar›l› yönetimi ile yo¤un ama keyifli geçen Arama
Konferans›, tüm kat›l›mc›lar aç›s›ndan tatmin edici bir flekilde so-
na erdi. Konferansta ortaya ç›kan konular› de¤erlendirmek ve ak-
siyona yönelik kararlara varabilmek amac›yla Seramik Tan›t›m
Grubu marka dan›flman› Güven Borça’n›n yönetiminde bir çal›fl-
tay düzenlenecek. Markam Pazarlama Yönetimi ve Marka ‹letifli-
mi Dan›flmanl›¤› flirketince yönetilecek çal›fltay, 9 Eylül 2009’da
yeniden seramik sektörünü bir araya getirecek. Tüm gün sürecek
olan bu toplant›da, Seramik Tan›t›m Grubu’nun gelece¤e yönelik
stratejik hedefleri belirlenecek ve bu hedeflere ulaflma yönünde-
ki yol haritas› çizilecek. 

from all five groups. The majority matched Turkey with the brand
‘Ford’ as her present brand perception and ‘Volkswagen’ was set
as the target for Turkey’s brand image for 2010. 

After setting the brand perception targeted for Turkey in the
ceramics industry, it was time to identify the target countries and
work which can be performed in such countries and action plans
were debated by the five groups. After this second session, each
group made its own presentation. Despite certain differences,
there was a consensus around the same target countries. The re-
sulting list was split into three priority groups. Countries with first
priority were the Middle Eastern countries (in order; Iraq, Syria,
Saudi Arabia, United Arab Emirates), Russia and North African
countries (especially Libya and Algeria), countries with second
priority were USA, Turkic Republics (specifically Azerbaijan,
Turkmenistan, Kazakhstan) and countries with third priority were
China (especially southern part, India, European Union countri-
es (in order, UK, France and Greece). 

Results to be discussed at the workshop
Some of the main action topics addressed for target countri-

es set according to priorities were formation of analyses and tab-
les for target markets, entering trade agreements in target mar-
kets and development of promotional and public relations activi-
ties focusing on target countries. Also, a presentation apprising
the industry on EU environmental protection laws and taxes was
made by Turkish Ceramics Federation Secretary General Germi-
yan Saatçio¤lu at the conference where other topics like energy,
human resources, logistics and the environment were discussed
in the context of the industry. 

As part of the highly effective program prepared by Sinan
Köksoy and his team, the Search Conference which was intense
but enjoyable under Sinan Köksoy’s successful moderation ca-
me to an end with all participants being satisfied. A workshop will
be organized moderated by Ceramics Promotion Group brand
consultant Güven Borça for evaluating the matters set forth at the
conference and to adopt action oriented decisions. The works-
hop to be moderated by Markam Marketing Management and
Brand Communication Consultancy Company will bring together
the ceramics industry once again on September 9, 2009. At this
meeting which will cover the whole day, the strategic objectives
for the future, of the Ceramics Promotion Group will be set and a
roadmap for reaching such objectives will be plotted. 
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Dört y›lda bir yap›lan uluslararas› kil konferanslar›n›n 14’ün-
cüsü, 14–20 Haziran 2009 tarihlerinde ‹talya’n›n Bari flehri yak›n-
lar›ndaki Castellaneta Marina’da gerçeklefltirildi. 49 ülkeden
toplam 654 araflt›rmac›n›n kat›ld›¤› konferansta, 408 sözlü ve
548 poster sunum yap›ld›. Dünyan›n çeflitli ülkelerinden k gelen
araflt›rmac›lar konferansta kil bilimiyle ilgili yenilik ve araflt›rma-
lar konusunda fikir al›flverifli yapma imkân› buldu. Türkiye’den,
baflta Dumlup›nar Üniversitesi (DPÜ), ‹stanbul Teknik Üniversite-
si, Anadolu Üniversitesi, Cumhuriyet Üniversitesi ve Eskiflehir
Osmangazi Üniversitesi’nden olmak üzere toplam 27 bilim insa-
n› ve araflt›rmac› bu önemli organizasyona bildirileriyle kat›ld›.
ODTÜ ö¤retim üyesi ve Kil Bilimleri Türk Milli Komitesi Baflkan›
Prof. Dr. Asuman G. Türkmeno¤lu
ve DPÜ Seramik Mühendisli¤i Bö-
lüm Baflkan› Prof. Dr. ‹skender
Ifl›k’›n da aralar›nda oldu¤u akade-
misyenler seramik oturumlar›nda
dikkat ve ilgi çeken bildiriler sun-
du. Konferans sonunda (Inter-
national Association for the Study
of Clays’in (AIPEA) yeni baflkan›
seçildi ve 15. Uluslararas› Kil Kon-
ferans›’n›n 2013’te Brezilya’n›n Rio
de Janeiro flehrinde yap›lmas›na
karar verildi. 

The fourteenth one of the international clay conferences held
every four years was held at Castellaneta Marina near the city of
Bari in Italy June 14-20, 2009. At the conference attended by 654
researchers in total from 49 countries; 408 verbal and 548 poster
session presentations were made. Researchers coming from va-
rious countries of the world got the chance at the conference to
exchange ideas on innovations and research in connection with
the science of clay. In total, 27 scientists and researchers from
Dumlup›nar University (DPU), Istanbul Technical University, Ana-
dolu University, Cumhuriyet University and Eskiflehir Osmangazi
University participated in this important event, with their papers.
Academicians including METU Member of Faculty and Clay Sci-

ences Turkish National Committee
Head Prof. Dr. Asuman G. Türkme-
no¤lu and DPU Ceramics Engine-
ering Department Head Prof. Dr. Is-
kender Ifl›k presented papers dra-
wing attention and interest in cera-
mics sessions. At the end of the con-
ference, a new president was elected
to International Association for the
Study of Clays (AIPEA) and it was
resolved that the 15th International
Clay Conference would be held in the
city of Rio de Janeiro in Brazil in 2013. 

14. Uluslararas› Kil Konferans› ‹talya’da yap›ld›
14th International Clay Conference held in Italy 

Soldan sa¤a (Left to right):  Prof.Dr. ‹skender Ifl›k, Prof. Dr. Asuman G.Türkmeno¤lu, Yrd. Doç.Dr. Zehra Karakafl
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Helenistik ve Roma Dönemi Seramik
Çal›flmalar› Sempozyumu I
Hellenistic and Roman Periods 

Ceramic Activities Symposium I 

Her iki y›lda bir yap›lacak olan
sempozyum, farkl› gibi görünen

disiplinlerin bilgi paylafl›m›nda nas›l
bütünlük oluflturdu¤unu ön plana ç›karmas›

aç›s›ndan önemli bir görev üstlendi.

The symposium to be held every two years

took on an important duty for bringing to

the forefront how disciplines which seem

different from each other create and

integrity in information sharing. 

Baflkent Üniversitesi Kültür ve Sanat Araflt›rmalar› Merkezi ta-
raf›ndan düzenlenen Helenistik ve Roma Dönemi Seramik Çal›fl-
malar› Sempozyumu I, 11-14 Haziran 2009 tarihlerinde Kaunos
antik kentinde yap›ld›. Akdeniz’in genifl co¤rafyas›nda seramik ti-
caret a¤lar›n› ve kültürler aras› etkileflimi sergileyen konuflmala-
r›n yer ald›¤› sempozyumda,   Helenistik ve Roma seramik çal›fl-
malar›n›n Türkiye’de bugün geldi¤i durum, en son geliflen tekno-
lojilerin deste¤i,  internet üzerinden eriflilen paylafl›mc› kurulum-
lar, bu alanda kurulan veri tabanlar›, nicelik ve nitelik taramalar›,
alandaki arkeometrik çal›flmalarda dikkat edilmesi gerekenler ve

Hellenistic and Roman Period Ceramic Works Symposium or-
ganized by Baflkent University Culture and Art Research Center
was held in Kaunos antique city June 11-14, 2009. At the sympo-
sium, which featured papers displaying the ceramic trade net-
works and inter-cultural interaction in the broad geography of the
Mediterranean, the present state of Hellenistic and Roman cera-
mic activities in Turkey support for latest technologies, sharing
installations accessed via the Internet, the databases formed in
this field, quality and quantity scans, what has to be taken into
consideration in the  archaeometric studies in the field and the
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bu çal›flmalar›n sonuçlar›na yer verildi.
Farkl› disiplinlerin birbirine katk›s›n›n

olabilirli¤inin görüldü¤ü programda, ge-
lece¤i belirleyecek genç bilim insanlar›,
ö¤renciler ve konuk bilim insanlar›n›n su-
numlar› ile Türkiye’nin de¤iflik bölgelerin-
de devam eden kaz› çal›flmalar›nda bu-
lunmufl ç›kt›¤› tabakalara göre tarihlene-
bilen alanlardan yerel ve ithal malzeme
gruplar› tan›t›ld›. 

Helenistik ve Roma dönemi seramik
çal›flmalar›nda henüz gelifltirilmifl stan-
dart bir metodoloji ve terminoloji olma-
mas› nedeni ile sempozyum kapsam›nda
herkes taraf›ndan kullan›labilir standart
kronoloji, terminoloji çal›fltay› yap›ld›. ‹t-
hal gruplardan örneklerin kaz› ortam›nda
bulunduklar› durum, tan›mlama zorlukla-
r›, veri taban›na girifllerdeki terminoloji
hatalar› konusunda aç›klay›c› ve gelifltiri-
ci bilgiler verildi. Türkiye’de ortak bir dilin
kullan›lmas›n›n hedeflendi¤i çal›flmalar›n
da sempozyum yay›n›nda yer almas› ön-
görüldü.

‹ki y›lda bir yap›lacak sempozyum,
farkl› gibi görünen disiplinlerin (arkeoloji-etnoloji-arkeometri-bili-
flim teknolojileri) bilgi paylafl›m›nda nas›l bütünlük oluflturdu¤unu
ön plana ç›karmas› aç›s›ndan önemli bir görev üstlendi. Konuyla
ilgili detayl› bilgilere http://romaseramigi2009.baskent.edu.tr ad-
resinden ulaflmak mümkün. 

Konuflmac›larla sürdürülen ortak çal›flmalar ve kaz› alan›nda
ç›km›fl tarihlenebilen malzemenin web üzerinden paylafl›m›yla il-
gili ise http://classics.uc.edu/troy/grbpottery adresinde detayl›
bilgiler mevcut.

results of such studies were discussed. In
the program, whereby the doability of cont-
ribution to each other of different discipli-
nes, presentations of young scholars, stu-
dents to determine the future and guest
scholars and the local and imported mate-
rial groups from areas which can be dated
according to the layers of extraction in the
excavation operations in progress in vari-
ous parts of Turkey were introduced. Since
there is no standard developed methodo-
logy and terminology for the Hellenistic and
Roman period ceramic activities, a works-
hop for a standard chronology and termi-
nology which may be used by everyone
was held as part of the symposium. Expla-
natory and instructive information was pro-
vided regarding the state of specimens
from import groups in the excavation envi-
ronment, identification difficulties and ter-
minology errors in access to databases. It
was noted that use of a common language
was targeted in Turkey and that these acti-
vities should be covered in symposium
publications. 

The symposium to be held every two years took on an impor-
tant duty for bringing to the forefront how disciplines which seem
different from each other create and integrity in information sha-
ring. 

Detailed information on the subject may be accessed at
http://romaseramigi2009.baskent.edu.tr. Detailed information is
available at http://classics.uc.edu/ troy/ grbpottery concerning
sharing through the Internet, of joint studies with speakers and
dateable materials excavated at the field. 

Türk seramik sektörü temsilcileri SERES’09, I. Uluslararas›
Seramik, Cam, S›r ve Boya Kongresi’nde bir araya geliyor. Türk
Seramik Derne¤i (TSD) taraf›ndan düzenlenen, Türkiye Seramik
Federasyonu (SERFED) ve Anadolu Üniversitesi taraf›ndan des-
teklenen kongre, 12-14 Ekim 2009 tarihleri aras›nda Eskiflehir
Anadolu Üniversitesi’nde gerçeklefltiriliyor. Türk seramik sektö-
ründe “sanat, bilim ve endüstri” dallar›nda faaliyet gösteren et-
kin isimleri bir araya getiren kongre, bu y›l ilk defa
uluslararas› düzeyde kat›l›ma
da sahne oluyor. Elli yabanc›, iki
yüz elli yerli kat›l›mc›n›n yer ald›-
¤› kongre de jürili seramik ve
cam sergileri de düzenlenecek.
Seramik, cam, emaye, s›r, boya
ve çimento alanlar›nda yurt içi ve yurt d›fl›nda çal›flan akademis-
yen, sanatç›, tasar›mc› ve ilgili sektör temsilcilerini bir araya ge-
tiren SERES’09, bilgi birikiminin ve tecrübelerin paylafl›lmas›na,
ifl birli¤i olanaklar›n›n gelifltirilmesine yard›mc› oluyor.

Seramikçiler kongrede bulufltu Ceramicists meet at convention 
The representatives of the Turkish ceramics industry came to-

gether at SERES’09 1st International Ceramics, Glass, Glaze and
Dye Convention. The convention organized by Turkish Ceramics
Association (TSD), supported by Turkish Ceramics Federation
(SERFED) and Anadolu University was held October 12-14, 2009
at Eskiflehir Anadolu University campuses. The convention, brin-
ging together the influential names engaged in the fields of “art,

science and industry” in the Turkish cera-
mics sector was also the scene of inter-
national participation for the first time this
year. Juried ceramic and glass exhibiti-
ons were organized at the convention

attended by fifty foreign and two hundred fifty local partici-
pants. SERES’09, which brought together the academicians, fine
artists, designers and applicable sector representatives working
in the fields of ceramics, glass, enamel, glaze, dye and cement
locally and abroad, assisted in the sharing of stores of knowledge
and experiences and development of the means for collaboration. 
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Anadolu Üniversi-
tesi Güzel Sanatlar
Fakültesi Seramik
Bölümü taraf›ndan 29
Haziran-10 Temmuz
2009 tarihleri aras›n-
da, Uluslararas› S›r
Üstü Resimler Sem-
pozyumu 2009 dü-
zenlendi. Yurt içi ve
yurt d›fl›nda serbest
çal›flan veya üniversi-
telerde e¤itim veren
seramik sanatç›lar›n›
ve bölüm ö¤rencileri-
ni bir araya getirerek,
birbirlerini tan›ma f›r-
sat› sa¤layan sem-
pozyum ayn› zamanda ülkeler aras›nda kültürel al›flveriflin yan›
s›ra dostluklar›n gelifltirilmesi için önemli bir platform görevini üst-
lendi. Sempozyum kapsam›nda kat›l›mc›lar belirlenen seramik
formlar üzerine kendi sanatsal tarzlar›n› ve tekniklerini yans›tacak
biçimde s›r üstü resimler yapt›.

Ayr›ca, Anadolu Üniversitesi Kampüsü’nde önceden belirle-
nen bir duvara da Küba’dan Martha Jimenez, Polonya’dan Prof.
Krzystof Rozpondek, Prof. Katarzyna Koczynska Kielan, Prof. Li-
dia Kupczynska-Jankowiak, Brezilya’dan Rosana Bortolin, Beta-
nia Silveira, Danisio Silva, Luiza Christ, Avustralya’dan Silvia
Stansfield, Merrilyn Stock, Letonya’dan Inese Brants, Inese Mar-
gevica, Iveta Aigare, Hollanda’dan Marjolijn Erdtsieck, Avustur-
ya’dan Petra Lutnyk, Berchold Sabine, Danimarka’dan Hele
Lund-Hansen, Bahreyn’den Mohsin Al-Taitoon, ‹ngiltere’den Ke-
iko Harada, Maria Alvarez Echenique, Katar’dan Ahmed Yousif
Al Haddad, Meksika’dan Guadalupe Gonzalez Camargo ve Tür-
kiye’den Prof. Zehra Çobanl›, Prof. S. Sibel Sevim, Doç. Soner
Genç, Ayfle Güler, Ayfle Balyemez’in kat›l›m›yla ortak bir seramik
duvar panosu uygulamas› gerçeklefltirildi. ‘Farkl› Kültürlerin Yan-
s›mas›’ ad› alt›nda gerçeklefltirilmifl olan bu çal›flma, daimi izleni-
lebilecek bir eser olarak Anadolu Üniversitesi Ö¤renci Merkezi iç
mekân›na uygulanacak. Etkinlik kapsam›nda kat›l›mc›lar›n mey-
dana getirdikleri eserler, 10 Temmuz-10 A¤ustos 2009 tarihleri
aras›nda Anadolu Üniversitesi Kütüphane Sergi Salonu’nda ger-
çeklefltirilen bir sergiyle de izleyicilerle bulufltu. Detayl› bilgiye
http://seramik.anadolu.edu.tr adresinden ulaflmak mümkün…

The Internati-
onal Overglaze Il-
lustrations Sympo-
sium 2009 was
held June 29 – July
10, 2009 by Ana-
dolu University Fa-
culty of Fine Arts,
Ceramics Depart-
ment. Bringing to-
gether the fine ar-
tists who work fre-
elance or provide
instruction at uni-
versities and stu-
dents of ceramic
departments lo-
cally and internati-

onally, the symposium which allows them to get to know each ot-
her also served as an important platform for development of fri-
endships in addition to cultural exchange between countries. On
the occasion of the symposium, participants applied overglaze
illustrations on specified ceramic forms in such a way to reflect
their artistic styles and techniques. 

Also, a joint ceramic mural was applied on a wall previously
set at Anadolu University campus with the participation of from
Cuba, Martha Jimenez; From Poland, Prof. Krzystof Rozpondek,
Prof. Katarzyna Koczynska Kielan and Prof. Lidia Kupczynska-
Jankowiak; From Brazil, Rosana Bortolin, Betania Silveira, Danisio
Silva and Luiza Christ;  from Australia, Silvia Stansfield and Mer-
rilyn Stock; from Latvia, Inese Brants, Inese Margevica and Iveta
Aigare; From Holland, Marjolijn Erdtsieck; From Austria, Petra
Lutnyk and Berchold Sabine; From Denmark, Hele Lund-Hansen;
From Bahrain, Mohsin Al-Taitoon; From England, Keiko Harada
and Maria Alvarez Echenique; from Qatar, Ahmed Yousif Al Had-
dad; From Mexico, Guadalupe Gonzalez Camargo; and from Tur-
key,  Prof. Zehra Çobanl›, Prof. S. Sibel Sevim, Assoc. Prof. Soner
Genç, Ayfle Güler and Ayfle Balyemez. This work realized under
the title of ‘Reflection of Different Cultures’ will be applied to the
interior of Anadolu University Student Center as a permanently vi-
ewable work. The works created by participants as part of the
event met viewers at an exhibition held in Anadolu University Lib-
rary Exhibition Hall from July 10 to August 10, 2009. For detailed
information, http://seramik.anadolu. edu.tr...

Uluslararas› 
S›r Üstü Resimler 

Sempozyumu 2009

International
Overglaze 
Illustrations
Symposium 2009 
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Geçmiflten günümüze insanl›¤›n yararland›¤› en eski ve en
önemli ham maddelerden biri olan ‘kil’, tarih boyunca önemini hiç
kaybetmedi. Bugün de sanayinin en önemli ham maddesini olufl-
turuyor. Birçok alanda kullan›lan killer, farkl› disiplinlerde araflt›rma
ve uygulamaya dönük çal›flmalar›n yap›lmas›na neden oluyor. Bu
bak›mdan, ülkemizde iki y›lda bir düzenlenen kil sempozyumlar›,
farkl› meslek alanlar›n› bir araya getirerek ülkemizin geliflmesine ve
bilime önemli katk›lar sa¤l›yor. 14. Ulusal Kil Sempozyumu, Kara-
deniz Teknik Üniversitesi (KTÜ), Mühendislik Fakültesi, Jeoloji Mü-
hendisli¤i Bölümü ile Kil Bilimleri Türk Milli Komitesi taraf›ndan or-
taklafla düzenlendi. 1-3 Ekim 2009 tarihleri aras›nda KTÜ Prof. Dr.
Osman Turan Kültür ve Kongre Merkezi’nde gerçeklefltirilen sem-
pozyuma Türkiye’nin de¤iflik üniversite ve kurumlar›ndan çok sa-
y›da araflt›rmac› ve bilim adam› kat›ld›. Yetmifl dört sözlü sunum ve
otuz poster bildiri olmak üzere toplam yüz dört bildirinin sunul-
du¤u sempozyumun bildiriler kitab›nda, yetmifl iki tam metin
makale ve otuz iki bildiri özeti yer ald›.

Seramik alan›ndaki (bi-
lim, teknoloji, e¤itim, tasa-
r›m) çal›flmalar› koordine et-
mek ve yönlendirmek amac›
ile 1987’de kurulan Avrupa
Seramik Derne¤i’nin
(ECerS), 17 Haziran 2007 ta-
rihinde Berlin’de yap›lan
Konsey toplant›s›nda Ana-
dolu Üniversitesi Mühendis-
lik-Mimarl›k Fakültesi Dekan›
Prof. Dr. Hasan Mandal, oy
birli¤i ile 2009-2011 y›llar›
ECerS Baflkanl›¤›’na seçildi.
Yirmi dört Avrupa ülkesinden
alt› binin üzerinde üyesi bu-
lunan ECerS’›n konseyinde
her ülke, ulusal dernekleri ta-
raf›ndan görevlendirilmifl iki
üye ile temsil ediliyor. Derne-
¤in yönetimi kurulu ise do-
kuz kifliden olufluyor. Derne-
¤in, e¤itim, ar-ge, iletiflim,

dergi, endüstri, sanat-tasar›m gibi çal›flma gruplar› bulunuyor.
Derne¤in baflkanl›¤›n›, bugüne kadar Hollanda, Almanya, ‹span-
ya, ‹talya, Fransa, ‹ngiltere ve Belçika‘dan bilim insanlar› yürüttü.
Merkezi Belçika’da bulunan derne¤in ilk kez merkez Avrupa d›-
fl›nda ve AB üyesi ülkeden olmayan bir baflkan› olacak. 

At the council meeting held in Berlin on June 17, 2007 of Eu-
ropean Ceramic Association (ECerS) established in 1987 to coor-
dinate and guide the activities in the field of ceramics (science,
technology, education, design), Anadolu University Engineering –
Architecture Faculty Dean Prof. Dr. Hasan Mandal was elected as
ECerS President unanimously for years 2009-2011. In the Coun-
cil of ECerS which has more than six thousand members from
twenty-four European countries, each country is represented by
two members nominated by their national associations. The direc-
tors of the Association comprise nine people. The Association
has work groups as education, R&D, communications, magazine,
industry and art-design. Until now, scholars from Holland, Ger-
many, Spain, Italy, France, Britain and Belgium serve as presi-
dents of the Association. The Association headquartered in Bel-
gium will for the first time have a president outside core Europe
and from a non-EU member country. 

14. Ulusal Kil Sempozyumu

14th National Clay
Symposium 

One of the most ancient and most important raw materials be-
nefited by humanity through history, ‘clay’, has never lost its signi-
ficance. It is the most important raw material of the industry today,
too. Clays used in many areas allow activities of research and
application to be carried out in different disciplines. Therefore, the
clay symposiums held every two years in our country, contributes
significantly to the advancement of our country and science, brin-
ging together different occupational disciplines. The 14th National
Clay Symposium was organized jointly by Karadeniz Technical
University (KTU), School of Engineering, Geological Engineering
Department and Clay Sciences Turkish National Committee. A lar-
ge number of researches as scholars from various universities
and agencies of Turkey attended the symposium held October 1-
3, 2009 at KTU Prof. Dr. Osman Turan Culture and Convention
Center. In the papers book of the symposium in which one hund-
red and four papers were presented in total; as seventy-four ver-
bal and thirty poster papers, there were seventy-two full text artic-
les and thirty-two paper abstracts. 

European Ceramic
Association President is a Turk

Avrupa Seramik Derne¤i
Baflkan› bir Türk
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Kale Grubu’nun sosyal sorumluluk faaliyetlerini yürüten ve
e¤itim alan›nda öncü çal›flmalar yapan Dr. (h.c.) ‹brahim Bodur
Kaleseramik E¤itim, Sa¤l›k ve Sosyal Yard›m Vakf› (KSV) “‹lk ‹flim
Okullarda De¤iflim” slogan›yla yeni bir sosyal sorumluluk proje-
si bafllatt›. Projenin ilk aya¤›, 30 Haziran 2009 Sal› günü Kayse-
ri’de yap›lan törenle gerçeklefltirildi. 1991 y›l›ndan bu yana ana
faaliyet alanlar›ndan biri olan meslek edindirme kurslar›yla, yüz-
lerce iflsiz genci meslek sahibi yapan KSV, ‘‹lk ‹flim Okullarda

Dr. (h.c.) Ibrahim Bodur Kaleseramik Education, Health and
Social Aid Foundation (KSV) which conducts the social respon-
sibility operations of Kale Group carrying out leader activities in
the field of education initiated a new social responsibility project
with the slogan “My First Job is Change in Schools”. The first leg
of the project was carried out with a ceremony held in Kayseri
Tuesday June 30, 2009. KSV, which turned hundreds of unemp-
loyed youth into tradesmen by vocation acquisition courses, one
of its main fields of operations since 1991, carries out the training
activities of the Ceramic Floor and Wall Tile Vocation Courses
held all over Turkey with the ‘My First Job is Change in Schools’
Project in the toilets of village schools in Anatolia. Hence, besi-
des taking part in a social responsibility project with their first
jobs in their professions, students help the village primary scho-
ols in their areas to gain a hygienic setting. The project, realized
under the sponsorship of Kale Group’s leading brands; Çanak-
kale Seramik, Kalebodur, Kalekim, Kalecolor and Kale, was star-
ted at four target regions as Kayseri, Denizli, Isparta and Erzu-
rum. The training activities carried out following the Ceramic Flo-
or and Wall Tile Course offered to twenty handicapped unemp-
loyed youth in Kayseri which was the first stop was carried out at
Kayseri Talas Kuruköprü Elementary School and the toilets of the
school were renovated. Certificates approved by Ministry of Na-
tional Education were handed out to students who completed the

‘‹lk ‹flim Okullarda De¤iflim’ 
My First Job is Change in Schools’

2015 y›l›na kadar 2 milyon 500 bin TL
kaynak aktar›lacak olan ‘‹lk ‹flim

Okullarda De¤iflim’ projesi ile bin 250 iflsiz
gencin meslek sahibi olmas› ve elli köy
okulunun da tuvaletlerinin yenilenmesi

hedefleniyor. 

The target is to make sure that 1250

unemployed youth have vocations and

toilets of fifty village schools are

renovated in the ‘My First Job is Change

in Schools’ which will be funded with

2,500,000 TL until 2015.  
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De¤iflim’ projesi ile Türkiye’nin dört bir yan›nda yapt›¤› Seramik
Yer ve Duvar Karosu Kaplamac›l›¤› Meslek Kurslar›’n›n staj ça-
l›flmalar›n› Anadolu’daki köy okullar›n›n tuvaletlerinde gerçeklefl-
tiriyor. Böylece kursiyerlerin mesleklerindeki ilk iflleri ile bir sos-
yal sorumluluk projesi içinde yer almalar›n›n yan› s›ra, bölgele-
rindeki köy ilkokullar›n›n hijyenik bir ortama kavuflmas› sa¤lan›-
yor. Kale Grubu’nun öncü markalar› Çanakkale Seramik, Kale-
bodur, Kalekim, Kalecolor ve Kale’nin sponsorlu¤unda gerçek-
lefltirilen proje Kayseri, Denizli, Isparta, Erzurum olmak üzere
dört hedef bölge ile bafllat›ld›. ‹lk durak olan Kayseri’de yirmi en-
gelli iflsiz gence düzenlenen Seramik Yer ve Duvar Karosu Kap-
lamac›l›¤› Kursu’nun ard›ndan gerçekleflen staj çal›flmas›, Kay-
seri Talas Kuruköprü ‹lkö¤retim Okulu’nda yap›larak okulun tuva-
letleri yenilendi. 30 Haziran 2009 Sal› günü Kayseri’de gerçekle-
flen törenle kursu baflar› ile bitiren kursiyerlere Milli E¤itim Ba-
kanl›¤›’ndan onayl› sertifikalar› verildi ve yeniledikleri köy okulu
tuvaletleri hizmete aç›ld›. 

Kale Grubu Baflkan› Zeynep Bodur Okyay yapt›¤› konuflma-
da ça¤dafl ve geliflen bir Türkiye için, yaflam›n en temel gereksi-
nimleri olan e¤itim ve sa¤l›k gibi sosyal alanlarda faaliyet göste-
ren KSV’nin, kuruluflundan itibaren geçen süre içinde ihtiyaç sa-
hibi ö¤rencilere burs vermek, okul, ö¤renci yurdu ve merkezleri
açmak, e¤itim ve ö¤retim alan›nda araflt›rmalar yapt›rmak, sana-
yi – üniversite e¤itim ifl birli¤ini özendirip desteklemek ve ulusal
e¤itime katk› sa¤lamak amac›yla pek çok çal›flma gerçeklefltirdi-
¤ini iletti. ‹nflaat sektöründe bugüne kadar toplam üç yüz otuz
sekiz ‘meslek edindirme’ ve ‘gelifltirme ve uyum’ kursu düzen-
lediklerini belirten Okyay, bu kurslarla 3 bin 766 genci meslek
sahibi yapt›klar›n›, inflaat sektöründen 3 bin 119 kifliye ise gelifl-
tirme ve uyum kursu verdiklerini söyledi. 2015 y›l›na kadar 2 mil-
yon 500 bin TL kaynak aktar›lacak olan ‘‹lk ‹flim Okullarda
De¤iflim’ projesi ile bin 250 iflsiz gencin meslek sahibi olmas› ve
elli köy okulunun da tuvaletlerinin yenilenmesi hedefleniyor. 

course successfully in a ceremony held in Kayseri Tuesday Ju-
ne 30, 2009 and the village school toilets they renovated were la-
unched for service. 

Kale Group President Zeynep Bodur Okyay, in her speech,
said that KSV, which carried out activities in the fields of educa-
tion, health and social aid which are the most basic needs of life
for a contemporary and developing Turkey performed many ac-
tivities by giving scholarships to needy students, opening scho-
ols, student dormitories and centers, sponsoring research in the
fields of education and training, to encourage and support in-
dustry-university education cooperation and to contribute to na-
tional education since its inception. Noting that in the constructi-
on sector, so far they have organized three hundred thirty-eight
vocation acquisition and ‘development and adaptation’ courses
in total, Okyay said that by these courses, they turned 3,766
youth into tradesmen and offered development and adaptation
courses to 3,119 individuals in the construction industry. The tar-
get is to make sure that 1250 unemployed youth have vocations
and toilets of fifty village schools are renovated in the ‘My First
Job is Change in Schools’ which will be funded with 2,500,000
TL until 2015.  

Bu y›l dördüncüsü düzenlenen Ulusal Tasar›m Kongresi’nin
temas› “Tasar›m veya Kriz” oldu. Kongre, 8-9 Ekim’de ‹stanbul
Teknik Üniversitesi (‹TÜ) Taflk›flla Kampüsü’nde gerçeklefltirildi.
‹TÜ Endüstri Ürünleri Tasar›m› Bölümü’nce düzenlenen kongre,
gelece¤in tasar›mc›lar›na yeni ufuklar kazand›rmas› aç›s›ndan
da önemliydi. Kongrenin gelece¤in tasar›mc›lar› için bir baflka
anlaml› taraf› daha vard›. 

Bu seneki uygulamal› projelerini Profilo Dayan›kl› Ev Aletleri
sponsorlu¤u ve deste¤iyle hayata geçiren ‹TÜ Endüstriyel Tasa-
r›m ö¤rencileri aras›ndan en iyi tasar›m› yapan üç grup, kongre-
nin aç›l›fl toplant›s›nda yap›lacak törenle ödüllerini ald›. Tasar›-
m›n sürdürülebilir, ekonomik ve ekolojik süreçlerdeki rolü konu-
sunda uluslararas› bir uzman olan Profesor M.P. Ranjan da ko-
nuflmac› olarak kongreye kat›ld›. Hindistan Ulusal Tasar›m Ens-
titüsü’nde (NID) akademik ve idari birçok görevde bulunan, sür-
dürülebilir yerel tasar›m çözümleri uzman› Ranjan, küresel krizin
olumsuzluklar› ile bafla ç›kma konusunda geliflmekte olan bir
Asya ülkesinden alternatif bir bak›fl aç›s›n› kongre kat›l›mc›lar›y-
la paylaflt›.

Tasar›m veya Kriz Design or crisis
The theme of the National Design Convention, the fourth one

of which has held this year, was “Design or Crisis”. The conventi-
on took place at Istanbul Technical University (ITU) Taflk›flla Cam-
pus, October 8-9. The convention organized by ITU Industrial
Product Design Department was important as it allowed the de-
signers of the future to gain new horizons. The convention had
another meaningful side for the designers of the future. Three gro-
ups with the best designs among the students of ITU Industrial
Design Department, which launched its applied projects under
the sponsorship and support of Profilo Durable Household Appli-
ances this year, received their prizes in a ceremony held at the
opening meeting of the convention. Professor M.P. Ranjan, who
is an international expert on the role of design in sustainable eco-
nomic and ecological processes, attended the convention as a
speaker. An expert on sustainable local design solutions who
holds numerous academic and administrative posts at Indian Na-
tional Design Institute (NID), Ranjan shared an alternative pers-
pective from a developing Asian country with participants on the
topic of dealing with the adversities of the local crisis. 
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‹MECE 2009 Uluslararas› Kat›l›ml› Güzel Sanatlar ve Tasar›m
Sempozyumu 18-24 Ekim 2009 tarihleri aras›nda Anadolu Üni-
versitesi Güzel Sanatlar Fakültesi’nde gerçeklefltiriliyor. Tematik
bir konferans alt›nda düzenlenen oturumlar, çal›fltay ve sergiler-
den olufluyor. Farkl› disiplinlerden ulusal ve uluslararas› sanatç›,
tasar›mc›, akademisyen, düflünür, araflt›rmac› ve ö¤rencileri bir
araya getirerek, imece kavram›n› yeniden yorumlay›p sanatsal ve
düflünsel yarat›c›l›¤›; dünya, kültür, gelenek ve gelecek kavram-
lar›yla birlikte düflünüp tart›flmay› amaçlayan sempozyum, ayn›
zamanda medeniyetler aras› bilgi paylafl›m›n› da güçlendiriyor.  

Sempozyum Abidin Di-
no’nun sanatsal ve düflünsel
yarat›m dünyas›ndan ç›k›flla
“imece” kavram›n›n temel ek-
seninde kurgulan›yor. Bunu
daha anlaml› k›lmak ad›na
sempozyum kapsam›nda
Abidin Dino’nun “Topluca”
adl› sergisi, efli Güzin Di-
no’nun da aç›l›fla kat›l›m›yla,
21 Ekim- 21 Kas›m 2009 ta-
rihleri aras›nda Anadolu Üni-
versitesi Ça¤dafl Sanatlar
Müzesi’nde gerçeklefltiriliyor. Dino’nun 139 eserinin yer ald›¤›
sergide eserler, “Eller”, “Yüzler”, “Çernobil”, “Kitap ‹llüstrasyonla-
r›” ve “Çiçeklemeler” ad› alt›nda befl grupta toplanacak ve Ana-
dolu Üniversitesi taraf›ndan tüm bu eserleri içeren bir katalog ha-
z›rlanacak. 

Sempozyum süresince 25 tanesi poster bildiri, 70 tanesi de
sözlü bildiri olmak üzere toplam 95 sunum gerçeklefltirilecek.
Sempozyum kapsam›nda ayr›ca 22-31 Ekim 2009 tarihleri
aras›nda Anadolu Üniversitesi Kütüphane Sergi Salonlar›’nda
“Jürili Sempozyum Sergisi” düzenlenecek. Uluslararas› kat›l›ml›
bu karma sergiye 85 sanatç› toplam 121 eserle baflvurdu ve bu
baflvurular aras›ndan 41 sanatç›n›n 44 eseri sergilenmek üzere
kabul edildi. 

IMECE 2009 Fine Arts and Design Symposium with Internati-
onal Participation will be held at Anadolu University Faculty of Fi-
ne Arts from September 18 to September 24, 2009. The sessions
designed as a theme conference comprise workshops and exhi-
bitions. The symposium, bringing together local and international
fine artists, designers, academicians, thinkers, researchers and
students from various disciplines, which re-interprets the con-
cept of “imece”, seeking to think of artistic and philosophical cre-
ativity together with the concepts of the world’s culture, tradition
and future, opening debates on it, at the same time reinforces in-

formation sharing between
civilizations. 

Starting from the artistic
and philosophical world of
creativity of Abidin Dino, the
symposium is set up on the
base axis of the concept of
“imece”. To emphasize this
concept, the exhibition by
Abidin Dino titled “Collecti-
vely” will be held at Anadolu
University Contemporary
Arts Museum from October

21 to November 21, 2009 with his wife Güzin Dino participating
in the inauguration. At the show, which will feature Dino’s 139
works will be gathered in five groups under the titles of “Hands”,
“Faces”, “Chernobyl”, “Book Illustrations” and “Flowerings” with
a catalog containing all these works prepared by Anadolu Uni-
versity. 

During the symposium, 25 poster sessions and 70 verbal pre-
sentations will be offered, totaling 95. On the occasion of the
symposium, also a “Juried Symposium Show” will be organized at
Anadolu University Library Exhibition Halls from October 22 to Oc-
tober 31, 2009. Eighty-five fine artists applied to this mixed show
with international participation, with 121 works in total, among
which 44 works of 41 fine artists were accepted for display. 

‹MECE 2009 Sempozyumu

Anadolu Üniversitesi Güzel Sanatlar
Fakültesi’nde 18-24 Ekim 2009 tarihleri

aras›nda düzenlenecek sempozyuma, farkl›
disiplinlerden çok say›da akademisyen ve

sanatç› kat›l›yor. Sergi medeniyetler aras›
bilgi paylafl›m› için de önemli bir platform

görevi üstleniyor.

A large number of academicians and fine

artists from different disciplines are

attending the symposium to be held October

18-24, 2009 at Anadolu University Faculty

of Fine Arts. The show also serves as an

important platform for sharing of

information between civilizations. 

IMECE 2009 Symposium
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Kütahya’da ikisi bir arada
Seramik sanat› ve bilimiyle an›lan kentlerimizden bir olan Kü-

tahya, hem sempozyum hem de kongreye ayn› tarihlerde ev sa-
hipli¤i yap›yor. Türk Seramik Derne¤i ve Dumlup›nar Üniversitesi
(DPÜ) Rektörlü¤ü’nün
birlikte düzenleyece¤i
“III. Uluslararas› Kütahya
Çini Sempozyumu ve VI-
II. Uluslararas› Kat›l›ml›
Seramik Kongresi”, 6–8
Ekim 2010 tarihlerinde
Kütahya’da yap›l›yor.
Düzenleme kurulu Kü-
tahya Valili¤i, Kütahya
Belediyesi, DPÜ Rektörlü¤ü, Kütahya Ticaret ve Sanayi Odas› ve
Çiniciler Odas›’ndan oluflan etkinlikle ilgili iletiflim bilgileri flöyle:

Prof. Dr. ‹skender Ifl›k/Dumlup›nar Üniversitesi 
Tel : 0 274 265 2032/4306- Faks : 0 274 265 2066
Web : www.ciniseramik2010.dpu.edu.tr

Kütahya, one of our cities known for the art and science of
ceramics is hosting both a symposium and also a convention on
the same dates. The “3rd International Kütahya Tile Symposium”

and the “8th Ceramics
Convention with Internati-
onal Participation” to be or-
ganized jointly by Turkish
Ceramics Association and
Dumlup›nar University
(DPU) will be held in Kü-
tahya October 6-8, 2010.
Contact details of the
event, the organization

committee of which comprises Kütahya Governor’s Office, Kü-
tahya Municipality, TPU President’s Office, Kütahya Chamber of
Trade and Industry and Chamber of Tile Makers, are as follows: 

Prof. Dr. ‹skender Ifl›k/Dumlup›nar University 
Tel : 0 274 265 2032/4306- Faks : 0 274 265 2066
Web : www.ciniseramik2010.dpu.edu.tr

Two for one in Kütahya 

Türk Seramik Derne¤i (TSD) Yönetim Kurulu üyeleri
Temmuz 2009 ola¤an toplant›s›n› Kütahya’da Dumlup›nar
Üniversitesi Seramik Mühendisli¤i Bölümü’nde yapt›. Top-
lant› öncesi Dumlup›nar Üniversitesi Rektörü Prof. Dr. Güner
Önce taraf›ndan kabul edilen yönetim kurulu üyeleri, 6-8
Ekim 2010’da Kütahya’da yap›lacak III. Uluslararas› Kütah-
ya Çini Sempozyumu ve VIII. Uluslararas› Kat›l›ml› Seramik
Kongresi ile ilgili görüflmeler yapt›. TSD Yönetim Kurulu,
sempozyum ve kongre ile ilgili çal›flmalar hakk›nda Dum-
lup›nar Üniversitesi Seramik Mühendisli¤i Bölüm Baflkan›
Prof. Dr. ‹skender Ifl›k taraf›ndan bilgilendirildi. 

TSD toplant›s› Kütahya’da yap›ld› TSD meeting held in Kütahya
Members of the Board of Directors of Turkish Ceramics Asso-

ciation (TSD) held its ordinary meeting in July 2009 at Kütahya
Dumlup›nar University Ceramics Engineering Department. The
Board members, who were received by Dumlup›nar University
President Prof. Dr. Güner Önce prior to the meeting, held discus-
sions regarding the 3rd International Kütahya China Symposium
and 8th International Ceramic Convention to be held in Kütahya
October 6-8, 2010. TDS Board of Directors was briefed by Dum-
lup›nar University Ceramics Engineering Department Head Prof.
Dr. Iskender Ifl›k in connection with the activities leading to the
symposium and the convention. 
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Türkiye Seramik Federas-
yonu (SERFED) Baflkan› Zey-
nep Bodur Okyay ve Genel
Sekreter Germiyan Saatçio¤lu,
6-8 Temmuz 2009 tarihleri ara-
s›nda ‹zmir bölgesindeki üye-
leri ziyaret ederek, görüfl al›fl-
veriflinde bulundu. ‹zmir, Mani-
sa, Uflak ve Ayd›n’da kurulu
bulunan firmalara gerçekleflti-
rilen ziyarette Seramiksan,
Graniser, Hitit Seramik, MATEL
Hammadde, Kaltun Madenci-
lik, UMPAfi, Uflak Seramik ve
Yüksel Seramik firmalar› yöne-
ticileriyle görüflen SERFED he-
yeti, sektörü ilgilendiren gün-
demdeki geliflmeleri konuflma
f›rsat› buldu.

Ziyaretin ilk dura¤› 6 Temmuz 2009 tarihinde Manisa’da kurulu
Seramiksan firmas›na gerçeklefltirildi. SERFED Baflkan› Bodur Ok-
yay, görüfltü¤ü firma yöneticilerine ziyaret gerekçelerini flöyle aç›k-
lad›: “SERFED, Türkiye’de önemli yeri olan bir sivil toplum kurulu-
fludur. Sektörümüz de yüksek katma de¤er yaratan bir sektördür.
Üyelerimizi ziyaret ederek, firmalar›n sorunlar›n›, sektörün durumu-
nu ve eksiklerini anlamak, ayn› zamanda federasyonu tan›tarak,
firmalar›n federasyondan beklentilerini ilk elden ö¤renmek için zi-
yaretler gerçeklefltiriyoruz. Ziyaretlerimiz sadece kaplama ve sa¤-
l›k gereçleri sektörlerini kapsam›yor. Sofra ürünleri, ham madde ve
refrakter flirketlerini de ziyaret ediyoruz. ‹zin verildi¤inde tesislerini
geziyor, tespit edilen sorunlar› federasyon yönetim kurulunda de-
¤erlendiriyoruz.”

Sektörün ana problemlerinin aras›nda olan enerji ve bürokra-
siyle olan iliflkilerin yak›ndan takip edildi¤ini anlatan Bodur Okyay,
DELOITTE Dan›flmanl›k firmas› taraf›ndan haz›rlanan “Stratejik Yol
Haritas› ve Acil Eylem Plan›”n›n Sanayi Bakanl›¤›’na ve ilgili bakan-
l›klara verilmifl oldu¤unu da belirtti. Bodur Okyay ve beraberinde-

Turkish Ceramics Federa-
tion (SERFED) Chairman Zey-
nep Bodur Okyay and Secre-
tary General Germiyan Saat-
çio¤lu visited the members in
the Izmir region July 6-8,
2009, exchanging opinions.
The SERFED delegation,
which met the executives of
Seramiksan, Graniser, Hitit
Seramik, MATEL Hammad-
de, Kaltun Madencilik, UM-
PAfi, Uflak Seramik and Yük-
sel Seramik at the visit held to
firms established in Izmir,
Manisa, Uflak and Ayd›n, got
the chance to discuss the
current developments con-
cerning the industry. 

The first stop of the visit was Seramiksan established in Mani-
sa, on July 6, 2009. SERFED President Bodur Okyay explained
the reasons for the visits to the firm executives she talked to as fol-
lows: “SERFED is an NGO which has an important place in Tur-
key. And our sector is one creating high value added. By visiting
our members, we try to understand the problems of the firms, the
position and shortcomings of the industry and also promote the
federation and learn firsthand the expectations of the firms from
the Federation. Our visits don’t just involve the tile and sanitary
ware sectors. We also pay visits to tableware, raw materials and
refractory companies. When allowed, we tour their facilities and
discuss the detected problems and the board of directors of the
Federation.” 

Explaining that energy and relations with the bureaucracy
which are among the main problems of the industry are closely
monitored, Bodur Okyay noted that the “Strategic Roadmap and
Emergency Action Plan” drafted by DELOITTE Consulting firm
has been handed out to the Ministry of Industry and other appli-

SERFED
‹zmir bölgesi ziyaretleri Izmir region visits 

Türkiye Seramik Federasyonu Baflkan›
Zeynep Bodur Okyay’›n bafllatt›¤› SERFED

gezileri tüm h›z›yla devam ediyor.  30
Haziran’da Kayseri’ye giden heyet, 6-8

Temmuz 2009 tarihleri aras›nda da ‹zmir
bölgesindeki üye firmalar› ziyaret etti.

SERFED visits, started by Turkish

Ceramics Federation President Zeynep

Bodur Okyay, are going on at full speed.

The delegation, which went to Kayseri on

June 30, toured the member firms in the

Izmir region July 6-8, 2009. 

Uflak Seramik
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ki heyet, ayn› zamanda 3 Temmuz 2009 tarihinde, sektörle birlikte
yap›lan “Arama Konferans›” hakk›nda da ziyaret edilen firma yöne-
ticilerine bilgi verdi. Yeni Teflvik Paketi’nde bölgeler baz›nda teflvik
görecek sanayiler listesine girmeyen bölgeler için Ankara’ya ge-
rekli müracaatlar›n yap›ld›¤›n› bildiren Bodur Okyay, sektörün en
önemli sivil toplum kuruluflu olan federasyon çat›s› alt›nda birlikte
çal›flman›n önemine de¤indi.

Federasyon’un enerji önerisi
Ülkemizde sanayide kullan›lan do¤al gaz›n yüzde 12-15’inin

seramik sektörü taraf›ndan tüketilmekte oldu¤unu, sektörün kendi
do¤al gaz ihtiyac›n› temin için bir flekilde kâr amac› gütmeyen bir
özel flirket olarak faaliyete geçmesinden yana oldu¤unu belirten
Bodur Okyay, federasyon yönetim kurulunda görüflülen ve kabul
edilen bir öneriyi de ziyaret edilen firma yöneticilerine aktard›. Bo-
dur Okyay, “Federasyon’un iktisadi iflletmesi veya kurulacak yeni
bir flirketle bu faaliyete geçilmesi fikrine SERFED Yönetim Kurulu
s›cak bak›yor. Bugün BOTAfi’›n bafll›ca ba¤›ml› oldu¤u Rusya d›-
fl›nda, ‹ran’dan kuyu kapat›larak, boru hatt›yla veya Cezayir ve di-
¤er ülkelerden tankerlerle gaz ithal edilebilir. Bedeli ödenmek su-
retiyle bu gaz, BOTAfi hatlar› kullan›larak üyelerimize da¤›t›labilir.
Bu konuda yap›lm›fl olan ilk temaslar sonucunda, gaz›n üyelerimi-
ze BOTAfi’a nispeten yüzde 40’a varan bir ucuzlukta temin edile-
bilece¤i anlafl›l›yor. Tankerlerle yap›lacak LNG ithalat›n›n Enerji Ba-
kanl›¤›’n›n bize sa¤layaca¤› gaz istasyonlar›nda buharlaflt›r›larak,
BOTAfi hatlar›na verilebilece¤i hakk›nda Bakanl›k’tan bilgi ald›k.
Bu gaz›n bir k›sm› do¤algaza, boru hatt›yla ba¤l› olmayan üyeleri-
mize kara tankerleriyle de ulaflt›r›labilir. Enerji Bakanl›¤› bu ifle s›-
cak bak›yor. Federasyon olarak bu projemize sahip ç›kabilmek
için üyelerimizin projemize kat›l›m›na ihtiyac›m›z›n bulunuyor” de-
di. Bu öneriyi ilk ziyaret etti¤i Seramiksan firmas› yetkililerine de
anlatan Bodur Okyay, olumlu karfl›land› ve Seramiksan firmas› ta-
raf›ndan desteklenece¤i belirtildi.

Seramiksan’›n Turgutlu’da bulunan tesislerini ziyaret eden
SERFED heyetine firma sahipleri Bilgehan Demirdöven ve Hakan
Demirdöven efllik etti. Geçmiflte federasyon üyesi olan Seramik-
san’› yeniden üye olarak aralar›nda görmek istediklerini ifade eden
Bodur Okyay’a firma sahipleri taraf›ndan Seramiksan hakk›nda bil-
gi verildi. Demirdöven, Seramiksan olarak üretmek, istihdam sa¤-

cable Ministries. Bodur Okyay and her entourage also briefed the
visited firm executives on the “Search Conference” held jointly
with the whole industry on July 3, 2009. Pointing out that neces-
sary applications have been filed with Ankara for regions not inc-
luded in the list of industries to be encouraged on regional basis
in the New Incentives Package, Bodur Okyay touched upon the
significance of cooperation under the roof of the Federation which
is the most important NGO of the industry. 

Federation’s energy proposal 
Noting that 12-15 percent of the natural gas used in industry

in our country is being consumed by the ceramics sector, poin-
ting out that she favors launching of a totally non-profit private
company for supplying the sector’s own natural gas require-
ments, Bodur Okyay related a proposal tabled and passed at
the Federation Board of Directors to the executives of visited
firms. Bodur Okyay said; “SERFED Board of Directors favors the
idea of launching this operation by the Federation’s economic
enterprise or a new company to be established. Presently, ex-
cept for Russia to which BOTAfi is basically dependent on, gas
may be imported by closing wells from Iran through pipelines or
by tankers from Algeria and other countries. This gas may be
distributed to our members using BOTAfi lines by paying the
price. As a result of the initial contacts made in this regard, it is

SERFED taraf›ndan 30 Haziran 2009 tarihinde Kayseri’de ku-
rulu Turkuaz Seramik firmas› ziyareti edildi. Heyeti, Turkuaz Sera-
mik Yönetim Kurulu Baflkan› Abdurrahman Özkaya ve Yönetim
Kurulu üyeleri Kürflat Özkaya, Abidin Özkaya ve O¤uz Özkaya
karfl›lad›. Enerji sorununun sektör için büyük oldu¤unu, firma ola-
rak Organize Sanayi Bölgesi’nden gaz ald›klar›n› ve firmalar›ndan
teminat mektubu istenmedi¤ini belirten Abdurrrahman Özkaya,
federasyon taraf›ndan yap›lacak her türlü projeye destek verecek-
lerini söyledi. Türkiye’deki at›l kapasitenin, ihracattaki düflüflün
çok iyi tespit edilmesi gerekti¤ini, sektörün daha fazla kapasiteyi
kald›rmad›¤› belirten Özkaya, ekonomik krizle birlikte sektörün
yüzde 35 pazar kayb›na u¤rad›¤›n› söyledi. Karfl›l›kl› olarak sektö-
rün sorunlar› ve çözüm yollar› hakk›nda görüfl al›flveriflinde bulu-
nan SERFED heyetinin Turkuaz Seramik tesislerini gezmesiyle
Kayseri ziyareti sona erdi.

SERFED visited Turkuaz Seramik established in Kayseri on Ju-
ne 30, 2009. The delegation was greeted by Turkuaz Seramik Cha-
irman of the Board Abdurrahman Özkaya and Members of the Bo-
ard Kürflat Özkaya, Abidin Özkaya and O¤uz Özkaya. Abdurrah-
man Özkaya, noting that the energy problem is significant for the
sector, that they got gas from the Organized Industrial Zone as a
firm and they were not asked for any bank guarantee, said that
they would support any type of projects of the Federation. Özkaya,
remarking that the idle capacity and the drop in exports in Turkey
must be determined accurately, that the sector cannot bear more
capacity, said that the sector had lost 35 percent market share with
the economic crisis. The visit to Kayseri came to an end with a to-
ur of Turkuaz Seramik plants by the SERFED delegation which exc-
hanged ideas on the problems of the industry and their solutions. 

Kayseri ziyareti Kayseri visit 

Hitit Seramik
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lamak ve ülkenin kaynaklar›n› en iyi flekilde kullanmak istediklerini
belirtti. Ayn› gün gerçekleflen Manisa ziyaretinin ikinci dura¤› Gra-
niser Seramik’ti. Firman›n Akhisar’daki tesislerini ziyaret eden SER-
FED heyetine, Graniser Seramik Yönetim Kurulu Üyesi Çetin Ka-
zanc› ve Mustafa Balc› efllik etti. Graniser yöneticileri enerji soru-
nuna çare bulmak üzere, Federasyon’un sektörün gaz ihtiyac›n›
toplu halde karfl›lamas› fikrini çok olumlu karfl›lad›klar›n› söyledi.
Graniser yöneticileri Kazanc› ve Balc›, firma hakk›nda SERFED he-
yetine bilgi verdiler. SERFED heyetinin ziyaretinden memnun ol-
duklar›n› belirten Kazanc›, 2010 y›l›nda sektörde bir daralma yafla-
naca¤›n› ifade etti. 

Sektör firmalar›n›n birleflmesi ça¤r›s›
Manisa’dan Uflak’a geçen SERFED heyeti, 7 Temmuz 2009’da

ilk ziyaretlerini Hitit Seramik’e gerçeklefltirdi. Heyeti, Hitit Seramik
Yönetim Kurulu Baflkan› ‹brahim H›zal, Murahhas Aza Latif Cey-
han ve Fabrika Müdürü Ali Ayhan Do¤an karfl›lad›. Hitit Seramik
yetkilileri de Federasyon’un enerji konusunda getirdi¤i öneriyi des-
teklediklerini belirtti. Hitit Seramik hakk›nda bilgi veren ‹brahim H›-
zal, sektörün çok çabuk de¤iflti¤ini, Türkiye’de üretilen ebatlar›n
herkeste ayn› oldu¤unu, dünya ile rekabet etmenin gerekti¤ini
söyledi. SERFED heyetinin Hitit Seramik tesislerini ziyareti ile top-
lant› sona erdi.

Uflak ziyaretinin ikinci aya¤› UMPAfi Seramik’e gerçeklefltirildi.
UMPAfi Seramik Genel Müdürü Necmettin Arman’›n karfl›lad›¤›
SERFED heyeti, firma hakk›nda bilgi ald›. Arman, UMPAfi Sera-
mik’in ilginç kurulufl hikâyesini de konuklar›yla paylaflt›. UMPAfi’›n
1994 y›l›nda g›da ifline girdi¤ini, ‹talya’ya makarna fabrikas› tesisi
kurmak üzere gittiklerini ve seramik fabrikas› kurma karar› ile geri
döndüklerini anlatt›. Arman, 45 bin metrekaresi kapal›, 600 bin
metrekarelik bir alanda kurulu tesislerinde yer ve duvar karolar›
ürettiklerini ve 2000 y›l›nda üretime bafllad›klar›n› söyledi. Arman,
Federasyon’un enerji konusundaki önerilerini desteklediklerini de
vurgulad›. Uflak ziyaretlerinde üçüncü durak Uflak Seramik’ti. Fir-
man›n Banaz’da yer alan tesislerini ziyaret eden SERFED heyetini
Uflak Seramik Yönetim Kurulu Baflkan› Durmufl Tan›fl karfl›lad›.
Do¤al gaz›n federasyon taraf›ndan uygun flartlarda temin edilme-
si önerisini olumlu karfl›layan Tan›fl, bu çal›flmalara destek vere-
ceklerini ifade etti.

surmised that gas may be supplied to our members at a rate 40
percent cheaper than that of BOTAfi. We were advised by the
Ministry that the LNG imported by tankers may be vaporized at
the gas stations to be supplied to us by Ministry of Energy and
delivered to BOTAfi lines. Part of this gas may also be delivered
by land tankers to our members who are not linked to natural
gas by pipelines. Ministry of Energy looks at this favorably. We
need our members to participate in our project so that we can
own up to it as our Federation.” Bodur Okyay, who told about
this proposal to the officials of Seramiksan who she first visited,
was welcomed and was told that she would have Seramiksan’s
support.

The SERFED delegation, which visited Seramiksan’s Turgutlu
facilities, was accompanied by firm owners Bilgehan Demirdöven
and Hakan Demirdöven. Firm owners briefed Bodur Okyay who
said that they want to see Seramiksan which was a federation
member in the past once again as a member on Seramiksan.  De-
mirdöven said that as Seramiksan,  they want to produce, provi-
de jobs and  use the resources of the country the best way they
can.

The second stop of the Manisa visit held the same day was
Graniser Seramik. Graniser member of board of directors Çetin
Kazanc› and Mustafa Balc› accompanied the SERFED delegation
which visited the firm’s facilities in Akhisar. Graniser officials said
that they liked the idea of the Federation’s satisfying the gas re-
quirement of the industry in aggregate to find a solution to the
energy problem very much. Graniser executives Kazanc› and
Balc› briefed the SERFED delegation about the firm. Remarking
that they were happy with the visit by the SERFED delegation, Ka-
zanc› stated that there was going to be a contraction in the sec-
tor in 2010. 

Call for merger of sector firms 
The SERFED delegation, moving to Uflak from Manisa, held its

first visit on July 7, 2009 to Hitit Seramik. The delegation was gre-
eted by Hitit Seramik Chairman of the Board Ibrahim H›zal, Mana-
ging Director Latif Ceyhan and Plant Manager Ali Ayhan Do¤an.
Hitit Seramik officials, too, stated that they were supporting the
proposal of the Federation relating to energy. ‹brahim H›zal, pro-
viding information on  Hitit Seramik, noted that the sector is going
through changes rapidly, the sizes produced in Turkey were the
same everywhere, that competition with the world was necessary.
The meeting came to an end with a visit by the SERFED delega-
tion to Hitit Seramik plants. 

The second leg of the Uflak visit was to UMPAfi Seramik. The
SERFED delegation greeted by UMPAfi Seramik General Mana-
ger Necmettin Arman got information about the firm. Arman sha-
red the interesting story of the establishment of UMPAfi Seramik
with his guests. He explained that UMPAfi went into the food bu-
siness in 1994, that they visited Italy to install a pasta plant and
came back having decided to set up a ceramic plant. Arman sa-
id that they produce floor and wall tiles in their plants installed on
grounds of 600 thousand sqm. 45000 of which is indoors and that
they launched production in 2000. Arman also stressed that they
were giving support to the Federation’s energy related proposals.  

The third stop in the Uflak visits was Uflak Seramik. Uflak Se-
ramik Chairman of the Board Durmufl Tan›fl grated the SERFED

Hitit Seramik
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‹zmir bölgesi ziyaretlerinin son günü, yani 8 Temmuz 2009 ta-
rihinde de SERFED heyeti oldukça yo¤un bir program gerçeklefl-
tirdi. Manisa Organize Sanayi Bölgesi’nde bulunan SEREL Sera-
mik Fabrikas› Genel Müdürü Selim Çiçek ve Fabrika Müdürü Ercü-
ment Ar›c› taraf›ndan karfl›lanan SERFED Baflkan› Zeynep Bodur
Okyay ve SERFED Genel Sekreteri Germiyan Saatçio¤lu’na firma
hakk›nda bilgi verildi. Sektörde son bir, iki ayd›r mevsimsel bir k›-
p›rdanma oldu¤unu ama bu k›p›rdanman›n çok kal›c› olmayaca¤›-
n› belirten Selim Çiçek, Eylül 2009’dan sonra tekrar bir duraklama
dönemi beklentilerinin oldu¤unu söyledi. ‹hracatta daralma yaflan-
d›¤›n›, baz› pazarlar›n›n hemen hemen durdu¤unu, ABD’nin uzun
süredir hiç mal çekmedi¤ini, Fransa ve ‹ngiltere pazarlar›n›n da
ayn› flekilde oldu¤unu aktaran Çiçek, sektörün en önemli sorunu-
nun kapasite ve fiyat oldu¤unun alt›n› çizdi. Enerji konusunda fe-
derasyon önerisini destekleyeceklerini belirten Çiçek, SERFED
heyetine SEREL Seramik tesislerini gezdirdi.

Son gün gerçeklefltirilen ziyaretlerin ikinci dura¤› Ayd›n Çi-
ne’de yer alan Kaltun Madencilik’ti. Kaltun Madencilik Genel Mü-
dürü ve Yönetim Kurulu Üyesi Yüksel Tuncer, Grup Genel Koordi-
natörü Dr. ‹brahim Öztürk, Yönetim Kurulu Üyesi Osman Ayd›n’›n
karfl›lad›¤› SERFED heyetine, firma hakk›nda bilgiler verildi.
1960'lar›n bafl›nda faaliyet göstermeye bafllad›klar›n› anlatan Tun-
cer, Kaltun Grubu’nun 12 flirketten olufltu¤unu, flirketlerin yedisinin
endüstriyel ham madde üretimi ve ticareti ile birinin tar›m ve hay-
vanc›l›k, dördünün de gemi iflletmecili¤iyle u¤raflt›¤›n› aktard›. Kal-
tun Madencilik ziyareti, firma tesislerinin gezilmesiyle sona erdi.

SERFED ‹zmir bölgesi ziyaretlerinin son gününde son durak
Yüksel Seramik’ti. Söke’deki tesisleri ziyaret eden SERFED heyeti-
ni Yüksel Seramik Yönetim Kurulu Üyesi Hanifi Mutlu, Teknik Koor-
dinatör Derya Sazak, Genel Müdür Süleyman Özkaplan karfl›lad›.
Baz› üreticilerin ucuz mal satmalar›ndan rahats›z olduklar›n› ifade
eden Mutlu, Federasyon’un bu duruma müdahale etmesini istedi.
Do¤al gaz›n, Federasyon taraf›ndan tüm sektöre temini konusun-
daki projelerini dinleyen Mutlu, projeyi destekleyeceklerini söyledi.
Ziyaret, Yüksel Seramik tesislerinin gezilmesi ile sona erdi.

delegation which took a tour of the firm’s Banaz facilities. Looking
favorably to the proposal of the Federation’s supplying natural
gas in affordable terms, stated that they were going to support
these efforts. 

The SERFED delegation had a highly busy schedule on the
last day of the visits to the Izmir region which was July 9, 2009.
SERFED President Zeynep Bodur Okyay and SERFED Secretary
General Germiyan Saatçio¤lu were provided information about
the firm when they were greeted by General Manager Selim Çi-
çek and Plant Manager Ercüment Ar›c› of SEREL Seramik Plant
in the Manisa Organized Industrial Zone. Selim Çiçek, noting that
there was a seasonal awakening during the last couple of
months in the sector but it shouldn’t last too long, noted that they
were expecting another stagnation period after September 2009.
Pointing out that there was contraction in exports, that some of
their markets almost came to a full stop, USA having drawn no
goods for a long time period and the same thing applied to the
French and British markets, underscored that the most important
problem of the sector was capacity and price. Stating that they
were going to support the Federation’s proposal in relation to
energy, Çiçek gave a tour of SEREL Seramik plants to SERFED
delegation. 

The second stop of the visits held on the last day was to Kal-
tun Madencilik situated in Ayd›n, Çine. Kaltun Madencilik General
Manager and Member of the Board Yüksek Tuncer, Group Gene-
ral Coordinator Dr. Ibrahim Öztürk and Board Member Osman
Ayd›n greeted the SERFED delegation which was provided infor-
mation about the firm. Pointing out that they launched the com-
pany in early 1960s, stated that the Kaltun Group comprised 12
companies, of which seven dealt with industrial raw material pro-
duction and trading, one with agriculture and husbandry and fo-
ur with shipping. The visit to Kaltun Madencilik ended with a tour
of firm plants.  

On the last day of SERFED’s Izmir region visits, the last stop
was Yüksek Seramik. The SERFED contingent visiting the plants

in Söke was greeted by
Yüksel Seramik Member
of the Board Hanifi Mutlu,
Technical Coordinator
Derya Sazak and General
Manager Süleyman Öz-
kaplan. Pointing out that
they were displeased that
certain manufacturers
were selling underpriced
goods, Mutlu asked that
the Federation intervenes
with this situation. He-
aring the project of the
Federation’s supplying
natural gas to the whole
industry, Mutlu said that
they were going to sup-
port the project. The visit
ended with a tour of Yük-
sel Seramik plants. 

Hitit Seramik
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Sees daylight after 160 yearsSees daylight after 160 years
160 y›l sonra gün ›fl›¤›na ç›kart›ld›160 y›l sonra gün ›fl›¤›na ç›kart›ld›

H›ristiyan inanc›nda cennet kap›s›n›n
bekçisi olarak da bilinen alt› kanatl›

Serafim mozai¤i, Ayasofya Müzesi’nde
gerçeklefltirilen restorasyon çal›flmalar›

sonucunda gün ›fl›¤›na ç›kt›.

The six winged Serafim mosaic, also

known as the guard of the gates of

paradise in Christian faith, was unearthed

as a result of the restoration work carried

out in Saint Sophia Museum. 
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Ayasofya Müzesi'nin kuzeydo¤u pandantifinde yaklafl›k 160

y›ld›r üstü kapal› olarak korunan, Bizans sanat›n›n en önemli ve
güzel örneklerinden Serafim mozai¤inin yüzü restorasyon çal›fl-
malar› sonucunda gün ›fl›¤›na ç›kar›ld›. 9. yüzy›lda yap›ld›¤› dü-
flünülen ve çok iyi korunmufl olarak bulunan Serafim mozai¤i,
H›ristiyan inanc›nda cennet kap›s›n›n bekçisi olarak da biliniyor.
Yap›n›n kuzeydo¤u bölümündeki çal›flmalar s›ras›nda H›ristiyan
teolojisinde çok büyük önem tafl›yan mozai¤in bütün gerçekli¤i
ile ortaya ç›kt›¤›n› bildiren Kültür ve Turizm Bakan› Ertu¤rul Gü-
nay, “Serafim olarak tabir edilen H›ristiyan teolojisinde bir an-
lamda cennetin bekçileri olarak bilinen en üst düzeyde melek
tasvirlerinin ç›plak gözle gördü¤ümüz kanatlar›n›n orta yerinde-
ki yüzün üzerindeki maske kald›r›ld› ve yüz tasviri ortaya ç›kar›l-
d›” dedi.

Bunun yaklafl›k 1000'li y›llarda bir deprem sonras› yenileme
çal›flmalar›nda yap›ld›¤›n›n düflünüldü¤ünü kaydeden Günay,

The face of the Serafim mosaic, one of the most significant
and beautiful examples of Byzantine art, protected covered for
approximately 160 years in the north-eastern pendant of Saint
Sophia Museum, was brought to life as a result of the restoration
activities. The Serafim mosaic, believed to have been built in the
9th century, found in very well preserved condition, is known as
the guard of the gates of paradise in Christian faith. 

Minister of Culture and Tourism, Ertu¤rul Günay, who noted
that the mosaic, which has great significance in Christian
theology, was unearthed with all its reality during the work in the
north-eastern part of the structure, said; “The mask on the face in
the middle of the wings seen by naked eye, of the highest level of
angel depictions also known as the guards of paradise in a sense
in Christian theology called Serafim, was lifted and the face image
was unveiled”. 

Pointing out that it is believed that this was built during a
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flöyle konufltu: “900-1300
y›llar› aras›nda hangi dö-
neme ait oldu¤u çal›flma-
lardan sonra ortaya ç›ka-
cak. Dört tane daha var.
Bunlardan iskelenin kald›-
r›lm›fl oldu¤u köflede daha
önce yüzü kapat›lm›fl olan
tasvirin yüzü aç›lmam›fl.
fiimdi belki tekrar dönüp
onu açaca¤›z. Kalem ifli
di¤er iki figürün alt›nda yi-
ne mozaiklerin ç›kmas› ih-
timali var. Bunlar en son 1800'lerin ortas›nda mimar Fossati çal›-
fl›rken bulunmufl ve o dönemde üzeri son defa olarak kapat›lm›fl
ve o tarihten bu yana bunu yeryüzünde gören kimse yok. Bugün
ilk defa biz tan›kl›k edece¤iz.”

Bu tasvirlerin ‹stanbul'un fethinden Ayasofya'n›n cami olarak
kullan›ld›¤› 1700'lerin bafl›na kadar yüzlerinin aç›k olarak bu ma-
bette bulundu¤una iliflkin bilgiler oldu¤unu hat›rlatan Günay, “Ya-
ni Fatih Sultan Mehmet Han'dan 3. Ahmet dönemine kadar bu tas-
virlerin yüzlerini kapatmam›fllar. Tasvirlerin yüzleri 1720'lerde 3.
Ahmet döneminde yap›lan bir çal›flma s›ras›nda muhtemelen
koruma amaçl›, belki ‹slam inançlar›na göre bir mabette insan
yüzü benzeri tasvirler de bulunmayaca¤› için bir badanayla
kapat›lm›fl. Ama ondan önceki dönemde 1453-1720 aras›ndaki
dönemde bunlar aç›k” diye konufltu.

renovation after an earthquake circa
1000s, Günay added; “To which period it
dates between 900 and 1300 will be
found out after work to be performed.
There are four more of these. The face of
the depiction whose face was previously
covered at the corner where the scaffold
has been removed is not yet opened.
Maybe we will go back and open that one.
There is the possibility that again there
may be mosaics under the other two
pencil work figures. These were last
discovered during the work by architect

Fossati in mid-1800s and were last covered in that period.
Nobody has seen them since then. We will be the first witnesses
to this today”. 

Reminding that it is believed that these depictions were in this
temple with faces open from the conquest of Istanbul until the
beginning of 1700 when Saint Sophia was used as a mosque.
Günay said; “This means that the faces of these depictions were
not covered from the time of Sultan Mehmet Han until the reign of
Ahmet 3. The faces of the depictions were covered in 1720s
during a work carried out in the reign of Ahmet 3 probably for
protection or probably since there cannot be depictions
resembling human faces in a temple according to the Islam faith,
by whitewash. But in the previous period in the 1453-1720 period
they were open”.
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Çanakkale Seramik, Kalebodur, Kalekim,
Kaleterasit, Kale, Kalecolor, Kaledekor,
Kalekal›p, Kaleplus gibi kendi alan›nda
lider pek çok markay› bar›nd›ran Kale
Grubu, 52. y›l›n› “Seramik Bayram›”
törenleriyle kutlad›.

Kale Group, which accommodates many

brands which are leaders in their own

fields like Çanakkale Seramik, Kalebodur,

Kalekim, Kaleterasit, Kale, Kalecolor,

Kaledekor, Kalekal›p and Kaleplus,

marked its 52nd year with “Ceramic

Festival” ceremony. 

Year 52 excitement in Kale Group 
Kale Grubu’nda 52.y›l coflkusuKale Grubu’nda 52.y›l coflkusu

K K
Kale Grubu 52. y›l “Seramik Bayram›” kutlamalar›, 27 Temmuz

2009 tarihinde, Kaleseramik Fabrikalar›’n›n kurulu bulundu¤u Ça-
nakkale’nin Çan ilçesinde yap›ld›. Törene Devlet Bakan› ve Bafl-
bakan Yard›mc›s› Cemil Çiçek, Devlet Bakan› Faruk Nafiz Özak,
Milli Savunma Bakan› Vecdi Gönül, Ulaflt›rma Bakan› Binali Y›ld›-
r›m, TBMM Eski Baflkan› Y›ld›r›m Akbulut, K›r›kkale Milletvekili Va-
hit Erdem, Elaz›¤ Milletvekili Necati Çetinkaya, Çanakkale millet-
vekilleri Mehmet Danifl, Müjdat Kuflku, Mustafa Kemal Cengiz,
Sanayi ve Ticaret Eski Bakan› Ali Coflkun, Çanakkale Valisi Abdül-
kadir Atal›k, Gaziantep Valisi Süleyman Kamç›’n›n yan› s›ra çok
say›da kamu ve özel kurulufl üst düzey yöneticilsi kat›ld›. Kale
Grubu’nun yerli ve yabanc› ifl ortaklar›, bayileri ve çal›flanlar› da
bu özel günde 52.y›l coflkusunu paylaflmak için törendeydi.

Törende konuflan Devlet Bakan› ve Baflbakan Yard›mc›s› Ce-
mil Çiçek, bu törenlere 12. kez kat›lmaktan mutluluk duydu¤unu
dile getirerek, ‹brahim Bodur’un Türkiye’nin nadir ifladamlar›ndan
oldu¤unu söyledi. Çiçek, “Bugün 140 ülkeye 17 bin çeflit sanayi
mal› sat›yorsak bu ‹brahim Bodur gibi insanlar sayesinde. Bu eser
sadece sizin de¤il, milletimize b›rak›lm›fl eserdir. Kalebodur bir ba-
flar› hikâyesi. Bir maladan ç›k›p, bir seramik imparatorlu¤u olduy-
sa bu üniversitelerde doktora konusu olmal›d›r. Her ilde Say›n ‹b-
rahim Bodur gibi bir müteflebbis ve Kale Grubu gibi bir kurulufl
olursa Türkiye, Dünya liginde oynayan ilk 10 ülke içerisinde yer
al›r” dedi. Törende savunma sanayine katk›lar›ndan dolay› ‹brahim

Kale Group’s year 52 “Ceramic Festival” celebrations were
held on July 27, 2009 at Çan district of Çanakkale where Kalesera-
mik Factories are installed. The ceremony was attended by a large
number of top level executives of government and private instituti-
ons, alongside of Minister of State and Deputy Prime Minister Ce-
mil Çiçek; Minister of State Nafiz Özak, Minister of National Defen-
ce Vecdi Gönül, Transportation Minister Binali Y›ld›r›m, TGNA For-
mer Speaker Y›ld›r›m Akbulut, K›r›kkale MP Vahit Erdem, Elaz›¤ MP
Necati Çetinkaya, Çanakkale MPS Mehmet Danifl, Müjdat Kuflku
and Mustafa Kemal Cengiz, Former Minister of Industry and Trade
Ali Coflkun, Governor of Çanakkale Abdülkadir Atal›k, Governor of
Gaziantep Süleyman Kamç›. Kale Group’s local and international
business partners, dealers and employees were also at the cere-
mony to share the excitement of year 52 on this special day.

Minister of State and Deputy Prime Minister Cemil Çiçek, no-
ting that he was happy to attend these ceremonies for the 12th ti-
me, noted that Ibrahim Bodur was one of Turkey’s rare business-
men. Çiçek said; “If we are selling 17,000 kinds of industrial go-
ods to 140 countries, this is thanks to people like Ibrahim Bodur.
This work is not just yours but one left to our nation. Kalebodur is
a success story. If it has become a ceramic empire starting from
a single trowel, this should be a subject for PhD studies at univer-
sities. If there is one entrepreneur like Mr. Ibrahim Bodur and an
institution like Kale Group in each province, Turkey will be among
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Bodur’a plaket veren Milli Savunma Bakan› Vecdi Gönül, Türk üre-
timinin artmas› ve geliflmesi için büyük katk›lar yapt›¤›n› belirterek
“OYAK’›n kuruluflunda ve geliflmesinde, Roketsan’›n kuruluflunda
‹brahim Bey’in flahsi katk›lar› vard›r. Ayr›ca insans›z hava arac›n›n
yap›m›nda Kalekal›p’›n, dünyan›n en büyük havac›l›k projesi F35’te
Kale Havac›l›k’›n baflar›lar› takdire flayand›r. Bu nedenle flükran
duygular›m›z›n ifadesi için bu plaketi kendisine sunuyoruz’’ dedi.

“Sanayi odas›n› kuran üç kifli kald›k”
Kale Grubu Kurucusu ve Onursal Baflkan› Dr. ‹brahim Bodur

da törende yapt›¤› konuflmada sanayi odas›n› kuran üç kifli kald›k-
lar›n› söyleyerek, sanayicili¤in devlete ve insana hizmet oldu¤unu
vurgulad›. Fabrikalar› kurdu¤u s›radaki an›lar›n› paylaflan ‹brahim
Bodur, Kaleseramik Fabrikalar›’n›n temelini bundan 52 y›l önce
mala ile att›klar›n› hat›rlatarak “Biz bu ruhu Çanakkale gazilerinden
ald›k. ‹nanç, birlik beraberlik ruhuyla, ülkeye bir fleyler yapma az-
miyle bafllad›k ve bugüne getirdik. Çanakkale Seramik, Anado-
lu’da sanayileflmenin öncüsü oldu. Bugün bayilerimizle birlikte 10
bin kiflilik bir aile olduk” dedi. 

Kale Grubu Baflkan› Zeynep Bodur Okyay ise konuflmas›nda
dünya ve Türkiye ekonomisindeki geliflmeleri aktararak, seramik
sektörüne etkilerini de¤erlendirdi. Küresel krizin anahtar›n›n, G-8
ülkelerinin tüketim gücünün yerine gelmesini beklemek de¤il, ge-
liflmekte olan ülkeler aras›ndaki ticaret hacmini bir an önce artt›r-
maktan geçti¤ini söyleyen Okyay, ’’Türk sanayinin canlanmas›
do¤rultusunda inflaat sektörünün stratejik öneminin vurgulanmas›
gibi AB ülkelerinde uyguland›¤› flekilde ek teflvik paketleri ile des-
teklenmesi en büyük dile¤imizdir” dedi. Kale Grubu’nun kriz kar-
fl›s›nda yeni hedefler belirledi¤ini anlatan Okyay flunlar› söyledi:

’’Kale Grubu, vizyonunu ‘Bölgesel Bir Lider Olmak’ fleklinde
yenilemifltir. 2001’de 427 milyon TL olan net ciromuz, 2008 sonu
itibariyle 980 milyon TL’ye ç›karak, yedi y›ll›k bir süreçte grubu-
muza yüzde 129 büyüme sa¤lam›flt›r. Grup olarak konsolide ge-
lirlerimizin bu y›l 1,04 milyar TL olmas›n› bekliyoruz. 2008 y›l› ikin-
ci yar›s›ndan itibaren Türk ekonomisini de derinden etkilemeye
bafllayan global krize karfl› Kale Grubu tedbirli davranarak gir-
mifl ve ikinci befl y›ll›k stratejik hedefleri do¤rultusunda büyüme
planlar›n› revize etmifltir.’’ Okyay ayr›ca, Ceramic World Review
taraf›ndan her y›l yay›nlanan “Dünyan›n En Büyük Seramik Üre-
ticileri” listesinde, Kaleseramik'in, bu y›l da üretim kapasitesine
göre Avrupa'n›n ikinci, dünyan›n onuncu, üretim miktar›nda ise
Avrupa'n›n alt›nc›, dünyan›n yirminci büyük karo seramik flirketi
oldu¤unu anlatt›.

the top ten countries playing in the world league”. Minister of
National Defence Vecdi Gönül, who presented Ibrahim Bodur a
plaque for his contribution to defence industry at the ceremony,
noting that Bodur has made great contributions for the enhance-
ment and development of production in Turkey, said; “Mr. Ibrahim
has had personal input to the establishment and development of
Oyak and the establishment of Roketsan. Also, Kalekal›p’s achi-
evements in building the manless aircraft and the achievements
of Kale Havac›l›k in the world’s greatest aviation project, F35, are
notable. Therefore, we present this plaque to express our senti-
ments of gratitude to him.

“Three of us left out of those establishing the
chamber of industry” 

Dr. Ibrahim Bodur, the Founder and Honorary President of Ka-
le Group, at the speech he gave at the ceremony, noting that only
three people who established the chamber of industry are rema-
ining, emphasized that being an industrialist is a service to the
state and the human being. Sharing his memories of the times
when he established the factories; Ibrahim Bodur, reminding that
they laid the foundations of Kale Seramik factories 52 years ago
with a trowel, said; “We got this spirit from those wounded in Ça-
nakkale. We started with the ambition of doing some things for the
country in a spirit of unity and collectivity and arrived at the pre-
sent. Çanakkale Seramik was the leader of industrialization in
Anatolia. Today, we have become a family of 10,000 people toget-
her with our dealers. 

President of Kale Group Zeynep Bodur Okyay, in her speech,
conveying the developments in the global and Turkish economi-
es, discussed the impacts on the ceramic industry. Pointing out
that the key to the global crisis is not to wait for restoration of the
consumption power of G-8 countries but to increase as soon as
possible the trade volume between developing countries, Okyay
said; “Like underscoring of the strategic significance of the const-
ruction industry, for revitalization of the Turkish industry, support
by additional incentive packages as implemented in EU countries
is our greatest wish”. Explaining that Kale Group has set new tar-
gets against a crisis, Okyay added; 

“Kale Group has renewed its vision as ‘Being a Regional Le-
ader’.  Our net turnover, which was 427 million TL in 2001, has af-
forded a growth of 129 percent to our group in a seven year peri-
od, going up to 980 million TL as of the end of 2008. As a group,
we anticipate that our consolidated income will be 1.04 billion TL
this year. Against the global crisis which started to affect the Tur-
kish economy deeply starting from the second half of 2008, Kale
Group has acted prudently and revised its growth plans in line
with the second five year strategic objectives”. Okyay also noted
that in the list of “The World's Greatest Ceramic Manufacturers”
published annually by Ceramic World Review, Kaleseramik is Eu-
rope’s second and the world’s tenth largest ceramic tile company
in terms of production capacity and it is Europe’s sixth and the
world’s twentieth in terms of production volume. 

Milli Savunma Bakan› Vecdi Gönül, Kale Grubu’nun kurucusu ‹brahim Bodur’a,

savunma sanayine yapt›¤› katk›lardan dolay› plaket verdi.

Minister of National Defense Vecdi Gönül presented a plaque to the founder of 

Kale Group ‹brahim Bodur, for his contributions to the  defense industry.
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Ulusal Kümelenme Politikas›n›n
Gelifltirilmesi Projesi’yle, ihracat verileri de

dikkate al›narak, ancak a¤›rl›kl› olarak
istihdam verileri kapsam›nda ülke çap›nda

32 sektörde do¤al küme tespit edildi¤ini
kaydeden Devlet Bakan› Ça¤layan, öncelikli
olarak da 10 kümenin saptand›¤›n› anlatt›.

Minister of State Ça¤layan, who noted

that natural clusters were determined in

32 sectors countrywide under the National

Clustering Policy Development Project,

considering predominantly employment

data and also export data, said that firstly

10 clusters have been identified. 

32 sektörde do¤al
küme tespit edildi

Natural clusters 
determined in 
32 sectors 

D MDevlet Bakan› Zafer Ça¤layan, dünya ekonomisini birinin
yerken, di¤erinin yutkundu¤u bir ziyafet sofras› olmaktan ç›kara-
cak fleyin inovasyon ve ileri teknoloji yoluyla ülkelerin refah›n›n
artmas› oldu¤una inand›klar›n› söyledi. Bakan Ça¤layan, Tar›m
ve Köyiflleri Bakan› Mehmet Mehdi Eker’in de kat›ld›¤› “Ulusal
Kümelenme Politikas›n›n Gelifltirilmesi Projesi Kapan›fl Etkinli-
¤i”nde yapt›¤› konuflmada, küresel krizin öncelikleri de¤ifltirme-
ye ve k›sa vadeli düflünmeye zorlad›¤›n›, ana e¤ilimleri kaç›rma
tehlikesi ile karfl› karfl›ya b›rakt›¤›n› kaydetti. Fiyata dayal› reka-
bet gücü safhas›n›n geride b›rak›ld›¤›n› anlatan Ça¤layan, “fiim-
di, önümüzde yeni bir safha var, ileri teknoloji alanlar›nda reka-
bet edebilme, yenilik yapabilme ve en son sofistike piyasa seg-

Minister of State Zafer Ça¤layan said that they believe that
the thing which will allow the  world economy not to be a feast
where someone eats and the other envy, is the enhancement of
the welfare of countries through innovation and advanced tech-
nology. Minister Ça¤layan, in his speech at the “National Cluste-
ring Policy Development Project Closing Event” participated in
also by Minister of Agriculture and Rural Affairs Mehmet Mehdi
Eker, noted that the global crisis compels one to change prioriti-
es and to think short-term, leaving one face to face with the risk
of missing the main trends. Explaining that the phase of price ba-
sed competitiveness has been left behind, Ça¤layan said; “Now
we have a new phase before us. The phase of ability to compe-
te in the fields of advanced technology, to make innovations and
to be able to exist in the latest sophisticated market segments
with differentiated and original products. The parameters of our
new competition concept will be these”. 
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mentlerinde farkl›laflt›r›lm›fl ve özgün ürünler ile var olabilme saf-
has›. ‹flte bizim yeni rekabet anlay›fl›m›z›n da parametreleri bun-
lar olacak” dedi. 

“Yeni pazarlar için kollar› s›vad›k. Rekabet gücümüzü art›r-
mak için de yeni aç›klanan teflvik paketimiz ve kümelenme yol
haritalar›m›z haz›r” diyen Ça¤layan, teflvik paketi ve kümelenme
kapsam›nda 20 ilde hangi sektörlerde ne yap›labilece¤inin ana-
liz ve yol haritalar›n›n oluflturulmas› çal›flmalar›n›n birbirinden
ba¤›ms›z yürüdü¤ünü ve her iki çal›flman›n kümelerin desteklen-
mesine iflaret etti¤ini söyledi. Ça¤layan, kamu kesiminin Küme-
lenme Projesi'yle bir inisiyatif ald›¤›n› ve özel sektöre rehber ola-
cak çal›flman›n haz›rlanmas›na ön ayak oldu¤unu belirterek,
“Özel sektöre, ‘Teflvik paketi aç›kland›, yol haritan›z da haz›r ar-
t›k top sizde’ demiyoruz. Özel sektörün yan›nda olmaya devam
edece¤iz” diye konufltu.

Proje kapsam›nda, uluslararas› kümelenme standartlar› çer-
çevesinde, ihracat verileri de dikkate al›narak, ancak a¤›rl›kl›
olarak istihdam verileri kapsam›nda ülke çap›nda 32 sektörde
do¤al küme tespit edildi¤ini kaydeden Ça¤layan, öncelikli ola-
rak da 10 kümenin saptand›¤›n› anlatt›. Ça¤layan, bu çerçeve-
de, “Ankara Makine ‹fl Kümesi, Ankara Yaz›l›m ‹fl Kümesi, Deniz-
li-Uflak Ev Tekstili ‹fl Kümesi, Eskiflehir-Bilecik-Kütahya Seramik
‹fl Kümesi, ‹zmir Organik G›da ‹fl Kümesi, Konya Otomotiv Yan
Sanayi ‹fl Kümesi, Manisa
Elektrik-Elektronik Aletler ‹fl
Kümesi, Marmara Otomotiv
‹fl Kümesi, Mersin ‹fllenmifl
G›da ‹fl Kümesi ve Mu¤la
Yat Üretimi ve Yat Turizmi ‹fl
Kümesi” için pilot çal›flma
yap›ld›¤›n› ve yol haritas› ha-
z›rland›¤›n› söyledi. 

Bakan Ça¤layan, küme-
lenme projesi ile baflta KO-
B‹'ler olmak üzere firmalar
aras›ndaki iflbirli¤i imkânlar›-
n›n ve yenilikçilik faaliyetleri-
nin gelifltirilmesi, yabanc›
sermayenin çekilmesi, ölçek
ekonomilerinin yarat›lmas›,
bölgesel ve ulusal düzeyde
rekabet gücünün art›r›lmas›-
na katk› sa¤layacak altyap›-
n›n oluflturulmas›na yönelik
politikan›n ortaya konulma-
s›n›n hedeflendi¤ini bildirdi.
Temel olarak, kamu sektörü,
özel sektör, üniversiteler ve
sivil toplam kurulufllar›n›n ifl-
birli¤i içerisinde çal›fl›lmas›-
n›n öngörüldü¤ünü ifade
eden Ça¤layan, Kümelen-
me Projesi'nin Türkiye için
kümelenme konusunda te-
mel bir çerçeve oluflturaca-
¤›n› da sözlerine ekledi.

Ça¤layan, who added; “We rolled up our sleeves for new
markets and to increase our competitiveness, the newly announ-
ced incentives package and our clustering roadmaps are re-
ady”, also said that the studies on the analysis and formation of
roadmaps for what can be done in which sectors in 20 provinces
under the incentives package and clustering are conducted in-
dependently and both studies point to support to be given to
clusters. Ça¤layan, stating that an initiative was taken by the
public sector with the Clustering Project, leading the preparati-
ons for work to guide the private sector, said; “We’re not saying
to the private sector ‘The incentives package is announced. Yo-
ur roadmap is ready. Now, play ball’. We will continue to stand
by the private sector”. 

Minister of State Ça¤layan, who noted that under the project,
in the framework of international clustering standards, 32 sectors
countrywide under the standards of international clustering, con-
sidering predominantly employment and also export data, said
that firstly 10 clusters have been identified. Ça¤layan said that
pilot studies are under way and roadmaps are being prepared in
this context for “Ankara  Machine Business Cluster, Ankara Soft-
ware Business Cluster, Denizli-Uflak Home Textiles Business
Cluster, Eskiflehir-Bilecik-Kütahya Ceramics Business Cluster,
Izmir Organic Food Business Cluster, Konya Automotive Supply

Industry Business Cluster,
Manisa Electrical-Electro-
nic Appliances Business
Cluster, Marmara Automa-
tive Business Cluster, Mer-
sin Processed Food Busi-
ness Cluster and Mu¤la
Yacht Building and Yacht
Tourism Business Cluster. 

Minister Ça¤layan sta-
ted that by the clustering
project, it is targeted that
policies are set forth on for-
mation of the infrastructure
which will contribute to the
development of opportuni-
ties for collaboration bet-
ween firms and innovation
activities lead by SMSEs,
attracting foreign capital,
creation of economies of
scale and enhancement of
regional and international
level competitiveness.
Ça¤layan, who said that
basically corporation of the
public sector, private sec-
tor, universities and non-
governmental organizati-
ons is envisioned, added
that the Clustering Project
will form a basic framework
for clustering in Turkey. 
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D›fl Ticaretten Sorumlu Devlet Bakan› Zafer Ça¤layan, stra-
tejik ifl birli¤ini ekonomik entegrasyon olarak gördüklerini ifade
ederek, Irak’›n Türkiye’nin d›fl ticaretinde önemli paya sahip ol-
du¤unu ve ihracatta beflinci s›rada yer ald›¤›n› kaydetti. Bakan
Ça¤layan, bu y›l Irak’a ihracat›n yüzde 50’den fazla artt›¤›n› be-
lirterek, y›l›n sonunda 7 milyar do-
larl›k ihracat rakam›na ulafl›laca¤›n›
söyledi. Ça¤layan, “Önümüzdeki iki
y›lda bu rakam› 20 milyar dolara ç›-
karmay› hedefliyoruz” dedi. Ça¤la-
yan, Irak’ta befl yüzden fazla Türk
firmas›n›n 7 milyar dolarl›k müteah-
hitlik taahhüdü gerçeklefltirdi¤ini
belirterek, Irak’ta s›f›rdan yap›lan-
man›n bafllayaca¤›na ve müteah-
hitlik alan›nda pek çok ifl olana¤›n›n
ortaya ç›kaca¤›na dikkati çekti. Türkiye-Irak s›n›r›nda geçmiflte
çat›flmalar›n yafland›¤› yerde özel bir sanayi bölgesinin kurula-
ca¤›n› bildiren Ça¤layan, ortak ve münferit yat›r›mlar›n yap›laca-
¤›n› söyledi.  2009 y›l› için ihracat rakam›n› 104 milyar dolara re-
vize ettiklerini hat›rlatan Ça¤layan, flunlar› söyledi: “2010 dünya
ticaretinde pozitif büyümenin yaflanaca¤› bir dönem olacak. An-
cak, dünyadaki pasta küçülüyor ve giderek dünya ticaretinden
pay almak zorlafl›yor. 2010, ihracat›m›zda çok önemli gelifl-
melerin olaca¤› bir y›l olacak.” 

Minister of State in charge of Foreign Trade, Zafer Ça¤layan,
noting that they see strategic cooperation as economic integra-
tion, pointed out that Iraq has an important place in Turkey’s fo-
reign trade, ranking fifth in exports. Minister Ça¤layan, stating
that exports to Iraq grew by more than 50 percent this year, the

volume of exports by the end of the
year will be 7 billion Dollars. Ça¤la-
yan said; “In the next two years,
we’re aiming to bringing this figure
up to 20 billion Dollars”. Remarking
that more than 500 Turkish firms ha-
ve contracts of 7 billion Dollars in
Iraq, Ça¤layan pointed out that bu-
ild-ups will start from zero in Iraq
and there will be ample business
opportunities in the field of contrac-

ting. Ça¤layan, who pointed out that a special industrial zone
will be established on the Turkish-Iraqi border at the scene of
previous fighting, said that joint and individual projects will be
executed. Reminding that they have revised the exports figure
for 2009 as 104 billion Dollars, Ça¤layan added; “2010 will be a
time of positive growth in the world trade. However, the global
pie is shrinking and it’s becoming increasingly difficult to get a
share of world trade. 2010 will be a year where very important
developments will take place in our exports”. 

Irak’a ihracatta hedef iki y›lda 20 milyar dolar

2009’da Irak’a ihracat›n yüzde 50 artt›¤›n›
söyleyen Devlet Bakan› Zafer Ça¤layan,
y›l›n sonunda 7 milyar dolarl›k ihracat

rakam›na ulafl›laca¤›n› söyledi. 

Minister of State Zafer Ça¤layan, noting that

exports to Iraq grew by 50 percent in 2009,

says 7 billion Dollars worth of exports will be

reached by the end of the year. 

The target is 20 billion Dollars 
in two years in exports to Iraq 

Zafer Ça¤layan
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The results covering the first six months of 2009
of the survey held among the members of Istanbul
Chamber of Commerce (ISO) for being able to deter-
mine the conditions, problems, expectations and
predictions of the private sector manufacturing in-
dustry and to develop proposals for solutions and
expectations for 2009 were announced by Tan›l Kü-
çük, ISO Chairman of Board of Directors. At the sur-
vey, it was observed that in contrast to the survey for
the second half of 2009, the expectations on the se-

cond half of 2009 were rather optimistic. According to the sur-
vey, it is expected that the second half of 2009 will be more po-
sitive in terms of all indicators compared to the first half of 2009.
While in the second half of 2009, 19.4 percent of enterprises ex-
pect a reduction in their production, 20,1 percent in their domes-
tic sales, 22.3 percent in their international sales and 21.8 per-
cent in their new orders, the percentage of enterprises expecting
a reduction in their employment was 18.5 percent. The survey re-
vealed that the contraction in the economy is expected to slow
down in the second half of 2009. Although the economy has dec-
lined by 13,8 percent in the first quarter of 2009, the contraction
expectation of companies for the whole year is at the level of 4.6
percent. The ratio of enterprises stating adversity in all indica-
tors, save employment, in the survey was over 55 percent. Whi-

le 47.6 percent of companies noted a reduc-
tion in their production over the previous

year in the survey covering the second
half of 2008, this percentage went up

to 59.6 percent in the first half of
2009. The CPI increase predic-
tion for 2009 by the companies
was 7.1 percent. 

Industrialists hopeful
of the second half 

‹SO Ekonomik Durum Tespit Anketi’ne
kat›lan iflletmeler, 2009’un ikinci yar›s›n›n,
y›l›n ilk yar›s›na göre daha olumlu geçece¤i
beklentisinde oldu¤unu bildirdi.

Enterprises participating in ISO State of the

Economy Survey say that their expectation is

that the second half of 2009 will be more

positive compared to the first half. 

Özel sektör imalat sanayinin içinde bulundu¤u
koflul, sorun, beklenti ve öngörülerini tespit edebil-
mek, çözüm önerileri gelifltirebilmek amac›yla ‹stan-
bul Sanayi Odas› (‹SO) üyeleri aras›nda gerçekleflti-
rilen anketin 2009 y›l› ilk alt› ay›n› kapsayan sonuçla-
r› ile 2009 beklentileri, ‹SO Yönetim Kurulu Baflkan›
Tan›l Küçük taraf›ndan aç›kland›. Ankette, 2008 ikin-
ci yar›ya ait anketten farkl› olarak, 2009’un ikinci ya-
r›s›na yönelik beklentilerin oldukça iyimser oldu¤u
görüldü. Ankete göre, 2009 y›l› ikinci yar›s›n›n, 2009
ilk yar›ya göre tüm göstergelerde daha olumlu geçmesi bekleni-
yor. 2009 ikinci yar›da iflletmelerin yüzde 19,4’ü üretimlerinde,
yüzde 20,1’i iç sat›fllar›nda, yüzde 22,3’ü d›fl sat›fllar›nda, yüzde
21,8’i de yeni siparifllerinde azalma beklerken, istihdamlar›nda
azalma bekleyen iflletmelerin oran› yüzde 18,5 oldu. Anket, ifllet-
melerin, ekonomideki küçülmenin 2009 y›l› ikinci yar›s›nda ya-
vafllayaca¤› beklentisinde oldu¤unu da ortaya koydu. 2009’un
ilk çeyre¤inde ekonominin yüzde 13,8 oran›nda küçülmesine
ra¤men, iflletmelerin y›l genelindeki küçülme beklentisi yüzde
4,6 düzeyinde bulunuyor. Anket kapsam›nda istihdam hariç di-
¤er tüm göstergelerde olumsuzluk bildiren iflletmelerin oran›
yüzde 55’in üzerinde kald›. 2008 y›l› ikinci yar›y› kapsayan anket-
te iflletmelerin yüzde 47,6’s› üretimlerinin bir önceki döneme

göre azald›¤›n› belirtirken, bu oran
2009 y›l›n›n ilk yar›s›nda yüzde

59,6’ya ç›kt›. ‹flletmelerin 2009 y›l›
TÜFE art›fl tahmini yüzde 7,1

düzeyinde oldu. 

Sanayiciler ikinci
yar›dan umutlu

Tan›l Küçük
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Türkiye ‹hracatç›lar Meclisi (T‹M) Baflkan›
Mehmet Büyükekfli, tam say›m uygulamas›n›n ta-
mamen haks›z bir uygulama ve tarife d›fl› bir en-
gel oldu¤unu belirterek, Rusya’n›n Türk ürünleri-
ne bir y›ldan beri yapt›¤› bu uygulaman›n, Rus-
ya’ya ihracatta yaklafl›k yüzde 58’lik bir düflüfl
meydana getirdi¤ini söyledi. 

Büyükekfli, uygulaman›n yürürlükten kalkma-
s›n›n henüz çok yeni oldu¤unu, fiilen iflleyifli gör-
mek istediklerini, de¤erlendirmelerini ona göre
yapacaklar›n› bildirdi. Türkiye’nin yedi ayl›k ihra-
cat›nda yaflanan düflüflün yaklafl›k yüzde 33 ol-
du¤unu, Rusya’ya yap›lan ihracattaki düflüflün
ise yaklafl›k yüzde 58 oldu¤unu ifade eden Büyü-
kekfli, “Rusya’ya ihracattaki düflüfl, neredeyse
Türkiye’nin tüm dünyaya ihracat›ndaki düflüflün iki kat›” dedi. 

Büyükekfli, söz konusu uygulaman›n, tamamen haks›z bir
uygulama ve tarife d›fl› bir engel oldu¤unu kaydederek, “Bu ta-
rife d›fl› engelin kald›r›lmamas›, iki ülke aras›ndaki ticarette iyi ni-
yeti de olumsuz yönde etkiliyordu. Tam denetimin kald›r›lmas›
uygulamas›n› fiilen görmek, de¤erlendirmemizi ona göre yap-
mak istiyoruz” diye konufltu. 

Bu arada, Rusya, “gümrüklerde Türk mallar›na yönelik tam
kontrol içeren 13 A¤ustos 2008 tarihli genelgeyi 17 A¤ustos iti-
bar›yla iptal etti¤ini” Gümrük Müsteflarl›¤›’na bildirdi. Böylece iki
ülke aras›ndaki ticarette önceki duruma dönüldü. Rus gümrük-
lerinde Türkiye’den gelen mallar tam say›m uygulamas›na ve s›k›
kontrollere tabi tutulmadan geçebilecek. Bir y›ld›r devam eden
sorunun çözüme kavuflmas›yla, Türkiye ve Rusya aras›ndaki
ticaret hacminin artmas› bekleniyor. 

Turkish Exporters Assembly (TIM) President
Mehmet Büyükekfli, noting that the full count prac-
tice is totally unfounded and is an obstruction out-
side tariffs, said that this practice implemented by
Russia on Turkish products for one year has lead
to a drop of approximately 58 percent in exports to
Russia. 

Büyükekfli said that the abolishment of the
practice is very recent and they wanted to see
how it works and they will give their opinions ac-
cordingly. Stating that the decline experienced in
Turkey’s exports over seven months is 33 percent
and the fall in the exports made to Turkey is app-
roximately 58 percent, Büyükekfli said; “The per-
centage drop in exports to Russia is almost two ti-

mes the percentage decline in Turkey’s exports to the whole
world”. 

Noting that the said practice is totally unfounded and outside
tariffs, Büyükekfli said; “Non-removal of this non-tariff obstruction
was affecting good faith in trade between two countries adversely.
We want to see the actual abolishment of full inspection and ma-
ke out evaluation accordingly”. In the meantime, Russia notified
Undersecretariat of Customs that “It cancelled the Directive dated
August 13, 2008 involving full inspection of Turkish goods at cus-
toms as of August 17”. Hence, the previous conditions were res-
tored in the trade between the two countries. Goods coming from
Turkey will be able to pass without being subject to the full count
practice and tight controls and Russian customs. It is expected
that the trade volume between Turkey and Russia will grow upon
resolution of the problem which has been going on for one year. 

“Bir y›lda yüzde 58 düflüfl yafland›”
“58 percent drop in one year” 

Rusya’n›n Türk ürünlerine bir y›ldan beri
gümrüklerde uygulad›¤› tam say›m

uygulamas› ihracatta yaklafl›k yüzde 58’lik
bir düflüfl meydana getirdi.

The full count practice implemented by Russia

against Turkish products at customs for one

year lead to a decline of approximately 58

percent in exports.

Türkiye Ekonomi Politikalar› Araflt›rma Vakf› (TEPAV), ekono-
mi politikalar› analisti Sarp Kalkan ve araflt›rmac› Ülkem Bafldafl
taraf›ndan haz›rlanan “‹hracat›n Desteklenmesine Yönelik Türki-
ye’nin Rakiplerinin Uygulad›klar› Kamu Politikalar›” bafll›kl› politi-
ka notu yay›mlad›.  Türkiye’nin durumuyla ilgili bilgi verilirken de,
son bir y›ll›k süreçte ihracat›n gelifltirilmesine yönelik al›nan ön-
lemler s›raland› ve tüm bu tedbirlerin “büyük ölçüde yetersiz kal-
d›¤› ve Türkiye’nin ihracat›n›n birçok ürün ve ülke grubunda pa-
zar kay›plar›na yol açabilecek flekilde darald›¤›” kaydedildi.

“Tedbirler yetersiz kald›”
Turkish Economic Policies Research Foundation (TEPAV)

published a policy note titled “Public Policies Implemented by
Turkey’s Competitors for Supporting Exports” prepared by Eco-
nomic Polices Analyst Sarp Kalkan and Researcher Ülkem Bafl-
dafl.  Regarding Turkey’s position, the measures adopted for de-
velopment of exports during the last one-year period are enume-
rated, noting that all these measures “are inadequate largely
and Turkey’s exports have contracted in such a way to lead to
market losses in many product and country groups”. 

“Measures and inadequate” 
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Avrupa’n›n iki büyük ekono-
misi Fransa ve Almanya tekrar
büyümeye  bafllad›. Euroyu kul-
lanan on alt› ülkenin oluflturdu-
¤u Euro Bölgesi’nin en büyük
ekonomisi Almanya, ikinci çey-
rekte sürpriz bir flekilde dur-
gunluktan ç›kt›. Ekonomi, ikinci
çeyrekte önceki çeyre¤e göre
yüzde  0,3 büyüdü. Beklenti,
ekonominin yüzde 0,3 darald›¤›
yönündeydi. Alman ekonomisi
ikinci çeyrekte y›ll›k bazda ise
yüzde 7,1 küçüldü. Ekonominin y›ll›k bazda yüzde 7,2 daral›¤›
tahmin ediliyordu. Alman ekonomisinin durgunluktan ç›kmas›,
Euro Bölgesi’nde iyileflme umutlar›n› güçlendirdi. Frans›z ekono-
misi de ikinci çeyrekte önceki çeyre¤e göre yüzde 0,3 büyüme
kaydetti. Fransa Ekonomi Bakan› Christine Lagarde, büyümenin
çok flafl›rt›c› oldu¤unu söyledi. Frans›z ekonomisi dört çeyreklik
daralman›n ard›ndan ilk kez pozitif büyüme gerçeklefltirdi. 

France and Germany, two largest
economies of Europe, started to grow on-
ce again. The largest economy of the Eu-
ro Zone formed by sixteen Euro using co-
untries; Germany, surprisingly came out
of the recession in the second quarter.
The economy grew by 0.3 percent in the
second quarter over the first one. The ex-
pectation was a 0.3 percent contraction in
the economy. In the second quarter, the
German economy contracted by 7.1 per-
cent on yearly basis. The economy was
expected to have contracted by 7.2 per-

cent in yearly terms. The German economy’s exiting from the re-
cession boosted the hopes of improvement in the Euro zone.
The French economy, too, grew by 0.3 percent in the second
quarter compared to the first quarter. French Minister of the Eco-
nomy, Christine Lagarde, said that the growth was highly surpri-
sing. The French economy experienced a positive growth for the
first time after four consecutive quarters of decline. 

‹malat sanayinde kapasite kullan›m oran› a¤ustos ay›nda,
geçen y›l›n ayn› ay›na göre 6,5 puan azalarak 69,7 seviyesinde
gerçekleflti. Türkiye ‹statistik Kurumu (TÜ‹K), ''‹malat Sanayinde
E¤ilimler A¤ustos 2009'' sonuçlar›n› aç›klad›. Buna göre, imalat
sanayinde kapasite kullan›m oran›, geçen y›l›n ayn› ay›na göre
yüzde 6,5, bir önceki aya göre de 2,6 puan azald›. 2008 y›l›
A¤ustos ay›nda yüzde 76,2 olan üretim de¤eri a¤›rl›kl› kapasite
kullan›m oran›, bu y›l›n a¤ustos ay›nda 69,7 seviyesinde
gerçekleflti. Kapasite kullan›m oran› bu y›l›n temmuz ay›nda
yüzde 72,3 düzeyindeydi.

In the manufacturing industry, the capacity utilization ratio was
at the level of 69.7 percent with a drop of 6.5 points over the same
month last year in August. Turkish Statistics Institute (TÜIK)
announced the results of the “Trends in the Manufacturing
Industry August 2009”. Accordingly, the capacity utilization ratio
came down by 6.5 percent compared to the same month last year
and 2.6 points over the previous month in the manufacturing
industry. The production value weighted capacity utilization ratio
which was 76.2 percent in August 2008 was 69.7 percent in
August this year. The capacity utilization ratio was at the level of
72.3 percent in July this year.  

Almanya ve Fransa 
tekrar büyümeye bafllad›

Germany and France 
start to re-grow 

Kapasite kullan›m› düfltü

Capacity usage drops 

Kapasite Kullan›m Oranlar› / Capacity Utilization Ratios 

YILLAR (yüzde)/ YEARS (percentage)
2004 2005 2006 2007 2008 2009

Ocak (January) 77,2 76,6 75,4 78,3 80,3 63,8    
fiubat (February) 73,5 77,1 77,2 80,1 79,3 63,8    
Mart (March) 82,1 80,5 80,7 82,0 81,2 64,7    
Nisan (April) 76,5 79,8 82,3 81,7 81,7 66,8    
May›s (May) 84,3 81,3 82,6 83,3 82,4 70,4    
Haziran (June) 85,3 81,4 83,1 83,5 82,3 72,7    
Temmuz (July) 83,9 80,6 81,8 81,9 80,0 72,3    
A¤ustos (August) 81,4 79,8 79,4 80,3 76,2 69,7  
Eylül (September) 84,3 82,7 82,7 83,2 79,8    
Ekim (October) 82,4 82,3 82,4 83,1 76,7    
Kas›m (November) 83,5 80,9 82,8 82,6 72,9    
Aral›k (December) 84,0 80,7 81,7 81,1 64,7

Cari Fiyatlarla Sabit Fiyatlarla / Current Prices Fixed Prices
GSYH GSYH / GDP GDP

Dönem (Milyon Lira) (Yüzde) (Milyon Lira) (Yüzde) 
(Period) (Million TL) (Percentage) (Million TL) (Percentage)
2008 1.dönem/1st quarter (*) 215.562 14,7 24.483 7,2
2008 2.dönem/2nd quarter (*) 239.436 17,8 25.279 2,8
2008 3.dönem/3rd quarter (*) 262.384 13,0 28.049 1,0
2008 4.dönem/4th quarter (*) 232.717 5,9 24.353 -6,5
2008 Y›ll›k/ Annual (*) 950.098 12,7 102.164 0,9
2009 1. Dönem/1st quarter (*) 209.433 -2,8 20.984 -14,3
2009 2. Dönem/2nd quarter 228.817 -4,4 23.513 -7,0

(*) ‹lgili dönemlerde güncelleme yap›ld›/ Updated for applicable periods
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Tüketici E¤ilim ‹statistikleri- Consumer Trend Statistics

Ocak fiubat Mart Nisan May›s Haziran Temmuz A¤ustos Eylül Ekim Kas›m Aral›k

Jan. Feb. March Apr. May June July Aug. Sep. Oct. Nov. Dec.

ÜFE 2008 0.42 2.56 3.17 4.50 2.12 0.32 1.25 -2.34 -0.90 0.57 -0.03 -3.54

(De¤iflim-Change % ) 2009 0.23 1.17 0.29 0.65 -0.05 0.94 -0.71 0.42

TÜFE 2008 0.80 1.29 0.96 1.68 1.49 -0.36 0.58 -0.24 0.45 2.60 0.83 -0.41

(De¤iflim-Change % ) 2009 0.29 -0.34 1.10 0.02 0.64 0.11 0.25 -0.30

‹hracat-Exports (Ayl›k-Month) 2008 10,632 11,078 11,429 11,364 12,478 11,771 12,595 11,047 12,793 9,723 9,396 7,722

(Milyon $-million Dolllars) 2009 7,884 8,434 8,162 7,566 7,349 8,342 9,034

‹thalat-Imports (Ayl›k-Month) 2008 16,339 16,027 16,812 17,889 19,306 19,477 20,557 19,251 17,885 14,942 12,073 11,405

(Milyon $-million Dolllars) 2009 9,282 9,076 10,525 10,121 10,838 12,496 12,431

Cari denge-Current Account Balance 2008 -4,151 -3,865 -4,276 -5,179 -4,804 -5,519 -4,006 -3,003 -939 -2,377 -364 -3,007

(milyon $-million Dolllars) 2009 -410 -230 -1,071 -1,490 -1,634 -2,004 286

Bütçe geliri-Budget Revenue 2008 15,781 17,628 13,779 17,562 19,212 18,544 17,920 26,447 13,788 15,107 17,990 15,140

(Ayl›k-Month) (Milyon TL-million TL) 2009 15,830 18,415 13,053 20,063 18,854 15,411 16,785 21,994

Bütçe gideri-Budget Expenditure 2008 16,306 16,608 18,649 18,638 15,823 14,566 21,237 20,437 23,214 15,178 21,375 23,937

(Ayl›k-Month) (Milyon TL-million TL) 2009 18,796 25,808 21,820 21,010 19,464 17,932 23,392 23,518

D›fl borç öde.-Foreign Debt Repayments 2008 2,530 1,342 2,463 963 548 1,281 1,118 800 1,200 977 569 1,936

(Milyon $-million Dolllars) 2009 1,000 985 1,330 802 367 1,989 543 588

Türkiye ekonomisi, bu y›l›n
ikinci çeyre¤inde, geçen y›l›n
ayn› dönemine göre sabit fiyat-
larla yüzde 7 küçüldü. Türkiye
‹statistik Kurumu (TÜ‹K) bu y›-
l›n (Nisan, May›s, Haziran) dö-
nemine iliflkin gayri safi yurtiçi
has›la (GSYH) hesaplar›n›
aç›klad›. Üretim yöntemine gö-
re yap›lan hesaplamaya göre,
y›l›n ikinci çeyre¤inde, geçen
y›l›n ayn› dönemine k›yasla sa-
bit fiyatlarla GSYH yüzde 7'lik
azalmayla 23 milyar 513 mil-
yon lira oldu. Cari fiyatlarla ise
GSYH yüzde 4,4 azal›flla 228
milyar 817 milyon lira düzeyin-
de gerçekleflti. Türkiye ekono-
misi, ikinci üç ayda, dolar ba-
z›nda da cari fiyatlarla yüzde
22,9 küçüldü ve GSYH 145 milyar 630 milyon dolar olarak ger-
çekleflti. Geçen y›l›n ikinci çeyre¤inde, GSYH, cari fiyatlarla
yüzde 17,8, sabit fiyatlarla yüzde 2,8 büyümüfltü. Bu y›l›n tama-
m›nda ekonomide yüzde 4 büyüme öngörülmüfltü ve bu rakam
daha sonra yüzde 3,6 küçülme olarak revize edilmiflti. Türkiye
ekonomisinde y›l›n ilk çeyre¤i için aç›klanan yüzde 13,8 küçül-
me rakam›, yüzde 14,3 olarak revize edildi. Nisan-May›s-
Haziran dönemini kapsayan ikinci çeyrekte yüzde 7 küçülme
meydana geldi. En fazla küçülme yüzde 21 ile inflaat sektörün-
de görüldü.

Turkish economy shrunk by 7
percent in fixed prices over the
same period last year in the  se-
cond quarter of this year. Turkish
Statistics Institution (TÜIK) anno-
unced the gross domestic pro-
duct (GDP) calculations for the
(April, May, June) period of this
year. According to the calculation
made employing the production
technique, in the second quarter
of the year, GDP was TL
23,513,000,000 with a drop of 7
percent in fixed prices compared
to the same period last year. In
current prices, GDP was TL
228,817,000,000 with a decline of
4.4 percent. Turkish economy
contracted by 22.9 percent in
current prices in Dollars, too, with

GDP being 145,630,000,000 Dollars. In the second quarter of
last year, GDP had grown by 17.8 percent with current prices at
2.8 percent with fixed prices. A growth of 4 percent was envisi-
oned for the entirety of this year which was later revised as a
contraction of 3.6 percent. The 13.8 percent contraction figure
announced for the first quarter of the year in Turkish economy
was revised as 14.3 percent. There was a contraction of 7 per-
cent in the second quarter which covers the period April-May-
June. The greatest contraction was observed in the construction
industry with 21 percent. 

Büyümede, yüzde 7 küçüldük
We shrunk by 7 % in growth 

2008 2009
SEKTÖR II. ÇEYREK III. ÇEYREK
(SECTOR) (2ND QUARTER) (3RD QUARTER)
Tar›m (Agriculture) -0,7 6,6
Bal›kç›l›k (Fishing) 11,8 8,4
Madencilik (Mining) 7,7 -5,3
‹malat sanayi (Manufacturing) 4,8 -8,7
Elektrik-gaz (Utilities) 5,9 -6,0
‹nflaat (Construction)             -5,2 -21,0
Ticaret (Trade) 4,5 -15,0
Oteller-Lokantalar (Hotels-Restaurants) 1,5 1,9
Ulaflt›rma-Haberleflme (Transportation-Communication) 4,2 -11,5
Mali Kurulufllar (Financial Institutions) 9,6 7,5
Gayrimenkul Kiralama (Property Rental) 9,4 2,3
E¤itim (Education) 0,7 0,7
Sa¤l›k iflleri ve sos.hizm. (Medical and Social Services) 2,6 2,0
Konut Sahipli¤i (Home Ownership) 1,6 4,8
Eviçi Pers.Çalfl. Hanehalklar› (Domestic Emp. Households) 7,9 0,7
Dolayl› Ölçülen Mali Ara.Hizm.( Indirectly Measured Fin. Med. Services) 9,9 6,6
Vergi Sübvansiyonlar (Tax Subsidies) -2,6 -6,5
GSYH(al›c› fiyatlar›)/ GDP(buyer prices) 2,8 -7,0

TÜ‹K verilerine göre 2008 ve 2009 y›l› ikinci çeyrekte, üretim yöntemine göre 
sektörel geliflme h›zlar›, sabit fiyatlarla flöyle oldu / According to TÜIK data, in the second quarters of 2008 and

2009, the sectoral development rates were as follows with fixed prices: 
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Devlet Bakan› ve Baflbakan Yard›mc›s› Ali Babacan, Orta Va-
deli Program›n Türkiye ekonomisinin yeniden güçlü ve sürdürüle-
bilir bir büyüme dönemine girmesini hedefledi¤ini belirterek, "Ye-
ni Orta Vadeli Program döneminde Türkiye ekonomisinin 2010 y›-
l›nda tekrar büyüme sürecine girmesini, 2011 y›l›ndan itibaren ise
büyümenin ivme kazanmas›n› öngördüklerini" bildirdi. 2009 y›l›n›n
2. Dünya Savafl›’ndan sonra küresel ekonomik aktivitenin en h›z-
l› daralma yaflad›¤› bir y›l oldu¤unu belirten Babacan, flöyle de-
vam etti: "2010-2012 dönemini kapsayan Orta Vadeli Program›-
m›z dünyadaki belirsizliklerin yo¤un bir flekilde yafland›¤› bu zor
süreçte Türkiye ekonomisinin yeniden güçlü ve sürdürülebilir bir
büyüme dönemine girmesini hedeflemektedir. Mevcut uluslara-
ras› konjonktür ülkemizin ihtiyaç duydu¤u yap›sal reform süreci-
nin h›zland›r›lmas›n› gerektirmektedir. Orta Vadeli Program kap-
sam›ndaki tedbirler ve yap›sal reformlarla ekonomimizin temelle-
ri daha da güçlenecek, bütüncül bir yaklafl›mla haz›rlanan prog-
ram ekonomimizde öngörülebilirli¤i art›racak ve güveni pekifltire-
cektir. 

Yeni Orta Vadeli Program döneminde Türkiye ekonomisinin
2010 y›l›nda tekrar büyüme sürecine girmesini, 2011 y›l›ndan iti-
baren ise büyümenin ivme kazanmas›n› öngörmekteyiz." 

Minister of State and Deputy Prime Minister Ali Babacan, no-
ting that the Medium Term Program aims at Turkish economy’s
going into a powerful and sustainable growth period once aga-
in, said; “We envision that the Turkish economy will start the
growth process in 2010 once again in the New Medium Term
Program period and that after 2011, the growth will gain momen-
tum”. Pointing out that 2009 is a year in which global economic
activities have experienced the fastest contraction since World
War 2, added; “Our long-term program covering the period
2010-2012 aims at the Turkish economy’s going into a powerful
and sustainable growth period once again in these tough times
during which the uncertainties in the world are experienced in-
tensely. The existing international conjuncture requires accelera-
tion of the structural reform process our country needs. By the
measures and structural reforms covered by the Medium-Term
Program, the foundations of our economy will be boosted and
the program drafted in an integrated approach will enhance the
predictability in our economy and reinforce trust. 

We envision that the Turkish economy will start the growth
process in 2010 once again in the New Medium Term Program
period and that after 2011, the growth will gain momentum.”

Türkiye'nin 3 y›ll›k yol haritas›

Büyüme (%) ‹flsizlik (%) Cari aç›k Enflasyon

(milyar dolar) (TÜFE-%)

2009 -6 14,8 11 5,9

2010 3,5 14,6 18 5,3

2011 4 14,2 22 4,9

2012 5 13,3 28 4,8

3 y›ll›k hedef program
Growth (%) Unemployment (%) Current deficit Inflation 

(billion dollars) (CPI-%)

2009 -6 14,8 11 5,9

2010 3,5 14,6 18 5,3

2011 4 14,2 22 4,9

2012 5 13,3 28 4,8

3-year target program

Turkey’s roadmap for three years 
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“If domestic market is 
revitalized so will the economy” 

“If domestic market is 
revitalized so will the economy” 

“‹ç pazar canlan›rsa ekonomi de canlan›r”“‹ç pazar canlan›rsa ekonomi de canlan›r”

“Böyle bir ortamda ‹SO olarak,
hükümetten beklentimiz, mevcut iflletmeleri
ve mevcut istihdam› destekleyecek ve çabuk
sonuç verecek önlemlerin devreye
girmesidir. Bu anlamda iç pazar›
canland›rmaya yönelik önlemler büyük
önem tafl›maktad›r. Bunun için ÖTV ve KDV
indirimleri yeniden gözden geçirilmelidir.”

“In such a setting, as ISO, our expectation

from the government is to activate measures to

give support to existing enterprises and

existing employment, which will give quick

results. In this context, measures oriented to

revitalize the domestic market are of great

significance. To do this, SCT and VAT

decreases must be re-reviewed.”

‹SO BAfiKANI‹SO BAfiKANI

Tan›l KüçükTan›l Küçük
ISO (ICI) (Istanbul Chamber of Industry) President ISO (ICI) (Istanbul Chamber of Industry) President 
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T
Türk sanayisinin en dinamik ve güçlü temsilcisi olan ‹stanbul

Sanayi Odas› (‹SO), 1952 y›l›nda kuruldu. Kuruluflunda yedi yüz
olan üye say›s› bugün 13 bini geçti. Üyelerinin yaklafl›k yüzde 98’i
küçük ve orta boy iflletmeler olan ‹SO, üyelerinin ve Türk sanayinin
ihtiyaçlar›n› belirlemek ve karfl›lamak, Türk ekonomisinin ve sana-
yicisinin uluslararas› rekabet gücünün artmas›na yard›mc› olmak,
böylelikle ülke kalk›nmas›na katk› sa¤lamak amac›yla kuruldu.
‹SO’nun Türkiye için neden önemli oldu¤unu anlamak için birtak›m
rakamlara bakmak yeterli. ‹SO üyesi kurulufllar›n yaratt›klar› katma
de¤er Türkiye imalat sanayisi toplam katma de¤erinin yaklafl›k
yüzde 37’sini, ‹SO üyesi kurulufllar›n toplam çal›flan say›s› Türkiye
imalat sanayisi çal›flanlar›n›n yaklafl›k yüzde 15,5’ini oluflturuyor. 

Türkiye’nin toplam ihracat› içinde ‹SO üyelerinin pay› yaklafl›k
yüzde 35. 2005’te Türkiye’nin “500 Büyük Sanayi Kuruluflu” kapsa-
m›ndaki ifl yerlerinin iki yüz dokuzu ‹SO üyesi. ‹SO üyesi özel bü-
yük iflyerlerinin yaratt›¤› brüt katma de¤erin, Türkiye’nin “1000 Bü-
yük Sanayi Kuruluflu” içindeki   pay› ise yüzde 40,9. “1000 Büyük
Sanayi Kuruluflu” içindeki ‹SO üyelerinin say›s› ise dört yüz otuz
dört. ‹flte bu rakamlar ‹SO’nun Türk ekonomisi için nas›l bir itici güç
oldu¤unun temel göstergeleri. Biz de, Türkiye’nin en önemli mes-
lek örgütlerinden biri olan ‹SO’nun, Türk ekonomisine bak›fl aç›s›-
n›, gelecek perspektifini ve beklentilerini ‹SO Yönetim Kurulu Bafl-
kan› Tan›l Küçük’le konufltuk.

Bundan dört, befl ay önce yapt›¤›n›z bir konuflmada “Sanayi-
ciler 2009’un ilk alt› ay›ndan umudu kesti” demifltiniz. ‹lk alt› ay
bekledi¤iniz gibi mi geçti, ikinci alt› aydan beklentileriniz neler-
dir? Özellikle ilk alt› ayda hükümet taraf›ndan aç›klanan “Tefl-
vik Paketleri” sanayicinin beklentilerinde ne gibi bir de¤ifliklik
yaratt›?

Küresel krizin, 2008 sonbahar›nda fliddetini iyice art›rmas› ve
ekonomiye yönelik olarak ard› ard›na hem içerden hem de d›flar›-
dan gelen kötü haberler, bu krizin flimdiye kadar yaflananlardan
çok farkl› oldu¤unu göstermiflti. Nitekim 2009 y›l›n›n ilk alt› ay›nda,
bu öngörümüz ne yaz›k ki do¤rulanm›flt›r. 2009’un özellikle ilk çey-
re¤i çok olumsuz geçmifl, sanayimizde çarklar neredeyse durma
noktas›na gelmifltir. Sanayi sektörü üretimi 2009 ilk çeyrekte yüzde
21,9 oran›nda düflmüfltür. Mart ay› ile birlikte düflüfl h›z›nda nispi
bir yavafllama olmufl ve en son haziran ay›nda yüzde 9,7 ile sana-
yi üretiminde düflüfl tek haneye inmifltir. Ancak, ikinci çeyrekteki or-
talama düflüfl yüzde 15,2 ile hâlâ çok yüksektir. ‹lk alt› aydaki orta-
lama düflüfl ise yüzde 18,5’tir. Bu oranlar, 2001 y›l›n› da geride b›-
rakan, 1950 sonras› dönemin en yüksek düflüfl oranlar›d›r. En son
gerçeklefltirdi¤imiz “Durum Tespit Anketimiz”, sanayimizde y›l›n
ikinci yar›s›na yönelik beklentilerin iyimser oldu¤unu ortaya koy-
mufltur. Genelde de, y›l›n ikinci yar›s› ile birlikte ekonomiye iyimser
bir hava hakim olmufltur. Ancak bu iyimserli¤in yan›nda sanayi üre-
timinde hâlâ s›f›r›n alt›nda oldu¤umuz unutulmamal›d›r. 

Di¤er taraftan, temmuz ay›nda imalat sanayi kapasite kullan›m
oran› bir önceki aydan daha düflük gelmifl, Türkiye ‹statistik Kuru-
mu’nun (TÜ‹K) imalat sanayi e¤ilim anketi sonuçlar›nda da tem-
muz ay›nda, haziran ay›na göre üretim art›fl› yüzde 0,5’e gerilemifl-
tir. A¤ustos ay› beklentisi de düflüktür. Dolay›s›yla, iyimserlik reha-
vete yol açmamal›, önlemler devam etmelidir. Teflvik paketine ge-
lince, paket önemli bir ad›md›r.  Teflvik unsurlar› genel olarak olum-

I
Istanbul Chamber of Industry (ISO), the most dynamic and po-

werful representative of the Turkish industry was founded in 1952.
The number of members which were seven hundred at its incep-
tion is over 13,000 today. ISO, 98 percent of the members of
which are small and medium size enterprises, was set up to iden-
tify and satisfy the needs of its members and the Turkish industry,
to help the Turkish economy and industrialists to have greater in-
ternational competitive power and hence, to contribute to the de-
velopment of the country. To understand why ISO is important for
Turkey, it is enough to look at some figures. The value added cre-
ated by ISO member organizations accounts for approximately 37
percent of the total value added of the Turkish manufacturing in-
dustry and the total number of employees of ISO member compa-
nies accounts for approximately 15,5 percent of those employed
by the Turkish manufacturing industry. The share of ISO members
among Turkey’s total exports is close to 35 percent. Two hundred
nine of the businesses in the list “Turkey’s 500 Major Industrial Or-
ganizations” in 2005 are ISO members. The share of the gross va-
lue added created by ISO member private large enterprises
among Turkey’s “1000 Major Industrial Companies” is 40,9 per-
cent. The number of ISO members among the 1000 large indust-
rial organizations is four hundred and thirty four. Al these figures
are basic indicators of how a driving force ISO is for the Turkish
economy. We talked about the perspective on the Turkish eco-
nomy, perspective for the future and expectations of ISO which is
one of Turkey’s most important professional organizations with
ISO Chairman of Board of Directors Tan›l Küçük. 

In a speech you gave four or five months ago, you said “In-
dustrialists gave up hope on the first six months of 2009”. Did
the first six months go as you expected and what are your ex-
pectations of the second six months? Especially, what kind of
a change did the “Incentives Packages” announced by the
government in the first six months create on the expectations
of the industrialists? 

The increase in the severity of the global crisis in the fall of
2008 and the bad news of domestic and international coming one
after another on the economy had demonstrated that this crisis
was much different than those experienced before. Indeed, this
prediction was unfortunately verified in the first six months of 2009.
Especially the first quarter of 2009 was highly adverse with the
wheels of our industry almost coming to a stop. Production in the
industrial sector has dropped by 21,9 percent in the first quarter
of 2009. In March, there was a relative slowdown in the rate of
decline, with the drop coming down to single digits in industrial
production, with 9,7 percent last June. But the average decline in
the second quarter is still too high, being 15,2 percent. The ave-
rage decline in the first six months, on the other hand, is 18,5 per-
cent. These figures are the highest decline rates of the post-1950
period even worse than 2001. The “State of Affairs Survey” we to-
ok recently has revealed that the expectations for the second half
of the year are optimistic in our industry. Overall, with the arrival of
the second half of the year, an optimistic atmosphere has beco-
me predominant over the economy. However, it must be kept in
mind that we are still under the zero level in industrial production
albeit this optimism. 
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ludur. ‹stihdamla ilgili önlemler bugüne kadar aç›klananlar aras›n-
da en kapsaml› olanlard›r. Paketin moral etkisi ayr›ca çok önemli-
dir. Olumlu bir psikolojik etki yaratm›flt›r. Ancak, kabul edilece¤i
üzere, getirilen teflviklerin ço¤u orta ve uzun vadede sonuç vere-
cek ve ekonomiye geri dönüflleri zaman alacak önlemlerdir. 

‹SO taraf›ndan aç›klanan ‹lk 500 Büyük Sanayi Kuruluflu rapo-
ru, çok çarp›c› sonuçlar› ortaya ç›kard›. Sanayicilerin kârlar›n-
da düflme ve küçülme görülüyor. Sanayicilerin krizle imtiha-
n›nda ‹SO olarak stratejiniz nedir, nas›l bir yol haritas› sunu-
yorsunuz, bu konuda hükümet nezdinde ne gibi giriflimleriniz
oldu?

Sizin de belirtti¤iniz gibi ‹SO 500 sonuçlar› sanayi kurulufllar›-
n›n 2008’de büyük kaynak kay›plar› yaflad›¤›n› ortaya koymufltur.
Küresel krizin 2009’un ilk çeyre¤inde yaratt›¤› derin tahribat› hesa-
ba kat›nca flirketlerimizin kârlar›ndaki düflüflün 2009 y›l›nda da de-
vam edece¤ini flimdiden söyleyebiliriz. Böyle bir ortamda ‹SO ola-
rak, hükümetten beklentimiz, mevcut iflletmeleri ve mevcut istihda-
m› destekleyecek ve çabuk sonuç verecek önlemlerin devreye gir-
mesidir. Bu anlamda iç pazar› canland›rmaya yönelik önlemler bü-
yük önem tafl›maktad›r. Bunun için ÖTV ve KDV indirimleri yeniden
gözden geçirilmelidir. Faizlerdeki düflüflün, tüketici kredilerinin ma-
liyetlerine yans›mas› talebi ve dolay›s›yla üretimi harekete geçir-
mek aç›s›ndan önemlidir. Ticari kredi maliyetlerinin düflmesi, fi-
nansman giderlerini azaltacak ve iflletmelere nefes ald›racakt›r.  ‹fl-
letmelere nefes ald›rmak üzere, istihdam üzerindeki a¤›r yüklerin
kademeli olarak indirilmeye devam edilmesi ve kamu kaynakl› di-
¤er girdi maliyetlerinin azalt›lmas› gerekmektedir.  Ancak, krize kar-
fl› mücadelede, özel sektöre de büyük sorumluluk düflmektedir.
Bizlerin de tüm büyük krizler gibi bu krizin de bir gün bitece¤i ve
rekabet yar›fl›n›n kald›¤› yerden devam edece¤i gerçe¤inden ha-
reketle, rekabet gücümüzü gelifltirmeye yönelik çabalar›m›za ara
vermeden devam etmemiz gerekmektedir.  Bizler, sanayiciler ola-
rak, kriz karfl›s›nda ayakta kalma, üretim ve istihdam›m›z› koruma
mücadelesini sonuna kadar devam ettirme kararl›l›¤›nday›z. Bek-
lentimiz hükümetimiz ve ekonomi yönetiminin bu mücadelemize
deste¤ini art›rarak sürdürmesidir. 

“Kur politikas› yeniden belirlenmeli”

Türk ekonomisi sanayi a¤›rl›kl› bir büyüme trendine girmiflti,
son dört, befl y›ld›r. Küresel krizle birlikte sanayici üzerinde

On the other hand, the manufacturing industry capacity utiliza-
tion rate has been lower than the previous month in July and ac-
cording to the manufacturing industry trend survey of Turkish Sta-
tistics Institute (TUIK), the increase in production has declined to
0,5 percent in July, compared to June. The expectations for the
month of August are also low. Therefore, optimism should not le-
ad to complacence and measures must go on. As far as the in-
centives package is concerned, it is an important step. The incen-
tives elements are overall positive. Employment related measures
are the most comprehensive among those announced so far. The
impact of the package on morale is also very important. A positi-
ve psychological atmosphere has been created. However, as it
will be agreed, most of the introduced incentives are those which
will give results in medium and long-term and these are measu-
res, of which the impacts on the economy will take time. 

The Top 500 Large Industrial Organizations Report announ-
ced by ISO unveil very striking results. A decline and cont-
raction is observed in the profits of companies. What is yo-
ur strategy as ISO in the industrialists being challenged with
a crisis; what kind of a roadmap do you offer; what kind of
initiatives did you take on this subject with the government? 

As you noted too, ISO 500 results revealed that industrial com-
panies went through major resources losses of in 2008. Conside-
ring the deep destruction created by the global crisis in the first
quarter of 2009, we can say that the decline in the profits of our
companies will continue in 2009, too. In such a setting, as ISO, our
expectation from the government is to activate measures to give
support to existing enterprises and existing employment, which
will give quick results. In this context, measures oriented to revita-
lize the domestic market are of great significance. To do this, SCT
and VAT decreases must be re-reviewed. Passing on the decline
in interest rates to the costs of consumer credit is important for ac-
tivating demand and therefore, production. A drop in the cost of
commercial loans will decrease financing expenses, allowing the
enterprises to breathe. The heavy burdens on employment must
be continued to be decreased in stages and the cost of other in-
puts of public sector origin must be decreased to allow compani-
es to breathe easily. However, the private sector also has a great
responsibility in the fight against the crisis. We, too, must continue
without interruption our efforts on developing our competitive po-
wer; being aware of the fact that like all major crises, this one will
also come to an end someday and the competition race will pick
up where it was left off. We, as industrialists, are determined to
continue the struggle of surviving against the crisis and protecting
our production and employment. Our hope is that our government
and the economy administration will continue with their support to
despite increasingly. 

“Exchange rate policy must be reset”

The Turkish economy had gone into a trend of growth where
the industry was predominant in the last four-five years. The
pressure created on the industrialist, together with the global
crisis, and especially the high energy and inputs costs put the
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oluflan bask›, özellikle yüksek enerji ve girdi maliyetleriyle
SSK primi ve vergi konular›nda bir ç›kmaza girdi sektör. Türk
sanayicisinin bu yaflanan ortamda ihracat kaleminde art›fl
sa¤layabilmesi için nas›l bir aç›l›m öneriyorsunuz, D›fl Ticaret
Müsteflarl›¤› (DTM) ve ilgili bakanl›k taraf›ndan haz›rlanan ye-
ni ihracat kap›lar› ve stratejilerine ‹SO olarak nas›l yaklafl›yor-
sunuz? 

Daha önceki krizlerde, iç pazarda t›kan›kl›k yafland›¤›nda ihra-
cat, Türkiye için bir ç›k›fl noktas› oluflturuyordu. Ancak, bu krizde,
Avrupa Birli¤i baflta olmak üzere ihracat pazarlar›m›z›n da durgun-
lu¤a girmesi, sanayimiz için, ihracat ekseninde üretimi sürdürme
imkân›n› da sona erdirmifltir. ‹hracatç›lar›m›z›n rekabet gücünü ar-
t›rabilmek için biraz önce de ifade etti¤imiz üzere, enerji maliyetle-
ri, vergi ve prim yükü gibi, kamu kaynakl› girdi maliyetlerinin reka-
betçi düzeylere çekilmesi gerekmektedir. Sanayimizin ihracat pa-
zarlar›n› çeflitlendirme aray›fllar›n›n desteklenmesi son derece
önemlidir. Bu anlamda, ilgili bakanl›¤›m›z ve DTM taraf›ndan haz›r-
lanan yeni ihracat stratejisini olumlu bir geliflme olarak de¤erlendir-
mekteyiz. Ancak, temel sorunlar›n üzerine daha h›zl› ve etkili gidil-
mesi gere¤ini tekrar vurgulamakta yarar görmekteyiz. Di¤er taraf-
tan, ihracatta baflar› için, rekabet gücünü destekleyen bir kur poli-
tikas›n›n benimsenmesi son derece önemlidir. 

Küresel krizden ç›k›fl için kimi ekonomistler 2010 ortalar›n›
gösterirken, kimi ekonomistler de daha en kötünün görünme-
di¤ini belirtiyor. Türkiye’de iflsizlik yüzde 15’lere dayanarak, 2.
Dünya Savafl›’n›n yafland›¤› dönemden bile daha yüksek ç›k›-
yor. Geliflmekte olan ekonomiler yeni yeni hissetmeye bafll›-
yor krizi. Yaflanan kriz dünya ekonomisinde nas›l bir k›r›lma
yaratacak, yeni bir sistem ve ekonomik düzen aray›fllar› baflla-
yacak m›?

sector in a dilemma on the subjects of SSK contributions and
taxes. What kind of an initiative do you recommend so that
the Turkish industry can increase its exports in this setting?
How do you approach as ISO to the new export destinations
and strategies prepared by Undersecretariat of Foreign Trade
(UFT) and the applicable ministry? 

In the previous crises, when there was congestion in the do-
mestic market, exports created an outlet for Turkey. However, in
this crisis, the fact that our export markets lead by European Uni-
on are also in a recession has put an end to the capability of ma-
intaining production on the axis of exports for our industry. For inc-
reasing the competitive power of our exporters as we noted befo-
re, it is necessary to draw the costs of government origin like
energy, taxes and employer’s contribution burdens must be drawn
to competitive levels. It is extremely important that the searches of
our industry on diversification of its export markets must be sup-
ported. In this context, we assess the new export strategy prepa-
red by our applicable Ministry and UFT as a positive development.
However, we have to emphasize once again that basic problems
must be dealt with in a faster and more effective manner. On the
other hand, adoption of an exchange rate policy supporting com-
petitive power is highly important for any success in exports.

Some economists point to mid 2010 for exit from the global
crisis; yet others say that the worst is yet to come. Unemp-
loyment in Turkey is pushing 15 % with higher unemploy-
ment figures than during the Second World War. Emerging
economies are just starting to feel the crisis. What kind of a
will the crisis create in the world economy; will searches for
a new system and economic order start? 

Various dates are being mentioned in relation to the exit from
the global crisis. As a prevalent opinion, the first quarter of 2009

SO taraf›ndan k›rk bir y›ld›r haz›rlanan “Türkiye’nin 500 Büyük
Sanayi Kuruluflu” çal›flmas›n›n 2008 y›l› sonuçlar›n› ‹SO Baflkan›
Tan›l Küçük aç›klad›. Küçük, Türkiye ekonomisinin lokomotifi du-
rumundaki sanayi sektörünün gücünün giderek zay›flad›¤›n› belir-
terek, “Geçen y›l, ‹SO 500 araflt›rmam›z›n sonuçlar›n› aç›klarken,
1998 y›l›nda imalat sanayi sektörünün cari fiyatlarla GSY‹H içinde
yüzde 23,9 olan pay›n›n 2007 y›l›nda yüzde 16,8’e geriledi¤ini be-
lirtmifltik. Maalesef, rakamlar bu olumsuz durumun devam etti¤ini
ortaya koymufltur. ‹malat sanayisinin 2007’de cari fiyatlarla GSY‹H
içinde yüzde 16,8 olan pay›, 2008 y›l›nda yüzde 16,1’e, 2009 y›l›n›n
ilk çeyre¤inde ise yüzde 15,6’ya gerilemifltir. Türkiye, ekonomik ve
sosyal sorunlar›n› çözebilmek için h›zl› büyümeye, h›zl› büyümek
için de sanayiye ihtiyaç duyan bir ülke iken, ne yaz›k ki sanayimiz
her geçen y›l kan kaybetmektedir. Türk sanayinin yüzde 40’›n› tem-
sil eden ‹SO olarak, bu tehlikeli gidifle dikkat çekmeyi görevimiz
addediyor, sorumlulu¤umuzun bir gere¤i olarak görüyoruz.
Önümüzdeki y›llarda sorunlar›n daha da a¤›rlaflmamas›, üretim ve
istihdam kapasitemizin daha da zay›flamamas› için flimdiden ted-
bir al›nmas› gerekti¤ini de hat›rlatmak istiyoruz” dedi.

ISO President Tan›l Küçük announced year 2008 results of the
survey “Turkey’s 500 Largest Industrial Enterprises” prepared by ISO
for 41 years. Noting that the power of the manufacturing industry which
is the locomotive of the Turkish economy is waning progressively, Küçük
said; “Last year when announcing the results of our ISO 500 survey, we
stated that the share of the manufacturing industry in 2009 of GDP in
current prices which was 23.9 % has come down to 16.8 percent in 2007.
Unfortunately, the figures reveal that this adverse situation is
continuing. The share of the manufacturing industry, which was 16,8
percent of GDP in current prices in 2007, has declined to 16.1 percent in
2008 and to 15.6 percent in the first quarter of 2009. While Turkey is a
country needing rapid growth to solve its economic and social problems
and the industry to grow rapidly, unfortunately our industry is losing
blood each year. As ISO, representing 40 percent of the Turkish industry,
we find it our duty to draw attention to this dangerous path as a
requirement of our responsibility. We wish to note that measures must be
taken now so that the problems do not become more severe and our
production and employment capacity is not weakened further in the
upcoming years”.  

“Türk sanayinin 
gücü zay›fl›yor”

“Power of the 
Turkish industry wanes”
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Küresel krizden ç›k›fla yönelik
olarak çeflitli tarihler telaffuz edil-
mektedir. Ülkemiz de dâhil olmak
üzere dünya genelinde, yayg›n bir
e¤ilim olarak,  2009 y›l›n›n ilk çeyre-
¤i küresel krizin dip seviyesi olarak
kabul edilmektedir. Y›l›n ikinci çey-
re¤i ile tüm dünyadan nispi topar-
lanma sinyalleri gelmeye bafllam›fl-
t›r. AB ülkelerinden Almanya ve
Fransa’da 2009 ikinci çeyrekte kü-
çük de olsa büyümeye geçilmesi
Türkiye için iyi haberdir. 2010 ortala-
r› ile birlikte küresel krizin etkileri za-
y›flayacakt›r. Krizin ard›ndan dünya-
y› nas›l bir düzenin bekledi¤ine yö-
nelik de çeflitli tart›flmalar yap›ld› ve
hâlâ da yap›lmaktad›r. Kriz sonra-
s›nda, küresel finansal sistemde ye-
ni düzenlemelere gidilerek, daha
kurall› bir serbest piyasa ekonomisi-
ne geçilece¤i yönündeki hakim
beklentiyi biz de paylafl›yoruz. 

Sanayicilerimiz için, özellikle ihracat a¤›rl›kl› çal›flan sanayici-
lerimiz için döviz kurunun yüksekli¤i önem tafl›yor. Dövizde
yaflanan düflüfl sanayicinin hofluna gitmiyor. Kur ve faizde ya-
flanan de¤iflimler Türk sanayicisini memnun etmiyor. Gelecek
dönemlere iliflkin kur ve faiz öngörülerinizi ö¤renebilir miyiz?
Özellikle kur ve faizde yaflanan de¤iflim kimi sanayicilerimizi
zor durumda b›rak›yor -ki krizin etkisi de büyük-. Hükümetin
ekonomi yönetiminde yavafl kald›¤›n› düflündü¤ünüzü de
ifade etmifltiniz. Hangi konularda hükümetin h›zl› davranmak-
ta geç kald›¤›n› düflünüyorsunuz?

Türkiye, krizin bafllang›c›nda tedbir alma konusunda geç kal-
m›flt›r. Krizden alt› ay sonra 2009 y›l›n›n Mart ay› ile birlikte iç talebi
canland›rmak üzere baz› sektörlere yönelik KDV ve ÖTV indirimleri
gündeme gelebilmifltir. Bu uygulama k›smen de olsa olumlu sonuç
vermifl, üç ayl›k vergi indirimi uygulanan sektörlerde üretimde,
kapasite kullan›m oran›nda, ciro ve siparifl oranlar›nda olumlu
geliflmeler kaydedilmifltir.  Bizler, KDV ve ÖTV indirimlerinin tüm
sektörlere yay›larak devam ettirilmesini arzu etmekte idik.
Hükümetimiz, vergi indirimini daraltarak devam karar› ald›.
Otomotiv gibi, üretimde a¤›rl›¤› yüksek sektörlerimiz öncelikli ol-
mak üzere, iç sat›fllar› art›rmaya yönelik ilave destekler mutlaka
tekrar gündeme gelmelidir. 

‹hracatç› sanayiciler için düflük kur istenilmeyen bir durumdur.
Geçti¤imiz y›llarda düflük kurun yaratt›¤› sorunlar› hep birlikte
yaflad›k ve gördük. Bugünlerde ise d›fl talebin az olmas›n›n yan›
s›ra kurun yeniden düflüfle geçmesi sanayicimizin rekabet
gücünü daha da zay›flatmaktad›r. Bu da üretimi ve istihdam› olum-
suz yönde etkileyecektir. Geçti¤imiz haftalarda aç›klad›¤›m›z
“Ekonomik Durum Tespit Anketi 2009” birinci yar›y›l sonuçlar›na
göre iflletmelerimizin y›l sonu dolar kuru tahmini 1,62-1,64 lira
aral›¤›ndad›r. Yine ayn› ankete göre euro kuru tahmini ise 2,19-
2,24 lirad›r. Tek haneye inen faizlerin daha da düflece¤i beklentisi
kuvvetlenmifltir. 

is deemed to be the bottom level of the
global crisis all over the world including
our country. With the second quarter of
the year, relative recovery signals have
started to come from the whole world. It
is good news for Turkey that growth has
started albeit small in EU countries,
Germany and France in the second qu-
arter of 2009. The impact of the global
crisis will weaken in mid-2010. Lot of
debates were made and are still going
on relating to what kind of an order
awaits the world after the crisis. We
share the dominant expectation that
new arrangements will be made in the
global financial system and a more re-
gulated free market economy will rule
after the crisis. 

For our industrialists, especially tho-
se involved in export-oriented opera-
tions, the high exchange rate is im-
portant. Decline in the price of fore-

ign currency is not welcomed by the industrialist. The chan-
ges occurring in the exchange and interest rates are not wel-
come by the Turkish industrialist. Could we learn your exc-
hange rate and interest rate projections for the future? Espe-
cially the change taking place in the exchange and interest ra-
tea puts some of our companies in difficulty - the impact of
the crisis is significant, too -. You mentioned that you thought
the government is slow in managing the economy. In what
areas do you think that the government was too late to act? 

Turkey was late to take precautions at the beginning of the cri-
sis. The VAT and SCT reductions for certain sectors were introdu-
ced to revitalize domestic demand in March 2009, six months af-
ter the crisis started. This practice gave positive results albeit
partly and there were positive developments in production, capa-
city utilization rate, turnover and order rates in the industries whe-
re the three-month tax reduction was introduced. We were hoping
that the VAT and SCT reductions would continue, spreading to all
industries. Our government decided to continue with the tax re-
duction narrowing its scope. Additional support must be addres-
sed once again for increasing domestic sales with priority to in-
dustries predominant in production like the automotive sector. 

Low exchange rate is an undesired situation for exporting in-
dustrialists. We lived through and saw the problems created by
the low exchange rate in recent years. Today, the fact that the
exchange rate is dropping once again alongside of the weak fo-
reign demand, further weakens the competitive power of our in-
dustrialists. This will affect production and employment adversely.
According to the first half of the year results of “The State of the
Economy Survey 2009” we announced in recent weeks, the end
of the year Dollar exchange rate projection of our enterprises is in
the range 1,62-1,64 Lira. Also, according to the same survey, the
Euro exchange rate projection is 2,19-2,24 Liras.  The expectation
that interest rates which came down to a single digit will drop even
further is strengthened. 
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Hazar ve Orta Do¤u bölgesindeki do¤al gaz›n Türkiye üzerin-
den Avrupa'ya tafl›nmas›n› öngören Nabucco Do¤algaz Boru
Hatt› Projesi’nde “dönüm noktas›” kabul edilen hükümetler aras›
anlaflma tamamland›. Nabucco Zirvesi ve imza törenine Baflba-
kan Recep Tayyip Erdo¤an'›n yan› s›ra Gürcistan Cumhurbaflka-
n› Mikhail Saakashvili, Romanya Baflbakan› Emil Boc, Avusturya
Baflbakan› Werner Faymann, Bulgaristan Baflbakan› Sergei Sta-
nishev, Macaristan Baflbakan› Gordon Bajnai ve Irak Baflbakan›
Nuri El-Maliki ile AB Komisyonu Baflkan› Jose Manuel Barroso
kat›ld›. Çok say›da yerli ve yabanc› gazetecinin takip etti¤i zirve
için 100’ü yabanc› yaklafl›k 330 bas›n mensubu akredite oldu. 

Baflbakan Recep Tayyip Erdo¤an, sadece enerji noktas›nda
bak›ld›¤›nda bile Türkiye'nin AB üyesi olmas›n›n gerekti¤inin net

Intergovernmental agreement, which is deemed to be the
“turning point” in the Nabucco Natural Gas Pipeline Project stipu-
lating transport to Europe through Turkey, of the natural gas in the
Caspian and Middle Eastern regions, was completed. Beside,
Prime Minister Recep Tayyip Erdo¤an, Georgia President Mikha-
il Saakashvili, Rumania Prime Minister Emil Boc, Austria Prime Mi-
nister Werner Faymann, Bulgaria Prime Minister Sergei Stanishev,
Hungary Prime Minister Gordon Bajnai and Iraqi Prime Minister
Nuri El-Maliki and EU Commission Chairman Jose Manuel Barro-
so attended the Nabucco Summit and signature ceremony. App-
roximately 330 members of the press, 100 of whom were aliens,
were accredited for the summit followed by a large number of lo-
cal and foreign journalists. 

Nabucco’da imzalar at›ld›
Nabucco signed

A president, six prime ministers, nine ministers

and numerous high level bureaucrats got together

at the signature ceremony of the Nabucco

Pipeline Project in Ankara on July 13, 2009.

Official work was initiated for the Nabucco

Project upon affixation of the signatures. 

Bir cumhurbaflkan›, alt› baflbakan, dokuz
bakan ve birçok üst düzey bürokrat, 13
Temmuz 2009 tarihinde Ankara’da
Nabucco Boru Hatt› Projesi imza töreninde
bulufltu. ‹mzalar›n at›lmas›yla Nabucco
Projesi için resmi çal›flmalar bafllat›ld›.
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bir flekilde ortaya ç›kaca¤›n› söyledi. Erdo¤an, Nabucco Proje-
si'nin yedi y›l önce Avusturya'n›n flirketi ve BOTAfi'›n iflbirli¤iyle
bafllat›ld›¤›n› an›msatarak, Macaristan, Romanya ve Bulgaris-
tan'›n ilgili flirketlerinin kat›l›m›yla projenin yeni bir ivme ve heye-
can kazand›¤›n› belirtti. 

Son olarak, 2007 y›l›nda Alman flirketinin projeye ifltirak etti¤i-
ni an›msatan Erdo¤an, sözlerine flöyle devam etti: “Bugün geldi-
¤imiz noktada iflte bu tarihi an› simgeleyen törenle projede çok
ciddi bir aflama kaydediliyor. Hep birlikte imzalar›n› ataca¤›m›z
anlaflmayla birlikte NABUCCO Projesi'ni fiiliyata geçiriyor ve pro-
jenin hukuki altyap›s›n› oluflturuyoruz. Ülkelerimiz için, dostluk ve
bar›fl için, gelecek nesillerin refah› için bugün burada çok önem-
li bir ad›m at›yoruz. 

Proje tamamlan›p gaz sevkiyat› bafllad›¤›nda inan›yorum ki
tüm bu co¤rafya her aç›dan farkl› bir konuma yükselmifl olacak-
t›r. Bu tarihi ana sizlerle birlikte flahit olmaktan, bu tarihi imza tö-
renine ev sahipli¤i yap›yor olmaktan büyük gurur ve bahtiyarl›k
duydu¤umuzu özellikle ifade ediyor, anlaflman›n ülkelerimiz,
halklar›m›z için hay›rl› olmas›n› diliyorum.”

Türkiye'nin, baflta Orta Do¤u ve Hazar Havzas› olmak üzere
dünyan›n ispatlanm›fl do¤al gaz rezervlerinin yaklafl›k üçte ikisi-
nin bulundu¤u bir bölgede yer ald›¤›n› belirten Erdo¤an, flunlar›
kaydetti: “Baz› çevreler Nabucco Projesi'ni bir rüya olarak adlan-
d›rmaya devam ediyorlar. Ancak unutmayal›m ki zaman›nda Ba-
kü-Tiflis-Ceyhan projesi de rüya olarak yorumlanm›flt›. Nabucco
Projesi'nin hayata geçirilmesinin di¤er projelere de h›z kazan-
d›raca¤›na inan›yorum. 

Bu çerçevede Azerbaycan, Türkmenistan, Irak ve M›s›r bafl-
ta olmak üzere Hazar ve Ortado¤u bölgelerinde bulunan kayda
de¤er do¤al gaz üreticisi ülkelerin Avrupa enerji güvenli¤i denk-
lemine kat›lmalar› samimi temennimizdir. fiartlar elverdi¤inde ‹ran
gaz›n›n da Nabucco Boru Hatt› üzerinden Avrupa'ya ihraç edil-
mesini arzu ediyoruz. Ayn› flekilde Rus gaz›n›n da bir gün
Nabucco vas›tas›yla Avrupa piyasalar›na sunulmas›n›n mümkün
olaca¤›na inan›yoruz.”

Prime Minister Recep Tayyip Erdo¤an said that it will be reve-
aled clearly that Turkey has to be a member of EU just from the
perspective of energy. Reminding that the Nabucco project was
started with collaboration of Austria’s company and BOTAfi se-
ven years ago, Erdo¤an noted that the project gained a new mo-
mentum and enthusiasm with the participation of the applicable
companies from Hungary, Rumania and Bulgaria. Reminding that
lastly the German company joined the project in 2007, Erdo¤an
continued; “At the point we reached today, very serious progress
is being recorded on the project with this ceremony symbolizing
this historical moment. We are activating the Nabucco project
and forming the legal infrastructure of the project with this agre-
ement we will sign all of us together. Today, we are taking a very
important step for our countries for friendship and peace and the
welfare of future generations. When the project is completed and
shipment of gas starts, I believe that all this geography will have
been elevated to a position different from each perspective. I wo-
uld like to specially emphasize that I am very proud and happy to
witness this historical moment together with you and to be hosting
this historical signing ceremony and hope that the  agreement is
beneficial for our countries and peoples”. 

Noting that Turkey is situated in an area which accounts for
approximately two thirds of the proven natural gas reserves of the
world lead by the Middle East and the Caspian Region, Erdo¤an
added; “Some circles continue to call the Nabucco Project a dre-
am. But we should not forget that comments were made at the time
that the Baku-Tbilisi-Ceyhan Project was also a dream. I believe that
the launching of the Nabucco Project will allow other projects to ga-
in momentum, too. In this context, our profound wish is  that other
notable natural gas producer countries lead by Azerbaijan, Turk-
menistan, Iraq and Egypt join the European energy security
equation. Our desire is that when conditions allow, Iranian gas will
be exported to Europe through the Nabucco pipeline too. In the
same manner, we believe that it will be possible for Russian gas to
be offered to the European markets through Nabucco someday.”
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Baflbakan Recep Tayyip Erdo¤an ile Rusya Federasyonu
Baflbakan› Vladimir Putin kritik "Gaz alan›nda iflbirli¤i" ve "Petrol
alan›nda iflbirli¤i" protokollerine imza att›. Törene ‹talya Baflba-
kan› Silvio Berlusconi de kat›ld›. Bu imzayla Türkiye, Rusya'ya
Güney Ak›m boru hatt›n›n Karadeniz'de, Türkiye ekonomik böl-
gesinden geçmesi için gerekli araflt›rma çal›flmalar›n›n yap›l-
mas› iznini vermifl oldu. Güney Ak›m projesinin Rus Gazprom
ve ‹talyan ENI ortakl›¤›yla yap›lmas› planlan›yor. Güney Ak›m
do¤al gaz boru hatt›na Türkiye'nin de kat›l›m›, Karadeniz'de
Türk sular› üzerinden nakliyat yap›lmas›na olanak verecek. ‹m-
zayla, Türkiye'nin Rusya'dan do¤al gaz al›m›na imkân sa¤layan
ve 2011'de bitecek olan anlaflman›n süresi de uzat›ld›. Gümrük
rejimlerinin basitlefltirilmesi konusunu da ele ald›klar›n› söyle-
yen Putin, imzalanan belge ile iki ülke aras›nda biri deniz biri de
kara olmak üzere iki tane ek yeflil koridor aç›lmas›n› kararlaflt›r-
d›klar›n› bildirdi. Putin, bu sayede Rusya'ya girifl yapan Türk
mallar›n›n listesinin geniflletilmesi konusunda fikir birli¤ine var›l-
d›¤›n› belirtti. Törende, TÜB‹TAK ile ROSCOSMOS aras›nda da
protokol imzalan›rken, hükümetler aras› on iki protokolün yan›
s›ra TÜPRAfi, TETAfi, TPAO, AKSA ENERJ‹ A.fi, Postolgun D›fl
Ticaret, Çal›k Holding gibi flirketlerle Rus ortaklar› aras›ndaki
sekiz belge de imzaya aç›ld›. Böylece yirmi belgeye imza
konuldu.

Prime Minister Recep Tayyip Erdo¤an, Russian Federation
President Vladimir Putin signed critical “gas collaboration” and
“petroleum collaboration” protocols. Italian Prime Minister Silvio
Berlusconi was also present at the ceremony. With this signing,
Turkey allows Russia to carry out the necessary exploration acti-
vities for the South Stream pipeline to go through the Turkish eco-
nomic zone in the Black Sea. The South Stream project is planned
to be built with Russian Gazprom and Italian ENI collaboration.
Turkey’s participation in the South Stream natural gas pipeline will
allow transportation in the Black Sea over Turkish territorial waters.
With this signing, the terms of the agreement allowing Turkey to
purchase natural gas from Russia which will expire in 2011 was
extended. Putin, who noted that they also discussed the matter of
the simplification of customs regimes, pointed out that they deci-
ded that two additional green corridors are opened; one through
sea and the other one through land between the two countries by
the signed document. Putin stated that hence they reached a con-
sensus for expansion of the list of Turkish goods entering Russia.
While a protocol was signed between TÜB‹TAK and ROSCOS-
MOS at the ceremony, in addition to twelve protocols between go-
vernments, eight documents between companies like TÜPRAfi,
TETAfi, TPAO, AKSA ENERJ‹ A.fi, Postolgun D›fl Ticaret and Ça-
l›k Holding and their Russian partners were made available for
signing. Hence, twenty documents were signed in total. 

Türkiye-Rusya aras›nda hassas imza
Sensitive signing between Turkey and Russia 
Ankara'da Türkiye ve Rusya aras›nda enerji
konulu on ikisi hükümetler aras› yirmi ayr›
belge imzaland›.

Twenty separate documents were signed, twelve

of which are between governments, on the subject

of energy between Turkey and Russia in Ankara
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16 billion Dollar magnitude in Geothermal
Türkiye Jeotermal Enerji Derne¤i Baflkan› Orhan Merto¤lu,

Türkiye'de jeotermal enerjisinden yararlanma hedeflerine ulafl›l-
mas› durumunda, jeotermal enerjisindeki ekonomik büyüklü¤ün
2013 y›l›nda 16 milyar dolara ulaflaca¤›n› belirtti. Merto¤lu, Hol-
landa Yüksek Ö¤retim Enstitüsü Ankara'n›n (NIHA) düzenledi¤i,
“‹ç Anadolu'da Jeotermal Enerjinin De¤erlendirilmesi” konulu se-
minerde yapt›¤› konuflmada, jeotermal enerjiden elde edilen
elektri¤in nükleer enerjiden elde edilen elektrik üretiminden daha
az maliyetli oldu¤unu söyledi. 

Dünyan›n elektrik ihtiyac›n›n yüzde 7,5'inin nükleer enerjiyle
karfl›land›¤›n›, jeotermal enerjinin pay›n›n ise yüzde 5 oldu¤unu
kaydeden Merto¤lu, jeotermal enerjide zengin bir kuflakta olan
Türkiye'nin, ihale yar›flmas›nda yüksek teklif verilen nükleer ener-
ji konusunda ›srar etmesini anlafl›l›r bulmad›¤›n› söyledi. Merto¤-
lu, Türkiye'de jeotermal enerjisinde yeni saha çal›flmalar›na ihti-
yaç duyuldu¤unu, jeotermal enerjinin, elektrik üretiminin yan› s›-
ra ›s›tma, termal turizm, serac›l›k, kurutma, bal›kç›l›k alanlar›nda
da kullan›ld›¤›n› kaydetti. Türkiye'nin jeotermaldeki mevcut duru-
munu de¤erlendiren Merto¤lu, flehir, konut, termal, tesis ve sera
merkezi ›s›tmalar›nda kullan›lmak üzere 125 bin konut eflde¤erin-
de kapasite bulundu¤unu, kapl›ca kullan›m›ndaki kapasitenin ise
220 kapl›ca oldu¤unu anlatt›.  

Merto¤lu, rüzgâr enerjisinde kapasitenin yüzde 35'inin, hidro-
enerjde ise yüzde 50'sinin kullan›ld›¤›n›n alt›n› çizerek, jeotermal
enerjide kapasite kullan›m›n›n yüzde 95 gibi oldukça yüksek se-
viyelerde oldu¤unu bildirdi. 

Turkish Geothermal Energy Association President Orhan
Merto¤lu said that the economic magnitude in geothermal
energy will reach 16 billion Dollars in 2013 should the targets of
exploiting geothermal energy are met in Turkey. In his speech at
the seminar “Use of Geothermal Energy in Central Anatolia” or-
ganized by Holland Higher Education Institute Ankara (NIHA),
Merto¤lu said that the electricity derived from geothermal energy
has a lower cost than the electricity generation from nuclear
energy. 

Merto¤lu, noting that the share of geothermal energy is 5 per-
cent, while 7.5 percent of the electric demand in the world is met
by nuclear energy, said that he does not find it understandable
that Turkey, which is in a rich geothermal energy band, insists on
nuclear energy where too high a bid was submitted in the tender.
Merto¤lu noted that new field studies are required on geothermal
energy in Turkey and the geothermal energy is used in addition
to electricity generation in the fields of heating, spa tourism, gre-
enhouses, drying and fishing. 

Evaluating Turkey’s present state in geothermal energy, Mer-
to¤lu explained that there is a capacity equivalent to 125 homes
to be used in city, housing, thermal facilities and greenhouses,
with the capacity for spa use is 220 spas. Underscoring that in
wind energy, 35 percent of the capacity is being used and this
figure is 50 percent for hydroenergy, Merto¤lu said that capacity
utilization was at rather high levels like 95 percent in geothermal
energy. 

Jeotermalde 16 milyar dolarl›k büyüklük
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“Amac›m›z 
Türk serami¤ini
dünyaya tan›tmak”

“Sanayi çal›flmalar›nda ve bilimsel
çal›flmalarda sanat çok önemlidir. Bizim de
sanayiciler olarak sanata destek vermemiz

gerekir. Türkiye’de çok az firma sanatsal
aktivitelere destek veriyor. Bizim

gönlümüzden geçen bütün sektörün bu
anlay›fla ulaflmas›. Türk seramik sanat› ve

sanatç›lar› da dünyada önde gelen yerini
almak durumundad›r.”

“For industry, art is also very important just

as much as science and technology.

Therefore, industrialists have to give support

to art. Yet, very few firms support the

artistic activities in Turkey. What’s in our

mind is the whole sector’s adopting this

concept. Hence, Turkish ceramic art and fine

artists will get the chance to be leaders in

the world.”

“Our objective is to
promote Turkish
ceramics all over
the world”

Türk Seramik Derne¤i Baflkan›

The Head of Turkish Ceramics Association
Tolun Vural

T O
Türk seramik sektörü 1950’lerde att›¤› sanayileflme hamlesi-

nin tohumlar›n›n, bugün meyvelerini yemeye bafllad›. Bu süre
içinde seramik sektörü temsilcileri, akademisyenleri, sanayicile-
ri ve sanatç›lar› çeflitli dernek ve kurulufllar alt›nda örgütlendi.
Türkiye Seramik Federasyonu bünyesinde yer alan Türk Sera-
mik Derne¤i de (TSD) bu örgütlerden biri. 1989’da kurucu üye
olarak endüstri, sanat ve e¤itim (bilim) camias›n› bir araya getir-
mek için ilk ad›mlar› resmi makamlara yap›lan TSD, 1990’da al›-
nan izinle kuruldu. Kurucu üyeler dâhil, tüm organlarda seramik
sanatç›lar›, seramik ö¤retimi veren akademisyenler, seramik en-
düstrisinde ve üretiminde görev alm›fl tüm seramikçileri bir ara-
ya getirmeyi amaçlayan TSD, bugün sektörün önemli meslek ör-
gütleri aras›nda yer al›yor. 

Over centuries, highly valuable ceramic works have been pro-
duced by various cultures on these soils. Today, ceramic has be-
come an important product used by our society intensely with
appreciation and love for many purposes; artistic or industrial.
The Turkish ceramics industry has started to reap the fruits of the
seeds of the industrialization movement in 1950. During this time
period, ceramic sector representatives, academicians, industri-
alists and fine artists got organized under various associations
and institutions. Turkish Ceramics Association (TSD), which is un-
der the roof of Turkish Ceramics Federation, is one of these orga-
nizations. TSD, for which the first application was made to autho-
rities to bring together the community of industry, art and science
in 1989, was established with the permit obtained in 1990. TSD,
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TSD Baflkan› Tolun Vural’la, derne¤in yap›s›n›, faaliyetlerini
ve seramik sektörünü konufltuk.

TSD, yap› olarak Avrupal› derneklerden farkl› bir kurulufla sa-
hip. Bu yap› ne gibi avantajlar sa¤l›yor?

TSD yap›s› gere¤i Avrupa’daki derneklerden daha farkl›d›r.
Türkiye’deki seramik dernekleri daha bilimsel derneklerdi. Avru-
pa’daki ve Amerika’daki derneklere bakt›¤›m›z zaman sanatla il-
gili farkl› dernekler oldu¤unu görüyoruz. Türk serami¤inin gelifli-
mi için kuruldu TSD. Türkiye’deki üretici birlikleri daha sonra fe-
derasyon çat›s› alt›nda topland›lar ve TSD de bu federasyonun
çat›s› alt›ndaki derneklerden biri oldu. 

Di¤er dernekler üretici dernekleri, TSD ise üçlü yap›s›yla en-
düstri, sanat ve bilimi kucaklayan bir meslek örgütü. Öncelikli
amac›m›z Türk serami¤ini dünyaya tan›tmak. Bunu da hem sana-
yiyle, hem de bilim ve sanat ilkelerimizle yap›yoruz. Düzenledi¤i-
miz kongrelerimizde sadece bilim ve sanatla ilgili aktiviteler de-
¤il, arkeolojiyle ilgili aktiviteler de bulunuyor. Türk seramik sanat›-
na katk›da bulunmak için yar›flmalar düzenliyoruz. Avrupa Birli¤i
projelerine talip oluyoruz. Ölmek üzere olan K›n›k Köyü’ndeki ge-
leneksel seramik üretimini tekrar harekete geçirmek için projeler
gerçeklefltiriyoruz. 

Endüstriyel serami¤in geliflimi nas›l oldu?
Türkiye’de Osmanl› döneminde olan geleneksel seramikler

Avrupa’n›n sanayileflmesi s›ras›nda gittikçe öldüler ve Osman-
l›’da ‹talya etkileri görüldü. Osmanl› döneminde Y›ld›z Saray›’nda
bir üretim tesisi kuruldu, orada saraylar için gerekli olan gereçler
üretildi. ‹kinci Dünya Savafl›’na kadar Türkiye devaml› ithalat yap-
t›. Endüstriyel seramik, sofra eflyalar›, süs eflyalar› gibi eflyalar›
uzun süre ithal etti. Fakat Cumhuriyet’ten sonra büyük bir gelifl-
me göstererek yat›r›mlar yap›ld›, bunu da özel sektör takip etti.
1980’e gelince de ciddi bir seramik altyap›s› oluflmaya bafllad›
ve buna paralel olarak da Türkiye’de üniversitelerde seramik bö-
lümleri kuruldu. Bütün bunlar›n geliflmesi de Türk seramik sana-
t›n›n geliflmesini sa¤lad›. Sanayide sadece teknolojik altyap› de-
¤il, ürün gelifltirme de çok önemli. Türkiye’deki güzel sanatlar fa-
kültelerinde yetiflen ö¤renciler de sanayide yerlerini ald› ve çok
güzel eserler yapt›. 

Endüstri, sanat ve üniversite iliflkisi bugün istenen noktada
galiba, söylediklerinizden onu anl›yorum?

Türk seramik sanat›n›n geliflmesine katk›da bulunmay› vazife
edindik. Üniversitelerde yap›lan araflt›rmalardan, sanayicilerin
haberdar olmalar›n›n sa¤lanmas› gerekiyor. Biz de sanayi kong-
releri yap›yoruz, bu kongrelere sanayi yöneticileri ya da yetkilile-
ri geliyor, bilimsel geliflmeleri gösteriyoruz ve bunlar› sanayide ne
flekilde uygulayabiliriz konusunda destek oluyoruz. 

TSD’nin uluslararas› kurulufllarla iliflkisi nas›l?
Biz Avrupa Seramik Derne¤i (ECERS), Uluslararas› Emayeci-

ler Enstitüsü ve Türkiye Seramik Federasyonu üyeyiz. ECERS’de
de Türkiye olarak çok etkin rol oynuyoruz. Bu dönem baflkanl›¤›
TSD Baflkan Yard›mc›s› Prof. Dr. Hasan Mandal yürütüyor. Ben
de ECERS Sanayi Çal›flma Grup Baflkan› olarak görev yap›yo-
rum. ECERS ve TSD’nin faaliyetleri birbirine paralel olarak yürü-
tülüyor. “ECERS ne gibi bilimsel aktiviteler yapmal› ki, sanayicinin

aiming at bringing together the ceramic artists, academicians of-
fering ceramic courses and all ceramicists employed in the cera-
mics industry including founding members today is among the
important trade associations of the industry. We talked about the
composition and activities of the Association and the ceramics in-
dustry with TSD President Tolun Vural. 

As to its composition, TSD has a different structure than Eu-
ropean associations. What kind of advantages does this
structure afford? 

As required by its structure, TSD is different from the associ-
ations in Europe. Looking at the associations in Europe and the
US, we see that there are different ones for science, industry and
art. TSD was set up for the development of Turkish ceramics.
Subsequently, the manufacturers associations in Turkey gathered
under the roof of a federation and TSD became one of the asso-
ciations under this federation umbrella. Other associations are
manufacturer associations; yet TSD is a trade organization emb-
racing the industry, art and science with its triple structure. Our
priority is to promote Turkish ceramics all over the world. This, we
do by our industrial, scientific and artistic activities. Our conventi-
ons cover not just activities relating to science and art but also
archaeology. We hold exhibitions and contests to contribute to
the Turkish ceramic art. We become candidates for European
Union projects. We are executing an EU project in conjunction
with Anatoly University Faculty of Fine Arts to revitalize the traditi-
onal ceramic production in the Village of Kink, which is about to
become extinct. 

How did the development of industrial ceramics take place? 
The traditional ceramic production centers in the Ottoman pe-

riod died one after another during the industrialization of Europe
and imported products started to be used. In the last Ottoman pe-
riod, just one porcelain production facility was set up at Y›ld›z Pa-
lace where wares needed by the palace were produced. Until Se-
cond World War, Turkey imported continuously. She imported
wares like industrial ceramics, tableware and decorative ware for
a long time. But after the Republic, great progress took place with
investments made followed by the private sector. In 1980, a seri-
ous ceramic infrastructure started to form by 1980 and in parallel
with it, ceramics departments were established in Turkish univer-
sities. Development of all these allowed the advancement of the
Turkish ceramic art especially oriented to industry. In industry, not
just technological infrastructure but product development is also
important. Students developed at fine arts faculties in Turkey got
their places in the industry, creating very nice works and they ma-
de great contributions to industrial ceramics in Turkey. Turkey is
one of the leading countries in Europe and the world in the field
of ceramics in our view. 

It looks like the relationship between the industry, art and uni-
versity is at the desired point; this is what I infer from what
you’re saying...

We made it our duty to contribute to the development of Tur-
kish ceramic art. Industrialists must be informed of research go-
ing on in universities. So, we hold ceramic conventions to which
executives and employees of industrial companies attend. We
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güncel ihtiyaçlar› karfl›lans›n?” sorusuna çözüm ar›yoruz. Sanayi-
cinin münferit istekleri oluyor, sanayinin ortak problemleri var.
Bunlarla ilgili ne gibi çal›flmalar yapmal›y›z diye u¤rafl›yoruz. 

Avrupal› seramikçilerin Türkiye’deki üreticilere göre ne gibi
avantajlar› var?

Onlar sanayiye daha önce geçtikleri için oralarda araflt›rma
merkezleri önceden oluflturulmufl. ‹talya, ‹spanya, Almanya buna
örnektir. Bu araflt›rma merkezleri daha yak›n çal›flmalar yap›yor-
lar ve ona göre de geliflme sa¤lanabiliyor. Türkiye’de de yak›n bir
zamanda bir araflt›rma merkezi kuruldu. Yeni kurulmufl olmas›n-
dan dolay› daha dinamik çal›flmalar yap›yor. Neredeyse Avru-
pa’daki araflt›rma merkezleriyle rekabet edebilecek, hatta baz›
konularda öne geçecek durumda bir merkez. Biz de TSD olarak
bu konularda gerek Avrupa’daki, gerekse yurt içindeki kardefl
kurulufllarla ifl birli¤i yaparak ortak hedefler do¤rultusunda çal›fl-
malar yap›yoruz. Sonuçta bütün hedefimiz bu merkezlerin daha
iyi duruma gelmesi ve uzun vadede yaflam›n› sürdürmesi. 

Türkiye’de gerçeklefltirdi¤iniz organizasyonlarda ne gibi et-
kinlikler düzenliyorsunuz?

Öncelikle sanat olmak üzere sosyolojik, antropolojik, arkeolo-
jik etkinlikler de düzenliyoruz. Ayr›ca endüstri ile ilgili bölümlerde
de sunumlar yap›l›yor. “Geliflmeler nelerdir, sanayide karfl›lafl›lan
problemler ve bu problemleri nas›l çözdüklerine” dair çal›flmalar
da bu kongrelerde yer al›yor. Ayr›ca sanat yar›flmalar› yaparak da
sanatç›lar› heveslendirmeye çal›fl›yoruz. Özellikle temal› yap›lan
çal›flmalar daha da heyecanl› oluyor. Kongre seçerken de sana-
yinin ihtiyaçlar›n› göz önünde bulunduruyoruz. 

SERES Kongresi’nin içeri¤inden bahseder misiniz?
TSD olarak seramik kongreleri düzenliyoruz. Bunlar genelde

demonstrate them scientific developments and we give them
support on how they can apply these in the industry. 

How are TSD’s relations with international organizations?  
We are a member of European Ceramics Association

(ECERS), International Enamellists Institute and Turkish Ceramics
Federation. As Turkey, we are playing a very effective role in
ECERS. TSD Deputy President Prof. Dr. Hasan Mandal is serving
as president this term. I serve as ECERS Industry Work Group He-
ad. Activities of ECERS and TSD are conducted in parallel with
each other. We are seeking a solution to the question “What kind
of scientific activities should ECERS carry out to satisfy the cur-
rent needs of the industry?” The industry has common problems
like especially adaptation to the Kyoto Protocol, mitigation of en-
vironmental impact of the industry and development of different
inputs and technologies. We are working on what kind of scienti-
fic studies we have to carry out for these common problems. 

What kind of advantages do European ceramicists have over
Turkish manufacturers? 

Since they have moved to the industrial age before us, rese-
arch centers have been set up there earlier. Examples are the
centers in Italy, Spain and Germany. These research centers are
in closer collaboration with the industry and progress can be ac-
hieved accordingly. Just recently, a ceramic research center was
established in Turkey, too. It is carrying out more dynamic studi-
es as it is a new institution. A center which can almost compete
with the research centers in Europe, which can pass them on so-
me topics. We, too, as TSD are carrying out activities oriented to
common targets in collaboration with sister organizations both in
Europe and also in the country. Actually, our whole objective is to
ensure that such centers are in a better state and survive long-
term. 

What kind of activities do you organize in the events you hold
in Turkey? 

At our conventions and seminars, beside science and techno-
logy and especially art, we also hold ceramic related sociological,
anthropological and archaeological activities. Also, presentations
are made in industry related sections, too. Studies on “What are
the developments, problems faced in the industry and how these
problems are solved” are also addressed in these conventions.
Also, we try to encourage artists holding art exhibitions and con-
tests. Especially, themed activities are even more exciting. 

Could you tell us about the content of SERES Convention? 
As TSD, we hold ceramic conventions. These conventions are

usually those with scientific predominance. At SERES, on the ot-
her hand, there is a wider embracement of ceramics covering all
its disciplines. Here, as I said before, there will be scientific, in-
dustrial and artistic activities. We used to hold SERES as a semi-
nar. Then we saw that in recent years, there was also international
participation. This year, for the first time, SERES took the identity
of an international ceramic convention with international participa-
tion. Even in this global crisis environment, according to our pro-
jections, there will be about fifty foreign and two hundred local
participants. On the one hand there will be artistic activities and
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bilimsel a¤›rl›¤› olan kongreler. SERES’te ise daha genifl bir sera-
mik kucaklamas› var ve serami¤in tüm dallar›n› kaps›yor. Burada
dedi¤im gibi yine bilimsel, endüstriyel, sanatsal aktiviteler ola-
cak. Eskiden seramik çal›fltay› ya da semineri olarak düzenlerdik.
Son y›llarda bakt›k uluslararas› kat›l›m da oluyor. Bu sene ilk de-
fa SERES, uluslararas› kat›l›ml›, uluslararas› bir seramik kongresi
hüviyetine büründü. Küresel kriz ortam›nda bizim tahminimize
göre 50 kadar yabanc› 200 kadar da yerli kat›l›mc› olacak. Bir ta-
raftan sanatsal aktiviteler, di¤er taraftan bilimsel sunumlar ola-
cak. Sanatç›lar›m›zdan da kat›l›m oluyor ve sponsor olan firmalar
da orada kendi tan›t›mlar›n› yap›yorlar. 

Seramik sektörünün bugün içinde bulundu¤u durumu nas›l
de¤erlendiriyorsunuz?

Türk seramik sanayine bakt›¤›m›z zaman çok h›zl› bir gelifl-
me gösterdi¤ini görüyoruz. 2000’lere kadar çok h›zl› bir geliflme
gösterdi ve buna paralel olarak da Türkiye ekonomisine daha
fazla bir katk› gerçeklefltirdi. Bu da büyük oranda ihracata yön-
lendirildi. Özellikle Çin’in bizim pazarlar›m›zda etkin olmaya bafl-
lamas›yla, biz iç pazarda sorun yaflamaya bafllad›k. Tabii Çin’in
bize oranla üstün taraflar› var, biz de bu durumdan ç›kmak için
katma de¤eri yüksek ürünlere yöneldik. Bunun için yeni ürünler
gelifltirmek, üretimin ve teknolojinin gelifltirilmesi gibi bir deneyi-
me girildi. Türkiye’deki s›k›nt›m›z da devletten hiçbir çaba alma-
dan sektörün kendi geliflmesini kendisinin sa¤lamas› oldu. fiu
anda da rekabeti gelifltirmek için kendi kaynaklar›n› kullan›yor.
Türkiye katma de¤eri daha yüksek ürünler üretir duruma gelme-
lidir. 

Sanayinin sanata katk›s› nedir?
Sanayi çal›flmalar›nda ve bilimsel çal›flmalarda sanat çok

önemlidir. Bizim de sanayiciler olarak sanata destek vermemiz
gerekir. TSD’nin k›s›tl› kaynaklar›na ba¤l› olmamas› laz›m. Bence
seramik sanayi de bu konuda fonlar oluflturarak sanatsal aktivite-
lere destek vermelidir. Türkiye’de çok az firma sanatsal aktivite-
lere destek veriyor. Bizim gönlümüzden geçen bütün sektörün bu
anlay›fla ulaflmas›. Türk seramik sanat› ve
sanatç›lar› da dünyada önde gelen yerini
almak durumundad›r. 

Seramik sanatç›lar›n›n bir araya gelece-
¤i bir kongre gerçekleflebilir mi?

Asl›nda biz TSD olarak son zamanlar-
da sanatsal aktivitelere daha fazla a¤›rl›k
vermeye bafllad›k. Daha önceden bilimsel
çal›flmalar daha a¤›rl›kl›yd›, flimdi daha
dengede gidiyor. Bildi¤iniz gibi TSD di¤er
üretici dernekler gibi de¤il. Di¤er üretici
derneklere üye flirketler y›ll›k aidatlar öde-
yip, bu aidatlar sayesinde yapt›klar› faali-
yetler sonras›nda fuarlarla birlikte gelirle-
riyle fonlar oluflturabiliyor. TSD’de y›ll›k
yüzde 1 oran›nda al›nan bir aidatla bu fa-
aliyetlerin yürütülmesi mümkün de¤il. Fon-
lar›m›z› düzenledi¤imiz kongrelerden sa¤-
l›yoruz. Düzenledi¤imiz kongrelerde de
sanatsal aktiviteleri destekliyoruz. 

also on the other hand there will be scientific presentations. Also,
sponsor firms will promote themselves there. 

How do you assess the present state of the ceramics in-
dustry? 

Looking at the Turkish ceramics industry, we see that it is
displaying  very rapid progress. It developed very fast until 2000s
and in parallel with this, it contributed more and more to the Tur-
kish economy. This was mostly export oriented. As China started
to be influential in our markets, we started to experience problems
in our local market. Indeed, China has aspects superior to us. To
get out of the situation, we moved towards high value added pro-
ducts. So, an initiative was taken for developing new products
and to advance production and technology. A noteworthy point is
that the sector achieved its own development without significant
support from the government. Currently, the sector is employing
its own resources to develop competition. Here, too, for being
successful long-term, we have to follow scientific studies very clo-
sely, ensuring that these are used in industry. Hence, the target
of achieving more efficient production with less energy can be at-
tained. Then, also, alternative energy and alternative materials
must be used. Turkey must come to a state of producing higher
added value products. 

Can a convention bringing together ceramic fine artists be
held? 

Actually, as TSD, recently we have been emphasizing artistic
events more. Previously, scientific events were more predomi-
nant. Now, it’s more balanced. As you know, TSD is not like the
other manufacturer associations. Member companies pay an an-
nual fee to the other manufacturer associations allowing funds to
accumulate with these fees and trade fair proceeds. It is not pos-
sible to conduct these activities with the extremely small annual
fees collected from members of TSD. We get our funds out of the
conventions and events we hold. It is with these funds that we
support artistic activities. 
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Türkiye’nin ilk “Teknik Porselen” üreten fabrikas› olarak Bilecik
Organize Sanayi Bölgesi’nde 1992’de kurulan Seranit Granit Se-
ramik Sanayi Ticaret A.fi, 1993 y›l›nda üretime bafll›yor. 55 bin
metrekaresi kapal› olmak üzere toplam 102 bin metrekarelik bir
alanda faaliyetini sürdüren Seranit, revize yat›r›mlar yaparak
1995’te 1 milyon metrekare ve 1998’de 2 milyon metrekarelik ka-
pasiteye ulafl›yor. 2004 y›l›na gelindi¤inde Seranit, kapasitesini
2,5 milyon metrekareye ç›kartarak, Avrupa’n›n say›l› üreticileri
aras›na giriyor. 2004’te al›nan yat›r›m karar› ve 2005’in mart ay›n-
da at›lan temellerle 36 milyon avroluk bir yat›r›m› hayata geçiren
firma, k›sa sürede bu yat›r›m›n meyvelerini topluyor. Üretime geç-
ti¤i 1993’ten bugüne, aradan geçen on befl y›lda kapasitesini 8,5
milyon metrekareye ulaflt›rmay› baflar›yor. Bu yeni kapasitesiyle
tek çat› alt›nda Avrupa'n›n en büyük teknik granit fabrikas› olan
firma, iç pazarda 50’si showroomlu 258 bayi ve yurt d›fl› pazarlar-

Seranit Granit Seramik Sanayi Ticaret A.fi, set up in 1992 at
Bilecik Organized Industrial Zone as Turkey’s first “Technical
Porcelain” manufacturing plant, started production in 1993. Se-
ranit, pursuing its operations on grounds of 102,000 square me-
ters  in total, 55,000 of which is indoors, reached capacities of
1,000,000 square meters in 1995 and 2,000,000 square meters
in 1998 through expansion investments. Come 2004, Seranit was
among the top manufacturers of Europe with a capacity of 2.5
million square meters. The firm, launching an investment of 36
million Euros after the investment decision adopted in 2004 and
foundations laid in 2005, started to reap the fruits of this invest-
ment in a short time. The firm had the accomplishment of brin-
ging its capacity up to 8.5 million square meters during the 15
years since 1993 when it started production. Becoming Europe’s
largest technical granite factory under a single roof with this new

Seranit Genel MüdürüSeranit Genel Müdürü

Seranit General ManagerSeranit General Manager
Hamdi AltunalanHamdi Altunalan

Seranit General Manager Hamdi Altunalan, who says they had a positive period in 2008

despite the world firms’ struggling with the global economic crisis, notes they grew by 30

percent with a turnover of 114 million Euros. 

Dünyan›n küresel ekonomik krizle bo¤uflan firmalar›na karfl›l›k, 2008’de olumlu bir
dönem geçirdiklerini söyleyen Seranit Genel Müdürü Hamdi Altunalan, yüzde 30

büyüdüklerini ve 114 milyon avro ciro elde ettiklerini söylüyor.

Affected positively by crisis; grew by 30 percent
Krizden olumlu etkilendi, yüzde 30 büyüdüKrizden olumlu etkilendi, yüzde 30 büyüdü
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da, 21 ülkede 82 sat›fl noktas›ndan oluflan bir da¤›t›m kanal›na
sahip oluyor. Seranit'in ihracat yapt›¤› ülkeler aras›nda Fransa,
Romanya, Macaristan, Almanya, Belçika, ‹sviçre gibi Avrupa ül-
keleri, Rusya, Azerbaycan, Ukrayna, Türkmenistan, Moldova gi-
bi yak›n Asya ülkeleri, ‹srail, BAE, Lübnan, Suudi Arabistan gibi
Orta Do¤u ülkeleri ile Amerika ve Kanada bulunuyor. 

“2008’de yüzde 30 büyüdük”
Seranit’in bafl›nda genel müdür olarak Hamdi Altunalan gö-

rev yap›yor. Dünyan›n küresel ekonomik kriz yaflad›¤›, üretim ve
dolay›s›yla ihracatta s›k›nt› yaflanan 2008 y›l›n›n Seranit için olum-
lu bir y›l oldu¤unu belirten Seranit Genel Müdürü Hamdi Altuna-
lan, 2007’ye oranla yüzde 30 büyüdüklerini ve 114 milyon avro
ciro elde ettiklerini söylüyor. Altunalan, “Seranit olarak, son dö-
nemde popüler olan al›flverifl merkezlerinin say›s›n›n artm›fl ol-
mas› ve toplu konut segmentindeki özel projeler ile oldukça ve-
rimli bir y›l geçirdik. Yurt içinde yaflanan olumlu geliflmelere pa-
ralel olarak yurt d›fl› faaliyetlerimizde de 2008’de 45 ülkede 254
sat›fl noktas›na ulaflt›k. 2008’de de dünyan›n önde gelen tasar›m
ofisleri ile çal›flt›k, ürün gam›m›z› genifllettik. Kalite ve tasar›m
farkl›l›¤›m›z› art›rarak faaliyetlerimize devam ettik. Avrupa'da ba-
z› seramik fabrikalar›n›n kapanmas› ve Çin'deki durgunluk nede-
niyle özellikle Avrupa pazar›ndan ciddi oranda pay ald›k. Krizden
dolay› ihracat yapt›¤›m›z ülkelere olan siparifller artt›” diyor.

Küresel ekonomik kriz nedeniyle ihracatta yaflanan s›k›nt›lar›
aflmaya çal›flan seramik sektörü, rotay› yeni pazarlara aç›lmakta
bulmufltu. Seranit de bu stratejiyi uygulayan firmalar aras›nda yer
al›yor. Yeni pazar aç›l›mlar› konusunda Altunalan flunlar› ifade
ediyor: “Kuzey Avrupa, Arap Yar›madas› ve Körfez'e yönelik cid-
di sat›fllar›m›z bulunuyor. Irak'a önemli oranda sevkiyat yapmak-
la birlikte, Türk Cumhuriyetleri ve Do¤u Bloku ülkelerindeki ihra-
cat çal›flmalar›m›z› tamamlayarak, tespit etti¤imiz yeni ihracat pa-
zarlar›yla ilgili çal›flmalar›m›z› da sürdürüyoruz.”

“Sektördeki en büyük sorun fazla kapasite”
“Seramik Kaplama Malzemeleri (SKM) sektöründe yaflanan

daralma ve global ekonomik konjonktürleri dikkate alarak 2009
y›l› faaliyetlerimizde azalan pazarlara alternatif oluflturacak yeni
alanlara yönelme stratejileri oluflturduk” diyen Altunalan, bu stra-
tejileri de “genifl bir ürün portföyü, ebat çeflitlili¤i, özel projelere
olan esnek yaklafl›m ve zaman›nda kaliteli hizmet anlay›fl›” olarak
aç›kl›yor.

“Sektördeki en büyük sorun fazla kapasite” diyen Altunalan,
sözlerine flöyle devam ediyor. “Fazla kapasiteyi ihracat yoluyla
çözümlemek, kapasitenin tamam›n› bitirebilmek mümkün de¤il.
Türkiye olarak Avrupa’n›n üçüncü, dünyan›n alt›nc› büyük üretici-
siyiz; fakat fiyat olarak ‹talya, ‹spanya gibi ülkelerin bizden daha
yukar› seviyelerde olduklar›n› görüyoruz. Bu sebeple, talebe uy-
gun kapasite ile üretim yap›lmas› ve sektörümüzde kaliteye daha
fazla önem verilmesi gerekiyor. Seranit olarak, Türkiye seramik
sektörünün sahip oldu¤u gücü kuvvetlendirmek için inovatif yak-
lafl›m›m›z ve asla vazgeçmedi¤imiz kalite politikam›z ile teknolo-
ji, araflt›rma-gelifltirme ve üretim-gelifltirme yat›r›mlar›m›zla, dün-
ya trendlerini takip ederek gelifltirdi¤imiz tasar›mlarla sektöre ön-
cü oluyoruz. Türk kalite alg›s›n› mümkün oldu¤u kadar yukar›lara
çekebilme gayreti içindeyiz.”

capacity, the firm has a distribution channel comprising e258 de-
alers, 50 of which with showrooms domestically and 82 sales of
point in 21 countries in international markets. Among Seranit’s
export destination countries are European countries like France,
Rumania, Hungary, Germany, Belgium and Switzerland; near
Asian countries like Russia, Azerbaijan, Ukraine, Turkmenistan
and Moldova; and Middle Eastern countries like Israel, UAE, Le-
banon, Saudi Arabia; and USA and Canada. 

“We grew by 30 percent in 2008” 
Hamdi Altunalan served as general manager at the head of

Seranit. Noting that 2008, in which the  world went through a glo-
bal economic crisis facing problems in production and consequ-
ently exports, was a positive one for Seranit; General Manager
Hamdi Altunalan said that they grew by 30 percent over 2007,
achieving a turnover of 114 million Euros. Altunalan said, “As Se-
ranit, we have a rather productive year as the number of shop-
ping centers, which became popular recently, grew and thanks
to the special projects in the mass housing segment. In parallel
with the positive developments domestically, we reached 254
points of sale in 45 countries in 2008 in our international operati-
ons, too. We worked with the world’s leading design offices, en-
larging our product range, in 2008. We continued our operations
increasing our distinctiveness in quality and design. We got a se-
rious share of the European market especially, due to closure of
certain ceramic factories in Europe and the recession in China.
Our orders to our export countries grew due to the crisis”.  

The ceramics industry, which is trying to overcome the diffi-
culties experienced in its exports due to the global economic cri-
sis, had opted for opening to new markets. Seranit is one of the
firms implementing this strategy. On new market initiatives Altu-
nalan says: “We have significant sales to North Europe, Arabian
Peninsula and Gulf. We have an important share of shipments to
Iraq and we are completing our export activities oriented to Tur-
kic Republics and the Eastern Block also pursuing studies rela-
ting to the new export markets we identify”. 

“Biggest problem in the industry 
is excess capacity”

Altunalan, who says; “Considering the contraction experien-
ced in the ceramic tile sector and the global economic conjunc-
ture, we created strategies of moving towards new areas to ser-
ve as alternatives to the markets where our activities decreased
in  2009, adds that these strategies comprise “a broad product
portfolio, size diversity, a flexible approach to special projects
and timely high quality service concept. 

“Alt›nalan, who says; “The greatest problem in the industry is
excess capacity”, remarks; “It is not possible to solve excess
capacity through imports to consume the entire capacity. As
Turkey, we are the largest manufacturer in Europe and sixth in
the world but price-wise we see that countries like Italy and Spa-
in are at higher levels than us. Therefore, one has to produce
with capacity in line with demand and to emphasize quality mo-
re in our sector. As Seranit, we are the leader of the industry with
our designs we develop by our innovative approach to strengt-
hen the power of the Turkish ceramics industry, our quality po-
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licy which we never give up, our investments in technology,
R&D and production development and following world trends .
We are in an effort to bring the perception of Turkish quality as
high as possible”. 

Altunalan, who thinks that the announcement of an incenti-
ves system for the ceramic sector is warranted, says; “There
were ambiguities and shortcomings as regards the scope of the
incentives package announced by the government”, clarifying
the matter. Altunalan says, “It is pleasing that Ayd›n, Denizli,
Mu¤la, Zonguldak, Karabük, Bart›n, Samsun, Tokat, Çorum,
Amasya, Kayseri, Sivas and Yozgat provinces, which were not
among the provinces to be supported despite having significant
capacities in the ceramics industry are placed among the are-
as to be encouraged as far as production is concerned. Howe-
ver, we can’t say that these positive steps are the whole soluti-
on. I believe that the incentives system should not be capacity
increasing in the industry but should encourage production of
higher added value goods”. 

“We use the most expensive 
natural gas in Europe” 

It is a well known truth that the Turkish ceramics industry is
energy dependant or that it uses natural gas up to 90 percent
levels. Criticizing the price increases of natural gas in 2008, Se-
ranit General Manager Hamdi Altunalan says; “The increase in
natural gas prices last year in Turkey at the level of 82 percent
put the industry in great difficulty”. Noting that the price of na-
tural gas went down a little in 2009 but that Turkish industri-
alists are using the most expensive natural gas in Europe after
Italy, points out that Spanish manufacturers, who are our clo-
sest competitors, use natural gas at a rate 15 % cheaper com-
pared to Turkish manufacturers. Altunalan has expectations
from the government for the industry as regards energy. Altu-
nalan says; “Since energy is of vital importance for our industry,
there may be additional support for relieving our competitive
disadvantages ”. 

High energy costs and global warming move firms towards
wares affording savings both in terms of product and also pro-
duction line. Noting that they started producing energy saving
porcelain tile in 2009, Altunalan notes that they are continuing
the research and development efforts for products. Altunalan
says; “This year, we will launch these products which will reach
our desired Seranit quality. These products we have been wor-
king on for two years will be a first in the world. They can be used
in all spaces; interior or exterior. We will export these products to
world markets, too”. 

Adding that as Seranit, they are a leading firm always follo-
wing trends like technology, design and color, developing pro-
ducts conforming to such trends, Altunalan says that they are
working with the world’s significant design offices like Italian
Gamma and come to the market each year with a rich product
portfolio. Altunalan describes their principles in this field as fol-
lows; “For us, one of the most important points is that each newly
developed product is not launched to market unless it meets Se-
ranit quality standards. Therefore, launching of a product may ta-
ke two-three years including research, development and pro-
duction development efforts”. 

Seramik sektörü için teflvik sisteminin aç›klanmas›n› yerinde
bulan Altunalan, “Hükümetin aç›klad›¤› teflvik paketinin kapsam›
konusunda belirsizlikler ve eksikler vard›” diyerek, konuya aç›kl›k
getirdi. Altunalan, “Seramik sektöründe önemli kapasiteleri oldu-
¤u halde desteklenecek iller listesinde olmayan, Ayd›n, Denizli,
Mu¤la, Zonguldak, Karabük, Bart›n, Samsun, Tokat, Çorum,
Amasya, Kayseri, Sivas ve Yozgat illerinin üretimde teflvik edile-
cek bölgeler aras›na al›nmas› sevindiricidir. Ancak bu olumlu
ad›mlar›n çözümün tamam› oldu¤unu söyleyemeyiz. Teflvik siste-
minin sektörde kapasite art›r›c› de¤il, katma de¤eri daha yüksek
üretimi özendirici olmas› gerekti¤ini düflünüyorum” diyor.  

“Avrupa’da en pahal› do¤al gaz› kullan›yoruz”
Türk seramik sektörünün enerjiye ba¤›ml›l›¤›, daha do¤rusu

yüzde 90’lara varan do¤al gaz kullan›m› bilinen bir gerçek. Do-
¤al gaza 2008 içinde gelen zamlar› elefltiren Seranit Genel Mü-
dürü Hamdi Altunalan, “Türkiye'de geçen y›l do¤al gaz fiyatlar›-
n›n yüzde 82 düzeyinde artmas› da sektörü çok zor durumda b›-
rakt›” diyor. 2009’da do¤al gaz fiyat›n›n biraz düfltü¤ünü, ancak
‹talya'dan sonra Avrupa'da en pahal› do¤al gaz› Türk sanayicile-
rinin kulland›¤›n›n alt›n› çizen Altunalan, en yak›n rakibimiz olan
‹spanyol üreticilerin, Türk üreticilere göre do¤al gaz› yüzde 15
daha ucuza kulland›klar›n› belirtiyor. Altunalan’›n sektör için ener-
ji konusunda hükümetten beklentileri bulunuyor. Buna göre Altu-
nalan, “Enerji, sektörümüz için hayati önemde oldu¤undan, reka-
bet dezavantaj›m›z›n giderilmesinde de ek destekler olabilece¤i-
ni düflünüyoruz” diyor.

Yüksek enerji maliyetleri ve küresel ›s›nma firmalar› hem ürün,
hem de üretim band› olarak tasarruflu ürünlere yöneltiyor. Enerji
tasarrufu sa¤layan porselen karo üretme çal›flmalar›na 2009 y›l›
ile birlikte bafllad›klar›n› söyleyen Altunalan, ürünlerin araflt›rma
ve gelifltirme çal›flmalar›na devam ettiklerini aktar›yor. Altunalan,
“Bu y›l içerisinde istedi¤imiz Seranit kalitesine ulaflacak bu ürün-
leri piyasaya sunaca¤›z. ‹ki y›ld›r üzerinde çal›flt›¤›m›z bu ürünler
dünyada ilk olacak. Bu ürünler, iç, d›fl ve her mekânda kullan›la-
bilecek. Bu ürünleri dünya pazarlar›na da ihraç edece¤iz” diyor. 

Seranit olarak, teknoloji, tasar›m, renk gibi dünya trendlerini
her zaman takip eden ve bu trendlere uygun ürünler gelifltiren
öncü bir firma olduklar›n› sözlerine ekleyen Altunalan, ‹talyan
Gamma gibi dünyan›n say›l› tasar›m ofisleriyle birlikte çal›flt›k-
lar›n› ve her y›l zengin bir ürün portföyü ile tüketicinin karfl›s›na
ç›kt›klar›n› belirtiyor. Altunalan, bu konudaki ilkelerini de flöyle
aç›kl›yor. “Bizim için en önemli konulardan biri de, her yeni gelifl-
tirilen ürünün, Seranit kalite standartlar›na ulaflmadan pazara
sunulmamas›d›r. Bunun için yeni bir ürünün piyasaya sunulmas›
araflt›rma-gelifltirme ve üretim-gelifltirme çal›flmalar› dâhil iki-üç
y›l› bulabilmektedir.” 
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Türkiye’nin önemli sanayi topluluklar›ndan biri Elginkan. SE-
REL de, Elginkan Toplulu¤u’nun vitrifiye ve seramik sektöründe
faaliyet gösteren kurulufllar›ndan biri. 1978’de Manisa Organize
Sanayi Bölgesi’nde 80 bini kapal› olmak üzere 141 bin metreka-
re üretim alan› üzerinde kurulan SEREL, 1982’de konut sektörün-
de kullan›lan çeflitli “seramik s›hhi tesisat gereçleri”nin (lavabo,
lavabo aya¤›, klozet, rezervuar, bide, eviye, pisuar, dufl teknesi,
aksesuar v.b.) üretim faaliyetine bafllad›. ABD, Rusya, ‹ngiltere,
Hollanda, Almanya, ‹spanya, Belçika ile Kuzey Afrika, Orta Do-
¤u ve Uzak Do¤u ülkelerinin de aralar›nda oldu¤u toplam 47 ül-
keye ihracat yapan SEREL, 1982’deki y›lda 5 bin ton (400 bin
adet büyük parça) olan üretim kapasitesini, yeni yat›r›mlarla y›l-
da 30 bin tona (2 milyon adet büyük parça) ulaflt›rd›. SEREL Se-
ramik Fabrika Müdürü Ercüment Ar›c› ile krizi ve kriz sonras›
stratejilerini konufltuk.

Elginkan is one of Turkey’s important industrial groups. SE-
REL is one of Elginkan Group’s companies operating in the vit-
reous ware and ceramics industry. Founded on a production
space of 141,000 square meters, 80,000 of which covered, at
Manisa Organized Industrial Zone in 1978, SEREL started pro-
duction of various “ceramic sanitary ware” (basins, basin legs,
toilet bowls, tanks, bidets, sinks, urinals, shower tanks, acces-
sories, etc.) used in the housing industry, in 1982. Exporting to
47 countries in total including USA, Russia, England, Holland,
Germany, Spain, Belgium and North Africa, Middle  Eastern and
Far Eastern countries, raised its production capacity of 5,000
tons (400,000 large pieces) in 1982 to 30,000 tons (2,000,000
large pieces) with new investments. We talked about the crisis
and post crisis strategies with SEREL Seramik Plant Manager
Ercüment Ar›c›. 

“Hedefimiz, yurt d›fl›
pazarlar›m›z› yüzde 50

geniflletmek”

SEREL Seramik Fabrika Müdürü 

SEREL Seramik Plant Manager
Ercüment Ar›c›

“Our main target in our year 2009 strategy is to expand our international market by minimum

50 percent and to enhance our brand recognition. Our target in the domestic market, on the

other hand, is to be more oriented to corporate customers like building markets.”

“2009 y›l› stratejimizdeki ana hedefimiz yurt d›fl› pazar›m›z›, en az yüzde 50
geniflletmek ve marka bilinirli¤imizi art›rmakt›r. ‹ç piyasadaki hedefimiz ise yap›

marketler gibi kurumsal müflterilere daha fazla yönelmektir.“

“Our target is to expand
our international 

markets by 50 percent”
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Küresel krizin etkilerinin hissedildi¤i 2008 y›l› son çeyre¤i,
Türk seramik ve vitrifiye sektörü için oldukça zorlu bir y›l ol-
du. Öncelikle 2008 y›l› SEREL olarak nas›l geçti? 

2008 y›l›n›n son çeyre¤i SEREL Seramik firmas› aç›s›ndan s›-
k›nt›l› geçti. Hem ekonomik kriz, hem de yüksek maliyetler ihra-
cat ve iç pazarda, pazar kay›plar›na neden oldu, zarar oluflturdu.
Ancak 2008 y›l› sonunda SEREL Seramik yeni bir yap›lanma yo-
luna giderek yine Elginkan Toplulu¤u firmas› olan MATEL Ham-
madde Sanayi ve Ticaret A.fi. ile birleflerek kendi flirket yap›s›n›
la¤vetti. fiu anda firma, MATEL Hammadde San. ve Tic. A.fi. SE-
REL Seramik Fabrikas› olarak faaliyetini sürdürüyor.

Sanayiciler için 2009 y›l›n›n ilk alt› ay› kay›p olarak de¤erlen-
diriliyor. Genel kan› ikinci alt› aydan umutlu olunmal› yönün-
de. Yaflanan küresel krizin bu süre içinde yaratt›¤› etkiye ba-
karak, nas›l bir strateji ile 2009’u yafl›yorsunuz? 

2009 y›l›n›n ilk alt› ay› sanayiciler için her ne kadar kay›p bir
y›l olarak de¤erlendirilse de SEREL için yeni yap›lanman›n ilk
meyvelerinin al›nmaya bafllad›¤› bir dönem oldu. Y›l›n ilk üç ay›n-
dan itibaren zarar, kâra dönüflmeye bafllad› ve kârl›l›k artarak de-
vam etti. 2009 y›l› stratejimizdeki ana hedefimiz yurt d›fl› pazar›-
m›z›, en az yüzde 50 geniflletmek ve marka bilinirli¤imizi artt›r-
makt›r. ‹ç piyasadaki hedefimiz ise yap› marketler gibi kurumsal
müflterilere daha fazla yönelmektir. 

Çeflitli alanlarda haz›rlanan teflvik paketleri, sorunun çözü-
münde ne derece etkili olur? Siz bu konuda sektörün bu
teflvik paketinden yeterince yararland›¤›n› düflünüyor mu-
sunuz?

Sektörümüzün yeni teflvik paketlerinden yeterince yararland›-
¤›na inanm›yorum. Bunun sebebinin de, bu tür paketlerin haz›r-

The last quarter of 2008 when the impact of the global crisis
was felt, was rather hard for the Turkish ceramic and vitreous
ware industry. First of all, how was 2008 for SEREL? 

The last quarter of 2008 was frustrating for SEREL Seramik
firm. Both the economic crisis and also high costs caused market
losses in exports and in the local market, leading to financial los-
ses. However, going into new structuring, SEREL Seramik abolis-
hed its own company configuration, merging with another Elgin-
kan Group firm, MATEL Hammadde Sanayi ve Ticaret A.fi., at the
end of 2008. Presently, the firm is continuing with its operations as
MATEL Hammadde San. Ve Tic. A.fi. SEREL Seramik Plant. 

The first six months of 2009 are deemed lost for industrialists.
The general opinion is that one should be optimistic about the
second six months. Looking at the impact the experienced
global crisis had during this period, what is your strategy for
2009? 

Although the first 6 months of 2009 is deemed to be a lost ye-
ar for industrialists, it was a period in which the first fruits of new
restructuring started to be harvested for SEREL. The losses star-
ted to turn to profits in the first quarter of the year and profitability
continued increasingly. Our main target in our year 2009 strategy
is to expand our international market by minimum 50 percent and
to enhance our brand recognition. Our target in the domestic mar-
ket, on the other hand, is to be more oriented to corporate custo-
mers like building markets. 

To what degree will the incentives packages prepared in vari-
ous fields be effective in solving the problems? Do you think
that the industry has benefited from this incentives packages
adequately? 
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lanmas›nda geç kal›nm›fl olmas›d›r. Sektör finansal aç›dan tüken-
mifl, paket daha sonra gelmifltir.  

D›fl ticarette en önemli ihracat kap›m›z AB ve ABD pazar›-
n›n daralmas›, SEREL olarak sizi, nas›l bir yeni pazar aray›-
fl›na itti? Yo¤unlaflt›¤›n›z pazarlar ve segmentler var m›?
Varsa neler?

Küresel kriz bizi h›zla d›fl pazar aray›fllar›na itti. Bu nedenle,
ihracat servisimiz güçlendirildi ve dinamik bir yap›ya kavuflturul-
du. Bu krizi aflabilmemiz, bu pazar›n mümkün oldu¤unca büyü-
tülmesi ile olacakt›r. Yo¤unlaflt›¤›m›z pazarlar Fransa, Rusya, ‹n-
giltere, Orta Do¤u, Kuzey Afrika ve Türk Cumhuriyetleri’dir.

Araflt›rma gelifltirme (ar-ge) çal›flmalar›n›z hakk›nda bilgi ala-
bilir miyiz? Seramik ve vitrifiye sektöründe ar-ge nas›l bir
öneme sahip?

Ar-ge, MATEL Hammadde San. ve Tic. A.fi.’de oldukça
önemli bir konudur. Bundan 15 y›l önce, Bilecik’teki tesislerine
yaklafl›k 2 milyon dolar yat›r›mla bölgenin en modern laboratu-
varlar›n› kurmufltur. O günden bu yana, bu laboratuvarlarda bin-
lerce ar-ge çal›flmas› yap›lm›fl, seramik sektörüne birçok yeni
ürünler kazand›r›lm›flt›r. Bu ürünlerin ço¤u, bugün yabanc› kay-
nakl› ürünlerin yerine kullan›lmaktad›r. Ayr›ca SEREL Ar-ge de-
partman›nda da seramik ürünler ile ilgili çal›flmalar yo¤un bir fle-
kilde devam etmektedir.

2009 ve sonras›nda Türkiye’nin ve dünya ekonomisinin nas›l
bir yol izleyece¤ini düflünüyorsunuz. SEREL’in 2009 ve 2010
hedeflerini anlat›r m›s›n›z?

2009 y›l› sonlar›na do¤ru Türkiye ve dünya ekonomisinde iyi-
leflmeler olaca¤› beklentisindeyiz. Bizim hedefimiz, güçlü oldu¤u-
muz orta segment ürünlere daha fazla a¤›rl›k vererek pazar›m›z›

I don’t believe that our sector has benefited from the new in-
centives packages adequately. The reason for this is that these
packages have been prepared too late. The sector has been dep-
leted financially, with the package arriving later. 

What kind of search for new markets did the contraction in the
EU and the US markets which are our most important export
gates in international trading push you as SEREL? Are there
markets and segments you are concentrating on and if so
which ones? 

The global crisis pushed us to search for international markets
hastily. Therefore, our export team was strengthened, taking on a
dynamic structure. Our overcoming this crisis will happen by ex-
panding this market as much as possible. The markets we are
concentrating on are France, Russia, U.K., Middle East, North Af-
rica and Turkic Republics. 

Could you tell us about your research and development
(R&D) work? What kind of significance does R&D have in the
ceramic and vitreous ware sector? 

R&D is a rather important area in MATEL Hammadde San. Ve
Tic. A.fi. Fifteen years ago, it has set up the most modern labora-
tories in the area with an investment of approximately 2 million Dol-
lars to its Bilecik facilities. Since then, thousands of R&D studies
were carried out in these laboratories, introducing many new pro-
ducts to the ceramic industry. Most of these products are in use
today in place of goods of foreign origin. Also, studies on ceramic
ware are continuing in SEREL R&D Department intensely, too.

What kind of path do you think Turkey and the global eco-
nomy will take in 2009 and later? Could you tell us SEREL’s
2009 and 2010 targets? 

We expect that there will be some improvement in the Turkish
and global economies toward the end of 2009. Our target is to inc-
rease our market share, concentrating more on the middle seg-
ment products where we are strong. Our first priority is our quality

Ercüment Ar›c›, who serves as SEREL Seramik Plant
Manager is a young executive. Ar›c›, who has significant
work experience despite having been born in 1970,
graduated from Hacettepe University Mining En-
gineering Department in 1993. After completing his
graduate studies, Ar›c› started as Mining Engineer, M.S.
at MATEL A.fi. of Elginkan Group in 1995. After serving
as plant manager for ten years, he was appointed as
SEREL’s plant manager after the SEREL-MATEL merger
at the end of 2008. Ar›c›, who presently serves at this
post, is a member of Turkish Ceramics Federation,
Ceramic Raw Material Manufacturers Association and
TMMOB Chamber of Mining Engineers. 

Who is Ercüment Ar›c›?
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art›rmakt›r. Birinci önceli¤imiz, y›llard›r bilinen ve herkesçe takdir
edilen kalite anlay›fl›m›zd›r. Bundan asla taviz verilmeyecektir.

Sadece küresel kriz de¤il, küresel ›s›nma da enerjinin tasar-
ruflu kullan›ld›¤› ürünlere do¤ru bir yönelifl sa¤lad›. SEREL
olarak enerji tasarruflu ürün çal›flmalar›n›zla ilgili bilgi alabi-
lir miyiz?

Çevre koruma bilinci ve enerji tasarrufu sadece SEREL’in de-
¤il, tüm tüm toplulu¤umuzun ana önceli¤idir. Örne¤in MATEL,
ülkemizde çevre ödülü alm›fl ilk madencilik flirketidir. Küresel
›s›nma sonucu susuzlu¤un tüm dünyada tehlike sinyalleri verdi-
¤i günümüzde, ev ve ifl yerlerinde içilebilir nitelikte temiz suyun
gereksiz tüketimine neden olan klozetler de gelifltirilerek tasar-
ruflu olarak üretilmeye baflland›. Yaklafl›k 15 y›ld›r, pazardaki
mevcut rezervuar iç tak›mlar›n›n neredeyse tamam› dual-flush
sistemi ile çift kademeli olarak üretiliyor.

SEREL’in yeni üretti¤i Lila klozetler, 6 litre kapasiteli seramik
rezervuarl› olarak üretiliyor. Ancak butona bas›ld›¤›nda suyun
sadece 3 litresi boflalt›larak 3 litre su tasarruf ediliyor. Bu nokta-
da, SEREL Lila klozetlerin rakiplerinden fark› ise 3 litre su ile
fonksiyonel temizlik gerçeklefltirebilmesi. Lila’n›n tasar›m afla-
mas›nda yarat›lan özel gövdesi otomatik olarak su tasarrufu
sa¤l›yor. Bu özel tasar›m gövde sayesinde, yard›mc› bir parçaya
ihtiyaç duyulmadan temizlik sa¤lanabiliyor. 

Kiflisel talebe göre 3 litreden fazla su ile temizlik yap›lmas› is-
tendi¤inde, rezervuar butonuna bir kez daha bas›lmas› yeterli
oluyor. Rakipleri 4-4,5 litrelerde y›kama yaparken; 3 ve 2 litre ile
y›kama yapabilen Lila klozetler ile, dört kiflilik bir ailenin ortalama
günde 20 kez klozet butonuna bast›¤› düflünülecek olursa, hane
bafl›na ortalama y›ll›k 21 bin 600 litre su tasarruf edilmifl olunuyor.
Fiili durumda ülke genelindeki ›slak mekânlarda 9 litrelik rezer-
vuar düzeneklerinin halen kullan›lmaya devam etti¤i düflünül-
dü¤ünde, Lila ile elde edilen y›ll›k su tasarrufu yaklafl›k 60 bin lit-
reye ulafl›yor. SEREL, gelifltirdi¤i Lila klozet ile kat› veya s›v› at›k
fark› olmaks›z›n, minimize edilmifl su miktar› ile tam ve kusursuz
fonksiyon elde etmeyi baflar›yor.

concept which has been known and appreciated by everyone
over the years. There will be absolutely no compromise on that. 

Not just the global crisis but global warming, too, caused a mo-
vement towards energy saving products. Can you get some in-
formation on your energy saving product studies as SEREL? 

The awareness of environmental protection and energy saving
is the main priority not just of SEREL but also of our whole group.
For example, MATEL is the first mining company which has rece-
ived an environmental award in our country. Today, when lack of
water is giving out warning signals all over the world as a result of
global warming; toilet bowls, which cause unnecessary consump-
tion of potable fresh water in homes and workplaces, were impro-
ved and are produced providing savings. For approximately 15
years, almost all of the tank inner sets in the market are produced
in two steps by the dual flush system. Lila toilet bowls, newly pro-
duced by SEREL are built with 6 liter capacity ceramic tanks.
When the button is pressed, only 3 liters of water is discharged
with 3 liters of water saved. At this point, the difference of SEREL
Lila from its competitors is that it can achieve functional cleaning
with just 3 liters of water. The special body of Lila created in the
design phase affords water savings automatically. Thanks to this
special design body, cleaning can be achieved without needing
an auxiliary piece. 

If one wishes to perform cleaning with more than 3 liters of wa-
ter, it is sufficient to press the tank button once more. While its
competitors wash with 4-4.5 liters, Lila toilet bowls which can
wash with 3 and 2 liters allow water savings of 21,600 liters a ye-
ar on the average per home, considering that a four-person family
pushes the bowl button twenty times a day on the average. In
practice, considering that the 9-liter reservoir mechanisms are still
in use in the wet spaces all over the country, the yearly water sa-
ving achieved with Lila is approximately 60,000 liters. SEREL ma-
nages to achieve full and perfect function with minimized water
quantity with the Lila toilet bowl it developed without any differen-
ce for solid or liquid waste. 

SEREL Seramik Fabrika Müdürü olarak görev yapan
Ercüment Ar›c› genç bir yönetici. 1970 do¤umlu olmas›na
karfl›n, önemli ifl tecrübelerine sahip Ar›c›, Hacettepe Üni-
versitesi Maden Mühendisli¤i Bölümü’nden 1993’te me-
zun oldu. Yüksek lisans e¤itimini tamamlayan Ar›c›,
1995’te Elginkan Toplulu¤u’na ba¤l› MATEL A.fi.’de ma-
den yüksek mühendisi olarak göreve bafllad›. 10 y›l sürey-
le fabrika müdürlü¤ü yapt›ktan sonra 2008 y›l› sonunda
SEREL-MATEL birleflmesinden sonra SEREL’in fabrika
müdürlülü¤üne atand›. Halen bu görevi sürdüren Ar›c›, ay-
n› zamanda Türkiye Seramik Federasyonu, Seramik Ham-
madde Üreticileri Derne¤i ve TMMOB Maden Mühendis-
leri Odas› üyesi.

Ercüment Ar›c› kimdir?
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Thirty-three countries including Turkey took part at

COVERINGS 2009 which is an important specialist trade fair

for the ceramic industry. The largest participation in the fair

outside US firms was from Italy. Italy was followed by Brazil,

People’s Republic of China, Spain and Turkey. 

Seramik sektörü için önemli bir ihtisas fuar› olma özelli¤i gösteren
COVERINGS 2009’a Türkiye dahil 33 ülke kat›ld›. Fuara ABD’li
firmalar›n d›fl›nda en çok kat›l›m ‹talya taraf›ndan gerçeklefltirildi.
‹talya’y›, Brezilya, Çin Halk Cumhuriyeti, ‹spanya ve Türkiye takip etti. 

Showcase of ceramic tiles: 
Seramik kaplama malzemelerinin vitrini: Seramik kaplama malzemelerinin vitrini: 
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COVERINGS 2009’a kat›lan ülkeler
Arjantin, Avustralya, Brezilya, Kanada, Çin Halk Cumhuriyeti,  Dominik

Cumhuriyeti, Ekvador, M›s›r, Fransa, Almanya, Yunanistan, Hindistan, ‹rlanda,
‹srail, ‹talya, Japonya, Ürdün, Lübnan, Meksika, Hollanda, Norveç,  Pakistan,
Peru, Filipinler, Portekiz, Güney Afrika, Güney Kore, ‹spanya, Sri Lanka,
Tayvan, Türkiye, ‹ngiltere. 

Countries participating in COVERINGS 2009
Argentina, Australia, Brazil, Canada, People’s Republic of China, Dominican

Republic, Ecuador, Egypt, France, German, Greece, India, Ireland, Israel, Italy, Japan,
Jordan, Lebanon, Mexico, Holland, Norway, Pakistan, Peru, Philippines, Portugal,
South Africa, South Korea, Spain, Sri Lanka, Taiwan, Turkey, England. 

ABD’nin seramik ürünleri ithalat› / US ceramic ware imports 

Ülke 2006 2007 2008 Yüzdelik de¤iflim     

Country 1.000 Dolar (Dollars) (Percentage change) 2007 - 2008

‹talya (Italy) 821.599 716.568 578.564 -19,30%

Meksika (Mexico) 265.262 254.072 266.798 5,00%

Çin (China) 137.505 151.015 161.804 7,10%

‹spanya (Spain) 280.231 201.224 135.793 -32,50%

Brezilya (Brazil) 192.228 135.417 85.819 -36,60%

Türkiye (Turkey) 50.570 39.386 30.066 -23,70%

Kolombiya (Colombia) 38.806 24.988 24.497 -2,00%

Arjantin (Argentina) 30.930 28.504 22.814 -20,00%

Tayland (Thailand) 27.799 22.639 21.782 -3,80%

Almanya (Germany) 12.441 13.625 12.557 -7,80%

Ara Toplam (Subtotal) : 1.857.372 1.587.437 1.340.494 -15,60%

Di¤er Ülkeler (All Other) : 123.645 95.632 73.267 -23,40%

Toplam (Total) : 1.981.017 1.683.069 1.413.761 -16,00%

Kaynak: T.C. fiikago Baflkonsoloslu¤u Ticaret Atafleli¤i Source: R.T. Chicago Chief Consulate Trade Representation 

K C
Kaplama malzemelerinde dünyan›n en büyük fuar› olarak ka-

bul edilen COVERINGS 2009, 21-24 Nisan 2009 tarihleri aras›n-
da ABD’nin Chicago kentinde düzenlendi. Türk Seramik Tan›t›m
Grubu (STG) COVERINGS 2009 Fuar›’na 200 metrekarelik bir
stant ile kat›ld›. MC Cormic Place’de gerçeklefltirilen fuar toplam
dört gün sürdü.  Seramik sektörü için önemli bir ihtisas fuar› olma
özelli¤i gösteren COVERINGS 2009’a Türkiye dahil 33 ülke kat›l-
d›. Fuara ABD’li firmalar›n d›fl›nda en çok kat›l›m ‹talya taraf›ndan
gerçeklefltirildi. ‹talya’y›, Brezilya, Çin Halk Cumhuriyeti, ‹spanya
ve Türkiye takip etti. 

STG ile 11. kez kat›lan Türk firmalar›n›n ve Türk seramik sek-
törünün tan›t›m› için 300 adet sektör katalo¤u, 50 adet Orta Ana-
dolu ‹hracatç› Birlikleri (OA‹B) broflürü, 300 adet seramik çanta-
s› ve 300 adet usb flash disk da¤›t›ld›. Bunlar›n yan›nda standda
sergilenmek üzere katalog, broflür ve CD’lerini gönderen Türk fir-
malar›n›n tan›t›m materyalleri de ziyaretçilere sunuldu. Türki-
ye’den fuara sadece Vitra–Eczac›bafl› Karo Seramik ve Sö¤ütsen
Seramik firmalar› kat›ld›. A¤›rl›kl› olarak kaplama malzemelerini
sergileyen firmalar›n ürünleri, ziyaretçiler taraf›ndan ilgiyle karfl›-
land›.

Krizden etkilendi
Seramik kaplama malzemeleri sektöründe dünyan›n en

önemli fuar› olarak görülen COVERINGS 2009, global ekonomik
krizden oldukça etkilendi. 

Gerek kat›l›mc› ülke say›s›ndaki yaklafl›k yüzde 40’l›k azal-
ma, gerekse ziyaretçi say›s›ndaki gözle görülür azalma, fuar›n,

COVERINGS 2009 deemed to be the largest trade fair in the
world for tile was held in the city of Chicago of USA April 21-24,
2009. Turkish Ceramic Promotion Group (STG) participated in
the COVERINGS 2009 Trade Fair with a stand of 200 square
meters. The exhibition held at the McCormics Place lasted 4
days. Thirty-three countries including Turkey took part at
COVERINGS 2009 which is an important specialist trade fair for
the ceramic industry. The largest participation in the fair outside
US firms was from Italy. Italy was followed by Brazil, People’s
Republic of China, Spain and Turkey. 

For promotion of Turkish firms and the Turkish ceramics
industry which participated in for eleventh time with STG, 300
sector catalogs, 50 Central Anatolian Exporters Union (OAIB)
brochures, 300 ceramic bags and 300 USB flash disks were
handed out. Also, promotional materials of Turkish firms who
sent their catalogs, brochures and CDs to be displayed at the
stand were also offered to visitors. Only Vitra–Eczac›bafl› Karo
Seramik and Sö¤ütsen Seramik attended the fair from Turkey.
The wares of firms predominantly exhibiting their tiles, drew
interest of the guests. a

Affected by crisis
The COVERINGS 2009 which is recognized as the most

important trade fair of the world in the ceramic tile sector was
highly affected by the global economic crisis. Both the 40
percent reduction in the number of participant countries and also
the visible decrease in the number of visitors caused the
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beklenildi¤i gibi, verimsiz geçmesine sebep oldu. STG yetkili-
leri, fuar süresince stant ziyaretçileri, editörler ve ABD’de yer-
leflik firmalarla birebir görüflme yapma imkân› buldu. Bu gö-
rüflmelerden ortaya ç›kan sonuç, ABD’de seramik sektörünün
de 2009’un ilk çeyre¤inde krizden yo¤un olarak etkilendi¤iydi.
ABD’li sektör temsilcileri 2009 Eylül-Ekim aylar›nda piyasan›n
inflaat sektöründe yaflanacak bir canlanma ile tekrar ivme ka-
zanmas›n› umduklar›n› belirtti. ABD sektör temsilcilerine göre
2010 y›l› bafllar›nda ekonomide rahatlama yaflanacak ve bu
durumda sektörü rahatlatacak. STG yetkililerinin 2010’da Or-
lando’da gerçekleflecek fuar ile ilgili tavsiyesi, Türk firmalar›n›n
kat›l›m› yönünde gerçekleflti. 

exhibition to be unproductive as expected. STG officials got the
chance to talk to stand visitors, editors and firms established in
USA face to face during the trade fair. The result of these
meetings was that the ceramic sector, too, was affected highly
by the crisis in the first quarter of 2009 in USA. US sector
representatives stated that they hoped that the marketplace will
regain momentum with revitalization in the construction industry
in September-October 2009. According to US sector
representatives, a relaxation will start in the economy in early
2010 which will also give comfort to the sector. STG officials
recommend that Turkish firms participate in the trade fair to be
held in Orlando in 2010. 

ABD’nin granit ürünleri ithalat› / US granite product imports

Ülke 2006 2007 2008 Yüzdelik de¤iflim     

Country 1.000 Dolar (Dollars) (Percentage change) 2007 - 2008

Brezilya (Brazil) 544.175 560.369 426.650 -23,90%

Çin (China) 302.830 327.120 303.009 -7,40%

‹talya (Italy) 315.796 275.125 209.145 -24,00%

Hindistan (India) 232.596 216.760 183.310 -15,40%

Kanada  (Canada) 47.307 43.802 38.398 -12,30%

Tayvan  (Taiwan) 46.834 40.740 26.490 -35,00%

‹spanya (Spain) 25.755 17.737 13.854 -21,90%

‹ngiltere (England) 7.765 9.372 7.073 -24,50%

Güney Afrika  (South Africa) 7.239 4.764 3.368 -29,30%

Meksika (Mexico) 2.441 2.613 1.832 -29,90%

Ara Toplam (Subtotal) : 1.532.737 1.498.403 1.213.130 -19,00%

Di¤er Ülkeler (All Other) : 25.177 23.081 15.109 -34,50%

Toplam (Total) : 1.557.915 1.521.483 1.228.238 -19,30%

Kaynak: T.C. fiikago Baflkonsoloslu¤u Ticaret Atafleli¤i Source: R.T. Chicago Chief Consulate Trade Representation 

Fuar Ajandas›
23-26 Kas›m 2009  BIG 5,   Dubai / BAE (Birleflik Arap Emirlikleri)
09-12 fiubat 2010   CEV‹SAMA,    Valencia/‹spanya
06-09 Nisan 2010 BATIMAT MOSBUILD, Moskova/Rusya
15-18 Nisan 2010   K/BIS, Chicago / ABD
27-30 Nisan 2010   COVERINGS, Orlando / ABD
03-07 May›s 2010 BATIMATEC, Cezayir / Cezayir

Trade Fair Schedule
November 23-26, 2009  BIG 5,   Dubai / BAE (United Arab Emirates)
February 09-12, 2010   CEVISAMA,    Valencia/Spain
April 06-09, 2010 BATIMAT MOSBUILD, Moscow/Russia
April 15-18, 2010   K/BIS, Chicago / USA
April 27-30, 2010   COVERINGS, Orlando / USA
May 03-07, 2010 BATIMATEC, Algeria / Algeria
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Seramik sektörü, 
CERSAIE 2009’da bulufltu

Seramik sektörü, 
CERSAIE 2009’da bulufltu

The ceramic industry
meets at CERSAIE 2009

The ceramic industry
meets at CERSAIE 2009

Like all years, this year too, CERSAIE to be

held in Bologna, Italy is popular with Turkish

ceramic manufacturers. Thirteen Turkish firms

are participating in the trade fair under the

leadership of Ceramics Promotion Group.  

‹talya’n›n Bologna kentinde düzenlenecek
CERSAIE Fuar›’na her y›l oldu¤u gibi bu y›l da

Türk seramik üreticileri ilgi gösteriyor. Fuara,
Seramik Tan›t›m Grubu öncülü¤ünde on üç

Türk firmas› kat›l›yor.

D
Dünya seramik sektörünün önemli vitrinlerinden biri ka-

bul edilen CERSAIE, bu y›l kap›lar›n› 29 Eylül-3 Ekim 2009
tarihlerinde açt›. Seramik sektörünün dünyadaki en önemli
fuarlar›ndan olan CERSAIE Uluslararas› Seramik ve Banyo
Fuar›’nda, Türk seramik sektörü firmalar› da yeni ürün ve
tasar›mlar›yla dikkat çekti. ‹talya’n›n Bologna kentinde ger-
çeklefltirilen fuar, küresel ekonomik krizin gölgesinde sera-
mik sektörünün yeni e¤ilimlerinin belirlenmesi aç›s›ndan
da yönlendirici oldu. Geçen y›l ki fuara binin üzerinde fir-
ma kat›lm›flt›. 87 bin metrekarelik bir alanda düzenlenen
fuar› dünyan›n çeflitli ülkelerinden gelen yüz bine yak›n in-
san ziyaret etmiflti. Bu y›l bu rakamlara ulaflmak zor görün-
se de Türk seramik sektörünün önemli firmalar› CERSAIE
Fuar›’nda yeni ürünlerini vitrine ç›karmay› ihmal etmedi.

D
Deemed one of the important showcases of the world cera-

mic sector, CERSAIE opened its gates this year on September
29 - October 3, 2009. Turkish ceramics industry firms drew atten-
tion with their new products and designs at the CERSAIE Inter-
national Ceramics and Bathroom Trade Fair which is one of the
most important trade fairs of the ceramics industry in the world.
The fair, held at the city of Bologna of Italy, was guiding in terms
of identifying the new trends in the ceramic industry in the sha-
dow of the global economic crisis. Last year’s trade fair was at-
tended by more than one thousand firms. The exhibition held on
an area of 87,000 square meters was visited by close to 100,000
people from all over the world. Although it seems difficult to re-
ach these figures this year, the significant firms of the ceramics
industry did not neglect to showcase their new products at the

The Turkish Ceramics Promotion Group
carried out a promotional activity for

Turkish ceramics once again with an
alternative show at CERSAIE 2009. The

guest of the fair this year was Mercan Dede.
Just as in previous years, the Mercan Dede
concert was listened to with appreciation. 

Türk Seramik Tan›t›m Grubu, CERSAIE 2009’da
yine alternatif bir gösteri ile Türk
seramiklerinin tan›t›m faaliyetini

gerçeklefltirdi. Bu y›l ki fuar›n konu¤u Mercan
Dede’ydi. Mercan Dede konseri de önceki

y›llarda oldu¤u gibi be¤eniyle dinlendi.
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Türkiye’den aralar›nda Çanakkale Seramik, VitrA, Kalebo-
dur, Ece Banyo, Ege Seramik, Bien Seramik, Graniser Se-
ramik, Güral Saniteri, Hitit Seramik, Kütahya Seramik, Se-
ramiksan, Seranit ve Termal Seramik gibi 13 firma CERSA-
IE 2009’a kat›ld›. 

Teknoloji ve tasar›mlar yar›flt›
Seramik sektörünün dünyadaki en önemli fuarlar›ndan

biri olarak kabul edilen ve çok az say›da Türk seramik firma-
s›n›n kat›ld›¤› CERSAIE fuar›na, Kütahya Seramik her y›l ol-
du¤u gibi bu y›l da yeni koleksiyonlar›yla kat›ld›. Kütahya
Seramik yeni koleksiyonunda, antislip karolar, antiasit ve
özel havuz parçalar› gibi teknik ürünlerin yan› s›ra, 60x60
cm, 50x50 cm, 33x66 cm ve d›fl cephede kullan›labilecek
50x100 cm ebatl› do¤al tafl görünümlü s›rl› porselen, 30x60
cm, 25x50 cm ve 20x45 cm ebatlar›ndaki duvar karolar› yer
al›yor. Modern ve minimal çizgilerin hâkim oldu¤u tasar›m-
larda, kalite, rahatl›k, zarafet,  fonksiyonellik ve esteti¤in
uyumu dikkat çekiyor. Seramik ölçülerine uygun olarak ta-
sarlanan Brezza cam koleksiyonlar›, seramiklerle birlikte kul-
lan›larak modern ve dinamik dokunufllarla göz kamaflt›r›c›
ve ›fl›lt›l› mekânlar yarat›yor.

Dünya seramik sektörünün nabz›n›n tutuldu¤u fuara bu
y›l 320 metrekare’lik stand›yla kat›lan olan Çanakkale Sera-
mik&Kalebodur, seramik sektörüne farkl› bir yön veren tasa-
r›mlar›, ileri teknoloji ürünleri ve yeni koleksiyonlar›n› sergile-
di. Dünyaca ünlü Türk Tasar›mc› Can Yalman’›n, Osmanl› ve
Selçuklu kültürlerinin zengin formlar›n› buluflturdu¤u Orienti-
le Koleksiyonu ve Fin’li tasar›mc› Harri Koskinen’in toprak,
atefl, su ve havan›n büyüleyici formlar›ndan esinlenerek ta-
sarlad›¤› Bond Koleksiyonu kat›l›mc›lardan ilgi gördü. Dün-
yada sadece iki üretici taraf›ndan üretilebilen Kalesinterflex
ise üç milimetre inceli¤i ve 1x3 metre boyutu ile dünyan›n
tek esneyebilen “en hafif, en ince ve en büyük boyutlu” se-
ramik plakas› olma özelli¤iyle fuarda en be¤enilenler ve fark
yaratanlar aras›nda yer ald›.

Fuara, 65 metrekarelik stand›yla
kat›lan Seranit, ileri teknoloji ve s›ra
d›fl› tasar›mlardan oluflan 2009-2010
koleksiyonuyla be¤eni topland›. Yurt
d›fl›nda 45 ülkede 254 sat›fl noktas›-
na ulaflan Seranit, yeni koleksiyonlar›
ile fuara renk katan Türk firmalar› ara-
s›nda yer ald›.  Seranit Genel Müdürü
Hamdi Altunalan, “Fuarda tan›taca¤›-
m›z yer ve duvar karolar›ndan oluflan
yeni serilerimiz ile bir Türk firmas›
olarak dünya seramik modas›nda söz
sahibi oldu¤umuzu tüm dünyaya
göstermek niyetindeyiz. ‹talya CER-
SAIE Fuar›, sektörümüz için oldukça
önemli ve tüm seramik üreticilerinin
yer almak istedi¤i bir fuar. 2008 y›l›n-
da ziyaretçi say›s›n›n yüz bini buldu-
¤u ve 53 ülkeden kat›l›m›n gerçeklefl-
ti¤i dikkate al›nd›¤›nda, bu fuar›n
önemi daha da ortaya ç›k›yor” dedi.

CERSAIE Trade Fair. From Turkey, 13 firms including Çanakkale
Seramik, VitrA, Kalebodur, Ece Banyo, Ege Seramik, Bien Sera-
mik, Graniser Seramik, Güral Saniteri, Hitit Seramik, Kütahya Se-
ramik, Seramiksan, Seranit and Termal Seramik participated in
CERSAIE 2009.

Technology and designs in competition
Like it is the case every year, Kütahya Seramik participated

in the CERSAIE Trade Fair recognized as one of the most impor-
tant trade fairs of the ceramics industry in the world, participated
in with very few Turkish ceramic firms with its new collections.
Kütahya Seramik’s new collection includes, in addition to techni-
cal wares like anti-slip tiles, anti-acid and special tool compo-
nents, also natural stone look glazed tiles of 60x60 cm, 50x50
cm, 33x66 cm and for exteriors 50x100 cm and wall tiles of
30x60 cm, 25x50 cm and 20x45 cm. The harmony of quality,
comfort, elegance, functionality and aesthetics draw attention in
the designs dominated by modern and minimal lines. Brezza
glass collections designed in line with ceramic dimensions cre-
ate eye dazzling and glittering spaces with modern and dynamic
touches when used together with tiles. 

Çanakkale Seramik&Kalebodur, which participated in the tra-
de fair which holds the pulse of the world ceramic industry, with
a stand of 320 square meters this year, exhibited its designs gi-
ving a different direction to the ceramics industry, its advanced
technology products and new collections. The Orientile Collecti-
on whereby world known Turkish designer Can Yalman brings
together the rich forms of the Ottoman and Seljuki cultures and
the Bond Collection designed by Finnish designer Harri Koski-
nen under inspiration by the magical forms of earth, fire, water
and air were highly popular with participants. Kalesinterflex, on
the other hand, which can be manufactured by only two produ-
cers in the world, took its place among the most popular and dif-
ference creating products at the trade fair with its three millime-
ter thinness and 1x3 meter format as the world’s only flexible
“lightest, thinnest and largest” ceramic plate. 

Seranit, participating in the fair with a
stand of 65 square meters, drew appreci-
ation with its 2009-2010 collection featu-
ring advanced technology and extraordi-
nary designs. Reaching 254 points of sale
in 45 countries abroad, was among Tur-
kish firms adding color to the fair with the-
ir new collections. Seranit General Mana-
ger Hamdi Altunalan said; “We intend to
show the whole world that we have a say
in the world’s ceramic fashion as a Turkish
firm with our new series comprising floor
and wall tiles which we will promote at the
fair. Italian Cersaie Trade Fair is one which
is very important for our industry, in which
all ceramic manufacturers want to take
part. Considering that the number of visi-
tors was one hundred thousand in 2008
with participation from 53 countries, the
significance of this trade fair can be
readily noted”. 
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“Ziyaretçi yap›n uluslararas› ise
uluslararas› bir fuars›nd›r”

“Bir fuar, ancak ziyaretçi yap›s› da uluslararas› bir özellik tafl›yorsa ve
çeflitlilik gösteriyorsa uluslararas› say›labilir. Bunun d›fl›nda bana göre
bir fuar›n tüm dünyada yüksek tan›n›rl›¤›n›n olmas› gerekmektedir.”

“A trade fair may be deemed international only if its visitor composition

has an international characteristic and indicates diversity. Besides, for

me, a trade fair must have high recognition in the whole world.”
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“If your visitor composition is 
international, then you are an 

international trade fair”
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Almanya’n›n Münih kentinin ev sahipli¤i yapt›¤› CERAMITEC
2009 fuar› 11’inci kez kap›lar›n› aç›yor. Bu y›l 11’inci Uluslararas›
Seramik ve Toz Metalurjisi Fuar› olarak gerçekleflecek CERAMI-
TEC 2009, 20-23 Ekim 2009 tarihlerinde düzenlenecek. 2006’da
106 ülkeden 22 bin ziyaretçi, 42 ülkeden 612 kat›l›mc› ile gerçek-
lefltirilen fuar, seramik sektöründeki yeniliklerin paylafl›lmas› aç›-
s›ndan da önem tafl›yor. 

Üç y›lda bir gerçeklefltirilen fuar, bu y›l küresel krizin gölge-
sinde gerçekleflecek olmas›yla, Alman fuarc›l›k sektörünün du-
rumunu da gözler önüne serecek. Seramik Türkiye Dergisi ola-
rak küresel krizin gölgesinde yap›lacak CERAMITEC 2009’u ve
tabii ki krizi Münih Fuarc›l›k Genel Müdürü Eugen Egetenmeir’e
sorduk.

Küresel kriz, fuarc›l›k sektörünü ve fuar kat›l›m›n› nas›l et-
kiledi? Genel olarak fuarc›l›k sektöründe ne gibi etkiler b›-
rakt›?

Mutlaka baz› fuarc›l›k flirketleri ve sektörler, krizin etkisi al-
t›nda kalm›flt›r ve elbette ki bu dönem, müflterilerimiz olan “ka-
t›l›mc›lar” ve “ziyaretçiler” için nas›l zor ise bizim için de öyle-
dir. Ancak ben, sadece Münih ad›na konuflabilirim. Biz de kri-
zin, biraz gecikmeli de olsa baz› fuarlar›m›za etki edece¤ini
düflünüyoruz. Fakat flu ana kadar, bu olumsuz etkiler fuarlar›-
m›za yans›m›fl de¤il. Örne¤in tamam›yla dolu geçen bir BAU
2009 fuar›, ziyaretçi rekoru k›rarak kapanm›flt›r. Mesela Trans-
port Logistic 2009 fuar›m›z, kat›l›mc› ve alan olarak yüzde 10
büyüme göstermifltir. Bu bize, çok farkl› sektörlerde, finans ve
ekonomik kriz döneminde, firmalar›n lider fuarlara odakland›¤›-
n› göstermektedir.

Küresel krizin etkilerinin geçti¤i söylemek için erken mi? Ya-
flanan kriz dünyan›n yeni ekonomik düzeni için bir yol ayr›m›
olarak de¤erlendirilebilir mi? Düflüncelerinizi ve öngörüleri-
nizi ö¤renebilir miyiz?

Bu tarz konularda tahminlerde bulunmak her zaman zordur.
Örne¤in 2008 y›l› bafl›nda, hiç kimse bu boyutlardaki bir krizi tah-
min edememifltir. Geçmifl aylarda olanlar, dengesiz pazar iliflkile-
rinin ve dayanaks›z hesaplamalar›n k›sa zamanda bir krize dönü-
flebilece¤ini göstermifltir. Bu sebeple önümüzdeki dönemde çok
dikkatli olunmas› gerekiyor.

Otomotiv gibi baz› sektörler halen zor dönem geçirmektedir-
ler ve bu durum çok da çabuk düzelmeyecek gibi görünüyor. Ay-
n› zamanda Asya’daki durum, Çin örne¤inde oldu¤u gibi, Avru-
pa ve ABD’deki gibi kötü görünmüyor. Muhtemelen Çin ve Hin-
distan’dan ilk büyüme sinyalleri gelecektir. Böyle bak›ld›¤›nda
dikkatli bir iyimserlikle, her ne kadar küresel krizi bir kenara b›ra-
kamasak da, ekonomi ve finans pazarlar›n›n yine düzelece¤ini
söyleyebilmek mümkün.

Türk seramik sektörü firmalar›n›n ve markalar›n›n Avru-
pa’daki imaj› hakk›nda neler söyleyebilirsiniz? 

Türk seramik firmalar› uzun y›llard›r CERAMITEC fuar›na kat›l-
maktad›r ve bu y›l da oldu¤u gibi özellikle hassas seramik konu-
sunda (Unimak Machine Industry Trade Ltd. Co. ve Remas Re-
duktor ve Makina Sanayii A.fi. gibi) kat›l›mc› olmaktad›r. Bu firma-
lar›n kat›l›m›n› benimsiyoruz, çünkü bu firmalar hem dünya çap›n-
da biliniyorlar, hem de çok iyi isim yapm›fllar. Bu sebeple Türk flir-

The CERAMITEC 2009 Trade Fair hosted by the city of Munich
in Germany is opening its doors for the 11th time. CERAMITEC
2009, which will be held as the 11th International Ceramic and
Powder Metallurgy Trade Fair, will be held on October 20-23,
2009. The trade fair, which was held with 12,000 visitors from 106
countries and 612 participants from 42 countries in 2006, is also
significant in terms of sharing of the innovations in the ceramics
industry. The trade fair held every three years will reveal the sta-
te of the German trade fair sector as it will be held under the sha-
dow of the global crisis this year. As Seramik Türkiye Magazine,
we asked about CERAMITEC 2009 and, of course, the crisis to
Munich Trade Fairs General Director Eugen Egetenmeir. 

How did the global crisis affect the trade fair sector and exhi-
bition participation? What were the overall impacts on the tra-
de fair industry? 

Of course, certain trade fair companies at sectors have rema-
ined under the impact of the crisis and indeed, this period is as
hard for us just as the “participants” and “visitors” who are our
customers. But I can only speak in the name of Munich. We do
believe that the crisis will have an impact on some of our trade fa-
irs albeit with some delay. However, up to now, these adverse ef-
fects have not been reflected onto our trade fairs. For example, a
BAU 2009 trade fair which was totally full was closed with a re-
cord breaking number of visitors. For example, our Transport Lo-
gistic 2009 exhibition has grown by 10 percent in terms of parti-
cipants and exhibition space. This shows us that firms are focu-
sed on leader trade fairs in many different industries in a period
of financial and economic crisis. 

Is it too early to say that the effects of the global crisis have
disappeared? Can the experienced crisis be deemed as a
crossroads for a new economic order for the world? Could
we learn your thoughts and expectations? 

Making projections in these types of subjects is always diffi-
cult. For example, nobody could think of a crisis of these dimen-
sions in early 2008. What happens in the past has indicated that
unbalanced market relations and unfounded calculations may
turn into a crisis in a short time. Therefore, one has to be extre-
mely careful in the upcoming times. Certain sectors like automo-
tive are presently going through tough times and it seems like this
situation will not improve soon. At the same time, the situation in
Asia like in the Chinese example does not look as bad as in Eu-
rope and USA. For example, the first growth signals will come
from China and India. Looking from this perspective, with consci-
ous optimism, one can say that the economy and financial mar-
kets will improve although we cannot set aside the global crisis. 

What can you say about the image in Europe of the Turkish
ceramics industry firms and brands? 

Turkish ceramic firms have been participating in the CERAMI-
TEC trade fair over the years and like it is the case this year, they
are participating specially in the field of precision ceramics (e.g.
Unimak Machine Industry Trade Ltd. Co. and Remas Reduktor ve
Makina Sanayii A.fi.). We support participation of these firms be-
cause they are known all over the world and also have made go-
od names for themselves. Therefore, we can say that Turkish
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ketlerinin sektörde hayli iyi bir yere sahip olduklar›n› söyleyebili-
riz, sadece Avrupa’da de¤il, tüm dünyada.

CERAMITEC fuar› olarak dünyada hangi fuarlar› kendinize
rakip olarak görüyorsunuz? Ve nas›l bir strateji ile haz›rlan›-
yorsunuz?

fiüphesiz CERAMITEC’in yan›nda ‹talya’n›n Rimini kentinde
düzenlenen “Tecnargilla” Avrupa’daki sektörün önemli fuarlar›n-
dand›r. ‹ki fuar, hem kat›l›mc›, hem de ziyaretçi profili aç›s›ndan
benzerlik göstermektedir. Ancak bu müflteri kazan›mlar› konu-
sunda stratejimizi, bu fuara uyarlad›¤›m›z anlam›na gelmemekte-
dir. Daha ziyade kendi konseptimiz var ve bu konsept ham mad-
de konusundaki genifl ürün yelpazesine dayanmaktad›r. Kaba
seramik, atefle dayan›kl› ürünler, hassas seramik, teknik seramik
ve toz metalurjisi.

Bunun ötesinde sekiz senedir Münih Fuarc›l›k ve ACIMAC
aras›nda bir iflbirli¤i modeli konusunda görüflmeler mevcut.
Özellikle 2006 y›l›nda her iki organizasyon ayn› seneye rast gel-
di¤inden beri... Her ne kadar bu görüflmeler bir sonuca varma-
d›ysa da, biz iflbirliklerine aç›¤›z. Çünkü biz, fuarc›l›k flirketi ola-
rak ekonominin hizmet sektörü olmal›y›z ve pazar geliflmelerini
dikkatlice izleyip, analiz edip konseptimize uyarlamal›y›z. Biz ha-
len Avrupa’da iflbirli¤i gereklili¤ine inan›yoruz ve bir Avrupa çö-
zümü bulunmas› taraftar›y›z.

Bir fuar›n uluslararas› olabilmesinin kriterleri nelerdir?
Benim görüflüme göre bir fuar, ancak ziyaretçi yap›s› da

uluslararas› bir özellik tafl›yorsa ve çeflitlilik gösteriyorsa ulusla-
raras› say›labilir. Bunun d›fl›nda bana göre bir fuar›n tüm dünya-
da yüksek tan›n›rl›¤›n›n olmas› gerekmektedir. Lider bir fuar ol-
mal›d›r ve bu sebeple sektör aç›s›ndan mutlaka kat›lmak gere-
ken bir fuar olmal›d›r. Münih’teki birçok fuar›m›z bu kriterleri yeri-
ne getirmektedir ve CERAMITEC bunun için çok iyi bir örnektir.
Kat›l›mc›lar›n yüzde 55’ten fazlas› ve
ziyaretçilerin yüzde 50’den fazlas›
uluslararas› niteliktedir. Bu özelli¤i CE-
RAMITEC’i Münih Uluslararas› Fuarc›-
l›k’›n en uluslararas› nitelikli fuarlar›n-
dan biri yap›yor.

Türkiye’den CERAMITEC 2009’a
hangi firmalar kat›l›yor? 

fiu ana kadar Türkiye’den yedi flir-
ket kat›l›m›n› onaylad›. Bunlar, ham
madde alan›nda Esan Eczac›bafl› In-
dustrial Raw Materials Co.; hassas se-
ramik alan›nda Unimak Machine In-
dustry Trade Ltd. Co., Kare ‹malat, Re-
mas Reduktor ve Makina Sanayii A.fi.
ve Tüfekçio¤lu Kauçuk Sanayi ve Tic.
Ltd. fiti; kaba seramik alan›nda Kera-
mik Makina Sanayi; atefle dayan›kl›
ürünler alan›nda Optimal Industrial
Furnaces Ltd. Görüldü¤ü gibi, Türki-
ye’den kat›l›mda genifl bir yelpazeyi
temsil etmektedir. Bu da CERAMITEC
fuar›n›n önemli bir özelli¤idir.

companies have a rather good position in the industry not just in
Europe but globally. 

As CERAMITEC trade fair, which world exhibitions do you
see as your competitors and with what kind of strategy do
you get prepared? 

Undoubtedly, “Tecnargilla” held in the city of Rimini in Italy is
among the leading trade fairs of the industry in Europe. These two
trade fairs are similar in terms of both participants and also visi-
tors. But this does not mean that we adapt our strategy on custo-
mer gains to this trade fair. We rather have our own concept
which is based on the broad product range of raw materials. Ro-
ugh ceramics, fire resistant products, precision ceramics, techni-
cal ceramic and powder metallurgy. 

Beyond this, there have been negotiations on a model of
collaboration between Munich Trade Fairs and ACIMAC for
eight years. Especially, since both organizations were held the
same year in 2006… Although these negotiations did not achi-
eve any results, we are open to collaboration because as trade
fair companies, we must be the service sector of the economy
and must monitor and analyze market developments carefully,
adapting them to our concept. Presently, we believe the need
for collaboration in Europe and we want a European solution to
be found. 

What are the criteria for a trade fair to be international? 
In my view, a trade fair may be deemed international only if its

visitor composition has an international characteristic and indica-
tes diversity. Besides, for me, a trade fair must have high recog-
nition in the whole world. It must be a leader trade fair and there-
fore, it must be one which must be participated in as a must for
the sector. Many of our trade fairs in Munich fulfill these criteria
and CERAMITEC is a very good example for this. More than 55

percent of participants and more than
50 percent of visitors are international.
This property makes CERAMITEC one of
the most international trade fairs of Mu-
nich International Trade Fairs. 

Which firms from Turkey are partici-
pating in CERAMITEC 2009? 

Up to now, seven companies from
Turkey confirmed their participation.
These are; in the fields of raw materials,
Esan Eczac›bafl› Industrial Raw Materi-
als Co.; in the field of precision cera-
mics, Unimak Machine Industry Trade
Ltd. Co., Kare ‹malat, Remas Reduktor
ve Makina Sanayii A.fi. and Tufekçio¤lu
Kauçuk Sanayi ve Tic. Ltd. fiti; in the fi-
eld of rough ceramics, Keramik Makina
Sanayi; and in the field of refractories, it
is Optimal Industrial Furnaces Ltd. As
observed, this represents a broad
spectrum of participation from Turkey.
This is an important characteristic of the
CERAMITEC trade fair. 
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Marmara Üniversitesi Mühendislik Fakültesi 
Metalurji ve Malzeme Mühendisli¤i Bölümü

Marmara Üniversitesi Metalurji ve
Malzeme Mühendisli¤i, tamamen yurt

d›fl› doktoral› akademik kadrosuyla
ö¤rencilerine yüzde 100 ‹ngilizce e¤itim

sunuyor. Yeni kurulan bir bölüm
olmas›na karfl›n, laboratuvar altyap›s›,

uluslararas› ikili anlaflmalar›yla etkin bir
e¤itim ve ö¤renim faaliyeti sürdürülüyor.

Marmara University Metallurgical and

Materials Engineering offers education 100

percent in English to its students with its 

academic staff all with Ph.D.s from abroad.

Despite being a newly established department,

it pursues an effective academic program with

its laboratory infrastructure and international

bilateral agreements. 

Marmara University Faculty of Engineering 
Metallurgical and Materials Engineering Department

T M
Türkiye’nin bilimsel ve kültürel hayat›na 125 y›ld›r hizmet eden

bir e¤itim yuvas› Marmara Üniversitesi. 2900 civar›nda ö¤retim ele-

man› ve 51 bine yaklaflan ö¤renci say›s›yla, Türkiye’nin en önemli

üniversitelerinden birisi. Dört dilde e¤itim veren, “‹ktisadi ve ‹dari

Bilimler”, “Mühendislik”, “T›p”, “Eczac›l›k” ve “Difl Hekimli¤i Fakül-

teleri”ni bünyesinde toplayan Marmara Üniversitesi, bu özelli¤i ile

Türkiye’nin tek polyglod (çok dilli) üniversitesi.  1883 y›l›nda kuru-

lan üniversite, bugün modern ça¤›n gereksinimlerini köklü gelene-

¤i ile harmanl›yor ve ‹stanbul’un iki yakas›ndaki kampüsleri ile fleh-

ri kucakl›yor.

Üniversite, 1982’den sonra geçen tam 27 y›ll›k süreçte yeni bi-

Marmara University is a home of education which has been
serving Turkey’s scientific and cultural life for 125 years. With its
approximately 2900 members of faculty and close to 51,000 stu-
dents, the university is one of the most significant academic insti-
tutions of Turkey. Marmara University, offering courses in four lan-
guages incorporating the “Economic and Administrative Scien-
ces”, “Engineering”, “Medicine”, “Pharmacy” and “Dentistry” Fa-
culties is Turkey’s sole polyglod (multi-language) university, thanks
to this property. The university established in 1883 is blending the
requirements of the modern age with its established tradition,
embracing the city with campuses on either side of Istanbul. 
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rimlerin eklenmesi suretiyle h›zla büyüdü. Ça¤dafl üniversite kimli-

¤i içinde, 14 fakülte, 11 enstitü, dokuz yüksekokul ve rektörlü¤e

ba¤l› iki bölüm, 32 araflt›rma ve uygulama merkezi ile e¤itim-ö¤re-

tim ve araflt›rma görevlerini sürdürüyor. Üniversite bünyesinde

567 profesör, 222 doçent, 581 yard›mc› doçent, 230 ö¤retim gö-

revlisi, 981 araflt›rma görevlisi, 173 okutman, 69 uzman, toplam

2831 ö¤retim eleman› ile üç çevirmen, bir e¤itim-ö¤retim planla-

mac› hizmet veriyor. Ayr›ca 1332 idari personel de çeflitli birimler-

de istihdam ediliyor.

Metalurji ve Malzeme Mühendisli¤i Bölümü
Marmara Üniversitesi Mühendislik Fakültesi Göztepe Kampü-

sü, Anadolu Yakas›’n›n en merkezi yerinde bulunuyor. 1987’de

kurulan fakülte, lisans e¤itimine 1990 y›l›nda bafllad›. Üretim Me-

talurjisi ve Malzeme Bilimi ana bilim dallar›ndan oluflan Metalurji ve

Malzeme Mühendisli¤i Bölümü, 1997’de faaliyete geçiyor, 2000

y›l›nda lisans, 2003 y›l›nda lisansüstü e¤itime bafllad›. Bu tarihten

günümüze kadar, 141 lisans ve befl lisansüstü ö¤renci bölümden

mezun oldu. Doktora seviyesinde e¤itime, 2009-2010 y›l› güz dö-

neminde bafllayacak olan bölümde, dört araflt›rma görevlisi, bir

yard›mc› doçent, üç doçent, befl profesör ve bir idari personel bu-

lunuyor. Ayr›ca hâlihaz›rda 148 lisans, 18 yüksek lisans ö¤rencisi

de e¤itimlerini sürdürüyor. 

Marmara Üniversitesi Metalurji ve Malzeme Mühendisli¤i, ta-

mamen yurt d›fl› doktoral› akademik kadrosuyla ö¤rencilerine yüz-

de 100 ‹ngilizce e¤itim sunuyor. Yeni kurulan bir bölüm olmas›na

karfl›n, laboratuvar altyap›s›, uluslararas› ikili anlaflmalar›yla etkin

bir e¤itim ve ö¤renim faaliyeti sürdürülüyor. Avrupa Birli¤i’ndeki

(AB) üniversitelerle kurulan e¤itim köprüsü, ikili anlaflmalarla kültü-

rel yak›nlaflman›n geliflmesini sa¤l›yor. Türkiye’nin AB’ye entegras-

yonu yolunda kültürel yak›nlaflman›n önemli yollar›ndan biri olan

“Erasmus” programlar›na, Marmara Üniversitesi Metalurji ve Mal-

zeme Mühendislik Bölümü de katk›da bulunuyor. Bu ikili anlaflma-

lar sayesinde Avrupa üniversitelerinde e¤itim alacak bölüm ö¤ren-

cilerinin say›s› her geçen gün art›yor.

The University has grown rapidly with addition of new
units during a full 27 year period after 1982. As a contempo-
rary university; it carries out academic and research activiti-
es with 14 faculties, 11 institutes, nine higher schools and two
departments, 32 research and application centers reporting
to the president’s office. The University employs 567 profes-
sors, 222 associate professors, 581 assistant professors, 230
lecturers, 981 research assistants, 173 instructors, 69 speci-
alists; in total, 2831 members of academic staff and three
translators and one academic planner. Also, 1332 administ-
rative staff serves in various units. 

Metallurgical and Materials Engineering De-
partment 

Marmara University School of Engineering Göztepe Cam-
pus is situated at the most central location of Anatolian side.
The faculty established in 1987 has started offering underg-
raduate courses in 1990. The Metallurgical and Materials En-
gineering Department comprising Manufacturing Metallurgy
and Materials Science s Main Scientific Disciplines was la-
unched in 1997. Undergraduate programs  started in 2000
and graduate programs started in 2003. Since then, 141 un-
dergraduate and five graduate students have graduated
from the Department. The department, which will launch
Ph.D. level studies in the 2009-2010 fall term employs for re-
search assistants, one assistant professor, three associate
and five full professors and one academic staff. Also, pre-
sently, 148 undergraduate and 18 graduate students are at-
tending the offered programs. 

Marmara University Metallurgical and Materials Engine-
ering offers education 100 percent in English to its students
with its academic staff all with Ph.D.s from abroad. Despite
being a newly established department, it pursues an effecti-
ve academic program with its laboratory infrastructure and
international bilateral agreements.  The bridge of education

Üniversite tarihçesi
Marmara Üniversitesi, ülkemizin en köklü e¤i-

tim kurumlar›n›n bafl›nda geliyor. 16 Ocak 1883 ta-
rihinde “Hamidiye Ticaret Mekteb-i Âlisi” ismi al-
t›nda Ticaret ve Ziraat Orman ve Maadin Nezare-
ti’ne ba¤l› olarak, Ca¤alo¤lu’nda ‹stanbul K›z Lise-
si’nin arkas›ndaki bir evde e¤itime bafllayan Mar-
mara Üniversitesi, ilk mezunlar›n› (13 kifli) 1887‘de
veriyor. 21 Eylül 1889’da Maârif Nezâreti’ne ba¤la-
nan okul, 1893’te ileride ›slah› ve tekrar aç›l›fl› düflü-
nülmek üzere la¤vediliyor. 15 Ekim 1897’de yine
Maârif Nezâreti’ne ba¤l› olarak yeniden aç›l›yor ve
o günden bugüne kesintisiz olarak e¤itim faaliyetle-
rini sürdürüyor. Üniversite, 1959’da ‹stanbul ‹ktisadi ve Ticari
‹limler Akademisi haline dönüflüyor, 1982’de gerçeklefltirilen dü-
zenlemelerle de Marmara Üniversitesi ad›yla Türk yüksek ö¤re-
tim kurumlar› aras›ndaki yerini al›yor.

History of the university 
Marmara University leads the most established aca-

demic institutions of our country. Marmara University,
which started offering courses in a home behind Istanbul
Girls High School in Ca¤alo¤lu reporting to Ministry of
Trade and Agriculture Forestry and Mines, under the tit-
le of “Hamidiye Higher School of Trade” on January 16,
1883 produced its first graduates (13 people) in 1887. The
school, which was affiliated with the Ministry of Educati-
on on September 21, 1889, was closed in 1893 to be imp-
roved and reopened in the future. The school was reopened
again affiliated with Ministry of Education on October 15,
1897 and has been continuing with its academic activities

without interruption since then. The University was transformed into
Istanbul Economic and Commercial Sciences Academy in 1959. It took
its place among Turkish higher schools of education under the title of
Marmara University with the regulation changes effected in 1982.
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Son üç sene içinde,

yurt d›fl›nda lisans düze-

yinde befl, yüksek lisans

seviyesinde bir ö¤renci

“Erasmus” program› dâ-

hilinde ENIT de Tarbes

(Fransa) ve Clausthal (Al-

manya) üniversitelerinde

e¤itimlerini tamamlad›.

Bölüm bünyesinde gü-

nümüze kadar, birçok bi-

limsel proje tamamland›

ve hâlihaz›rda da devam ediyor. Marmara Üniversitesi Metalurji ve

Malzeme Mühendisli¤i Bölümü baflta seramik ve kompozit malze-

meler olmak üzere lisans ve lisansüstü aflamada ileri teknoloji mal-

zemelerini gelifltirebilecek birikime sahip ö¤rencileri yetifltirmeye

gayret ediyor. Buna ba¤l› olarak, pek çok seçmeli ders, bölüm ö¤-

rencilerinin farkl› konulara yönlenmesini sa¤lamak gibi bir misyon

üstleniyor. Bünyesindeki laboratuvarlar› ile sadece ö¤rencilere ve

araflt›rmac›lara de¤il, sanayi kurulufllar›na da hizmet veriyor. 

established with universities in the Europe-
an Union (EU) allows the development of
cultural rapprochement through bilateral
agreements. Marmara University Metallur-
gical-Materials Engineering Department is
contributing to the “Erasmus” program as
one of the important ways of cultural rapp-
rochement on the way to Turkey’s integrati-
on to EU. Thanks to these bilateral agre-
ements, the number of students to get edu-
cation in European universities is incre-
asing each day. 

During the last three years, five students at undergradu-
ate level and one student at graduate level are completing
their education in ENIT de Tarbes University (France) and
Clausthal University (Germany) abroad as part of the “Eras-
mus” program. Numerous scientific projects have been
completed and are ongoing at the department. Marmara Uni-
versity Metallurgical and Materials Engineering Department
is striving to develop students with a store of knowledge to
develop advanced technology materials lead by ceramic
and composite materials at undergraduate and graduate le-
vels. Accordingly, numerous elective courses take on the
mission of guiding department students towards various sub-
jects. The laboratories of the department serve not only stu-
dents and researchers but also industrial organizations. 

Akademik kadro
(Academic staff )

Metalurji ve Malzeme Mühendislik Bölümü iki ana bilim

dal›yla e¤itim veriyor. Malzeme Ana Bilim Dal› ve Üretim Metalur-

jisi Ana Bilim Dal›. (Metallurgical and Materials Engineering
Department offers courses in two main scientific disciplines.
Materials Main Scientific Discipline and Manufacturing
Metallurgy Main Scientific Discipline.) 

Malzeme Ana Bilim Dal› akademik kadrosu ö¤retim görev-

lileri (Soyad› s›ras›na göre alfabetik s›ra ile) -The academic staff
of Materials Main Scientific Discipline are (in alphabetic or-
der of last names): Doç. Dr. (Assoc. Prof. Dr.) Recep Art›r,

Prof. Dr. Ömer Cebeci, Yrd. Doç. Dr. Seval Genç (Bölüm Baflkan

Yard›mc›s› - Assistant Department Head), Prof. Dr. Arif Nihat

Güllüo¤lu (Malzeme Ana Bilim Dal› ve Bölüm Baflkan› -

Materials Main Scientific Discipline and Department Head),

Doç. Dr. (Assoc. Prof.) Ayhan Mengen, Prof. Dr. Ayhan Türkeli.

Üretim Metalurjisi Ana Bilim Dal› akademik kadrosu ö¤retim

görevlileri (Soyad› s›ras›na göre alfabetik s›ra ile) - Manufac-
turing Metallurgy Main Scientific Discipline academic staff
(in alphabetic order of last names): Prof. Dr. Ziya Engin Erk-

men, Prof. Dr. Ersan Kalafato¤lu (Üretim Metalurjisi Ana Bilim

Dal› Baflkan›), Doç. Dr. (Assoc. Prof.) Cevat Sar›o¤lu.
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Seramik sanatç›s› Özgür Ceren Can, “fiehr-i Mahlûkat” ad›n›
tafl›yan üçüncü kiflisel sergisini 11 Eylül-8 Ekim 2009 tarihleri
aras›nda Ankara’daki Elele Sanat Galerisi’nde gerçeklefltirdi.
Sanatç›n›n, yaflad›¤› kentle kurdu¤u iliflkileri ve kentsoylu yaflam
biçimi içinde sanatla etkileflimlerini yans›tt›¤› seramik formlar›
sanatseverlerle bulufltu. 2003’te Hacettepe Üniversitesi Güzel
Sanatlar Fakültesi Seramik Bölümü'nden mezun olan Can, ilk ki-
flisel sergisini 2006’da Ankara’da, ikincisini ise 2008’de Mu¤-
la’da açm›flt›. Son sergisinde a¤›rl›kl› olarak ilkel piflirim teknikle-
rini kullanan sanatç›, yo¤un doku çal›flmalar›yla do¤adan uzak-
laflan kent insan›n›n “organik özlemleri”ne dikkat çekiyor. fiehrin
ihanet, sefalet ve cehalet dünyas› oldu¤unu düflünen sanatç›
“baflka hayat”› ar›yor ve sanat›n o “baflka hayat”›n efli¤i oldu¤u-
nu söylüyor. Özgür Ceren Can, mezuniyetinden bu yana kendi
sanat atölyesinde çal›flmalar›n› sürdürüyor. 

Ceramic Fine Artist Özgür Ceren Can held her third solo
show entitled “the City Creatures ” at Ankara Elele Art Gallery
from September 11 to October 8, 2009. Ceramic forms with
which the artist reflected the relationships Can established with
the city the artist lives in and Can’s interactions with art in the ur-
ban lifestyle were presented to art enthusiasts. A graduate of Ha-
cettepe University Faculty of Fine Arts Ceramics Department in
2003, held her first solo show in Ankara in 2006 and the second
one in Mu¤la in 2008. The artist, who employed the primitive fi-
ring techniques predominantly in her last show, draws attention
to the organic yearnings of the city person falling apart from na-
ture with her intense textured works. The artist, who thinks that
the city is a world of treachery, misery and ignorance, is seeking
for “another life” noting that art is the threshold to that “another
life”. Özgür Ceren Can has been pursuing her activities in her
own art studio since her graduation.

The 12th Westerwald Preis 2009 Keramik Europa (12th Wes-
terwald 2009 Ceramic European Show with Contest) gained co-
lor with the works of Turkish ceramic fine artists. At the exhibition
inaugurated with a flamboyant ceremony on August 28, 2009,
the works of Kemal Tizgöl, Ömür Tokgöz, A. Feyza Özgündo¤du
and Tu¤rul Emre Feyzo¤lu from Turkey were found worthy of be-
ing displayed. Prof. Güngör Güner, who attended the opening of
the exhibition, presented a lecture entitled “an overview of the
contemporary Turkish ceramics” as a guest speaker at the collo-
quium held on August 29, 2009 on the occasion of the show. 

12. Westerwald Preis 2009 Keramik Europa (12. Westerwald
Yar›flmal› 2009 Seramik Avrupa Sergisi), Türk seramik sanatç›-
lar›n›n çal›flmalar›yla renklendi.  28 A¤ustos 2009 günü görkem-
li bir törenle aç›lan sergide, Türkiye’den Kemal Tizgöl, Ömür
Tokgöz, A. Feyza Özgündo¤du ve Tu¤rul Emre Feyzo¤lu’nun
yap›tlar› sergilenmeye de¤er bulundu. Sergi aç›l›fl›nda haz›r bu-
lunan Prof. Güngör Güner, sergi kapsam›nda 29 A¤ustos 2009
tarihinde gerçeklefltirilen kolokyumda, davetli konuflmac› olarak
“Ça¤dafl Türk Serami¤i’ne Genel Bir Bak›fl” konulu bir bildiri
sundu. 

Turkish ceramic fine artists at 12th Westerwald 
12. Westerwald’de Türk seramikçiler

City of Creatures fiehr-i Mahlûkat
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Dünya Serami¤inin
Baflyap›tlar›

‹stanbul’dayd›
Dünyan›n önde gelen sanat ve tasar›m

müzelerinden Victoria ve Albert Müzesi
Seramik Koleksiyonu’ndan derlenen

sergide, antik ça¤lardan günümüze dünya
seramik sanat›n›n en çarp›c› örnekleri

sunuldu.

‹ngiltere’nin en köklü ve önemli sanat ku-
rumlar›ndan Victoria ve Albert Müzesi’nin
dünya çap›ndaki seramik koleksiyonundan
bir seçki ilk kez ‹stanbul’da ve Pera Müze-
si’nde sanatseverlerle bulufltu. 15 May›s –
19 Temmuz 2009 tarihleri aras›nda düzenle-
nen sergi, seramik tarihinin zaman içindeki
de¤iflimini ve geliflimini gözler önüne serdi.
Yüz elli y›ll›k geçmifli ve zengin koleksiyonla-
r›yla dünyan›n önde gelen sanat ve tasar›m
müzelerinden biri olan Victoria ve Albert Mü-
zesi Seramik Koleksiyonu’ndan derlenen

sergi, antik ça¤lardan
günümüze dünya se-
ramik sanat›n›n en

çarp›c› örneklerini
sunarken, gele-

neklerine ve
geliflimine de ›fl›k tuttu. Çin
heykellerinden ‹talyan Röne-
sans çömleklerine, ‹znik çini-
sinden, Sevr porselenlerine
kadar dünyan›n her köflesin-
den yüz on befl parça benzer-
siz yap›t, Kore, Almanya ve
Suriye’den sonra ‹stanbul’da

Pera Müzesi’nde üç ay boyun-
ca sergilendi.

Dünya Serami¤inin Baflyap›t-
lar› sergisi öncelikle seramik tari-

hini MÖ 3 binlerden bugüne dek
ele al›yor, dünyadaki farkl› seramik

gelenekleri aras›ndaki ba¤lant›lar› vur-
guluyor ve uluslararas› ticaretle kültürel

al›flveriflinin, imalat teknolojilerinin, stillerin
ve kullan›m alanlar›n›n yay›l›m›n› gösteriyor.

Sergide Çin’in ve komflular›n›n ilk dönem
seramikleri gibi spesifik bölgeler ya da
dönemler incelenirken, Asya, Orta-
do¤u ve Avrupa aras›ndaki karfl›-
l›kl› ak›mlar ve Avrupa’da, Orta
Ça¤ ve Rönesans dönemi sa-
raylar› için yap›lan lüks seramik-
ler de ele al›n›yor ve 20. yüzy›l
seramiklerine bir bak›flla son bu-
luyor.  

Sergilenen eserler Çin’deki
Song ve Ming hanedanlar› dö-
neminin –pek çoklar›nca çöm-
lek sanat›n›n en üstün baflar›s›
say›lan- klasik imparatorluk se-
ramiklerinden, Rus Devrimi por-
selenlerinden post-modern sera-
mik heykellere uzan›rken,  parçala-
r›n ço¤u, seramik sanat›n›n önde
gelen tekil örneklerini oluflturuyor.
Bunlar›n aras›nda Güçlü Augustus’un

Dresden’deki ola¤anüstü hayvan koleksiyo-
nundan al›nm›fl gerçek boyutlarda porse-
lenden bir keçi; son derece ender bulunan
‘Medici’ porseleni ve ‘Saint-Porchaire’ sera-
mi¤i örnekleri ve XVI. Louis’yle Marie Anto-
inette’in, idamlar›ndan k›sa bir süre önce
yap›lm›fl Sèvres porseleni büstleri de var.
Modern bölümün en ilginç parçalar›ndan
biri ise, Picasso'nun 1954 yap›m›, ‘Sehpas›-
n›n Bafl›ndaki Sanatç›’  resimli vazosu.
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A selection from the world
scale ceramic collection of
Victoria and Albert Museum,
one of Britain’s most establis-
hed and important art instituti-
ons, met art lovers for the first
time in Istanbul and at Pera
Museum. The show held May
15 – July 19, 2009 revealed the
change and development of

ceramic history in time. The exhibition compiled from the ceramic
collection of Victoria and Albert Museum, one of the leading art
and design museums of the world with its one hundred fifty year
old history and rich collections while presenting the most striking
examples of world ceramic art from antique times to the present,
also shed light on its traditions and development. One hundred fif-
teen pieces of unique works varying from Chinese statues to Itali-
an Renaissance pottery, from Iznik china to Sèvres porcelains and
modern ceramics from all over the world were on display for four
months at the Pera Museum in Istanbul, after Korea, Germany and
Syria.  The masterpieces of world ceramics exhibition, first takes
a look at the history of ceramics from three thousand B.C. to to-
day, stressing the links between various ceramic traditions in the
world and indicates the increase of cultural exchange, production
technologies, styles and uses through international trade. At the
exhibition, specific regions or periods like the first period ceramic
ware of China and its neighbors are under examination at the ex-
hibition and also mutual movements between Asia, the Middle
East and Europe and the luxury ceramic ware built for the palaces
of the Middle Ages and Renaissance periods in Europe are also
addressed the show coming to an end with a look at 20th century
ceramic ware. The works on display extend from the classical em-
pire ceramic ware of the Song and Ming dynasties in China – de-
emed to be the highest achievements of the art of pottery by many
– and the porcelain ware of the Russian revolution to post-modern
ceramic statues and most of the works form leading unique spe-
cimens of the art of ceramics. Among these is a porcelain goat in
true dimensions taken from the exceptional animal collection of
Mighty Augustus in Dresden, an extremely rare ‘Medici’ porcelain
ware, specimens of ‘Saint-Porchaire’ ceramics and Sèvres por-
celain busts of Louis XVI and Marie Antoinette made a short time
before their execution. One of the most interesting pieces of the
modern section is a vase by Picasso made in 1954 depicting the
artist beside his easel. 

Hacettepe Üniversitesi Güzel Sanatlar Fakültesi (GSF), yeni
binas›nda ilk mezuniyet sergisini düzenledi. 22 Haziran 2009 ta-
rihinde düzenlenen sergiye fakülte bünyesinde bulunan resim,
heykel, seramik, grafik, iç mimarl›k ve çevre tasar›m› bölümlerin-
den mezun ö¤rencilerin eserleri yer ald›. 23. mezuniyet sergisini
düzenleyen Hacettepe Üniversitesi GSF Dekan› Prof. Dr. Hüsnü
Dokak, duygular›n› flöyle ifade etti. “Gençlerimizin e¤itim ald›kla-
r› atölye mekânlar›nda yaratt›klar› mezuniyet iflleriyle buluflarak,
hem e¤itim ald›klar› hem de sanatç›l›¤a ad›m att›klar› bu çat› al-
t›nda görüfl al›flveriflini güçlendirecek bir iletiflim ortam›n› yarat-
m›fl, yakalam›fl olmaktan dolay› mutluyuz. 2008–2009 ö¤retim y›-
l› ve bundan sonraki y›llarda verece¤imiz mezunlar›m›z›n sanat-
sal e¤ilimlerini, e¤itim mekânlar›nda görmenizin ve de¤erlendir-
menizin gururunu yaflamaktay›z.”

Hacettepe University
FFA Graduation Show

Hacettepe University Faculty of Fine Arts (FFA) held its first
graduation exhibition in its new building. The works of students,
who graduated from the departments of art, sculpture, ceramics,
graphics, interior decoration and landscaping of the faculty we-
re on display at the exhibition held June 22, 2009. Prof. Dr.  Hüs-
nü Dokak, Dean of Hacettepe University FFA which held its 23rd
graduation exhibition expresses his feelings as follows. “We are
happy that we have created, captured a setting of communicati-
on getting to see the graduation works of our youth they created
in the studios where they were trained and also to strengthen the
exchange of opinions under this roof where they were educated
and also took their first step towards becoming an artist. We are
proud to see and evaluate the artistic tendencies of our
graduates in academic year 2008–2009 and thereafter in our
educational facilities.”

Hacettepe Üniversitesi
GSF Mezuniyet Sergisi

Masterpieces of World
Ceramics in Istanbul 
The most striking examples of world ceramic

art from antique times to the present were

exhibited at the exhibition compiled from the

Ceramic Collection of Victoria and Albert

Museum, one of the leading art and design

museums of the world. 

Öznur Aksaçl›o¤lu
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Gazi Üniversitesi, Mesleki E¤itim Fakültesi Seramik E¤itimi
Ana Bilim Dal› Ö¤retim Görevlisi Yüksel Öcal’›n önceleri sadece
‘Dekor Atölyesi’ derslerinde uygulatt›¤› teknikler, 8 May›s
2009’da Anadolu Üniversitesi, Engelliler Entegre Yüksekoku-
lu’nda verdi¤i seminerle ve Kesiflen Yollar II. Angop Çal›fltay› ile
malzeme, dekor ve artistik kullan›mda yeni pencereler açt›.
Öcal, angop ile ilgili flu bilgileri veriyor. “Angop, ‘suland›r›lm›fl,
s›v› çamur’ olarak tan›mlan›yor. Her renk, her derece ve her cins
çamur ile ‘Angop’ haz›rlanabiliyor. Genellikle renkli bünyelerin
üzerine çeflitli tekniklerle aç›k renk uygulan›yor. Böylelikle ‘an-
gop’, astar görevini görerek, üzerine renkli dekor yap›m›n› sa¤l›-
yor. Dekorlamada kullan›m› da yayg›n. Piflme ve kuruma küçül-
mesi dikkate al›narak yap›lan uygulamalarda ‘angop hatalar›’  ile
karfl›lafl›lm›yor.”

Ekonomik malzemelerle haz›rlanabilen  ‘Angop’’un, Öcal
taraf›ndan formun yüzeyi üzerine farkl› fle-
kilde uygulan›lmas›yla çeflitli, yeni
görünümler oluflturdu¤u göz-
lemleniyor. Kullan›lan an-
goplar,  ‘Çömlekçi Çamu-
ru’, ‘fiamotlu Çamur’ ve
‘Döküm Çamuru’ndan ha-
z›rlan›yor. Angop tekni¤iy-
le gelifltirilen yeni yüzey de-
¤erlendirmelerine; Yüksel De-
kor (Angop ak›tmas› ile ajurlu dekor
oluflturma), Eda Dekor ( ‹p ile rölyefli dekor
oluflturma) ve Keysi Dekor (Kal›ptaki angop yard›m›yla
sgrafittolu dekor oluflturma) adlar› veriliyor.

The techniques by Gazi University, Vocational Education Fa-
culty Ceramics Instruction Main Scientific Discipline Member of
Academic Staff Yüksel Öcal first used only in “Decoration
Workshop’ courses
opened new win-
dows for use of ma-
terials, decorations
and artistic appli-
cations with the se-
minars in Anadolu
University Integra-
ted Higher School
for the Handicap-
ped and the cross-
roads II Engobe
Workshop held on
May 8, 2009. On
engobe, Öcal says;
“ ‘Engobe’ is known
as the ‘watered li-
quid clay’. Engobe
may be prepared with clays of every color, grade and type.
Typically, light colors are applied by various techniques on co-
lored bodies. Hence, engobe serves as undercoat, allowing the
application of colored decorations on it. It is prominently used in
decorations, too. So, no ‘engobe errors’ are met in applications
carried out taking into account contractions due to firing and
drying “.Various new looks are formed by application of engobe
which can be prepared with economical materials by Yüksel
Öcal on the surface of the form in different ways. 

The used engobes are made of ‘Pot-
tery Clay’, ‘Chamote Clay’, and

‘Casting Clay’. The new
surface applications

developed by the en-
gobe technique are
called Yüksel Decor
(Formation of embro-

idered decorations by
engobe slip’, Eda Decor

(Formation of relief decorations
with strings’ and Keysi Decor (Formati-

on of sgrafitto decorations with the aid of moulded en-
gobe. 

Surface engobe
applications 

Ekonomik malzemelerle haz›rlanabilen
‘Angop’un, Yüksel Öcal taraf›ndan formun
yüzeyi üzerine farkl› flekilde
uygulanmas›yla çeflitli, yeni görünümler
oluflturdu¤u gözlemleniyor.

Various new looks are formed by application

of engobe which can be prepared with

economical materials by Yüksel Öcal on the

surface of the form in different ways. 
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Angop ile yüzey
de¤erlendirmeleri

Yüksel Dekor

Keysi Dekor

Eda Dekor
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Abant ‹zzet Baysal Üniversitesi Bahar fienlikleri kapsam›nda
düzenlenen Raku F›r›n ‹nflas› ve Raku Piflirimi Çal›fltay›, 20-23
May›s 2009 tarihlerinde gerçeklefltirildi. Bu y›l festivale Mutlu
Baflkaya ve Soner Pilge davet edildi. Raku f›r›n› ve çal›fltay›
gerçeklefltirilirken, Hacettepe Üniversitesi ö¤rencileri Muhammet
Tekeflin ve Abant ‹zzet Baysal Üniversitesi E¤itim Fakültesi Güzel
Sanatlar E¤itimi Bölümü Resim-‹fl Ö¤retmenli¤i Ana Bilim Dal›
ö¤rencilerinden on iki kiflilik bir grup da kendilerine yard›m etti.
Ö¤retim görevlisi ‹lknur Karageyik ve Yrd. Doç. Melahat Öztürk
de festival organizasyonunun aksamadan yürütülmesi için büyük
katk› sa¤lad›. 

The raku kiln construction and raku firing workshop held on
the occasion of Abant Izzet Baysal University Spring Festival was
held May 20-23, 2009. Mutlu Baflkaya and Soner Pilge were the
guests at the festival this year. While the raku kiln and workshop
was held, a  Hacettepe University student Muhammet Tekeflin
and a group of twelve from amongst Abant ‹zzet Baysal Univer-
sity School of Education Fine Arts Education Department Pain-
ting-Articrafts Instruction Main Scientific Discipline students offe-
red their help. Instructor ‹lknur Karageyik and Assoc. Prof. Mela-
hat Öztürk, too, were of great help in the problem-free running of
the festival organization. 

Her kitab›nda farkl› bir
sanat dal›na yer veren
Lark Books, ‘500 Seramik
Heykel’ adl› yeni kitab›n›
may›s ay›nda yay›nlad›.
Dünyadan ve Türki-
ye’den birçok sanatç›,
seramik heykellerinin fo-
to¤raflar›n› Lark Books’a
gönderdi. Sanat tarihçisi
ve elefltirmen Prof. Glen
R. Brown, 7 bin 500 gör-
seli de¤erlendirdi. Bu
görsellerin içinden befl
yüz yap›t›n foto¤raflar›n› bas›lmaya de¤er gördü. Türkiye’den de
seramik sanatç›s› Güngör Güner'in iki eserinin görseli ve Mutlu
Baflkaya ile Kemal Tizgöl’ün de eser görselleri bu kitapta yer al-
d›. Lark Seramik Kitab›, dünyadaki ça¤dafl seramik yap›tlar›n;
form, uygulama ve malzeme yönünden giderek çeflitlilik kazand›-
¤›n› ve s›n›r tan›mayan ifadelerle de¤iflti¤ini anlamam›za arac›
olabilecek bir kaynak olarak de¤erlendiriliyor.

500 Seramik Heykel

Lark Brooks,
which handles a dif-
ferent art discipline
in each one of its bo-
oks, published a
new book titled 500
Ceramic Sculptures
in May. Many fine ar-
tists sent the photos
of their ceramic
sculptures to Lark
Brooks from all over
the world and Tur-
key. Art historian and
critique Prof. Glen R.
Brown evaluated
7,500 images. Out of
these images, he fo-
und the photos of fi-
ve hundred works to

be worthy of being published. Also from Turkey, photographs of
two works by seramic artist Güngör Güner and a work each by
Mutlu Baflkaya and Kemal Tizgöl are in this book. Lark Ceramic
Book is deemed to be a source which can mediate in our being
aware that the contemporary ceramic works in the world are ga-
ining diversity increasingly in terms of form, application and ma-
terials and are changing with expressions not accepting any
boundaries. 

Raku Çal›fltay› festival
coflkusunu art›rd›
Raku Çal›fltay› festival
coflkusunu art›rd›

Raku Workshop 
enhances the enthusiasm 

of the festival

500 Ceramic Sculptures500 Ceramic Sculptures

Mutlu Baflkaya
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3rd Fire and Smoke, Pit Ceramic Firing Workshop held by
Middle East Technical University (METU) Fine Arts and Music
Department took place at the parking area of METU Campus
Culture Convention Center from June 4 to June 6, 2009. This
year’s workshop was held with the participation of Prof. Dr.
Ömür Bak›rer, Emine Incirlio¤lu, Özgür Ceren, Can Eriflti, Ödül
Ifl›tman and Ilhan Marasal›. Two firings in two separate pits and
slide shows of previous workshops were among events which

were carried out. Also, another pit firing was carried out at the
Culture and Convention Center Parking Area on July 29 on the
occasion of ‘Bauhaus Impact’ to be held with participation of
German and Turkish students July 15-30, 2009 by METU Fine
Arts and Music Department. Ceramic whistles built during the
workshop were placed in the pit. For detailed information and
to follow the future workshop schedule, please see www.ates-
duman.blogspot.com. 

3rd Fire and Smoke, 
Pit Ceramic Firing Workshop

Orta Do¤u Teknik Üniversitesi (ODTÜ) Güzel Sanatlar ve Mü-
zik Bölümü taraf›ndan düzenlenen III. Atefl ve Duman, Çukurda
Seramik Piflirimi Çal›fltay›, 4-6 Haziran 2009 tarihleri aras›nda
ODTÜ Yerleflkesi Kültür Kongre Merkezi otopark alan›nda ger-
çeklefltirildi. Bu y›lki çal›fltay, Prof. Dr. Ömür Bak›rer, Emine ‹ncir-
lio¤lu, Özgür Ceren, Can Eriflti, Ödül Ifl›tman ve ‹lhan Marasa-
l›’n›n kat›l›mlar› ile yap›ld›. Çal›fltay kapsam›nda daha önceki ça-
l›fltaylara ait dia sunumlar› ile iki ayr› çukurda, iki piflirim gerçek-
lefltirildi. Ayr›ca ODTÜ Güzel Sanatlar ve Müzik Bölümü taraf›n-
dan 15-30 Temmuz 2009 tarihlerinde, Alman ve Türk ö¤rencileri-
nin kat›l›m›yla düzenlenen ‘Bauhaus Impact’ kapsam›nda, 29
Temmuz günü Kültür ve Kongre Merkezi otopark alan›nda bir ‘çu-

kur piflirimi’ daha yap›ld›. Çukur içine, etkinlik süresince yap›lan
seramik düdükler yerlefltirildi. Detayl› bilgi edinmek ve gelecek
çal›fltay program›n› takip edebilmek için www.ates-duman.blogs-
pot.com adresinden yararlan›labilir. 

III. Atefl ve Duman, 
Çukurda Seramik
Piflirimi Çal›fltay›



85

Seramik mal-
zemenin ilk kulla-
n›ld›¤› merkezler-
den biri Bat› Ana-
dolu. Bölgenin ta-
rihsel geçmifline
bak›ld›¤›nda, bu-
luntular›n çeflitlili¤i
ve niceli¤i, bu ko-
nuda araflt›rma
yapmak isteyenle-
re genifl olanaklar
sunuyor. Bu miras,
bu topraklarda ya-
flayan seramikçi-
lere de önemli bir
görev yüklüyor.
Dokuz Eylül Üni-
versitesi Güzel Sa-
natlar Fakültesi
Seramik Bölü-

mü’nün bünyesinde Haziran 2009’da kurulan Bat› Anadolu Sera-
mi¤i Uygulama ve Araflt›rma Merkezi (BA-SER) temelde böyle bir
bilinçle faaliyet gösterecek. 

Bat› Anadolu Bölgesi malzeme ve ham maddelerinin seramik
çal›flmalar›na uygunlu¤unu araflt›rmak, arkeolojik, teknolojik ve
sanatsal yönden incelemek amac›yla kurulan BA-SER, ayr›ca ça-
l›flmalarla ilgili bilimsel teknik ve sanatsal sunu, konferans, sergi,
sempozyum vb. gibi etkinlikler de düzenleyecek bir yap›ya sa-
hip. Ulusal ve uluslararas› düzeylerde akademik ya da özel ku-
rum-kurulufllarla ve bu tür merkezlerle ba¤lant›lar kurmak, iflbirli-
¤i ve ortak çal›flmalar yapmak da merkezin kurulufl felsefesi ara-
s›nda yer al›yor. Merkez çok önemli bir eksikli¤i de gideriyor. Ko-
nu ile ilgilenen ö¤retim eleman› ve ö¤rencileri araflt›rma-uygula-
ma yapma konusunda desteklemek, yurt d›fl› de¤iflim program-
lar›yla karfl›l›kl› de¤iflimler gerçeklefltirmek de merkezin görevleri
aras›nda yer al›yor. Merkezin baflka faaliyetleri aras›nda ise ilkel
çömlekçilikten, endüstriyel kurulufllara kadar seramik alan›nda
dan›flmanl›k hizmeti vermek, seramik kültür ve sanat›n›n daha
genifl kitlelere ulaflmas› amac› ile çeflitli etkinlikler gerçeklefltir-
mek de bulunuyor. ‹letiflim için: Prof. Sevim Çizer,
www.deu.edu.tr/baser, baser@deu.edu.tr, Tel: 0 232 412 91 80

One of the areas of settlement where ceramic materials were
first used is Western Anatolia. Looking at the historical past of the
region, the diversity and quality of artifacts present broad choices
to those wishing to carry out research in this field. This heritage
also assigns an important duty to the ceramicists living in these
lands. Western Anatolian Ceramics Application and Research
Center (BA-SER) founded in June 2009 under Dokuz Eylül Univer-
sity Faculty of Fine Arts Ceramics Department will basically ope-
rate with this awareness. 

BA-SER founded to investigate the fitness of Western Anatoli-
an Region materials and raw materials for ceramic activities and
to examine them archaeologically, technologically and artistically,
also has a structure which can organize events like scientific,
technical and artistic presentations, conferences, exhibitions and
symposiums, etc. relating to the studies. To establish links at na-
tional and international levels with academic or private agencies
– institutions and these types of centers and to carry out collabo-
ration and joint activities are also part of the foundation philo-
sophy of the center. The center also is filling a very important gap.
Among the functions of the center also are to give support to aca-
demicians and students interested in the subject, in doing rese-
arch – applications and to carry out mutual exchanges with inter-
national exchange programs. To provide consulting services in
the field of ceramics from primitive pottery makers to industrial
companies and to carry out various activities to allow the ceramic
culture and art to reach broader masses are also among other
functions of the center. For contact: Prof. Sevim Çizer,
www.deu.edu.tr/baser, baser@deu.edu.tr, Tel: 0 232 412 91 80

Bat› Anadolu Serami¤i Uygulama 
ve Araflt›rma Merkezi: BA-SER
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Western Anatolian Ceramics Application
and Research Center: BA-SER 
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Çamurla ‹letiflimÇamurla ‹letiflim Communication 
with Clay
Communication 
with Clay

The ‘Communication with Clay’ event organized jointly by Tur-
kish Republic of Northern Cyprus Ministry of National Education
and Culture Department of Culture and Middle East Technical
University (METU) chaired by ceramic fine artist Semra Öztan
was held at METU Northern Cyprus Kalkanl› Campus May 4-8,
2009. Detailed information was provided on ‘Egyptian Paste’, ‘Mu-
le Beads’, ‘Paper Kiln’ production and ‘Raku Technique’ a the se-
minars organized in the university campus. The works created by
participants were put on display on campus grounds in line with
this information. 

Artists participating in the workshop presented a ceramic
show comprising their own works to viewers at the Culture Center
Exhibition Halls in conjunction with a conference on the works-
hops held at Lefkofla Atatürk Culture Center on May 8, 2009. The
works of the artists were taken in the collections of TRNC Ministry

of National Education and Culture, Culture
Department and METU at the end of the ex-
hibition. The workshop was attended by
Cypriot artists Semral Öztan, Serhat Sel›fl›k,
Bedia Kale, Hayal Dimililer, Nergül Gezer,
Özge Refik Kutsay, Sinem Saydam and Ha-
san Ifl›k, and as guests fm Dokuz Eylül Uni-
versity Faculty of Fine Arts;  Halil Yoleri, Atil-
la Cengiz K›l›ç, Hadiye Güvenatefl K›l›ç and
Füsun Çöveno¤lu, and from Hacettepe Uni-
versity Faculty of Fine Arts; Hüseyin Özçelik.

Seramik sanatç›s› Semral Öztan’›n baflkanl›¤›nda, Kuzey
K›br›s Türk Cumhuriyeti Milli E¤itim ve Kültür Bakanl›¤› Kültür
Dairesi Müdürlü¤ü ile Orta Do¤u Teknik Üniversitesi’nin (ODTÜ)
ortaklafla düzenledi¤i ‘Çamurla ‹letiflim’ etkinli¤i 4-8 May›s 2009
tarihlerinde ODTÜ Kuzey K›br›s Kalkanl› Kampüsü’nde gerçek-
lefltirildi. Üniversite kampüsünde düzenlenen seminerlerde ‘M›-
s›r Pastas›’, ‘Kat›r Boncu¤u’, ‘Kâ¤›t F›r›n’ yap›m› ve ‘Raku Tekni-
¤i’ ile ilgili ayr›nt›l› bilgiler verildi. Bu bilgiler do¤rultusunda kat›-
l›mc›lar›n yapt›¤› çal›flmalar etkinlik sonunda kampüs alan›nda
sergilendi.

Çal›fltaya kat›lan sanatç›lar 8 May›s 2009 günü Lefkofla Ata-
türk Kültür Merkezi’nde yap›lan çal›flmalarla ilgili bir konferans ile
birlikte kültür merkezi sergi salonlar›nda kendi eserlerinden olu-
flan bir seramik sergisini izleyicilerin be¤enisine sundu. Sergi so-
nunda sanatç›lar›n eserleri KKTC Milli E¤itim ve Kültür Bakanl›¤›
Kültür Dairesi Müdürlü¤ü ile ODTÜ kolek-
siyonlar›na al›nd›. Çal›fltaya, K›br›sl› sanat-
ç›lar Semral Öztan, Serhat Sel›fl›k, Bedia
Kale, Hayal Dimililer, Nergül Gezer, Özge
Refik Kutsay, Sinem Saydam ve Hasan
Ifl›k, konuk olarak da Dokuz Eylül Üniver-
sitesi Güzel Sanatlar Fakültesi’nden Halil
Yoleri, Atilla Cengiz K›l›ç, Hadiye
Güvenatefl K›l›ç ve Füsun Çöveno¤lu ile
Hacettepe Üniversitesi Güzel Sanatlar
Fakültesi’nden Hüseyin Özçelik kat›ld›.

Ankara ODTÜ Kuzey K›br›s Kalkanl›
Kampüsü’nde gerçekleflen etkinli¤e kat›lan

sanatç›lar›n eserleriyle düzenlenen
‘Çamurla ‹letiflim’ sergisi, izleyicilerden

olumlu tepkiler ald›.

The ‘Communication with Clay’ exhibition

held with the works of artists participating in

the event organized at Ankara METU

Northern Cyprus Kalkanl› Campus received

positive feedback from viewers. 
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Burcu Karabey’in verimli üretim süre-
cine bakt›¤›m›zda de¤iflen ve çeflitlenen
ilgileri, duyarl›l›klar›, e¤ilimleri ve heyecan-
lar› ile birlikte kesintisiz bir aray›fl serüveni
ile karfl›lafl›yoruz. Sanatç›n›n do¤aya ve
iliflkilere sorgulay›c› bak›fl›, seramik eser-
lerinde rafine bir dili sürdürmesini sa¤l›yor.
25 May›s - 5 Haziran 2009 tarihlerinde Va-
k›fbank ‹stanbul Fuayesi'nde ‘Organik
Ba¤lar’ bafll›kl› üçüncü kiflisel sergisinde,
Karabey'in yaln›zca ipuçlar› verdi¤ini, okumay› eser ile izleyicinin
özel etkileflimine b›rakt›¤›n›  hissediyoruz. ‘Ask›ya Al›nanlar’, ‘Giz
Kutular›’, ‘Agoni’, ‘‹çerisi ve D›flar›s›’, ‘Parça – Bütün’ adl› çal›flma-
lar› bu sergisinde yer alan çal›flmalar›ndan baz›lar›.

Looking at the efficient production
process of Burcu Karabey, we see an
uninterrupted journey of search with var-
ying and diverse interests, sensitivities,
trends and passions. The artist’s inquisiti-
ve look to nature and relationships allows
her to pursue a refined language in her
ceramic works. We feel that Karabey only
gives out clues and leaves reading to the
special interaction between the work and

the viewer in her third solo show titled ‘Organic Links held at Va-
k›fbank Istanbul Lobby May 25-June 5, 2009. Her works titled the
‘Suspended’, ‘Boxes of Mystery’, ‘Agony’, ‘Inside and Outside7,
‘Part – Whole’ are some of her works on display at this show. 

Funda Özkan ve Tu¤ba Ülker farkl› branfllarla
ve farkl› birikimlerle, 1993 y›l›nda çamura hayat
vermek için Ankara’da Atölye Çamurdan’› kuran
iki kardefl. Bugüne kadar pek çok sergi ve yar›fl-
mada ürünleri yer alan Ankaral› sanatç›lar, seyirle-
rinin çamur ve çamurlar›n›n seyir halini gösteriyor-
lar bu son tasar›mlar›yla. Biz de onlarla bazen
kufl, bazen yelken olup ilerliyoruz yeryüzünde bu
lirik ritimle. Seyr 2009 Seramik Sergisi 19 Haziran-
19 Temmuz 2009 tarihleri aras›nda ‹stanbul Gale-
ri G-art’da sergilendi. Serginin galeri gelirinin
tamam› Anne Çocuk E¤itim Vakf›’na (AÇEV)
ba¤›flland›.

Funda Özkan and Tu¤ba Ülker are two sisters
who set up Atölye Çamurdan in Ankara to give live
to clay in 1993 in different disciplines and with dif-
ferent stores of knowledge. The artist from Ankara,
whose works have been on display in many exhibi-
tions and contest so far, illustrate the clay state of
their views and the visual state of their clays by the-
se latest designs. So we progress on earth with this
lyric rhythms sometimes becoming a  bird and so-
metimes a sail alongside them. Seyr 2009 Ceramic
Show was held at Istanbul Galeri G-art June 19 –
July 19, 2009. The entirety of the proceeds of the
gallery was donated to Mother Child Education
Foundation (AÇEV). 

Gazi Üniversitesi Güzel Sanatlar Fakültesi araflt›r-
ma görevlilerinden Deniz Onur Erman, 2006’da Hacet-
tepe Üniversitesi Güzel Sanatlar Fakültesi (GSF) Sera-
mik Bölümü’nde bafllam›fl oldu¤u ‘Sanatta Yeterlik’
program›n› 15 Haziran 2009’da tamamlad›. Erman,
‘Seramik Sanat›nda Kufl Figürü Üzerine Kiflisel Uygu-
lamalar’ bafll›kl› sanatta yeterlik tezi kapsam›nda ger-
çeklefltirmifl oldu¤u y›rt›c› kufl esinli üç boyutlu seramik
form çal›flmalar›n›, yüzey uygulamalar›n› ve illüstras-
yon denemelerini ‘Bir Varm›fl, Bir Yokmufl…’ adl› ikinci
kiflisel seramik sergisi ile sanatseverlerin be¤enisine
sundu. Sergi, 15-19 Haziran 2009 tarihleri aras›nda
Beytepe Kampüsü’nde, Hacettepe Üniversitesi GSF
Seramik Bölümü fuaye alan›nda gerçeklefltirdi.

Deniz Onur Erman, Gazi University Faculty of Fine
Arts research assistant completed the art proficiency
program Erman started in 2006 at Hacettepe Univer-
sity Faculty of Fine Arts (FFA) Ceramics Department
on June 15, 2009. 

Erman offered the birds of prey inspired three-di-
mensional forms, surface applications and illustrations
done as part of the art proficiency thesis titled ‘Perso-
nal Applications on Bird Figure in the Art of Ceramics’
to art lovers in Erman’s second solo ceramic show tit-
led ‘Once Upon a Time’. 

The show was held June 15-19, 2009 in Beytepe
Campus, Hacettepe University FFA Ceramics Depart-
ment lobby. 

Organik Ba¤lar Organic Links

SEYR 2009  

Ceramic Exhibition

Once Upon a Time

Seramik Sergisi

Bir Varm›fl, Bir Yokmufl
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Yönetimini ve oluflumunu Gazi Üniversitesi Mesleki E¤itim Fa-
kültesi (GÜMEF) Seramik E¤itimi Ana Bilim Dal›’ndan Ö¤retim
Görevlisi Yüksel Öcal ve Hacettepe Üniversitesi Güzel
Sanatlar Fakültesi Seramik Bölümü’nden Ö¤retim
Görevlisi Mutlu Baflkaya’n›n 3.s›n›f ö¤rencileriyle
gerçeklefltirdi¤i “Kesiflen Yollar Seramik Sergisi I”
geleneksellefliyor. “Kesiflen Yollar II”,  bu kez
GÜMEF Seramik E¤itimi Ana Bilim Dal› ve
Anadolu Üniversitesi Engelliler Entegre
Yüksekokulu’yla yeni etkinlikler zinciriyle
olufluyor. Yüksekokul Müdürü Yrd. Doç.
Dr. M. Cem Girgin,  Prof. Dr. Y›ld›z Uzuner
ve Doç. P›nar Genç’in davetiyle hayat bu-
lan yeni etkinlik, 8 May›s 2009’da Anadolu
Üniversitesi Engelliler Entegre Yüksekoku-
lu’yla ortaklafla yap›ld›.  ‘Angop ile Yeni Yüzey
De¤erlendirmeleri’ seminerinin arkas›ndan düzen-
lenen ‘Angop Çal›fltay›’,  her iki okulun ö¤rencileri aç›s›n-

dan verimli oldu. Yap›lan çal›flmalar›n Öcal taraf›ndan piflirilmesi
ve s›rlanmas› yap›ld›. Uygulamalar›n yap›lmas›nda görevli olan

GÜMEF Seramik ikinci ve üçüncü s›n›f ö¤rencileri üniver-
sitelerinin tan›t›m› için edindikleri Eskiflehir’deki görev-

lerini baflar› ile tamamlad›. Yeni serginin mekân› ve
tarihi de belli oldu. Ekim 2009’da Ankara Çanka-

ya Belediyesi Ça¤dafl Sanatlar Merkezi, bu
anlaml› etkinli¤e ev sahipli¤i yapacak. Her

iki üniversiteden etkinli¤e kat›lan ö¤renci-
lerin isimleri flöyle: “Funda At›c›, Safiye
Gül Ayalp, Merve Altay, Ya¤mur Bilgici,
Hakk› Bindebir, Dilek Güday, Kevser De-
veci, Havva Dudu, Meryem Gökçe, Zeliha

Gültekin, Seçil Koçak, Berhan Küçükberber,
Cansu Özel, Gamze Özay, Esma Par›lt›, Gam-

ze Sar›o¤lu, Ya¤mur Sar›c›o¤lu, Alpcan Sivilo¤lu,
Arda Soyüsü, Selin fiahin, fiule fiahinler, Baflak fien-

bahar, Merve Tüzel, Burcu Yener, Ozan Yetiflensoy.”

“Kesiflen Yollar” geleneksellefliyor
Yüksel Öcal ve Mutlu Baflkaya’n›n üçüncü s›n›f ö¤rencileriyle gerçeklefltirdi¤i “Kesiflen
Yollar Seramik Sergisi I” geleneksellefliyor. “Kesiflen Yollar II”,  bu kez GÜMEF Seramik
E¤itimi Ana Bilim Dal› ve Anadolu Üniversitesi Engelliler Entegre Yüksekokulu’yla yeni
etkinlikler zinciriyle olufluyor.
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“Crossroads”
becomes traditional
The “Crossroads Ceramic Show I” held by

Yüksel Öcal and Mutlu Baflkaya with 3rd grade

students is becoming traditional. This time,

“Crossroads II” is held in a new chain of

activities by GÜMEF Ceramics Education Main

Scientific Discipline and Anadolu University

Integral Higher School for the Handicapped.

The “Crossroads Ceramic Show I” managed and prepared
by Gazi University Vocational Education Faculty GÜMEF Cera-
mics Education Main Scientific Discipline Member of Academic
Staff Yüksel Öcal and Hacettepe University Faculty of Fine Arts
Ceramics Department Instructor Mutlu Baflkaya together with
third grade students is becoming traditional. This time, “Crossro-
ads II” is held in a new chain of activities by GÜMEF Ceramics
Education Main Scientific Discipline and Anadolu University In-
tegral Higher School for the Handicapped. This new event co-
ming to life upon invitation of director of the higher school Asst.
Prof. Dr. M. Cem Girgin,  Prof. Dr. Y›ld›z Uzuner and Assoc. Prof.
P›nar Genç was held jointly on May 8, 2009 with Anadolu Univer-
sity, Integrated Higher School for the Handicapped. The engobe
workshop held following the new surface applications with engo-
be seminar was productive  for the students of both schools. The
built works were fired and glazed by Öcal. GÜMEF Ceramics De-
partment Second and third grade students, who took part in bu-
ilding the works completed their tasks in Eskiflehir they assumed
to promote their universities successfully. The site and the date
of the new exhibition was also set. This meaningful event will be
hosted in October 2009 by Ankara Çankaya Municipality Con-
temporary Arts Center. The names of the students “Funda At›c›,
Safiye Gül Ayalp, Merve Altay, Ya¤mur Bilgici, Hakk› Bindebir,
Dilek Güday, Kevser Deveci, Havva Dudu, Meryem Gökçe,
Zeliha Gültekin, Seçil Koçak, Berhan Küçükberber, Cansu Özel,
Gamze Özay, Esma Par›lt›, Gamze Sar›o¤lu, Ya¤mur Sar›c›o¤lu,
Alpcan Sivilo¤lu, Arda Soyüsü, Selin fiahin, fiule fiahinler, Baflak
fienbahar, Merve Tüzel, Burcu Yener, Ozan Yetiflensoy.” atten-
ding the event from the two universities are 

Yap›-Endüstri Merkezi’nin (YEM) bünyesinde yer alan Sanal
Mimarl›k Müzesi’nin yeni sergisi, Türk mimarl›k tarihinin en önemli
isimlerinden Emin Onat’›n Cumhuriyet’in kurulufluna tan›kl›k eden
yaflam›, mimarl›¤› ve Türk mimarl›¤›na olan katk›lar›n› belgeleyen
“Emin Onat: Kurucu ve Mimar” bafll›¤›n› tafl›yor. Prof. Dr. Afife Ba-
tur taraf›ndan, Mimarlar Odas›'n›n 100. Kurulufl Y›ldönümü çerçe-
vesinde, Mimarlar Odas› ‹stanbul Büyükkent fiubesi için haz›rla-
nan sergi, ça¤dafl Türk mimarl›¤›n›n önemli dönüm noktalar›ndan
birine imzas›n› atm›fl bir mimar› daha ziyaretçilerine sunuyor.
“Emin Onat: Kurucu ve Mimar” sergisi ‹TÜ Taflk›flla Binas›’ndaki
gösteriminin ard›ndan, özgün kurulufl düzenine, özgün metnine ve
belgelerine sad›k kal›narak Sanal Mimarl›k Müzesi’ne aktar›ld›. Bu
sergiyle yaln›zca bir mimar›n yaflam› de¤il, Türkiye’nin modernlefl-
me sürecinin tart›fl›lmas›na katk›da bulunacak bir pencere daha
aç›l›yor. Sergi, www.mimarlikmuzesi.org ve www.archmuseum.org
adreslerinde 15 Temmuz 2009 tarihi itibar›yla ziyaret edilebiliyor.

The new exhibition of the Virtual Architecture Museum, part of
Building Industry Center (YEM) bears the title of “Emin Onat: Fo-
under and Architect” and documents the life of Emin Onat, one
of the most important names in the Turkish architecture history
witnessing the establishment of the Republic, his architecture
and his contributions to Turkish architecture. The exhibition orga-
nized by Prof. Dr. Afife Batur on the occasion of 100th Anniver-
sary of Chamber of Architects Istanbul Metropolitan Branch pre-
sents yet another architects who has put his signature under im-
portant turning points of the contemporary Turkish architecture
to visitors. The show “Emin Onat: Founder and Architect” was
moved to the Virtual Architecture Museum following its display in
ITU Taflk›flla Building staying loyal to its original installation order,
original text and documents. With this exhibition, not just the life
story of an architect but another window which will contribute to
the modernization process of Turkey to be debated is opened.
The show may be visited as of July 15, 2009 at www.mimarlik-
muzesi.org and www.archmuseum.org. 

An›tkabir’in mimar›
sanal müzede
An›tkabir’in mimar›
sanal müzede

The architect of An›tkabir 
in the virtual museum
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Ç
Çok az›m›z›n çocukken kurdu¤u hayaller gerçeklefliyor. Çok

az›m›z sevdi¤i ifli yap›yor ve çok az›m›z hayat› anlaml› k›lmak için
u¤rafl›yor. Çocukken kurdu¤u hayallerinin peflinden giden ve bu-
gün dünyan›n en iyi 100 tasar›mc›s› aras›nda gösterilen bir isim
Aziz Sar›yer. Ev eflyas›ndan tekstile, modadan banyo ürünlerine
kadar tasar›m›n girdi¤i her alanda ürünler yarat›yor. Sade, yal›n,
modernist çizgisiyle yaflam alanlar›nda yeni ifllevler yarat›yor. Bir
tasar›mc›n›n beslendi¤i çocuklu¤un, bugünlere gelme öyküsü
1950 do¤umlu Selanik göçmeni bir ailenin o¤lu olan Aziz Sar›-
yer’inki. 

Çocukken, “büyüyünce ne olmak istersin” diye sorarlard›.
Ama gerçek hayatta hiç kimse hayallerini gerçeklefltiremiyor.
Siz çocukken olmak istedi¤iniz bir mesle¤i mi yap›yor musu-
nuz?

Çocuklu¤umdan beri hayat› gözlemleyen ve empati yapan bir
tavr›m vard›. Hep yorumlar yapard›m. Özellikle ev tekstili konusun-
da; kesip biçmek, monte etmek ve birtak›m objeler yapmak gibi.
Büyük bir merak›m vard›, oyuncaklar yapard›m kartondan. Anne-
min dikifl makinesinde birtak›m flekiller yapard›m… Merak›mdan
dolay› üç yafl›nda, ailem küçük bir marangoz tak›m çantas› alm›fl-
t›. Babam›n subay olmas›ndan dolay› çok flehir dolaflt›k. Tren yol-
culuklar›nda, eflyalar›m›z› hurç dedi¤imiz fleylerle tafl›yorduk. Efl-
yalar›m›z lojmana hep 10–15 gün geç geliyordu. Duvardan duva-
ra at›lan iplere serilen eflyalar, bir yatak ile oda içerisinde kurulan
yaflam standartlar› ve benim de o standart yaratmaya dönük olu-
flumda yer almam yeni fleyler üretmemi sa¤l›yordu.

Baban›z›n tayinlerinden dolay› çok flehir gezmifl olman›z ço-
cuk hayal dünyan›z› besledi mi?

‹nsanlarla farkl› sosyal iliflkilerinizi gelifltiriyor. Çok flehir ve me-
kân de¤ifltirmifl olmak yeni becerilerimi, özellikle ev tekstiline dö-
nük gelifltirdi. Çocuklu¤umda konfeksiyon çok geliflmifl de¤ildi.
Babam emekli olduktan sonra hal› ve mobilya ifllerine bafllam›flt›,
ben 12 yafl›ndayken. O dönem ufak ölçekli mobilya galerisinde ça-
l›flmaya bafllad›m. Fason mobilya atölyelerine gidip geldim. 1–2
saatlik vakit dilimlerinde, o atölyelerde birtak›m çal›flmalar yap›yor-
dum. ‹malat standartlar›n› ufak yaflta kavramama neden oldu bu

The dreams built by very few of us when a child come true. Very
few of us do the work we love and very few of us strive to make li-
fe meaningful. Aziz Sar›yer is a name following his childhood dre-
ams, cited among the top 100 designers in the world today. He is
creating products in every field design is involved, from household
goods to textile, from fashion to bathroom products. He creates
new functions in living spaces with his clean, simple and modernist
line. The story of Aziz Sar›yer, the son of a family immigrated from
Tsaloniki, born in 1950, is the story of the journey to the present of
a childhood a designer is nurtured by. 

They used to ask “What do you want to be when you grow up”
when we were young. But in real life, nobody can achieve the-
ir dreams. Are you pursuing a career which you wanted to
when you were a child? 

Since my childhood, I had an attitude observing life and em-
pathizing. I always did interpretations. Especially, in the field of ho-

Tasar›m›n esas ç›k›fl noktas› 
fonksiyonda yat›yor. Fonksiyonellik
ç›kmaya bafllad›¤›nda zaten
tasar›mc›n›n stili ve karakteristi¤i de,
ürüne form veriyor. Salt estetik için
endüstriyel tasar›m olmaz. Tasar›mda
estetik, ifllevsellikten sonra gelir.
‹fllevsellikten sonra form gelir.

“Aesthetics 
takes backseat 
to functionality 
in design” 
The real starting point of design is at the

function. When functionality starts to appear,

the style and characteristics of the designer

starts shaping the product as well. There can

be no industrial design just for aesthetics.

Aesthetics takes backseat to functionality in

design. Form follows functionality. 

“Tasar›mda
estetik

ifllevsellikten
sonra gelir”

“Tasar›mda
estetik

ifllevsellikten
sonra gelir”

“Tasar›mda
estetik

ifllevsellikten
sonra gelir”

“Tasar›mda
estetik

ifllevsellikten
sonra gelir”

“Tasar›mda
estetik

ifllevsellikten
sonra gelir”
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çal›flmalar. On alt› yafl›mda ceket, pantolon, gömlek ve ayakkab›-
lar›m› kendim çizer ve diktirirdim. Saint Joseph Frans›z Koleji’nde
okumamdan olsa gerek hep Paris’te yaflamak istedim. On dokuz
yafl›nda akademi s›navlar›na girdim, ancak olmad›. Puan›m, ‹stan-
bul Üniversitesi Eczac›l›k Fakültesi’ni tuttu. Evlendim ve çal›flmam
da gerekiyordu. Evlendi¤imde kendi eflyalar›m› kendim çizip, o fa-
son atölyelere yapt›rd›m. Ben 19 yafl›nda açt›¤›m mobilya galeri-
siyle e¤itimime bafllad›m. Çocuklu¤umdan beri yapmak istedi¤im
ifli kurdum. “Derin” ismiyle mobilya showroomu açt›m. 

Derin Design’› kurdu¤unuz y›llarda nas›l bir tasar›m çizginiz
vard›?

Bugün gördü¤ünüz çok fonksiyonel, yal›n ve ça¤dafl standart-
lar› o y›llarda da tasarl›yordum. 78–80 y›llar›nda çam a¤ac›ndan
imal edilmifl ev eflyalar›n› ve Türkiye’ye giren dergileri araflt›r›yor-
dum. O y›llarda Türkiye’ye çok fazla yabanc› tasar›m dergisi gelmi-
yordu. 1971’de tasarl›yor, çiziyor ve vitrine koyuyordum. Vitrin ca-
m›na modelin ismini, alt›na da “çizen Aziz Sar›yer” yaz›yordum. O
y›llarda tasar›m kelimesinin ne demek oldu¤unu bilmedi¤imizden,
çizen diyorduk. 1978–80 y›llar›nda Anadolu’dan esinlenen hal› ve
kilim motifleri, sini, tepsi, bakraç gibi eflyalar, yine birtak›m seramik
sanatç›lar›n çal›flmalar›n› yap›yor ve bir ev ortam› içinde sergiliyor-
dum. Yapt›klar›m›n tekrarlar› ve sahteleri ç›kmaya bafllay›nca eski
yapt›klar›ma döndüm. Metal, cam gibi malzemeleri kullanarak
89–90 y›llar›nda daha modern, sade türler yapmaya bafllad›m.
Dünya çap›nda önemsedi¤im tasar›mc›lar›n ürünlerini ithal ediyor-
dum. 90’l› y›llar tasar›m bilincinin de geliflmeye bafllad›¤›, mimarla-
r›n iç mekân projelerine a¤›rl›k verdi¤i y›llard›. Ben de iç mekân
projelerinde uygulamalar yapt›m. Birtak›m özel mekânlar yarat›p, o
mekânlar›n ürünlerini imal ettim. Kendimi gerçek bir tasar›mc› gibi
hissediyordum. Önce kendi firmam ad›na, sonra da yurtd›fl›nda
önemli firmalara tasar›mlar yapmaya yöneldim. 

Tasar›m›n sanatla bulufltu¤u y›llar
Son dönemde ne tür ifller yap›yorsunuz?

Salt mobilya ya da ev aksesuarlar› de¤il. Banyo ürünleri, vitrifi-
ye, armatürler, hal›, tekstil, moda gibi sektörlere de tasar›mlar üret-
tim. Esas uzmanlaflt›¤›m alan, benim ç›k›fl noktam olan mobilya.
Son dönemde yapt›klar›m, tasar›m›n sanatla bulufltu¤u noktalara
gelmeye bafllad›. Birtak›m özel koleksiyonlar yapmaya da o y›llar-
da bafllad›m. 

Yapt›¤›n›z özel koleksiyon çal›flmalar›nda altyap›y› nas›l olufl-
turuyorsunuz? 

Hamam markas› için yapt›¤›m çal›flmalar, bir endüstriyel tasa-
r›mc› gibi olaya bakt›¤›m ifllerdi. Bir tekstil ya da moda tasar›mc›s›
gibi çal›flmad›m. Zaten firmaya da bunu söyledim. Birtak›m kolaj-
larla ifl yapmaktansa, ifli bilimsel yapmak gerekiyordu. Böylelikle
ortaya Hamam Koleksiyonu ç›kt›. Bu ifle girmeden yapt›¤›m arafl-
t›rmalar vard›. Havlu kumafl›n›, tezgâhta 150 santimetreden daha
fazla dokumaya kalkarsan bir tezgâhtan ald›¤›n rand›man yüzde
50’ye düflüyordu. Bu bir k›stast›. Kumafl› çok az kesmek ve dik-
mekle ifle bafllad›m. ‹nsan örtünmesinde vücudun bir havlu ile ku-
rulanmas›ndan öte, di¤er ›slak ve sportif mekânlarda havlu ile ilifl-
kilerini sorgulad›m. Havlu ve pikenin, vücudumuzun ›slakl›¤›n› al-
d›ktan sonra bir bornoz gibi de durabilmesine iliflkin bir ara tasa-
r›md› bu. 150x150 santimetrelik bir kare kumafl›, birtak›m ç›t ç›tla-
r›yla katlad›¤›n›zda bornoza dönüflüyordu. Çok az kesim ve dikim
vard›. Bulabildi¤imiz en fazla fonksiyonu yükledim ürüne.

me textiles; cutting, assembling and making certain objects. I had
a big hobby; I used to make toys out of cardboards. I used to bu-
ild various forms on my mother’s sewing machine… Because of
this interest, when I was three years old, my family had bought a
small carpentry kit. We travelled to many cities because my father
was a military officer. In our train trips, we used to carry our be-
longings in things we called hurç. Our goods always arrived at
the lodging 10-15 days late. The objects laid on ropes thrown
from wall to wall, life standards built in a room with a bed and my
taking part in that phenomenon for building that standard allowed
me to create new things. 

Did your father travelling so many cities due to his military
duties nurtured your world of imagination as a child?

This allows you to develop different social relationships with
people. Having changed many cities and locations developed by
new skills, especially those towards home textile. Ready to wear
clothing had not advanced much when I was a child. After reti-
ring, my father has started carpeting and furniture businesses
when I was 12 years old. At that time, I started to work at a small
furniture gallery. I visited contractor furniture workshops. I did so-
me work in those workshops for 1-2 hour time spans. This work al-
lowed me to grasp production standards at a young age. When I
was sixteen, I used to design my jackets, trousers, shirts and sho-
es and had them tailor made. I guess because I studied at Saint
Joseph French High School, I always wanted to live in Paris. I to-
ok the academy tests when nineteen but couldn’t make it. My sco-
re was enough for Istanbul University School of Pharmacy. I got
married and I also had to work. When I got married, I designed
my own goods and had them built by those contractor works-
hops. I started my education with the furniture gallery I opened
when 19 years old. I set up the business I wanted to do from
childhood. I opened a furniture showroom with the title “Derin”
(Deep). 

What was your design line in the years you set up Derin De-
sign? 

I was designing the very functional plain and contemporary
standards you see today, those years too. In 70-80s, I used to re-
search household goods made of pine and magazines coming to
Turkey. Those years not many foreign design magazines came to
Turkey. In 1971, I was designing, drawing and putting them in the
window. I wrote the name of the model on the glass of the window
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and wrote “Drawn by Aziz Sar›yer” under them. Since we didn’t
know what the work “design” meant, we used to say “drawn by”.
In 1978-80s, I used to do Anatolia inspired carpet and rug motifs,
objects like trays and pitchers, again the work of certain ceramic
artists and display them in a home setting. When replicas and fa-
kes of what I did started to appear, I went back to my old produc-
tion. Using materials like metal and glass, I started to make more
modern, plain things in 89-90s. I used to import the products of
designers I liked worldwide. 90s were the years in which the awa-
reness of design started to develop when architects emphasized
interior design projects. I, too, made applications in interior de-
sign projects. Creating certain special spaces, I produced the
wares for those spaces. I felt as if I was a real designer. I started
to design first in the name of my own firm, then for important firms
abroad. 

Years of merging design with art 
What type of things have you been doing recently? 

Not just furniture or home accessories. I produced designs al-
so for industries like bathroom products, vitreous ware, taps, car-
pets, textiles and fashion. My basic area of specialization is my
starting point; furniture. Lately, what I did started to come to the
points where design meets art. I started to do some private col-
lections those years, too. 

How do you form the infrastructure in the private collection
work you do? 

The work I did for Hamam brand were work where I looked at
the phenomenon as an industrial designer. I didn’t work as a tex-
tile or fashion designer. I had told to the firm, too. One had to work
scientifically instead of doing something with certain compilati-
ons. Hence, the Hamam Collection emerged. I had done rese-
arch before starting this job. If you attempted to weave the towel
cloth more than 150 centimeters on the loom, then the efficiency
you get out of a loom dropped to 50 percent. This was a criterion.
I started the job by cutting the cloth very little and sewing it. I qu-
eried the relationship with the towel in other wet and sports spa-
ces beyond drying the body with a towel in clothing of a person.
This was intermediate design on having the towel and the quilt
could stand as a bathrobe after absorbing the wetness of our
body. When you folded a square cloth of 150x150 centimeters by
a set of snaps, it would turn into a bathrobe. There was very little
cutting and sewing. I charged as much function as we could find
on the product. 

How did your work started with the bathroom sector? 
Before Hamam, there was a proposal brought by Vitra. The

firm wanted to create healthier, happier, more functional living
spaces in bathrooms. Transforming bathrooms into living spaces.
Achieving the process of integration of kitchens with living rooms
with bathrooms and bedrooms. This was inserting bathrooms in-
to the bedrooms more. This was creating a small spa in the ho-
me. I started working on that living space for Vitra both with vitre-
ous ware and also furniture and I’m still continuing with this work. 

In the recent years, especially bathrooms started to turn into
the concept of living space from wet area. 

Here, there was a quest different from that of Hamam here.
There, too, functionality was important but here, certain standards
have already been set for bathrooms. With the wash basin, the to-

Banyo sektörüyle çal›flmalar›n›z nas›l bafllad›?
Hamam’dan önce Vitra’n›n getirdi¤i bir teklif vard›. Firma,

banyolarda daha sa¤l›kl›, daha mutlu, daha ifllevsel yaflam or-
tamlar› gerçeklefltirmek istiyordu. Banyolar› yaflayan bir mekâna
dönüfltürmek. Mutfaklar›n salonlarla bütünleflmeye bafllamas›n›,
banyolar› yatak odalar›yla gerçeklefltirmek. Banyolar› daha fazla
yatak odalar›n›n içine sokabilmekti bu. Evde küçük bir SPA yarat-
makt›. Hem vitrifiye hem de mobilyas›yla Vitra için o yaflam ala-
n›yla ilgili çal›flmaya bafllad›m ve devam ediyor bu çal›flmalar›m.

Son y›llarda özellikle banyolar ›slak mekândan, yaflam alan›
kavram›na dönmeye bafllad›.

Burada Hamam’dan farkl› bir aray›fl vard›. Orada da ifllevsel-
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lik önemliydi ama burada banyolarda birtak›m standartlar belir-
lenmifl zaten. Lavabosu, küveti, mobilyas›, ›fl›kland›rmas› ile. Ha-
mam, banyo içindeki beden örtünmelerini ele al›yordu. Vitra ise
daha genifl bir alanda, yaflam›n akt›¤› bir alanda hayat› kolaylafl-
t›ran çal›flmalar yap›yor. 

“Tasar›m›n esas durufl noktas› fonksiyondur”
‹fllevsellik ve estetik… Tasar›mc›lar son dönemde her ikisi-
nin de bir arada oldu¤u ürünler tasarl›yor!

Tasar›m›n esas ç›k›fl noktas› fonksiyonda yat›yor.  Fonksiyo-
nellik ç›kmaya bafllad›¤›nda zaten tasar›mc›n›n stili ve karakteris-
ti¤i de, ürüne form veriyor. Salt estetik için endüstriyel tasar›m ol-
maz. Sanata kaymaya bafll›yor, sanatta iflin felsefi ve estetik yan›
vard›r. Ama tasar›mda estetik, ifllevsellikten sonra gelir. ‹fllevsel-
likten sonra form gelir endüstriyel tasar›mda; hatta ifllevsellik for-
mu yaratabilir. 

Son y›llarda seramik endüstrisi yurtd›fl›nda ve yurtiçinde çok
önemli tasar›mc›larla çal›fl›yor. Bu tasar›mc›lar markaya ne
kat›yor?

Bu konuda endüstrinin tasar›mc›larla çal›flmas› karfl›l›kl› bir
fayda sa¤l›yor. Firmalar çal›flacaklar› kiflilerin altyap›lar›n› bildikle-
rinden, kimlerle hangi ürünleri çal›flacaklar›n› bilerek ifle bafll›yor.
Tasar›mc› ortaya koydu¤u standartlarla firman›n “arge”sini bir de-
fa uyand›r›yor. Daha farkl› standartlar ve de¤erler yaratmak zo-
runda kalan “arge”, kendini gelifltiriyor. Ortaya ç›kartt›¤› ürünlerle
böylelikle çevresindeki rakiplerden farkl›lafl›yor. Tasar›mc›lar za-
ten durduklar› yer itibariyle bir de¤er yarat›yor. Firman›n ürününe
bu de¤er de yans›yor. Ortaya ç›kan farkl› form ve fonksiyon, müfl-
terileri için de daha cazip olmaya bafll›yor. Tasar›ma verdikleri
önemle firmalar, pazarda daha sayg›n bir konuma geliyor. Tasa-
r›mc›lar da firma ile çal›fl›rken kendini yenileyip, gelifltiriyor. O
sektörün altyap› üretim standartlar›n› kavr›yor. Hayallerini gerçek-
lefltirmek isterken bu tür çal›flmalar ve iflbirlikleriyle kendini yük-
seltiyor. 

Markalar hayallerle besleniyor, siz de “hayaller, bilgiden
önemlidir” sözünü kullan›yorsunuz? 

Bu do¤ru sözü söyleyen bir fizikçi, bilim adam› Einstein. Çün-
kü bilgiyi hayal gücü yarat›r. Hayal eden insan, o hayalini var ede-
bilmek için süreç içinde bilgiye ulafl›r. O bilgiyle de hayallerini
gerçeklefltirir. Bilginin bir s›n›r› var, ama hayal gücünün yok. 

Üniversitelerin tasar›m ve güzel sanatlar bölümlerinin e¤itim
kalitesi ve mezun ettikleri ö¤rencilerin geliflimine katk›lar›n›
nas›l de¤erlendiriyorsunuz?

Üniversiteler, ö¤rencilerine “neyin”, “nas›l” yap›laca¤›na iliflkin
sadece bilgi veriyor. ‹nsan, ancak çal›flma hayat›na girdi¤inde ve
merak duygusunun peflinden gitti¤inde ö¤renmeye bafll›yor.
Sevdi¤i bir ifli yap›yorsa ö¤renme duygusu art›yor. Bir ülkenin
üniversitelerinin durumu, o ülkenin sosyal, kültürel ve ekonomik
durumuyla ilgilidir. Ülkenin içinde bulundu¤u durum ne ise, üni-
versitelerin ö¤rencilerine kataca¤› bilgi de o s›n›rlar içindedir.
Akademisyenlerimizin yaflam standartlar› onlara ne kadar lay›k!
‹nsan, ancak kendini tutan s›n›rlar içinde bir fleyler verir. ‹nsanla-
r›n ihtiyaçlar›n›n karfl›lanmas› ile do¤ru orant›l›d›r bu. E¤itimde
sundu¤unuz olanaklar ve bilgiyi ne kadar uygulatt›¤›n›z önemli.
E¤itmenlerimiz çok çaba sarf ediyor. Son y›llarda Türk tasar›mla-
r›n›n dünyada konuflulur hale gelmesi gençleri umutland›r›yor.

ilet bowl, furniture and lighting. Hamam was addressing the clot-
hing of the body in the bathroom. Vitra, on the other hand in per-
forming work in a broader area in which life flows, facilitating life. 

“The real aspect of design is functionality” 
Functionality and aesthetics… In recent times, designers are
designing products which incorporate both of these two! 

The real starting point of design is at the function. When func-
tionality starts to appear, already the style and characteristics of
the designer gives form to the product. There can be no industri-
al design just for aesthetics. Aesthetics takes backseat to functi-
onality in design. Form follows functionality in industrial design; in
fact, functionality may create the form.  

In recent years, the ceramics industry works with very signi-
ficant designers abroad and locally. What do these designers
add to the brand? 

The industry’s collaboration with designers in this area affords
reciprocal benefits. Since firms know the infrastructure of the pe-
ople they will work with, they start the job knowing on what pro-
ducts they will work with whom. The designer, by the standards
he sets forth, first of all stimulates the R&D of the firm. The R&D
forced to create different standards and values improves itself. It
becomes different from the competitors around it with the pro-
ducts it creates. Designers create a value by the place they stand
at anyway. This value is reflected onto the product of the firm, too.
The appearing different forms and functions start to become mo-
re attractive for customers. With their commitment to design, firms
gain a more reputable position in the market and designers, when
working with the firm, improve and develop themselves. They
grasp the infrastructure production standards of that industry.
They raise themselves with this type of work and collaboration
when trying to achieve their dreams.

Brands are nurtured by dreams and you use the term “Dre-
ams are more important than knowledge…

The one who said this true work is a physicist, a scientist,
Einstein. Because the power of imagination creates knowledge.
An imagining person reaches knowledge in time to make that
dream come true. And with that knowledge, makes his dreams
come true. Knowledge has a limit but the power of imagination
does not. 

How do you evaluate the contribution of design and fine arts
departments of universities to the quality of education and
the development of students they graduate? 

Universities only provide knowledge on “what” can be done,
“how” to their students. A person only starts learning when he
starts his career pursuing the feeling of curiosity. His sense of le-
arning grows if he is doing something he likes. The state of the
universities of a country depends on the social, cultural and eco-
nomic state of that country. To what extent the living standards
of our academicians are fit for them! An individual only gives
things within the limits containing him. This is directly proporti-
onal to the satisfaction of the needs of people. The means you
offer in education and to what extent you allow knowledge to be
applied are important. Our educators make great efforts. It inspi-
res hope to the youth that in recent years, Turkish designs are
talked about in the world. 
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‹stanbul, uluslararas› tasar›m dünyas›n› flehrin farkl› nokta-
lar›na yay›lan sergiler, ürün tasar›mlar› ve enstalasyonlarla
a¤›rlad› ve ‹stanbul, Akdeniz yarat›c›l›¤›n›n kültür ve ifl dünyas›
aras›ndaki referans noktas› haline geldi¤ini gösterdi. ‹stan-
bul’da tasar›m›n tan›t›m›na ve geliflimine katk›da bulunmak
amac›yla bu y›l ilk kez organize edilen ‹stanbul Design We-
ekend 2009, 18-21 Haziran 2009 tarihleri aras›nda gerçeklefl-
tirildi. ‹stanbul’un dört ana bölgesinden Taksim-Beyo¤lu-Gala-
ta, fiiflli-Niflantafl›-Akaretler, Etiler-Levent-Sahil ve Haliç’te ‹s-
tanbullu tasar›m ve sanatseverler ile bulufltu. ‹stanbul’un tasa-
r›m haritas›n›n olufltu¤u etkinlikte, birbirinden yarat›c› tasar›m-
lar, flehrin önde gelen mekânlar›nda da ziyaret edilebilme flan-
s› yaratt›.

‹stanbul Design Weekend 2009, Istanbul Design Week’in
kurucusu ve Milano’daki Zona Tortona Design etkinli¤i baflta
olmak üzere pek çok etkinli¤in organizatörü
olan ‹talyan Design Partners ortakl›¤›nda dü-
zenlendi. Altm›fla yak›n yerli ve yabanc› kat›-
l›mc› firma ve tasar›mc›n›n, yetmiflin üzerinde
noktada, üç yüz ellinin üzerinde çal›flmas›n›n
yer ald›¤› organizasyonun ana temas› ‘Geçmifl
ve Gelecek Aras›nda Akdeniz Tasar›m›’ ile iki
farkl› bölümde ele al›nd› ve dört gün boyunca
devam eden etkinlikte, kat›l›mc› mekânlar vit-
rin, yerlefltirme ve yeni ürünleri ziyaretçilere
tan›tma f›rsat› bulabildi. Farkl› sergi ve kültürel
etkinlikler ile renklenen ‹stanbul Design We-
ekend 2009, 17 Haziran 2009 Çarflamba ak-
flam› DesignLibrary ‹stanbul’un (Tasar›m Kü-
tüphanesi) Hasköy’de Eski fiapka Fabrika-
s›’ndaki aç›l›fl› ile bafllad›. Tümüyle tasar›ma
adanm›fl, tasar›m›n bütün dallar›n› bir çat› al-
t›nda toplayan ve uluslararas› bir proje olan DesignLibrary,
dünyan›n üçüncü, Türkiye’nin ise ilk tasar›m kütüphanesi olma
özelli¤ini tafl›yor. 

‹stanbul Design Weekend 2009 kapsam›nda, ‹talyan tasa-
r›m dünyas›n›n öncü isimlerinden Alias’›n iflbirli¤i ile gerçeklefl-
tirilen Michelangelo Pistoletto’nun “Deniz ve Kara Aras›nda”
sergisinden, ünlü ‹talyan tasar›mc› Paola Navone taraf›ndan
haz›rlanan ve 2009 Milano Tasar›m Haftas›’na damgas›n› vuran
Richard Ginori enstalasyonuna kadar birçok baflar›l› çal›flma,
dört gün boyunca ‹stanbullu tasar›m tutkunlar›na keyifli anlar
yaflatt›. Ayr›ca, Türk tasar›mc›lar›n›n kat›l›m›yla Istanbul
Culinary Institute’de gerçeklefltirilen “OOPS!” ve “Barbarlight”
sergileri ile dünyan›n yenilikçi malzemeler konusundaki en
büyük ve önemli araflt›rma merkezi olan Material ConneXion’›n
sergisi addresistanbul’da yo¤un kat›l›ml› ve öne ç›kan sergiler
aras›nda yer ald›.

Istanbul played host to the international design world with ex-
hibitions, product designs and installations spread over various
points of the city and city indicating that Istanbul has become the
reference point of Mediterranean creativity between the world of
culture and business. Istanbul Design Weekend 2009 held for the
first time this year to support promotion and development of de-
sign in Istanbul took place from June 18 to June 21, 2009. On the
occasion of the event, the world’s third and Turkey’s first ‘Design
Library’ was inaugurated. The event came into contact with desig-
ners and partners of Istanbul from four main areas of the city; Tak-
sim-Beyo¤lu-Galata, fiiflli-Niflantafl›-Akaretler, Etiler-Levent-Coast
and Golden Horn. Designs all more creative than each other, cre-
ated the chance to be visited at the landmarks of the city forming
the design map of Istanbul. 

Istanbul Design Weekend 2009 was organized in conjunction
with Italian design partners, the founder of Istan-
bul Design Week and the organizer of many
events lead by the Zona Tortona Design event in
Milan. The main theme of the organization con-
taining more than three hundred fifty works of
close to sixty local and foreign participant firms
and designers at more than seventy points was
handled in two different sections with ‘Mediterra-
nean Design between the Past and the Future’
and the participants got the chance to introduce
showcases, installations and new products to vi-
sitors at the event which lasted four days. Istan-
bul Design Weekend 2009 which was colored
with various exhibitions and cultural events star-
ted with the opening at the old hat factory of De-
signLibrary Istanbul in Hasköy on the evening of
Wednesday June 17, 2009. DesignLibrary,

which is an international project, totally dedicated to design, brin-
ging together all disciplines of design under a single roof has the
significance of being the world’s third and Turkey’s first design lib-
rary. 

On the occasion of Istanbul Design Weekend 2009, many suc-
cessful works ranging from the “Between Sea and Land” Exhibiti-
on by Michelangelo Pistoletto held in collaboration with a leading
name of Italian world of design Alias to Richard Ginori installation
prepared by famed Italian designer Paola Navone, making its
mark on the 2009 Milan Design Week were enjoyed by Istanbuli-
an Design Aficionados for four days. Also, “OOPS!” and “Barbar-
light” shows held at Istanbul Culinary Institute with participation of
Turkish designers and an exhibition by Material ConneXion which
is the largest and most important research center of the world on
innovative materials held in addresistanbul were popular ex-
hibitions which stood out. 

Pelin Özgen

‹stanbul’da tasar›m›n hafta sonu
Design weekend in Istanbul 
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Güngör Güner, 
Cam Kurs- Glass Curs 2008, 

y: 33, g:33, d:10.5 cm

Prof. Güngör Güner,  Marmara Üniversitesi Güzel Sanatlar Enstitüsü, Seramik-Cam Ana Sanat Dal›
Fine Arts Institute of Marmara University, Ceramic-Glass Course - guner@marmara.edu.tr

Pâte de Verre

E¤er bir
seramikçi cam

yapmak istiyorsa

Do¤ru adrestir!   

If a ceramist wants
make glass

(Cam hamuru tekni¤i)
(Glass Paste) 

is just right methode!
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Pâte de Verre k›saca: Refrakter (atefle dayan›kl›)  alç›dan
gerçeklefltirilmifl iki kal›p aras›na yerlefltirilen cam k›r›klar›n›n ya
da iki kal›p aras›na eriyerek, kal›b›n içindeki bofllu¤u doldurma-
s›n› sa¤lamak için kal›pla birlikte en az 1000˚C derecelik bir f›-
r›nda f›r›nlanmas›d›r. 

Ben kendim seramikçi (e¤itim dâhil 1958-2009) olmama
karfl›n cam malzemesini çok sevmifl ve hep cam da yapabilme-
yi düfllemiflimdir!

1990 y›l›na kadar “Pâte de Verre” diye bir cam yap›m tekni-
¤i oldu¤u konusunda hiçbir fikrim yoktu.  1990 y›l›nda Japon
Vakf›’n›n bursu ile Japon Serami¤ini araflt›rmak üzere Japon-
ya’ya gitti¤imde,  bir seramik sanatç›s› ile konuflurken bu iste¤i-
mi dile getirdim.  O bana TOKYO GLASS ART ENST‹TÜSÜ’nde
arad›¤›m› bulabilece¤imi belirtti. Hemen oraya gittim.

Tokyo Glass Art Enstitüsü: Cam afl›¤› bir bayanla ve cam
e¤itimini Çekoslovakya’da alm›fl bir profesörün ortakl›¤› ile ger-
çeklefltirilmifl, bir y›l süreli oldukça pahal› özel bir kurulufltu. Bir
y›l içinde  “S›cak Cam Üfleme” dâhil on alt› ayr› cam yap›m tek-
ni¤inin gerçekten ö¤retildi¤i bu kuruluflta isterseniz okulu bitire-
bilir, ya da ücretini ödemeniz koflulu ile bir y›l daha ö¤rencili¤i-
nizi sürdürebilirsiniz. Benim orada bulundu¤um tarihte enstitü
sekizinci y›l›n› sürdürüyordu.   Bu süreçte mezun k›rk ö¤renci,
stüdyolar›n› açm›fllar ve yaflamlar›n› cam sanat› ile sürdürüyor-
lard›!

Söz konusu kuruluflta çok k›sa süreli bir ö¤rencilik dönemim
oldu ve “Pâte de Verre” tekni¤iyle ilk orada karfl›laflt›m.  Bu tek-
nik gerçekten seramik yapabilme olanaklar›na sahip olupta
cam yapmak isteyenler için ideal bir teknikti. Pâte de Verre ya-
pabilmek bir seramikçi için son derece basit ancak zahmetli ve
pahal› bir uygulama olmas›na karfl›n buna de¤en bir uy-
gulamad›r!

Pâte de Verre in brief: It is the process of kiln-drying broken
glass pieces placed between two or more molds made of refrac-
tory (fire-resistant) plaster or broken glass pieces that fill the cavity
in the mold after being melted between the  molds in a kiln at a mi-
nimum temperature of 1000oC.  

Even though I am a ceramicist (since 1958 until 2009 including
my education), I have always like glass material and dreamt of
working with glass!  

Until 1990, I had no idea that there was a glass making tech-
nique called “Pâte de verre“. When I went to Japan to make a re-
search on Japanese Ceramics with the scholarship granted by the
Japanese Foundation in 1990, I mentioned this desire of mine whi-
le talking to a ceramicist.  He told me that I could find what I was
looking for at TOKYO GLASS ART INSTITUTE.  I immediately went
there: 

Tokyo Glass Art Institute: It was a really expensive private or-
ganization that was offering one-year education on glass and that
was established with the partnership of a lady, who was fond of
glass, and a professor, whose education was on glass in Czec-
hoslovakia. You may complete your education in this organization,
where sixteen different glass making techniques including “Hot
Glass Blowing” are taught in one year, or you may continue your
education for another year by paying its fee. It was the eighth ye-
ar of the institute when I went there. In these years, forty graduated
students had opened their own studios, where they were perfor-
ming the art of glass!

My education at this institute lasted only a very short period of
time and there I was introduced to <Pâte de verre> technique for
the first time. This was indeed an ideal technique for those having
ceramic making abilities but wishing to learn glass making too. Pâ-
te de verre is extremely easy for a ceramicist and although it is de-
manding and costly, it is worth learning!  

I. Cam k›r›klar›n›n refrakter (atefle dayan›kl› ) alç›dan yap›lm›fl iki
kal›p aras›nda en az 800˚C f›r›nlanma sürecinde kal›b›n a¤›rl›¤›yla
s›k›flt›r›larak gerçeklefltirilmesi.( bkz tabela I)

I. Pressing broken glass pieces under the weight of  two refractory
plaster molds, between which glass pieces are placed, in a kiln at a
minimum temperature of  800˚C (see table 1).

II. Bir cam kitlesinin ya da cam k›r›klar›n›n atefle dayan›kl› alç›dan
yap›lm›fl en az 800 ˚C bir f›r›nda kal›b›n içini eriyerek doldurmas›
neticesinde oluflturulan Pâte de Verre. (bkz. Tabela II.)

II. Pâte de Verre made as a result of melting a glass unit or broken glass
pieces in a mold to make the melted glass fill the cavity inside the mold
in a kiln made of refractory plaster at a minimum temperature of
800˚C (see Table II).

III. Üç boyutlu, iki- üç parçada kal›b› al›namayacak girift biçimlerde
Silicon ve mum malzemesinin de yard›mc› olarak devreye girdi¤i
gene atefle dayan›kl› alç› kal›b›n içine en az 800 ˚C bir f›r›nda cam
kitlesinin eritilmesi sonucunda gerçeklefltirilen Pâte de Verre
(Bkz.tabella III.)

III. Pâte de Verre made as a result of melting a glass unit inside a refrac-
tory plaster mold in a kiln at a minimum temperature of 800˚C with
the help of Silicone and paraffin in complex forms that cannot be pla-
ced in a mold in three dimensional two or three pieces (See Table III). 

Pâte de Verre, ürünlerin özelliklerine göre üç ayr› ana yap›m tekni¤i ile üretmek olas›d›r.

Pâte de Verre can be used with three different main techniques according to the features of products. 

Güngör Güner, 
Noktal› Çanak-Bowl with Dot 1990,
y:6 cm; g:15 cm

Güngör Güner, 
Mavi Çanak-Blue Bowl 1990,
y: 7cm, Ø: 12 cm.

Güngör Güner, 
Teker Kulp-Circle Handel 2008,
y: 9 cm, Ø: 8 cm.
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I. YÖNTEMLE  KALIPLAMA
MOLDING BY USING THE 1ST METHOD

1
Model,  kilden ya da alç›dan oluflturulur.

Model is made of clay or plaster.

2
Modelin alt  kal›b›  atefle dayan›kl› alç› ile
al›n›r.  Kal›b›n içine eflit kal›nl›kta kil s›van›r.
Bu kez üst kal›b›  da al›n›r . 

A mold of the bottom side of the model is taken
by using refractory plaster. The inner side of the

mold is perfused with clay in equal thickness.
Then the mold of the upper part of model is taken. 

5
Cam parçalar› eriyerek ,  üst kal›b›n   a¤›rl›¤›
ile taba¤›n biçimini al›r.  Üst ve alt kal›p ancak
o zaman  birbirinin üzerine  tam olarak oturur.

Melted glass pieces take the shape of the plate
under the weight of the upper mold. Thus, upper

and lower molds fully align on each other. 

4
‹ki  kal›p aras›na  belirlenen miktarda   cam
parçalar› yerlefltirilir.. Kal›p içindeki cam
parçalar› ile birlikte  en az  1000 ˚C ç›kabileck
bir f›r›na  piflirilmek üzer konulur.
(bkz. piflirme çizelgesi )

A certain amount of glass pieces is placed
between two molds. Glass pieces inside the

mold will fired in a kiln at a minimum
temperature of 1000 ˚C. 

(see kiln-firing  chart).

3
Model  kil ile yap›lm›flsa kil kal›b›n
içerisinden ç›kar›l›r, küp  biçimine getirilir,
hacmi hesaplan›r  üçle çarp›l›r. Ç›kan say›
kullanaca¤›m›z  cam miktar›d›r.
(a.a.a).3= cam miktar›
If the model is made of clay, the clay is removed
from the mold and shaped in the form of a cube.
Then its volume is calculated and multiplied by

three.  The obtained number is the amount of
glass pieces to be used.  

(a.a.a).3= amount of glass

6
Atefle dayan›kl› alç›dan yap›lm›fl kal›p piflirim
sürecinin sonunda tebeflir yumuflakl›¤›na
gelecek oldu¤undan  kolayca ürünün
üzerinden uzaklaflt›r›l›r.  Varsa çapaklar› sulu
elmas kesicilerle kesilir. (bkz .Tokyo Glass Art
Enstitüsü Uygulamalar›) Ürün y›kan›r kabadan
inceye giden  su z›mparas› ile  yüzeyi
perdahlan›r.

As the mold made of refractory-plaster gains a
chalk softness at the end of the firing  process. It

is easily removed from the surface of the
product.   If it has any crustyat the edge, they

will cut with the help of water-using diamond
cutting saws.  (see the Applications of Tokyo
Glass Art Institute). The products is washed
and its surface is burnished with a thick and

thin water–sandpaper  respectively. 

Tokyo Glass Arts Enstitüt’te
kal›b›n içinden ç›kan taba¤›n çapakl› durumu ve
çapaklar›n sulu elmas kesici  ile kesilmesi..

Application at Tokyo Glass Art Institute : Plate  with
crusty after coming out of refractory –plaster and
cutting it  with the help  diamond   cutting  saw .
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II. YÖNTEMLE
KALIPLAMA

MOLDING BY
USING THE 2ND

METHOD

1
Model,  kilden ya da alç›dan oluflturulur.

Model is made of clay or plaster.

4
Kil modelin b›rakt›¤› boflluk hacmi kadar,
miktar› belirlenen  cam tek parça ya da birkaç
parça olarak döküm a¤z›na konulur  .Kal›p
cam parçalar› ile birlikte  en az 1000˚c
ç›kabilecek bir f›r›na  piflirilmek üzere
yerlefltirilir
(bkz. piflirme çizelgesi )
A single unit or multiple units of glass is placed

on the casting mouth in the amount specified
according to the cavity volume of the clay

model. The molds  together with glass pieces is
put in a kiln at a temperature of at least

1000˚C.
(see kiln-firing chart)

5
Cam parçalar› eriyerek  kal›b›n içindeki
bofllu¤un biçimini  al›r!
Melted glass pieces take the form of the cavity

inside the mold!

3
Model  kil ile yap›lm›flsa kil kal›b›n
içerisinden ç›kar›l›r ,küp  biçimine getirilir
,hacmi hesaplan›r  üçle çarp›l›r. Ç›kan say›
kullanaca¤›m›z  cam miktar›d›r.
(a.a.a).3= cam miktar›
If the model is made of clay, the clay is removed
from the mold and shaped in the form of a cube.
Then its volume is calculated and multiplied by

three.  The obtained number is the amount of
glass pieces to be used.  

(a.a.a).3= amount of glass

6
Atefle dayan›kl› alç›dan yap›lm›fl kal›p
piflirim sürecinin sonunda tebeflir
yumuflakl›¤›na gelecek oldu¤undan ,
kolayca ürünün üzerinden uzaklaflt›r›l›r.
Ürün y›kan›r ,çapaklar› varsa sulu elmas
kesicilerle  fazlal›klar› kesilir.  (bkz. Tokyo
Glass Art Enstitüsü uygulamalar› .) Kabadan
inceye giden  su z›mparas› ile  ürünün
yüzeyi perdahlan›r.

As the mold made of  refractory plaster gains
a chalk softness at the end of the firing

process, it is easily removed from the surface
of the product. If it has any crusty at the edge

, they will cut with the help of water-using
diamond cutting saws.  (see the Applications

of Tokyo Glass Art Institute). The products is
washed and its surface is burnished with a

thick and thin water-  sandpaper
respectively.

2
Modelin alt ve üst kal›b›  atefle dayan›kl› alç› ile
al›n›r.

Molds of  the upper and lower parts of the model
are taken with refractory- plaster.
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llI. YÖNTEMLE  KALIPLAMA

1
Herhangi  bir  ürünün asl› ya da  bafllang›ç
modeli olabilir. Bu kez model dayan›kl› ve
yüzeyi perdahl› olmal›d›r!

An original object or a starting model can be
used. This time the Model must be firm and its

surface must be burnished!

5
Cam tek parça ya da birkaç parça olarak

döküm a¤z›na konulur  . hava kanallar› burada
da gereklidir !  Kal›p cam parçalar› ile birlikte
en az 1000˚C  ç›kabilecek  bir f›r›na
piflirilmek üzere  yerlefltirilir  (bkz. piflirme
çizelgesi )
Glass is placed on the casting mouth as a single

unit or multiple units. Air holes are required!
The mold together with glass pieces is put in a
kiln at a minimum temperature of 1000˚C (see

kiln-firing chart).

6
Cam k›r›klar›  atefle dayan›kl› alç› kal›b›n
içindeki bofllu¤a  eriyerek  camdan biçimini
al›r. Kal›ptan ç›kan her ürün yukar›da
belirtildi¤i gibi   bir perdahlama iflleminden
geçmeye gereksinme duyar.!             

Melted glass pieces take the form of the cavity
inside the refractory plaster mold. All the

objects that are removed from the mold must be
burnished as explained above!   

2
Ürünün  tüm yüzeyi  mümkün oldu¤unca eflit
kal›nl›kta  kille kaplan›r . Kille kapl› nesnenin
normal alç› ile kal›b› al›n›r .

The entire surface of the object is covered with
clay with equal thickness. The mold of the

object that is covered with clay is taken. 

3
Kal›p  aç›larak, gerekti¤inde silikon kesilerek
model  silikon kitlesinin  içinden  ç›kart›l›r. 
Silikon kitlesi tekrar alç› kal›b›n  içine
yerlefltirilerek  silikon içinde boflluk olarak
kalm›fl modelin  bofllu¤unun  içine   erimifl
mum dökülür.
Mum  model kal›ptan ç›kar›ld›ktan sonra, ml
iflaretli , su dolu  maflrapan›n içine b›rak›larak
yükselen ml  su miktar›  ile  mumun hacmi
elde edilir, üç say›s›  ile çarp›l›r,ç›kan say›
kullanaca¤›m›z cam miktar›d›r.

The mold is opened and the model is removed
from the Silicone part .

Sicone Part is placed inside the plaster mold
again and melted paraffin is poured into the

cavity inside the model. 
After the paraffin model is 

removed from the mold, the silicon part of  mold
, the volume of the paraffin is calculated by

putting it 
into a pitcher with a ml sign full 

of water and by observing the 
level of rising water. The obtained number is

multiplied by three and 
the resulting amount shows the amount of glass

pieces to be used. 

Kille kapl›  nesne kal›b›n içinden ç›kar›l›r.
Ürün ya da modelin asl› tekrar kal›b›n içine
yerlefltirilerek  kilin oluflturdu¤u bofllu¤a
silikon dökülür.

The object covered with clay is removed from
the mold. The original object or the model is
placed inside the mold again  and silicone is

poured into the cavity formed by clay.

4
Bu kez ürünün mumdan elde edilen
modelinin  kal›b› , atefle dayan›kl› alç› ile
al›n›r! Daha sonra  kal›p    içindeki  mumu
ak›tabilece¤i  pozisyonda   bir f›r›na
yerlefltirilir 100-- 120 ˚C ›s›da 3-4 dört saat
bekletilerek içindeki mumun tamamen
d›flar›ya bir kab›n içine akmas› sa¤lan›r.
Kal›ba gerek görülen yerlerde hava kanallar›
aç›lmas› gerekir !  Atefle dayan›kl› alç›n›n
içinde bol SiO2 bulunmas› nedeniyle ,
f›r›n›n  acele edilmeksizin . kendi halinde
so¤umas› beklenir. Aksi durumda kal›p
çatlama yapabilir! 
This time the mold of the object model, which

is obtained from paraffin, is taken by using
refractory plaster!  Then it is put in a kiln in

a position that allows the paraffin inside the
mold to be poured.  It is left for 3-4 hours at

100-120˚C so that the paraffin inside can
flow into a bowl outside. Air holes must be

opened at suitable points on the mold! As the
refractory plaster contains a high amount of

SiO2, the kiln is left for cooling slowly.
Otherwise, the mold may crack! 

MOLDING BY USING THE 3RD METHOD (WAXLOST)
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Piflirimde dikkat edilmesi gereken noktalar
Üsteki çizelge standart Pâte de Verre camlar› içindir. Elimiz-

de ki cam k›r›klar› eriyebilmek için daha yüksek bir piflirim dere-
cesine gereksinme duyabilir. Önemli olan piflirimin geldi¤i bitifl
derecesinde bir saat bekletilmesine özen göstermektir. Daha
sonra so¤utma için 550 ˚C kadar h›zl› bir düflüfl sa¤lanmas› ca-
m›n saydaml›¤›n› sa¤lar. 550 ˚C üzerindeyken f›r›n›n yavafl so¤u-
mas› cam›n kristalleflmesine dolay›s›yla cam›n örtücü olmas›na
neden olur!   550 ˚C f›r›n en az bir saat sabit tutulur. Sonraki 25˚C
düflüfl için bir buçuk saate gereksinme duyulur. Ve 525 ˚C de f›-
r›n gene bir saat bekletilir. Ondan sonra ki so¤utma çizelgede
görüldü¤ü gibi 1 saatte 100 C˚  olabilir.  550-500 ˚C aras›, cam›n
içinde bol miktarda bulunan Silis (SiO2) nedeniyle çok duyarl› ol-
du¤u bir dönemdir.

Refrakter Alç›: Yüksek ›s›ya dayanan alç› anlam›na gelmekte-
dir. Piyasada haz›r bulunmas›na karfl›n çok pahal› olmas› nedeniy-
le normal alç›dan da elde edilebilir. Yüzde 35 Alç›, yüzde 65 ince
ö¤ütülmüfl Silis’le de atefle dayan›kl› alç› yapmak mümkündür.

Önerilen oranda sulu bir alç› yap›l›p Silis sulu alç›n›n içine
serpilip iyice kar›flt›r›lmas› ile atefle dayan›kl› alç› elde ediliyor.
Kar›flt›rma s›ras›nda yukar›da ki oran›n bir kilosuna 50+50=100
ml. litre suda çözdürülmüfl süzülmüfl Kaolin de ilave edilirse hem
cama saydaml›k sa¤l›yor, hem de kal›p daha sa¤lam oluyor. Ate-
fle dayan›kl› alç› için çok de¤iflik reçeteler bulunmaktad›r.

Cam K›r›¤›: Yurt d›fl›nda özellikle Japonya’da Pâte de Verre
için alçak derece de eriyebilen özel cam çubuklar üretiliyor.  Biz-
de zorunlu olarak Pencere Cam› d›fl›nda ki tüm cam k›r›klar› kul-
lan›labilinir. Ayni cam k›r›¤›n›n ince ö¤ütülmüfl olarak kullan›lma-
s› yüzey alan›n›n artmas› nedeniyle ürünler örtücü olurken, iri k›-
r›klar olarak kullan›lmas› daha saydam bir cam elde etmemizi
sa¤lar. Sonuçta ayni cam› iri ve ince taneli kullanarak de¤iflik
efektler elde etmek de mümkün. Cam k›r›¤› miktar›n›n do¤ru he-
saplanmas› önemlidir. Aksi durumda ya ürünümüz eksik kalabilir
ya da f›r›nda kal›ptan fazla cam tafl›p f›r›n›m›za zarar verebilir

Cam kavram› daima saydam ve parlak bir yüzey olarak bel-
le¤imizde yer etti¤inden, bu gün yayg›n olarak bilinen cam üre-
tim teknikleriyle de örtüflmeyen Pâte de Verre’nin genel cam kav-

The points that needs extra attention during
kiln-firing

The above-shown chart is for Pâte de Verre glass. We may ne-
ed a higher temperature to melt the glass pieces. The most im-
portant point is that the kiln should be left for one hour at the tem-
perature used at the completion stage of kiln-firing. Then a fast
decrease of 550˚C is required for cooling, which also makes the
glass transparent. Leaving the kiln for cooling at a temperature
higher than 550˚C causes crystallization of glass, which makes
the glass become nontransparent!   The kiln is left for at least one
hour at 550˚C. One and half hour is needed for the following 25˚C
decrease. And the kiln is left for another hour at 525˚C. As shown
in the chart, the next cooling stage is realized at 100oC for one
hour. At temperatures between 550-500 ˚C, glass is at a very sen-
sitive stage because of the Silica (SiO2) it contains.    

Refractory Plaster: It is a kind of plaster resisting to high tem-
peratures. It can be found in the market but it can also be obta-
ined from regular plaster, as it is too expensive. Fire-resistant
plaster can be obtained by mixing 35% Plaster and 65% well-
grinded Silica.  

The recommended amount of diluted plaster is mixed with Si-
lica to obtain refractory plaster. If Kaolin, which is solved and fil-
tered in 50+50=100 ml water, is added while mixing, it gives the
glass its transparency and makes the mold firmer.  There are
many different prescriptions for refractory  plaster. 

Broken Glass: Special glass sticks, which can be melted at
low temperatures for Pâte de Verre, are manufactured abroad
and especially in Japan. In our country, we have to use all types
of broken glass except Window Glass. If the broken glass pieces
to be used are well-grinded, nontransparent products are obta-
ined, as the surface area increases and in case of using large
glass pieces; the obtained glass becomes more transparent. It is
possible to obtain different effects by using large or grinded pi-
eces. Accurate calculation the amount of broken glass is also im-
portant. Otherwise, the obtained product may be defective or the
excessive amount of glass may harm the kiln.  

As we always consider glass as a transparent and shiny sur-

Pâte de Verre piflirim çizelgesi
Pâte de Verre  kiln-firing chart
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ram›na biraz ters düfltü¤ü kuflkusuzdur. Her ne kadar genel kav-
rama ters düflse de söz konusu teknikle elde edilen ürünler cam
olup biraz mat, biraz örtücü, biraz yar› fleffaf, üst yüzeyi biraz
tekstürlü olmas›na karfl›n çok gizemli bir renk ›fl›mas› ile çok özel
bir esteti¤e sahiptir!

Pâte de Verre’nin Tarihçesi: Eski M›s›r’a kadar gidiyor. S›-
cak cam üfleme tekni¤inden çok daha eski bir teknik. M›s›r’dan
sonra Roma ‘da da geliflmifl örneklerine rastlan›yor.  Sonra  “ser
verip s›r vermeme”nin kurban› olarak ortadan kayboluyor…   19.
yy bafl›nda Frans›z heykelt›rafl Henri Cross (1840-1907) uzun
araflt›rmalardan sonra tekni¤i yeniden hayata geçiriyor.  Tekni¤in
yeniden do¤uflu bir Frans›z sanatç›n›n araflt›rmalar› sonucunda
oldu¤u için de, bütün dünyada da ayni isimle adland›r›l›yor.  

Henri Cross araflt›rmalar›n› Devlet Serv Porselen Fabrika-
s›’n›n genifl laboratuar olanaklar›n› kullanarak gerçeklefltiriyor.
(1885-1905) Tekni¤i daha çok heykel ve röliyef çal›flmalar›nda
kullan›yor. Bu konuyla ilgili olarak kendisini çok say›da takip ede-
ni olmuflsa da o¤lu Jean’›n yan› s›ra Boussois kentinde ki zama-
n›n yetkin cam üreticisi Georges Despert’in isimleri a¤›r basmak-
tad›r. Georges Despert (1862-1952) ça¤dafl cam üretiminin yan›

face, it is obvious that Pâte de Verre is really different from the wi-
dely known glass making techniques.  Even though it is contrary
to the general concept, the product obtained by using this tech-
nique is real glass, which has a unique aesthetical aspect with a
mysterious color luminescence despite its slightly mat, slightly
nontransparent and slightly textured surface!

History of Pâte de Verre: It goes back to Ancient Egypt. It is
a much more older technique than Hot Glass Blowing. Its impro-
ved examples are observed also in Rome in addition to Egypt.
Then it disappears because of “maintaining the strictest sec-
recy”… At the beginning of the 19th century, French sculptor Hen-
ri Cross (1840 1907) brought this technique back to life after long
researches. As the technique was reborn as a result of the rese-
arches of a French artist, it started to be known with his name. 

Henri Cross conducts his researches by utilizing the various
laboratory facilities of the Serv Public Porcelain Factory (1885-
1905).  He uses the technique mostly in sculpture and relief
works.  Even though there are several names following his tech-
nique, his son Jean and Georges Despert, who was a competent
glass maker of the period, are the most popular ones. In addition

to contemporary glass making,
Georges Despert (1862-1952) ex-
hibits small figurative sculptures
and pottery productions made by
using this technique in the famous
Salon Paris Exhibition in 1900. Fol-
lowing his great success here, he
starts serial production by using
this technique.  

Another artist and sculptor that
attracted attention with Pate de
Verre artworks in Salon Paris Exhi-
bition in 1989 was Albert Dammo-
use (1848-1926). Thanks to his
success in this exhibition, he be-
gan to work as an artist and sculp-
tor in Serv Public Porcelain Fac-
tory, contributed to Pâte de Verre
kiln making with the help of the
technical staff of the factory and
created mostly nature-themed
functional and artistic artworks as a
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Güngör Güner, 
Cam Tafllar- Glass Stone 2008, 

40x40x 12 cm.
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Güngör Güner, 
Sonsuzluk-Endless 2007,
y:30 cm; Ø: 44
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s›ra,   bu yöntemle de küçük figüratif heykelleri ve kap- kaçak tü-
rü üretimlerini de ünlü 1900 Salon Paris Sergisi’nde sergiliyor.
Burada ki büyük baflar›s›ndan sonra bu teknikle seri üretime de
bafll›yor.

1989 Salon Paris Sergisi’nde Pâte de Verre yap›tlar›yla ilgi
çeken di¤er bir sanatç›, heykelt›rafl Albert Dammouse (1848-
1926) olmufl, bu sergide ki baflar›s› üzerine Devlet Serv Porselen
Fabrikas›’nda ressam ve heykelt›rafl olarak çal›flmaya bafllam›fl,
fabrikan›n teknik ekibiyle özel Pâte de Verre f›r›n yap›m›na katk›-
da bulunmufl,  yap›tlar›n› do¤a a¤›rl›kl› olmak üzere ifllevsel ve
sanatsal olarak bazen tek parça bazen seri üretim tarz›nda vefa-
t›na dek bu fabrikan›n sanatç›s› olarak gerçeklefltirmifltir. Kendi-
sinden sonra çok say›da hayran› ve taklitçisi olmufltur. Bu ba¤-
lamda ki en ünlü isimlerden birisi Paris’te ki Nancy okulunun da
üyesi olan François Dé Corchement’dir. Bu dönemde üretilen
tüm yap›tlar do¤al olarak Art Neuveau izlerini tafl›maktad›r.

Günümüzde Pâte de Verre sanat›na  dikkati çekmek amac›y-
la   Corning  Museum of Glass’tan   konuk kurator   Suzanne
Frantz  öncülü¤ünde, 02 Nisan-31 Aral›k 2005 tarihleri aras›nda
Airfrance , The Davenpart Family Foundation  ve Art Alicense for
Contemporary  Glass  sponsorlu¤unda ; The Museum of  Ame-
rican Glass at Wheaton  Village‘de  140 parçal›k  bir Pâte de Ver-
re sergisi aç›lm›flt›r.   Sergi katolo¤unun yaz›s› Louvre Müzesi De-
koratif Sanatlar Bölümü sorumlusu, yetkin Pâte de Verre sanat ta-
rihiçisi Jean –Luc Olivie taraf›ndan kalem al›nm›flt›r.  Sergi süre-
cinde gene Suzanne Frantz taraf›ndan konuyla ilgili bir konfe-
rans bir sunulmufltur.  Sergide yukar›da ad› geçen tüm sanatç›-
lar›n yap›tlar› da yer alm›flt›r. 

Bu sunumda belirtildi¤ine göre Henri Cross 18. yy. ‹ngiltere ta-
raf›ndan Avrupa çap›nda ilan edilen bir araflt›rma ça¤›r›s› (< Gem
Like Quality > yapay k›ymetli tafl)  üzerine araflt›rmalar›n› yo¤un-
laflt›rarak tarihin derinliklerinden MÖ 1500-1000’de Eski M›s›r 18.
Dynasty (hanedan)  döneminde görülen bu en eski cam tekni¤ini
gün yüzüne ç›kar›yor.  Ancak ayn› sunumda, Pâte de Verre sana-
t›n›n MÖ 2000 y›llarda Mezopotamya uygarl›¤›nda da mücevher
ve heykel yap›m› için kullan›lm›fl oldu¤u belirtiliyor.

Frans›z sanatç›lar›n öncülü¤ünde yeniden hayat bulan bu sa-
nat 1930 y›l›nda bir Japon sanatç›  (Stooich  Kosshiba)   taraf›n-

single piece or serial production in this factory until he died. Many
fans and imitators followed him.  Among these, one of the most
famous names was François Dé Corchement, who was also a
member of Nancy school in Paris. All the artworks created in this
period reflect the features of Art Neuveau. 

Today with the purpose of drawing the attention to the art of
Pâte de Verre, a Pâte de Verre exhibition consisting of 140 pieces
was organized at The Museum of American Glass at Wheaton Vil-
lage between the 2nd of April and 31st of December 2005 with
the leadership of guest curator Suzanne Frantz from Corning Mu-
seum of Glass with the sponsorship of Air France, The Davenpart
Family Foundation and Art Alicense for Contemporary Glass.
The text in the exhibition catalogue was written by Jean –Luc Oli-
vie, who is a competent Pâte de Verre art historian responsible for
the Decorative Arts Section of Louvre Museum. During the exhi-
bition, a conference related to the subject was lectured by Suzan-
ne Frantz. The artworks of all the artists mentioned above were
displayed in the exhibition.  

As stated in this presentation: In the 18th century, Henri Cross
brings this oldest glass technique, which was observed during
the 18th Dynasty period in 1500-1000 B.C.,  back to life as a re-
sult of intensified researches across Europe upon the request (<
Gem Like Quality > artificial precious stone) of United Kingdom.
However, it is also stated in the same presentation that the art of
pâte de Verre was used in jewellery making and sculpturing in
Mesopotamia civilization during 2000s B.C.  

Being revived under the leadership of French artists, this art
was transferred to Iwaoki Glasswork in Japan by a Japanese ar-

Güngör Güner, Ads›z- Nameless 2008, y: 31 cm, g:35 cm (Bu yap›t
Anadolu’da töre ad›na ac›mas›zca öldürülen kad›nlar›n ve katledilen

‹talyan bar›fl elçisi P‹PPA BACCA ad›na yap›lm›flt›r.)

(This work was made to protest against the women’s custom crime in
some places in Anatolia.   And dedicated  to the killed  Peace-Legato

Italian   P‹BBA  BACCA.)
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dan  Japonya’da  ‹waoki Glasswork ‘a tafl›n›yor ve ilk örnekleri
Japonya’da da görülüyor. 

Avrupa’da 1940-50 aras› art›k tek tük görülen bu sanat gene
uzun bir süre ortadan kayboluyor. 1978 y›l›nda bu gün Fran-
sa’n›n önemli cam sanatç›lar›ndan olan Antoinie Leperlier yuka-
r›da ad› geçen François Dé Corchement’in torunu, erkek karde-
fli ile birlikte çocuklu¤unda zaman›n›n büyük bir bölümünü geçir-
di¤i büyük babas›n›n cam atölyesini yeniden hayata geçiriyor. 

Asl›nda Leperlier Sorbon Üniversitesi’nde filosofi e¤itimi al›r-
ken,  Louvre Müzesi’nin sanat e¤itimi kurslar›na devam ediyor.
Bu onun bir güzel sanatlar üniversitesine geçifl yapmas›na vesi-
le oluyor. Burada bitirme ödevi olarak “ Popart ve Reklam” konu-
lu bir çal›flma yap›yor. Daha sonra diploma çal›flmas› olarak  “Pâ-
te de Verre ve Dekor”  konulu bir çal›flma gerçeklefltiriyor. Ve so-
nuç olarak yirmi befl yafl›ndaki Leperlier dedesinin miras› gele-
neksel Pâte de Verre sanat›na yeniden sahip ç›k›yor.

1980 li y›llara gelindi¤inde Japonya bu ba¤lamda öncü ülke
olarak göze çarp›yor. Ve benim gözlemledi¤im kadar herhalde
dünyada en fazla bu ülkede Pâte de Verre yap›l›yor.

1990 y›l›nda ben Japonya ‘da   TOKYO GLASS ART ENST‹-
TÜSÜ ‘nde  Pâte  de Verre  cam sanat›yla tan›flt›ktan ve  yurda
döndükten sonra    bunu ö¤rencilerimle paylaflt›m.   Kimya Mü-
hendisleri Odas› 4. Uluslararas› Seramik Teknik Kongresi’nde bil-
diri olarak sundum. 

1992 y›l›nda MÜGSF Seramik Bölümü içinde
bir “Cam Anasanat Dal›”, 2003 y›l›nda AÜGSF’de
bir “Cam Bölümü” aç›ld›.  Her iki kurumda az da
olsa Pâte de Verre uygulamalar› art›k yap›lmakta-
d›r. Ancak yukar›da da belirtti¤im gibi çok zah-
metli bir yöntem olmas› ve yap›lan kal›b›n sade-
ce bir kez kullan›labilmesi nedeniyle s›k tercih
edilen bir yöntem de¤ildir.

tist (Stooich Kosshiba) in 1930 and its firsT examples were seen
in Japan.  

Being rarely observed in Europe between 1940 and 1950, this
art….. disappears once again for a long time. In 1978, Antoinie
Leperlier, who is one of the most significant glass artists in Fran-
ce today, revives his grandfather’s glass atelier, where he spent
the most of his childhood years, together with his brother, who is
the grandson of above-mentioned François De_corcment. 

Leperlier was attending art courses at Louvre Museum while
he was studying Philosophy at Sorbonne University. This lead to
his transfer to a University of Fine Arts. Here, he completed a
study with “Popart and Advertising” theme as his thesis. Then he
conducted another study with “Pâte de Verre and Decoration”
theme as his graduation project. Finally, Leperlier revives the tra-
ditional art of Pâte de Verre, which is the heritage of his grandfat-
her, at his twenty five.   

In 1980s, Japan becomes the pioneer country in this art. And
as far as I observed, this is the country that uses Pâte de Verre at
most. 

After I was introduced to Pâte de Verre glass art at Tokyo
Glass Art Institute in 1990 and went back to my country, I shared
this with my students. I made a declaration at the 4th International
Ceramic Technical Congress of the Chamber of Chemical Engi-
neers. 

An Art Branch of Glass was opened in
MUGSF Ceramic Department in 1992 followed
by the opening of a Department of Glass in
AUGSF in 2003. Pâte Verre applications are so-
metimes being used in both institutions. Howe-
ver, as I mentioned above, it is not a widely used
method, as it is a demanding technique and
molds can only be used once. 

Japon sanatç› AK‹RA Morisitra’n›n
bir Pâte de Verre yap›t›-Japon  artist
Akira Morisitra,  one Pâte de Verre  work

Frans›z sanatç›  
Antoinie Leperli-
er’in k›smen (Kap-
lumba¤alar) bir
Pâte  de Verre  
yap›t›- France 
artist Antoinie 
Leperlier,  
Pâte de Verre  
(only the 
Turtles) work

Yararlan›lan kaynaklar:  
• Tokyo Glass Art Enstitüsü ve daha sonra ki deneyimler.

• NEUES GLAS dergisi  ,Mart .1999  
• MODERN  GLASS ,by Ada Pollak,  FABER And FABER  

• The Technique of GLASS FORMING   by Keith Cunnings
A BAYFORD BOOK

• Massterpieeces of Glass  A World  History From the Corning Museum of Glass, by
ROBERT J. CHARLESTON

•‹nternet  :www.wheatonarts.org/museumamericanglass/exhibitions/past
exhibitions/2005…

Sources:  
• Tokyo Glass Art Institute and other experiences.
• NEUES GLAS magazine, March, 1999  
• MODERN  GLASS, by Ada Pollak, FABER And FABER  
• The Technique of GLASS FORMING by Keith Cunnings
A BAYFORD BOOK
• Masterpieces of Glass  A World  History From the Corning Museum of Glass, by
ROBERT J. CHARLESTON
• Internet  :www.wheatonarts.org/museumamericanglass/exhibitions/past ex-
hibitions/2005…



B‹L‹M-TEKNOLOJ‹ / SCIENCE-TECHNOLOGY

106 Ekim-Aral›k 2009 October-December No: 30

Yüksek Alumina Esasl› Kendili¤inden Ak›c›
Dökülebilir Refrakterlerin Yüksek F›r›n ve Bazik
Oksijen Konverter Cüruflar›yla Korozyon Davran›fllar›

Corrosion Behavior of High Alumina based 
Self-Flowing Castables in Blast Furnace and

Basic Oxygen Furnace Slags

Berrin Gürel, Afyon Kocatepe Üniversitesi, Malzeme Bilimi ve Müh. Bölümü, Afyon  / Afyon Kocatepe University, Materials Science and Engineering Department
Ak›n Altun, Dokuz Eylül Üniversitesi, Metalurji ve Malzeme Müh. Bölümü, ‹zmir  / Dokuz Eylül University, Metallurgical and Materials Engineering Department,

ABSTRACT
The use of the self-flowing castable

refractories in processes such as steel and

cement production have largely found

applications in the last decade. Studies on the

binding matrices in these monolithic ceramics

have also been the focus of research because

of the significant effect of the matrix on the

corrosion resistance of these materials. The

developed matrix material was used in self-

flowing refractories. The physical properties of

the materials including porosity, their

compression and bending strengths, and

rheological properties were found to be within

the desired limits. Corrosion resistance against

Iskenderun Blast Furnace and Converter Slags

were investigated and the results were

evaluated in terms of the microstructure. 

ÖZET
Demir-çelik, çimento ve seramik ve di¤er

sektörlerde f›r›n malzemelerinden
kendili¤inden ak›c› dökülebilir refrakterlerin

kullan›m› artm›flt›r. Monolitik serami¤in
ömrünü etkileyen önemli faktör korozyon

dayan›m›d›r. Bu faktörü de önemli derecede
belirleyen ba¤lay›c› matristir. Gelifltirilen

matris sistem yüksek alumina esasl›
kendili¤inden ak›c› dökülebilir refrakter

malzemede kullan›lm›fl ve hacim a¤›rl›¤›, aç›k
porozite gibi fiziksel özellikleri, basma ve

e¤me mukavemetleri ve reolojik davran›fllar›
istenen de¤erlerde tespit edilmifltir.

‹skenderun yüksek f›r›n ve konverter cürufuna
karfl› korozyon dayan›m› araflt›r›lm›fl ve

içyap›s› ile iliflkisi irdelenmifltir. 

1 Girifl
Dökülebilir refrakterler kullan›m amac›na göre, yo¤un ve-

ya izolasyon, ba¤lay›c› tipine göre kimyasal veya hidrolik, çi-
mento miktar›na göre az (LOCC-low cement castable) veya
düflük (ULCC-ultra low cement castable) çimentolu, flekil-
lendirme yöntemine göre vibratörlü veya vibratörsüz (SFC-
self flowing castable) olarak s›n›fland›r›l›r (fiekil 1) [1]. Ken-

1 Indroduction
Castable refractories are classified depending on use as

dense or isolation; based on the type of binder as chemical or
hydraulic; based on cement quantity as LOCC-low cement cas-
table or ULCC-ultra low cement castable; and based on forma-
tion technique as vibrating or (SFC-self flowing castable) (Figu-
re 1) [1]. There is no need for any mechanical vibrator to ensu-
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dili¤inden ak›c› dökülebilir (SFC), refrakterlerin ak›flkanl›¤›n›
sa¤lamak için mekanik vibratöre (tiksotrop: kar›flt›rma bitti-
¤inde ak›flkanl›¤›n azalmas›) gerek yoktur. Serbest ak›flkan-
l›k (kendili¤inden ak›c›), kar›fl›ma dilatant (kar›flt›rma bittikten
sonra ak›flkanl›k art›fl›) olma özelli¤i sa¤lar. Kendili¤inden
ak›flkanl›k özelli¤i (dilatant) kar›fl›m›n fiziksel (belirli tane bo-
yutu da¤›l›m›nda) ve kimyasal (katk›larla yüzey etkileflimi)
özellikleriyle sa¤lan›r. Kendili¤inden ak›c› dökülebilir refrak-
terlerin kullan›m alanlar› refrakter ürünlerle örülen metalürjik
potalar, ifllem ve tafl›n›m potalar›, ergitme tesisleri, çimen-
to/kireç endüstrisinin yüksek s›cakl›k tesisleri bu tür refrak-
terlerin uygulama alanlar› aras›nda say›labilir. 

Çelik endüstrisinde kullan›lan refrakter malzemeler me-
kanik, kimyasal ve termal etkileflimlere karfl› yüksek dayan›m
göstermelidirler. Genelde, cüruftan kaynaklanan korozyon
sonucu gerçekleflen bozunma mekaniksel bozunmadan da-
ha etkilidir. Cüruflar de¤iflik oksitlerin (kalsiya, silika, alümi-
na ve magnezya vd.) kar›fl›m›ndan meydana gelen komp-
leks bir kar›fl›md›r. Çelik üretiminde bu oksitler ile birlikte bu-
lunan demir oksitler korozyonda önemli bir etkiye sahiptirler.
De¤iflik refrakter malzemelerin korozyonunda demir veya di-
¤er oksitlerin etkisi faz diyagramlar› arac›l›¤›yla önceden be-
lirlenebilir [2-4]. Bu konuda yap›lan araflt›rmalarda torpido
potalar›nda kullan›lan boksitin bozunmas› üzerindeki demir
oksitlerin etkisini farkl› endüstriyel örneklerde (konverterler-
de kullan›lan magnezya, RH/OB vakumlu gaz gidericisinde
kullan›lan magnezya-krom
ve çelik potalar›nda kullan›-
lan alümina- magnezya) in-
celenmifltir [5,6]. Faz diyag-
ramlar›, demir oksitlerle
(FeO ve Fe2O3) temas ha-
lindeki refrakter malzemele-
rin korozyon direncini karfl›-
laflt›rmak ve belirlemek için
kullan›lmaktad›r. 

Yüksek alüminal› ürünler
(mullit, boksit, korund, tabu-
lar alümina) ve bazik ürün-
ler (magnezya, dolomit,
magnezya-krom) demir ok-
sitlerle sürekli temas halin-
dedirler. Alüminal› refrakter-
lerin demir oksitlerin sald›r›-
lar›yla gerçekleflen koroz-
yonda, Al2O3-SiO2-FeO ve
Al2O3-SiO2-Fe2O3 üçlü faz
diyagramlar›ndan anlafl›ld›-
¤› üzere düflük ergime nok-
tas›na sahip fazlar ortaya
ç›kmaktad›r. Mullit ve silika
içerikli refrakterlerde FeO
nedeniyle korozyon meyda-
na gelmektedir; çünkü s›-
cakl›k 1200oC oldu¤unda

re dilatancy of self flowing castable refractories (thixotrope: re-
duction in dilatancy at the end of mixing). Self flow affords the
mixture, the property of becoming dilatant. Dilatancy is achi-
eved by the physical (distribution of specific grain size) and
chemical (surface interaction with additives) characteristics.
Among uses of self-flowing castable refractories, metallurgical
ladles built with refractory products, processing and handling
ladles, smelting facilities and high temperature plants of ce-
ment/lime industries may be listed. 

Refractories used in the steel industry must display high
strength against mechanical, chemical and thermal interacti-
ons. In general, this decomposition taking place as a result of
corrosion attributable to slags is more effective than mechanical
disintegration. Slag is a complex mixture caused by mixing of
various oxides (calcia, silica, alumina and magnesia, etc.). Fer-
rous oxides, which exist together with these oxides in steel pro-
duction, play an important role on corrosion. The effect of ferro-
us or other oxides may be pre-determined through phase diag-
rams in corrosion of various refractories [2-4]. In studies carried
out on this subject, the effect of ferrous oxides on disintegration
of bauxite used in torpido ladles was analyzed on various in-
dustrial specimens (magnesia used in converters), magnesia –
chromium used in RH/OB vacuum degassers and alumina-
magnesia used in steel ladles [5,6]. Phase diagrams are used
for comparing and determining the corrosion resistance of ref-
ractories which are in contact with iron oxides (FeO and Fe2O3). 

C

DC IC

CBC CBC

RCC LMC HCC SFC

NRCC HRCC LOCC ULCC NOCC

DC: Yo¤un dökülebilir (Dense castable) IC: ‹zolasyon dökülebilir (Insulation castable)
CBC: Kimyasal ba¤l› dökülebilir (Chemical bonded castable) HBC: Hidrolik ba¤l› dökülebilir (Hydraulic bonded castable)
RCC: Regular çimentolu dökülebilir (Regular cement castable) > 2.5 CaO, LMC: Düflük nemli dökülebilir (Low moisture castable)
HCC: Yüksek s›k› dökülebilir (High compact castable) SFC: Kendili¤inden ak›c› dökülebilir (Self flowing castable)
NRCC: MOR > 2.07 MPa, HRCC: MOR > 4.14 MPa, 
LOCC: Düflük çimentolu dökülebilir (Low cement castable) ULCC: Çok düflük çimentolu dökülebilir (Ultra low cement castable) 
NOCC: Çimentosuz dökülebilir (No cement castable)

fiekil.1. Refrakter dökülebilirlerin (beton) s›n›fland›r›lmas› [1] Figure.1. Classification of refractory castables (concrete) [1]
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High alumina products (mullite, bauxite, corundum, tabu-
lar alumina) and basic products (magnesia, dolomite,

magnesia-chromium) are in continuous contact with iron
oxides. In corrosions taking place through attacks of

iron oxides on alumina refractories, phases with lo-
wer melting points indicated in Al2O3-SiO2-FeO

and Al2O3-SiO2-Fe2O3 triple phase diagrams
appear. Corrosion takes place in mullite and

silica containing refractories due to the
presence of FeO and the liquid phase is

formed on the refractory/slag interface
even when the temperature is

1200oC. In case of high alumina
refractories (corundum and

mullite containing) on the ot-
her hand, the liquid phase

formation is not observed
until temperature goes

up to 1380oC. In
corrosion of the

alumina silicate
refractories in
contact with

Fe2O3, the liquid phase formation at 1460oC is rare. In pure alu-
mina, in reaction with iron oxides, the Al2O3-Fe2O3 (AF) herzi-
nite spinel phase with a high melting point will take place at
1740oC. However, since AF phase formation leads to changes
on the refractory volume-wise, it may damage the refractory in
terms of strength. 

Accordingly, alumina and high alumina refractories are ma-
de up of components of low melting points which are highly sen-
sitive to FeO corrosion. Iron oxide has a more corrosive effect if
the alumina saturation is low in the refractory. Alumina refracto-
ries display corrosion resistance at different levels depending
on content against iron oxide attacks. Furthermore, improve-
ments are achieved by carbon and SiC additions. In the study
involving corrosion strength on high alumina refractory linings
used in the industrial torpido ladles [5], it was found that during
the flow of pig iron, the slag in contact with the surface of the ref-
ractory has penetrated inside through pores, changing the cha-
racteristics of the refractories. 

This change is especially important in terms of expansion co-
efficient and thermomechanical properties. Due to the thermal
changes arising from repeated charging and flows, high mecha-
nical stresses are formed in the interface between the unaffected
zone and the area where seepage occurs and therefore, cracks
start to form. Also, thermal shock causes spalling and irregular

bile refrakter/cüruf ara yüzeyinde s›v› faz oluflur. Yüksek
alüminal› refrakter olmas› durumunda (korund ve mullit
içerikli) ise s›cakl›k 1380oC olana kadar s›v› faz olu-
flumu gözlenmez.  Fe2O3 ile temas halindeki alü-
mina-silikat refrakterlerin korozyonunda 1460oC
de s›v› faz oluflumu azd›r. Demir oksitlerle tep-
kime halindeki saf alüminada, 1740oC de
yüksek ergime noktas›na sahip Al2O3-Fe-

2O3 (AF) herzinit spinel faz› oluflur. Fa-
kat AF faz oluflumu refrakter malzeme
üzerinde hacimsel de¤iflime yol aç-
t›¤› için dayan›m aç›s›ndan refrak-
tere zarar verebilir. Buna göre,
alümina ve yüksek alüminal›
refrakterler demir oksit ko-
rozyonuna dayan›kl› olan
düflük ergime noktas›-
na sahip bileflenler-
den oluflmufllard›r. 

Refrakter mal-
zemede alümi-
na doygun-
lu¤u düflük
oldu¤unda demir oksit daha fazla korozif etki gösterir. Alü-
mina refrakterleri, demir oksit sald›r›s›na karfl› oksijen mikta-
r›na ba¤l› olarak farkl› düzeylerde korozyon direnci gösterir-
ler. Ayr›ca karbon ve SiC katk›lar› ile iyilefltirmeler yap›lmak-
tad›r. Endüstriyel torpido potalar›nda kullan›lan yüksek alü-
minal› refrakter astarlardaki korozyon dayan›m› içeren arafl-
t›rmada [5], pik demirin ak›fl› s›ras›nda, refrakter yüzeyi ile
temas halindeki cüruf, gözeneklerden içeri do¤ru s›zarak
refrakterlerin karakteristiklerini de¤ifltirdi¤i aç›klanm›flt›r. 

Bu de¤iflim özellikle genleflme katsay›s› ve termomeka-
nik özellikler aç›s›ndan önemlidir. Tekrarlanan flarj ve ak›fltan
kaynaklanan termal de¤iflimlerden dolay› etkilenmemifl böl-
ge ile s›zman›n oldu¤u alan aras›ndaki ara yüzeyde yüksek
mekanik gerilmeler oluflmaktad›r ve bu nedenle çatlak olu-
flumu bafllamaktad›r. Ayr›ca, termal flok refrakter astarlar›n
pul pul dökülerek düzensiz bir flekilde afl›nmas›na neden ol-
maktad›r. Torpido potalar›nda pul pul dökülme olay› hareke-
tin oldu¤u tüm bölgelerde görülmektedir, özellikle alt k›s›m-
da (yo¤un) ve termal flok olay›n›n yüksek oldu¤u k›s›mlarda
(merkez) daha çok hasar gözlenmifltir [5]. S›zma ve pul pul
dökülme (spalling) oluflumuna ek olarak, cüruf refrakter mal-
zemede hasara yol açmaktad›r. Cürufun mevcut oldu¤u ve
temas etti¤i yüzeylerde hasar meydana gelir. Desülfürüzas-
yon iflleminden sonra torpido cüruflar› a¤›rl›kça yüzde 10-

fiekil 2. CaO-SiO2-Al2O3 faz diyagram› Figure 2. CaO-SiO2-Al2O3 phase diagram

Tablo 1. ‹skenderun yüksek f›r›n a) ve konverter b) cürufunun kimyasal analizi

Table 1. Chemical analysis of Iskenderun blast furnace a) and converter b) slag 

CaO SiO2 Al2O3 FeO MgO MnO K2O Na2O TiO2 P2O5 Fe2O3 S Fe

a) 35.96 38.17 12.43 0.21 5.77 1.96 1.02 0.32 0.62 0.03 0.23 0.57 24.48

b) 45.92 13.15 1.37 21.44 2.67 5.47 0.05 0.01 0.35 1.09 8.86 0.11 0.42



109

wear of refractory linings.
The phenomenon of scaling
in torpido crucibles is obser-
ved in all areas of motion;
especially more damage
has been observed in the
bottom section (dense) and
sections where the thermal
shock phenomenon is high
(center) [5]. In addition to se-
epage and spalling pheno-
mena, slag causes damage
on the refractory. Damage
occurs on surfaces where
slag is present and is in con-
tact. After the desulphurizati-
on process, torpido slags
start to contain metallic iron
varying between 10 – 20
percent by weight. Iron goes
to the slag as a result of the
strong agitation caused by
the desulphurization pro-
cess. The repeated thermal
cycles are in the form of he-

yüzde 20 aras›nda de¤ifliklik
gösteren metalik demir içe-
rikli hale gelir. Demir desülfü-
rüzasyon iflleminin neden ol-
du¤u fliddetli çalkalanma so-
nucu cürufa gider. Tekrarla-
nan termal çevrimler, ›s›tma-
so¤utma fleklindedir ve yük-
sek alümina içeren refrakter-
lerde, cüruf içerisindeki de-
mir korozyon ürünleri ile bir-
likte oksitlenmifl olabilir. Ayr›-
ca refrakterlerin birleflme
noktalar›ndaki bozunma in-
celenmifl ve cürufun s›zm›fl
oldu¤u yerlerde meydana
gelen de¤iflim ve büzülme
tu¤lalar›n birleflti¤i noktalar-
da cüruf penetrasyonu riskini

fiekil 4. Yüksek f›r›n curufu kullan›lan 1B korozyon test numunesinde reaksiyon bölgesinin  SEM
görüntüsü (k›r›k yüzey) ve EDX analizi  (parlat›lm›fl yüzey)

Figure 4. SEM image (crack surface) and EDX analysis (polished surface) of the  reaction zone in
1B corrosion test specimen where blast furnace slag was used

Element (Element ) Serisi (Series) Net (Net) C norm.C Atom.C
[a¤›rl›k(weight)-%]  [%]  [%]

Oksijen (Oxygen) K serisi (K series) 26460 58.25 52.22 66.59

Sodyum (Sodium) K serisi (K series) 1914 0.99 0.89 0.79

Magnesyum (Magnesium) K serisi (K series) 7935 2.84 2.54 2.14

Aluminyum (Aluminum) K serisi (K series) 76859 23.84    21.37 16.16

Silika (Silica) K serisi (K series) 38585 13.54    12.14 8.82

Kalsiyum (Calcium) K serisi (K series) 31826 12.09 10.84 5.52

Toplam(Total): 111.5 %

fiekil 3. Örneklerin yüksek f›r›n cürufu
(üstte) ve konverter cürufu (altta) ile
korozyon testi sonras› görünümleri

Figure 3. Post corrosion test images of
specimens, blast furnace slag (top) and

converter slag (bottom) 



B‹L‹M-TEKNOLOJ‹ / SCIENCE-TECHNOLOGY

110 Ekim-Aral›k 2009 October-December No: 30

ating-cooling and iron in the slag may be oxidized together with
corrosion by-products in high alumina containing refractories.
Furthermore, the disintegration at the joints of refractories has
been studied and it was noted that the change and contraction
taking place in sides into which slag has penetrated into causes
the risk of slag penetration in points where bricks meet, being ex-
posed to corrosion as a result of reduction of silica containing
components attributable to desulphurization and selective erosi-
on occurs at joints due to the turbulent flow of pig iron. In studi-
es carried out to determine the effects of iron oxides to analyze
the stresses faced in torpido ladles, during control of refractory
linings at the end of campaigns, it was determined that signifi-
cant changes take place in the pre-use and post-use chemical
and physical properties of refractory materials [5]. 

The composition of the refractory has changed due to the ef-
fect of high iron oxide containing phase and this phase has a
low melting point and therefore, is absorbed into the depths of
the refractory. This phase also encourages densification and
contraction. Studies carried out on corrosion which affects the
performance of refractories significantly are continuously incre-
asing [2-9]. Since the mixture will contain less CaO due to less
use of calcium aluminate cement in low cement castable
(LOCC) and ultra low cement castable (ULCC) refractories,
phases with low melting temperature like anortite and gehlenite
phases (Figure 2) will be observed less frequently in sinterized
refractories. In addition to this advantage; compared to the tra-
ditional castable refractories, it is reported that in these types of
refractories, refractory properties and thermal shock strength
are higher and they display higher resistance against the corro-

oluflturdu¤u, desülfürüzasyondan kaynaklanan silika içerikli
bileflenlerin indirgenmesi sonucu korozyona u¤rad›¤›, pik
demirin türbülansl› ak›fl› sonucu birleflim yerlerinde olufltur-
du¤u seçici erozyon oldu¤u aç›klanm›flt›r [5]. Refrakter as-
tar›n kontrolü s›ras›nda ve kampanya bitiminde, torpido po-
talar›nda karfl›lafl›lan gerilmeleri analiz etmek amac›yla de-
mir oksitlerin etkilerini belirlemek amac›yla yap›lan çal›flma-
larda refrakter malzemenin kullan›mdan önce ve sonra kim-
yasal ve fiziksel özelliklerinde önemli de¤ifliklikler saptan-
m›flt›r [5]. 

Refrakterin bileflimi, yüksek demir oksit içerikli faz›n etki-
siyle de¤iflmifltir ve bu faz düflük ergime noktas›na sahiptir
ve bundan dolay› refrakterin derinliklerine kadar emilir. Bu
faz ayr›ca yo¤unlaflma ve büzülmeyi teflvik eder. Refrakter-
lerin performans›n› önemli derecede etkileyen korozyon
üzerine yap›lan araflt›rmalar devaml› artmaktad›r [2-9].  Dü-
flük çimentolu dökülebilir  (LOCC) ve çok düflük çimentolu
dökülebilir (ULCC) refrakterlerde kalsiyum alüminat çimen-
tosunun az kullan›m› nedeni ile kar›fl›m daha az CaO içere-
ce¤inden, sinterlenmifl refrakterlerde anortit ve gehlenit faz-
lar› (fiekil 2) gibi düflük ergime s›cakl›¤›na sahip fazlar daha
az bulunacakt›r.  

Bu avantaj›n yan›nda ince taneli oksit tozlar›n kat›lmas› ile
sinterleme sonras› oluflan güçlü seramik ba¤lar nedeniyle
bu tür refrakterleri geleneksel dökülebilir refrakterlerle karfl›-
laflt›r›ld›¤›nda, refrakterlik ve termal flok dayan›mlar›n›n daha
yüksek oldu¤u, cüruf ve ergimifl metallerin korozyon ve
erozyon etkilerine karfl› daha fazla direnç gösterdikleri bildi-
rilmifltir [8,9,12] .

fiekil 5. Yüksek f›r›n curufu kullan›lan korozyon testindeki örnekte ata¤a nispeten u¤ramam›fl
bölgenin (a) SEM görüntüsü (parlat›lm›fl yüzey), (b) EDX analizi (parlat›lm›fl yüzey)

Figure 5. SEM image (polished surface), (b) EDX analysis (polished surface) of zone relatively not
exposed to attack in the specimen in corrosion test where blast furnace slag was used

Element (Element )       Serisi (Series)        Net (Net)   C  norm. C  Atom. C
[a¤›rl›k(weight)-%] [%]  [%]

Oksijen (Oxygen)      K serisi (K series)    42094 62.34    59.27    71.06

Aluminyum (Aluminum)    K serisi (K series) 195081 42.12    40.04   28.47

Silika (Silica)     K serisi (K series) 2076 0.73     0.69     0.47
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sion and erosion effects of slags and molten metals due to the
powerful ceramic bonds formed after sinterization with addition
of fine grain oxide powders. [8,9,12].

In this study, corrosion behavior against blast furnace and
basic oxygen converter slags was analyzed in self flowing high
alumina, low cement castable refractories. 

2.  Experimental Procedure
For production of castable refractories; first, tabular alumina,

calcine and reactive alumina, calcium aluminate cement (he-
avy, 5 percent, LOCC), micro silica, water and admixtures were
mixed. The viscosity capacity of self flowing castable refractory
is determined by its flow value. Flow rate was determined by the
consistency test right after the whole mixture was mixed with
water. In the consistency test, a cone with dimensions Ø100 x
Ø70 x 50 mm was used as a template. First, the castable mixtu-
re was charged into the middle of the cone and afterwards, the
dispersion of the mixture was measured by lifting the cone up-
wards. The mixture was cast into the template and dwelled 24
hours. The specimens removed from the template were dried for
24 hours at 110oC. The dried temples were fired for 3 hours at
1500oC. The volume weight, open porosity, compression and
bending strength values of fired specimens were determined.
The slag corrosion test was performed by the ladle method. The
insides of cylindrical test specimens 50x50 mm were carved gi-
ving them the form of a ladle. The blast furnace slag and con-
verter slag procured from Isdemir were pulverized to 63 micron

Bu çal›flmada, kendili¤inden ak›c› yüksek alüminal› dü-
flük çimentolu dökülebilir refrakterlerde yüksek f›r›n ve bazik
oksijen konverter cüruflar›na karfl› korozyon davran›fllar›
araflt›r›lm›flt›r. 

2.  Deneysel Çal›flmalar
Dökülebilir refrakterlerin üretimi için önce tabular alumi-

na, kalsine ve reaktif alumina, kalsiyum aluminat çimentosu
(a¤›r. yüzde 5, LOCC), mikro silika, su ve katk›lar kar›flt›r›l-
m›flt›r. Kendili¤inden ak›c› dökülebilir refrakterin ak›flkanl›k
kapasitesi ak›fl de¤eriyle belirlenmektedir. Ak›fl de¤eri, tüm
kar›fl›m›n su ile kar›flt›r›ld›ktan hemen sonra k›vam (konsis-
tens) testiyle belirlenmifltir. K›vam testinde flablon olarak
Ø100 x Ø70 x 50 mm boyutlar›ndaki koni kullan›lm›flt›r. Ön-
ce koninin ortas›na dökülebilir kar›fl›m flarj edilmifl ve sonra
koninin yukar› kald›r›lmas›yla kar›fl›m›n yay›lmas› ölçülmüfl-
tür. Kar›fl›m flablona dökülüp 24 saat bekletilmifltir. fiablon-
dan ç›kar›lan örnekler 24 saat 110oC de kurutulmufltur. Ku-
rutulan örnekler 1500oC de 3 saat piflirilmifltir. Piflmifl örnek-
lerin hacim a¤›rl›¤›, aç›k porozite, basma ve e¤me mukave-
metleri de¤erleri belirlenmifltir. 

Cüruf ile korozyon testi pota yöntemiyle yap›lm›flt›r.
50x50 mm boyutlar›ndaki silindirik deney örneklerinin iç ta-
raf› oyulup pota flekli verilmifltir. ‹SDEM‹R’den temin edilen
yüksek f›r›n cürufu ve konverter cürufu 63 mikron’a ö¤ütüle-
rek potan›n içine konulmufltur (Tablo 1). Cüruf içeren pota
1650oC’de 2 saat f›r›nda bekletilmifltir. Daha sonra so¤uyan

fiekil 6. Konverter curufu kullan›lan korozyon testindeki örne¤in reaksiyon bölgesinin (a) SEM
görüntüsü, (b) EDX analizi (k›r›k yüzey)

Figure 6. (a) SEM image, (b) EDX analysis (cracked surface) of the reaction zone of the specimen in
corrosion test where converter slag was used

Element  (Element ) Serisi (Series) Net (Net)          C  norm. C  Atom. C   Oksit (Oxide) Oksit (Oxide) C

[%] [%]  [%] [ a¤›rl›k (weight).-%]

Aluminyum (Aluminum) K serisi (K series) 116482    41.78    33.30    23.56 Al2O3    89.70

Silika (Silica) K serisi (K series) 2572     1.19     0.95     0.64 SiO2 2.89

Kalsiyum (Calcium) K serisi (K series) 10122     4.66    3.72      1.77 CaO 7.41

Oksijen (Oxygen) K serisi (K series) 43128    77.82    62.03    74.02 35.62

Toplam:   125.4 %
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and placed in the ladle (Table 1). The ladle containing slag was
dwelled at the kiln for 2 hours at 1650oC. Subsequently, the
photographs of the outer appearances of the cooling crucibles
were taken. They were cut in the middle to analyze the disper-
sion behavior of the slag in inner zones. Scanning electron mic-
roscope (SEM) and electron dispersive X-ray spectrometer
(EDS) analysis were performed for the micro structural analysis
of slag refractory interaction and to determine the elemental
distributions formed as a result of the reaction. 

3- Results and Discussion
High alumina based self flowing refractories were obtained

by admixtures and grain size distribution selected fit for the pur-
pose. The self flow property of the mixture was ensured as 235
percent. The volume density of fired specimens was determined
as 3.07 g/cm3, their open porosity as 11.7, compression
strength as 122.7 MPa and cold bending strength (CMOR) as
50.3 MPa. The bending strength (HMOR) as 2.4 MPa at 1480oC
is the value expected according to the (LOCC) C-A-S phase di-
agram (Figure 2) due to low CaO content . These physical and
mechanical properties of the specimens are in compliance with
literature and standards [10, 11, 13].

The images of ladles into which pulverized ISDEMIR blast
furnace slag and converter slag war placed and then subjected
to heat process at 1650 °C for corrosion test are given in Figu-
re 3. Here, in visual examinations, it was observed that in both
specimens, the slag melted due to the effect of the test tempe-
rature, insertion into the refractory. It was observed that the ef-
fect of the converter slag was stronger than that of the blast fur-
nace slag due to the high (CaO/SiO2) base ratio and that a par-
tial crack was formed (Figure 3). Similar effect on high alumina
based materials of converter slag compared to the blast furna-
ce slag was also observed in the study by S. Mukhopadhyay
[13]. Examination was made using the scanning electron mic-
roscope and EDX analysis to define the zones affected by slag
in more detail and to determine the slag-refractory interaction
and the element changes occurring as a result of the reaction.
SEM images and EDS analyses of specimens post corrosion,
polished and broken surfaces and slag attack zone and zones
not affected by slag were carried out. The slag attack zone is il-
lustrated in Figure 4. While the amount of aluminum is 21.37 per-
cent and the amount of calcium is 10.84 percent in this region,
it was determined that in more inward sections, the alumina and
calcium amount is reduced with much less slag seepage. As
observed in the EDX analysis given in Figure 5, only aluminum
was reduced to 40.04 percent with no calcium at all. Therefore,
this zone is in corundum composition with no slag penetration.
The new phase CA6 formation in the reaction zone of converter
slag is illustrated in Figure 6. Here, calcium hexa aluminates (hi-
bonite:CA6) in placques formed by combination of Al2O3 pre-
sent in the zone with CaO from the slag are seen. In CaO-Al2O3

zone of the CaO-Al2O3-SiO2 phase diagram in Figure 2, CaO
is reduced, going towards the alumina rich section after the ap-
pearence of CA, CA2 phases, the CA6 phase is observed with
the corundum phase appearing at the end. CA6 phase has a

potalar›n d›fl görünümlerinin foto¤raflar› çekilmifltir. ‹ç böl-
gelerindeki cürufun yay›nma davran›fl›n› incelemek için or-
tas›ndan kesilmifltir. Cüruf-refrakter etkilefliminin mikro yap›-
sal incelemesi ve reaksiyon sonucu oluflan elemental da¤›-
l›mlar› belirlemek için taramal› elektron mikroskobu (SEM)
ve elektron dispersif X-›fl›n› spektrometresi (EDS) analizleri
yap›lm›flt›r. 

3- Bulgular ve Tart›flma
Amac›na uygun seçilen katk›lar ve tane boyutu da¤›l›m›

ile yüksek alumina esasl› kendili¤inden ak›c› refrakter elde
edilmifltir.  Kar›fl›m›n kendili¤inden ak›c›l›¤› yüzde 235 olarak
sa¤lanm›flt›r. Piflen örneklerin hacim yo¤unlu¤ 3.07 g/cm3,
aç›k porozitesi yüzde 11.7, basma mukavemeti 122.7 MPa,
so¤ukta e¤me mukavemeti (CMOR) 50.3 MPa olarak belir-
lenmifltir. 1480oC de e¤me mukavemeti  (HMOR) 2.4 MPa
olarak CaO miktar›n›n düflük olmas›ndan dolay› (LOCC) C-
A-S faz diyagram›na (fiekil 2) göre beklenen de¤erdir. Ör-
neklerin elde edilen bu fiziksel ve mekaniksel özellikleri lite-
ratüre ve standartlara uygundur [10, 11, 13] 

Korozyon testi için, içerisine ö¤ütülmüfl ‹SDEM‹R yüksek
f›r›n cürufu ve konverter curufu konulup sonra 1650°C’de
›s›l iflleme tabi tutulan potalar›n görüntüleri fiekil 3‘de veril-
mifltir. Burada görsel incelemelerde her iki örnekte de cü-
ruflar›n test s›cakl›¤›n›n etkisiyle eridi¤i ve refraktere s›zd›¤›
gözlenmifltir. Çelikhane cürufunun etkisinin yüksek f›r›n cü-
rufuna göre (CaO/SiO2) baziklik oran›n›n yüksek olmas›n-
dan (Tablo 1) dolay› daha fliddetli oldu¤u ve k›smen çatlak
olufltu¤u gözlemlenmifltir (fiekil 3). Çelikhane cürufunun
yüksek f›r›n›n cürufuna göre yüksek alumina esasl› malze-
mede benzer etkileri S. Mukhopadhyay’›n çal›flmas›nda da
görülmüfltür [13]. Cürufun etkiledi¤i bölgeleri daha detayl›
tan›mlamak, cüruf-refrakter etkileflimini ve reaksiyon sonu-
cu oluflan element de¤iflimlerini belirlemek için taramal›
elektron mikroskobu (SEM) ve EDX analizi ile incelemeler
yap›lm›flt›r. 

Örneklerin korozyon sonras› parlat›lm›fl ve k›r›k yüzeyle-
rin,  cüruf atak bölgesi ve cüruf etkisinde kalmam›fl bölgele-
rin SEM görüntüleri ve EDS analizleri yap›lm›flt›r. fiekil 4‘de
curuf atak bölgesi görülmektedir. Bu bölgede alüminyum
miktar› yüzde 21,37, kalsiyum miktar› yüzde 10,84 iken, da-
ha iç bölgelere gidildi¤inde alüminyum ve kalsiyum miktar›-
n›n azal›p cürufun çok daha az s›zd›¤› saptanm›flt›r.  fiekil
5‘de verilen EDX analizinde görüldü¤ü gibi sadece alümin-
yum yüzde 40,04’e azalm›fl ve kalsiyuma hiç rastlan›lmam›fl-
t›r.  Dolay›s› ile bu bölge cürufun s›zmad›¤› korund yap›da-
d›r. Konverter cürufunun reaksiyon bölgesinde yeni faz CA6

oluflumu fiekil 6’da görülmektedir. 
Burada mevcut Al2O3‘ün curuftan gelen CaO ile birlefle-

rek plaka fleklinde kalsiyum hekza alüminatlar (hibonit:CA6)
görülmektedir. fiekil 2’deki CaO-Al2O3-SiO2 faz diyagram›-
n›n CaO-Al2O3 bölgesinde CaO’nun azal›p aluminaca zen-
gin tarafa do¤ru devam edildi¤inde CA, CA2 fazlar›ndan
sonra CA6 faz›, en son olarak korund faz› ortaya ç›kmakta-
d›r. CA6 faz› yüksek ergime s›cakl›¤›na sahip (1867 oC), ter-
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mal flok dayan›m› yüksek ve korozyon direncine sahip oldu-
¤u belirlenen bir fazd›r [15]. CA6 faz›n oluflumuyla korozyon
reaksiyonunda cürufun s›zmas› durmakta ve cüruf penetras-
yonunun görülmedi¤i bir tabaka bariyer olufltu¤u di¤er ça-
l›flmalarda bildirilmektedir [8,13]. fiekil 6‘da hibonit kristali-
nin CaO6Al2O3 stokiometrik oranlar›nda reaksiyon sonucu
oluflmufl hekzagonal kalsiyum alüminat taneleri gözlenmek-
tedir. Hibonit kristalleri benzer çal›flmalarda da gözlemlen-
mifltir [8,13-15].

4. Sonuç ve Öneriler
Her iki cürufun (yüksek f›r›n ve konverter) örnek potalara

1650 oC’de s›zd›¤› görülmüfltür. Yüksek aluminal› düflük çi-
mento içerikli dökülebilir refrakterlerde uygun ba¤lay›c› mat-
ris sistemi ve düflük CaO miktar› ile cüruflara karfl› refrakte-
rin korozyon dayan›m›n›n in situ oluflan CA6 faz› ile artt›¤›
gözlemlenmifltir. 

Bundan dolay› tamamen CA6 faz›ndan (pre-formed) olu-
flan refrakterin korozyon davran›fllar› incelenmelidir. Konver-
ter cürufunun, yüksek f›r›n cürufuna göre ayn› malzemede
daha fliddetli sald›r›da bulundu¤u gözlemlenmifltir.  
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Bu çal›flma DEÜ Fen Bilimleri Enstitüsü doktora program›

çerçevesinde ve TÜB‹TAK-MAG 105M064 nolu proje kapsa-
m›nda gerçekleflmifltir. Yazarlar, finansal destek sa¤layan
TÜB‹TAK’a teflekkür ederler.

high melting temperature (1867 oC), high thermal shock
strength and corrosion strength [15]. Upon formation of the CA6

phase, slag seepage stops in the corrosion reaction and it is re-
ported in other studies that a layer of barrier where no slag pe-
netration is observed takes place [8,13]. In Figure 6, hexagonal
calcium aluminate grains formed as a result of the reaction are
observed at the stochiometric ratios of the hibonite crystal Ca-
O6Al2O3 Hibonite crystals have been observed in similar stu-
dies as well [8,13-15].

4. Conclusion and Recommendations
It has been observed that both slags (blast furnace and con-

verter) seep into the specimen ladles at 1650 oC. It was obser-
ved that in high alumina low cement containing castable refrac-
tories, with the appropriate bonding matrix system and low CaO
amount, the corrosion strength of the refractory against slags
increased with the in situ forming CA6 phase.

Therefore, the corrosion behavior of refractories formed en-
tirely of the CA6 phase (pre-formed) must be analyzed. It was
observed that the converter slag carries out stronger attacks on
the same material compared to the blast furnace slag. 
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Sektöre yapt›¤› yat›r›mlarla dikkat çeken Kalekim, sektörün
kalifiye eleman ihtiyac›na da katk›da bulunuyor. Türkiye’nin en
kapsaml› Usta Kulübü’ne sahip olan Kalekim, her y›l usta semi-
nerleri düzenliyor. 

Ustalar›n s›kl›kla karfl›laflt›klar› sorunlara uygun çözümlerin
anlat›ld›¤› seminerlerde, ustalar›n ifllerini kolaylaflt›racak hediye-
ler de veriliyor. 2008 y›l›nda 16 bin Usta Kulübü üyesine Rubi
marka seramik kesme makinesi hediye eden Kalekim, bu y›l 15
bin üyesine Rubi harç kar›flt›r›c› makinesi veriyor. Piyasa de¤eri
600 TL olan 15 bin adet harç kar›flt›rma makinesini düzenleye-
ce¤i seminerlerle bir y›l içinde ustalar›na da¤›tacak olan Kale-
kim, e¤itim seminerleri ve
uyum kurslar› ile birlikte 12
milyon TL bütçe ay›rarak
sektöre öncülük ediyor. 

Kalekim Usta Kulü-
bü’nün, 2001 y›l›ndan bu-
güne kadar Türkiye’nin tüm
illerinde düzenledi¤i semi-
nerlerle 150 binin üzerinde
ustayla bulufltu¤unu belir-
ten Kalekim Genel Müdür
Yard›mc›s› Ferruh Gülhan,
flöyle devam ediyor: “2009
seminerleri çerçevesinde
ustalara her y›l oldu¤u gibi
hediye da¤›tan Kalekim, y›l
içerisinde toplam 9 milyon
TL de¤erindeki 15 bin adet harç kar›flt›r›c›y› hediye etmifl ola-
cak.” 

Günümüz internet ça¤›nda ustalar baz›ndaki internet kullan›-
m›n›n yayg›nlaflt›¤› bir gerçek. Kalekim’in bu y›l hayata geçirdi¤i
projelerinden biri de www.ustakulubu.com.tr  web sayfas›. Usta
Kulübü’ne üye olan ustalara, üyeliklerini güncelleyebildikleri, pu-
an ve hediye bilgilerine, yol, hava durumu, bayi, ürün bilgisi,
kampanya gibi bilgilere ulaflabildikleri www.ustakulubu.com.tr
web sayfas›yla Kalekim, daha çok kanaldan ustalar›yla bulufl-
maya haz›rlan›yor. 

Kalekim, drawing attention with the investments it made in
the industry, also contributes to the qualified personnel needs of
the sector. Kalekim, owning the most comprehensive craftsmen
club of Turkey, organizes craftsmen seminars each year. At the
seminars, where solutions for problems frequently faced by
craftsmen are explained, gifts to facilitate the operation of these
craftsmen are handed out. Kalekim, which presented Rubi
brand ceramic cutters to 16,000 Craftsmen Club members in
2008, is presenting Rubi mortar mixers to 15,000 members this
year. Kalekim, which will distribute 15,000 mortar mixing machi-
nes with market worth of 600 TL each to its craftsmen in one ye-

ar, in seminars it will hold, le-
ads the industry by allocating
a budget of 12 million TL to-
gether with training seminars
and adaptation courses. 

Kalekim Vice-President
Ferruh Gülhan, who stated
that Kalekim Craftsmen Club
met more than 150,000
craftsmen in seminars in all
provinces of Turkey since
2001, continued as follows;
“Kalekim, which distributes
gifts like every other year to
craftsmen under the frame-
work of 2009 seminars, will
have presented 15,000 mor-

tar mixers worth 9 million TL in total through the year.”
It is a reality that use of the Internet by craftsmen has beco-

me prevalent in this age of the Internet. One of the projects la-
unched by Kalekim this year is the www.ustakulubu.com.tr web
page. Kalekim, by the www.ustakulubu.com.tr  website, where
craftsmen who are members of the craftsmen club can update
their memberships and access point and gift details and infor-
mation on roads, weather, dealers, products and campaigns,
prepares to make contact with its craftsmen through even more
channels. 

Kalekim ustalar›na
9 milyon TL ay›rd›

Kalekim allocates 
9 million TL to its
craftsmen

Yat›r›mlar›na h›z kesmeden devam
ettiklerini söyleyen Kalekim Genel Müdür

Yard›mc›s› Ferruh Gülhan, “Kalekim
olarak krize ra¤men 15 bin ustam›za

toplam 9 milyon TL de¤erinde Rubi marka
kar›flt›r›c› hediye ediyoruz” dedi.

Kalekim Vice-President Ferruh Gülhan, who

said that they continued with their investments

without cutting speed, said; “As Kalekim, we

are presenting Rubi brand mixers with total

worth 9 million TL to our 15,000 craftsmen

despite the crisis, as gifts”
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The pools, where the 13th World Swimming Championships
deemed to be one of the most important sporting events of this
year are held, bear the signature of VitrA. In the Olympic and
Diving pools of The Foro Italico Complex in Rome, the capital
city of Italy, tiles from VitrA’s Arkitekt Pool series were used. Ti-
les in VitrA Arkitekt Color series were laid on the floors and walls
of the toilets in the stadium. Furthermore, VitrA tiles were used
in the interior coverings and non-slip floors of the outdoor swim-
ming pool Le Naiadi where the swimming contest of the 16th
Mediterranean Games were held in Pescara. 

VitrA’s signature on
World Swimming
Championship 

Bu y›l›n en önemli spor organizasyonlar›ndan biri olarak kabul
edilen 13. Dünya Yüzme fiampiyonas›’n›n yap›ld›¤› havuzlar, Vit-
rA’n›n imzas›n› tafl›d›. Roma’daki The Foro Italico Complex’in
olimpik ve atlama havuzlar›nda, VitrA’n›n Arkitekt Pool serisine ait
karolar kullan›ld›. Tesiste yer alan tuvaletlerin zemin ve duvarlar›-
na da VitrA Arkitekt Color serisindeki karolar döflendi. Ayr›ca,
Pescara 'da gerçeklefltirilen 16. Akdeniz Oyunlar›’n›n yüzme ya-
r›fllar›n›n yap›ld›¤› Le Naiadi aç›k yüzme havuzunun iç mekân
kaplamalar›nda ve kaymaz yer karolar›nda da VitrA Karo ürünle-
ri kullan›ld›. 

Dünya Yüzme
fiampiyonas›’na 
VitrA imzas›

K u r u ç e fl m e
Arena’da 9 Hazi-
ran 2009 gecesi
düzenlenen 7. Al-
t›n Örümcek 2008
Web Ödülleri’nde,
KalePlus ve Kale-
de.com siteleri Al-
t›n Örümcek jüri
üyeleri taraf›ndan
baflar›l› bulundu. Sanayi ve Üretim, Perakende ve Ma¤azac›l›k ile
E-ticaret dallar› ile üç alanda finale kalan Kaledekor, KalePlus ile
Sanayi ve Üretim Dal›’nda 2’ncilik, Kalede.com ile Perakende ve
Ma¤azac›l›k Dal›’nda 3’üncülük ödüllerine lay›k görüldü. Toplam
bin 500 baflvurunun yap›ld›¤› Alt›n Örümcek 2008 Web Ödülle-
ri’nde iki ödül birden alan Kaledekor, bu sene KalePlus markas›
ile Elle Decor Dergisi’nin düzenledi¤i Uluslararas› Edida Tasar›m
Yar›flmas›’n›n Türkiye Kategorisi’nde “En ‹yi Mutfak Tasar›m› Ödü-
lü”ne lay›k görülmüfltü.

Awards not enough for
Kaledekor…

At 7th Golden Spider 2008 Web Awards organized in the eve-
ning of June 9, 2009 at Kuruçeflme Arena, websites KalePlus and
Kalede.com were awarded by the jury members of Golden Spider.
Kaledekor, who got to the finals in three disciplines as Industry and
Production, Retail and Merchandising and e-trade was deemed
worthy of 2nd place in the Industry and Production Discipline with
KalePlus and 3rd place in the Retail and Merchandising Discipline
with Kalede.com. Kaledekor, winning two awards at the Golden
Spider 2008 Web Awards to which 1,500 applications were made
in total, had also won the “Best Kitchen Design Award” in the Tur-
key category of the International Edida Design Contest organized
by Elle Décor Magazine with its kalePlus brand. 

Kaledekor ödüle
doymuyor…
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Kütahya Seramik, seramik ustalar›yla aras›ndaki iletiflimi

güçlendirmek, ustalar›n›n ürün ve hizmetler hakk›ndaki soru ve

sorunlar›na an›nda yan›t verebilmek, mesleki bilgi ve becerileri-

ni art›rmak, ürün ve üretim tesislerini tan›tmak amac›yla haz›rla-

d›¤› www.seramikustalari.com internet sitesini hizmete açt›. Kü-

tahya Seramik’le ilgili tüm yeniliklerin yay›nland›¤› sitede, duvar

ve yer karolar› döfleme teknikleri, uygulama sonras› teknik ve

pratik bilgiler, Brezza cam koleksiyonlar› ve döfleme flekilleri

hakk›nda mesleki bilgiler yer al›yor. 

Ustalar, sitede bulunan usta kay›t formu arac›l›¤›yla “Seramik

Ustalar› Kulübü”ne üye olabiliyor, kampanya, e¤itim ve hediye-

lerden yararlanabiliyor. Seramik ustalar›yla buluflma çal›flmalar›-

na h›z veren Kütahya Seramik, 29 Haziran’ 2009’da ifl orta¤› E7

‹nflaat Malzemeleri Yap› Market ustalar› için Kütahya Seramik

fabrikalar›nda bir e¤itim semineri de düzenledi. Seminerde kat›-

l›mc›lara, duvar ve yer karolar› döfleme teknikleri, döfleme önce-

si ve sonras› karfl›lafl›labilecek sorunlar ve çözümleri, teknik ve

pratik bilgiler, Brezza cam koleksiyonlar› ve döfleme flekilleri

hakk›nda mesleki bilgiler verildi.

Kütahya Seramik launched its www.seramikustalari.com inter-
net website it prepared to strengthen communication between
the company and ceramic craftsmen to respond instantly to qu-
estions and problems on products and services of craftsmen to
increase their professional knowledge and skills and to promote
its products and production facilities. The site, where all innovati-
ons relating to Kütahya Seramik are published, contain technical
and practical information on wall and floor tile laying techniques,
technical and practical information regarding post application
and professional information on Brezza glass collections and la-
ying methods.  The craftsmen can become a member to the ce-
ramic craftsmen club and may take advantage of campaigns, tra-
ining and gifts via the craftsmen registration form on the website.
Kütahya Seramik, accelerating its activities for meeting ceramic
craftsmen also organized a training seminar for the craftsmen of
its business partner E7 Building Materials Building market at Kü-
tahya Seramik Plants on June 29, 2009. At the seminar provided
were, information on wall and floor tile laying techniques, prob-
lems which may be placed pre or post application and their
solutions, technical and practical information and professional
details on Brezza glass collections and laying techniques. 

Kütahya Seramik ustalarla bulufltu
Kütahya Seramik meets with craftsmen
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ARK‹V’in aksama-
dan çal›flmas› ve gerekli
güncellemelerin zama-
n›nda yap›lmas› için tüm
gayreti gösteren Arkite-
ra Mimarl›k Merkezi,
2009 y›l› bafl›ndan itiba-
ren yeterli maddi deste-
¤i bulamad›¤› için arflivi
bir süreli¤ine kapatmak
zorunda kalm›flt›. Ard›n-
dan ücretli abonelik mo-
deli ile ARK‹V’i yeniden
açan Arkitera Mimarl›k
Merkezi, arflivin eskisi
gibi herkese ücretsiz
aç›k olmas› için baflka
kaynak aray›fllar›na da
devam etti. Geçti¤imiz
günlerde bu aray›fl mutlu bir flekilde sonland›. ARK‹V projesinin
en bafl›ndan beri destekleyicisi olan Çanakkale Seramik & Kale-
bodur, ARK‹V'i tekrar destekleme karar› ald›. Çanakkale Seramik
& Kalebodur'un üç y›l boyunca ARK‹V'e sponsor olmas› ile Tür-
kiye’nin mimarl›k arflivi, eskisi gibi sürekli güncellenmeye, genifl-
lemeye devam edecek ve Türkiye'deki mimari üretimin bir ayna-
s› olacak. 

Arkitera Architectural Center, which makes every effort so that
ARKIV operates without interruption and the necessary updates
are done on time, had to close the archive for a time period sin-
ce it was unable to get sufficient financial support starting from
the beginning of 2009. Arkitera Architectural Center, which sub-
sequently re-opened ARKIV under a paid subscription model,
continued to search other resources to allow the archive to be
available for everyone free of charge. This search ended happily
in recent days. Çanakkale Seramik & Kalebodur, which was a
supporter for the ARKIV project since the beginning, took the de-
cision to support ARKIV once again. With Çanakkale Seramik &
Kalebodur’s becoming the sponsor of ARKIV for three years, Tur-
key’s architectural archive will continue to be updated and expan-
ded continuously as before and will be a mirror of the architectu-
ral production in Turkey. 

ARK‹V’e
sponsor 

oldu

Çanakkale Seramik & Kalebodur 

becomes
ARKIV’s
sponsor

Eczac›bafl› Yap› Ürünleri Grubu markalar›ndan VitrA’n›n inter-
net sitesi www.vitra.com.tr ve Artema’n›n internet sitesi www.arte-
ma.com.tr, yeni yüzleriyle yay›na bafllad›. Ça¤dafl tasar›mlar› ve
kullan›m kolayl›¤›yla dikkat çeken siteler, tüm ürün bilgilerinin
SAP program› üzerinden güncellenmesine olanak veren dinamik
bir yap›ya sahip bulunuyor. 

Sitelere üye olan profesyonel kullan›c›lar, ürün resimlerini, 2D
ve 3D çizimleri toplu halde bilgisayar›na indirebiliyor. ‹stenirse,
projeler için ihtiyaç duyulan ürünler, farkl› sepetlerde toplanabili-
yor. Ürün seçiminde kolayl›k sa¤layan geliflmifl arama seçenek-
leri, tercih edilen bir ürüne ya da serideki ürünlerin tamam›na ay-
n› anda ulaflma imkân› sunuyor.

The website of VitrA, an Eczac›bafl› Building Products Group
brand, www.vitra.com.tr, and Artema’s website www.arte-
ma.com.tr started publishing with their new faces. The websites
getting attention due to their contemporary designs and ease of
use, own a dynamic configuration allowing all product details to
be updated via SAP program. 

Professional users, who become members of the sites, can
download their product drawings and 2D and 3D drawings col-
lectively to their computers. Optionally, products needed for de-
signs may be collected in different baskets. The advanced se-
arch options affording facility in selection of products allow simul-
taneous access to a selected product or the entirety of the
products in a series.

VitrA ve Artema’n›n
internet siteleri yenilendi

VitrA and Artema’s
websites renewed 
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VitrA Karo’nun Arkitekt Pool

serisine ait mozaik karolar, dün-

ya starlar›n›n kat›l›m›yla görkemli

bir aç›l›fl yapan Antalya Mardan

Palace Hotel’in ana havuzunda,

çocuk havuzunda ve mutfakla-

r›nda kullan›ld›. Havuzda deniz

efektini ortaya koyabilmek için,

VitrA Karo’nun Arkitekt Pool seri-

sine ait mozaik karolar ile mavi-

nin befl farkl› tonuna sahip Arki-

tekt Ral Color serisinden 5x5 cm

ebad›ndaki mozaik karolar, özel

olarak bir araya getirildi. Havu-

zun s›¤ yerlerinde aç›k mavi ton-

lardaki karolar tercih edilirken,

derin yerlerde daha koyu tonlar

kullan›larak orijinal bir etki ortaya

ç›kar›ld›. VitrA Karo’nun uzman

mimar kadrosu, VitrA Arkitekt

Free Style Pool serisine ait karo-

larla otelin çocuk havuzunun sa-

vaklar›n› da tasarlad›. Otelin

mutfaklar›nda; hijyen, bak›m ko-

layl›¤›, kaymazl›k özelli¤i ve dayan›kl›l›¤›yla s›kça tercih edilen

VitrA Arkitekt Porselen serisi kullan›ld›. Personel odalar›nda ise

çizilme ve lekelenmeye karfl› dayan›kl› yap›s›, kolay döfleme ve

bak›m özelli¤iyle dikkat çeken VitrA Rezidans serisi tercih edildi. 

The mosaic tiles from VitrA
Karo’s Arkitekt Pool series were
used in the main pool, children’s
pool and kitchens of Antalya Mar-
dan Palace Hotel which had a
magnificent opening with the par-
ticipation of world stars. To reveal
the sea effect in the pool, the mo-
saic tiles from VitrA Karo’s Arki-
tekt Pool and mosaic tiles of 5x5
cm from the Arkitekt Ral Color se-
ries with 5 different shades of
blue  were joined to bring out a
specific effect. While tiles of light
blue shades were chosen for
shallow parts of the pool, an origi-
nal effect was introduced by
using darker shades in deeper
areas. The expert staff of archi-
tects of VitrA Karo also designed
the weirs of the children’s pool of
the hotel, using tiles from the Vit-
rA Arkitekt Free Style Pool series.
The VitrA Arkitekt Porcelain series
opted frequently for its hygiene,
ease of maintenance and non-

slip feature and resilience was used in the kitchens of the hotel.
The VitrA Rezidans series, drawing attention due to its structure
resistant to scratching and staining, which also has easy laying
and maintenance features, were opted for in staff rooms. 

Mardan Palace’da VitrA imzas›
VitrA’s signature at Mardan Palace
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Çanakkale Seramik & Kalebodur, evine seramik döfletmek iste-
yen tüketicilerin önemli sorunlar›ndan bir tanesi haline dönüflen se-
ramik döfleme ustas› bulma konusunu çözdü. Evine seramik döflet-
mek isteyen herkes, nisan ay›ndan itibaren tecrübeli ve e¤itimli se-
ramik ustalar›na www.kaletech.com internet sitesinden ulaflabile-
cek. Tecrübeli seramik ustalar›n› ayn› çat› alt›nda birlefltirip, Kale-
Tech Usta ‹letiflim Platformu’nu kurarak son tüketicileri büyük bir
dertten kurtaran firma, Platform ile 52 y›ll›k tecrübesini seramik us-
talar›yla paylaflarak, birikimini mesleki tecrübeleriyle birlefltirip kar-
fl›l›kl› katma de¤er yaratmay› hedefliyor. www.kaletech.com internet
sitesine girenler, kendilerine en yak›n ustalara nas›l ulaflabilecekle-
rini ö¤renme imkân›na sahip oluyor. Site, son kullan›c›n›n evi için
seramik döfletmek istedi¤inde yaflad›¤› kalifiye ve güvenilir usta
bulma sorununu tamamen ortadan kald›racak bir çözüm sunuyor.

Çanakkale Seramik & Kalebodur solved the problem of fin-
ding ceramic tile layers which turned into one of the important
problems of consumers wishing to have ceramic tile laid in their
homes. Anyone wishing to do so can access experienced and
trained ceramics craftsmen through www.kaletech.com internet
website starting from April. The firm, which saved the end consu-
mers from a big problem by establishing the KaleTech Craftsmen
Communication Platform, bringing together experienced crafts-
men under the same roof, seeks to create mutual added value
sharing its 52 years of experience with ceramic craftsmen with
the platform, combining its store of knowledge with the crafts-
men’s professional experience. Those entering the website
www.kaletech.com get the chance to learn how they can contact
the craftsmen closest to them. The site offers a solution which will
totally eliminate the problem of finding a qualified and reliable
craftsmen, the end consumer goes through when he wants to
have ceramic tile laid in his home.

Seramik ustas›
arayanlara müjde!

Good news for those
looking for ceramic
craftsmen

Ak›flkan transfer sistemleri ve ekipmanlar› konusunda Avrupa
ve Amerika menfleli 20’den fazla firman›n Türkiye distribütörü ve
sat›fl sonras› hizmet sa¤lay›c›s› Metrans Makina, 11-15 May›s ta-
rihleri aras›nda Almanya’n›n Frankfurt kentinde gerçekleflen 29.
Uluslararas› Kimya Mühendisli¤i, Çevre Koruma ve Biyoteknoloji
Konferans›-Fuar› ACHEMA 2009’da tedarikçileriyle bulufltu. Üç
y›lda bir gerçeklefltirilen fuar› Türkiye’den gelen müflterileriyle bir-
likte ziyaret eden Metrans Makine yöneticileri, her ACHEMA fu-
ar›nda oldu¤u gibi bu sene de befl gün boyunca fuardayd›. Hem
Türkiye temsilci¤ini yürüttü¤ü firmalar›n standlar›n› ziyaret eden
ekip, hem de yeni ürün ve teknolojileri inceleme olana¤› buldu.
Toplam 3 bin 767 kat›l›mc›n›n 134 bin metrekarelik alanda yer al-
d›¤› ve dünyan›n her köflesinden 173 bin kiflinin ziyaret etti¤i fu-
ar›n bu seneki temas› verimlilik, en öncelikli konu ise enerji mali-
yetlerini k›sma yöntemleriydi.

Metrans Makine, which is the Turkish distributor and after sa-
les service provider for more than 20 firms of European and Ame-
rican origin in the field of fluid transfer systems and equipment,
met its suppliers at the 29th International Chemical Engineering
Environmental Conservation and Biotechnology Conference-Tra-
de Fair ACHEMA 2009 held in the city of Frankfurt in Germany
May 11-15. Metrans Makine executives, who visited the fair held
every three years with their customers from Turkey, were at the fa-
ir this year, too, for five days like in every ACHEMA Trade Fair. The
delegation, which visited the stands of firms the firm is represen-
tative for in Turkey, also had the chance to examine new products
and technologies. The theme for the trade fair participated in by
3,767 attendants on an area of 134,000 square meters, visited by
173,000 people from all over the world, was productivity and the
most highlighted topic was the methods for curbing energy costs. 

Metrans Makine 
Achema 2009’da

Metrans Makine at
Achema 2009
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Artema’dan estetik
ve tasarruflu
çözümler…

Küresel ›s›nma ve enerji, banyo ve
mutfaklarda kullan›lan ürünlerin ifllevlerini

de de¤ifltirdi. Su tasarruflu ürünlerin ön
plana ç›kt›¤› sektörde Artema, yeni
serileriyle bu ihtiyaca cevap veriyor.

Aesthetical and
savings providing
solutions from
Artema…
Global warming and energy also change

the functions of products used in the

bathrooms and kitchens. Artema responds

to this need with its new series in the

industry where water savings products are

coming to the forefront. 
Artema, Diagon, Matrix ve ‹lia serilerinden sonra, çanak la-

vabolarla uyumlu yeni ürünü Minimax’› tüketicinin be¤enisine
sunuyor. Minimax, özel debi k›s›c›l› perlatörü sayesinde su tü-
ketimini kontrol alt›na al›rken, modern çizgileriyle banyolar›n
fl›kl›¤›n› tamaml›yor. Yüksek lavabo bataryalar› aras›nda este-
tik formuyla dikkat çeken Minimax’›n debi k›s›c›l› perlatörü, da-
kikada minimum 7,5, maksimum 9 litre su ak›fl›na izin veriyor.
Artema AquaHeat Termostatik Ankastre Dufl Bataryas›, fl›k ta-
sar›m›n›n yan› s›ra, kullan›c›ya suyu istedi¤i s›cakl›kta ayarla-

ma imkân› sunuyor. Termostatik sis-
temiyle, bataryay› her aç›flta suyun

ayn› s›cakl›kta akmas›n› sa¤layan ürün, s›cakl›k
ayar› için suyun bofla ak›t›lmas›na engel olarak
güvenli kullan›ma ve su tasarrufu yap›lmas›na im-

kân veriyor. Bataryada ayr›ca,
su ç›k›fl› için “el du-

flu”, “ç›k›fl ucu” ve
“dufl bafll›¤›” se-
çenekleri bulu-

nuyor. 

Su tasarruflu ürünler
Artema’n›n ›s› ve debi ayarl› özel kartufla sahip

armatürleri, yüzde 90’lara varan su ve enerji tasar-
rufu sa¤l›yor. Kartufl üzerindeki gri halka maksimum
su s›cakl›¤›n› belirliyor, gere¤inden fazla s›cak su
kullan›m›n› önlüyor ve enerji tasarrufu sa¤l›yor. Kar-
tufl mili ayar› sayesinde, suyun maksimum ak›fl› s›-
n›rland›r›l›yor ve normalde 3 bar bas›nçla 20 lt/dak.
olan tüketim, 2 lt/dak.’ya indiriliyor. Maksimum su ve
enerji tasarrufu sa¤layan özel kartuflu ve suyun
ak›fl yönünü belirleyen perlatörüyle fark yaratan D-

Line armatür serisi de Artema’n›n kullan›c›lar›n be¤enisine sun-
du¤u bir baflka ürünü. Banyo, dufl, lavabo, bide, eviye, ankast-
re banyo ve ankastre dufl bataryalar›ndan oluflan seri, yumuflak
hatlar›yla su tasarrufunu estetik bir hale getiriyor. D-Line, +/- 7
dereceye kadar de¤iflken aç›l› perlatörüyle suyun s›çramas›n›
engelleyerek, kullan›c›ya su ak›fl›n› kontrol etme imkân› sa¤l›yor.

After the Diagon, Matrix and ‹lia series, Artema offers its new
product matching bowl basins, Minimax, to the consumer. Mini-
max, thanks to its special flow rate curbing aeriator, controls water
consumption, also complementing the elegance of bathrooms
with its modern lines. The flow rate curbing aeriator of Minimax,
drawing attention with it aesthetical form among high basin taps,
allows minimum 7.5, maximum 9 liters of water flow per minute. Ar-
tema AquaHeat Thermostatic Built-in Shower Tap allows the user
to adjust the temperature of water beside its elegant design. By its
thermostatic system; the product, ensuring that water
runs at the same temperature each time the tap
is turned on, allows safe use and water sa-
vings, preventing water to run unnecessarily
just to set temperature. The tap also offers
“hand shower”, “outlet tip” and “shower he-
ad” options for water outlet. 

Water saving products
Artema’s taps with special cartridges

allowing temperature and flow rate adjust-
ment, allows water and energy savings up
to 90 percent. The gray ring on the cartrid-
ge sets the maximum water temperature,
preventing use of hot water more than ne-
cessary, ensuring energy savings. Thanks
to the cartridge spindle adjustment, the ma-
ximum flow rate of hot water is restricted and
consumption, which is normally 2 lt/min. at 3
bar pressure, is reduced to 2 lt/min. D-Line tap se-
ries on the other hand, which creates a difference with its special
cartridge allowing maximum water and energy savings and its ae-
riator setting the flow direction of water is yet another product offe-
red to the users by Artema. The series comprising bathroom, sho-
wer, basin, bidet, sink, built-in bathroom and built-in shower taps
makes water savings aesthetical, thanks to its soft lines. The D-Li-
ne allows the user to control water flow, preventing splashing of
water by its aeriator with angles varying up to +/- 7 degrees. 

M
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Dünyaca ünlü tasar›mc› Harri Koskinen taraf›ndan Çanakkale
Seramik & Kalebodur için tasarlanan Bond Koleksiyonu, iç bükey -
d›fl bükey özelli¤i ile seramik sektörüne yeni bir heyecan getiriyor.
Toprak, atefl, su ve havan›n büyüleyici formlar›ndan esinlenerek ta-
sarlanan Bond Koleksiyonu ile Koskinen, do¤an›n ritmini ve ak›c›
çizgilerini serami¤e tafl›yarak fark›ndal›k yarat›yor. Bond Koleksiyo-
nu, renkleri, kendine özgü biçim ve boyutlar› ile do¤an›n izlerini ta-
fl›yan çarp›c› atmosferler oluflturuyor. Tasar›m ruhunu tamamlayan
renk seçenekleri ile do¤adaki su, günefl, kum, toprak ve kaya gibi
ö¤elerin tonlar›, karo seramikte hayat buluyor. Kar, sis, deniz, okya-
nus, kömür, kaya, günefl, toprak, kum ve vanilya gibi on farkl› renk
seçene¤ine sahip Bond Koleksiyonu, 19,5x22 cm ebatlar›yla yumu-
flak ve uyumlu çizgileri, s›ra d›fl› yüzeyi, üç boyutlu üretim teknoloji-
si ile iç bükey ve d›fl bükey karolar›n birlikte kullan›lmas›yla ayr›ca-
l›k yarat›yor. Ayr›nt›l› bilgiye www.e-kale.com.tr web sayfas›ndan
ulafl›l›yor.

Nature’s Symmetry: 
The Bond Collection

The Bond Collection designed for Çanakkale Seramik & Kalebo-
dur by world famed designer Harri Koskinen brings new excitement to
the ceramics sector with its concave-convex feature. Koskinen cre-
ates an awareness carrying the written and fluent lines of nature to ce-
ramics by the Bond Collection designed inspired by the enchanting
forms of earth, fire, water and air. The Bond Collection forms striking
atmospheres bearing the traces of nature with its colors, dedicated
forms and dimensions. The choices of color complementing the spirit
of design and the shades of elements like water, sun, sand, earth and
rock in nature find life in ceramic tiles. The Bond Collection offering ten
different choices of color like the snow, fog, sea, ocean, coal, rock,
sun, earth, sand and vanilla creates a difference with simultaneous
use of concave and convex tiles in 19,5x22 cm format with its soft and
harmonious lines, extraordinary surface and the three-dimensional
production technology. Detailed information is available from www.e-
kale.com.tr. 

Do¤an›n Simetrisi: 
Bond Koleksiyonu 

Banyolar›n “Favori” tercihi
Creavit Favori banyo tak›m› çok özel banyolar yaratmak iste-

yenlerin tercihi oluyor. Tasar›m›ndaki kreatif çizgilerin ayr›cal›kl›
k›ld›¤› tak›mda, asma klozet ve lavabonun klasik kullan›mdan
vazgeçemeyenler için tam ayakl› versiyonlar› da bulunuyor. Vitri-
fiye ürünleri içerisinde hantal banyo yap›lar›ndan s›k›lanlar›n be-
¤enisine sunulan Favori serisi, ince ayr›nt›lar› düflünülmüfl ve ta-
sar›mlar›na aktar›lm›fl formu ile dikkat çekiyor. Asma klozet ve la-
vabo ile ergonomik dizayn, tam ayak klozet ve lavabo ile al›fl›la-
gelen rahatl›k, tezgah üstü çanak lavabo ile zarif bir fl›kl›k yarat-
mak mümkün. Üstelik asma lavabolarda dairesel ve köflegen
yap›da çift alternatif imkân› da mevcut. www.creavit.com.tr 

The “Favorite” bathroom pick
The Creavit Favori (Favorite) bathroom set is the pick of the

individuals  wishing to create those very special bathrooms. The
set made distinctive by the creative lines in its design, also featu-
res full pedestal versions for those who cannot give up the clas-
sical use of suspended toiled bowls and basins. The Favori seri-
es, prepared for those tired of the cumbersome bathroom struc-
tures among vitreous ware, draws attention with its forms which
are meticulously tailored and designed. It is possible to achieve
ergonomic design with suspended toilet bowls and basins, tradi-
tional comfort with the full pedestal ones and elegant chic with
the counter top bowl basins. The suspended basins also offer a
double choice: circular and corner types. www.creavit.com.tr
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Duravit, “2nd Floor” banyo serisinde klasik banyo mobilyas›n-
dan uzaklaflarak eve entegre olmaya giden yolu açan dört yeni
mobilya sunuyor. Ünlü tasar›mc› Michael Sieger’in Private Heaven
isimli mimari çal›flmas›ndan ilham alarak Duravit için tasarlad›¤›
2nd Floor serisi, rahatl›¤› ve evin içindeki iletiflimi ön plana ç›kar›-
yor. Çal›flma sonucunda modern ya-
flam kültüründe banyonun gelenek-
sel izole rolünden ç›k›p evin di¤er
bölümleriyle bütünleflmesini gösteri-
yor. Bu yeni bak›fl aç›s› ve uygulama
sayesinde y›kama alan›n›n duvara
monte edilmesine gerek kalm›yor.
Duvara 90 derece aç›yla monte edi-
len yeni tezgâhl› dolap ünitesi, oda
tasar›m› ve düzenine yepyeni bir ba-
k›fl aç›s› getiriyor. 158 cm enindeki
yeni dolap ünitesinin dört adet çek-
mecesi veya ayd›nlat›lm›fl cam rafl›
bölmesi bulunuyor ve ünite bir ya da
iki adet lavabo ile kullan›labiliyor. Su
ve elektrik ç›k›fllar› duvarda kal›yor,
ancak iste¤e ba¤l› olarak sa¤da ya
da solda yer alan mobilyan›n yan ta-
raf› sayesinde görünmüyor. Ayr›nt›l›
bilgi www.duravit.com.tr adresinde
yer al›yor.

Banyonun geleneksel
rolü de¤ifliyor

Duravit offers four new furniture paving the way to becoming
integrated to the home, distancing itself from the classical bath-
room furniture in its second floor bathroom series. The 2nd Floor
series designed for Duravit by the famed designer Michael Si-
eger inspired by his architectural work titled Private Heaven ta-

kes comfort and communication in home
to the forefront. The work demonstrates
the integration of the bathroom with other
segments of the home leaving its traditi-
onal isolated role in the modern living
culture. Thanks to this new perspective
and implementation, there is no need to
mount the washing space on the wall.
The new counter top cabin unit mounted
on the wall at an angle of 90 degrees int-
roduces a brand new perspective to ro-
om design and order. The new cabinet
unit, which is 158 cm wide, has four dra-
wers or illuminated glass shelf depart-
ment and the unit may be used with one
or two basins. Water and electrical out-
lets remain on the wall but are invisible,
thanks to the side of furniture which is si-
tuated on the right or on the left opti-
onally. For detailed information please
see www.duravit.com.tr. 

Bathroom’s traditional
role changing
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Gerçek alt›n ve gümüfl kullan›larak ifllenmifl zarif rölyefleriyle,
hem klasik, hem de modern mekânlara de¤er katacak Aimee se-
risi ile Villeroy & Boch görkemli banyolar yarat›yor. Modernizm ve
gelenekselli¤i bir araya getirdi¤i tasar›m anlay›fl› ile yarat›lan Ai-
mee, krem, koyu k›rm›z›, siyah, k›rm›z›-alt›n, siyah-gümüfl seçe-
nekleri ile farkl› zevkte banyolara hitap ediyor. 45x45 cm boyu-
tundaki siyah, k›rm›z› ve krem renk seçeneklerine sahip s›rl› por-
selen yer karolar› ile banyoda zarif bir bütünlük sa¤layan Aimee,
ceramicplus özelli¤i
ile parlak yüzeyi ko-
layl›kla temizlenebili-
yor. Villeroy & Boch
Aimee duvar karolar›
30x60 cm ve 45x5
cm alternatiflerindeki
fon karolar› 15x90
cm, 7x30 cm, 5x90
cm, 5x30 cm, 2,5x7
cm, 2,5x5 cm ve
1,5x30 cm seçenek-
leri bulunan dekor
karolar› ile farkl› bo-
yutlardaki banyolara
kolayl›kla uygulana-
biliyor.

Villeroy & Boch creates magnificent bathrooms with its Aimee
line which will add value to both classical and also modern spa-
ces with its elegant reliefs applied using real gold and silver. Ai-
mee, created in a design concept, which brings modernism and
traditionality together, addresses bathrooms of different tastes
with its cream, dark red, black, red-gold and black-silver opti-
ons. Aimee, ensuring an elegant wholeness in the bathroom with
its glazed porcelain floor tiles with 45x45 cm black, red and cre-

am color options, may
be cleaned easily,
thanks to its cera-
micplus feature. The
Villeroy & Boch Aimee
wall tiles may be app-
lied in bathrooms of
various sizes easily
with the background
tiles of 30x60 cm and
45x5 cm and
decorative tiles which
offer the formats of
15x90 cm, 7x30 cm,
5x90 cm, 5x30 cm,
2,5x7 cm, 2,5x5 cm
and 1,5x30 cm. 
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The magnificence
of  gold and silver
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Kütahya Seramik
2009 Koleksiyonu
Canvas, Porfido, Illusion, Micromosaic ve

Magmatech, Kütahya Seramik’in farkl›
renk, desen ve tasar›mlar›yla oluflturdu¤u

2009 koleksiyonunun en önemli ürünleri…

Türkiye seramik sektörünün önemli markalar›ndan Kütahya
Seramik, 2009’da yeni koleksiyonlar› ile farkl› ve alternatif
mekânlar yaratma f›rsat› sunuyor. Canvas, Porfido, IIlusion,
Micromosaic ve Magmatech, ebat, renk ve tasar›mlar›yla
banyolarda kendi tarz›n› oluflturuyor. Yeni tekstil dokulu
Canvas, bej, antrasit ve kahve olmak üzere üç farkl› renkte fon
alternatifi sunarken, çiçek motifli 33x66 cm ebad›ndaki dekor
ve 16,5x66 cm ebad›ndaki bordür alternatifi ile de dikkat
çekiyor. Do¤al tafl görünümü veren ve tafl üzerindeki dokular›n
her karoda farkl›laflt›¤› krater dokulu yeni ürün Porfido serisi,

lappato ve naturel yüzey seçenekleri ile rektifiyeli ve
rektifiyesiz olarak üretiliyor. 33x66 cm, 50x50 cm ve 50x100
cm boyutu ile iç ve d›fl mekân kullan›m›na uygun olan seride,
kahve ve bone renk seçenekleri bulunuyor. 

Su efekti ve maden havas›
Parlakl›k ve ›fl›lt›s› ile yer yer da¤›lm›fl su efekti hissi

uyand›ran Illusion, kullan›ld›¤› mekâna mücevher tad›nda
zengin bir hava katarken, metal, k›rm›z›, siyah, krem,
cappucino ve beyaz olmak üzere alt› farkl› seçenek sunuyor.
Retro tarz›nda üretilen son trend ürünlerinden biri olan
Micromosaic serisi, 50x50 cm ebatta siyah ve beyaz renk
alternatifi ile rektifiyeli ve rektifiyesiz olarak üretiliyor. Pötikare
fleklinde par›lt›l› yüzey strüktürü ve özellik aplikasyonlar› ile
hayallerinizdeki mekânlar› tasarlama imkân› sunuyor. ‹ç ve d›fl
mekânlarda do¤al tafl dokusunu hissetmek isteyenler için,
özel olarak tasarlanm›fl Magmatech, ayn› zamanda kayrak tafl›
tarz›nda maden havas› görünümü de yans›t›yor. Gri do¤al tafl
efekti dokusu ile üretilen ürün, alt›n ve platin dekorlar› ile
rasyonel ve estetik mekânlar yaratmaya imkân sunuyor. 

Illusion

Magmatech



125

Kütahya Seramik
2009 Collection
Canvas, Porfido, Illusion, Micromosaic

and Magmatech are the most important

products in the 2009 collection created by

Kütahya Seramik with differing colors,

designs and patterns… 

One of the leading brands of the Turkish Ceramics Industry,
Kütahya Seramik, offers the opportunity to create differing and
alternative spaces by its new collections in 2009. Canvas, Por-
fido, Illusion, Micromosaic and Magmatech create their own
styles in the bathrooms with their sizes, colors and designs. The
new textile textured Canvas offers three different background
alternatives in beige, anthracite and brown; also coming to at-
tention with its floral motif 33x66 cm decorative and 16,5x66 cm
border tiles. The new Porfido series with greater texture giving
out the natural stone look, where the textures on stone differ in
each tile is produced rectified or non-rectified with its lappato
and natural service options. The series, fit for interior or exterior
use in 33x66 cm, 50x50 cm and 50x100 cm formats, offers
brown and bone color options. 

Water effect and mine atmosphere
Illusion, which awakens the dispersed water effect with its

shine and glitter adds a wealthy atmosphere in the taste of je-
wel to its spaces, offering six different options in metal, red,
black, cream, cappuccino and white. The Micromosaic series,
one of the latest trend products produced in retro style, comes
in rectified or non-rectified, in 50x50 cm black and white color
options. It allows you to design the spaces in your dreams with
its checker board glittering surface structure and feature appli-
cations. Magmatech designed especially for those wishing to
feel the natural stone texture in interiors and exteriors also ref-
lects the look of mines with quartzite slate style. The product,
which has a gray natural stone effect texture, allows creation of
rational and aesthetic spaces with gold and platinum
decorative tiles. 

Çanakkale Seramik & Kalebodur, do¤all›¤› sevenler için tra-
verten dokulu Natura serisini ç›kard›. Mekânlara do¤an›n gizem-
li güzelli¤i ve esteti¤ini tafl›may› hedefleyen Natura, do¤al tafla
yak›n, 30x60 cm ebatlar›nda rölyefli s›rl› porselen karo olarak üre-
tiliyor. Üç farkl› renk alternatifi ile yumuflak yüzey dokulu bir görü-
nüme sahip seri, zemin ve duvarlarda kullan›ma imkân veriyor.
Kemik, bej ve noce renklerde tüketicinin be¤enisine sunulan Na-
tura; evlerin banyo, antre, yatak odas› ve oturma odalar›n›n yan›
s›ra, restoran, ma¤aza, otel, ofis ve al›flverifl merkezlerinin yer ve
duvar kaplamas›nda ideal bir ürün olarak öne ç›k›yor. Özellikle
d›fl mekânlarda ve havuz kenarlar›nda kullan›labilmesi için an-
tisilip karolar› da bulunuyor. Porselen özelli¤inin getirdi¤i avantaj-
la dona dayan›m› yüksektir. www.kale.com.tr

Çanakkale Seramik & Kalebodur launched the Natura series
with travertine texture for those who love the natural. Aiming at
carrying the mysterious beauty and aesthetics of nature to spaces,
is produced as reliefed glazed porcelain tile in 30x60 cm formats
close to natural stone. The series with a soft surface texture look
with three different color choices allows usage on floors and walls.
Natura, offered to the consumers in colors bone, beige and noce,
moves forward as an ideal product in floor and wall covering of
restaurants, stores, hotels, offices and shopping centers beside
bathrooms, lobbies, bedrooms and living rooms of homes. The
series also offers anti-slip tiles for use in exteriors and pool sides.
Frost resistance is high thanks to the advantage offered by the
porcelain nature. www.kale.com.tr

Seramikte 
traverten dokusu

Travertine texture 
in ceramics

Porfido
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Türkiye seramik sektörünün öncü
kurulufllar›ndan olan Seranit, 2009
trendlerini benzersiz renk ve ebat seçe-
nekleri ile ev ve bahçelere tafl›yor. Sa-
dece Seranit’e özel efektlere sahip do-
¤al tafl dokulu, mermer, ahflap ve cam
efektli ürünler gelifltirerek ev ve bahçe-
lerinize yepyeni bir stil kazand›r›yor.
Farkl› ihtiyaçlar için “30x30”, “30x60”,
“60x60”, “46x46” ve “60x120” cm ebat-
lar›nda tasarlanan ürünler, birçok renk
ve efekt alternatifiyle sunuluyor. Ev de-
korasyonunda da s›n›rlar› ortadan kal-
d›ran Seranit, genifl ürün yelpazesi içeren “Serahome” konsepti ile
ev ve bahçelerinizi renklendiren, birbirinden farkl› tasar›mlar› tek
çat› alt›nda bir araya topluyor. Seranit, evlerin iç ve d›fl mekânlar›n-
da yarat›c› çözümler arayanlar için, farkl› uygulama teknik ve
çözümleriyle, ev ve bahçe keyfini yepyeni bir boyuta tafl›yor. 

Ev ve bahçelere özel dokunufl

One of the Turkish ceramics industry’s le-
ading institutions, Seranit, carries its 2009
trends to homes and gardens with unique co-
lor and size options. Developing natural stone
textured marble, wood and glass effect pro-
ducts special to only Seranit, it introduces a
brand new style to your homes and gardens.
The product designed in sizes “30x30”,
“30x60”, “60x60”, “46x46” and “60x120” cm
for different needs are offered in various color
and effect choices. Removing borders in ho-
me decoration, Seranit brings together de-
signs each different from each other coloring

your homes and gardens with the “Serahome” concept which
has a broad product range under a single roof. Seranit carries
enjoyment of the home and the garden to a brand new dimensi-
on by different application techniques and solutions for those
seeking creative solutions in the interiors and exteriors of homes. 

Aveo banyo serisinin oval formlar›, banyolara kusursuz este-
tik anlay›fl›n› tafl›yor. Bambu ve ceviz ile kombine edilen Aveo,
günlük yaflam stresinden kabu¤a çekilifli sembolize eden yu-
murtan›n formlar› ile banyosunda s›ra d›fl› ve keyifli bir atmosfer
yaratmak isteyenlere hitap ediyor. Hayat›n bafllang›c›n› semboli-
ze eden yumurtan›n enerjisini, mükemmelli¤ini ve formlar›n› ban-
yolara tafl›yan Conran & Partners taraf›ndan Villeroy & Boch için
özel olarak tasarlanan Aveo yumurtan›n eflsiz oval formunu ku-
sursuz bir görsellik içinde sergiliyor. Banyodaki her bir ürün için
farkl› boyut ve tasar›mlar› ile seçenek zenginli¤i sunan Aveo, bu
özelli¤i ile evlerin daha öznel ve özel k›l›nmas›n› sa¤l›yor. Tüm
banyo unsurlar› ile uyumla kullan›labilecek havluluk, ask›l›k, los-
yon tepsileri ve tuvalet seti aksesuarlar da Villeroy & Boch ürün
yelpazesinde yer al›yor.

The oval forms of the Aveo bathroom series carry the perfect
aesthetic concept to the bathrooms. Combined with bamboo and
walnut, Aveo addresses those wishing to create an extraordinary
and enjoyable atmosphere in their bathrooms with egg forms
symbolizing withdrawal into a shell from the stress of daily life.
Aveo, designed especially for Villeroy & Boch by Conran & Part-
ners carrying the energy, perfection and forms of the egg symbo-
lizing the inception of life to bathrooms, displays the unique oval
form of the egg in a perfect visuality. Offering a wealth of options
with its different sizes and designs for each product in the bathro-
om, ensures that homes become more subjective and special by
this feature. Accessories like towel holders, holders, lotion trays
and toilet sets which can be used in harmony with all bathroom
elements are part of the Villeroy & Boch product range, too. 

Special touch for homes and gardens 

Oval formuyla Aveo Oval shaped Aveo 
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Kale Banyo, ürün gam›na projeler
için üretti¤i banyo ve mutfak arma-
türlerini de ekledi.  Metro, Domino
ve Golf olarak üç seri olarak su-
nulan armatürler, tasar›mlar›n›n
yan› s›ra minimum seviyedeki
su tüketimleri ile dikkat çeki-
yor. Klasik çizgileri ile her
tarza uyum sa¤layan Met-
ro, dayan›kl› yap›s› ile y›llar
boyu güvenli bir kullan›m su-
nuyor. Minimalist bir tasar›m anlay›fl›n›n izinden giden
Domino, yumuflak hatlar›yla dikkat çekiyor. Serinin silindirik
gövdesi, yal›n bir güzelli¤i temsil ediyor. Kompakt çözümler için
ideal boyutlara sahip Golf ise küçük ve köfle lavabolarla fl›k çö-

zümlere olanak tan›yor. Serilerin döner bo-
rulu, döner gövdeli, aplike ve pull-out evi-
ye bataryalar› da tasar›mlar› ve ekonomik
su kullan›mlar› ile mutfaklar için alternatif-
ler oluflturuyor. Çevrenin korunmas› konu-
sundaki duyarl›l›¤›n› üretim aflamalar›na
da yans›tan Kale, suyun her damlas›na
sahip ç›kan armatürler gelifltiriyor. Tüm
tek kumandal› banyo ve mutfak armatür-
lerinin bünyesinde bulunan seramik disk-
li kartufl, çift kademeli kontrol sistemi sa-

yesinde yüzde 50 su tasarrufu sa¤l›yor. Ar-
matürlerin ucundaki Honeycomb perlatör, suyu ha-

va ile kar›flt›rarak köpüklü ve sessiz bir su ak›fl› sa¤larken
su tasarrufuna da yard›mc› oluyor. www.kalebanyo.com

Kale added bathrooms and kitchen taps produced for pro-
jects to its bathroom product range. The taps, offered in three
series as Metro, Domino and Golf, draw attention in addition to
their designs with their minimum level of water consumption.
Metro, matching all styles with its classical lines, offers safe usa-
ge over the years with its resilient structure. 

Domino, following a minimalist design concept, comes to at-
tention with its soft lines. The cylindrical body of the series rep-
resents a plain beauty. Golf, on the other hand, with ideal di-
mensions for compact solutions, allows elegant solutions with
compact and corner basins. 

The rotating pipe, rotating body, applied and pull-out sink
taps in the series form alternatives for kitchens with their de-
signs and economical water consumptions. Kale, reflecting its
sensitivity for environmental protection to production phases,
is developing taps owning each drop of water. The ceramic
disk cartridge in all single control bathroom and kitchen taps
allows 50 % water savings, thanks to its double face control
system.

The honeycomb aeriator at the tip of the taps assists in wa-
ter saving while affording a bubbly and quiet water flow, mixing
water with air. www.kalebanyo.com

Kale’den mutfak ve banyo armatürleri

Kitchen and bathroom taps from Kale 

Domino

Golf
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The attention drawing model of the 4Life bathtub series desig-
ned by the German design firm NOA for VitrA, Pure, creates a uni-
que space of usage in bathrooms with its foldable wooden lid co-
vering the top of the bathtub as a whole. It is possible to lie down
or sit on Pure which has the hydromassage option when its lid with
standing human weight and water is closed. Pure, transforming in-
to a personal care space from a bathtub by a single motion matc-
hes the warmth of natural materials with a plain design line. Pure
bathtubs may be used with white acrylic front panels in addition to-
Zebrano or mountain texture models matching VitrA’s Shift series
bathroom furniture. For detailed information, see www.vitra.com.tr.

VitrA için Alman tasar›m firmas› NOA taraf›ndan tasarlanan
4Life küvet serisinin dikkat çeken modeli Pure, küvetin üzerini
bütünüyle örten katlanabilir ahflap kapa¤›yla, banyolarda ben-
zersiz bir kullan›m alan› yarat›yor. Hidromasaj alternatifine sahip
Pure’un, insan a¤›rl›¤›na ve suya dayan›kl› kapa¤› kapat›ld›¤›nda,
üzerinde uzanmak ya da oturmak mümkün oluyor. Tek bir hare-
ketle, küvetten kiflisel bak›m alan›na dönüflen Pure, do¤al malze-
menin s›cakl›¤›n›, yal›n bir tasar›m çizgisiyle harmanl›yor. Pure
küvetler, VitrA’n›n Shift serisi banyo mobilyalar›yla uyumlu zebra-
no veya da¤ dokulu modellerin yan› s›ra, beyaz akrilik ön panel-
lerle de kullan›labiliyor. Ayr›nt›l› bilgi www.vitra.com.tr adresinde
yer al›yor.

Küvette kiflisel bak›m
alan›na; 4Life Pure

From a bathtub 
to a personal care
space; 4Life Pure   
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Dünyan›n en köklü ve tan›nm›fl karo seramik ve
banyo markas› markas› Villeroy & Boch, günün neo-
barok trendlerini zengin tasar›m anlay›fl›yla yan yana
getirdi ve Memento New Glory’yi yaratt›. Klasik tarz›-
n›n vazgeçilmez ö¤elerini “Duygular flehvetle bulufl-
tu” söylemiyle yeniden yorumlayan Villeroy & Boch yi-
ne her zamanki iddia ve kalitesini sergiliyor. Eczac›-
bafl› Toplulu¤u’nun ço¤unluk hisselerine sahip oldu-
¤u Villeroy & Boch Karo Bölümü’nün geçti¤imiz y›l
büyük be¤eni toplayan karosu New Glory, günün
neo-barok trendlerini zengin tasar›m anlay›fl›yla yan
yana getiren Memento lavabo ile birleflince ortaya
uyumuyla göz dolduran Memento New Glory ç›km›fl-
t›. Bu y›l Villeroy & Boch, zevk ve ihtiflamdan ilham
alarak daha da cazip hale getirdi¤i Memento New
Glory Platinum ile s›n›f›nda büyük bir de¤iflime öncü-
lük ediyor. Yüksek kaliteyi imzas› ile taçland›ran Ville-
roy & Boch, platinin eflsiz ve seçkin yap›s›yla banyo
konseptinde yepyeni bir sayfa aç›yor.

‹htiflam ve safl›k banyolarda

The world’s most established and renowned
ceramic tile and bathroom brand Villeroy & Boch
created the Memento New Glory, bringing toget-
her the neo-baroque trends of the day with its rich
design concept. Villeroy & Boch, re-interpreting
the indispensible elements of its classical style
with the motto “Senses meet sensuality” once
again displays its ever present ambition and qu-
ality. When New Glory, the tile which drew great
appreciation past year by Villeroy & Boch tile seg-
ment of which Eczac›bafl› Group holds majority
shares, combined with the Memento basin which
brought together the neo-baroque trends of the
day with a rich design concept; the Memento New
Glory which pleases the eye with its harmony, was
born. This year, Villeroy & Boch leads a major
change in its class with the Memento New Glory
Platinum Series which has become  even more
attractive inspired by pleasure and magnificence.
Villeroy & Boch, crowning high quality with its sig-
nature, opens a brand new page in the bathroom
concept with the unique and distinguished struc-
ture of platinum. 

Magnificence and purity in
bathrooms 
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VitrA’n›n, Alman tasar›m firmas› NOA imzas›n› tafl›yan yeni mo-
düler banyo serisi Shift,  boyutlar›, alan kullan›m› ve kombinasyon
çeflitlili¤iyle hayal gücünü zorluyor. Her büyüklükte banyoya uy-
gun üç genifllik, iki yükseklik ve iki derinlik seçene¤iyle sunulan
banyo mobilyalar›yla uyumlu seramik banyo ürünleri, fark yarat›-
yor. Shift serisinde yer alan on iki lavabo, üç klozet, iki bide ve dört
farkl› kaplama seçene¤iyle sunulan 160 mobilya ünitesi, banyo
alan›n› en ideal flekilde kullanmaya imkân sa¤l›yor. Ürünlerin ek
parçalar› de¤ifltirilerek, boyutlar› farkl›laflt›r›larak ve kaplama alter-
natifleriyle zenginlefltirilerek,
benzersiz banyo mekânlar› ya-
ratmak mümkün oluyor. Tüm ay-
nalar›nda bulunan ayd›nlatma
üniteleri, dar banyolar için kayar
mekanizmal› dolap çözümleri,
“kendinden kapanma” özelli¤ine
sahip mentefle sistemleri gibi
benzersiz detaylar› ise bütünsel
banyo anlay›fl›n›n en fl›k örnekle-
rinden birini oluflturuyor. Ayr›nt›l›
bilgi www.vitra.com.tr adresinde
yer al›yor.

VitrA’s new modular bathroom series Shift, bearing the signa-
ture of the German design firm NOA, pushes the limits of imagi-
nation with its sizes, use of space and diversity of combinations.
The ceramic bathroom ware matching bathroom furniture, offe-
red in two width, two height and two depth options fit bathrooms
of every size, creating a difference. 160 furniture units offered
with twelve basin, three toilet bowl, two bidet and four different
coating options in the Shift series allow ideal usage of bathroom
spaces. It is possible to create unique bathroom spaces by

changing the additional parts of
products, differentiating sizes
and enriching through coating
alternatives. Unique details like
lighting units found on all mir-
rors, cabinet solutions with sli-
ding mechanisms for compact
bathrooms and hinged systems
with the “self close” feature cre-
ate one of the most elegant
examples of the integral bath-
room concept. For detailed in-
formation, see www.vitra.com.tr. 

Shift, hayal gücünü
zorluyor!

Shift pushes the limits

of imagination


