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Yazim Kurallan
Seramik malzemelerle ilgili (Cam, Cimento, Emaye dahil) orijinal aragtirma,
davetli makale, derleme, teknik rapor ve haber tiiriindeki yazilar bilgisayarda
yazilmis olarak PC Word belgesi formatinda e-posta ile iletilmeli, ayrica kagit
ciktist da Tiirkiye Seramik Federasyonu adresine gonderilmelidir. Yazar,
makalesinde yer alacak gorsellerin 304 dpi ¢6ziiniirliikte elektronik olarak
tarayip CD’de teslim etmelidir. Eger bu miimkiin degilse mutlaka dia ve kart
bask: (10x15 cm) seklinde géndermelidir. Yazilarda kullanilan sekil, sema
grafikler “Word Belgesi” igine yapigtirilmamali, her biri tek bir resim belgesi
olarak CD ile gonderilmelidir. Kullanilan kaynaklar metin iginde
numaralandirilmali, metin sonunda mutlaka toplanmalidir. Bilim ve sanat
makalelerinde 6zet kismimin olmasi zorunludur. Génderilecek makalelerin
maksimum 18 bin s6zciigii gegmemesi gerekmektedir. Gonderilen ya da istenen
her yazimin kabul edilip edilmemesi ya da diizeltme istenmesinde Yaymn Kurulu
tam yetkilidir. “Sanatsal ve Bilimsel” baghg1 altinda degerlendirilecek makaleler
mutlaka en az bir hakem tarafindan degerlendirildikten sonra Yaym
Kurulu'nca incelenmektedir. Dergideki yazilardan kaynak gostermek kosuluyla
alint1 yapilabilir. Dergiye génderilen yazilar yayinlansin ya da yayinlanmasimn
yazarina iade edilmez. Ozgiin ya da derleme yazilardaki bilgiler ve gériisler
yazarm sorumlulugundadir. Ticari reklamlar firmalarin sorumlulugundadir.
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UNICERA'nin Temast: Surdarilebilirlik

Unicera’s Theme: Sustainability

Sektortimiiziin  Degerli
Uyeleri,

Sektoriimiizii bir araya ge-
tiren yeni y1l toplantistnt Tir-
kiye Seramik Federasyonu ola-
rak bu y1l, diinyanin kars1 kar-
stya kaldig1 kiiresel kriz ve
Tiirkiye'ye etkilerine ayirdik.
Toplantimizda gectigimiz y1-
lin muhasebesini yapmaya,
2010 y1lina yénelik beklentile-
ri paylagip tartismaya gayret et-
tik. Italya ve Ispanya’dan kati-
lan degerli bagkanlarla hepi-
mizin yararlandig; bir teati top-
lantist oldugunu umut ediyo-
rum. Sektértimiiziin gtic birli-
giicinde olmasi, tiim tireticile-
rimizin federasyonumuzun ¢a-
tist altinda toplanmast ve hiz-
met almasi bizim temel amaci-
miz. Federasyon catisi altinda-
ki SEREFe, teknik seramik tire-
ticilerinin de katilmasiyla, der-
negin, Teknik Seramik ve Refrakter Ureticileri Dernegi olmast bizi bu ama-
cimiza daha da yakinlagtird.

Federasyon olarak 2009 yilinda gergeklestirdigimiz; sektoriimiiziin rekabet
gliclinii artirmak ve gelistirmek tizere, basta enerji, yatirim iklimi ve disa agi-
lim konularinda yaptigimiz gahsmalarimiz stirdiirtiyoruz. thracat giictimii-
zii artirmak adina, DTM, OAIB ve Tiirk Seramik Federasyonu koordinasyo-
nu ile sektor temsilcilerinin katilimiyla ortak bir akil ve vizyon olusturma ¢a-
balarimiza devam ediyoruz. Seramik sekt6riiniin 2015 yilt hedefi, olan mar-
ka degerini yiikseltmek ve bu vizyon gercevesinde, hedef pazarlarin 6nce-
liklendirilmesi, bu hedef pazarlara yénelik aksiyonlarin netlegtirilmesi ve sek-
torle ilgili diger kritik konular belirlenmesi y6niinde ¢alismalarimuzi artirtyoruz.
Tiirk seramik sektoriiniin temsil giiciinii artirmak, Avrupa seramik sektorii
igine daha ¢ok entegre olmak i¢in Ceram Unie-CET nezdinde her tiirlii caligtay
ve genel kurulda sektoriimiizii temsil etme ve derneklerimizin Avrupa Bir-
ligi (AB) nezdindeki derneklere tiye yapma gayretlerimizi siirdiiriiyoruz.

Bu amagla Subat ayinda yapilan Briiksel gezisinde Cerame-Unie yone-
ticileri ve bagkan ile bir araya gelerek Tiirk seramik sanayi hakkinda onlart
bilgilendirdik. AB’'de sektSriimiizii ilgilendiren gelismeler haklunda bilgi edin-
dik. Ayrica Avrupa Parlamentosu ve Avrupa Komisyonu'nda Ttirkiye'yi il-
gilendiren AB ile sektorel sorunlar konusunda bilgi alisverisinde bulunduk.
Mart ayinda ise Cin'e yapacagimiz ziyaretle Shanghai ve Guangzhou Foshan
bolgelerindeki seramik ireticilerini gezerek, Cin seramik sektoriinii yakindan
tarumaya ve sektortimiiz adina gelismeleri degerlendirmeye calisacagiz.

UNICERA Uluslararast Seramik ve Banyo Fuari'min uluslararasi giictintin
artirilmast igin calismalarimiza devam ediyoruz. 22. UNICERA Fuarr'nda ni-
hai tiiketici ile bulusacak, sektordeki yenilik heyecanini paylasacak ve satis
perspektiflerimizi olusturacagiz.

Bu yil, UNICERA Fuart'nin temasin “Stirdiiriilebilirlik, Eko Tasarim, Diin-
ya Uzerindeki Trendler ve Su Tasarrufu” iizerine belirledik. Bu konuda yer-
li ve yabanci uzmanlarn, tasarimcilarn, mimarlarimn, biirokratlarimizin ve ba-
kanlarimizin katihmiyla zengin igerikli bir etkinlik takvimi hazirladik. Bu et-
kinliklerin nihai tiiketicinin yaru sira, mimar ve tasarim diinyasindaki kigilerin
de ilgisini ¢ekecegini diistintiyoruz.

Son yillarda, Tiirkiye'nin komsularmin UNICERA'ya yogun bir ilgi gés-
terdigini gozlemlemistik. Bu y1l da bu ilginin artmasi icin yaptigimz calig-
malarin yararini gérmeyi arzu ediyoruz. Ulkemizin yakin cografya ve Kuzey
Afrika’ya déniik ihracati gelistirme stratejisine fuarmn biiyiik katki yapacag1-
na inaniyoruz. Fuarm tiim sektSriimiize hayirl olmasiru diliyor, katihmer fir-
malarimiza bagarilar diliyorum.

Saygilarimla.

Turkiye Seramik Federasyonu Yonetim Kurulu Baskani
Zeynep Bodur Okyay

Chairman, Board of Directors Ceramics Federation Turkish

Esteemed Members of our
Industry,

This year as Turkish Ceramics
Federation we dedicated our new
year’s meeting which brings to-
gether our whole industry, to the
global economic downturn the
world has faced and its impact on
Turkey. At our meeting, we stri-
ved to take an account of the pre-
vious year and sharing and dis-
cussing the expectations for 2010.
I hope that it has been a conferen-
ce of exchanges we all benefited
with the participation of esteemed
presidents from Italy and Spain.
Our fundamental objective is that
our industry is in a unity of efforts,
that all our manufacturers come to-
gether and receive services under
the roof of our Federation. Techni-
cal ceramic manufacturers joined
SEREF which is a Federation
member, with the association taking
the name of Technical Ceramics and Refractory Manufacturers Association moving
us closer to this objective.

We are pursuing our activities in areas lead by energy, investment climate and
opening to outside, to increase and develop the competitiveness of our industry which
we performed in 2009 as a Federation. In the name of enhancing our export potency,
we are continuing with our efforts for building a common intelligence and vision
with the participation of sector representatives under the coordination of UFT, OAIB
and Turkish Ceramics Federation. We are increasing our efforts in line with year
2015 target of the ceramic industry which is raising the brand value; we are increasing
our efforts on prioritization of target markets, clarification of actions towards such
target markets and identification of other critical issues relating to the industry. We
are continuing with our efforts on increasing the representation power of the Tur-
kish ceramic industry to represent our industry in any workshops and at general
meetings at Ceram Unie-CET to be further integrated into the European ceramic
industry and to make our associations members of associations in the European Uni-
on (EU).

In the Brussels trip held in February to that end, coming together with Cera-
me-Unie directors and president, we briefed them on the Turkish ceramic industry.
We gathered information on developments concerning our industry in the EU. Furt-
hermore, we exchanged information on sector problems in EU which concern Tur-
key at the European Parliament and European Commission. In March, we will take
a trip to China; touring the ceramic manufacturers in Shanghai and Guangzhou
Foshan regions, we will try to get to know the Chinese ceramic industry closely, eva-
luating the developments in the name of our sector.

We are continuing with our efforts for enhancing the international power of UNI-
CERA International Ceramic and Bathroom Trade Fair. At 22nd UNICERA Tra-
de Fair, we will meet the final consumer, share the enthusiasm for innovation in the
industry and build our sales perspectives.

This year, we set the theme of UNICERA Trade Fair on “Sustainability, Eco
Design, World Trends and Water Savings”. We prepared a rich activity calendar
with the participation of local and international experts, designers, architects, bu-
reaucrats and ministers. We believe that these events, in addition to the final con-
sumer, will be of interest also to architects and people in the world of design.

In recent years, we had observed that Turkey’s neighbors displayed great inte-
rest in UNICERA. We hope that we will see the results of the activities we had to
increase this interest. We believe that the trade fair will make a major contribution
to the strategy of developing exports to our country’s neighboring geography and
North Africa. I hope that the trade fair is beneficial to our whole industry, wishing
success to our participating firms.

Best regards.

SERAMIK
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’ OSerqmik sektdrii 2010”’u degerlendirdi
Ceramic indusiry evaluates 2010

2 Seramik sektéri hedefe odaklandi
Ceramic industry focused on the target

EKONOMI-POLITIK / ECONOMY-POLITICS

3 MB, 2010 enflasyon tahminini ylikseltti
Central Bank raises inflation prediction for 2010

3 2 “Ekonomide toparlanma egilimi giicleniyor”
“Trend of recovery strengthens the economy”

ENERJI-CEVRE / ENERGY-INVOREMENT

4 Ruzgar enerjisinde Avrupa’da 13’lnciiyiiz
We are 13th in Europe in wind energy

SEKTOR SOYLESI / SECTOR INTERVIEW
4 SERKAP Ydnetim Kurulu Bagkani /
Chairman of Board of Direcfors Ahmet Tahsin Yamaner
“lyi calsanlann sorunlarn olmaz”
“Good workers won’t have problems”

8 SERAMIK

FUAR / FAIR

4 UNICERA, 22. kez kapilanni aciyor
UNICERA opens its gates for the 22nd fime

FUAR SOYLESI / FAIR INTERVIEW

5 TUYAP Yénetim Kurulu Baskani / Chairman of the Board
Biilent Unal:
“UNICERA, bdlgenin en biiyiik, en etkili bulusma noktasidir”
“UNICERA is the largest, most effective meeting
point of the region”

AKTUEL / ACTUEL

5 20 bin liralk seramik tabak
Ceramic plate worth 20,000 Liras

FIRMA SOYLESI / FIRM INTERVIEW

6 Bien Seramik Genel Midiirl (General Manager) Metin Savci:
“i¢ pazarda ciromuzu yiizde 20 artirdik”

“We boosted our turnover by 20 percent

in the domestic market”

6 Hitit Seramik Yénetim Kurulu Baskani (Chairman of the Board)
ibrahim Hizal:
“Krize ragmen ciromuz ylizde 15 arth”
“Our turnover grew by 15 percent despite the crisis”
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Seramik sektort 2010'y

degerlendirdi

Her yil diizenli olarak gerceklestirilen
Tlrkiye Seramik Federasyonu Sektor
Toplantisi’nin bu yil, yurt digindan da ¢ok
onemli katilimcilari vardi. Italya ve Ispanya
seramik sektori temsilcileriyle Tlrk seramik
sektor temsilcilerinin bir araya geldigi
toplantida 2009 durum degerlendirmesi ve
2010 perspektifi konusuldu.
Turkiye Seramik Federasyonu (SERFED) tarafindan her yil du-
zenlenen, sektoér temsilcilerini bir araya getirmeyi ve yilin deger-
lendirmesini yapmayi amaglayan Seramik Sektor Yeni Yil Top-
lantisi, 29 Ocak 2010 tarihinde gergeklestirildi. Bu seneki toplan-
tiya yurtici ve yurt disindan énemli konusmacilar da katildi. Grand
Hyatt Otel'deki toplantinin ev sahipligini SERFED Y&netim Kuru-
lu Baskani Zeynep Bodur Okyay yapti.

italyan Seramik, Sihhi Tesisat ve Refrakter Ureticileri Birligi
(Confindustria Ceramica) Baskani Armando Cafiero, Ispanya Se-

Ceramic
industry
evaluates 2010

This year, there were very important international
participants of the Turkish Ceramics Federation
Industry Meeting held regularly every year. A
situation evaluation was made for 2009 and the
perspective for 2010 was addressed at the
meeting which brought together the
representatives of Italian and Spanish ceramic
industries and representatives of the Turkish
ceramics industry.

Ceramic industry new year’s meeting held regularly each year
by Turkish Ceramics Federation (SERFED), seeking to bring to-
gether sector representatives and carrying out and evaluation of
the year was held on January 29, 2010. Distinguished speakers
from abroad and within the country attended this year’s meeting.
SERFED Chairman of the Board, Zeynep Bodur Okyay, hosted
the meeting at Grand Hyatt Hotel.

Italian Ceramic, Sanitary Ware and Refractory Manufacturers
Association (Confindustria Ceramica) President Armando Cafie-

SERAMIK
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SEKTOR
TOPLANTI

29 OCAK 2010

Ibrahim Bodur

ro, Spanish Ceramic Manufacturers Association (ASCER) Sec-
retary General Pedro Riaza, Undersecretary of Foreign Trade Ah-
met Yakici, Undersecretary of Ministry of Industry and Trade Ali
Boga and economist-columnist Ege Cansen attended the mee-
ting as speakers. The dinner after the meeting brought Minister
of State in charge of Sports Faruk Nafiz Ozak, former Minister of
Industry and Trade Ali Coskun, Italy’'s Ambassador to Ankara Car-
lo Marsili and Kale Group Founder and Honorary President Ibrahim
Bodur, together with the representatives of the industry.

Making a short speech at the function, SERFED President Zey-
nep Bodur Okyay thanked the sector representatives attending
the Turkish Ceramics Federation industry meeting and the im-
portant names of the world of politics and economics who did not
leave them alone on such an important day. Faruk Nafiz Ozak,
Minister of State in charge of Sports, also gave a short speech
for the guests attending the dinner.

“We are servants of the private sector”

Stressing that Turkish ceramics industry’s being listed among
the top ten countries of the world was achieved through efforts and
endeavors of sector representatives, Ozak noted that the growth
in 2006 and 2007 must be re-captured. Stating that the construction
industry went through a decline during the global downturn, Ozak
noted that it is a must to go back to the times before. Drawing at-
tention to the fact that unemployment was 19 percent in Spain,
Ozak stressed that unemployment in Turkey was 14 percent. Mi-
nister Ozak, who said; “We are the servants of the private sec-
tor” added; “Turkey borrows at very low interest rates. A further
drop in interest rates will increase investments. The sector, which
combines earth and fire, will develop. Turkey experiences prob-
lems with energy. As such problems are overcome, the ceramics
industry will get to better places”.

Kale Group’s Founder and Honorary President Ibrahim Bodur,
in his speech, thanked participants. Describing the journey to the
present of Turkish industry and ceramics sector, Bodur empha-

11
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Soldan saga/ Left in right: Carlo Marsili, Selva Marsili, Zeynep Bodur Okyay

SEKTOR-PANORAMA / SECTOR-PANORAMA

ramik Ureticileri Birligi (ASCER) Genel Sekreteri Pedro Riaza, Dig
Ticaret Mustesar Ahmet Yakici, Sanayi ve Ticaret Bakanligi Mus-
tesar Ali Boga, ekonomist-yazar Ege Cansen toplantiya konus-
maci olarak katildi. Toplanti sonrasi diizenlenen yemek, Spordan
Sorumlu Devlet Bakani Faruk Nafiz Ozak, Sanayi ve Ticaret eski
Bakani Ali Coskun, Italya’nin Ankara Biyikelgisi Carlo Marsili ve
Kale Grubu Kurucusu ve Onursal Baskani Ibrahim Bodur'u da sek-
tor temsilcileriyle bir araya getirdi.

Yemekte kisa bir konusma yapan SERFED Baskani Zeynep
Bodur Okyay, Turkiye seramik Federasyonu Sektdr Toplantis’'na
katilan sektdr temsilcilerine ve bu énemli giinde kendilerini yalniz
birakmayan siyaset ve ekonomi diinyasinin dnemli isimlerine te-
sekkir etti. Spordan Sorumlu Devlet Bakani Faruk Nafiz Ozak da
yemege katilan konuklara hitaben kisa bir konusma yapti.

“Biz 6zel sektoriin hizmetkariyiz”

Turk seramik sektériintin diinyanin ilk on tlkesi arasinda yer
almasinin, sektér temsilcilerinin gayreti ve calismasiyla gercek-
lestigine vurgu yapan Ozak, 2006-2007 yillarindaki biyiimeyi ya-
kalamak zorunda olduklarini belirtti. Global krizde insaat sektdrinin
disus yasadigini ifade eden Ozak, eski glnlere dénlsiin sag-
lanmasi gerektigini aktardi. Ispanya’da issizligin yiizde 19 oldu-
guna dikkat ceken Ozak, Turkiye'deki issizligin ise ylizde 14 ol-
dug@una vurgu yapti. “Biz 6zel sektdriin hizmetkariyiz’ diyen Ba-
kan Ozak sunlar soyledi: “Turkiye cok diisiik faizle borclaniyor.
Kredi faizlerinin daha da dismesi yatirmlan artiracaktir. Toprak
ve atesin birlestigi sektdr kalkinacaktir. Turkiye enerjide sorunlar
yasiyor. Bu sorunlarin asilimasiyla seramik sektdrli daha iyi yer-
lere gelecektir.”

Kale Grubu’nun Kurucusu ve Onursal Baskani Ibrahim Bodur
da yaptigi konusmada, katilimcilara tesekkar etti. Ttrk sanayinin
ve seramik sektériiniin hangi yollardan gecerek bugtnlere geldigini
anlatan Bodur, Italya ve Ispanya seramik sektoriini 6rnek alan
Turk seramik sanayinin, bugiin érnek alinacak bir konuma geldi-
gini vurguladi. Turkiye ve Italya arasindaki dostlugu, “Italya BU-
yukelgisi Carlo Marsili’'nin esi Turk’'tr. Kendisi de bizim damadi-
mizdir” diyerek pekistiren Bodur konusmasini yemege katilan da-
vetlilerin yogun alkislan arasinda tamamladi. Italya’nin Ankara BU-
yUkelgisi Carlo Marsili de davetlilere tesekkdr ettigi, Italya ve Tur-
kiye arasindaki dostluga degindigi kisa bir konusma yapti.

Spordan Sorumlu Devlet Bakani |
ister of State in charge of Sports
Faruk Nafiz Ozak

sized that the Turkish ceramics industry, which took ltalian and
Spanish ceramics sectors as a model, has reached a position to
be used as a model itself. The speech of Bodur, reinforcing the
friendship between Turkey and ltaly, saying; “The wife of Italian
Ambassador Carlo Marsili is Turkish. He is our son-in-law”, was
completed among applauses of dinner guests. Italy’s Ambassa-
dor to Ankara Carlo Marsili also gave a brief speech in which he
thanked the guests and touched upon the friendship between ltaly
and Turkey.
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SERFED Bagkani

Zeynep Bodur Okyay

“Yorucu bir

toparlanma olacak”

“It will be a
firing recovery”

“2010 yilina girerken, dlinya ekonomisinde gelismis
tilkelerin biylme hizinda 6nemli yavaslamaya yol agan
ve beklenenden oldukca uzun stiren krizin kan kaybi
dinmis goziikiiyor. Tim bu gelismeler kiiresel dlcekte
enflasyon, cari islemler acigini ve blyiumeyi olumsuz
etkilemekte ve bu nedenle de 2010 igin yorucu bir
toparlanma yili 6zelligini ortaya koymaktadir.”

“"As we enter 2010, loss of blood of the crisis which
caused significant slowdown in the growth rate of
developed countries in the world economy, which
lasted rather longer than expected, seems to have
stopped. All these developments point to the fact
that the downturn has impacted inflation, current
deficient and growth adversely at global scale and
therefore, 2010 will be a tiring year of recovery.”

Yillik sektor toplantisinda global ekonomide yasananlara degi-
nerek aclilis konusmasini yapan SERFED Baskani Zeynep Bodur
Okyay, ekonomik krizi yaratan gerekceleri aktardi.

“Global ekonomide yasanan buyik kriz, kredi arzinda daralma,
ekonomilerde yasanan buyUk refah kayiplar ve hizla diisen gliven,
finansal krizin reel sektéri de icine alarak genis bir ekonomik kri-
ze déniismesine Cin dahil gelismekte olan ekonomilerde biyiimenin
yavaslamasina neden olmustur” diyen Bodur Okyay, 2009’da ul-
keler tarafindan hayata gecirilen énlemlerin faydali oldugunu ve daha
derin bir resesyonun énlendigini séyledi.

2010 yilina girerken, diinya ekonomisinde gelismis Ulkelerin bu-
ylme hizinda énemli yavaslamaya yol acan ve beklenenden oldukca
uzun siren krizin kan kaybi dinmis gézikuyor” diyen Bodur Okyay,
birtakim gelismeler nedeniyle 2010’un yorucu bir toparlanma yili ola-
cagina isaret etti. Bodur Okyay, “Tum bu gelismeler kiiresel dlcekte
enflasyon, cari islemler acigini ve blylimeyi olumsuz etkilemekte
ve bu nedenle de 2010 icin yorucu bir toparlanma yil 6zelligini or-
taya koymaktadir. Oniimiizdeki zorlu dénem, sadece makroeko-
nomik kosullanin diizeltiimesini degil, yapisal kosullarin da degisi-
mini gerektiriyor. GinimUzde dunya ticaretini belirleyen dinamik-
lerin 20. yuzyila gére gelismekte ve gelismis Ulkeler arsinda fark-
Ilastigindan hareketle 2010 ve sonrasinda dlinya ekonomisini, T0r-

SERFED President Zeynep Bodur Okyay, who gave the opening
speech, addressing what was experienced in the global economy at
the yearly sector meeting, related the causes of the economic down-
turn. Bodur Okyay, who said; “The big crisis experienced in the global
economy has involved contraction in credit supply, major losses of we-
alth in economies, a rapidly declining confidence, with the financial cri-
sis turning into a broad economic downturn involving the real sector,
causing a slowdown of growth in developing economies including Chi-
na’, added that “The measures launched by states in 2009 were help-
ful and a deeper recession was prevented”.

Bodur Okyay who said; “As we enter 2010, loss of blood of the cri-
sis which caused significant slowdown in the growth rate of developed
countries in the world economy, which lasted rather longer than ex-
pected, seems to have stopped”, pointed out that 2010 will be a tiring
year of recovery due to certain developments”. All these developments
point to the fact that the downturn has impacted inflation, current de-
ficit and growth adversely at global scale and therefore, 2010 will be
a tiring year of recovery. The tough period before us requires not only
that macroeconomic conditions are improved but structural conditions
change, too. Noting that the dynamics determining world trade presently
have been decoupled between developing and already developed co-
untries compared to 20th century, it is expected that in 2010 and the-
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kiye’nin dogusundaki ve guineyindeki Ulkelerin blytime hizinin si-
riklemesi bekleniyor” dedi.

“Krizden en cok yapi sektoru etkilendi”

Yasanan derin turbllansin Turkiye’de de ayni derece de his-
sedildigini ifade eden Bodur Okyay, krizden en ¢ok Tirk seramik
sektorindn de icinde bulundugu yapi sektériintin etkilendiginin al-
tini gizdi. Tarkiye’nin bugiin diinyanin on yedinci, Avrupa’ninsa al-
tinci ekonomisi haline geldigine dikkat ceken Bodur Okyay, “Av-
rupa’nin en buyik 500 sirketi arasinda on iki Turk sirketi bulunu-
yor, dinyanin en blyuk 225 uluslararasi miteahhitlik firmasi ara-
sinda yirmi U¢ Turk firmasi yer aliyor” dedi. TUrkiye’nin muteahhit-
lik hizmetlerinde diinyada tglincu sirada, insaat malzemeleri sa-
nayisinde ise bircok alanda Uretim Ussi konumunda oldugunu be-
lirten Bodur Okyay, verdigi rakamlarla durumu ortaya koydu:

“Turkiye’ye gelir kazandiran sektérlere bakilirsa, (2008 yili ve-
rileriyle) otomotiv 24,7 milyar dolarlik ihracat geliri ile birinci sektérken,
insaat sektdrt 23 milyar dolar ihracat ile ikinci sirada. Ancak yaratilan
net katma deg@er agisindan incelendiginde, blyuk él¢tude yerli gir-
di ile faaliyet gosteren insaat sektord, tlkemize ve istihdama kat-
kisi en yuksek olan sektor. 2008 rakamlari ile 140 milyar dolar pa-
zar biyuklugine ulasmis olan dinya seramik sektoru, yeni bir dé-
nem icinde bulunuyor. Basta seramik saglik gerecleri sektéri ol-
mak Uzere, seramik sektdriinde son yillarda konsolidasyon ya-
sanmakta, yurt disi yatinmlar artmakta ve diinyada global oyuncu
olmak Uzere hareket eden uluslararasi Ureticiler olusmakta.”

Global seramik sektdriiniin 2009 performansina da deginen Bo-
dur Okyay, kuresel krize bagl olarak satislarin ve kapasite kullanim
oranlannin distuginu, bazi firmalarin kaybedildigini veya el degis-
tirdigini sdyledi. Avrupa ve Amerika bélgesinde krizin yikici bir etki-
sinin oldugunu, Afrika ve Asya bdélgelerinde ise canliligin strdigu-
nan izlendigine dikkat ceken Bodur Okyay, Uretimin gelismis Ulke-
lerden, gelismekte olan Ulkelere kaydig aktardi. Kiiresel anlamda se-
ramik sektori ile ilgili analizlerini paylasan Bodur Okyay sunlari séy-
ledi: “Seramik Grlnlerinin ihracatinda lojistik maliyetleri dikkate alin-
diginda blyiimekte olan pazarlara yakinlk, pazarin sekillenmesini be-
lirleyecektir. Firmalarin yeni yatinmlar ve modernlestirme igin gucli
finansal kaynaga ihtiyaci vardir. Sermeye kaynaklardaki sikintilar sek-
toriin 6nemli bir sorunu haline gelmistir. Kiiresellesmeyle beraber Ul-
keler icin yeni firsatlar dogarken, bir yandan da diinya, enerji sikin-
tisi ve klresel Isinma gibi tehditlerle karsi karsiya geldi. Firsatlardan
yararlanmak ve tehditlere karsi hazirlikl olmak icin arastirma ve ye-
nilik politikalarinin strekli gézden gegirilmesi blyuk énem tasiyor.”

“Surdurdlebilirlik sektérimiz icin temel bir kavramdir” diyen Bo-
dur Okyay, eneriji kullanimi cok yogun olan seramik sektérlinde ca-
lismalarin bu yénde yogunlastirimasi gerektigini belirtti. Bodur Ok-
yay, “Bu nedenle seramik Ureticisi sirketlerin liye olduklan alti bl-
yik dernegi catisi altina almis bir sivil toplum kurulusu olan SER-
FED, seramik sektdriinde faaliyet gésteren Uyelerinin gikarlarini ko-
rumak, Turk seramik sektériini dogru olarak yénlendirmek, sektérin
gelismesini, blylmesini temin etmek, sektor icerisinde bilgilerin pay-
lasimi, AB mevzuati hakkinda sektériin bilgilendirilmesi, sektérin
AB’ye hazirlanmasini temin etmek, yurt ici ve yurt disinda arastir-
ma yaparak sektdre yon vermek, sektore faydall eleman yetistiril-
mesine ile sektor ici egitime destek olmak, kamuyu ve 6zel sektd-
ra seramik sektérd hakkinda bilgilendirmek goreviyle hareket et-
mektedir’ dedi.

reafter, the world economy will be driven by the growth rate of coun-
tries to the east and south of Turkey”.

“Construction industry was impacted most by the crisis”

Stating that the deep turbulence experienced all over the world was
felt at the same level in Turkey, Bodur Okyay underscored that the cons-
truction industry, which includes the ceramics industry, was impacted
most by the crisis in Turkey. Drawing attention to the fact that Turkey
has become the seventeenth largest economy of the world and sixth
in Europe, Bodur Okyay said; “There are twelve Turkish companies
among the largest 500 companies of Europe. There are twenty-three
Turkish firms among the largest 225 international contracting firms of
the world”. Remarking that Turkey ranks third in contracting services
in the world and is a production hub in many areas in the field of buil-
ding materials manufacturing, Bodur Okyay disclosed the situation with
the following figures:

Looking at sectors which bring revenue to Turkey (in year 2008 data),
automotive was the first sector with export income of 24.7 billion Dol-
lars, the construction industry ranks first with exports of 23 billion Dol-
lars. But looking from the perspective of created net value added, the
construction industry, which operates mostly with domestic inputs, is
the sector which has the highest contribution to our country and em-
ployment. In 2008 figures, the world ceramics sector, which has reached
a market size of 140 billion Dollars, has gone into a new age. Lead by
the ceramic sanitary ware sector, there is a consolidation in recent ye-
ars in the ceramics industry. International investments are growing and
international manufacturers, seeking to become global players, are be-
ing formed”.

Bodur Okyay, who also addressed the global ceramics sector’s per-
formance in 2009, said that because of the global recession, sales and
capacity utilization rates dropped, that some firms were lost or chan-
ged hands. Noting that the crisis had a crushing effect in Europe and
Americas but vitality continued in Africa and Asia;Bodur Okyay said that
production was shifting from developed countries to developing ones.
Sharing her analyses on the ceramics industry in global sense, Bodur
Okyay added; “Considering logistic costs in exports of ceramic ware,
proximity to growing markets will determine how the market will be sha-
ped. Firms need strong financial resources for new investments and
modermnization. The problems in capital resources have become an im-
portant problem of the industry. As new opportunities are arising for co-
untries alongside of globalization, on the one hand the world has fa-
ced threats like lack of energy and global warming. To make use of op-
portunities and to be ready for threats, it is very important that rese-
arch and innovation policies are reviewed continuously.

Bodur Okyay who said; “Sustainability is a basic concept for our
sector’, noted that in the ceramics sector where use of energy is highly
intense, efforts must be concentrated in this direction. Bodur Okyay said;
“Therefore, SERFED, which is an NGO incorporating six major asso-
ciations ceramic manufacturers are members of, is acting so that the
interests of members operating in the ceramics industry are protected,
Turkish ceramics sector is guided correctly, that the development and
the growth of the industry is procured, knowledge is shared within the
sector, the sector is advised of EU legislation, that the sector is ready
for EU, the sector is guided through research internationally and do-
mestically, support is given to developing of useful employees to the
industry and in-sector training and that the public and the private sec-
tor are provided information on the ceramics industry.
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Ispanya Seramik Ureticileri Birligi
(ASCER) Genel Sekreteri

Pedro Riaza

Spanish Ceramic Manufacturers Association
(ASCER) Secretary General

“Uretim ve tiketim
verellesmeye
evam edecek”

“Production and
consumption will

continue to be
localized”

Ihracatta Cin, Italya, Ispanya, Tiirkiye ve Brezilya’nin
ilk siralarda yer aldigini aktaran Riaza, diinya
ihracatinin ytizde 83’lintin sinirdan gecen mallardan
olustugunu ve bu oranin ylzde 23’Unu de, ilk onda yer
alan ulkelerin gerceklestirdigini ifade etti.

Ispanya Seramik Ureticileri Birligi (ASCER) Genel Sekreteri Ped-
ro Riaza, Ispanyol seramik sekt6rii ve Avrupa’daki genel durumdan
bahsetti. Dinyada uretimde ilk onda yer alan Ulkelere deginen Ria-
za, Gin’in baskin oldugunu, Brezilya, Italya ve Hindistan’in da ilk bes
icinde yer aldigini séyledi. Bu listeye on yil énce bakildiginda duru-
mun cok farkli olduguna isaret eden Riaza, Italya, Ispanya, Alman-
ya ve Portekiz'in ilk siralarda yer aldigini belirtti. Riaza sunlar séy-
ledi: “Ilk onda yer alan Ureticilerden Ispanya, Italya, Turkiye ve Mek-
sika’yl geleneksel Ureticiler olarak kabul edebiliriz. Diger Uilkelere ba-
kildiginda, bu ulkelerin az gelismislikten, sanayilesemeye gecen ul-
kelerde olustugunu sdyleyebiliriz. Seramik karolarda teknolojik ola-
rak bir degisiklik yok. Tuketim miktarlarina baktigimizda Cin, Brezil-
ya, Hindistan yer aliyor. Bu durumda Ureten ve tiketenler arasinda
bir korelasyon var. Sadece tiiketimde ABD ve Rusya, Uretim liste-
sinden farkli olarak tuketiciler arasinda yer aliyor. Seramik karo, cok
seyahate ¢ok uygun bir tir(in degil. Uretim ve tilketim yerellesmeye
devam edecek.”

Ihracatta Cin, Italya, Ispanya, Trkiye ve Brezilya’nin ilk siralarda
yer aldigini aktaran Riaza, dinya ihracatinin ytzde 83’Unin sinir-
dan gecen mallardan olustugunu ve bu oranin ylizde 23'lin0 de, ilk
onda yer alan ulkelerin gerceklestirdigini ifade etti. Uretilen her 4
metre kareden, 1 metre karenin sinirlar astigini sdyleyen Riaza, ka-

Stating that in exports, China, Italy, Spain,
Turkey and Brazil rank at the top, Riaza said

that 83 percent of world exports are cross border
goods and of this, 23 percent is by countries in the
top ten.

Spanish Ceramic Manufacturers Association (ASCER) Sec-
retary General Pedro Riaza talked about the overall situation of
the Spanish ceramics sector and Europe. Touching upon the co-
untries among the top ten in production in the world, Riaza said
that China is dominant and Brazil, Italy and India are among the
top five. Noting that ten years ago this list had a much different
appearance, Riaza said that Italy, Spain, Germany and Portugal
were ranking at the top. Riaza added; “We can take Spain, Italy,
Turkey and Mexico as traditional manufacturers from amongst the
top ten ones. Looking at the other countries, we can say that the-
se countries are in the group in transition from less developed to
industrialized. There is no technological change in ceramic tile.
Looking at consumption figures, we see China, Brazil and India.
This means that there is a correlation between producing and con-
suming countries. Only in consumption, the US and Russia are
listed among the consumers without being among manufacturers.
Ceramic tile is not a product suitable for travelling much. Production
and consumption will continue to be localized”.

Stating that in exports, China, ltaly, Spain, Turkey and Brazil
rank at the top, Riaza said that 83 percent of world exports are
cross border goods and of this, 23 percent is by countries in the
top ten. Riaza, who said that out of each produced 4 square me-
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ronun fiyat degil deger talep eden bir pazara sahip oldugunu acik-
ladi. Toplam 2 milyar metre karelik bir pazar oldugunun altini ¢cizen
Riaza, bu pazarin blyuklagundn yirmi yil dncesinden bugline de-
gismedigine de dikkat cekti. Riaza’'ya gére ortadaki rakamlar
O6nemli bir gercegi sakliyor. “Rakamlar, para ve ddviz birimini yan-
sitmiyor” diyen Riaza, déviz kurlan agisindan Avrupa’da zorluk ya-
sandigini kabul ediyor.

“Krize ragmen ABD en giiclii pazar”

ABD, Fransa, Suudi Arabistan, Almanya, Gliney Kore, Ingiltere,
Rusya, Birlesik Arap Emirlikleri, Yunanistan ve Rusya’nin diinyada
ilk on ithalatei Ulke oldugunu anlatan Riaza, yasanan kiresel krize
ragmen halen en glcll pazarin ABD oldugunu belirtti. Ispanyol se-
ramik sektdriinuin icinde bulundugu duruma da deginen Riaza, 2008'in
ikinci yanisindan itibaren dramatik diistisler yasandigini séyledi. Is-
panya seramik sektériiniin dramatik diisiisuna iki faktdre baglayan
Riaza sunlan sdyledi: “Uluslararasi mali kriz sektéri olumsuz etki-
ledi. Bu da ihracata yansidi. Yizde 25’lik bir ticari daralma s6z ko-
nusu. Uretim ve Ulke ici satislarinda da diistsler var. ispanya’nin in-
saat sektdriinlin yapay blylmesi ise ana faktdr. 2003-2007 arasi Av-
rupa Birligi tlkelerinde yapilan binalar kadar Ispanya’da bina yapil-
di. Bu da arz fazlasina yol acti ve sektori olumsuz etkiledi.”

Avrupa karo endustrisinin SWOT analizini de yapan Riaza, en
6nemli zaafin sektdrin enerjiye olan bagimhiligi oldugunu séyledi. Ria-
za, “Ispanya’da seramik karo Ureticileri, enerji kullaniminda ilk sira-
larda. Enerjideki degisen maliyetler sektdrt de etkiledi. Dogalgaza
alternatif bulamadik. Yerel iretim olmadigindan ithal ediyoruz. Gaz
faturamiz 2008’de 700 milyon dolar. Bu nedenle Avrupa gaz paza-
n entegrasyonunu destekliyoruz. Ikinci zaafimiz insaat sektériine olan
bagimlilik. Yeni bina yapim sayisinin azalmasi sektéru etkiliyor. Bu
durumdan ABD, Italya ve Ispanya en fazla etkilenen Ulkeler. Karo
yerlestirmeleri de 6nemli. Uriinlerimizi yerlestirecek yeterli bilgi ve tec-
riibeye sahip usta bulunamiyor. Bu da montaj maliyetini artinyor” dedi.

Her seye ragmen Ispanyol seramiklerinin giclii noktalari oldu-
guna dikkat ceken Riaza, bu noktalan séyle acikladi: “Kalite, cesit-
lilik, estetik dzellikleri, yenilicilik, arastirma-gelistirme ¢alismalari ile
gelecekte rekabet edebilme guici, tecriibe, know-how ve teknik bil-
gi sahip oldugumuz gucll 6zelliklerimiz.” 2009’un ilk on bir ayinda
ylzde 25’lik bir kiiclilmenin yasandigini séyleyen Riaza, 1 milyar 557
milyon avroluk bir satis gerceklestirildigini, 2008 Kasim ayindan 2009
Kasim ayina kadar gecen bir yillik siirede ise yuzde 11’lik bir azal-
manin yasandigini belirtti.

ters, 1 square meter goes across borders, noted that tile has a
market demanding not price but value. Underscoring that there
is a market of 2 billion square meters in total, Riaza drew atten-
tion to the fact that the size of this remained unchanged for twenty
years. According to Riaza, the figures hide an important truth. Ria-
za, who says; “Figures do not reflect money and foreign currency
units”, concedes that there are problems in Europe in terms of exc-
hange rates.

“USA is the strongest market despite the crisis”

Explaining that USA, France, Saudi Arabia, Germany, South
Korea, Britain, Russia, United Arab Emirates, Greece and Rus-
sia are among the top ten importer countries in the world, Riaza
stated that despite the global crisis, still the strongest market is
USA. Also touching upon the situation the Spanish ceramics in-
dustry is in, Riaza said that there were dramatic declines starting
from the second half of 2008. Connecting the dramatic fall of the
Spanish ceramics sector to two factors, Riaza added; “The in-
ternational financial crisis impacted the industry adversely. This
was also observed in exports. There is a commercial contracti-
on of about 25 percent. There are declines in production and do-
mestic sales, too. The artificial growth of Spain’s construction sec-
tor is the main factor on the other hand. From 2003 to 2007, the
number of buildings built in Spain was equal to the figure in Eu-
ropean Union countries. This lead to excess supply, impacting the
industry adversely”.

Carrying out a SWOT analysis of the European tile industry,
Riaza said that the weakest point was the dependency of the sec-
tor on energy. Riaza said; “In Spain, ceramic tile manufacturers
rank first in consumption of energy. The changing energy costs
affected the industry, too. We couldn’t find an alternative to na-
tural gas. As there is no local production, we import. Our gas bill
is 700 million Dollars in 2008. Therefore, we are supporting Eu-
ropean gas market in-
tegration. Our second
weakest point is our de-
pendency on the buil-
ding sector. The dec-
rease in the number of
new buildings impacts
the industry. USA, Italy
and Spain are mostly
affected by this situation.
Tile layout is also im-
portant. There are no
tradesmen with ade-
quate knowledge and
experience to lay our
products. This, in turn, increases installation costs”.

Pointing out that despite everything, Spanish tile had strong
points, Riaza explained these as follows: “Our strong points are
quality, diversity, aesthetic qualities, innovation, future competi-
tiveness through R&D, experience, know-how and technical know-
ledge”. Noting that in the first eleven months of 2009, there has
been a decline of 25 percent, Riaza said that 1,557,000,000 Eu-
ros worth of sales were realized with a decline of 11 percent in
the period from November 2008 until November 2009.
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Italyan Seramik, Sthhi Tesisat ve Refrakter
Ureticileri Birligi Baskan

Armando Cadfiero

Italian Ceramics, Sanitary Ware and Refractory Manufacturers
Association (Confindustria Ceramica) President

“Yiizde 30 azalma
bekliyoruz”

“We’'re expecting
a decline of 30
percent”

“2009’da lretimde yiizde 30 bir azalma tahmin i
ediyoruz. Bunun da en énemli nedeni ekonomik ' e
kriz. Aslinda kriz baglamadan 6nce azalma ;
belirtilerini gdrmustiik. Sektdriin kendini
gelistirmesi icin otuz Italyan sirketi, on iilkede
aktif uluslararasi sirketlerle anlasip uluslararasi
sirketlere donlsth.”

"“We are expecting a decline of 30 percent in
production in 2009. The most important cause of
this is the economic crisis. We had noticed the
signs of a decline actually before the recession
started. For the sector to recover, thirty Italian
companies transformed into international ones
entering into agreements with active international
companies in ten countries.”

italyan Seramik, Sihhi Tesisat ve Refrakter Ureticileri Birligi (Con- Italian Ceramics, Sanitary Ware and Refractory Manufacturers
findustria Ceramica) Baskani Armando Cafiero da Italyan seramik Association (Confindustria Ceramica) President Armando Cafiero gave
sektoriinln krizle nasil bir imtihan verdigini anlatti. Italyan insaat sek- an account of how the Italian ceramics sector was tested by the cri-
tértinde 436 tane tesisin 7 milyon 500 bin avroluk bir cirosu oldugunu sis. Stating that 436 plants in the Italian building industry has a tur-
ve sektorln kirk bin kisiyi istihdam ettigini sdyleyen Cafiero, karo sek- nover of 7,500,000 Euros and that the sector employed forty thou-
téruyle ilgili rakamlar da toplantiya katilanlarla paylasti. “2008’de 195 sand people, Cafiero shared the figures on the tile industry with tho-
sirkette yirmi alti bin kisi istihdam edildi. 500 milyon metre karelik bir se attending the meeting. “In 2008, twenty-six thousand people were
uretim gerceklestirildi. 2009'da Uretimde ylizde 30 bir azalma tah- employed by 195 companies. A production of 500,000,000 square
min ediyoruz. Bunun da en énemli nedeni ekonomik krizdir. Aslin- meters was achieved. We expect a decline of 30 percent in production
da kriz baslamadan énce azalma belirtilerini gérmstik. Sektériin ken- in 2009. The most important cause of this is the economic crisis. We
dini gelistirmesi igin otuz Italyan sirketi, on llkede aktif uluslararasi had noticed the signs of a decline actually before the recession star-
sirketlerle anlasip uluslararasi sirketlere donuUstu. Bu sirketler 26 mil- ted. For the sector to recover, thirty Italian companies transformed
yon metre karelik bir Gretim gerceklestiriyor.” into international ones entering into agreements with active inter-

2009'da yuzde 30 bir dusus olsa da toplam satislarda ylizde 19'luk national companies in ten countries. These companies have a pro-
bir azalmanin olacagini, bunun da stoklarin eritiimesinden kaynak- duction volume of 26 million square meters”.
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landigini sdyleyen Cafiero, benzer dususlerin Fransa, Alimanya ve
ABD’de de yasandigina dikkat cekti. ABD pazarinda bu oranin y(iz-
de 40 oldugunun altini gizen Cafiero, toplam cirolarinin 5,5 milyar avro
oldugunu, bunun da yizde 18 disus anlamina geldigini belirtti.
2009'da Uretimin yizde 70’inin ihrac edildigini, ylizde 30°unun da ic
pazarda tlketildigini aktaran Cafiero, yurt disinda faaliyet gsteren
Italyan sirketlerinin toplam satiglarinin 130 milyon metre karenin tize-
rinde gerceklestigini, bunun da 1 milyar avroluk bir gelir anlamina gel-
diginin altini ¢izdi.

“Krizde yatirnmlara ara vermedik”

Italyan sirketlerinin krizde iki seyi iyi yaptigini belirten Cafiero sun-
lar séyledi: “2008'de yatinmlarimiz 300 milyon avronun (izerindey-
di. 2009'da ylizde 8 azalma olmasina ragmen 280 milyon avroluk bir
yatinm yapildi. Krizde yatinmlanmiza ara vermedik. Bu yatinmlarnmizin
baytk codunlugu enerji etkinligi tizerinde yogunlasti. Krizde fabrikalar
Uretim yapamasa da calisanlar tcretlerini aldi. Ama yine de denge
tutturmaya calistik. Sosyal soklarin 6niine gegmek igin... Bu ddnemde
on binin Gzerinde aktivite gerceklestirdik. Gegmise oranla bin 700 ak-
tivite azalmamiz oldu. Yeniden yapilanma konularina t¢ binden faz-
la calisan adapte edildi, dért binden fazla calisan ilgi gésterdi. Sa-
dece binin altinda isci ¢ikartildi. Arzi belirli bir talep yaratarak den-
geledik. Talebin 2009'da yuzde 1,9 artacagini 6ngérdik.”

2008'de toplam ihracatin 350 milyon metre kare oldugunu, 4 mil-
yar avro gelir elde edildigini séyleyen Cafiero, 2000 yilinda 436 mil-
yon metre karelik bir ihracatlan oldugunu ancak gelirin 3,6 milyar avro
olarak gerceklesti-
gini, Avrupa sera-
mik pazarinin ge-
listigini ve bu pazan
korumak zorunda
olduklarini syledi.
ltalyan seramikle-
rinin 2008’de pa-
zar payinin ylzde
14 azaldiini ak-
taran Cafiero, bu
rakamin ylizde 33
(2000-2008) ar-
tistan bu noktaya
geldiginin de g6z
6nlne alinmasini ..
istedi. Krize ragmen Turkiye’nin 2009°da
ylzde 1’lik bir artis gdsterecegini tahmin ettiklerini sdyleyen Cafie-
ro, Cin’in ylizde 20 artisinin da dikkatle izlenmesi gerektigine dikkat
ceki.

Deger olarak da Italyan seramik sektoriiniin payinin azaldigini séy-
leyen Cafiero, ylizde 15'in krizle gittigini acikladi. Ttrkiye’'nin ayni do-
nemde yuzde 2,3, Cin'in de yizde 12 deger artirdigini belirtti. 2010°'da
tlketimin ne olacaguyla ilgili tanminler yaptiklarini, Bati Avrupa’da yuz-
de 6, Italya’da ylizde 2 azalma olacagini, Turkiye icinse stabil bir ih-
timal oldugunu sézlerine ekleyen Cafiero, Kuzey Amerika’da biraz
artis, Asya pazarinda ylzde 6,5 kuvvetli artis, Cin de ise yuzde 7 gibi
bir artis 6ngordiiklerini sdyledi. Italyan insaat sektdriintin 2010°'da yUiz-
de 1,1 diisecegini, konut yapiminin yiizde 0,3 artacagini sdyleyen Ca-
fiero, 2008'de insaat sektdrinlin yizde 9 distiginu de dikkatlere
sundu.

Pointing out that despite a 30 percent decline in 2009, the dec-
rease in sales will be 19 percent originating from drop in inventori-
es, Cafiero pointed out that similar declines were experienced in Fran-
ce, Germany and USA, too. Underscoring that this figure is 40 per-
cent in the US market, Cafiero noted that their total turnover was 5.5
million Euros which represents a decline of 18 percent. Stating that
in 2009, 70 percent of produced ware was exported and 30 percent
was consumed domestically, Cafiero underscored that the total sa-
les of Italian companies operating abroad were over 130 million squa-
re meters which meant an income of 1 billion Euros.

“We didn’t interrupt investments
during the crisis”

Stating that Italian companies did two things well in the crisis, Ca-
fiero said; “In 2008, our investment projects totaled above 300 mil-
lion Euros. Although there was a decline of percent in 2009, in-
vestments amounting to 280 million Euros were realized. We didn’t
interrupt our investments during the crisis. A great majority of such
investments were concentrated on energy efficiency. Even if plants
did not produce, employees got their wages during the crisis but still
we tried to achieve a balance. To prevent social shocks... In that pe-
riod, we carried out over ten thousand activities. We had 1,700 less
activities than the previous figure. More than three thousand em-
ployees were adapted to restructuring with more than four thousand
employees showing interest. Just less than one thousand workers
were laid off. We balanced supply creating a certain amount of de-
mand. We envisioned that demand would increase by 1.9 percent

in 2009”.

Stating that the figure for total
export in 2008 was 250 million
square meters representing a re-
venue of 4 billion Euros, Cafiero said
that they had exports of 436 million

square meters in 2000 with a reve-

nue of 3.6 billion Euros, that the Eu-

ropean ceramic market was develo-
ping and they had to maintain that
market. Relating that the market sha-
re of Italian ceramic ware in 2008 dec-
lined by 14 percent, Cafiero asked that
this figure was arrived at with an in-
crease of 33 percent (2000-2008). Sta-
ting that they estimate that Turkey will
have an increase of 1 percent in 2009, Cafiero pointed out that the
20 percent increase in China should be monitored closely.

Pointing out that the share of the Italian ceramic sector decrea-
sed value-wise, too, Cafiero noted that 15 percent disappeared with
the crisis, adding that Turkey increased value by 2.3 percent and Chi-
na by 12 percent in the same period. Stating that they had estima-
tes of consumption for 2010, Cafiero stated that there would be dec-
lines of 6 percent in Western Europe and 2 percent in ltaly and sta-
bility was a possibility for Turkey and added that they expect some
increase in North America, a strong 6.5 percent increase in the Asi-
an market and 7 percent in China. Cafiero, saying that the building
industry will decline by 1.1 percent in 2010 in ltaly with constructi-
on starts going up by 0.3 percent, added that there was a decline
of 9 percent in the construction industry in 2008.
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Dis Ticaret Miistesari

Ahmet Yakici

Undersecretary of Foreign Trade

‘Ekonomide yiizde 6
dists bekliyoruz’

“We expect a
decline of 6 percent
in the economy”

Tlrkiye ekonomisinin 2009’da ylizde 6 civarinda
bir dlsts gbsterecegini sdyleyen Yakici, “Bu
rakamlar Turkiye’nin kapasitesini géstermiyor”
dedi. Turkiye’nin bu rakamlari ve kapasitesini
ylkseltmesi gerektigine vurgu yapan Yakici, sirekli
blytmesi gereken bir ekonomiye sahip olunmasi
gerekliligini isaret etti.

Stating that the Turkish economy will have a decline
of 6 percent in 2009, Yakici said; "These figures do
not indicate Turkey’s capacity”. Stressing that
Turkey must increase these figures and its capacity,
Yakici pointed out that an economy, which should
grow continuously, is needed.

Dis Ticaret Mlstesan Ahmet Yakici ise toplantida Turkiye eko-
nomisinin son yillardaki genel durumu Uzerine bir degerlendir-
me yapti. Tarkiye’nin 2008’de 334 milyar dolarlik dis ticaret hac-
mine ulastigini, bunun 132 milyar dolarinin ihracat, 202 milyar
dolarinin da ithalat oldugunu sdyleyen Yakici, 2009'da dlinya eko-
nomisindeki degisim ve kiresel ekonomik krizin Turkiye’yi de et-
kiledigini belirtti. 2009’da Turkiye ihracatinin 102 milyar dolar ola-
rak gerceklestiginin, bu rakamin yeterli olmadidinin altini cizen
Yakicl, diinyadaki deg@isimin Turk ihracatini olumsuz etkiledigi-
ni ve ylzde 22'lik bir azalmanin yasandigini kaydetti.

Yakici, “Bu diistsin ylzde 12’si emtia fiyatlarindan, ylzde
10’u da miktar bazinda dismeden kaynaklandi. Yani ihracatimiz
ylizde 10 dustd. Ithalatimiz ise 2009°da 140 milyar dolar olarak
gerceklesti. ithalatimiz 60 milyar dolar olarak daha az gercek-
lesti. Inracatimiz 30 milyar diist, ithalatimiz 60 milyar dusti. Bu-
rada da yuzde 30’luk bir azalma oldu. Buradaki ylizde 15 de-
gerdeki diismeden kaynaklandi. Turkiye, 2008’deki 202 milyar
dolarlik ithalatinin 48 milyar dolarlik kismini enerji ithalati yapa-
rak gerceklestirmisti. 2009’da ise 30 milyar dolarlik kismini ener-
ji ithalati olarak gerceklestirdik. Turkiye 38 milyar dolarlik dis ti-
caret acigi verdi, bunun 30 milyar dolar petrol ve eneriji ithala-
tindan kaynaklandi. Burada da miktar bazinda yuzde 15’lik bir

Undersecreatary of Foreign Trade Ahmet Yakici evaluated
the overall status in recent years, of the Turkish economy at the
meeting. Noting that Turkey has reached an international fore-
ign trade volume of 334 billion Dollars in 2008, of which 132 bil-
lion Dollars come from exports and 202 billion Dollars from im-
ports, Yakici said that the changes in the world economy and the
global recession hit Turkey, too, in 2009. Underscoring that in
2009, Turkey’s exports were 102 billion Dollars, which is ina-
dequate, Yakici stated that the change in the world impacted Tur-
kish exports adversely, representing a drop of 22 percent.

Yakici said; “Twelve percent of this drop came from commodity
prices and 10 percent from drops volume-wise. This means that
our exports went down by 10 percent. Our imports were 140 bil-
lion Dollars in 2009. Our exports were 60 billion Dollars less. Our
exports went down by 30 billion and our imports by 60 billion.
There was a drop of 30 percent here, too. This was attributab-
le to the 15 percent drop in value. Turkey has achieved 48 bil-
lion Dollar portion of its exports of 202 billion Dollars in 2008 by
importing energy. In 2009, 30 billion Dollar portion was energy
imports. Turkey had an international trade deficit of 38 billion Dol-
lars, of which 30 billion Dollars came from imports of oil and
energy. Here, too, there was a drop of 15 percent volume-wise”.
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disme gerceklesti” dedi.

Turkiye ekonomisinin 2009°da ylUzde 6 civarinda bir dusus
gbsterecegini séyleyen Yakici, “Bu rakamlar Tirkiye’'nin kap-
asitesini géstermiyor” dedi. TUrkiye’'nin bu rakamlari ve kapasi-
tesini yikseltmesi gerektigine vurgu yapan Yakici, strekli bu-
yumesi gereken bir ekonomiye sahip olunmasi gerekliligini isa-
ret etti. Bunun icin Yakicr'ya gore, i¢ tiketim, talep ve Uretim ar-
tinimali. Seramik sektériinun Turkiye’de 2 milyar dolarlik bir ba-
yukliga oldugunu vurgulayan Mistesar Yakici, dis ticarette de
1 milyar dolarlik bir yapi oldugunu kaydetti. Gegmisten bugiine
sektoriin nereden nereye geldigini rakamlarla ortaya koyan Ya-
kici sunlan sdyledi: “1990’da 8 milyon olan karo ihracatimiz,
2009'un ilk on bir aylik déneminde 59 milyon metre kareye ulas-
mis. 1960’ta seramik saglik gereclerinin tamamina yakinini ithal
ederken, simdi Avrupa’daki en blyUk Uretici konumuna gelmek
Uzereyiz.”

“Uretim ve ic talep artmal”

Kuresel krizin etkisiyle tim dinyada seramik sektériinde bir
gerileme oldugunu sdyleyen Yakicl, insaat sektériuniin de buyik
bir darbe yedigini belirtti. Yakicl, “Insaat sektori btin tlkelerde
blyik disusler gésterdi, kiigtldi. Turkiye’de de kiguldi. Bu ki-
¢culme nedeniyle i¢ piyasada tiiketimde ciddi bir daralma meydana
geldi. 2008’de sektdr 868 milyon dolarlik bir ihracat yapmis. Ara
artnlerle 1 milyar dolara yakin. 2009 yilinda bu 685 milyon do-
lara dismus. Yiizde 22 diisme var. Ihracatimiz yiizde 22 diismus,
seramik sektorl inracati da ylizde 22 diismus. Tirkiye’nin gegcen
sene ithalati 458 milyon dolar, bu seneki ithalati 273 milyon do-
lara inmis. Ithalatta ylizde 33’lik diisls olmus. Genel ithalatimiz
yuzde 30 diismUsken seramik sektériinde ylizde 33 dismus. Ama
Aralik 2009 rakamlarina baktigimizda hem ihracatta hem de it-
halatta artislar oldugunu gériiyoruz” diye konustu.

Son iki yillik rakamlarin isiginda “O zaman Turkiye ne yapa-
cak?” diye soran Yakici cevabi da verdi: “Uretimini artiracak. On-
celikle talebi, ihracati
artiracak. Bu talebi ar-
tirmak i¢in ingaat sek-
tériinde bir degisime
ihtiyag var. On yillik
orta vadeli programa
g6re Tlrkiye ylzde
10’luk bir blyume
gerceklestirebilirse,
insaat sektorl de bi-
yliyecek. Insaat sek-
téri blyudugu za-
man diger bitin sek-
torleri de buyltecek.

Ihracati artiracag@iz. Bu ihracat rakamlar seramik sektort icin cok

klictk. Bu rakami biyUtmek icin hem i¢ talebi hem de Uretimi bi-
yltmemiz lazim. Uretim Gzerindeki yiiklerin kesinlikle yavas ya-
vas ortadan kaldinimasi gerekiyor. Ihracata énemli bir destek sag-
lamamiz, ihracattaki tanitim organizasyonlarini iyi yapmamiz la-
zim. Ur(in kalitesini arastirma gelistirme galismalarini artirmamiz
lazim. I¢ piyasamizdaki rekabet sartlarini korumamiz lazim. Hak-
siz rekabetin engellenmesi gerekiyor. Uluslararasi kurallara her
tlkenin uymasi lazim.”

Stating that there would be a decline of about 6 percent in
the Turkish economy in 2009, Yakici said; “These figures do not
represent Turkey’s capacity”. Emphasizing that Turkey needed
to increase these figures and its capacity, Yakici pointed out to
the need for having a continuously growing economy. According
to Yakici, domestic consumption, demand and production must
be raised to achieve this. Stressing that the ceramics industry
has a magnitude of 2 billion Dollars in Turkey, Undersecretary
Yakici said that there was a magnitude of 1 billion Dollars in in-
ternational trade. Describing the journey of the sector from the
past to the present with figures, Yakici said;” Our tile exports of
million in 1990 have reached 59 million square meters in the first
eleven months of 2009. While close to the entirety of the cera-
mic sanitary ware were imported in 1960, now we are about to
become the largest manufacturer in Europe”.

“Production and domestic demand must

increase”

Stating that there was a decline in the ceramics industry in
the whole world due to the impact of the global recession, Ya-
kici stated that the construction sector received a major hit. “The
construction industry had great declines and contracted in all co-
untries. The same thing happened in Turkey, too. Due to this dec-
line, there was a serious contraction in consumption in the do-
mestic market. The sector had exports of 868 million Dollars in
2008. This is close to 1 billion Dollars including intermediate go-
ods. This figure came down to 685 million Dollars in 2009. The-
re is a decline of 22 percent. Our exports came down by 22 per-
cent and the exports of the ceramics industry also fell by 22 per-
cent. Turkey’s imports last year were 458 million Dollars and this
figure came down to 273 million Dollars this year. There is a drop
of 33 percent in imports. Our overall imports came down by 30
percent and the decline in the ceramics sector is 33 percent. Ho-
wever, looking at December 2009 figures, we see that there are
increases both in exports and also imports”.

— Yakici, who asked in light of the fi-
gures of last two years; “Then what will
Turkey do?”, had the answer himself:
“It will increase its production. It will in-
crease first the demand and exports.

A change is needed in the constructi-
on sector to increase this demand. Ac-
cording to the ten-year medium term
program, if Turkey is able to have 10
percent growth, the construction sector
will also grow. When the construction
sector grows, it will cause all other sec-
tors to grow. We will boost our exports.

These export figures are very small for
the ceramics sector. We have to enlarge both domestic demand
and also production to increase this figure. The burdens on pro-
duction must definitely be eliminated gradually. We must give sig-
nificant support to exports and to carry out the promotional or-
ganizations well in exports. We have to increase R&D work for
increasing product quality. We have to maintain the competiti-
veness in our domestic market. Unfair competition must be pre-
vented. Every country must adhere to international rules”.
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Sanayi ve Ticaret Bakanlig1 Miistesar1

“Seramik, stratejik
bir sektdrdir”

“Seramik sektdrl pisirme ve kurutma nedeniyle
yogun enerji tiiketen, enerjiye bagimli bir sektordir.
Seramik sektoriinde daha az enerjiyle, daha ¢ok
seramik Uretimi gerceklestirmenin yolunu arastirma
ve gelistirme calismalariyla agmak zorundayiz”

Toplantiya katilan bir diger Ust dlizey burokrat ise Sanayi ve
Ticaret Bakanligi Mustesari Ali Boga’ydi. “Turkiye icin seramik
sektorl, katma degeri yiksek, katma degeri yuksek oldugu icin
de stratejik bir sektérdlr” diyen Mistesar Boga, sektdrle ilgili de-
gerlendirmesinde sunlari kaydetti: “Ithal girdisi son derece az,
yerli hammaddeyle Urettigimiz katma degeri yiksek ender
arinlerimizden bir tanesidir. Uretim potansiyeli de yiksek. Ta-
rihi gegmisi de var. Anadolu topraklarinda sekiz bin yillik bir gec-
misten s6z ediyoruz. 20. ylizyilin ikinci yarisinda Turkiye, hizli bir
sekilde son teknolojiye uygun olarak seramik yatirnmini gercek-
lestirmis, yUz Ulkenin Uzerinde de ihracat yapiyoruz.”

Seramik sektoriinde enerjinin Snemine de degdinen Boga, “Se-
ramik sektdrl pisirme ve kurutma nedeniyle yogun eneriji tike-
ten, enerjiye bagiml bir sektérdlr. Seramik sektériinde daha az
enerjiyle, daha cok seramik Uretimi gerceklestirmenin yolunu aras-
tirma ve gelistirme calismalariyla agmak zorundayiz” dedi. Sek-
tériin en 6énemli maliyet unsurlarindan birisinin tasima oldugu-
nu dile getiren Bo@a, “Bu tasimanin Ggcte ikisi hammadde tasi-
masindan, Ugcte biri de mamul tasimasindan geliyor. Burada bi-
zim hem i¢ piyasa hem ihracatta hem de hammadde tasimala-
rimizda dncelikle demiryolunu, uluslararasinda ise denizyolunu
devreye sokmak zorundayiz” diye konustu.

Bakanlik olarak Universite-sanayi is birligine deger verdikle-
rini ifade eden Mustesar Ali Boga, Cumhuriyet'in 100. yilindaki
hedeflerinden de s6z etti. “Tlrkiye diinyanin ilk on ekonomisi ara-
sina girecek. Bunu sanayi strateji hedefine de koyduk. Bu stra-
tejide Tarkiye Avrasya’nin Uretim merkezi olacak. Bu hedefleri
gerceklestirmek icin yuksek katma degerli Gretime gecmek te-
mel dnceliklerimiz arasindadir. Sanayinin glicind artirmak icin
gerekli stratejik planlan yapiyoruz. Seramik sektér( stratejik pla-
ni da bunlardan birisi...”

“Eski tretime yeni model gerekiyor”

Turkiye’nin eski Uretim modelinden yeni bir modele gecme-
si gerektiginin altini cizen Boga, bu modeli de séyle acikladi: “Ta-
sarnm stratejisi Gzerinde galisiyoruz. Gelismis Ulkelerinde bir ta-
sarim stratejileri oldugunu ve tasarimi gelismenin ve kalkinma-
nin temeline oturttuklarini biliyoruz. Kiresel rekabet ile tasarnm
arasinda cok dnemli iliskiler var. Turkiye ge¢ kalmis olmakla bir-
likte tasarimin 6nemini anlamis durumda. lyi tasarim faaliyetle-
rine imza attigimiz takdirde pazarin 6nuni agariz, girdigimiz pa-

Undersecretary of Ministry of Industry and Trade

Ali Boga

'
- rev’T

“Ceramic is a

“Ceramic is a
strategic industry”

"The ceramic industry is a sector consuming intense
energy and dependant on energy due to firing and
drying processes. We have to pave the way of
carrying out more ceramic production with less
energy through R&D studies in the ceramic sector”

Another high level bureaucrat attending the meeting was Un-
dersecretary of Ministry of Industry and Trade Ali Boga. Un-
dersecretary Boga, who said; “For Turkey, the ceramic industry
is a sector with high value added and therefore, a strategic in-
dustry”, noted the following in his assessment of the sector; “Ce-
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zarlarda kalici, giremedigimiz pazarlara da girme firsatini yaka-
lamis oluruz. Dlnya pazarlarindan daha ¢ok pay almanin yolu;
arastirma-gelistirme ¢alismalari ile inovasyonla ve tasarim kav-
raminin giindemimize girmesinden gecer, sanayicimizin daha ¢ok
tasarima énem vermesiyle saglanir.”

Yillarca sanayinin Uretim olarak géraldiguinu belirten Boga,
bugiin bu yarginin degistigini sdyledi. Uretimin nasil desteklen-
mesi gerektigini de aciklayan Boga sunlar aktardi: “Ambalaj, pa-
zar arastirmasi, satis sonrasi hizmet ve misteri memnuniyetiy-
le bu Uretimin desteklenmesi gerekir. Glnimdiizde Gretimi mis-
teri belirliyor. Musteri GrinU kisisellestiriyor ve kendi kisiligiyle trin
arasinda yakinlik kuruyor. Farkli Grinlerle fark musterilere uy-
gun driinlerin Uretilmesi gerekiyor. Uretimi énce zihnimizde ger-
ceklestirmeliyiz. Turkiye eski usul ve ydntemlerle gelebilecedi nok-
taya gelmistir. Bu yontemleri strdlirmemiz halinde de belki bir
miktar daha gidebiliriz. Ancak diinyada ilk on ekonomiye gire-
meyiz. Eski tretime yeni model gerekiyor.”

ramic is one of our rare products with high value added with very
little imported inputs, produced using domestic raw materials. Its
production potential is high. It has also a historical past. We’re
talking about a history of eight millenniums on Anatolian soils.
In the second half of the 20th Century, Turkey has made cera-
mic investments in line with latest technology rapidly; we are now
exporting to over one hundred countries”.

Touching upon the significance of energy in the ceramic sec-
tor, Boga said; “The ceramic industry is an energy dependent
sector which consumes intense energy due to firing and drying.
We have to pave the way to achieving more ceramic producti-
on by less energy in the ceramic industry through research and
development activities”. Noting that one of the most important
cost elements of the sector is transportation, Boga said; “Two
thirds of transportation is raw material and one third is finished
goods. Here, we have to activate both in the domestic market
and also in exports and transportation of raw materials; railways,
and in international transport; shipping”.

Stating that they attribute great importance to university-in-
dustry collaboration as a ministry, Undersecretary Ali Boga also
talked about the Republic’s targets in its 100th anniversary. “Tur-
key will become one of the top ten economies in the world. We
put this among our industrial strategy targets. Under this stra-
tegy, Turkey will become the production hub of Eurasia. To ac-
hieve these targets, one of our basic priorities is to move to high
value added production. We are making the necessary strate-
gic plans to enhance the power of industry. The ceramic sector
strategic plan is one of these...”

“A new model is needed for old production”

Underscoring that Turkey has to move from the old produc-
tion model to a new one, Boga explained this model as follows:
“We are working on a design strategy. We know that in advan-
ced countries, they have design strategies and they place de-
sign at the foundation of progress and development. There are
very important links between global competition and design. Alt-
hough Turkey is late to do so, it has grasped the importance of
design. We will pave the way for the market if we can perform
good design activities; getting the chance to become permanent
in the markets we penetrate and to penetrate the markets we were
unable to do so previously. The way to getting a larger share of
world markets goes through R&D studies and innovation and gi-
ving priority to the concept of design. This is assured if our in-
dustrialists are more committed to design”.

Noting that for years, industry was seen just as production,
Boga said that this prejudice is changing now. Explaining how
production should be supported, Boga said; “This production must
be supported by packing, market research, after sales services
and customer satisfaction. Today, the customer determines pro-
duction. The customer customizes the product and establishes
a proximity between his own personality and the product. Wa-
res suitable for different customers must be available as diffe-
rent products. First we have to produce in our minds. Turkey has
reached the farthest point it can through old procedures and tech-
niques. If we keep these techniques, maybe we can cover a litt-
le more distance. But we cannot be among the top ten econo-
mies of the world. A new model is needed for old production”.
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Ekonomist-yazar

Ege Cansen

Economist-columnist

‘Her kriz bir
dizeltmedir’
“Each crisis is a

correction”

“Her kriz bir diizeltmedir, diizeltme varsa, bozulma
olmustur. Milli gelir artisindan kopuk, milli servet
artisi olmaz. Oluyorsa bu esas bozulmadir. Finansal
ekonomi, reel ekonominin aynadaki goriintstdir. Mal
fiyatlari, milk fiyatlariyla birlikte hareket etmelidir.
Kuresel cari agik-cari fazla strdirilemez. Bu da
ikinci bozulmadir.”

“Each crisis is a correction, if there is a correction,
it means a deterioration has occurred. There can be
no growth of national wealth detached from an
increase in national income. If this is happening,
that would be the real deterioration. Financial
economy is the mirror image of the real economy.
Prices of goods must move together with property
prices. The global current deficit-current surplus
cannot be sustained. This is the second
deterioration.”

Toplantinin son konusmacisi ekonomist-yazar Ege Cansen’di.
Kendine has Uslubu ve sunumu ile klasik bir toplanti konusma-
cisi olmadigini hemen ortaya koydu Cansen. Sunumu, karsilik-
I bir gésteri seklinde katilimcilarla diyalog kurarak gelisti. Can-
sen sunumunda “Ekonomik krizi ne dogurdu, ne blyuttl ve ne
bitirecek” sorularina yanit verdi. Ege Cansen sunum yaparken,
verdigi 6rneklerle dort saat boyunca toplanti halinde olan kati-
imcilara keyifli saatler yasatti. “Her kriz bir dizeltmedir, dizelt-
me varsa, bozulma olmustur’ diyen Cansen, esas bozulma ve
ikinci bozulmalar da soyle acikladi. “Milli gelir artisindan kopuk,
milli servet artisi olmaz. Oluyorsa bu esas bozulmadir. Finansal
ekonomi, reel ekonominin aynadaki gérunddar. Mal fiyatlari, malk
fiyatlariyla birlikte hareket etmelidir. Kiiresel cari acik-cari fazla
surdurilemez. Bu da ikinci bozulmadir.”

Ekonomide sik¢a kullanilan “balon” kavramina da deginen
Cansen sunlar soyledi: “Milli servet, milli gelirin yatirnma dénu-
sen miktarindan fazla artamaz. Artmis duruyorsa, bu bir fiyat ba-
lonudur. Varlik fiyatlari enflasyonu, orta vadede mal ve hizmet
fiyatlan enflasyonunu fazlaca gegmemelidir. Hisse senedi fiyatlari,
firma degerinin kagida yansimasidir. Firma degeri, firmanin ka-

'l.

A

The final speaker at the meeting was economist-columnist Ege
Cansen. Cansen immediately proved that he was not your average
conference speaker, with his own style and presentation. His pre-
sentation developed as a dialogue with participants in an interactive
performance. In his presentation, Cansen answered the questions;
“What gave rise to economic crisis, what caused it to grow and what
will bring it to an end?”. When making his presentation, Ege Can-
sen allowed participants who had been at the meeting for four ho-
urs, to spend a pleasurable time with the examples he cited. Can-
sen, who said; “Each crisis is a correction, if there is a correction,
it means a deterioration has occurred” added; there can be no
growth of national wealth detached from an increase in national
income. If this is happening, that would be the real deterioration.
Financial economy is the mirror image of the real economy. Pri-
ces of goods must move together with property prices. The glo-
bal current deficit-current surplus cannot be sustained. This is the
second deterioration”.

Also addressing the concept of “balloon” often used in the eco-
nomy, Cansen said; “National wealth cannot increase more than
the amount of national wealth transforming into investment. If it
stands increased, this is a price balloon. The inflation in asset pri-
ces should not go much beyond the inflation of goods and servi-
ces prices in the medium term. Stock certificate prices are reflections
on paper, of the value of a firm. The value of a firm reflects the firm’s
earning power. If the shares of a firm whose earnings are not gro-
wing are appreciating in value, this is a balloon”.

Cansen who says; “They used to call it a ‘depression’; nowa-
days, they chose ‘crisis’ which is a lighter term, not to give rise to
chaos”, also explained how the crisis developed; “Deteriorations
cannot continue ad infinitum. Each deterioration creates a stress.
Correction is the discharge of the energy on stress. If the energy
is released slowly, an orderly correction takes place. That is, eco-
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zanma gulcuni yansitir. Kazanci artmayan firmanin hisseleri de-
gerleniyorsa bu bir balondur.”

“Eskiden ‘buhran’ denirdi. Simdilerde kaos yaratmamak igin
daha hafif bir terim olan ‘kriz’i sectiler” diyen Cansen, krizin na-
sil dogdugunu da anlatti: “Bozulmalar ilanihaye devam etmez.
Her bozulma bir gerginlik (stres) yaratir. Diizeltme gerginligin Us-
tindeki enerjinin bosalmasidir. Enerji yavas bosalirsa, dizenli
dizeltme olur. Yani ekonomik blyiime yavaslar. Gerginlik ani-
den bosalirsa dlizeltme duzensiz, yani kriz olusur. Blyume kisa
surede kuculmeye dbéner.”

“Krizi insanlarin tamahkarhig1 dogurmustur”

Dulzenli maas alan bir insanin zengin olmasi igin &mriniin yet-
meyecegini anlatan Cansen, “Az calisip ¢ok zengin olmak i¢in
‘operasyondan’ degil, ‘spekulasyondan’ para kazanmak gerekir”
diyerek sunlar sdyledi: “Spekuilasyon insani tamahkéar yapar; risk
istahini artinr. Istah artikca, risk de artar. Tamahkar varsa, di-
zenbaz da vardir. Spekilasyon, fiyati artacak diye menkul ve gay-
rimenkul varlik edinmek ve bunun icin borclanmak demektir. Var-
Ik fiyatlan artisi durabilir ve hatta diiser. Ama bor¢ durmadan b-
yir. O zaman ‘toksik varlik’ olusur. Kisinin geliri iki kaynaktan do-
gar. Birincisi ‘akar’dir. Ikincisi servet deger (fiyat) artisidir. Akar
gelir; kar, kira, faiz ve Ucretten olusur. Ikincinsin toplami, har-
canabilir gelir tabanini olusturur. Varlik fiyat artisiyla gelen eko-
nomik genisleme, yani sisme, sonunda varlik fiyatlarinin dis-
mesiyle ‘BOM’lanir. CUnku fakirlestim diye harcamalarini kisan
toplum, Uiretimde daralmaya ve issizlige sebep olur. Saadet zin-
ciri ters ddbnmeye baslar,
bundan sonrasi bir kisir
dénguduar. Buna iktisadi
kriz denir.”

Krizin biteceginin
Oncl gOstergelerini de
katilimcilarla paylasti
Ege Cansen: “Oncii
gosterge varlik ve emtia
fiyatlarinin artmaya bas-
lamasidir. Kiresel 6n-
lemlerin alinmasidir.
Dinya ekonomisi doért
tekerlekli bir arabadir.
Tekerlekler ABD, AB,
Pasifik Ulkeleri ve ge-
lismekte olan Ulkelerdir. Dort tekerlek dénmeden kriz bitmez. Bu
tekerlegi déndirmek buyuk Ulkelerin sorumlulugudur. G-20 Ul-
keleri bunun kararini aldi. Bu asama alti ay 6nce gegcildi. Krizde
hane halki ve firmalar, tiiketim ve yatirm icin para harcamaktan
korkar. Talep a¢igini kapamak igin, halkin harcamadigi parasi-
ni devlet harcar. Buna acik bltce denir. Krizde énce emek, son-
ra da sermaye gelirleri (kér, kira ve faiz) diser. Biterken de ter-
si olur. Kriz baslayinca nakde gecenler, para bollanip, faizler di-
stince servetlerini mal ve milke dénUstirmeye baslar. TUketim
harcamalarinin artmasi, yatinm harcamasini uyarirsa kriz biter.”

Yaklasik kirk bes dakikallk sunumunda, katilimcilar gulim-
seten, hatta verdigi 6rneklerle adeta kahkahaya bogan Ege Can-
sen, kapanisi da “Nakit kralsa, ekonomi kdledir. Nakit kéleyse,
ekonomi kral olur” diyerek yapti.

nomic growth slows down. If stress is released suddenly, the cor-
rection becomes irreqular which means a crisis. Growth transforms
into a decline in a short time”.

“People’s greed has lead to the crisis”

Noting that the life span of a salaried person will not be eno-
ugh to become rich, Cansen said; “To become very rich working
little, one has to make money not from ‘operations’ but from ‘spe-
culation’ and added; “Speculation makes one greedy; risk increases
appetite. As appetite grows, so does the risk. If there are greedy
people, than there are scheming people. Speculation means to ac-
quire personal and real assets, expecting their prices will increa-
se and to borrow to do that. The increase of asset prices may stop
or even decline but debt grows continuously. Then, ‘toxic assets’
emerge. The income of a person comes from two sources. The first
one is ‘revenue’. The second is the increase in wealth value (pri-
ce). Revenue comprises profits, rent, interest and wages. The sum
of the second forms the disposable income base. The economic
growth, which comes with increases in asset prices, that is, infla-
tion, ends with a boom when eventually asset prices come down.
Because society, which curbs its spending thinking it got poor, cau-
ses contraction in production, and unemployment. The chain of hap-
piness starts to turn in reverse direction and after that comes a vi-
cious circle. This is called an economic crisis’.

Ege Cansen shared omens for the crisis coming to an end with
participants. The omen is the increase in the prices of assets and
commodities. It is adoption of global measures. World economy
is a car with four wheels. The wheels are USA, EU, Pasific countries

and emerging countri-
es. The crisis can’t
come to an end unless
the four wheels start to
turn. To turn this wheel
is the responsibility of
major countries. G-20
countries took the deci-
sion to do that. Six
months ago, this phase
started. During the crisis,
households and firms are
scared to spend money
for consumption and in-
vestment. To cover the
demand deficit, the money
not spent by the public is spent by governments. This is called a
deficit budget. In a crisis, first the income from labor, then capital
income (profits, rent and interest) come down. The reverse is true
for the end of the crisis. Those who shift to cash at the beginning
of the crisis start to transform their wealth into assets and properties
when money becomes ample and interest comes down. If the in-
crease in consumption spending stimulates investment expendi-
tures, the crisis will come to an end”.

Ege Cansen, who put a smile on the faces of participants, mo-
ving them into laughter with the examples he cited during his app-
roximately forty-five minute presentation, had the following closing
words; “If cash is king, the economy is a slave. If cash is a slave,
then the economy becomes the king”.
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Seramik sektort hedefe

.~
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Ceramic industry focused on the target

Arama konferanslari ve calistaylarla
gelecek yillarin stratejisini, hedef llke
ve pazarlarini belirlemeye calisan
seramik sektoriinde, yeni yol haritasi
ortaya ciktl.

Turk seramik sektéri, gelecek yillardaki stratejisini, hedef lilke
ve pazarlarini diizenledigi arama konferansi ve calistaylarla, sek-
tor bilesenlerinin katilimiyla belirliyor. Bu amacla 9 Eylil 2009 ta-
rihinde duzenlenen calistay sektérin gelecegini de yakindan il-
gilendiriyor. Calistaya Tirk Seramik Tanitim Grubu (Bahadir Ka-
yan, Germiyan Saatcioglu, Erol Arat, Mahmut Akilli, Konca Cal-
kivik, Bilgehan Sasmaz, Omer Ozgen, Emrah Merigboyu), Orta
Anadolu Ihracatci Birlikleri temsilcileri (Nagihan Uniivar,Sevgin Ut-
luhg, Mehmet Ycel), Dis Ticaret Mistesarligi (DTM) birokratla-
r (Gurkan Suzer, Onur Bulbil), seramik sektori temsilcileri(Gok-
sen Yedigtiller-Kutahya Seramik, Fatih Ozgelebi-Kiitahya Sera-
mik, Asl Sayin-Hitit Seramik, Kuthan Giinay-Hitit Seramik, Bora
Durul-Umpas Seramik, Mustafa Matben-Ségltsen Seramik, Er-

The new roadmap emerged in the
ceramic industry which seeks to
determine the target countries and
markets of upcoming years by search
conference and workshops.

The Turkish ceramic industry is determining its future strategy,
target countries and markets through search conferences and
workshops it holds with the participation of sector components.
The picture emerging in the workshop held September 9, 2009,
concemns the future of the industry closely. The workshop was par-
ticipated in by representatives of Turkish Ceramics Promotion Gro-
up (Bahadir Kayan, Germiyan Saatcioglu, Erol Arat, Mahmut Akil-
I, Konca Calkivik, Bilgehan Sasmaz, Omer Ozgen, Emrah Me-
ricboyu), Central Anatolian Exporter Unions (Nagihan Unii-
var,Sevgin Utlulig, Mehmet Yiicel), bureaucrats from Undersec-
retariat of Foreign Trade (UFT) (Glirkan Stizer, Onur Blbdl), rep-
resentatives of the ceramics industry (Géksen Yedigdller-Kiitah-
ya Seramik, Fatih Ozcelebi-Kiitahya Seramik, Ash Sayin-Hitit Se-
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dem Cenesiz-Ece Banyo, Yakup Firat-Ece Seramik, Berna Erbi-
lek-Vitra, Ebru Uzluer-BienSeramik, Nesrin Elmas Yurtsesen-
Serel Seramik, Adnan Iskegman-Serel Seramik, Aslihan Aydin-
Seranit) ve is ortaklar (Hakan Mirglin-Turyap, Gliven Borca, Duy-
gu Phillips, Derya Bilal, Mehmet Aksu, Aysegul Cakir, Evren Oz-
bozdagl-Markam) katildi. Calistayin baslica amaci 3 Temmuz 2009
tarihinde diizenlenen arama konferansi sonuclarini degerlendir-
mek ve 2010 yil tanitim faaliyetleri icin hedef Ulkeler ve bu ulke-
lerde yapilacak etkinliklere karar vermekti. DTM yetkilisi ve Dai-
re Baskani Bilgehan Sasmaz, 2010°da bes Ulkede yapilacak har-
camalara destek olacaklarini soyledi.

Bes bolimde genel durum tespiti

Toplam bes bélimde olusan calistayin ilk bélimUnde ge¢mis
yillarda belirlenen stratejiler ve yapilanlar sektérle paylasildi. Bir
sonraki bélimde arama konferansi sonuclar aktarildi. Uciincii bé-
Iimde arama konferansi sonuglar oylamaya sunuldu. Toplam yir-
mi oy hakki olan katiimcilar arama konferansi sonuglarinin igeri-
sinden sec¢im yapti. Dérdincl bélimin basinda oylama sonug-
lan sunuldu. Hedef Ulkeler ve bu Ulkelerde yapilacaklarin grup ola-
rak aktarnldigi dérdiinct bélimde gruplar yaklasik toplam bltce olan
1 milyon 500 bin dolar asmamaya calisti. Son olarak karar bé-
[imUnde bitin glin boyunca ¢ikan sonuglar bir karara baglandi.

2005'te belirlenen ihracat hedeflerinin ginimuzde yasanan kriz
ve diger sebeplerden &tlrl gecgerli olmadigi, bu nedenle hedef-
lerin revize edilmesi gerektigi kararlastinildi. 2005'te Seramik Kap-
lama Malzemeleri'nde (SKM) gelisme trendi oldugu, 2015 yilin-
da 600 milyon metre karenin yakalanacaginin diisundldigu be-
lirtildi. Ancak bu durumun o zamanin hedef pazarlarinin kriz ve di-
ger sebeplerle daralmasi nedeniyle degistigi de belirtildi. Arama
konferansindan belirlenen pazarlarin kiguk pazarlar oldugu,
kaplama malzemelerinin tiketim alanlarinin genisledigi, Seramik
Saglik Gerecleri’nde (SSG) ise durumun tam tersi oldugu akta-
rildi. Ontimuizdeki bes yil iginde Tiirk SSG firmalarinin gok biiylik
yatinmlar planlamadi§i séylendi. SKM’de 2009 sonunda Trkiye’nin
SKM ihracatinin 70 milyon metre kare olacaginin éngérdldigu an-
cak belirlenen hedeflerin 2015 yilina kaydirilarak yeniden revize
edilecegi karara baglandi. Ihracat hedeflerinde 6zellikle SSG igin
yanlhsliklar oldugu, adet bazinda kiclk parcalarin da dahil edil-
mesinin yanlis sonuglar verdigi belirtildi.

ramik, Kuthan Guinay-Hitit Seramik, Bora Durul-Umpas Seramik,
Mustafa Matben-Ségtitsen Seramik, Erdem Cenesiz-Ece Banyo,
Yakup Firat-Ece Seramik, Berna Erbilek-Vitra, Ebru Uzluer-Bi-
enSeramik, Nesrin Elmas Yurtsesen-Serel Seramik, Adnan Is-
kegcman-Serel Seramik, Aslihan Aydin-Seranit) and business part-
ners (Hakan Mirgtin-Turyap, Gliven Bor¢a, Duygu Phillips, Der-
ya Bilal, Mehmet Aksu, Aysegiil Cakir, Evren Ozbozdagl-Markam).
The basic objective of the workshop was to evaluate the results
of the search conference held on July 3, 2009 and decide on the
target countries for year 2010 promotion activities and events to
be held in such countries. UFT official and Department Head Bil-
gehan Sasmaz stated that they would give support to the expenses
to be incurred in five countries in 2010.

Overall situation evaluation in five sections

In the first section of the workshop held in five sections ove-
rall, strategy determined in previous years and what was done were
shared with the industry. In the next section, the results of the se-
arch conference were conveyed. The results of the search con-
ference were voted on in the third section. Participants with twenty
vote rights in total selected from amongst the results of the se-
arch conference. The results of the vote were presented at the start
of the fourth section. In this section where target countries and what
would be done in these countries were conveyed in groups, the-
se groups tried not to go over 1,500,000 Dollars which is the app-
roximate total budget. Finally, in the decisions section, results emer-
ging during the day were listed in decisions.

It was determined that the export targets set in 2005 were not
valid anymore due to the economic downturn experienced pre-
sently and other reasons and therefore, such targets should be
revised. It was noted that Ceramic Tile (CT) was in a positive trend
in 2005 when it was believed that a target of 600 million square
meters would be captured in 2015. It was noted, however, that
situation changed due to the contraction in the then target mar-
kets due to the downturn and other reasons. It was conveyed that
the markets set in the search conference were small ones, that
the domains of consumption of tile expanded, however, the si-
tuation was absolutely to the contrary in Ceramic Sanitary Ware
(CSW). It was reported that in the upcoming five years, Turkey’s
CSW firms did not plan major investments. It was stated that in
CT, Turkey’s exports would be 70 million square meters and the
set targets would be revised with a shift to 2015. It was noted that
there were mistakes especially for CSW in export targets and in-
clusion of small pieces in terms of quantity gave wrong results.
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Hedef pazarlar belirlendi

OAIB tarafindan hazirlanan Turkiye‘nin SKM ve SSG ih-
racat tablolari katilimcilarla paylasildi. Bu tablolarda SKM ih-
racatinda 2008-2009 yillar arasi en fazla miktar artisi gosterdigi
Ulkeler siralandi. SKM’de artis gésteren Ulkeler; Gircistan, Lib-
ya, Irak, Belgika, Tirkmenistan, KKTC, Suriye; SSG’da ise
Fransa, Libya, Romanya, Yunanistan, Tirkmenistan, Cek
Cumhuriyeti, KKTC, Bulgaristan, Avusturya olarak siralandi.
Deger bazinda SKM ihracatinda Irak ve Suriye’de artis go-
rildiga, SSG ihracatinda ise Libya, Irak, Turkmenistan, Ka-
nada, Cek Cumhuriyeti ve Avusturya’da artis gézlemlendigi
belirtildi. 2008’de Avrupa Birligi(AB) Ulkelerine yapilan ihracatta
birim fiyatlarimizin distigud, bu durumun gelecekte problem
yaratacagi gérusu bildirildi. DUsUk fiyat bakimindan AB’ye ya-
pilan seramik ihracatinda Cin’in ardindan Tirkiye'nin geldigi
belirtilirken, ihracatta ortalama birim fiyatina dikkat edilmesi,
iyi niyet cercevesinde fiyatlarin ¢cok fazla dusurilmemesi ge-
rektigi ifade edildi.

Yapilan Arama Konferansi ve ¢alistaylarda, 2007’de belir-
lenmis olan hedef pazarlar anlatildi. Mevcut durumun zayif ol-
dugu Rusya’da fazla bitce ayirmadan fuara girdigimiz, mevcut
durumun gUgclu oldugu Fransa ve Almanya gibi Ulkelerde sa-
dakat programlari, kampanyalar uygulandigi belirtildi. 2009’daki
Arama Konferansrnda belirlenen tlkelerin ise farkli oldugu vur-
gulandi. Degisen kosullar nedeniyle hedef lilkelerimizin revize
edildigi ve Arama Konferansr'ndan ¢ikan sonuclar sunuldu. Buna
gbre su ulkeler hedef Ulke olarak belirlendi:

“1. Oncelikli Ulkeler: Irak, Suriye, Suudi Arabistan ve Bir-
lesik Arap Emirlikleri, Rusya, Kuzey Afrika’da ise Libya ve Ce-
zayir; 2. Oncelikli Glkeler: ABD, Turk Cumhuriyetleri (Azer-
baycan, Turkmenistan ve Kazakistan) ve Balkanlar; 3. Oncelikli
Ulkeler: Cin (6zellikle giiney kismi), Hindistan, AB ulkeleri (6zel-
likle Ingiltere, Fransa ve Yunanistan).

Target markets set

Turkey’s CT and CSW export table prepared by CAEU were
shared with participants. These tables listed the countries with the
highest CT increases in years 2008-2009. Countries with increase
in CT were Georgia, Libya, Iraq, Belgium, Turkmenistan, TRNC,
Syria; and in CSW, France, Libya, Rumania, Greece, Turkme-
nistan, Czech Republic, TRNC, Bulgaria and Austria. In terms of
value, it was reported that there were increases in Iraq and Syria
in exports of CT and in CSW exports, there were increases in Lib-
ya, Iraq, Turkmenistan, Canada, Czech Republic and Austria. It
was noted that our unit prices fell in exports made to European
Union (EU) countries in 2008 and that this could lead to problems
in the future. It was stated that in ceramic exports to EU, Turkey
followed China in respect of low prices, that average unit price must
be paid attention to in exports and prices should not be reduced
too much just as an indication of good faith.

Target markets set in 2007 were described at the held Search
Conference and workshops. It was noted that we participated in
the trade fair in Russia where the present situation is weak, wit-
hout allocating much of a budget and loyalty programs and cam-
paigns were implemented in countries like France and Germany
where the present situation is strong. It was stressed that the co-
untries which were set in the Search Conference in 2009 were dif-
ferent ones. It was reported that our target countries were revi-
sed due to changing conditions and the results of the Search Con-
ference were presented. Accordingly, the following countries were
set as target countries:

“1st Priority countries: Iraq, Syria, Saudi Arabia and United Arab
Emirates, Russia, and Libya and Algeria in North Africa; 2nd Prio-
rity countries: USA, Turkic Republics (Azerbaijan, Turkmenistan
and Kazakhstan) and Balkans; 3rd Priority countries: China (spe-
cifically southern part), India, EU countries (specifically UK, Fran-
ce and Greece).
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MB, 2010 entlasyon tahminini yikseltti

Merkez Bankasi, 2010 yili enflasyon tahminini 1,5 puan
yukselterek, yil sonu itibariyla yizde 6,9’a ¢ikardi.

Merkez Bankasi, 2010 yilina iliskin enflasyon ve petrol fiyat-
larina déniik tahminlerini yukseltti. 2010 yili enflasyon tahminini
1,5 puan yikselterek, yil sonu itibariyla ylizde 6,9’a ¢ikaran MB,
petrol fiyatlarina iliskin tahminlerini de 2010 i¢in 75 dolardan 80
dolara; 2011 ve sonrasi icin de 80 dolardan 85 dolara yUkseltti.
IMF ile gériismelerin de devam ettigini, teknik gériismelerin igin-
de MB’nin de yer aldigini sdyleyen Merkez Bankasi Baskani Dur-
mus Yilmaz, anlasmaya imza atilip atilmamasinin siyasi bir karar
oldugunu belirtti. Yurt ici arz ve talep dengesinin enflasyona du-
sls yonlu katkisinin sinirli olmakla birlikte 2012 yilina kadar de-
vam edecegi tahmininde bulunan Yilmaz, kisa vadeli enflasyon
tahminlerini bazi gelismeler nedeniyle yikseltmek zorunda kal-
diklarini séyledi. Yilin son giinlerinde akaryakit trtinleri, alkollii ice-
cekler ve tutlin Grdnlerine getirilen vergi diizenlemelerinin 2010
yili enflasyonuna ytzde 1,5 oraninda katki yapacagini vurguladi.

Vergi artisinda daha énceki tahminlerinde 0,5 puanlik katki

6ngdrduklerini animsatan Yilmaz, bu nedenle 1 puan yukselt-
tiklerini anlatti. Vergi ayarlamalarindaki etkinin 2010 yili itibariy-
la etkili olacagini, 2011 sonrasinda ise ortadan kalkacagini vur-
guladi. Baskan Yilmaz, enflasyon tahminlerindeki yikselisin bir
baska nedeni olarak da petrol fiyatlarindaki artisi gésterdi. Yil-
maz, petrol fiyatlari icin 2010 yili tahminlerinin ise 75 dolar ye-
rine 80 dolar olarak degistirdiklerini, 2011 ve sonrasi icin tah-
minlerini ise 80 dolardan 85 dolara yUkselttiklerini belirtti. MB Bas-
kani Yilmaz, bunun enflasyona katkisinin ise 2010 yili igin 0,2 puan
oldugunun altini gizdi.

2010 yil sonu icin 6ngérdigu enflasyon tahminini 1,5 puan
yukselten MB, yizde 70 olasilikla orta noktasi 6.9 olmak Gizere
enflasyonun 5,5 ila 8,3 araliginda gerceklesecegdi tahmininde bu-
lundu. MB, 2011 yili tahmininin orta noktasi 5,2 olmak lizere yuz-
de 3,4 ile ylizde 7 araligina; 2012 sonunda ise yuzde 4,9’a dls-
mesini dngoérayor.
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Central Bank

raises inflation
prediction for 2010

Central Bank, raising the inflation
prediction for 2010 by 1.5 points, made
it 6.9 percent for the end of the year.

Central Bank raised its predictions of inflation and oil prices
for 2010. Raising its inflation prediction for 2010 by 1.5 points,
moving this figure to 6.9 percent for the end of the year, Central
Bank also increased its predictions on oil prices for 2010 from 75
Dollars to 80 Dollars and for 2011 and thereafter; from 80 Dol-
lars to 85 Dollars. Stating that negotiations with IMF are in prog-
ress and Central Bank is part of the technical discussions, Cen-
tral Bank President Durmus Yilmaz noted that whether an ag-
reement would be signed or not is a political decision. Predic-
ting that the contribution of the domestic supply and demand equi-
librium on inflation in a downward manner would continue until
2012 albeit limited, Yilmaz said that they had to raise their short-
term inflation predictions because of certain developments. Yil-
maz stressed that tax regulations imposed on fuel products, al-
coholic beverages and tobacco products in the last days of the
year would add about 1.5 percent to the inflation in year 2010.
Reminding that they en-
visioned a contribution of
0.5 points in their previous
predictions as regards tax
increases, Yilmaz explai-
ned that hence they had to

increase this prediction
by 1 point. Yilmaz un-
derscored that the im-
pact of tax adjustments
will be effective as of
2010 and disappear af-
ter 2010. President Yil-
maz pointed at the rise
in oil prices as another
reason for the increase in inflation predictions.
Yilmaz said that they changed their year 2010 oil price predicti-
ons as 80 Dollars instead of 75 and they raised their predictions
from 80 Dollars to 85 for 2011 and thereafter. Central Bank Pre-
sident Yilmaz underscored that the impact of this on inflation wo-
uld be 0.2 points for 2010.

Raising its inflation prediction for end of 2010 by 1.5 percent,
Central Bank estimates that inflation will be in the range 5.5 to
8.3 with a midpoint of 6.9 at a 70 percent probability. Central Bank
prediction expects an inflation in the range 3.4 to 7 percent with
a midpoint of 5.2 for 2011, dropping to 4.9 percent by the end
of 2012.

=

*100'ler liginden dismedik’

Dis Ticaretten Sorumlu Devlet Bakani Zafer Caglayan, hedefle-
rinin 2023 yilinda dinyanin en blyuk ilk on ekonomisi icine girmek
oldugunu sdyledi. “Hedefimiz, 500 milyar dolar ihracati olan, yakla-
sik 1 trilyon dolar dis ticareti olan bir Tirkiye, en az on tane de ulus-
lararasi marka olusturmaktir’ diyen Caglayan, Dis Ticaret Mste-
sarligrna bir sirket gibi baktiklarini belirtti. Bircok Ulkeye ihracat yapi-
lamamasinin sebebinin o Ulkeleri yeterince taniyamamaktan ve Tur-
kiye'yi onlara yeterince tanitmamaktan kaynaklandigi anlatan Caglayan,
“33 tane iilke masasi olusturduk. Ozellikle dort tanesine (ilke gozily-
le de bakmayip eyaletler bazinda inceliyoruz. Bunlardan biri ABD, biri
Cin, biri Kanada biri de Almanya’dir’” dedi. Tlrkiye ihracatinin 2009
yilini 102 milyar dolarla kapattigini hatirlatan Caglayan, bircok tlke-
nin 100’ler liginden diismesine ragmen, Tlrkiye'nin yine 100 milyar
dolar ihracat yapan otuz tlkeden biri oldugunu, bunun tlke adina énem-
li bir hadise oldugunu vurgulad. Inracatta deger bazinda yiizde 22,6
oraninda bir diistis oldugunu belirten Caglayan, bunun iki nedeni ol-
dugunu, emtia fiyatlarinin diistiguna bir de Tarkiye’nin ihracatinin yiiz-
de 48'ini avro, ylizde 46’sini dolarla, kalanini da ¢esitli para birimle-
riyle yaptigini, avro-dolar paritesinin oynamasi nedeniyle de ihraca-
tin olmasi gerekenden daha dlslk gériindiguni anlatti.

“We are not out of the
league of 100s”

Minister of State in charge of Foreign Trade, Zafer Caglayan, said
that their aim is to become part of the largest ten economies of the
world in 2023. Caglayan said; “Our target is a Turkey with 500 billi-
on Dollars of exports and approximately 1 trillion Dollars worth of in-
ternational trade and to build at least ten international brands”, no-
ting that they see Undersecretariat of Foreign Trade as a company.
Explaining that the reason why exports cannot be made to certain co-
untries is lack of knowledge of those countries and failure to tell abo-
ut Turkey to them sulfficiently, Caglayan said; “We formed 33 country
desks. We treat especially four of them not as countries but by pro-
vinces. One of these is the US, the other is China, another is Cana-
da and another one is Germany”. Reminding that Turkey closed its
exports for 2009 at 102 billion Dollars, Caglayan stressed that although
many countries dropped out of the 100s league, Turkey is still one
of the thirty countries with exports over 100 billion Dollars and this was
an important event in the name of the country. Stating that there has
been a drop of 22.6 percent value-wise in exports, Caglayan explained
that this had two reasons; one was the drop in commodity prices and
the other that Turkey makes 48 percent of its exports in Euros, 46 per-
cent in Dollars and the remainder with various currencies and that
the volume of exports appear to be lower than necessary due to the
fluctuation in the Euro-Dollar parity.
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‘Ekonomide toparlanma egilimi giicleniyor”
“Trend of recovery strengthens the economy”

Ekonomiden Sorumlu Devlet Bakani ve Basbakan Yardimci-
s Ali Babacan, Turkiye ekonomisinde toparlanma egiliminin giic-
lenerek devam ettigini sdyledi. “Reel Ekonomideki Son Gelismeler
ve 2009 Yili Sonu Itibariyla Yeni Tesvik Sisteminin Uygulama So-
nuglari’ni degerlendiren Babacan, yasanan kiresel ekonomik kri-
zin ardindan diinya ticaretinde bir canlanma ve ekonomilerde iyi-
lesmeler gézlenmeye basladigini anlatti. lyilesme isaretlerine rag-
men kiresel risklerin &nemini korudugunu da 6zellikle belirten Ba-
bacan, kiresel toparlanmanin agirlikli olarak kamu destekli bir ya-
pida gelistigine dikkat ¢ekti.

Ekonomide bir bagka énemli géstergenin de acilan-kapanan
sirket sayisi oldugunu belirten Babacan, agilan-kapanan sirket sa-
yisinda 2009 yili Ekim ayinda bir dnceki yilin ayni ayina goére yliz-
de 20'lik, kasimda yuzde 16'lik, aralikta ise yuzde 78'lik artis kay-
dedildigine dikkat cekti. Mali gostergelere bakildidinda da eko-
nominin kiresel krizden ¢ikma egiliminde oldugunun agik bir se-
kilde géruldiginu ifade eden Babacan, ocak ayinda bankacilik sek-
tértinde kredilerin takibe diisme oraninin yizde 5,4'e, karsiliksiz
cek oranlarinin da yiizde 4,4'e kadar geriledigine isaret etti. Tem-
muz-aralik 2009 déneminde dlzenlenen tesvik belgelerinden 9,8
milyar liralik b&limn uluslararasi dogrudan yatinma ait oldugu-
nu belirten Babacan, “2010 i¢in orta vadeli yatinmda 6ngdrdigimiiz
dogrudan sermaye girisi yaklasik 8-10 milyar dolar araliginda. 2009
gelismeleri bize, bunun gerceklestirilebilecek bir rakam oldugu-
nu bugln itibaryla séyltyor” dedi.

Minister of State in charge of Economy and Deputy Prime Minister
Ali Babacan said that the trend of recovery in the Turkish economy
still exists, strengthening progressively. Evaluating the “Recent De-
velopments in Real Economy and the Implementation Results of the
New Incentives System as of End of 2009”, Babacan explained that
a revitalization is observed in world trade and improvements are ob-
served in economies after the experienced global economic down-
turn. Pointing out specifically that the global risks maintain their sig-
nificance despite signs of recovery, Babacan stated that global recovery
predominantly progressed under a government supported structure.

Stating that another important indicator in the economy is the num-
ber of starting-closing companies, Babacan pointed out that there is
a 20 percent increase over the same month of the previous year in
October 2009 in the number of opening-closing companies, with this
increase being 16 percent in November and 78 percent in Decem-
ber. Remarking that looking at financial indices, it is clearly observed
that the economy is starting to exiting the global downturn, Babacan
said that loans under surveillance in the banking sector came down
to 5.4 percent in January and the NSF percentage has come down
to 4.4 percent. Babacan, stating that 9.8 billion lira segment of the in-
centive certificates issued in July-December 2009 period involve di-
rect international investments, said; “The direct capital influx we en-
visioned for medium-term investments in 2010 is in the range of app-
roximately 8-10 billion Dollars. The developments in 2009 tell us that
this is a figure which may be achieved as of today”.
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ISO Yonetim Kurulu Bagkani Tanil Kiiglk, gecen yilin ilk yarisina
ait ankette gerceklesme sonuglannin olumsuz ¢iktigini, ancak isletmelerin
ikinci yariya yonelik daha umutlu olduklarini belirttigini vurguladi. Ta-
nil KiigUk'lin aktardigi anket sonuclarina gére, 2009 ilk yari anketinde
istihdam haric diger tiim temel géstergelerde olumsuzluk yasayan is-
letmelerin payi ylizde 50'nin Gzerindeyken, ikinci yanda bu oranlarda
onemli gerilemeler oldu. Ik yanda isletmelerin yiizde 52,2'si (iretim-
lerinin azaldigini belirtirken, ikinci yanda bu oran yuzde 31,2'ye geri-
ledi. Ayni sekilde 2009 ilk yariya gére i¢ satislarda azalma oldugunu
belirten isletmelerin orani ylizde 52,5'ten ylzde 33,5'e, dis satislarin-
da azalma oldudunu bildiren isletmelerin orani ylizde 51,7'den y(iz-
de 32,8%, yeni siparislerinde azalma oldugunu belirten isletmelerin ora-
ni da ylzde 54,3'ten ylizde 32,7'ye geriledi. Istihdamda ise ilk yarida
ylzde 43,9 azalma oldugunu dile getiren isletmeler orani ikinci yan-
da ylizde 25,6'ya geriledi. 2009 ikinci yan calismasi sonugclarinin bek-
lentiler bolumuinde ise 2010 yili ilk yansinin, 2009 ilk ve ikinci yarya
gore tim gostergelerde cok daha olumlu gecmesi bekleniyor. 2010
ilk yansi icin isletmelerin ylzde 14'U Uretimlerinde, yiizde 13,7'si ic sa-
tislarinda, ylzde 16'sI dis satislarinda, ylzde 13,3'0 de yeni siparis-
lerinde daralma bekliyor. Istihndamlarinda daralma bekleyen isletme-
lerin orani ise ylzde 10,2 oldu.

Posifive signals from 2010

ISO Chairman of Board of Directors Tanil Kli¢lik stressed that the
realization results were negative in the survey for the first half of the
previous year, however, enterprises stated that they were more opti-
mistic for the second half. According to the survey results related by
Tanil Kiigtk; while the share of enterprises which experienced adver-
sity in all basic indicators, save employment, in the survey for the first
half of 2009 was above 50 percent, there were significant drops in the-
se percentages in the second half. While 52.2 percent of enterprises
stated that their production dropped in the first half, this figure went down
fo 31.2 percent in the second half. In the same manner, the percen-
fage of enterprises stating that there was a decrease in domestic sa-
les compared to the first half of 2009 dropped from 52.5 percent to 33.5
percent, the percentage of enterprises stating that there was a drop in
international sales dropped from 51.7 percent to 32.8 percent and the
percentage of enterprises quoting a decrease in new orders dropped
from 54.3 percent to 32.7 percent. As regards employment, the per-
centage of enterprises stating that there was a drop of 43.9 percent in
the first half came down to 25.6 percent in the second half. It was no-
ted that the findings indlicate that the problems are continuing in the se-
cond half as well although not as much as in the first half of 2009. Fo-
urteen percent of enterprises expect a drop in production in the first half
of 2010; 13.7 percent in domestic sales, 16 percent in international sa-
les and 13.3 percent in new orders. The percentage of enterprises ex-
pecting a drop in their employment figures is 10.2 percent.

OECD Bolgesinde issizlik
orant degismedi

Ekonomik Isbirligi ve Kalkinma Orgiitii (OECD) bélgesinde, Ara-
lik 2009'da issizlik orani yiizde 8,8 oldu. OECD, gegen yil kasim ayin-
da yuzde 8,8 olan issizlik oraninin aralik ayinda degismedigini acik-
ladi. Aralik 2009'da ylzde 8,8 olan issizlik orani, Aralik 2008'e gore ise
ylzde 1,8 artti. Agiklamaya gére, OECD bélgesinde 2008 yilinda ylz-
de 6,1 olan issizlik orani ise 2009 yilinda ylizde 8,3'e yukseldi. ABD'nin
Aralik 2009'da yiizde 10 olan issizlik orani Ocak 2010'da yiizde 9,7'ye,
Kanada'nin Aralik 2009'da ylizde 8,4 olan issizlik orani ise Ocak 2010'da
ylUzde 8,3'e geriledi. ABD'nin 2008 yilinda ylizde 5,8 olan issizlik ora-
ni gegen yil ylizde 9,3'e, Kanada'nin 6nceki yil ylizde 6,1 olan issizlik
orani ise 2009'da ylzde 8,3'e cikti. OECD verilerine gére, Avro Bol-
gesi'nde, Kasim 2009'da yiizde 9,9 olan issizlik orani Aralik 2009'da
ylzde 10'a, 2008 yilinda ylzde 7,6 olan bu oran, 2009'da ise yuzde
9,4'e yuikseldi. Ispanya'da Kasim 2009'da ylizde 19,4 olan issizlik ora-
ni, Aralik 2009'da ise ylzde 19,5'e ylikseldi. Ispanya'da 6nceki yil yiiz-
de 11,4 olan igsizlik orani, gecen yil yiizde 18,1'e ¢ikti. Ispanya boy-
lece issizlik oraninda OECD bélgesinde ilk sirayi aldl.

Unemployment rafe stays
unchanged in OECD Area

In the Economic Cooperation and Development Organization
(OECD) area, the unemployment rate was 8.8 percent in 2009. OECD
announced that the unemployment rate, which was 8.8 percent No-
vember last year, remained unchanged in December. The unem-
ployment rate, which was 8.8 percent in December 2009, rose by 1.8
percent over December 2008. According to the announcement, the
unemployment rate, which was 6.1
percent in 2008 in OECD area rose
to 8.3 percent in 2009. The unem-
ployment rate of USA, which was 10
percent in December 2009, went
back to 9.7 percent in January 2010;
with unemployment rate of Canada,
which was 8.4 percent in December
2009, going down to 8.3 percent in
January 2010. The unemployment
rate of US, which was 5.8 percent in
2008, rose to 8.3 percent last year
and the unemployment rate, which
was 6.1 percent in Canada the pre-
vious year, went up to 8.3 percent in
2009. According to OECD data, the
unemployment rate, which was 9.9
percent in November 2009 in Euro
area, went up to 10 percent in De-
cember 2009; with this figure, which e
was 7.6 percent in 2008, rising to 9.4 percent in 2009. The unem-
ployment rate, which was 19.4 percent in November 2009 in Spain,
went up to 19.5 percent in December 2009. The unemployment rate
which was 11.4 percent the previous year in Spain, went up to 18.1
percent last year. Hence, Spain took the first place in OECD area in
terms of unemployment.
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Enflasyonda cift hane

Enflasyon Subat ayinda yine yiiksek cikti ve TUFE'de 2008 Ara-
lik'indan bu yana ilk kez yizde 10'u asti. Enflasyonun yuksek ¢ik-
masinda gida fiyatlarindaki artis etkili oldu.

Tiirkiye Istatistik Kurumu (TUIK) verilerine gére, TUFE yiizde 1.45,
UFE yiizde 1.66 artti. Yillik enflasyon TUFE'de 14 ay sonra yiizde
10.13'le yeniden cift hane olurken, UFE'de ylzde 6.82'ye ciktl. En-
flasyon TUFE'de 15 ayin en yilksek diizeyine ¢ikt.

Double digit inflation

Inflation was high once again in February, going over 10 percent
for the first time since December 2008 in the CPI (TUFE). The rise
in food prices was a factor in this high inflation result. According to
Turkish Statistics Agency (TUIK) data, CPI rose by 1.45 percent and
PPI (UFE) by 1.66 percent. Whilst annual inflation went back to two
digits after 14 months in CPI with 10.13 percent, it rose to 6.82 per-
cent in PPI. Inflation reached the highest level in 15 months in CPI.

Turkiye lhracatcilar Meclisi (TIM) tarafindan Ordu'da du-
zenlenen basin toplantisiyla aciklanan verilere gére, subat ayin-
da ihracat 2009'un ayni ayina gére ytzde 20,34 artisla 8 mil-
yar 226 milyon 667 bin dolar olarak gerceklesti. Bu yilin ilk iki
ayinda ihracat ylizde 16,26 artisla 16 milyar 123 milyon dolar
oldu. Son 12 aylik ihracat dnceki déneme gére yizde 17,97
azalisla 99 milyar 337 milyon 119 bin dolara geriledi. Turkiye'nin
subat ayinda toplam ihracatinin yizde 83,92'sini gerceklesti-
ren sanayi grubunda yuzde 20,50 artisla 6 milyar 904 milyon
111 bin dolarlik, yizde 13,61'ini olusturan tanm grubunda ylz-
de 13,55 oranindaki artisla 1 milyar 119 milyon 670 bin dolarlik,
yuzde 2,47'sini olusturan madencilikte ise yizde 67,97'lik ar-
tisla 202 milyon 887 bin dolarlik ihracat yapildi. Sanayi sektéri
alt basligr altinda ytizde 65,93 payla ilk sirada yer alan sana-
yi mamulleri icinde en blylk payi yiizde 18,38'lik pay ile tasit
araclari ve yan sanayi alirken, bunu ytzde 13,96 pay ile ha-
ziIr giyim ve konfeksiyon, ytzde 9,83 ile demir celik Grunleri ta-

Subatta ihracat artt

Exports grow
in February

According to data announced by Turkish Exporters Assembly
(TIM) in a press meeting held in Ordu, exports in February were
8,226,667,000 Dollars with an increase of 20.34 percent over the
same month in 2009. In the first two months of this year, exports were
16,123,000,000 Dollars with a rise of 16.26 percent. Exports in the
last twelve months retracted back to 99,337,119,000 Dollars with
a decrease of 17.97 percent over the previous period. In the ma-
nufacturing group, which accounted for 83.92 percent of Turkey’s
total exports in February, exports amountedto 6,904,111,000 Dol-
lars, with an increase of 20.50 percent; in the agriculture group ac-
counting for 13.61 percent, exports were 1,119,670,000 with a rise
of 13.55 percent; and in mining which accounts for 2.47 percent, the
increase in exports was 67.97 percent with a final figure of
202,887,000 Dollars. Among industrial goods which rank first with
a share of 65.93 percent under the manufacturing industry subtit-
les, the largest share went to transport vehicles and supply industry
with 18.38 percent with readymade wear and clothing taking a sha-

kip etti. re of 13.96 percent and iron and steel with 9.83 percent.
Tl d o il
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Sanayi {iretimi artti | Inclustrial production ises

Turkiye'de sanayi Uretimi Ocak ayinda bir dnceki yilin ayni ayi- Industrial production in Turkey rose by 12.1 percent over the same
na gore, yuzde 12,1 artarken, bir 6nceki aya gore yizde 15,3 azal- month of the previous year in January; however, went down by 15.3
di. Turkiye Istatistik Kurumu (TUIK), 2010 yilt Ocak ay1 Sanayi Ure- percent compared to the previous month. According to Turkish Statistics
tim Endeksi sonuglarina gére; Sanayinin alt sektérleri incelendi- Agency (TUIK), year 2010 January Industrial Production Index results,
ginde, 2000 yili Ocak ayinda ylizde 24,4 oraninda gerileyen ima- an examination of the subsectors of the industry reveals that the pro-
lat sanayinde Uretim endeksi bu yilin ayni ddneminde yiizde 14,4 duction index in the manufacturing industry, which came down by 24.4
artt. S6z konusu ayda madencilik ve tas ocakeliligi sektori endeksi percent in January 2000, rose by 1$$erééht in the same period of
ylzde 0,6 azalirken, elektrik, gaz ve su sektdrii endeksi ise ylz- this year. In the said month, while mining and quarries industry index
de 3,1 artis gosterdi. went down by 0.6 percent, utilities index rose by 3.1 percent.
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Riizgar enerjisinde
Avrupa'da 13inciyiiz

Rlzgar enerjisinden elektrik liretim kapasitesi
2007 yili sonunda sadece 147 megavat olan
Turkiye, son iki yilda yaptigr atakla 2009 sonunda
bu rakami 801 megavata yukseltti.

Avrupa Rizgar Enerjisi Birligi'nin verilerine gore iki yil dnce Av-
rupa'da 16'nci sirada bulunan Turkiye, riizgar enerjisi kapasitesine 2008
yiinda 311 megavat ve 2009'da da 343 megavat ilave edince Belgi-
ka, Norvec ve Polonya'yl geride birakarak 13'inci siraya yUkseldi.
Gecen yil Avrupa'da en blyUk riizgér eneriisi Ureticileri 25 bin 700 me-
gavatla Aimanya ve 19 bin 149 megavatla Ispanya olurken, 4 bin 850
megavatla ltalya, 4 bin 492 megavatla Fransa ve 4 bin 51 megavat-
la Ingiltere ilk besi olusturdu. Rizgar enerjisinde 3 bin 535 megavatla
Portekiz, 3 bin 465 megavatla Danimarka, 2 bin 229 megavatla Hol-
landa, 1560 megavatla Isveg, 1260 megavatla irlanda, 1087 mega-
vatla Yunanistan ve 995 megavatla Avusturya, Tirkiye'nin éninde
siralandi. Avrupa Rlzgér Enerijisi Birligi, gecen yil Avrupa'da yeni elek-
trik enerjisi Uretim kapasitesinde yuzde 39 payla riizgar santralleri-
nin ilk siraya yerlestigini ve 2008 sonunda 65 bin 741 megavat olan
rlizgar enerjisi Uretim kapasitesinin 13 milyar avro yatinmla gegen yi-
lin sonunda 76 bin 152 megavata ulastigini duyurdu. Rizgér enerji-
si, AB'de 820 bin 606 megavat olan toplam elektrik Gretim kapasite-
sinin ylizde 9'dan fazlasini olusturuyor.

In Europe, Turkey is in the
13" place in wind energy

Turkey, which had an electricity generation capacity
from wind energy, of only 147 megawatts at the end
of 2007, raised this figure to 801 megawatts at the
end of 2009 with its move in the last two years.

Turkey, which ranked 16th in Europe two years ago according to
European Wind Energy Association, adding 311 megawatts to its wind
energy capacity in 2008 and 343 in 2009, rose to 13th place, leaving
Belgium, Norway and Poland behind. In Europe, last year, the largest
wind energy producers were Germany with 25,700 megawatts and
Spain with 19,149 megawatts, followed by Italy with 4,850 megawatts,
France with 4,492 megawatts and UK with 4,051 megawatts to ac-
count for the top five. Portugal with 3,535 megawatts, Denmark with
3,465 megawatts, Holland with 2,229 megawatts, Sweden with 1,560
megawatts, Ireland with 1,260 megawatts, Sweden with 1,560 me-
gawatts, Ireland with 1,260 megawatts, Greece with 1,087 megawatts
and Austria with 995 megawatts took their places ahead of Turkey
in wind energy. European Wind Energy Association announced that
wind power plants took the first place with a share of 39 percent in
new electrical energy generation capacity in Europe last year and that
the wind energy generation capacity, which was 65,741 megawatts
at the end of 2008, reached 76,152 megawatts at the end of last year,
with an investment of 13 billion Euros. Wind energy accounts for more
than 9 percent of the total electricity generation capacity of EU, amo-
unting to 820,606 megawatts.
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SERKAP Yo6netim Kurulu Bagkan

Ahmet Tahsin Yamaner
SERKAP Chairman of Board of Directors

‘Iyi caliganlarin
sorunlart olmaz’

“Proper working won’t
creafe problebs”

“Tirkiye, seramik kaplama malzemeleri sektoriinde
dunya capindaki Ureticiler arasinda ilk onda yer
aliyor. Thracatta ise Gin, Italya ve Ispanya’dan sonra
dordlincl Ulke konumundayiz. Artik Avrupa’da
taninan ve séz sahibi olan markalarimiz var.“

“Turkey is among the top ten among
manufacturers of global scale in the ceramic tile
industry. In exports, we rank fourth following
China, Italy and Spain. Now, we have brands
known and who have a say in Europe.”

Turkiye seramik kaplama malzemelerinde de Avrupa’nin ve
dunyanin énemli oyuncularindan biri. Dunyanin énde gelen ilk on
Ureticisi arasinda yer alan Turkiye, ihracatta da dérdincu ulke ko-
numunda. Seramik kaplama malzemeleri bly(ik ebatli, tasimasi
yani lojistigi zor, cok seyahat etmeyi sevmeyen bir seramik Griin
olarak tarif ediliyor. Bu tarif Ulkelerin stratejileri icin cok dnemli. Zira
seramik kaplama malzemelerinde dinya Ulkeleriyle rekabet
etme sansini iki ana faktor belirliyor. Bunlardan ilki enerji fiyatla-
r. Digeri ise seramik kaplama malzemelerinin lojistidi. Yani Ure-
tilen malzemenin ihra¢ edilecek Ulkelere génderimi sorunu. Biz de,
Seramik Kaplama Malzemeleri Ureticileri Dernegi (SERKAP) Y6-
netim Kurulu Baskani Ahmet Yamaner'e sektériin 2009'u nasil ge-
cirdigini, 2010 beklentilerini ve seramik kaplama malzemelerindeki
Ulke stratejilerini sorduk.

Seramik kaplama malzemeleri sektoril, krizin en yogun yasan-
digi 2009 yilini nasil gegirdi?

Ulkemizdeki birgok sektor gibi seramik kaplama malzemeleri sek-
térii de krizden olumsuz etkilendi. Uretim agisindan 2009 yilinin ilk
altr ayinda yaklasik ylzde 80 kapasite kullanildi. 2008 yilinda Ure-
tim miktan 225 milyon metre kare iken bu rakam 2009’da yaklasik
200 milyon metre kare olarak gerceklesti. Yani Gretimde bir 6nce-
ki yila oranla yaklasik yizde 11’lik bir daralma séz konusu. Tutar-
sal olarak da 525 milyon dolardan 400 milyon dolar seviyelerine ge-
riledik. Bu daralma kendisini &zellikle ihracatta yogun olarak hissettirdi.
Turk seramik kaplama malzemeleri sektériiniin ana ihracat pazari
olan Avrupa’nin da krizden blyuk él¢ude etkilenmesi sonucu top-
lam ihracat 2009 yilinda miktarsal olarak yaklasik yuzde 27, tutar-
sal olarak da ylzde 24 daraldi. Ihracat rakami 91,8 milyon metre ka-

Turkey is one of Europe’s and the world’s significant players in
ceramic tile, too. Ranking among the top ten manufacturers of the
world, Turkey ranks fourth in exports. Ceramic tile is described as a
ceramic product of large size with tough transportation, that is logis-
tics, which does not lend itself to travel much. This definition is very
important for the strategies of countries. Because two main factors
determine your chance to compete with world countries in ceramic
tile. The first one is energy prices and the other is the logistics of ce-
ramic tile. That it, the problem of sending the produced material to the
export destination countries. So we asked Ahmet Yamaner, Chair-
man of Board of Directors of Ceramic Tile Manufacturers Associati-
on (SERKAP) how was 2009 for the industry, the expectations for 2010
and the country’s strategies for ceramic tile.

How was 2009, the year in which the downturn was experienced
most intensely for the ceramic tile industry?

Like many industries in our country, ceramic tile sector, too, was
affected adversely by the crisis. In terms of production in the first six
months of 2009, capacity utilization was approximately 80 percent.
While production volume was 225 million square meters in 2008, this
figure was about 200 million square meters in 2009. This means a
shrinkage of approximately 11 percent over the previous year in pro-
duction. Volume-wise, we declined from 525 million Dollar levels to
400 million Dollars. This decline made itself felt strongly especially in
exports. Since Europe, which is the principal export market of the Tur-
kish ceramic tile sector, was greatly affected by the crises, too; total
exports declined by approximately 27 percent volume-wise and 24
percent amount-wise in 2009. The export figure fell from 91.8 milli-
on square meters to 67.3 million square meters. This represents app-

SERAMIK

Nisan-Haziran 2010 April-June No: 32



reden, 67,3 milyon metre kareye distl. Bu da dretimin yaklasik yz-
de 35'ine denk geliyor. Daha énceki senelerde bu oran ylzde 50 -
55 civarinda idi.

Kriz dolayisiyla yeni ihracat kapilarina yonelen seramik sek-
tériyle birlikte seramik kaplama malzemeleri sektérii de han-
gi Ulke ve ihracat kapilarina gére kendisini yeniden dizayn
ediyor?

Geleneksel ihracat pazarimiz olan Avrupa’daki daralma sebe-
biyle yeni pazar arayisina girildi. Bunun sonucunda gectigimiz yil 6zel-
likle Orta Dogu, Balkan ulkeleri ve Turk Cumhuriyetleri yeni ihracat
pazarlar olarak 6n plana cikti. Uzak Dogu’da yerlesik Ureticilerin guic-
[G olmasindan dolayi sansimiz oldugunu disiinmuyoruz. Basaril ola-
cagimiz pazar Avrasya’dir. Buna Rusya’yl da katiyorum. Kazakis-
tan’dan Ingiltere’ye kadar. Ttirkmenistan ve Ozbekistan’da dahil. Ta-
bii buralarda Cin’in gucli bir yapisi var. Lojistik olarak Gin gugl.

Sektorde stratejiyi belirleyen ana unsur nedir?

Seramik kaplama malzemelerinde stratejiyi belirleyen malin ken-
disidir. Seramik karo seyahati pek sevmeyen, bly(k ebatl Grinlerdir
ve lojistik cok 6nemlidir. Armatur sektriinde nakliye ylizde 1’dir. Bi-
zim i¢ pazarimizda nakliye yaklasik olarak yizde 7-8dir. Yurt disi-
na gittigimizde bu yizde 15’lere ¢ikiyor. Tlrkiye’nin bu nedenden
dolayi yakinindaki cevre ulkelerinde pazardan daha fazla pay almak
icin calismalar yapmasi lazim. Kuzey Afrika’yi da cok biyk bir po-
tansiyel olarak gériyorum. Libya Turkiye’ye sifir gimrik uyguluyor.
Sorun yok. Ama diger Magrip Ulkeleri, AB’ye yaptiklari toplam an-
lasmadan dolayi Fransiz ve Italyan mallari cok distik gtimriikle gi-
riyor, biz yapilan giimrlk anlasmalar ¢cercevesinde; AB’nin tcln-
cu ulkelerle yaptigi anlasmalar kapsamina girmedigimiz icin, onlardan
ithalat yaparken Avrupa sartlarina giriyoruz, ihracatta ise 6zel sart-
lar geliyor. Iran’dan mal ithal ettigimizde Iran bize AB Ulkesi gibi dav-
raniyor ancak ihragc edecegimizde, AB Ulkeleri Iran’a ylizde 10 glim-
rikle girerken, biz yiizde 150 ile girebiliyoruz. AB, ithalatta bizi an-
lasmalar aliyor, ihracata gelince almiyor.

“Inracatta dordiinciyiz”
Tirk seramik kaplama malzemelerinin Avrupa ve diinyadaki ge-
nel durumu hakkinda bilgi verebilir misiniz?

Tlrkiye, seramik kaplama malzemeleri sektériinde dinya ca-
pindaki Ureticiler arasinda ilk onda yer aliyor. Dlnyadaki seramik kap-
lama malzemeleri Gretiminin yaklasik ytizde 80’ini gerceklestiren bu
Ulkeler arasinda Turkiye; Iran, Endonezya ve Vietnam’'dan sonra do-
kuzuncu sirada. 2008 yili Gretimi 225 milyon metre karedir; 2009 yi-
linda ise bu rakam yaklasik 200 milyon metre kare oldu. Ancak tu-
ketimde daha geri siralardayiz. 2008’de on Ugiinciiyiiz mesela. ih-
racatta ise Cin, Italya ve Ispanya’dan sonra dordlncu Ulke konu-
mundayiz.

Turkiye’nin ihracattaki en itici gliclerinden biri olan insaat sek-
térinde yasanan yiizde 22’lik diisiis, seramik kaplama malze-
meleri sektoriinii, genel olarak seramik sektériinii etkiledi. Onii-
miizdeki dénemde sektér olarak nasil bir strateji izlenecek?

Insaat sektdriinde yasanan durgunluk yenileme pazarinin 6nemini
artirmistir. Ayrica geleneksel pazarlardan, yeni hedef pazarlara ve kat-
ma degeri daha yiksek olan Uriinlere dogru bir yénelme s6éz konu-
su. 2010’da insaat sektériinde ¢ok buyik sorun olacagini sanmiyo-

roximately 35 percent production. In previous years, this ratio was abo-
ut 50-55 percent.

Alongside of the ceramic industry, which moved towards new
gates of exports because of the crisis, according to what country
and export gates does the ceramic tile industry re-designs itself?

Due to the contraction in Europe, which is a traditional export mar-
ket, a search for new markets was started. As a result, last year, es-
pecially the Middle East, Balkan countries and Turkic Republics came
to the forefront as new export markets. We don't think we have a chan-
ce in the Far East due to manufacturers established there being strong.
The market where we can be successful is Eurasia. | include Rus-
sia here, too. From Kazakhstan to UK. Including Turkmenistan and
Uzbekistan. Of course, China has a strong presence there. China is
strong logistically.

What is the main strategy determining element in the industry?

In ceramic tile, the product itself determines strategy. Ceramic tile
is a large size product which does not like to travel much and logis-
tics are very important. In the tap sector, freight is 1 percent. In our
domestic market, freight is approximately 8 percent. When we go ab-
road, this figure goes up to 15 percent. Because of this, Turkey has
to make efforts to get a greater share from the neighboring country
markets. | also see North Africa as having a great potential. Libya char-
ges zero customs duty for Turkey. There is no problem there. But ot-
her North African counties allow French and Italian goods to enter at
very low customs duty because of their collective agreement with EU;
under the signed customs agreements, since we are not covered by
the agreements entered into with EU with third countries, when im-
porting from them, we are covered by European requirements but in
exports, there are special terms. When we import from Iran, we are
treated as an EU country but when we are exporting, while EU co-
untries enter Iran with 10 percent duty, we are charged 150 percent.
EU includes us in agreements in imports but doesn’t when it comes
to exports.

“We are fourth in exports”
Can you brief us on the overall state of Turkish ceramic tile in
Europe and the world?

Turkey is among the top ten among manufacturers of global sca-
le in the ceramic tile industry. Among these countries, accounting for
approximately 80 percent of world’s ceramic tile production, Turkey
ranks ninth after Iran, Indonesia and Vietnam. Year 2008 producti-
on was 225 million square meters; this figure was close to 200 mil-
lion square meters in 2009. But in consumption, we rank behind. For
example, we were thirteenth in 2008. In exports, on the other hand,
we rank fourth after China, Italy and Spain.

The 22 percent decline experienced in the construction industry,
one of Turkey’s biggest drivers in exports, affected the ceramic
tile industry and generally the ceramics sector. What kind of a
strategy will be followed as the whole industry in the upcoming
periods?

The stagnancy observed in the construction industry increased the
significance of the renovation market. Also, there is a trend from tra-
ditional markets to new target markets and products with higher va-
lue added. | don't think there will be a big problem in the constructi-
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rum. Pazarin 2009'dan daha da diisecegini 5ngérmiyoruz. BuyUk bir
ekonomik kriz yeniden gelmezse, sorun yasamayiz diye disiunuyo-
rum. 2009 yilini da, 2008'in sonlari ve 2009’un baslarindaki durumla
kiyasladigimizda iyi gériintyor. lyi calisanlarin sorunlari olmaz.

Cin’den ithal edilen seramik karolarla ilgili nasil bir yasal yap-
tinm s6z konusu?

Cin’den ithal edilen seramik kaplama malzemeleri ile ilgili ola-
rak Dis Ticaret Mustesarligi (DTM) tarafindan uygulanan bir géze-
tim s6z konusu. Bu gdézetim kapsaminda her yil ithal edilecek mik-
tar ve birim fiyata bir sinirlama getiriliyor. Buna gére 2009 yili igin 2
milyon 400 bin metre karelik bir kota vardi ve metre kare fiyatinin
10 dolarin altinda olmamasi sarti bulunmaktaydi. Ancak 2008 yilin-
da Cin’den ithal edilen seramik kaplama malzemesi miktari 2 mil-
yon 220 bin 786 metre kare, bu rakam 2009'da 1 milyon 663 bin 470
metre kare olarak gerceklesti. Zaten Tlrkiye’nin seramik kaplama
malzemesi ithalati da 2008’de 4,3 milyon metre kare iken, 2009'da
2,7 milyon metre kareye geriledi. Ancak DTM tarafindan uygulan-
makta olan bu gbzetim ilk olarak 2011 yilinin sonunda kadar 6n-
g6rildl, daha sonra 2013 yilina kadar uzatildi. 2013 yilindan itiba-
ren ise bu tir gézetim uygulamalar Diinya Ticaret Orgiti tarafin-
dan uygun gérilmiyor. Batidaki ihrag pazarlarinda Cin gelebilece-
gi noktaya geldi. Cin mallan Batida kaliteli mallar olarak algilanmi-
yor. Cin bizi AB’den ¢cok ABD’de tehdit ediyor.

“Lojistik olarak dezavantajimiz var”
Seramik kaplama malzemelerinde Tiirkiye’nin Avrupa paza-
rindaki rakipleri olan italya ve ispanya ile rekabetinde, marka-
lasma ve arastirma gelistirme calismalari acisindan nasil bir ay-
rima gitmesi gerektigini diigliniiyorsunuz?

Italya ve Ispanya ile olan rekabette 6zellikle iki unsur 6n plana
cikiyor: Marka imaji ve Ulke imaji. Turkiye seramik kaplama malze-

Ahmet Tahsin Yamaner kimdir?

VitrA Karo Genel Miidiirliigiinii 1991’den beri yiiriiten Ahmet Tahsin Yamaner, 1 May1s
2007'de Yap1 Grubu Bagkan Yardimcilig1 gorevine atand1. 1971'de Eczacibas1 Seramik
biinyesinde Eczacibagi Toplulugu'na katilan ve bu kurulusta sirastyla boliim sefligi, teknik
miidiirliik ve fabrika miidiirliigii gorevlerini yiiriiten Yamaner, 1981-1982 yillar1 arasinda
Orta Anadolu Seramik A.S. Genel Miidiirii, 1982-1988 yillar1 arasinda Toprak Seramik AS
Grup Genel Miidiirii olarak gorev yapti. 1988’de Yap1 Grubu Koordinator Yardimcisi olarak
Eczacibagi Toplulugu'na dénen Yamaner, 1991de iistlendigi Eczacibas1 Karo Seramik Genel
Miidiirliigii gérevinin yan1 sira, 1999'dan bu yana Vitra Tiles Ireland Yonetim Kurulu
Bagkanlig, 2002’den bu yana Eczacibasi-Koramic ve 2006’dan bu yana da Engers Keramik
Murahhas Azalig1 gorevlerini yiiriitiiyor. 1946 yilinda dogan Yamaner, lisans egitimini 1969
yilinda Bat1 Almanya’da Fachhochschule fiir Keramik’te tamamlad.

on industry in 2010. We don'’t envision that the market will decline more
than 2009. If there is no other major economic crisis, | believe we will
not have any problems. When we compare 2009 with end of 2008 and
early 2009, things seem all right. Good workers will not have problems.

What kind of a legal sanction is in question regarding ceramic
tile imported from China?

There is a surveillance implemented by Undersecretariat of Fo-
reign Trade (UFT) in connection with ceramic tile imported from Chi-
na. Under this surveillance, there is a limit imposed on the volume
to be imported each year and the unit price. Accordingly, there was
a quota of 2,400,000 square meters for 2009 and there was the re-
quirement that the square meter price should not be under 10 Dol-
lars. But the volume of ceramic tile imported from China in 2009 was
2,220,786 square meters. This figure was 1,663,470 square meters
in 2009. In fact, Turkey’s imports of ceramic tile went down to 2.7 mil-
lion square meters in 2009 from 4.3 million square meters in 2008.
However, this surveillance implemented by UFT was first planned for
until the end of 2011. Then, it was extended until the end of 2013. Af-
ter 2013, these types of surveillance practices are not approved by
World Trade Organization. In the export markets in the west, China
reached the maximum point it can reach. Chinese goods are not per-
ceived to be high quality goods in the west. China threatened us in
USA more than in EU.

“Logistically we are at a disadvantage”

What kind of a distinction should Turkey move to in ceramic tile
when competing with its rivals in the European market, Italy and
Spain in terms of branding and R&D activities?

Two main elements specifically come to the forefront in compe-
tition with Italy and Spain: Brand image and country image. Among
the players in the Turkish ceramic tile industry, R&D design and bran-
ding gained significance. Now, we have brands known and to have
a say in Europe. Our products are not at a lower level than ltalian and
Spanish ones in terms of quality and design. But country image is not
at that level yet. However, Ceramic Joint Promotion Group has ef-
forts in this regard. It pursues an aggressive strategy for promoting
Turkish ceramics. The Turkish industry basically fled towards easy
to produce goods. Predominantly, it invested in wall tiles. Looking at
the figures of exports to EU, we see how far behind we are compa-
red to our most important competitors; Italy and Spain. Turkey’s ave-
rage export price in 2009 is 6 Dollars. The sale price of the ltalians
and the Spanish, on the other hand, is 10 Euro, two and a half times
as much. This is a strict indicator of where we are. Unfortunately, Tur-
key moved towards a line which is easy to produce, easy to sell, in-
volving little marketing activity. Not everyone, of course. Some firms

Who is Ahmet Tahsin Yamaner?

Ahmet Tahsin Yamaner, who served as VitrA Karo General Manager since 1991 up to the
present, was appointed as Vice-President of Building Group on May 1, 2007. Joining
Eczacibagt Group in Eczacibas: Seramik in 1971 serving as department head, technical
manager and plant manager in this organization, Yamaner served as Orta Anadolu
Seramik AS General Manager from 1981 to 1982 and Toprak Seramik A.S. Group General
Manager from 1982 to 1988. Coming back to the Eczacibast Group as Building Group
Assistant Coordinator in 1988, Yamaner, in addition to the post of General Manager of
Eczabas: Karo Seramik he took on in 1991, has been serving as VitrA Tiles Ireland
Chairman of the Board since 1999 and Managing Director of Eczacibasi-Koramic since
2002 and Engers Keramik since 2006. Born in 1946, Yamaner completed his undergraduate
studies in 1969 in West Germany in Fachhochschule fiir Keramik.
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meleri sektdriindeki oyuncular arasinda ar-ge, tasarim ve markalasma
6nem kazandi. Artik Avrupa’da taninan ve s6z sahibi olan markala-
nmiz var. Urlinlerimiz Italyan ve ispanyol driinlerinden kalite ve ta-
sarim agisindan daha alt bir seviyede degil, ancak Ulke imaji heniiz
0 seviyeye yukselmedi; bununla ilgili olarak da Seramik Ortak Ta-
nitm Grubu ¢alismalar yapiyor. Tirk seramiklerinin tanitimi igin ag-
resif bir strateji izliyor. Tlrk sanayisi genelde kolay Uretilen Grinle-
re kacti. AQirlikl olarak duvar karolarina yatinm yapti. AB’ye ihrag ra-
kamlarina baktigimizda en 6nemli rakiplerimiz olan Italya ve Ispan-
ya’ya gore ne kadar dlsik oldugumuzu goértyoruz. Turkiye’nin
2009'daki ortalama ihrag fiyati 6 dolar. Italyan ve Ispanyollarin sa-
tis fiyati ise 10 avro, bizimkinin iki buguk kati. Bu nerede oldugumuzun
kesin gdstergesi. Turkiye ne yazik ki kolay uretilen, kolay satilan, pa-
zarlama faaliyetleri az olan is koluna yoneldi. Herkes degil tabii, kimi
firmalar diger alanlarda da Urnler Uretiyorlar. Burada tabii, lojistik ola-
rak dezavantajimiz var. Daha yakin olduklan icin (ist grup mallar kam-
yonla veya demiryolu ile esas tliketim Ulkelerine ya da kendi Ulke-
lerinde iki Gg¢ glin icinde ulastinyorlar. Biz ise gemi ile Avrupa’ya mal
gbnderiyoruz ve gemi de (i¢ haftadan énce ulasmiyor. Dolayisiyla Av-
rupall biylk toptancilarda Ust grup Grlnlerini, cok hizli temin ede-
bildikleri icin Ispanya ve ltalya’ya yoneliyorlar. Turkiye’nin Avrupa’ya
mal gdéndermesinde gimrUk birliginden kaynaklanan sorunlari yok.
Esas sorun, tcinc Ulkelerle olan anlasmalarda yasaniyor.

Seramik kaplama malzemelerinde yeni donemin trendi nedir?

Seramik kaplama malzemeleri sektdri tekstil ve dekorasyon din-
yasindaki trendlerden yogun olarak etkileniyor. Bu dogrultuda son
yillarda daha modern ve minimalist tasarimlar, tekstil gérinimli veya
metalik gérinuml{ Grinler 6n plana ¢ikiyor. Seramik kaplama mal-
zemelerini, ev ici kullanimda i1slak mekanin disina ¢ikaracak Griin-
ler tasarlaniyor. Ayrica 6zellikle gevre dostu ve enerji tasarrufuna yo-
nelik drinlerin dnemi giderek artiyor. Porselen karo dedigimiz Griin-
lerde yeni teknolojiler olusmaya basladi. Bunlara da “continue line”
diyorlar. Bu Turkiye’de daha kimsede yok. Daha ¢ok porselen yer
karolarinda kullaniyorlar. Cok bly(k ebatli Giriin yapiyorlar. 150x150
cm Urin yapiyorlar. Bunlar da gelen talebe gore ebatliyorlar. Tabii
tas gibi kesip sunuyorlar. Siz 75x75 cm istiyorsaniz ona uygun ke-
siyor. Su an da Italya’da yayginlasmaya basladi. Gelecekte trend
buna dénecektir. Blylik ebat yapip talebe gére o ebada uygun mis-
teriye sunabiliyorlar. Stokta tuttugunuz Grlin sayisi azaliyor.

Sektoriin enerji bagimhhigi konusunda ne diisiiniiyorsunuz? Bu
konuda nasil bir calisma ile sektériin ihracat giicu artabilir?
Seramik kaplama malzemeleri sekt6rii yogun olarak enerji kul-
laniyor. Uretim maliyetlerinde enerjinin payi yiizde 35'lere kadar yiik-
seliyor. Ancak Turkiye’de enerji fiyatlar Avrupa’dan dusuk degil, hat-
ta bazi Avrupa iilkelerinden daha yilksek seviyede bulunuyor. Ozel-
likle dtstk profilli Gretimde rakip olarak kabul ettigimiz Birlesik Arap
Emirlikleri (BAE), Misir, Iran ile rekabet edecek enerji fiyatlarina sa-
hip degiliz. Bu ulkelerde dogal gaz var. Bu diisuk profilli tlkelerle bi-
zim rekabet etme sansimiz yok. Devletin gazi bedava verecek hali
yok. Bu Ulkelerden BAE disinda digerleri diistik profilli Griin yapiyorlar.
Misir ve Iran’in bize su asamada tehdidi yok. Dogal gazda bekle-
medigimiz bir fiyat durumu ortaya cikarsa, Italya ve Ispanya ile re-
kabet etmekte zorlaninz. 2008'de gaz fiyatlan Avrupa’nin ylizde 25—
30 Ustlne ciktl. Bu durumda rekabet sansimiz azaliyor. En azindan
rekabet edebilecegimiz bir gaz fiyatinda kalmamiz gerekiyor.

are involved in other areas, too. Here, of course, we are at a disad-
vantage logistically. Since they are closer, they deliver high end go-
ods by truck or railroad to the countries of consumption or within the-
ir own countries. We, on the other hand, send goods to Europe by
ships and this takes at least three weeks. Therefore, major Europe-
an wholesalers opt for Spain and Italy for their high end products be-
cause of fast delivery. Turkey has no problems attributable to the cus-
toms union when exporting to Europe. The main problem lies in ag-
reements with third countries.

What is the trend for the new period in ceramic tile?

The ceramic tile industry is affected largely by the trends in the
world of textiles and decoration. In this line, in recent years, more mo-
dern and minimalist designs, textile look or metallic look wares are
becoming prominent. Products which will take ceramic tile outside wet
spaces in domestic use are being designed. Furthermore, the im-
portance of especially environmentally friendly and energy saving pro-
ducts is progressively increasing. New technologies started to appear
for products we call porcelain tile. These are called “continue” line.
In Turkey nobody has this yet. This is mostly used in porcelain floor
tiles. They are producing very large size products. They produce
150x150 cm tiles. They size these by order. Of course, they cut it and
present it like natural stone. If you ask for 75x75 cm, they cut it ac-
cordingly. This is becoming popular in ltaly. The trend will move to-
wards this in the future. They can make large sizes and offer them
to the customer according to the order. So the volume of products you
keep in inventory comes down.

What do you think about the sector’s energy dependency? With
what kind of an effort in this area can the export potency of the
industry grow?

The ceramic tile industry consumes energy intensely. The sha-
re of energy in production cost rises up to 35 percent. However, in
Turkey, energy prices are not lower than in Europe, in fact, it is hig-
her than some European countries. We don’t have energy prices ca-
pable of competing with United Arab Emirates (UAE), Egypt and Iran
which we regard as our competitors in low profile production. These
countries have natural gas. We have no chance of competing with
these low profile countries. The government cannot hand out gas free.
These countries produce low profile products other than UAE. At this
stage, Egypt and Iran are not threats for us. If an unexpected price
situation emerges in natural gas, we will have a hard time competing
with Italy and Spain. In 2008, gas prices went 25-30 percent over Eu-
rope. This decreases our chance of competing.

45



FUAR/ FAIR

46

¢ ;

o

22. kez kapilarins
ACIYOr

Tirk seramik sektoriniin kalbi UNICERA
Fuari, 22. kez kapilarini agiyor. 7-11 Nisan
tarihleri arasinda gergeklestirilecek fuara
bu yil katilimin yiksek olmasi bekleniyor.
Gecen sene on Ulkeden ylz altmis yedi
firmanin katildigi fuar krizin golgesinde
gecmesine ragmen, katilimci firmalar
acisindan oldukca verimli gecmisti.

Turkiye Seramik Federasyonu (SERFED) ve TIMDER'in TU-
YAP is birligi ile 7-11 Nisan 2009 tarihlerinde gerceklestirecegi 22.
UNICERA Uluslararasi Seramik, Banyo ve Mutfak Fuari, bu yil da
artan bir hizla blytyecek gibi gérintyor. 2009 yilinda krizin gél-
gesinde gerceklesen fuara on llkeden (ABD, Almanya, Belcika,
Bulgaristan, Fransa, Ispanya, ltalya, Misir, Polonya, Singapur) yliz
altmis yedi firmanin katilmis olmasi, katiimei firmalarin dis baglantilar
acisindan verimli bir fuar dénemi gecirmeleri umutlan artirmisti. UNI-
CERA 2009, 38 bin 189 kisi tarafindan ziyaret edilmisti. Bu yil ka-
tihmin daha ytksek olmasi bekleniyor. Fuarin, 6zellikle seramik sek-

‘]|

opens its gates
for the 22nd time

The heart of the Turkish ceramics industry,
UNICERA Trade Fair, opens its gates for the
22nd time. A high participation is expected to
the fair to be held from April 7 to April 11.
The trade fair, participated in by one hundred
sixty-seven firms from ten countries last year,
was highly productive for participants despite
the shadow of the crisis on it.

It seems that 22nd UNICERA Ceramic, Bathroom and Kitchen
Trade Fair to be held April 7-11, 2009 by Turkish Ceramics Fede-
ration (SERFED) and TIMDER with the collaboration of TUYAP, will
grow at an increasing speed this year. The fact that hundred sixty-
seven firms from ten countries (USA, Germany, Belgium, Bulgaria,
France, Spain, Italy, Egypt, Poland, Singapore) had participated in
the trade fair held under the shadow of the global crisis in 2009, had
boosted the hopes that participants would have a productive trade
fair in terms of their international deals. UNICERA 2009 was visi-
ted by 38,189 people. A higher number of participants is expected
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térinun Uretim ve ihracat ddnemi baslangici da sayilan bahar ay-
larina denk gelmesi de 6nemli bir avantaj teskil ediyor.

1 milyar dolarin Gzerinde ihracat hedefi ile yildan yila gic ka-
zanan seramik sektdriniin en genis katiimet kitlesiyle diizenlenen
seramik ve banyo fuari unvanina sahip olan UNICERA, Avrupa,
Balkanlar, Rusya, Kafkasya, Bati ve Orta Asya, Orta Dogu ve Af-
rika’nin dnemli seramik alici ve Ureticilerini bulusturarak buyuk ti-
cari potansiyel yaratiyor. Dinyada uretimde altinci ve ihracatta dor-
dlncu sirada bulunan Turk seramik sektérintn aktdrlerini bir ara-
ya getiren UNICERA Fuari kapsaminda, seramik kaplama mal-
zemeleri, vitrifiye GrUnler, havuz, sauna, armatirler, banyo ve mut-
fak mobilyalari ve aksesuarlari ve bunlarla ilgili yayinlar sergilen-
di. Turkiye Seramik Federasyonu'nun, sektdrln sanat, bilim, sa-
nayi, teknoloji, tasarim, uygulama ve arastirma gelistirme gibi ce-
sitli alanlarda basarli tyelerine verdigi “Seramik Onur Odiilleri” bu
yil da fuarda sahiplerini bulacak.

UNICERA Fuarrna gecen yil yazili ve gérsel basin da yogun
bir ilgi géstermisti. Fuar alaninin girisine kurulan medya platformu
Turkiye’nin 6nemli haber kanallarnin yayin istasyonu olarak kul-
landidi, kamuoyu bilgilendirme platformuna dénismuistd. TRT,
CNNTURK, NTV, SKYTURK, HABERTURK, 24 gibi haber kanallan,
SERFED Yoénetim Kurulu Baskani Zeynep Bodur Okyay’i canli ya-
yinlara ¢ikartarak, fuar ve seramik sektértiniin son durumu hak-
kinda bilgi almisti.

Fuara medya organlarinin yogun ilgisi kadar politika ve is diin-
yasinin 6énemli meslek gruplarinin temsilcilerinin de katiimasi
memnuniyet yaratmisti. Sanayi ve Ticaret eski Bakani Zafer
Caglayan, Bayindirlik ve iskan eski Bakani Faruk Nafiz Ozak, Is-
tanbul Sanayi Odasi Baskani Tanil Kiiclk, Istanbul Ticaret Oda-
sI Baskani Murat Yalgintas'in fuara katiimasi seramik sektér( tem-
silcilerine kriz déneminde verilen anlamli bir destek olarak yo-
rumlanmisti.

Geleneksellesen UNICERA Fuari onur éddlleri bu yil da sek-
tore ve seramik sanatina katki yapan isimlere verilecek. UNICE-
RA 2009’un Onur Odiilii Téreni’ne katilan Kale Grubu Kurucusu
ve Onursal Baskani Ibrahim Bodur'un konusmasi hafizalardan ¢ik-
mamisti. llerleyen yasina ve gegirdigi 6nemli rahatsizliga ragmen
Turk seramik sanayinin duayeni Dr. Ibrahim Bodur'un gegen yil-
ki térene katilimasi, sektdér temsilcileri tarafindan dakikalarca
ayakta alkislanmisti. Bodur, bu durum karsisinda duygularini o giin
sOyle ifade etmisti: “Ug aydir gecirdigim ameliyat dolayisiyla evden
disan ¢cikmiyordum. Sektériin bu 6nemli gliniinde bir araya gelmek
ve sektor arkadaslarmla kucaklasmak icin geldim. Sekt6riin bu-
gun geldigi noktadan gurur duyuyorum. Bu énemli giin i¢in U¢ ay
sonra ilk defa evden ciktim. Insallah gelecek glnlerde de araniz-
da olurum.”

Sektoriin aile toplantisi

Gegen senenin onur dddllerini de kisaca hatirlamakta yarar var.
Ik 6dul SERFED adina Ahmet Yamaner'e, donemin Bayindirlik ve
Iskan Bakani Faruk Nafiz Ozak tarafindan verilmisti. Sektérde kirk
yil geride birakan Ender Erel'e SERKAP adina éduluni biyuk dua-
yen Dr. Ibrahim Bodur vermisti. Erel, Bodur'dan 6dulii almaktan
dolayl duydugu mutlulugu katiimcilarla paylasirken, Bodur da yap-
191 konusmada sektériin gelisimini anlatmisti.

“1950’li yillarda fayans bir tahta koli icinde Cekoslovakya’dan
getirilir. Persembe Pazarr’nda ithal edilirdi. 1.5-2 liraya satildigi giin-

this year. It is an important plus that the trade fair is in the spring
months, deemed to be the start of the production and export peri-
od of the ceramics industry.

UNICERA, which has the distinction of being a ceramic and bath-
room trade fair organized with the broadest participant population
of the ceramic industry, which gains strength from year to year with
an export target of over 1 billion Dollars, creates a large trade po-
tential bringing together the most important ceramic purchasers and
manufacturers of Europe, Balkans, Russia, Caucasia, Western and
Central Asia, the Middle East and Africa. On the occasion of the UNI-
CERA Trade Fair, which brings together the players of the Turkish
ceramics industry which ranks sixth in production and fourth in ex-
ports globally; ceramic tiles, vitreous ware, pools, saunas, taps, bath-
room and kitchen furniture and accessories and related publicati-
ons will be on display. The “Ceramic Honor Awards” handed out by
Turkish Ceramics Federation to members with accomplishments
in various fields like art, science, industry, technology, design, app-
lication and R&D in the sector will go to the winners this year, too,
at the trade fair.

Both printed and also visual media showed great interest in UNI-
CERA Trade Fair last year. The media platform installed at the en-
trance of trade fair grounds was transformed into a public informa-
tion platform used as a broadcast station by significant news chan-
nels of Turkey. News channels like TRT, CNNTURK, NTV,
SKYTURK, HABERTURK and 24 received information on the tra-
de fair and the most recent state of the ceramics industry from SER-
FED Chairman of the Board Zeynep Bodur Okyay in live programs.

Participation of the representatives of politics and important pro-
fessions of the business world as much as the intense interest by
media outlets in the fair were pleasing. Participation of former Mi-
nister for Industry and Trade Zafer Caglayan, former Minister of Pub-
lic Works and Settlements Faruk Nafiz Ozak, Chairman of Istanbul
Chamber of Industry Tanil Klglk and Chairman of Istanbul
Chamber of Commerce Murat Yalgintas in the trade fair was in-
terpreted as a significant support provided to the ceramics industry
in that period of downturn.

Traditionalized UNICERA Trade Fair honor awards will go to tho-
se contributing to the industry and the art of ceramics this year, too.
The speech by Kale Group Founder and Honorary President Ibrahim
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lerdi. Simdi Ulkem, sanayide ve sektdr adina sevindirici bir duru-
ma geldi. Simdi milyonlarca metre karelik Gretimler ve ihracatlar
gerceklestiriyoruz. Fuarlar Uretilen Grunlerin goriiciye ciktigi alan-
lardir. Biz daha 50’li yillarda tlkenin sanayiyle kalkinacagini s6y-
lemistik. Buglin geldigimiz nokta ne kadar hakli oldugumuzu gés-
teriyor. Bu sektdriin aile toplantisidir. Bu ailenin bir parcasi oldu-
gum icin geldim ve gurur duyuyorum. Birlik ve beraberlik icinde ola-
lim. Planli, programli isler yapalim. SektérimUiz daima énde ve éncil
olsun” diyen Dr. Ibrahim Bodur'un yaptigi konusma katiimcilar ta-
rafindan dakikalarca ayakta alkislanmisti.

Prof. Beril Anilanmert, seramik sanatina yaptigi katkilardan do-
lay1 6dulini SERFED Baskani Zeynep Bodur Okyay’in elinden al-
misti. SERSA Baskan Yardimcisi Haluk Bayraktar, Erhan Yicel'e
6duluni verirken, SERHAM’dan Selim Cicek, Ertan Ozker'e 6d(i-
ltind takdim etmisti. SEREF adina Faruk Arisoy, YUlksel Ergen’e,
TIMDER eski Bagkani Baskani Kemal Yildinm da Necmi Anadal’a
ddllerini vermisti. Oduil téreni, 6dil alanlar ile o 6dilii veren sek-
tor temsilcilerinin ¢ektirdigi aile fotografi ile sona ermisti. Bu yil bu
seremoninin ve katiimin daha da artacagi, sektérun fuarla birlik-
te krizli yillar geride birakacag disunaluyor.

Fuar Ajandasy/Trade Fair Schedule

B.D.

Bodur attending UNICERA 2009 Honor Awards Ceremony is still
in memories. Participation of Dr. Ibrahim Bodur, the doyenne of the
Turkish Ceramics industry despite his advancing age and illness,
last year was the reason for a minutes long standing ovation by
sector representatives. Bodur had expressed his feelings as follows:
“l wasn’t leaving home because of the operation | had, for three
months. | came here to embrace my sector friends, to be with them
on this important day for the industry. | am proud of the point the
sector has reached today. | left home for the first time in three months
for this important day. | hope to be with you in the future, too”.

Sector’s family meeting

It would be nice to take a brief look at the honorary awards of
last year. The first award was handed out to Ahmet Yamaner on be-
half of SERFED by then-Minister of Public Works and Settlement
Faruk Nafiz Ozak. Ender Erel, who spent forty years in the industry,
was given his award in the name of SERKAP by grand doyenne Dr.
Ibrahim Bodur. While Erel shared his delight from receiving the award
from Bodur with participants, Bodur had given an account of the sec-
tor’s development in his speech.

“In 1950s, tiles were brought from Czechoslovakia in wooden
crates. Imported goods were sold at Persembe Pazari. Those were
the days, they were sold for 1.5-2 liras. Now, my country reached
a pleasing position in the industry and in the name of the sector. Now,
we have millions of square meters of production and exports. Tra-
de fairs are showcases for products. We had said in the fifties that
the country would be developed through industry. The point we re-
ached now at shows how right we were. This is the family meeting
of the sector. | came because | am part of this family and | am pro-
ud to do so. We have to be in unity and we have to be together. Let's
do planned and programmed things”. The speech by Dr. Ibrahim Bo-
dur who said; “Let our sector be always in front and always lead”
had received a standing ovation from participants for many minu-
tes. Prof. Beril Anilanmert had received her award on account of her
contribution to the art of ceramics from SERFED President Zeynep
Bodur Okyay. SERSA Vice-President Haluk Bayraktar had handed
out his award to Erhan Y'icel, with SERHAM’s Selim Cicek giving
his award to Ertan Ozker. In the name of SEREF, Faruk Ansoy had
given his award to Yiksel Ergen and former TIMDER President Ke-
mal Yildinm, handing out his award to Necmi Anadal. The prize ce-
remony had come to an end with the family photograph for which
award winners and the representatives of the sector giving the
awards were present. It is believed that this ceremony and partici-
pation will be larger this year with the sector leaving behind the ye-
ars full of crises with this trade fair.
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UNICERA, bolgenin en
biiyiik, en etkili
bulusma noktastdir

2009'daki UNICERA Fuari, altmig dért tlkeden
otuz sekiz bin ziyaretgiye ev sahipligi yaparak,
tim katilimcilarina yeni is birlikleri, yeni
imkanlar sundu ve ciddi yeni pazarlar yaratt.
Fuarin bir dnceki yil yakalanan basarisi, bu yil
cok genis, kapsamli bir katilim sagladi. Klasik
AB pazarimizi koruma politikamizin yani sira
komsularimizla gelistirilen iliskiler UNICERA
Fuari’ni alaninda bdlgenin en buyuk, en etkili
bulusma noktasi haline getirdi.

Tark seramik sektért 22.UNICERA Fuarrnda bulusmanin heye-
canini yasarken, bir baska heyecan da bu fuarlan Turkiye Seramik
Federasyonu ve TIMDER'le birlikte diizenleyen TUYAP yetkililerin-
de gozleniyor. Zira TUYAP Fuarcilik, UNICERAnin dogusuna, geli-
simine ve blylmesine taniklik etmis bir sirket. 1979’da fuarcilik faa-
liyetini dizenli bir mesleki faaliyet olarak uygulamak amaci ile kuru-
lan TUYAP Fuarcilik, otuz yildir gesitli sektorlerde diizenlenen fuar-
lara ev sahipligi yapiyor.

Tarkiye'de bes sehirde; Istanbul, Bursa, Adana, Konya ve Di-
yarbakirda fuar alanlarina sahip olan sirket, dért yiz elli calisani ile
sadece fuarcilik konusunda calisiyor ve sektdriin en énde gelen ku-
rulusu olarak kabul ediliyor. Bu yil Istanbul Fuar Merkezi’'ni yeni ya-
tinmlarla birlikte 20 bin metre kare buyuterek 85 bin metre kareye ¢I-
kartmak icin calismalara baslatan sirketin Rusya, Bulgaristan, Ma-
kedonya, Gurcistan, Iran ve Suriye’de de ofisleri bulunuyor. Yirmi bes
ilkede temsilcilik agi bulunan TUYAP, yilda seksen bes ile doksan
arasinda degisik konularda fuara imza atiyor. Yurt disi fuarlar grubu
her yil sekiz-on arasi degisik fuarda Turkiye’nin milli katiimini hazir-
liyor. Biz de hem UNICERA’y1 hem de fuarcilik sektoriinii TUYAP Yé-
netim Kurulu Baskani Billent Unal’la konustuk.

UNICERA Fuari gecen yil krizin gélgesinde gecmisti. Ancak ka-
tihmci firmalar, 6zellikle yurt disindan gelen misafirlerinin aktif
katiimindan memnun kalmisti. Gegen senenin bir degerlendir-
mesini yapar misiniz?

Trkiye Seramik Federasyonu ve tim Gyeleriile TIMDER ve TU-
YAP bk bir gliven iliskisi icinde baslangigta “Seramik, Mutfak, Ban-
yo” ismi altinda hazirladiklar ve sonralar “UNICERA” olarak anilan
fuarda yirmi yili askin bir suredir birlikteler. Bu streci her yil artan bir
buyukluk ve cok etkili temsil kabiliyeti olan uygulamalarla surekli ge-
ligtiriyorlar. Ulkemizde bu denli diizgiin giden, bilyilk emekler sarf edil-
mis birliktelikler, biliyorum ki cok az ve hepimiz bunun farkindayiz. Ge-
c¢en yil herkesin bildigi gibi tim dlnya bayuk bir kiiresel mali kriz be-
raberinde duraganlasti. Tim dlinyada elli milyona yakin insan isini kay-

UNICERA is the largest,
most effective meefing
point of the region

The UNICERA Trade Fair in 2009 provided new
means of collaboration, new opportunities to all
participants, creating serious new markets, hosting
thirty-eight thousand visitors from sixty-four countries.
The accomplishment of the trade fair in the previous
year allowed a very broad participation this year. In
addition to our policy for maintaining our classical EU
market, the relations developed by our neighbors made
the UNICERA Trade Fair the largest and most
effective meeting point of the region in its field.

While the Turkish ceramic industry experienced the excitement
of meeting at the 22nd UNICERA Trade Fair, another thrill is obser-
ved in the officials of TUYAP which organizes these trade fairs in con-
junction with Turkish Ceramics Federation and TIMDER. Because TU-
YAP Fuarcilik is a company which has witnessed the birth, deve-
lopment and growth of UNICERA. TUYAP Fuarcilik, set up in 1979
for implementing trade fair operations as a regular professional ac-
tivity, has been hosting exhibitions held in various sectors for thirty
years. The company which has exhibition areas in five cities in Tur-
key; Istanbul, Bursa, Adana, Konya and Diyarbakir, operates only in
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betti. Fabrikalann bir kismi el degistirdi, bir kismi bir daha acilmamak
lzere kapandi. Bu bilyik kaos ddneminde hazirlanan 2009 UNICE-
RA Fuari, altmis dort Gilkeden otuz sekiz bin ziyaretciye ev sahipligi
yaparak, tim katilimcilarina yeni is birlikleri, yeni imkanlar sundu ve
ciddi yeni pazarlar yaratti. Bu sonug, akilci is birlikleri ile dogru ha-
zirlanmis ticari fuarlarin énemini, fuarlarin her dénem, en iyi pazar-
lama aleti oldugu ve yerine daha iyisinin hentiz bulunmadigi gerce-
gini de hepimize kanitladi.

Tiirk seramik sektorii ve firmalari icin adeta gévde gosterisi sa-
yilan UNICERA Fuari icin bu yil nasil bir hazirlik siireci gegirdiniz?

Bugun, hemen her konuda ¢ok yogun bir rekabetin oldugu din-
yamizda hazirliklarimizi bu biling ile yapmallyiz. Bu ¢alisma mevcut
ve hedef pazarlarn akilci analizleri ile basliyor. Bu analizler; gerek ka-
tiimei gerek ziyaretci stratejilerinin olusmasinda énemli yol gdsteri-
ciler. Dunyadaki degisim ¢ok hizli, beraberinde 6nemli sermaye ha-
reketleri de yaratiyor. Iginde bulundugumuz bir buguk milyar insani
kapsayan yeni Avrasya cografyasi bizim son zamanlarda énimuzu
agan zenginligimiz. Bu cografyadaki TUYAP biirolar, Moskova, Sof-
ya, Uskup, Tiflis, Tahran, Halep iyi iliskilerin kurulmasinda ve gelis-
tirimesinde ¢cok énemli gérevler Ustleniyor. Klasik AB pazarimizi ko-
ruma politikamizin yani sira komsulanmiz ile gelistirilen iliskiler UNI-
CERA Fuar’ni konusunda bélgenin en biyuk, en etkili bulusma nok-
tasi haline getirdi. Bunlar yaparken yeni pazarlarmiz olarak deger-
lendirdigimiz Singapur'dan Hindistan’a ve Avustralya’ya varan yay-

the field of trade fair organization with its four hundred and fifty em-
ployees and is deemed to be the leading organization in the industry.
The company which has initiated efforts for enlarging the Istanbul Tra-
de Fair Center to 85,000 square meters through an increase of 20,000
square meters with new investments has offices also in Russia, Bul-
garia, Macedonia, Georgia, Iran and Syria. TUYAP, which has a rep-
resentation network in twenty-five countries, undersigns trade fairs
in various fields ranging from eighty-five to ninety. The international
trade fairs group prepares Turkey’s national participation in eight to
ten different trade fairs each year. We discussed both UNICERA and
also the trade fair organization sector with TUYAP Chairman of the
Board Bilent Unal.

Last year, the UNICERA Trade Fair was under the shadow of the
economic crisis. But participants were happy especially from the
active participation of international guests. Can you give an ac-
count of last year?

Turkish Ceramics Federation and all its members and TIMDER
and TUYAP have been together for over twenty years at the trade
fair which they organize under the title of “Ceramic, Kitchen and Bath-
room” at the beginning which became known “UNICERA” later, in
a major trust relationship. They are developing this process with a size
increasing each year and practices with very effective representati-
on capability. | know that in our country, such orderly unions for which
great efforts have been used are very few in number and all of us are
aware of this. As everyone knows, last year, the whole world beca-
me stagnant alongside of a major global financial crisis. Close to fifty
million people lost their jobs all over the world. Some factories chan-
ged hands, yet another group shut down not to be opened again. The
2009 UNICERA Trade Fair organized in this major period of chaos,
hosting thirty-eight thousand visitors from sixty-four countries offered
new collaborations and opportunities for all participants, creating se-
rious new markets. This result proved to all of us the significance of
properly prepared trade fairs through rational collaborations, that tra-
de fairs are the best marketing tool at all times and no better tool has
yet been found to replace them.

What type of a preparation period did you have for the UNICE-
RA Trade Fair which is deemed to be a statement making plat-
form for the Turkish ceramics industry and firms?

Today, we have to make all our preparations in this world whe-
re there is very intense competition in almost every field. This acti-
vity starts with an intelligent analysis of existing and target markets.
These analyses are important guides in formation of both participant
and also guest strategies. The change in the world is very rapid and
brings together important capital movements. The new Eurasian ge-
ography, which covers one and a half billion people we are in, is our
wealth which has been paving the way for us recently. TUYAP offi-
ces in this territory; Moscow, Sophia, Skopje, Tbilisi, Teheran and Alep-
po, take on very important tasks in establishment and development
of good relations. In addition to our policy of maintaining our classi-
cal EU market, relations developed with our neighbors have made
the UNICERA Trade Fair the largest and most effective meeting po-
int of the region in its field. In addition to our policy for maintaining
our classical EU market, the relations developed by our neighbors
made the UNICERA Trade Fair the largest and most effective mee-
ting point of the region in its field. When doing so, a broad promoti-
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FUAR SOYLESI/ FAIR INTE'RVIEW

gin bir tanitim a@1 olusturuldu. Avrupa’nin énemli fuarlar, Italya ve ls-
panya’da dogrudan tanitim gerceklestirildi. Konu ile ilgili web sitele-
ri yogun deg@erlendirildi, 6Snemli mesleki dergiler ile is birlikleri ve dog-
rudan davetler yapildi. Biliyoruz ki, 2010 UNICERA Fuar seramik Ure-
ticimiz icin ¢ok ciddi firsatlar sunacak.

Fuarda ne gibi yenilik ve degisiklikler olacak? Etkinlik ve top-
lantilar icin nasil bir strateji gelistirdiniz?

Fuarin bir 6nceki yil yakalanan basgarisi, bu yil cok genis, kapsamli
bir katilim sagladi. Yeni Gruin, yeni tasarimlar ve yeni teknolojilerin ser-
gileneceqi bir fuar gerceklestirilecek. Fuar ddneminde hazirlanan, riin
gelistirmesinde kalitenin yUkseltiimesi ¢cabalari ve pazarlara ve pa-
zarlama calismalarina iliskin etkinlikler ve toplantilar fuara ayn bir giic
katacak.

Avrupa’da hedef ikincilik

Diinyanin en énemli seramik sektorii fuarlari arasinda gos-
terilen, Avrupa’da da CERSAIE ve CEVISAMA ile yarisan UNI-
CERA’nin bu iki 6nemli fuar karsisinda sansi ve dezavantaj-
lari nelerdir?

Italya’daki CERSAIE ve Ispanya’daki CEVISAMA fuarlan sekto-
rin en iyi bilinenleri. Ancak yasanan kiresel krizden onlar da nasi-
bini aldi. Ispanya bir gerileme dénemine girdi. Bugiin yasanan euro
krizi de Ulkeyi dogrudan etkiliyor. Italya tabiidir ki cok énemli. Dogal
olarak mevcudunu koruma cabasinda ve her ikisi de UNICERAnin
en blyUk rakipleri. Ancak UNICERA’nIn bizim cografyamiz “Avras-
ya pazarn’nda hizla blyuyerek gelisme avantajinin, diger ikisinde ol-
madigini distndyorum. Bu farklilik saninm yakin bir gelecekte UNI-
CERAy1 Avrupa icinde ikinci siraya oturtacak bir etki saglayacak.

Gelecek yillarda UNICERA’nin her iki fuari da gecebilmesi icin
nasil bir strateji izlenmesi gerektigini diistiniiyorsunuz?

UNICERA gelecekte Avrasya pazan beraberinde Afrika ve On Asya
pazarlarinda da ¢ok etkili olmaya calisacak. ABD’de islerin biraz to-
parlanmasi saninm bu ulkedeki varligimizi olumlu etkileyecek, Avru-
pa’dan pazar payl kapma yarisimiz, cabamiz artarak surecek. Geg-
mis dénemlerde ihmal edilmis komsularimiz bizim icin iyi is birlikleri
olusturacagimiz tlkeler olacak. Hizli gelisen Asya pazarindan pay al-
maya calisacagiz. Yani 6nimuzde buyuk bir micadele, cok uzun so-
luklu bir yolculuk var. Bu da blyuk bir inancla is birligi yaptigimiz Tur-
kiye Seramik Federasyonu ve TIMDER yéneticileri ile TUYAP cali-
sanlarini zinde tutan, inanarak miicadeleyi sirdiirmelerine imkan ve-
ren olumlu bir durum yaratiyor.

Tirk fuarcilik sektoril, krizin en yogun yasandigi 2009’u nasil ge-
cirdi? Krizin fuarcilik sektériine ve 6zel olarak TUYAP Fuarcilik’a
yansimasi nasil oldu?

2009 yili yasananlar tabiidir ki her kesimi, her isi etkiledi. Daral-
malar kaginiimaz oldu. Biz de hesaplarimizin ytzde 12 gerisine dus-
tik. Olumciil bir kayip degildi. Esas amag isimizi her zamanki gibi iyi,
alisiimis kalite dlizeyinde yapmak ve dért yiz elli calisanimizi koru-
mak idi. Bunu basardigimiz igin mutluyum. Ulkemizde yiiz altmis fu-
arcilik kurulusu var. Bunlarin ¢ok buyuk bir kismi ufak kuruluslar. Pa-
zarin yapisina baktiginizda, bu kadar fuarci ok fazla... Ama fazla kim?
Bu, ‘fazla kim?’ sorusunun cevabini ekonomik gelismeler veriyor. Bu
krizde de dyle oldu ve fuar sektériinde ¢ok hizli bir diizeltme yasan-
di. Bir sayl vermek gerekir ise yuz altmis fuarcidan sadece doksan

iy

i =

I B
"

e

|
on network ranging from Singapore to India and Australia, which we
deemed to be our new markets, was formed. Direct promotional ac-
tivities were carried out in significant trade fairs of Europe in Italy and
Spain. Websites regarding the subject were analyzed intensely and
collaboration and direct invitations were made for important trade jo-
urnals. We know that the 2010 UNICERA Trade Fair will offer very
serious opportunities for our ceramic manufacturers.

What kind of innovations and changes will take place in the tra-
de fair? What kind of a strategy did you develop for events and
meetings?

The accomplishment of the trade fair in the previous year allowed
a very broad participation this year. There will be an exhibition whe-
re new products, new designs and new technologies will be on disp-
lay. The efforts for raising quality in product development, events and
conferences in connection with markets and marketing activities pre-
pared for the exhibition period will introduce further strength to the tra-
de fair.

The aim in Europe is second place

What are the pros and cons against these two important trade
fairs of UNICERA which is listed among the most important ce-
ramic industry exhibitions in the world, which competes with
CERSAIE and CEVISAMA in Europe?

The CERSAIE Trade Fair in ltaly and CEVISAMA in Spain are
the best known exhibitions of the sector. However, they took their sha-
re of the global crisis too. Spain went into a decline, the current Euro
crisis affect the country directly. Italy, indeed, is very important. Na-
turally, it is striving to preserve what it has and both of them are UNI-
CERA’s greatest rivals. However, | believe that the other too don’t have
the advantage of UNICERA’s advantage of rapidly growing and de-
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kurulus, 2010 yilinda yapacagi fuarlan deklare edebildi. Sayisal ola-
rak ylzde 45'lik bir azalma oldu. 2010 yilinda biraz daha azalacak.
Ben bunu sektérde bir normallesme olarak degerlendiriyorum. Zira
fuar katiimcilan “kendileri icin en dogru olan fuar segme” becerisine
sahip ve bunu iyi kullaniyor.

2010 yili icin fuarcilik sektériiniin yaklasimi nasil olacak? Ne gibi
yeni ve alternatif pazarlar yaratacak sektor kendi icinde? Kriz-
den cikis icin sektoriin stratejisi ne olacak?

2010 yili fuarcilik meslegi igin bir diizeltmeler yili olacak. Isini iyi
yapan, pazar tarafindan zorlama olmadan kabul edilmis fuarlar var-
Iiklanni buytyerek sirdirecek. Taklit veya bir konuyu parcalayarak
yaplimaya calisilan kiguk fuarlarin pek sansi kalmayacak. Istanbul
6nemli dlcekte uluslararasi kabul edilmis fuarlara, yapi endUstrisi, ah-
sap, metal endstrisi, plastik ambalaj, ev tekstili, otomotiv, tip ve ben-
zeri konularda 6nemli fuarlara ev sahipligi yapar iken Anadolu’nun sec-
kin merkezleri Bursa, Izmir, Konya, Antalya, Adana, Diyarbakir ha-
zirladiklar, komsu Ulkeleri de iceren mahalli fuarlar ile bir hayli ses ge-
tirecek. 2010 fuar endistrisinde komsu Ulkeler ile birlikte bir toparlanma,
bir yeniden yapilanma yili olacak.

veloping in our territory; the “Eurasian market”. This difference, I think,
will have an impact which will place UNICERA in the second positi-
on in Europe in the near future.

What is the strategy which should be followed so that UNICE-
RA may surpass both trade fairs in the future?

In the future, UNICERA will attempt to be very effective in the Af-
rican and Near Asian markets alongside of Eurasia. When things so-
mewhat pick up in the US, I think our presence in that country will be
affected positively. Our race for capturing a market share in Europe
will continue progressively. Our neighbors which were neglected in
previous periods will be countries with which we will form very good
cooperation. We will try to take a share of the rapidly developing Asi-
an market. This means that in front of us is a major struggle, a very
long winded journey. This, in turn, creates a positive situation allowing
the employees of Turkish Ceramics Federation and TIMDER exe-
cutives and TUYAP employees, with which we collaborate with gre-
at confidence, to continue with this combat determinedly.

How was 2009, the year in which the crisis was experienced most
intensely for the Turkish Trade Fair sector? What were the re-
verberations of the crisis on the trade fair sector and specifically
TUYAP Fuarcilik?

What happened in 2009, of course, affected all segments, all bu-
sinesses. Contractions were unavoidable. We, too, fell 12 percent be-
hind our estimates. This was not a fatal loss. The main objective was
to perform our job as always at a good traditional quality level and to
preserve our four hundred and fifty employees. I'm happy to have ac-
hieved this. There are one hundred and sixty trade fair organizati-
ons in our country. A big majority of these are small companies. Loo-
king at the market structure, this number is too many... But who is
redundant? This question of ‘Who is redundant’ is answered by eco-
nomic developments. The same thing happened in this crisis, too, and
a very swift correction took place in the exhibition sector. To cite a
number, only ninety of these one hundred and sixty trade fair com-
panies were able to declare the exhibitions they will hold in 2010. Num-
ber-wise, there was a decrease of 45 percent. This figure will come
down further in 2010. | see this as a normalization in the industry be-
cause trade fair participants have the skill of ‘picking the trade fair which
is best for them” and they exercise this skill well.

What will be the approach of the trade fair sector for 2010? What
type of new and alternate markets will the sector create within
itself?

What will be the sector’s strategy for exiting the crisis? Year 2010
will be a year of corrections for the trade fair profession. Trade fairs,
which do their job well, recognized by the market without forcing, will
maintain their existence while growing. Small fairs, which are imita-
tions or which attempt to fragment a subject will not have much of a
chance. While Istanbul plays host to trade fairs internationally re-
cognized at a major scale like building industry, wood, metal industry,
plastic packing, home textiles, automotive, medical and similar topics,
Anadolu’s distinguished settlements; Bursa, Izmir, Konya, Antalya,
Adana and Diyarbakir will make a lot of noise with the local exhibiti-
ons they will organize which will cover neighboring countries, too. To-
gether with neighboring countries, year 2010 will be a year of reco-
very and restructuring for the trade fair industry.
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20 bin liralik seramik tabak

Ceramic plate worth 20,000 Liras

Halk zanaati triini Canakkale seramiginden yapilan 32 santimetre
capinda bir tabak, Kasim 2009’da Nisantasi'nda yapilan bir mizayedede
9 bin liradan acik artirmaya cikarildi ve 20 bin TL'ye satildi.

A folk craft plate made of Dardanelle ceramic 32 cm in diameter was
auctioned in Nisantasi in November 2009 with an estimated price of
9000 TL and was eventually sold for 20000 TL.

Seramik sanatcisi Prof. Dr. Erding Bakla, halk zanaatinin bir Gr{-

ni olan tabagin, ilk defa saray zanaati olan birgok Iznik seramiginin
fiyatini geride biraktigini séyledi. Kal'a-i Sultaniye'nin (Cimenlik Kalesi)
Fatih Sultan Mehmet tarafindan kurulmasiyla gevresinde yerlesimin
basladigini anlatan Bakla, yaklasik 10 yil sonra da Canakkale'de ilk
canak atdlyesinin faaliyete gectigini belirtti. Bakla, 1960'll yillarda ka-
panan son atélyeye kadar, yoredeki essiz seramiklerin tretiminin 490
yil siird(iglinii belirterek, “Urtinler her ne kadar bir zanaat iir(inii olsa
da Uretilen bazi parcalarin son derece 6zgin isler olmasi,
Canakkale seramiklerine hakli bir séhret sag-
lamis ve eserlerin cogu sanat eseti olarak
kabul edilmistir. Mlzayedede satilan ta-
bak, gercek bir saheserdir. Bir esi
daha yoktur ve halk zanaatinin
sade gorkemini ortaya koy-
maktadir’ diye konustu.

Kente tekrar “Seramik
Sehri” kisiligi kazandirmak
icin 2008 yilinin nisan
ayinda valilik, belediye
baskanligi, Canakkale
Onsekiz Mart Universi-
tesi ve Rotary Kullibu ta-
rafindan “Seramik Sehri
Canakkale Konseyi” ku-
ruldugunu anlatan Bakla,
konseyin etkin calismalar
ortaya koyup, sehrin “Seramik
Sehri” oldugunu 6zellikle sanat
cevrelerine ve koleksiyon sahiple-
rine duyurdugunu sdyledi. Bakla, et-
kin calismalarin semeresini verip, Ca-
nakkale seramikleri toplayan koleksiyoncula-
rn her miizayedede essiz halk zanaati seramiklerin
pesine dlsUp, Urtnlerin fiyatlarnnda hizli bir artisa neden oldugu-
nu belirtti. Bunun en somut 6rneginin Nisantasi'ndaki miizayedede
yasandigini anlatan Bakla, Canakkale'nin son yillarda hizla kabuk de-
Gistirdigini, sehre adini veren halk zanaatinin tekrar hatirlandigini, Is-
tanbul'daki koleksiyoncular, mizayede firmalar sahipleri ile sanatgi-
larin sehirdeki etkinlikleri yakindan izlemeye basladigini kaydetti.

Ceramic artist Prof. Dr. Erding Bakla said that a plate, which was
the product of folk art, for the first time passed the price of many Iz-
nik ceramic ware which used to be a palace trade. Noting that as Kala-
i Sultaniye (Cimenlik fort) was set up by Mehmet the Conqueror, its
environs became inhabited; Bakla said that approximately 10 years
later, the first bowl workshop started to operate in Canakkale. Bak-
la, noting that until the last workshop which was closed in 1960s, the
production of the unique ceramic ware in the region lasted for 490 ye-

ars, said; “Although the products are the products of a tra-
de, since certain pieces made are extremely ori-
ginal, this has brought a well deserved
fame to Canakkale ceramic ware and
most of the works have been recog-
nized as works of art. The plate
sold at the auction is a true
masterpiece. It has no match
and reveals the plain magni-

ficence of folk art’.

Pointing out that cera-
mic city Canakkale Coun-
cil was set up in the month
of April of 2008 to bring the
identity of the “city of cera-
mics” to the city once aga-

in by the Governor’s Office,
Municipality, Canakkale 18
Mart University and Rotary
Club, said that the Council, with
its effective activities, has mana-
ged to make art community and col-
lectors fo hear about this characteristic
of the city. Explaining that the effective ac-
tivities of the Council are giving results, Bakla ad-
ded; “Collectors of Canakkale ceramics caused a ra-

pid increase in the prices of the goods, chasing these unique folk
art ceramic ware. The most concrete example of this was the aucti-
on in Nisantas!”. Bakla said that Canakkale has been shedding its shell
rapidly in recent years and the folk art which gave its name to the city
is being remembered once again and the collectors and auctioneers
and artists in Istanbul started to view the events in the city closely.
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1 Bilkent Universitesi Rektorii Prof. Dr. Ali Dogramaci, USIM'in agilisinda Sanayi
| ve Ticaret Bakani Nihat Ergiin’e plaket verdi.

1 Bilkent University President Prof. Dr. Ali Dogramaci presents Minister of Industry
\ and Trade Nihat Ergiin a plaque at the inauguration ceremony of USIM

Mmmmmm

Turk sanayisinin belki de en dnemli sorunudur, Universite-sana-
yi is birliginde istenen dlzeye ulasacak ¢alismalar gerceklestirmek.
Bu amagla seramik sektériine arastirma-gelistirme calismalarinda yar-
dimei olacak, Universite-sanayi is birligini artiracak Anadolu Univer-
sitesi icinde Seramik Arastirma Merkezi (SAM) kurulmustu. Iste bu
merkezlere bir yenisi daha eklendi. Universite-Sanayi Isbirligi Merkezi
(USIM), Sanayi ve Ticaret Bakani Nihat Erglin’tin de katildigi bir t6-
renle acildi. Bilkent Universitesi Endistri Miihendisligi Bolimii biin-
yesinde kurulan merkezin acili-
sinda konusan Bakan Ergun,
Tlrkiye'nin orta ve uzun vadede
hedefinin ileri teknolojili ve katma
degeri ylksek Urinlere gegisi
saglamak oldugunu soéyledi. Er-
gun, sanayicilerin bu hedefe an-
cak Universitelerle gerceklesti-
recekleri is birligiyle ulasabile-
ceklerini ifade etti.

Turkiye'nin son yillarda aras-
tirmaci sayisinda artis hizinda
dlnyada ilk siralarda yer aldigini
dile getiren Ergiin, bu hizli artisa
ragmen gelismis Ulke standart-
larinin bir hayli uzaginda olundu-
guna dikkat cekti. 2010 yili icin kirk
bin ulusal arastirmaci hedefi belirlediklerini ve bu hedefe 2006 yilin-
da ulastiklarnini anlatan Ergiin, 2013 yili icin de yUz elli bin arastirmaci
hedefi koyduklarni bildirdi. Bakanlik olarak yurdttikleri calismalar hak-
kinda bilgi veren Ergln, bunlardan San-Tez Projesi kapsaminda 2007
yilindan bu yana desteklenmesi uygun bulunan iki ylz alti projeden
yirmi altisinin tamamlandigini belirtti. Universite-sanayi is birligi me-
kanizmasinin aslinda Universite-sanayi-kamu is birligi platformu ol-
dugunu ifade eden Ergln, bu ayaklardan birinin eksik olmasi duru-
munda sistemin etkin bir sekilde calisamayacagini vurguladi. Islet-
melerin sahaya cikip rekabet etmeleri icin dnce oynayacak bir sahaya
ihtiyaclan oldugunu belirten Erglin, “Sahayi beraber yapalim, iyi oy-
nayan kazansin. Rekabet 6ncesi is birligi, sahayi beraber yapmak-
tir’ dedi. TUrkiye'de girisimcilik performansinin artirimasi gerektigine
de vurgu yapan Erglin, bu noktada Bakanlik olarak yurdttkleri Tek-
nogirisim Sermayesi Destedi'ne degindi. Ergiin, gegen yil uygulamaya
konulan bu destekten basvuruda bulunan yuz elli geng girisimciden
yetmis sekizinin faydalandigini, bu yil da yedi yiiz yirmi dért bagvuru
aldiklarini bildirdi.

Universite-Sanayi Isbirligi
Merkezi (USIM), Sanayi
ve Ticaret Bakani Nihat
Erglin’lin de katildigi bir

torenle agildi. Bilkent
Universitesi Endiistri
Muhendisligi Bolimi
blinyesinde kurulan
USIM’in agiliginda
konusan Erglin, Turkiye'nin
orta ve uzun vadede
hedefinin ileri teknolojili ve
katma degeri yiiksek
urtinlere gecisi saglamak
oldugunu séyledi.

Universite-Sanayi
[shirligi Merkezi acild

University-Industry
Collaboration
Center launched

Perhaps achieving work to reach the desired level in university-
industry collaboration is the most important problem of Turkish industry.
To that end, Ceramic Research Center (SAM) was founded at Ana-
dolu University for assisting the ceramic industry, and research and de-
velopment work and to enhance University-Industry collaboration. Now,
another one is added to such centers. University-Industry Collabora-
tion Center (USIM) was launched in a ceremony attended by Minister
of Industry and Trade Nihat Ergiin. Speaking at the inauguration of the
center established as part of Bilkent University School of Industrial En-
gineering, Ergtin pointed out that Turkey’s target in medium and long-
term is to ensure transition to high technology and high value added
products. Ergtin noted that industrialists could achieve this target only
through collaboration with universities.

Pointing out that Turkey is ranking at the top in the rate of increa-
se of number of researchers in recent years, Ergtin drew attention to
the fact that despite this rapid in-
crease, there is a long way to co-
ver for reaching developed country
standards. Ergtin, remarking that
they set a target of forty thousand
local researchers for 2010 and
they reached this target in 2006,

University-Industry
Collaboration Center
(USIM) was launched in a
ceremony attended by
Ministry of Industry and
Trade Nihat Ergiin.

Speaking at the inauguration
of USIM established as part
of Bilkent University School

said that they set a target of one
hundred fifty thousand researc-
hers for 2013. Providing infor-

of Industrial Engineering,
Ergtin said that Turkey’s
target in medium and long-
term is to ensure transition

mation on their work as ministry,
Ergiin said that twenty-six of the
two hundrred six projects approved
for support since 2007 under
San-Tez project have been com-
pleted. Stating that actually the
university-industry collaboration
mechanism is a university-industry-government collaboration platform,
Ergiin stressed that the system cannot function properly if any of the-
se legs is missing. Stating that for competitive enterprises, first of all
they need a playing field, Ergtin said; “Let’ build the pitch together. Let
the one who plays well win. Pre-competition collaboration is to build
the pitch together”. Also emphasizing that entrepreneurship performance
must be enhanced in Turkey, Ergiin talked about the Techno-Initiati-
ve Capital Support Association as conducted by his Ministry. Ergtin said
that out of the one hundred fifty young entrepreneur applicants, seventy-
eight utilized this support implemented last year and added that they
received seven hundred twenty-four applications this year.

to high technology and high
value added products.
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Ibrahim Kuslu

58

ini tarihine
ayat vertyor
Master gives life fo

fraditional Turkish
quarts ceramics

Bulgaristan’dan Turkiye’ye goc eden cini ustasi Ibrahim Kus-
lu, Dogu Roma ve Selguklu'dan iznik ¢iniciliginin zirve dénemi olan
16. ylzylla kadar uzanan zaman dilimindeki ¢ini érneklerini yeni-
den yaparak, meraklilariyla bulusturuyor. Cini tarihine yeniden ha-
yat veren Kuslu, Tlrkiye'ye go¢ ettikten sonra on yil boyunca ¢ini
ustasl Turgut Tuna’nin yaninda, seramik atélyesinde calisiyor. 2000
yilinda kendi atélyesini acan Kuslu, iki yil boyunca kendi tarzini bul-
maya ve yeni bir tat olusturmayi deniyor.

ABD, Ingiltere, Yunanistan ve Fransa basta olmak lizere yurt
disindan cini hayranlan tarafindan da ismarlanarak yaptirilan cini
drneklerinden bazilarinda, gemicilik ve av hayatiyla ilgili az bilinen
desenler de kullanan Kuslu, Bizans ve Selcuklu déneminden, Iz-
nik ciniciliginin zirve dénemi olan 16. ylzyila kadar uzanan zaman
dilimindeki ¢ini 6rneklerinin reprodiiksiyonlari-
nin yani sira gecmisten izler tasiyan yeni form
ve desenler lzerinde de duruyor.

Kuslu, bazi biyuk firmalar icin yaptigi bu-
tik islerin disinda 6zellikle yurt disindan 6zel si-
paris Uzerine Uretimde bulundugunu belirterek
sunlan sdyllyor: “Genelde yabancilar bu ko-
nuda cok ilgili. Mizede begendikleri eserlerin
fotograflarini getiriyorlar, biz de bir¢cok dene-
me sonucunda onlarin istediklerine en yakin
ardinleri ortaya gikaryoruz. Ornegin ABD'den
gelen bir cift, Grtnlerimizle ilgilenmis, daha
sonra Uriinlerimiz oradaki arkadaslar tara-
findan da ¢ok begenilmisti. Bu olayla bag-
lantil olarak 2007 yilinda davet edildigim
ABD'nin New York kentinde sergi actim.”

Cinide genellikle lale, karanfil, simbdl ve
gul gibi desenlerin bilindigine ve kullanildi-
dina isaret eden Kuslu, bu desenler disin-
da gecmiste kullanilan ama glinimizde az
bilinen av hayatinin yansitildigi ve kalyon gibi
denizcilikle ilgili desenleri de ginimize tasidigini vurguluyor.

Kuslu, bilgilerini yeni kusaklara aktarmayi hedefledigini ifade ede-
rek, “Bu isi yapmak icin cok sevmek gerekir. Yapim asamasinda
bir stirii aksilik olabiliyor. Cinicilikle ugrasmak isteyenlerin, her seye
sifirda baslama azmi olmasi gerekiyor” diye konusuyor.

Emek yogdun bir is olmasi dolayisiyla parca fiyatlarinin pahal ol-
dug@unu belirten Kuslu, Urettigi eserlerin fiyatinin 50 liradan basla-
yip 5 bin liraya kadar cikabildigini sézlerine ekliyor.

China craftsman Ibrahim Kuslu, who immigrated from Bulga-
ria to Turkey, produces and takes to enthusiasts the specimens of
china starting from Eastern Romans and Seljukis to 16th Century,
the peak period of Iznik china making. Revitalizing china history,
Kuslu has worked in china craftsman Turgut Tuna’s ceramic works-
hop for ten years after immigrating to Turkey. Opening his own
workshop in 2000, Kuslu has attempted to find his own style and
create a new taste for two years. In some of the china specimens
commissioned also by china enthusiasts abroad lead by US, Bri-
tain, Greece and France, Kuslu uses less known patterns relating
to shipping and hunting, also working on new forms and designs
with traces from the past, in addition to his reproductions of china
specimens in the time period starting from Byzantium and Selju-
kis to 16th Century, the peak period of Iznik china making.

Kuslu, noting that beside boutique pro-
jects he produces for certain large firms,
makes china for custom orders, especially
from abroad and adds: “Foreigners are
very much interested. They bring the
photographs of works they like in the mu-

seum and after many tests, we create pro-

ducts closest to what they want. For exam-
ple, a couple coming from the US was in-
terested in our product and our wares were
also appreciated a lot by their friends the-
re. As a consequence, | held an exhibition
in New York in USA where | was invited in
2007".

Pointing out that in china, mostly patterns

like the tulip, carnation, hyacinth and rose are
known and used, Kuslu stresses that he has
brought to the present beside these patterns,
those which have been used in the past but
are known little today, representing hunting
life and connected with shipping, like galleons. Remarking that he
is aiming to transfer his knowledge to new generations, Kuslu says;
“To do this job you have to like it a lot. Many things can go wrong
during the production stage. Those wishing to deal with china ma-
king must have the determination to start everything from scratch”.
Noting that prices per piece are expensive as this is a labor intensive
business, Kuslu adds that the price of works he produces starts from
50 liras, ranging to 5,000 liras.
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Bien Seramik Genel Muidiirii

Metin Savci

Bien Seramik General Manager

‘I¢ pazarda
ciromuzt
yiizde 2

artirdik”

“¢ pazarda, 2008’de daha iyi bir
performans gosterdik. Ciromuzu ylzde
20 seviyelerinde artirdik. Yeni yil ile
birlikte Bien Seramik olarak birtakim
yeniliklerimiz devreye girdi. Oncelikle
yillik Gretimimizi 15 milyon metre
kareden, takriben 19 milyon metre
kareye cikariyoruz. Uretim kapasitesinin
artmasi ve yeni yatirimimiz ile birlikte
pazara farkli ebatlarda yeni trinler
sunacagiz.”

v

“We had a better performance in 2008
in the domestic market. We boosted our
turnover by about 20 percent. With the
new year,as Bien Seramik, we had
certain innovations taking place. First of
all, we are raising our annual production
from 15 million square meters to
approximately 19 million. As our
production capacity rises and with our
new investments, we will offer new
products in different sizes to the
marketplace.”

“We boosted our
turnover by 20
percent in the
domesfic
market g
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Dért farkl sektorde faaliyet gésteren Ercan Sirketler Toplulugu'nun
bir markasi olan Bien Seramik’in Bilecik ve BozlyUk'te yer ve duvar
karosu Ureten iki fabrikasi bulunuyor. 1966 yilinda Porselen ve Cini
Fabrikalari Ltd. $ti. olarak tretime baslayan Bozdyuk Fabrikasi uzun
yillar Simerbank ve Citosan blinyesinde bir devlet kurulusu olarak
faaliyetlerine devam ediyor ve 1997'de dzellestirme kapsamina ali-
narak Ercan Sirketler Toplulugu’'na devrediliyor. Bilecik Seramik Fab-
rikasi ise 1980 yilinda Bilser AS adiyla kuruluyor, 1997’de sirket ta-
rafindan satin aliniyor. Bilecik ve Bozuyuk'teki fabrikalarinda yilda or-
talama 19 milyon metre kare yer ve duvar karosu Uretim kapasitesiyle
calisan Bien Seramik, ayrica Bilecik fabrikalarinda kiiglik ebat tesi-
sinde yilda 500 bin metre karelik tretim yapiyor. Uretiminin y(izde 60'ini
ic, ylzde 40'ini dis pazarlara veren Bien Seramik, bugtin bes kitada,
ABD, Kanada, Ispanya, Israil ve Yunanistan basta olmak lzere yir-
mi alti Glkeye gerceklestirdigi inracatla diinya seramik pazarinda da
saglam adimlarla ilerliyor. Bien Seramik Genel Mudiiri Metin Savci
ile sektord ve firmanin ihracat stratejisini konustuk.

Tiirk seramik sektoriiniin krizle imtihanini nasil degerlendiri-
yorsunuz? Sektériin 2010 ve sonraki yillarda nasil bir yol hari-
tasina ihtiyaci oldugunu diisiiniiyorsunuz?

2009 yil, kuresel kriz nedeniyle ihracatta ve i¢c pazarda daralmalann
yasandidi bir yil oldu. Seramik sektdrinin dinyadaki énemli oyun-
cularindan Italya ve Ispanya gibi Glkelerin bile hem dretim hem de sa-
tis grafiklerinde krizin etkileri ciddi bir sekilde goriildi. 2008°de ltal-
ya'da toplam 600 Uretim tesisinden (firnn) 63’0 kapandi. Italya, sera-
mik sektdrinin gérdugl en buyUk krizi yasadi, sektériin en énemli
Urbndind olusturan ve Uretiminin yizde 80'nini ihra¢ eden karo seg-
mentinin en 6nemli darbeyi aldigi ifade ediliyor. Buradan hareketle Tur-
kiye pazarina baktigimizda; seramik kaplama malzemeleri TUrkiye ge-
neli ihracati bir 6nceki yilin ayni dénemine gére miktar bazinda yiz-
de 30, deder bazinda ise ylizde 32 azaldi. Sektérde kapasite kulla-
nim oranlar 2008 yilinin Ekim ayindan itibaren hizlanarak distse gec-
ti, kapasite kullanimi yaklasik ytizde 60 seviyelerine indi. Yiizde 35-
40 civarinda ihracat ile ayakta duran sektérimiiz, ihracatta ciddi bir
daralma yasadi.

Sektor olarak, kriz dénemlerinde gerek Uretim maliyetlerini gerek
satis kosullarini gerekse kredilendirme enstrimanlarini masaya ya-
tirarak saglanabilecek avantajlar olusturur duruma gelmeliyiz. Re-
kabetci olabilmek icin inovasyon ve arastirma-gelistirme calismala-
rina énem vermek zorundayiz. Uluslararasi piyasalarda kabul gére-
cek Uriin tasarlayabilmek ve gelistirebilmek rekabetciligin sadece bir
boyutu. Glinimiizde seramik Griinlerinden beklenen islevsellik de ar-
tis gbsteriyor. Diger yandan bdylesi kiiresel bir krizde sanayi girdi ma-
liyetleri rekabetgilikte cok daha fazla 6n plana ¢ikiyor. Yiksek ener-
ji maliyetleri sektériin varligini tehdit eden bir sorun haline geldi. Se-
ramik Uretiminde ana enerii girdisi olan dogal gazda Trkiye en pa-
hali tlkelerden biri. Trkiye seramik sektéru Uretim degerleri yéniin-
den diinya pazarinda 6nemli bir yere sahip ve bunun 2010 déneminde

Bien Seramik, which is a brand of Ercan Group of Companies ope-
rating in four different industries, has two plants manufacturing floor
and wall tiles in Bilecik and Boztiyik. Starting production as Porse-
len ve Cini Fabrikalan Ltd. Sti. in 1966, the Boz(iylk plant has con-
tinued its operations as a state enterprise under Stimerbank and Ci-
tosan and was included in the privatization program in 1987 and trans-
ferred to Ercan Group of Companies. Bilecik Ceramic Plant, on the
other hand, was set up under the name ofBilser AS in 1980 and purc-
hased by the company in 1997. Bien Seramik, working with a pro-
duction capacity of 19 million square meters of floor and wall tiles on
the average yearly in its plants in Bilecik and Bozliytik, also produ-
ces 500,000 square meters a year in a small scale plant in Bilecik.
Bien Seramik, which offers 60 percent of its production to the domestic
market and 40 percent to international markets, is presently advan-
cing with strong strides in the world ceramic market, too, with exports
made to twenty-six countries in five continents lead by USA, Cana-
da, Spain, Israel and Greece. We discussed the industry and the ex-
port strategy of the firm with Bien Seramik General Manager Metin
Savcl.

How do you evaluate the Turkish ceramic sector’s being tested
with crisis? What kind of a roadmap does the industry need in
2010 and afterwards?

Year 2009 was a year where contractions were experienced in
exports and in the domestic market because of the global downturn.
It was observed that even countries like Italy and Spain, major glo-
bal players of the ceramic industry, were impacted seriously by the
crisis in their production and sales curves. In Italy, in 2008, 63 of the
600 manufacturing facilities in total (kilns) were closed. Italy went thro-
ugh the greatest crisis ever experienced by the ceramic industry. It
is said that the tile segment, which is the most important product of
the industry, which exports 80 percent of its production, took the se-
verest blow. Looking at the Turkish market from this perspective, ove-
rall exports of Turkey of ceramic tile came down by 30 percent vo-
lume-wise and 32 percent value-wise over the same period of the pre-
vious year. Capacity utilization rates in the industry started a free fall
beginning in October 2008. Capacity utilization came down to app-
roximately 60 percent. Our industry, which stays alive with exports
of about 35-40 percent, went through a serious contraction.

As an industry, we have to get to a position of creating advanta-
ges by putting on the table both production costs and also sales con-
ditions and credit instruments in periods of crisis. To be competitive,
we have to be committed to innovation and R&D activities. Being able
to design and develop products which are acceptable in internatio-
nal markets is just one dimension of competitiveness. Presently, func-
tionality expected of ceramic ware is also increasing today. On the
other hand, in such a global scale crisis, industrial input costs beco-
me much more prominent in competitiveness. High energy costs tur-
ned into a problem threatening the existence of the sector. Turkey is

Metin Savcl kimdir?

Is hayatina 1975 yihinda Elginkan Holding’e bagh Elmor Tesisat Malzemeleri Tic. AS’de
baslayan Metin Savci, otuz bes yillik meslek yasaminin on yilin1 Elmor’da genel miidiir
olarak gegirdi. 1994 yilinda Toprak Holding’e gegerek, Toprak Seramik ve ingaat
Malzemeleri Pazarlama ve Tic. AS’de genel miidiirliik ve yonetim kurulu iiyeligi yapti. On

ii¢ y1l siiren bu gorevinden de 2007 yilinin Mart ayinda ayrilarak Eyliil 2007 itibariyla Bien
Seramik markall iiriinlerin pazarlamasini yapan, Ercan Sirketler Toplulugunun bir
kurulugu olan Bien Seramik Sanayi ve Tic. A.S. Genel Miidiirliigii gorevine atandz.
Universite mezunu olan Saver'nin ihtisas konusu ise igletmecilik.

Who is Metin Savci?

Metin Savci, who started his career in 1975 at Elmor Tesisat Malzemeleri Tic. AS of Elginkan
Holding, spent ten years of his professional life of thirty-five years, as General Manager in
Elmor. Moving to Toprak Holding in 1994, Savc served as General Manager and Member of
the Board at Toprak Seramik and Ingaat Malzemeleri Pazarlama ve Tic. AS. Departing from
this position which lasted thirteen years, in March 2007, Savci was appointed as General
Manager for Bien Seramik Sanayi ve Tic. A.S., a member of Ercan Group of Companies,
which markets Bien Seramik brand products, as of September 2007. The field of expertise of
Savel, who is a university graduate, is business administration.
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de devam edecegini 6ngdrilyoruz. Pazar kosullarinin dniimuzdeki si-
reclerde normal sartlara gelerek gercek degerlerine ulasacagini du-
sindyoruz. Turkiye’nin hammadde y6nlinden zengin olmasi, pazar
ve Tlrkiye ekonomisinin dinamik olmasi, yeni teknolojilerin kullanili-
yor olmasi bu éngdérilerimizi pekistiriyor. Ancak daha énce de be-
lirttigimiz gibi enerji konusunda birtakim yenilik ve gelismeler kayde-
dilerek sektdre siirdirtlebilir ve daha ucuz enerji kaynaklan temini sag-
lanmalidir ki bu 6ngdrilerimiz gerceklesebilsin. Clnkl seramik sek-
toru icin enerji ciddi bir oranda temel girdidir.

Ozellikle Yakin ve Uzak Dogu iilkeleriyle kaldirilan vizeler, seramik
sektoriiniin 2010 yil ihracat performansini nasil etkileceyek?
Vize uygulamasinin kaldinimasi gibi inracati kolaylastirict hamle-
lerin TUrkiye’nin son yillardaki ihracat basansini ve ilgili pazarlardaki
payini 6nimuzdeki yillarda daha da artiracagini distnuyoruz.

Bien Seramik, 2009 yilini nasil bir performansla gecirdi?

Biz de sektdriin bir oyuncusu olarak, yeni pazar arayislan iceri-
sine girdik, fuar katilimlanmizi artirdik. Ozellikle kiiresellesme ile bir-
likte markalasma énemli bir faktér haline gelmistir, dolayisiyla Bien
markamiz tzerine 2009’da 6nemli yatinmlarda bulunduk ve bu y6n-
deki yatinmlarimiza gelecek yillarda da devam edecegiz. I¢ pazarda,
2008'de daha iyi bir performans gdsterdik. Ciromuzu ylizde 20 se-
viyelerinde artirdik. Dis pazarlardaki kiiresel kriz nedeni ile sektdriin
genel disusune paralel olarak 2009’da yurt disi satislarimizda kay-
bimiz oldu.

“2010’da kapasitemizin yilizde 85’ini kullanacagiz”
2008’de baslayan ve 2009-2010 yilini da icine alacak ekonomik
kriz karsisinda Bien Seramik olarak nasil bir ihracat, iiretim ve
kapasite planlamasi yaptiniz?

Yeni yil ile birlikte Bien Seramik olarak birtakim yeniliklerimiz dev-
reye girdi. Oncelikle yillik Gretimimizi 15 milyon metre kareden, tak-
riben 19 milyon metre kareye cikanyoruz. Uretim kapasitesinin art-
masi ve yeni yatinmimiz ile birlikte pazara farkli ebatlarda yeni Griin-
ler sunacagiz. Ayrica pazardan gelecek talepler dogrultusunda da Cre-
timlerimize ve Urln ¢esidimize yon vermeyi planlyoruz. 2010 yilinda
kapasitemizin ylizde 85'ini kullanabilecegimizi 6ngériyoruz.

Bien Seramik olarak ihracat stratejinizden ve pazar ve marka al-
ginizdan bahseder misiniz?

Bien Seramik’in Tlirkiye pazarinda bilinen, taninan ve aranan bir
marka olmasini saglamak, bununla birlikte Turk insaninin begenile-
rine uygun Urdnler gelistirmektir. Urlinlerimizin kalitesi, niteligi ve td-
ketici zevklerine uygun olmasina gdsterdigimiz 6zen ile sektdrde yeni
Urtin gelistirmede ve diger pazarlama faaliyetlerine aralik vermeden
basarili bir sekilde ilerlemeye devam edecegiz. 2010 yilinda Ulke icin-
de belli basli illerde showroomlar acarak marka yatinmlarimizi des-
teklemeyi hedefliyoruz. Bayi ve tali bayi agimizi daha da guclendire-
rek, yenilikler ve reklam faaliyetlerimizin de icinde olacagi bu sUrec-
lerle, bilinen ve aranan bir marka olma hedefine ulasacagimiza ina-
niyoruz.

Bu dénemde yogunlastiginiz pazar ve segmentler hakkinda bil-
gi alabilir miyiz?

2010 yiliihracat pazarlarinda Suriye, Irak, Romanya, Bulgaristan
vb. komsu Ulkeler ile Cezayir, Libya basta olmak (izere Kuzey Afri-

one of the most expensive countries in terms of natural gas which is
the main energy input of ceramic production. The Turkish ceramic in-
dustry has an important place in the world market as regards production
figures and we anticipate that this will continue in 2010. We think that
market conditions will come to normal ones in the upcoming period,
finding its true values. The fact that Turkey is rich in terms of raw ma-
terials, that the market and Turkish economy are dynamic, that new
technologies are in use, reinforce these projections. However, as we
noted before, certain innovations and developments must take pla-
ce as regards energy, supplying sustainable and cheaper energy re-
sources to the sector so that our estimates can come true; because
energy Is the basic input for the ceramic industry at a serious scale.

How wiill the visas lifted from especially Near and Far East co-
untries affect the export performance of the ceramic industry in
2010?

We believe that moves facilitating exportation like lifting of visas
will enhance Turkey’s export achievements and share in relevant mar-
kets in recent years even more in the next few years.

What kind of a performance did Bien Seramik have in 20097?

As a player in the industry, we started to look for new markets,
increasing our trade fair participation. Especially, alongside of glo-
balization, branding has become an important factor, therefore, we
made serious investments on our Bien brand in 2009 and will conti-
nue to do so in future years. In the domestic market, we had a bet-
ter performance in 2008. We boosted our turnover by 20 percent. In
parallel with the general contraction in the industry due to the global
crisis in international markets, we sustained losses in our internatio-
nal sales in 2009.

“We will use 85 percent of our capacity in 2010”
What kind of an export, production and capacity planning did
you have as Bien Seramik in the face of an economic downturn
which started in 2008 and which will cover 2009 and 20107?

A set of innovations were activated by Bien Seramik with the new
year. First of all, we are raising our annual production from 15 milli-
on square meters to approximately 19 million. As our production ca-
pacity rises and with our new investments, we will offer new products
in different sizes to the marketplace. Also, we want to direct our pro-
duction and product diversity in line with the demand from the mar-
ket. We believe that we will be able to use 85 percent of our capa-
city in 2010.

Could you tell us about your export strategy and your market
and brand perception at Bien Seramik?

To ensure Bien Seramik is a known, recognized and sought for
brand in the Turkish market, developing products befitting the tastes
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ka Ulkelerinde tanitim ve satisimizi gelistirmek icin yogun faaliyet gos-
teriyoruz. llgili pazarlara yonelik triin gesitlerini Gretim gamimiza al-
may! planlamaktayz.

Seramik sektoriinde marka kadar ar-ge calismalari da ¢ok
onemli... Ar-ge seramik sektorii icin ne ifade ediyor. Bien Seramik
Ar-Ge calismalari hakkinda bilgi verebilir misiniz?

Seramik sektoriinde rekabetci olabilmek igin ciddi bir inovasyon
ve ar-ge altyapisini gerektiriyor. Ar-ge departmanimizin temel gorevi,
sirketin bilimde ve teknolojide ilerlemesini saglayacak fikir ve proje ge-
listirmek, tasanm yapmak, strecleri iyilestirmek ve kaliteyi artirmak
icin calismalar yapmak. Bien Seramik olarak (riin gelistirme ve ar-
ge calismalanmiz, gerek fabrikalanmiz binyesinde yapilan faaliyet-
lerimiz gerekse Italya ve Ispanya gibi seramik sektoriintin 6nctst olan
Ulkelerin tasanm ve ar-ge firmalarindan destek olarak yeni drinler ge-
listiriyoruz. Hemen her yil on-on bes yeni (riin serisini Uretim gami-
miza aliyoruz.

Sosyal sorumluluk ve sponsorluk calismalariniz var mi?
Ihtiyaci olan 6gretim kurumlarinin yenilenmesinde katkida bulunuyoruz.
Ayrica sektérim(zin de ihtiyaci olduguna inandigimiz nitelikli sera-
mik ustalarinin yetistirilmesi icin seminerler diizenliyoruz. 2009 yili ice-
risinde cesitli illerde iki binin Gzerinde seramik ustasi igin egitim du-
zenledik.

Uluslararasi fuarlara katilim, Tiirk seramik firmalari ve sektérii
icin ne ifade ediyor? Bien Seramik olarak UNICERA 2010’a na-
sil hazirlaniyorsunuz? Ne gibi tanitim faaliyeti yiriiteceksiniz?

Uluslararasi fuarlar Gretici firmalarin yeni teknolojiler ile Grettikle-
ri yeni UrUnlerini nihai tOketici ve profesyonel kullanicilarina tanitma
olanag vermesinden ve bilyUk ticari potansiyele sahip olmasindan
dolayi oldukga 6nemli. Bunlarla birlikte nihai tiiketici ve profesyonel
kullanicilarin isteklerini dikkate alan Greticilerin Grlin gelistirme yete-
neklerini artirmasina da olanak saglamaktadir. Kaliteli ve yenilikci ta-
sarimlar ile Tlrk seramik sektord, ic pazarin yaninda dis pazarda da
Onemli basarilar kaydediyor. UNICERA Fuar’'ni, zamanlama agisin-
dan sektérimizun ivme kazandigi bahar dénemi baslangicinda ya-
pilimasindan dolay sirketimize yeni rinlerin profesyonellere ve ni-
hai tlketiciye tanitildigi, géraslerinin alindigi bir platform olarak de-
gerlendiriyoruz. Bu nedenle 2010°’da Bien Seramik olarak UNICERA
Fuar’na biyuk 6nem vermekteyiz. 2010 yili yeni Grinlerimizi ilk defa
bu fuarda sergileyecegiz.

of a Turk. We will continue to advance successfully without interrupting
our new product development and other marketing activities in the
industry with our diligence on the quality, nature and fitness to con-
sumer taste of our products. In 2010, we aim to support our brand
investments by opening showrooms in major provinces of the country.
We believe that we will accomplish our target of becoming a known
and sought for brand through these processes which will involve in-
novations and advertising also by reinforcing further our dealer and
sub-dealer network.

Could you tell us about the markets and segments you are con-
centrating on in this period?

We have intense operations for developing our promotion and sa-
les in the export markets in 2010 lead by neighbor countries of Syria,
Iraq, Rumania, Bulgaria, etc. and North African countries lead by Al-
geria and Libya. We are planning to include types of products for re-
levant markets in our product range.

In the ceramic industry, R&D activities are as important as brands.
What does R&D mean for the ceramic industry? Could you tell
us about Bien Seramik’s R&D activities?

To become competitive in the ceramic sector, you need a seri-
ous innovation and R&D infrastructure. The basic function of our R&D
department is to develop ideas and products to allow the company
to advance in science and technology, to make designs, to improve
processes and carry out work for increasing quality. As Bien Sera-
mik, we develop new products getting support from our product de-
velopment and R&D work, our activities in our plants and also the de-
sign and R&D firms of sector leading countries like Italy and Spain.
We introduced almost ten or fifteen new product series into our pro-
duct range each year.

Do you have social responsibility and sponsorship activities?

We contribute to renovation of needy academic institutions. Also,
we hold seminars for developing qualified craftsmen needed by our
industry. We held courses for more than two thousand ceramic crafts-
men in different provinces in 2009.

What does participation in international trade fairs mean for Tur-
kish ceramic firms and industry? How are you getting prepared
for UNICERA 2010 as Bien Seramik? What kind of a publicity ac-
tivity will you have?

International trade fairs are highly important as they allow ma-
nufacturers to introduce their new products manufactured employing
new technologies, to end consumers and professional users, and as
they hold great commercial potential. Also, they allow manufacturers
laking into account the wishes of end consumers and professional
users to enhance their product development capabilities. By high qua-
lity and innovative designs, the Turkish ceramic industry has signifi-
cant accomplishments in the international markets, too, alongside of
the domestic market. We find the UNICERA Trade Fair to be a plat-
form where new products are introduced to professionals and end con-
sumers and where our views are taken as it is held at the beginning
of the spring period during which our industry gains momentum in terms
of timing. Therefore, we are placing great significance on UNICERA
Trade Fair as Bien Seramik in 2010. We will showcase our new pro-
ducts for 2010 for the first time at this trade fair.
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“Krize ragmen ciromuz yiizde 15 artt”

“Seramik bir moda Uretimi
haline gelmistir. Herkesin yaptigini
Uretirseniz rekabetin icinde karlilik

elde etmek zorlasir. Yeni, inovatif,
teknolojik yatirimlar karli hale
gelecektir.”

Seramik yer ve duvar karosu Uretimi amaciyla 17 Ekim 1989'da ku-
rulan Hitit Seramik, Usak Organize Sanayi Bélgesi’ndeki 450 bin met-
re kare arazi lizerinde, ilk etapta 1 milyon metre kare duvar karosu, 1
milyon metre kare yer karosu olmak tizere toplam 2 milyon metre kare
kapasite ile 22 Subat 1991°de Uretime basladi. Kisa siirede yeni yati-
nm ¢alismalariyla hizla bliylme siirecine giren firma, 76 bin metre ka-
relik kapall fabrikalar kompleksinde, 10 milyon metre karelik Gretim kap-
asitesine ulasti. 2004 yilinda yeni yatinmlar icin karar veren Hitit Seramik,
kisa sUrede calismalarnini tamamladi ve 40 bin metre kare ilave kapa-
i fabrika binalarini insa etti. Bu yeni yapilarda gergeklestirilen 10 mil-
yon metre karelik Uretim kapasitesiyle, toplam 20 milyon metre kare-
lik bir kapasiteye ulasan firma, bugtin bir Uretim tesisi icerisinde en faz-
la ebat ve cesitte kaplama malzemesi Uretimi yapabilen diinyanin na-
dir Gretim tesislerinden biri. Biz de, Turk seramik sektérintn énct fir-
malarindan Hitit Seramik’in Yonetim Kurulu Baskani Ibrahim Hizal'la,
ekonomiden UNICERA’ya uzanan keyifli bir sdylesi gerceklestirdik.

Seramik sektériiniin 2009’da krizde nasil bir imtihan verdigini dii-
stiniiyorsunuz? 2010’da ve sonraki yillarda nasil bir gelisim g6s-
terecek sektor?

Tirk seramik sektortiniin 360 bin metre kare kurulu kapasitesi var.
Dinyada yasanan finansal sorunlar, 6zellikle ABD ve AB pazarinda-
ki talep daralmasi tlkemizin her sektérinu etkiledigi gibi seramik sek-
torinl de olumsuz etkiledi. TUrkiye’de gerceklestirilen toplam ihracatin
ylzde 70’ inin AB Uyesi Ulkeler ile Rusya ve ABD’ye yapiliyor olma-
sl, genel ihracatimizin yuzde 30 azalmasina sebebiyet verdi, seramik
sektdriinde de ayni oranlarda azalma oldu. Turk seramik sektdriiniin
sorunlarini sadece krizler veya talep daralmasina baglamak ¢ok dog-
ru olmaz. Sektér kendi icerisinde tekrar sorgulanmali, palyatif tedbir-
ler yerine uzun vadeli, sektdr adina yapilacaklari bir program dahilin-
de ortaya koyup uygulanmasi icin caba gosterilmelidir. Zaten Turki-
ye Seramik Federasyonu’nun kurulus amaci buna isaret etmektedir.
Seramik sektérinin maliyetlerini etkileyen en énemli girdi, enerji fi-
yatlarinin artmasidir. Bu, sektorii en ¢ok etkileyen konudur. Sektoriin
bu denli dnemli maliyetinin diger rakip Ulke Ureticileri ile rekabet ede-
bilir, makul enerii fiyatlarinin sektdre kazandinimasi esastir. Orta ve uzun
vadede elekirik arz kaynaklarina ve dogal gaza olan yiiksek bagim-
lilgin azaltimasi, nikleer ve diger enerji kaynaklannin da sektérde kul-
lanilabilmesi icin ar-ge calismalarinin baslatiimasi gerekir. Kisa vade-
de seramik Ureticilerinin yaptiklar ihracat miktarina isabet eden elek-

“Ceramic has turned into a fashion
production. If you produce what
everyone does, it becomes difficult to
have profitability among competition.
New, innovative and technological
investments will become profitable.”

Hitit Seramik, founded on October 17, 1989 to produce ceramic
floor and wall tiles, started production on grounds of 450,000 squa-
re meters in Usak Organized Industrial Zone with a total capacity of
2 million square meters on February 22, 1991 with a wall tile capa-
city of 1 million square meters and floor tile capacity of 1 million squa-
re meters in the first phase. The firm, which rapidly grew through new
investments in a short time, achieved a production capacity of 10 mil-
lion square meters in a plant complex of 76,000 square meters. De-
ciding to launch new investments in 2004, Hitit Seramik completed
its operations in a short time period, constructing additional indoor plants
of 40,000 square meters. With its production capacity of 10 million
square meters accomplished in these new buildings, the firm reac-
hed a capacity of 20 million square meters in total, becoming one of
the world’s rare production facilities which can produce tiles in the ma-
ximum number of sizes and types in a single production complex. We
had an enjoyable chat with Ibrahim Hizal, Chairman of the Board of
Hitit Seramik, one of the leading firms of the Turkish ceramics industry,
ranging from the economy to UNICERA.

What kind of a performance did the ceramics industry have
in 2009? How will the sector develop in 2010 and subsequent
years?

The Turkish ceramics industry has an installed capacity of 360,000
square meters. The financial problems experienced in the world and
especially contraction in demand in US and EU markets impacted
the ceramics industry adversely, too, just as all other sectors of our
country. The fact that 70 percent of the total exports of Turkey go to
EU member countries, Russia and the US caused a 30 percent dec-
line in our overall exports with the ceramics industry going through
a decline at the same scale. It wouldn’t be totally correct to link the
problems of the Turkish ceramics sector only to crises or demand
contraction. The sector must be questioned once again in itself and
efforts must be made so that the projects in the sector are set forth
and implemented in line with a long-term program instead of pallia-
tive measures. In fact, the object of Turkish Ceramics Federation po-
ints to this. The most important input affecting the costs in the ce-
ramics industry is the increase in energy prices. This is the item which
affects the sector most. The rule should be that this significant cost
of this sector becomes competitive with the producers of rival co-
untries, that reasonable energy prices are introduced to the industry.
R&D efforts must be initiated for reducing the high dependency on
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trik, dogal gaz tzerindeki tim vergilerin kaldinimasi, sektérin ihraca-
tini cok olumlu etkileyecektir. Sektdriin, tretimde dlinyada besinci bi-
yUk konumdayken buguin dokuzuncu siraya gerilemesi sektériin ne-
rede oldugunun cevabidir. Tim bu olumsuzluklar, emek vererek ca-
lisilan projelerle kismen ortadan kaldirilabilir. Turkiye alamadigi dogal
gazin bedelini 6demek zorundadir. Sektér bu kapasitenin bir kismini
hem sektér adina hem de Ulke adina degerlendirebilir.

Komsu lilkelerle uygulanmaya baslanacak olan vizesiz gecis ola-
naklan sektoriin 6zellikle bu ortamda ihracat performansini na-
sil etkileyecek?

Sanayi kuruluslari Gretimlerini var olan talepler dogrultusunda yurt
disi pazarlara arz etmek zorunda. Ihracat 6ncelikle plan ve bastan he-
deflenen pazar olarak belirlenmelidir. Tim bu ¢alismalar basta dis ti-
caretten sorumlu bakanlik dnderliginde, ihracatg birlikleri ve sektér der-
neklerinin katiimi ile musterek olarak yapiimaktadir. Kurgu dogru ol-
makla birlikte detaylar hic dGnemsenmemektedir. Bazi komsu Ulkeler
ile karsilikl kaldinlan vizelerin, ilgili Glkeye ihracati birden arttirmasi bek-
lenemez veya tertip edilen fuar ve Grin tanitim faaliyetleri ile de tam
olarak mimkuin degildir. Konu bastan ele alinarak daha profesyonel
yon ve yontemlerle hareket edilmelidir. Hedef pazarin Tirk mallarina
uyguladigi vergi oranlan énem arz etmektedir. llgili Gilkedeki alicinin de-
posuna ithal etmis oldugu en son maliyeti hesaplayarak, sektorin ba-
sarnisi icin tim detayl calismalarnn ve dogru bilgilendirmenin sonucunda
hedefe ulasilacaktir.

Peki, Hitit Seramik krizli gecen 2009’da nasil bir imtihan verdi?

2008'in son ceyreginde Turkiye’ de baslayan talep daralmasi,
2009'un ilk ceyregine kadar siddetle devam etti. Bu slireg icerisinde
Uretim kapasitelerimizi daraltarak, mevcut stok dederlerimizi oimasi ge-
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electrical supply sources and natural gas in the medium and long-
term and for use of nuclear and other energy resources, too, in the
industry. In the short-term, lifting of all taxes on electricity and na-
tural gas corresponding to the volume of exports of ceramic manu-
facturers will affect the exports of the industry highly positively. That
the sector has gone back to ninth place from fifth place in terms of
production in the world shows the state of the industry. All these ad-
versities may be partially eliminated through projects requiring effort.
Turkey has to pay the price of natural gas it cannot purchase. The
sector may utilize part of this capacity both in the name of the in-
dustry and also the country.

How will the visa-free crossing facilities to be implemented with
neighboring countries affect the export performance of the in-
dustry especially in this context?

Industrial organizations have to offer their production to interna-
tional markets in line with demand. Exports must be planned and tar-
geted markets must be identified from the beginning. All these efforts
are carried out under the leadership of the ministry in charge of In-
ternational Trade jointly with the participation of exporter unions and
sector associations. Although the set up is correct, details are not gi-
ven consideration at all. It cannot be expected that visas lifted re-
ciprocally with certain neighboring countries increase the exports to
that country suddenly, nor can this happen just because of the or-
ganized trade fair and product promotion activities. The subject must
be readdressed and action must be taken using more professional
methods. The duties imposed on Turkish goods by the target mar-
ket are important. Calculating the final cost imported to the warehouse
of the purchaser in that country, the target may be achieved as a re-
sult of detailed work and proper provision of knowledge for the suc-
cess of the industry.
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reken seviyelere ¢cekebilme imkéanina kavustuk. Satis kadrolarinin ve
yoneticisinin karnesine bakma imkanini yakaladik ve karnesi ¢ok za-
yif olanlar siratle degistirdik. Cok iyi bir satis ve yénetim kadrosu ku-
rarak, var olan olumsuzluklar ortadan kaldirdik. Sirketimiz krizin ola-
sI etkilerini dnceden gérerek 2007 yilinda yaptigi dogru yatinmia, ge-
lecek rekabet risklerini ortadan kaldirsa da, insana dayal secimlerin-
deki yanlis kararlari, Uretime ve istihdama gegici olarak negatif yan-
sidi. Ongorillemeyen insan hatalarina ragmen Hitit Seramik, 2009 yili
bilancosunda cirosunu gegen yila oranla yizde 15 artirarak i¢ pazar-
da daha etkin satis yapmis, ihracat satislannda da butcelerini tutturarak
karl bilancosunu aciklamistir.

“AB pazarinda yirmi iki senedir variz”
Hitit Seramik olarak ihracat stratejinizden ve pazar ve marka al-
ginizdan bahseder misiniz?

Hitit Seramik kurulusundan bu yana Uretiminin yiizde 50’sini ihracat
pazarlarina satan bir kurulus olmustur. Ihracat bir aractir, Hitit Sera-
mik’te de ihracat, ilgili pazara dogru Urin, ¢ok iyi kalite, olmasi gere-
ken fiyat, hizmet ve musterilerimize verilen lojistik amacimiz ve uy-
gulamalanmizdir. Tim bunlan gerceklestirmemizde yaptigimiz yurt disi
yatinmlanmizin blydk pay vardir. Hitit Seramik’in AB Ulkelerinde ken-
dine ait depo, magaza ve binalar 35 bin metre kare kapall alana ulas-
mistir. Hedefimiz 100 bin metre kare depo ve lojistik alanlarina ulas-
maktir. 2010 yilinda Rusya merkezimiz acilacak olup yatirm sansi ¢a-
lismalan devam etmektedir. Hitit Seramik AB pazarlarinda yirmi iki se-
nedir vardir, taninma ve Uretim kalitesi bu bélgelerde daha bilinirdir.
Kaliteli Grtin, her zaman Uretiminin arkasinda duran ve yenilikleri de-
vamli sunan, verdigi hizmetin bedelini de alan bir Uretici olarak ¢alis-
tigimiz firmalara da mutlak kazandiran marka ¢agrisimimiz olmustur.

Kriz siirecinde ve sonrasinda hangi pazar ve segmentlere yo-
gunlasiyorsunuz?

Insaat sektorii gelismis ekonomilerde 2010 yilinda da durgunlu-
gunu devam ettirecek, blytime kademeli ve temkinli olacagindan Ure-
tici ihracatcilanmiz gelisecek Ulkelere daha fazla agirlik verecektir. Bi-
zim icin de yapilmasi gereken ayni olacaktir. Yeni pazarlar cazip ol-
makla birlikte, altyapi eksiklerimizi sUratle tamamlayarak ilgili tlkeler-
deki Turk seramigine uygulanan vergi, kota sair uygulamalan dis ti-
caret mistesarliklari ile birlikte ele alip lehimize kararlar aldinimalidir.
Navlun, sektérimiz igin nemli bir maliyet oldugundan Suriye ve Irak
pazarlannda demiryolu tasimaciigi mutlak kullanimali. Seramik bir moda
uretimi haline gelmistir. Herkesin yaptigini Uretirseniz rekabetin icin-
de karlilik elde etmek zorlasir. Yeni, inovatif, teknolojik yatinmlar kar-
I hale gelecektir. Ureticilerin yatinmlarini yaparken, yan sanayiyi de di-
slinerek Uretilen Urdnlerin, birbiri ile rekabet etmeden, genelde ta-
mamlayici ve ihtisas gerektiren konularda yatinmlarin planlanmasini
saglayabilirsek ar-ge ve yenilikler, sektérde daha hizl gelisir, Turk se-
ramigi diinya pazarinda ¢cok daha basarili olur.

Hazir yeri gelmisken seramik sektoriinde ar-ge faaliyetlerinin 6ne-
mi ve ¢alismalariniz hakkinda da bilgi alalim...

Seramik sektér son derece dinamik bir sektér. Gegmiste yeni ya-
pilan bir Gran ilk bir yil tanitilir, ikinci ve t¢linct yillarda satis en yik-
sek dereceye gelirdi. Dérduncl ve besinci yillarda ise bu Grinln sa-
tis rakamlan kademeli olarak gerilerdi. GlnuimUzde yeni bir serinin émri
bir yilda eski Grlin tanimina giriyor. Kullanicilarin bilinglendigi kadar fab-
rikalarin ar-ge faaliyetleri ayni oranda gelisemedi. Uretim prosesleri de

Well, how was Hitit Seramik’s performance in 2009, the year of
crisis?

The contraction in demand starting in Turkey in the last quarter
of 2008 continued in full force in the first quarter of 2009. In that pe-
riod, by contracting our production capacities, we got the chance to
move their existing inventory figures to required levels. We got the
chance to look at the score cards of sales staff and managers and
we replaced those with very poor score cards swiftly. Establishing a
very strong sales and management team, we eliminated existing ad-
versities. Foreseeing the potential impacts of the crisis, with the pro-
per investments it made in 2007, our company eliminated potential
competition risks; however, wrong decisions on picking persons ref-
lected negatively on production and employment temporarily. Des-
pite unforeseen human errors, Hitit Seramik has had more effective
sales in the domestic market by increasing its turnover by 15 % over
the previous year in its 2009 balance sheet and posted a profitable
balance sheet by meeting the budgeted figures in export sales.

“We have been in the EU market for twenty-two years”
Could you tell us about your export strategy and market and
brand perception as Hitit Seramik?

Hitit Seramik has been an enterprise which sells 50 percent of its
production to export markets since its inception. Exportation is a tool;
so at Hitit Seramik, too, exports, right product for the applicable mar-
ket, very high quality, warranted price, service and logistics provided
to our customers are our object and implementations. Our interna-
tional investments account for a great share of our achieving this. Hi-
tit Seramik’s own warehouses, stores and buildings in EU countries
have an indoor total area of 35,000 square meters. Our target is to
reach 100,000 square meters of warehousing and logistics facilities.
In 2010, our Russia station will be launched and studies on invest-
ment opportunities are in progress. Hitit Seramik has been in EU mar-
kets for twenty-two years. Its recognition and production quality are
better recognized in these areas. We have a brand association which
makes our partners also win which offers high quality products always
standing by its production, offering innovations continuously and col-
lecting the price of the service provided.

On which markets and segments are you concentrating in du-
ring and after the crisis?

The construction industry will continue its stagnation in 2010, too,
in developed economies and since growth will be in stages and cau-
tious, our manufacturer exporters will emphasize developing coun-
tries more. This is what we have to do, too. Although new markets
are attractive, our infrastructure deficiencies must be eliminated swiftly
and duties, quotas and other charges imposed on Turkish ceramics
in applicable countries must be addressed in conjunction with Un-
dersecretariat of Foreign Trade and favorable decisions must be ob-
tained. Since freight is an important cost element for our industry, ra-
ilroad transportation must definitely be used in Syrian and Iraqi mar-
kets. Ceramic has turned into a fashion production. If you produce
what everyone does, it becomes difficult to have profitability among
competition. New innovative and technological investments will be-
come profitable. As manufacturers make their investments, they have
to think of the auxiliary industry and if we can ensure that wares pro-
duced will not compete with each other, will be generally comple-
mentary and if we can achieve planning of investments in areas re-
quiring specialization, R&D and innovations will further develop in the
industry with the Turkish ceramics becoming much more success-
ful in the global markets.
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eski ve bugiin yapilan tiretim teknik ve modasi ile gok farkli. Once tek-
nik personeli ¢codaltip var olan ar-ge departmanlarimizi diinya gene-
linde s6z sahibi durumuna getirmeliyiz.

2010’da sektoriiniizde nasil bir trend izlenecek? Bu konudaki yak-
lasiminizdan bahseder misiniz?

Diinyada her alanda iiretim fazlasi olusmustur. Oncelikle (iretim
fazlasinin var oldugu Uretim proseslerinde olmak istemiyoruz. Ihti-
saslasacagimiz tespit edilen Uretimlere yatinma devam edecegiz ve
tim sektdre hizmet verecegiz. Dinyada moda olan renk, ebat, dizayn
tasarimlarini pazar belirler, biz yatinmi planlanz. Dogru yatirnm 6nu-
muzdeki en az bes yilda moda olacak, herkesin kabul edecegi Uriin-
lerin endustriyel olarak Uretebilecek teknolojinin secimi ve yatinmi ile
mUmkiindir. Tasanm, renk, desen uygulamalan Hitit Seramik Uretim
ve Gelistirme Departmani Fabrika Teknik Midlrligi'ne baghdir ve ar-
kadaslarnmiz yabanci tasanmcilardan ¢ok ileriye gitmistir. Sektdrimiiz
adina gurur vericidir.

Uluslararasi fuarlara katilim, Tiirk seramik firmalar ve sekto-
rii icin ne ifade ediyor? Firma olarak UNICERA 2010’a nasil ha-
zirlaniyorsunuz?

Yurt disinda en verimli fuar, CERSAIE’dir. Firma olarak yillardir bu
fuara katilyoruz. Her sene ¢ok verimli ve ticari anlamda da yogun ge-
cer. Pazarin talepleri, musteri iliskileri bakimindan sektériin nabzini tu-
tan bir fuardir, dolayist ile inracat yapan firmalarin bu fuara katilimi de-
vam etmelidir. UNICERA her gegen glin gelisiyor. Ig pazar talep ra-
kamlari belli, bu yiizden yabanci musteri katilimini daha da artirmali-
yiz. I¢ pazardaki degerli is ortaklanmizla devamli gériisme ve haber-
lesme icerisinde oldugumuzdan, fuar zaman tatil ve bayramlasma ha-
vasinda gegiyor. Ureticinin Uretecedi ve sevk edecegi ticari emtiayi sun-
masl, profesyonel satis ortaklarimizin da kendi mlsteri gruplarini fuar
alaninda agirlamasi, yetkilisi oldugu fabrikanin standinda Urtinlerin ta-
nitimi ve satis sonucuna daha fazla katkida bulunmalari hepimiz igin
daha ticari olacaktr.

Sektériin enerji tasarruflu Uriinlere yénelmesini nasil deger-
lendiriyorsunuz?

Eneriji tasarrufu ¢cok bllylik 5nem arz ediyor. Kyoto Protokol(’niin
imzalanmasi ile 6ntimuzdeki yillarda “karbondioksit” emisyon miktar-
lan, standartlarin (izerinde olamayacaktir. Yoksa seramik sektérind
ilave ciddi maliyetler beklemektedir. Ontimiizdeki kisa vadede tretim
tekniklerinde ciddi degisimler yasanacak, bu nedenle makine secim
ve teknolojilerine ¢cok dikkat edilmesi gereklidir. Bugiin 4 milimetre ka-
linikta Gretim projeleri denense de tam endUstriyel Gretim haline ge-
tirilmemistir. Ancak bir dogru vardir; dodal kaynaklari fazla israf etmeden,
kalite ve gorseli bozmadan daha tasarruflu Urlinleri Gretmek mimkinddr.
Kisa zamanda pazarda bu proses Urlinler ile tanisacagiz.

Could you tell us about the significance of R&D operations in
the ceramics industry and your activities...

The ceramics industry is an extremely dynamic one. In the past,
a new product would be introduced for a year and sales would reach
the maximum level in the second and third years. In the fourth and
fifth years, the sales figures for that product would decline in stages.
Today, the lifespan of a new series is designated as an old product
justin one year. The R&D operations of plants did not develop at the
same speed as the awareness of users. Production processes are
old and much different from the present production techniques and
trends. First of all, we have to increase the number of technical staff
and must make our existing R&D departments a player globally.

What kind of a trend will there be in your industry in 2010? Co-
uld you tell us about your approach?

There is a production surplus in every field in the world. First of
all, we don’t want to be in the production processes where there is
production surplus. We will continue investing in areas we will choo-
se for specialization and will serve the whole industry. The market de-
termines the fashionable colors, sizes and designs in the world. What
we plan is the investment. Correct investments will be choosing the
technology which can produce industrially products to be fashionable
and accepted by everyone in the next five years. Design, color and
pattern areas are in the domain of Hitit Seramik Production and De-
velopment Department Plant Technical Unit and our colleagues are
more advanced than foreign designers. This is something to be pro-
ud of for our industry.

What does participation in international trade fairs mean for Tur-
kish ceramics firms and industry? How are you preparing for UNI-
CERA 2010 as a firm?

The most productive trade fair abroad is CERSAIE. As a firm, we
have been participating in this trade fair for years. The fair is very pro-
ductive and business-wise busy every year. It is a trade fair which holds
the pulse of the industry in terms of market demand and customer re-
lations. Therefore, exporting firms must continue participating in that
trade fair. UNICERA, on the other hand, is developing day to day. The
demand figures in the domestic market are known. Therefore, we have
to enhance the participation of foreign customers even more. Since
we are continuously meeting and communicating with our esteemed
business partners in the domestic market, the time at the trade fair in-
volves a holiday and greeting mood. We will all have better business
results if the producer presents the commodities it will produce and
ship if our professional business partners host their own groups of cus-
tomers on trade fair grounds, contributing more to the promotion and
sales of products at the stands of their respective enterprises.

What do you think of the sector’s moving towards energy saving
products?

Energy saving is a very important aspect. Upon signing of the Kyo-
to Protocol, “carbon dioxide” emissions in future years cannot be abo-
ve standards. Otherwise, the ceramics industry will incur additional
serious costs. In the very short term, serious changes will take pla-
ce in production techniques and therefore, machine selection and tech-
nologies must be paid attention to seriously. Presently, although 4 mil-
limeter thick tile production projects are in trial, full industrial production
has not yet been achieved. But there is one thing which is correct. It
is possible to produce products offering more savings without over
depleting natural resources and without deterioration in quality and
image. We will see the products of such processes in the marketp-
lace in a short time.
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UNICERA 2010 Fuarrnda sanayiye sanat destegi

Cagdas Tiirk
seramikcileri
CeramISTanbul

sergisinde bulustu

7-11 Nisan 2010 tarihleri arasinda TUYAP Fuar
ve Kongre Merkezi’nde gerceklestirilen UNICERA
2010 Seramik Banyo Mutfak Fuari, bu yil ilk kez
onemli bir sergiye de ev sahipligi yapti. Kirk dort
Turk seramik sanatcisi, Anadolu’da 8 bin yil dnce
dogan seramigin ¢agdas ylzlnu bireysel
yorumlariyla ortaya koydu.

Dlnyanin ortak mirasi olan seramik gelenegini, dogdugu top-
raklarda yorumlayan seramik sanatcilan da diinyaya ve gelecege bu
yapitlar sunarak, Turk seramiginin bir marka olmasi yéniinde gere-
ken destegi veriyor. Catalhdy(ik'te ilk seramiklerin yapildigi MO 6000
yilindan giinimuze degin, tarih boyunca Lidya, Hitit, Urartu, Bizans,
Selcuklu, Osmanli gibi sayisiz uygarliga ev sahipligi yapan Anadolu
topraklarinin sanatcilan; kultirel degerlerini evrensel sanata ve en-
dustriyel seramik tasarmina dénusturerek ihracatin artmasina da kat-
ki saglyor.

UNICERA 2010 Seramik Sergisi — CeramiSTanbul, yurt disinda
Turk seramiklerine karsi olan algiy! yikseltmek ve yurt disindaki mar-
kalasma faaliyetlerine destek olmak amaciyla, Tirk seramik firmalannca
Turkiye Seramik Federasyonu catisi altinda Orta Anadolu Ihracatci
Birlikler’nin destegi ile kurulan Seramik Tantim Grubu’nun katkilarryla
duzenlendi.

Sergide yapitlan bulunan seramikgiler; yanm asirlik cagdas Turk
seramik sanatinin bir panoramasini sundu. Tum kusaklann temsil edil-
digi sergide yillarini seramige adamis ustalar da var, yeni kusaktan
gengcler de... Universitelerin seramik boliimlerinde calisan akade-
misyenler de var, calismalarini kendi atélyelerinde surdiren sanat-
cilar da... Hepsinin ortak paydasi ise sanat yolunda Istanbul’da bu-
lusmus, sanata ve Istanbul’'a gonil vermis olmalari. istanbul’'un 2010
yilinda Avrupa Kiltir Baskenti olmasi ise ayni yil icinde bdyle bir ser-
ginin olusumunu daha anlamli kildi.

Fatma Batukan Belge ve Safiye Basardan olusan Ceramistan-
bul Sergi Diizenleme Kurulu’nun Baskani Mutlu Baskaya, “Sanat ve
kultarin ulusal-uluslararasi ortak insani degerlerin korunarak gelis-
tirlmesinde ve uluslarin yakinlasmasinda oldugu kadar insanin estetik
begenisinin gelisiminde ve yasamina anlam kazandirmasinda da énem-
li bir islevi vardir. Bu baglamda glinimuizi yansitan Turk seramikle-
rinin Tarkiye’deki ve yurt disindaki uluslararasi fuarlarda yer almasi,
Tlrkiye’'de de 6zgln tasanmlar yapabilecek tasarimcilarin olduguna
isaret edecektir’ dedi.

Meltem Kaya Ertl

Beril Anilanmert

SERAMIK
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Mehmet Gokhan Tagkin

Sergiye katilan sanatcilar

Asuman Inan, Ayfer Kalsin, Ayla Yiice, Ayse Kursuncu, Aysegiil Tiiredi Ozen, Beril
Anilanmert, Birsen Canbaz, Burcu Oztiirk Karabey, Candan Dizdar Terwiel, Candan
Giingor, M. Dogan Ozgiindogdu, Efe Tiirkel, Esra Carus, Ezgi Hakan, Fatma Batukan
Belge, Filiz Cimen, Funda Susamoglu, Fiisun Cévenoglu, Mehmet Gokhan Tagkin,
Giingor Giiner, Hasan Bagkirkan, lhan Marasali, Hasan Sahbaz, insel Inal, irfan
Aydin, Kemal Uludag, Leman Kalay, M. Tiiziim Kizilcan, Meltem Kaya Ertl, Mustafa
Tungalp, Mutlu Bagkaya, Odiil Isitman, Omiir Tokgoz, Perihan San Arslan, Reyhan
Giirses, Sadettin Aygiin, Safiye Basar, Senem Feyzoglu, Soner Pilge, T. Emre Feyzoglu,
Tiirker Ozdogan, U.Tolga Savas, Yasemin Yarol, Zehra Cobanl1.

Esra Carus

Artists participating in the exhibition

Asuman Inan, Ayfer Kalsin, Ayla Yiice, Ayse Kursuncu, Aysegiil Tiiredi Ozen, Beril
Amlanmert, Birsen Canbaz, Burcu Oztiirk Karabey, Candan Dizdar Terwiel, Candan
Giingor, M. Dogan Ozgiindogdu, Efe Tiirkel, Esra Carus, Ezgi Hakan, Fatma Batukan
Belge, Filiz Cimen, Funda Susamoglu, Fiisun Covenoglu, Mehmet Gokhan Tagkin,

Giingor Giinet, Hasan Baskirkan, IThan Marasali, Hasan Sahbaz, Insel Inal, fijﬁm Aydn,
Kemal Uludag, Leman Kalay, M. Tiiziim Kizilcan, Meltem Kaya Ertl, Mustafa Tuncalp,
Mutlu Bagkaya, Odiil Isttman, Omiir Tokgoz, Perihan San Arslan, Reyhan Giirses,
Sadettin Aygiin, Safiye Basar, Senem Feyzoglu, Soner Pilge, T. Emre Feyzoglu, Tiirker
Dzdogan, U.Tolga Savas, Yasemin Yarol, Zehra Cobanl.

Art support to the industry at UNICERA 2010 Trade Fair

Contemporary Turkish
ceramicists meet af
the CeramiSTanbul
exhibition

The UNICERA 2010 Ceramic Bathroom Kitchen
Trade Fair, held at TUYAP Trade Fair and
Convention Center April 7-11, 2010, hosted this
year for the first time also to an important
exhibition. Forty-four Turkish ceramic fine artists
presented the contemporary face of ceramic which

was born 8 millenniums ago in Anatolia, by their
personal interpretations.

Ceramic fine artists, who interpret the ceramic tradition which
is the common heritage of the world on its native land, presenting
these works to the world and the future, are giving the necessary
support for Turkish ceramics’ becoming a brand. The artists of Ana-
tolian soil, which has hosted many a civilization like Lidia, Hittites,
Urartu, Byzantium, Seljuki and Ottoman since 6,000 BC when first
ceramic ware was produced in Catalhéylik until the present, also
contribute to increased exports, transforming cultural assets to uni-
versal art and industrial ceramic design.

The UNICERA 2010 Ceramic Show — CeramiSTanbul was or-
ganized by Ceramics Promotion Group set up by Turkish ceramic
firms under the roof of Turkish Ceramics Federation, with the sup-
port of Central Anatolian Exporters Union, to raise the perception
of Turkish ceramics abroad and to give support to the branding ac-
tivities outside the country.

The artists, who have works at the exhibition, offered a pano-
rama of the half century old contemporary Turkish ceramic art. The
exhibition, where all generations are represented, features masters
who have spent years on ceramic and also youth from the new ge-
neration... There are academicians who work at ceramic depart-
ments of universities and those who work freelance in their own stu-
dios... The common denominator for all of them is that they have
met in Istanbul on the road to art, being dedicated to art and Istanbul.
Istanbul’s being European Culture Capital of Culture in 2010 ma-
kes this exhibition held in the same year even more meaningful.

Mutlu Baskaya, Head of Ceramistanbul Exhibition Organizati-
on Committee comprising Fatma Batukan Belge and Safiye Basar
said; “Art and culture have a significant function in the development
of the human being’s aesthetic taste, bringing meaning to his life
as much as in preservation and development of common human
values; national and international, and the rapprochement betwe-
en nations. In this context, participation in trade fairs in Turkey and
in international trade fairs abroad, of Turkish ceramics ware reflecting
the present will prove that there are designers capable of original
design in Turkey, too.

69



IZLEDIKLERIMIZ / OUR IMPRESSIONS

70

“Umut’a Manises Kent Odili
Manises City Prize for “Hope”

Seramik sanatcisi Mutlu Bagkaya’nin
“Umut” isimli yapiti Ispanya’daki IX.

Uluslararasi Seramik Bienali'nde
Manises Kent Odiilii'ne deger goriildi.

Ispanya’nin Manises kentinde 30 Kasim 2009- 30 Ocak 2010
tarihleri arasinda gergeklestirilen IX. Uluslararasi Seramik Bie-
nali'nde, Tirk seramik sanatcisi Mutlu Baskaya’'nin “Umut” isim-
li yapiti Manises Kent Oduli’'ne layik gorildi. Baskaya, seramik
ve mixed media (karisik malzeme-karisik teknik) birlikteligini sik-
likla kullanarak olusturdugu form ve diizenlemeleri ile taniniyor.
Kavramsal calismalaryla toplumsal elestiriler yapan sanat¢inin
“Umut” adli yapiti da bu tarzda bir ¢calisma. GUnllk politikalarin
yarattigi mutsuzlugun iyimser distnllduginde kugik hayaller-
le umuda ddénUsebilecegi mesajini veriyor. Bu yil dokuzuncusu
dizenlenen bienale, diinyadaki seramik sanatcilarinin ilgisi giderek
artiyor. Bircok avangart sanatcinin yaratici ve yenilikci yapitlari-
nin sergilendigi bienal, gelecegin seramik sanatcilarina isik tutuyor.
Tarihinin bayuk bir kismini seramikle var eden kent, gelecegini
de seramik bienali sayesinde gti¢lendiriyor.

Ceramic artist Mutlu Baskaya’s work
titled “Hope” was found worthy of
Manises City Prize at Spain’s 9th
International Ceramic Biennale.

At the 9th International Ceramic Biennale held November 30,
2009 to January 30, 2010 in the city of Manises of Spain, Turkish
ceramic fine artist Mutlu Baskaya’s work titled “Hope” was found
worthy of the Manises City Prize. Baskaya is known by forms and
arrangements often created using ceramic and mixed media uni-
on. The work titled “Hope” of the artist who carries out social criti-
ques with conceptual works is also in this style. The work gives the
message that the unhappiness created by day-to-day policies may
turn into hope through small dreams, when looked at optimistically.
The interest of world’s ceramic artists in the biennale, the ninth of
which was held this year, is increasing progressively. The biennale,
where creative and innovative works of a large number of avant-
garde artists are exhibited, holds light for ceramic artists of the fu-
ture. The city, which owes most of its history to ceramics, strengt-
hens its future, too, thanks to the ceramic biennale.

SERAMIK
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Leman Kalay - Kétiimser/Pessimist

41 Ulkeden 381 eser katildi

Manises’in kdkli gelenegi ile cagdas seramigi bir araya ge-
tiren bienal sergisi; Meksika, Japonya, Brezilya, Ispanya, Italya
ve Turkiye gibi bircok Glkeden giinimuz seramiklerini ayni plat-
formda bulusturdu. Bu yilki yarismali sergiye 41 Glkeden 247 se-
ramik sanatgisi, 381 cagdas seramik yapiti ile katildi ve 60 eser
sergilenmeye deger goruldu. Ispanya’dan Xavier Monsalvatje ve
Miguel Angel Gil'in, Turkiye’den Mutlu Baskaya’nin, Isvigre’den
Rebecca Maeder’in yapitlan 6dUl kazanirken yine Turkiye’den Le-
man Kalay’in eseri ise sergilemeye deger gorilda.

Yapitlar, aralarinda Enrique Mestre ve Antonio Vivas Zamo-
rano gibi cagdas seramik sanatinin cok 6nemli isimlerinin de bu-
lundug@u seckin bir juri tarafindan degerlendirilerek secildi. Eski-
den su sarnici olarak kullanilan bir mekan, ustaca sergi salonuna
doénlsturuldl ve bu yapitlarin muhtesem bir sekilde sergilendigi
bir alan yaratildi. Bu sergi salonu, mayolika teknigiyle olusturul-
mus seramik panolarin yerlestirildigi cok 6zel bir parkin altinda
bulunuyor. Ozel isiklarla diizenlenmis sergi salonu ve yapitlar iz-
leyiciler tarafindan blyik begeni topladi.

¥

381 works from 41 countries participated

The biennale exhibition, which brought together the deep roo-
ted tradition of Manises at contemporary ceramics, brought to-
gether on the same platform contemporary ceramics from many
countries like Mexico, Japan, Brazil, Spain, Italy and Turkey. This
year’s exhibition with contest was participated in by 247 ceramic
artists from 41 countries, with 381 contemporary ceramic works,
of which 60 works were found worthy of display. Works by Xa-
vier Monsalvatje and Miguel Angel Gil from Spain, Mutlu Baskaya

of being displayed.

» from Turkey and Rebecca Maeder from Switzerland won awards
% and the work by Leman Kalay from Turkey was deemed worthy

Mutlu Bagkaya - Umut/Hope

The works were evaluated by a distinguished jury containing
very important names of the contemporary ceramic art like En-
rique Mestre and Antonio Vivas Zamorano. A space used as a
water cistern in the old times was transformed into an exhibiti-
on hall masterfully; hence an area where these works were ex-
hibited in a magnificent manner was created. This exhibition hall
is under a very special park in which ceramic panels made by ma-
Jolica technique are placed. The exhibition hall decorated with spe-
cial lights and the works were greatly enamored by the viewers.
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Sanat ve kiiltir AKADEMIADA'ds bulusuyor

1.1'*,

Hacettepe Universitesi ve Aksaray Universitesi ile birlikte ikin-
cisi gecen yaz tamamlanan lhlara Yaz Sanat Akademisi’ne ben-
zer bir etkinlik, Kuzey Kibris Turk Cumhuriyeti’nde gerceklesti-
rildi. Bu amagla Yakin Dogu Universitesi (YDU) Glizel Sanatlar
ve Tasanm Fakiltesi (GSTF), kurulusunun dérdincl yilinda,
KKTC’de sanat ve kliltiire katki koymaya -akademik bir kurum
olarak adada- “AKADEMIADA Uluslararasi Sanat Akademisi”
adinda yeni bir etkinlikle devam etti. 1-10 Subat 2010 tarihleri ara-
sinda gerceklestirilen AKADEMIADA I. Uluslararasi Sanat Aka-
demisi, evrensel bir dil olan kiltirel ve sanatsal deneyimleri bu
etkinlikle YDU’de olusturmayi amagladi. Calisma alanlari; resim,
heykel, seramik, fotograf, desen, grafik ve baski resim olarak be-
lirlenen etkinlikte Turkiye’den davet edilen usta sanatcilarla bir-
likte YDU-GSTF 6gretim elemanlari da gérev aldi. AKADEMIA-
DA’da yurt disi ve KKTC’deki Universitelerin ilgili fakiltelerinden
toplam 70 6grencinin YDU-GSTF'de bulusmasi, birlikte sanat ret-
melerini de sagladi. AKADEMIADA Uluslararasi Sanat Akade-
misi sonunda ortaya c¢ikan ¢alismalar YDU-AKKM Sanat Gale-
risi’'nde sergilendi.

Onur Kurulu

Prof. Dr. Ugur Erdener (Hacettepe Universitesi Rektorii), Prof. Dr. Necdet Saglam
(Aksaray Universitesi Rektorii), Prof. Dr. Umit Hassan (Yakm Dogu
Universitesi Rektorii)

Diizenleme Kurulu

Prof. Dr. Senol Bektas, Prof. Dr. Fahrettin Sadikoglu, Prof. Dr. Ugurcan Akyiiz
(Hacettepe ve Yakin Dogu Universitesi GSF Dekani), Yrd. Dog. Dr. Erdal Aygeng,
Giildem Kivang.
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Art and culture come
fogether at AKADEMIADA

An event similar to the Ihlara Summer Art Academy, the second
one of which was completed last summer with Hacettepe University
and Aksaray University, was held at Turkish Republic of Northern
Cyprus. To that end, in the fourth year of its inception, Near East Uni-
versity (NEU) Faculty of Fine Arts and Design (FFAD) continued to
contribute to art and culture in the country by a new event titled “AKA-
DEMIADA International Art Academy” — as an academic institution
on the island. AKADEMIADA 1st International Art Academy held Feb-
ruary 1-10, 2010 sought to present the cultural and artistic experiences
which constitute a universal language, at NEU by this event. At the
event, the disciplines of which were set as paintings, sculptures, ce-
ramic, photography, design, graphics and serigraphy; alongside of mas-
ters invited from Turkey, NEU-FFAD members of academic staff also
participated. Coming together of 70 students in total from applicab-
le faculties of universities abroad and in Turkish Republic of Northern
Cyprus at AKADEMIADA at NEU-FFAD allowed them to produce art
collectively. Works which were the fruits of AKADEMIADA Interna-
tional Art Academy were put on display at NEU-FFAD Art Gallery.

Suyun kutsalligima gén&fermeler

Dokuz Eylil Universitesi Giizel Sanatlar Fakiltesi, Seramik ve Cam
Tasanmi Bolumi arastirma gorevlilerinden Efe Tirkel, 20 Ocak -13
Subat 2010 tarihleri arasinda Izmir Adnan Franko Sanat Galerisi'nde
“Suya Agit” isimli ilk kisisel sergisini sanatseverlerle paylasti. “Su’ya,
gelecekte de tipki antik ddnemlerdeki gibi tannisal kimlikler yukleye-
cegimiz ve onun kutsalligina yonelik géndermelerde bulunacagimiz fik-
rine sahip olan sanatcl, porselen dékim ve kaliba baski yontemleriy-
le olusturdudu eserlerinde endustriyel toplumun bilingsizligine vurgu
yaparak, su temasini isleyen kuclk anitsal yapitlar meydana getirdi.

References to
sacredness of walter

Efe Turkel, a research assis-
tant at Dokuz Eylul University Fa-
culty of Fine Arts, Ceramic and
Glass Design Department shared
his initial solo exhibition titled “Ode
to Water” with art enthusiasts at Iz-
mir Adnan Franko Art Gallery.
The artist, starting from the idea
that just like in antique times, we
will charge “Water” in the future,
Honorary Board too, with god like identities, making
Prof. Dr. Ugur Erdener (Hacettepe University President), Prof. Dr. Necdet Saglam references towards its sacred-
(Aksaray University President), Prof. Dr. Umit Hassan (Near East ness emphasizing the ignorance
University President) o ) . 7

of industrial society in his works
created by porcelain casting and
Prof. Dr. Senol Bektas, Prof. Dr. Fahrettin Sadikoglu, Prof. Dr. Ugurcan Akyiiz mould print techniques formed mi-
(Hacettepe and Near East University FFA Dean), Asst. Prof. Dr. Erdal Aygeng, ’
Giildem Kivang. nute monumental works on the
theme of water.

Organizing Committee
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Seramikten maskeler

Geng kusak seramikgilerden Orcun ilter,
kendine 6zgu yaklasimiyla diinyanin her
kitasinda ve her caginda yer edinen
maskeleri *MASK.ARA" sergisiyle
anlatti.

Masks of Ceramic

A young generation ceramicist Orcun Ilter
told about masks finding a place for
themselves in all continents and every age
of the world by his original approach with
the “MASK.ARA" exhibition.
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Istanbul Sanayi Odasi (ISO) Odakule Sanat Galerisi, 2-27 Subat
2010 tarihleri arasinda, Orgun llterin “MASK.ARA” adli kisisel sera-
mik maske sergisini konuk etti. Tiirkiye, Giiney Kore, Cin, Japonya,
Meksika'da yapilan Uluslararasi Seramik Sempozyumu ve Sanat Egi-
timi programlarina katilan liter, 2007 de Istanbul’da “Sirlar” adli kisi-
sel sergisini acmisti. Ttrkiye, Norveg, Meksika ve Japonya ‘da mu-
zeler basta olmak lzere 6zel koleksiyonlarda eserleri bulunan 1981
Bursa dogumlu sanatci, Bursa Anadolu Glizel Sanatlar Lisesi (1999)
ve Eskisehir Anadolu Universitesi Giizel Sanatlar Fakiiltesi Seramik
Bélimd’nden mezun oldu. Prof. Zehra Cobanli, Prof. Bilgehan Uzu-
ner, Prof. Sibel Sevim, Prof. Aysegiil Tiiredi Ozen ve Prof. Fumio Shi-
mada’dan egitim alan ilter'in “MASK.ARA”sinin maske imgesini Ku-
ratér Necip Yesiltepe séyle aciklyor: ‘Bazimiz yasamin her aninda veya
bazi anlarinda maske (veya mask) takar. Diinyanin her kitasinda, her
cagda, binlerce yildir geregine ve islevine gére maske kullaniimistir.
Peki, neden maskeye gerek duyuyoruz, neden herkesin y(iziinde bir
mask ariyoruz.”

Sanat elestirmeni Umit Gezgin ise Orgun liter ve sanatini séyle
tarif edliyor: “Seramik sanatinin kiriigan gercekligi; hem sanatsal ya-
raticiligi ve hem de teknolojik realiteyi icinde barindiran durumu; bir
sanatci icin her iki alani da ayarinda degerlendirebilmesiyle orantil.
Orgun bunu ‘sirlann ardindan gerceklestiriyor. Onun ‘sir’n, yeni bir seyi
kesfetmesinin yaninda; kesfettigi ve seramik estetigine dénustiirdd-
gl ‘maskeler’i, canli teatral yapi ve model icinde sunmasiyla da ilin-
tili. Seramik sanatini bir biittin olarak ele alip degerlendiriyor geng sa-
natel. Seramik objenin yaninda, onu degerlendirme bigimi ve sunum
organizasyonu da ayricalikli ve bltinl(ikli hale getiriyor sanatini...”

Istanbul Chamber of Industry (ISO) Odakule Art Gallery hosted
the solo ceramic mask show titled “MASK.ARA” by Orgun liter Feb-
ruary 2-27, 2010. Participating in international ceramic symposium
and art education programs held in Turkey, South Korea, China, Ja-
pan and Mexico, Ilter had previously held a solo show titled “Secrets”
in Istanbul in 2007. Born in Bursa in 1981, the artist, who has works
in private collections lead by museums in Turkey, Norway, Mexico
and Japan, graduated from Bursa Anadolu Fine Arts High School
(1999) and Eskisehir Anadolu University Faculty of Fine Arts Cera-
mics Department. Studying with Prof. Zehra Cobanli, Prof. Bilgehan
Uzuner, Prof. Sibel Sevim, Prof. Aysegil Ttiredi Ozen and Prof. Fu-
mio Shimada, llter's mask symbol in “MASK.ARA” is explained by cu-
rator Necip Yesiltepe as follows: “Some of us put on a mask every
moment or in some moments of life. In all continents of the world,
masks have been in use in every age for millenniums depending on
need and function. Well, why do we need a mask, why are we loo-
king for a mask on everyone’s face.”

Art critique Umit Gezgin, on the other hand describes Orgin llter
and his art with the following words: “The vulnerable reality of art of
ceramics, its state accommodating both artistic creativity and also tech-
nological reality are proportional to an artist’s ability to evaluate both
fields ordinately. Orgun achieves this behind ‘secret’s. His ‘secret’, be-
side discovering something new, is related to his presentation within
a live theatric structure and model the masks he discovers and trans-
forms into ceramic aesthetics. The young artist addresses and han-
dles the art of ceramics as a whole. Beside the ceramic object, his
style of evaluation and presentation organization make his art privi-
leged and integral...”

Her yerde sanat,
Kesisme' ile basladi

Gocebe Bagimsiz Sanatg! Inisiyatifi, “‘Kesisme” adli ilk sergisiyle
10-26 Subat 2010 tarihleri arasinda Istanbul Bilgi Universitesi Rek-
torliik Binasi Sergi Salonu’nda sanatseverlerle bulustu. Istanbul 2010
K(iltir Bagkenti Projeleri’nden biri olan “Konstantinapolis’den Istan-
bula” kapsaminda, Istanbul Universitesi Rektorliigii'niin ev sahipli-
ginde gerceklesen sergide, gbcun siyasi, ekonomik, sosyal ve kltlrel
tim sonuclarinin sorgulandigi yapitlar yer aldi. Plastik sanatlarin fark-
i disiplinlerinden sanatcilarin bir araya geldigi sergide gécuin toplumsal
etkileri yorumlandi. Gl Bolulu, Esra Carus, Tahsin Corbaci, Ibrahim
Kog, Ipek Mursaloglu, Sureyya Oskay, Mustafa Ozkan, Cetin Pire-
ci, Deniz Pireci ve Gazi Sansoy'dan olusan Gdgebe Bagimsiz Sanatgl
Inisiyatifi, Istanbul'dan baglayarak, ‘her yerde sanat’ sloganiyla, Ttr-
kiye ve diinyanin cesitli yerlerinde sergiler agacak. Inisiyatif, sanatin
gocerligi Gzerinden, her durakta, yeni sanatcilan biinyesine alarak, cok
kdiltarla, cok uluslu bir yapi olmayi hedefliyor.

Arf' gfarfed everywhere
with ‘Intersection’

The Nomad Independent Artist Initiative met art enthusiasts at Is-
tanbul Bilgi University Administration Building Exhibition Hall from Feb-
ruary 10 to February 26, 2010 with its initial exhibition titled “Inter-
section”. Works by which political, economic, social and cultural; all
consequences of migration were questioned were at the exhibition
held with Istanbul University host under the occasion of “From Cons-
tantinople to Istanbul”, one of Istanbul 2010 Culture Capital projects.
The social implications of migration were interpreted at the exhibiti-
on bringing together artists from various disciplines of plastic arts. The
Nomad Independent Artist Initiative comprising Gl Bolulu, Esra Ca-
rus, Tahsin Corbaci, Ibrahim Kog, pek Mursaloglu, Stireyya Oskay,
Mustafa Ozkan, Cetin Pireci, Deniz Pireci and Gazi Sansoy will hold
exhibitions in various parts of Turkey and the world starting from Is-
tanbul with the slogan ‘art everywhere’. The initiative aims to be a mul-
ticultural, multinational structure, incorporating new artists at each stop
on the concept of migration capability of art.
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30. Uluslararast Resen Seramik SEMPOZyUMU

Sempozyuma Turkiye’den Katilan Serkan Goneng, samotlu camur kullanarak elle

sekillendirdigi parcalari bir araya getirerek ti¢ parcadan olusan “‘Light House-I1"
adli projesini gerceklestirdi.

Makedonya’nin en énemli geleneksel
seramik Uretim merkezlerinden Resen’de
dlzenlenen 36. Uluslararasi Resen Sera-
mik Sempozyumu bu yil 1-20 Agustos
2009 tarihleri arasinda gerceklestirildi. 36
yildir her yil araliksiz devam eden sem-
pozyum UNICEF’in destegi ve Makedonya
Halk Kultirinli Destekleme Kurumu’nun
sponsorlugunda, Prof. Mite Nonevski tara-
findan diizenlendi. Bes Ulkeden alti sanatginin
katildigi 36. Uluslararasi Resen Seramik
Sempozyumu’na Bulgaristan’dan Vanio An-
gelov, Norvec’ten, Ingema Hoff, Ukranya’dan,
Yaroslav Meykov, Makedonya’dan, Goce
Stoilkovski, Nenad Micic, Turkiye’den ise
Mersin Universitesi Taki Teknolojisi ve Tasa- :
nmi Yilksekokulu Ogretim Gorevlisi ve seramik ‘

sanatcisi Serkan Gonenc katild.
Sempozyum sirasinda Serkan Géneng sa-
motlu camur kullanarak elle sekillendirdigi par-
calan bir araya getirerek U¢ parcadan olusan
“Light House-II” adli projesini gerceklestirdi. Re-
sen’de gerceklestirilen tek etkinlik olan sem-
pozyum, sanatcilarin seramik calismalarin-
dan ibaret degildi. Her biri, kendi Glkelerinden
getirdigi birikim ve farkl teknikleriyle cesitli
workshoplar ve konferanslarla deneyimlerini
katiimcilarla paylasti. Bu baglamda sanatgci
Serkan Goéneng, “Turkiye ve Turk Seramik-
leri” konulu bir konferans verdi. Sempozyum
sirasinda yapilan eserler 26 Ekim 2009 ta-
rihinden itibaren Resen Cagdas Seramik
Eserler Mizesi koleksiyonuna katilarak su-
rekli oIarak sergilenmeye baslandi.
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36th International

Resen Ceramic
Symposium

Participating in the symposium from
Turkey, Serkan Gdnencg, bringing together
the pieces he shaped by hand using
chamot clay, created his project titled
“Light House-1I"" comprising three parts.

The 36th International Resen Ceramic Symposium held in Re-
sen, one of the most important traditional ceramic production cen-
ters of Macedonia, was organized this year August 1-20, 2009. The
symposium, which has taken place without interruption each year
since 36 years ago, was organized by Prof. Mite Nonevski with the
support of UNICEF under the sponsorship of Macedonia Folk Cul-
ture Support Agency. The 36th International Resen Ceramic Sympo-
sium was participated in by six fine artists from five countries, na-
mely, Vanio Angelov from Bulgaria, Ingema Hoff from Norway, Ya-
roslav  Meykov
from Ukraine,
Goce Stoilkovski
and Nenad Micic
from Macedonia
and Serkan Go-
nenc, Mersin Uni-
versity Jewelry
Technology and
Design  Higher
School Instructor
and ceramic fine
artist, from Turkey.

During  the
symposium, Ser-
kan Géneng, brin-
ging together the
pieces he shaped
by hand using
chamot clay, crea-
ted his project titled “Light House-II” comprising three parts. The
symposium which was the only event held at Resen did not just
comprise the ceramic works of artists. Each fine artist shared his
or her experience with participants through various workshops
and conferences using the store of knowledge and different tech-
niques brought from his/her own country. In this context, fine ar-
tist Serkan Goéneng presented a conference titled “Turkey and Tur-
kish ceramics”. Works built during the symposium were placed
on permanent display, becoming part of Resen Contemporary Ce-
ramic Works Museum Collection starting from October 26,
2009.

[stanbul Kiiltiir Bagkenti'ne
[zmir'den katk

Mimar Sinan Giizel Sanatlar Universitesi Tophane-i Amire Kiil-
tir Sanat Merkezi’'nde, 17 Mart-2 Nisan 2010 tarihleri arasinda, Do-
kuz Eyltl Universitesi (DEU) Giizel Sanatlar Fakiiltesi Seramik Bo-
[Gm{’'niin 1997 yilindan bu yana stirdlrdiigi Uluslararasi Seramik Sem-
pozyumlari koleksiyonundan bir secki sergisi gerceklestirildi. Kolek-
siyon, diinyanin bes kitasindaki tlkelerden davet edilen, bircok de-
neyimli ve Uretken sanatcinin, bu sempozyumlarda ortaya ¢cikan dost-
luk, paylasim ve sevgi ortaminda Urettigi yapitlardan olustu. Sergile-
nen eserler seramikte yapim, pisirim tekniklerinin cesitliligini, seramik
malzemeyi kullanma 6zgurliginu ve yaraticii@in sinirlarinin son-
suzlugunu ortaya koymasi bakimindan énem tasiyor. DEU'niin sa-
hip oldugu bu zengin ve essiz koleksiyon, “Istanbul Kiiltiir Baskenti”
etkinlikleri kapsaminda Izmir'den bir katki olarak bu etkinlikte yer aldi.

Contribution from Izmir to
Istanbul Culture Capital

An exhibition of selected pieces from the International Ceramic
Symposiums collection organized since 1997 by Dokuz Eyliil University
(DEU) Faculty of Fine Arts Ceramics Department at Mimar Sinan Fine
Arts University Tophane-i Amire Culture Art Center from March 17
until April 2, 2010. The collection comprised works produced in the
friendship, sharing and love environment emerging in these sympo-
siums by numerous experienced and productive artists invited from
countries in five continents of the world. The works on display are sig-
nificant as they set forth the diversity of production and firing techni-
ques in ceramics, the freedom of using ceramic materials and the in-
finity of the boundaries of creativity. This wealthy and unique collec-
tion owned by DEU took part in this event as Izmir’s contribution on
the occasion of “Istanbul Culture Capital” events.
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Yeapl shlp wrecks:
Shlps laden with hlsory

Yenikapi kazilarinda ortaya c¢ikarilan
otuz dort batik, diinyanin en blylk batik
gemi repertuvari olarak kabul ediliyor.
Son zamanlarin en onemli arkeolojik
kesfi, Istanbul Universitesi bilim
insanlari tarafindan giin 1s1gina
cikariliyor.

SERAMIK

The thirty four shipwrecks, unearthed in
the Yenikapi excavations, are deemed as
the world’s biggest sunken ship
collection. The most significant
archaeological finding of recent years is
being unearthed by scholars from
Istanbul University.
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Yenikapi Metro ve Marmaray Tup Gegit Projesi sirasinda giin
Isigina cikan Bizans dénemine ait Theodosius Limani igin 2004 yi-
lindan bu yana kapsamli bir calisma strddrltyor. Istanbul Arkeo-
loji MUzeleri MUdurlugu baskanliginda ydratulen kazi calismalari-
nin batiklarla ilgili bolimda, Istanbul Universitesi Sualti Kiltir Ka-
lintilarini Koruma Ana Bilim Dali tarafindan gerceklestiriliyor. Ik ba-
tigin bulundugu 2006 yilinda Istanbul Arkeoloji Mudurligd’niin da-
vetiyle galismaya katilan Istanbul Universitesi ekibi, 58.000 metre
karelik alanda su ana kadar 34 batiga ulasmis durumda. Veri top-
lama iglemlerinin hizli bir sekilde stirdigunt dile getiren Istanbul Uni-

Wide ranging works for the Theodosius Harbour from the
Byzantine Period, unearthed during the Yenikapi Metro and Mar-
maray Tube Transit Project, are ongoing since 2004. The part of
the excavation works related to the wrecks, conducted under the
leadership of Istanbul Archaeological Museums Directorate, is be-
ing carried out by the Department of Conservation of Underwa-
ter Cultural Relics of Istanbul University. The team from Istanbul
University, who joined the works upon the invitation by the Istanbul
Archaeology Directorate in 2006 when the first shipwreck was fo-
und, has so far reached 34 sunken ships spread over an area of
58,000 m2. Asst. Prof. Dr. Ufuk Kocabas, Head of the Istanbul
University Yenikapi Shipwrecks Project, emphasizing that data
collection process is swiftly progressing, has stated that in three
years they managed to collect data that could have been collected
in thirty years.

City history hidden under harbors

The harbor, built by Theodosius | to support the new capital
of the Roman Empire, was actively used between 4th and 11th
centuries. The Theodosius Harbor, the biggest known harbor of
the ancient world, is located in a key position between the Black
Sea and the Mediterranean world. Asst. Prof. Dr. Kocabas, has
explained the importance of the Theodosius Harbor and Yenikapi
excavations as follows: “The ongoing excavations in Yenikapi are
recognized as one of the most important archaeological discoveries
in recent times in the world. You are carrying out excavation of
an ancient harbor, dating back to Early and Middle Byzantine pe-
riod, which has nowadays joined the mainland, and you stumble
upon a Neolithic village settlement on the base of the harbor with
a history stretching back to 6,500 BC. These relics shifted Istan-
bul’s history 8,500 years back from present days. Istanbul, on the
other hand, is a majestic city that has been the capital of three big
civilizations such as the Roman, Byzantine and Ottoman Empi-
res. It is also the most prominent city of the Republic of Turkey.
In the Theodosius Harbor, we are trying to uncover the city’s unk-
nown history. From the onset of the excavations in Yenikapi, we
have unearthed relics to the inventory value of 15,000 pieces, in
other words, enough to be exhibited in a museum. Alongside the
unique relics, the unearthed thirty four shipwrecks form the world’s
biggest shipwreck collection. We, as a team of Istanbul Univer-
sity, are responsible from the conservation of twenty eight
shipwrecks and to date, we have managed to unearth and analy-
ze twenty one of them. The data we have obtained are of such
magnitude that can radically change the knowledge on ship ma-
king technology of the Antic Period and can contribute significantly
to cultural heritage and maritime history of Istanbul.”

Researches show that the Theodosius Harbor has lost its func-
tioning with alluvium deposits carried by the Lykos (Bayrampa-
sa) Stream over the centuries and sediments brought by the so-
uth-eastern storms in the Sea of Marmara. War ships unearthed
for the first time in the world Yenikapi Shipwrecks are of signifi-
cant importance for the world’s maritime history. Following the com-
pletion of the works, Istanbul will have one of the few ancient ship
collections in the world. Until now, thirty four vessels ranging from
fishing boats to small cargo ships used in coastal navigation, mas-
sive-built heavy cargo ships and sculled war ships have been un-
veiled. Most of the ships that sunk at various dates during a ne-
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versitesi Yenikapi Batiklar Projesi Baskani Yrd. Dog. Dr. Ufuk Ko-
cabas, Uc¢ yillik calisma sonunda otuz yilda elde edilebilecek kadar
¢ok veriye ulastiklarini ifade ediyor.

Sehrin tarihi limanlarda saklidir

. Theodosius tarafindan Roma Imparatorlugu’nun yeni baskentini
desteklemek amaciyla insa edilen Liman, 4. yizyildan 11. ylzyila
kadar aktif olarak kullanilmis. Antik diinyanin bilinen en blyuk limani
olan Theodosius Limani, Karadeniz ve Akdeniz dlnyasi arasinda
kilit bir noktada yer aliyor. Yrd. Dog. Dr. Kocabas, Theodosius Li-
manr'nin ve Yenikapi kazilarinin énemini séyle acikliyor: “Yenika-
prda surdirilen kazilar, diinyada son zamanlarin en énemli arkeoloji
kesiflerinden biri olarak kabul ediliyor. Erken ve Orta Bizans do6-
nemine tarihlenen, glinimizde karaya katilmis bir antik limanin ka-
zIsini yapiyorsunuz ve liman tabaninda karsiniza tarini MO 6500’lere
ulasan Neolitik bir kdy yerlesmesi cikiyor. Bu kalintilar Istanbul’'un
tarihini giiniimizden 8500 yil 6ncesine tasidi. Diger taraftan Istanbul;
Roma, Bizans ve Osmanli Imparatorlugu gibi ti¢ blyuk uygarliga
baskentlik yapmis gérkemli bir sehir. Ayrica Turkiye Cumhuriyeti'nin
de en gbzde sehirlerinden biri. Sehrin bilinmeyen tarihini Theodo-
sius limaninda ortaya cikartmaya calisiyoruz. Yenikaprda kazila-
rin basladigi andan itibaren 15.000 adet envanterlik degerde, yani
muzede sergilenebilecek nitelikte esere ulasildi. Benzersiz eserlerin
yaninda gun 1sigina cikartilan otuz dért batik kalintisi ise dinyani-
nen biylk batik gemi repertuvari. Biz, Istanbul Universitesi ekibi
olarak toplam yirmi sekiz batigin korunmasindan sorumluyuz ve bu-
gune kadar batiklardan yirmi birini glin 1sigina ¢ikarip degerlendir-
meye aldik. Elde ettigimiz veriler Antik Cag gemi yapim teknoloji-
si hakkinda bilinenleri kdkten degistirecek ve 6zellikle Istanbul’un
kdltur tarihine, denizcilik tarihine 6nemli katkilar saglayacak nite-
likte.”

Arastirmalar, Theodosius Limanr'nin Lykos (Bayrampasa) De-
resi'nin, ylzyillar boyunca tasididi allivyonlar ve Marmara Denizi'nden
lodos firtinasiyla gelen sediment yUku ile dolmaya basladigini ve so-
nugta islevini yitirdigini ortaya koyuyor. Diinyada Ilk Kez Ortaya Ci-
karilan Savas Gemileri Yenikapi Batiklar, diinya denizcilik tarihi aci-
sindan blylk énem tasiyor. Calismalar tamamlandiginda Istanbul,
dlnyanin sayili antik gemi koleksiyonlarindan birine sahip olacak.
Su ana kadar balikei teknelerinden kiyi denizciligi yapan kiicik ylk
gemilerine, masif yapili agir yik gemilerinden kirekli savas gemi-
lerine kadar farkl ebatlarda otuz dért gemi bulundu. Yaklasik alti
yuz yillik periyot icerisinde farkl tarihlerde batan gemilerin cogun-
lugu 10. ve 11. ylzyila ait. Batiklar arasinda, diinyada ilk defa giin
yGzline c¢ikartilan ‘Cektiri’ (ince uzun ve kirekli kadirga) tarzinda bes
adet savas gemisi de var. Uzmanlarin sadece ikonografik érnek-
lerden gérme firsatini yakaladigr gemilere Yenikapi Batiklar saye-
sinde bizzat ulasilabilmis olunmasi, bilim diinyasi icin essiz bir de-
ger tasiyor. Batiklar, gemi yapim tekniklerindeki gelismeleri ve de-
gisimleri géstermesi acisindan da cok blyik dneme sahip.

Yrd. Dog. Dr. Ufuk Kocabas, modern gemi yapim teknikleri ile
geleneksel gemi yapim teknikleri arasindaki gecis déneminin, Ye-
nikapi Batiklan sayesinde acikliga kavustugunu ifade ediyor. Ozel
veri toplama teknikleri Yenikapi Batiklar’'nin tlkemizdeki gemi ve
tekne arkeolojisinin miladi olarak kabul edilebilecegini belirten Yrd.
Dog. Dr. Kocabas, tasidigi 6nem sebebiyle kazi calismalarinin tim
dinyadaki arkeologlarin merakli bakislar altinda devam ettigini dile
getiriyor. Calismalari profesyonel bir sekilde stirdirmek icin ézel sis-
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Iskeletler veterinerlik tarihini aydinlatiyor

Istanbul Universitesi Veteriner Fakiiltesi Anatomi Ana Bilim Dali Ogretim Uyesi Prof.
Dr. Vedat Onar, kazilarda ortaya ¢ikan hayvan iskeletleri ve kalintilarinin 6nemini an-
latti: “Kazilarda, ¢ok sayida arkeolojik materyal yaninda, alanin tiimiine dagilmis ola-
rak ozellikle at iskeletleri basta olmak iizere ¢ok sayida esek, katir, deve, s1g1r, man-
da, koyun, kegi, domuz, kopek, kedi, tilki, geyik (kizil geyik, alageyik, karaca), yunus,
fil, ay1, devekusu ve kaplumbaga iskelet kalintilarina ulagilmigtir. Bunlardan bir adet
deveye ait biitiinlenebilir iskelet, in situ* olarak ¢ikarilmigtir. Tiim hayvan iskelet ka-
lintilary, incelenmek iizere Kiiltiir Bakanligi'ndan alinan izinle istanbul Universite-
si Veteriner Fakiiltesi Anatomi Ana Bilim Dal1 Osteoarkeoloji Laboratuvari'na geti-
rilmistir. Kalintilar, bagkanligimdaki uzman bir ekip tarafindan TUBITAK'tan alinan
proje destegi ile incelenmektedir. Kaz1 alaninda prehistorik tabakaya kadar ulagilmus,
burada da hayvan kalintilarina rastlanmistir. Kazi alaninda ortaya ¢ikarilan hayvan
iskelet kalintilarina radyokarbon tarihlendirmesi yapilmus, elde edilen sonuglarin alan-
daki arkeolojik malzemeyle paralel olarak Erken Bizans'tan Geg Bizans’a kadar bir
donemi kapsadig1 belirlenmistir. Ozellikle alandan Bizans dénemine ait at iskeletleri
cikarilmis olup Bizans Imparatorlugu’ndaki at yetistiriciligi ve popiilasyonu ile ilgi-
li 6nemli bulgular elde edilmistir. Hayvan iskelet kalintilarinin incelenmesiyle doneme
ait hayvan popiilasyonu, hayvanlarin yas, cinsiyeti, hastaliklari, tiiketim amacryla kul-
lanilip kullanilmadiklar1 gibi birgok soruya yanit aranmas: diisiiniilmiistiir. Boylece
basta kaz1 bolgesi olmak iizere hem dénemin hayvancilik ekonomisi hakkinda 6nem-
li bilgilere hem de veteriner hekimligi uygulamalarina 1s1k tutacak bulgulara ulasil-
maya ¢aligilacaktir.

Skeletons Shed Light on The History of Veterinary Medicine

Prof. Dr. Vedat Onar, a member of the Department of Anatomy of the Faculty of Vete-
rinary Medicine of Istanbul University, has explained the importance of the animal skeletons
and remains unearthed during the excavations: “During the excavations, alongside the countless
archaeological materials, a number of skeletal remains of horses, donkeys, mules, camels, catt-
le, buffalos, sheep, goats, pigs, dogs, cats, foxes, deer (red deer, fallow deer, roe deer), dolphins,
elephants, bears, ostriches and turtles have been uncovered. Out of these, a skeleton of a ca-
mel that could be completed was removed in situ. With the permission of the Ministry of Cul-
ture and Tourism, all of the skeletal remains have been sent for analysis to the steoarchaeo-
logy Laboratory at the Department of Anatomy of the Faculty of Veterinary Medicine of Is-
tanbul University . The remains are being analyzed by a team of experts under my leaders-
hip with the project support from TUBITAK. During the excavations, the prehistoric layer was
reached and here the animal remains were discovered. The animal skeletal remains uncove-
red in the excavation site were carbon dated and judging by the results it was established that
they covered the time from the Early Byzantine to the Late Byzantine periods, in parallel with
the archaeological materials found on the site. Particularly horse skeletons belonging to the
Byzantine period were unearthed from the site which elicited important findings on horse bree-
ding and population in the Byzantine Empire. The analysis of animal skeletal remains seks
answers to many questions such as the animal population of the period, their age, sex and
illnesses, and whether animals were used for consumption. In this way, beginning with the
excavation site, important information regarding the husbandry economy of the period as well
as findings that will shed light on veterinary medicine applications of the period will be un-
covered. in situ documentation: in the place, as it was first discovered, untouched

temler gelistirdiklerini ve ¢esitli teknikleri bir arada kullandiklarini séy-
leyen Yrd. Dog. Dr. Kocabas, ydntemlerini sdyle acikladi: “Kazi ¢a-
lismasiyla gln isidina cikartilan gemi ahsaplan deniz suyunu do-
kusuna cekmis olarak bulunuyor. Bu ahsaplarin kazi calismalari ve
sonrasinda kurumalarina kesinlikle izin verilmemeli. Kuruma oldugu
zaman ¢atlama, carpilma, blzilme ve tamamen yok olmaya kadar
giden bir slire¢ baslar. Bir batik buldugumuz zaman ilk yaptigimiz
is, bunun Gzerini bir cadirla 6rterek koruma altina almak. Sprey sek-
linde sulama yaparak ylzde 100 bagil nem sagliyoruz. Bu sistem,
¢adirin icinde nemli bir ortam yaratiyor. Daha sonra geminin tze-
rini dikkatli bir sekilde agiyoruz ve belgeleme proseduriine baslyoruz.

arly six hundred year period are dated to the 10th and 11th cen-
turies. Among the sunken ships, there are five war ships in the
style of galleys which have been unearthed for the first time in the
world. The fact that the ship samples have been recovered in the
Yenikapi Excavations is of indispensable value for the scientific
world where experts previously could only see the ships in ico-
nographic examples.

The shipwrecks are also of importance in terms of showing
developments and evolution in ship making techniques. Asst. Prof.
Dr. Ufuk Kocabas has emphasized that the transitional period from
traditional ship making to modern ship making methods has been

81



82

ARKEOLOJI / ARCHEOLOGY

Geminin (izerinden (boyutuna gére) yaklasik 10.000, bazen 20.000 L E
adet dijital referans noktasi aliyoruz. Bu noktalar bilgisayar ortaminda
birlestiriliyor ve sonugta geminin komple bir ¢izimi ortaya ¢ikiyor. LN
Bunun giizel tarafi, bu yéntemle ayni zamanda (i¢ boyutlu bir ¢izim -
elde edilebiliyor olmasi. Butiin noktalar birlestigi zaman biz artik bil-
gisayarda gemiyi hareket ettirmeye baslayabiliyoruz. Ayrica foto-
mozaik calismasiyla batiklarin (izerinden 6zel bir konstriiksiyon yar-
dimiyla yaklasik 200-300 adet fotograf karesi ¢ekiyoruz. Daha son-
ra bu fotograf karelerini bilgisayar ortaminda tek tek birlestiriyoruz.
Ve bdylece gemilerin bire bir ¢ciktilarini alabilecek sekilde ylksek ¢o-
zUnUrlukte bir fotograf arsivi olusturuyoruz. Bu isleri yaptiktan son-
ra fotografik detay cekimleri ve bire bir asetat ¢izimler yapiyoruz.
TUm bunlar, bati§i kazi alanindan kaldirdiktan sonra bile ilk bulun-
dugu hali ile ilgili arastirma yapabilmeyi mimkin kiliyor. Belgele-
me tamamlandiktan sonra batigi kaldirma islemi bashyor.”

interdisipliner calisma yapiliyor
Deniz seviyesinden 1,5-3,5 m asagida olan batiklar, kiyiya ya-
kin olmalarina ragmen ¢ok buyuk bir tahribata ugramamis. Koca-
bas, batiklarin ¢ok iyi durumda oldugunu, bu nedenle gémuilme-
nin ¢ok hizli gergeklestigi sonucuna vardiklarini dile getiriyor. Ba-
tiklann glinimuize kadar ulasmasinda Lykos Deresi’nin de bi-
yuk etkisi oldugu dusinuliyor. Derenin getirdigi tath su, deniz
suyu ile karisarak tuz oranini diistirmis. Diisen tuz orani, ba-
tiklara buyuk zarar veren terado navalis kurtlarinin yasama san-
sini ortadan kaldirmis. Bu sekilde eserler daha iyi korunabil-
mis. Batiklarda su anda arkeologlarin yani sira koruma-ona-
rnm, bilgisayar ve fotograf alanlarinda uzman 30 kisilik bir ekip
calisiyor. istanbul Universitesi Taginabilir Kiltir Varliklarini
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“Cocuklugum denizlerde gecti”

Denizci bir aileden gelen Yrd. Dog. Dr. Ufuk Kocabas, “Marmara Adasi'nda bir gelenek var-
dir: Cocuk 7-8 yasina geldigi zaman ona bir sandal alinir. Benim de 7 yasinda sandalim oldu.
Cocuklugumun en gizel giinleri denizde, Karadeniz yapimi gektirmelerin iginde gecti; bun-
dan dolay1 denize donmek, denizde kesiflere ¢tkmak ve aragtirmalar yapmak icin meslek
hayatrmi buna gore sekillendirdim” diyor. Istanbul Universitesi Edebiyat Fakiiltesi Proto-
historya ve Onasya Arkeolojisi Ana Bilim Dalr'ndan 1991 yilinda mezun olan Kocabas, 1995-
1997 yillar1 arasinda Istanbul Universitesi Sosyal Bilimler Enstitiisii Taginabilir Kiiltiir Var-
Iiklarmi Koruma ve Onarim Bilim Dali'nda “Arkeolojik Sualt1 Kalintilarmin Konservasyo-
nu” baglikl: yiiksek lisans tezini tamamladi. Doktora egitimini, Istanbul Universitesi Sos-
yal Bilimler Enstitiisii Tarih Bilim Dal'nda “Camalt: Burnu I Batigi Demir Capalarimnmn Ta-
rihsel Incelemesi, Koruma, Onarmm ve Tipki Yapim Calismalar1” baghikh tez calismastyla 2005
yilinda bitirdi. 1995-2009 yillari arasinda Istanbul Universitesi Ede-

revealed thanks to the Yenikapi Shipwrecks. Special data collection
methods Asst. Prof. Dr. Kocabas, stating that Yenikapi Shipwrecks
can be recognized as the turning point in ship and boat archa-
eology in our country, has emphasized that excavation Works con-
tinue under the watch of excited archaeologists around the world
because of the importance they carry. Asst. Prof. Dr. Kocabas,
explaining that they have developed special systems and are using
various techniques simultaneously to ensure that works are con-
ducted professionally, has elaborated further: “The unearthed ship

woods are found soaked in sea water. They must

biyat Fakiiltesi Taginabilir Kiiltiir Varliklarimi Koruma ve Onarim
Boliimii'nde gorev yapan Ufuk Kocabasg, halen Sualt Kiiltiir Ka-
Intilarim Koruma Ana Bilim Dali Bagkanhigi gorevini stirdiir-
mektedir. Yayimlannus bir, editorliigiinii Gistlendigi iki kitap ve sek-
senin tizerinde bilimsel makalesi bulunan Kocabas; sualti arkeo-
lojisi, antik gemi yapimi, miizecilik ve su altindan ¢ikartilan eser-
lerin konservasyonu konularinda galismalarim siirdiirmektedir.

“Spent My Childhood At The Seas”

Asst. Prof. Dr. Ufuk Kocabas, who come from a navy family, has said: “The-
re s custom in the Island of the Sea of Marmara: When the child reaches
the age of 7, he is given a dinghy. And I had my dinghy at the age of 7. 1
spent the most beautiful days of my childhood at the sea, in a Black Sea
type of draggers; because of this, I shaped my professional life so as to re-
turn to the sea, explore the seas and do research.” Kocabag, graduating from
the Department of Protohistory and Asia Minor Archaeology of Istanbul
University in 1991, completed his MA dissertation entitled “Arkeolojik
Sualti Kalmtilarinm Konservasyonu” (“Conservation of Archaeological
Underwater Relics”) at the Department of Conservation and Repair of Mo-

vable Cultural Assets of Istanbul University during 1995-1997. He completed his PhD) education
in 2005 at the School of History of the Institute of Social Sciences with a thesis entitled “Camalt: Bur-
nu I Batigt Demir Capalarinin Tarihsel Incelemesi, Koruma, Onarim ve Tipkt Yapim Calismalart”
(“Historical Investigation, Conservation, Repair and Duplication Works of the Iron Anchors of Cam-
alti Cape I Shipwreck”). Kocabas is currently the Head of the Department of Conservation and Re-
pair of Movable Cultural Assets of Istanbul University, after working for the department between
1995-2009. Kocabas, who has one and is currently editing two books and has published over 80 sci-
entific articles, is working on underwater archaeology, ancient ship making, museology and

definitely not be allowed to dry during and after
the excavation works. If they are let to dry, a pro-
cess leading to cracking, distortion, shrinking and
complete breakdown begins. When we discover
a shipwreck, the first thing we do is to cover it with
a tent for protection. We ensure 100% relative hu-
midity by water spraying. This system creates mo-
ist environment in the tent. After that, we care-
fully begin to uncover the ship and start the do-
cumentation procedure. We take 10,000 to
20,000 (depending on the size of the ship) digi-
tal reference points all over the ship. These po-
ints are joined in computerized environment
and as a result the ship’s complete drawing is obtained. The good
side of this method is that a three-dimensional drawing of the ship
can be generated. When all points are connected, we can then
start moving the ship using the computer. In addition, we take 200-
300 photographs of the ship using special construction with pho-
to mosaic works. Later, we assemble one by one the photograph
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shots using computer software and in this way, we put together
a high resolution photo archive which can be used to generate
a one-to-one copy of the ship. After these works, we conduct pho-
tographic detail shots and one-to-one acetate drawings. All the-
se enable research regarding the state of the wreck when it is first
found even after it is removed from the excavation site. After the
completion of the documentation, the removal works of the ship

begin.”

Interdisciplinary works being carried out

The sunken ships did not suffer major damages despite be-
ing near the coast because they were located 1.5-3.5 meters be-
low the sea level. Kocabas has stated that the wrecks were in very
good conditions and therefore, they have concluded that they were
buried very quickly. It is thought that the Lykos Stream played a
big role in the conservation of the wrecks to present days. The
fresh water of the river got mixed with the sea water reducing the
salt ratio. The falling salt ratio eliminated the breeding chance of
teredo navalis shipworms that cause significant damage to sun-
ken ships. In this way, the relics were better preserved.

A team of 30 experts comprising conservation-repair, computer
and photography experts alongside archaeologists are pre-
sently working on the shipwrecks. Graduates and students from
the Department of Conservation and Repair of Movable Cultural
Assets of Istanbul University are also in the team. Prof. Dr. Sait
Basaran, the former Head of the project, is continuing his sup-
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Yenikapi Batiklari'ndan Notlar

* 3boyutlu cizim cthazi FaroArm, [U Bilimsel Arastirma Projelerinden saglanan destekle, Akdeniz
arkeolojisi yapan tilkeler arasinda ilk kez Ttirkiye'de kullaruldh. Tiirkiye'nin ilk Gemi Konservasyon
ve Rekonstriiksiyon Laboratuvari, kimya sirketi BASF TURK {in katkilartyla 2007 yilinda agildz.

o Istanbul Universitesi Yenikapi Batiklar1 Arastirma Merkezi Istanbul Biiyiiksehir Belediyesi'nin kat-
kalartyla 2008 yilinda hizmete girdi.

o Cumhurbagkan1 Abdullah Giil 5 Eyliil 2009 tarihinde Yenikap: Batiklari'na ziyarette bulunarak,
yapilan galismalar hakkinda bilgi aldu.

¢ Diinyada ilk kez Istanbul Universitesi Edebiyat Fakiiltesi biinyesinde Sualti Kiiltiir Kalntilarm
Koruma Ana Bilim Dah kuruldu. Istanbul Universitesi Yenikapi Batiklar1 Projesi artik bu anabi-
lim dali tarafindan yiirtitiilecek.

¢ “Fransa’da Tiirkiye Mevsimi” etkinlikleri kapsaminda Paris'in 6nemli sergi mekanlarindan Grand
Palais'te gerceklestirilecek “Bizans'tan Istanbul’a: Tki Kitanin Limam Sergisi”nde Theodosius Li-
mani'na 6zel bir yer ayrildi. Sergi 25 Ocak 2010 tarihine kadar agik kalacak.

e 12. Uluslararas Tekne ve Gemi Arkeolojisi Sempozyumu (ISBSA 12), Istanbul Universitesi Ede-
biyat Fakiiltesi Sualti Kiiltiir Kalmtilarini Koruma Ana Bilim Dalt ile Istanbul Universitesi Mes-
lek Yiiksekokulu Sualt1 Teknoloji Programi'nin ortak galismast ve Suna ve fnan Kirag Vakfi Istanbul
Aragtirmalan Enstitiisii'niin sponsorlugunda, 12-16 Ekim 2009 tarihleri arasinda Pera Miizesi'nde
gerceklestirildi. Antik gemilerin sekil, yaps, fonksiyon ve denizdeki manevra kabiliyetleri gibi ko-
nular tizerinde ¢ahigan bilim insanlarini bir araya getiren, bu konularda diinyanin en prestijli sem-
pozyumu olarak kabul edilen toplanti, 24 degisik tilkeden yiiz yirminin tizerinde bilim insannn
katilimiyla gergeklestirildi.

www.yenikapibatiklari.com

Notes From The Yenikap: Shipwrecks

® The 3D plotting device FaroArm was used for the first time in Turkey, among the nations conducting Me-
diterranean archaeology, with the support provided by the IUI Scientific Research Projects.

® The first Ship Conservation and Reconstruction Laboratory in Turkey was established in 2007 with the con-
tribution of BASF TURK, a chemicals company.

® The Istanbul University Yenikap: Shipwrecks Research Centre went into operation in 2008 with the con-
tributions by the Istanbul Metropolitan Municipality.

e President Abdullah Giil visited the Yenikapt Shipwrecks on September 5th, 2009.

e Department of Conservation of Underwater Cultural Relics within the Faculty of Letters at Istanbul Uni-
versity was founded for the first time in the world. From now on, the Istanbul University Yenikapt Shipw-
recks Project will be executed by this department.

o Within the scope of “Turkish Season” activities in France, a special place was reserved for the Theodosius
Harbor in the exhibition entitled “From Byzantium to Istanbul: The Harbor of Two Continents” to be held
in the Grand Palais, one of the important exhibition centers in Paris. The exhibition will be open until Ja-
nuary 25th, 2010.

® The 12th International Symposium on Boat and Ship Archaeology (ISBSA 12) was held in Pera Museum
between October 12-16 2009, with a joint work by the Department of Conservation of Underwater Cultu-
ral Relics within the Faculty of Letters at Istanbul University and the Underwater Technology Programme
of the Vocational School of Technical Sciences at Istanbul University, under the sponsorship of Istanbul Re-
search Institute of Suna and Inan Kirag Foundation. The meeting, recognized as the most prestigious sympo-
sium of its kind in the world, brought together more than 120 scholars from 24 countries working on sub-
jects such as shape, structure, and function and maneuvering capability of ancient ships.

Koruma ve Onarim Bolimi’'niin mezunlari ve 6grencileri de ekip-
te yer aliyor. Proje eski Baskani Prof. Dr. Sait Basaran, bilgi ve gor-
guslyle danisman olarak destegini strdUrtyor. Projenin belgele-
me ve dokiimantasyon calismalari, Okutman Isil Ozsait-Kocabas
baskanliginda bir ekip tarafindan gerceklestiriliyor. Farkli bransla-
rnn da katkisiyla devam eden calismalara, istanbul Universitesi’nin
Orman Fakiltesi, Veteriner Fakiltesi ve Deniz Bilimleri ve Islet-
meciligi Enstitiisti de destek veriyor. Orman Fakiiltesi Ogretim Uye-
si Prof. Dr. Unal Akkemik, gemi ahsaplarinin cins ve tiir belirlemelerini
gerceklestiriyor.

Batik gemi incelemelerine Italya, Ispanya, Isveg, Danimarka,
Fransa ve Yunanistan gibi farkli Glkelerden gelen uzman ve staj-
yerler de katiliyor. Ayrica Veteriner Fakiiltesi Ogretim Uyesi Prof.
Dr. Vedat Onar, kazilarda ¢ikan hayvan kemikleri, Deniz Bilimleri
ve Isletmeciligi Enstitiist Ogretim Uyesi Prof. Dr. Oyan Algan ve
ekibi, kazi alani jeolojisinin incelemesini gerceklestiriyor. Batiklar-
daki verilerden yola ¢ikarak dénemin yasantisi, teknolojisi, ekono-
misi, sanati hakkinda degerlendirmelerde bulunan uzmanlar, 4. ve
11. yuzyil arasindaki dénemi aydinlatmaya c¢alisiyor. Dénemin giin-
Ik yasantisi, Ulkeler arasi ticareti ve teknolojisi konularinda bilin-
meyenlere yanit bulmaya calistiklanni dile getiren Yrd. Dog. Dr. Ufuk
Kocabas, nihai hedeflerinin biitlin veriler alindiktan sonra batikla-
r tekrar birlestirerek bir bitin halinde miizede sergilemek oldugunu
belirtiyor. Ozellikle kazi alaninin bulundugu bélgede ya da tarihi bir
dokuya sahip Hali¢ kiyilarinda biyuk bir arkeoloji mizesinin ku-
rulmasi ve bélgenin kiltlr parki seklinde diizenlenmesi planlaniyor.

port of the project with his knowledge and experience. The pro-
ject’s documentation works are being carried out by a team hea-
ded by Instructor Isil Ozsait Kocabas. The works cartied out with
contribution by different branches are being supported by the Fa-
culty of Forestry, Faculty of Veterinary Medicine and the Mariti-
me Sciences and Management Institute of Istanbul University. Prof.
Dr. Unal Akkemik, a member of the Faculty of Forestry, is con-
ducting the identification of type and variety of ship woods. Ex-
perts and interims from different countries such as ltaly, Spain,
Sweden, Denmark, France and Greece are also joining the analy-
sis of shipwrecks. Prof. Dr. Vedat Onar from the Faculty of Ve-
terinary Medicine is conducting

the analysis of animal bones found during the excavation whi-
le the team from the Maritime Sciences and Management Insti-
tute headed by Prof. Dr. Oyan Algan is assessing the geology of
the excavation site. Experts are trying to shed light on the life, tech-
nology, economy and arts of the period from 4th to 11th centu-
ries taking into account the data obtained from the shipwrecks.
Assist. Prof. Dr. Ufuk Kocabas, stating that they are trying to find
answers to unknown topics related to everyday life, international
trade and technology of the period, has emphasized that their ul-
timate aim is to exhibit all the restored shipwrecks in a museum
after the completion of data collection works. It is being particu-
larly envisaged to establish a big archaeological museum in the
area of the excavation site or on the coasts of Golden Horn which
has historical fabric and to designate the area as a culture park.

www.yenikapibatiklari.com

Bu yazy, Istanbul Universitesi Bilim Kiiltiir ve Sanat Dergisi'nin 2009'da yaymlanan 1. sayisindan almmustir. / This article is from thelst issue of Istanbul University Science Culture and Art Journal published in 2009.
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Yildiz Teknik Universitesi Kimya Metaluri Fakiiltesi

Metalurji ve Malzeme Mihendisligi Bolimi

Yildiz Universitesi Miihendislik Fakiltesi
Makine Muhendisligi Bolimi Malzeme ve
Olcme Teknigi Kiirsiisii'nde 1974 yilinda
malzeme dali egitimi ile baslayan olusum,
1983’te yliksek 6gretimdeki yeniden
yapilanmada ‘Metalurji Mihendisligi Bolimui’
olarak faaliyete gecti. Teknik Gniversite
statlistiniin kazaniimasiyla 1992 yilinda
yeniden yapilandirilarak Kimya-Metalurji
Fakultesi catisi altina alinan, yine ayni yil
ikinci egitim programi da baslatilan bolim,
1996 yilinda da Metalurji ve Malzeme
Mduhendisligi Bolimu adini aldi.

Tarkiye’'nin kokli tniversitelerinden biri Yildiz Teknik Univer-
sitesi (YTU). Tarihi 1911 yilina kadar giden niversitenin, yiiz yil-
lik gegmisinde dnemli kilometre taslari mevcut.

Vilayet Nafia Idareleri’nin ‘fen memuru’ (eski adiyla konduktor,
yeni adiyla tekniker) gereksinimini karsilamak amaciyla 1911'de
Kondiiktér Mekteb-i Alisi adiyla, Paris'teki Ecol de Conducteur’tin
mufredat programi esas alinarak Bayindirlik Bakanlidi'na bagl bir
okul kuruluyor. Okula égrenci kaydi ise 22 Agustos 1911'de bas-
liyor. Bu dénem 1922’'ye kadar devam ediyor. 1922'de okulun adi
Nafia Fen Mektebi'ne dénustiirtiltyor. Ogrenim siiresi 1926'da iki
bucuk yila ve 1931'de Gg yila ¢ikariliyor. Bu dénem de 1937’ye ka-
dar surlyor.

Turkiye’de imar islerinin artmasiyla fen memurlar ile yiksek mi-
hendisler arasindaki boslugu doldurmak amaciyla 19 Aralik
1936’da yayimlanan ve 1 Haziran 1937’de yurirlige giren 3074
sayili Kanun ile Nafia Fen Mektebi lagvediliyor ve yerine Istanbul
Teknik Okulu kuruluyor. Yildiz Sarayl mistemilatinda bugUin de kul-
lanilan binalarin tahsis edildigi okul iki yillik fen memuru ve dért yil-
lik miihendislik bolumleriyle faaliyetlerine basliyor. insaat ve ma-
kine béltmleriyle kurulan okulda, 1942-1943 ders yilinda elektrik
ve mimarlik bélumleri de ekleniyor. 1949'da Milli Egitim Bakanli-
grnin talimatiyla Harita ve Kadastro Mihendisligi kuruluyor. Tur-
kiye’'de bu dalda muhendis yetistiren ilk kurulus olarak 1949-1950
ders yilinda 6gretim veriimeye baslaniyor. 1951-1952 ders yilindan
itibaren teknikerlik kismi kapatiliyor. 1959-1960 ders yilinda ise okul
icinde bir ihtisas bolumu agcilarak, bir yillik 6grenim sonunda yuk-
sek miihendis ve yiiksek mimar unvanlar veriimeye baslaniyor. |s-
tanbul Teknik Okulu dénemi 1969’a kadar devam ediyor.

3 Haziran 1969 tarihinde yayimlanan 1184 sayili Devlet Mi-
hendislik ve Mimarlik Akademileri Yasasi ile 6zerkligi olan, yiksek
dereceli bir 6gretim ve arastirma kurumu olarak isim degistiriyor.
Istanbul Devlet Miihendislik ve Mimarlik Akademisi donemi de boy-
le basliyor. 1971'de 6zel yiksekokullar, 1472 sayili Yasa ile ka-

Yildiz Technical
University Chemistry
Metallurgy Faculty
Metallurgy and Materials
Engineering Department

Initiative which started instruction in the discipline
of materials in 1974 at Yildiz University School of
Engineering Mechanical Engineering Department
Materials and Measurement Technique Division
was launched as ‘Metallurgical Engineering
Department’ in the restructuring of higher
education in 1983. The department, which was
placed under the roof of Chemistry-Metallurgy
Faculty after restructuring in 1992 upon gaining
technical university status, for which secondary
instruction program was started again in the same
year, took the name of Metallurgy and Materials
Engineering Department in 1996.

Yildiz Technical University (YTU) is one of Turkey’s deep rooted
universities. There are significant milestones in the hundred-year-old
history of the university dating back to 1911. The school was estab-
lished affiliated to Ministry of Public Works based on the curriculum
of Ecol de Conducteur in Paris under the name of ” Kond(iktér Mek-
teb-i Alisi” in 1911 to meet provincial public works authorities’ ‘scien-
ce officer’ (previously conductor, now technician) needs. Enrolment
of students in the school started on August 22, 1911. This went on un-
til 1922. In 1922, the name of the school was transformed to Public
Works Science School. The duration of the program was raised to two
and a half years in 1926 and three years in 1931. This set up remai-
ned the same until 1937.

As public works increased in Turkey, the Public Works School was
abolished by Act no. 3074 published on December 19, 1936, put into
effect on June 1, 1937 for filling the gap between technicians and pro-
fessional engineers and was replaced by Istanbul Technical School.
The school, to which buildings which are still in use in the appurtenance
section of Yildiz Palace were allocated, started with two-year techni-
cian and four-year engineering departments. In the 1942-1943 aca-
demic year, electrical engineering and architecture divisions were ad-
ded to the school initially established with civil and mechanical engi-
neering departments. With the order of Ministry of National Educati-
on in 1949, Surveying and Cadastre Engineering Department was set
up. Instruction started in the academic year 1949-1950 as the first ins-
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patiliyor ve bu okullarin mithendislikle ilgili olanlar Istanbul Dev-
let Mihendislik ve Mimarlik Akademisi'ne baglaniyor. Bu dénem,
1982'de Yildiz Universitesi ddsnemine kadar devam ediyor.
1983'te Kocaeli Devlet Mihendislik ve Mimarlik Akademisi ve
Kocaeli Meslek Yiiksekokulu'nun ilgili fakiilte ve boltimleri ile Is-
tanbul Devlet Mihendislik ve Mimarlik Akademisi birlestirilerek Yil-
diz Universitesi kuruluyor. 1992'de ise bugiinkii adini yani Yildiz
Teknik Universitesi’ni aliyor. Miihendislik, elektrik-elektronik, insaat,
makina ve kimya-metalurji fakUlteleri olarak dért fakulteye ayrilan
Universitede bugln yirmi iki bini askin 6grenci 6grenim goriyor.

Metalurji miihendisligi bélimii dénemi

Yildiz Universitesi’nde 2547 sayili Yasa ile 1982 yilinda kuru-
lan ‘Metalirji ve Malzeme Mihendisligi BoIim{’niin ilk olusumu ise
1937’ye kadar gidiyor. 1937 yilindan itibaren muhendislik egitimi
veren, makine fakiltesinin malzeme ve élgme teknigi klrstsun-
de 1974’te malzeme dali egitimi ile baslatiliyor. YUksekdgretim Ku-
rulw’ndan alinan izinle Yildiz Universitesi Mihendislik Fakiiltesi icin-
de ‘Metaltrji Muhendisligi BolumU’ olarak ilk 6grencilerini 1983 yI-
linda alarak lisans egitimine basliyor. 1992 yilinda Yildiz Teknik Uni-
versitesi (YTU) adini alan niversitenin ‘Kimya Metallirji Fak(ilte-
si’nin bir bolimu oluyor. ‘Metaliirji Mihendisligi Bolimi’, 1996’da
‘Metaliirji ve Malzeme Muhendisligi Bélimir’ adini aliyor. Halen YTU
Kimya MetalUirji Fakltesi icinde egitim, 6gretim ve arastirma faa-
liyetlerini lisans, yliksek lisans ve doktora programlari ile strdiren
béllim, lisans 6gretimi sonrasi, Uretim ve malzeme programlari bi-
lim dallarinda da ‘ylksek lisans’ ve ‘doktora’ egitimi yaptirnyor.

Boélimde, geleneksel metal ve alasimlari, seramik, cam, poli-
mer, malzemelerin yani sira biyo ve nano malzemeler, yar iletkenler,
sUper iletkenler, kompozit malzemeler, ileri teknoloji seramikleri gibi
yeni malzemelerin Gretim, dzelliklerini gelistirme, yeni malzeme tek-
nolojilerini arastinp bulma, tGretime uygulanma calismalarini ger-
ceklestiriliyor.

YTU Kimya Metalurji Fakltesi Metalurji ve Malzeme Miihen-
disligi BOIGmU bunyesindeki egitim-6gretim, arastirma ve endls-
triyel uygulamalarda dokuz profesér, bes dogent, sekiz yardimci
dogent, l¢ arastirma gérevlisi doktor, on iki arastirma gérevlisi, bir
doktor uzman , iki memur, Gg¢ teknisyen ve bir hizmetli personel gé-
rev yaplyor.

Metalurji ve malzeme miihendisligi nedir?

Metalurji ve malzeme miihendisligi; genel olarak dogadaki mineral kaynaklarindan
ve ikincil hammaddelerden, arzulanan niteliklere sahip malzemelerin eldesi ve bu
malzemelerin sekil ve 6zelliklerinin degistirilebilmesi icin gerekli proseslerin
aragtirilmasy, gelistirilmesi ve uygulanmasi, kullanima en uygun malzemenin
iiretilmesi veya se¢imi; kullanim sirasinda ¢alisma ortamlarindaki davranislarinin
incelenmesi ve olumsuz etkilerden korunmasi, kullanimi sona eren malzemelerin

yeniden kullanima kazandirilmasi faaliyetlerini kapsiyor. Bu faaliyetler igerisinde
metal malzemelere yonelik ¢alismalar 6nemli bir yer tutmakla birlikte seramik,
polimer, cam ve kompozit malzemelerin iiretilmesi, 6zelliklerinin incelenmesi,
gelistirilmesi; malzemelerin tasarim ve kullanimlarina yonelik felsefe ve stratejiler
gelistirilmesi, yeni uygulama alanlarinin aragtirilmasi, metalurjik proseslerin ¢evreye
olan etkilerinin iyilestirilmesi gibi konular da boliimiin ilgi alanina giriyor.

What is metallurgical and materials engineering?

Metallurgical and materials engineering basically covers researching, developing and
implementing the processes necessary for obtaining materials with desired properties out
of mineral resources in nature and secondary raw materials and for changing the shapes
and properties of such materials, production or selection of the materials best fit for use,
analysis of behavior in working environments during use and protection from adverse
effect and recycling of materials, the terms of use of which are completed. Although
metal matetials have an important role in these activities, topics like production of
ceramic, polymet, glass and composite materials, analysis and development of their
properties, development of philosophies and strategies on design and use of materials,
researching of new fields of application and improvement of the impact of metallurgical
processes on the environment are also among the domain of interest of the department.

titution growing engineers in this field in Turkey. The technicians di-
vision was shut down started from 1951-1952 academic year. In 1959-
1960 academic year, a specialization section was started at the scho-
ol with master’s degrees offered for engineers and architects as a re-
sult of a one-year graduate program. The Istanbul Technical School
period went on until 1969. By State Engineering and Architecture Aca-
demies Act no. 1184 published on June 3, 1969, the school was trans-
formed into an autonomous higher school of education and research.
Hence, started the Istanbul State Engineering and Architecture Aca-
demy period. In 1971, private higher schools were shut down by Act
no. 1472 and engineering schools with this status were affiliated with
Istanbul State Engineering and Architecture Academy. This period went
on until 1982 when the school took the name of Yildiz University. In
1983, Yildiz University was established when applicable faculties and
departments of Kocaeli State Engineering and Architecture Academy
and Kocaeli Vocational Higher School and Istanbul State Engineering
and Architecture Academy were combined. In 1912, the school got
its present name which is Yildiz Technical University. Presently, more
than twenty-two thousand students are studying at the university which
has four faculties, namely; electrical-electronics, civil, mechanical and
chemistry-metallurgical faculties.

Metallurgical engineering department period

The first formation of the ‘Metallurgical and Materials Engineering
Department’ set up in 1982 by Act no. 2547 at Yildiz University dates
back to 1937. In 1974, materials engineering instruction was started
at the materials and measurement techniques division of mechanical
engineering faculty which provided engineering courses since 1937.
With the permission obtained from Higher Education Board, the ‘Me-
tallurgical Engineering Department’ admitted its first students in 1983,
starting undergraduate courses as part of Yildiz University School of
Engineering. The department became a division of the ‘Chemistry Me-
tallurgy Faculty’ of the university which took the name of Yildiz Tech-
nical University (YTU) in 1992. The ‘Metallurgical Engineering De-
partment’ took the name of Metallurgical and Materials Engineering
Department in 1996. The department, which pursues its academic edu-
cation and research activities under YTU Chemistry Metallurgy Faculty
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Boéliimde yiiriitiilen rnek projeler

Béliimde halen yiiriitiilen veya sonuglandirilmig seramik ve diger malzemelerle
ilgili 6rnek projelerden bazilar1 soyle:
* Yiiksek Sicakliga Maruz Motor Parcalarinin Seramikler ile Kaplanabilme
Olanaklarinin Arastirilmasi,
Zirkon-Kaolen Seramik Kalip Uretimine Yonelik Uygulamasi,
Seramik Kopiik Siizgeg Uretimi,
Graviirlii Cam Kalib1 Uretimi i¢in Seramik Kalip ve Gerekli Modelin imalat,
DPT Projesi,
Seramik Siizgeg(Filtre) Uretimi ve Teknolojik Uygulamasi, DPT Projesi,
Biyomedikal Malzemeler, Y1ldiz Teknik Universitesi (DPT destekli), Nano-
Biyoseramik kismi,
Konya-Sille Dolomit Yataginin Demir-Celik ve Dokiim Endiistrisinde
Kullanilacak Refrakter Tugla icin Gelistirilmesi, DPT Projesi,
Kristal Sir Uretimi Ve Uygulanmasi, DPT Projesi,
HA/ZrO2 Kompozit Seramik Tozlarinin Sentezi ve HA/ZrO2 Katkili Dental
Restoratif Malzemelerinin Uretimi YTU BAPK Projesi.

Model projects conducted at the department

Examples of projects on ceramic or other materials conducted or completed at the
department are as follows:
Research of Possibilities of Coating of Engine Components Exposed to High
Temperature with Ceramic,
Zirconium-Kaolen Ceramic Mold Production Application,
Ceramic Foam Filter Production,
Production of Ceramic Molds and Required Models for Engraved Glass Mold
Production, SPO Project,
Ceramic Filter Production and Technological Application, SPO Project,

Biomedical Supplies, Yildiz Technical University (SPO supported), Nano-Bioceramic
division,

Development of Konya-Sille Dolomite Deposits for Refractories to be Used in Iron,
Steel Industry and Foundries, SPO Project,

Crystal Glaze Production and Application, SPO Project,

Synthesis of HA/ZrO2 Composite Ceramic Powders and Production of Dental
Restorative Materials with HA/ZrO2 Additives YTU BAPK Project.

Bo6liman egitim vizyonunda yabanci dilin dnemli bir yeri var.
Bu nedenle 6grenciler bir yillik Ingilizce hazirlik egitiminden son-
ra ‘Temel Bilim, Temel Mlhendislik, Meslek Dersleri ve Sosyal ve
Beseri Bilim Dersleri’nden olusan ders icerikleri ile egitim ve 63-
retim yapiyor. Ayrica bu egitim ve 6gretim planina ilave olarak pra-
tik calismalar yani staj zorunlulugu bulunuyor. BSIimun egitim amac-
lar do@rultusunda teorik, uygulama, laboratuvar ve pratik calis-
malarla yetistirilen égrenciler, takim ¢calismasina yatkin birer ma-
hendis olarak mezun oluyor. Bélumden mezun olan égrenciler al-
diklari egitimin sonucunda is yasaminda da farkli dallarda ¢alisma
sansina sahip oluyor. Entegre metal Uretim tesislerinde, hadde-
hanelerde, dékimhanelerde, isil islem, toz metalurjisi, dévme en-
dustrisinde, korozyon konularinda ve seramik Uretim tesislerinde
ilgili kuruluslarin Gretim, kalite kontrol ve arastirma-gelistirme b6-
[imlerinde ¢alisabiliyor.

by undergraduate, ‘Master's’ and ‘Ph.D.’ programs, offers Master's and
Ph.D. programs in the disciplines of production and materials as well.

The department performs production, characteristic development,
researching and finding new materials, technologies and implemen-
tation to manufacturing of bio and nano materials, semi-conductors,
superconductors, composite materials, advance technology ceramics
and similar new materials in addition to the traditional metals and al-
loys, ceramics, glass, polymers and others.

In the academic research and industrial applications at YTU Che-
mistry Metallurgy Faculty Department of Metallurgical and Materials
Engineering; nine professors, five associate professors, eight assis-
tant professors, three Ph.D. research assistants, twelve research as-
sistants, a Ph.D. specialist, two clerks , three technicians and one ser-
vant are employed. Foreign languages hold an important place in the
academic vision of the department. Therefore, after a one year of prep
program in English, students receive instruction by a curriculum offering
Basic Sciences, Basic Engineering, Professional Courses and Soci-
al and Humanities courses. Furthermore, there is mandatory practi-
cal training in ad(dition to the academic program. Students developed
through theoretical application, laboratory and practical courses in line
with the academic objectives of the department graduate each as an
engineer predisposed to team work. Students graduating from the de-
partment get the chance to be employed in different disciplines in the-
ir professional lives, thanks to the instruction they receive. Graduates
may be employed at integrated metal manufacturing facilities, rolling
mills, foundries, thermal processing, powder metallurgy, forging faci-
lities in fields relating to corrosion and ceramic production plants in the
production quality control and R&D divisions of the organization.
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Boliim kadrosu

Uretim Metalurjisi Ana Bilim Dalz: Prof. Dr. Ahmet Ekerim(Béliim Bagkani), Prof.Dr.
Miizeyyen Marsoglu, Prof.Dr. Zeki Cizmecioglu, Prof. Dr. Cemalettin Yaman(Ana Bilim
Dal1 Bagkani), Dog. Dr. Nilgiin Kuskonmaz, Dog. Dr. Nezihi Saridere (Boliim Bagkan
Yrd.), Yrd. Dog. Dr Binnaz Hazar Yorug, Yrd. Dog. Dr. Tanla Abkan, Yrd. Dog. Dr. Oznur
Cakar, Ars. Gor. Zeynep Taglicukur, Ars. Gor. Gokhan Ozer, Ars. Gor. Niliifer Evcimen,
Ars. Gor. Burak Birol, Ars. Gor Kiibra Onol, Aras. Gor. Oguz Kaan Ozdemir.

Malzeme Bilimi ve Miihendisligi Ana Bilim Dal1 : Prof. Dr. Ahmet Topuz, Prof. Dr.
Ahmet Unal, Prof. Dr. Adem Bakkaloglu(Ana Bilim Dali Bagkanu), Prof. Dr. Mustafa
Cigdem, Prof. Dr. Nurhan Cansever, Dog. Dr. Ahmet Karaaslan, Dog. Dr. Cengiz Kaya,
Dog. Dr. Sibel Daglilar, Yrd. Dog. Dr. Isil Kerti, Yrd. Dog. Dr. Ergiin Kelesoglu (Boliim
Bagkan Yrd.), Yrd. Dog. Dr. Yaman Erarslan, Yrd. Dog. Dr. Ahmet Sagin, Yrd. Dog. Dr. H.
Aygiil Yeprem, Ars. Gor.Dr. Ozkan Sen, Ars. Gor. Dr. Cem Akga, Ars. Gor. Dr. Murat
Lus, Ars. Gor. Zekeriya Comert, Ars. Gor. Hatice Mollaoglu, Ars. Gor. Kerem Altug
Giiler, Arg. Gor. Murat Danigman, Ars. Gor. Aylin Altinbay, Ars. Gor Alptekin Kisasoz,
Uzm. Dr. Polat Topuz.

Teknik ve idari personel: Sevki Sahin, Saban Ceylan, Mehmet Caligskan, Birol Ceri,
Ahmet Erbas, fsmail Ulus.

Boélum biinyesinde bulunan ve Turkiye ile Balkan tlkelerinde-
ki dékimhaneleri ekolojik olarak uygun ve enerji kullanimini azal-
tan ileri teknolojilerle iyilestirmek amaciyla kurulan Balkan lleri D6-
kiim Teknolojileri Merkezi'nde (BCACT) seramik ile ilgili projeler
genis yer tutuyor. Bélim blinyesinde seramik alaninda yapilan ca-
lismalarin gerceklestirildigi laboratuvarda 1800°C’lik, 1600°C’lik ve
1550°C’lik firnlar, 6§itme cihazi, DTA cihazi, ¢esitli kaliplar ve ult-
rasonik seramik muayene cihazi bulunuyor. Laboratuvarda égrenci
deneylerinin yaninda sanayiye donik, test, muayene, analiz, ka-
librasyon ve arastirma-uygulama ¢alismalari kapsaminda; sera-
miklerin kimyasal analizi ve mekanik 6zellikleri, sicaktaki 6zellik de-
gisimleri, termal analizleri, dokulebilir refrakter ézellikleri, ultraso-
nik ydntemle mekanik 6zellik belirleme, seramik Grlnlerin fiziksel,
kimyasal ve mekanik testleri gerceklestiriliyor.

Department staff

Production Metallurgy Main Scientific Discipline: Prof. Dr. Ahmet Ekerim (Department Head),
Prof.Dr. Miizeyyen Marsoglu, Prof.Dr. Zeki Cizmecioglu, Prof. Dr. Cemalettin Yaman (Main
Scientific Discipline Head), Assoc. Prof. Dr. Nilgiin Kuskonmaz, Assoc. Prof. Dr. Nezihi Saridere
(Department Assistant Head), Asst. Prof.Dr Binnaz Hazar Yorug, Asst. Prof. Dr. Tanla Abkan
Asst. Prof. Dr. Oznur Calkar, Res. Asst. Zeynep Tashcukur, Res. Asst. Gokhan Ozer, Res. Asst.
Niliifer Evcimen, Res. Asst. Burak Birol, Res. Asst. Kiibra Onol, Res. Asst. Oguz Kaan Ozdemir.
Materials Science and Engineering Main Scientific Discipline : Prof. Dr. Ahmet Topuz, Prof. Dr.
Almet Unal, Prof. Dr. Adem Bakkaloglu(Main Scientific Discipline Head), Prof. Dr. Mustafa
Cigdem, Prof. Dr. Nuthan Cansever, Assoc. Prof. Dr. Ahmet Karaaslan, Assoc. Prof. Dr. Cengiz
Kaya, Assoc. Prof. Dr. Sibel Daghlat, Asst. Prof. Dr. Isil Kerti, Asst. Prof. Dr. Ergiin Kelesoglu
(Department Assistant Head), Asst. Prof. Dr. Yaman Erarslan, Asst. Prof. Dr. Ahmet Sagin,
Asst. Prof. Dr. H. Aygiil Yeprem, Res. Asst. Dr. Ozkan Sen, Res. Asst. Dr. Cem Akca, Res. Asst.
Dr. Murat Lug, Res. Asst. Zekeriya Comert, Res. Asst. Hatice Mollaoglu, Res. Asst. Kerem
Altug Giiler, Res. Asst. Murat Danisman, Res. Asst. Aylin Altinbay, Res. Asst. Alptekin
Kisasoz, Specialist Dr. Polat Topuz.

Technical and administrative staff: Sevki Sahin, Saban Ceylan, Mehmet Caligkan, Birol Ceri,
Ahmet Erbas, Ismail Ulus.

Ceramic related projects are a major part of the activities at Bal-
kans Advanced Casting Technologies Center (BCACT) set up for im-
proving through advanced technologies which are ecologically friendly
and reducing energy consumption in the foundries in Turkey and Bal-
kan countries, which is affiliated with the department. At the labora-
tory where ceramic tests are carried out at the department, there are
1800°C, 1600°C and 1550°C Kilns, a grinder, a DTA apparatus, va-
rious molds and an ulfrasound ceramic testing device. In addition to
tests by students, tests on chemical analyses and mechanical properties
of ceramics, property changes by temperature, terminal analyses, cas-
table refractory characteristics, determination of mechanical proper-
ties by ultrasound, physical, chemical and mechanical tests of cera-
mic ware are performed as part of the testing analyses, calibration and
research-application work carried out to the benefit of the industry.
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SANAT-MAKALE / ART-ARTICLE

B _ Ferhan Taylan Erder
Fotograflar / Photographs Yusuf Akgura, Bilkent Universitesi GSTMF Ogretim Gorevlisi (panolar)/ Bilkent University Faculty of Fine Arts Design and Architecture (panels)
Ali Kural, Mimar, Degirmenalt: Carsi Meydar tasarimaist ( meydan)/ Architect, Degirmenaltt Market square designer (square)

Alacati meydaninda

"V

sanat seramigi

Ozet

Gorsellik caginda yaslyoruz. Goriintiilerden bilgi aliyor,
distintiyor, anlam veriyoruz. Ne var ki sadece tiiketime
0zendiren, rant getiren gdrintiilerle gevriliyiz. Oysa insani
distindiirecek, 6zendirecek estetik gériintiilere de ihtiyacimiz
var. Yazida, bu biling ile bir grup seramik sanatgisinin, ortak
sergi agma yani sira ortak bir ¢calisma ile kent meydanina kalici
bir duvar seramigi lretme ve uygulama deneyimi ele aliniyor. Bir
kamu alaninda sanat eseri gériintiilerinin varligi, sanatginin
oldugu kadar izleyicinin de toplumsallasmasini sagladigi gibi,
kent sakinlerinin de sanata duyarliginin bir ifadesi olarak
algilanabilir.

Art ceramics at
Alacati square

Abstract

We are living in the visual age. We are receiving information
from images, we think and give meanings to them. However, we
are surrounded by images only encouraging consumption, bringing
rent. Yet, we also need aesthetical images which will make one
think and yearn. The paper deals with the experience of a group of
ceramic artists, in addition to holding a group exhibition, of
producing and applying a lasting ceramic mural on the city square
with a joint effort, with this awareness. The existence of images of
art in a public space helps the viewer to socialize as much as the
artist and also may be perceived as an expression of the sensitivity
of city dwellers towards art.
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Anahtar sozciikler
Cevre algisi, goriintii, gorsellik, bicim verme,
diizen, estetik deneyim, sanat, seramik, toplum,
duyarlk, is birligi. ..

Bakmak ve gérmek bizi disiinmeye ydnelten, sanata yaklastiran
bir yetenegimiz olarak 6nem tasiyor. Dis dinyayi gérme duyumuzla
kesfediyoruz. Dogal ¢evremizde gérdugimiz insan, flora ve fauna
bigimlerinin gesitliligi, yapisal 6zellikleri, blyime, dénliisiim ve boyut
farklan, disinmemizi saglayan, anlam ¢ikardigimiz bilgi kaynaklari-
dir. Bigimlerden, renklerinden, dokularinin 6zel diizeninden ve hare-
ketlerinden anlam ¢ikarmayi égreniyoruz: Bir kus tlrlinu yapisi, ren-
gi ve hareketinden, leopar ve zebrayi yapisi, deri rengine zit doku-
su ile bir orkide turlini simetri icermeyen yapisi ve yapraginin renkli
dokulari ile ayirabiliyoruz, segiyoruz. ligimizi geken gériinttler belle-
gimizde yer ediyor, cevremize karsi duyarligimiz gelisiyor. Dis diin-
ya ile i¢ dlinyamiz arasinda k&prler kuruluyor. Secim yapiyoruz. Goz-
lemler, zaman iginde, insanin kendi Gretimine yansiyor. Bicim verilerek
Uretilen nesne insanin kendi dis diinyasini olusturuyor. Sanati psikoloji
bilimi kapsaminda ele alan Arnheim, insanin duyarligi ve dlisiinme ye-
teneginin bigim verme ile basladigini, bicim verme yeteneginin insa-
nin 6zgurlesmesi ve kltlrindn bir isareti olduguna dikkat ¢ekiyor. “Bi-
¢im verme iste@i sanatin baslangicidir” diyor Arnheim. Magara ada-
mi hareket halindeki hayvan strtisunu tst Uste bicimleriyle duvara ¢i-
zerken dogal gevresi icindeki yasamini belgeliyordu. Zamana direnen
bu cizimlere yansiyan insanin dogayi algilama guicti ve el yetenegi gu-
nimuz sanat elestirmenlerinin deger yargilarini etkiliyor. Hitit cémle-
dinde gaga agizlarin glicll estetigi, kadin bedeninin cémlegin yapisi
ve yayl mizik aletlerinin bigimi ile bagi, ana tanrica heykelciklerinin
orantili hareketi gercek bir kiltirin isareti ve kil sanatinin baslangici
olarak giinimuz sanatcisina érnek sunuyor. Cin’de pismis kilden bi-

Keywords
Environment perception, image, visuality,
shaping, order, aesthetic experience, art, ceramic,
society, sensitivity, collaboration. ..
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¢imlenmis bir ordu buluntusu ise malzemenin zamana direncinin sa-
sirtici bir kaniti. Dlnyayi algilamak, sanatin baslica kosulu.

Insanin gevresi ile ilgilenmesi icin dikkat cekici gorintiilere intiyaci
var. Bir gériintd, bicimi, rengi, dokusu ve hareketli diizeni ile bakisi
Uzerine ¢eker. Bakig, diizen icermeyen gorlntl Gzerinde durmaz. Al-
gllanmasi istenen goérantd, bicimi, rengi ve dlzeni ile anlama yéne-
lik bilgi verir. Bilgi yetersiz ise gérint( alglanmaz. Algilanmayan goé-
rintd ise yok sayilir. Kentsel alana yerlesen gérsel nesneler, yakin cev-
redeki bicim, renk ve dokularla saygi icinde bag kurmali, uyumlu bir
bitlnltk olusturabilmeli. Cevrenin bitin( iginde estetik duyarlilikla di-
zenlenmis, farklilik iceren gortnttiler, dikkat ceker. izleyici, bicimler ve
renkler arasinda bag kurar, diizeni ve kurguyu kesfederken estetik
bir deneyim yasar, toplumla arasinda bag kurulur, kendi yetenekle-
rini de kesfeder, dis dlinyaya agclilir. Bu nedenle gorsel sanat 6rnek-
lerinin, meydan mimarisine kalici olarak yerlesmesi, gérsel cesitlilik
ve hareket katmasi, izleyicide duyarlik, farkindalik yaratmasi agisin-
dan, toplumsal bir ihtiyactir.

Kent meydanlarinda yer almaya en uygun sanat dallarindan biri,
her tarli bicim ve renk alma yetenegi ile doku cesitlemesine acik, an-
lama dénuk Gglincd boyut dzellige sahip olan, dis mekénda dayanikli,
dolayisi ile kalici sanat nesneleri ile seramik sanatidir.

Projeyi tetikleyen 6neriler
Yurt disi calismalar ve bienal ziyaretleri, genelde, mesleki iliski-
leri ve yeni projeleri tetikler. Koreli sanatci Suku Park ile Makedon-

Looking and seeing is important as one of our talents which gui-
de us towards thinking, bringing us close to art. We discover the ex-
ternal world with our sense of seeing. The diversity of the forms of pe-
ople, flora and fauna we see in our natural environment, their struc-
tural characteristics, their differences in growth, transformation and di-
mension are sources of information allowing us to think, from which
we make inferences. We are learning to make sense of shapes, co-
lors, the special orders of textures and their movements: We are able
to distinguish and choose a bird species from its structure, color and
motion, a leopard or zebra from its structure, its texture in contrast to
its skin color and a species of orchids from its non-symmetrical struc-
ture and the colorful textures of its leaves. Images drawing our attention
find a place in our memory; our sensitivity toward our environment de-
velops. Bridges are set up between the external world and our inner
world. We make choices. In time, observations reflect on one’s own
production. The object produced by shaping forms one’s own exter-
nal world. Amheim, addressing art in the scope of the science of psycho-
logy, draws attention to the fact that the sensitivity and ability to think
of man starts by shaping, that the capability of shaping is a symbol of
man’s liberation and culture. “The desire to shape is the beginning of
art’ says Amheim. When the caveman drew the herd of animals in mo-
tion on the wall with overlapping shapes, he was documenting his life
in his natural environment. The power of perception of nature and hand
skills of man which are reflected on these drawings, which have sto-
od the test of time, affect the value judgments of the art critiques of
today. The powerful aesthetics of the beak mouths in Hittite pottery,
the link of the female body to the structure of the pot and the shape
of string musical instruments, the proportional motion of goddess sta-
tuettes present models for the artist of our day as a symbol of a true
culture and the beginning of the art of clay. The finding of an army sha-
ped from fired clay in China is a surprising proof of the resistance of
material to time. Perceiving the world is the main precondition of art.

Images which draw attention are needed for man to get interes-
ted in his environment. An image, its shape, color, texture and moving
arrangement will attract views. A view will not stay on an image which
does not involve an order. The image desired to be perceived will pro-
vide information on its construction by its shape, color and arrange-
ment. If information is insufficient, the image will not be perceived. A
non-perceived image is deemed non-existent. The visual objects si-
tuated in the urban space must establish a link respectfully with the
shapes, colors and textures in the near environment should be able
to form a harmonious whole. Within the whole environment, images
arranged with aesthetic sensitivity incorporating differences come to
attention. The viewer establishes a link between shapes and colors,
goes through aesthetic experience when discovering the arrangement
and setup, a link is established between him and the society and he
also discovers his own talents, opening to the outer world. Therefo-
re, it is a social need that the visual art specimens become part of the
architecture of the square permanently, add visual diversity and mo-
tion to it, creating a sensitivity and awareness in the viewer.

One of the art disciplines best fit to be incorporated in city squa-
res is the art of ceramic with its art objects which are open to texture
diversification with the capability to take on any shapes or colors which
has a third dimension feature in terms of construction, which are ro-
bust and therefore, long lasting outdoors.

Proposals triggering the project
International activities and biennale visits, in general, trigger pro-
fessional relationships and new projects. We worked together for 20

91



ya Kiltir Bakanhigrnin konugu olarak Resne kentinde 20 gun birlik-
te calistik. Seramik alanindaki bilgisini ve deneyimini genclerle cdmertce
paylasmasi, sadece elini kullanarak rettigi blytk boyut formlarin si-
irselligi ile saygi uyandinyordu. Yilin yarisi Finlandiya’da ¢alisiyor, 6te-
ki yanisi Seul Glizel Sanatlar Tasanm Fakiiltesi’'nde lisansistl egi-
tim veren bir hoca. TUrkiye’'de ortak sergi yapma olanagindan s6z edil-
di ve ilgi duyacagini ifade etti. 2006 yilinin bahar aylarinda yolladidi
New York sergisinin davetiye kartinda, o yaz Turkiye’de bir ortak ser-
gi 6neriyordu. Yazligmiza yakin mesafede, kisilikli mimarisi, deniz ola-
nag ile Alacat’'da sanat hareketleniyordu. Belediye baskani kent mey-
danini uluslararasi cocuk tiyatrosu ve klasik miizik konserlerine agan,
kultire deger veren Kisiligi ile taniniyordu. Suku Park, serginin yani

SANAT-MAKALE / ART-ARTICLE |

days with Korean artist Suku Park in the city of Resne as guests of
Macedonia Ministry of Culture. He was gaining respect due to his sha-
ring his knowledge and experience in the field of ceramic with young
people generously and the poem like large dimensioned forms he crea-
ted using only his hands. He works half of the year in Finland and he
is an instructor at graduate level at Seoul Faculty of Fine Arts and De-
sign in the other half of the year. The possibility of a group exhibition
in Turkey came up and he said he would be interested. In the invita-
tion card to his New York exhibition he sent in the spring of 2006, he
was proposing a group show in Turkey in that summer. Art was pic-
king up speed in Alacati close to our summer house with its architecture
with personality, and sea facilities. The mayor was known with his per-
sonality opening the town square to international children’s theater and
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Alagat1 Degirmenalti Carst Meydani'nda yer alan panolar1 yapan dokuz sanatg1 ve eseri-
ne verdikleri isimler (soldan saga dogru, duvara yerlegim sirasi ile): Ferhan Taylan Erder,
Prof. Suku Park, Mutlu Bagkaya, Joo Hee Lee, Tiiziim Kizilcan

Ferhan Taylan Erder: Calistayin diizenleyicisi ve soramlusu, Bilkent Universitesi GSTMF
Seramik Tasarimi, Bagkent Universitesi GSTMF Alg: ve Sanatsal Algi Ogretim Gorevlisi.
Eseri: Enerji

Prof. Suku Park: Kore, Seul, Sang Myung Universitesi Sanat ve Tasarim Fakiiltesi profe-
sorii, sanatg1, Finlandiya’da seramik stiidyosu sahibi, Eseri: Baris i¢in konus

Mutlu Bagkaya: Ankara Hacettepe Universitesi Giizel Sanatlar Fakiiltesi Seramik Bolii-
mii Ogretim Gorevlisi. Eseri: Dokular

Joo Hee Lee: Kore, Seul, Busan fletisim Fakiiltesi, Endiistri Tasarimi (")gretim Gorevlisi.
Eseri: Dalga

Tiiziim Kizilcan: Ege Universitesi ve Dokuz Eyliil Universitesi Seramik Boliimii Ogretim
Gorevlisi. Izmir Kargtyaka'da ozel atolyesinde sanatsal ¢alismalarina ve egitim vermege
devam ediyor. Eseri: Toprak, Su, Ates, Hava

Nine artists who built the murals at Alagat1 Degirmenalt Market Square and the names they
gave to their works (left to right, in order of mural locations on wall): Ferhan Taylan Erder,
Prof. Suku Park, Mutlu Baskaya, Joo Hee Lee, Tiiziim Kizilcan

Ferhan Taylan Erder: Organizer and responsible person for the workshop. Bilkent University
Faculty of Fine Arts, Design and Architecture; Baskent University Faculty of Fine Arts, De-
sign and Architecture Perception and Artistics Perception Instructor. Work: Enetrgy

Prof. Suku Park: Korea, Seoul, Sang Myung University Professor at Art and Design Faculty;
the artist owns a ceramic studio in Finland. Work: Speak for peace

Mutlu Bagkaya: Ankara Hacettepe University Faculty of Fine Arts Ceramics Department Ins-
tructor. Work: Textures

Joo Hee Lee: Korea, Seoul, Busan Communications Faculty, Industrial Design Instructor. Work:
Wave

Tiiziim Kizilcan: Ege University and Dokuz Eyliil University Ceramics Department Instruc-
tor. Pursues art work in his private studio in Izmir Karstyaka and his academic work. Work:
Earth, Water, Fire, Air
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sira kent meydanina ortak bir ¢alisma yapma énerime de olumlu ya-
nit verdi. Bes kisilik bir Kore seramik sanatci grubu ile geliyordu. Bi-
zim ekip ise, Tuzim Kizilcan ve Atilla Kilig, Mutlu Baskaya ve ben ol-
mak lzere dort kisiden olusuyordu. Belediye Baskani Muhiddin Dal-
gic, projeyi onaylad, destek vaat etti; Ustelik calisma mekani olarak
dut agaci altinda ¢ardagi olan eski okul bahcesini énerdi. Alacat’da
Art&Craft at6lyesinde seramik firini vardi. Konuk sanatcilarin 15 giin
konaklamasi icin parasal destek ve malzeme ihtiyacimizi sanata kar-
st comertligi ile Garanti Bankasi sagladi.

Projeye destek verenler

Calistayin tarihleri belli oldu: 26 Temmuz — 6 Agustos 2006. llk
faaliyetimiz, yanimizda getirdigimiz seramik islerle sergi agmak, Ala-
cati izleyicisine kendimizi tanitmak oldu. Baskent Universitesi Glizel
Sanatlar Fakultesi Dekani Prof. Dr. Filiz Yenisehirlioglu, sergi kata-
logunun tasarimi ve baskisi ile Turkiye-Kore sanatsal is birligine des-
tek verdi. Ahter Kiral, galeri yoneticisi deneyimi ile sergi mekanini di-
zenledi, alan calismasi sirasinda yakin ve sicak destegi ile yanimiz-
da idi. Garanti Bankasrnin son dakika actig kredi ile 6gle yemekle-
ri, kil, sir, firnlama masrafi ancak karsilaniyordu. Aksam yemekleri ve
cevreyi tanima Cesmeli ve Alacatili dostlar arasinda paylasildi. Ko-
nuklarin gecelemesi icin basvurdugum, Cesme’de komsum Prof. Dr.
lIhan Tekeli, “Ne zaman geleyim?” diye sordu ve evini yatakhaneye

(Soldan saga): Atilla Kilig, Hyun-
sik in, Hyun-Kyung Kim,
In-Sook Rhee

Atilla Kilig: Dokuz Eyliil
Universitesi Giizel Sanatlar
Fakiiltesi, Geleneksel El
Sanatlar: Béliimii Ogretim Uyesi.
Eseri: Laleler

Hyun-sik In: Kore Tasarim
Konseyi ve Kore Endiistri
Tasarimeilar1 Dernegi Odiilleri
sahibi ve 6zel atolye sahibi
seramik sanatgisi. Eseri: 200
Bardacik inciri

Hyun-Kyung Kim: Kore’de,
Seul’de caligmalarini siirdiiren
seramik sanatgisi. Eseri: Alagati
Sokaklar

In-Sook Rhee: Kore, Seul’de
caligmalarini siirdiiren, Japonya,
ABD ve Kore’de uluslararasi
yarigsmalarda 6zel 6diil sahibi
seramik sanatgisi. Eseri: Alacat1
Balkonlar1

(Left to right): Atilla Kilig,
Hyun-sik In, Hyun-Kyung Kim,
In-Sook Rhee

Atilla Kilig: Dokuz Eyliil
University Faculty of Fine Arts,
Traditional Handicrafts
Department Instructor. Work:
Tulips

Hyun-sik In: Korean Design
Council and Korean Industrial
Designers Association Awards
winner and ceramic artist; owns
private studio. Work: 200
Bardacik Figs

Hyun-Kyung Kim: Ceramic
artist pursuing activities in
Korea, Seoul. Work: Alagati
Roads

In-Sook Rhee: Ceramic artist
pursuing studies in Korea,
Seoul; award winner in Japan,
USA and Korea. Work: Alagati
Balconies

classical music concerts, valuing culture. Suku Park also responded
affirmatively to my proposal of a group work on the town square in ad-
dition to the exhibition. He was coming with a Korean a ceramic fine
artist group of five. Our team was made up of four people; Ttizim Ki-
zilcan , Atilla Kilie, Mutlu Baskaya and myself. Mayor Muhiddin Dal-
gic approved the project and promised his support. Also, he recom-
mended as the working site the old schoolyard which had a canopy
under a mulberry tree. There was a ceramic kiln in Art&Craft studio
in Alacati. Garanti Bankasi provided financial support for 15-day ac-
commodation of guest artists and sponsored our needs for material
with its generosity towards art.

Supporters of the project

The days of the workshop were set: July 26 — August 6, 2006. Our
first activity was to open an exhibition with the ceramic works brought
with us, introducing ourselves to the viewers of Alagati. Baskent Uni-
versity Dean of Faculty of Fine Arts Prof. Dr. Filiz Yenisehirlioglu pro-
vided support to the Turkish-Korean art collaboration in the design and
printing of the exhibition catalogue. Ahter Kiral arranged the exhibiti-
on site as an experienced gallery director and was always beside us
with close and warm support during field work. Lunches, clays and fi-
ring expenses were just covered with Garanti Bankasi’s last minute
credit. Dinners and getting to know the environment were shared bet-
ween our friends from Cesme and Alagati. My neighbor from Cesme,
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cevirmeme izin verdi. Esim Cevat Erder, sabah kahvaltisi icin kom-
sunun buzdolabini takviye ediyordu. Boylelikle Koreli meslektaslar Ces-
me’nin bir koyunda denize girme firsati buluyordu. Belediyenin tah-
sis ettigi minibuUs ile sabahlan ¢alisma alanimiza, dut agac altindaki
cardaga ulasmamiz saglaniyordu.

Calisma siireci

Alacati galerisinde basarili bir serginin ertesi giind, ¢ardak altin-
da 15 guin slrecek ¢alisma basladi. Cami eski meydanina bakan bes
metrelik bir duvar élclldu, hesaplandi ve her sanatcinin 40 cm eni ve
225 cm yuksekliginde bir pano ile Alacati gézlemini gérsellestirme-
sine karar verildi. Ve hepimiz, 40x40 cm boyutunda alti pano tretmek
lzere, dut agaci cardagi altinda on masa, éntimuzdeki kile bigim ver-
mek Uzere kollan sivadik. Galisma boyunca belediye baskani ve kiil-
thr mudird, motosikletleri ile bizi ziyaret ederek eksiklerin gideriime-
sini saglyordu. Bicimlenen panolar kurudukca Art+ Craft Stidyosu'nda
finnlaniyordu. Daha sonra sirlandi, yine finnlandi. Calisma arasinda
bir giin, Tlz(m Kizilcan sanatgi ekibini zmirdeki seramik stiidyosunda
agirladi ve Sagar Teknidi ile ilgili bilgi verdi. Birlikte yapilan deneme-
ler finnlandi. Daha sonraki giin, Alagati cami meydaninda halka agik
olarak, bir Uzak Dogu atesleme teknigi olan Raku Finni yakildi; Suku
Park ve Mutlu Baskaya ‘nin cesur ve ustaca miidahalesi ile firndan
kor halinde cikarlan pargalar, 6nce talasa sonra suya dalip, sedef renk-
leriyle blyuleyici géruntu allyordu. Calisma arasinda Alagat’'y! kes-
fe cikan konuk meslektaslardan Lee denizin dalgasini, In ilk kez tat-
1§ bardacik incirini, Kim gizimlerini yaptigi ara sokaklan ve Rhee Ala-
cati evlerinin balkonlarini gérsellestiriyordu.

Koreli dostlar yogun galismali 15 giiniin sonunda Istanbul’a ora-
dan da (ilkelerine dondU. Panolarin firinlanmasi tamamlandi, demir
gergeve igine alindi. Duvara yerlesmek (izere hazirlandigi sirada yan
yana dokuz panonun yerlesecegi duvarin yeni kiralanan ¢ayevine ait
oldugu bildirildi. Panolar, yeni bir ¢6ziim beklemek lizere depoya kal-
dirldi. Bekleyis iki yil surdu. 2008 yazinda calistayin sorumlusu Fer-
han Erder, Alacati girisine yeni carsi meydani diizenleyen, Ankara ME-
SA’nin kurucusu mimar Aykut Mutlu’nun onayi ve Degirmenalti Car-
sl Meydani tasarimcisi mimar Ali Kural'in is birligi ile meydanda en uy-
gun iki duvarda karar kildi. Dokuz seramik pano, bicim ve renk fark-
lilklan dikkate alinarak siralandi. Duvara takimalari icin Belediye Fen
Isleri MUdUra Nihat Glirbliz’tin emri ile meydana itfaiye ¢agrildi. Be-
lediye calisanlarinin el birligi ve gayreti ile itfaiye kepcesi, agir pano-
lar yerden kaldinp duvarda isaretli yerle-

rine yerlestirdi. Seramikler havuzun akan LT

Prof. Dr. llhan Tekeli, to whom | went for accommodation of the gu-
ests, asked “When should | come”, allowing me to transform his home
into a dormitory. My husband Cevat Erder was reinforcing the fridge
of our neighbor for breakfast. Hence, our Korean colleagues were get-
ting the chance to swim in a bay of Cesme. Our transportation to the
canopy under the mulberry tree, our worksite, was made possible in
the mornings by a van allocated by the municipality.

The activity

The day after the successful exhibition at Alacati gallery, the ac-
tivity to last 15 days under the canopy started. A five-meter wall fa-
cing the old mosque square was measured, calculated and it was de-
cided that each artist should visualize the Alacati observation with a
mural 40 cm wide and 225 cm high. And all of us set out to shape the
clay in front of us to produce six murals of 40x40 cm on ten tables un-
der the mulberry tree canopy. During the activity, the mayor and his
culture director were ensuring that any deficiencies were eliminated,
visiting us on their motorbikes. As the shaped murals dried, they were
fired at the Art+ Crafts Studio. Then they were glazed and refired. One
day, Tuziin Kizilcam played host to the team of the artists in his ce-
ramic studio in Izmir and gave information on the Sagar Technique.
Tests created jointly were fired. The next day, the Raku Kiln which is
a Far East firing technique was ignited open to public on Alagati’'s mos-
que square. Pieces coming out of the kiln in red hot form with brave
and masterful interventions of Suku Park and Mutlu Baskaya were first
dipped in sawdust, then water; taking on a magical image in the co-
lors of mother of pearl. Lee, one of our guest colleagues, who went
on a discovery tour of Alacati during the activity, made a picture of the
waves in the sea, with In drawing the Bardacik fig he tasted for the first
time; Kin, the side streets and Rhee, the balconies of Alacati homes.

Our friends from Korea went to Istanbul and from there back to the-
ir countries at the end of the busy 15 days. The firing of the murals was
completed; they were placed in a steel frame. Just as they were ready
to be placed on the wall, notice was given that the wall on which nine
murals would be installed side by side belonged to the newly rented
teahouse. The murals were taken to a storeroom awaiting a new so-
lution. This took two years. In the summer of 2008, Ferhan Erder in char-
ge of the workshop, decided on two walls at the square with the app-
roval of Ankara MESA’s founder architect Aykut Mutlu who arranged
the new Market Square at the entrance to Alacati and collaboration of
Degirmenalt Market Square designer architect Ali Kural. Nine ceramic
murals were lined up, taking into account their differences in sha-
pe and color. For installation, fire fighters were called to the squa-

suyu ve fiskiyelerine yukardan bakiyor ve
iki ahsap ¢ikma arasinda bos bulunan tek
alana zithg ile uyum sagliyordu. Alacat bel-
geseli goruntustinde, her bir sanatcinin bel-
de &zelliklerini, farkh teknikleri ile kile ak-
tardidi panolar cesitlilik icinde bir buttin olus-
turarak duvarda siralaniyor.

Ayni boyut ve cerceve iginde yer alan
bicim, renk ve diizenleriyle panolar, dikkatli
ve merakli izleyiciye baglanti kurma ve es-
tetik deneyim yasatma firsati veriyor, mi-
mari ile bitlinlesen seramik sanatina bir 6r-
nek olusturuyor. “Sanat topluma gerekli
mi?” sorusuna nitelikli eserler icin yeni gi-
risimlerle ve umut ile olumlu yanit verilebilir.

¢ ] J. Gibson,Environmental Approach to
Perception, Cognition and Art
* Merleau-Ponty, M. (2005) Algilanan
Diinya. Istanbul, Metis Yayinlart
* Merleau Ponty, M (2006) Gz ve Tin.
Istanbul
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Istanbul, Metis Yaymlar:

¢ Arnheim, R. (1968) Gestalt Psycology and
Artistic Form. L.L. Whyte. (Ed.) Aspects of
Form ('5.196-208) London: Lund Humphries
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re with the order of Municipality Technical Affairs Director Nihat GUir-
biz. With joint efforts and solidarity of municipality staff; the fire en-
gine’s loader lifted the heavy murals from the floor, installing them
on their designated locations. The ceramics oversaw the water and
Jjets of the pool, affording harmony with the contrast to the only va-
cant space between two wooden projections. The murals on which
each artist has conveyed the characteristics of the town to clay using
different techniques in the image of an Alacati documentary are Ii-
ned up on the floor forming a whole within diversity.

With their shapes, colors and arrangements of same dimen-
sion and under the same frame, the murals allow the careful and
curious viewer to establish a link and go through an aesthetical ex-
perience, setting a model for the art of ceramics integrated with arc-
hitecture. An affirmative reply may be given to the question of “Is
art necessary for society?” with new initiatives and hope for high
quality works.
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Yaraticilik strecinde
mimarlik ve seramik
bitlikteligi

Ozet

Bu calisma Anadolu Universitesi’nde Mimarlik Bélimii ve
Seramik Bolimii 6gretim Uyeleri ve d6grencilerinin is birliginde
2006-2007 Bahar Donemi, 28 Nisan 2007 tarihinde ders
programini destekleyici nitelikte karma siniflardan olusan bir
grupla tek giinliik workshop ¢alismasi olarak seramik
stlidyosunda gergeklestirilmistir. Bu ¢alismada yiritiicllerin
ortak hipotezi; “'6zellikle yaraticilik yoniyle mimari tasarim,
proje gelisim siireci boyunca sanatla bitinlesmesi ile daha
heyecan verici nasil olur? Kisaca, Mimarlik daha keyifli nasil
olur?” sorusudur. Bu soruya, bir seramik ve bir mimarlik
ogrencisinin tasarim ve sanati birlikte gelistirdikce, ‘sanatla
daha ¢ok butiinlesen estetik mimari formlar, ylizeyler, cizgiler
elde edebiliyorlar diislincesine dayanan ‘calismalar icin elverisli
bir ortam olusturulmalidir” yaklasimi ile yanit aranmistir.

Union of
architecture and
ceramic in
creative process

Abstract

This study was carried out at the ceramic studio as a one-day
workshop with a group formed from mixed classes for supporting
course schedule, on April 28, 2007 for Spring Term 2006-2007 with
collaboration of Anadolu University Department of Architecture and
Department of Ceramics academic staff and students. The common
hypothesis of conductors in this study is the question “How can
architectural design become more exciting through integration with
art through the project development process in terms of especially
creativity. In short, how can architecture become more pleasurable?”
An answer was sought to this question with the approach by a
ceramic student and an architecture student, that ‘an environment fit
for studies must be created’ based on the idea that as design and art
develop together ‘aesthetic architectural forms, surfaces and lines
more integrated with art may be achieved’.

96

Anahtar kelimeler

Mimari tasarim, seramik sanati, yaraticilik, siireg,
blob, disiplinlerarasi calisma

GIRIS

Mimarlik ve seramik egitiminde ortak tasarim sorunu olarak or-
taya ¢cikan ‘mekan’ kavrami bu ¢alismada deneysel bir stlidyo ca-
lismasit ile ele alinmistir. Anadolu Universitesi’'nde Mimarlik Bolimii
ve Seramik Bolumu 6gretim yeleri ve égrencilerinin is birliginde
2006-2007 Bahar Dénemi'nde, 28 Nisan 2007 tarihinde yapilan bu
deneysel calismada farkl siniflardan mimarlik ve seramik bélimle-
rinden on &grenci karsilikl esleserek, bes grup olusturmus ve Gu-
zel Sanatlar Seramik Stidyosu’nda bir gtinlik uygulamali tasarim
problemini is birligi icinde cdzmeye ve gelistirmeye calismislardir.
Bu calismayi mimarlik béliminden mimar iki 6gretim Uyesi ve se-
ramik bélimunden bir seramik sanatgisi 6gretim Uyesi organize ede-
rek yiritmislerdir. Stiidyonun calisma konusu egrisel ve sireklili-
di olan yuzeylerden olusan ¢cogu zaman dogaya 6yklnen mimari blop
form &zelliklerini, seramik sanati ile biitlinlestirmek ve malzeme ola-
rak da eskiz ve camuru kullanmaktir. Daha énce sadece mimarlik
6grencisinin camuru tasarimin ilk evrelerinde ifade araci olarak kul-
lanmasi ile yapilan ¢alismalarin 6tesinde bu calismada mimar ve sa-
nat¢inin tasarim surecinin butlintnde yaptiklari is birligi gdzlenerek
egitim surreci ve mekan agisindan degerlendiriimesi yapilmistir. Bu
calisma 6égrencilere uygulanan on soruluk bir degerlendirme ile des-
teklenmis ve 6grencilerin diisunce sistematiklerinde gelisme orta-
ya konulmaya c¢alisiimigtir.

Key words

Architectural design, ceramic art, creativity,
process, blob, interdisciplinary studies

INTRODUCTION

The concept of ‘'space’, which emerged as a common design prob-
lem in architectural and ceramic education, was addressed in this study
through an experimental studio study. Five groups were formed matc-
hing ten students as couples from Departments of Architecture and
Ceramics from different classes in this experimental study held on Ap-
ril 28, 2007 in Spring Term 2006-2007 under collaboration of Ana-
dolu University Department of Architecture and Department of Ce-
ramics academic staff and students and they have attempted to sol-
ve and develop the one-day applied design problem at Ceramic Stu-
dio of Fine Arts through collaboration. Two architect members of aca-
demic staff from Department of Architecture and a ceramic artist mem-
ber of academic staff from Department of Ceramics have organized
and conducted this study. The subject of the studio was to integra-
te with ceramic art, the architectural blob form features comprising
non-linear and continuous surfaces which usually emulate nature and
use sketches and clay as material. Beyond studies performed pre-
viously just by use of clay by the student of architecture in the first pha-
ses of design as means of expression, in this study, the collaborati-
on carried out by the architect and fine artist in the whole of the de-
sign process was observed and evaluated in terms of education pro-
cess and space. This study was given support by a ten-question eva-
luation addressed to students and the development taki

SERAMIK

RKIYE
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Kirlangig yuvalar: / Sparrow nests

Mekén planlanmasi probleminin arkasinda yatan amag,
mekan problemine ait ilk tanimlar ve yapisi ile iliskili alt aciim ka-
rarlarinin verilmesidir (Rowe-1987). Tasanm disincedeki ke-
siflerle gerceklesebilmektedir. Bu kesifler birbirlerine zincirleme
baglantili olarak nedenlenip tartisilan bir yol icinde katlanarak ¢o-
galmakta ve Uremektedir. Boylece tasarim canli bir organizma
gibi olusmaya - tiremeye baslamaktadir. Bu katlanarak olusmanin
Ustesinden gelecek kimsenin becerikli olmasi gerekmektedir. An-
cak o ayni zamanda 'hayalperest' de olabilir, bu onun dislerinin
gercekteki deneyimine denk gelecegini géstermemektedir. Bu-
rada aciklanmaya calisilan tiretme soyut bir tasanm surecinin
degerlendiriimesidir ve belki de asla gerceklesemeyecek bir sey-
dir (Yamagli-2004). Clink( onu tiretmeye baslayan biri dnceden
tasanmin sonucunu bilmektedir. Bununla birlikte o bir teknik so-
run olabilmektedir. Bu teknigin baska tasarimcilar tarafindan da
uygulanmasi oldukca kolaydir. Eger bdyle ise bu degerlendirme,
eqitim icinde tasarim streci i¢in bir ileriki asamaya temel olus-
turacaktir.

Mekan ve camur

Insanog@lunun yasam muicadelesi iginde tarih 6ncesi do-
nemlerden ginimuze dek hicbir kosulda vazgecemedigi tek sey
topraktir. Insanoglu aklini kullanmis, doga ona en biyUk kila-
vuz olmustur. Kayaclarin gesitli fiziksel, kimyasal ve doga olay-
lar sonucunda ufalanmasi, asinmasiyla ayrismasindan olusan
ve icinde organik kalintilar bulunan yerytzinun en tst katma-
ni olan toprak tzerinde yasamini strdirmus, ekinlerini yetis-
tirmistir. Bu kadarla yetinmeyip topragi su ile karnstirmis, bi-
cimlendirmis, kurutmus ve ateste pisirerek ilk kullanim esyalar
olan kap kacagi yapmistir. Bitmek tikenmek bilmeyen ihtiyag-
lar karsisinda toprak kullanimini kullanim esyalariyla sinirlan-
dirmamis, mimari alana da tasimistir. Kendisine korunmak amac-
I barinaklarin yapiminda, kim bilir belki de kuslarn érnek almistir
(Disi kirlangiglar, erkeginin tukartguyle harg yaparak gagasiyla
getirdigi camuru toplar, saman ve otlarla saglam bir yuvaya dén-
astarar). Tipki kirlangiclar gibi, topragi su ve samanla karistir-
mis, bu karisimi da barinmak icin yapti@i yapilarnn yaltiminda
kullanmigtir. Toprakla insan arasinda dnceleri cok basit ihtiyaclari

Topragin yiizeyden toplarimasi Sorkuin'
Koyii Eskisehit{Picking up soil ffom
surface;Sorkun Village Eskisehir. %%

The purpose underlying the space planning problem is making
of decisions on first definitions of the problem of space and on the sub-
approach decisions relating to its structure. Design can take place by
inventions in thought. Such inventions are rationalized in chain reaction
to each other and are multiplied and created within a debated path.
Hence, design starts forming-reproducing like a living organism. The
individual who has to deal with this reproduction must be skilled. But
he can also be a dreamer at the same time. This does not indicate
that his dreams will correspond to his actual experience. The repro-
duction attempted to be explained here is an evaluation of an abs-
tract design process and perhaps it is something that will never take
place (Yamacli-2004). Because someone who starts to produce it al-
ready knows the result of the design. Still, it can also be a technical
problem. It is rather easy for this technique to be used by other de-
signers. If this is the case, then this evaluation will be the basis for
the next stage for the design process in education.

Space and clay

The only thing which has been indispensable under any cir-
cumstances until the present since the prehistoric ages in the life strugg-
le of the human being is earth. The human being has used his intel-
ligence and nature has been his greatest guide. He has lived and grew
his crops on soil formed through disintegration, wearing and weat-
hering of rocks as a result of various physical, chemical and natural
phenomena which contains organic remnants and which is the top
layer of earth. Not finding this sufficient, he has mixed soil with wa-
ter, has shaped and dried it and has built pottery, the first utilitarian
ware, firing it. Against needs with no end, he has not limited the use
of soil to utilitarian ware, carrying it to the field of architecture. In cons-
truction of shelters for protecting himself, perhaps he has taken birds
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karsilamak Uzere baslayan bu serliven giinimuzde de olanca
hiziyla stirmektedir.

Saman ve su karisimi olan kerpicle baslayan mimari ve se-
ramik iliskisi, tugla, kiremit, drenaj borulan gibi yapisal mimari ele-
manlari ile cesitlilik gdstermistir. Bunun yani sira susleme
amagcli seramik ve mimari iliskisinde de diinyanin ¢ok cesitli bol-
gelerinde sivil, askeri ve dini mimarilerinde olaganustt 6rneklerinin
yer aldigini gérmekteyiz. Birbirinden ayrilamaz bir bitiin icinde
ele alinmis olan seramik ve mimarlik adina ¢ok énemli arkeolo-
jik 6rnekleriyle karsimizda durdugu muiddet icinde duyarsiz kal-
mamak gereklidir.

Stiidyo yontemi

Temel anlamda blob formlar bilgisayar ortaminda deneysel
calismalar sonunda ortaya ¢ikmis olsa da, gerek salt insan ze-
ké&si ortaminda gerekse dogal zek&mizin Uriinu olan bilgisayar
yazilimlari ortaminda yani orijininde matematik bilgisini gerek-
tirmektedir. Bu durumda mimarlik tarihinde Gaudi’nin calisma-
larinda da bu yaklasimdan sz etmek veya Archigram’in Walking
Cities projelerinde sunulan formlar ya da Xanadu projesi, hatta
Expresyonist Mimarlik yaklasiminda blob formlar yakindan
cagristiran ve hepsinin temelinde matematigin oldugu bir siste-
me/yénteme dayanmaktadir. O zaman NURBSs ve Freeform yU-
zeyler ‘basitge’ bir sanatcinin stiidyosunda de yaratilamaz mi?
Ozellikle bir mimarla birlikte calisan bir sanatt... ilk diisiince asa-
malarinda kagit, kalem ve kil ile baslayan tasarim, ana karar-
lar/dengeler belirginlesince bilgisayar ortamina gegilebilir olmakta
ve sonraki gelisim evresi devam edebilmektedir. Tasanmda tip-
ki canli organizmalar gibi strekli bir gelisim, ddntisim ve degi-
sime bagdh olmasi ile tasarimel dogru bir noktada siireci don-

as a model (female sparrows pick clay brought by the male making
a mixture with his saliva, transforming it into a strong nest with straws
and grass). Just like sparrows, the human being has mixed soil with
water and straw using this mixture in insulation of structures he bu-
ilt for accommodation. This adventure, which has started at the be-
ginning to satisfy very basic needs between the earth and the human
being, is continuing at full speed today, too.

The relationship of architecture and ceramic which started with
adobe, the mixture of straw and water, has diversified through arc-
hitectural structural elements like bricks, tiles and drainage pipes. In
addition, we see that exceptional specimens are available in civil, mi-
litary and religious architecture in numerous regions of the world in
terms of the decorative ceramics and architecture relationship. One
cannot remain untouched as long as these archaeological specimens
which are very significant in terms of ceramics and architecture de-
alt with as an integral whole stand before us.

Studio method

Although basically blob forms have emerged as a result of ex-
perimental studies in computer environments, they require knowledge
of mathematics, both in the pure human intelligence medium and also
the medium of computer software, a product of our natural intelligence,
that is, their origin. This means that this approach can be found in Gau-
di’s works in the history of architecture or in the forms offered in Arc-
higram’s Walking Cities projects or in the Xanadu project or even in
the expressionist architecture approach reminiscent closely of blob
forms based on a system/technique all relying on mathematics. Then,
couldn’t NURBs and Freeform surfaces simply be created in the stu-
dio of an artist too. Especially an artist working together with an arc-
hitect... Design which starts with paper, pencil and clay in the first in-
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Uygulamal1 Sanatlar Miizesi, seramik cat1
bezemeleri, Budapeste, Macaristan; Museum of
Applied Art [ Applied Arts Museum, ceramic
roof decorations, Museum of Applied Arts,
Budapest, Hungary

durmak durumundadir.

Charles Darwin’e gdre, psikoloji yeni bir temele, her zihinsel
glcln ve yetinin zorunlu bir bicimde asama asama edinilmesi
temeline dayanacaktir (Bloom, 2002, s.86). Bu dusiinceye pa-
ralel olarak, mimari tasarimda alinan kararlar, belli asamalar so-
nucunda gliclenmekte ve olgunlasmaktadir. Ilk tasarim asama-
sinda, el ve beyin bir bitin olusturdugu icin ilk distincelerin de-
nenmesinde calisma kolayligini tasarmciya sunmaktadir. Bu ne-
denle sanatci ve mimar tasarimin ilk asamasindan itibaren bir-
likte calisarak ana kararlara ulasmakta ve sonra cyber ortama
gecmektedir. GUnumuiz bilgisayar yazilimlarinin destegi ile ta-
sarimcl istedigi asamasinda formu dondurup bir kenarda onu tut-
mak, o formun tlrevlerini olusturmak, formdan kesitler almak ve
bu kesitlerden yeni formlar tiretmek, kendisine alternatif yarat-
ma kolayligini ve hizini bilgisayar ortaminda kolayca bulabil-
mektedir. Bu asamadan sonra olusturulan mimari blop formla-
rin Uretim sdrecinin de desteklenmesi gerektiginden, sire¢ bun-
dan sonra gerek U¢ boyutlu model yaratmada gerek o modelden
kesitler Uretip o kesitlerden yeni mekansal formlara gecisler ya
da belli bir formun varyasyonu ve modifikasyonu ile yeni mimari
form arayislar gibi stire¢ icinde yer alan deneysel calismalar, di-
sunce Uretimleri tamamiyla bilgisayar ortaminda gerceklestirmek
durumundadir. Bu baglamda, sanatci ve mimarin stiidyosunun
da bu calisma ortamini desteklemek tzere yeni teknolojiye gére
bicimlenmesi gerekmektedir. Yani yazilim t¢ boyutlu bilgisayar
ortaminda modelleme ve bilgisayar ortamindan dogrudan
3dprint/rapid prototyping teknolojisi ile Uretilen t¢ boyutlu pro-
totiplerin olusturulmasi ile yeni tasarnm surecinin yénlendirilme-
si s6z konusudur. Bu sirec icinde soru sudur: Mimar sanatci ile
birlikte daha Uretken ve yaratici olabilmekte midir? Yoksa mimar

ception phases becomes transferable to computer medium as main
decisions/equilibriums become distinct, allowing the following deve-
lopment phase to continue. Just like in living organisms, in design too,
the designer is to freeze the process at the proper point as design is
dependent on continuous development, transformation and change.

According to Charles Darwin, psychology is based on a new fo-
undation, the foundation of acquisition of every intellectual force and
capability necessarily in phases (Bloom, 2002, p.86). In parallel with
this idea, decisions taken in architectural design are boosted and ma-
tured as a result of certain phases. In the first design phase, since
hand and brain form a whole, they offer the ease of testing the initi-
al ideas to the designer. Therefore, the fine artist and the architect,
starting from the first phase of design, work together to reach basic
decisions and then move to cyberspace. With the support of current
computer software, the designer can attain in computer environment
the ease and speed to freeze form in the phase of his choosing kee-
ping it aside, forming the derivatives of that form, to take cross-sec-
tions of the form and to produce new forms out of such cross-secti-
ons and create options for himself. Since the production process of
the architectural blob forms created after this phase must also be gi-
ven support, after this, in the process, in creating three-dimensional
models, in transitions to new spatial forms from cross-sections pro-
duced from that model or in experimental work included in the pro-
cess like search for new architectural forms through variations or mo-
dification of a specific form must be carried out totally in the compu-
ter environment. In this context, the studio of the artist and the arc-
hitect must be shaped in conformity with new technology to give sup-
port to this work environment. This means that the new design pro-
cess is guided by modeling in three-dimensional computer environ-
ment and forming of three-dimensional prototypes produced directly
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bu yeni yaklasima ait mekani olustururken kendi basina mi bu
sureci gecirmelidir?

Mimarliktan bes ve seramikten bes farkl siniflardan 6gren-
ci kizli-erkekli eslesme yapilarak gruplandinimistir. Ogrencilerin
basari durum ve ilgileri g6z éniinde bulundurulmustur. Calisma
alani olarak stlidyo imkanlari ve malzemenin bulunmasi agisin-
dan Guzel Sanatlar Fakiltesi Serbest Tasarim Stiidyosu segil-
mistir.

Konu, ¢alismanin yapildigi giin dnyargisiz olarak égretim Uye-
leri tarafindan yapilan sunular sirasinda verilmistir. Sunular “ta-
sarim ve mekan”, “seramik ve sanat” ve “blobi-tecture” baslk-
larinda yapiimistir. Daha sonra égrencilere program verilmistir ve
90+15 dakika (6grenci istegi ile uzatma) icinde calismalarini ta-
mamlamislardir. Her grup proje sunusu 15 dakika olmustur.

Bu surecte;

1. adimda: Tanisma ve konunun tartisiimasi

2. adimda: Camurun seramikgiler tarafindan bicimlendirme
tekniklerinin basit bir sekilde anlatiimasi ve mimarlik 6grencile-
rine tanitiimasi.

3. adimda: Kagitta eskizle diisiince gelistirme.

4. adimda: Form, tasarim ve camurla diistincenin makete
dénustirilmesi ve olgunlastiriimasi.

5. adimda: Biten kendi islerini kritik etmeleri.

6. adimda: Juri kritikleri.

7. adimda: Soru sayfalarinin doldurulmasi.

Teknigin icerigi ve tasarim siirecinin bicimsel
anlatim yolu

Taretme teknigi tasarim sireci i¢in zorunlu bir basvuru kay-
nagi degildir. Bazi ideallestirilen tasarm sireclerinin 6nemli bir
bélimUn0 yansitabilmektedir. Konu bilinen bir yer (ve program)
ile baslayip, bitmis bina veya yer tasarimina kadar ayni dogrul-
tuda devam etmistir. Bu anlatim yolu; ‘isaretle anlatim' dislenen
olasi ¢éziimlerden, geriye uzanan geriye dogru ¢alismanin

Grupno |
Group no ; Kuvvetli yonler Strong points
1

skizle diisiinmede basaril1 ig birligi ve hizli karar verme yetenegi
uccessful collaboration and capability of making rapid decisions in
thinking with sketches

Eskizle diisiinmede basarili is birligi ve tigiincii boyutta zenginlik
Successful collaboration and richness in third dimension in thinking
with sketches

E
5

1

Eskizle diisiinmede bagarili is birligi ve bi¢imsel zenginlik
Successful collaboration and formal richness in thinking with
sketches

Eskizle diisiinmede basarili is birligi ve bicimsel zenginlik
Successful collaboration and formal richness in thinking with
sketches

Tasarim siirecinde yaratici, bagarili, dengeli is birligi ve en
gelismis model tasarimi
Creative, successful and balanced collaboration in design process
and most advanced model design

1
1
1
1
1
1
1
1
1
1
1
1
L
1
1
1
1
1
1
1
1
1
-
1
1
1
1
1
1
1
1
1
S
1
1
1
1
1
1
1
1
1
1
1
1
1

by computer using 3d print/rapid prototyping technology. The ques-
tion in this process is this: Can the architect be more productive and
creative when together with the artist? Or should the architect go thro-
ugh this process by himself when forming the space for this new app-
roach?

Five architecture students and students from five different clas-
ses from the ceramics department were matched as girls and boys.
The status of achievement and areas of interest of students were con-
sidered. Faculty of Fine Arts Free Design Studio was chosen as wor-
king area taking into account studio facilities and availability of ma-
terials.

The subject was chosen during presentations made by members
of academic staff without any prejudice, on the day of the study. Pre-
sentations were given under the titles “design and space”, “ceramics
and art”’ and ‘blobi-tecture”. Then students were given their programs,
completing their studies within 90+15 minutes (extended upon request
of student). The project presentation of each group was 15 minutes.

Phases of this process;

Phase 1: Getting acquainted and discussion of topic

Phase 2: Simple explanation by ceramicists, of shaping techni-
ques and their introduction to architecture students

Phase 3: Idea development by sketches on paper.

Phase 4: Transformation of ideas to mockups and maturation thro-
ugh forms, design and clay.

Phase 5: Critics by individuals, of their finished work.

Phase 6: Jury critics.

Phase 7: Completion of question pages.

Contents of technique and formal expression
of design process

The production technique is not a mandatory source of referen-
ce for the design process. This can represent a significant portion of
certain idealized design processes. The topic has started with a known
place (and program) and continued until the design of the finished bu-

Zayf yonler Weak points
Mimarlik ve sanat ortakliginda mimarligin baskin olusu ve sanat alaninin
tasarimda daralmasi
Dominance of architecture and contraction of the domain of art in design in the
partnership of architecture and art

Mimarlik ve sanat ortakliginda mimarligin baskin olusu ve sanat alaninin
tasarimda daralmasi
Dominance of architecture and contraction of the domain of art in design in the
partnership of architecture and art

Mimarlik ve sanat ortakliginda mimarligin baskin olusu ve sanat alaninin
tasarimda daralmasi
Dominance of architecture and contraction of the domain of art in design in the
partnership of architecture and art

Mimarlik ve sanat ortakliginda mimarligin baskin olusu ve sanat alaninin
tasarimda daralmasi
Dominance of architecture and contraction of the domain of art in design in the
partnership of architecture and art
Sonug¢ modelin bicimlenmesinde yasanan kiigiik endiselerin varlig
Existence of small concerns experienced in shaping of the end model

Tablo 1. Gruplarin ortak ¢alismalarinda ortaya ¢ikan kuvvetli ve zayif yonleri.
Table 1. Strong and weak points emerging in joint efforts of groups
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kesfedilmesine yarayan bir arag gibidir. Tlretme tekniginden ya-
rarlanabilmek i¢in bu ¢calismada Uzerinde durulmasi gereken so-
nuclardan birisi 'karsi tepki' gostermektir. Bu karsi tepkiyi Por-
ter ve Schon ¢ok 'sinirli’ bir tasarim kavrami olarak gérmektedir
(Porter, 1988). Bu kavram bazi glincel bilgisayar destekli tasa-
rm sistemleri icinde yer almaktadir. Tasarnmin bu sistem igcinde
daha cok fiziksel ve 6zgln yapisi ile saptanabilmesi olanaksiz-
dir. Bu konu ileriki asamada 'tasarimin degerlendiriimesi' basli-
g1 altinda kendi problemleri ile incelenmektedir.

Tasarim objeler diinyasi icindeki bir sosyal sure¢ olarak ifa-
de edilirken, mimari mekan daha cok bir iletisim araci olarak ta-
nimlanir ve algilanir. Bu durum mekénin var olmasindaki; kim ki-
minle, hangi kosullar altinda, ne zaman, nerede ve nasill bir ko-
numda olacag@i lzerine tanimlanan sorulara yanit vermektedir.
Ozellikle giinimiizan strdurdlebilir mimari konseptine oldukga
uygun olan ve geleneksel mimaride yeni bir mekanin tasarlan-
masinda var olan kosullardan kaynaklanan yaklasim énem ka-
zanmaktadir. Bu deneyimde gelistirilen yéntem; 6grenci ve yi-
ratlcllerin ortak merkezli katiimlari ile belirlenmistir. Mekan ta-
sarim fikrinin dogal ve yeniden kurgulanan ilkeleri dogrultusun-
da basitten karmasiga dogru bir sistematik diisiince yapisi olus-
turulmasi hedeflenmistir. Benzer bir konsept baglaminda yapil-
mis olan daha énceki mimarlik ve estetik temali deneysel calis-
mada (Yamacli, at all, 2005) izlenen tasanimin ilk asamalarini ice-
ren yonteme karsin bu ¢alismada tasarnm sureci bitiin olarak ele
alinmaktadir.

ilding or space in the same direction. This method of expression; ‘exp-
ression with signs’, is like a tool used for discovering the backwards
study extending from the imagined potential solutions backwards. One
of the results which must be addressed in this study to make use of
the production technique is to display ‘reaction’. Porter and Schon see
this reaction as a very ‘limited’ design concept (Porter, 1988). This
concept is included in some current computer aided design systems.
Itis not possible to identify design in this system with its physical and
original structure. This point is analyzed with its own problems in sub-
sequent phases under the title of ‘evaluation of design’.

While design is expressed as a social process in the world of ob-
jects, architectural space is defined and perceived more as a tool of
communication. This answers questions like who will be with whom,
under what circumstances, when, where and how in existence of spa-
ce. The approach which is quite in conformity with a sustainable arc-
hitecture concept of the present attributable to circumstances exis-
ting in the design of a new space in traditional architecture is gaining
significance. The method developed in this experience was determined
by common based participations of students and conductors. Formation
of a systematic thinking structure from the simple to the complex in
line with the natural and re-designed principles of the idea of space
design was targeted. In contrast to the technique containing the first
phases of design pursued in the previous experimental study with arc-
hitectural and aesthetic theme pursued in the context of a similar con-
cept (Yamacli, et all, 2005), in this study, the design process was add-
ressed as a whole.

1. asama: Kagit lizerinde eskizle diisiinme / Phase 1: Thinking with sketches on paper

Diger gruplar: O. Sarp ve A. Findik, T. Angin ve E. Bahgesaray, ayni stiidyo ortaminda diisiince

gelistirmeye baghyor.

Other groups: O. Sarp and A. Findik, T. Angin and E. Bahgesaray start developing ideas in the same studio
environment

Birinci grup: G. Yildirim ve O. Cankara, tanisma sonrast ortak araglart ile diisiinmeye basliyor.
Group One: G. Yildirim and O. Cankara, start thinking with common tools after introduction

Diger gruplar: O. Sarp ve A. Findik, T. Angin ve E. Bahgesaray, ayni stiidyo ortaminda diisiince

gelistirmeye baghyor.

Other groups: O. Sarp and A. Findik, T. Angin and E. Bahgesaray start developing ideas in the same studio
environment

Birinci grup: G. Yildirim ve O. Cankara, tanigma sonrasi ortak aralart ile diistinmeye baglyor.
Group One: G. Yildirim and O. Cankara, start thinking with common tools after introduction
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2. asama: Genel yaklasimlardan / Phase 2: General approaches

Eskizde ortaya gikan fikirler ilk dokunuslarla ve sezgilerle biitinleserek camura bigim vermeye baghyor.

Ideas emerging on sketches are transferred to clay integrated with first touches and intuition

3. asama: Modeller ortaya cikiyor / Models start to emerge

Seramik stiidyosunda gruplarin tasarim stireglerinin kayitlara gegirilmesi ile kritik ara agamalarin tespiti ve stiidyo calismas stiriiyor.
Determination of critical interim phases by recording design processes of groups in the ceramic studio and studio studies are in progress.

Sonuc¢

Bu calismada ortaya ¢ikan deneysel modellerin seramik kap-
lamaya uygun forma getiriimis olduklarn gézlenmektedir. Mimar-
lik ve Seramik Bolimu égrencilerinin bir guin icinde bile olsa bir-
birleri ile bu ortak calismalar sonucunda son derece olumlu, ve-
rimli, yaratici ve birbirlerinden ayrilmaz bir buttn olduklarini his-
settikleri goraimustur. Daha énceleri biri sanat okulu digeri mimarlik
okulu 8grencisi oldugunu dislnen 6grenciler aslinda yaptiklari isin
tasanm, eskiz, maket ve duslnceyi olgunlastirma asamasinda bir-
birleriyle tamamen ortak noktalarinin oldugunu gérmeleri, kes-
fetmeleri saglanmistir. Bu yaklasim egitim programlarinin gelisti-
rilmesinde yeni olanaklar sunmaktadir. Boylesine énemli bir
malzemenin egitimi konusunda da gereken énem verilmekte ve
her gecen glin degisen yenilenen ve arastirmalar ve denemeler
esliginde egitim surecleri degerlendiriimektedir. Glinimuzde egi-
tim kurumlarinda ayr ayn ele alinan mimari ve seramigin egitiminin
bu deneysel atdlye calismasi ile birlestirilerek ele alinmasi; etki-

Resulit

It is observed that the experimental models emerging in this
study were brought into form fit for ceramic covering. It was ob-
served that Architecture and Ceramics Department students felt
that they were extremely positive, productive, creative and in-
separable wholes with each other as a result of this common study
even it was just for a day. Students, who previously thought that
they were either art school students or architecture school stu-
dents, were able to see that actually what they did involve com-
mon points with each other in design, sketch, mockup and idea
maturation stages. This approach offers new opportunities for
developing of training programs. Due care is given to educati-
on of such an important material and each passing day, education
processes are being evaluated accompanied with changing and
renewed research and tests. Handling of architectural and ce-
ramic education addressed separately in the present academic
institutions, in combination with this experimental studio work,

SERAMIK

Nisan-Haziran 2010 April-June No: 32



Ogrenci yorumlarindan

G.Y. (seramik boliimii): ...seramik ve mimarinin ne kadar ayrilmaz iki disiplin oldugunun
farkina vardim....

C.Y. (mimarlik boliimii): ...ortak alanlara sahip béliimlerle igbirligi yapmak giizel...

T.A. (mimarlik boliimii): ...ve blobtecture’da ortaya soyut bir sey cikaracaksak eger seramigin ya
da gamurun ¢ok yararh bir maket malzemesi oldugunu diistintiyorum...

M.S. (mimarlik b6liimii): ...onlarn ve bizim mesleklerimizin cakisma(ortak) noktasim gérdiim...
E.B. (seramik boliimii): ...mimarinin tanimadigim yiziiyle tanismak, ...beni mutlu etti.

G.Y. (mimarlik béliimii): Bu etkinlige katildigim stire boyunca gecirdigim zaman beni gok
heyecanlandirdt... Yeni bir deneyimdi ve ben bir seyleri “yasayarak” dgrenecektim.

0.C. (mimarhik béliimii): Mimariye bazi noktalardan dokunabilecegimi diistindiim...

C.E. (seramik boliimii): ...salt obje diginda bir mekana, bir yiizeye seramik tasarlamak... verimli
ve paylagimet bir cahisma. .. tesekkiirler.

AE. (seramik boliimii): ..buna benzer aktivitelerin, alan, meslek, is ayirmaksizin her konuda
egitim alaninda gergeklesmesinin yararl olacagina inantyorum...

0.S. (mimarlik béliimii): ...uygulama asamasina gegince daha da eglenceli oldu...

li, 6nemli ve olumlu sonuglar dogurmustur. Gerek sanatsal sera-
mik egitimi gerekse de mimarlik egitimini sonucunda egitimin her
asamasinda, 6zglnluk, bilimsel metodun uygulanmasi, ¢cézimleme
yetisi, motivasyonu, zamanlama, malzemeyi kullanabilme bece-
risi, anlatim glicl ve yorumu dikkate alinarak degerlendirmeye gi-
dilmistir. Gelecek igin retilen egitim politikalarinda zayif noktalarin
gideriimesinde bu yéntemin géz énilinde tutulmasinin yararl ola-
cagi distndlmektedir.
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C ts of students

G.Y. (ceramics department): ... noticed how inseparable two disciplines; ceramics and architecture are
C.Y. (architecture department): ...It is nice to collaborate with departments which have common
areas..

T.A. (architecture department): ...and if we are going to produce something concrete in blobtecture,
I believe that either ceramic or clay is a very useful mockup material...

M.S. (architecture department): ...I saw the point of coinciding of their profession and ours...

E.B. (ceramics department): ...getting to know architecture’s facet I didn’t know... makes me happy.
G.Y. (architecture department): Time I spent in this event excited me a lot... It was a new
experience and I was going to learn some things through living them.

O.C. (architecture department): I thought I could touch architecture from certain points...

C.E. (ceramics department): ... to design ceramics for a space, a surface outside just an object... a
productive and sharing work, thanks.

ALE. (ceramics department): ...I believe that similar activities will be useful in the academic field on
each subject without distinguishing between fields, professions or jobs...

O.S. (architecture department): ...It was more fun in the application phase...

has given significant and positive results. Evaluation was made
on originality, application of scientific method, problem solving
capability, motivation, timing, material usage scale, power of exp-
ression and interpretation in every stage of education, both in
terms of artistic ceramics education and also architectural edu-
cation. It is believed that it will be beneficial to consider this met-
hod in eliminating weak points in the educational policies pro-
duced for the future.

BIBLIOGRAPHY

Bloom, Paul, 2002, “Bir Ahlaki Gelisim Teorisine Dogru”, Gelecek 50 Y1l, NTV Publications,
Ed: John Brockman, Istanbul, p.86

Porter, W.L. “Notes On The Inner Logic Of Designing: Two Thought-Experiments”,
Environment And Planning, Vol.9, July, Nu: 3, Butterworth&Co (Publishers) Ltd, 1988.

Rowe, P. G., Design Thinking, p: 50-80, The MIT Press. Cambridge, Massachusetts London,
England- 1987.

Yamagly, R, Ozen, A. and Tokman, L.Y. (2005), “An Experimental Study in an Architectural
Design Studio: the Search for Three-dimensional form and Aesthetics through Clay”. The
International Journal of Art and Design Education JADE 24[1].3, v01, p: 302-308, Autumn 2005.
Yamagly, R. (2004), “Tasarlayan Varlik Olarak Insan”, Evrensel Monthly Culture, Art, Literature
Journal, no: 155, November 2004, Istanbul.

Photos: R.Yamagli ve A.T.Ozen, 2007

Video recording: L. Y. Tokman, 2007

103



BILIM-TEKNOLOJI / SCIENSE-TECHNOLOGY

Yrd. Dog. Dr. Serkan Abal1 - Canakkale Onsekiz Mart Universitesi, Can Meslek Yiiksekokulu, Malzeme ve Malzeme Isleme Teknolojileri Boliimii, Endistriyel Cam ve Seramik Programu,
Canakkale, Tiirkiye/Canakkale Onsekiz Mart University, Can Vocational Higher School, Materials and Material Processing Technologies Department, Industrial Glass and

Ceramic Program, Canakkale, Turkey

Prof. Dr. Ahmet Ekerim - Yildiz Teknik Universitesi, Kimya-Metalurji Fakiiltesi, Metalurji ve Malzeme Mithendisligi Bélimii, Uretim Metalurjisi Ana Bilim Dals, Istanbul, Tiirkiye/Yildiz
Technical University, Chemistry-Metallurgy Faculty, Metallurgy and Materials Engineering Department, Production Metallurgy Main Scientific Discipline, Istanbul, Turkey

Tek kristal seramiklerin
zith uygulamalarinda
kullanim olanaklarinin
arastiriimasi

Ozet

Bu calismada tek kristal seramik ve amorf malzemelerden
olusan tabakali yapinin balistik performanslari arastiriimistir ve
cesitli yapilardaki drneklerin balistik direncleri
kargilagtirilmigtir. Tlk asamada Al205-Al.TiOs tek kristali en Gst
kisimda, soda-kireg silikat diiz camindan kesilmis kisim ortada,
poli karbonatin ise arkada kalmasi saglanacak sekilde

tabakall bir yapi olusturulmustur. Ikinci asamada ise Al,05 tek
kristali en Ust kisimda kalacak sekilde ayni yapi kullaniimistir.
Tabakali yapilarin balistik direnclerinin izlenimi, iki tip 7,62
mm kalibreli mihimmat kullanilarak saglanmistir. Balistik
performansinin élclimiinde yapilarin penetrasyon derinliligi
dederlendirilmistir. Ekonomik, teknolojik, optik ve balistik
agidan safir ve Al205-Al2TiOs tek kristalinin sonuglari

An investigation of
usage possibilities
of single crystal
ceramics on armour
applications

Abstract

In this studly, single crystals and amorphous material consisting of
ceramic ballistic performance of layered structure were
investigated and the various structures of the samples in the
ballistic resistance were compared. In the front layer, single
crystal Al:05-Al;TiOs, in the middle layer the soda-lime silicate
float glass and in the back layer polycarbonate were placed
forming a composite. Another composite was formed with Al20s
single crystal as a first layer. In order to observe impression of the
ballistic resistance of layered structure, two types of ammunition
with 7.62 mm calibres were used. Ballistic performance of
structure was evaluated in the measurement of depth of
penetration. The results of single crystals sapphire and Al20s-
Al2TiOs were examined in terms of economic, technological,
optical and ballistic respect.
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incelenmistir.
Anahtar kelimeler
Tek kristal zirh, safir, ALOs-ALTiOs, cam, poli
karbonat

GIRIS

AlGmina coklu kristaller, ayni bilesimindeki tek kristaller ile kar-
silastinldiginda, tek kristallerin yuksek sicakliklardaki kararlilik ve da-
yanikliliklan nedeniyle zirh uygulamalarinda daha ¢ok tercih edildikleri
bilinmektedir. [1]. Yuksek sicakliklardaki mikemmel kimyasal sta-
bilitesi ve yliksek asinma direnci ile safir, en sert dogal mineraller-
den biri olarak bilinmektedir. Safirin sertligi anizotropiktir [2-7].

Seramik malzemeler tiim diinyada zirh bigiminde siklikla ve ba-
sarili bir sekilde kullaniimistir. Ayni tipteki celik ve seramik zirh ma-
himmatlarin, agirliklar karsilastinldidinda, seramik kompozit zirh-
larin dnemli derecede agirlikta azalma gosterebildikleri gérilmus-
tir. Bor karblr (B,C), allimina (Al,Os), silisyum nitrir (SizN,), si-
lisyum karbr (SiC), titanyum di bortr (TiB,) gibi oksit ve oksit ol-
mayan tim seramik malzemeler ve silisyum-silisyum karbir (Si-SiC)
gibi kompozitler zirh uygulamalar icin de@erlendirilebilir. Balistik 6zel-
likler, fiyat, kaynak, Uretim teknolojisi ve kullanilabilirlik gibi avan-
tajlari ile de bu malzemeler 6zel kullanim alanlarini haizdirler. Eko-
nomik ve teknolojik agidan en optimum malzeme altminadir. Ald-
mina zirh Uretimi icin kullanilan seramiklerin en yaygin tiplerinden
birisidir [8-11]. Seramik kompozit zirhlar kligiik silahlar ve agir ma-

Key words

Single crystal armour, sapphire, ALOs>-ALTiOs,
glass, polycarbonate

INTRODUCTION

Due to the stability and strength at high temperatures of single
crystals; when compared to alumina multi-crystals, are more opted
for in armour applications. [1]. Due to its perfect chemical stability and
high abrasion strength, sapphire is known to be one of the hardest
natural minerals. The hardness of sapphire is anisotropic [2-7].

Ceramic materials have been used all over the world frequently
and successfully as armours. When the weights of steel and cera-
mic armour ammunition of the same type were compared, it was ob-
served that ceramic composite armours afforded significant savings
in weight. All oxide and non-oxide ceramic materials like boron car-
bide (B,C), alumina (Al,Os), silicium nitrate (SisN,), silicium carbide
(SiC), titanium diborite (TiB2) and composites like silicium-silicium car-
bide (Si-SiC) may be considered for armor applications. These ma-
terials have special areas of use with their advantages like ballistic
properties, price, source, production technology and availability. The
most optimum material in terms of economy and technology is alu-
mina. Alumina is one of the most widespread types of ceramics used
for armour production [8-11]. Ceramic composite armors are desig-
ned against high kinetic energy bullets in the categories of light wea-
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kineli tifekler kategorisindeki yuksek kine-
tik enerjili mermilere karsi dizayn edilirler. Ge-
nellikle sert (HV5 = 848-870) ve yogunlugu
(7.85 gr/cm3) yiksek olan celiklerden yapi-
lan bu mermilere karsi kullanilan zirhlarda,
daha sert (HV; = 1347-1394) ve daha yogun
(13,5-15,0 gr/cm?®) Ozelliklere sahip olan
WC (tungsten karbdir) seramikleridir. I bél-
gedeki balistik ve aerodinamik etmenlerin
zenginlestiriimesi icin sert mermi ¢ekirdegi
(kocan) genellikle daha yumusak olan bir
metal tarafindan kiliflanir. Hizi 1000 m/sn’den
dusuk olan bu mermilerin tipik olarak boy-cap
oranlar 3:1 ile 5:1 arasinda degisir. Sovyet
KPV ailesine gore genellikle kabul edilen ve
gecerliligini sirduren agir makineli tifekle-
rin en ylksek kalibre degeri 14,5 mm ol-
mustur. Bitln bunlarin Gzerinde bu mermi-
ler 10%-10* J'lUk bir toplam kinetik eneriji ya-
ratirlar [12]. NATO standartizasyon anlas-
mas! STANAG 4569°da tim muihimmatlar
icin bu deger siniflandinimistir [13]. Zirh
malzemeler balistik etkilerden korunmak
icin tasarlanirlar. Bu tir malzemeler ¢arpis-
ma gerektirmeyen koruma, isyan ya da
patlayicilari kontrol altina alma ve mahalli
araclan terorist ataklar ya da diger diismanca etkilerden koruma gibi
uygulamalarda savunma amagl kullanilirlar [14-15].

Bu malzemelerin kalinliklarinin artmasi balistik performanslari-
ni da artirmaktadir. Ancak bu ¢6zim ¢ogu uygulama i¢in pratik de-
gildir. Cinku seramik zirhlarinin agirliklan ve gdézenek sinirliliklari
da artinlmalidir. Seramik zirhlarinin tretim teknolojileri ve sekillen-
dirme ydntemleri, bu malzemelerin baslica diiz plaka formunda kul-
laniimalarina neden olmustur. Duz plakalar ¢esitli sekillerdeki pla-
kalardan yapilir. Sekil 1’de gérildigu gibi kare ya da hegzagonal
formlardan olusan karolar bunlarin icersinde en yaygin olarak kul-
lanilanlardir. Bu plakalarin boyutlan kullanilacak miihimmat ile oran-
tiidir. Genellikle 7,62 mm kalibreli mihimmatlara direnc icin kulla-
nilacak zirh plakalar standart 50 mm x 50 mm boyutlarindadir. Daha
yiksek kalibreler icin daha genis boyutlu zirh plakalar tavsiye edil-
mektedir.

Seramik zirhlarinin islevini diizgiin bir sekilde yerine getirebilmesi
icin kuvvetli bir destek tabakasi gereklidir. Genellikle destekleyici ta-
baka olarak aliiminyum alasimlar ve ¢elik kullanilir. Cam fiber, po-
lietilen ya da aramidin balistik yapinin tizerinde ince tabakalar halinde
bulundug@u zirhlar hafiflik 6zelliklerinin arandigi uygulamalarda kul-
lanilir. Baglayici olarak da poliGiretan ve polislfit cok basarilidir.

Zirhlar icin temel faktorler agirlik ve kalinliktir. Yiksek seviyeli ko-
ruma icin ylksek zirh agirliklarina neden olan ylksek zirh kalinlik-
larina gereksinim vardir. Ayni zamanda kalinligin artmasinin trans-
paran malzemelerin isik gecirimliligini azaltuig da bilinmektedir. Y k-
sek koruma seviyesi istenen zirhli araglardaki bu zirh donanimi agir-
lik ve kalinliklari nedeniyle problem yaratmaktadir. Ylksek kalinlik-
taki ve agirliktaki transparan zirhlarin problemi glinimUizde aliminyum
oksinitrit (AION), spinel (MgAl,O,) ve safir gibi (allimina tek kristal)
ylksek sertlikteki yeni transparan seramiklerin arastinlmasi ve ge-
ligtirilmesi ile ¢6zimlenmistir. Bu malzemelerin AB Ulkelerindeki mev-

Sekil 1. Zirh plakalarin tipik
sekilleri [16]

pons and heavy machine guns. In ge-
neral, WC (tungsten carbide) ceramics
which are harder (HV5 = 1347-1394)
and denser (13,5-15,0 gricm®) are
used in armors used against these
types of bullets made of hard (HV5 =
848-870) and high density (7.85
gr/em3) steel. To enrich the ballistic
and aerodynamic layers in the interi-
or, the hard bullet core is shelled by a
metal which is usually softer. Typically,
the length-diameter ratios of these bul-
lets, which have velocity of under
1000 m/sec. ranges from 3:1 to 5:1.
Under Soviet KPV family, the highest
caliber value of heavy machine guns
which are generally accepted and
continue to be effective was 14.5
mm. Above all, these bullets create a
total kinetic energy of 10°-10* J [12].
NATO standardization agreement
STANAG 4569 has categorized this
value for all ammunitions [13]. Armo-
ur materials are designed for protec-
tion against ballistic impact. These
types of materials are used for de-
fensive purposes for protection not requiring shoot outs, controlling
uprisings or explosives and protecting local vehicles from terrorist at-
tacks or other hostile impacts [14-15].

The increase in the thickness of these materials also increase the-
ir ballistic performances. However, this solution is not practical for many
applications. Because the weights and porosity limitations of ceramic
armours also need to be increased. The production technologies and
shaping methods of ceramic armours have caused these materials
mainly to be used as flat sheets. Flat sheets are made of plates of
different forms. As Figure 1 demonstrates, square or hexagonal ti-
les are most prevalent. The dimensions of these plates are propor-
tional to the ammunition to be used. Typically, armor plates to be used
for resistance against 7.62 mm caliber ammunition have a standard
size of 50 mm x 50 mm. Armour plates with larger dimensions are
recommended for higher calibers.

A strong support layer is required in order that ceramic armours
perform their functions properly. In general, aluminum alloys and ste-
el are used as support layers. Armours, which contain thin layers of
glass fiber, polyethylene or aramide on the ballistic structure are used
in applications where lightness properties are sought. Polyurethane
and polysulphite are used very successfully as binders.

The basic factors for armours are weight and thickness. For high
level protection, high thickness armours are needed, requiring high
armour weight. At the same time, it is known that increase in thick-
ness causes a decrease of light transmittability of transparent materials.
This armour composition in armoured vehicles, for which a high le-
vel of protection is desired, creates problems due to weight and thick-
ness. The problem of high thickness and weight transparent armo-
urs have been solved today through research and development of
new transparent ceramics with high hardness like aluminum oxinit-
rate (AION), spinelle (MgAl,O,) and sapphire (alumina single crystal).

Figure 1. Typical shapes of
armour plates [16]
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cut Uretim teknolojileri beklenilen 6zellikler icin gerekli kriterleri (bo-
yut, saydamlik vb) karsilamamakta ve bu tlr malzemelerin ABD’den
satin alinmasi ¢cok pahaliya mal olmakta hatta hic makul olmamaktadir
(AION) [8].

Herhangi bir tehdide karsi olusturulan zirhlarin tipik yapisi Se-
kil 2’de gorilmektedir. On ylizeydeki tabaka maksimum menzile sa-
hip merminin zararlarina karsi olabildigince sert olmalidir. En ideal
durum yapinin mermi ¢ekirdeginden daha sert oldugu durumdur. G-
numuizde sertlestiriimis cam ya da cam-seramik tirleri de kullanil-
maktadir. Fakat aslinda bu tabakalar mevcut transparan zirhlarin en
zayif noktasini simgeler.

Arka tabakanin

The present production technologies of these materials in EU coun-
tries do not meet the necessary criteria for desired properties (size,
transparency, etc.) and purchase of such materials from USA is very
costly and in fact, prohibited (AION) [8].

The typical structure of armours built against any threat is shown
in Figure 2. The layer in the front surface must be as hard as pos-
sible against perils of bullets with maximum range. The most ideal si-
tuation is where the structure is harder than the bullet core. Presently,
hardened glass or glass-ceramic types are also in use. However, in
fact, these layers constitute weakest point of existing transparent ar-
mours.

The task of the

gorevi, ara tabakalar-
la birlikte catlak ilerle-
mesini engellemek
seramik tabakadan
arta kalan mermi par-
calarini tutmaktir. Po-
likarbonat gibi kirl-
maya direngli rijit mal-
zemeler genellikle bu
tabaka icin kullanilir.
Ara tabakalar icin ise

OM YUZEY SERT
TABARAST

Tert 1 Ontabaka el yag
Plakes okl 3 0r

Tear 2 Crmanbaien A0y -ALTiOy
yapu Flakcs aferigh 4 8 gr

back layer is to prevent
advancement of
(4 gr sk ot paka) cracks and to hold the
fragments of bullets
DESTERLETICI remaining from the ce-

ARKA TABAFA
ramic layer together

with intermediate la-
yers. Rigid materials
like polycarbonate
which are resistant to
breakage are usually

{Her da deney igmde paklaglk: 4 5 gr
S Toars v i kg cam plakali)

ARA TABAFALAR

(Polblmd botwral) yapinc) ) ATABARALAR

camlar ve cam sera- used for this layer. For
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mikler kullanilir. Ta-

intermediate layers,

Sekil 2. Askeri ve teknolojik tehditlere karst seramik
zirhlarin sematik yapisi

bakalar birbirine poli-
mer filmlerle (PVB ya
da PU) yapistirilir.

2. DENEYSEL CALISMALAR

Tek kristaller Verneuil (alevle ergitme) metodu ile 2050°C’lik
ergime sicakliginda, ortalama 5 mm/saat’lik biyutme oranin-
da, 40°C/saat sogutma oraninda 3,2 gr (16 karat) agirlikta (sa-
fir), 5 gr (25 karat) agirhkta (Al,O4-Al,TiO, kristali) elde edil-
miglerdir [17]. Cekirdek kristaller ise Nakazumi Crystal (Ja-
ponya)’dan alinmistir.

Tabakall kompozitden olusan ve kalinliklar belirtilen, zirh mal-
zemesinin Uretiminde soda-kire¢ diiz cam (% 99,9 safiyet, 1 mm tane
boyu), kuvars cami (% 99,9 safiyet, 1 mm tane boyu) ve safir (%
99,99 safiyet, 1.5 mm tane boyu) ya da Al,O;-Al, TiOs kristali (% 99,99
safiyet, 1,5 mm tane boyu) kullaniimistir. Sandvi¢ yapi vakum altindaki
otoklavda hazirlanmistir (ASC Econoclave 2 x 4, 300°C sicaklik, 10
dakika slre, 5 atm basinc altinda, Tubitak, Mam). Ara tabakalarin
yapistinimasinda PVB kullanilmis ve arka tabakalar igin yapiya po-
likarbonat ilave edilmistir (1 mm kalinlikta) Sertlik degerleri 0,1 kg
test kuvvetindeki Vickers (HVS-1000) metodu ile élgllimistir [18].
Balistige direnc testleri icin kiicik silah mermilerine karsi seramik,
diiz cam ve polimer malzemelerden zirh ve zirh sandvic yapilar ha-
zirlanmistir. Bu test penetrasyon derinligi icmede kullaniimis, élgtim
icin P-DOP VTUO 02/06 [8] tekniginden yararlaniimistir. Bununla bir-
likte balistige direnc testleri STANAG 4569 baz alinarak slrdi-
rllmastar.

3. SONUCLAR VE TARTISMA

Zirh malzemelerin sertlik degerleri Tablo 1’de gérilmektedir.
Zirh malzemeler icin en 6nemli 6zellik onlarin balistik direncidir. Ba-
listik test icin 7,62 mm kalibreli tungsten karbir (WC) cekirdekli ve

Figure 2. Schematic structure of ceramic armors against military

lass and glass cera-
and technological threats g g

mics are used. Layers
are adhered to each other by polymer films (PVB or PU).

2. EXPERIMENTAL WORK

Single crystals were obtained as 3.2 gr (16 karat) sapphire, 5 gr
(25 karat) (Al,O5-Al; TiO; crystal) using the Verneuil (flame melting)
method at a melting temperature of 2050°C at a growth rate of 5
mm/hour on the average at 40°C/hour cooling rate [17]. Core
crystals were acquired from Nakazumi Crystal (Japan).

In production of the armour material comprising a composite la-
yer, the thickness of which is specified, soda-lime flat glass (99.9 pu-
rity, 1 mm grain size), quartz glass (99.9 purity, 1 mm grain size) and
sapphire (99.99 % purity, 1.5 mm grain size) or AlOs-Al,TiOs
crystal (99.9 % purity, 1.5 mm grain size) were used. The sandwich
structure was prepared in an autoclave under vacuum (ASC Eco-
noclave 2 x 4, 300°C temperature, 10 minutes, under 5 atm pressu-
re, Tubitak, Mam). In binding of intermediate layers, PVB was used
and polycarbonate added to the structure for backings (1 mm thick).
Hardness was measured by Vickers (HVS-1000) method at 0.1 kg
test strength [18]. For tests on resistance to ballistics, armour and ar-
mour sandwich structures were prepared against light weapon bul-
lets out of ceramic, flat glass and polymer. This test was used for mea-
suring penetration depth and P-DOP VTUO 02/06 [8] technique was
used for measurement. In addition, ballistic resistance tests were pur-
sued based on STANAG 45609.

3. RESULTS AND DISCUSSION

The hardness figures of armour materials are given in Table 1.
The most important property of armour materials is ballistic resistance.
Hard steel core bullet of 7.62 mm caliber with tungsten carbide (CW)
core and 7.62 mm caliber hard steel core bullets were used for bal-
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yine 7,62 mm kalibreli sert celik ¢ekirdekli mermiler kullanilmistir
(Testler MKE Kirikkale fabrikasina yaptiriimis ve mermiler, Lapua
GmbH, Aimanya firmasindan temin edilmistir). Mermiler STANAG
4569 askeri standartlarinda yer
almaktadir.

Bunun yaninda tekli malze-
melerin ve sandvi¢ yapinin balis-
tik test sonugclari ise Tablo 2'de g6-
rilmektedir.

Malzeme/Material

Safir/Sapphire
Kuvars cami/Quarts glass
Diiz cam/Flat glass

Tablo 1. Zirh malzemelerin sertlik degerleri
Table 1. Hardness values of armour materials

ALO;-ALTiO; tek kristali/AL,O;-ALTiOs single crystal

listic tests (Tests were commissioned to MKE Kirkkale plant and bul-
lets were procured from Lapua GmbH, Germany). Bullets are to STA-
NAG 4569 military standards.

The ballistic test results for
single materials and sandwich
structures are given in Table 2.

From the ballistic test results,
;ﬁﬁﬁ it is observed that the best two re-

654 sults from single materials were
568

Sertlik, HV,1/Hardness, HV,1

Balistik test sonuclarinda tek- of sapphire and Al,O;-Al,TiOs
li malzemelerden en iyi iki : single crystal. Sapphire has

sonucun safir ve Al,O,;-
Al,TiOs tek kristaline ait ol-
dugu gorilmektedir. Safir
yuksek sertlige sabhiptir.
Al,Os-Al,TiOg'de safir gibi
yUksek sertlik degerlerine
sahiptir. Bununla beraber
Al,O5-Al,TiOs kristali dtektik
yapisindan dolay! safire gére
daha disuk sicakliklarda
elde edilebildiginden dolayi
daha ekonomiktir. Kalite olarak safir kullanilabilir. Ancak disiik mik-
tarda Al,Os-Al,TiO; balistik dzelliklere katki saglayabilir niteliktedir.
Dolayisiyla Tablo 2'deki her iki sandvi¢ yapida ele alindiginda 6zel-
liklerden (sertlik ve penetrasyon) fazla 6diin vermeden daha eko-
nomik bir zirh yapiminin elde edilebilirligi mamkandur. Malzemeler
tek baslarina ise sandvic yapillar ile karsilastinldiklarinda énemli de-
recede yiksek penetrasyon derinligine sahiptirler. Aslinda sandvi¢
yapilarla ayni kalinliktaki bir safir daha dusik penetrasyon deger-
leri verebilir. Ancak bu durumda yapi ekonomik degerini yitirir (yak-
lasik 4 mm x 8 mm x 50 mm boyutlarindaki kompozit plaka ayni bo-
yutlardaki 50 USD’lik (~75 TL) saf safir plakanin beste biri daha ucuz
olmaktadir).

Balistik test sonuclari ile baglantili olarak kullanilan sandvic ya-
pida mermi girim ihtimalinin, mermi siddeti ile iliskisi Sekil 3'de go6-
riimektedir. Lojistik regresyon egrisini belirlemek icin asagidaki mo-
del kullanilmustir;

Penetrasyon Olasiligi = 1/1+e-(B0+p1.siddet), Burada 0 ve B1
verilerden tahmin edilen katsayilardir. Dogrusal olmayan bir tepki
fonksiyonunu lineer yapmak icin kullanilan agirlikli en kiigik karel-
erile B0 ve B1 degerleri tahmin edilmektedir.

Malzeme
Material

Diiz cam/Flat glass 568
Kuvars cami/Quarts glass 654
1582
2059

ALO,-ALTiO; tek kristali/Quarts glass
Safir/Sapphire

Sandvig yap1 1* (polimer dahil)/
Sandwich structure 1* (including polymer)
Sandvig yap1 2** (polimer dahil)
Sandwich structure 2** (including polymer)

*Tek kristal olarak safirin kullanildig1 yaps,
“Tek kristal olarak ALO;-Al,TiOy'in kullanuldig1 yap:

Tablo 2. Tekli yapilarin ve sandvi¢ yapinin balistik test sonuglart
Table 2. Ballistic test results of single structures and sandwich structures

Sertlik (HV0.1)
Hardness (HV0.1)

high hardness. Al,Os-
Al TiOs too has a high hard-
ness value like sapphire.
However, since Al,Os-
Al, TiOs may be obtained at
temperatures lower than
sapphire due to its eutectic
structure, it is more econo-

mical. Sapphire may be
* Structure where sapphire is used as single crystal

tsed ’ used for quality. However, a
“*Structure where ALLO;-ALTiOj is used as single crystal i
small amount of Al,O;-Al, TiOs

may contribute to ballistic pro-
perties. Therefore, it is possible to obtain a more economical ar-
mour structure without much sacrifice from properties (hardness
and penetration) looking at both sandwich structures in Table 2.
On their own, materials have significantly high penetration depth
when compared to sandwich structures. In fact, a sapphire with the
same thickness as sandwich structures may give lower penetra-
tion values. However, the structure will cease to be economical in
this situation (A composite plate of approximately 4 mm x 8 mm
X 50 mm size costs one fifth of a 50 USD (~75 TL) pure sapphire
plate of the same size.

The relationship of the probability of bullet penetration to bul-
let intensity in the sandwich structure used in ballistic test results
is shown in Figure 3. The following model was used to determi-
ne the logistic regression curve;

Penetration Probability = 1/1+e-(B0+B 1.intensity), Here B0 and
B 1 are coefficients estimated from data. B0 and B 1 values are es-
timated using the weighted least squares method employed for mak-
ing a non-linear reaction function linear.

Penetrasyon Derinligi (mm)
Penetration depth (mm)

43.9
38.5
34.2
30.1
5.1

7.24

- B+ Dar arakle |-
€
Sekil 3. { i | Figure 3.
Sandvic yap1 ﬂ Relationship of
2'nin girim penetration probability
olasthgi-mermi E I of sandwich structure
siddeti iligkisi 44 ! 2-bullet intensity
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Saniyede 783-792 m/sn’lik (2570-2600 fit'sn) hizlarinda mer-
mi girim ihtimalinde ¢ok ylksek bir artis olabilecegi gértimektedir.
Mermi girim ihtimalinin bu kadar dar bir hiz araliginda seyretme-
si sandvi¢ yapinin zirh olarak kullanilabilecegini géstermektedir. Eger
zirha girim olasiliginin ani artisi bélgesinde mermi hizi ¢cok genis
bir aralikta seyretseydi zirhin bu mermiyi kesinlikle durduramaya-
cagi degerlendirilebilirdi. Ancak olasilik ile yapilabilen bu test so-
nucu bunun aksine olumlu bir sonu¢ vermis ve uygulamanin zirh
olarak ele alinabilecegini géstermistir.

4. SONUC

Tekli malzemelerden yalnizca Al,O5-Al, TiO, ve safir yeterli ba-
listik 6zelliklere sahiptirler. Ancak bu iki malzeme diger malze-
melerle kullanildiginda balistik test sonu¢ degerlerini daha avan-
tajli oranlara tasimaktadirlar. Ozellikle safir sandvigin, tungsten
karbir ve sert celik cekirdekli 7,62 mm kalibreli mermileri dur-

It is observed that there may occur a very high increase in the
probability of bullet penetration at velocities of 783-792 m/sec (2570-
2600 ft/second). That the probability of bullet penetration is in such
a narrow velocity range indicates that sandwich structure may be
used as armour. If bullet velocity was in a very broad range at the
zone where the armour penetration probability shows the sudden
increase, it could be considered that the armour would definitely
be unable to stop this bullet. However, the result of this test on pro-
bability has given a result to the contrary indicating that the app-
lication may be used as an armour.

4. RESULT

Only Al,Os-Al; TiO5 and sapphire have adequate ballistic pro-
perties out of single crystal materials. However, when used with
other materials, these two materials take the ballistic test result va-
lues to more advantageous levels. It was observed that especially

durmada c¢ok etkili oldugu gérilmustir.
Ergonomi, ekonomi, fiziksel ve kimya-
sal Ozellikler birlikte dustnaldiginde
sandvic yapi 2'nin zirh uygulamalari igin
6nemli bir malzeme olabilecegi gorul-
mektedir. Safirden elde edilen saydam
zirhlarin TSK’da heniiz ¢cok genis bir kul-
lanimi s6z konusu degildir. Kullanilan
malzemeler ise yurt disindan temin
edilmektedir. Bu malzemeler metalik
zirhlardan daha hafif, daha sert ve
daha mukavemetlidir. Ayrica bunlar
amorf degil kristal malzemelerdir. Ustelik
tek kristal olmalar ustlnluklerini hem
sinter seramik hem de metalik zirhlara
karsi artirmaktadir. Ancak bu zirhlarin
Uretilmesindeki en blyUk problem kisa
surede yeterli boyut ve agirliga erise-
memedir. Calismada test amacl disik
boyutlu Gretim yapan ve nispeten ucuz
bir metot olan Verneuil teknigi kullanil-
mistir. Endustriyel anlamda ise bu zirh-
lar basta HEM olmak (zere Bridgman,
Laser gibi yontemlerle Uretiimektedir.
Avrupa Birligi Glkeleri dahi su asamada
saydam zirh Uretimi icin boyut ve agir-
lik problemlerini ¢c6zebilecek teknoloji-
lerini tam anlami ile gelistirememigler-
dir ve Birlesik Devletlerdeki fiyatlarnin ise
cok yuksek olmasindan yakinmaktadir-
lar. 1900’10 yillardan beri bilinen kristal
buyutme teknolojilerini glinimuz tek-
nolojisine uyarlamak icin ¢ok ylksek
maliyetli bir alt yapi gerekmemektedir.
TSK envanterindeki bu ileri teknoloji
aranlerinin maliyetini distrmek Ulke
ekonomisine de biyik katki saglaya-
caktir. Bu isten kar etmek isteyen giri-
simcilerin alt yapi maliyetlerini analiz et-
mesi ve istihdam alani yaratmalar ge-
lecek icin kaciniimaz gérilmektedir.
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sapphire sandwich is very effective in stop-
ping 7.62 calibre bullets with tungsten carbi-
de and hard steel cores. Considering the eco-
nomical, physical and chemical properties col-
lectively, it is observed that the sandwich
structure 2 may be a very important materi-
al for armour applications. Presently, trans-
parent armors made of sapphire do not have
a widespread use by Turkish military forces.
Materials used are procured from abroad.
These materials are lighter, harder and stron-
ger than metallic armours. Furthermore, the-
se are crystal materials, not amorphous
ones. Furthermore, their being single crystal
armours increase their superiority over both
sinter ceramic and also metallic armours. Ho-
wever, the biggest problem in production of
such armours is the inability to reach ade-
quate size and weight in a short time. In the
study, the Verneuil technique, which is used
for low volume production for test purposes,
which is a relatively inexpensive method
was employed. Industrially, these armours are
produced by methods like Bridgman and La-
ser lead by HEM. Even European Union co-
untries have not yet been able to develop the-
ir technologies to solve size and weight
problems for transparent armour production
and are complaining that the prices in the Uni-
ted States are very high. A very high cost in-
frastructure is not needed to adapt the crystal
growth technologies which have been known
since 1900s to the present day technology.
Decreasing the cost of these advanced tech-
nology products in Turkish Military Forces in-
ventory will have a major contribution to the
economy of the country as well. It seems una-
voidable for the future that entrepreneurs wis-
hing to profit from this business analyze the
cost of infrastructure, creating areas of em-
ployment.
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Seramik fritinde hedef ihracat
Exports, the target in ceramic frif

Beyaz esyada kullanilan emaye frit Gretiminde, diinyanin ilk ¢
firmasindan biri olan Gizem Frit, bu alandaki basari ve Ustlnlugini
seramik sektérinde de gerceklestirmek icin gerekli teknik dona-
nim ve alt yapi ¢calismalarini 2008’de tamamlayip, arastirma-ge-
listirme ¢alismalarina blyik bir hizla basladi. Yaklasik iki yillik stre
icerisinde, kendi frit Gretimini gerceklestiren seramik firmalar da
dahil batiin seramik Ureticileri ile iletisime gecerek ¢alisma ve faa-
liyetlerde bulundu. Frit Gretimini sadece yerli seramik firmalarimiz
ile sinirlamayan Gizem Frit, bir taraftan yurt disi firmalar ile de ile-
tisime gecti. Gizem Frit'te hedef simdi ihracat. 2010 yilinda sera-
mik frit ihracatina baslayacak olan Gizem Frit, stratejisini bu he-
defe gore planliyor. Gizem Frit'in seramik frit Griin gami; hizli tek-
¢ift pisirim duvar karosu, yer karosu, siis-sofra esyasi ve stone ware
fritlerinden olusuyor. Ayrica Gizem Frit, sektérin endustri kismi-
na katkida bulunurken, sanat kismini da ihmal etmiyor. 2010 Tem-
muz’unda yapilacak “Gizem Frit 2010 yili Seramik Eserleri Yaris-
maslI”yla sosyal sorumluluklarini da yerine getiriyor. Yarismanin de-
taylarina ve sarthamesine www.gizemfrit.com adresinden ulasa-
bilirsiniz.

Gizem Frit, which is one of the world’s top three firms in pro-
duction of enamel frit used in white goods, completing its techni-
cal equipment and infrastructure work required for carrying its suc-
cess and superiority in this field onto the ceramic industry, star-
ted its research and development operations at great speed. The
firm performed operations and activities communicating with all ce-
ramic manufacturers including ceramic firms which manufacture
their own frit during the approximately two-year period. Gizem Frit,
which does not limit its frit production only to local ceramic firms,
also started contacting the firms abroad. Gizem Frit’s present tar-
get is exporting. Gizem Frit, which will start exporting ceramic frit
in 2010, is scheduling its strategy according to this objective. Gi-
zem Frit's ceramic frit product range comprises rapid single-do-
uble fired wall tiles, floor tiles, decorative tableware and stoneware
frits. Also, Gizem Frit does not disregard the art part while contri-
buting to the industrial segment of the industry. It fulfills its social
obligations by the “Gizem Frit Year 2010 Ceramic Works Com-
petition” to be held in July 2010. Details and specification of the
contest may be accessed from www.gizemfrit.com.
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YIBO Hijyen Projesi
devam ediyor

Eczacibasl Toplulugu markalarindan VitrA ve Artema, Yatili llk-
ogretim Bolge Okulu (YIBO) 6grencilerine cagdas, kaliteli ve sag-
likli yasam kosullari sunmak amaciyla gergeklestirdigi YIBO Hij-
yen Projesi kapsaminda, bir okulun daha tuvalet ve banyolarini
yeniledi. Adiyaman’in Kahta ilgesindeki Cumhuriyet YIBO’nun er-
kek ve kiz pansiyonlarindaki tuvalet ve banyo alanlari, el yikama
bélumleri, yemekhane ve toplanti salonlarinin tuvaletleri yenilen-
di. Ayrica, égrencilere, yeni banyolarin en hijyenik ve dogru se-
kilde kullanilmasi i¢in hijyen ve tuvalet egitimi verildi. VitrA, pro-
je kapsaminda Adiyaman’da bir ilke imza atarak, VitrA Seramik
Sanat Atolyesi’nin calismalarini okula tagidi. Istanbul’dan Kahta'ya
giden atélye sanatcilari, cocuklarla bir etkinlik diizenleyerek, on-
lan seramigin blydli dinyasiyla tanistirdi. Cagdas Yasami Des-
tekleme Dernegi’nin is birligiyle ylratilen proje kapsaminda, San-
liurfa Birecik YIBO, Sivas Ulas Cumhuriyet YIBO, Bilecik Pazar-
yeri YIBO, Mardin Dargecit Gazi YIBO ve Adiyaman Kahta Cum-
huriyet YIBO olmak lizere, bes okula 11 bin metre kare yer ve du-
var karosu désendi, 6 bin 500 parga triin monte edildi. Siniflarin
ve yatakhanelerin bulundugu binalardaki tuvaletlerin yani sira, kimi
okullarda hamam tarzindaki banyolar modern duslarla donatildl,
yemekhanelerdeki el yikama bélimleri yenilendi.

YIBO Hygiene
Project in progress

VitrA and Artema, Eczacibas! Group brands, renovated the
washrooms and bathrooms of yet another school under the YIBO
Hygiene Project implemented for offering contemporary high qua-
lity and hygienic living conditions to boarding primary education
regional school YIBO students. The washroom and bathroom are-
as, lavatories and washrooms of cafeterias and meeting halls of
male and female dormitories of Cumhuriyet YIBO in the Kahta
district of Adlyaman were renovated. Also, hygiene and toilet ins-
truction was provided to students for use of new bathrooms in the
most hygienic and proper ways. VitrA, undersigning a first under
the project in Adiyaman, carried the work of VitrA Seramik Art Stu-
dio to the school. Workshop artists travelling to Kahta from Is-
tanbul, holding an event with children, introduced them to the ma-
gical world of ceramics. Under the project conducted with colla-
boration of Association for Supporting Contemporary Life, ele-
ven thousand square meters of floor and wall tiles were laid and
6,500 pieces of products were installed in five schools; Sanhur-
fa Birecik YIBO, Sivas Ulas Cumhuriyet YIBO, Bilecik Pazarye-
ri YIBO, Mardin Dargecit Gazi YIBO and Adiyaman Kahta Cum-
huriyet YIBO. In addition to the washrooms in buildings accom-
modating classrooms and dormitories, in some schools, old ha-
mam type bathrooms were equipped with modern showers and
lavatories in cafeterias were renovated.
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Uluslararast YAPT Puar Istanbul
33.kez kapilarini agtyor..

Yapi-Endustri Merkezi'nin 5- 9 Mayis 2010 tarihlerinde bu yil
33.’slinl gerceklestireceqi, Turk yapi sektoriinlin ve bélgenin en bu-
yuk yapi bulusmasi olan Uluslararasi Yapi Fuar Istanbul, bu yil pek
cok yenilik ve sektore ticari fayda saglayacak etkinlige sahne oluyor.
Uluslararasi YAPI Fuarlar’nda yilin ilk etkinligi olan Istanbul Fuari, 60
bin metrekare alanda, tretim alanlarina gére gruplanmis 10 ayn sa-
lon ve aclk alanda, yaklasik 850 katilimci firma ve 110 bin profesyo-
nel ziyaretciyi agirlayamyi hedefliyor. 33 yildir Turk yapi sektorindin
uluslararasi gelisimine katkida bulunan, yerli yabanci yapi profesyo-
nellerinin blytk ilgi gosterdigi Yapi Fuarn Istanbul, 2009'da 11 dilke-
den 100’0 Gzerinde kurum ve kurulus temsilcisini agirladi. Fuan ge-
cen yil yerli yabanci toplam 101 bin 41 kisi ziyaret etti. Yapi Fuari Is-
tanbul 2010 ve Yapi Fuari Is Gelistirme Platformu hakkinda detayli
bilgi icin: www.yemfuar.com adresini ziyaret edebilirsiniz.

International Building Trade Fair
TURKEYBUILD opens its gates for
the 33rd time in Istanbul...

The international Building Fair Turkeybuild Istanbul, the 33rd one
of which will be held by Building Industry Center May 5-9, 2010, as
the largest building meeting of the Turkish building industry and the
region, will showcase numerous innovations and events which will be-
nefit the industry commercially this year. Istanbul Trade Fair, which
is the first international building trade fair of the year, aims to host app-
roximately 850 patrticipating firms and 110,000 professional visitors
in 10 separate halls and outdoor areas grouped according to fields
of production. Building Fair Istanbul, which has contributed to the in-
ternational development of the Turkish building industry over 33 ye-
ars, drawing great interest from local and foreign building professio-
nals, hosted representatives of more than 100 organizations and en-
tities from 11 countries in 2009. The trade fair was visited by 101,041
local and foreign visitors last year. For detailed information on Tur-
keybuild Istanbul 2010 and Building Trade Fair Business Develop-
ment Platform, please visit: www.yemfuar.com.

Gelecegin tasarimcilars
ddillerini alds

“Tasarnim veya Kriz” ana temasiyla ITU Endistri Uriinleri Tasar-
mi BolimU tarafindan dérdiinciist diizenlenen Ulusal Tasarim Kon-
gresi, 8-9 Ekim 2009 tarihleri arasinda degisimin iki farkli y(izina in-
celemek ve tartismak Uizere ITU Taskisla KampUsi’nde gergekles-
tirildi. Kongrenin gelecegin tasarmcilar igin bir baska anlaml tarafi
daha var. Uygulamal projelerini Profilo Dayanikli Ev Aletleri sponsoriugu
ve destegiyle hayata gegiren ITU Endiistriyel Tasanm égrencileri ara-
sindan en iyi tasarimi yapan (¢ grup, kongrenin agilis toplantisinda-
ki térenle 6dullerini aldi. Yapilan degerlendirmede Ezgi Sabir, Pelin
Kazak ve Siimeyra Betll Tayfurdan olusan grubun projesi birinci, Tuba
Erol, Sinem Halli ve Busra Torgay’dan olusan grubun projesi ikinci,
Duygu Barutcu, Seyran Geyik ve N. llknur Seving'ten olusan grubun
projesi de Uclncu olarak belirlendi.

Designers of the fufure
get their awards

The National Design Convention, the fourth one of which was or-
ganized by ITU Industrial Product Design Department with the main
theme “Design or Crisis”, was held at ITU Taskisla Campus to exa-
mine and debate two different faces of change, October 8-9-2009.
The Convention had yet another meaningful side for the designers
of the future.
Three groups
making  the
best design
among ITU In-
dustrial Design
Students which
launched their
applied projects
under the spon-
sorship and
support of Pro- [
filo Durable Household Appliances received their awards in a cere-
mony at the opening meeting of the convention. In the evaluation; the
project of the group comprising Ezgi Sabir, Pelin Kazak and Stimeyra
Bettil Tayfur was first; the project of the group comprising Tuba Erol,
Sinem Hall and Blisra Tolgay was second; and the project of the gro-
up of Duygu Barutgu, Seyran Geyik and N. llknur Seving received the
third prize.
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Kale Grpu U1k Isim
Okullarda Degisim”
projesi ile Erzurum'da

Kale Group In Erzurum
With The "My First Job Is
The Change in Schools”

Kale Grubu “llk Isim Okullarda Degisim” projesinin Erzu-
rum’da gerceklestirilen téreninde Tekederesi, Konakli, Kiimbet,
Tasligliney ve Tepekdy ilkdgretim okullarinin yenilenen tuvaletleri
hizmete acildi. 12 Kasim 2009’da, Erzurum Palanddken Kay-
makami Senol Esmer, Il Milli Egitim Muduri Fevzi Budak, lice
Milli Egitim Mudiirt Ali Ozer ve KSV Genel Miduri Biilent Ocal’in
katilimiyla gerceklesen térende, Seramik Yer ve Duvar Karosu
Kaplamaciligi Kursu’'nu basari ile bitiren otuz alti kursiyere ser-
tifikalar verildi. KSV’nin Turkiye’nin dért bir yaninda yaptigi “Se-
ramik Yer ve Duvar Karosu Kaplamaciligi Meslek Kurslari’nda
yeni yetisen seramik ustalari ilk islerinde kdylerdeki ilkokullarin
tuvaletlerini yeniliyor. Egitimin bircok alaninda faaliyet gésteren
KSV, bu projede verdigi meslek kurslari ile issiz genclere daha
iyi bir gelecek, kdy okullarinin tuvaletlerini yenileyerek ilkokul 63-
rencilerine daha saglikl bir egitim imkani saglyor. 2009 yilin-
da Kayseri, Denizli, Isparta ve Erzurum olmak izere dort hedef
bélge ile baslatilan projeye 2015’e kadar 2 milyon 500 bin TL
kaynak aktariimasi, bin 250 issiz gencin meslek sahibi olmasi
ve elli kdy okulunun da tuvaletlerinin yenilenmesi hedefleniyor.

Kale Grubu bayi ve sirket calisanlarinin katimiyla hayat bu-
lan bir baska proje ise “Giderken Sizden de Bir Seyler Tasiyalim
Istedik.” Kale Grubu galisanlari projeye kitap, oyuncak, kirta-
siye malzemesi, giysi ve ayakkabi gibi yardimlarla destek ve-
riyor. Bugline kadar yenilenen sekiz kdy okulundaki 428 ihtiyac
sahibi 6grenciye giysi, kitap, oyuncak yardimi yapilan bu proje
ile 2015 yilina kadar 2 bin 500 6grenciye ulasmak hedefleniyor.

SERAMIK

With the ceremony of Kale Group's "My First Job is the Change in
Schools" Project held in Erzurum, the renovated washrooms of Te-
kederesi, Konakli, Kiimbet, Tasligtiney and Tepekdy Primary Educa-
tion Schools were opened to service. At the ceremony held with par-
ticipation of Erzurum Palandéken District Governor Senol Esmer, Pro-
vincial National Education Director Fevzi Budak, District National Edu-
cation Director Ali Ozer and KSV General Manager Blilent Ocal on No-
vember 12, 2009, certificates were handed out to thirty-six course at-
tendees who completed the Ceramic Floor and Wall Tile Laying Co-
urse. The ceramic craftsmen, who graduate from the “Ceramic Floor
and Wall Tile Laying Vocational Courses” held by KSV all over Turkey,
renovate the washrooms of elementary schools in villages as their first
jobs. KSV, engaged in many areas of education with the vocational co-
urses it offers under this project, provides a better future for unemployed
youth and by renovating the washrooms of village schools, a healthi-
er education opportunity to primary school students. The target is trans-
fer of TL 2,500,000 funds until 2015 to the project initiated with four tar-
get regions as Kayseri, Denizli, Isparta and Erzurum in 2009, em-
ployment of 1,250 unemployed youth and renovating washrooms of
fifty village schools. Another project launched with participation of Kale
Group dealer and company employees is “We Wanted to Take Some
Things from You, Too, as We Leave”. Kale Group employees support
the project by donations like books, toys, stationery, outfits and sho-
es. The target of this project, under which oultfits, books and toys were
provided to 428 needy students in the eight village schools renova-
ted so far, is to reach 2 500 students until 2015.
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Mobilya uyumlu =
seramik lavabonlln,
lideri o

UNICERA'ya Exclusive ve Orion adli iki yeni
serisiyle katilan ve toplamda 35 mobilya

Kurulus hedefi sadece mobilya uyumlu seramik lavabo ima-
lati olan Sanovit, bugiin ayda 20 bin adetlik tretim kapasitesiy-
le alaninda lider bir firma oldugunu gésteriyor. Uretim konusu sa-

uyumlu seramik lavaboyu mU§ter|sm|n 1.-l:f__éie'_d'é’banyo mobilyasi uyumlu seramik lavabo imalati olan Sanovit,

begenisine sunan Sanovit, 2009’un ilk
aylarinda seri olarak tretime aldigi Zenon
serisiyle, 's'e'kﬁ'ir_e. eni bir soluk getiren
konsollu lavabo tas Ini kazandird.

Sanovit Yonetim
Kurulu Bagkani/
Charirman

of the Board
Biilent Ayva

sektore cizgileriyle, Grun cesitliligiyle, kapasitesi ile kisa zaman-
da yeni bir ivme katarak pazarda aranan, takip edilen bir marka
haline geldi. UNICERA’ya Exclusive ve Orion adli iki yeni seri-
siyle katilan ve toplamda 35 mobilya uyumlu seramik lavaboyu
mUsterisinin begenisine sunan Sanovit, 2009'un ilk aylarinda seri
olarak Uretime aldigi Zenon serisiyle, sektdre yeni bir soluk ge-
tiren konsollu lavabo tasarimini kazandirdi. Ihracatta yiizde
28’lik bir hedefle Gretimine devam eden firmanin Grlnleri Rusya
basta olmak lGizere Ukrayna, Turki Cumhuriyetleri ve Balkan Ul-
kelerinde tlketicilerle bulusuyor.

Leader of
furniture compatible
ceramic basin

Sanovit, participating in UNICERA with its
two new lines; Exclusive and Orion, offering
35 furniture-matching ceramic basins to the
consumer in total, introduced the console
basin design to the industry as a breath of
fresh air with the Zenon line it started to mass
produce in the first months of 2009.

Sanovit, the foundation target of which is solely manufactu-
ring furniture compatible ceramic basins, demonstrates that it is
a leader firm in its industry with a production capacity of 20,000
pieces a month. Sanovit, whose line of business is just produc-
tion of bathroom furniture compatible ceramic basins, became a
brand sought and followed in the market, as it brought a new
momentum in a short time to the industry, thanks to its lines,
product diversity and capacity. Sanovit, participating in UNICE-
RA with its two new lines; Exclusive and Orion, offering 35 fur-
niture-matching ceramic basins to the consumer in ftotal,
introduced the console basin design to the industry as a breath
of fresh air with the Zenon line it started to mass produce in the
first months of 2009. The wares of the firm continuing producti-
on with a target of 28 percent in exports are offered to the con-
sumers in many countries lead by Russia including Ukraine,
Turkic Republics and Balkan countries.
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Marka ve ambalaj iliskisi

Kale Tasarim Merkezi'nin (KTM), tasarimin farkli dallarinda egi-
tim géren Universite 6grencileri ile profesyonelleri bir araya getir-
meyi hedefledigi KTM209 Bulusmalar’nin dérdiinclsl Orhan Irmak

Tasarim ile birlikte hayata gegirildi.
4 Aralk 2009 tarihinde KTM’de
gerceklesen atdlye calismasinda,
yakin zamanda Linens Arzu Kaprol
Home Line i¢in tasarladigi ambalaj
tasarimiyla Pentawards 6dulu ka-
zanan Orhan Irmak Tasarm ile
marka ve ambalaj tasarm iliskisi
Uzerine sasirtici bir inceleme ya-
sandi. Marka ve Urinlerin kabuk de-
Qistirerek sekillendigi atélye calis-
masina katilan otuz égrenci, am-
balajin marka algisina olan katkisi
ve gelisimi Gzerine yodunlasirken,

interaktif bir tasanm siireci yasadi. Ogrencilerin ambalaj tasarim-
larini begendikleri sipermarket Urlinlerini farkli eslesmelerle yeni-
den yorumladiklar atélye sonucunda, katilimcilara KTM209 Kati-

Iim Sertifikalari verildi.

Brand and packing relationship

The fourth one of the KTM209 Meetings by which Kale Design
Center (KTM) aims to bring together university students trained in dif-
ferent branches of design and professionals was held in conjuncti-

on with Orhan Irmak Design. At the
workshop held at KTM on Decem-
ber 4, 2009, an intriguing analysis
was done on brand and packaging
design relationship with Orhan Irmak
Design which won the Pentawards
prize with its packing design for Li-
nens Arzu Kaprol Home Line re-
cently. Thirty students participating
in the workshop where brands and
products were shaped changing
shells, concentrated on the contri-
bution of packing on the brand
conception and development and in-

teractive design process took place. At the end of the workshop whe-
re student reinterpreted the supermarket products, the packing de-
signs of which they liked through different match-ups, participants were

handed out KTM209 Participation Certificates.

St u.f\l\\i_x
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Kale Seramik Grup Bagkan
Hasan Sazci

Kale Seramik Group Vice-President

‘Is tasarmla baglyor”

“Work starts with design”

Dumlupinar Universitesi (DPU) Miihendislik Fakiiltesi Seramik
Muhendisligi Bolumi Baskani Prof. Dr. iskender Isik'in daveti tize-
rine DPU Muhendislik Fakiiltesi Konferans Salonu’nda “End(istriyel
Tasanmin Yeri ve Onemi” konulu bir seminer veren Kale Seramik
Grubu Baskan Yardimcisi Hasan Sazci, “Yasadigimiz her seyde
tasanm var” dedi. Her seyin bilimsel yéninden baska bir de es-
tetik yonu oldugunu kaydeden Sazci, “Fonksiyonlugu kadar isin es-
tetigi de 6nemli. Bizi ilk ceken de o. Dolayisiyla teknik kadar es-
tetigin de ilk iletisim agisindan ne kadar énemli oldugunu vurgu-
lamak istiyorum” diye konustu. “Hepimiz yaratiimis kisi olarak ta-
sarlanmisiz. Hepimiz bir tasarim GrGinlytz ayni zamanda” diye ko-
nusmasini stirdiiren Sazci sunlan séyledi: “Ister teknik, ister estetik,
ister ekonomik ne yénden alinirsa alinsin hepimizin birlestigi nok-
ta o isin tasarimindan basliyor. Tasarim bir kurgudur. Endustriyel
tasarimin kendine has kurallarini koymazsak o endistriyel tasa-
rim olmaz. Endustriyel tasarimin en énemli unsuru bir tane yap-
mayacaksiniz, cok treteceksiniz. iki tane de cok tanedir. Urettiginiz
birbirinin ayni olacak, birbirinden farkli olmayacak. iste en énem-
li unsur endustriyel tasarimda budur.”

Freedom'a ikinci kez
‘Good Design” odiili

VitrA’nin Gnlii tasarimer Ross Lovegrove’un imzasini taslyan son
koleksiyonu Freedom, diinyanin en eski ve saygin tasarim yarisma-
larindan “Good Design” kapsaminda ikinci kez édle layik gérald.
Freedom, 2006 yilinda 6dul alan Istanbul Koleksiyonu gibi, “Banyo
ve Aksesuar’ kategorisinde diinyanin en iyi
tasanmlanndan biri olarak secildi. 21. yiz-
yilin tasarim dehalar arasinda gosterilen
Lovegrove’un Freedom koleksiyonu, ban- r
yolar hakkindaki alisilagelmis yaklasimla- .
rin aksine, tim formlara 6zgrlik katiyor.
Dogadan esinlenen tasarimlariyla banyo-
yu yeniden yorumlayarak, gunlik hayatin
kaosundan kacip siginilabilecek bir vaha-
ya dénusturayor. Banyo mekéninda intiyac
duyulan tim drdnleri bir arada sunan
Freedom, 2010 Mayis ayinda Milano’da gerceklestirilecek uluslararasi
EDIDA &diilleri icin de Tirkiye’den aday gésterildi. “Good Design” ta-
sanm yarismasl, The Chicago Athenaeum Museum tarafindan,
1950 yilindan bu yana dizenleniyor. Yarismaya katilan Uriin ve gra-
fik tasarimlar, sektdre kazandirdidi yenilikler, tasarim ruhu, islevsel-
lik, estetik, teknik 6zellikler ve tlketiciye sagladigi yarar gibi kriterle-
re gére 6dullendiriliyor.

—

_—
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Upon an invitation by Prof. Dr. Iskender Isik, Head of Dumlupi-
nar University (DPU) Engineering Faculty Ceramic Engineering De-
partment, Kaleseramik Group Vice-President Hasan Sazci gave a se-
minar titled “The Place and Significance of Industrial Design” at DPU
Engineering Faculty Conference Hall and said; "Design is in everyt-
hing we experience”. Noting that everything has an aesthetic side in
addition to its scientific aspect, Sazci said; “The aesthetics of the work
is as important as its functionality. This is the first thing that attracts
us. Therefore, | want to stress how important aesthetics is in terms
of first communication, just as technique”. Sazci, who continued sta-
ting; “We have all been designed as created individuals. At the same
time, we all are products of design. Sazci added; “Technical or aest-
hetic or economic, whatever perspective you may use, the point we
all come together at starts from the design of that work. Design is a
scenario. If we do not impose the dedicated rules for industrial de-
sign, then it will not be industrial design. The most important element
of industrial design is you will not build just one, you will make many
of them. Two is many too. What you produce will be the same as each
other, will not differ from each other.”

A second “Good Design”
award fo Freedom

VitrA’s recent collection Freedom, bearing the signature of famed
designer Loss Lovegrove, was found worthy for the second time of
a prize on the occasion of “Good Design”, one of the world’s oldest
and most respectable design contests . Like in the Istanbul Collec-

| tion which received the award in 2006, Freedom

was selected as one of the best designs of the
world in the bathroom and accessories category.
The Freedom collection of Lovegrove, cited
among the design geniuses of 21st Century, adds
freedom to all forms in contrast to the traditional
approaches on bathrooms. Re-interpreting the
bathroom again with designs inspired by nature,
it transforms them into an oasis one can take re-
fuge in, escaping from the chaos of day-to-day life.
Offering all products needed in the bathroom spa-
ce together, Freedom was nominated from Turkey for the international
EDIDA awards to be held in Milan in May 2010 too. The “Good De-
sign” design contest has been held since 1950 by the The Chicago
Athenaeum Museum. Products and graphic designs participating in
the contest are evaluated based on innovations introduced to the in-
dustry, spirit of design, functionality, aesthetics, technical properties
and benefits afforded to the consumer.
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Mekanlarda
80 lerin 1siltist

Villeroy&Boch, 6zel teknolojisi sayesinde yuksek parlaklikta yu-
zeyler sunan Moonlight Glow serisi ile hem klasik hem de modern
mekéanlarda gérkemli banyolar yaratiyor. YUksek parlakliktaki
renkleri ile Moonlight Glow, 1980’lerin dekorasyon anlayisini ye-
niden yorumluyor. 80’lerin bu postmodern tarzini cagdas bir ba-
kis acisl ile yeniden yorumlayan Villeroy&Boch, Moonlight Glow ile
gucli renklerde ve ayna parlakliginda yuzeyler yaratiyor. Moon-
light duvar karolari, 30x90 cm ve 15x90 cm trend boyutlari ile kom-
ple ve kesintisiz renklerde ylzeyler yaratan gugli bir seri olustu-
ruyor. Kirmizi ve antrasit renk secenekleri ise serinin parlak ylizey
6zelligini doruga cikariyor. Parlak beyaz karolarla birlikte klasik bir
g6rinlim yaratan kirmizi, tek renk olarak kullanildiginda da cap-
canli ve etkileyici modern mekanlar yaratiyor. Rektifiyeli olarak Ure-
tilen Moonlight'in ceramicplus ¢zelligi sayesinde parlak ylzeyi ko-
laylikla temizlenebiliyor. Villeroy&Boch’un Metropolitan koleksi-
yonunda yer alan Moonlight Glow duvar karolari, BiancoNero se-
risinin sik ve blyuk formattaki yer karolari ile beraber mikemmel
bir uyum sagliyor. Alisiimisin disinda blyUklikte, 30x90 formatinda
beyaz ve krem renk alternatifleri gibi farkli mekénlara sik alterna-
tifler sunan Moonlight, yatay, dikey kombinasyonlarinin disinda, fark-
I mimariler icin kesik dekorasyonla uyumluluk gésteren yaratici ¢o-
zUmlere imzasini atiyor.

Glitter of the
80s in spaces

Villeroy&Boch creates lavish bathrooms in both classical and
also modern spaces with the Moonlight Glow series which offers
surfaces with high brightness, thanks to its special technology. With
colors of high brightness, Moonlight Glow reinterprets the deco-
rative concept of the 80s. Reinterpreting this post-modern style of
the 80s with a contemporary perspective, Villeroy&Boch creates
surfaces with strong colors with the shine of mirrors, with Moon-
light Glow. The Moonlight wall tiles form a powerful series crea-
ting surfaces in complete and continuous colors in formats 30x90
cm and 15x90 cm. The red and anthracite color options bring the
glossy surface feature of the series to a peak. The red which gi-
ves a classical look in conjunction with shiny white tiles creates vi-
vid and impressive modern spaces when used alone as well. The
shiny surface of Moonlight created in rectified form may be clea-
ned easily, thanks to its ceramicplus feature. The Monlight Glow
wall tiles, which are part of Villeroy&Boch’s metropolitan collecti-
on, afford perfect harmony with the elegant and large sized floor
tiles of the BiancaNero series. Moonlight, which offers elegant al-
ternatives for different spaces with white and cream color choices
in 30x90 format in sizes out of the ordinary, undersigns creative
solutions in harmony with dashed decorations for different archi-
tectures in addition to horizontal and vertical combinations.

SERAMIK
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Japon riizgar esecek

VitrA Karo, “Tirkiye 2010 Japon Yil’na 6zel karo serisi Sakura’yi
tuketicinin begenisine sundu. Uzak Dogu'nun arindirici atmosferinden
esinlenen kiraz cicekli desenleriyle banyolarda Japon riizgarlan es-
tiren seri, yasam alanlarinda ferahlatici bir etki yaratiyor. Seride yer
alan 20x50 cm boyutunda cam karolar, evlerde doért mevsim bahar
tazeligi yasatiyor. 10x50 cm ve 20x50 cm boyutlarinda, beyaz, moka,
antrasit ve krem renkli karolarla kombinlenen seri, zeminde Yuca se-
risi 45x45 cm yer karolanyla birlikte kullanilabiliyor.

Japanese wind to blow

VitrA Karo offered its tile series Sakura for “Turkey 2010 Ja-
panese Year” to the consumers. The series, bringing in Japa-
nese winds to bathrooms with its cherry flower patterns ins-
pired by the purifying atmosphere of the Far East, creates a re-
laxing effect in living spaces. The glass tiles of 20x50 cm of the

series bring to life the freshness of spring at homes for all four
seasons. The series which may be combined with 10x50 cm
and 20x50 cm white, mocha, anthracite and cream colored ti-
les may be used with 45x45 cm floor tiles of the Yuca series
on floors.

Kir, pas, curtme ve
lekelenmeye son!

Yenilikci Grinleriyle hayati kolaylastiran 3MTM’in endUstriyel
alandaki uzmanlik ve birikimiyle piyasaya sundugu Kir Tutmayan
Yizey Kaplamasi; kir, pas, ¢curime, bakteri olusumu ve lekelen-
meye son veriyor. I¢ ve dis cephe camlarina, seramik ve karo yu-
zeylere uygulanabilen kaplama, dusa kabin, hastane ve otel tu-
valetleri gibi zor ylizeylerde de etkili sonuc sagliyor. Hidrofobik 6zel-
ligiyle su tutmayan, yuzeyin purtzlerini doldurarak bakteri olusu-
munu engelleyen kaplama, uygulandigi ylizeye saglamlik ve da-
yanikllik katiyor, kullanim émrinid uzatiyor. PUtarli ve emici ol-
mayan, parlak camimsi ylizeylere de guvenle uygulanabilen Kir Tut-
mayan YUzey Kaplamasi, temizlik ve bakim masraflarini azaltmaya
yardimci oluyor.

An end fo dirt, rust,
rotting and staining

Dirt free surface coating, offered by SMTM which facilitates life
with its innovative products, thanks to its expertise and accumu-
lation in industrial field, brings an end to dirt, rust, rotting, forma-
tion of bacteria and staining. The coating which may be applied
to interior and exterior glazing, ceramic and tile surfaces, produ-
ces effective results on tough surfaces like shower cabins, hos-
pital and hotel toilets. The coating, which does not hold water,
thanks to its hydrophobic feature, preventing formation of bacte-
ria by filling the rough spots on the surface, adds robustness and
endurance to the applied surface, prolonging its life. The dirt free
surface coating, which may safely be applied to smooth and non-
absorbent glossy, glass-like surfaces too, helps bringing down clea-
ning and maintenance costs.
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Her zevke hitap
eden tasarimlar

Birbirinden farkli tasarm koleksiyonlari ile yasam alanlarini ren-
klendiren Kutahya Seramik, Canvas, llusion, Magmatech ve Mic-
romosaic ile fark yaratmaya devam ediyor. Pastel tonlarinin agirlikta
oldugu, tekstil dokusunu zarif sekilde yansitan Canvas, bej, antra-
sit, kahve olmak Uzere (¢ farkl fon alternatifi sunarken, gicek mo-
tifli 33x66 cm ebadindaki dekor ve 16,5x66 cm ebadindaki bordr
alternatifleri ile kullanildigi yerlerde enerjik ve heyecan verici bir ba-
har havasi estiriyor. Sikliktan 6diin vermeyenlerin vazgecilmezi ha-
line gelecek, parlaklik ve isiltisi ile yer yer dagiimis su efekti hissi ve-
ren lllusion, kullanildigi yasam alanlarina miicevher tadinda farkli bir
hava katiyor. Dayaniklii@i ile dikkat ceken serinin metal, kirmizi, si-
yah, beyaz olmak Uzere dort farkli renk secenegdi ve her renge 6zel
olarak Uretilen dekor alternatifleri bulunuyor. Yaratici yasam alan-
larinizda tas dokusu hissi vermenizi saglayacak Magmatech, gri do-
gal tas efektli dokusu, altin ve platin dekorlari ile i¢ ve dis mekan-
lara estetik bir gériintu katiyor. 66x33 cm ebatta hazirlanmis dogal
tas efektine sahip fon ve dekorlar, dogal gérinim, kaymaz ylizey
Ozelligi ile stil sahibi alanlar yaratmaniza imkén sagliyor. Retro tar-
zinda Uretilen son trend Urdnlerinden biri olan Micromosaic, 50x50
cm ebatta siyah, beyaz renk alternatifleri ile rektifiyeli ve rektifiye-
siz olarak uretiliyor. Pétikare seklinde pariltili ylizey striiktlri ile sa-
sirtici ve bllyuleyici ylzeyler yaratiyor.
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Kiitahya Seramik, covering living spaces with design collections
all different from another, continues to make a difference with Can-
vas, llusion, Magmatech and Micromosaic. Canvas, which reflects tex-
tile texture elegantly, predominated by pastel shades, offers three dif-
ferent background alternatives in beige, anthracite and brown, brin-
ging in an atmosphere of spring, energetic and exciting, in places of
use with floral motif 33x66 cm decorative and 16,5x66 cm border tile
choices. lllusion, which will become indispensable for those who do
not compromise elegance, giving the impression of water dispersed
in places with its shine and glitter, contributes a different atmosphe-
re to living spaces in the taste of a gem. The series, which draws at-
tention with its endurance, has four different color choices as metal,
red, black and white and decorative options produced specially for
each color. Magmatech, which will allow you to give the sense of sto-
ne in your creative living spaces, adds and aesthetic look to interior
and exteriors with its gray natural stone effect texture, and golden and
platinum decorations. Backgrounds and decorative tiles with natural
stone effect which come in size 66x33 cm allow you to create stylish
areas with their natural looks and non-slip surfaces. One of the la-
test trend products manufactured in retro style, Micromosaic, is pro-
duced either as rectified or non-rectified in 50x50 cm black and whi-
te color choices. Micromosaic creates awesome and enchanting sur-
faces with its checkered glittering surface structure.

Micromosaic

Banyolarda yumusak hatlar

Vitrifiye seramik sektord firmalarindan ECE, yeni serisi Snow
ile banyolar renklendiriyor. Ebat ve formlarnina gére bes farkl ce-
sit lavabo, (¢ farkli ¢esit klozet ve iki cesit bideden olusan, on par-
call Snow serisinde yumusak hatlar 6n plana ¢ikiyor. Snow seri-
sindeki tim klozet alternatifleri, az su tiiketen yeni nesil modeller-
den olusuyor. Tasarruflu klozetler 4 litre ile kati, 2,5 litre ile sivi te-
mizlik yaparak hem cevreye hem de aile butcesine katkida bulu-
nuyor. Snow serisinin standart renkleri arasinda beyaz, ugcuk mavi
ve pembe, Ege yesili, pergamon ve Manhattan grisi bulunuyor. Snow
serisi 0zellikle Bati Avrupa’dan gelen misteri talepleri dikkate ali-
narak tasarlanmis. Seri zaman icinde yeni Uriinlerle cesitlenecek.

Soft lines at bathrooms

Vitreous ware industry firm ECE adds color to bathrooms with
its new series, Snow. Soft lines are prominent in the ten piece Snow
series comprising five different types of basins, three different types
of toilets bowls and two types of bidets, depending on size and form.
All toilet bow! choices in the Snow series are new generation mo-
dels which consume little water. These saver bowls contribute both
to the environment and also to family budget by achieving solid clea-
ning with four liters and liquid cleaning with 2.5 liters. Among the
standard colors of the Snow series are white, light blue and pink,
Aegean green, pergamon and Manhattan gray. The Snow series
has been designed with specific aftention to customer demands es-
pecially from Western Europe. The series will be diversified with
new products in time.
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Suyun yeni diinyasinda akiler ¢ozimler

Havuzlar icin en hijyenik malzeme olan gercek porselen Urlinlerden
olusan, su emme orani sifira yakin, donmaya ve havuz kimyasalla-
rna asir dayanikh Kalebodur Havuz Seramikleri, havuz kenar de-
taylarinda olusan, uygulama kaynakli ebat sorunlarina karsilik, diin-
yada ilk kez “esnek ebat profilli tutamaklar’la ¢6ziim 6nerileri sunu-
yor. Havuz kenarlarinda kullanilmak tzere, Gstten tasmali ve ylzey-
den emisli sistemlere uygun olarak Uretilen Rainbow Sistem Serile-
ri ile moduler ebatlarda, alternatif renklerde, fonksiyonel ve estetik ¢co-
zUmler sunuluyor. Havuz kenar 6zel pargalan arasinda; havuz tuta-
mak ve kése donls parcalar, tirtill yer karolari, pahli merdiven kay-
mazi ve kdse donls parcalar ile yagmur kanallari yer aliyor. Havuz
ici zemin ve duvar karolan; porselen 6zellikli, mat, parlak ve antislip
ylizeylerde, Color Fusion serisi ile degrade gérinim yaratan havuz
ici karolar, plastik fileli olarak sunuluyor. 2.5x2.5 cm, 5x5 cm, 10x10
cm, 10x20 cm, 12x24.5 cm ebatli karolar ile 3x3 cm, 3x20 cm, 3x24.5
cm kdse donus ve birlestirme parcalar iscilik ve uygulamalarda bi-
yUk kolaylik sagliyor. Havuz cevresi icin ileri teknoloji Griind alterna-
tif seriler ile 6zenle tasarlanan yer karolar yapilara estetik kazandi-
ryor. Kaymayi énleyen yizeylerle kullanicilar icin fonksiyonel ve mo-
dern ¢dzUmler yaratan Havuz Kenan Karolari; 20x20 cm ve 30x30
cm antislip porselen seramikler, 24x24 cm, 24x36.5 cm, 33x33 cm
Klinker yer karolar ile 30x30 cm, 30x60 cm, 60x60 cm, 60x120 cm
Kalestone serisi karolardan olusuyor.

Intelligent solutions in water’s new world

Kalebodur Pool Ceramic Ware comprising the authentic por-
celain ware, the most hygienic pool material, with close to zero wa-
ter absorption, extremely resistant to freezing and pool chemicals,
offer solutions for the first time in the world against application ba-
sed size problems by “flexible size profile handles”. Functional and
aesthetic solutions in modular sizes and alternative colors are of-
fered with Rainbow System Series produced to be used at pool
sides with top overlap and surface suction systems. Among spe-
cial pool side pieces are pool handle and corner pieces, grooved
floor tiles, finished non-slip stairs and corner turns and rain canals.
In-pool floor and wall tiles; In-pool tiles come with porcelain fea-
tures with matt, glossy and antislip surfaces in the Color Fusion
series creating a degraded look, which are offered with plastic nets
. 2.5x2.5 cm, 5x5 cm, 10x10 cm, 10x20 cm and 12x24.5 cm size
tiles, and 3x3 cm, 3x20 cm and 3x24.5 cm corner turn and joining
pieces afford great ease in workmanship and applications. Advance
technology product alternate series for pool perimeter and meti-
culously designed floor tiles bring aesthetic features to structures.
Pool side tiles which offer functional and modern solutions for users
with non-slip surfaces comprise 20x20 cm and 30x30 cm antislip
porcelain tiles, and 24x24 cm, 24x36.5 cm, 33x33 cm Klinker flo-
or tiles, and 30x30 cm, 30x60 cm, 60x60 cm and 60x120 cm Ka-
lestone series tiles.
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Banyolarda konfor,
huzur ve sadelik..

Banyo ¢6zumlerinde diinyanin 6nde gelen markasi VitrA, yeni
artinleriyle banyo deneyimini zenginlestirmeye devam ediyor. Al-
man tasarim firmasi NOA’nin VitrA icin tasarladigi 4Life kiivet se-
risinin yeni modeli Silence, tek parcalik oval paneliyle, gelenek-
sel ve modern banyolara uyum sagliyor. Yumusak hatlara sahip
Silence kuvetlerin dinginlik ve huzur veren sade tasarimi, giiniin
yorgunlugunu unutturuyor. Silence’in, suyun banyoya tasmasini
engelleyen gizli tasma sistemi, klivet keyfi yapmak isteyenlere mu-
kemmel bir konfor sagliyor. Suyun sicakligdi, akisi ve yon ayari igin
opsiyonel olarak elektronik kumandali, selale ¢ikisli batarya al-
ternatifi sunan Silence kivetler, Juno yerden kiivet bataryasiyla
da kullanilabiliyor.

Comfort, peace and
plainness in bathrooms...

World’s leading brand in bathroom solutions, VitrA, continu-
es to enrich the bathroom experience with its new products. The
new model of the 4Life bathtub series designed by German de-
sign firm NOA for VitrA, Silence, matches traditional and modern
bathrooms with its monoblock, oval panel. With soft lines, Silen-
ce bathtubs make you forget the busy day with their plain design
instilling serenity and peace. Silence’s hidden overflow system pre-
venting water from flooding the tub affords perfect comfort to tho-
se who wish to enjoy their bathtubs. Silence bathtubs, which op-
tionally offer electronically controlled cascade output tap choices
for water temperature flow and direction adjustment, may also be
used with Juno floor tub taps.
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Yilda 150 bin litre
Su tasarrufu

Pisuvarlarda susuz temizlik dénemini baslatan Ideal Standard’'in
Aridian susuz pisuvarlari, yilda yaklasik 150 bin litre su tasarrufu
saglamasi ve hi¢ koku yapmamasi nedeniyle 6zellikle toplu yasam
alanlarinda tercih ediliyor. Su tasarrufunun yani sira, klasik su si-
fonlu pisuvarlara gére daha distk bir masrafla monte edilebiliyor,
daha iyi hijyen sagliyor. Aridian’in sifon haznesinin, borularinin ya
da sensdér gibi mekanik parcalarinin olmayisi, bakimini geleneksel
sifonlu birimlere kiyasla ¢cok daha kolaylastinyor. Ortalama miktarda
kullanilan bir kartusun, yilda dért kere degistiriimesi yeterli. Ayri-
ca boru hattinda tuz birikiminden dolayi lavabolarin kapatiimasi, la-
vaboda su tasmasi ya da asin kullanimdan 6tiirii su basincinin diis-
mesi gibi problemler de s6z konusu olmuyor. Aridian susuz pisu-
varin dzellikle okul, hastane, havaalani gibi toplu kullanimin oldu-
gu mekanlar igin ideal bir triin olmasi tercih edilmesini sagliyor.

Water savings of
150,000 liters a year

The Aridian water-free urinals of Ideal Standard, which star-
ted the water-free cleaning period in urinals, are opted for in es-
pecially public spaces as they afford approximately 150,000 liters
of water savings a year and because they are odor-free. In addi-
tion to water savings, they may be installed at a much lesser cost
compared to the classical water flushing urinals, affording better
hygiene. Aridian’s lack of mechanical components like flashing tank,
pipes or sensors facilitates its maintenance compared to the tra-
ditional flush equipped units. A cartridge which is used at an ave-
rage frequency may be changed just four times a year. Also, prob-
lems like closing of basins due to salt accumulation in plumbing,
flooding of basins or drop in water pressure due to overuse may
be avoided. Aridian’s being an ideal product for especially public
spaces like schools, hospitals and airports makes it a choice.

SERAMIK

Sofistike ve asimetrik
gorunum icin...

Tasarim UrUnleriyle yapi sektoriiniin dnemli firmalarindan biri olan
Canakkale Seramik&Kalebodur, yeni bir seriyi daha tiiketicilerin be-
genisine sundu. Dekoratif gérinimi ve metalik dokusu ile Highend
Serisi gri ve kahve, renk seceneklerinden olusuyor. 60x60 cm ebat-
lanndaki seri; ev, otel, ofis, kafe, restoran, is merkezi ve alisveris mer-
kezi gibi farkli bircok mekanda dayaniklilik 6zelligi ile 6n plana ciki-
yor. Karolarda dlizensiz devam eden desenler farkli kombinasyon-
larda désenebilme imkani saglayarak kullanildigi mekéna asimetrik
bir gériintim kazandiriyor.

For sophisticated and
asymmetfrical looks...

Canakkale Seramik&Kalebodur, one of the leading firms of the
building industry with its desired products, launched yet another se-
ries for consumers. The Highend Series with its decorative look and
metallic texture offers gray
and brown color choices.
The series, which comes
in size 60x60 cm, comes
to the forefront at many
spaces like homes, ho-
tels, offices, cafés, res-
taurants, office buildings
and shopping centers,
thanks to its endurance
feature. Patterns, which
have irregular continuity
on tiles, bring an asym-
metrical look to the space
of use, affording the op-
portunity of being laid in
different combinations.
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Bay kiltirine retro bir bakis

A refro look at bathroom culture

Duanyanin en koklu ve prestijli seramik markasi Villeroy&Boch,
vitrifiye Grlnleri ile sofistike bir yasam tarzi ve banyo dekorasyo-
nu icin modern koleksiyonlar gelistirmeye devam ediyor. Hommage
banyo koleksiyonu ise bunlardan sadece birisi. Koleksiyonda,
2000’lere gelinirken Berlin, Londra ve Paris gibi metropollerde sik-
likla tercih edilen banyo tasarmlarindan esinlenilmis. Dlnyaca GnlG
tasarimci  Reiner
Moll ve ekibi tarafin-
dan geligtirilen bu
retrospektif banyo
koleksiyonu o za-
manlarin goésterisli
banyolarina da isik
tutuyor. Dolayisiyla
ortaya tim estetik
beklentileri karsila-
yan bir koleksiyon
cikiyor. Retro nitelik
tasiyan bu carpici
banyo koleksiyonu,
lavabo, klozet, bide,
kivet ve bunlara uy-
gun banyo mobilya-
larinin bulundugu
genis bir yelpaze su-
nuyor. Hommage
koleksiyonu, bahse-
dilen tim beklentile-
ri karsilayan bir ban-
yo yaratmak igin tasarlanmis. Geleneksel sekillerin kullanildigi vit-
rifiye Grlnleri, banyoda mikemmel bir gériinim ve klasik bir stil
yaratiyor. Koleksiyonda sunulan mobilyalar ise seramigin sertli-
gini yumusatiyor ve cevizin yarattigi sicaklik tim banyoya yayili-
yor. Farkli elementlerle ortaya ¢ikan bu kompozisyon, ortaya kon-
forlu, lUkslin ve uyumun yansimasi olan dekoratif bir banyo ¢I-
kartiyor.
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e
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The world’s deepest rooted and high prestige ceramic brand
Villeroy&Boch continues to develop a sophisticated lifestyle with
its vitreous ware and modern collections for bathroom decorati-
on. The Hommage bathroom collection is just one of these. The
collection was inspired by bathroom designs opted for often in met-
ropoles like Berlin, London and Paris when approaching the 2000s.
This retrospective
bathroom collection
developed by world
famed designer Rei-
ner Moll and his
team also is remi-
niscent of the lavish
bathrooms of those
times. Hence, a col-
lection meeting all
aesthetic expectati-
ons emerges. This
striking bathroom
collection which has
a throw-back look
offers a broad spect-
rum including ba-
sins, toilet bowls, bi-
dets, taps and matc-
hing bathroom fur-
niture. The Homage
Collection has been
designed to create a
bathroom satisfying all above mentioned expectations. The sa-
nitary ware where traditional forms are employed create a perfect
appearance and classical style in the bathrooms. The furniture in
the collection softens the hardness of ceramic with the warmth
created by walnut spreading all over the bathroom. This compo-
sition emerging through different elements gives rise to a com-
fortable decorative bathroom reflecting luxury and harmony.

.
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Hayallerinizdeki
mekanlar tasarlaym

Kullanicilarina hayallerindeki mekénlar tasarlamalari firsati ve-
ren Graniser, G-Fashion Serisi ile yasam alanlarina ¢cok 6zel do-
kunuslar gergeklestiriyor. New Forme, Nostalji, Leather, Orient ve
K serileri farklilik yaratiyor. 30x60 cm ebadinda Uretilen Cappuci-
no, Bone, Lemon ve Black renklerinin birlesiminin olusturdugu New
Forme Serisi, yarattigi essiz etki ve ¢cok 6zel dokunuslarla hayal-
lerdeki mekanlan gercege donustiriyor. 30x60 cm ebadinda Whi-
te, Cobalt ve Red renklerinde Uretilen Nostalji Serisi, gecmis za-
manlari hatirlatan son derece guicli ve kararli renklere sahip. De-
rinin dokusunu ve goérintlisini seramige taslyan 30x60 cm ebat-
larindaki Leather Serisi’nde Bone, Gold, ve Moca olarak (¢ renk
bulunuyor. Leather, yasadiklari mekanlarda deri sikhigi gérmek is-

teyenlere hitap ediyor. 30x60 cm ebadinda White ve Black olarak
iki renk 0retilen Orient Serisi, dekorlari ile birlikte uygulandigi me-
ké&nlara mlcevher tadinda zengin bir hava katiyor. Toprak ve me-
tal tonlarinin birlesiminden esinlenerek hazirlanan K Serisi, Beige,
Brown, Grey, Ash Grey, Fume Grey renklerinin yani sira 30x60 cm
rotondo dekor, 60x60 cm sirli porselen ve 9x60 cm rotondo bor-
durd ile ginimiz mekéanlarina farkli kombinasyonlar sunuyor.
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Design the spaces
in your dredms

Graniser, which allows its users to design the spaces in their dre-
ams, brings very special touches to living spaces with the G-Fashi-
on Series. New Forme, Nostalji, Leather, Orient and K series crea-
te differences. Cappucino which comes in 30x60 cm format, the New
Forme Series which comprise of combinations of Bone, Lemon and
Black colors transform spaces in dreams to reality, thanks to the uni-
que effects and very special touches created. The Nostalji Series pro-
duced in White, Cobalt and Red in 30x60 cm format, owns extremely
strong and fast colors reminiscent of the past. The Leather series in
30x60 cm format, which carries the texture and look of leather to ce-
ramics, has three colors as Bone, Gold and Mocha. Leather is for tho-
se who want to see the elegance of leather in their living spaces. The
Orient Series produced in two colors as white and black in 30x60 cm
format adds a rich atmosphere in the taste of jewelry to applied spa-
ces, thanks to its decorations. The K Series prepared inspired by the
combination of earth and metal tones, offers different combinations
for the present day spaces in addition to colors Beige, Brown, Grey,
Ash Grey and Fume Grey with rotondo decorative tiles of 30x60 cm,
with 60x60 cm glazed porcelain and 9x60 cm rotondo border tiles.

Muttaklarda cekici
renkler, akict yizeyler

KalePlus yeni serisi Viola ile ¢ekici renkler ve akici ylzeyleri mut-
faklara tasiyor. Yatay ve dikey formdaki dolaplariyla mutfagi dolu
dolu kullanabilme imkani taniyan Viola, zarif tasarim detaylariyla ele-
gan ve ferah bir mutfak yaratiyor. Viola’nin sundugu duru gériiniim,
kapak motifleri ve kivrimli kulp detaylarnyla hareketlilik kazaniyor.
Parlak lake ya da PVC sec¢eneklerinin sunuldugu Viola ile sadece
mutfaklar degil, istenildigi gibi sekillendirilebilen farkli yasam alan-
lar yaratilabiliyor. Zengin modil, ylzey, renk, aksesuar secenek-
leri ve ada Unitesi ile KalePlus, ergonomi, fonksiyonellik ve este-
tigi bir arada sunuyor.

Atftractive colors, fluent
surfaces in kitchens

KalePlus brings aftractive colors and fluent surfaces to kitchens
with its new series, Viola. Viola, affording the opportunity of using the
kitchen to the full with horizontal and vertical shaped cabinets, crea-
tes an elegant and spacious kitchen with its delicate design details.
The clear look offered by Viola gains motion with lid motifs and cur-
ved handle details. Not just kitchens but different living spaces which
may be shaped as desired may be created with Viola which offers
glossy lacquered or PVC options. KalePlus offers ergonomics,
functionality and aesthetics together with rich module, surface color
and accessory options and island unit.
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Askin kirmizis:
sofralara tasiniyor

Mukemmeli arayan sofralara kimi zaman coskulu, kimi zaman h-
zUnl(, ama her aninda kesfetmenin keyfine doyuran bir yolculugu sev-
diklerinizle paylasmanizi saglayan Kitahya Porselen, askin kirmizi-
sini sunuyor. Kiitahya Porselen’in ask ve sevgiyle 6zel olarak tasar-
ladig1 Sevgililer Gunl 6zel koleksiyonu, 14 Subat icin en glizel hedi-
ye alternatifi. Sadece tek bir gline sigdinlamayacak tutkulari, porse-
lenin akici ve derin ylzeyinde bulusturuyor.

The red of love
comes fo tables

Ktitahya Porselen, which allows you to share a journey with your
loved ones, a journey which is sometimes full of enthusiasm, some-
times sad but always full of the pleasure of discovery, offers the red
of love to tables seeking perfection. The Valentine’s Day Special Col-
lection designed by Kiitahya Porselen especially with love and pas-
sion is the best gift choice for February 14th. The collection brings
together passions which cannot be contained just in one day, on the
fluent and deep surface of porcelain.

[stiridyelerin dogal iltst

Mekénlara deniz kabuklarinin dogal gérinimdinii yansitan Shell
Serisi ile yeniliklerine devam eden Canakkale Seramik&Kalebo-
dur, referans aldigi Bluestone dogal tasinin ¢ekiciligini 60x120 cm,
30x120 cm, 60x60 cm ve 30x60 cm ebatlarinda porselen seramik
olarak sunuyor. Deseni sayesinde modasi hi¢c gegmeyecek bir ta-
sanm olarak dikkat ceken Shell, ev, ofis, otel, konut, alisveris mer-
kezi gibi ic mekéanlarin yaninda, dis mekanlarda da kullanilabilme
Ozelligi tasiyor. Dogal tastaki istiridye kabuk fosilleriyle gelen zen-
gin gérinimi yansitabilmek icin 6zel malzeme ve tekniklerle Gre-
tilen Shell, buz beyazi, fildisi, duman ve nero renk seceneklerin-
de sunuluyor.

Natural glitter of oysters

Canakkale Seramik&Kalebodur, continuing its innovations with
the Shell Series bringing the natural look of seashells to living
spaces, offers the attractiveness of the natural blue stone in por-
celain tiles of 60x120 cm, 30x120 cm, 60x60 cm and 30x60 cm.
Drawing attention as an ever fashionable design, thanks to its
pattern, Shell bears the capability of use in exteriors, in additi-
on to interiors like homes, offices, hotels, residences and
shopping centers. Shell, produced using special materials and
techniques for reflecting the rich look coming from the oyster shell
fossils in natural stones, is offered in ice white, ivory, smoke and
nero color options.
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Minimum alanda
maksimum sti

Yenilikci ve tasanm odakll banyo ¢ézimleriyle dikkat ceken Ide-
al Standard, Small+ ile dar alanlarda maksimum stil sahibi banyolar
yaratiyor. Italya’nin énde gelen tasarimcilarindan Franco Bertoli'nin
imzasini tastlyan Small+, 68 ile 90 cm arasinda degisen asimetrik ve
standart etajerli lavabolar, klozet rezervuarn, asma klozet ve bidele-
riyle konutlarin yani sira yat ve oteller icin de oldukca sik bir alterna-
tif olusturuyor. Kiigik alanl banyolarda fark kombinlerle islevsel kul-
lanim alanlan yaratan akill tasarimlardan olusan Small+ serisinde on
bes ayn Grln yer aliyor. Aynali kapilar, dikey cekmeceler ve duvara
monte 6zel tasarimlar, alan rahathdi saglayarak fonksiyonelligi ve sik-
i birlestiriyor. Minimalist ¢izgiye sahip ‘Small+'in en dikkat ceken rG-
nl ise asma klozet ve asma bideyi tek gévdede birlestiren ‘twin’ mo-
deli. Twin, dar alanlar igin yenilik¢i ve ideal bir ¢6ziim olarak karsimiza
cikiyor. Beyaz lakenin yani sira acik ve koyu mese olmak tzere U¢
renk alternatifi bulunan Small+ serisinin tasarimcisi Franco Bertoli,
Small+ ile banyolarda sade, sik, edlenceli ve geng bir cizgi yakala-
mak istediklerini ve bunu basardiklarini séyliyor.

Maximum sfyle in
minimum spaces

Ideal Standard, which draws attention with its innovative and de-
sign based bathroom solutions, creates bathrooms with maximum style
in compact spaces with Small+. Bearing the signature of one of ltaly’s
leading designer, Franco Bertoli, Small+ creates a rather elegant al-
ternative for yachts and hotels too, in addition to residences with asym-
metrical and standard dresser basins ranging from 68 to 90 cm, toi-
let bowl tanks, suspended toilet bowls and bidets. There are fifteen
individual products in the Small+ Series comprising intelligent designs
offering functional spaces of use through different combinations in com-
pact bathrooms. Mirrored doors, vertical drawers and special wall mo-
unted designs combine functionality and elegance affording comfort
of space. The most interesting product of ‘Small+ which has a mi-
nimalist line, is the twin model combining suspended toilet bowls and
bidets in a single body. Twin comes before us as an innovative and
ideal solution for compact spaces. The designer of the small series,
which has three color choices as white lacquered, dark and light oak,
France Bertoli, says that they aimed at capturing a plain, chic, fun and
young line in bathrooms with Small+ and that they accomplished this.
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Kalekim’in su bazl i¢ ve dis cephe boyalar markasi Kale-
color, doganin hizla kirlendigi ginimuizde, gelecek kusaklara
yasanabilir bir diinya birakabilmek igin “Yesile Dost” Grlnler su-
nuyor. Dogaya zarar vermeden, ¢evreyi kirletmeden Uretilen Ka-
lecolor Urlnleri, Uretimden tiketime kadar tum sureclerde sag-
likli bir diinya vadediyor. Uretiminin tamami su bazl triinlerden
olusan Kalecolor’in, isikla kendini yenileyebilen i¢c cephe Grini
saglikl boya Kalia, ev, ofis, kamuya acik alanlar gibi yogun ola-
rak kullanildi§i mekénlarda hijyenik yasam alanlarinin olustu-
rulmasini sagliyor. Duvar yuzeyinde kif olusumunu engelleyen
Kalia, fotokatalitik 6zelligi ve havada bulunan zararl maddele-
ri parcalayarak duvar yuzeyinde tutunmasini énleyerek ferah me-
kanlar yaratiyor. Ipek mat ve mat olmak tizere iki farkli doku se-
¢enegi ve tavan boyasindan olusan Kalia serisi trlnler, este-
tik ve saglikli bir mekéni birlikte sunuyor. Kalecolor'in dis cep-
he boyasi Protekta, diisiik su emme degeriyle binanin su ge-
cirmesine izin vermiyor. YUksek su buhar gecirgenligi ile bina-
larin nefes almasini sagliyor, duvarda nem ve yosun olusumu-
nu engelliyor. Bina duvarlarinin kuru kalmasini saglayan Protekta,
vakumlu mikro seramik kirecik teknolojisi sayesinde 1si yaliti-
mina katki saglarken normal bir dis cephe boyasindan beklenen
Ozelliklerin 6tesine gegiyor.

A green friendly world

Kalecolor, Kalekim’s water based interior and exterior paint
brand, offers green friendly products so that we can live a livable
world to future generations in these times of rapidly contaminated
earth. Kalecolor products, produced without harming nature and
contaminating the environment, promise a healthy world in all
processes from production to consumption. The healthy paint Ka-
lia, the interior product which can renew itself with light, of Ka-
lecolor which totally produces water based products, allows for-
mation of hygienic living spaces in areas of intense use like ho-
mes, offices and public spaces. Preventing mould formation on
wall surfaces, Kalia creates easy to breathe spaces, thanks to
its photo catalytic feature preventing harmful particles in the at-
mosphere from holding onto the wall surface by disintegrating
them. The Kalia Series, which has two different texture options
as silk matt and matt, and ceiling paint, offer an aesthetic and
healthy space in combination. Kalecolor’s exterior paint Protekta
prevents water from penetrating the building with its low water
absorption figure. It allows buildings to breathe thanks to its high
water vapor permeability, preventing formation of humidity and
moss on walls. Ensuring that building walls stay dry, Protekta
contributes to heat insulation, thanks to its vacuumed microce-
ramic spherelet technology, going beyond what is expected of
a regular exterior paint.
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21" Century

Ceramics born, shaped and flourishing in Turkey.

@ turkishceramics

www. turkishceramics.com
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