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SERAMIK ARASTIRMA MERKEZI

Kurulusundan bu yana gerceklestirdigi basarilh faaliyetlerle
Ulkemizde kurumsal Gniversite-sanayi isbirliginin en iyi érnegi
olarak gosterilen SAM, seramik sektériiniin teknoloji platformu
ve c¢oziim ortad konumuna gelmistir. Ulkemizde seramik
tretiminin % 85'inden fazlasim gerceklestiren firmalarin isbirligi
ortagi oldugu SAM'in temel gelir kaynagini, isbirligi ortagi firma-
lara saglanan ar-ge hizmetleri olusturmaktadir. Isbirligi ortaklari
ile cok yakin iliskiler icinde olan SAM' in imkanlan gelisen
teknolojiler, isbirligi ortaklanmin ihtivaclan ve oncelikleri
dogrultusunda siirekli olarak genisletilmektedir. Isbirligi ortag
firmalar, ortak yarar proje calismalarina katilma ve sonuclarindan
Ucretsiz yararlanma, UOretim problemlerinde oncelik ve

hizmetlerden 6nemli oranda indirim hakkina sahiptir.

FAALIYET ALANLARI
Seramik kaplama malzemeleri, saghk gerecleri, refrakter malze-
meler, sofra esyasi, seramik hammaddeleri ve ileri seramik
malzemeler SAM'in faaliyet alanlarnini olusturmaktadir.

Ortak yarar projeleri
Inovatif Projeler
Ikili Projeler

Test & Analiz Hizmetleri
Egitim & Danmismanhk Destegi ’
Akredite Laboratuvar Hizmeti
Universite-Sanayi Isbirligi

SERAMIK ARASTIRMA
MERKEZI

ARASTIRMA VE TEKNOLOJI GELISTIRME

SAM, isbirligi ortadgn firmalarnin bu alandaki
ihtivaclarina cevap verecek genis arastirma
imkanlarina  sahipti.  Maliyet,  verimlilik,
iyilestirme, vyeni Urun ve proses gelistirme
konularinda isbirligi ortagr firmalarin  ortak
yararina olan rekabet éncesi arastirma projeleri,
isbirligi kapsaminda dizenli olarak yuritilmek-
tedir. Bu projeler isbirligi ortag firmalarnn
ihtivaclar dogrultusunda SAM ile yakin isbirligi
icinde belirlenmekte ve ishirligi ortagr firmalar
proje calismalarina aktif olarak katilmaktadir.
Boylelikle, isbirligi ortagi firmalarin arastirma
maliyet ve riski azalmaktacir. Ayrica, firmalara
ozel ikili proje calismalan da talepleri
dogrultusunda gerceklestiriimektedir.
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Yazim Kurallan
Seramik malzemelerle ilgili (Cam, Cimento, Emaye dahil) orijinal aragtirma,
davetli makale, derleme, teknik rapor ve haber tiiriindeki yazilar bilgisayarda
yazilmis olarak PC Word belgesi formatinda e-posta ile iletilmeli, ayrica kagit
ciktist da Tiirkiye Seramik Federasyonu adresine gonderilmelidir. Yazar,
makalesinde yer alacak gorsellerin 304 dpi ¢6ziiniirliikte elektronik olarak
tarayip CD’de teslim etmelidir. Eger bu miimkiin degilse mutlaka dia ve kart
baski (10x15 cm) seklinde géndermelidir. Yazilarda kullanilan sekil, sema
grafikler “Word Belgesi” igine yapigtirilmamali, her biri tek bir resim belgesi
olarak CD ile gonderilmelidir. Kullanilan kaynaklar metin iginde
numaralandirilmali, metin sonunda mutlaka toplanmalidir. Bilim ve sanat
makalelerinde 6zet kismimnin olmasi zorunludur. Génderilecek makalelerin
maksimum 18 bin s6zciigii gegmemesi gerekmektedir. Gonderilen ya da istenen
her yazimin kabul edilip edilmemesi ya da diizeltme istenmesinde Yaymn Kurulu
tam yetkilidir. “Sanatsal ve Bilimsel” baghg1 altinda degerlendirilecek makaleler
mutlaka en az bir hakem tarafindan degerlendirildikten sonra Yaym
Kurulu'nca incelenmektedir. Dergideki yazilardan kaynak gostermek kosuluyla
alint1 yapilabilir. Dergiye génderilen yazilar yayinlansin ya da yayinlanmasin
yazarina iade edilmez. Ozgiin ya da derleme yazilardaki bilgiler ve goriisler
yazarmn sorumlulugundadir. Ticari reklamlar firmalarin sorumlulugundadir.
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Sektdriimiiz icin hareketli bir sezon basliyor
A lively season underway for our industry

Degerli Okurlar;

Sektortimiiziin nabzmin attigi UNI-
CERA Fuari, bu yil da biiytik bir per-
formans sergileyerek yiizde 14 biiytime
ile sektoriimiize canlilik kattr. Yabanct zi-
yaretgi sayisindaki ytizde 23 oraninda-
ki artis ise ihracat hedeflerimiz agisimdan
umut verici bir gelisme oldu. Sektorii-
miiz icin hareketli sezon baslarken, ge-
cen y1l yakaladigimiz ivmenin artarak
siirmesi en biiyiik arzumuz. Gegen y1l,
Ttirkiye diinyada pek ok tilkeyi geride
birakarak, yiizde 8,9 oraninda bir bii-
yiimeyle, beklentilerin tizerinde ok iyi
bir performans sergiledi. Yiizde 17,1 ora-
ninda biiytiyen ingaat sektorii ekono-
mimizin lokomotifi oldugunu bir kez
daha kantlad1.

Insaat sektoriiniin performansina
paralel gelisme gosteren sektortimiiz
ise i¢ pazarda yiizde 11, thracatta yiizde
20 artis saglayarak toplamda ytizde 15
biiytime gergeklestirdi.

Bu yil da sekt6riimiiziin, ingaat sektdriiniin ve ekonomimizin performansi-
na paralel bir seyir izlemesi ve biiytime trendini siirdiirmesini bekliyoruz. An-
cak, gelismis ekonomilerin, krizin etkilerinden tam olarak kurtulamadiklarmi ve
iyilesmenin daha uzun zaman alacagi gozlemledigimiz bir tablo duruyor 6nii-
miizde... Gostergelerin diinyaya kiyasla daha iyimser olan tilkemizde ise 6nii-
miizdeki secim donemi etkisiyle yavaglamamasim umut ediyoruz.

Diger yandan yakin zamanda hedef pazarlar olarak belirledigimiz Orta Dogu
ve Kuzey Afrika ‘da son geligen olaylarin ihracat hedeflerimizde bir miktar ivme
kaybmna yol agmast muhtemel goziikiiyor. Bu bolgede yaganan gelismeler, diin-
ya ekonomisini de derinden etkiliyor. Petrol ve petrole bagl enerji de yagana-
bilecek bir arz krizinin petrol fiyatlarinda soklara neden olmast ihtimali yiik-
sek goriilityor. Bu da uluslararasi is cevrelerinde huzursuzluk yaratarak belir-
sizligin artmasina neden oluyor. Onemli bir potansiyel olduguna inanarak sek-
tor olarak yatirim yaptigimiz bu bélgede bir an 6nce belirsizlik ortaminin ¢6-
ziilmesini, dengelerin oturmasini, barigin ve huzurun yeniden tesis edilmesi-
ni temenni ediyoruz.

Bu gelismeler 1s1¢inda yilin ilk geyregini kapatirken, bu dénemde federas-
yon olarak ¢alismalarimiz da hiz kazands. Bunlardan bazilarin: hatirlatmak isterimy
Dernege tiye kazandirma ¢ahgmalarmiz sonucunda Elit Mobilya Seramik ile Bar-
tin Seramik, SERSA tiyesi olarak bize gii¢ kattilar. Ocak ayinda Avrupa Seramik
Dernegi Yonetim Kurulu Uyeleri ile stanbul’da bir araya gelerek Journal of the
European Ceramic Society ve ECerS§ Strategic Planning Meeting toplantilarinda
sektoriimiiziin diinyadaki giindemini birlikte degerlendirdik. Tiirkiye [hracat-
cilar Meclisi'nde yapilan Seramik Ortak Tanitim Komitesi toplantisinda sektd-
riimiiziin yurt dig1 tanitimi konusunda y1l i¢inde yapacagimiz etkinlikleri belir-
ledik. Cevre ve Orman Bakanlig1'nda yapilan Sanayi Kaynakl Sera Gazi Emis-
yonlart toplantisina katilarak sektériimiiz adina bu konuda yapilmasi gereken-
leri tespit ettik. Ttirkiye Seramik ve Refrakter Meclisi'mizi toplayarak giindem-
deki konularimiz goriistiik.

Ispanya’da Cevisema 2011 Fuari, Almanya’da ISH Fuari, Bau Yapi ve Inga-
at Fuari, ABD'de Coverings Fuari'na katilarak federasyonumuzu temsil ettik. Dig
Ticaret Miistesarhig1 (DTM) ile toplantilar yaparak Cin menseli karo seramik it-
halatinda iki tilke sektorleri arasmdaki anlasmaya Cin tarafindan uyulmast ko-
nusunda ilerlemeler kaydettik. Ayrica Cin menseli seramik saglik gerecleri itha-
latinda artan SSG miktarinin tehdit olugturmast sebebiyle hazirladigimuz ithalatta
Korunma Onlemi miiracaatin DTM'ye sunduk. SERSA, SERKAP, SEREFE, SER-
HAM ve Federasyon Yonetim Kurulu toplantilarimizi yaptik. SEREF, SERHAM
ve SERSA derneklerimizin olagan genel kurullarini gerceklestirerek, yeni yone-
timlerimizi belirledik. Tiirk Girigim ve Is Diinyas1 Konfederasyonu (TURKON-
FED), 7. Olagan Genel Kurulu'na katildik. Federasyonumuz yénetim kurulu tiye-
si ve delegesi Sayin Erdem Cenesiz'in oybirligiyle baskan secildigi genel kurul-
da, ben de Yiiksek Haysiyet Divaru Bagkar olarak gorev aldim.

Federasyonumuzdaki derneklerin yeni yonetiminde ve federasyonumuz adi-
na diger sivil toplum kuruluglarinda gorev alan arkadaslarimizi kutluyor, sek-
tortimiiz ve tilkemiz icin yapacaklari calismalarda bagarilar diliyorum.

Sevgi ve saygilarimla,

Turkiye Seramik Federasyonu Yoénetim Kurulu Bagkani
Zeynep Bodur Okyay

Chairman, Board of Directors Ceramics Federation Turkish

Valued Readers;

UNICERA Trade Fair, which holds
the pulse of our industry, introduced vi-
tality to our industry once again this year
with a great performance and a growth of
14 percent. The increase of 23 percent in
the number of foreign visitors was a ho-
peful development for our export targets.
As our live season starts for our in-
dustry, our greatest desire is that the
momentum we captured last year conti-
nues increasingly. Last year, Turkey, lea-
ving behind many countries of the world,
exhibited a very good performance above
expectations with a growth of 8.9 percent.
The construction industry, growing by
17.1 percent, proved once more that it is
the driving force of our economy.

Our industry, which had a progress
in parallel with the performance of the cons-
truction industry, had a total growth of 15
percent with an increase of 11 percent in the
domestic market and 20 percent in exports.
We expect that our industry pursues a course in parallel with the performance of the
construction industry and the economy, sustaining its trend of growth this year, too.
However, there is a picture before us which shows that developed economies have not
yet fully recovered from the impact of the recession and that improvement still has a
long way to go... In our country, on the other hand, where indicators are more opti-
mistic compared to the rest of the world, we hope that the growth does not slow down
with the impact of the upcoming elections.

It looks possible that the recent developments in the Middle East and North Af-
rica which we have set as our target markets recently, may lead to some loss of mo-
mentum in our export targets. The events in this region also impact the world eco-
nomy profoundly. The probability that a supply crisis in oil and oil-related energy may
send shock waves through oil prices is high. This causes an increase in uncertainty,
creating discomfort in international business circles. We hope that the setting of un-
certainty is resolved as soon as possible, that balance is reestablished and peace and
serenity rule once more in this region where we invest as our industry, believing to
have significant potential.

As we close the first quarter of the year in light of these developments, the acti-
vities of our federation picked up. I would like to mention some of these. As a result
of our efforts on gaining new members, Elit Mobilya Seramik and Bartin Seramik
strengthened us, becoming SERSA members. In January, meeting with the members
of the board of European Ceramic Society in Istanbul, we gauged the global agenda
of our industry at Journal of the European Ceramic Society and ECerS Strategic Plan-
ning Meetings. At the Ceramic Joint Promotion Committee meeting held at Turkish
Exporters Assembly, we determined the activities during the year for international
promotion of our industry. Participating in the Greenhouse Gas Emissions of Industry
Origin held at Ministry of Environment and Forestry, we determined what has to be
done in this field in the name of our sector. Convening our Turkish Ceramic and Ref-
ractories Assembly, we discussed the topics on the agenda.

We represented our Federation participating in the Cevisama 2011 Trade Fair in
Spain, the ISH Trade Fair and Bau Building and Construction Trade Fair in Germany
and the Coverings Exhibition in USA. Holding meetings with Undersecretariat of
Foreign Trade (UFT), we achieved some progress on China’s adherence to the agree-
ment between the industries of the two countries in imports of tiles of Chinese ori-
gin. Also, we presented the Safeguard Measures in Imports application we prepared
as the increasing volume of Ceramic Sanitary Ware in the imports of ceramic sani-
tary ware of Chinese origin posed a threat. We held Boards of Directors meetings of
SERSA, SERKAP, SEREF, SERHAM and the Federation. Holding the ordinary ge-
neral meetings of our SEREF, SERHAM and SERSA associations, we elected our new
board of directors. We attended the 7th Ordinary General Meeting of Turkish Initiative
and Business World Confederation (TURKONFED). I took part as Chair of High Ho-
norary Panel at the general meeting where Mr. Erdem Cenesiz, member of the Bo-
ard and delegate of our Federation, was elected president unanimously.

I congratulate our peers who will serve in the new managements of the associa-
tions of our Federation and in other NGOs in the name of our Federation, wishing
them success in their performance for our industry and our country!..

My best regards,

SERAMIK
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SEKTOR-PANORAMA / SECTOR PANORAMA

SERSA yeni baskanini secti

SERSA selects its new president

SERSA, Olagan Genel Kurul Toplantisi
ile 2011-2013 yillari arasinda gorev
yapacak yeni yonetimini belirledi.
Baskanliga Hakan Ganakci secilirken,
dernek organlari ile dernegi SERFED’de
temsil edecek delegeler de belirlendi.

Seramik Saglik Geregleri Ureticileri Dernegi (SERSA), 25
Mart 2011 tarihinde Turkiye Seramik Federasyonu Merkezi'nde ger-
ceklestirilen Olagan Genel Kurul Toplantisi ile yeni baskan ve y6-
netimini secti. Iki yildir SERSA Yo6netim Kurulu Baskanligi gérevi-
ni strdiiren Erdem Cenesiz genel kurulda gérevini Hakan Canak-
crya devretti. Toplanti Genel Kurul Baskanlik Divanrnin segimi ile
basladi. Divan baskanligina Erol Arat secilirken, Divan Kurulu Gye-
liklerini de Germiyan Saatcioglu ve Belgin Ozdogan yapti. Genel
kurul gtindemi oy birligi ile kabul edilirken, tyelerden gelen ¢ 6ne-
ri de toplanti glindemine alindi. Toplanti tutanaginin imzalanmasi
icin divana yetki verilmesinin ardindan yénetim kurulu faaliyet ra-
poru Erdem Cenesiz tarafindan Gyelere sunuldu. Belgin Ozdogan
tarafindan okunan denetleme kurulu raporunun ardindan ayr ayr
her iki raporun da oylanmasina gegildi. Raporlar oy birligi ile kabul
edilirken, Germiyan Saatcioglu SERSA’nin gelecek dénem tahmi-
ni bltce ve aidat katiim miktarlarini Gyelerle paylasti ve onaya sun-
du. Oy birligi ile kabul edilen tahmini bltce rakamlarinin ardindan
tyelerden gelen g éneri tartigildi. Onerilerden ilki SERSA’nin ba-

SERSA appointed its new management to
serve from 2011 to 2013 in its ordinary
general meeting. Hakan Canakci was
elected as president; association bodies
and delegates to represent the association
at SERFED were also elected.

Ceramic Sanitary Ware Manufacturers Association (SERSA) elec-
ted its new president and directors at the Ordinary General Meeting
held at Turkish Ceramics Federation headquarters on March 25, 2011.
Erdem Cenesiz, who served as SERSA’s Chairman of the Board for
two years, handed out his post to Hakan Canakci at the general mee-
ting. The meeting started with the election of general meeting panel.
Erol Arat was elected as panel chairman, with Germiyan Saatcioglu
and Belgin Ozdogan serving as panel members. General meeting
agenda was passed unanimously, with three motions by members be-
ing introduced in the agenda. After the panel was authorized to sign
the minutes of the meeting, the annual report of the board of direc-
tors was presented to members by Erdem Cenesiz. Following the au-
ditor’s report read by Belgin Ozdogan, each report was voted on in-
dividually. The reports were approved unanimously and Germiyan Sa-
atcioglu shared the projected budget and membership fee amounts
for the upcoming period of SERSA with members and presented them
to approval. Following the projected budget figures which passed una-
nimously, three proposals by members were discussed. The first mo-
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sina Turkiye kelimesinin eklenmesiydi ve bu éneri oy birligi ile ka-
bul edildi. Ikinci 6neri ise Seramik Saglik Geregleri Ureticileri Der-
negi olan SERSA’nin adinin, basinda SERSA ibaresi kalmak kay-
diyla Seramik Sihhi Tesisat Malzemeleri Ureticileri Dernegi olarak
degistiriimesiyle ilgiliydi. Bu éneri Ugte iki cogunluk saglanamadi-
g1 icin kabul edilmedi. Son 6neri de SERSA’ya borcu olan ve su anda
faaliyette olmayan bir firmanin dernege olan uyelik aidat borcunun
silinmesine iliskindi ve bu éneri de Uyelerin oy birligi ile kabul edil-
dikten sonra secime gegildi. Genel kurula Hakan Canakci yoneti-
minde tek liste ile giden SERSA’nin yoénetim kurulu disinda, dernegi
SERFED’de temsil edecek delegelerin de belirlenmesiyle toplan-
ti sona erdi. SERSA'y SERFED’de temsil edecek delegeler su isim-
lerden olustu: “Erdem Cenesiz, Ahmet Aksu, Atalay Gimrah, Ha-
kan Canakcl, Birol Bilgicler ve Nuri Goneng.”

SERSA Yonetim Kurulu Uyeleri
SERSA Members of the Board

Yedek ﬁyeler | Alternate Members
Mehmet Mercan

Nedim Ceylan

Selim Cicek

Erol Arat

Yakup Firat

Nihat Giindiiz

Emel Gong

Abdurrahman Ozkaya

Kerim Kara

Asil Uyeler/Principal Members
Atalay Giimrah

Ahmet Aksu

Erctiment Arict

Hakan Canake
Erdem Cenesiz
Birol Bilgicler
Nuri Géneng
Kiirsat N. Ozkaya
Miifit Ulke

Denetleme kurulu / Board of Auditors
Asil Uyeler/Princibal Members  Yedek ﬁyeler/Altemate Members
Hasan Sazct Abidin Ozkaya
M. Fatih Kekeg Bahattin Ozen
Burhan Tecen Biilent Onur

Disiplin Kurulu / Disciplinary Committee
Asil Uyeler/Princibal Members  Yedek Uyeler/Alternate Members
Ertugrul Uludag Biilent Ozden
Haluk Sipahi Dursun Kayaci
Cogkun Berk Nurettin Bag

tion was the addition of the word Turkey at the beginning of SERSA,
which was adopted unanimously. The second motion involved chan-
ging of the name of Ceramic Sanitary Ware Manufacturers Associa-
tion SERSA as Ceramic Sanitary Installation Materials Manufacturing
Association with SERSA remaining. This motion was denied as two
thirds majority could not be met. The last motion involved deletion of
the membership fee debt of a firm which owed to SERSA, which was
not operational and after this motion which was adopted unanimously
by members, the election was held. The meeting came to an end as
the board of directors and delegates to represent the association at
SERFED were determined at SERSA which came to the general mee-
ting with a single list headed by Hakan Canakci. Delegates to repre-
sent SERSA at SERFED are: “Erdem Cenesiz, Ahmet Aksu, Atalay
Glmrah, Hakan Canakei, Birol Bilgicler and Nuri Géneng.”
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SERHAM da
yeni donem

SERHAM, Olagan Genel Kurul Toplantisi ile
2011-2013 yillari arasinda gorev yapacak
yeni yonetimini belirledi. Baskanliga bir
dénem daha Selim Cicek secilirken, dernek
organlari ile dernegi SERFED’de temsil
edecek delegeler de belirlendi.

SERHAM determined its new directors to
serve from 2011 to 2013 at its Ordinary
General Meeting. Selim Cicek was elected as
president for another term; also association
bodies and delegates to represent the
association at SERFED were also elected.
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Yonetim Kurulu / Board of Directors
Asil Uyeler [ Principal Members Yedek Uyeler | Alternate Members
Selim Cigek Bayram Altintop
Mehmet Hizal Cengiz Erez
Ali [scan Gokhan Tekkaya
Thsan Bozdogan IThan Goknel
Mehmet Yunus Sahin Ozcan Ilter
Hiiseyin Akarsu
Mustafa Bozdere
Hayrettin Dereli
Firat Dastan

Hamza Ozaktas
Nuri Aymak
Cemal Dereli
Ahmet Bacioglu

Seramik, Cam ve Cimento Hammaddeleri Ureticileri Derne-
gi (SERHAM), 29 Mart 2011 tarihinde Turkiye Seramik Fede-
rasyonu Merkezi’nde gerceklestirilen Olagan Genel Kurul Top-
lantisi ile yeni yonetimini segti. ki yildir SERHAM Yonetim Kurulu
Baskanligi goérevini slrdiren Selim Cicek, 2011-2013 yillan
arasinda da bir ddnem daha baskanlik yapacak. Toplanti Genel
Kurul Baskanlik Divanr’nin secimi ile basladi. Divan baskanhgi-
na Germiyan Saatcioglu secilirken, Divan Kurulu tyeliklerini de
Cengiz Erez ve Belgin Ozdogan yapti. Toplanti tutanaginin im-
zalanmasi icin divana yetki verilmesinin ardindan yénetim kuru-
lu faaliyet raporu tyelere sunuldu.

Belgin Ozdogan tarafindan okunan denetleme kurulu rapo-
runun ardindan ayri ayri her iki raporun da oylanmasina gecildi.
Raporlar oy birligi ile kabul edilirken, Germiyan Saatcioglu
SERHAM’In gelecek dénem tahmini bltce ve aidat katilim mik-
tarlarini Gyelerle paylasti ve onaya sundu. Oy birligi ile kabul edi-
len tahmini bitce rakamlarinin ardindan segime gegildi. Genel ku-
rula Selim Cicek yénetiminde tek liste ile giden SERHAM’in y6-
netim kurulu disinda, dernegi SERFED’de temsil edecek dele-
gelerin de belirlenmesiyle toplanti sona erdi. SERHAM'I SER-
FED’de temsil edecek delegeler su isimlerden olustu: “Selim Ci-
cek, Ali Iscan, Mehmet Hizal.”

Y

4 et

Denetim Kurulu / Board of Auditors
Asil Uyeler | Principal Members Yedek Uyeler | Alternate Members
Ertugrul Bacioglu Ertay Akcan
Cafer Cabug Yasemin Ercetin Akyar
Yagar Semih Kaplan Alican Akpmar

Disiplin Kurulu / Disciplinary Committee
Asil Uyeler | Principal Members Yedek Uyeler | Alternate Members
M. Haluk Sipahi Enver Sever
Ibrahim Efe Stileyman Sagtan
Stileyman Eraslan Serdar Senbayrak

Ceramic, Glass and Cement Raw Material Manufacturers As-
sociation (SERHAM) elected its new directors at the Ordinary Ge-
neral Meeting held at Turkish Ceramics Federation headquarters
on March 29, 2011. Selim Cigcek, who served as SERHAM Chair-
man of the Board for two years, will be president for another term
from 2011 to 2013. The meeting started with the election of General
Meeting Panel. Germiyan Saatcioglu was elected as Meeting Pa-
nel Chairman with Cengiz Erez and Belgin Ozdogan serving as Pa-
nel Members. After the panel was authorized to sign the minutes
of the meeting, annual report of the board of directors was read to
members.

Following the auditors committee report read by Belgin Ozdo-
gan, two reports were voted on individually. While the reports pas-
sed unanimously, Germiyan Saatcioglu shared the projected bud-
get and annual membership fees for the following period and sub-
mitted these to approval. Following the projected budget figures
adopted unanimously, the election was held. The meeting came to
an end with determination of delegates to represent the associa-
tion at SERFED beside the board of directors of SERHAM which
came to the general meeting with a single list headed by Selim Ci-
cek. Delegates to represent SERHAM at SERFED are: “Selim Ci-
cek, Ali Iscan, Mehmet Hizal.”
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SEKTOR-PANORAMA / SECTOR PANORAMA

SEREF t ba§kan deg1§t1

SEREF’te 2011-2013 yillari arasinda gérev yapacak yeni yonetim, Olagan Genel Kurul
Toplantisi ile belirlendi. Baskanliga Huseyin Glrcan secilirken, dernek organlari ile dernegi

SERFED’de temsil edecek delegeler de belirlendi.

President changes at SEREF

New directors to serve at SEREF between 2011-2013 were determined at the Ordinary General
Meeting. Hiseyin Giircan was elected as president with association bodies and delegates to
represent the association at SERFED also determined.

Teknik Seramik ve Refrakter Ureticileri Dernegi (SEREF), 29 Mart
2011 tarihinde Turkiye Seramik Federasyonu Merkezi'nde gercek-
lestirilen Olagan Genel Kurul Toplantisi ile yeni baskan ve yénetimini
secti. Iki yildir SEREF Yo6netim Kurulu Baskanligi gorevini stirdiiren
Faruk Arisoy, gérevi Hiseyin Glrcan’a devretti. Toplanti Genel Ku-
rul Baskanlik Divanr'nin segimi ile basladi. Divan baskanligina Ger-
miyan Saatcioglu segilirken, Divan Kurulu Gyeliklerini de Salih Erez
ve Belgin Ozdogan yapti. Toplanti tutanaginin imzalanmast igin di-
vana yetki verilmesinin ardindan yénetim kurulu faaliyet raporu tye-
lere sunuldu.

Technical Ceramics and Refractories Manufacturers Associati-
on (SEREF) elected its new president and directors at the Ordinary
General Meeting held at Turkish Ceramics Federation headquarters
on March 29, 2011. Serving as SEREF Chairman of the Board for two
years, Faruk Ansoy handed over his post to Hliseyin Glircan. The mee-
ting started with the election of General Meeting Panel. Germiyan Sa-
atcioglu was elected as Meeting Panel Chairman with Salih Erez and
Belgin Ozdogan serving as Panel Members. After the panel was aut-
horized to sign the minutes of the meeting, annual report of the bo-
ard of directors was read to members.

SERAMIK
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Belgin Ozdogan tarafindan okunan denetleme kurulu raporunun
ardindan ayri ayr her iki raporun da oylanmasina gecildi. Raporlar
oy birligi ile kabul edilirken, Germiyan Saatcioglu SEREF’in gelecek
ddénem tahmini butge ve aidat katiim miktarlanni tyelerle paylasti ve
onaya sundu. Oy birligi ile kabul edilen tahmini bitce rakamlarinin
ardindan secgime gegildi. Genel kurula Hiiseyin Giircan yénetimin-
de tek liste ile giden SEREF’in yoénetim kurulu disinda, dernegi SER-
FED’de temsil edecek delegelerin de belirlenmesiyle toplanti sona
erdi. SEREF'i SERFED’de temsil edecek delegeler su isimlerden olus-
tu: “Huseyin Gircan, Salih Erez ve Fatih Birbilen.”
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Yonetim Kurulu / Board of Directors

Yedek Uyeler | Alternate Members
Yakup Yalcinkaya

Ali Sesler

Ibrahim Biiyiikcay1r

Pir Ali Yilmaz

Volkan Becergen

Ibrahim Baydar

Hasan Giileg

Nuran Ay

Asil Uyeler | Principal Members
Hiiseyin Giircan

Nafiz Ozdemir

Salih Erez

Mert Erez

Fatih Birbilen

Bahadir Ayran

Yalgin Yazict

Alpagut Kara

Denetleme Kurulu / Board of Auditors

Yedek Uyeler | Alternate Members
Faruk Arisoy

Nazmi Gtiler

Mustafa Ugar

Asil Uyeler | Principal Members
1. Miijdat Oguz

Stileyman Pamukgu

Memduh Birbilen

Following the auditors committee report read by Belgin Ozdogdan,
two reports were voted on individually. While the reports passed una-
nimously, Germiyan Saatgiodlu shared the projected budget and an-
nual membership fees for the following period and submitted these to
approval. Following the projected budget figures adopted unanimously,
the election was held. The meeting came to an end with determinati-
on of delegates to represent the association at SERFED beside the bo-
ard of directors of SEREF which came to the general meeting with a
single list headed by Huiseyin Glircan. Delegates to represent SEREF
at SERFED are: “Htiseyin Glircan, Salih Erez and Fatih Birbilen.”
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[hrahim Bodur’ TUSA’dan onur édﬂl

Kale Grubu Kurucusu ve Onursal Baskani Dr. Ibrahim Bodur,
kuruculan arasinda yer aldigi Tiirk Sanayicileri ve Is Adamlari Der-
negi'nin (TUSIAD) 40. kurulus yildéniimi igin diizenlenen Gala
Yemegi'nde “Onur Oduli” aldi. Biyiik yatinmlara imza atan dua-
yen is insanlarini ve is dinyasinin énde gelen isimlerini bulustu-
ran gecede; Turk sanayisine, TUSIAD’In kurulusu ve gelisimine yap-
i1 katkilardan dolayi onur plaketi alan Bodur'a édulini, Cum-
hurbaskani Abdullah Gl takdim etti. Gala Yemegi'nde, 30 ve 39
yil arasinda TUSIAD’a emek veren (iyelere plaketlerini 9. Cum-
hurbaskani Stleyman Demirel verirken; 40 yillik Gyeler ile haya-
tini kaybeden 40 yillik Gyelerin aileleri plaketlerini Cumhurbaska-
ni Abdullah GUl'tin elinden aldi.
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Kale Group Founder and Honorary President Dr. Ibrahim Bodur
received an “Honor Award” at the gala dinner held on the occasion
of the 40th anniversary of Turkish Industrialists and Businessmen As-
sociation (TUSIAD) he is a founder of. At the function bringing together
doyenne businessmen with signatures under major investments and
the leading names in the world of business, President Abdullah Gul
presented his award to Bodur who received a plaquette of honor due
to his contributions to the Turkish industry and foundation and de-
velopment of TUSIAD. Ninth president Stileyman Demirel handed out
their plaquettes to members who served TUSIAD for 30-39 years at
the gala dinner; 40-year members and families of deceased 40-year
members received their plaquettes from President Abdullah Gdil.
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Seramige farkli bir boyut kazandiran
dijital teknolojiyi Bien bilir.

Simdi siz de Digiline’a dokunun...
Seramigin yillara meydan ckuyan
dokusunu hissedin... Yasadigimz ortama
katacag dogalliq hayal edin

Bien'in yeni serisi Digiline®, (g boyutlu
her deseni yagadigimiz ortamiara getinivor...
Yasamaniz igin!

SERAMIK

*Chigdline: Chital Yer ve Duvar Karosy Koleksiyonisn

“Bir Bien'e sorun”™

www.bienseramik.com.tr
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SEKTOR-PANORAMA / SECTOR PANORAMA

Kore Seramik Bienali

Ik defa 2001’de Kore Seramik Vakfi (Korea Ceramic Foun-
dation-KOCEF) tarafindan Gyeonggi kentinin ev sahipliginde bas-
latilan Kore Diinya Seramik Bienali (World Ceramic Biennale Ko-
rea-CEBIKO), bugiin alaninin en 6nemli seramik bienali olarak ka-
bul ediliyor. Bu yil bienalin adi “Gyeonggi International Ceramix Bi-
ennale”, kisaca “GIC Biennale” olarak degistirildi ve baskanligina
KOCEF’in baskani Kang Woo-hyon, yardimciligina ise Jhang
Soo-hong atandi. Bienalin sanatsal konulardaki yoneticisi ise Lee
Ihnbum oldu. Anadolu Universitesi Giizel Sanatlar Fakiiltesi Dekani
Prof. Dr. Zehra Cobanli da, 24 Eylil-23 Ekim 2011 tarihleri arasinda
yapilacak olan bienalin uluslararasi komitesine segcildi. Cobanli, 22-
24 Subat 2011 tarihlerinde Kore’de yapilan toplantilara da katildi.

Komitede Janet Mansfield, Judith S. Schwartz, Chang Ching
Yuan, Ranti Tjan, Vilma Alba Villaverde, Kim Yikyung, Choi Kun,
Huh Kwon gibi Kore ve diger tlkelerden katiimcilar da bulunuyor.
Kore’nin baskenti Seul yakinlarindaki Icheon, Yeoju, Gwangju, Paju
(Imjingak Park) sehirlerinde gergeklesecek olan bienalin bu yilki
sponsorlar Kore Kiiltir, Spor ve Turizm Bakanligi, Ekonomi Ba-
kanhidi, Disisleri ve Ticaret Bakanhigi, E@itim, Bilim ve Teknoloji Ba-
kanhgi, Uluslararasi Seramik Akademisi (IAC), Amerikan Seramik
Egitimi Birligi (NCECA), Kamu Yonetimi ve Glvenlik Bakanhgi oldu.
Bienalde “Journey” konulu uluslararasi seramik yarismasinin disinda
“Geleneksel Kore Seramikleri” yarismasi da yapilacak. Bu yilki bie-
nale Ulkemizden de katiim bekleniyor. Zehra Cobanli, Glingér Gu-
ner ve Oder Unsal gibi seramik sanatcilarimizin da daha énceden
bienalde aldiklari onur édulleri bulunuyor.

2011 37 IM1AH =X ru| )
Gyeonggi International CeraMIX Biennale 2011
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Korea Ceramic
Biennale

World Ceramic Biennale Korea-CEBIKO, initiated by Korea Ce-
ramic Foundation-KOCEF for the first time in 2001, hosted by the city
of Gyeonggi, today is recognized as the most important ceramic bi-
ennale in its field. This year, the name of the biennale was changed
into “Gyeonggi International Ceramix Biennale”, in short “GIC Bien-
nale”, and KOCEF president Kang Woo-hyon was appointed as cha-
irman, with Jhang Soo-hong as his assistant. The art director of the
biennale is Lee Ihnbum. Anadolu University Dean of Faculty of Fine
Arts Prof. Dr. Zehra Cobani was elected to the interational committee
of the biennale to be held September 24-October 23, 2011. Coban-
I also attended the meetings held in Korea February 22-24, 2011. Par-
ticipants from Korea and other countries, like Janet Mansfield, Judith
S. Schwartz, Chang Ching Yuan, Ranti Tjan, Vilma Alba Villaverde,
Kim Yikyung, Choi Kun and Huh Kwon are also in the committee. The
sponsors for this year of the biennale to be held in the cities of Iche-
on, Yeoju, Gwangju, Paju (Imjingak Park) near Seul, the capital of Ko-
rea, are Korean Ministry of Culture, Sport and Tourism, Ministry of
Economics, Ministry of Foreign Affairs and Trade, Ministry of Education,
Science and Technology, International Ceramic Academy (IAC), Ame-
rican Ceramic Education Association (NCECA) and Ministry of Pub-
lic Administration and Security. In addition to the international cera-
mic contest titled “Journey”, there will be a traditional Korean cera-
mic ware contest at the biennale. Our ceramic fine artists like Zehra
Cobanh, Giingér Giiner and Oder Unsal have previously been awar-
ded prizes at the biennale.

Good Morning TOYA  Veley' aou

SERAMIK

Nisan-Haziran 2011 April-June No: 36



o —

AW rEa
oy o IGE VP Ly
SEf WEY oPmbg |
J,_J,;u‘ia 4:'1.15‘1*

=00 A O

T

YUKSEL

SERAMIK

www.yukselseramik.com.tr



20

2011 Rekabet Mektubu yayimland;

Rekabet Kurumu (RK), 2011 Rekabet Mektubu’nu yayimla-
di. 2009 yilinda da benzer bir mektubu yayina koyduklarini ha-
tirlatan Rekabet Kurumu Baskani Prof. Dr. Nurettin Kaldirimcl, o
dénem yayinladiklan mektubun amacini séyle acikladi: “4054 sa-
yill Rekabetin Korunmasi Hakkinda Kanun ile Rekabet Kurumu’nun
temel hedeflerini ortaya koymak ve gerekli uyarilar yaparak, kriz
déneminde tesebbls ya da isletmelerimizin eksik bilgi nedeniy-
le 6nemli cezalarla karsi karsiya kalmalarini engellemeye c¢alis-
mak olmustu.” Prof. Dr. Kaldirnmci, 2011 Rekabet Mektubu’nun
gerekgesini ise “ekonomik
krizden cikis asamasinda,
rekabetci diizenin herkes ta-
rafindan korunmasi gerekti-
gine iliskin rekabet savunu-
culugu anlayis ve duyarllh-
ginin yayginlasmasinin éne-
mini vurgulamak” diye acik-
ladi. 2011 Rekabet Mektu-
bu’nun ana temasini, rekabet
gucl ve rekabet hukuku ilis-
kisi olarak belirlemeyi uy-
gun goérduklerini sézlerine
ekleyen Prof. Dr. Kaldinmcl,
hukuka uygun bir rekabet or-
taminin ve hukuka uygun
tesebbus faaliyetlerinin re-
kabet gucini yikseltecegi-
ni vurguladiklarini belirtti.

Prof. Dr. Kaldinmci mek-
tupla ilgili ayrintilan séyle
6zetledi: “Mektubumuzla, re-
kabetci bir ekonomi dizeni
olusturmay! ve gelistirmeyi
amaclayan rekabet mev-
zuatina uyumun, isletmele-
rimiz acisindan nigin énem-
li oldugunu ve bunu nasil ba-
saracaklarini anlatmaya ca-
hstik. Ayni zamanda, islet-
melerimizin, bdyle bir duyarlilikla kendi rekabet guglerini oldugu
kadar ulusal rekabet giiclimuzin artmasina katki saglayacagina
dikkat cektik. Tesebbuslerimizin, rekabet hukukuna uygunluk aci-
sindan, kendi kendilerini degerlendirmelerine yardimci olacagi-
na inandigimiz tavsiyeler, mektubumuzun agirlikl bir béIimadnd
teskil etmektedir. Tesebbis yonetici ve ¢alisanlarinin rekabetin
hukuki boyutuna dair bilgileri ve bu yénde gosterecekleri uyum
derecesi, ayni zamanda onlarin yénetim basarilarinin da bir gos-
tergesi olacaktir.”

Mektubun tim ayrintilan Tirkiye Seramik Federasyonu’nun
internet sitesi www.serfed.com adresinden takip edilebilir.

SERAMIK

Competition Authority (CA) published the 2011 Competition
Letter. Reminding everyone that they published a similar letter
in 2009 too, Competition Authority President Prof. Dr. Nurettin
Kaldinmci explained the purpose of the letter they published then
as follows: “To set forth the basic targets of Competition Autho-
rity under Act on Protection of Competition no. 4054 and giving
necessary warnings, to try to avoid our enterprises or compani-
es facing serious penalties due to lack of information in a peri-
od of crisis”. Prof. Dr. Kaldinmci described the reason for 2011
Competition Letter as “to
stress the significance of
proliferation of competition
defence concept and sensi-
tivity as regards protection
by everyone, of the compe-
titive system in the stage of
exit from economic recessi-
on”. Adding that they dee-
med fit setting the main the-
me of 2011 Competition Let-
ter as competitiveness and
competition law relations-
hip, Prof. Dr. Kaldinmcr also
noted that they emphasi-
zed that a legal competitive
environment and legal en-
terprise activities will en-
hance competitiveness.

Prof. Dr. Kaldinmci sum-
marized the details of the let-
ter as follows: “In our letter,
we tried to explain why it is
important for our enterprises
to comply with competition
legislation seeking to form
and develop a competitive
economic system and how
they can achieve this. At
the same time, we drew at-
tention to the fact that with such sensitivity, our enterprises will
contribute to the enhancement of not only their own but also our
national competitiveness. The recommendations which we be-
lieve will assist our enterprises to evaluate themselves in terms
of compliance with competition law constitute an important part
of our letter. The knowledge of enterprise executives and em-
ployees on the legal dimension of competitiveness and the level
of compliance they will display in this regard will also be an in-
dicator of their managerial success”.

All details of the letter may be accessed at Turkish Ceramics
Federation’s website www.serfed.com.
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“En iyinin daha iyisi”

Kutahya Seramik, Yigit Ozer tarafindan tasarlanan
Versatile Koleksiyonu ile tasarim alaninda dinyanin en biyiuk 6dili olan
“red dot design award best of the best 2011”in sahibi oldu.

Hep
daha iyiyi yapmaya,
kendimizi daha gelistirmeye,
her giin bulundugumuz yerden cok
daha ileri gitmeye, daha yeni olmaya,
kalitemizi daha da artirmaya, misterilerimizi daha c¢ok
memnun etmeye, Grinlerimizi daha hesapl olarak sunmaya, isinde
en yetkin insanlan istihdam etmeye, calisanlanmizi daha iyi egitmeye
ve tim bu ideallerin birlesimiyle daha kaliteli Gretim elde etme cabamizda
kendimizle olan yanisimiz, red dot uluslararasi driin tasanm 6diliyle bir kez daha tescillendi.

Verdigimiz emek ve ¢calismanin karsiligini bir kez daha uluslararasi platformda gérmenin gururu,
bizi daha fazla calismaya, amacimiz icin cok daha fazla savasmaya,
tlkemiz icin, daha biyilk isler basarmaya, daha yaratici, daha
cesur olmaya olan inancimizi pekistirdi.
Daha cok isimiz var!
-
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Kale Grubu, yapi sektériiniin Kuzey Irak’taki en biylk konsept
magazasini, Erbil’de agti. 10 Subat 2011 tarihinde yapilan agilis,
Turkiye Baskonsolosu Aydin Selcen, Belediyeler Bakani Semir Ab-
dullah, Sanayi ve Ticaret Bakan Yardimcisi Haci Sabah Ahmet, Er-
bil Vali Muavini Tahir Abdullah, Erbil Belediyeler Bagkani Sidki Zi-
rari, Sanayi Belediyeler Bagkani Ismail Muhammed, Erbil Ticaret
Odasi Baskani Dara Celilhayat, Kale Grubu Baskani Zeynep Bo-
dur Okyay, Kale Grubu’nun Kuzey Irak distribtéri Diwan Com-
pany’nin ortaklari Ahmet Haci Ali Yusuf ve Kemal Eksi, Kale Gru-
bu Seramik Grup Baskani Tark Ozcelik, Kaleseramik Satis ve Pa-
zarlamadan Sorumlu Genel Koordinatéri Bahadir Kayan, Kalevit
Genel Mudurt Ahmet Aksu, devlet erkéni, kamu yoneticileri ve Er-
bil'de faaliyet gdsteren sektér temsilcilerinin katiimiyla gercek-
lestirildi.

Erbil magazasinin acilisi nedeniyle Irak’ta bulunmaktan mutluluk
duydugunu belirten Kale Grubu Baskani Zeynep Bodur Okyay, sek-
téran bolgedeki en genis Uriin yelpazesine sahip ilk ve tek ma-
gazasini Kuzey Irak’ta agmaktan gurur duyduklarini syledi. Irak
ve Turkiye iliskilerinin nemli oldugunu vurgulayan Okyay, Kale Gru-
bu olarak Irak’ta ortak bir is kiltrl yaratmayi cok dnemsedikleri-
ni sdyledi. Okyay, “Kiiresel ekonominin ekseninin Dogu’ya kaydigini
g6zlemliyoruz. Biz de Kale Grubu olarak stratejilerimizi bu dog-
rultuda belirliyor ve éncelikli pazarlardaki etkinligimizi artirarak, ye-
nilikgi Grinlerimizle pay almak Uzere ¢alismalanmizi artiryoruz. Pa-
zar payimizi, Libya, Abhazya, Liibnan, Azerbaycan, BAE ve Irak
gibi hizla gelisen Ulkelerde de artirmayi hedefliyoruz” dedi.

Hedef ihracatta 225 milyon TL

Kale Grubu’'nun yurt disindaki basarilarina ve hedeflerine de-
ginen Okyay, “Ihracat pazarlarinda 300’0 askin noktada distrib-
toriimiz ve binlerce satis noktamiz bulunuyor. Ihracatimizin yiz-
de 50’sini AB Ulkelerine, ylizde 20°sini Orta Dogu Ulkelerine, ylz-

Kale Grubu Erbil'de
Magaza acti

Kale Grubu’nun Irak’in Erbil kentinde actigr 530
metrekarelik yeni konsept magaza, yap!
sektoriinde seramik, vitrifiye, armatir, banyo
dolabi, banyo kiveti, yapi kimyasallari gibi ¢ok
genis bir Grlin yelpazesine sahip, Kuzey Irak’taki
ilk ve tek magaza olma 6zelligini tasiyor.

Kale Group opens
sfore in Erbil

The new concept store of 530 square meters
opened by Kale Group in the city of Erbil in Iraq
has the distinction of being the first and only store
in Northern Iraq with a very broad product range
including ceramics, vitreous ware, taps, bathroom
cabinets, bath tubs and building chemicals in the
building industry.

Kale Group opened the largest concept store of the building in-
dustry in Northern Iraq in Erbil. The inauguration held on February
10, 2011 took place with participation of Turkish Consul General Ay-
din Selcen, Municipalities Minister Semir Abdullah, Deputy Minister
for Industry and Trade Haci Sabah Ahmet, Deputy Governor of Er-
bil Tahir Abdullah, Erbil Municipalities Head Sitki Zirari, Industry Mu-
nicipalities Head Ismail Muhammed, Chairman of Erbil Chamber of
Commerce Dara Celilhayat, Kale Group President Zeynep Bodur Ok-
yay, Kale Group’s Northern Iraq distributor Diwan Company’s sha-
reholders Ahmet Haci Ali Yusuf and Kemal Eksi, Kale Group Cera-
mic Group Head Tank Ozgelik; General Coordinator in charge of Sa-
les and Marketing of Kaleseramik, Bahadir Kayan; Kalevit General
Manager Ahmet Aksu, government officials, public administrators and
representatives of industry operating in Erbil.

Kale Group President Zeynep Bodur Okyay, pointing out that she
was happy to be in Iraq on the occasion of the opening of Erbil sto-
re, said that they were proud of opening the first and only store of the
industry in the region with the broadest product range in Northern Iraq.
Okyay, stressing that Iraq-Turkey relations are important, said that
it is very important for them as Kale Group to create a common bu-
siness culture in Iraq. Okyay said; “We observe that the axis of the
global economy is shifting towards the east. So, as Kale Group, we,
too, are setting our strategies in this direction and are enhancing our
efforts for capturing shares with our innovative products, enhancing
our effectiveness in priority markets. We aim to increase our market
share in rapidly developing countries like Libya, Abkhazia, Lebanon,
Azerbaijan, UAE and Iraq, too”.

225 million TL in exports

Touching upon the successes and targets of Kale Group abro-
ad, Okyay said; “We have distributors at more than 300 locations and
thousands of points of sale in export markets. We direct 50 percent
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de 10’unu Kuzey Amerika’ya ve geri kalan yizde 20’sini diger Ul-
kelere yapiyoruz. Bu konumumuzla Turkiye’de lider, Avrupa’da
Gelncl, diinyada ise onuncu durumdayiz. Kale Grubu olarak 2011
yilinda ihracatimizi ylzde 25 oraninda artirarak 225 milyon TL ol-
masini hedefliyoruz” dedi. Kale Grubu’nun, 2010 icinde yUzde ylz
Kale Urinlerinin sunuldugu ve yenilenen magazacilik anlayisi ile
uyumlu showroomlari birgok Ulkede faaliyete gegirdigini sGyleyen
Okyay, bu sayede markalarin bilinirligini artirmayi ve bu Ulkeler-
de en cok tercih edilen marka haline gelmeyi hedeflediklerini vur-
gulad.

Okyay, “Baku, Dubai ve Abhazya’'da magazalarimiz bulunuyor.
Libya’da yatinmi tamamlanan iki magazamizi mart ayinda agma-
yi planliyoruz. Hindistan’da ise corner magazamiz agiliyor. 2012
yllinda Cidde ve Riyad’da konsept madazalarimizi agmayi planli-
yoruz. Hedefimiz, Rusya, Tlrk Cumhuriyetleri ve Dogu’da konsept
magazalarimizin sayisini cogaltmak” dedi. Irak’ta en kisa zaman-
da tim markalariyla pazar liderligi hedeflediklerine deginen Okyay
“Bugtin Erbil, Kerkik, Stleymaniye, Zaho, Dohuk ve Musul’da ak-
tif galismalarimiz bulunuyor. Kisa sire igerisinde Irak’in tim se-
hirlerinde dagitim agimizi olusturup magazalarnmizi sirasi ile agma
hedefimizde hizla ilerliyoruz” diye konustu.

530 metrekarelik magaza

Erbil'de acilan yeni magaza, Kale Grubu’nun Kuzey Irak dis-
tribtéri Diwan Company’nin ortaklar Ahmet Haci Ali Yusuf ve Ke-
mal Eksi tarafindan yonetiliyor. Erbi’lden Cumhurbaskanlgi Sa-
ray’'nin bulundudu Selahattin kentine giden ve sehrin en kalaba-
lik yeri olan Shoresh Caddesi lizerinde bulunan magaza, 530 met-
rekarelik bir alanda hizmet verecek. Kale Grubu Griinlerinin sunumu
ile satisinin gerceklestirilecedi magaza, yapi sektérinde, seramik,
vitrifiye, armatlr, banyo dolabi, banyo kiiveti, yapi kimyasallari gibi
¢ok genis bir Grlin yelpazesine sahip, Kuzey Irak’taki ilk ve tek ma-
gaza olma 6zelligini tasiyor.

Irak ve Turk ortaklar tarafindan kurulan Diwan Company, se-
kiz yildir Erbil’de mutfak dolabi Gretimi, Irak genelinde bu Urinle-
rin dagitimini ve Turk sirketlerinin distrib0térliguna yapiyor. Kale
Grubu Urtnleri Erbil haricinde Bagdat, Kerkik, Dohuk, Ramadi ve
Musul'da da Diwan Company bayileri tarafindan satiliyor. Diwan
Company, Irak genelinde yeni bayilerin olusturulmasi ve maga-
zalann agilmasi igin ¢calismalarini strdiriyor. Kale Grubu, Diwan
Company ile birlikte Basra madaza acilisini 2011 Mart ayinda ka-
tilacagi fuar sonrasinda gergeklestirmeyi hedefliyor.

Lt

of our exports to EU countries, 20 percent to Middle Eastern coun-
tries, 10 percent to North America and the remaining 20 percent to
other countries. With this position, we are the leader in Turkey, third
in Europe and tenth in the world. As Kale Group, we aim to have an
export figure of 225 million TL with an increase of 25 percent in 2011”.
Adding that in 2010, Kale Group has launched showrooms in line with
the renewed merchandising concept where one hundred percent Kale
products are offered to sale in many countries, Okyay said that thanks
to this, they are seeking to enhance the recognition of their brands,
becoming the most preferred brand in these countries. Okyay said;
“We have stores in Baku, Dubai and Abkhazia. We are planning to
open our two stores which are near to completion in March in Libya.
In India, our corner store is being opened. We are scheduling to open
our concept stores in Jeddah and Riyadh in 2012. Our target s to in-
crease the number of our concept stores in Russia, Turkic Repub-
lics and the east”. Noting that they are targeting to become the mar-
ket leader in all brands as soon as possible in Irag, Okyay said; “To-
day we have active endeavors in Kerkuk, Suleimania, Zaho, Dohuk
and Mosul. We are rapidly advancing towards our aim of forming our
distribution network in all cities of Iraq as soon as possible and ope-
ning our stores one after the other”.

530-square-meter store

The new store opened in Erbil is managed by Ahmet Haci Ali Yu-
suf and Kemal Eksi, shareholders of Diwan Company, Kale Group’s
distributor for Northern Iraq. The store lying on Shoresh Street, run-
ning from Erbil to city of Salahaddin where President’s Palace is, which
is the most crowded location in the city, will offer services on an area
of 530 square meters. The store, where Kale Group products will be
presented and sold has the distinction of being the first and only sto-
re in Northern Iraq with a very broad product range including cera-
mics, vitreous ware, taps, bathroom cabinets, bath tubs and building
chemicals in the building industry.

Diwan Company, set up by Iragi and Turkish shareholders, has
been manufacturing kitchen cabinets in Erbil for eight years, distri-
buting these products in Iraq at large and serves as distributors for
Turkish companies. Kale Group products are sold by Diwan Company
dealers in Baghdat, Kerkuk, Dohuk, Ramadi and Mosul, too, beside
Erbil. Diwan Company is pursuing its efforts for forming new dealers
and opening stores all over Iraq. Kale Group aims to hold the ope-
ning of the store in Basra with Diwan Company after the trade fair it
will attend in March 2011.
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Omiir Tokgoz

[CMEA Uluslararast
Seramik Magazin Editorleri

Birligi Toplantist yapilds

Kasim (2010) ayinda Cin - Fuping'te dlizenlenen 3. ICMEA Ulus-
lararasi Seramik Magazin Editorleri Birligi Konferansi, 26 tlkeden 93
katiimci ile gerceklestirildi. Ana temasi "Seramigin Yorumlanmasi" olan
etkinlige Turkiye’den Yrd. Dog. Feyza Ozgiindogdu ve Ogr. Gor. Bur-
cu Karabey birer bildiri sunarak katildi. Ayrica konferans cercevesin-
de diizenlenen "Emerging Artists" yansmasinda ise Omir Tokgdz ca-
lismalari ile yer aldi ve bir ay sre ile residency programina katiimaya
hak kazanarak 6dullendirildi. Leman Kalay ve Selcuk Karablylk de

bu sergi 6n elemesinde secilerek, sergiye katimaya hak kazandi.

ICMEA International

Ceramic Magazine Edifors Association Meeting held

The 3rd ICMEA International Ceramic Magazine Editors Association Conference held in Fuping-China in November 2010 took place with
the participation of 93 members from 26 countries. From Turkey, Asst. Prof. Feyza Ozgiindogdu and Lecturer Burcu Karabey participated in
the event with the main theme “Interpretation of Ceramic” with a presentation each. Also, Omiir Tokgéz took part in the “Emerging Artists” con-
test organized on the occasion of the conference and was awarded by gaining the right to participate in the residency program for a month.
Leman Kalay and Selguk Karabliyiik, on the other hand, earned the right to participate in the exhibition, passing the preliminary screening.

Canakcilar'dan yeni yatirim

Teknoloji ve Uretim yatinmini gelisimin bir parcasi olarak géren Ca-
nakcilar Sirketler Grubu, blinyesinde bulunan Zonguldak Gokce-
bey’deki 60 bin metrekarelik Creavit vitrifiye seramik saglik geregle-
ri Uretim tesisleri ve Zonguldak Caydegirmeni Beldesi'ndeki 13 bin met-
rekarelik Doxa markali ofis ve Creavit markall banyo mobilyalar fab-
rikasini by(ttd. Mobilya fabrikasina ilave olarak gectigimiz yil insa-
sI gerceklestirilen ve 23 bin metrekare acik alani, 80 bin metrekare
kapall alani, 36 bin metrekareyi bulan yeni fabrikanin Gretim sisteminde;
mobilya Unitelerinin yani sira klozet kapaklar tretiminin gerceklesti-
riimesi planlaniyor. Bir diger Unite ise Uretim bandina yeni dahil edi-
len gémme rezervuarlara ait.

New investment by Canakcilar

Canakcilar Group of Companies, which sees technology and pro-
duction investments as part of development, enlarged its vitreous ware
Creavit ceramic sanitary ware production plants of 60,000 square me-
ters in Zonguldak Gékgebey and Doxa brand office and Creavit brand
bathroom furniture plant of 13,000 square meters in Zonguldak Cay-
degirmeni Sub-District. In addition to furniture units, manufacturing
of toilet bowl lids are being planned in the production system of the
new plant which was constructed last year as an extension of the fur-
niture plant which has an outdoor area of 23,000 square meters and
indoor area of 80,000 square meters. There is another unit for built-
in tanks which has just been incorporated in the production line.
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Eczacibast'nin Avrupa'daki

hedefi: Ik i

Eczacibagl Yapi Uriinleri Grubu’nun Griinlerine
dlnya capinda 2 bin 500 satis noktasindan
ulasilabildigini sdyleyen Hisamettin Onancg,
“Hedefimiz 1 milyar avro ciroyu yakalamak. Bu
hedefi tic yillik plan dénemi iginde
yakalayacagimizi dustintyoruz” dedi.

Eczacibasr’s target in
Europe: Top three

Noting that worldwide, Eczacibasi Building
Products Group’s wares may be accessed from
2,500 points of sale, Htisamettin Onang said,;
“Our target is to capture 1 billion Euro turnover.
We believe that we will get to that target within
the three-year plan period.”

Eczacibag! Yapi Uriinleri Grubu Baskani Hilsamettin Onanc, Av-
rupa’da ok iyi bir oyuncu olan ve altinci sirada yer alan Yapi Uriin-
leri Grubu'nun hedefinin 6niimlzdeki dénemde yeni firma ve markalari
da bunyesine katarak ve belirledikleri pazarlarda da biytyerek 1 mil-
yar avro ciro ve Avrupa’da ilk U¢ icinde yer almak oldugunu sdyledi.
Blinyesinde VitrA, Artema, Burgbad, Engers ve Villeroy&Boch'u ba-
nndiran Eczacibasi Yapi Urlinleri Grubu, Vitra ve Burgbad markala-
riyla Frankfurt'ta diizenlenen ISH Fuar’na katildi. TUrkiye’de sekiz, Al-
manya’da alti ve Fransa'da da iki olmak Uzere toplam 16 fabrikalari
oldugunu belirten Onanc, faaliyette bulunduklar en énemli tlkenin Rus-
ya oldugunu ve burada iki fabrikalarinin olacagini séyledi. Onang, 30
milyon avroluk bir yatinmla kurulan karo seramik fabrikasinin nisan
ayinda uretime baslayacagini, toplam 30 bin metrekare kapali alana
sahip olan bu fabrikada yilda 3,5 milyon metrekare Uretim yapacak-
larini acikladi. Bu fabrikanin hemen yaninda 10 bin metrekarelik ka-
pali bir alan (izerine seramik saglik geregleri Giretecek bir fabrika kur-
mak i¢in de yatinma basladiklarini belirtti.

Grubun en 6nemli pazarlannin Almanya, Fransa, Ingiltere ve Tur-
kiye oldugunu, bunun yani sira yatinm yaptiklari ve gelisme potansi-
yeli olarak Rusya ve Ortadogu'daki eneriji Ulkelerini stratejik pazar ola-
rak gorduklerini sdyleyen Onang, bunlarin disinda gelismek istedik-
leri pazarlarin dogu, kuzey ve gliney Avrupa, Uzak Dogu’da Hindis-
tan ve Cin ile Kuzey Amerika oldugunu vurguladi. Onang, “Rusya'da
kendi markamiza yaptigimiz ¢ok ciddi bir yatinm var. Bu ¢ergevede
showroomlar agiyoruz. Bitiin Grlin gamimizi sergiliyoruz. Su anda dort
showroom var. Oniimiizdeki bes yilda elli gibi bir rakama getirmek is-
tiyoruz. Buna benzer bir stratejiyle de Hindistan'a girmeyi planliyoruz.
Hindistan'da da kendi markamizla gelismek istiyoruz. Kendi marka-
larina yatinm yapan bir strateji. Bazi yerlerde de mevcut markalan sa-
tin alarak daha hizli blylyoruz. Almanya'da bdyle bir calisma yaptik.
Hem karo, hem banyo grubunda farkli markalar aldik. Pazarlarin ge-
lismekte oldugu Rusya, Hindistan gibi tlkelerde markalarnimiza yati-
rim yapiyoruz® dedi.

by € o .

Yap1 Uriinleri Grubu Bagkani Hiisamettin Onang
Building Products Group Head Hiisamettin Onang

Eczacibas Building Products Group Head Hiisamettin Onang said
that the target of the Building Products Group, which is a very good
player in Europe, ranking sixth, is to get to 1 billion Euro turnover and
to be in the top three of Europe, incorporating new firms and brands
and growing in designated markets. Eczacibasi Building Products Gro-
up, which accommodates VitrA, Artema, Burgbad, Engers and Vil-
leroy&Boch participated in ISH Trade Fair held in Frankfurt with Vit-
ra and Burgbad brands. Pointing out that they have 16 plants in to-
tal; eight in Turkey, six in Germany and two in France, Ona¢ remar-
ked that the most important country they operate in is Russia and they
would have two plants there. Onang said that the ceramic tile plant
set up with an investment of 30 million Euro will start production in
April and that there will be production of 3.5 million square meters a
year at the plant which will has an indoor space of 30,000 square me-
ters in total. Onang also noted that they have started investments for
setting up a plant to produce ceramic sanitary ware on an indoor area
of 10,000 square meters right beside this plant.

Onang, stating that the most important markets of the group are
Germany, France, UK and Turkey and in addition, they see Russia
and energy countries in the Middle East as strategic markets where
they invest in and which have potential of development, also stres-
sed that beside these, the markets they want to grow are eastern, nort-
hern and southern Europe, India and China in the Far East and North
America. Onang said; “We have a very serious investment in our own
brand in Russia. In this context, we are opening showrooms. We are
displaying all our product range. Presently, there are four showrooms.
In the coming five years, we want to get to a figure like fifty. We also
want to penetrate India with a similar strategy. We want to grow in
India, too, with our own brand. A strategy investing in its own brands.
At some places, we are growing faster, acquiring existing brands. We
did so in Germany. We acquired different brands in tile and bathro-
om groups. We are investing in our own brands in countries like Rus-
sia and India where markets are growing”.
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Yasayan Insan Hazinesi
Mehmet Giirsoy

Kultar ve Turizm Bakanligr Arastirma ve Egitim Genel Mudur-
[Ggu'nce ydratilen somut olmayan kdlttrel miras calismalar kap-
saminda 2010 Aralik ayinda Istanbul'da “Yasayan Insan Hazinesi”
6dull verilen dokuz geleneksel sanat taslyicisi arasinda yer alan Meh-
met Glrsoy, yedi asirlik bir imparatorlugun sanatini gelecege miras
taslyicisi olarak segilmekten mutluluk duydugunu belirtti. Glrsoy,
“UNESCO'nun verdigi Yasayan Insan Hazinesi titri, son derece an-
lamli olup bize buyik gérevler yikltyor. Mutlulugumu kelimelerle ifa-
de etmem mumkin degil, heyecanim dorukta. Blyik bir 6dl, bu-
nun sorumlulugunu tasimak elbette cok dnemli. Bu mirasi gelece-
ge tasirken son derece dikkatli olmallyim. Bunun tavizi olmaz, mut-
laka hakkini vermek durumundayiz. Zaten hakkini verdigimiz icin bu
Adl bize layik géralmustir” dedi.

Mehmet Girsoy, who is among the nine traditional art carriers
who were honored with the “Living Human Treasure Award” in Is-
tanbul in 2010 on the occasion of the non-concrete cultural heri-
tage activities conducted by Ministry of Culture and Tourism Ge-
neral Directorate of Research and Education, said that he was
happy to be selected as the carrier of the heritage of the art of a
seven-century-old empire to the future. Girsoy said; “The title of
living human treasure awarded by UNESCO is extremely mea-
ningful and charges us with great duties. It is not possible for me
to express my delight in words. My excitement has peaked. This
is a great award, it is obviously very important to bear the res-
ponsibility of this. | must be extremely careful when carrying this
heritage to the future. There can be no compromises, we defini-
tely have to do what is right. Actually, we were found worthy of this
award because we are doing what is right”.

SERAMIK

Seramikte is hirligi
yapacaklar

Turkiye Seramik Dernegdi (TSD) Baskani Tolun Vural ve SERES
2011 Kongre Diizenleme Kurulu Bagkani ve ayni zamanda Anado-
lu Universitesi Miihendislik Mimarlik Fakiiltesi Ogretim Uyesi Dog. Dr.
Alpagut Kara, Anadolu Universitesi Rektorii Prof. Dr. Davut Aydin’i
ziyaret etti. Anadolu Universitesi ve TSD’nin ortak galismasinin giin-
deme geldigi ziyarette, Anadolu Universitesi'nin bilime ve sanata 6nem
veren yénetiminin énemine deginen TSD Baskani Tolun Vural, TSD’nin
kuruldugu guinden bu yana seramik alaninda bilimsel ve sanatsal ¢a-
lismalara katkida bulunma amaci cergevesinde calistigini sdyledi. Vu-
ral, TSD'nin Tlrkiye Seramik Federasyonu catisi altinda ayrica Av-
rupa Seramik Dernegi Uyesi oldugunu ifade etti. Dernegin, sanatsal
faaliyetler, seminerler, calistaylar, yarismalar ve bilimsel kongreler di-
zenledigini kaydeden Tolun Vural, dernegin uluslararasi projelerde yer
aldiginin da altini gizdi. Prof. Dr. Davut Aydin ise TSD’nin etkinlikleri
ve Tolun Vural'in dile getirdigi finansal sikintilarla ilgi degerlendirme-
lerde bulundu.

Turkish Ceramic Association (TSD) President Tolun Vural and SE-
RES 2011 Convention Organization Committee Head and also, Ana-
dolu University Member of Faculty of Engineering Architecture Fa-
culty Assoc. Prof. Dr. Alpagut Kara visited Anadolu University Pre-
sident Prof. Dr. Davut Aydin. TSD President Tolun Vural, who touc-
hed upon the importance of Anadolu University administration, emp-
hasizing science and art at the visit where joint efforts of Anadolu Uni-
versity and TSD were discussed, pointed out that TSD has been wor-
king to contribute to scientific and artistic efforts in the field of cera-
mics since the day of its inception. Vural stated that TSD is also a mem-
ber of European Ceramic Association under the roof of Turkish Ce-
ramic Federation. Noting that the Association has been organizing
art events, seminars, workshops, contests and scientific conventions,
Vural underscored that the Association also takes part in internatio-
nal projects. Prof. Dr. Davut Aydin, on the other hand, assessed TSD’s
activities and gave his views on the financial problems articulated by
Tolun Vural.
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Seramik sektoriine bahar erken geldi
Spring comes early for the ceramic industry

Her yil oldugu gibi bu yil da kapilarini yirmi
tictincl kez yerli ve yabanci 226 firmaya acan
UNICERA Fuari, etkinlikleriyle oldugu kadar

dizenlenen sergi ve aktiviteleriyle de ¢cok
konusuldu. Dokuzuncusu dlizenlenen ve artik
geleneksellesen Seramik Onur Odiilleri de
sahiplerini buldu.

Tark seramik sektérii her yil bahari nisan ayinda diizenlenen UNI-
CERA Fuari ile acardi. Bu yil bahar sektére bir ay 6nce geldi. 23.
Uluslararasi Seramik Mutfak Banyo Fuari UNICERA 2011, 2-6 Mart
2011 tarihleri arasinda Beylikdiizii TUYAP istanbul Kongre Mer-
kezi'nde dliizenlendi. Turkiye Seramik Federasyonu (SERFED), Te-
sisat Insaat Malzemecileri Dernegi (TIMDER) ve TUYAP’In igbirli-
gi ile gergeklestirilen fuarin acilisini Bayindirlik ve Iskan Bakani Mus-
tafa Demir, SERFED Yonetim Kurulu Baskani Zeynep Bodur Ok-
yay, TIMDER Baskani Serdar Dénmez ve TUYAP icra Kurulu Bas-
kani Serdar Yalcin birlikte yapti. UNICERA 2011’le es zamanli ola-
rak diizenlenen 2. PIPEXPO Fuar ve ilki gergeklestirilen DEKOREX
Fuar’nin acilisi da yapildi.

Bu yil fuarda 19 yabanci, toplam 226 katilimci firma yer aldi. Met-
rekare bazinda yaklasik ylizde 12 oraninda biyuyen fuar alani 88
bin metrekare alana ulasti. On yedi ayn tlkeden ve 18 ilimizden alim
heyetleri fuan ziyaret ederek, Ureticilerle bir araya geldi. Toplam-
da yetmis Ulkeden, yaklasik 60 bin katilimcinin izledigi fuar Turk se-
ramik sektdra Grunlerinin sergilenmesinin yani sira sektorin tasa-
rim becerilerinin, firma etkinliklerinin ve bilimsel aktivitelerin yer al-
didi, her yonlyle zenginlesmis bir ticari platform olarak yeni bir re-
kora imza atti.

UNICERA Trade Fair, which opened its doors for the
twenty-third time to domestic and foreign 226 firms
this year too, like every other year, was quite talked
about as much as its events, with the exhibitions and
activities held as well. Ceramic honor awards, the
ninth of which were organized, which have become
traditional, also went to their winners.

Turkish ceramic industry used to start every spring with UNI-
CERA Trade Fair held in April. This year, spring arrived a month
early for the industry. 23rd International Ceramic Kitchen and Bath-
room Trade Fair UNICERA 2011 was held at Beylikdtizii TUYAP
Istanbul Convention Center March 2-6, 2011. The opening of the
fair organized by Turkish Ceramics Federation (SERFED),
Plumbing and Building Material Suppliers Association (TIMDER)
and TUYAP, was done by the Minister of Public Works and Sett-
lements Mustafa Demir, SERFED Chairman of the Board Zey-
nep Bodur Okyay, TIMDER President Serdar Dénmez and TU-
YAP Chairman of Executive Board Serdar Yalgin jointly. The ope-
nings of 2nd PIPEXPO Trade Fair and the first DEKOREX Tra-
de Fair held simultaneously with UNICERA 2011 were also car-
ried out.

There were 226 participants in total; 19 foreign, at the trade
fair this year. The trade fair grounds growing by approximately
12 percent in footage reached 88,000 square meters. Trade mis-
sions from 17 separate countries and 18 provinces in Turkey vi-
sited the trade fair, coming together with producers. The fair vie-
wed by approximately 60,000 visitors from seventy countries in
total broke a new record as a trade platform where, in addition
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Seramik Onur Odiilleri verildi

Fuarin ilk ginl diizenlenen ve artik geleneksellesen Seramik
Onur Oddilleri, sektore emek veren, katki saglayan, sektorin geli-
simi icin bilimsel ve sanatsal calismalara imza atan isimlere veril-
di. Bu yil dokuzuncusu diizenlenen Seramik Onur Oduilleri yedi der-
negin, kendi sektorlerine katki saglayan isimlerine gitti. TIMDER ta-
rafindan verilen 6dulli bu yil Aydin Eser aldi. Eser'e 6dulini TIM-
DER Baskani Serdar Dénmez takdim etti. Trk Seramik Dernegi
(TSD) tarafindan &édul Prof. Dr. Hamiye Colakoglu'na verildi. Ra-
hatsizigi nedeniyle térene katlamayan Colakoglu'nun édulin, 6du-
I veren TSD Baskani Tolun Vural aldi.

Seramik Hammadde Ureticileri Dernegi (SERHAM) Baskani Se-
lim Cicek tarafindan SERHAM adina verilen 6diliin sahibi ise Prof.
Dr. Giiven Onal oldu. Seramik Refrakter Malzemeleri Ureticileri Der-
negi (SEREF) adina verilen éddle bu yil Faruk Arisoy layik gorl-
du. Ansoy 6dulini SERFED Baskani Zeynep Bodur Okyay’in elin-
den aldi. Seramik Kaplama Malzemeleri Ureticileri Dernegi (SER-
KAP) adina Suat Karaveli'ye 6dulini SERKAP Baskani Ahmet Ya-
maner verirken, Seramik Saglik Gerecleri Ureticileri Dernegi
(SERSA) adina Nihat Yildinm’a 6dulini SERSA Baskani Erdem Ce-
nesiz takdim etti. SERFED Genel Sekreteri Germiyan Saatcioglu
da SERFED adina verilen 6duli SERFED Baskani Zeynep Bodur
Okyay’in elinden aldi.

Zengin fuar etkinlikleri

UNICERA 2011 kapsaminda ikinci giin diizenlenen etkinlikler
akademisyenler, mimarlar, 6grenciler, sanayiciler ve fuar katilimci-
larina zengin bir icerik sundu. Fuarin ikinci giini olan 3 Mart 2011
tarihinde Mimarlar GUnu aktivitesi olarak Konsept Projeler dergi ya-
pimcilar tarafindan énerilen yedi Gnli mimarin (Abdullah Burnaz, Dara
Kiziltoprak, Ece Ceylan Baba, Gdkhan Avcioglu, Mehpare Evrenol,
Metin Hepguler, Necibe Darcan, Sinan Kafadar) kendi ézel proje-
lerinin olusum slreglerinin konu edildigi workshop uygulamalan ger-
ceklestirildi. Workshopa seramik ve mimarlik fakultesi ¢grencileri-
nin yani sira Mimarlar Odasi Y6netim Kurulu tyeleri de katildi.

Fuarin ikinci giinl diizenlenen bir baska etkinlik ise “Avrupa Se-
ramik Sanayi Uretimi, Ticareti ve Diinyadaki Yeri” konulu konfe-
ransti. Konferansin konusmacisi Cerame Unie Genel Midri Re-
nauld Batier'di. Fuann tigiincti gtinti olan 4 Mart 2011 tarihinde du-

to displaying of products of the Turkish ceramic industry, the de-
sign skills and firm events and scientific activities of the industry
were presented, enriched in every aspect.

Ceramic Honor Awards handed out

The Ceramic Honor Awards held on the first day of the fair,
which have become traditional, were handed out to names toi-
ling in the industry, contributing to it, authoring scientific and ar-
tistic work for advancement of the industry. The Ceramic Honor
Awards, the ninth of which were organized this year, went to na-
mes in seven associations contributing to their own sectors. Ay-
din Eser received the award handed out by TIMDER this year.
Eser’s trophy was presented by TIMDER President Serdar Dén-
mez. The award of Turkish Ceramics Association (TSD) went
to Prof. Dr. Hamiye Colakoglu. The trophy of Colakoglu, who was
unable to attend the ceremony due to her illness, was picked up
by President Tolun Vural, President of TSD, handing out the
award.

The receiver of the award handed out in the name of SER-
HAM by Selim Cicek, President of Ceramic Raw Material Ma-
nufacturers Association (SERHAM), was Prof. Dr. Giiven Onal.
Faruk Ansoy was chosen to receive the award given in the name
of Ceramic Refractory Materials Manufacturers Association
(SEREF). Ansoy received his award from the hands of Zeynep
Bodur Okyay, SERFED President. His trophy was given to Suat
Karaveli in the name of Ceramic Tile Manufacturers Associati-
on (SERKAP) by SERKAP President Ahmet Yamaner, with SER-
SA President Erdem Cenesiz presenting his award to Nihat Yil-
dirim in the name of Ceramic Sanitary Ware Manufacturers As-
sociation (SERSA). SERFED Secretary General Germiyan Sa-
atcioglu received the award given in the name of SERFED from
SERFED President Zeynep Bodur Okyay.

Rich trade fair events

The events organized on the second day of UNICERA 2011
offered a rich content to academicians, architects, students, in-
dustrialists and trade fair participants. Workshops were held on
March 3, 2011, the second day of the trade fair, as an Architects
Day event addressing the formation processes of special projects
of seven famed architects (Abdullah Burnaz, Dara Kiziltoprak, Ece

Zeynep Bodur Okyay - Germiyan Saatcioglu
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Orta Anadolu fhracatci Birlikleri Seramik Tartim Grubu tarafindan UNICERA Fuarr'nda bir
VIP Lounge agild1. Yabanc ziyaretciler VIP Lounge’da kabul edildi ve agirland1.

A VIP lounge was opened by Central Anatolia Exporters Union Ceramic Promotion Group at
UNICERA trade fair. Foreign guests were received and entertained at the VIP Lounge.

zenlenen konferansin konusu ise Italyan Seramik Teknolojileri Ye-
nilikleri’'ydi. Bu konferansa konusmaci olarak katilan Erminio Gui-
ducci (LB), Pietro Montorsi (Martinelli Ettore), Fabio Ronchetti (Air
Power Group), Andrea Poli (Siti-B&T Group), Marcello Cuoghi
(TCK), Fabio Vecchi (Tecnema) ve Andrea Cannella (Sacmi) su-
numlariyla da renk katti.

Bir sergi ve bir anma kosesi

Fuarda ayni zamanda gectigimiz aylarda yitirdigimiz Kitahya ¢ini
sanatinin ve ciniciliginin gelismesine blylk katkisi olan ¢ini ustasi
Sitki Olgar da anildi. Sitki Olgar anisina fuar alani fuayesinde bir kdse
olusturuldu. Késede Sitki Olgar'in sanatinin ve ustaliginin izlerini ta-
slyan eserleri sergilendi. Fuar boyunca fuaye alaninda devam eden
bir de sergi acildi. Adell Armatur tarafindan gerceklestirilen Ab-1 Ha-
yat Su Kltirt ve Hamam Sergisi’nin acilisini Bayindirlik ve Iskan

Ceylan Baba, Gékhan Avcioglu, Mehpare Evrenol, Metin Hep-
gller, Necibe Darcan and Sinan Kafadar) nominated by Concept
Projects journal editors. In addition to students of ceramic and
architecture faculties, members of the Board of Architects As-
sociation attended the workshop.

Yet another event held on the second day of the trade fair was
the conference titled “European Ceramic Industry’s Production,
Trade and Position in the World”. Conference speaker was Re-
nauld Batier, General Manager of Cerame Unie. The topic of the
conference held on March 4, 2011, the third day of the trade fair,
was ltalian Ceramic Technology Innovations. Erminio Guiducci
(LB), Pietro Montorsi (Martinelli Ettore), Fabio Ronchetti (Air Po-
wer Group), Andrea Poli (Siti-B&T Group), Marcello Cuoghi (TCK),
Fabio Vecchi (Tecnema) and Andrea Cannella (Sacmi) added co-
lor to the conference as speakers.
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Bakani Mustafa Demir ve SERFED Baskani Zeynep Bodur Okyay
yapti. Adell Armatiir Yénetim Kurulu Baskani Ali Topcu, serginin UNI-
CERA Fuar kapsaminda gerceklestirimesine destek veren SER-
FED Baskani Zeynep Bodur Okyay, TIMDER Baskani Serdar Don-
mez ve TUYAP Icra Kurulu Bagkani Serdar Yalcin'a tesekkiir pla-
keti verdi.

“UNICERA kapsaminda sektérimiizdeki Grlin ve hizmet ala-
nindaki yenilikleri sergilerken diger yandan sanat ve kilturimaize yan-
slyan diger bilesenleri bir arada sergilemeye gayret ettik” diyen SER-
FED Baskani Zeynep Bodur Okyay, sergi ile ilgili sunlar séyledi.

“Buglin sektériimlzun énemli bir bileseni olan banyo konsep-
tinin yerine gegcmisimizde hamam kaltirinun énemli bir yer tuttu-
gunu goéruyoruz. Biz de, Tirk hamam gelenekleri ve hamam mal-
zemelerinden érneklerin sunuldugu Ab-1 Hayat Su Kaltar( ve Ha-
mam sergisi ile gecmiste toplumumuzun énemli bir ritieline dikkat
cekmeyi amacladik. Bu serginin 6zellikle son yillarda giderek artan
yabanci ziyaretcilerimiz i¢in ¢ok ilgi cekici olacagini distiniyorum.”

Fuar kapsamindaki bir bagka sergi ise Turkiye Mimarlar Odasi
tarafindan dizenlendi. 1988 yilinda baslayan ve iki yilda bir du-
zenlenen XlI. Ulusal Mimarlik Sergisi'nde cesitli kategorilerde 160
eser, 218 adet panoda sergilendi.

An exhibition and a corner of tribute

At the trade fair, tribute was paid to ¢ini master Sitki Olgar who
has made great contributions to the development of Klitahya art
of traditional tile making and ¢ini making, who we lost recently.
A corner was built in the lobby of the trade fair in memory of Sit-
ki Olcar. Sitki Olgar’s works bearing the traces of his art and mas-
tery were on display at the corner. There was also an ongoing
exhibition in the lobby through the term of the fair. The opening
of the Ab-1 Hayat Water Culture and Bathroom Exhibition held by
Adell Armatiir was done by Minister for Public Works and Sett-
lements Mustafa Demir and SERFED President Zeynep Bodur
Okyay. Adell Armatiir Chairman of the Board Ali Topgu presen-
ted plaquettes of gratitude to SERFED President Zeynep Bodur
Okyay. Adell Armatir Chairman of the Board Ali Top¢u presen-
ted plaquettes of gratitude to SERFED President Zeynep Bodur
Okyay, TIMDER President Serdar Dénmez and TUYAP Chair-
man of Executive Board Serdar Yalcin who gave support to the
exhibition’s being held on the occasion of UNICERA Trade Fair.

SERFED President Zeynep Bodur Okyay, who said; “While
we presented the innovations in the fields of products and ser-
vices in our industry at UNICERA, we also made an effort to ex-
hibit other components reflecting on our art and culture”, added
the following about the exhibition: “We see that in our past the
bath culture played an important role in place of the bathroom con-
cept which is an important component of our industry today. So
we sought to draw attention to an important past ritual of our so-
ciety with the Ab-1 Hayat Water Culture and Bathroom exhibiti-
on where Turkish bath traditions and specimens of bathroom ma-
terials are presented. | believe that this exhibition will be very in-
teresting for especially our foreign visitors, the number of which
is increasing in recent years”.

Another exhibition on the occasion of the trade fair was or-
ganized by Turkish Architects Association. 160 works were on
display on 218 panels in various categories at 12th National Arc-
hitecture Exhibition held every two years starting from 1988.
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UNICERA Fuari i yiiz 1de 12 buyud

Bu yil yirmi tgtinclst diizenlenen UNICERA 2011 Fuari, global krize ragmen ylizde 12
blyuyerek yeni bir rekora imza atti. 88 bin metrekare alana yayilan fuara bu yil 19’u yabanci,
toplam 226 firma katilirken, yetmis tlkeden yaklagik altmis bin ziyaretgi geldi.

UNICERA Trade Fair grows by 12 percent

UNICERA 2011 Trade Fair, the twenty-third one of which is organized this year, broke a new
record, growing 12 percent despite the global recession. This year, 226 firms in total, 19 of which
are foreign, participated in the trade fair spread over an area of 88,000 square meters which was

visited by approximately sixty thousand visitors from seventy countries.

Tirk seramik sektértintin guiciinG ve etkinligini gésteren ¢cok 6nem-
li bir ticari platform olan UNICERA Uluslararasi Seramik Banyo Mut-
fak Fuan, kapilarini 23. kez 2-6 Mart 2011 tarihlerinde TUYAP Istan-
bul Kongre Merkezinde acti. Agilista konusan TUYAP lcra Kurulu Bas-
kani Serdar Yalgin, fuarin seramik sektériintin i¢ dis pazarlarda guiciing,
kudretini, Uretim kapasitesini ve tasarim yeteneklerinin gésterildigi en
blylk toplu pazarlama platformu oldugunu belirtti. “Fuar, bu 23 yil ice-
risinde adeta ulkemizin 6zledigi istikrar sembolli haline gelmistir” di-
yen Yal¢in, UNICERA ile es zamanli olarak ikincisi diizenlenen boru,
vana ve filtre endustrisi fuari PIPEXPO 2011 ile ilki dlizenlenen DE-
KOREX fuarinin yurt i¢i ve yurt disindan ziyaretcilerle firmalar bulus-
turacagini belirtti.

UNICERA 2017’in katiimci yoéniinden zenginlestigine vurgu yapan
Yalgin, “Gecmiste on tlkeden yabanci katiimei varken bu yil bu sayi

UNICERA International Ceramic Bathroom Kitchen Trade
Fair, one of the most important trade platforms exhibiting the po-
tency and effectiveness of the Turkish ceramic industry, opened its
doors for the twenty-third time March 2-6, 2011 at TUYAP Istan-
bul Convention Center. TUYAP Chairman of Executive Board Ser-
dar Yalcin, speaking at the opening, pointed out that the trade fair
was the largest mass marketing platform where the potency and
power in domestic and international markets, the production capacity
and design capabilities of the ceramic industry are displayed. Yal-
¢in, who said, “The trade fair has become the stability symbol al-
most strived by our country in these twenty-three years”, noted that
PIPEXPO 2011, the pipe, valve and filter industry trade fair, the se-
cond one of which is held simultaneously with UNICERA; and DE-
COREX trade fair, the first one of which is held at the same time,
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19'a clkmistir. 190 olan toplam katilimci say!-
sl da 226’ya gkmistir. Metrekare bazinda yak-
lasik ylzde 12 oraninda anlamli bir blylme
gosteren fuar, 88 bin metrekare alana yayil-
mistir. Bir yil boyunca 6zellikle Avrupa kita-
sinda, Karadeniz havzasinda, Hazar havza-
sinda yakin iliskilerde bulundugumuz bélge-
lerde ve Orta Dogu’nun genelinde eksiksiz ola-
rak tanitima devam ettik. Bu ¢alismalarin ne-
ticesinde 17 ayn tlkeden ve 18 ilimizden ¢ok
anlamli, secilmis, nitelikli alim heyetleri fuan zi-
yaret edecek. Toplamda yetmis tlkeden yak-
lasik altmis bin katilimcinin fuar izlemesini he-
defliyoruz. Bu fuar, Urlinlerimizin oldugu ka-
dar tasarim becerilerinin, firma etkinliklerinin,
bilimsel aktivitelerin de yer aldidi, her yoniy-
le zenginlesmis bir ticari platform olarak bu yil
hafizalarmizda yer edecektir’ dedi.

“Her yil buyume rekorlari kirdik”

Yirmi ¢ yil dnce 500 metrekare alan ve
2 bin ziyarefcisi ile baslayan, bugtin 90 bin metrekareye yaklasan fuar
alani, yetmis binin tizerinde ziyaretgi potansiyeline sahip UNICERA Tiirk
seramik sektorunin, yillardir tek ve en gérkemli fuan olmustur” diyen
Tesisat Ingaat Malzemecileri Dernegi (TIMDER) Yénetim Kurulu Bas-
kani Serdar Dénmez, fuarin her yil artan ziyaretci sayisi ile Avrupa cog-
rafyasinda Italya ve Ispanya’daki benzerlerini geride birakacak nite-
lige ulastiginin altini gizdi. Dénmez, global krizin oldugu bir ddnemde
blytme rekorlan kiran fuarin, bu yil yeni bir rekora imza atmasinin stirp-
riz olmayacagini soyledi.

Tlrkiye’nin enerjide disa bagimli konumuna dikkat ceken Dénmez,
enerji maliyetinin sektdrlerin rekabetgiligini olumsuz etkiledigini belirtti.
Devletin saglayacagi kisa vadeli tesviklerin ve vergilerin sektérleri re-
kabetcilikte olumlu etkileyeceginin altini cizen Dénmez, uzun vade-
de enerji kullaniminin azaltiimasina ve alternatif enerji kaynaklarinin
arastinimasina yonelik yapilacak yatinmlarin da rekabetgcilikte 6Gnem
tasidigini ifade etti. D6nmez, “Sektérde ham madde agisindan disa

will bring together the visitors and firms, lo-
cal and international.

Stressing that UNICERA 2011 has
been enriched in terms of participants,
Yalcin said; “While there were foreign par-
ticipants from ten countries in the past; this
year, this number has risen to 19. The num-
ber of total participants which was 190 has
gone up to 226. The trade fair, which has
displayed significant growth at the rate of
approximately 12 percent in terms of foo-
tage, is spread over an area of 88,000 squa-
re meters. We continued full promotion in re-
gions where we have close relations in es-
pecially European continent, Black Sea
basin and Caspian basin and the Middle
East at large. As a result of these efforts,
very meaningful selective qualified trade mis-
sions from 17 separate countries and our 18
provinces will visit the trade fair. We are tar-
geting approximately sixty thousand parti-
cipants from seventy countries in total. This trade fair will be en-
trenched in our memories this year as a trade platform enriched in
every aspect featuring not only our products but design skills, firm
events and scientific events as well’.

Serdar Yalgin

“We broke growth records each year”

Plumbing and Building Material Suppliers Association (TIMDER)
Chairman of the Board Serdar D6nmez, who said; “UNICERA, which
started twenty-three years ago on an area of 500 square meters
with 2,000 visitors, which today has grounds of close to 90,000 squa-
re meters and a visitor potential of over seventy thousand, has been
the only and most magnificent trade fair of Turkish ceramic industry
over the years”, underscored that the trade fair has reached a le-
vel to leave behind its peers in ltaly and Spain in Europe with its
increasingly growing number of visitors. Dénmez said that it will not
be a big surprise if the trade fair, which broke growth records in a
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TIMDER Yénetim Kurulu Baskan1 Serdar Dénmez:
“Ingaat sektorii lokomotif sektordiir”

“Tiirkiye'nin konumu itibariyla en 6nemli ve gelisim hiz1 en yiiksek sektérlerinden olan boru endiistrisi ile ilgili
olarak, gectigimiz yil 1. PIPEXPO fuarin gerceklestirdik. Bu yil da yine UNICERA 2011 ile es zamanl olarak
gerceklestirecegimiz PIPEXPO fuarimizm, ilk fuarda oldugu gibi gerek yerli, gerekse yabanci ziyaretci bakimindan
biiytik ilgi gormesi, sektorde ve is gevrelerinde biiytik yanki uyandirmas, sektor temsilcilerine yeni pazarlar
yaratma soziinii yerine getirmeyi bagarmasi, gelecek yillar i¢in fuarimizin katedecegi mesafe hakkinda bizlere
dnemli umutlar vermektedir. Fuarlarin bagarist siiphesiz tilke ve sektdrlerimizin ekonomik durumlari,
katthmalarimizin beklentileri ve gelecekteki umutlart ile giiglenmektedir. icinde yer aldigimiz insaat sektériimiiz,
tilke ekonomisine oldugu kadar, sagladig1 istthdam acisindan da lokomotif sektdrlerin baginda gelmektedir. Sektore
kayith calisan sayis 1,3 milyon civarinda iken, sektore katki saglayan mimarlik, miisavirlik hizmetleri, uygulayiailar,
satis ve dagitim kanallar1 ve ingaat malzemesi tireticilerinin katilmas ile sektordeki isthdam 3 milyon seviyelerine,
GSYH icindeki pay1 da yiizde 35 seviyelerine yiikselmektedir.”

TIMDER Chairman of the Board Serdar Donmez:

“Construction industry is the driving sector”

“Last year we held the 1st PIPEXPO trade fair regarding the pipe industry which is one of Turkey’s most important and fastest
developing industries in terms of its position. That our PIPEXPO trade fair, which we will held simultaneously with UNICERA
2011 once again this year, draws great interest in terms of local and international visitors like the first time, its resonance in the
industry and business circles, its achieving to keep its promise of creating new markets to sector representatives, all give us hope
regarding the distance to be covered by our trade fair in future years. The success of trade fairs undoubtedly is underpinned by
the economic positions of our country and sectors, the expectations of our participants and their future hopes. The construction
industry, of which we are part, leads the driving sectors not only for its contribution to the country’s economy but for the
employment it provides as well. While the number of employees registered in the industry is about 1.3 million; if one includes the
architecture, consulting services, appliers, sales and distribution channels and construction material manufacturers contributing
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to the sector, the employment in the industry rises to 3 million and the share of GDP goes up to 35 percent”.

bagimli olan petrokimya ve turevlerine dayall boya, plastik ve yalitim
gibi alt sektdrler de bulunmaktadir. Turkiye’de faaliyet gosteren PET-
KIM, talebin sinirl bir kismina cevap verebildiginden, yeterli miktar-
da yerli tedarik yapilamamaktadir. Ham maddede disa bagimli oldu-
gumuz diger bir sektdr ise ham maddesi maden rezervierine bagli olan
demir celik sektorudir. Insaat sektoriinlin alt sektori olan boru sek-
toriin( yakindan ilgilendiren ham maddede, disa bagimliigin olumsuz
etkilerinin azaltimasinda vergi indirimlerinin uygulanmasi rekabette
gucunu artiracaktir” dedi.

Sektdriin 6nuindeki engellere de deginen Dénmez sunlari séyle-
di: “Turkiye’de yapi ve mesleki denetimin yetersiz olmasi, trlin serti-
fikasyonu eksikligi; ic pazarda ruhsatsiz, kalitesiz yapilasmaya yol a¢-
makla kalmayip, ayni zamanda kayit disi Gretimin, bu yapi icinde yer
bulmasiyla, sektér gelisiminin dntinde énemli bir engel olusturmakta-
dir. Bayindirlik ve Iskan Bakanligi tarafindan 1 Ocak 2012'de ydriirli-
lige koyulmasi planlanan, Yeni Imar Kanunu Tasarisi lizerinde ¢ali-
sildigl, bu kapsamda muteahhitlik yapan herkesin kayit altina alinmasinin
hedeflendigi bilinmektedir. Yapilan insaat malzemeleri uygulamalarinda
niteliksiz is guct ve denetim eksikligi, mlsteri memnuniyetsizlidi ile so-
nuclanmakta ve bu durumdan en fazla Ureticiler zarar gérmektedir. Ka-
nun ve yonetmeliklere getirilecek degisiklik ile sertifikall usta yetistiril-
mesi, Urlin spesifikasyon sistemlerine ek olarak konut givenligi, dep-
reme uygun yapilanma, kalite konusunda tiiketicinin bilinglendiriime-
si, kalitesiz yapi olusumunun éniine geciimesinde énemli olacaktir.”

period of global recession, breaks another record this year.

Dénmez, drawing attention to the internationally dependent po-
sition of Turkey on energy, pointed out that cost of energy affec-
ted the competitiveness of industries adversely. Stressing that the
short-term incentives and tax advantages to be provided by the sta-
te will affect industries positively in terms of competitiveness, Dén-
mez remarked that in the long-term, investments on reduction of
energy consumption and research on alternative energy resources
are important for competitiveness. Dé6nmez said; “The industry also
has sub-sectors like paint, plastic and insulation dependent on pet-
rochemicals and derivatives which are dependent on other coun-
tries in terms of raw materials. Since Petkim, operating in Turkey
can satisfy only a limited portion of demand, there is no adequate
domestic supply. Yet, another sector where we are depending on
other countries in terms of raw materials is the iron-steel industry
whose raw materials depend on mine deposits. Implementation of
tax allowances in reducing the adverse impact of international de-
pendency on raw materials which closely involves the pipe industry,
which is a sub-sector of the construction industry, will enhance com-
petitiveness”.

Also touching upon the obstacles in front of the industry, Dén-
mez said: “Adequate building and professional inspection in Tur-
key, lack of product certification do not just lead unlicensed, poor
quality buildup in the domestic market but at the same time, acts
as an important obstacle before the advancement of the industry
as out of the books production finds a place in this structure. It is
known that studies are done on the new zoning and planning bill
scheduled to be implemented as of January 1, 2012 by Ministry of
Public Works and Settlements, aiming to have everyone who does
contracting work to be registered. Unqualified manpower and lack
of supervision in carried out construction material applications le-
ads to customer dissatisfaction, hurting the manufacturers most.
With the change to be introduced on laws and regulations, education
of certified tradesmen, home security in addition to product speci-
fication systems, earthquake resistant buildup and educating the
consumer on quality will play an important role in preventing poor
quality buildup”.
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SERFED Yonetim Kurulu Bagskan1 Zeynep Bodur Okyay:

‘Biiyiime sektorimize de olumlu yansimistir’

SERFED Chairman of the Board Zeynep Bodur Okyay:

“Growth has reflected positively on our industry, too”

Turkiye Seramik Federasyonu (SERFED) ve Tesisat ve In-
saat Malzemecileri Deregi’'nin (TIMDER), TUYAP isbirligiyle ger-
ceklestirdigi UNICERA 23. Uluslararasi Seramik, Banyo, Mut-
fak Fuari, Bayindirlik ve Iskan Bakani Mustafa Demir'in katilimiyla
acildi. Bayindirlik ve Iskan Bakani Mustafa Demir, fuarin acili-
sindaki konusmasinda, Turkiye'nin son sekiz yildir istikrarli bir
dénem yasadigini kaydederek, istikrarin desteklendigi takdirde
slirecegini sdyledi. Fuarin gegen yila gére yizde 20 oraninda
blyddigune deginen Demir, sektérden gelecek yil icin de ayni
oranda biyime s6zu almak istedigini dile getirdi. Demir, Tar-
kiye insaat ve insaat malzemeleri sektériiniin tim dunyada énem-
li isler yaptigina isaret ederek, Turkiye'de Uretilmis insaat mal-
zemelerinin diinyanin hemen hemen her Ulkesinde satilabilecek
nitelikte oldugunu ve sektériin dinyanin en iyilerinden olmaya
aday konumunda bulundugunu belirtti.

SERFED Yd&netim Kurulu Baskani Zeynep Bodur Okyay da,
kriz sonrasi toparlanmaya baslayan yapi sektériniin 2010’'un son
ceyreginde yuzde 24,6 oraninda biylyerek lokomotif sektér olma

UNICERA 23rd Intemational Ceramic, Bathroom and Kitchen Tra-
de Fair held by Turkish Ceramics Federation (SERFED) and Plum-
bing and Building Material Suppliers Association (TIMDER) in col-
laboration with TUYAP, was opened with participation of Minister of
Public Works and Settlements Mustafa Demir. Minister of Public
Works and Settlements Mustafa Demir, in his speech at the opening
of the fair, pointed out that Turkey has gone through a stable peri-
od in the last eight years and this stability will continue if given sup-
port. Noting that the trade fair has grown by 20 percent over last year,
Demir said that he wanted to get a promise of growth at the same
rate for next year, too, from the industry. Demir, noting that the Tur-
kish construction and construction materials sector is doing impor-
tant things all over the world, pointed out that the construction ma-
terials produced in Turkey are of quality which can be sold in almost
any country of the world and that the industry is a candidate for be-
ing one of the best globally.

SERFED Chairman of the Board Zeynep Bodur Okyay said that
the building industry, starting to recover after the recession, has con-
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“Kriz 6ncesi rakamlarina ulagamasa da yapi sektdriinde ihracatin arttigini ve blylmenin strdtgiini
gbriiyoruz. Blylme ve iyilesme sektoriimize de olumlu yansimistir” aciklamasini yapan Bodur Okyay,
“Seramik kaplama malzemelerinde ylizde 20’lik bir artis gdsteren lUretimimiz 245 milyon metrekareye
ylkselmistir. fhracatimizin bu dénemde yiizde 20 oraninda artmasi ise bir diger sevindirici gelisme
olmustur. Seramik saglik gereclerinde 195 bin tondan 220 bin tona ylkselen tretim yaklasik yizde 12
oraninda artmis, ihracat artisi ylizde 8 olarak gerceklesmistir” dedi.

Bodur Okyay who says, “'We see that exports in the construction industry, although it has not yet reached to
the pre-recession figures, has increased and growth is ongoing. Growth and improvement has reflected
positively on our industry, too”, added; “'A production which exhibits a growth of 20 percent in ceramic tile,
has reached 245 million square meters. The increase in our exports in this period by 20 percent has been
another delightful development. The production, rising from 195,000 tons to 220,000 tons in ceramic
sanitary ware, has grown by 12 percent, with the rise in exports being 8 percent”.

Ozelligini devam ettirdigini sdyledi. “Kriz 6ncesi rakamlarina ula-
samasa da yapi sektoriinde ihracatin arttigini ve buylmenin sur-
dagunu géruyoruz. Blylime ve iyilesme sektérimiize de olum-
lu yansimistir” diyen Bodur Okyay, sektdriin basarisini rakam-
larla destekledi. Okyay, “Seramik kaplama malzemelerinde y(iz-
de 20’lik bir artis gdsteren uretimimiz 245 milyon metrekareye
yUkselmistir. Inracatimizin bu dénemde yiizde 20 oraninda art-
masi ise bir diger sevindirici gelisme olmustur. Seramik saglik
gereclerinde 195 bin tondan 220 bin tona yukselen Uretim yak-
lasik yizde 12 oraninda artmis, ihracat artisi yizde 8 olarak ger-
ceklesmistir. Kapasite kullanim oranlarimizda bir miktar artma
olmakla birlikte, saydigim tim bu degerlerde sektérimiizin kriz
Oncesi 2007 yili degerlerine ulasamadigimizi gdzlemliyoruz. Bu
yil ise sektdérimizin insaat sektdérinin ekonominin perfor-
mansina paralel bir seyir izlemesi ve blylume trendini strdur-
mesi beklenmektedir.

“Insaat sektorini parlak bir donem bekliyor”

Onumiizdeki bes yilda, gelismekte olan ilkelerde artan alt-
yapi ve konut ihtiyacina bagli olarak insaat sektériinl parlak bir
dénemin bekledigini isaret eden Bodur Okyay, Turk insaat mal-
zemeleri sektdérinin de bu dénemde ylksek biylime beklen-
tisi olan sektorlerin basinda geldigini ifade etti. Turkiye’de ko-
nut insaatlari olmak Gzere, konut digi ve altyapi insaatlarindaki
gelisimlerin insaat malzemeleri pazarini olumlu etkileyecegine
vurgu yapan Bodur Okyay, pazarin buytimesiyle ilgili tespitle-
rini sOyle dile getirdi: “Turkiye’nin ekonomik gelisimi ile harca-

Bolge liderligi ve rekabetgilik

Tiirkiye'nin, {iretim tissii liderligini uzun vadede bolge liderligine tasimasi
ve global diinyada rekabetgiligini siirdiirebilmek i¢in yapilamas: gerekenleri
de SERFED Bagkam Zeynep Bodur Okyay soyle aciklads: “Enerji verimliligi
seferberligi baslatilmalidur. Enerji verimliligini artiracak iiriinlere
odaklanilmastyla da iilkenin cari agiginin azaltilmasina katki saglanmasi
hedeflenmelidir. Cevre ve siirdiiriilebilirlik konusunda hizli uyum
saglanmalidir. Firmalarin iiriin ve siireclerinde degisiklikler yapmalari i¢in
sektorde bilin¢lendirmenin yapilmas: gerekmektedir. Sektoriin inovasyon ve
ARGE kabiliyeti artirilmaly, Tiirkiye’de global oyuncularin yurt disinda
bulunan ARGE merkezlerini Tiirkiye'ye kaydirmalarini saglayacak adimlar
atilirken, diger taraftan Tiirkiye’de inovasyon kiiltiirii gelistirilmelidir. Cevre
iilkeler arasinda model iilke konumunda bulunan Tiirkiyenin uluslararasi
marka yaratma zorunlulugu vardir. Uretimdeki yetkinligimizin marka
yaratmaya da tasinmasi hedefimiz olmalidir. Sirketlerimizde operasyonel
miikemmellik ve kurumsal altyapinin gelistirilmesi i¢in adimlar ailmalidr.
Piyasanin nabzini iiretim ve hizmete yansitacak yetenekli is giicii sektore
cekilmelidir. Bayilik kanalinda iriin ve hizmeti birlikte sunacak
uzmanlagma saglanmalidir.”

Regional leadership and competitiveness

SERFED President Zeynep Bodur Okyay explained what has to be done for
Turkey’s carrying its production hub leadership to regional leadership in the
long-term and for sustaining competitiveness in the global world: “A
mobilization for energy efficiency must be initiated. It must be targeted that the
current deficit of the country is reduced by focusing on products to enhance
energy efficiency. Rapid adaptation must be achieved on the environment and
sustainability. There must be awareness in the industry so that the firms can
make changes in their products and processes. The innovation and R&D
capability of the industry must be increased, steps must be taken to allow
global players to shift their R&D centers abroad to Turkey; on the other hand,
innovation culture must be developed in Turkey. Turkey, which is a model
country among the neighboring states, has the obligation of creating
international brands. Our aim must be to move our production capability to
brand building, too. Steps must be taken in our companies for developing of
operational perfection and cotporate infrastructure. Skilled manpower, which
will reflect the pulse of the market to production and services, must be
attracted to the industry. Specialization to offer products and services together
must be achieved in the dealership channel”.
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SERFED Bagkan1 Zeynep Bodur Okyay:

“Gelismis iilkelerdeki mimarlik yaklasimlari
Tiirkiye’de de hakim olacaktir”

“Gayrimenkul Yatirim Ortakliklar1 (GYO) da sektoriin gelisimine 6nemli
katki saglarken; toplu konut yatirnmlari ve ticari yatirimlarda artis
bekleniyor. Gelismis iilkelerde, konut aliminda, ingaat malzemesi
seciminde ve uygulamadaki tiiketici beklentileri, tiiketicinin enerji
verimliligi, cevre ve iklim degisikligine duyarlilig, saglik ve giivenlige
verdigi 6nem sonucunda sekillenmistir. Gelismekte olan iilkelerde ise bu
biling seviyesi giderek gelismekte ve tasarim, moda, marka ve farklilik satin
almada onemli beklentiler arasinda yer almaktadir. Gelecek donem
yapilanmalarinda siirdiiriilebilirlik, enerji verimliligi, saghik ve is
giivenligine odaklanacak miiteahhitlik firmalarinin iireticilerden bu yonde
iiriin gelistirme ve hizmet beklentileri de artacaktir. Global 6lgekte ¢oziim
odakl1 hizmet saglanmas, ‘eko-mimarlik’ anlayisina uygun, islevselligin
yaninda tasarimin da 6n planda oldugu ve ingaatlarda/ingaat
malzemelerinde saglik ve giivenlik saglayan iiriinlerin sunulmasi, bu
beklentilerin basinda gelmektedir. Tiirk mimarlar1 da yakin cografyalarda
uluslararasi projeler gerceklestirmeye baslamistir. Gelismis tilkelerdeki
mimarlik yaklasimlan Tiirkiye’de de hdkim olacaktir.”

SERFED President Zeynep Bodur Okyay:

“Architectural approaches in developed countries
will also rule in Turkey”

“While real estate investment companies (GYOs) have an important
contribution to the advancement of the industry; growth in mass housing
investments and commercial projects is expected. In developed countries,
the consumer expectations in connection with home purchases, selection
and application of construction materials have been shaped by consumer
energy efficiency, sensitivity to the environment and climate change and the
importance it places on health and safety. However, in developing
countries, this level of awareness is increasingly growing and design,
fashion, brand and differentiality are among important expectations in
purchases. In the upcoming period, the expectations of contracting firms for
developing products and services from manufacturers in this direction will
increase as contractors focus on sustainability, energy efficiency, health and
work safety. Provision of solution based services at global scale, offering of
products in line with the concept of ‘eco-architecture’ where design is at the
forefront beside functionality, affording health and safety in
construction/construction materials lead these expectations. Turkish
architects, too, have started to realize international projects in nearby
countries. The architectural approaches in developed countries will also
rule in Turkey.”
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tinued to be the driving sector growing by 24.6 percent in the last quar-
ter of 2010. Bodur Okyay who says; “We see that exports in the cons-
truction industry, although it has not yet reached to the pre-reces-
sion figures, has increased and growth is ongoing. Growth and im-
provement has reflected positively on our industry, too” supported
the performance of the sector with figures. Okyay said; “A produc-
tion which exhibits a growth of 20 percent in ceramic tile, has reac-
hed 245 million square meters. The increase in our exports in this
period by 20 percent has been another delightful development. The
production, rising from 195,000 tons to 220,000 tons in ceramic sa-
nitary ware, has grown by 12 percent, with the rise in exports being
8 percent. Although there is some increase in our capacity utilizati-
on rates, we observe that our industry has not yet reached pre-cri-
sis figures of 2007 in all these figures. This year, on the other hand,
our industry is expected to take a course in parallel with the perfor-
mance of the economy and continue with the trend of growth”.

“A bright period awaits the construction industry”

Bodur Okyay, stating that a bright period is awaiting the cons-
truction industry, thanks to the increasing infrastructure and home
requirements in developing countries in the next five years, stated
that the Turkish construction materials industry leads sectors which
have high growth expectations in this period. Bodur Okyay, stres-
sing that lead by home construction, developments in the none-home
and infrastructure construction activities will affect the construction
materials market positively, articulated her views on the growth of

Nisan-Haziran 2011 April-June No: 36




)\

nabilir gelir seviyesinin yikselmesi, deprem ve eneriji verimlili-
gi konusunda alinacak énlemler, devletin verdigi destekler ve
halkin bilin¢ seviyesinin artmasi da pazarin biyime ivmesini hiz-
landiracaktir. Yakin cografyamizda bulunan Dogu Avrupa ve Turk
Cumhuriyetleri’nin yiksek blyime beklentileri de Tirk insaat mal-
zemeleri sektdrl acisindan bu bdlgeleri cazip pazar haline ge-
tiriyor.”

Seramik sektériinde yakin zamanda hedef pazarlar olarak
belirlenen Orta Dogu ve Kuzey Afrika‘da yasananlarin belirsiz-
ligi artirdidini séyleyen Bodur Okyay, yabanci yatirmcilarin Tr-
kiye’ye ilgilerinin artmasinin ise yeni tretim tesislerine ve ofis bi-
nalarina talebi artiracagini belirtti. “Bolgesel liderligin karl bir ya-
pida surdurdlebilmesiicin i¢c pazar sartlarinin ve yapilanmasinin
rekabeitciligi tetikleyerek Ureticilerin gelisimi icin uygun ortami sun-
masi gereklidir” diyen Bodur Okyay, yapilmasi gerekenlerle il-
gili de sunlari ifade etti: “Bu noktada, enerji maliyetleri, yerinde
aretim, ham madde, yari mamul ve teknolojide disa bagimlilik,
ic pazar yapisl, lojistik altyapisi gibi alanlarda gerekli adimlarin
‘zamaninda’ atiimasi, gelecek dénemde sektdriin bélgedeki gu-
clnu ortaya koymasina da yardimci olacaktir. Belirlenen politi-
kalarin kamu ile koordineli olarak etkin bir sekilde isletiimesi icin
sektorin kendi icinde gerekli yapilanmasinin olusturulmasi igin
sektérlimiize dnemli gorevler diismektedir. Sektorl bekleyen de-
gisimler Ureticilerin, satis ve dagitim kanallarinin, miteahhitlik
firmalarinin ve mimarlarin bir arada calismasini zorunlu kil-
maktadir.”

the market as follows: “The rise in the level of disposable income with
the economic progress of Turkey, earthquake and energy efficiency
measures, support given by the government and the rise in the awa-
reness of the public will give momentum to the growth of the mar-
ket. Also, the high growth expectations of Eastern European and Tur-
kic Republics, which are nearby, make these areas attractive mar-
kets for the Turkish construction materials industry”. Bodur Okyay,
pointing out that what is going on in the Middle East and North Af-
rica which have been set as target markets recently in the ceramic
industry are enhancing ambiguity, said that the growth in the inte-
rest of foreign investors in Turkey will enhance the demand for new
production facilities and office buildings. Bodur Okyay, who said; “For
sustaining regional leadership under a profitable structure, it is ne-
cessary for the domestic market conditions and structure to trigger
competitiveness, offering the suitable environment for development
of manufacturers”, added the following in connection with what has
to be done; “At this point, taking of necessary steps in areas like cost
of energy, on-site production, dependency on other countries for raw
materials, semi-finished goods and technology, domestic market struc-
ture and logistic infrastructure “on time” will help the industry to put
forward its power in the region in the upcoming periods. For execution
of set policies effectively in coordination with the government, the-
re are important tasks to be fulfilled by our industry for the neces-
sary structuring of the sector within itself. The changes awaiting the
sector make it a must that manufacturers, sales and distribution chan-
nels, contracting firms and architects work together’.

Mustafa Demir
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Cerame-Unie Genel Miidiirii Renaud Batier

‘Rekabet her zaman adil olmayabilir’

Cerame-Unie General Manager Renaud Batier

“Competition may not always be fair”

UNICERA 2011, 23. Uluslararasi Seramik Banyo
ve Mutfak Fuari her yil oldugu gibi bu yil da 6nemli
bir konferansa ev sahipligi yapti. Cerame-Unie
Genel Mudiirti Renaud Batier’in konusmaci olarak
katildigr ve “Avrupa Seramik Sanayi Uretimi,
Ticareti ve Dlinyadaki Yeri” baslikli konferans

3 Mart 2011 tarihinde TUYAP Istanbul Fuar ve
Kongre Merkezi’'nde gerceklestirildi.

Avrupa Birligi (AB) seramik sektéruntn kilit diizenleyici meslek 6r-
gutlt Cerame-Unie hakkinda bilgi veren Renaud Batier, 1962'de BrUik-
sel'de kurulan ve 2010 yilinda uluslararasi bir dernege dénlisen Ce-
rame-Unie’nin sekiz tanimlanmis sektérde paydaslanyla dayanisma
icinde calistigini sdyledi. Yirmi iki AB Ulkesi ile otuz tane milli derne-
gin Uye oldugu Cerame-Unie’de Turkiye'yi, Tlrkiye Seramik Fede-
rasyonu’nun temsil ettigini ifade eden Batier, seramik sektriniin Av-
rupa’nin en énemli sanayilerinden biri oldugunun altini gizdi.

Uretimin Ucte birinin Avrupa disina ihrag edildigini, sektorin Av-
rupa ihracatina yliizde 30 katkisi bulundugunu dile getiren Batier, sek-
torun ihracat odakli bir endistri oldugunu ve serbest ticareti tesvik et-
tigini sdyledi. “Avrupa seramik sektériinde 30 milyar Avroluk bir cirodan
s6z ediyoruz. 250 bin kisi istihdam ediliyor. Turkiye’deki gibi kiigik
ve orta 6lcekli sirketler gibi biy(ik sirketler de bulunuyor. KOBI diye
tabir ettigimiz isletmelerimiz sektdruin ytuzde 80’ini olusturuyor. Din-
ya liderleri de bu KOBTI'lerden cikabiliyor” diyen Batier, sektorde re-
kabetciligin 6nemli oldugunu vurguladi. Enerji odakli bir sektér ol-
duklarini, dogal gaz kullaniminin sektérde yaygin oldugunu aktaran

UNICERA 2011, 23rd International Ceramic
Bathroom and Kitchen Fair, like every year, this
year too hosted an important conference. The
conference, where Cerame-Unie General Manager
Renaud Batier spoke, titled “'European Ceramic
Industry’s Production, Trade and Position in the
World”, was held at TUYAP Istanbul Trade Fair
and Convention Center on March 3, 2011.

Renaud Batier, providing information on the key governing pro-
fessional organization of European Union (EU) ceramic sector, Ce-
rame-Unie, said that Cerame-Unie set up in Brussels in 1962, trans-
forming into an international association in 2010, worked in solida-
rity with its stakeholders in eight defined industries. Batier, pointing
out that Turkey was represented by Turkish Ceramics Federation at
Cerame-Unie which has twenty-two EU countries and thirty national
associations as members, underscored that the ceramic industry is
one of the most important in Europe.

Batier, pointing out that one third of production is exported out-
side Europe, that the industry has a contribution of 30 percent to Eu-
ropean exports, remarked that the sector is an export-oriented industry
and encourages free trade. Batier, who said; “We are talking about
a turnover of 30 billion Euro in the European ceramic industry. Two
hundred fifty thousand people are employed. Like in Turkey, there are
small and medium sized companies and also large ones. Our en-
terprises we call SMSEs account for 80 percent of the industry. World
leaders may come out of these SMSEs as well’, stressed that com-
petitiveness is important in the industry. Conveying that they are an
energy based sector where use of natural gas is prominent, Batier
said that the European ceramic industry has been moving to natu-
ral gas in energy in the last thirty years.

Batier said; “Our companies in production with natural gas have
an advantage over those using coal and solid fuel. Criteria as regards
use of emissions in EU will make our companies more advantageous
against Chinese producers. Ceramic materials and cement industry
are strategic sectors in EU. The ceramic tile sector is one of the most
important ones. Thirty percent of the turnover in the ceramic industry
comes from this sector. Fifteen percent comes from technical products...
We felt the impact of the economic recession in 2010 intensively in
our industry. Like the iron-steel sector, the ceramic industry, too, was
affected by the crisis in 2008 and 2009. Compared to the first quar-
ter of 2009, there was a nine percent increase in this sector. Our se-
cond quarter results were better. There was improvement after the se-
cond quarter in the sanitary ware industry, too. There was a contrac-
tion of 15 percent over 2008 in 2009 in the building industry. There was
a decline of 7 percent in the sanitary ware industry, too”.
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Batier, Avrupa seramik sanayisinin otuz yildan beri enerjide dogal gaza
gecis yaptigini belirtti.

Batier, “Dogal gaz ile Uretim yapan isletmelerimiz, kémur ve kati
yakit kullananlara gére avantajli. AB’de emisyon kullanimi ile ilgili ge-
tirilen kriterler, 6zellikle sirketlerimizi Cinli Ureticilere karsi daha
avantajl duruma getirecektir. Seramik malzemeleri ve gimento sek-
torl AB’nin stratejik sektorleridir. Seramik fayans sektérii en 6nem-
li sektdrlerden bir tanesidir. Seramik sektdriindeki cironun ylizde 30°u
bu sektérden geliyor. Yuzde 15 de teknik Grlinlerden... 2010 yilinda
ekonomik krizin etkilerini sektdrimizde yodun olarak hissettik. De-
mir celik sektdrl gibi seramik sektdrimuz de 2008 ve 2009 yillarin-
da krizden etkilendi. Teknik seramikte iyilesmeler gérulliyor. 2009'un
ilk ceyregine gore bu sektorde ylizde 9 artis yasandi. Ikinci geyrek so-
nuglanmiz daha iyi geldi. Saglik gerecleri sektériinde de ikinci cey-
rekten sonra iyilesmeler géraldu. Yapi sektérinde 2009'da, 2008’e
gbre ylizde 15 kiiglime yasandi. Saglik gerecleri sektdriinde de y(iz-
de 7 kicllme géraldd” dedi.

“Sektorde pozitif etki gériliyor”

“Avrupa’da ticari denge dusse de, sektdrde pozitif etki gériltiyor”
diyen Batier, Avrupa endUstrisinin Cin’de 3 milyar Avro’luk bir ticaret
hacmi gelistirdigini sdyledi. 2009'da bu oranin diistigind, 2010 yilinda
ise ylzde 12 artis yasandigini kaydeden Batier, pozitif bir ticari den-
genin Avrupa masa ve tezgah sektériinde gorildiguni anlatt. AB'nin
cevre diizenlemesine 6énem verdigini, bu konuda birgok yasa bu-
lundugunu aktaran Batier, Avrupa emisyon ticareti diizenlemesinde
2013 yilinda ikinci faza gececekleri bilgisini paylasti. Batier, “2013'te
her ton karbondioksit orani 30 ila 80 Avro arasinda satisa ¢ikacak.
AB’de karbondioksit saliminin azaltimasi fikri benimsenmis durum-
da. Urtinlerimizi ya bu diizenlemelere bagl kalarak Avrupa’da ire-
tecegiz veya Cin’'de... Almanya, Fransa ve Romanya gibi tlkeler bu
dizenlemeyi kabul ederken, ihracat yaptigimiz Cin, Hindistan ve Bre-
zilya gibi tlkelerde béyle bir uygulama yok. 2013'te karbondioksit sa-
imiile ilgili ilk 10 siralamasi agiklanabilir” dedi.

Avrupa seramik sanayisinin ticaret unsurlar hakkinda da bilgi ve-
ren Batier, “Ticarette farkli unsurlar kullanilabiliyor. En énemli reka-
betci unsurlardan bir tanesi ticaretle ilgili teknik unsurlardir. Her yil bir
liste yapiliyor ve bu listedeki unsurlar glincelleniyor. Bu teknik unsurlar
sirketlerimizin piyasaya erisimini kolaylastiriyor. Orijin belirleme ya-
piyoruz. Bu bir tiriinin nereden geldiginin belirtiimesini sagliyor. Ure-
tildigi yer ile ilgili isaretler koyuyoruz. Avrupa’daki markalarin kayit al-
tina alinmasi icin de bazi sertifikalar var. Ihracat yaptigimiz kimi Glkelerle
serbest ticaret anlasmalan yapildigi gibi bazi tesvikler de veriliyor” dedi.

Yapi sektorinde rekabetci olmak icin kaynak kullaniminin ve ener-
ji verimiiliginin dnemli oldugunu séyleyen Batier, hammadde konusunda
Turkiye’nin iyi durumda oldugunu belirtti. Dunyadaki ham maddenin
biyik bir béliminun Gin'de oldugunu hatirlatan Batier, Avrupa’ya ih-
rac edilen Urinlerde anti-damping vergisi ile tarife dahilinde olan ve
olmayan 6nlemlerin bulundugunu ifade etti. Kirk tlkede aktif olan
100’den fazla ticari bariyerin oldugunu aktaran Batier, tarifelerde
ABD’de ylzde 50 ithalat vergisi uygulandiginin da altini ¢izdi. Ekva-
tor, Hindistan, Iran ve Rusya’da baska vergilerin uygulandigini, bu ver-
gilerin serbest ticaret anlasmasi yaparken sikinti yarattigini séyleyen
Batier, bu verilerin bazen ithalatcilan zorladigina vurgu yapti. “Avru-
pa serbest ticareti her zaman tesvik etmistir. Ama rekabet her zaman
adil olmayabilir” diyen Batier, 2010 yilinda Cin’in AB’ye ihracatinin da
ylzde 25 arttigini acikladi.

“Positive impact on the industry”

Batier, who said; “Although the trade balance drops in Europe,
there is a positive impact on the industry”, noted that the European
industry has developed a trade volume of 3 billion Euro in China. No-
ting that this figure dropped in 2009 with an increase of 12 percent
in 2010, Batier explained that a positive trade balance appeared in
the European table and counter sector. Relating that EU emphasi-
zes environmental regulations, that there are many laws in this area;
Batier shared the information that in 2013, they will move to the se-
cond phase in European emission trade regulations. Batier said; “In
2013, each ton of carbon dioxide ratio will be sold at 30 to 80 Euro.
In EU, the idea of reduction of carbon dioxide emission has been adop-
ted. We will either produce our wares in Europe based on these re-
gulations or will manufacture in China. .. While countries like Germany,
France and Rumania agree to this regulation, there is no such prac-
tice in countries like China, India and Brazil which we export to. The
top 10 rankings on carbon dioxide emission may be announced in
2013".

Giving details of the trade elements of European ceramic industry,
too, Batier said; “Different elements may be used in trade. One of the
most important competitive elements is the technical ones relating to
trade. A list is prepared every year and the elements are updated in
this list. These technical elements facilitate access by our compani-
es to the market. We determine origins. This allows identification of
where a product comes from. We put signs in connection with the pla-
ce of production. There are certain certificates for registering the brands
in Europe. Sometimes there are free trade agreements with countries
we export to and also some subsidies are provided”.

Noting that use of resources and energy efficiency are important
to be competitive in the building industry, Batier said that Turkey was
in good position as regards raw materials. Mentioning that a major
portion of raw materials in the world is in China, Batier stated that the-
re is an anti-dumping tax for products exported to Europe and mea-
sures within and outside tariffs. Pointing out that there are more than
100 trade barriers used in 40 countries, Batier underscored that the-
re is an import duty of 50 percent in USA on tariffs. Remarking that
there are other taxes in Equator, India, Iran and Russia; Batier said
that these taxes lead to problems when entering into free trade ag-
reements and stressed that these sometimes make life difficult for im-
porters. Batier said; “Europe has always encouraged free trade but
free trade may not always be fair” and remarked that China’s exports
to EU in 2010 grew by 25 percent.
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Yeni teknoloji rekabette avantaj saglar
New technology brings advantages in competition

ACIMAC’in, UNICERA 2011 23.
Uluslararasi Seramik Banyo ve Mutfak
Fuari’nda diizenledigi “italyan Seramik

Teknolojileri Yenilikleri” konulu konferansa
katilim yuksekti.

Italyan seramik makinelerindeki yeni teknolojiler ve bu teknolo-
jilerin rekabette sagladiklan avantajlar, Italyan Seramik Makine ve Ekip-
manlan Ureticileri Derneginin (ACIMAC) (iyesi firmalarnn temsilcilerinin
konusmaci olarak katildigi konferansta ele alindi. Tiirk seramik sek-
térd firmalarinin temsilcilerinin yogun ilgi gésterdigi konferans UNI-
CERA 2011, 23. Uluslararasi Seramik Banyo ve Mutfak Fuari kap-
saminda 3 Mart 2011 tarihinde Beylikdiizii TUYAP istanbul Kongre
Merkezi’nde duzenlendi.

Paola Giacomini’nin (Tile Edizioni SRL) moderatérliik yaptigi, Mo-
reno Minelli (Orizzonte Stampi Per L’industria Ceramica) ile Turkiye
Seramik Federasyonu Genel Sekreteri Germiyan Saat¢ioglu’nun agli-
lis konusmalaryla baslayan konferansa Erminio Guiducci (LB), Pietro
Montorsi (Martinelli Ettore), Fabio Ronchetti (Air Power Group), An-
drea Poli (Siti-B&T Group), Marcello Cuoghi (TCK), Fabio Vecchi (Tec-
nema) ve Andrea Cannella (Sacmi) sunumlariyla renk katt. SERFED
Genel Sekreteri Germiyan Saatcioglu, konferansin diizenlenme
amacini, “Seramik sektdriindeki son teknolojileri, ekipmanlari, buluslan
g6zden gecirmek icin bdyle bir bulusma dlizenledik” diye acikladi. Mo-
reno Menli de “Turk seramik sektériinlin glncel kalabilmesi, tekno-
lojisini devam ettirebilmesi icin Italyan seramik sanayisindeki yenilikleri
paylasmaktan mutluluk duyuyoruz” dedi.

Konferansin ilk konusmacisi olan LB firmasi temsilcisi Erminio Gui-
ducci, “Seramik Karnisiminin Kuru Hazirh@” konulu bir sunum yapti.
Kuru hazirlama ile ilgili tartismalann yillardir devam ettigini, bu yén-
temin bazi avantajlan oldugu icin glindemden dismedigini séyleyen
Guiducci, ydntemin avantajlarn hakkinda bilgi verdi. Guiducci, “Kuru
sistemin yas sisteme gdre maliyet avantaji var. Daha az ener;ji ti-
ketiyor. Kimyasal madde masrafi olmuyor. Bakim maliyetleri daha di-
stk. En 6énemlisi de karbondioksit salimi az oldugundan cevre (ize-
rinde tehlikeli bir etkisi yok. Geleneksel kuru hazirlama yénteminin

Participation was high in the conference titled
“[talian Ceramic Technology Innovations”
organized by ACIMAC at UNICERA 2011,
23rd International Ceramic Bathroom and
Kitchen Trade Fair.

The new technologies in Italian ceramic machinery and advanta-
ges afforded by these technologies in competition were discussed at
the conference where representatives of Italian Ceramic Machinery and
Equipment Manufacturers Association (ACIMAC) member firms parti-
cipated in as speakers. The conference, which was very popular with
the representatives of the Turkish ceramic industry firms, was organi-
zed on March 3, 2011 at Beylikdtizii TUYAP Istanbul Convention Cen-
ter on the occasion of UNICERA 2011, 23rd International Ceramic Bath-
room and Kitchen Trade Fair.

Erminio Guiducci (LB), Pietro Montorsi (Martinelli Ettore), Fabio Ronc-
hetti (Air Power Group), Andrea Poli (Siti-B& T Group), Marcello Cuoghi
(TCK), Fabio Vecchi (Tecnema) and Andrea Cannella (Sacmi) added
color with their presentations to the conference moderated by Paola Gia-
comini (Tile Edizioni SRL), which started with the opening speeches
by Moreno Minelli (Orizzonte Stampi Per L'industria Ceramica) and Tur-
kish Ceramics Federation Secretary General Germiyan Saatgiodlu. SER-
FED Secretary General Germiyan Saatcioglu described the purpose of
holding the conference as “We organized such a meeting to examine
the latest technologies, equipment and inventions in the ceramic industry”.
Moreno Menli said; “We are delighted to share the innovations in the
Italian ceramic industry to allow the Turkish ceramic industry to rema-
in current and continue with its technology. LB representative Erminio
Guiducci, who was the first speaker at the conference, made a pre-
sentation titled “Dry Preparation of Ceramic Mix”. Guiducci, noting that
debates on dry preparation have been ongoing over the years, that this
method was not off the agenda as it affords certain advantages, pro-
vided details of the advantages of the method. Guiducci said; “The dry
system has a cost advantage over the wet system. It consumes less
energy. There is no chemical expenses. Maintenance cost is lower and
most importantly, it has no hazardous impact on the environment as car-
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disinda firma olarak toz kullanimi ve karisimi ile ilgili yeni ekipman-
lar gelistirdiklerini sGyleyen Guiducci, 6gutme kisminda getirdikleri bu
yenilikten bahsetti. Madencilikte kullanilan 6gltme cihazini gelistir-
diklerini ve seramik degirmenlerde uygulanabilir hale getirdiklerini agik-
layan Guiducci, bir saatte 45 tona ulasan ham maddeyi karistirabil-
diklerini vurguladi. Guiducci, ayrica yeni teknolojilerinin ham maddenin
kalitesini de artirdiginin altini ¢izdi.

“X55-Yeni baski duble yikleme teknolojisi; Uzun émrli-Yeni ka-
lip cesitleri” konulu sunumuyla katiimcilara bilgi veren Martinelli Et-
tore firmasi temsilcisi Pietro Montorsi, gelistirdikleri yeni teknolojile-
ri de katiimcilara anlatti. Her tarlG kalibi Gretip sattiklarini, bu is icin
15 yil énce calismaya basladiklarini ifade eden Montorsi, SSS ola-
rak adlandirdiklari, 500x500 milimetreli ¢ift kath ayna kaliplari ile fu-
arda sergiledikleri FCM (Fast Change Mould) ekipmanlarinin teknik
Ozelliklerinden bahsetti. Ayrica, firma olarak Urettikleri diisUk enerji
tlketen, yuksek gucli pres makineleri ile ylizey degistirmesini sag-
layan kayar plakalar hakkinda da kapsamli bilgi verdi.

“Dijital baski teknolojileri milkemmel sistemler”
“Suspansiyon Urlnlerindeki uygulamalarda yenilikler” konulu su-
numu Air Power Group temsilcisi Fabio Ronchetti yapti. “Esas isi-
miz tam sirlama” sézleriyle konusmasina baslayan Ronchetti syle
devam etti: “Bu is karo veya catilardaki kiremitlerde uygulaniyor. Uz-
manlik alanimiz bu isle ilgili makine ve ekipmanlar Gzerine... Maki-
nelerimiz, Ureticilere daha distk maliyetle yliksek performans sag-
layacak. Daha az malzeme kullanilacak. Urettigimiz makineleri kisa
stirede monte edebiliyorsunuz. Sirlamada tasarruf elde ediyorsunuz.
Kirletme yapmiyor. Bu hem makinenin, hem de malzemenin hayat
Omrlnu uzatiyor. Yaptigimiz is, tek, akilci ve diizgiin kombinasyon-
lar yaratmak. Ozellikle stispansiyon alti dir(inlerde yenilige odakla-
niyoruz. Dijital baski teknolojileri gercekten mukemmel sistemler.”
2011°de 50. yilini kutlayan Siti-B&T Group’un temsilcisi Andrea
Poli de “Seramik endustrisinde plskirtmeli teknoloji ddnemi” hak-
kinda katiimcilara bilgi verdi. Bu alandaki yeni teknolojilerden de séz
eden Poli, “Buglin diinya seramik pazarinin cogu dijital makineler-
le Gretilmis drtinler istiyor. Ozellikle ABD pazari...” dedi. Seramik sek-
toru icin sekiz renk barindiran makinelerin yeterli oldugunu, ancak
firma olarak 12 renk barindiran yeni teknolojilerinin sektériin étesinde
bir gelisme oldugunu séyleyen Poli, makinenin ézelliklerini anlatt: “Yeni
teknolojimiz ile bir resmi aynen fayans Ulzerine basabiliyoruz. Bas-
ki kalitesini artirdik. C6zunarliga 300 dpi olan, mirekkep kullaniminda
tasarruf imkani saglayan bir makine. Buttin doku ve renk detaylari-
ni gorebiliyorsunuz. Herhangi bir fiziksel baski olmadan ¢ok derin-

bon dioxide emission is little. Guiducci, who said that they developed
new equipment relating to use of powder and mix as their firm outside
the traditional dry preparation method, talked about these innovations
they introduced in the pulverization section. Pointing out that they have
developed the pulverizor used in mining, making it usable in ceramic
mills, Guiducci stressed that they could mix raw materials up to 45 tons
an hour. Guiducci also underscored that the new technologies are en-
hancing the quality of the raw material.

Pietro Montorsi, representative of Martinelli Ettore, who briefed the
participants with his presentation titled “X55-New press double charging
technology; Long life- New line of moulds”, described the new techno-
logies they developed to the participants. Noting that they manufactu-
re and sell any type of moulds and they have started working for this
15 years ago, Montorsi discussed the technical properties of the 500x500
millimeter double layer mirror moulds they call SSS and the FCM (Fast
Change Mould) equipment they displayed at the trade fair. He also gave
comprehensive details on the low energy consuming high power pres-
ses and sliding plates allowing surface changes as a firm.

“Digital print technologies are perfect systems”
Fabio Ronchetti, representative of Air Power Group, made the pre-
sentation titled “Innovations in the application of products in suspensi-
on’. Starting his lecture with the words “Our principal business is full gla-
zing”, Ronchetti added: “This is applied to floor or roof tiles. Our expertise
is on machinery and equipment in connection with this operation... Our
machinery will afford higher performance at lower cost for manufactu-
rers. Less material will be consumed. You can install the machinery we
produce within a short time. You have savings on glaze. There is no
pollution. This prolongs the lifespan of both the machine and also the
material. Our business is to create single, intelligent and proper com-
binations. We are focusing especially on innovations in under-suspension
products. Digital print technologies are truly perfect systems”.
Representative of Siti-B&T Group which celebrated its 50th anni-
versary in 2011, Andrea Poli, briefed the participants on “The revoluti-
on in the inkjet technology for the ceramic industry”. Discussing the new
technologies in this field, Poli said; “Today, most of the world ceramic
market demands products manufactured by digital machinery. Espe-
cially the US market...”. Poli, who said that machines accommodating
8 colors are sufficient for the ceramic industry but their firm has gone
beyond the industry with their new technology accommodating 12 co-
lors, described the properties of the machine as follows: “We can print
a picture exactly on a tile with our new technology. We enhance the prin-
ting quality. This is a machine with 300 dpi resolution, allowing savings
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lemesine baski yontemi uygulayabiliyor. Uygulamalarda gercek efekt
saglaniyor. Bu makine ile 16 metrelik bir Grinin baskisini gercek-
lestirebilirsiniz.”

“Yuzde 13 eneriji tasarrufu garantisi veriyoruz”

“Yakit tiketiminin azalmasi ve seramik ocaklari havasinda kar-
bon emisyonu” sunumunu TCK firmasi temsilcisi Marcello Cuoghi yap-
t1. Seramik sektériinde aktif enerji tasarrufu lideri 15 yillik bir firma ol-
duklarini sdyleyen Cuoghi, kurutucular ve yakma sistemleri konusunda
bircok yeni teknolojiye sahip makineleri oldugunu belirtti. Iki Alman
kurulusundan 2002’den beri uzmanlik alanlar ile ilgili sertifikalan bu-
lundugunu hatirlatan Cuoghi, Urettikleri makinelerin avantajlarindan
da bahsetti. Cuoghi, “Esas sonug yakit tiiketiminin azaltiimasi, ma-
liyetlerin diismesi, karbon salimini distrmesidir. Yakit tiketimini azalt-
tiginiz icin dretim kalitesini, 1sly1 kontrol ederek, Griine dokunmadan
artinyoruz. Yakma sisteminde firin striikttrin(in yapisi, baski ve ba-
sincin daha az olmasini sagliyor. Bu makinenin bakimini kolaylastirdigi
gibi gevre konusunda da verimli sonuglar alinmasina imkan taniyor”
dedi. Uriinlerinde iki gesit garanti sistemi uyguladiklarini séyleyen Cu-
oghi, bu sistemler hakkinda da bilgi verdi: “Ilk sistemimiz minimum
ylizde 13 enerii tliketimi tasarrufu garantisi veriyor. Ikinci sistemimizde
ise ylzde 8lik yakici sistem meme kisminda verdigimiz garanti mev-
cut”

Tecnema firmasi temsilcisi Fabio Vecchi, yaptigi “Seramik fa-
yanslarda katma deger” sunumunda hem kareleme ve lappato uy-
gulamalarindan bahsetti hem de yeni makineleri hakkinda bilgi ak-
tardi. Mozaik tretimine uygun kesme makineleri, kurutma firinlar, hem
kuru, hem de 1slak ¢alisabilen ebatlama makinesi, mozaik parcala-
rn file Gzerine yapistinimasini saglayan fileleme makinesi ve profil
makineleri Urettiklerini séyleyen Vecchi, bu makinelerle ylksek kat-
ma degerli Grunler yapilacagini, Griindn ortalama birim satis fiyatinin
da yUkselecegini belirtti.

Konferansin son konusmacisi Sacmi firmasi temsilcisi Andrea Can-
nella da “Sihhi tesisat Griinlerindeki son yenilikler” baslikli bir sunum
yapti. “Banyo ve tuvalet ekipmanlar Uriinlerinde otomasyon sistemiyle
calisiimal’” diyen Cannella, hedeflerini sdyle agikladi: “YUksek kali-
teli bir pazar icin asil hedefimiz, ylksek tutarlilikta, farkl sekil ve bo-
yutlarda Grlin talebine karsilik vermektir. Seramik karo pazari biitln
Grlinlerin yizeyinin sirlandigi Urlin talep ediyor. Her guin yeni bir ebat
ve sekilde Urlin piyasaya cikiyor. Bu da Uretimi zorlastirtyor. Yiksek
basincli kaliplama makinelerimizle yenilikler sunuyoruz. Uygulama-
larda bu makinelerimiz is guictinii sifira indiriyor. Islem robotlar ta-
rafindan yapiliyor.”

in use of ink. You can see all texture and color details. The printing tech-
nique may be applied very deeply without any physical pressure. A true
effect is achieved in applications. You can carry out the printing of a 16-
meter product by this machine”.

“We guarantee 13 percent energy savings”

Marcello Cuoghi, representative of TCK, made the presentation fit-
led “Reduction of fuel consumption and of carbon emission in the at-
mosphere of ceramic kilns”. Noting that they are a fifteen-year-old firm
which is the leader in active energy savings in the ceramic industry, Cu-
oghi remarked that they have machines with many new technologies
on driers and combustion systems. Reminding those present that they
have certificates on their fields of expertise from two German instituti-
ons since 2002, Cuoghi also talked about the advantages of the mac-
hines they produce. Cuoghi said; “The true result is reduction in fuel con-
sumption, lowering of cost and a drop in carbon emission. As you di-
minish fuel consumption, we can enhance production quality by con-
trolling temperature without touching the product. The structure of the
kiln in the combustion system allows less pressure and compression.
This not only facilitates maintenance of the machine but also allows ob-
taining of efficient results regarding the environment. Noting that they
implement two types of warranty systems for their products, Cuoghi also
provided information on these systems: “Our first system guarantees
minimum 13 percent energy savings, our second system on the other
hand, has a warranty for the combustion system nipple of 8 percent”.

Tecnema representative Fabio Vecchi, in his presentation titled “The
value added on ceramic tiles”, talked about the squaring and lappato
applications and also gave information on their new machines. Vecc-
hi, who said they manufacture cutting machines fit for mosaic produc-
tion, drying kilns, sizing machines which can run either dry or wet, the
netting machine allowing mosaic pieces to be adhered on the net and
profile machinery, Vecchi said that high value added products can be
manufactured by these machines, allowing the average unit selling pri-
ce of the product to rise.

The final speaker at the conference, Sacmi representative Andrea
Cannella, gave a presentation titled “Latest innovations in the sanitary
ware production”. Cannella, who said; “Automation system must be used
on bathroom and lavatory equipment products”, described their targets
as “Our real target for a high quality market is to respond to the demand
for high consistency products with different forms and sizes. The ce-
ramic tile market demands products where the surfaces of all products
are glazed. Every day, a product of a new size and form is launched.
This makes production difficult. We offer innovations with our high pres-
sure moulding machinery. These machines of ours bring labor input to
zero in applications. Operations are performed by robots”.
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SAM Koordinatdrii Dog. Dr. Alpagut Kara

“ [} (X ] (X ] (X ] [}

Seramik sektoriindn is
bitligi ve ¢oziim

~ "

Ortagiyiz
“SAM’in kurulmasinin tGzerinden 12 sene,
sirket olarak riisdlini ispatlamasinin tizerinden
ise sadece U¢ sene gegti... Kar amaci
gltmedigimiz gibi kar pay! da dagitmiyoruz.

Herhangi bir kaynaktan para geldiginde onu
bir projeye cihaz olarak yatiriyoruz.”

Universite-sanayi is birliginin en giizel drneklerinden birisi Eski-
sehir Anadolu Universitesi icinde faaliyet gosteren Seramik Arastir-
ma Merkezi (SAM). 1998 yilinda TUBITAK semsiyesi altinda Anadolu
Universitesinde kurulan SAM, 2007 yilinda 19 seramik Ureticisi firmanin
da katilimiyla Gniversite-sanayi is birliginde érnek calismalara imza att.
750 bin TL gibi sinirli bir ciroya sahip olsa da SAM’in farkli fonlardan
elde ettidi, arastirma ve gelistirme ¢alismalarinda kullandigi kaynak,
Turk seramik sektorlinlin rekabet glicinu artiracak calismalarin or-
taya gikmasini sagladi. “Seramik sektdrinin is birligi ve ¢dzim ortaglyiz
diyen SAM Koordinato6ri Doc. Dr. Alpagut Kara, SAM’In hangi asa-
malardan gecerek buglnlere geldigini ve Universite-sanayi is birligi
cercevesinde neler yaptiklarini anlattr.

Yillardir Gniversite sanayi is birliginden s6z edilir. SAM bunun
en giizel 6rneklerin biri aslinda. SAM’In sanayi ve akademik diin-
yadaki 6nemi nedir?

Universite-sanayi is birligi son 12 yildir farkl ortamlarda konusu-
lan bir konu. SAM 1998 yilinda TUBITAK semsiyesi altinda Anado-
lu Universitesinde kurulan bir kurulus... TUBITAK'In (iniversite sa-
nayi is birligi programi vardi. TUBITAK bu programi 2006 yilinda ka-
patti. 2007 yilinda Universite ve 19 seramik Ureticisi bir araya geldi.
Eskisehir Teknoloji Gelistirme Boélgesi'nde Teknopark sirketi olarak
hizmete basladi. Anonim sirket stattstinde, ylizde 50 Anadolu Uni-
versitesi ortakligiyla calismalarina devam ediyor. SAM’In basarilari-
nin ana unsurlarindan bir tanesi sanayicinin bire bir ydnetimde séz
hakkinin bulunmasi ve isin icinde olmasidir. Seramik sektérd, yakla-
sik 2 milyar TL'lik ticaret hacmi ile dnemli sektorlerden biridir. Tarki-
ye, seramik karo ve saglik geregleri anlaminda oldukca énemli bir yer-
dedir. SAM’In kurulma fikri glindeme gelene kadar sektérde ARGE
kilttiri basit guinliik 6lciimlere dayanmaktaydi. TUBITAK'In USAMP
programlarindan sonra SAM’In kurulmasiyla ARGE kilturd ginlik 61-
¢cUmlerden ziyade proje bazl hatta inovasyona yonelik ¢alisma kul-
tary olarak yerlesti.

Bugiine kadar SAM kadar basarili bir 6rnek yoktu galiba...
TUBITAK'In USAMP programi gergevesinde kurmus oldugu

Universite-sanayi is birligi merkezlerinin su anda birka¢ tanesi devam

etmektedir. Adana’da kurulan merkez su anda aktif olarak calis-

SAM Coordinator Assoc. Prof. Dr. Alpagut Kara

“We are the collaboration
and solufion partner of the
ceramic industry”

"“[t has been 12 years from the inception of SAM
and only three years since it proved itself as a
company... We neither seek profit, nor distribute
any dividends. When funds come from any
source, we invest it as equipment on a project.”

Eskisehir Anadolu University’s Ceramic Research Center (SAM)
is one of the best examples of the collaboration between the university
and the industry. Set up at Anadolu University under the umbrella of
TUBITAK in 1998, SAM carried out work which will set an example
for the collaboration between the university and the industry with the
participation of 19 ceramic producers in 2007. Although it has a limited
turnover of TL 750,000; the funds derived by SAM used in research
and development allowed studies to enhance competitiveness of the
Turkish ceramic industry to emerge. Assoc. Prof. Dr. Alpagut Kara,
SAM Coordinator, who says; “We are the collaboration and solution
partner of the ceramic industry”, explained where SAM came, going
through what phases and what they do under the framework of uni-
versity-industry collaboration.

For years, people talk about the collaboration between the uni-
versity and the industry. Actually SAM is one of the best exam-
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maktadir. Teknopark sirketi olarak hizmetlerine devam eden ve sek-
torle is birliginin bu kadar iyi oldugu Turkiye’deki tek 6rnek SAM'dir.
Sanayicilerin de katilimiyla isin yaridugu tek merkez diyebiliriz

Universite-sanayi is birli§i sektor adina neden énemli?

“Oniversitenin gérevi egitim 6gretim vermektir’ degil mi? Bu bo-
[imde SAM hari¢ Teknoparkta kurulu Universite icinden ¢cikan dort spi-
noff sirket var. Akademisyenler makalesini yaziyor ve 6grencilerini egi-
tiyor ama 6zellikle bilginin muhendislik dalinda uygulamaya donis-
mesi gerekiyor. Uriine déniismesi gerekiyor. Bu iliski akademisyen
acisindan nicin 6nemli? Kitaplardaki bilgileri ve laboratuvarda yapti-
gmiz ufak tefek isleri 63rencilere sunabiliyoruz. Ama bu bilginin daha
buyuk ve ticari boyuta gecmesi icin isletmedeki, yani sanayideki uy-
gulamayi da bilmek gerekiyor. SAM’In arkasinda farkli disiplinlerden
gelen akademisyenlerin katkilar var. Geng ve dinamik bir ekiple tni-
versitenin ve akademisyen arkadaslarimizin ve sanayicilerimizin de
destegiyle bu duruma geldik. Is birligi agisindan Universitenin des-
tegi ve sanayicinin sahiplenmesi énemlidir. Sektér oldukea kirilgan.
Insanlar ayaginiza beklemeyeceksiniz, onlarin ayagina gideceksiniz.
Probleminiz varsa, kitaptaki bilgiyi de kullanarak onun géremedigini
goriip, ona katkida bulunmaniz gerekiyor.

“SAM universiteden hizmet aliyor”
SAM, liniversite-sanayi is birliginin gelistirmesinde hangi pro-
jeleriyle 6ne cikiyor?

Firmalarla ortak veya 6zel belirlenen projeler ve bu projeler kap-
samindaki test ve analizlerle yapiyoruz. Ayica blinyemizde nihai karo
urtinlerine yonelik akredite standart test laboratuvarlan var. Bir sekilde
yurt ici ve yurt disina satacaksak o Uriinlerine de akrediteyiz ayni za-
manda. Ur(inleri génderiyorlar, testlerini yapiyoruz. Anadolu Univer-
sitesi’nin altyapisini ve cihazlarini da kullanarak, ham maddesinin veya
recetesinin pisirim davraniglarini, kimyasal analizlerini yapiyoruz. Uni-
versite ile aramizda bu konuda bir protokoliimiiz de var. SAM'daki ci-
hazlarmizin blyuk bir blim( Universitenin malzeme bilimi ve mi-
hendisligi bélumune ait. O baglamda baktiginizda, SAM Universite-
den hizmet aliyor. Universite ile imzalanan protokol geregi ciromuzun

“Ortak yarar projeleri yapiyoruz”

“Karo sektorii temsilcilerini topladigimizda hangi projeleri yaptigimizi ve
hangilerinin devam ettigini anlatiyoruz. Bunlar ortak yarar projeleridir.
Oniimiizdeki bir iki yilda hangi projeleri ¢alisacagimiz konusunda
kuruldakileri yonlendiriyoruz. Karar1 onlar veriyor. Yurt ici ve yurt disinda
fuarlara gidiyoruz. Fikirler bizden geldigi gibi sanayiyi temsil eden iiyelerden
de geliyor. Baz1 projelerde sadece SAM'in mevcut kadrosuyla degil,
akademisyenlerden de destekler aliyoruz. Ama mevcut personelimiz de var. O
konunun uzmani hangi iiniversitedeyse baglantiya geciyoruz. Bu Teknopark
Kanunu ve iiniversite yonetim kurulunun izniyle, ficret de vererek
hocalarimizdan yardim aliyoruz. Boylelikle akademisyenlerimizi de sektorle
alakal1 bu tiir projelerde SAM iizerinden degerlendiriyoruz. Tez izlemesini o
firmalarda yapiyoruz.

“We have common benefit projects”

“When we convene the representatives of the tile industry, we tell them what
projects we perform and which are ongoing. These are the common benefit projects.
We brief the members of the committee on which projects we will work on in the
next couple of years. They make the decisions. We go to trade fairs locally and
internationally. Ideas come either from us or from members representing the
industry. For some projects, we get support also from academicians, not from the
existing staff of SAM. But we also have an in-house staff. We contact the expert for
that field at whichever university he may be. Under this technopark law and with
permission of the board of directors of the university, we get support from our
professors, also paying a fee. Hence, we make use of our academicians through SAM
on those projects related to the industry. We monitor the theses at those firms.”

ples for this. What is SAM’s significance in the world in industry
and academia?

The collaboration between university and the industry is a topic
which has been discussed in different settings in the last twelve ye-
ars. SAM is an organization set up at Anadolu University under the
umbrella of TUBITAK in 1998. TUBITAK used to have a university-
industry collaboration program. TUBITAK shut down this program in
2006. In 2007, the university and 19 ceramic manufacturers came to-
gether. It started as Technopark company in Eskisehir Technology
Development Zone. As a corporation, it continues its work with Ana-
dolu University having a share of 50 percent. One of the main ele-
ments of SAM’s success is that the industrialist has a say in mana-
gement and is involved in the business. The ceramic industry is one
of the important sectors with a trade volume of 2 billion TL a year app-
roximately. Turkey is at a very important place in terms of ceramic
tile and sanitary ware. The R&D culture in the industry relied upon
simple daily readings until the idea of founding of SAM came up. With
the inception of SAM after TUBITAK’s USAMP programs, the R&D
culture became a work culture which is project based, in fact orien-
ted to innovation rather than daily readings.

There was no example as successful as SAM so far | guess...
Presently, a few of the university-industry collaborations set up
by TUBITAK under the USAMP program are ongoing. The center in
Adana presently is active. SAM is the only example in Turkey which
continues offering services as a technopark company and where col-
laboration with the industry is so good. We can say it is the only cen-
ter where work is done with the participation of industrialists, too.

Why is the collaboration between the university and the industry
so important for the sector?

Isn’t the “function of a university to provide education and trai-
ning”? There are four spinoff companies coming out of the univer-
sity at the technopark besides SAM in this section. Academicians wri-
te their papers and educate their students but especially in the en-
gineering field, information must be transformed to application. They
must transform into products. Why is this relationship important for
the academician? We can present the information in the books and
small things we do in the laboratory to students. But one has to know
the application in the business, that is the industry, so that this in-
formation can move to a larger and commercial scale. Contributions
from academicians from different disciplines are behind SAM. We
got to this stage with a young and dynamic team and with the sup-
port of the university and our academician friends and our industrialists.
University’s support and owning up by the industrialist is important
for collaboration. The sector is quite fragile. You will not wait for pe-
ople to come to you, you have to go to them. If you have a problem,
you must see what he cannot see and may contribute to him using
the knowledge in the book too.

“SAM is served by university”
With what projects does SAM come to the forefront in the de-
velopment of the collaboration between the university and the
industry?

We have common or special projects with firms and we carry out
lests and analyses under those projects. We also have accredited stan-
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da ylizde 10’unu yilda bir Gniversiteye aktariyoruz. Blyik ARGE pro-
jelerimiz de var. Teknik kurullanmizi topluyoruz ve o kurulda bizim pro-
je ortagi dedigimiz anlasma imzaladigimiz firmalar var. Turkiye’deki
karo ve saglik gerecleri Ureticilerinin ylizde 85'ini kapsayan is birligi
ortaklik agina sahibiz.

SAM’In yillik ne kadar biitcesi var?

Bizim biitcemiz aslinda o kadar fazla degil. Eskiden TUBITAK do-
neminde TUBITAK’In dogrudan katkisi vardi. Su anda ise TUBITAK'In
ISBAP Programi kapsaminda, proje bazli destek aliniyor. Bizim ge-
lirlerimiz yaptigimiz ortak yarar projeleridir. Bazi firmalar bu ortak ya-
rar projelerinde bizimle daha detayl ¢calismak istiyor. Ortak yarar den-
diginde biz sonuclar on farkl firmaya da anlatiyoruz. Herhangi bir fir-
ma o projeyle ilgili detaylandinimis bir sekilde bizimle ikili olarak ¢a-
lismak da isteyebiliyor. O zaman onlari ikili projeler sinifina koyuyo-
ruz. Uger aylik dilimlerde gelirlerimizi faturalandinyoruz. Gelirlerimiz
yaptigimiz ARGE projelerinden, bu ikili proje faaliyetlerinden geliyor.
Bu ikili projelerimizde butceyi olusturuyoruz ve firma kabul ederse ca-
lismaya basliyoruz. Bir anonim sirket oldugumuzdan kamu kaynak-
lanindan da faydalaniyoruz. TUBITAK'In TEYDEP gibi kaynaklarindan,
SANTEZ gibi veya sadece yurt ici kaynaklardan degil, Avrupa fon-
larindan da yararlaniyoruz. Su an yuriyen bir AB CORNET Projemiz
var. Degisik kaynaklardan para girislerimiz var ama toplam ciroya ba-
karsak 750 bin TL civarindadir. Bizim ¢alismalarimiz krizden de et-

“Para geliyor, techizat aliyoruz”

“Endiistriyel Doktora Programimiz (EDP) var. 2004'te DPT"ye basvurduk. 5,2
milyon dolarlik bir proje aldik. Para geliyor ancak biz bu paray: cihaz ve techizat
almak i¢in kullantyoruz. Bu programla, seramik endiistrisinde fen bilimlerinde
doktoraya 30 dgrenci altyoruz. Bu insanlara seramik sektoriiniin ihtiyaclar:
dogrultusunda tez konulari ¢alistiriyoruz. Bu siirecte de sektor temsilcilerinden,
bu insanlara bir asistan {icreti kadar burs vermelerini istiyoruz. Sektor bu teklifi
SAM’in yaptiklarina bakarak ve gelecekte yapacaklarini da diisiinerek kabul
etti. Su an dokuz arkadasimiz mezun oldu, 15 arkadasimiz EDP’ye devam
ediyor. Bunun faydas: ise arkadaglarimiz hem igin bilimsel tarafinda ¢alistyor,
hem de firmanin isletme mantigini 6greniyor.”
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dard testing laboratories for final tile products. If we are to sell locally
or internationally, we are also accredited with those products. They
send the products and we test them. Using the infrastructure and equip-
ment of Anadolu University, we analyze the firing behavior of the raw
material or recipe and we do chemical analyses. We have a proto-
col signed with the university. A great part of our equipment at SAM
belongs to the materials science and engineering department of the
university. From that perspective, SAM gets service from the university.
We transfer 10 percent of our turnover to the university once a year
due to the protocol we have with the university. We also have major
R&D projects. We convene our Technical Committees and there are
firms we call project partners with whom we have agreements in that
committee. We have a collaboration partnership network covering 85
percent of the tile and sanitary ware manufacturers in Turkey.

What is SAM’s annual budget?

Our budget is not actually that much. Before, in the TUBITAK pe-
riod, TUBITAK used to contribute directly. Right now, there is pro-
ject-based support under TUBITAK’s ISBAP Program. Our income
is from our common benefit projects. Some firms wish to work with
us in more detail in these common benefit projects. When you say
common benefit, we give the results to ten different firms. Any firm
may also wish to work with us bilaterally in a detailed manner regarding
that project. Then we place them in the bilateral projects class. We

“Funds come in, we buy equipment”

“We have an Industrial Ph.D. Program (EDP). In 2004, we applied to SPO. We
got a project of 5.2 million Dollars. Money comes but we use this money for
buying equipment and devices. Under this program, we admitted 30 students for
Ph.D. programs in sciences in the ceramic industry. We give thesis topics to
these people in line with the needs of the ceramic industry. At this time, we ask
industry representatives to pay a scholarship to these people equal to the
salary of a research assistant. The sector accepted this offer looking at what
SAM has done and what it will do in the future. Presently, we have 9
graduates; 15 people are in the EDP program. The benefit from this is that these
friends both work in the scientific side of the project and also they learn the
operational logic of the firm.”
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kileniyor. Firma krize girdi mi, SAM’da yapmayi diistind(ijii ARGE faa-
liyetlerini askiya alabiliyor. Bu durum da ciroyu etkiliyor tabii.

Avrupa’daki benzeri kuruluslarla SAM arasindaki farkliliklar ne-
ler? Ne kadar bir biitce ile ¢alisiyor o kurumlar?

ARGE mihendislerimizin ¢ogu okuldan mezun olduktan sonra
sektdrde calismis ve sonra SAM’a gelmis arkadaslarimiz. Ben da-
hil 15 kisiyiz. Ispanyada ITC diye bir kurum var. Universitenin igin-
de kurulmus, alanlarnini gezdim ve altyapilarini gérdiim. Personel sa-
yisi 100°Uin Gizerindeydi. Cok ciddi bir rakam. Tabii onlarin sektérden
destegi, fonlanmasi daha fazla bize gére. Ozellikle Avrupa fonlarini
cok iyi bir sekilde kullaniyorlar. Turkiye’de bu fonlarin kullaniimasi ge-
rek Universitelerde, gerekse de bizim gibi merkezlerde sinirl. SAM'In
kurulmasinin (izerinden 12 sene, sirket olarak riisdiini ispatlamasinin
lzerinden ise sadece (¢ sene gegti. Personel sayimiz az. Her ise ar-
kadaslarmiz kosmak durumunda kaliyor. Daha fazla kadromuzun ol-
masi lazim. Kar amaci gitmedigimiz gibi kar payi da dagitmiyoruz.
Herhangi bir kaynaktan para geldiginde onu bir projeye cihaz ola-
rak yatiriyoruz. Bizim injet projemiz var. Dekorlama teknigi icin nano
miirekkep yapma konusunda iyi bir proje. Ornegin yaklasik 130 bin
TL'lik bir cihazi aldik ve laboratuvarimiza koyduk. Bu da bir ortak ya-
rar projesi. Biz seramik sektérinln yol haritasi icin ydnlendirme ya-
piyoruz. Ama ayni zamanda da giincel problemlerinden teknolojik so-
runlarina kadar her konuda destek oluyoruz sektére... Kadro soru-
numuzun disinda da finans anlaminda sektdrden biraz daha fazla des-
tegin gelmesi gerekiyor.

SAM olarak seramik sektoriiniin gelecek perspektifinde neler ola-
cagini diisiiniiyorsunuz?

Sektériin en énemli sorunu krizler. Ozellikle bu konuda basi ce-
ken Ispanya ve Italya’nin krizden yogun bir sekilde etkilendigi g6z 6nui-
ne alinir ve bu Ulkelerin teknoloji, ARGE, tasarim konusunda sekto-
re yon verdikleri de disunullrse, krizin Uretim ve istihdamda yarat-
g1 sikinti bizim sektorimiiz icin de sorun yaratir. Ispanya’daki firn-
larin ylizde 50’si bu surrecte kapandi. Oradaki pazar boslugunu Ure-
ticilerimiz krizden daha az etkilenmenin de verdigi bir glivenle dol-
durmaya calisiyor. lyi bir hava yakalanmis durumda. Sektor firmala-
r 2010 yilinda yakalanan havadan memnun ve yeni yatinmlar yapi-
yor. Karoda ve saglik gereclerinde seramik sektérinin sikintisi var.
Ozellikle karoda karlar gok diistii. Enerii fiyatlan, isgilik artti. Bu Girlin-
leri paketlemeniz gerekiyor ve paketleme maliyetlerinin de artigi géz-
lemleniyor. Bu, maliyetlerin neredeyse ylzde 10-15’ine denk geliyor.
Ihracatta duistk kur politikasi, TL’nin glclii olmasi firmalan zorlayan
baska unsurlar. Sektorin yoni Dogu’ya kayiyor. Misir, Iran, Hindis-
tan, Endonezya, Tayland gibi Ulkelere dogru kayiyor. Ucuz is glict
ve enerji gibi parametreler sekt6ri Dogu’ya dogru yoénlendiriyor. Cin
de var tabii. Artik Cin Gretimde kaliteye, arastirmaya ve tasarma da
énem veriyor. Sektoriin katma degerini ylikseltmesi gerekiyor. Ino-
vasyona 6nem verecekler. SAM’da bu tiir inovatif calismalar yapiyoruz.
Duvara ddsenen bir karo disunin. Antalya gibi nemli ve sicak bir yer-
desiniz. Klima ¢alistirmak istiyorsunuz ancak enerji harcamak duru-
mundasiniz. Oyle bir duvar karosu diisiiniin ki pano seklinde, nem
yUkselince karonun gbzenekleri vasitasiyla nem hapsoluyor ve di-
stiyor. Nem dustince o nemi tekrar ortama geri veriyor. Bir karo du-
stnlin hem estetik goértintyor, hem de bir klima gibi ortamin nemine
gore calisiyor. Sadece estetik degil, fonksiyonel bir Griin yapmak zo-
rundasiniz. Kendi kendini temizleyen karolar ve antibakteriyel ylzeyler
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bill our income in quarterly periods. Our income is from our R&D pro-
jects and these bilateral projects. We form the budget with these bi-
lateral projects and if the firm agrees, we start work. Since we are
a joint stock company, we also make use of government resources.
We make use of TUBITAK's funds like TEYDEP, like SANTEZ and
just not local funds but also European funds. Presently, we have an
ongoing AB CORNET Project. There is money coming from diffe-
rent sources but if we look at the total turnover, it is about TL 750,000.
Our work is impacted by the crisis, too. If the firm goes into a crisis,
it may suspend the R&D work it contemplates at SAM. This, of co-
urse, affects the turnover.

What is the difference between SAM and similar organizations
in Europe? With what kind of a budget do those organizations
work with?

Most of our R&D engineers are people who have worked in the
industry, coming to SAM later after graduation from school. We are
15 people including me. There is an organization named ITC in Spa-
in. It has been set up in the University; | toured their grounds and saw
their infrastructure. The number of their employees was above 100.
This is a very serious figure. Of course, the support they get from the
industry, their funding is much bigger compared to us. They use es-
pecially European funds much better. Use of these funds in Turkey
is limited both in university, also at centers like us. It has been 12 ye-
ars from the inception of SAM and only three years since it proved
itself as a company. The number of our employees is small. Our col-
leagues have to run after everything. We must have more person-
nel. We neither seek profit, nor distribute any dividends. When funds
come from any source, we invest it as equipment on a project. We
have an injet project. This is a good project for making nano ink for
decor technique. For example, we bought and equipment for app-
roximately TL 130,000 and put it in our laboratory. This is a common
benefit project too. We are providing guidance for the roadmap of the
ceramic industry but at the same time, we give support to the industry
from their daily problems to their technological ones... There must
be a little bit more support from the industry in terms of finance be-
side the personnel problem, too.

What do you think there will be in the future perspective of the
ceramic industry, as SAM?

The most important problem of the industry is the crises. Con-
sidering that especially Spain and Italy, leaders in this field, have been
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gibi inovatif Urinler var. Bu tur drlnlerin uygulama alanlarini artira-
caksiniz. Sektériin baska malzemelerin pazarindan calmasi gereki-
yor. Oyle karo yapacaksiniz ki, salona ddsediginizde ahsap gériimiinde
olacak ve ayni zamanda da sicak hissettirecek. Bu ve benzeri Griin-
ler yakin zamanda sekt6run yonuni de tayin edecek. Ya baskasinin
pazarindan calacaksiniz ya da uygulama alanlanni inovatif yaklasimlarla
artiracaksiniz. Katma degeri inovasyonla yaratirsiniz. Baska turlt kat-
ma deger yaratamazsiniz. Yeni pazarlara agiimak zorundasiniz, onu
da zaten sektér yapiyor. Nis market denilen yerlere gére Uriinler ya-
pip satacaksiniz. Bunu da bilimsiz yapamazsiniz. Maalesef su anda
bu konuda SAM tek kurulusumuz.

|- e, NEM DOZENLEYICI KAROLAR
| L _ﬂ_:‘

Kiimelenmede SAM faktorii

Seramik sektoriinde kiimelenme yaklasimi lojistikten altyapiya kadar
sorunlarin ¢oziimiine yarar saglayacak mi1?

Yarayacaktir. O kiimenin bir dernegi var su anda. O dernegin icinde
olan hocalarimizin, arkadaslarimizin ve sektordeki sanayicilerin bu ise
gercekten goniil vermesi gerekiyor. Eskisehir, Bilecik-Boziiyiik ve
Kiitahya'nin secilmesinde kiime olusumu i¢in gerekli olan sanayi ile
caligan iiniversitelerin varligini goriirsiiniiz. Bu konuda ¢alisan bir de
merkez var. Bu kiimenin bu illeri de i¢ine alacak sekilde

olusturulmasinin sebeplerinden biri de SAM'in varligidur.

Bu kiimenin disinda kalan sektor firmalarinin dezavantajina bir durum
s6z konusu olmayacak mi?

Bence olmayacaktir ama dyle bir rahatsizlik oldugunu da soylemek
gerekiyor. SAM'1n isin i¢inde olmasini istediler ama bu konuda bizim
cekincelerimiz vard1 ve paylastik. SAM sadece kiime icindeki degil,
kiime digindaki firmalara da hizmet veriyor. Bu kiime efektif bir
sekilde calisirsa, ¢ekincelerin ve sorunlarin ¢oziilecegine inaniyorum.

impacted largely by the crises and how these countries lead the in-
dustry in terms of technology, R&D and design, the problem crea-
ted by the crisis in production and employment also will lead to prob-
lems for our industry. Fifty percent of the kilns in Spain shut down
in this period. Our producers attempt to fill the market gap there with
confidence afforded by being less impacted by the crisis. There is
a good atmosphere captured. The firms of the sector are happy with
the atmosphere in 2010 and are making new investments. The ce-
ramic industry has problems in tile and sanitary ware. Especially, in
tiles, profits declined a lot. Energy cost and labor cost increased. You
have to package these products and it is observed that packaging
costs have risen, too. This accounts for almost 10-15 percent of cost.
For exports, the low exchange rate policy and strong TL are other
elements making life difficult for the firms. The direction of the industry
shifts towards the east. Towards countries like Egypt, Iran, India, In-
donesia and Thailand. Parameters like low labor cost and energy di-
rect the industry towards the east. Then there is of course, China.
But China emphasizes quality, research and design, too, in production.
The industry has to enhance its value added. They will emphasize
innovation. We do these types of innovative work at SAM. Imagine
a tile laid on the wall. You are at a humid and hot place like Antal-
ya. You want to turn on the AC But you have to consume energy.
Imagine such a wall tile in the form of a panel, that as humidity ri-
ses, it is captured and drops down, thanks to the pores of the tile.
When humidity falls, it releases the moisture back to the environment.
Imagine a tile which both looks aesthetic and runs according to the
humidity of the setting like an air conditioner. You must produce not
just an aesthetic, but a functional product. There are innovative pro-
ducts like self-cleaning tiles and antibacterial surfaces. You must in-
crease the fields of application of these types of products. The sec-
tor must steal from the market of other materials. You must make
such a tile that when you lay it on a room, it will look like wood and
will give the feeling of warmth. This and similar products will deter-
mine the direction the industry will take shortly. You'll either steal from
the market of others or you will enhance your fields of application thro-
ugh innovative approaches. You will create value added by innovation.
You cannot create value added otherwise. You have to open to new
markets; which is already done by the sector anyway. You have to
make and sell products for places called niche markets. You can-
not do this without science. Unfortunately, SAM is our only organi-
zation presently in this field.

SAM factor in clustering

Will the clustering approach in the ceramic industry help solving
problems ranging from logistics to infrastructure?

It will. The cluster has an association now. Our professors, colleagues
in the association and the industrialists must really want this to
work. You see that the industry and working universities necessary for
a cluster are present in Eskisehir, Bilecik-Boziiyiik and Kiitahya which
were selected. There is also a center working in this field. One of the
reasons why this cluster was formed to cover these provinces is SAM.

Will there not be a disadvantage for the firms in the industry outside
the cluster?

I don’t think so, but it must be said that there is some discomfort
here. They wanted SAM to be part of the project but we had our
reservations in this area and we shared them. SAM serves not just the
firms in the cluster but also those outside the cluster. If this cluster
works effectively, I believe that drawbacks and problems will be
resolved.
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Loans of private secfor from Europe

Ozel sektérin yurt disindan sagladigi uzun vadeli kredilerin yiiz-
de 72'si Avrupa Uilkeleri kaynakli. 2011 yil Ocak ayi itibariyla ézel sek-
térdn yurt disindan sagladigi uzun vadeli kredileri 118 milyar 970 mil-
yon dolara ulasirken, bunun 85 milyar 436 milyon dolarlik bélimunt
Avrupa Ulkelerinden temin edilen krediler olusturdu. Uzun vadeli kre-
dilerde yizde 19,3 pay ile Birlesik Krallik ilk sirada yer alirken, kisa
vadeli kredilerde ylizde 37,3'le Hollanda basi ¢ekti. Merkez Banka-
si verilerine gére, Ocak ay! sonunda 6zel sektériin yurt disindan sag-
ladigr uzun vadeli kredi borcu bir 6nceki aya gore yizde 1,8 artarak
116 milyar 889 milyon dolardan 118 milyar 970 milyon dolar diize-
yine ylkseldi. Bu borcun yizde 71,8'ini olusturan 85 milyar 436 mil-
yon dolarlik blimu Avrupa Ulkelerinden temin edildi. Ocak ayi itibanyla
Asya Ulkelerinden alinan 16 milyar 734 milyon dolarlik kredi, toplam
kredilerin yiizde 14,1’ini olustururken, Amerika Ulkelerinden alinan uzun
vadeli krediler ylizde 14 pay ile 16 milyar 605 milyon dolar, Afrika’dan
temin edilen uzun vadeli krediler ylzde 0,1 pay ile 123 milyon dolar
diizeyinde gergeklesti. Ocak itibariyla 6zel sektériin yurt disindan te-
min ettigi uzun vadeli kredilerin 35 milyar 138 milyon dolar finansal
sektbrlere yonelik gerceklesirken, 83 milyar 831 milyon dolarlik bo-
[im finansal olmayan sektérlere yéneldi. Finansal oimayan sektér-
lere yonelik uzun vadeli kredilerin toplam icindeki pay yuzde 70,5 du-
zeyinde gerceklesti. Finansal olmayan sektorler icinde tarim sekt6-
rine yonelik krediler 615,7 milyon dolarla ve yiizde 0,5 payla sinir-
liyken, sanayi sektdriine yonelik krediler 35,9 milyar dolar, hizmet-
ler sektériine yonelik kredileri 47 milyar 316 milyon dolara ulasti. Béy-
lece 6zel sektdriin yurt disindan temin ettigi uzun vadeli krediler igin-
de sanayinin payi ylzde 30,2, hizmetlerin payi 39,8 oldu.

Of the long-term loans procured by the private sector from abro-
ad, 72 percent originate from Europe. Whilst the long-term loans pro-
cured by the private sector from abroad as of January 2011 reached
118,970,000,000 Dollars; 85,436,000,000 Dollars part comprised lo-
ans secured from European countries. In long-term loans, United King-
dom ranked first with a share of 19.3 percent, with Holland leading the
way by 37.3 percent in short-term loans. According to Central Bank data,
the long-term borrowings by the private sector from abroad as of the
end of January went up by 1.8 percent over the previous month, rising
to 118,970,000,000 Dollars from 116,889,000,000 Dollars. Of this debt;
85,436,000,000 Dollars accounting for 71.8 percent were secured from
European countries. Whilst 16,734,000,000 Dollars worth of loans ob-
tained from Asian countries as of January accounted for 14.1 percent
of total loans, long-term loans procured from American countries were
16,605,000,000 Dollars with a share of 14 percent and long-term lo-
ans from Africa were 123,000,000 Dollars with a share of 0.1 percent.
Of the long-term loans secured by the private sector from abroad as
of January, 35,138,000,000 Dollars were for the financial sector, with
83,831,000,000 Dollars directed to non-financial sectors. The share of
long-term loans for non-financial sectors in the total loans was 70.5 per-
cent. Among non-financial sectors, loans to the agricultural industry were
limited to 615,700,000,000 Dollars and a share of 0.5 percent; loans
to the manufacturing industry were 35,900,000,000 Dollars and tho-
se to the services sector amounted to 47,316,000,000 Dollars. Hen-
ce, the share of the manufacturing industry of the long-term loans pro-
cured by the private sector from abroad was 30.2 percent with the sha-
re of services reaching 39.8 percent.
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[hracat subatta yiizde 24,19 artt
Exports grow by 24.19 percent in February

Turkiye Ihracatgilar Meclisi'ne (TIM) gbre, subat ayinda inracat,
gecen yilin ayni ayina gére ylzde 24,19 artisla 10 milyar 164 mil-
yon 614 bin dolar olarak gerceklesti. Bu yilin ilk iki ayinda ihracat,
gecen yilin ayni dénemine goére ylzde 22,56 artisla 19 milyar 725
milyon 771 bin dolar olarak gergeklesti. Son bir yillik ihracat ise y(iz-
de 15,32 artisla 117 milyar 530 milyon 760 bin dolar oldu. Subat
ayinda en fazla ihracat yapan sektér, 1 milyar 615 milyon 440 bin
dolarla otomotiv endiistrisi oldu. Otomotivi, 1 milyar 304 milyon 984
bin dolar ile demir celik Grunleri, 1 milyar 303 milyon 744 bin do-
larla hazir giyim ve konfeksiyon, 1 milyar 194 milyon 891 bin do-
larla kimyevi maddeler ve mamulleri takip etti. TUrkiye'nin, subat ayin-
da toplam ihracatinin ytizde 84,16'sin1 gerceklestiren sanayi gru-
bunda ylizde 24,61 artisla 8 milyar 554 milyon 939 bin dolarlik, ylz-
de 13,40'n1 olusturan tarim grubunda ytizde 21,94 oranindaki ar-
tisla 1 milyar 361 milyon 615 bin dolarlik ve ylzde 2,44'ln0 olus-
turan madencilikte ylizde 22,38'lik artisla 248 milyon 59 bin dolar-
lik ihracat yapildi. Subat ayinda Tirkiye ihracatinda ilk 10 Glke, Al-
manya, Italya, Ingiltere, Fransa, Irak, Rusya, Birlesik Arap Emirlikleri,
ABD, Ispanya ve Iran olarak siralandi.

According to Turkish Exporters Assembly (TIM), exports in Feb-
ruary were 10, 164,000,000 Dollars with a rise of 24.19 percent over
the same month last year. In the first two months of this year, ex-
ports reached 19,725,771,000 Dollars with a rise of 22.56 percent
over the same period last year. Exports in the last year were
117,530,760,000 Dollars with a rise of 15.32 percent. The sector
with the highest volume of exports in February was the automoti-
ve industry with 1,615,440,000 Dollars. The automotive sector was
followed by iron and steel products with 1,304,984,000 Dollars; clot-
hing sector with 1,303,744,000 Dollars and chemicals with
1,194,891,000 Dollars. In the industry group, which accounted for
84.16 percent of total exports of Turkey in February, the export fi-
gure was 8,554,939,000 with a rise of 24.61 percent, this figure be-
ing 1,361,615,000 Dollars with a rise of 21.94 percent in the agri-
cultural group accounting for 13.40 percent and exports amounted
to 248,059,000 Dollars with a rise of 22.38 percent in the mining
sector accounting for 2.44 percent. Top 10 countries in Turkey’s
exports in February were ranked as Germany, ltaly, England, Fran-
ce, Iraq, Russia, United Arab Emirates, USA, Spain and Iran.
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SANAYI ve TICARET

011 de hedeflerin istiinde bﬁyﬂyecegiz”

BAKANLIGI

“We will grow above targets in 2011”

Sanayi ve Ticaret Bakani Nihat Ergiin, “Buyumede i¢ talepteki
canlanmaya ilave olarak dis pazarlarin da normallesmesiyle bir-
likte, 2011"de de hedeflerimizin bir miktar Gstline ¢ikabilecegimizi
distniyorum” dedi. Merkez Bankasi tarafindan aciklanan 2011
Subat ayi kapasite kullanim oranini ve reel kesim guven endek-
sini degerlendiren Bakan Erguin sunlarn séyledi: “Subat ayi kap-
asite kullanim orani ve reel kesim giiven endeksi ile birlikte, 2011
yilinin ikinci ayinin ilk verilerine ulasmis olduk. Imalat sanayi ge-
nelinde kapasite kullanim orani, gecen yilin ayni ayina gére 5,2
puan artarak ytzde 73 seviyesinde gerceklesmistir. Kapasite kul-
lanim orani bir dnceki aya gore ise mevsimsel etkilerle 1,6 puan
dusus gostermistir. Reel kesim gliven endeksi ise bir dnceki yi-
lin ayni ayina gére 5,8 puan yukselirken, bir dnceki aya gore 2,6
puan dlsus gostermistir. 2010 yilinda biyime hedefimizin oldukca
ustiinde bir performans sergiledik. I¢ talepteki canlanmaya ilave
olarak dis pazarlarin da normallesmesiyle birlikte, 2011'de de he-
deflerimizin bir miktar Ustlne cikabilecegimizi distniyorum.
Zira 2011 yilinda, daha simdiden is dlinyamiz i¢in Sanayi Strateji
Belgesi’'nin uygulanmaya baslanmasi, Ticaret ve Bor¢lar Kanun-
lar'nin Mecliste yasalasmasi gibi énemli gelismeler yasandi. 2010
yilindan tasidigimiz moralle birlikte, yine basarili bir yil gecirece-
gimize inaniyorum.”

Minister of Industry and Trade Nihat Ergiin said; “As interna-
tional markets get normalized in addition to the vitality in domes-
tic demand, | believe that we will go somewhat over our targets in
2011 in terms of growth. Minister Ergtin, gauging the capacity uti-
lization rate and real sector confidence index for February 2011 an-
nounced by Central Bank, said; “We reached the initial data of the
second month of 2011 with the capacity utilization rate and real sec-
tor confidence index for February. The capacity utilization rate in
the overall industry has reached 73 percent with a growth of 5.2
points over the same month last year. The capacity utilization rate
has declined by 1.6 points due to seasonal effects over the previ-
ous month. The real sector confidence index, on the other hand,
has risen by 5.8 points over the same month of the previous year
with a drop of 2.6 points over the previous month. We displayed a
performance quite above our growth target in 2010. As internatio-
nal markets get normalized in addition to the vitality in domestic de-
mand, | believe that we will go somewhat over our targets in 2011
in terms of growth. Because significant developments were observed
in 2011 already like implementation of the Industry Strategic Do-
cument for our business world and enacting of Commercial Code
and Code of Obligations. | believe that we will have yet another suc-
cessful year with the morale we carry over from 2011.
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TUIK verilerine gore 2008, 2009 ve 2010 yillar1 ile 2010 dordiincii ceyregine iliskin iiretim yontemine gore sektorel
gelisme hizlar, sabit fiyatlarla §iiyle oldu: ‘5 0

Atcording to TUIK data, sectoral development rates were as follows in fixed prices under the production "

. ; method for 2008, 2009 and fourth@fuarter)of 2010:

SEKTOR | SECTOR, 2008 2009 2010 2010 4. Ceyrek "'? 5
Tarim [ Agricultute-—> oy 46 37 12 43 :
Balikgilik / Fishery g : 5,7 -0,3 14,2 18,4
Madencilik / Mining - 54 -6,7 4,7 09
imalat sanayi | Manufacturing i < . -0,1 -7,0 13,6 11,3
Elektrik-gaz [ Utilities \ 3,7 =34 73 6,5
in§aat | Construction -8,1 g -16,1 17,1 175
Ticaret / Trade -15 -10,2 13,3 13,1
Oteller-lokantalar / Hotels-Restaurants -2,0 3% 0,3 -09
Ulagtirma-Haberlesme [ Transportation-Communication 15 -7,0 10,5 12,9
Mali Kurulusglar / Financial Institutions 91 85 7,2 103
Konut Sahipligi / Housing 23 29 19 L 1,2
Gayrimenkul Kiralama / Real Property Leasing 6,7 45 7,6 45
Egitim / Education 12 2,0 0,6 09

Bes ceyrek st Giste biyiidik

We grew consecutively for five quarters

Tarkiye ekonomisi, 2010 yili son ¢eyrekte yakaladigi ylzde
9,2 blyime ile bes ceyrek Ust Uste buylme gerceklestirmis oldu.
Y1l tamaminda da biylime, Orta Vadeli Program’da (OVP) 6n-
gbrilen ylzde 6,8'i asarak, yuzde 8,9'u buldu. 2010 yilinda kisi
basina disen milli gelir de 10 bin 79 dolar olarak hesaplandi. Tir-
kiye Istatistik Kurumu (TUIK), Gretim yéntemiyle hesaplanan Gay-
risafi yurtici hasila (GSYH) sonuglarini agikladi. Buna gére, ke-
sintisiz 27 ¢ceyrek buyimenin ardindan 2008'in son ¢eyreginde
kiresel krizin etkisiyle daralmaya gecen Tlrkiye ekonomisi,
2009'un g geyreginde de kigllme gdsterdi. Yilin son ¢eyreginden
itibaren buylime trendine giren ve 2009'un son ¢eyreginde yiz-
de 5,9 blytme gdsteren ekonomi, 2010'nun ilk ceyreginde yuz-
de 12, ikinci ¢ceyreginde yuzde 10,3, Gg¢lincl ¢eyreginde ylzde
5,2, dérdincl ceyreginde de ytzde 9,2 buyidu. Yil tamaminda
blylme orani, yizde 8,9 olarak belirlendi. Bu parametrelere gére,
kriz 6ncesi ddneme yaklasildig dikkati cekti. 2009'da sektdrel baz-
da sabit fiyatlarla en yuksek daralmanin g6zlendigi insaat sek-
téri, 2010'da baz etkisinin de belirleyiciligiyle yizde 17,1 blyime
gosterdi.

Turkish economy achieved a growth of five consecultive quarters
with the figure of 9.2 percent it caught in the last quarter of 2010. The
growth was 8.9 percent for the entire year, going over 6.8 percent pro-
jected in the Medium-Term Program (OVP). Per capita national in-
come in 2010 was calculated to be 10,079 Dollars. Turkish Statistics
Agency (TUIK) announced the Gross domestic product (GDP) results
calculated by the production method. Accordingly, Turkish economy,
which started to contract due to the impact of the global recession in
the last quarter of 2008 after a growth for 27 consecutive quarters,
also contracted in the three quarters of 2009. The economy, which
went into a growth trend starting from the last quarter of the year, with
growth figure of 5.9 percent in the last quarter of 2009, grew by 12
percent in the first quarter of 2010, 10.3 percent in the second quar-
ter, 5.2 percent in the third quarter and 9.2 percent in the fourth quar-
ter. The growth rate for the entire year was determined to be 8.9 per-
cent. These parameters indicated that pre-recession figures are be-
ing achieved once again. The construction sector, where the highest
contraction was observed in fixed prices by sectors in 2009, grew by
17.1 percent as determined by the base effect in 2010.

SERAMIK

Nisan-Haziran 2011 April-June No: 36



Sanayi Gretimi yizde 18,9 artti
Industrial production grows by 18.9 percent

Turkiye Istatistik Kurumu (TUIK) Ocak 2011 sanayi tretim en- Turkish Statistics Agency (TUIK) announced the industrial ma-
deksi sonugclarini acikladi. Buna gore gecen yilin ayni ayina gore, nufacturing index results for January 2011. According to these results;
madencilik ve tas ocakgiligi sektori endeksinde yizde 11,9 ima- there was an increase of 11.9 percent in the mining and quarries sec-
lat sanayi sektorii endeksinde yizde 20,5, elekirik, gaz, buhar ve tor index, 20.5 percent in the industrial index and 12 percent rise in
iklimlendirme uretimi ve dagitimi sekt6ri endeksinde de yuzde 12 electricity, gas, steam and air conditioning manufacturing and distri-
artis-kaydedildi. Turkiye'de, sanayi tretimi bu yilin ocak ayinda, bution sector index. Industrial output grew by 18.9 percent over the
gecen yilin ayni ayina kiyasla ylzde 18,9 artti. Sanayi tiretimi 2010 same month last year in the month of January of this year in Turkey.

yilinin ‘aralik ayina gére aylik bazda bakildiginda ise yizde 13,2 /lndustrial output, on the other hand, declined by 13.2 percent on
geriledi. Takvim etkisinden arindirimis endeks, ocak ayinda ge/ __ monthly basis over December of 2010. Calendar adjusted index grew

¢en yilin ayni ayina goreyezde 18,8 artti. Mevsim ve takvi - by 18.8 percent over the same month of last year in January. Industrial
kilerinden arindinimis sanayi Uretifrendeksi bir 6ncekifaya gore output index adjusted for seasonal and calendar effects grew by 0.5
yuzde 0,5 artis gosterdi. percent over the previous month.

TUIK verilerine gore 2011 Ocak ayinda 2005=100 temel y1ll1 sanayi iiretim
endeksindeki yillik degisim oranlari s6yle:

The annual rates of change in the industrial output index with 2005=100 base .« otim artig oranlart da yiizde
year in January 2011 are as follows according to TUIK data: 2011 yillan Ocak ay1 sanayi sektoru iiretim
- 2010 ve -wise for
AYLAR /| MONTHS 2011 2010 2009 2008 T ; ¢ percentage-w
oyle: . tes of increas 4 4
Ocak [ January 189 12,8 21,5 11,2 olarak $0Y' facturing industry output 1 f 2010 and 2011 are as follows:
Subat / Feb 176 240 92 1 e
ubat / February ; / -24, ;
2011
Mart / March - 214 =215 35 . 2010
3 ; : ess
Nisan [ April 16,9 -18,8 75 {ktisadi Faaliyet Kollan | Lines of Busit Scak Jarmary Ocak / Ianuf;’yg
Mayis [ May - 149 -17,1 3,0 128 :
. _ : 2 1,9
;I = //Iunle : 12’2 z’g i’Z == Toplam sanayi /.T(.)tul industry 0!‘; 20,5
Ae'mntmz/ /{u 3 t 108 65 34 7 Madendilik | Mitt8 facturing industry 15'3 12,0
Ersis [l T ME s A L i onay | Mot 3 _
gi li ; f)epte? er - 133 zg :g g Flektril, gaz ve su/ Utili _
im / October - b X -6, —- T - ¥ e,
Kasim / November - 9,4 3,0 -12,9 \
Aralik / December - 16,9 23,9 -17,4
Yillik Ortalama / Annual Average -13,1 9,9 -0,6

- =

Ocak/Jan. | Subat/Feb. | Mart/March. | Nisan/April | Mayis/May | Haziran/June |  Tem./Jully Agus/Aug. | Eyliil/Sept. | Ekim/Oct. KasimNov. | Aralik/Dec.
UFE 2009 0.23 117 0.29 0.65 -0.05 0.94 -0.71 0.42 0.62 0.28 129 0.66
(Degisim/Change-%) 2010 0.58 1.66 1.94 235 -1.15 -0.50 -0.16 115 0.51 1.21 -0.31 131
2011 236 172
TUFE 2009 0.29 -0.34 110 0.02 0.64 011 0.25 -0.30 0.39 241 .27 0.53
(Degisim/Change-%) 2010 1.85 145 0.58 0.60 -0.36 -0.56 -048 0.40 123 1.83 0.03 -0.30
2011 0.41 0.73
ihracat/EXpuﬂs (Aylik-Mount) 2009 7,884 8,435 8,155 7,562 7,346 8,330 9,056 7,840 8,481 10,096 8,903 10,055
(milyon $-million dollars) 2010 7,831 8,263 9,887 9,39 9,795 9,536 9,571 8,519 8,907 10962 9,386 11,848
2011 9,561
" ithalat/lmports (Aylik-Mount) 2009 9,281 9,075 10,522 10,120 10,868 12,501 12,856 12,811 12,485 12,773 12,618 15,019
(milyon $-million dollars) 2010 11,691 11,779 15,020 14,941 14,724 15,229 16,063 15,431 15,640 17,294 17,130 20,554
/ 2011 16873
Cari denge/Current Account Balance 2009 -467 -280 -1,198 1572 -1,609 -2,193 -489 -544 -972 389 -1,809 -3,247
(milyon $-million dollars) 2010 -3,062 -2,707 -4,293 -4,387 -3,026 -3,463 -3,613 3,078 -3,904 -3,440 -6,057 7,531
2011 -5,860
Biitce geliri/Budget revenue (Aylik-Mount) 2009 15,830 18,415 13,053 20,063 18,854 15,411 16,785 21,994 15,953 19,010 17,818 22,272
(milyon TL-million TL) 00| 19525 20,019 17,488 20,718 24,366 18,148 21,729 26,252 18493 19,368 25,375 21,747
2011 23499 24,556
Biitce gideri/Budget expenditure (Aylik-Mount) 2009 18,796 25,808 21,820 21,010 19,464 17,932 23,392 23,518 25,428 21431 20,942 28,677
(milyon TL-million TL) 2010 22,646 22,290 23,436 25,173 19,054 23,894 23,775 23,163 25,395 21,203 25,740 37,858
2011 22494 23,568
Dis borg dde./Foreign dept repayments 2009 1,000 985 1,330 802 367 1,989 543 588 1947 673 460 1,040
(milyon $-million dollars) 2010 776 2,090 1,007 878 590 2315 884 543 1,182 622 999 1443
1743
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Kiitahya Seramik Fabrikalar Miidiirii Celal Ustiindag

“Duvar karosunda 6nci
oldugumuzu diistintiyorum’

“Bu sene fuarda sergiledigimiz biylk ebatli Grinler,
mimaride kolaylikla kullanilabilecek Griinlerdir. Orta
ve orta Ustl grupta Turkiye pazarini yénlendiren bir
firmayiz. Duvar karosunda 6zellikle 6ncl oldugumuzu
distinliyorum. Bu tur blylk ebatli trin gelistirirken
sadece Tlrkiye'yi dedil, global diinyay! da
distintyoruz.”

Kiitahya Seramik Factories Manager Celal Ustiindag

“I believe that we are the
leader in wall tiles”

"The large format products we exhibit at the trade
fair this year are those usable easily in architecture.
We are a firm guiding the Turkish market in the
medium and above medium group. I believe that
especially in wall tile we are the leader. When
developing such a big format product, we think about
not only Turkey but globally, the world.”

Tasanme! Yigit Ozer'in imzasini tagiyan Versatile koleksiyonu ARC
serisi ile “IF Product Design 2011” édlliinu kazanan Kiitahya Sera-
mik, U¢ boyutlu yizeyiyle 6dul kazandigi bu Griini ve yeni blyik ebat
Grnlerini fuar kapsaminda sergiledi. Orta ve Ust grupta Turkiye pa-
zarini yénlendiren bir firma olduklarini séyleyen Kitahya Seramik Fab-
rikalar Midurii Celal Ustiindag, yeni koleksiyonlarini anlatti.

Bu sene fuara ne gibi yeniliklerle geldiniz?

Bu sene, her sene oldugu gibi tasarimla 6nct olmayi hedefliyo-
ruz. Burada da yine biiytik ebatl Griinlerimizle 6n plandayiz. Ozellikle
labbato ve polish Grinlerle. 2011 yilinin IF Product Design 2011 6du-
[tind alan ARC drlinimUzle fuara katiliyoruz.

Son yillarda biiyiik ebath iriinlerle 6n plandasiniz. Bu seramik
mimarisinin gelisimi ve seramigin dis mekanda kullaniimasiy-
la da gelisiyor. Siireci nasil takip ediyorsunuz?

Bu tamamen bilingli bir stratejidir. Bu sene fuarda sergiledigimiz
buyuk ebatl Grtnler, mimaride kolaylikla kullanilabilecek Grunlerdir.
Orta ve orta Ustii grupta TUrkiye pazarini yénlendiren bir firmayiz. Du-
var karosunda &zellikle 6ncli oldugumuzu disuniyorum. Bu tir ba-
yUk ebatl Griin gelistirirken sadece Tlrkiye'yi degil, global dlinyayi da
dusliniyoruz. Orta Dogu’da 6zellikle blytk ebatl Grlinlerle ilgili bir bos-
luk oldugunu goérdiik. Hindistan’a ve Orta Dogu’ya 50x100 cm ebat-
i Grtin ihrag edebiliyoruz. Bu bosludu siz doldurmazsaniz Cinli bir fir-
ma veya o bdlgeye yakin bir firma doldurur. Ozellikle iran ve Hindis-
tan blytmesine ragmen buyik ebatl Grlinlerle rekabet edemiyor. Bu
bélgede var olan, fakat bunu yapamayan Ulkelerin bosluklarini dol-
duruyoruz. Tlrkiye hem teknik porselen, hem de sirli porselen Ure-

Katahya Seramik, which won the “IF Product Design 2011” award
with its versatile collection ARC series bearing the signature of de-
signer Yigit Ozer, exhibited at the trade fair for which it won an award
with its three-dimensional surface, and its new large format products.
Kiitahya Seramik Factories Manager Celal Ustindag, who says that
they are a firm guiding the Turkish market in the medium and top seg-
ments, described their new collections.

With what kind of innovations did you come to the trade fair this
year?

This year, like in every other year, we aim to become the leader
in design. Here, too, we once again are at the forefront with our lar-
ge format products. Especially with labbato and polish products. We
are at the fair with our ARC product which won the IF Product De-
sign 2011 award.

In recent years, you were popular with your large format products.
This is progressing as ceramic architecture develops and ceramic
is used on the exteriors. How are you following up the process?

This is a totally conscious strategy. The large format products we
exhibit at the trade fair this year are those usable easily in architecture.
We are a firm guiding the Turkish market in the medium and abo-
ve medium group. | believe that especially in wall tile we are the lea-
der. When developing such a big format product, we think about not
only Turkey but globally, the world. We saw that there was a gap es-
pecially for large format products in the Middle East. We can export
50x100 cm products to India and the Middle East. If you don’t fill this
gap, a Chinese firm or a firm close to the region will fill it. Especially
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ticisi. Teknik porselende verebileceginiz efekt sinirlidir. Sirl porselende
bu cok daha gesitlidir. Firma olarak Orta Dogu ve Uzak Dogu’da ve-
rilemeyen bu efektleri vererek, var olmak istiyoruz. Avrupa pazar da
hedef pazarimiz. Ancak bu pazar krizden ¢ok etkilendi.

Mimarlarin ve ingaatcilarin hayal diinyasini da siisliiyorsunuz
efekt ve biiyiik ebatl iirlinlerle. Bu meslek gruplariyla nasil ile-
tisim kuruyorsunuz?

Orta ve orta (st ebatta var olmaniz size yetmiyor. Ozellikle mimari
projelerde belki de daha farkli renkler ve ebatlar isteniyor. Su anda
bazi firmalarin girdigi bu pazara girmek istedik. Bu alandaki taninir-
liIlgimiz yabanci firmalara gére su anda iyi degil, ancak trlnlerimizi
gdrenler kullanmak istiyor. Mimarlik 6grencilerini, mimarlar fabrika-
miza davet ederek Urlinlerimizi gbsteriyoruz. Mi-
marlara Urinlerimizi giderek anlatiyoruz.
Ogrencilerle bagladik ve mimarlarla
devam ediyoruz. Turkiye seramikte
buyik ebat trlinlere giden bir slire¢
yasiyor. Cuink kiiclik ebadi buglin
herkes yapiyor ve bu ebatlarda
taklit edilebilirlik en Ust seviye-
de... 2007°de kurdugumuz bi-
yUk ebat Ureten tesisimizde sa- i‘
dece o yil kiictk ebat Urettik. On- '
dan sonraki strecte buraya yap- |
tigimiz yatinmlar kendini gevirdi.
Ug senedir o fabrikada sadece bii-
yUk ebat tretim yapiyoruz.

T
- -

]

Iran and India cannot compete with the large format products although
they grow. We fill the gaps of the countries present in the region but
who cannot do this. Turkey produces both technical porcelain and
also glazed porcelain. The effect you can have on technical porce-
lain is limited. On glazed porcelain, this is more diversified. As a firm,
we want to be present in the Middle East and Far East by providing
these effects which are lacking. The European market is also our tar-
get market. But this market was affected a lot by the recession.

You are embellishing the world of imagination of architects and
builders too with this effect and large format products. What kind
of a communication do you set up with these professional gro-
ups?

It is not enough for you to be present in the medium and medi-
um top size. Especially, in architectural projects, maybe different co-
lors and sizes are sought. We wanted to penetrate this market whe-
re certain firms are present now. Our recognition in this area is not
very good compared to foreign firms but those who see our products
want to use them. We invite students of architecture and architects

to our plant and show them our wares. We go to architects and exp-
lain our products to them. We started with students and are conti-
nuing with architects. Turkey is in a process moving towards lar-
ge format products in ceramics. Because today, everyone makes
small sizes and imitation is at the top level in these sizes... At our
large format plant we set up in 2007, we produced small sizes only
that year. The investments we made here redeemed themselves in
the subsequent process. For three years, we have been producing
only large format products in that plant.

63



FIRMA SOYLESILERI / FIRM INTERWIEVS

64

Bien Seramik Genel Miidiirii Metin Savci

"V

‘Doga ile seramigi
biitiinlestiren sistemler
hizla gelisiyor’

“Yer karolarinda dijitallerde 40x60 cm ebadi oldukca
yeni ve bu teknoloji ile birlikte yayginlasmaya basladi.
Parke dedigimiz dogal tahta ve ahsap gériinime sahip

karolar 6ne ¢ikmaya basladi. Doda ile seramigi
butiinlestiren bu sistemler hizla gelisiyor.”

Bien Seramik General Manager Metin Savct

“Systems infegrating nature
and ceramics are
developing rapidly”

“In digital floor tiles, size 40x60 cm is rather new
and is becoming popular with this technology. Tiles
with natural wood look we call parquet are coming to
the forefront. These systems integrating nature and
ceramics are developing rapidly.”

Seramik karo sektériinde buylk ebatlar ve dijital teknoloji ile
dretilen Granleriyle fuara katilan Bien Seramik, farkli renk ve al-
ternatifleriyle hazirlanan serilerini sundu. Doga ile seramigi bl-
tlnlestiren sistemlerin hizla gelistigini sdyleyen Bien Seramik Ge-
nel Mudura Metin Savci ile yeni Grlnleri ve seramidin mimariye
kattiklarini konustuk.

Fuar kapsaminda sergilediginiz yeni teknolojili Griinleriniz-
den bahseder misiniz?
Bildiginiz gibi seramikte dijital baski ve di-

jital sistemler 6ne ¢clkmaya basladi. Biz =
gecen yil baslamistik. Bu sene fu- i I‘[ : .
arda sergiledigimiz 21 cesit ' e ==

GrtnUimaz var, bunun bi-
yuk bir cogunlugu dijital

teknolojiyle birlikte

Bien Seramik, participating in the trade fair with products manu-
factured in big sizes and by digital technology in the ceramic tile in-
dustry, offered its series prepared in different colors and options. We
talked about new products and the contributions of ceramics to arc-
hitecture with Bien Seramik General Manager who says systems in-
tegrating nature and ceramics are developing rapidly.

Can you tell us about your new technology products you exhi-
bit at the trade fair?

As you know, digital print and digital systems
are coming to the forefront in ceramics.
We had started this last year.

This year, we have 21 types

g of products we display at

the fair, a majority of

'f which are digitally pre-
i

i pared once. There

X i_ are both collections

and also floor tiles.

Other than that,

— semi-finishing

kullandigimiz lappa-

to dedigimiz yan par-

latma sistemleri devreye

girdi. Karolarin ebatlanarak,

sifir derzle désendigi ve daha
dogal, daha canli hale geldigi sis-
temler 6ne cikti.

teknoloji ile hazirlan-
mis Urlnler. Hem ko-
leksiyonlar, hem de i
yer Kkarolari var.
Onun disinda dijital "

systems we call lap-
. | pato we use together
‘ with the digital technology
are being launched. Systems
where tiles are sized and laid with
zero joints, becoming more natural and

more lively are emerging.

SERAMIK

Nisan-Haziran 2011 April-June No: 36



PTCTTILLALL
.'|']

Ebatlar biiyiirken mimarlarin hayal diinyasi da zenginlesti sa-
nirim.

Evet, ebatlar blyidi. 60x60 ve 30x80 cm ebatlanmiz var. Bunu
120 cm’ye ¢ikarma imkanimiz var. Bunun icin Tirkiye’deki me-
kénlarin ve banyolarin daha bulyuk ve hacimli olmasi gerekiyor.
Yer karolarinda dijitallerde 40x60 cm ebadi oldukca yeni ve bu tek-
noloji ile birlikte yayginlasmaya basladi. Parke dedigimiz dogal tah-
ta ve ahsap goériniime sahip karolar 6ne ¢ikmaya basladi. Doga
ile seramigi bltinlestiren bu sistemler hizla gelisiyor.

Seramigin mimaride kullaniminin artmasini ne sagladi?

Mimarlarimizin alternatifleri artti. Hijyen de énemili tabii... Mi-
marlarin veya dekoratdrlerin hayal guglerini yansitabilecek im-
kanlarin cesitliligi artti. Dekorlar, bordrler, desenler, dogal tas-
lar, dogal mermerler, agaclar, ahsaplar mimarlarimiza ve i¢ mi-
marlarimiza genis bir tasanm imkani sunuyor.

I believe as sizes grew,
the world of imaginati-
on of architects also
grew.

Yes, sizes grew. We
have formats of 60x60
and 30x80 cm. We can
move this up to 120 cm.
For this, spaces and
bathrooms in Turkey
must be larger and more
spacious. In digital floor
tiles, size 40x60 cm is
rather new and is beco-
ming popular with this
technology. Tiles with
natural wood look we
call parquet are coming
to the forefront. These systems integrating nature and ceramics are
developing rapidly.

What caused the growth in use of ceramics in architecture?

The options for our architects also increased. Of course, hygie-
ne is important, too... The diversity of opportunities which can ref-
lect the powers of imagination of architects or interior decorators in-
creased. Decors, border tiles, patterns, natural stones, natural marb-
le, trees and wood afford a broad design opportunity to our architects
and interior decorators.
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ECA-SEREL Genel Miidiirii Hakan Giinderen

‘Dogal kaynaklari minimum

tiiketen tirinler yapiyoruz”

“Turkiye’de yaklasik 15 milyon hane bulunuyor. Bu 15
milyon hanede bizim armatirlerimiz ve klozetlerimiz
kullanilsa, yilda yaklasik 6 tane Van Gélu su tasarrufu
saglamak mimkiin. Uriinlerimiz yiizde 55-60 tasarruf
saghyor... Urlinlerimiz tam fonksiyon yaparak su
tlketimini azaltiyor. Gelistirdigimiz tim driinlerde, dogal
kaynaklari minimum tiiketecek Uriinler yapiyoruz.”

ECA-SEREL General Manager Hakan Giinderen

“We are making products
consuming natural resources
at a minimum level”

"There are approximately 15 million homes in Turkey.
If our taps and bowls are used in these 15 million
households, it is possible to have water savings equal
to approximately 6 Van Lakes a year. Our products
afford 55-60 percent savings... Our products reduce
water consumption with full function. All our products
are manufactured in such a way to consume minimum
amount of natural resources.”

Yenilenme, arinma ve seffaflk kavramlarindan esinlenerek
rnlerini, standini ve bakis agisini bu yil Detoks izerine yogunlastiran
ECA-SEREL, yeni seri Giriinleri Marin, Pebble, Diogonal ve Zeta se-
rileri ile gegen yil 6dul kazanan Primemix serisi ile fuara katildi. ECA-
SEREL Genel Muduri Hakan Glnderen ile yeni konsepti, su ta-
sarruflu Urlnleri ve eneriji verimliligi ile ilgili yaptiklarnini konustuk.

ECA’nin bu sene de cevre dostu iiriinleriyle fuarda yer aldigi-
ni goriilyoruz. Gecen sene bu konsept baslamisti, ancak bu sene
ECA standindaki uriinlerin tamamina yakininda tasarruf ve cev-
re temasi agirlikli olarak gériilityor. Fuardaki triinlerinizden ve
yeni konseptinizden bahseder misiniz?

Endustriyel tasanm dilimizin icinde dogaya ve ¢evreye duyarli triin-
ler gelistirmek, dogal kaynaklari minimum sekilde tiketmek misyo-
nu var. Gelistirmis oldugumuz tim Urinlerin de, bu unsurlar yerine
getiren Urlnler olmasina dikkat ediyoruz. Bu seneki fuar konsepti-
mizin detoks, yani arinma olmasi biraz da bu ¢evreciligi dile getiren
bakis acisidir. Marin, Pebble ve Diogonal diye (i¢ yeni banyo serimiz
var. Ayrica ECA’da da Zeta, Primemix ve Marin diye U¢ ayr serimiz
bulunuyor. Bu Urlnler seramik saglik gerecleri Grlnleri ile banyoda
birbirini biitiinliyor. Ozellikle armattirlerimiz, su anda Tiirkiye'de iire-
tilmemis bir teknoloji ile Uretildiler. Bizim gelistirmis oldugumuz ve pa-
tentini aldigimiz Grtinler bunlar. Gegen yil Italya’da tasarnm 6duili ka-
zanan bir kartus mekanizmasi ile gelistirilen bu trtnlerde suyun si-
cakligini sabitleyebilme imkani var. Primemix’te kullandigimiz bu sis-
tem Zeta ve Marin Uriinlerimizde de kullaniliyor. Bu Grinlerimiz hem

| .

E.C.A Serel, inspired by the concepts of renovation, cleaning and
transparence; concentrating its products, stand and perspective on “De-
tox” this year, participated in the trade fair with its new product lines Ma-
rin, Pebble, Diagonal and Zeta and last year’'s award winning Prime-
mix series. We talked about the new concept, water saving products
and what they have done for energy efficiency, with E.C.A Serel Ge-
neral Manager Hakan Giinderen.

We see that ECA, this year too, participates in the  fair with its
environmentally-friendly products. This concept has started last
year but the savings and environment theme is apparent predo-
minantly in almost all products at the ECA stand. Can you tell us
about your products at the trade fair and your new concept?
Our industrial design language incorporates the mission of deve-
loping nature and environmentally-friendly products and to consume
natural resources at a minimum level. We make sure that all our pro-
ducts we develop are those fulfilling these elements. The fact that our
trade fair concept this year is detox, that is, cleaning, is a perspective
somewhat expressing this environmentalism. We have three bathro-
om series called Marine, Pebble and Diagonal. Also, we have three diif-
ferent series as Zeta, Primemix and Marin with ECA. These products
complement each other in the bathroom with ceramic sanitary ware.
Especially our taps have been manufactured by a technology not yet
used in Turkey. These are products which we have developed for which
we have obtained patents. It is possible to fix the temperature of wa-
ter in these products developed by a cartridge mechanism which won
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su tasarrufu sagliyor, hem de yikanma konforunu artinyor.

Hem armatiirde, hem de vitrifiyede sagladiginiz su tasarrufu-
nun boyutlarn nedir?

Turkiye’de yaklasik 15 milyon hane bulunuyor. Bu 15 milyon ha-
nede bizim armatUrlerimiz ve klozetlerimiz kullanilsa, yilda yaklasik
6 tane Van Golu tasarrufu saglamak mimkin. Uriinlerimiz yiizde
55-60 tasarruf sagliyor. Vitrifiyede de 3, 3,5 ve 4 litre ile fonksiyon
yapan uriinlerimiz bulunuyor. Pazarda genelde 6 litredir bu Grtnler.
4 ve 45 litre Urtnler de var ama tam fonksiyon yapmayabiliyorlar.
Urlnlerimiz tam fonksiyon yaparak su tiketimini azaltiyor. Gelistir-
digimiz tim Urunlerde, dogal kaynaklar minimum tuketecek trin-
ler yapiyoruz.

Uriinlerinizin tasarimizda minimal ve yuvarlak hatlar goriiliiyor.

Dulnyadaki trendlerle dogru orantil bir durum. Bizim alanimizda
dunyadaki trende baktigimizda minimalist yaklasimlarin kabul gér-
dagunt gézlemliyoruz. Biraz da kibik formlar kullaniliyor. Bu tren-
di atlayamayiz. Son 21 yildir gelistirilen Griinler bu trende uygun olan
urtinler. Bizim rekabeti olmayan grupta gelistirdigimiz trdinlerde hem
Primemix, hem de Zeta’da hem yuvarlak, hem de keskin hatlar bir
arada gérmek mumkin oluyor.

Enerji verimliligi acisindan iiretim siireclerinizde neler ya-
piyorsunuz?

Enerji 56nemli bir sanayi girdisi. Seramik
alanindaki Uretimlerimizde enerjinin
maliyetlerde blyuk bir dnemi var.
Yaklasik olarak seramik Griin-
lerinde maliyetin ylzde 30-
35'ini olusturuyor. Dogal ola-
rak bu islemi yapan firnlarin
dogal gaz tiketim oranlar
cok dnemli. Bizim finnlari-
mizin bu anlamda verimlilik
oranlan ¢cok yuksek. Verimli-
ligi dusuk firnlanmizi da emek-
liye sevk ettik. Cevrecilikten de
Ote, ciddi bir maliyet verimliligi de ya-
ratiyor. Bu enerji verimsiz unsurlarin terk
edilmesi ve yeni yatinmlarn yapilmasi lazim. Her
yil enerji verimli yeni teknolojiler Gretiliyor. Yeni teknolojili
firnlar enerji tlketiminde ylizde 35’e kadar verimlilik sagliyor.

Kuzey Afrika ve Orta Dogu pazarlarinda yasanan son gelismeler
stratejinizi nasil etkiledi?

Elginkan Toplulugu olarak tmidimizi hicbir zaman yeni gelismekte
olan pazarlara baglamadik. Ana pazarlarimiz hep gelismis ulke pa-
zarlandir. Dolayisiyla Avrupa’daki satis, ihracat yogunlugumuz
Orta Dogu veya Kuzey Afrika Ulkeleri dedigimiz satislanmizdan daha
ylksek. Son 5 yildir Kuzey Afrika Ulkelerindeki yatinm kararlari ne-
deniyle ¢ok ciddi bir insaat potansiyeli vardi. Tark mateahhitlik fir-
malarinin buralarda énemli isler aimasina neden oldu bu durum. An-
cak su an yasanan belirsizlik, bu pazarlarda olusabilecek taleple-
rin ertelenmesi anlamina geliyor. lhracatimizin degisik Uriin gruplarina
gore ylizde 5'lik kismi bu bolgelerdeydi. Bu da i¢ pazardaki talep can-
lihgr ile kolaylikla kapatilabilir. Bazi Ureticiler inracat aktivitelerinin ta-
mamini bu bélgelere yénlendirdikleri icin onlar sikintili giinlerin bek-
ledigi dustincesindeyim.

a design award in ltaly last year. This system we use in Primemix is
also used in our Zeta and Marin products. These products both afford
water savings and also enhance the comfort of bathing.

What is the dimension of water savings you achieve in taps and
in vitreous ware?

There are approximately 15 million homes in Turkey. If our taps and
bowls are used in these 15 million households, it is possible to have
water savings equal to approximately 6 Van Lakes a year. Our products
afford 55-60 percent savings. We have products functioning with 3, 3.5
and 4 liters in vitreous ware. This is usually 6 liters in the marketpla-
ce. There are also products with 4 and 4.5 liters but they cannot pro-
vide full functionality. Our products reduce water consumption with full
function. All our products are manufactured in such a way to consu-
me minimum amount of natural resources.

Minimal and round lines are visible in the design of your products.

This is directly proportional to the trends in the world. When we look
at the trend in the world in our field, we see that minimalist approac-
hes are popular. There are also some cubical forms used. We cannot
skip this trend. Wares developed in the last 21 years are products in
line with this trend. It is possible to see both round and also sharp Ii-
nes together in products we develop in this group with no competiti-
on, both in Primemix and also in Zeta.

What do you do in your production pro-
cesses in terms of energy efficiency?
Energy is an important industri-
al input. Energy is very significant
cost-wise in our ceramic pro-
—— ducts. This accounts for al-
-_— most 30-35 percent of cost in
; ceramic ware. Naturally, the
natural gas consumption ra-
tes of kilns in this process are
& important. The efficiency rates
of our kilns in this sense are very
" high. We retired our low efficiency
kilns. Beyond environmentalism, this
also leads to a serious cost efficiency. Aban-
donment of these energy inefficient elements and
new investments are required. Every year, new energy-effi-
cient technologies are created. New technology kilns afford efficiency
up to 35 percent in energy consumption.

How did the recent developments in North African and Middle-
Eastern markets affected your strategy?

As Elginkan Group, we never tied our hopes to newly developing
markets. Our main markets are all developed country markets. The-
refore, our sale and export concentration in Europe is higher than for
those to Middle Eastern and North African markets. There was a ma-
jor construction potential due to the investment decisions in North Af-
rican countries in the last five years. This lead to Turkish contractors
to take on important projects but the ambiguity experienced now me-
ans postponement of demand which may take place in these markets.
Five percent of our exports by product groups were to these regions.
This may easily be covered by the demand vitality in the domestic mar-
ket. | believe that since some manufacturers directed the entirety of the-
ir export activities to these regions, tough days await them.
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Kale Grubu Koordinatorii Bahadir Kayan

“‘Seramik binanm Omru ile
es bir malzeme”

“Seramik ¢ok uzun 6murli bir malzeme. Bagka bir
malzeme kulandiniz ve tekrar revize etme ihtiyaci
duydunuz, burada estetik bir kayginiz yoksa gercekten,
30-40 yil kullanabilirsiniz seramigi. Seramik binanin
omri ile es bir malzeme. Cevreye olan katkisini da
diistintirsek énemli.”

Kale Seramik Marketing and Sales Coordinator Bahadir Kayan

“Ceramic is a material
which has the same life
span as the building”

“Ceramic is a material with a very long life. If you use
another material and you have to revise it, if you don’t
have an aesthetic concern, then you can truly use
ceramic for 30-40 years. Ceramic’s life is the same as
the  ilding. This is important considering the
contribution to the environment, too.”

Ozglin tasanmlanyla sira digi driinlerini fuarda sergileyen Kale Gru-
bu, ayni zamanda da mermer dokusuna getirdigi yeni yorumlar ve
karo cini koleksiyonu ile begeni topladi. Ug degisik tasarimei ile ¢a-
listiklan yeni vitrifiye serilerinde su tasarrufunu 2,7 litreye kadar du-
sUrdUklerini sdyleyen Kale Grubu Koordinatérii Bahadir Kayan,
urtinlerindeki yenilikleri ve sektdriin inracat rotasini anlatti.

Kale Grubu olarak fuara bu sene daha biiyiik ebath Uriinler ve
yeni dijital teknolojisi kullanilarak olusturulmus serilerinizle ka-
tildiginizi goriiyoruz. Hem (riinler hem de bu Uriinlerin ayrica-
liklari hakkinda bilgi alabilir miyiz?

Bu yilin ana konularindan bir tanesi, son 2-3 yildir seramik sek-
térinde kullanmaya basladigimiz dijital teknoloji ile tretilmis, yiksek
¢Ozunurllikte dogal tas imitasyonlar. Burada ¢ok degisik mermer ti-
polojilerini sira disi bir koleksiyon adi altinda topladik. Bir koleksiyo-
numuz Kalebodur adi altinda digeri de Canakkale Seramik adi altin-
da sergileniyor. Isaho Hosoe ile calistigimiz Light + serimiz, isigi dor-
duncl dimensiyon olarak kabul edip, sizin hareketinizle birlikte gor-
selligin de mekan icinde degisiyor olmasini sagliyor. Ona uyumlu ban-
yo mobilyalarimiz ve diger aksesuarlarimizla birlikte sunuluyor. 3 de-
disik tasarimci ile calistgimiz vitrifiye serilerimiz var. Su tasarrufu adi-
na ¢cok 6nemli olan ve 2,7 litrelik bir klozetimiz var. Bu 6énemli. Cln-
ki 3-6 litre sistemleri varken, burada her iki blyUklugu 2,7 litre ile ya-
pabiliyorsunuz. Bu biytk bir yenilik. Bu yil nano kompozitli bir kap-
lama gelistirdik. Bu gerek dis cephede, gerek kamu alanlarinda, ge-
rekse hijyen gerektiren ve evinizde de kullanabileceginiz 5 degisik 6zel-
ligi size sunan bir kaplama uygulamasi. Nano bir malzeme. Bunun
disinda foto katalitik, yani kendi kendini temizlemeyebiliyor, antibak-
teriyel ézellikler tasiyor, su ve yagin tizerinde birikmemesini sagliyor.

Kale Group, displaying its extraordinary products with original de-
signs at the trade fair, also drew attention with its new interpretations
it introduced in marble texture and its tile ¢ini collection. Kale Sera-
mik Marketing and Sales Coordinator Bahadir Kayan, who says that
they dropped water savings down to 2.7 liters in the new vitreous ware
series, told us about the novelties in their products and the export co-
urse of the industry.

As Kale Group, we see that this year, you are participating in the
trade fair with large format products and your series where the
new digital technology was used. Can you tell us about both the-
se products and also the distinct properties of these wares?
One of the main themes of this year is the high resolution natu-
ral stone imitations produced by digital technology we started to use
in the ceramic industry in the last two-three years. Here, we compi-
led very different marble typologies under an extraordinary collecti-
on. One of our collections is on display under the name of Kalebo-
dur, the other under the name Canakkale Seramik. Our Light + se-
ries where we worked together with Isaho Hosoe recognizes life as
the fourth dimension, allowing visuality to change inside the space
as you move. These are offered with matching bathroom furniture and
our other accessories. We have vitreous ware series where we work
with three different designers. We have a 2.7-liter toilet bow!l which
is very important in the name of water savings. This is important. Be-
cause while there are 3-6-liter systems, here you can have both si-
zes for 2.7 liters. This is a major innovation. This year we developed
a nano-composite coating. This is a coating application offering to you
5 different properties which can be used on exteriors, both in public
areas and also hygiene requiring places and in your home. It is a nano
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Antigrafiti; kamu alanlarinda kullanildiginda ciziimesinin zor oldugu bir
malzeme 6zelligi gésteriyor. Bu malzemenin okullar, hastaneler, gida
endustrisi gibi hijyenin dnemli oldugu ortamlar icin bir uygulama ala-
ni yaratacagini diistintiyoruz. Seramik Grlinlerine de bunu tasiyabili-
yoruz.

Seramik malzemelerin son yillarda mimari projelerde 6zellikle dis
cephe kaplamasi olarak kullaniimasi ne gibi avantajlar getiriyor?

Seramik ¢ok uzun 6mirli bir malzeme. Baska bir malzeme ku-
landiniz ve tekrar revize etme ihtiyaci duydunuz, burada estetik bir kay-
giniz yoksa gercekten, 30-40 yil kullanabilirsiniz seramigi. Seramik bi-
nanin émr ile es bir malzeme. Cevreye olan katkisini da distinir-
sek énemli. Sektdrin ve firmalarin Griinlerindeki teknolojik yeniliklerle
geldigi nokta mimarlara o kadar genis bir imkan alani yaratiyor ki, 20
yil nce mimar olmakla, buglin mimar olmak arasinda bir keyif farki
vardir diye de dlstnlyorum. Bu sadece seramik icin degil, diger yapi
malzemelerinde de ayni durum s6z konusu. Bu dénemde mimar ol-
mak isterdim esasinda. Siz, bizim Kalesinterflex malzememizi, pro-
jenize baslamadan énce gézlinlize kestirirseniz, binaya gelen yik adi-
na, uygulamadaki saglanan zaman adina ciddi tasarruflariniz olur. Bu
da yavas yavas oturuyor. Ne tarz malzeme, nerede, nasil tasarruf sag-
lamaktadir. Birlikte calistigimiz mimarlar bunlan dikkate alarak karar
veriyor.

Tirk seramik sektoriiniin son 2-3 yildir 5nemli pazarlarindan bir
tanesi de gelismekte olan ekonomileri ile Orta Dogu ve Kuzey
Afrika llkeleri. Ancak son aylarda bu bolgeler gerek ekonomik
ve siyasi acidan calkantil dénemlerden geciyor. Bu durum Kale
Grubu olarak stratejinizi degistirdi mi? Seramik sektoriiniin stra-
tejisi degisir mi?

Biz stratejimizi cok degistirmedik. Bazi Uilkelerde zaten belirsizlik
vardi. Son durumda Libya’daki yatinmilarin askiya alinma durumu ola-
caktir ama burada kritik konu 5 ile 15 yillik siirecte, bu sayilan pazarlann
hepsinin biylime pazarlar olarak gegmesidir. O yiizden sektérimUizde
hicbir firma bu ¢alismalarindan vazgegmeyecektir. Biz, 2010’da iyi bir
Afrika girisi yaptik aslinda. Son yasananlar Trk firmalari icin ciddi ka-
yIp yaratacaktir ama sektdr adina orta ve uzun vadeli hedefler de-
gismemistir.

material. Besides, it is photo-catalytic. That is, self-cleaning. It has anti-
bacterial properties, does not allow water and oil to accumulate on
it. It has the anti-graffiti property, which means it is hard to scratch when
used in public areas. We believe that this material will have a field of
application for settings where hygiene is important like schools, hos-
pitals and the food industry. We can carry this onto ceramic ware, too.

What are the advantages of use of ceramic materials in recent
years in architectural projects, especially as exterior coatings?

Ceramic is a material with a very long life. If you use another ma-
terial and you have to revise it, if you don’t have an aesthetic concern,
then you can truly use ceramic for 30-40 years. Ceramic’s life is the
same as the building. This is important considering the contribution
to the environment, too. The point reached by the sector and the firms
with the technological innovations in their products creates such a bro-
ad opportunity to architects that | believe that there should be a dif-
ference of pleasure in being an architect 20 years ago and being an
architect today. This is the same thing not only for ceramics but for
building materials, too. Actually, | would like to be an architect in this
period. If you put your eyes on our Kalesinterflex material before star-
ting your design, you will have major savings in terms of time and the
load on the building. This is settling gradually. What types of mate-
rials bring savings, where and how. The architects we work with make
their decisions taking these into account.

One of the important markets in the last 2-3 years of the Turkish
ceramic industry is the Middle Eastern and North African co-
untries with their developing economies. But in recent months,
these regions are going through tumultuous times economically
and politically. Did this change your strategy as Kale Group? Will
the strategy of the ceramic industry change?

We didn’t really change our strategy much. There was ambigu-
ity in certain countries anyway. Investments in Libya may be suspended
looking at the recent situation but the critical point here is that all of
these markets will be growth markets in the next 5 to 15-year peri-
od. Therefore, no firm in our industry will abandon their work here.
We actually made a good penetration into Africa in 2010. Recent events
will cause serious losses for Turkish firms but the medium and long-
term targets for the industry remain unchanged.
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Ece Grup Yonetim Kurulu Bagkani Erdem Cenesiz
“Yenilikciligin stirdiirlebilir
olmast gerek’

“Tilrkiye’de ilk defa bir yerli markanin pazara sundugu
akill klozetle geldik. Akill klozet; el degmeden temizlik
yapan, ytkama kurutma dahil hijyenin her tirlii sartlarini
saglayan, oturagin kendini isittigi, kot kokulari
kendiliginde emen bir klozet sistemi. Bu sistemi yiiksek
rakamlara degil, ulagilabilir rakamlara satmaya
calisacagiz.”

Ece Group Chairman of the Board Erdem Cenesiz

“Innovations must be
sustainable”

"“We came with the smart toilet bowl marketed for the
first time by a local brand in Turkey. We are at the
trade fair with the smart bowl; a bow! system cleaning
with no hand contact, meeting all hygienic
requirements including washing and drying, where the
seat warms itself and the system which absorbs odors
by itself. We will try to sell this system not at a high
price but at affordable prices.”

El degmeden temizlik 6zelligine sahip yeni rezervuarl klozeti
Smart 770 ile bu yil fuara katilan Ece Grup, inovasyona ne kadar
6nem verdigini gdsterdi. “Yenilikgiligin strddrdlebilir olmasi gerekir”’
diyen Ece Grup Yo6netim Kurulu Baskani Erdem Cenesiz ile hem yeni
arind hem de yenilikcilik yaklasimlarini konustuk.

Fuarda ne gibi yeni Urinlerinizle katildiniz?

Bu sene yine bir¢ok yeni Grlnle fuara katildik. En énemlisi de su
tasarruflu klozetlerimizin modellerini yeniledik. Daha fazla su tasarrufu
yapan Urlnlerimiz var. Ayni zamanda daha baska 6zellikleriyle de
daha farkli kitlelere, banyosunun Itiks olmasini arzu eden kitlelere
de hitap edecek sekilde tasarimlan yapilmis modellerle geldik. Iki ayn
yenilik sunuyoruz. Turkiye’de ilk defa bir yerli markanin pazara sun-
dugu akill klozetle geldik. Akill klozet; el degmeden temizlik yapan,
yikama kurutma dahil hijyenin her tirli sartlarini saglayan, oturagin
kendini 1sittid1, kotu kokular kendiliginde emen bir klozet sistemi. Bu
sistemi ylksek rakamlara degil, ulasilabilir rakamlara satmaya ca-

El degmeden temizlik

Ece Grup’un fuar kapsaminda tanittig1 Smart 660 ve Smart 770 rezervuarl
Kklozetleri getirdigi yeniliklerle bir Tiirk firmasmnin kendi markasiyla iirettigi
yenilikleri igeriyor. Oyle ki kumandali modeli ile el degmeden temizlik yapabilme
ozelligine sahip bu iiriin, bir¢ok farkl1 6zelligi de biinyesinde barindirryor. Tuvalet
sonrast kurutma, 1lik suyla temizlik, kotii kokularin emilmesi, bayanlar icin ayr

temizlik fonksiyonu ve el degmeden tuvalet temizligine imkan veren iiriin ayn1
zamanda teknik ozellikleriyle de seramik saglik gereclerinde inovasyonun ulastig
son noktay1 gozler oniine serdi. Kolay sokiilen kapak sistemi ile seramikten
bagimsiz kapak temizligi, tasarruf modu ile az enerji tiiketimi, 1sitmal1 kapak ile
konfor, yavas kapanma ile sessizlik, su basincinin ayarlanmasi ile ekstra ferahlik,
hareketli sprey ile kusursuz temizlik, spreyin kendi kendini temizlemesi ile hijyen
ve LED'li aydinlatma iiriiniin diger 6zellikleri arasinda...

R Qe
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Ece Group, participating in the trade fair this year with its new tank
toilet bowl Smart 770 with hands-off cleaning feature, proved how im-
portant innovation was for it. We talked about the new product and in-
novation approaches with Ece Group Chairman of the Board Erdem
Cenesiz who says innovation must be sustainable.

With what kind of new products did you participate in the trade fair?

This year, we participated in the trade fair with many new products.
The most important thing is that we renewed the models of water-sa-
ving toilet bowls. We have products with more water savings. At the
same time, we came with models designed in such a way to luxury bath-
room expecting populations, to different masses with other features,
too. We are offering two different innovations. We came with the smart
toilet bowl marketed for the first time by a local brand in Turkey. We
are at the trade fair with the smart bowl; a bowl system cleaning with
no hand contact, meeting all hygienic requirements including washing
and drying, where the seat warms itself and the system which absorbs

Hands-off cleaning

Smart 660 and Smart 770 tank toilet bowls introduced by Ece Group at the fair
incorporate novelties produced by a Turkish firm in its own brand with the
innovations introduced. This product, which is able to clean hands-free by the
control model, has many important features. Drying after use, warm water
cleaning, absorption of odors, a separate cleaning function for ladies and hands-
free toilet cleaning are all offered by the product which also reveals the latest point
reached by innovation in ceramic sanitary ware due to its technical properties. The
easily dismantable cover system and cover cleaning independent of ceramic, less
energy consumption in the savings mode, comfort with heater cover, quietness with
slow closing, adjustment of water pressure affording extra comfort, perfect
cleaning with moving spray, self-cleaning spray, hygiene and LED lighting are
among the properties of the product.
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lisacagiz. Asansorlli banyo dolabimiz bu sene de fuarin gézdesi. Ge-
rek engelliler gerekse de ¢ocuklar igin digmeye basildiginda hare-
ket eden banyo dolabimizda da oldugu gibi yenilikgilik 6zelliklerimizi
fuara yansitmaya calistik.

Seramik sektériinde gelecek cevre ve su ta-
sarruflu Uriinlere dogru gidiyor. Firma ola-
rak bu konudaki yaklasiminiz nedir? |

Cevre ve cevresel degerler énemli
hale gelecek. Yesil yaklasim sadece
artnler degil, Gretim stregclerini de igine
alan bir sistem. Bu anlamda kendi sir-
ketimizde buna dikkat ediyoruz. Turki-
ye’de az su tuketen ve buna yeni ne-
sil klozet ismini veren ilk firmayiz. Bu
Onculigumizin sektdrdeki diger fir-
malar tarafindan izlenmesinin de key-
fini yasiyoruz. Turkiye, su tasarruflu
drunlerin kamu binalarinda kullaniima-
s gerektigini sdyler hale geldi. Avru-
pa’nin bir adim &tesindeyiz. Yine 6nct ol-
dugumuz konulardan bir tanesi antibak-
teriyel ylzeyli seramik saglik gerecleri.
Bu alanda da testlerimiz ¢cok olumlu ve Ure-
timimiz devam ediyor. Okul ve hastane gibi
kamu kurumlarinda bu Urtnlerin kullaniimasinin,
yayginlastinimasi gerektigine inaniyoruz. Yenilikci-
ligin de sUrdurdlebilir olmasi gerekir.

odors by itself. We will try to sell this system not at a high price but at
affordable prices. Our elevator bathroom cabinet is the most favorab-
le item in the trade fair this year. Like in our bathroom cabinets which
move when a button is pressed for the handicapped or child-

ren, we tried to reflect our innovative properties onto the fair.

The future is moving towards the environmental
water savings products in the ceramic in-
dustry. What is your approach in this area as

a firm?
The environment and environmental valu-
es will become important. The green appro-
ach is a system incorporating production pro-
cesses, too, not just products. In this sense,
we are paying attention to this in our com-
pany. We are the first firm in Turkey which
produced less water consuming toilet bowls,
calling this a new generation bowl. We are |-
ving the pleasure of following by other firms
in the industry, of our leadership. Turkey star-
ted to say that water savings products should
be used in public buildings. We are one step
ahead of Europe. Also, another topic where we
are leaders is the anti-bacterial surface ceramic sa-
nitary ware. Our tests are very positive in this field,
too, and our production is ongoing. We believe that use
of these products must be enhanced in public buildings
like schools and hospitals. Innovation should be sustainable.
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Duravit Satig ve Pazarlama Miidiirii Ufuk Algier

Yesil mekan Girtinleri
veni trend oldu’

“Son zamanlarda bu yesil ev ve yesil mekan tirlinlerinde
yeni trend oldu. Bu konuda calisan firmalar da bu
uriinlere cok daha fazla ilgi gosteriyor. Gelecegin trendi
de bu dogrultuda oldudu icin biz de dogru bir yolda, yeni
teknolojilerle Grlinlerimizi gelistirmeye devam ediyoruz.”

Duravit Sales and Marketing Manager Ufuk Algrer

“Green space products
are the new frend”

“Recently, this became the new trend in green home
and green space products. Firms engaged in this area
are much more interested in these products. Since the

trend for the future is in this direction; we, too,
continue to develop our wares on the right path with
new technologies.”

Almanya merkezli bir firma olan Duravit, bu yil fuara hem eski
Darling serisini yenileyerek, hem de vitrifiye drtinlerini gelistirerek
katildi. Bu yildan itibaren UNICERA Fuarr’'na iki yilda bir katilacak-
larini agiklayan Duravit Satis ve Pazarlama Muddri Ufuk Algier'le
bu karar alma sebeplerini ve yeni ¢cehresiyle fuarda sergiledikleri
Griinlerini konustuk.

Duravit olarak hangi Urinlerle fuardasiniz ve
Urinlerinizin teknik 6zellikleri neler?
Duravit olarak gecen sene bir karar aldik.
Fuar her sene yapilmasina ragmen iki se-
nede bir katlmaya karar verdik. Her sene
katildigimizda &zellikle vitrifiye Grunle-
rinde yeniligi yakalamaniz ¢ok zor. Do-
lap veya akrilik Grtnleri belki buna bi-
raz daha misait olabilir. Vitrifiyede bir
Urdnu gelistirmeye basladiginizda or-
talama 18 ayi alan bir periyoda ihti-
yaciniz oluyor. Oyle oldugu zaman,
her sene katildiginizda tekrar yapmis
oluyorsunuz. Almanya merkezli bir fir-
mayiz. Frankfurt'ta diizenlenen ISH
Fuari da iki yilda bir yapiliyor. Alman-
ya merkezimiz de bu fuara her zaman
yeniliklerle hazirlaniyor. Biz de onun
trendini devam ettirerek ISH Fuar’na ka-
tildigimiz yillarda UNICERA’ya katilarak
yeniliklerimizi sunmak istiyoruz. Fuarda
g6rmus oldugunuz Urlnlerimizin hepsi yeni.
Vitrifiye, mobilya ve akrilik gruplari olmak tze-
re orta ve Ust segment dus ve masaj sistemlerin-

A German based firm, Duravit, participated this year in the trade

fair, both renewing its old Darling series and also developing vitre-
ous ware products. We discussed with Duravit Sales and Marketing
Manager Ufuk Algier who announced that starting this year, they will
attend UNICERA Trade Fair every two years, the reason why they

took this decision and their products on display at the trade fair with
their new look.

With what products are you at the fair as Dura-
vit and what are the technical properties of your
products?

As Duravit we took a decision last year. Alt-
hough the trade fair is held every year, we de-
cided to participate every two years. If we at-
tend every year, it is hard to capture inno-

vation especially in vitreous ware. Cabinet
and acrylic products may allow this a litt-
le more. In vitreous ware, when you start
fo develop a product, you need a period
of 18 months on the average. When this
is the case, you are repeating yourself if
you attend every year. We are a Germany-
based firm. The ISH Trade Fair held in
Frankfurt is also held every two years. Our
German base prepares for this trade fair with
innovations each time. We, too, wish to pre-
sent our innovations in UNICERA in years we
participate in the ISH Trade Fair, continuing with
this trend. All of our products you see at the trade
fair are new. We are offering many innovative products
in the middle and top segment shower and massage
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Sihirli banyolar

Duravit, banyoda “ste sihir” sloganiyla lanse ettigi yeni banyo serilerinin
ve projelerinin Tiirkiye’deki ilk tanittmin1 UNICERA 2011’de yapt1. 17
farkl1 yeni iiriin serisini ve 70"in iizerinde iiriin alt grubunu ziyaretgilerle
bulusturan firma, yeni iiriin gruplarinda Viyanali tasarim grubu EOOS,
Fransiz tasarimci Philippe Starck, Alman-Rus mimar tasarimci Sergei
Tchoban ve ftalyan tasarimc1 Matteo Thun gibi diinyaca iinlii tasarimcilarla
calistig1 iiriinlerini sergiledi. Duravitin yeni {iriin gruplar arasinda;
kanodan esinlenilerek tasarlanan, hi¢bir noktasina temas etmeden yiizer
gibi gevseme imkan1 sunan kiivet Nahho, tezgah iistii lavabo yerine lavabo
iistii tezgah olarak tanimlanan Onto, katlanan dus kabin sistemi
OpenSpace, yan yana cift kisinin kullanabilecegi kiivet Paiova, elektronik
klozet kapag1 SensoWash, az maliyetle bol tasarim temal1 banyo serisi New
Darling, banyoda zenginlik kavramina yeni bir yorum getiren banyo serisi
Esplanede, buhar dusu St. Trop ve silindirden 1s1kl1 kare sekline kadar
farkli geometrik yaklasimda Starck banyo mobilyalar: ve kiivet kapaklar
yer ald1.

de pek ¢ok yenilik¢i Uriin sunuyoruz. 1990 yilinda yapilan ¢ok (nli
Darling serimiz vardi. Bu serimizi Darling New diye yeni tasarimiyla
sunuyoruz. Bu sonuglarin ilkini de bu fuarda sergiliyoruz. Vitrifiye,
banyo dolabi ve akrilik gruplarinda trtnlerimizin ¢cehresi degistiril-
di. Cok buyuk projeler de dahil olmak tizere bu yeni seriden bek-
lentilerimiz ¢ok yuksek.

Su tasarruflu Uriinlerde bir yogunluk séz konusu. Uriinlerinizde
bu anlamda nasil bir gelisim oldu?

Kulanmis oldugumuz klozet ve rezervuarlar maksimum 4,5 lit-
re yilkamaya musait sistemler. Eski Urlinlerimizi de buna adapte et-
tik. Pisuarlanmizda tasarim olarak hem susuz, hem de daha az su
ile yikanan sistemleri tercih ediyoruz. Son zamanlarda bu yesil ev
ve yesil mekan Urinlerinde yeni trend oldu. Bu konuda ¢alisan fir-
malar da bu Urlinlere ¢cok daha fazla ilgi gosteriyor. Gelecegin tren-
di de bu dogrultuda oldugu icin biz de dogru bir yolda, yeni tekno-
lojilerle Urlnlerimizi gelistirmeye devam ediyoruz.

Magic bathrooms

Duravit offered the first introduction in Turkey of its new bathroom series and
projects it launched under the slogan of “Here is magic” in the bathroom at
UNICERA 2011. The firm, bringing together 17 different new product lines and more
than 70 product sub-groups with the visitors, exhibited products in new product
groups where it worked with Viennese design group EOOS, French designer
Philippe Starck, German-Russian architect designer Sergei Tchoban and Italian
designer Matteo Thun, who are all world famed designers. Among Duravit’s new
product groups were the tub Nahho designed under inspiration by canoes, allowing
relaxation as if floating without touching any point on it, Onto desctibed as a
basin top counter instead of a counter top basin, the folding shower cabin system
OpenSpace, the tub Paiova which may be used by two people side by side, the
electronic bowl cover SensoWash, the bathroom series New Darling with the theme
more design with less cost, the bathroom seties Esplanede which introduced a new
comment to the concept of richness in the bathroom, steam shower St. Trop and
Starck bathroom furniture and tub covers in different geometrical approaches, from
the cylinder to the lit square forms.

systems as vitreous ware, fumniture and acrylic groups. We used to have
the very famous Darling series in 1990. We are offering this series as
Darling New in new design. We are exhibiting the first one of these
results at this trade fair. The look of our products was changed in the
vitreous ware, bathroom cabinet and acrylic groups. Our expectations
from this new series are very high, including very big projects.

There is a concentration on water saving projects. What kind of
a development took place in this regard in your products?

The toilet bowls and tanks we use are systems fit for washing 4.5
liters maximum. We adapted our old products to this, too. In our uri-
nals, design-wise we opt for both water-free systems and also tho-
se washed with less water. Recently, this became the new trend in
green home and green space products. Firms engaged in this area
are much more interested in these products. Since the trend for the
future is in this direction; we, too, continue to develop our wares on
the right path with new technologies.
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Ege Seramik Genel Miidiirii Goksen Yedigiiller

‘Dogru

Urln yaptigimizt gorayoruz

)

Ege Seramik General Manager Goksen Yedigiiller

“We see that we are making the right products”

“Dijital teknolojinin gelismesiyle birlikte mimarlarin
beklentilerinin karsilandigini distintiyorum.
Mimarlarimizin dogali sevdigini, yapay seylerden
hoslanmadigini biliyoruz. Dogayla butlinlesmis trlinleri
seviyorlar. Dijital teknolojili Griinlerle bu imkan arttr.”

Tirk seramik sektériinde dijital baski teknolojisini ilk kullanan fir-
malardan biri olan Ege Seramik, “doga kadar gercek” temasi ile Uret-
tigi Grtnlerini fuarda sergiledi. Fuardaki hareketlilikten memnun olduklarini
sdyleyen Ege Seramik Genel Muidiiri Goksen Yedigiller ile dijital bas-
ki teknolojisinin avantajlarini ve yeni ebat drinlerini konustuk.

Fuarda sergilediginiz yeni teknoloji tiriinlerinizden bahseder mi-
siniz?

Bu sene dijital makinelerimizle beraber en son getirilen yenilikleri
Tirkiye'ye tasimak icin calismalar yaptik. Buradaki ana temamiz doga
kadar gergek. Bir mermerin bire bir gérintlisiini ve hissiyatini vere-
bilmekti amacimiz. Bunda da basarili oldugumuzu diistintyorum. Ayni
zamanda mermerin disinda agac¢ desenleri ve dogal tas desenleri-
nin oldugu UrGnlerimizi de sergiliyoruz. Dogru Griin yaptigimizi gori-
yoruz. I¢ ve dis pazarlardan bu Grlnlerimizle ilgili siparislerde olus-
maya basladi. Orta Dogu Ulkelerindeki hareketlilikten dolay Turkiye'ye

"I believe that the expectations of architects are met as
the digital technology advances. We know that our
architects like the natural, they don’t like artificial things.
They like nature integrated products. This possibility
increased with the digital technology products.”

Ege Seramik, one of the first users of the digital print technology
in the Turkish Ceramic sector, exhibited its products with the “real as
nature” theme at the trade fair. We talked about the advantages of
the digital print technology and new format products with Ege Sera-
mik General Manager Géksen Yedigliller who says that they were
happy with the action at the trade fair.

Can you tell us about your new technology products on disp-
lay at the trade fair?

This year, we tried to move the most recent innovations with our
digital machines to Turkey. Our main theme is as real as nature. Our
purpose was to give the one-on-one look and feeling of marble. | be-
lieve that we were successful in this. At the same time, we are exhi-
biting our products with wood design and natural stone design besi-
de marble. We see that we are making the right products. There are
orders coming for these products from domestic and international mar-
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kayma oldu. Avrupa ve Arap Ulkeleri ile Tirkiye’ye komsu Ulkelerden
gelenler oldu. I¢ pazardaki hareketlilikten de memnunuz. Bu fuardan
gercekten zevk aldik.

Dijital teknolojisindeki gelismeler ve biiyiik ebatli tiriinler mimarlarin
hayal sinirlarini zorlayacak gibi goriiniiyor. Seramikte yasanan bu
gelismelerin mimariye nasil etki edecegini diistiniiyorsunuz?

Uriinler eskiden kiicilk ebatlardan olusuyordu ancak 2-3 yildir bi-
yUk ebatlar glindemde. Biz daha evvel 60x60 cm ebadini yapiyorduk.
Daha sonra da 45x110 cm ebadini olusturduk ve sonrasinda bunun t(-
revleri olan 15x110 cm ebadi da kesme yapilarak gerceklestirimeye
baslandi. 33x99 cm gibi duvar uygulamalar icin 6zellikle yaptigimiz se-
rilerimiz basladi. 30x30 ve 30x60 cm ebatli Grlinlerimiz zaten vardi. Bu
sene fuarda 45x110 ile 33x99 cm ebatli Grlinlerimiz 6ne cikti. Dijital tek-
nolojinin gelismesiyle birlikte mimarlarin beklentilerinin karsilandigini dii-
stindyorum. Mimarlanmizin dogali sevdigini, yapay seylerden hoslan-
madigini biliyoruz. Dogayla butlinlesmis Urtinleri seviyorlar. Dijital tek-
nolojili trtinlerle bu imkén artti. Dogadaki tas, bambu ve ahsabin gé-
riintlistini dokusal olarak bile verecek nitelikte tirlinler yapildi. Uriine
tc boyutlu bakabilme sansi olustu. Bu boyutlamayi makinede ¢ok ra-
hat yapma sansimiz var. Mimarlar da bu teknolojinin getirdigi yenilik-
lerin Grlinlere yansimasiyla, tasanmlarinda daha 6zgiin seyler yarata-
bilme sansina sahip oluyor.

Sadece hayal giicii degil, ayni zamanda hijyen de iiriinlerde 6ne
cikti galiba...

Evet, 0 acidan da bakildiginda dogru. Bakteri barindirmayan Griin-
ler yapiimaya basland. Ozellikle bunlar seramigin tist zemininde olus-
turulan bazi maddelerin katkisiyla gelistirilen bir teknoloji sayesinde mium-
kiin oldu. Ttm firmalanmiz bu ézelligi Grlnlerinde kullaniyor. Seramik
sektorl daha da gelisip enteresan yerlere dogru gidecek.

s FRS

DIGITAL TIL=

kets. There was a shift to Turkey due to the activity in Middle-Eas-
tern countries. There were those coming from European and Arabic
countries and neighboring countries. We are also happy with the ac-
tion in the local market. We are really delighted with this trade fair.

It looks like the developments in the digital technology and lar-
ge format products will push the limits of imagination of archi-
tects. How will these advances on ceramics affect architecture?

Products used to have small formats before; however, in the last
2-3 years, large formats are coming to attention. We used to produ-
ce 60x60 cm formats before. Then we formed the 45x110 cm format
and subsequently, we started to produce the 15x110 cm format which
is a derivative by cutting. Our series specifically for wall applications
like 33x99 cm started to be launched. We already had 30x30 and
30x60 cm products. This year, 45x110 and 33x99 cm formats came
to the forefront at the trade fair.

| believe that the expectations of architects are met as the digi-
tal technology advances. We know that our architects like the natu-
ral, they don't like artificial things. They like nature integrated products.
This possibility increased with the digital technology products. Pro-
ducts which can give texture-wise the look of natural stone, bamboo
and wood are being made. There is the chance to look at the product
three-dimensionally. We can do this sizing very easily on machines.
So, architects, too, get the chance to create more original things in
their designs as the innovations brought by this technology reflect on
the products.

It looks like not only power of imagination, but also hygiene is
emphasized in products too...

Yes, it is true from this perspective. Bacteria-free products are be-
ing made. This became possible thanks to a technology by adding
certain materials on the top layer of the ceramic. All our firms are using
this property in their wares. The ceramic industry will develop further
and go towards interesting places.
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Adell Armatiir Yonetim Kurulu Baskani Ali Top¢u

“Suyu sevdirmek istiyoruz”

Adell Armatiir Chairman of the Board Ali Topcu

“We want to have water loved”

“Suyu sevdirmek istiyoruz. Gelecekte susuz yasamak
riski var. Suyu insanlara sevdirtemezsek susuz
kalabiliriz. Tlrkiye su zengini bir Ulke degil. Artan
nifus, kentlesme, refah seviyesinin ylkselmesi sonucu
su kullanimin artmasi ve hizli sanayilesmeyle 2030’da
gerekli dnlemleri almazsak su fakiri bir Glke
olabiliriz.”

Suyu ve su kiltirini sevdirmeyi firma kurumsal yapisina basa-
ril bir sekilde adapte eden Adell Armattir, ylzde 70 su tasarrufu sag-
layan Grunleriyle 6nemli bir toplumsal katma deger yaratiyor. Firma
misyonunu “kurumsal iyi bir vatandas olmak istiyoruz” diye tanimla-
yan Adell Armatir Yonetim Kurulu Baskani Ali Topcu ile Grtinlerini ve
su kilttrini konustuk.

Firma olarak fuarda ne gibi yeni Uriinlerinizi sergiliyorsunuz?

Gelisen ve biyiiyen bir yapida ilerliyoruz. Ozellikle markalasma
ve farklilasma ile ilgili calismalar yapiyoruz. Fuar kapsaminda cevreci
ve su tasarruflu Orinlerimizi sergiliyoruz. Yenilikgi drtnlerimizle
0Ozellikle moda ve trend isteyen musterilerimizin ihtiyaglanni karsiliyoruz.

Uriinleriniz ne kadar su tasarrufu yapma imkan saglhyor?
Bugun asagi yukari irtnlerimizde yizde 70 tasarruf saglayabili-
yoruz. Istanbul’da tasarruflu termostatik bataryalara gecildiginde, bu
maliyet kendini yaklasik sekiz ayda karsilayabiliyor. Birgok tilkenin ge-
liri kadar tasarruf sagliyor. Dért kisilik bir ailenin sudan aylik 50 TL ta-
sarruf etme imkéni var. Bu Urlnler ayni zamanda sicak su da temin

“We want to have water loved. There is the risk of living
without water in the future. If we can’t have people love
water, we can be waterless. Turkey is not a water rich
country. If we can’t take the necessary measures by 2030
due to increasing population, urbanization and the rise in the
level of welfare and water consumption increases and with
fast industrialization, we can become a water poor country.”

Adapting having water and water culture loved successfully to the
firm’s corporate structure; Adell Armatir creates an important soci-
al value added with its products affording 70 percent water savings.
We talked about their products and water culture with Adell Armatur
Chairman of the Board Ali Topcu who describes the mission of the
firm as “We want to become a good corporate citizen”.

What kind of new products do you exhibit at the fair as a firm?

We are progressing in an advancing and growing structure. Our
priority is to carry out work regarding branding and differentiation. We
exhibit environmentalist and water savings products at the fair. With
our innovative products, we especially meet the requirements of our
customers seeking fashion and who are trendy.

How much water savings do your products afford?

Presently, we can achieve approximately 70 percent savings with
our products. When thermostatic taps with savings start to be used
in Istanbul, this cost can pay for itself in approximately eight months.
This is as much savings as the income of many countries. A four-per-
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edebildikleri icin enerjiden de tasarruf yapmak imkani bulunuyor. Adell
olarak yapacagimiz egitim calismalanmizla, tGlkemizin gelecege ¢ok
daha glivenle yrlyebilmesi adina gayret ediyoruz. Halkimizin tasarruf
bilincinin gelismesi icin yayinlar yapiyoruz, seminerle dizenliyoruz.

Adell ayni zamanda su Kkiiltiiriine verdigi 6nemi de kendi ko-
leksiyonlarindaki eserlerle kamuoyuyla da paylasiyor. Bu fir-
manizin kurumsal kiiltiiriinii ve misteriye bakis acisini nasil et-
kiliyor?

Eski tiir sanayicilik kavrami degisti. Ulkemizi ve milletimizi sevi-
yoruz. Kiltirel degerlerimiz seviyoruz. Bu degerlerimiz bugln kay-
bolmaya yuz tutmus. Halbuki dlinyaya temizlik kaltarina bayukleri-
miz tagimis. Dolayisiyla isimizle baglantili olmasi nedeniyle amator-
ce baslayan girisimimiz su anda kurumsal yapiya birlindi. Suyu sev-
dirmek istiyoruz. Gelecekte susuz yasamak riski var. Suyu insanla-
ra sevdirtemezsek susuz kalabiliriz. TUrkiye su zengini bir ke de-
gil. Artan nufus, kentlesme, refah seviyesinin ylikselmesi sonucu su
kullanimin artmasi ve hizli sanayilesmeyle 2030’da gerekli dnlemle-
ri almazsak su fakiri bir Glke olabiliriz. Adell'i tanimlarken, “kurumsal
iyi bir vatandas olmak istiyoruz” diyoruz. Sadece is yaparak ve para
kazanarak Urlinlerimizi gelistirmek istemiyoruz. Is adamlarinin kiltd-
rin, sanatin ve halkin yaninda olmasi gerektigine inaniyoruz. Toplumsal
sorunlarin ¢éziimiinde yer almali diye dusiniyoruz.

Adell olarak ne kadar iiretim yapiyorsunuz? ihracatiniz ne kadar?

Yirmi bin metrekarelik alanda Uretim yapiyoruz ve sektérdeki en
yeni teknolojiye sahip firmalardan bir tanesiyiz. Uretim teknolojileri,
urlnleri ve tasarimlanyla Avrupall rakiplerimizden hicbir farkimiz yok.
Onlarla rekabet edebiliyoruz. Ug kitada 29 Ullkeye inracat gergekles-
tiriyoruz. Ihracatimizda baslangic asamasindayiz. Yiizde 10-15 se-
viyelerinde bir ihracatimiz var. Kalanini yurt ici pazara veriyoruz. Yapi
marketlerle calisiyoruz. Ihracatimizda ylizde 30’u hedefliyoruz. Hem
pazar, hem de Urun ¢esitlemesi yapmak istiyoruz. Diinyanin en bi-
yUk birkac marketinden birisi ile ¢alisiyoruz. 2011 yilinda Adell Gg¢ sI-
fir olarak tanimladiqimiz bir sistemiz var. Bu bizim ciraklik, kalfalik ve
ustalik ddnemimizi tanimliyor. Uluslararasi alandaki yapimizi tanim-
liyor. Uglincii kusagimizi tanimliyor. Cok daha iyi ciro ve rakamlara
cikarak, tlkemize faydali olmaya calisiyoruz.

son family can save TL 50 from water. These products also allow one
to save energy as they can supply hot water. As Adell, we are ma-
king an effort so that our country can walk towards the future much
more confidently, with our training activities. We have publications and
seminars so that the awareness of saving of our people develops.

At the same time, Adell shares the significance it places on wa-
ter culture with the public through the works in its collections.
How does this affect the corporate culture and perspective for
the customer of your firm?

The old type industrialism changed. We love our country and our
nation. We love our cultural values. These values are tending to be
lost today. But our ancestors have carried the cleanliness culture to
the world. Therefore, our endeavor which started in an amateurish
way due to its link to our business, now has taken on a corporate struc-
ture. We want to have water loved. There is the risk of living witho-
ut water in the future. If we can’t have people love water, we can be
waterless. Turkey is not a water rich country. If we can’t take the ne-
cessary measures by 2030 due to increasing population, urbaniza-
tion and the rise in the level of welfare and water consumption increases
and with fast industrialization, we can become a water poor country.
As we define Adell, we say we want to become a good “corporate”
citizen. We don’t want to develop our products just doing business
and making money. We believe that businessmen should be behind
culture, art and the public. We think they have to be part of the so-
lution of social problems.

How much do you produce as Adell? What are your exports?

We produce on an area of twenty thousand square meters and
we are one of the firms in the industry with state-of-the-art techno-
logy. We are no different from our European rivals in terms of our pro-
duction technologies, products and designs. We can compete with
them. We are exporting to 29 countries in three continents. We are
at the beginning of our export activities. We have exports of 10-15
percent. We market the rest domestically. We work with building mar-
kets. We are aiming at 30 percent in our exports. We want to diver-
sify markets and products. We are working with one of the largest few
markets in the world. We have a system we call Adell triple zero in
2011. This describes our apprenticeship, craftsmanship and master
periods. It defines our structure internationally. It defines our third ge-
neration. We want to be useful to our country, reaching a much bet-
ter turnover and figures.
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Canakailar Sirketler Grubu Yonetim Kurulu Uyesi
Hakan Canakci

‘Banyolardaki degisim
killtiriine uyum sagladik”

“Lavaboyla butlinlesik ayagin ortadan kalktigi, ayaklr ve
rezervuarl klozetlerin yerini asma klozetlere biraktigi
bir siireci yaslyor banyolar. Zemine kiivet diginda hichir
seyin oturmadigi bir kiltiire dogru gidiyoruz. Biz de
banyolardaki bu degisim kiltiiriine uyum sagladik.”

Canakcilar Group of Companies Member of the Board
Hakan Canakct

“We adapted to the change
culfure in bathrooms”

"Bathrooms are going through a process where the
pedestal of the basin is eliminated and pedestal and
tank toilet bowls are replaced by suspended toilet
bowls. We’re moving towards a culture where nothing
sits on the floor except the tub. We, too, adapted to
the change culture in bathrooms.”

“Banyo bu tarafta” logosuyla, 1slak mekénlara asma klozet ve su-
suz pisuarlariyla fark katan Creavit, fuara su tasarrufu Grlnleriyle bir-
likte banyo mobilyalanindaki tasanmlariyla da katildi. Islak mekéanlarda
zemine kuvet disinda hicbir seyin oturmadigi bir kilttire dogru gidildi-
gini sdyleyen Canakcilar Sirketler Grubu Yénetim Kurulu Uyesi Hakan
Canakel, bu yeni trendi anlatti.

Fuarda hangi yeni iirlinlerinizi sergiliyorsunuz?

Bu yil Creavit logomuzun altinda “Banyo bu tarafta” yaziyor. Biz,
insanlarin islak mekanlarinin olasi tim ¢éztimlemelerine talibiz. Bunun
anlami da su: Banyonun icindeki bltiin malzemeleri kendi binyemiz-
de topladik. Aksesuari, armatird, vitrifiyesi, banyo dolabi gibi. Seramik
karo ve klvet gurubu malzemeler su an i¢in Uretim ve pazarlama ga-
mimizda yok. Ancak bununla ilgili de bir sikintimiz mevcut degil. Bu yil-
ki en dnemli yatinmimiz gémme rezervuarlar. Diinyanin en sessiz gém-
me rezervuarini Uretip pazarlayacagiz. Uretimine yeni basladik. Asma
klozetler pazarda her gecen giin daha ¢cok énem kazaniyor ve yay-
ginlasiyor. Susuz pisuar Uretim ve pazarlama calismalarimiz devam edi-
yor. Bu yil kendi 6zglin tasarimimizla olusturdugumuz ve Isvicreli bir
firmadan tedarik ettigimiz 6zel valfle daha uzun sureli kullanilabilen, daha
fonksiyonel, kolay monte ve demonte edilebilen bir sistem olusturduk.
Suyu efektif kullanmayi gerekli kilan “cevreci” olan bu ¢cézimlemeyle,
yaklasik 7 bin 500 kullanimla 120 ton su tasarrufu saglanabiliyor.

Gecen yil Falcon firmasina Uretim yapiyordunuz. Bu sene yaptigi-
niz yatinmla bu alanda da kendi markanizi sektére kazandirdiniz.

Falcon bir Amerikan firmasiydi. Susuz pisuvarlari onlar igin fason
Uretiyorduk. Tasarm 6zgunlugu farkl yeni modelimizle simdi kendi mis-
terilerimiz icin yeni bir GrinGn startini verdik. Maalesef su duyarliligi ko-
nusunda Turkiye’de ¢ok gelismis bir biling yok. Daha ¢ok toplu kulla-
nima uygun alanlarda otel, okul, hastane ve alisveris merkezlerinde pa-

Creavit, bringing a difference to wet spaces with suspended toilet
bowls and water-free urinals with the logo bathroom on this side, par-
ticipated in the trade fair alongside its water saving products with its bath-
room furniture designs. Canakcilar Group of Companies Member of the
Board Hakan Canakci, who says that there is a move towards a cul-
ture where nothing sits on the floor except the bathtub in wet spaces,
described this new trend.

What new products of yours do you display at the fair?

This year, it says “Bathroom on this side” under our Creavit logo.
We seek all solutions required for wet spaces for people. This means
that we brought all materials in the bathroom into our organization, like
the accessories, taps, vitreous ware and bathroom cabinets. Presently,
ceramic tile and bathroom group of materials are not in our producti-
on and marketing range but we have no problem in this regard. Our
most important investment this year is the embedded tank. We will ma-
nufacture and market the quietest embedded tank in the world. We just
started production. Suspended bowls get a greater share of the mar-
ket, everyday becoming popular. Our efforts on production and mar-
keting of water-free urinals are ongoing. This year we built a system
we formed by our own original design which can be used for longer term,
thanks to a special valve we procure from a Swiss firm which is more
functional, easy to install and uninstall. With this solution, which is “en-
vironmentalist’, requiring more effective consumption of water, water
savings of 120 tons in 7,500 uses is allowed approximately.

Last year, you manufactured for Falcon. You introduced your own
brand to the industry in this field too with your investment this year.

Falcon was an American firm. We were toll manufacturing water
free urinals for them. Now, we gave the start for a new product for our
own customers with our new model with original design. Unfortunately,
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zarlama calismalar yapmak gerekiyor. Clinkl bu alanlardaki su tike-
timleri cok fazla. Sonucta gevreye duyarli olan herkesin kullanabilecegi
bir trtn. Insanlar kullandikca ve gordiikce alisacaklardir.

Seramik saglik gereclerinde ic mekanda yeni bir siire¢ s6z konusu.
Bu siirecte neler yaptiginizdan bahseder misiniz?

Ankastre banyo mobilyalar ve klozetlerle sekillenen banyo kdiltiir-
leri artik revagta. Lavaboyla bitiinlesik ayagin ortadan kalktigi, ayak-
I ve rezervuarli klozetlerin yerini asma klozetlere biraktigi bir streci ya-
siyor banyolar. Zemine kivet disinda higbir seyin oturmadidi bir kiltd-
re dogru gidiyoruz. Biz de, banyolardaki bu degisim kltlir(ine uyum sag-
ladik. Ayakli klozet rezervuar kombinasyonlan gémme rezervuarlara
entegre asma klozetlere, lavabo ayak kombinasyonlari ise mobilyaya
butlnlesik minimal veya etajerli lavabolara dénlistiyor. Asma klozet-
ler ve banyo mobilyalar konusunda ¢ok hizli ve ¢ok blyUk yatinmlar
yaptik. Birgok banyo mobilyasi Grinimiiz, duvara ankastre olarak kul-
lanilabilir olarak tasarlandi. Ancak, Tirkiye’de belli bir kesim halihazir-
da buna heniiz hazir degil. Mimari alginin yiksek oldudu tlketicilere
ankastre Urlnlerle, talebin olmadidi yerlerde de standart Griinlerle pa-
zara hizmet ediyoruz. Ancak ankastre Urtnlerin, fonksiyonelligi ve sik-
lig artirdidi ve &zellikle mekan temizligini daha da kolaylastirdigini sdy-
lemeliyim.

Sektor adina yakin komsu pazarlarda yasanan belirsizlikler hak-
kinda neler sdyleyebilirsiniz?

Yakin cografyada son zamanlarda yasanan sikintilan takip ediyo-
ruz. Clnku Glkemiz igin dnemli ve dnemli oldugu kadar da gerekli pa-
zarlar. Bizim de, gercekten firma ve markalarimiz olarak ¢ok guclu ol-
dugumuz pazarlar. Saniyorum belli bir pazar kaybi olacak. Ancak fu-
arda Orta Dogu’dan gelen ¢ok fazla mlsteri ve talep var. Avrupa Urin-
lerine karsl, daha ekonomik ve albenisi bulunan biz ve bizim gibi Tlrk
firmalarinin Grlnlerini daha ¢ok tercih ediyorlar.

2010 yilini nasil bir performansla kapattiniz?

2010 yilinda 2009'a gore reel bazl yuzde 22'lik bir biyime yaka-
ladik. Inracatimiz yGizde 40 olarak gerceklesti. Kapasitemiz 1,5 milyon
parca. Uretimimiz 1 milyon 150 bin oldu 2010 yilinda. Buradan da 50
trilyon TL bir ciromuz var. Strekli satis yaptigimiz yil icinde 30-35 Ulke
bulunuyor. Proje bazli calistigimiz tlkeleri de katarsak ihracat yaptigi-
miz Ulke sayisi 55’e gikiyor. Ingiltere, Ispanya, Hollanda, Bulgaristan,
Romanya, Kosova, Bosna-Hersek, Yunanistan, Rusya, Ukrayna ge-
nel olarak ihracat yaptigimiz Ulkeler arasinda yer aliyor. Komsularimiz
arasinda Iran disinda Ermenistan ve Gircistan’da dahil olmak (izere
yakin ve cevre Ulkelere de ihracat yapiyoruz.

ﬂ) \‘ Miinal lovabolor...

there isn’t a well developed awareness in Turkey on water sensitivity.
One has to carry out marketing activities rather in mass usage areas
like hotels, schools, hospitals and shopping centers. Because water
consumption in these areas is very high. Actually, this is a product which
can be used by everyone who is environmentally concerned. People
will get used to it as they use and see it.

There is a new process in the interior as regards ceramic sani-
tary ware. Can you tell us what you did in this process?

Now, bathroom cultures shaped by built-in bathroom furniture and
toilet bowls are becoming popular. Bathrooms are going through a pro-
cess where the pedestal of the basin is eliminated and pedestal and
tank toilet bowls are replaced by suspended toilet bowls. We’re mo-
ving towards a culture where nothing sits on the floor except the tub.
We, too, adapted to the change culture in bathrooms. Pedestal toilet
bowl tank combinations are replaced by built-in tanks and integrated
suspended bowls and basin pedestal combinations are replaced by fur-
niture-integrated minimal or dresser basins. We made very fast and very
big investments on suspended bowls and bathroom furniture. Many of
our bathroom furniture products are designed with wall built-in capa-
bility. However, a certain segment in Turkey is not yet ready for this.
We serve the market with built-in products for consumers with high arc-
hitectural perception and with standard products where there is no de-
mand. However, | must say that built-in products enhance functiona-
lity and elegance, making it much easier to clean the space.

What can you tell us about the ambiguity in neighboring markets
in the name of the industry?

We are following the problems experienced recently in the nearby
geography. Because these are markets which are important and also
necessary for our country. These are markets where we, too, are very
powerful as a firm and with our brands. | believe there will be a loss of
market. But there are a large number of customers and big demand
from the Middle East at the fair. They prefer the products of our and
Turkish firms like us which are more economical and attractive com-
pared to European products.

What was your performance in 2010?

We captured a growth of 22 percent in real terms in 2010 compa-
red to 2009. Our exports were 40 percent. Our capacity is 1.5 million
pieces. Our production was 1,150,000 in 2010. We had a turnover of
50 trillion TL here. We have 30-35 countries we continuously sell to du-
ring the year. If we include our project-based partner countries, the num-
ber of our export destination countries goes up to 55. UK, Spain, Hol-
land, Bulgaria, Rumania, Kosovo, Bosnia-Herzegovina, Greece, Rus-
sia and Ukraine are among the countries we usually export to. We also
export to nearby and neighboring countries including Armenia and Ge-
orgia except for Iran.
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Graniser Genel Miidiirii Erol Hacioglu
“Uretimimizin yiizde 0'sini
dijital teknikle yapacagiz’

“Dijital teknolojinin seramik sektdriinde kullaniimasiyla
baski kalitesi artti. Gorsellik 6n plana ¢ikti ve
verebileceginiz her turll efekt cesitliligi artirdi. Kalite de
haliyle artti. Biz de bu duruma ayak uydurduk. ki
makine aldik, iki makinemiz de yolda. Gelecek olan
makinelerimizi de Gretim hatlarimiza ekleyip,
Uretimimizin ylizde 50'sini dijital teknikle yapacagiz.”

Graniser General Manager Erol Hacioglu

“We will manufacture 50
percent of our production
by digital technique”

“Print quality improved as digital technology is used
in the ceramic industry. Imagery came to the forefront
and any effect you can give increased the diversity. Of
course, quality also improved. We are in step with this
situation. We purchased two machines and two more
are on the way. We will add the incoming machines to
our production lines, manufacturing 50 percent of our
production by digital technology.”

Uretiminin yiizde 50’sini dijital teknolojiyle iiretecek olan Graniser,
45x90 cm ebatli yeni Uriinllyle seramik karo sektériindeki biyiik ebat
trendini devam ettiriyor. Dijital teknoloji ile Uretilen driinlerin ic mekanda
zenginlik yarattigini sdyleyen Graniser Genel Miidurt Erol Hacioglu,
yaratilan bu zenginligin yapiya ve mimari anlayisa nasil bir etki sag-
layacagini anlatt.

Graniser olarak fuara katildiginiz Griinlerinizden bahseder mi-
siniz?

Bu yil yer karosunda degisik bir ebatla, 45x90 cm ile fuara katil-
dik. Diger taraftan dijital teknoloji ve makinelerle tretilen birka¢ tane
urdin sergiledik. Bu yeniliklerimiz Haziran 2011’den sonra artarak de-
vam edecekiir.

Seramik karo sektoriinde ebatlarin gittikce biiylidiigiine ve fir-
malarin da biiyiik ebatlara gecis yapti§ina tanik oluyoruz. Ozel-
likle biiyiik ebatlarin dis cephede sagladigi kolayliklar diistiinii-
liirse, bugiin ic mekénda da kullanimini artirmis gériiniiyor. Siz
bu trendin neresindesiniz?

Ebatlann blyimesi gectigimiz birkac yil énceki fuarlarda da var-
di. Dijital teknolojinin seramik sektériinde kullaniimasiyla baski kali-
tesi artti. Gorsellik 6n plana cikti ve verebileceginiz her tirl efekt ce-
sitliligi artird. Kalite de haliyle artti. Biz de bu duruma ayak uydurduk.
Iki makine aldik, iki makinemiz de yolda. Gelecek olan makinelerimizi
de Uretim hatlanmiza ekleyip, Gretimimizin yizde 50’sini dijital teknikle
yapacagiz.

Graniser, which will manufacture 50 percent of its production by
digital technology, is continuing with the large format trend in the ce-
ramic tile sector with its new product in 45x90 cm format. Graniser
General Manager Erol Hacioglu, who says that products produced
by digital technology lead to richness in interiors, explained how this
created richness will affect structures and architectural concepts.

Could you tell us about your products you exhibit at the fair as
Graniser?

This year, we are at the fair with a different format, 45x90 cm. On
the other hand, we also displayed a few products manufactured by
digital technologies and machines. These innovations will continue
increasingly starting from June 2011.

We witnessed that sizes grow increasingly and the firms are mo-
ving towards big sizes in the ceramic tile sector. Considering es-
pecially the facilities afforded by large sizes on exteriors, it lo-
oks like their use has also increased in the interiors. At what po-
int of this trend are you?

The growth in the sizes was observed in the trade fairs a few ye-
ars ago, too. Print quality improved as digital technology is used in
the ceramic industry. Imagery came to the forefront and any effect
you can give increased the diversity. Of course, quality also impro-
ved. We are in step with this situation. We purchased two machines
and two more are on the way. We will add the incoming machines
to our production lines, manufacturing 50 percent of our production
by digital technology.
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Dijital teknoloji ic mekanda ne gibi avantajlar saglhyor?

Yapi sektorinde 6¢zellikle konutlarda ilk bakilan yerlerden bir ta-
nesi banyolar. Banyonun zengin gérinmesi evin her tarafini etkiliyor.
Konutlarda banyo ve mutfak ¢cok énemlidir. Dolayisiyla buralara ya-
pilacak her turl(i yenilik konutun daha rahat satiimasini, daha rahat
begenilmesini, daha rekabetci olmasini sagliyor. Dijital teknoloji ile Tre-
tilen Grdinler bu zenginligi ve cesitliligi artinyor. Yasam alanlarini fark-
Il alternatiflerle zenginlestiriyor.

Bu yapiyi tasarlayan mimara ne gibi avantajlar sagliyor? Hayal
giiclerini uygulama imkani buluyorlar saninm?

Mimarlar igin bu yeni teknolojili Grinler hem daha kolay, hem daha
zor bir durum yaratiyor aslinda. Mimarlar coktan secmeli bir tercih yap-
mak durumunda kalacaklar ki, bu da kolay olmayacak. Se¢imde, bu
kadar yenilik icinde zorluk cekebilirler. Biz zaman zaman insaat fir-
malarindaki mimar arkadaslarn yanimiza alarak, onlarla birlikte kon-
sept banyolar hazirliyoruz. Hem (i¢ boyutlu, hem de yerinde gérme
sansi oluyor. Uriin(i satin almadan énce, o Griinle, mekéanin nasil do-
senecegini gorebiliyorlar. Bu asamadan sonra daha rahat karar ve-
rebiliyorlar.

Graniser’in hedef pazari Orta Dogu ve Kuzey Afrika ulkeleri de-
gil ama yasanan gelismeler seramik sektériinii nasil etkileyecek?

Mutlaka etkileyecektir ama bizim Kuzey Afrika’ya herhangi bir ih-
racatimiz yok. Bes, on konteyner vardi. Cok fazla etkilenmedik. An-
cak oralara ihracatin bitmesi tilke agisindan bir kayiptir. Insallah di-
zelir ve mal géndermeye devam ederiz. ABD, Ingiltere ve Avrupa’ya
ihracatimiz var. Yunanistan’a da ihra¢ ediyoruz. Ancak Yunanistan'daki
ekonomik gelismelerden etkilendik. 1,5 milyon metrekarelik bir ihra-
catimiz vardi Yunanistan’a ama yasananlar nedeniyle ytizde 20 di-
slis yasadik. Diger Ulkelerde firmamiz adina herhangi bir etkilesim ol-
madi.

What kind of advantages does digital technology bring for the
interior?

In the building industry, especially in homes, one of the first pla-
ces looked at is the bathroom. A wealthy looking bathroom affects the
whole home. The bathroom and the kitchen are very important in ho-
mes. Therefore, any innovation which can be introduced in these are-
as allows the home to be sold easier, appreciated easier and its be-
coming more competitive. Products manufactured by digital techno-
logy enhance this richness and diversification. This enriches living spa-
ces by different alternatives.

What type of advantages does this afford to the architect de-
signing the building? I believe they get the chance to do what
their power of imagination wants much easier.

These new technology products lead to both easier and also more
difficult situations for the architect. Architects will have to make de-
cisions on many options and it won’t be easy. They may have a hard
time in selection among so many novelties. We prepare concept bath-
rooms from time to time with architects in construction firms. They get
the chance to see the products in three dimensions and also on site.
Before purchasing the product, they can see how the space can be
decorated with that product. They can make their decisions much ea-
sier after this phase.

Graniser’s target market is not the Middle East or North African
countries but how will the recent developments affect the ceramic
industry?

It will definitely affect it but we don’t have any exports to Northern
Africa. We had just used to have five-ten containers. We weren't af-
fected much. But ceasing of exports over there is a loss for the co-
untry. | hope things will get better and we continue to send goods.
We are exporting to the US, UK and Europe. We also export to Gree-
ce. But we were affected by the economic events in Greece. We used
to have exports of 1.5 million square meters to Greece but we were
affected by the economic events in Greece. We used to have exports
of 1.5 million square meters to Greece but we experienced a drop of
20 percent due to what happened. There wasn’t anything affecting
our firm in other countries.
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Hitit Seramik Genel Miidiirii Galip Diindar Kirmaci

“Teknik porselende yeni bir teknoloji kullaniyoruz.
Lekelenme ve hijyen problemine artik son veren cotting
teknolojisini... Bu ylizey koruma teknolojisi ile teknik
porselende Griin yiizeyini tamamen kapatarak
lekelenme ve bakteri olusumunu ortadan kaldiriyoruz.
Bu konuda émir boyu garanti veriyoruz.”

Dis cephede yuzey kirlenmelerine ve bakteri olusumuna yeni ge-
listirilen cotting teknolojisi ile son veren Hitit Seramik, 4 milimetre ka-
linhiginda, 40x80 cm bllylik ebatl irlinlyle de yapiya diisen yikin Ugcte
bir oraninda azalmasini saghyor. “Uriinlerimizde émir boyu garanti
veriyoruz” diyen Hitit Seramik Genel Midiri Galip Dindar Kirmaci,
cotting teknolojisini ve bulyik ebatl Griinlerinin sagladidi faydalarn an-
lattr.

Firma olarak fuarda ne gibi yeni teknolojili Uriinlerinizi sergi-
liyorsunuz? Bu iiriinlerin getirdigi faydalardan da s6z edebi-
lir misiniz?

Bu sene fuarda yer alan Grunlerimizin hepsi yeni Grtnlerimizdir.
Teknik porselende yeni bir teknoloji kullaniyoruz. Lekelenme ve hij-
yen problemine artik son veren cotting teknolojisini... Bu ylzey ko-
ruma teknolojisi ile teknik porselende Urln ylzeyini tamamen kapa-
tarak lekelenme ve bakteri olusumunu ortadan kaldirnyoruz. Bu ko-
nuda émiir boyu garanti veriyoruz. Onceden de (retim tesislerimiz ige-
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"Dis cephe tirlinlerimizle lekelenmeye son veriyoruz”

Hitit Seramik General Manager Galip Diindar Kirmact

“We put an end fo staining with our exterior facade products”

“We’re employing a new technology in technical porcelain.
The cotting technology which puts an end to staining and
hygiene problem... Thanks to this surface protection
technology, by totally covering the surface of the product in
technical porcelain, we eliminate staining and bacterial
formation. We give lifetime warranty for this.”

Hitit Seramik, putting to an end to surface dirt and formation of bac-
teria on exterior facades with the newly developed cotting technology,
also allows the load on the structure to be reduced one third with its
40x80 cm large format product. Hitit Seramik General Manager Ga-
lip Diindar Kirmaci, who says; “We give lifetime warranty for our pro-
ducts”, explained the benefits of the cotting technology and their lar-
ge format products.

What kind of new technology products are you exhibiting at the
fair as your firm? Can you tell us about the benefits of these pro-
ducts?

All of our products at the trade fair this year are our new products.
We’re employing a new technology in technical porcelain. The cot-
ting technology which puts an end to staining and hygiene problem. ..
Thanks to this surface protection technology, by totally covering the
surface of the product in technical porcelain, we eliminate staining and
bacterial formation. We give lifetime warranty for this. In addition to
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risinde olan ebatlara ilave olarak 40x80 cm ebadimizi Grlin portf6-
yimuize ekledik. Ozellikle dis cephede buyUk ebat tirin kullaniliyor.
Bu Urlinimiz, déseme iscilerine kolaylik sadlayacaktir. Agir Grliinden
biraz daha kolay tasinabilir, daha kolay monte edilebilir ebatlarla is-
ler hafifleyecektir. Oniimiizdeki dénemde dis cephede 40x80 cm ebat-
i Griinimuz cok fazla kullanilacaktir.  Yine artistik ve driin gérselligi
anlaminda 16 ¢esit Grinimuiza sergiliyoruz. Bunlar degisik renk-
leriyle de daha fazla adet demek. Ik defa bu sene hem Uret-
tigimiz, hem de sergiledigimiz 60x60 cm ve 40x80 cm
ebatlarinda 4 milimetre triinlerimiz bulunuyor. Nor-
malde her iki GrliinimU{zde de et kalinhd 10 mi-
limetredir. Bu da tamamen binalara daha az yik
getirmeyi ve bir taraftan da kolay désenme-
yi saglayacaktir.

Seramik mimarisinde sektoriin bu tiir
Uriinlerle mimarlara kolaylik yarattigi
goéruliiyor. Gelecekte seramik sekt6-
rii bu ve benzeri Urtlinlerle nasil bir
ufuk acacaktir?

Bir kere 6ncelikle binaya getirecegi
yUk Ugcte bir oraninda azalacaktir. Binanin
kendi teknik &ézellikleri agisindan bu ¢ok
6nemlidir. Hayal gucu agisindan da daha
rahat islenecegi icin farkli uygulamalar ya-
pilabilmesine olanak taniyacaktir. Bu ino-
vasyon ve gelisme agisindan sektdrimiz i¢in
Onemlidir. Dlnyayla paralel olarak tlkemizde bu
rdnlerin kullanima sunulmasinin ¢cok énemli ol-
dugunu distndyorum. Bir teknik porselenle yapilmis
bir yapida dis cephedeki kirlenmeyi dogal yollarla te-
mizleyemezsiniz. Cotting teknolojisi ile Grlin ylizeyi kendi ken-
dini temizler.

the sizes produced by our plants previously, we added our 40x80 cm
format to our product portfolio. Large size products are used espe-
cially on exterior facades. This product will afford ease of use to la-
yers. Work will be lighter with sizes easier to install and easier to carry
compared to heavier ones. In the upcoming periods, our 40x80 cm
format product will be used extensively on exteriors. We are also disp-
laying 16 types of products in terms of artistic and visual proper-
ties. This means a much bigger quantity if you include dif-
ferent colors. For the first time this year, we have 4 mil-
limeter products of 60x60 cm and 40x80 cm we have
produced and displayed. Normally, in both pro-
ducts, the wall thickness is 10 mm. This will cau-
se less loads on the buildings and these will
be easy to lay.

It is observed that the sector makes life
easier for architects in the ceramic
architecture. What kind of a horizon will
the ceramic industry bring in the futu-
re with these and similar products?

First of all, the load on the building will
decrease one third. This is very important
in terms of the technical properties of the

building. It will also allow different applica-
tions to be made as application will be ea-
sier in terms of power of imagination. This is
very important for our industry as regards in-
novation and advancement. | believe it is very im-
portant that these products are marketed in our co-
untry, too, in line with the world. You cannot clean the
dirt on the exterior by natural means on a technical por-
celain employed building. The surface of the products cleans
itself by the cotting technology.
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Seramiksan Pazarlama Grup Baskan
Sirn Siireyya Caglar

“Dijital teknoloji cevrec
bir teknolojidir’

“Dijitalin avantajlarindan bir tanesi de dogadaki
goruntilerin aynen karonun tzerine aktariimasini
saglamasl... Dogada gérdiglniiz traverten, kayrak tasi,
mermer ve her tirli dogal gdriintiiyl karonun lUzerine
aktarabiliyorsunuz. Bu teknoloji ayni zamanda gevreci
bir teknoloji... Bu teknoloji ile trlinde kullandiginiz boya
miktari klasik sisteme gore epey dlistik.”

Seramiksan Marketing Group Head Strr1 Siireyya Caglar

“Digital technology is an
environmentalist
fechnology”

"One of the advantages of the digital is that it allows
full transfer of the images in nature onto the tile...
You can transfer onto the tile any natural images you
see in nature like travertine, slate stone, marble and
others. This technology, at the same time, is an
environmentalist technology... The amount of paint
you use in the product in this technology is much lower
than the classical system.”

Dijital baskil full lappato ve nanoteknoloji uygulanmis sirli por-
selen ve karolariyla fuara katilan Seramiksan, “Yeniliklerin 6ncu-
sllyiz” sloganiyla 21 yeni Griiniind fuarda sergiledi. Sinirsiz renk ve
desen secenegini seramik karolarin (izerine aktarma imkéani sag-
layan bu yeni sistemin ¢evreci bir teknoloji oldugunu séyleyen Se-
ramiksan Pazarlama Grup Baskani Sirri Streyya Caglar, Grinle-
rinde kullandiklar teknolojiyle neler yapilabilecegini aktardi.

Gecen sene de dijital baski teknolojisi ile tirettiginiz yeni tiriin-
lerinizi sergilemistiniz. Bu sene de agirlik dijital baskil tirlin-
lerde gorililyor. Bu seneki liriin gruplarindan bah-
seder misiniz?

Gecen sene ilkler ve tekler konseptiyle
katilmistik fuara. Bu sene de “Yeni-
liklerin énclsiyiz” slogani ile yer
aliyoruz. Gegen seneden farkli
olarak dijital baskil full lappato ve
nanoteknoloji uygulanmis sirli
porselen ve porselen karolanmiz
var. Dijital baskida yeni trtinleri-
miz devreye girdi. Gegen sene di-
jital baskili yedi Griin vardi, bu sene
21 Urinle katildik fuara. Portféyimiiz-
de dijital baskili tirtinlerimiz ciddi miktarda yer

Participating in the trade fair with glazed porcelain ware and ti-
les with digital print full lappato and nano technology application, Se-
ramiksan exhibited its 21 new products at the fair with the slogan “We
are the leaders of innovations”. Seramiksan Marketing Group head
Sirn Stireyya Caglar, who says that this system affording the oppor-
tunity to transfer countless color and design options on ceramic tile,
explained what can be done with the technology they employ in the-
ir products.

Last year, too, you had exhibited your new products manufac-
tured by the digital print technology. This year, once aga-
in, the digital printed products seem to be domi-
nant. Can you tell us about the product gro-
ups of this year?
Last year, we were at the fair with the
firsts and soles concept. This year, we
are here with the slogan we are leaders
of innovations. In addition to last year's
products, we have digital print full lap-
pato and nano technology applied gla-
zed porcelain ware and porcelain tiles.
Our new products with digital print are la-
unched. Last year we had seven digital print
products, this year, we are here with 21. Our di-
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isgal etmeye basladi. Bunlarin disinda 60x60 cm ebatli, parlak ren-
kli Granler devreye girdi. Siyah, slper beyaz ve full lappatoya ila-
ve olarak kemik, krem, bej renkleriyle Uretilen Grinlerimiz var.

Dijital teknoloji ve bliyiik ebatl uriinler gelecekte sektdre na-
sil bir vizyon saglayacak?

Bu teknoloji 2007’de Italya’da 6ncelikle devreye girdi. 2008 yiI-
linin ortalarindan itibaren de Turkiye’ye geldi. 2008’in ortalarindan
sonra Turkiye’ye bu teknolojiyi getiren ikinci firmayiz. Dijital baski,
ileri teknoloji gerektiren, ayni zamanda da ciddi anlamda birikim,
tecrlibe ve insan kaynag ihntiyaci isteyen bir sistem... Su anda T(r-
kiye'de alti fabrikanin dijital baski teknolojisi ile ilgili ciddi yatinm-
lar var. Bunlardan bes tanesi Grunlerini ¢ikarip sunmaya basladi.
Bu teknoloji, ayni elektronik ofset baski makineleri gibi seramik veya
granitin Gzerine baski yapilmasini sagliyor. Bu da sinirsiz renk ve
desen seceneklerini karolarin Uzerine aktarma firsati yaratiyor. Bir
baska avantaji da 0,5 milimetrenin Gzerindeki rolyefli ylizeylere bas-
ki yapma sansi taniyor. Normalde rélyefli yizeylere klasik baski sis-
temleri ile desen basmak mimkun olmuyordu. Dijital baski ciddi bir
avantaj yaratti. Bunu iyi ve kalifiye personele ihtiyac var. Turkiye
bu konuda eleman eksikligi yasiyor ancak tim dinya i¢in de du-
rum ayni. Sektdr icin yeni bir baski teknolojisi bu... Bu yil dérdiin-
cli senesi. Heniiz Cinliler bunu kesfedemedikleri igin Italya ve Is-
panya sektérde bu isi hizla géturiyor. Bundan 3-4 sene sonra se-
ramik sektdrindeki Uriinlerin yuzde 90’1 dijital teknoloiji ile Gretilmis
olacaktir.

Bu mimarlarin da isini kolaylastiriyor galiba...

Dijitalin avantajlarindan bir tanesi de dogadaki gérintilerin ay-
nen karonun Uizerine aktariimasini saglamasi... Dogada gérdiugu-
nlz traverten, kayrak tasi, mermer ve her tirli dogal gériintuyu ka-
ronun Uzerine aktarabiliyorsunuz. Bu teknoloji ayni zamanda ¢ev-
reci bir teknoloji... Bu teknoloji ile Griinde kullandiginiz boya mik-
tar klasik sisteme gére epey dusik. Bir baska avantaji da, doga-
dan tahrip ederek ¢ikarttiginiz traverten ve mermer gibi bircok mal-
zemeyi endustriyel anlamda Uretme imké&nina sahip oldunuz.
Daha ucuz fiyata ama daha kaliteli Gretmeye basladiniz. Dogadan
cikarttiginiz ve mekanlarinizda kullandiginiz malzemeler hem daha
kolay asiniyor, hem de kirlenmeye miisait malzemeler. Oysa bu yeni
teknolojilerle Uretilen malzemeler tiketiciye kolaylik sagliyor. Hele
bir de nanoteknoloji ile ylizeyine leke tutmayan bir ¢alisma yapilirsa
¢ok buyUk avantajlari bulunuyor.

gital print products are comprising a major portion of our portfolio. In
addition, we have 60x60 cm format bright colored products that are
launched. In addition to black, super white and full lappato, we have
products manufactured in bone, cream and beige colors.

What kind of a vision will digital technology and large format pro-
ducts bring to the industry in the future?

This technology was first launched in ltaly in 2007. Starting from
mid-2008, it came to Turkey. We are the second firm bringing this tech-
nology to Turkey after the middle of 2008. Digital technology is a system
requiring advanced technology; at the same time needing serious sto-
re of knowledge, experience and human resources... Presently, six
plants in Turkey have serious investments on the digital print tech-
nology. Five of these started to launch their products. This techno-
logy also allows prints to be made on ceramic and granite just like elect-
ronic offset printing machines. This gives one the chance to transfer
unlimited color and design options on tiles. Another advantage is that
you have the opportunity to print on relief surfaces over 0.5 millime-
ters. Normally, it was not possible to print patterns on relief surfaces
by classical printing systems. Digital printing brought a serious ad-
vantage. This requires good and qualified personnel. Turkey lacks per-
sonnel in this area but it is the same thing for the whole world. This
is a new print technology for the industry... We are in its fourth year.
Since the Chinese could not yet discover this, Italy and Spain are lea-
ding the industry rapidly. Three-four years from now, 90 percent of
the products in the ceramic industry will be manufactured using di-
gital technology.

It looks like this also makes life easier for architects...

One of the advantages of the digital is that it allows full transfer
of the images in nature onto the tile... You can transfer onto the tile
any natural images you see in nature like travertine, slate stone, marb-
le and others. This technology, at the same time, is an environmen-
talist technology... The amount of paint you use in the product in this
technology is much lower than the classical system. Yet another ad-
vantage is that you are able to produce industrially many materials
like travertine and marble you extract from nature by destroying it. Ma-
terials you extract from nature and use in your spaces wear easier
and are also liable to get dirty. However, materials produced by the-
se new technologies make life easier for the consumer. In fact, if a
stain-free application is achieved by nano-technology, this would bring
very great advantages.
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Yiiksel Seramik Yonetim Kurulu Bagkani Hanifi Mutlu

‘Hedefimiz 11 milyon
metrekarelik bir kapasiteye
ulasmak”

“2010’da Uretimimizin ylzde 47’si ihracat, ylizde 53l
ic pazarda satildi. Bu rakam ge¢mis yillarda ylizde 75
ihracat, yluzde 25 i¢c pazardi. Kapasitemizle birlikte, dig
pazarda yasanan sikintiyi i¢c pazardaki canhlikla artirdik.
Hedefimiz 11 milyon metrekarelik bir kapasiteye
ulagmaktir.”

Yiiksel Seramik Chairman of the Board Hanifi Mutlu

“Our target is a capacity of
11 million square meters”

“In 2010, 47 percent of our production went to
exports, 53 percent was sold domestically. This figure
was 75 percent for exports, 25 percent domestic in the
past years. We got over the problem in the
international markets by the vitality in the domestic
market, with our capacity increase. Our target is a
capacity of 11 million square meters.”

Aydin Soéke’de Uretimine devam eden YUksel Seramik, krize rag-
men yatinmlarina devam ederek bliytidi. UNICERA 2011’e 24 yeni
drlnle katilan firma, farkl ebatlaryla da alternatifler yaratti. “Kriz-
lere ragmen biylUmeyi hedefledik ve bunu da basardik” diyen Y tik-
sel Seramik Yoénetim Kurulu Hanifi Mutlu, firma olarak stratejilerinden
bahsetti.

Yeni liriinleriniz neler?

Bu sene fuara 24 yeni Urunle katiliyoruz. Ebatlar ve renkler yeni.
Genelde blylk ebatlarla girdik. 30x60 cm, 20x50 cm, 60x60 cm ve
60x120 cm ebatlarla girdik. Sektériin vazgecemedigi 25x40 cm, 25x33
cm ve 10x10 cm ebatlari da var. Yeni tasarim Grlinlerimizi sergiliyo-
ruz. Cok yeni musterilerimiz var. Kanada, Israil, Filistin, Urdiin, Yu-
nanistan, Belcika ve Avrupa Ulkelerinin bircogundan ziyaretcilerimiz
oldu. Yogun bir misteri portféyin(n icindeyiz.

Hazir miisterilerin ¢esitliliginden bahsetmisken, Tiirk seramik sek-
torii son yillarda Orta Dogu, Kuzey Afrika ve komsu lilkelere acil-
misti. Son yasananlarla bu acilim kisa vadede etkilendi gibi g6-
riintiyor. Siz bu yasananlarin sektériin stratejisini nasil etkile-
yecegini dislinilyorsunuz? Firma olarak bu yasananlardan
sonra stratejiniz ne yonde degisti?

Firma olarak ihracat yapacagimiz llkelerle ilgili bir 6n calisma ya-
piyoruz. Sikinti varsa baska bir tlke arnyoruz. Hikimetimizin yaptigi
ikili gérusmeler neticesinde, o llkelere gidip yeni musteri edinmemiz
kolaylasiyor. Sikintili olan Ulkelerin yerine yeni musteri kitlesiyle ha-
reket ediyoruz. Bundan ¢ok blyUk verim aldik. Eski krizlere ragmen

74
o’

Engaged in production in Aydin Séke, Yiiksel Seramik grew con-
tinuing its investments despite the crisis. The firm, participating in UNI-
CERA 2011 with 24 new products, created choices with its different
sized products too. Yliksel Seramik Chairman of the Board Hanifi Mut-
lu, who said; “We aimed to grow despite the crises and we achieved
it’”, talked about their strategies as a firm.

What are your new products?

This year we are participating in the fair with 24 new products. Si-
zes and colors are new. We are here with big sizes in general. We
are here with formats 30x60 cm, 20x50 cm, 60x60 cm and 60x120
cm. There are also the indispensables of the industry; the 25x40 cm,
25x33 cm and 10x10 cm sizes. Our newly designed products are on
display. We have many new customers. We had visitors from Canada,
Israel, Palestine, Jordan, Greece, Belgium and many European co-
untries. We have a busy customer portfolio.

Talking about the diversity of present customers, the Turkish ce-
ramic industry had opened to the Middle East, North Africa and
the neighboring countries in recent years. It looks like this app-
roach was impacted in the short-term with what happened re-
cently. How do you think what happened will affect the strategy
of the industry? How did your strategy take direction after all the-
se as a firm?

As a firm, we do a preliminary study on the countries we will ex-
port to. If there are problems, we look for other countries. As a result
of the bilateral negotiations by our government, it becomes easier for
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buylimeyi hedefledik ve o hedefimizi de basariy-
la tamamladik.

Biiytiyen ebatlar, dijital teknoloji ve hij-
yen Urinlerinin yapi sektérini nasil
etkileyecegini diisiiniiyorsunuz?
Seramigi Uretenler seramik mu-
hendisleri. Mimarlarin meslektaslari.
Onlar diinyadaki gelinen trendi takip
ediyor. Tirk seramigi dlinya liderli-
gine oynuyor. Tirk seramik sektéru
olarak bir birimizle yansiyoruz ama
0 yans hepimizi mutlu ediyor. Ayni
geminin icinde hedefe ulasirsak bu
Tlrk seramik sektériindeki firmalar
da olumlu etkiliyor. Dunya liderligini
alacagimizi disundyorum.

ic ve dis mekanda mimarlara estetik
alan yaratiyorsunuz. Siz bu tercihlerini
nasil etkiliyorsunuz?

Tasin blyUk bir avantaji var. Sonucta se-
ramik de bir tas. Topraktan ylkselen bir deger. Bu
deger tamamlandiginda ve kaplamaya gectiginde onu
dogal bir tas olarak gériyorsunuz. Mimarlanmizin aradigi do-
gal gérunimdur. O dogalligi saglyoruz. Bu maliyet acisindan etkili olu-
yor. Onu da mimarlar zamaninda degerlendirip, yapiya deger katiyorlar.
Siz 10 dolara bir laminant parke ddseyeceginize seramik déseyebi-
liyorsunuz. Hem laminant hem de ahsap gérinumli, 1200-1300 de-
recede pistigi icin rutubet veya kot bir sey géremiyorsu-
nuz. Seramik daha saglikli. Seramik mimarinin uf-
kunu gelistirip degistiriyor. Mimarlarin uygulamasi
icin bir de talep olmasi lazim. Su anda o ta-
lep dogru kullanicilara bunu iyi anlattik.

2010 yilinda firma olarak nasil bir
performans sergilediniz? Dis ve i¢
pazardaki durumunuz nedir?

2010°da Uretimimizin yiizde
47’si ihracat, ylzde 53’0 i¢ pa-
zarda satildi. Bu rakam gecmis
yillarda ylzde 75 ihracat, ylizde
25 i¢c pazardi. Kapasitemizle bir-
likte, dis pazarda yasanan si-
kintiyr ic pazardaki canlilikla ar-
tirdik. Hedefimiz 11 milyonmet-
re karelik bir kapasiteye ulas-
maktir. Fabrikamizin kapali alanini
6 bin metrekare blyuttik. Krize
ragmen, yeni teknolojiye yatinm
yaptik ve bu yatinmlara devam edi-
yoruz. Bolgemizde LNG kullaniyo-
ruz. Do@al gaz olmadidi icin bu konuda
bir magdduriyet yasiyoruz. Aydin Sdke
bélgesinde Uretim yapiyoruz. Bu dezavan-
tajlara ragmen hem biyimeye hem de miica-
deleye devam ediyoruz.

us to go to those countries and find new customers.
We move with new customer populations instead
of problem countries. We got very efficient result
out of this. We aim to grow despite former cri-
ses and we achieved this target successfully.

What will the growing sizes, digital tech-
nology and hygiene products at the fair
bring to the building industry?
Ceramic producers are ceramic en-
gineers. They are colleagues of architects.
They follow the trends in the world. Tur-
kish ceramics seek world leadership.
We compete with each other in the Tur-
kish ceramic industry but this race makes
all of us happy. If we reach the target in the
same boat, this impacts the firms in the Tur-
kish ceramic industry positively. | believe that
we'll take over as the world leader.

You create aesthetic spaces for architects in the
interiors and exteriors. How do you affect these pre-
ferences?

Stone has a great advantage. Ceramic is a stone too. An as-
set rising from the earth. When this asset is completed and covered,
you see it as a natural stone. What our architects seek is the natural
look. We achieve that naturalness. This is effective in terms of cost.
Architects evaluate this in time and introduce value to the building. You
can lay ceramic instead of laying a laminate floor for 10 dollars. It has

both the look of a laminate and also of the wood. Since it is fi-

red at 1200-1300 degrees, you can’t see any humidity or

any bad thing. Ceramic is much more hygienic. Cera-

mic develops and changes the horizon of architecture.

There must be a demand for applications by arc-

hitects too. Presently, that demand is correct, we
explained this well to users.

What kind of a performance did you have

as a firm in 2010? What is your position
internationally and locally?

In 2010, 47 percent of our production

went to exports, 53 percent was sold do-

mestically. This figure was 75 percent for ex-
ports, 25 percent domestic in the past ye-
ars. We got over the problem in the inter-
national markets by the vitality in the do-
mestic market, with our capacity increase.
Our target is a capacity of 11 million square
meters. We enlarged the enclosed area of our
plant by 6,000 square meters. We invested in
new technology despite the crisis and are con-
tinuing with these investments. We use LNG in our
area. We are aggrieved in this area as there is no na-
tural gas. We are producing in Aydin Séke region. Des-
pite these disadvantages, we continue to grow and also

to fight.

—
e
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VitrA Karo Pazarlama Miidiirti Konca Calkivik

"Yalin, tasarruflu ve dogal

(rtinlerle fuardaydik”

“UNICERA 2011 Fuari’nda; VitrA Karo’nun cevreci
urlinlerinin sergilendigi stantta yalin, tasarruflu ve
dodal Uriinler 6n plandaydi. Fuarda ayrica, son
teknoloji Grlini, cevreye saygili ve kendinden yalitimli
karo ISO Tile sergilendi.”

VitrA Karo Marketing Manager Konca Calkivik

“We were at the trade fair
with simple, nafural
products affording savings”

“Simple, natural products with savings were at the
forefront at the stand where VitrA Karo’s
environmentalist products were on display at
UNICERA 2011 Trade Fair. Also, the state-of-the-art
product, environmentally friendly and self-insulated
tile ISO Tile, was on display at the fair.”

“Yeni, Yalin, Ozgln Fikirler” mottosunu tasiyan yeni marka kim-
ligiyle UNICERA 2011’e katilan VitrA’nin 900 metrekarelik stan-
dinda; yalin, tasarruflu ve dogal Grinler n plandaydi. Stantta, Ar-
tema’nin yeni armatir serilerinin yani sira, Villeroy&Boch’un karo
drlnleri de yer aldi. “Fuarda son teknoloji GrlinQ, cevreye saygi-
I ve kendinden yalitimli karo 1ISO Tile’ sergiledik “diyen VitrA Karo
Pazarlama Muduri Konca Calkivik ile yeni Grinlerini konustuk.

UNICERA 2011 Fuarr’na firma olarak hangi yeni teknolojiy-
le lirettiginiz iriinlerinizle katildiniz? Bu Uriinlerin cevre ve
su tasarrufu 6zelliklerin bahseder misiniz?

UNICERA 2011’de; VitrA Karo’nun cevreci Grlnlerinin ser-
gilendigi stantta yalin, tasarruflu ve dogal Urlnler én plandaydi.
VitrA Karo, 2011’in yasam trendlerinden ilham
alarak konutlar icin tasarladigi rezi-
dans serilerini, is yeri ve ko-
nutlarda modern ¢6-
zumler sunan Urban
Life’im 2011 kolek-
siyonunu ve yeni
mozaik serileri-
ni fuarda tiketi-
cilerin begenisi-
ne sundu. Ban-
yodan havuz ve
bahcelere, ofisler-
den dis cephelere kadar
pek cok alanda kullanilmaya
uygun dranler, VitrA Karo’nun uz-

§

Simple and natural products with savings were at the forefront at
the 900-square-meter stand of VitrA, attending UNICERA 2011 with
a new brand identity bearing the motto “New, Simple, Original” ide-
as. In addition to Artema’s new tap series, Villeroy&Boch'’s tile pro-
ducts were also at the stand. We discussed their new products with
VitrA Karo Marketing Director Konca Calkivik who says; “We displayed
state-of-the-art, environmentally friendly and self-insulated ISO Tile
at the fair’.

With which new technology products did your firm participate

in UNICERA 2011 Trade Fair? Can you tell us about the envi-
ronmental and water saving features of these products?

Simple, natural products with savings were at the forefront at the

stand where VitrA Karo’s environmentalist products

were on display at UNICERA 2011 Tra-

de Fair. VitrA Karo offered to

consumers at the fair, its

residence series desig-

ned for homes inspi-

1 red by 2011’s life

trends, the 2011

collection of urban

life presenting mo-

dern solutions for

workplaces and ho-

mes and its new mosa-

ic series. Products fit to be

used in many fields ranging from

bathrooms to pools and gardens, offices

SERAMIK

Nisan-Haziran 2011 April-June No: 36



man tasarim ekibinin yani sira, Tlrkiye ve diinyadan tnli tasa-
rimcilarin imzasini tasiyor. Standin gézdesi ise tasarim dinyasi-
nin yeni yildizi olarak anilan gen¢ Rus tasanmci Dima Loginoff'un
VitrA icin hazirladidi yeni karo koleksiyonuydu. Adeta gériinme-
yen 1 milimetrelik derzleriyle duvarda farkli ve etkileyici bir gor-
sellik yaratan koleksiyon, ilk kez UNICERA Fuarrnda géruculye
¢ikti. Fuarda ayrica, son teknoloji Grlinu, cevreye saygili ve ken-
dinden yaltimli karo ISO Tile sergilendi. Yalitim ve kaplama i¢in
ortak ¢6zlm olusturan ISO Tile, dis cepheler igin uzun émurli ya-
Itim saglarken, sik ve dayanikli bir seramik kaplama ¢ézim ola-
rak da tek malzemeyle ¢6zim sunuyor.

Ozellikle seramik karo sektériinde bilyiiyen ebatlar mimari
uygulamalarda mimarlara kolaylklar saglyor. Siz seramik-
teki karo ve vitrifiyedeki gelisimlerin mimarlarin ve i¢ mi-
marlarin hayal diinyasinda nasil bir farklilik yaratacagini dii-
slinliyorsunuz?

Karo ve vitrifiye diinyasindaki gelismeler, mimarlarin alternatif
sansini artiryor ve yeni ¢bziim énerileri getiriyor. Uretim teknik-
leri gelisirken, mimarlar, cesitlenen vitrifiye ve karolarla hayal et-
tiklerini yaratma sansini elde ediyor. Ozellikle karoda, farkli kul-
lanim alanlarinda ihtiya¢ duyulan hijyen, kaymazlik ve antibak-
teriyellik gibi teknik fonksiyonlarin timund, karo ile karsilamak
mUmkdan oluyor. Seramik karo sektériinde blyulyen karo boyut-
lari, mimarlara daha blyuk cephe ve alanlar istedikleri gibi ta-
sarlama sansini veriyor. Ozel kdse ve déniis pargalar ise bitinsel
¢O6zlmler igin ¢ok daha fazla imkan sagliyor. Sektor ayrica mi-
marlara, estetik olarak istenilen doku ve yizeylere sahip hijye-
nik karolari, yeni baski teknolojileriyle sunuyor.

to exteriors bear the signatures of designers from Turkey and the world
in addition to VitrA Karo’s specialist design team. The most popular
item at the stand was the new tile collection prepared for VitrA by yo-
ung Russian designer Dima Loginoff known as the new star of the de-
sign world. The collection, creating a different and impressive image
on tiles with almost invisible 1-millimeter joints was launched for the
first time at UNICERA Trade Fair. Also, the state-of-the-art product,
environmentally friendly and self-insulated tile ISO Tile, was on disp-
lay at the fair. ISO Tile, offering a common solution for insulation and
coating, provides long life insulation for exteriors and also offers a so-
lution with a single material as an elegant and resilient ceramic tile.

Sizes growing especially in the ceramic tile sector afford facili-
ties to architects in architectural applications. What kind of a dif-
ference do you think the developments on tile and vitreous ware
create in the world of imagination of architects and interior de-
signers?

The developments in the world of tile and vitreous ware enhan-
ce the options of architects introducing new solution proposals. As
production techniques develop, architects get the chance to create
what they can dream of through diversified vitreous ware and tiles.
Especially in tiles, it becomes possible to meet the entirety of tech-
nical functions required in various fields of use like hygiene, no-slip
and no bacteria with tiles. Growing tile sizes in the ceramic tile industry
allow architects to design larger facades and spaces as they desire.
The special corer and turn pieces, on the other hand, afford many
more chances for integral solutions. The sector also offers architects
hygienic tiles with aesthetically desired textures and surfaces with new
print technologies.
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Odiller sahiplerini buldu

Toplam 443 eserin katildigi 7. Uluslararasi Muammer
Caki Seramik Yarismasi 2010’da ddul sahipleri belli
oldu. Yarismaya yurt ici ve yurt disindan 22
Universitenin seramik bolimu on lisans, lisans, ylksek
lisans ve sanatta yeterlik 6grencileri katildi.

Uluslararasi Muammer Gaki Se-
ramik Yarismasi 2010'u kazanalar
belli oldu. Yedincisi diizenlenen ya-
nsma Anadolu Universitesi, Gizel
Sanatlar Fakdltesi Seramik Bélima ta-
rafindan geng yasta vyitirdikleri gretim
lyesi ve seramik sanatcisi Muammer Ca-
kr'nin ismini ve sanatini yasatmak, geng
seramik sanat¢l adaylanni destekle-
mek ve ¢cagdas seramik sanatina yeni
eserler kazandirmak amaciyla dizen-
leniyor. Serbest dalinda 258, torna da-
linda 65, endustriyel dalinda 43, ¢ini da-
linda 77 olmak Uizere toplam 443 ese-
rin yer aldiyi yarismada, juri deger-
lendirmesi sonucunda 188 eser ser-
gilemeye, 13 eser ise ddile deger
goérulda.

Yarismaya yurt icinden Onse-
kiz Mart Universitesi, Anadolu Uni-
versitesi, Selcuk Universitesi, Mar-
mara Universitesi, Sakarya Univer-
sitesi, Afyon Kocatepe Universitesi,
Hacettepe Universitesi, Erciyes Univer-
sitesi, Kocaeli Universitesi, Dokuz Eyltl Uni-

Awards go fo winners

The winners of 7th International Muammer Caki Ceramic
Show 2010 participated in by 443 works in total were
announced. Ceramic department pre-undergraduate,
undergraduate, graduate and art proficiency students of 22
local and international universities entered in the contest.

The winners of International Muammer Caki Ceramic Contest
2010 were announced. The contest, the seventh of which was
held, is organized for giving support to yo-
ung potential ceramic fine artists and to
introduce new works to the art of con-
temporary ceramics as a tribute to the
name and art of member of faculty and ce-
ramic fine artist Muammer Caki by Anado-
lu University Facully of Fine Arts Ceramics
Depariment, who they lost at a young age.

J At the contest where 258 works were ente-
| red in the free discipline, 65 in potter’s whe-
el 43 in the industrial discipline and 77 in ¢ini;
188 works were found to be worthy of disp-
lay and 13 works worthy of awards as a

\,‘ result of jury evaluation.
\.\\ Pre-undergraduate, undergradua-
o, \ te, graduate and art proficiency stu-
—a VY dents from ceramics departments of lo-

cally; Onsekiz Mart University, Anadolu

University, Selguk University, Marma-

ra University, Sakarya University, Afyon
Kocatepe Universily, Hacettepe University,
Erciyes University, Kocaeli University, Dokuz
Eyiliil University, Stileyman Demirel University, Gazi
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versitesi, Stileyman Demirel Universitesi, Gazi Uni-
versitesi, Dumlupinar Universitesi, Akdeniz
Universitesi, Abant Izzet Baysal Universitesi;
yurt disindan da Tokyo Glizel Sanatlar ve M-
zik Universitesi, Zulu Natal Universitesi, Ta-
coma Community College, Kore Kangnam
Universitesi, Seoul Bomens Universitesi,
Waynesburg Universitesi, Kyung Hee Uni-
versitesi’'nin seramik bélimi 6n lisans, li-
sans, ylksek lisans ve sanatta yeterlik 6g-
rencileri katildl. .

Anadolu Universitesi Giizel Sanatlar Fa-
kiltesi Dekani Prof. Zehra Cobanli, Seramik
Bolim Baskani Prof. S. Sibel Sevim, Mimar
Sinan Guzel Sanatlar Universitesi Sosyal Bi-
limler Enstittisi MUdira Prof. Meltem Kaya Ertl,
ABD Tacoma Toplum Koleji'nden Prof. Richard
Mahaffey, Ispanya Valencia Politeknik Uni-
versitesi’nden Prof. Evaristo Navarro, Kore
Kangnam Universitesi Sanat, Mizik ve Spor Fa-
kultesi’nden Prof. Lee Wang-Yong, Dokuz Ey-
il Universitesi Giizel Sanatlar Fakiltesi Dekani
Prof. Halil Yoleri, sanat elestirmeni Abdllkadir
Glnyaz, seramik sanatcisi Bingul Basanr, Ec-
zacibas! Vitra BozuyUk Fabrika Midira Meh-
met Mercan ve ¢ini sanatcisi Ismail Yigit'in
katiimiyla gerceklestirilen deferlendirme
sonucunda sanatcilara farkh dallarda odiil-
ler verildi.

* Serbest dalinda; Erciyes Universitesi’nden Tlkay Tiraki “Basart Odiilii"ne,

* “Endiistriyel dalinda; Seoul Womans Universitesi'nden HyoJin Lee “Basari
Odiilii”ne,

» Torna dalinda; Dokuz Eyliil Universitesi'nden Gary Georger “Basan
Odiilii”ne,
* Cini dalinda; Anadolu Universitesinden Deniz Zeybek “Bagar1 édulu”ne

* Anadolu Universitesi'nden Oguz Bozdemir “Caki Ailesi Ozel Odiilii"n

* Afyon Kocatepe Universitesi‘nden Kemal Taciroglu”Cemal Cingi Ozel
Odiilii”ne,

* Waynesburg Universitesi'nden Sekino-Bove Yoko”ilhan Karaca Ozel
Odiili” ne,

* Anadolu Universitesi'nden Beste Ural Fevzi Ergun Ozel Odiili”n

* Anadolu Universitesi’'nden Hatice Kardas Gizem Frit AS, Ozel Odulu”ne,

* Anadolu Universitesi’nden Ozlem Taspinar “Odunpazari Belediyesi Ozel
Odiilii”ne,

* Tokyo Giizel Sanatlar ve Miizik Universitesi’nden Shigeta Masafumi
“Eskigehir Biiyiiksehir Belediyesi Ozel Odiilii"ne,

* Hacettepe Universitesi’nden Pinar Baklan Onal Bagak Cat1 & Cephe
Sistemleri AS. Ozel Odiilii"ne,

* Anadolu Universitesi'nden Kamuran Ak “Eczacibas1 Yap1 Geregleri AS.
Ozel Odiilii"ne, deger goriildii.

University, Dumiupinar University, Akdeniz
University, Abant Izzet Baysal University
and internationally; Tokyo Fine Arts and Mu-
sic University, Zulu Natal University, Taco-
ma Community College, Kore Kangnam
University, Seoul Bomens University, Way-
nesburg University and Kyung Hee
University participated in the con-
test.
Artists were presented with
awards in different disciplines as a result
of the evaluation carried out with partici-
pation of Dean, Anadolu University, Fa-
cully of Fine Arts, Prof. Zehra Cobanli; Ce-
ramics Department Head Prof. S. Sibel Se-
vim; Mimar Sinan Fine Arts University Soci-
al Sciences Institute Director Prof. Meltem
Kaya Entl; ABD Tacoma Community College’s
Prof. Richard Mahaffey; from Spain Valencia
Politechnical University, Prof. Evaristo Navarro;
from Korea Kangnam University Arts, Music
and Sport Faculty, Prof. Lee Wang-Yong;
Dean, Dokuz Eyliil University Faculty of Fine
Aris Prof. Halil Yoleri; art critic AbdUilkadir Glin-
yaz, ceramic fine artist Binguil Basanr, Ecza-
cibasi Vitra Boz(yiik Plant Manager Mehmet
"‘h Mercan and cini artist Ismail Yigit. The fol-
lowing were found to be worthy of awards
in the following disciplines.

* In Free discipline; Ilkay Tiraki from Erciyes University- “Achievement Award”,

* In Industrial discipline; Hyofin Lee from Seoul Womans University HyoJin Lee-
“Achievement Award”,

* In Potter’s Wheel discipline; Gary Georger from Dokuz Eyliil University-
“Achievement Award”,

* In Cini discipling; Deniz Zeybek from Anadolu University “Achievement
Award”,

* Oguz Bozdemir from Anadolt University- “Cak: Family Special Award”,

* Kemal Taciroglu from Afyon Kocatepe University- “Cemal Cingi Special
Award”,

* Sekino-Bove Yoko from Waynesburg University- “Ithan Karaca Special Award”,

* Beste Ural from Anadolu University- “Fevzi Ergun Speial Award”,

* Hatice Kardas from Anadolu University- “Gizem Frit AS. Special Award”,

* Ozlem Tagpinar from Anadolu University- “Odunpazars Municipality Special
Award”,

* Shigeta Masafumi from Tokyo Fine Arts and Music University- “Eskisehir
Metropolitan Municipality Special Award”,

* Pinar Baklan Onal from Hacettepe Unwersrtu- “Basak Cat1 & Cephe Sistemleri
AS. Special Award”, and

* Kamuran Ak from Anadolu University- “Eczacibast Yapr Geregleri AS. Special
Award”.
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*Oglum ve Babam” sergisi

“My Son and My Father” exhibition

Istanbul Concept tarafindan gegtigimiz yil ikincisi diizenlenen “Og-
lum ve Babam” sergisi, 1-25 Aralik 2010 tarihleri arasinda Istanbul
Galeri Nakkas’ta, 8-25 Mart 2011 tarihleri arasinda da Eskisehir
Odunpazan Kiiltir Merkezi’'nde (Kursunlu Killiyesi) acildi. Kadin ta-
sanmci/sanatcilar kendi sanatsal malzemelerini kullanarak, kadin gé-
zinden erkek diinyasini; babalarini ve bir erkek yetistirmeyi anlat-
tI. Sergiye, Aida Bergsen, Arzu Kaprol, Candan Giingér, Deniz Pi-
reci, Didem Capa, Hande Bilten, Ender Baloglu, Gamze Given, Ma-
ria Sezer, Meltem Akkaraca Semizoglu, Nihal Giindiiz, Nurdan Kir-
dar, Oya Akman, Ugur Halici, Yasemin Aslan Bakiri ve Zehra Co-
banl katildi.

The “My Son and My Father” exhibition, the second one of which
was held last year by Istanbul Concept, was opened at Istanbul Ga-
leri Nakkas December 1-25, 2010 and at Eskisehir Odunpazan Cul-
ture Center (Kursunlu Complex) March 8-25, 2011. Woman desig-
ner/artists are describing the world of man from the eye of the wo-
man, their fathers and how to grow a man, using their own artistic ma-
terials. Aida Bergsen, Arzu Kaprol, Candan Gtingdr, Deniz Pireci, Di-
dem Capa, Hande Bilten, Ender Baloglu, Gamze Gliven, Maria Se-
zer, Meltem Akkaraca Semizoglu, Nihal Giindiiz, Nurdan Kirdar, Oya
Akman, Ugur Halici, Yasemin Aslan Bakiri and Zehra Cobanli parti-
cipated in the exhibition.
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‘Tki Kadin” karma
seramik sergisi

Anadolu Universitesi Glizel Sanatlar Fak(iltesi Seramik Bolimi
mezunu olan iki kadin seramik sanatcisi Antalya’da yeniden kesisen
hayatlarindan kesitleri, cocuklarini, 6nceliklerini ve ételediklerini yan-
sittiklar eserleri sergiledi. Kamuran Ozlem Ayla Sarnig ve Emel M-
layim Oral, 29 Nisan - 6 Mayis 2011 tarihinde Art Park Sanat Gale-
risi’nde “lki Kadin” ismini verdikleri sergileriyle sanatseverlerle bulustu.
Anadolu Universitesi Giizel Sanatlar Fakiltesi Seramik Sanatlar Bé-
[tmi'nden 1997°de mezun olan Sarni¢ ve Oral'in sergide yer alan ¢a-
lismalan, farkli seramik camurlarinin degisik bicimlendirme, pisirme
yoéntemleri ve kisisel yorumlariyla iki ve ¢ boyutlu olarak ele alind..
Oral, kadin, dogum ve ¢ocuk ticgeninde Uretkenlige iliskin dogaya ait
bir slireci ele aldigi calismalarinda, ézellikle bebek ve kadin objele-
rini kullandigi seramiklerini elle ve dékim yoluyla bigimlendirdi. Sar-
ni¢ da, kadin siluetlerini klinker bunyeler Uzerine dijital baski yonte-
mi ve cam flizyon teknigi ile birlestirerek gerceklestirdigi calismala-
rina duygularini yansitti.

“Two Women” group
ceramic exhibition

Two lady ceramic fine artists who are graduates of Anadolu Uni-
versity Faculty of Fine Arts Ceramic Department put on display works
reflecting scenes from their lives that crossed paths once again in An-
falya, their children, priorities and those they procastinated. Kamu-
ran Ozlem Ayla Sarnic and Emel Milayim Oral had a union with art
lovers at Art Park Art Gallery with their show they named “Two Wo-
men” from April 29 until May 6, 2011. The works by Sarni¢ and Oral
who graduated from Anadolu University Faculty of Fine Arts Cera-
mic Department in 1997are two and three dimensional products of
ceramic clay handled by various shaping and firing techniques, un-
der personal interpretations. Oral, in her works where she addressed
a natural process in relation to fertility in the woman, birth and child
triangle; shaped her ceramic ware in which she used specifically baby
and woman objects, by hand and casting. Sarni¢ on the other hand,
projected her feelings onto her works she built applying silhouettes
of women on clinker bodies combining the digital print system with
the glass fusion system.
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Donemler

Isik Universitesi Ogretim Uyesi, seramik sa-
natcisi Prof. Beril Anilanmert, 17 Mart-30 Nisan
2011 tarihleri arasinda DONEMLER sergisiyle
Mine Sanat Galerisi Avrupa Mekanr'nda sanat-
severlerle bulugsuyor. DONEMLER sergisi kap-
saminda sanatseverlere; “Kayit Defteri”, “BOlin-
mus” ve Dénusim” gibi basliklarla sergiledigi ca-
lismalarini sunan sanatcinin eserlerini bir bitiin
halinde izlemek mimkin oldu. Sanatginin yeni ¢a-
lismalar ile birlikte, kirki askin eseri bu sergide yer
aldi. Ug boyutlu soyut bicimler ve resimsel anla-
timlarla yapilmis seramiklere, bir bittin olarak ba-
kildiginda, bir leitmotifi tim eserlerde izleniyor. Ay-
rica, farkli seramik malzemelerinin yani sira; kimi za-
man metal veya cam, kimi zaman da kece gibi mal-
zemeleri kullanan sanatci blyiik bir cesitlilik sunuyor ser-
gisinde...

Uzun Zaman Ugraslari

ki farkli sanatgl “Uzun Zaman Ugraslan” ismini verdikleri sergi-
de, eserleriyle sanatseverlere diiet yaptl. Seramik sanat¢isi Birsen Can-
baz ile fotograf sanatcisi Rebii Yetis, Ziraat Bankasi Tunel Sanat Ga-
lerisi’nde 28 Mart-15 Nisan 2011 tarihleri arasinda actiklar sergiyle
sanatseverlerle bulustu. Canbaz’'in seramik disinda agag, cam ve deri
gibi farkli organik malzemeleri de kullandigi son dénem isleriyle, do-
gadaki detaylar Uzerine diistinen fotograflarin yer aldigi sergi, hem or-
ganik formlar dénustiren icerigi hem de sanatin kendisine dair fark-
Il sorgulamalariyla dikkat cekti. Iki sanatginin bulusmasinin temelin-
de ayni objelere bakmak/algilamak/esinlenmek ve farkli disiplinlerde
sanat islerine dénustirmek yatiyor. Ayni kavramlarin ayr ayr yo-
rumlanmasi Uzerinde calisan sanatcilar, bir anlamda diet sunuyor-
lar. Bu diiet, seramik ve fotografin yan yana gelmesinin étesinde iki
sanatcinin kavramsal sanata da ortak bir elestirisi ayni zamanda.

Long Time Endeavors

Two different artists presented a duet to art lovers with their works
in the exhibition they called “Long Time Endeavors”. Ceramic fine ar-
tist Birsen Canbaz and photography fine artist Rebii Yetis came to-
gether with art lovers in the show they held at Ttinel Art Gallery March
28-April 15, 2011. The show, featuring the recent period works of Can-
baz, where she uses wood, glass and different organic materials like
leather beside ceramic and photographs mulling over the details in
nature, drew attention both with its content transforming organic forms
and also different queries on art itself. Looking/ perceiving/ being ins-
pired by the same object, transforming them into works of art in dif-
ferent disciplines lie at the foundation of the meeting of these two ar-
tists. The fine artists working on separate interpretations of the same
concepts, in a sense present a duet. Beyond coming together of ce-
ramic and photography; this duet, at the same time, is a joint criticism
by the two artists of conceptual art.

Isik University Member of Faculty, cera-
. mic fine artist Prof. Beril Anilanmert meets
L. art lovers from March 17 to April 30, 2011
at Mine Art Gallery European Space with
her PERIODS exhibition. It is possible to
y view the works of the artist who presents
her works exhibited under titles like “Re-
gistry”, “Divided” and “Transformation” as a
whole, at the PERIODS exhibition. Alongside
of her new works, more than forty works of the
artist are on display at the exhibition. A leitmotif
is observed in all works as a whole on the ce-
ramics created in three dimensional abstract
forms and picturesque expressions. Also, in ad-
dition to varied ceramic materials; the artist, who
uses metal or glass or felt from time to time, offers great variety

in her exhibition...
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Sergiye eserleriyle katilan sanatgilar: Arzu Karayel, Cansu Imrak, Rahmi Imrak, Huri Aykut,
Inci Aykut, Burgin Ding, Vedat Ding, Canan Temizelli, Figen Ozden, Murat Pazarcik...
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Artists participating in the show: Arzu Karayel, Cansu Imrak, Ralmi Imrak, Huri Aykut, Inci Aykut,
Burcin Ding, Vedat Ding, Canan Temizelli, Figen Ozden, Murat Pazarcik...
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Paying tribute to and understanding Fureya Koral

Bursa Nar Seramik ve Sanat Grubu’ndan on sanatgi, 20 Aralk 2010
tarihinde Bursa’da Fureya Koral'l An(la)mak isimli bir etkinlik diizen-
ledi. Sergide on sanatcinin eserlerinin yani sira misafir sanatcilarda
calismalariyla yer aldi. Turgut Tuna’nin agilis konusmasini yaptigi ser-
gide Fureya Koral ulasilabilen birkac eseri de sanatseverlerle bulustu.
Sergi, Fureya Koral'in sanat hayati boyunca yorumladigi konulardan
olustu. Sergi disinda dtizenlenen ikinci etkinlik ise piyanist Fiireya Unal
ve Divan Consort Oda Orkestrasi konseriydi. Bursa Kent Konseyi'nin
ev sahipliginde Ataturk Merinos ve Kultir Merkezi'nde dlizenlenen ser-
gi ve konsere ilgi yogundu.

Ten fine artists from Bursa Nar Ceramic and Art Group held an
event titled To Understand paid tribute to Fiireya Koral in Bursa on
December 20, 2010. In addition to the works of ten artists, the works
of guest artists were part of the show. Fiireya Koral met art lovers with
her few accessible works at the exhibition opened by Turgut Tuna.
The exhibition featured topics interpreted by Fiireya Koral over her
art life. Accompanying the exhibition was the concert by pianist Fu-
reya Unal and Divan Consort Chamber Orchestra. There was wide
interest in the exhibition and concert held at Atattirk Merinos and Cul-
ture Center hosted by Bursa Urban Council.
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41.yilda 141 sanatci

Birlesmis Ressamlar ve Heykeltiraslar Dernegi (BRHD), 41.yili-
ni 141 sanatcinin karma eserlerinden olusan bir sergi ile kutladi. 18
Mart-4 Nisan 2011 tarihleri arasinda 141 sanatcinin katildigi BRHD’nin
41.yIl karma sergisi Ankara’da Cankaya Belediyesi Cagdas Sanat-
lar Merkezi Galerileri'nde acildi. BRHD (iyesi olarak dernekte 40. yi-
lini tamamlayan Gyelere de stikran plaketi verildi. Gazi Universitesi,
Mesleki Egitim Fakiltesi, Seramik Egitimi Ana Bilim Dali Ogretim Go-
reviisi Yiiksel (Boz) Ocal'in da “Direniyorum” adli cam fiizyon eseri-
nin oldugu karma serginin yani sira “Sanat ve siyaset” konulu panel,
film ve belgesel gbsterimi de yapild..

141 artists in 41 years

Unified Artists and Sculptors Association (BRHD) celebrated its
41st anniversary in an exhibition comprising mixed works of 141 ar-
tists. The year 41 mixed show of BRHD participated in by 141 artists
from March 18 to April 4, 2011 was held at Cankaya Municipality’s
Contemporary Arts Center Galleries in Ankara. Plaquettes of grati-
tude were presented to members who completed their 40th years in
the Association as BRHD members. In addition to the mixed show
also featuring the glass fusion work titled ‘I resist” by Gazi University
Occupational Education Faculty, Ceramic Education Main Scientific
Discipline Member of Faculty Yiiksel (Boz) Ocal, panels, films and
documentary shows titled “Art and politics” were also offered.
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Yolculuk temali seramik sergisi
Ceramic show themed journey

yabilmektir. El

ar oldugu gibi,

Hacettepe Universitesi Giizel Sanatlar Fakiiltesi Seramik Bo-
limi Ogretim Uyesi Candan Dizdar Terwiel yedinci kisisel sergisini, An-
kara Aysel G6zUbuyik Sanat Evi‘nde 14-30 Aralik 2010 tarihleri ara-
sinda acti. Yolculuk temali ve seramik malzeme temelinde karisik tek-
nikle gerceklestirilen bu sergide kavramsal bir sunum ve 10 farkl se-
ramik canta imgesi ile sanatcinin icsel yasamina yaptigi yolculugun so-
mut uygulamalan izleyiciyi de kendi yolculuklarina davet etti. Sergi me-
kani sanat tarihgisi Dilek Sener'in bu calismalara yoénelik kaleme aldi-
g1 metnin bir b6limaniin duvarda sergilenmesiyle birlikte kil, metal ve
disci aynalan kullanilarak yapilan canta formlariyla ic-dis, diin-bugin
kavramlarinin birer sembole déniserek, zamanin gegirgenligine ve yol-
culugun tanimlanamaz sinirlarina adeta géndermelerde bulundu.

Hacettepe University Faculty of Fine Arts Ceramics Department
Member of Faculty Candan Dizdar Terwiel held her seventh solo show
at Ankara Aysel Goziibdytik Art House from December 14 to December
30, 2010. The concrete applications of the journey taken by the artist
into her inner life with a conceptual presentation and 10 different ce-
ramic handbag symbols invited the viewers towards their own journeys
in the show with the theme ‘journey’ created by a mixed technique ba-
sed on ceramic materials. Part of the text authored by art historian Di-
lek Sener on the works were displayed on the wall of the exhibition hall;
also, the interior-exterior and yesterday-today concepts were transformed
into a symbol each by the forms of handbags created using clay-me-
tal and dentist mirrors with references made to the transiency of time
and the indescribable limits of the journey.
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Baykuslar Litvanya'da...

Gazi Universitesi Glizel Sanatlar Fakiiltesi Ogretim Gérevlisi De-
niz Onur Erman’in porselen malzeme ve yiksek pisirim teknigi ile yap-
tig1 Baykuslar isimli duvar karosu ¢alismasi Litvanya’nin baskenti Ri-
ga'da gerceklestirilen Uluslararasi Kiiciik Boyutlu Porselen Eserler Ser-
gisi'nde sergilenmeye hak kazandi. Riga Porselen Miizesi’nde 8 Ekim-
8 Kasim 2010 tarihleri arasinda sanatseverlerin begenisine sunulan
sanatcinin bu galismasi Riga Porselen Miizesi tarafindan miizenin dai-
mi 6zel sanat koleksiyonuna dahil edilerek stiresiz olarak ulusal mi-
zede sergilenme hakkini da elde etti. Riga Porselen Miizesi, Baltik G-
kelerinde yer alan en zengin porselen koleksiyonuna sahip muize olma
Ozelligiyle taniniyor.

Owis in Lithuania...

The mural titled Owls created by Gazi University Faculty of Fine Arts Member of Faculty Deniz Onur Erman with porcelain material in high
firing technique won the right to be displayed at international Small Sized Porcelain Works Exhibition held in Riga, the capital city of Lithua-
nia. The works of the artist presented to art fans October 8 — November 8, 2010 at Riga Porcelain Museum also won the right to be on per-
manent display at the National Museum as part of the permanent private art collection of the museum by Riga Porcelain Museum. Riga Por-
celain Museum is known to be the museum with the richest porcelain collection in Baltic countries.

Piskin Bilge Cocuklar

Seramik sanatcisi Ece Kazan Piskin Bilge Cocuklar sergisiile 17
Aralik 2010-8 Ocak 2011 tarihleri arasinda Marjinart Gallery’de sa-
natseverlerle bulustu. Sanatgi seramik sergisinde eserleriyle yasamin
dualitesine vurgu yaparcasina yanilsamali formlariyla hem nesne, hem
de 6zne izlenimi verdi.

Cheeky Wise Children

In her Cheeky Wise Children Exhibition, ceramic fine artist Ece
Kazan met art lovers at Marjinart Gallery from December 17, 2010
fo January 8, 2011. In her ceramic show, the artist offered impressi-
ons of both objects and also subjects with her illusive forms as if un-
derscoring the duality of life.
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Dogadan izler tasiyan eserler

Anadolu Universitesi Seramik Bolimii Ogretim Uyesi Dog Emel
Solenay’in altinci kisisel seramik sergisinde yer alan eserler dogadan
izler tasiyor. Dogadaki kus, lale, aga¢ ve yapraklardan esinlenerek
hazirladigi form ve birimler (izerine yiksek lisans tez konusu olan re-
diksiyonlu lUsterli sirlar, farkli rezinatlar ve sinter astarlari uygulayan
sanatcinin eserleri 20 Ocak-18 Subat 2011 tarihleri arasinda Eskisehir
Eldem Sanat Galerisi’nde sergilendi. Seramik sanatinin pek ¢ok ifa-
de dilinden birisi olan dekoratif etkileri yaptig calismalarda kullanmayi
tercih eden sanat¢i dogada yer alan unsurlarin, gnlik kosusturma
ile fark edemedigimiz guizelliklerini yaptigi eserlerle, insanlarin yasa-
digi mekanlara tasinmasini hedefliyor.

Works bearing fraces of nafure

Works in the sixth solo ceramic show of Assoc. Prof. Emel Sé-
lenay, Anadolu University Ceramics Department Member of Faculty,
bears traces of nature. The works of the artist, who applied reduced
luster glazing, different resinates and sinter linings which were her gra-
duation thesis on forms and pieces prepared inspired by birds, tulips,
trees and leaves in nature were on display at Eskisehir Eldem Art Gal-
lery from January 20 to February 18, 2011. The artist, opting for using
the decorative effects, one of the many languages of expression of
ceramic art in her works, aims to carry the beauties of elements of
nature we are unable to take notice of in daily hustle and bustle to
spaces people live in, with her works.

Seramik caydanliklar

Afyon Kocatepe Universitesi Giizel Sanatlar Fakilltesi Seramik Bo-
limi Ogretim Gorevlisi S. Veysel Ozel eserlerini 20 Aralik 2010-14
Ocak 2011 tarihleri arasinda Ankara Galeri Sanatyapim’da sanat-
severlerin begenisine sundu. 2000 yilinda Anadolu Universitesi Gi-
zel Sanatlar Fakiltesi Seramik Bolimi’'nde lisans, 2007 yilinda yUk-
sek lisans egitimini tamamlayan sanatci, 40 eserinin yer aldigi ser-
gide, yuzlerce yildir kulttrtin 6nemli bir parcasi olan ¢aydanliklar ko-
nusunu ele aldi. Sanatgi, farkli toplumlarda ve seramik sanati iceri-
sinde kokli bir gegcmise sahip olan ¢aydanlik formlarini, kaligrafi ile
birlestirerek guinimuziin yazili tabletleri seklinde yorumladi.

Ceramic teapofts

Afyon Kocatepe
University Faculty of
Fine Arts Ceramics De-
partment Member of
Faculty S. Veysel Ozel
presented his works at
Ankara Galeri Sanat-
yapim from December
20, 2010 to January
14, 2011. The artist,
graduating from the Ce-
ramics Department of Anadolu University Faculty of Fine Arts in 2000,
completing his graduate work in 2007, addressed the topic of teapots
which has been an important part of the culture for centuries in his
show featuring 40 works. The artist interpreted the teapot forms which
have a rooted history in different societies and in the art of ceramics
as scriptures of our day, combining them with calligraphy.
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Akademililerden yeni bir sergi
A new exhibition from the Academy

Mimar Sinan Universitesi ve Devlet Glizel Sanatlar Akademisi Me-
zunlari Dernegi Ankara Subesi, 2-15 Mart 2011 tarihleri arasinda An-
kara Cagdas Sanatlar Merkezi'nde plastik sanatlar sergisi acti. Ul-
kemizdeki ilk resmi sanat kurumu olan Mimar Sinan Glizel Sanatlar
Universitesi’yle 6nemli ve ses getiren sergilere imza atan dernegin
yeni sergisi de hayli ilgi gordu.

Sergiye katilan sanatcilar / Participating fine artists

Mimar Sinan University and State Fine Arts Academy Alumni
Association Ankara Branch held a plastic art show at Ankara Con-
temporary Arts Center from March 2 to March 15, 2011. The new
exhibition of the association, which put its signature on significant
and important shows with Mimar Sinan Fine Arts University which
is the first official art institution in our country, drew great interest.

Azimet Karaman, Birsen Selahi Gorbil, Canan Deliduman, Cavidan E. Yegiil, Gencay Kasapg, Giilnur Vargl, Giir Dalkiran, Hatice Kumbaraca Giirsoz, Himmet
Giimrah, Idil Ayce Aba, Liitfii Giinay, Nazan S6nmez, Nuran Altiata Kuzulugil, Osman Zeki Oral, Ruhan Oziiari, Serpil Akyil, Sevim Dogan, Turan Erol, Tiilin

Ercan, Ulkii Bartinliogly, Yiiksel (Boz) Ocal.

Yiiksel (Boz) Ocal

idgsa80 goziiyle kadin

Istanbul Devlet Glizel Sanatlar Akademisi 80 (idgsa80) mezunu
sanatclilar actiklar sergilerle kadinin tarih ve kiltirumUzdeki yerini sa-
natseverlere farkll bakis acilar ile yansitti. 8 Mart-18 Mart 2011 ta-
rinlerinde Bursa Devlet Galerisi'nde, 19-28 Mart 2011 tarihlerinde Ba-
likesir Devrim Erbil Miizesi’nde, 18-28 Nisan 2011 tarihlerinde Mimar
Sinan Giizel Sanatlar Universitesi (MSGSU) Mimar Sinan Salonu’nda
ve 1-8 Mayis 2011 tarihlerinde Ankara Cagdas Sanatlar Galerisinde
duizenlenen karma sergiler sanatseverlerin ilgisiyle karsilasti. Tim diin-
ya kadinlarinin kutladigi 8 Mart Diinya Kadinlar Guni'nde Bursa Dev-
let Galerisinde idgsa80'lilerin besinci yil karma sergisi acilisi eszamanli
kutland. “idgsa80 gdzuyle kadin” sergisinde ayni zamanda 360 de-
recelik aci icinde ele alinacak, yasamin her alanindan plastik sanat-
lar dilinde Gykuler ve mektuplar da okundu.

Woman in the eye of idgsa80

Artists who are alumni of Istanbul State Fine Arts Academy 80
(idgsa80) reflected the position of woman in history and our cultu-
re to art lovers in a different perspective with their show. The mixed
shows held at Bursa State Gallery March 8-March 18, 2011, Bali-
kesir Devrim Erbil Museum March 19-28, 2001, Mimar Sinan Fine
Arts University (MSGSU) Mimar Sinan Hall April 18-28, 2011 and
Ankara Contemporary Arts Gallery May 1-8, 2011 were highly po-
pular with art enthusiasts. On March 8 World Women’s Day ce-
lebrated by all women in the world, the year five mixed show of idg-
sa80’s celebrated simultaneously at Bursa State Gallery. Also, sto-
ries and letters in the language of plastic arts from all fields of life
were read to be addressed in a 360-degree vision at “women in the
eye of idgsa80” as well.
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The origin of water civilization, the BATH

Armatiir ve vana sektori Ureticilerinden Adell Armatir AS. kok-
10 bir gegmise sahip olan su medeniyetimize iliskin seckin eser-
lerin koleksiyonunu yaparken, bu koleksiyondan énemli parcala-
r da farkl konseptlerde diizenledigi sergiler ile sanatseverlerle pay-
lasiyor. Tarihi musluklar, ibrikler, islemeli bezler, glindelik yasamda
suyun kullaniimasina aracilik eden her tirlG obje, hamam esya-
lan, havlular, su ve hamam kulttrtne iliskin kartpostal, gravdr, min-
yatir ve efemera olarak adlandirilan her tirlii belgenin yer aldi-
91z engin koleksiyonun énemli parcalarn HAMAM sergisinde bir ara-
ya geldi. “Osmanlida Yikanma Kdltiri: Hamam” sergisi, Beylik-
duzt TUYAP Fuar ve Kongre Merkezi’nde 2-6 Mart 2011 tarih-
leri arasinda diizenlenen UNICERA Fuar’'nda Tesisat Insaat Mal-
zemecileri Dernegi (TIMDER) ve Tirkiye Seramik Federasyo-
nu'nun (SERFED) katkilariyla diizenlendi. “Hamam” sergisinde,
hamam kiltirim(zi yansitan el islemesi bohgalar, havlular, bar-
daklar, pestamallar, hamam taraklar, hamam bahcgesi, hamam ka-
zanlari, hamam nalinlari, bornoz takimlar, Osmanlica yazil sa-
bunlar, sabun kutulari, tombak ibrikler, masrapalar, hamam tas-
lan, sifa taslan, daldirmalar, islemeli bezler sergilendi. Hamami ge-
lenekleri ve hamam malzemelerinin isaret ettigi kokli su mede-
niyetini yansitan sergi fuar ziyaret eden sanatseverler tarafindan
ilgiyle takip edildi.

Adell Armatiir A.S., a tap and valve industry manufacturer, is a
collector of distinguished works regarding our water civilization with
a rooted history and shares important pieces of this collection with
art lovers in exhibitions it organizes under different concepts. Histo-
rical faucets, pitchers, ornamental cloths, any objects used in con-
sumption of water in day-to-day life, bathroom articles, towels, post-
cards, scriptures, miniatures and types of documents called ephemera
in connection with water and bathroom culture have come together
in the bathroom exhibition as important pieces of this broad collec-
tion. The exhibition titled “Bathing Culture in Ottomans: The Bathro-
om” was held at Beylikd(iizi Tilyap Exhibition and Convention Cen-
ter on the occasion of the UNICERA Trade Fair held March 2-6, 2011.
With contributions from TIMDER (Plumbing and Building Materials
Suppliers Association) and Turkish Ceramics Federation (SERFED).
The “Bathroom” exhibition featured hand embroidered cloth wrappers,
towels, glasses, body towels, bath combs, bath gardens, bath boi-
lers, bath clogs, bathrobe sets, Ottoman inscribed soaps, soap bo-
xes, tombak pitchers, cups, bathroom bowls, healing bowls, dippers
and embroidered clothes were on display reflecting our bathroom cul-
ture. The exhibition reflecting the deep rooted water civilization sig-
nified by bathroom traditions and bathroom materials was viewed with
interest by art enthusiasts visiting the trade fair.
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Paylasma

-

Gogebe Bagimsiz Sanatgl Inisiyatifi’'nin yeni sergisi Paylasma,

|
4-31 Mart 2011 tarihleri arasinda Utopya Platform' da sergilendi. Plas- f 'q ) :
tik sanatlarin farkl disiplinlerinden bir araya gelen sanatgilarin olus- i t‘ ! I’J
turdug@u inisiyatif, sanatin gécerligi Gizerinden her durakta yeni sa- i'u - Il f

natcilar blnyesine alip, cok kaltirl, ¢ok uluslu bir yapi olmayi he-
defliyor. Olusumun ilgi alanini ise toplumun iginde bulundugu doé-
nisumu( gbzlemlemek, anlamak ve sanatcilar araciligiyla midaha-
lede bulunmak olusturuyor.

Sharing

The new show of Nomad Independent Artist Initiative, Sharing, was
on display at Utopia Platform from March 4 to March 31, 2011. The ini-
tiative formed by artists coming together from different disciplines of plas-
tic arts aims to become a multicultural, multinational organization pic-
king up new artists at each stop through the
nomacdness of art. The field of interest of the
organization is observing and understan-
ding the present transformation of society

Sergiye katilan sanatgilar /
Participating fine artists:
Gazi Sansoy, Giil Bolulu, Tahsin

Corbac, Siireyya Oskay, Cetin Pireci,
Arzu Corbaci, Miijgan Atukalp,
Serdar Congar, Deniz Pireci.

and intervention with the aid of artists.

Tilsiml Cagrisimlar

Ezgi Hakan'in “Tilsiml Cagrisimlar” adli kisisel seramik sergisi,
7 Mart 2011 tarihinde Ziraat Bankasi Istanbul Ttnel Sanat Galeri-
si'nde acildi. Kendi icinden gelen yorumlarin, izleyicinin hislerinde
yepyeni uyanislara yol agmasini hedefleyen serginin esin kaynagdi
Topkapi Sarayi koleksiyonunda yer alan kaftanlar, sifall gémlekler,
zirhlar ve geyizlerin bigim ve desen detaylari. Osmanl kdltiriinde-
ki gelenek ve inanislari 6zgun bir sekilde, titizlikle ve biylk sabirla
sekillendiren Hakan, aslinda bu kostiim ve esyalara, sirlariyla yeni
cagnisimlar yaratacak sekilde, ardinda yatan hikéyeleriyle yeniden
hayat veriyor.

Fotograf: Habip Aydogdu
Photo: Habip Aydogdu

Magic Associations

The solo ceramic show by Ezgi Hakan titled “Magic Associati-
ons” was opened at Ziraat Bankasi Istanbul Ttnel Art Gallery on
March 7, 2011. The source of inspiration of the exhibition aiming in-
ner interpretations causing brand new awakenings in the sentiments
of the viewer was the shape and design details of kaftans, healing
shirts, shields and dowries in the Topkapi Palace collection. Sha-
ping the traditions and beliefs in the Ottoman culture in an original
manner with diligence and great patience, Hakan actually brings back
such costumes and objects to life with their underlying stories in such
a way to create new associations with their secrets.
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[zinden Yiirimek seramik sergisi
Following the Foofprints ceramic show

Anadolu Universitesi Glizel Sanatlar Fakultesi Seramik Blimu
basta Prof. Zehra Cobanli ve Prof. S. Sibel Sevim olmak tizere Dog.
Soner Geng, Dog. Emel Sélenay, Yrd. Dog. Saadettin Aygiin, Yrd.
Dog. Cemalettin Sevim, Yrd. Dog¢. Kemal Uludag, Yrd. Dog. Oya Uzu-
ner, Yrd. Dog. Ezgi Hakan, Ogr. Gér. Ozglr Kaptan, Ogr. Gor. Ha-
san Baskirkan, Ars. Gér. Duygu Kahraman ve Ars. Gér. Betul Demir
Karakaya’'nin katildigi “Izinden Yuriimek” baslikli seramik sergisi di-
zenledi. Istanbul Modern Sanatlar Galerisinde 1-31 Mart 2011 tarihleri
arasinda agllan sergide Anadolu Universitesi, gecmis yillarda oldu-
du gibi yeni kusak 6gretim elemanlarinin da katiimiyla daha nice se-
ramikgiyi izinden yrlteceginin sinyallerini verdi. Sergi, seramigin tim
alanlarini igine alan zenginlikte bir gesitlilik sundu.

Anadolu University Faculty of Fine Arts Ceramics Department or-
ganized a ceramic show titled “Following the Footprints” participated
in by Prof. Zehra Cobanli and Prof. S. Sibel Sevim and Assoc. Prof,
Soner Geng, Assoc. Prof. Emel Sélenay, Asst. Prof. Saadettin Aygdin,
Asst. Prof. Cemalettin Sevim, Asst. Prof. Kemal Uludag, Asst. Prof. Oya
Uzuner, Asst. Prof. Ezgi Hakan, Lecturer Ozgiir Kaptan, Lecturer Ha-
san Baskirkan, Res. Asst. Duygu Kahraman and Res. Asst. Bettil De-
mir Karakaya. Anadolu University, in the exhibition held from March 1
to March 31, 2011 at Istanbul Modern Arts Gallery, gave the signal that
like in previous years, many a ceramicist will follow its footprints with
the participation of new generation instructors. The exhibition exhibi-
ted a diversity of wealth including all disciplines of ceramic.
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ANNEM-IZ sergis ARTBOSPHORUS 2011
e o svecrsanmmamomane | (09 6135 Sanat Fuart

leri sergiledi. “ANNEM-IZ” sergisi ile sanatgilar anneleri ile ilgili bel-
leklerinde kalan ve ebediyete tasinacak “iz’lerle sanatseverleri du-
siinmeye zorladi. Tiirk Universiteli Kadinlar Dernegi Eskisehir Su-
besi Uyesi Prof. Zehra Cobanli’'nin on yildir 6nderlik ettigi 8 Mart Diin-
ya Kadinlar GUnu Sergisi, bu yil “ANNEM-I1Z” temasiyla izleyenlerle
bulustu. Eskisehir Tepebasi Belediyesi Kultir Evi'nde acilan kar-
ma sergiye 12 sanatgcl, 34 eserle katild.

Alta Sanat Galerisi, 28 Nisan—1 Mayis 2011 tarihlerinde ger-
ceklestirilecek olan ARTBOSPHORUS 2011 Cagdas Sanat
Fuarr’na iki sanatci ile katiliyor. Seramik sanatgisi Seval Kosal ve
ressam Dilsan Balkancr'nin katilacagi fuar, Fulya Fuar ve Kon-
gre Merkezi'nde gerceklestirilecek. Kosal, fuarda insan ve tanri
iliskisini yansitmaya calistigi ve Yolculuk adini verdigi calismalarini
sanatseverlerle paylasacak. Kuire formunu kullandigi calismala-
rinin icine dogru hareketlerini “kendi icine yolculuk” olarak ifade
AN e eden sanatcinin soyut yaklasimla Urettigi isleri, insanlar gibi si-
LDINTYA KADTNLAR GUNO ETKINLIKLERT rekli degisen ve her seferinde bir farklilik gdsteren formlardan olu-

1 E suyor. Ozellikle Mevlana’dan etkilenerek yaptigi son dénem is-

lerinde Kosal, strekli devinim icinde olan insan ve tanr iliskisi-
ni yansitmaya caligir.

ARTBOSPHORUS 2011
Contemporary Art Fair

Alta Art Gallery is participating at the ARTBOSPHORUS 2011
Contemporary Art Fair to be held April 28 — May 1, 2011 with two
fine artists. The fair to be participated in by ceramic fine artist Se-
val Kosal and painter Dilsan Balkanci will be held at Fulya Trade
Fair and Congress Center. Kosal will share her works on which she
strives to reflect the relationship between the human being and God
with art lovers at the fair. The works produced in an abstract app-
roach by the artist who expresses the inwards movements of the
works in spherical form as “an inner journey” comprise forms con-
tinuously changing but different each time, like human beings. Ko-
sal is attempting to reflect the relationship between the human be-
ing who is continuously moving and God in her most recent works
under inspiration by Mevlana.

saat:17:00

TEPEBASI
BELEDIYEST
L I

S Oran REISOSLY
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MY MOTHER-TRACE
exhibition

Twelve fine artists, gathering around the concept of the mother,
which makes no distinction of race or gender, which is sacred in all
societies, displayed their ceramic and painting works. The artists, with
the “MY MOTHER-TRACE” exhibition, forced art lovers to think thro-
ugh the “trace’s relating to their mothers in their memories which will
be carried to eternity. March 8 World Women’s Day Exhibition lead
for a decade by Turkish University Women Association Eskisehir
Branch Member Prof. Zehra Cobanli came before art enthusiasts this
year with the theme “OUR MOTHER-TRACE”. Twelve fine artists par-

ticipated in the group show held at Eskisehir Tepebasi Municipality
Culture Home, with 34 works.
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Tiirkan Karali
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Baykus Bak1§h Kadm

Plastik sanatlarin her dalindan 68 sanatginin katildigi gezen ser-
ginin ilki, Dinya Kadinlar Giind olan 8 Mart'ta Bursa Devlet Galeri-
si'nde aclildi. Baykus Bakisli Kadin Sergisi, 19-28 Mart 2011 tarihle-
rinde Balikesir'de Devrim Erbil Miizesi'nde, 18-28 Nisan 2011 tarih-
leri arasinda geleneksel olarak Istanbul'da MSGSU Mimar Sinan Sa-
lonu'nda, son olarak da 1-8 Mayis 2011 tarihlerinde Ankara'da Can-
kaya Belediyesi Cagdas Sanatlar Merkezi B-C Galerileri'nde sanat-
severlerle bulusacak.

Sevil Kisakiirek

Stireyya Oskay

Karma sergiye seramikleriyle katilan sanatcilar:
Alev Demirkesen, Aynur Karaagag, Cahide Erel, Kutay Uzer, Sabahattin Giindogdu, Segil
Nebioglu, Sevil Kisakiirek, Siireyya Oskay, Tiirkan Karali ve Yiiksel (Boz) Ocal.
Fine artists participating in the mixed show with their ceramic works:
Alev Demirkesen, Aynur Karaagag, Cahide Erel, Kutay Uzer, Sabahattin Giindogdu, Segil
Nebioglu, Sevil Kisakiirek, Siireyya Oskay, Tiirkan Karali and Yiiksel (Boz) Ocal.

Woman with Owl Look

The first instance of the travelling show participated in by 68 fine
artists from every discipline of plastic arts were opened at Bursa Sta-
te Gallery on March 8 which is the World Women’s Day. The exhi-
bition Woman with Owl Look will be at Devrim Erbil Museum in Ba-
likesir from March 19 to March 28, 2011 at Istanbul MSGSU Mimar
Sinan Hall traditionally, from April 18 to April 28, 2011 and lastly, at
Ankara Cankaya Municipality Contemporary Arts Center Galleries B-
C from May 1 to May 8, 2011.

SERAMIK

Nisan-Haziran 2011 April-June No: 36



Medeniyetlerin Gocil
seramik sergisi

Sakarya Universitesi (SAU) Giizel Sanatlar Fakiiltesi Seramik
ve Cam Bo6lim Baskani Yrd. Dog. Buket Acartiirk'lin “Medeniyet-
lerin Gocu (Migration of Civizilation)” isimli sergisi, New York Tark
Kultar Merkezi Galerisi'nde 14-20 Aralik 2010 tarihleri arasinda agil-
di. Kiltir Bakanhigi, New York Baskonsoloslugu ve SAU Giizel Sa-
natlar Fakultesi'nin destek verdigi serginin acilisinda New York Bas-
konsolosu Mehmet Samsar ve esi Feruze Samsar tarafindan bir de
resepsiyon verildi. Resepsiyona Disisleri Bakani Ahmet Davutog-
lu da katildi. Sergi, uluslararasi medyada da genis ¢apta yanki uyan-
dirdi. Buket Acarturk’iin yaklasik 500 adet seramik karinca ve an-
foradan olusturdugu “Medeniyetlerin Gocu” yerlestirme projesi; Ana-
dolu'nun Batrya acilan penceresi olan Ege’nin koklerine ve zen-
ginligine géndermeler yapiyor. Ayrica Anadolu uygarliklarinin zen-
ginliginin biraktigi klltirel mirasin tasinmasinda alternatif bir gér-
sel anlatim sunuyor. Burada toplumlar karincalar, kiltirleri tasiyan
aragclar ise anforalar temsil ediyor.
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Migration of Civilizations ceramic show

“Migration of Civilization” Exhibition by Sakarya University (SAU) Faculty of Fine Arts Ceramic and Glass Department Head Asst. Prof. Bu-
ket Acartiirk was held from December 14 to December 20, 2010 at New York Turkish Culture Center Gallery. There was a reception given by
New Work Consul General Mehmet Samsar and his wife Feruze Samsar at the opening of the exhibition sponsored by Ministry of Culture New
York General Consulate and SAU Faculty of Fine Arts. Minister of Foreign Affairs Ahmet Davudoglu was also at the reception. The exhibiti-
on drew great interest in international media too. The “Migration of Civilizations” installation project by Buket Acartiirk, comprising approximately
500 ceramic ants and amphoras, makes references to the rtoots and wealth of the Aegean region which is Anatolia’s window to the west. It

also presents an alternative visual narration in the carriage of cultural heritage left by the wealth of Anatolian civilizations. Here, societies are
represented by ants and tools carrying the cultures are represented by amphoras.
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Yrd. Dog. Dr Olcay Boratav - Gazi Universitesi, Sanat ve Tasarim Fakiiltesi, Seramik Ana Bilim Dali
Gazi University, Art and Design Faculty, Ceramic Main Academic Discipline

Pirit mineralinin (FeS, ) yiizey gerilimi yiiksek
seramik sirlarindaki etkileri

Effects of pyrite mineral (FeS, ) ceramic
glazes with high surface tension

Ozet

Bu calismada Zn0 (Ginko oksit), AL, (Aliminyum oksit), Ti0, (Titanyum
dioksit) gibi oksitlerin ilavesi sonucunda elde edilen gerilimli sirlar igine
ylizde 5-12 arasinda pirit (FeS,) minerali katilarak mineralin bu sirlar
tizerinde olusturdudu etkiler gdzlemlenmistir. Bu calismada bilinen gerilimli
sirlar 6rnek alinarak sirlarin gerilimlerinin artirilmasi yontine gidilmis, bu
sirlarin sanatsal calismalardaki etkileri g6z 6niine alinmistir. Gerilimli
sirlarda var olan etkiler, cesitli oksit katkilariyla daha da gelistirilmis ve elde
edilen recetelere cesitli oranlarda pirit minerali katilarak sanatsal
calismalarda kullaniimak amach gerilimli sirlar olusturulmaya calisiimistir.
Pirit minerali (FeS,) dogadan genellikle kiibik kristal yapida 6-6,5 Mohs
sertliginde, yapisindaki kiigiik kiip bicimindeki altin sarisi olusumlardan
dolayi yalanci altin olarak da bilinen bir mineraldir.

Bu calismada yapilan denemelerdeki ham sir kompozisyonlari genel olarak
adirlkeca ylizde 8,2-15 Na,0 / yiizde 4,8-22 K,0 / ylizde 2,5-5,7 Ca0 /
ylizde 20-48 Pb0 /ytizde 0,7-7 Al 0, / yiizde 5-8,8 B,0, / ylizde 30-82,0
Si02 icermektedir. Bu calismada yapilan denemeler A, B, C, D olarak
gruplandiriimistir. Denemelerde artistik calismalarda kullanilabilecek cesitli
renk tonlarina ve gerilimlere sahip sirlar elde edilmistir. Sanatsal sirlar
yatay ve dikey yiizeylerde dayaniklilik gdsteren cesitli nitelikte sirlardir. Bu
ozellik onlara sanatsal ¢alismalarda kullanilabilme ayricaligi ve sanatsal
bigimlemelerde gdrsel zenginlik vermektedir.

Abstract

In this study, by adding pyrite (FeS,) mineral of 5-12 percent into glazes with

surface tension secured as a result of addition of oxides like Zn0O (Zinc oxide),
AlLL0, (Aluminium oxide) and Ti02 (Titanium dioxide), the effects caused by
the mineral on such glazes were observed. In the study, using known glazes
with surface tension were used as examples and the tension on the glazes was
increased considering the effects of such glazes on artistic works. The effects
already existing in glazes with surface tension were further developed with the
addition of various oxides and by adding pyrite mineral at various percentages
to derived recipes, it was sought to obtain glazes with surface tension to be
used in artistic works. Pyrite mineral (FeS,) is a mineral also known as fool’s
gold due to the golden formations in small cubical forms in its structure of 6-
6.5 Mohs hardness found typically in cubic crystal form in nature.

The raw glaze compositions in the experiments in this study typically
contained 8.2-15 percent Na,0 /4.8-22 percent K,0/ 2.5-5.7 percent Ca0 /
20-48 percent Pb0 / 0.7-7 percent Al 0,/ 5-8.8 percent B0,/ 30-82.0
percent Si0,. The experiments in this study were grouped as A, B, C and Dj.
In experiments, glazes with various shades of color and surface tensions were
derived which could be used in artistic works. Artistic glazes are glazes of
diverse nature with resistance on horizontal and vertical surfaces. This
property affords them the distinction of capability to be used in artistic works
and a visual richness in artistic shaping.
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Anahtar Kelimeler
Pirit, yiizey gerilimi, ZnO (Cinko oksit), TiO, (Titanyum dioksit),
ALO; (Aliminyum oksit), K;O (Potasyum oksit), Na,O
(Sodyum oksit), Fe;O; (Demir oksit), CuO (Bakir oksit).

GIRIS:

Sirin veya camurun her 1 °C is1 artisinda gosterdigi genlesme
veya kigulme 6lcusi genlesme katsayisi olarak belirlenir. Bir si-
rin uygulandigi camur Gzerinde ¢atlamadan veya kavlamadan dur-
masi, uygulanan camur ile sirin genlesme katsayilarinin birbirine
esit oldugunu gésterir. Sir ile camurun genlesme katsayilarn ara-
sindaki kicUk uyumsuzluklar, yapilarina gére sirin esnekligi gibi
faktdrler, camur Gzerindeki sirin ¢catlamamasini saglar. Bu tur uy-
gulamalarda sir catlamasi veya sir hatasi gibi sorunlar ortaya ¢ik-
maz. Sir ile uygulandigi camurun gerilim katsayilari arasinda fark-
ik bulunuyorsa, bu farkliigin oranina gére sirda hatalar olusmaya
baslar. Bu hatalar sirasi ile gozle gériilemeyecek derecede kilcal,
gorulebilir kilcal catlaklar, belirgin catlamalar ve aynsmalar gibi be-
lirtilebilir. Burada sirnn kompozisyonundaki oksitler, sirin genles-
me katsayilarini etkiler ve bu etkiler sonucunda da sirlarda farkli
sonugclar alinir.

Ornegin Al0s, K20, Na:0, Li-O gibi oksitler sinn genlesme kat-
sayisinin artmasini saglar. Bu oksitler, sirin kavlamasini durdurur.
Fakat bu oksitlerin katildidi sir bileseni catlamaya egilim kazanir.

Keywords
Pyrite, surface tension, ZnO (Zinc oxide), TiO, (Titanium
dioxide), AL,O; (Aluminium oxide), K,O (Potassium oxide), Na,O
(Sodium oxide), Fe;O; (Iron oxide), CuO (Cupper oxide).

INTRODUCTION:

The expansion or contraction metric displayed by glaze or clay
in every 1°C temperature increase is known as the expansion co-
efficient. If a glaze stands without cracking or desquamation on the
clay it is applied to this indicates that the expansion coefficients of the
clay substrate and the glaze are equal. Small discrepancies betwe-
en the expansion coefficients of the glaze and clay, factors like the
flexibility of glaze depending on the structure allow the glaze on the
clay not to crack. In these types of applications, problems like glaze
cracking or glaze flaw do not emerge. If there is a difference betwe-
en the tensile coefficients of glaze and the clay substrate, flaws start
to form on the glaze depending on the degree of such difference. The-
se flaws may be listed in order as invisible capillary, visible capillary
cracks, distinct cracks or separations. Here, the oxides in the com-
position of the glaze affect the expansion coefficients of the glaze and
as a result, different results are obtained in glazes.

For example, oxides like Alz0s, K20, Na20 and Li-O allow the ex-
pansion coefficient of the glaze to rise. Such oxides stop desquamation
of the glaze. However, the glaze component into which such oxides
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Ornegin CaO, ZnO, MgO, SnO-, Bz0s, SiO- gibi oksitler sirin gen-
lesme katsayisinin azalmasini saglar, sirin kavlamasini artirir. Si-
rin catlamasini énleyici yénde hareket ederler. Bu oksitlerin gen-
lesme katsayilari ve genlesme katsayisi hesabi, birinci pisirim de-
recesi, pisirim derecesi araliklari (vb.) gibi cok cesitli faktdrler géz
6nlne alinarak istenilen amag dogrultusunda bir seramik siri Giret-
mek mimkuindur.

Tum bu faktérler g6z 6niine alinarak hazirlanmis bir sir kom-
pozisyonu uygulandigi camur ile pisirildiginde sir blinyesinde cat-
lama, toplanma, kavlama gibi etkiler gériilmez. Bu calismada ha-
zirlanan ham sir regetelerine ZnO, Al:Os, TiO:2 gibi ¢esitli oksit-
ler ilave edilerek hazirlanan ylksek gerilim katsayisina sahip ham
sirlara pirit (FeSz) minerali katilarak bu materyalin sir Uzerinde-
ki etkileri g6zlemlenmistir. Hazirlanan gerilimli sir recetelerine yiz-
de 5-15 pirit, yizde 7-10 ZnO, yiizde 10-20 TiO: ilave edilerek
denemeler yapilmigtir. Yapilan deneylerde cesitli ylizeylerde ge-
rilimler artirilarak, renk veren oksitlerin bir veya birkac bir arada
kullaniimis, sirin ergime noktasinin yikselmesi saglanarak, bin-
yeler Gizerinde ¢cekmeler olusturulmus ve pirit mineralinin ana bin-
yeye katilan bu oksitlerle hangi yénde etkilesim gésterdigi de g6z-
lemlenmistir.

1) Deneysel calismalar:
Asagidaki hammaddeler kullanilarak cesitli sir bilesimleri ha-
zirlanmistir.

a) Potasyum Feldspat (ESF 504) (Eczacibasi Esan)
b) Sodyum Feldspat  (ESF 501) (Eczacibasi Esan)
c¢) Sulyen (Pb3sOa) (Huzur Kimya)

d) Kaolin (K 401) (Eczacibasi Esan)
e) Silisyum Dioksit (SiO2) (Eczacibasi Esan)
f) Sodyum Karbonat ~ (Na2CQOs) (Merck)

g) Aliminyum Oksit (Al203) (Aklar Kimya)

h) Boraks (Na2B+07.10H20)  (Aklar Kimya )

1) Kalsiyum Karbonat  (CaCOs) (Aklar Kimya)

i) Cinko Oksit (Zn0O) (Aklar Kimya)

j) Titanyum Dioksit (TiO2) (Aklar Kimya)

k) Demir Oksit (Fe20s) (Aklar Kimya )

[) Bakir Oksit (CuO) (Aklar Kimya)

m) Pirit (FeS2)

Bu hammaddelerden dnceden hesaplanan recetelere gore
100’er gram olarak hazirlanan ham sir kompozisyonlarina ylzde
3-18 oranlarinda pirit minerali eklenmis ve kompozisyon yas ola-
rak 6gutilmastir. Kirmizi camur ve samotlu camurdan yatay, di-
key ylizeye sahip deney plakalari Uretilmis, plakalarin 1000 °C is
altinda biskuvi pisirimleri yapilmistir. Formdl yapilan 950/1050 °C
Istya uyumlu sekilde hazirlanan ham sir kompozisyonlar samot-
lu camur, d6kim ¢amuru ve kirmizi gamurdan olusturulmus, bis-
kavi plakalar Gzerine akitma yéntemi kullanilarak uygulanmistir.
Uygulanan A, B, C, D serisi sir recetelerinin formUlleri ve yukari-
da belirtilen 1si derecelerinde pisirilmesi sonucunda elde edilen renk,
doku gibi 6zellikleri asagida belirtiimistir.

A serisi sir denemeleri ve elde edilen sonuclar

Ana sir regetesi: Yiizde 8,27 Sodyum Karbonat, ylizde 39,44
Sulyen, ylzde 1,85 Aluminyum Oksit, ylizde 7,62 Boraks, yizde
42,82 Silisyum Dioksit.

are added gain a tendency towards cracking. For example oxides like
Ca0, ZnO, MgO, SnO2, B-Os and SiO: cause a decrease in the ex-
pansion coefficient of the glaze, increasing the desquamation of gla-
ze. They help preventing cracking of the glaze. It is possible to pro-
duce a ceramic glaze in line with the desired purpose, considering
very diverse factors like the expansion coefficients and expansion co-
efficient calculation of such oxides, first firing temperature and inter-
vals of firing temperatures, etc.

When a glaze composition prepared considering all these factors
is fired with the substrate clay, no effects like cracking, crawling or
desquamation is observed in the body of the glaze. In this study, va-
rious oxides like ZnO, Al:Os and TiO: were added to the raw glaze
recipes and pyrite (FeSz) mineral was added to raw glazes with high
surface tension so prepared and the effects of this material on the gla-
ze were observed. Experiments were performed adding 5-15 percent
pyrite, 7-10 percent ZnO, and 10-20 percent TiO: to the prepared re-
cipes of glaze with surface tension. Tension was increased on vari-
ous surfaces in the carried out experiments, one or more coloring oxi-
des were used together, causing the melting point of the glaze to rise,
tensile forces were created on the bodies and it was observed in what
direction the pyrite mineral interacted with these oxides introduced
into the main body.

1) Experiments
Various glaze compositions were prepared using the below lis-
ted raw materials.

a) Potassium Feldspar (ESF 504) (Eczacibasi Esan)
b) Sodium Feldspar (ESF 501) (Eczacibasi Esan)
¢) Primer (Pb30O4) (Huzur Kimya)

d) Kaolin (K401) (Eczacibasi Esan)
e) Silicon Dioxide (SiOz) (Eczacibasi Esan)
f) Sodium Carbonate (Na=COs) (Merck)

g) Aluminum Oxide (Al203) (Aklar Kimya)

h) Borax (NazB4O7.10H20)  (Aklar Kimya )

1) Calcium Carbonate ~ (CaCOs) (Aklar Kimya)

i) Zinc Oxide (Zn0O) (Aklar Kimya)

j) Titanium Dioxide (TiO2) (Aklar Kimya)

k) Iron Oxide (Fe=0s3) (Aklar Kimya )

1) Copper Oxide (CuO) (Aklar Kimya)

m) Pyrite (FeSz)

3-18 percent pyrite mineral was added to the raw glaze compo-
sitions prepared as 100 gram each according to the previously cal-
culated recipes out of these raw materials and the composition was
wet pulverized. Test plates with horizontal and vertical surfaces were
produced from red clay and chamot clay; these plates were biscuit
fired at a temperature of 1000 °C. The raw glaze compositions pre-
pared with formulas compatible with 950/1050 °C temperature were
formed out of chamot clay, casting clay and red clay and were app-
lied on biscuit plates by the slip trailing technique. The formulae of
the applied A, B, C and D series glaze recipes and propetrties like co-
lor and texture derived as a result of their firing at the above listed tem-
peratures are listed below.

A series glaze experiments and derived results

Main glaze recipe: 8.27 percent Sodium Carbonate, 39.44 per-
cent Primer, 1.85 percent Aluminum Oxide, 7.62 percent Borax, 42.82
percent Silicon Dioxide.
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Tablo 1-A serisi ham sira ilave edilen oksitler ve gozlemler
Deneme Kodu Pirit Diger metal oksitler Renk ve goriiniimler
A1l % 5 % 5 Fe,05 + % 6 TiO, Mat, kahverengi, az dokulu, az kopiirme
A2 % 8 % 5 Fe;05 + % 10 TiO, Mat, acik-koyu kahve, ¢atlaklar belirgin
A3 %12 % 5 Fe,0;3 + % 5 ZnO Yar1 mat agik kahve az dokulu yiizey, zemin koyu sar1
A4 % 5 % 5 CuO + % 5 ZnO Yesil, yar1 mat, kiigiik benekli, metalik

Table 1- Oxides added to A series raw glaze and observations

xperiment Code  Pyrite Other metal oxides Color and images
% 5 Fe;03 + % 6 TiO, Matt, brown, little texture, little foamin
Matt, light-dark brown, distinct cracks
Semi-matt, light brown, little textured surface, background dark yellow
Green, semi-matt, small spots, metallic

(A Serisi sir denemeleri ve elde edilen sonuglar) (A Series glaze experiments and derived results)
B Serisi sir denemeleri ve elde edilen sonuclar B Series glaze experiments and obtained results
Ana sir regetesi: Ylzde 4, 84 Sodyum Feldspat, ylizde 15,65 Bo- Main glaze recipe: 4.84 percent Sodium Feldspar, 15.65 percent
raks, ylzde 6,91 Sodyum Karbonat, ylizde 35,42 Siilyen, ylizde 37, Borax, 6.,91 percent Sodium Carbonate, 35.42 percent Primer, 37.18
18 Silisyum Dioksit. percent Silicon Dioxide.
Tablo 2-B serisi ham sira ilave edilen oksitler ve gozlemler

Deneme Kodu Pirit Diger metal oksitler Renk ve goriiniimler

B1 % 5 % 3 Fe,0; + % 15 TiO, Mat, acik kahverengi, zemin iizerinde agik sar1 kum goriintiileri mevcut

B2 % 5 % 15 TiO, Mat, acik zeytin yesili kabartily, gerilimli catlak yiizey

B3 % 5 % 8 Fe,0; + % 5 TiO, Mat koyu kahverengi, kabartili catlak yiizey, igne delikleri mevcut.
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Table 2- Oxides added to B series raw glaze and observations

Experiment Code  Pyrite  Other metal oxides Color and images

B1 % 5 % 3 Fe;0; + % 15 TiO,  Matt, light brown, there are light yellow sand images on background

reen swellings, cracked surface with tension
% 8 Fe;03 + % 5 TiO, Matt dark brown, cracked surface with swellings, pinholes present.
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B serisi ham sir igin 6rnek calisma

C Serisi sir denemeleri ve elde edilen sonuglar
Ana sir recetesi: Yiizde 57,3 Silyen, yiizde 23,2 Potasyum Felds-
pat, yizde 16 Silisyum Dioksit, yizde 3,5 Kalsiyum Karbonat.

Sample study for B series raw glaze

Tablo 3-C serisi ham sira ilave edilen oksitler ve gozlemler
Deneme Kodu Pirit Diger metal oksitler Renk ve goriiniimler
C1 % 5 % 3 Fe;Os Krem rengi, bazi yerler mat, hafif kopiirme mevcut
C2 % 5 % 5 CuO Koyu yesil, metalik etki mevcut
C3 % 8 % 5 Fe,03 + % 7 ZnO Koyu sar1 zemin iizerinde metalik kahverengi Benekler mevcut
C4 % 12 % 7 ZnO

Beyazimsi yiizey iizerinde, kum rengi, hafif gerilimler, kavlamalar mevcut

Experiment Code  Pyrite

% 3 FEgO;

C serisi ham sir igin 6rnek alisma

D Serisi sir denemeleri ve elde edilen sonuclar.

Ana sir regetesi: Yizde 30 Silyen, ylzde 13,5 Sodyum Karbo-
nat, ylizde 8,5 Boraks, yizde 1,7 Aliminyum Oksit, yizde 38,3 Si-
lisyum Dioksit, ylizde 8,0 Demir Oksit (Fe20s).

Table 3- Oxides added to C series raw glaze and observations
Other metal oxides

Colors and images

Cream color, matt as some places, there is little foamin
Dark gray, metallic effect present

There are metallic brown spots on dark brown background

There is sand colort, light tension, desquamation present on whitish surface

Sample study for C series raw glaze

D Series glaze experiments and derived results.
Main glaze recipe: 30 percent Primer, 13.5 percent Sodium Car-

bonate, 8.5 percent Borax, 1.7 percent Aluminum Oxide, 38.3 per-
cent Silicon Dioxide, 8.0 percent Iron Oxide (Fez0s).

C Series glaze experiments and derived results

Main glaze recipe: 57.3 percent Primer, 23.2 percent Potassium
Feldspar, 16 percent Silicon Dioxide, 3.5 percent Calcium Carbonate.
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Tablo 4 - D serisi ham sira ilave edilen oksitler ve gozlemler
Deneme Kodu Pirit Diger metal oksitler Renk ve goriiniimler
D1 % 5 % 8 Fe,05 Koyu mat, kahverengi, igne delikleri, ¢atlaklar mevcut
D2 % 5 % 8 Fe;0; + 6 TiO, Sar1 zemin iizerinde koyu kahverengi, kopiirme, catlak yiizey ve dokular mevcut
D3 % 8 % 8 Fe,0;+ % 5 ZnO Sar1 zemin iizerinde, koyu kahverengi catlak, igne delikli dokulu yiizeyler mevcut
D4 % 5 % 5 CuO + % 5Zn0O Mat yesil, catlamalar ve gerilimler mevcut

Table 4 — Oxides added to D series raw glaze and observations
Experiment Code  Pyrite  Other metal oxides Color and images
D1 % 5 % 8 Fe;0; Dark matt, brown, pinholes, cracks present
%5 % 8 Fe;05 + 6 TiO, Dark brown on yellow background, there is foaming, cracked surfaces and textures
% 8 % 8 Fe;03 + % 5 ZnO On yellow background, there are dark brown cracks, pinhole textured surfaces,
% 5 % 5 CuO + % 5 ZnO Matt green cracks and tension present

D1 D2

D serisi ham sir igin 6rnek galigmalar

Genel Sonugclar

1) Pirit mineralinin sirlarda, ylzeyde, mat, yumurta kabugu gibi pi-
tarld, gerilimli gérindmler olusturdugu gézlemlenmistir.

2)A2/B3/C4/D2/D4/D 5 kodlu denemelerde ylizey geri-
liminin diger denemelere oranla daha fazla oldugu g6zlemlenmistir. A
2, B 3 ve D 2 kodlu denemelerde ham sira belirtilen oranlarda katilan
FeS., Fe20s3 ve TiO2 kombinasyonunun sirlarda gerilimli y(izeylerin olus-
masini destekledigi gbzlemlenmistir.

3) C 4 kodlu denemede diger denemelere oranla yiksek oranda
kullanilan FeS2 mineralinin ZnQ ile etkilesime gectigi, sinn gerilimli bir
sira dénlistligi gdzlemlenmis, fakat sirdaki gerilim etkisinin, FeSz,
Fe20s3 ve TiO: katkilariyla hazirlanmis olan A 2, B 3 ve D 2 kodlu de-
nemelerde ki kadar etkili olmadigi gézlemlenmistir.

4) FeS; mineralinin yiksek oranda ZnQ katkili sirlarda érmegin C
3 kodlu denemelerde sarimsi hareli renkler verdigi gézlemlenmistir.

5) FeSz minerali yiksek oranda TiO: katkili siflarda érmegin B 2 kod-
lu denemelerde kavlama ile birlikte sirda cekme gdzlenmistir.

6) Fe:0; katkilarnyla hazirlanmis sirlarda ise
FeS. mineralinin Fe:0: ile etkilesime gecerek si-
rn rengini siyaha yakin koyu kahve tonlarina
dénistlrdigu ve sinn ergimesini durdurdugu géz-
lemlenmistir.

7) Denemelerde sanatsal calismalarda kulla-
nilabilecek cesitli renk tonlarina ve gerilimlere sa-
hip sirlar elde edilmis, sirlar yatay ve dikey yi- S
zeylerde dayaniklilik g&steren ve gértinimleri ile ko-
layca tekrar edilemeyecek nitelikte sirlardir. Bu 6zel-
likler, sanatsal calismalarda kullanilabilme ayrica-
i1 vermektedir, arastirmada elde edilen sonuglar;
sanatsal bicimlemelerde renk olarak kullanilabile-
cek yeni ve gorsel zenginlige sahip sirlarin olus-
turuldugu sonuclarini vermektedir.
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D3 D4

Sample studies for D series raw glaze

Conclusions

1) It was observed that mineral pyrite caused matt, eggshell-like
rough images with tension on the surface of glazes.

2) It is observed that surface tension was higher than other expe-
riments in experiments coded A2/B3/C4/D2/D 4/D 5. Itis ob-
served that FeSz, Fe:03 and TiO. combination added to raw glaze at
specified percentages in experiments coded A 2, B 3 and D 2 supported
formation of surfaces with tension on glazes.

3) Itis observed that FeS2 mineral used at a higher percentage com-
pared to other experiments in the experiment coded C 4 interacted with
ZnO with the glaze transforming into a glaze with tension; however, it
was observed that the tension effect on the glaze was not as effecti-
ve as in the experiments coded A 2, B 3 and D 2 prepared with addli-
tion of FeSz, Fe:0s and TiO:.

4) Itis observed that FeS: mineral lead to colors with yellowish moi-
ré in high ZNO added glazes, for example in experiments coded C 3.

5) In glazes with high percentage of TiO: containing FeSz mineral,
for example in experiments coded B 2, tension was ob-
served in the glaze together with desquamation.

6) In glazes prepared with addition of Fez0s, it is ob-
served that FeS: interacted with Fe-Os, transforming the
color of the glaze to blackish, dark brow shades, ceasing
the melting of glaze.

7) In experiments, glazes with various color shades
and tensions which may be used in artistic works were de-
rived; these glazes being glazes displaying resistance on
horizontal and vertical surfaces which cannot be easily re-
peated in terms of their looks. These properties afford the
distinction of usage in artistic works; results obtained in
the study lead to the conclusion that new and visually rich
glazes which can be used as color in artistic shapings have
been obtained.
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SANAT MAKALE / ART ARTICLE

Dog. Canan Atalay Aktug - Canakkale Onsekiz Mart Universitesi Giizel Sanatlar Fakiiltesi, Seramik Boliimii
Canakkale Onsekiz Mart University Faculty of Fine Arts, Ceramics Department

“Batt seramik sanatinda manzara betimlemeleri”
Landscape depictions in Wesfern ceramic art

Ozet

Tarihsel slirec icerisinde Uretilen seramik eserlerde manzara temasi,
doga tahribinden, kent gériiniimlerine, egzotik imgelerden sanatginin
icsel disavurumuna kadar genis bir yelpaze icinde gelisim

gostermektedir. Agag, su, gdkyiizli, dag gibi doda elamanlari, seramik
eserlerin slislenmesi amaciyla kullanildigr gibi gtinimuizde bu
anlamindan siyrilarak farkli sembollerle betimlenmektedir. Kendi doga
manzarasini yaratan sanatcilarla, manzara, seramik sanatinda
stirekliligi olan bir konu olarak goze ¢arpmaktadir.

Abstract

The theme of landscape on ceramic works produced during the historical
process exhibits a broad range of development from destruction of nature
to urban views, from exotic images to inner expressions of the artist.
Elements of nature like tree, water, sky and mountain have been used for
decorating of ceramic works and today, they are depicted by different
symbols stripped from this context. With fine artists creating their own
natural scenery, landscape strikes the eye as a topic with continuity in
the art of ceramics.

112

Anahtar Kelimeler
Manzara, Seramik, Bernard Palissy, Ian Godfrey Wayne
Higby, Kurt Weiser,

Giris

Konusu agag, dag, su, gibi doga elemanlarinin yaninda kent par-
¢asl olan manzara, seramik eserlerin ylzeylerinde kullanilan resimsel
imgeler arasindadir. Ana maddesi kil olan su ile hamur haline ge-
tirilen bicimlendirilip kurutuldugunda direncli, belli isilarda pisirilerek
sertlik kazanabilen dogal bir madde olan seramik' ayni zamanda re-
simlemeye elverisli malzemelerden biridir. Kil biinyeden, sir secimine,
finn atmosferinden, stislemeye, islevden, tarza, farkli bilesenlerle ese-
rini ortaya c¢ikaran seramik sanatcisi, malzemenin olaganustt gizemi,
bilmecesi altinda kendi doga manzarasini yaratmistir. Isvigreli ya-
zar Amiel, Gizli Bir Hatira Manzara Defterinden Pargalar (31 Ekim
1852) adli eserinde her manzaranin bir ruh hali oldugunu, bir sa-
nat¢inin manzarayi betimlemekle kendi kendisini tasvir ettigini, yani,
tabiatin aynasinda ruhunu yansittigini belirtir. Yazara gére her man-
zara kendince bir anlam tasimaktadir. Bu da belli bir ruh halinin sem-
boltidiir.2 Tarihsel stireg icerisinde her sanatgl, bellegine kazinmis
bir manzara imgesini seramikle bitlinlestirmistir. Dénemin sanat an-
layisina paralel olsun geleneksel form ve ylizeyleri yeni bir yorum-
la ele alan sanatcilar olsun manzara, seramik sanatcilarinin vaz-
gecemedigi bir konudur. Makale, farkli kultlr cevrelerinden segcilen
seramik drnekler Uizerinden manzaranin stirekliligi olan bir konu ola-
rak gelisimini ortaya koymay amagclamaktadir. Dogal gériniman te-
mel eleman olarak ele alindigi eserler yazili ve gérsel kaynaklardan
Ozellikle manzara basligi tasiyan ¢calismalardan segcilerek 6znel bir
bakis acisiyla degerlendiriimektedir.

Seramik manzaralardan 6rnekler

Comlekgi carkinda Uretilmis Yunan seramiklerinde ressamlar,
kaplarnin bezemesinde farkli konular ve 6geler gelistirmislerdir. “...Gi-
rit'te Knossos, Phaistas ve Kamares'te koyu renk, parlak zemin Us-
tlne soyut cizgisel 6gelerle bitkisel ve deniz yasamina iliskin 6ge-
ler betimlenmistir™. Hayvan betimleri ile aslanlar, kegiler, yaban do-
muzlar ve sfenkslerle slislenen Atina’da siyah figlr teknigini ilk kul-

Keywords
Landscape, Ceramic, Bernard Palissy, lan Godfrey Wayne
Higby, Kurt Weiser

Introduction

Landscape, the theme of which is parts of cities beside elements
of nature like tree, mountain and water, is among the pictorial symbols
used on the surfaces of ceramic works. Ceramic’, which has clay as
its basic component, which is a strong natural substance gaining hard-
ness fired at certain temperatures when mixed with water to produ-
ce a slip and is dried and shaped, is also one of the materials fit for
drawing pictures on. The ceramic artist who creates his works using
different components from the clay body to selection of glaze, from
kiln atmosphere to decoration, function and style, has created his own
natural landscape under the exceptional mystery and intrigue of the
material. Swiss author Amiel, in his work titled Pieces from a Secret
Landscape Diary (October 31, 1852), notes that each scenery is a
mood that the artist depicts himself when depicting the scenery, that
is, he reflects his soul on the mirror of nature. According to the aut-
hor, each piece of scenery bears a meaning by itself. This is the symbol
of a specific moocf. Through history, each artist has integrated a lands-
cape symbol engraved in his memory with ceramic. For artists, who
have a contemporary concept of art and also those who address tra-
ditional forms and surfaces by a new interpretation, ceramic is a the-
me ceramic fine artists cannot let go of. The article seeks to reveal
the development of landscape as a continuous theme through ceramic
specimens selected from different cultural environments. The works
where natural scenery are addressed as the basic element have been
selected out of written and visual sources, especially from amongst
those bearing the title of landscape and are assessed from a sub-
jective perspective.

Specimens of ceramic landscapes

On Greek ceramic ware produced on potter’s wheel, artists have
developed different themes and elements for decoration of the pots.
“... In Knossos, Phaistas and Kamares in Crete, abstract, linear ele-
ments on dark colored glossy background and elements relating to

SERAMIK
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Resim 1: Nessos Ressami'min 6grencisi Gorgo Ressamu tarafindan boyanmus bir “Atina

amphorasi”ndan detay. M.O. 6. yiizyihn basi.

Picture 1: Early 6th Century B.C. Detail of Athens amphora painted by Gorgo Painter, a student of
Nessos Painter.

lanan sanatcilardan Nessos Ressami cenaze vazolar lizerinde oran-
tilan kusursuzca gizilmis blyuk boyutlu yaratiklan ve hayvan figur-
lerini resmetmistir.* Bezeme etkisinde ustaca yapilmis vazolar hi-
kayeci sahnelerin icinde doga &gdelerini resimsel bir Uslup iginde or-
taya koymaktadir.

Dogal gérinimiin ana konu oldugu seramik uygulamalar 6zel-
likle 11 ve 12. yiizyillarda ltalya'da ortiict kalayll ham sir Gizerine ya-
pilan resimleme teknigi olan mayolika® seramiklerinde g6ze carp-
maktadir. Cémlekgilik yaptigi da sanilan Cipriano Piccolpasso, 1558
dolaylarinda sir-boya recetelerinden, firin tasarimina ve firnlama tek-
niklerinden, motif tasarmlarina ¢émlek tretiminin tim detaylarni gor-
sel 6rnekler esliginde anlattigi “Cémlekgi Sanatinin Ug Kitabr” adl
eserinde® mayolika dekorlarina ait cok 6nemli bilgiler vermektedir.
Bu seramik dekorlama teknidi resimsel anlatima en elverigli yéntemdir.
Uretim acisindan énemli bir merkez olan Faenza’da, “dzellikle istoriato
(6ykulsel) Uslubunda yapilan ve Rénesans tablolarinda betimlenen
konulara yakin dinsel, tarihsel ve mitolojik konularin betimlendigi Fa-
enza mayolika’lart 6nem kazanmistir.”” 15. ylizyilin sonlariyla 16.
yUzyilin baglarinda énemli bir seramik tretim merkezi olan Faenza’'da
bu Uslupta yapilmis seramiklerde kompozisyon, renk, konu gibi 6ge-
lerin kullanimi dénemin resim anlayisina paralellik gdstermektedir.
Dinin basat 6ge olarak kullanilmasi mitoloji ve tinsellikle i¢ ice ko-
nularin islenisinde doga ve manzara yorumunun ustaca yapilmasi
dikkat cekici basyapitlann ortaya ¢cikmasini saglamistir.

Guidotti, Faenza seramig@i konusunda, himanizmanin yaratti-
1 cok yonlu kultlr ortaminda seramikgiler ile ressamlar arasinda olu-

Resim: 2 Mayolika Tabak, Raphael Sonras, Paris'in Yargisi, “Fontana Atélyesi”, Urbino, 1565.
Picture 2: Majolica Plate, Post-Raphael, Judgment of Paris, “Fontana Studio, Urbino, 1565.

plant and marine life were depicted’®. Nessos Painter, who was one
of the first artists using the black figure technique in Athens, deco-
rated with depictions of animals, lions, goats, bores and sphinxes, have
drawn large sized creatures and animal figures drawn in perfect pro-
portion on funeral vases.* These masterfully produced decorated va-
ses demonstrate natural elements in a pictorial style among story tel-
ling scenery.

Ceramic applications on which natural landscape is the basic the-
me strike the eye especially on ceramic ware on which majolica® which
is a decorating technique applied on unfired glaze covered with tin
in ltaly in the 11th and 12th centuries. Cipriano Piccolpasso, belie-
ved to have been also a potter, provides very important details on ma-
Jjolica decorations in his book titled “The Three Books of the Potter’s
Art’® where he explains all details of pottery production accompani-
ed by visual examples from glaze dye recipes to kiln design and fi-
ring techniques and motif designs circa 1558. This ceramic decora-
ting technique is the one most convenient for pictorial expression. The
Faenza majolicas produced “especially in the istoriato (story telling)
style’s depicting religious historical and mythological topics close to
those depicted in Renaissance paintings have gained significance in
Faenza which was an important center for productior’. Use of ele-
ments like composition, color and theme is in parallel with the pain-
ting concept of the period on ceramics produced in this style in Fa-
enza which was an important ceramic production center in early 16th
Century. Use of religion as the prime element and masterful handling
of nature and landscape interpretation in the study of topics intertwined
with mythology and spirituality have allowed masterpieces worthy of
attention to be produced.

Guidotti, on Faenza ceramics, stresses that the strong commu-
nication built between ceramicists and painters in the multi-aspect cul-
tural environment created by humanism, has created a new style which
emphasizes the line at formative level, that there was great sensiti-
vity for shades of color, that the existence of a rational balance bet-
ween form and decoration cannot be disregarded.® The majolica pla-
te titled “Judgment of Paris” demonstrating the traces of opening to
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Resim 3: Olasilikla Bernard Palissy (yaklagik 1509/10-90) ya da ogullari (1565-85) tarafindan
yapilmus olan tabak, tahmini 17. yiizyil.
Picture 3: Plate probably made by Bernard Palissy (circa 1509/10-90) or his sons
(1565-85), circa 17th Century

san siki iletisimin yeni bir tarz yarattigini bu tarzin bicimsel diizey-
de cizgiye cok dnem verdigini, renk tonlarinda ¢ok duyarl davra-
nildidi, bicim ve siisleme arasinda akilci bir dengenin varliginin géz-
den kagmadigini vurgulamaktadir.® Binlerce yil boyunca sanat ta-
rihinin ana konusu olan doga ve insanin bu ddnemde sanatclya aci-
lisinin izlerini gésteren “Paris'in Yargisi” adli mayolika tabak, Tru-
va Prensi Paris'in hakemligini, dénemin figiir-manzara anlatiminin
genel 6zellikleri iginde dykiisel bir anlatimla yansitmaktadir. Ortil-
cl kalayl sir iizerinde 1sik-gélge teknigiyle hacim verilen figlrler, arka
planda derinlikli manzarayla resmedilmigtir.

Daha ¢ok tabak, ibrik formlariyla taninan, yilan, kurbaga ve bé-
cek drneklerini kaliba aldiktan sonra kabartma yéntemiyle bu bi-
cimleri tabaklar tzerinde kullanan Bernard Palissy doda géru-
nimlerini canli renkler iginde kullanmistir. Cagdas kuyumculukta
orjinal nesnelerden kalip kullanilmasi bilinen bir ydntem olmasina
ragmen seramikte bu ydntem Palissy tarafindan ilk kez kullaniimistir.
16. ylzyil ve 17. ylzyilda Palissy’nin ¢alismalarinin etkisinde ka-
linmis, 19. ylizyilda calismalarinin kopyalar yapilmistir.® Seramik
sanatina gercek bir doga bilimci atmosferinden yaklasmis olan Pa-
lissy, ylksek kabartma teknigiyle gercekgi, canli bir manzara an-
latimi yakalamistir.

Endstri devrimiyle, gerilemeye baglayan el sanatlari, Arts and
Crafts Hareketi'yle canlilik kazanmis Uzak Dogu seramiklerinin 6ne-
mi Bernard Leach ile batiya tasinmistir. Bernard Leach’in yapitla-
riyla seramik sanatinin islevselligi, yalinig, estetik gtzelligi 6n pla-
na ¢cikmistir. Leach, Uzak Dogu sanatinin etkilerini tasiyan c¢alis-
malarinda manzara gérinimun, formla uyum icinde gdéstermistir.
1920 tarihli eserinde Uzakdogu manzara resminin ézelliklerini yan-
sitan imgeyi tabak icerisinde kullanmistir. Doga icinde tapinak goé-
rindmindn hakim oldugu ¢alisma, kontrolll firga hareketlerinin su-
luboya etkisinde kullaniimasiyla ortaya ¢ikartilmistir. Yalin porselen
seramik heykelleri ve diizenlemelerinin disinda Ruth Duckworth,
1960’larda Chicago Universitesi'nin Geofizik Bilimleri Bolimd icin
almis oldugu duvar panosu siparisinde “Dunya”, “Su” ve “Gokyu-
z()” temasi Uizerinde manzara goérinimini anitsallastirmistir. Sa-
nat calismalari icin dnemli bir dénim noktasi olan bu duvar pano-
sunda sir se¢imini diinyanin topografisine, cevresine uygun tonlar
secerek kullanmistir. Fujiyama Dagrni egimli halkalarla es merkezIi
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Resim 4: Bernard Leach, St Ives Comlekgilik, Tabak, 1920.
Picture 4: Bernard Leach, St Ives Pottery, Plate, 1920.

the artist in this period, of nature and the human being which has been
the main topic of history of art through millennia depicts Trojan Prin-
ce Paris as a judge in a storytelling narration under the general cha-
racteristics of the figure-landscape expression of the period. The fi-
gures shaped by light-shadow technique on covering tin glaze are de-
picted in front of a scenery with volume on the background.
Bermard Palissy, mostly known for his bowl and pitcher forms using
the forms of snake, frogs and bugs on plates by relief technique af-
ter taking their moulds, has used natural scenery within vivid colors.
Although taking moulds of original objects was a known technique in
contemporary jewelry technique; for ceramics, this method was used
by Palissy for the first time. Works produced in 16th and 17th Cen-
turies were affected by the works of Palissy with replicas of his works
made in the 19th Century.® Approaching the art of ceramics through
the atmosphere of a real nature scientist, Palissy has captured a rea-
listic vivid landscape narration by the high relief technique.
Handicrafts, starting to decline due to the industrial revolution, has
regained momentum with the Arts and Crafts Movement and the sig-
nificance of Far Eastern ceramics were carried to the West by Ber-
nard Leach. The functionality, simplicity and aesthetic beauty of the

Resim 5: Ruth Duckworth, Diinya, Su, Gokyiizii, Chigaco Universitesi, 1968.
Picture 5: Ruth Duckworth, Earth, Water and Sky, Chicago University, 1968.
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Resim 6: Ruth Duckworth, Michigan Géliiniin Uzerinde Bulutlar, Duvar Panosu, 1976.
Picture 6: Ruth Duckworth, Clouds over Lake Michigan, Mural, 1976

dairesel hareketler iginde yorumlamistir. ‘Michigan Goélirniin Uze-
rinde Bulutlar adli calismasinda dogay resimlemeden uzak yalin
soyut bir anlatimla islemistir. Soyutlamanin hakim oldugu ¢alisma-
sI bulutlarin sematize edilis bicimleriyle doganin gizemini ve anit-
salligini yansitmaktadir. Duckworth, yasamdaki dializmi somut-
lastirdigi bu panoda diizen ile kaosu, benzerlik ile farklligi, organik
ile yapay olanin karsithgini gorsellestirmistir. ™

“Manzarali Canaklar” serisiyle taninan Wayne Higby, 1970’li yil-
larinin basinda ¢anaklarinda manzarayi ana tema olarak belirleyen
sanatcilardandir. Canagin bir metafor olduguna inanan sanatci', ya-
saminin énemli bir kismini gegirdigi Colorado’nun manzaralarindan
esinlenmistir. Higby’nin “Manzarali Saklama Kap!”, adli tornada bi-
¢imlendirilmis olan eserinde manzara, genis ve yaygin olarak re-
simlenmistir. Bulutlarla kapli gékyUzi resmiyle baslayan ¢anak, ye-
silin tonlariyla kapl dag sirasi ve kabin alt kismina dogru deniz gé-
rinimuyle tamamlanmistir. Seramik ¢anak lzerinde manzara te-
masinin uygulanig yéntemiyle en basaril érekleri arasinda yer alan
calisma tema-form birlikteligini uyum icinde géstermektedir. Ayrica
Higby, canaklarinda manzara resminin surekliligini icten-disa dog-
ru illlizyon yaratacak sekilde kullanmaktadir. Panoramik bir gériintlyd
serbest bir formun etrafinda kullanan sanatci ‘Tapinagin Gegis Ka-
pilar’nda vadinin gérinumunad raku sirrnin rastlantisal ézelliligini kont-
rolli uygulayarak kanyonun kiviimlariyla ¢ boyutlu bir manzara re-
sim anlayisi ortaya koymustur.

Amerikali sanat¢i Michael Lucero “Hayalperest” isimli serilerin-
de manzara temasini ele almaktadir. Yana yatik (¢ boyutlu sera-
mik portrelerde parlak renklerle diis kuran insana génderme yap-
maktadir. Avrupa ve Amerikan kultiriine ait elemanlar ¢alismala-
rinda birlestiren sanatgi, seramik Gzerinde pargali ve gercekgi bir re-
simleme teknigiyle manzaray yorumlamistir. Amerikall seramik sa-
natcisi, John Woodward, “Verandanin Onii” adli calismasinda pii-
rlizsliz, sagsiz bUst Uzerinde manzara resmini konu edinir. Duygudan
anndiriimis donuk bir ifadeyi anlamli kilan verandanin ¢evresini sa-
ran agaclar, sokak gérunimdayle buttnlestiriimistir. Basin etrafini sa-
ran agac dallar 1sik ve golgenin ustaca kullanildigi calisma, nati-
rel tonlarda resmedilmistir. Bist(in, burun, dudak ve kulaklar kisi-
sel 6zelliklerden arindirilarak yalin bir sekilde bicimlendirilmistir. Tim
detayiyla sadece gézlerin boyandigi bustun ifadesi veranda-sokak,
agaclar ve dallaryla i¢sel bir gériinimi duyumsatmaktadir.

Antik kaltOrlere, arkeoloji ve mizige olan ilgisinin etkilerini ¢a-
lismalarinda derinden hissettiren Ingiliz seramik sanatcisi, lan

Resim 7: Wayne Highby, Manzaral Saklama Kab, Raku, 1973.
Picture 7: Wayne Highby, Landscape Storage Jar, Raku, 1973.

art of ceramics has come to the forefront by the works of Bernard Le-
ach. Leach has exhibited landscape in harmony with form in his works
bearing the traces of Eastern art. In his work dated 1920, he has used
a symbol reflecting the properties of Far Eastern landscape pictures
in a plate. The work dominated by a view of temple in nature was crea-
ted by using brush strokes in the impression of watercolor. Besides
plain porcelain ceramic statuettes and installations, Ruth Duckworth
has monumentalized the landscape view on the theme “Earth”, “Wa-
ter” and “Sky” in the mural order she received for the Geophysical Sci-
ences Department of Chicago University in 1960s. She has used her
glaze selection on this mural which was an important turning point for
her art works, choosing shades fit for the world’s topography and the
environment. She has interpreted the mountain of Fujiyama within con-
centric circular movements and tapered circles. She has addressed
nature in a plain abstract expression removed from depiction in her
work titled ‘Clouds over Lake of Michigan’. Her work dominated by
abstraction reflects the mystery and monumentality of nature by the
schematic forms of clouds. In this mural, where she depicts the dua-
lism in life, Duckworth has visualized the contrast of the orderly and
chaos, similarity and difference, and the contrast of the organic and
the artificial.™

Known for his series “Landscape Bowls”, Wayne Higby is one of
the fine artists setting landscape as his main theme in his bowls in
early 1970s. Believing the bowl to be a metaphor, the artist'’ was ins-
pired by the landscapes of Colorado where he spent a significant por-
tion of his life. On Higby’s wheel thrown work titled “Landscaped Sto-
rage Container”, scenery was depicted broadly and prolifically. The
bowl starting with the picture of the sky covered with clouds is com-
pleted by a mountain range covered by shades of green and the view
of the sea towards the bottom of the bowl. The work cited among the
most successful specimens of the theme of landscape by its appli-
cation technique on a ceramic bowl, manifests the union of theme-
form in harmony. Also Higby uses the continuity of the landscape pic-
ture on his bowls in an illusive manner from inside to outside. The ar-
tist, using a panoramic view around a free form; has revealed a three-
dimensional landscape picture concept in ‘Temple’s Gate Pass’, with
the curves of the canyon applying the view of the valley on the bow!
with the random property of the raku glaze under control.

American artist Michael Lucero addresses the theme of the lands-
cape in his series titled “Dreamers”. He makes reference to the hu-
man being dreaming with bright colors on slanted three-dimensional
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Godfrey, “Kéy Manzarasi’nda kéyu, yalinlastiriimis, ev, tas, hayvan
figurleriyle bezemeden uzak, form dilinin gicli anlatimiyla bigim-
lendirmistir. Kdyln duygusal cagrisiminin hissedildigi calisma ma-
ket gérinimUnin yaninda bitln sahneyi kaplayan mat sirla bi-
tlnlestirilmistir. Minyatir manzarali seramiklerinde birbirinden ba-
gimsiz olarak yerlestirdigi tapinakl kdy, ciftlik ve bunlan bltinleyen
faunayla kille yeni anlatime! bir dil ortaya koymustur.™

Lidya Buzio, calismalarinda kent manzarasini ana tema olarak
belirlemistir. 2006 yapimi, “Caydanlik” calismasi, kent gérinumay-
le resmedilmistir. Caydanlik formunun etrafini gevreleyen kent manz-
araslyla islevi tekdizelikten kurtaran sanatgi, mimari unsurlan ve dis
mekan goérinimini 6n planda tutmaktadir. Kentsel bir alanin ge-
nel gériniimu Uzerine odaklanan sanat¢i 14 ve 15yy’da hakim olan
¢izgi ve hava perspektifini seramik ylizeyde kullanarak derinlik ya-
nilsamasi yaratmaktadir. Renkli astarlari fresko gériinimu verecek
sekilde kullanan sanatci, nesnelere bakis agisini formun bigimine
gobre blyUtlp ya da yakinlastirmaktadir. Formun én dizleminden
yana ve arkaya dogru mekani 6zgln bir anlayisla kullanirken se-
ramigin tanimini islevden uzaklastinp disinsel cercevesine kent
manzarasini yerlestirmistir.

Macaristanli sanat¢i Maria Geszler-Garzuly', calistigi fabrika-
lardan esinle endUstrilesmenin dogal cevreyi tahrip eden gérini-

Resim 9: Michael Lucero, Gri Ev Hayalperesti, 1984.
Picture 9: Michael Lucero, Gray House Dreamer, 1984.
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Resim 8: Wayne Higby, Tapmagin Gegis Kapilari, Raku, 1988.
Picture 8: Wayne Higby, Temple’s Gate Pass, Raku, 1988.

ceramic portraits. The artist, combining the elements from Europe-
an and American cultures in his works, has interpreted the landsca-
pe by a fragmented and realistic picturing technique on ceramic. Ame-
rican ceramic fine artist John Woodward, in his work titled “The Front
of the Porch”, addresses a landscape on a smooth hairless bust. Tre-
es surrounding the porch making a dull sentiment-free expression mea-
ningful, are integrated with the view of the road. The work, where the
tree branches embracing the head, light and shade are used mas-
terfully, is depicted in natural shades. The nose, the lips and ears of
the bust are formed in a plain manner free from any personal cha-
racteristics. The expression of the bust where only the eyes are pa-
inted in full detail reminds the viewer of an inner look with the porch-
road, trees and branches.

British ceramic artist lan Godfrey, who makes one feel the effects
of his interest in antique cultures, archaeology and music profoundly
in his works, has shaped the village in his “Village Landscape” a sim-
plified form without decorating it with home, stone and animal figu-
res with the powerful expression of the form language. The work, whe-
re the sentimental association of the village is felt, is integrated with
the matt glaze covering the whole scene beside its mock-up look. The
artist has set forth a new expressive language with clay in his miniature
landscaped ceramic ware with the templed village and farm he pla-
ced independent of each other and the fauna complementing these
figures.™

In her works, Lidya Buzio has set the urban scenery as her main
theme. The work “Teapot” made in 2006 depicts a town. The artist,
saving the function from monotony with the town scene surrounding
the teapot form, holds architectural elements and the exterior look in
the forefront. She creates the illusion of depth using the line and air
perspective prominent in the 14th and 15th Centuries on the cera-
mic surface. The artist, who uses colored undercoats in such a way
to give a fresco look, enlarges or brings closer her perspective on ob-
jects according to the shape of the form. When using the space in an
original concept towards the side and the back from the front plane
of the form, she has distanced the definition of ceramics from func-
tion, placing the view of the town in her framework of thought.

Hungarian artist Maria Geszler-Garzuly™ documents the look of
industrialization destroying the natural environment by photographs
inspired by the factories she worked in. Geszler-Garzuly, who uses
these photography symbols on the surface of the human figured ce-
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Resim 10: John Woodward, Verandanmn Onii, 1996.
Picture 10: John Woodward, Front of the Porch, 1996.

minu fotografla belgelemektedir. Transfer baski ve tuz sirn uygu-
ladigi insan figlrli seramiklerinin ylzeyinde bu fotograf imgelerini
kullanan Geszler-Garzuly, ekolojik sisteme zarar veren endistriyel
atiklardan, kimyasal maddelere, asit yagmurlarindan orman alan-
larinin azalmasina, dogal yasami tehdit eden manzara gérinimlerini
islemektedir. Bu manzaralar karsisinda insanin sessiz tanikligini dra-
matik bir etkiyle ortaya koyan sanatci, endustriyel manzara goru-
namlerini siirsel bir dille ve duyarlilikla yansitmaktadir.

Kurt Weiser, 19 ve 20. ylzyillarda batida saray porselenlerin-
de ¢cok yogun olarak kullanilan porselen resmine yeni bir boyut ve
cagdas, estetik anlayis getirmistir. Del Vecchio, Weiser'in Meissen
saray ressamlarinin kullandigi ustalik ve titizlikte imgelerini trettigini
belirtirken Unli seramik sanatgisi Ron Nagle’den ayri tutmaktadir.'
Nagle’in Ust Uste katmanlar seklinde uyguladigi ydntemin tersine Wei-
ser’in seramik sanatina getirdigi 6zgiin resimleme teknigi Hiperrealist
bir anlayisa dayanmakta ve Meissen saray ressamlarinin yéntemiyle
benzerlik tasimaktadir. Calismalarin 6nlinde ve arkasinda kompo-
zisyonun bozulmadan devam etmesiyle manzara gérinimunin si-
rekliligini saglayan sanat¢i yemyesil sik agacli, egzotik imgeleri ti-
tiz bir el isciligiyle kullanmaktadir. Gelenege bagl bir sanatci olan
Weiser, bu formun Gzerinde gelistirdigi resimleme teknigiyle, bitki-

Resim 11: Ian Godfrey, K6y Manzaras1, 1990.

Picture 11: Ian Godfrey, Village Landscape, 1990.

Resim 12: Lidya Buzio, Caydanlik, X1, 2006.
Picture 12: Lidya Buzio, Teapot, X1, 2006.

ramic ware on which she uses transfer prints and salt glaze, addresses
industrial waste harming the ecologic system, chemicals, acid rain and
decreasing forest areas and scenery threatening natural life. The ar-
tist, manifesting the silent witnessing of the human being against this
scenery dramatically, reflects industrial scenery depictions in a poe-
tic language and sensitivity.

Kurt Weiser has introduced a new dimension and a contempo-
rary aesthetic understanding to porcelain picture used very intensi-
vely on court porcelains in the West in the 19th and 20th centuries.
Del Vecchio, when noting that Weiser has produced his symbols with
mastery and diligence employed by Meissen court painters, distin-
guishing him from the famed ceramic fine artist Ron Nagle." In con-
trast to the technique applied by Nagle as layers on top of each ot-
her, the original depiction technique introduced by Weiser into the art
of ceramic is based on a Hyperrealistic concept and is similar to the
techniques of Meissen court painters. The artist, achieving the con-
tinuity of the landscape scenery as the composition goes on witho-
ut interruption at the front and back of his works, uses green, dense
treed exotic symbols with diligent handicraft. A traditional artist, Wei-
ser, has manifested a storytelling picture concept, painting plants, the
wild forest with animals and high grass in full detail with the picture
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Resim 13: Maria Geszler, Endiistriyel Manzaranun Siiri, 1990.
Picture 13: Maria Geszler, Poetry of the Industrial Landscape, 1990.

leri, hayvanlariyla yUksek otlu vahsi ormani tim detaylaryla re-
simleyerek dykusel resim anlayisi ortaya koymustur.

Ingiliz seramik sanatgisi, Paul Scott, “Cumbria Mavileri” serile-
rinde bu bdlgenin kilttrel kodlarini mavi ve beyazin birlikteliginde
seramik baski tekniklerini kullanarak yansitmistir. Iskogya sinirina
yakin bir yer olan bu kirsal bélge, sanatcinin ‘Sanal Manzara’ adli
calismasina yansimistir. Bu bélgenin simgelerini birbirinden bagimsiz
figlr gruplar icinde tasarlayan sanatci, uzaklik-yakinlik, blyUkIik-
kicUkluk, mavinin aciktan koyuya degisen varyasyonunu perspekif
unsurlari dikkate alacak sekilde dlizenlemistir. Seramik sanatinda
¢ok yogun olarak kullaniimis olan mavi ve beyaz gelenegini belle-
gimizde cagristiran g¢alisma, pastoral bir kir manzarasi gérinu-
mundedir.

Sonuc

Seramik bir esere dekor olusturan manzara resmi mayolika se-
ramiklerinde oldugu gibi mitolojik, dinsel betimlemelere fon verme
cabasiyla ddnemin sanat anlayisina paralel bir gizgide gelisim gés-
termistir. Bernard Leach, geleneksel ¢canak formunda Uzak Dogu
manzara resminin etkisini duyumsatirken Ruth Duckworth, dinya-
nin topografisini denge ve uyum icinde soyutlayarak anitsallastir-
mistir. Canagi bir metafor olarak géren Wayne Higby, manzarayi il-
lGzyonlastinirken i¢-dis kavraminin anlamini zenginlestirmistir. lan
Godfrey’le kdy, yalinlastinlmis bir manzaraya, Lidya Buzio’'da is-
levsellik kent manzaralanyla anlam bulmustur. Do@a tahribinden,
egzotik imgelere, seramik formlarda, portrelerde dis gergeklik be-

Resim 14: Kurt Weiser, Iguana, 1992.

Picture 14: 9 Kurt Weiser, Iguana, 1992.

technique he developed on this form.

British ceramic fine artist Paul Scott, in his “Cumbria Blues” se-
ries, has reflected the cultural codes of this region, employing cera-
mic print techniques in the union of blue and white. This rural area
close to the Scottish border is reflected onto the work titled ‘Virtual
Scenery’ of the artist. The artist, designing the symbols of this regi-
on in groups of figures independent of each other, has arranged dis-
tant-near, large-small and the variation of blue from light to dark con-
sidering perspective elements. The work associating in our memory
with the blue and white tradition which has been used intensively in
the art of ceramics, presents a pastoral rural landscape.

Conclusion

The landscape picture, which forms a decor for a ceramic work,
has developed in a line parallel with the art concept of the period in
an effort to provide a background for mythological, religious depicti-
ons as in majolica ceramic ware. While Bernard Leach made one feel
the effect of the Far Eastern landscape pictures in the traditional bow!
form, Ruth Duckworth has monumentalized the topography of the world
through abstraction in balance and harmony. Seeing the bowl as a
metaphor; Wayne Higby has enriched the meaning of the concept of
interior-exterior when making the landscape illusive. The village has
found a meaning in a simplified landscape with lan Godfrey and func-
tionality has gained a meaning in Lidya Buzio with town scenes. Ex-
terior reality was depicted in ceramic forms and portraits from des-
truction of nature to exotic symbols. Virtual scenery was integrated
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Resim 15: Paul Scott, Sanal Manzara, 2003

timlenmistir. Digital diinyanin arag ve geregcleriyle sanal manzara-
lar seramikle buttnlesmistir. Amiel'in ‘bir manzarayi betimlemekle
sanatcinin kendi kendisini tasvir ettigi’ saptamasi cagimizda halen
gecerliligini koruyan bir bakis acisidir. Her sanatci kendi doga manz-
arasini 6limsuz kilmistir. Farkli zaman ve yerlerde birbirinden ba-
gimsiz Uretiimis eserlerde manzara, susleme 6gesinin étesinde ken-
di doga manzarasini yaratan sanatcilarin imge gticuyle yeni sem-
bollerle, ikonlarla gelisim gdsteren bir konu olmaya devam edecektir.
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Picture 15: Puul Scott, Virtual Landscape, 2003

with ceramics through the tools and instruments of the digital world.
Amiel’s notion that ‘the artist describes himself when depicting a lands-
cape’ is a perspective which still preserves its effectiveness today.
Each artist has immortalized his own scenery of nature. Landscape
will continue to be a developing theme through new symbols and icons
in the power of imagination of artists creating their own landscape of
nature beyond decorative elements in works created independent of
each other at different times and places.
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Orhan TURAN (*) - IMSAD-Ingaat Malzemesi Sanayicileri Dernegi Yénetim Kurulu Eski Bagkan
Former Chairman of the Board of IMSAD-Construction Material Industrialists Association

Bir firsat penceresi: Ingaat sektdriinde nanoteknolo

Bir sirketin inovasyon kapasitesi ne kadar yuksekse, Grlinlerdeki katma degeri artirabilme, verimliligini
artirma, rekabetciligini ylkseltme, sermaye birikimini saglama ve bunlari yeni yatirimlara
donustlrebilme sansi da o élclide yliksek oluyor... Nanoteknolojinin insaat sektdriinin bircok alaninda
farkli uygulamalari mevcut. Ozellikle yapi malzemeleri alaninda, mevcut malzemelerin dzelliklerinin
iyilestirilmesi ve yeni malzemelerin gelistirilmesi gibi bircok firsat penceresi bulunuyor.

Oyle bir gelecek hayal edelim ki; Tirkiye diinyanin en blyuk ilk
10 ekonomisi icinde yerini almis. Kisi basina disen milli gelirimiz 20
bin dolar seviyesinde. “Made in Turkey” damgali Griinler kendi mar-
kalaryla, 6zgun tasarimlariyla ve tst diizey teknolojileriyle tim ulus-
lararasi pazarlarda kendine yer edinmis. Yeni ve 6zgun drinler ve Ure-
tim alanlan sayesinde yapilan is yatinmlan artmis, istihdam verileri giin-
den gune yikseliyor ve issizlik, Turkiye’nin éncelikli sorunu olmaktan
artik cikmis. Turk ardnleri artik distk maliyetleriyle ya da sadece ka-
liteleriyle degil, kendi markalariyla, yenilikcilikleriyle, tasarmlanyla ko-
nusuluyor ve tercih ediliyor. Turkiye hem kendisinin hem de diinya-
nin éneelikli sorunlan olan ¢evre, saglik, glvenlik, gida, enetji gibi alan-
larda yenilikci cozimler Uretebilen bir Glke olmus. Artik deprem bile
Oncelikli problemimiz olmaktan ¢ikmis, ¢linki tim yapilarmiz yiksek
nitelikli yapi malzemeleriyle Uretiliyor, eski binalanmizin tima icin de
kalic, distk maliyetli ve yiksek teknolojiye dayali ¢éziimler Urete-
bilmisiz.

Bir de Oyle bir gelecek senaryosu dustinelim ki; buglin rakibimiz
olan Ulkelere karsi rekabet gliciimiizi énemli dlctde yitirmisiz. Cin,
Hindistan, Rusya, Polonya, Macaristan, Slovakya gibi Ulkeler Gretim
maliyetini distirme hedefindeki “verimlilik” odakll ekonomiler olmak-
tan cikip, “inovasyon odakli ekonomiler” haline gelmisler. Kendi mar-
kalarini ve tasarimlarini Gretmekteler. Cok uluslu sirketlerin artik sa-
dece Uretim faaliyetleri degil, arastirma-gelistirme (ARGE) faaliyetleri
de bu ulkelerde yuritilmekte. Bugiin Avrupa’da ve tiim dlnyada ¢ok
Onemli bir rekabet glictine sahip oldugumuz insaat sektériinde de ar-
tik yepyeni, yuksek teknolojili ve yiksek nitelikli yapi malzemeleri kul-
laniimakta. Oysa biz tim bu gelismelerin gerisinde kalmisiz ve rekabet
glclimizt giinden gune kaybetmisiz. Rekabet stratejimizi halen “du-
sUk is gucl maliyetine” ve “yUksek kalitede Uretime” dayandirmaya
calisiyor, ancak rekabetcilik siralamasinda hizla geriliyoruz.

Bu iki senaryodan ilki bizi ne kadar umutlandiryorsa, ikincisi de
ayni 6lctide endiselendiriyor. Hepimiz, Glkemizin diinyanin en blytk
ekonomileri arasina girebilmesini istiyor ve hedefliyoruz.

On bes yillik biliyuk kalite dontisimii

Su an on bes yil 6nce giimrik birligine girme surecindeki sana-
yi yapisindan ¢ok daha gugli, cok daha kalite-odakli bir sanayi gi-
cUmdaz var. Artik birgok sektdrde ylksek kaliteli Gretim yapabiliyor ve
tiim diinyaya bu Griinlerimizi pazarlayabiliyoruz. Ote yandan, kiire-
sel rekabetci ekonomik yapida artik rekabet giictini korumak, sadece
kaliteli ve dlstik maliyetli Gretim yapmakla gerceklesemiyor. Artik sa-
nayimizin tim kollarinda ve tiim firma élgeklerinde yeni bir “zihinsel
doénistime”, yeni bir rekabetcilik anlayisina ihtiyacimiz var. Bu zihin-

A window of opportunity:
Nanotechnology in the
construction indusfry

The higher the innovation capacity of a company, the higher
is its chance to increase the value added in its products to
enhance its productivity, to raise its competitiveness, to
secure capital accumulation and to convert these into new
investments... Nanotechnology has different applications in
many fields of the construction industry. There are
numerous windows of opportunity especially in the field of
building materials like improving the properties of existing
materials and developing new ones.

Let us dream of a future where Turkey has taken its place among
the top ten economies of the world!.. Our per capita national income
is at the level of 20,000 Dollars. Products stamped “Made in Turkey”
have found a place for themselves in all international markets with the-
ir own brands, original designs and state-of-the-art technologies.... Bu-
siness investments have increased thanks to new and original products
and fields of production with employment data rising day to day; and
unemployment is not the first problem of Turkey any more. Turkish pro-
ducts are now mentioned and preferred not for their low cost or just qua-
lity but their brands, innovations and designs. Turkey has become a
country capable of producing innovative solutions on fields like the en-
vironment, health, security, food and energy which are priority prob-
lems of itself and also of the world. Even earthquakes are not our prio-
rity problem anymore because all our buildings are constructed using
high quality building materials and we have been able to generate per-
manent and low-cost solutions based on high technology for all of our
older buildings. Then let us imagine another future scenario; we have
lost our competitiveness against the countries which are our rivals to-
day, significantly. Countries like China, India, Russia, Poland, Hungary
and Slovakia have become ‘innovation-oriented” economies, getting
out of being “‘productivity oriented economies” targeting to bring down
production cost. They are producing their own brands and designs. Not
only the production operations but also R&D operations of multinatio-
nal companies are carried out in these countries. In the construction
industry where we have significant competitive power in Europe and
globally, brand new high technology and high quality building materi-
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sel degisimin merkezinde ise, “yeni Urlnler, teknolojiler, 6zgin ta-
sarimlar ve katma degeri yliksek ¢ézimler Uretebilme” stratejisi, bas-
ka bir deyisle “inovasyon” yatiyor.

“Inovasyon” en genel tanimiyla, ekonomik ve sosyal katma de-
ger yaratan Urin, sUrreg, organizasyonel yapllanma ve pazarlama yén-
temleri anlamina geliyor. Baska bir deyisle yeni bir fikrin inovasyon
olarak tanimlanabilmesi i¢in ticari ya da sosyal bir deger yaratabilmesi
gerekiyor. inovasyonlar yepyeni bir triinlin ya da Uretim / pazarlama
yénteminin ortaya cikariimasi veya mevcut olan Uriin veya yéntem-
lerde énemli ticari kazanclar sagdlayacak iyilestirmelerin yapilmasiy-
la ortaya cikiyor. Bir sirketin inovasyon kapasitesi ne kadar yuksek-
se, Urunlerdeki katma degeri artirabilme, verimliligini artirma, reka-
betciligini yukseltme, sermaye birikimini saglama ve bunlari yeni ya-
tinmlara déndstirebilme sansi da o 6lctde yuksek oluyor. Bir Ulke-
nin firmalarinin inovasyon kapasitesinin yUksekligi de, o tlkenin re-
kabetciligini, istihdam oranlarini, ekonomik performansini ve sosyal
refah seviyesini dogrudan etkiliyor.

Son yirmi yilda kiresel ekonomide yasanan tim gelismeler ve ar-
tan rekabet kosullari bizlere bir gercegi cok acik sekilde gdsterdi. Ar-
tik GrGnler ve hizmetler icin musterilerin édedikleri tcretlerin blyk bir
kismini, o UriinG olusturan parcalarin toplam maliyetleri ya da retim
maliyeti degil, o Urlin icerisindeki “katma deger” olusturuyor. Katma
degeri olusturan en énemli unsurlar ise, o Urinun tasarimi, 6zginli-
gu, bilgi yodunlugu, teknoloji icerigi ve marka degeri. Kuresel eko-
nomide rekabetcilik seviyesi en yiksek olan sirketler, katma degeri
en ylUksek Urdnleri Uretebilen, rakiplerinden farklilasan, 6zgun ve ye-

als are in use. Alas, we are left behind these developments, losing our
competitiveness day by day. We are still trying to base our competiti-
ve strategy on “low labor cost” and *high quality production”, losing rank
rapidly in terms of competitiveness.

As much as the first one of these scenarios gives us hope, the se-
cond one makes us anxious at the same level. We all wish and target
that our country can be among the largest economies of the world.

Major quality transformation in fifteen years

Presently, we have a much stronger, much more quality-oriented
industrial power than our industrial structure during the process of joi-
ning customs union just fifteen years ago. Now, in many industries, we
are able to produce high quality wares and are able to market these
products to the whole world. On the other hand, preservation of com-
petitiveness cannot happen just by high quality and low cost produc-
tion in the global competitive economic structure. We need a “mental
transformation”, a new competitiveness concept in all disciplines of our
industry at all company scales. And at the center of this mental trans-
formation lies the strategy of ‘producing new products, technologies,
original designs and high added value solutions”, in other words; “in-
novation”.

In its broadest definition, “innovation” means products, processes,
organizational structures and marketing methods which create economic
and social added value. In other words, for a new idea to be defined
as innovation, it has to be able to create a commercial or social value.
Innovations emerge when a brand new product or production/marke-
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nilikci ¢6zimleri tasarlayabilen ve uygulayabilen sirketler olup; en re-
kabetci Ulkeler de, “inovasyon-odakl” ekonomik yapiya gecis yapa-
bilmis ve sanayi Uretimlerini “bilgi-yogun” hale dénusturebilmis tlke-
lerdir. Henliz birka¢ sene &nce tiim sanayi stratejisini diistik is gucu
maliyetlerine dayandirmis olan Cin ve Dogu Avrupa Ulkelerinin bile,
birka¢ sene igerisinde ARGE ve inovasyon kapasitelerini 6nemli 6l-
clde artirmayi basardiklar gézlemleniyor.

Ulkemizin birinci senaryoda belirtilen rekabetgilik seviyesine
ulasmasi, ancak “inovasyon odakll” sanayi stratejisini ve anlayisini be-
nimsemesi ile mimkiin. Aksi halde orta ve uzun vadede mevcut stra-
tejiler ve yonetim anlayislar ile mevcut rekabetcilik diizeyimizi bile ko-
ruyamayacagimiz acik¢a gérinmekte. Artik yeni ¢ézimleri, yeni yén-
temleri, yeni Grunleri ve yeni teknolojileri gelistirebilen bir tilke olmak
zorundayiz. Bu konuda guniimiizde belki de en genis uygulama alan-
Ii firsatlanini sunan teknolojilerinin basinda “Nanoteknoloji’nin geldi-
gini soyleyebiliriz.

Nanoteknoloji nedir?

“Nano”, Yunanca kokenli ve “clice” anlamina gelen bir kelime olup
1 nanometre “1 metrenin milyarda birini” ifade etmektedir. Nanotek-
noloji maddeyi olusturan atomlari kontrol ederek, maddenin fiziksel
ve kimyasal 6zelliklerini degistirebilmesine ve bdylelikle yeni trlinle-
rin gelistirilebilmesine ve mevcut rlnlerin ézelliklerinin dGnemli élcu-
lerde degistirilebilmesine olanak saglayan bir teknolojidir. Bu kapsamda
nanoteknoloji; malzeme bilimi, fizik, kimya, biyoloji, mekanik, elektrik,
elektronik gibi farkli disiplinden faydalanan disiplinler arasi (multidi-
sipliner) bir alan olup, insaat, otomotiv, gida, tekstil, saglik, kozmetik
gibi bircok farkli sektérde uygulama alanlar dogurabilmekte. Dolayi-
slyla nanoteknolojiden bahsederken, aslinda birgok farkli disiplinden
etkilenen ve hemen hemen tim sektorleri etkileyen jenerik bir tek-
nolojiden bahsediyoruz.

Nanoteknoloji 6zellikle 1990’larin sonlarindan itibaren farkina va-
rilan ve son on yilda birgok farkli sektérde kullaniimaya baslanan bir
teknoloji. Nanoteknolojinin endustriyel Grlin pazarinda bu hizl bly-
me ve yiksek katma deger yaratma potansiyeli, son on yillik ddnemde
ABD, Cin, Japonya, Giiney Kore, Almanya, Ingiltere gibi birgok tlkenin
bu alana 6zel planlamalar ve yatinmlar yapmasina sebep oldu. Ihti-
yac duyulan insan glictiniin yetistiriimesi, tGniversitelerdeki nanotek-
noloji arastirmalarinin sanayi tarafindan desteklenmesi ve ticarilesti-

ting technique is set forth or improvements are made to allow signifi-
cant business earnings on existing products and techniques. The hig-
her the innovation capacity of a company, the higher is its chance to
increase the value added in its products to enhance its productivity, to
raise its competitiveness, to secure capital accumulation and to con-
vert these into new investments. High innovation capacity of the firms
of a country directly affects the competitiveness, employment rates, eco-
nomic performance and social welfare level of that country.

All developments experienced in the global economy and increa-
sing terms of competitiveness in the last twenty years clearly reveal us
a reality. Now, a major portion of the prices paid by customers for pro-
ducts and services is accounted for by not the total cost or producti-
on cost of the parts forming that product, but the “value added” in that
product. The most important elements comprising value added, on the
other hand, is design, originality, knowledge concentration, technolo-
gical content and brand value of that product. The companies with hig-
hest competitiveness in the global economy are companies which can
produce the products with the highest value added, which are diffe-
rentiated from their competitors, which can design and implement ori-
ginal and innovative solutions; the most competitive countries, on the
other hand, are those which are able to move to the “innovation-ori-
ented” economic structure, able to transform their industrial producti-
on to “knowledge-intensive” state. It is observed that even China and
Eastern European countries, which just a few years ago have based
their own industrial strategies on low labor costs, have been able to in-
crease their R&D and innovation capacities significantly just in a few
years.

Our country’s reaching the competitiveness noted in the first sce-
nario will be possible only if it adopts an “innovation-oriented” indus-
trial strategy and concept. Otherwise, it is clear that we will not be able
fo preserve even our existing level of competitiveness with the exis-
ting strategies and governance concepts for the medium and long-term.
Now, we have to become a country which can develop new solutions,
new techniques, new products and new technologies. We can easily
say that “Nanotechnology” leads those which offer perhaps the broa-
dest fields of application today.

What is nanotechnology?

“Nano” is a word of Greek origin which means “midget” and 1 na-
nometer denotes “One billionth of one meter”. Nanotechnology is a tech-
nology controlling the atoms comprising matter, allowing changing the
physical and chemical properties of matter and hence, development
of new products and transformation of the properties of existing pro-
ducts significantly. In this context, nanotechnology is a multi-discipli-
nary field taking advantage of various disciplines like materials scien-
ce, physics, chemistry, biology, mechanics, electrical and electronic en-
gineering and is able to create fields of application in many different
industries like construction, automotive, food, textile, health and cos-
metics. Therefore, when we talk about nanotechnology, we talk abo-
ut a generic technology actually affected by many different disciplines
and affecting almost all industries. Nanotechnology is one which was
noticed starting from late 1990s, starting to be used in many different
industries in the last decade. The potential of nanotechnology for this
rapid growth and creation of high value added in the industrial products
market caused many countries like the US, China, Japan, South Ko-
rea, Germany and UK to make special planning and investments in this
field in the last ten-year period. National nanotechnology policies and
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riimesi, arastirmalarin finanse edilmesi ve yatinm yapilacak alanlarin
belirlenmesi icin, bahsedilen tlkelerin timinde ulusal nanoteknolo-
ji politikalar ve stratejileri belirlendi.

Ulkemizde ise nanoteknoloji TUBITAK tarafindan hazirlanan ve
2006 yilinda tamamlanan Vizyon 2023 Projesi’nde kapsamli olarak
ele alinmis ve éncelikli alan olarak belirlenmistir. Son yillarda da Dev-
let Planlama Teskilati araciligiyla 6zellikle Bilkent Universitesi, Sabanci
Universitesi, Kog Universitesi, ODTU, iTU gibi tiniversitelere yapilan
arastirma merkezi altyapi desteklerinin hizli bir sekilde arttigi g6z-
lemlenmektedir. Gerekli insan kaynaginin yetistiriimesi amaciyla fark-
i Gniversitelerde nanoteknoloji egitim icerikleri olusturulmaktadir. Na-
noteknoloji alaninda Universitelerde yapilan ¢calismalarin ve bilimsel
yayinlarin sayisi da son yillarda hizl bir sekilde artmaktadir.

Ote yandan, kamuda ve akademide yapilan bu énemli calisma-
lara karsin, sanayide nanoteknoloji alaninda yapilan yatinmlarin ve 6z-
glin calismalarin son derece sinirl kaldigi ve az sayida firmanin na-
noteknoloji trlinlerini gelistirme, kullanma ve pazarlama yénunde uy-
gulamalar yaptiklar gériilmekte. O halde nanoteknoloji devriminin fir-
satlarindan faydalanabilmek i¢in, sanayimizin ve sanayicilerimizin na-
noteknolojiyi en hizl sekilde anlamasina, 6grenmesine ve nanotek-
nolojiyi kullanarak yeni ¢ézimler Gretmesine ihtiyac var.

Nanoteknoloji yapi malzemeleri icin bir firsat

Nanoteknolojinin insaat sektériinin birgok alaninda farkli uygu-
lamalan mevcut. Ozellikle yapi malzemeleri alaninda, mevcut mal-
zemelerin Ozelliklerinin iyilestirimesi ve yeni malzemelerin gelistiril-
mesi gibi bircok firsat penceresi bulunmakta. Taslyici sisteme iliskin,
nano-islenmis beton, daha mukavim ve plastik 6zellikleri daha yUk-
sek nanokompozit celik, daha hafif, dayanikli ve suya mukavim na-
nokompozit al¢i duvar gibi uygulamalar yapilmakta. Koruma amagl
ylzey uygulamalarinda kendi kendini temizleyen, kirlenmeyen, su ve
kir tutmayan ytzeylerin gelistiriimesi, yanma gecikdiricili nano katki mal-
zemelerinin kullanimi, antimikrobiyel kaplamalar énemli gelismeler.
Isi, ses ve isik yalitiminda da, aerojel translusent termal-akustik ya-
Itim, nanoporoz ses yalitim malzemeleri, 1sik kontrol filmleri ve kap-
lamalar gibi uygulama alanlarn bulunmakta.

Nanoteknoloji hem biyiik Slcekli isletmeler, hem de KOBI'lerimiz
icin tim yeni teknolojiler gibi birtakim belirsizlikler icermekte. Ancak
bu belirsizliklerin ortadan kaldinimasi, bu teknolojiyi daha iyi 6gren-
me ve yapllacak arastirma igbirlikleri ile miimkiin olacaktir. Ozellikle
Universitelerde ve arastirma merkezlerinde sirdlrilmekte olan na-
noteknoloji arastirma projelerinden, sanayimizin ticari olanaklar sag-
lamasi gerekmektedir. Benzer sekilde, Universitelerde yuritilen na-
noteknoloji arastirmalarinin da, sanayinin hangi alanlarinda kullani-
labilecegi ve ticari deger yaratabilecedi ko-

strategies were set in all these countries for development of the nee-
ded manpower, support and commercialization by the industry of na-
notechnology research in universities, financing of research and de-
termination of areas of investment.

In our country, on the other hand, nanotechnology was dealt with
comprehensively in the Vision 2023 project prepared by TUBITAK, com-
pleted in 2006 and was designated to be a priority field. In recent ye-
ars, it is observed that research center infrastructure support given to
universities like Bilkent University, Sabanci University, Ko¢ University,
METU and ITU, with the aid of State Planning Organization, is growing
rapidly. Nanotechnology education content is formed in different uni-
versities to develop the necessary human resources. The number of
studlies and scientific publications in universities on nanotechnology have
been increasing swiftly in recent years as well.

On the other hand, despite these important work carried out in the
public and academics segments, it is observed that the investments
and original work in the field of nanotechnology in the industry are ext-
remely limited and very few firms are working on developing, using and
marketing nanotechnology products. This means that to take advan-
tage of the opportunities afforded by the nanotechnology revolution,
our industry and industrialists must understand and learn nanotechnology
as fast as possible and produce new solutions using nanotechnology.

Nanotechnology, an opportunity for building
materials
Nanotechnology has different applications in many fields of the cons-
truction industry. There are numerous windows of opportunity espe-
cially in the field of building materials like improving the properties of
existing materials and developing new ones. There are applications like
nano-processed concrete, nanocomposite steel with higher strength
and plastic properties and lighter, stronger and water-resistant nano-
composite plaster walls. On protective surface applications, develop-
ment of self-cleaning, dirt-free, water and dirt-resistant surfaces, use
of nano-additives with combustion delay and anti-microbial coatings are
important developments. In the field of heat, sound and light insulati-
on, there are fields of application like aerogel translucent thermal-aco-
ustic insulation, nanoporous sound insulation materials, light control films
and coatings. Nanotechnology involves certain ambiguities both for lar-
ge scale enterprises and also for our SMSEs. However, elimination of
such ambiguities will only be possible by learning this technology bet-
ter and through collaboration in research. Our industry must produce
commercial opportunities out of the nanotechnology research projects
conducted in universities and research centers. Similarly, there is need
for transferring to and explaining to the industrialist in which fields of
the industry the nanotechnology research carried

nulannda sanayiciye aktarimasina ve anlatil-
masina ihtiya¢ vardir.

Unutulmamasi gerekir ki, insaat sektori-
niin ve genel anlamda sanayimizin rekabet gu-
cUnu artirabilmesi, ancak yeni teknolojiler ve
yenilikci ¢dzimler gelistirebilmesi ve yeni
teknolojilerin yaratabilecegi olanaklardan fay-
dalanabilmesi ile mimkan olacaktir. Reka-
betci ve katma degeri yuksek bir sektdriin tem-
silcisi olan yapi malzemesi sanayicileri nano-
teknolojinin sundugu firsatlan degderlendir-
mek icin adimlarini atmaya basliyorlar.

out in universities may be used and may create bu-
siness value.

It should not be forgotten that it will only be pos-
sible for the construction industry and our overall
industry to increase its competitiveness by use of
new technologies and innovation solutions and by
taking advantage of the opportunities afforded by
new technologies. The building material indus-
trialists which are the representatives of a com-
petitive and high value added industry are starting
fo take steps to take advantage of the opportuni-
ties afforded by nanotechnology.

* Ulusal Nanoteknoloji Girigimi'nin (UNG) ¢alismalarinin
onemli bir asamasi, ulusal oncelikli ihtiyaglar ve ulusal
ekonomideki paylar1 dikkate alinarak belirlenen dokuz
farkli sektorde ¢alisma gruplarinin (SCG) olusturulmasi ve
bu sektorler i¢in "sektorel nanoteknoloji stratejilerinin' ve
"eylem planlarinin" hazirlanmasidir. Bu gruplardan "ingaat
ve altyapr" grubu IMSAD'1n koordinasyonunda kuruldu.
Bagkanlig1 IMSAD Yénetim Kurulu Eski Bagkani Orhan
Turan ve Eczacibasi Yap1 Grubu Ar&Ge Direktorii Hidayet
Ozdemir tarafindan yapilan Ingaat Sektorii Calisma Grubu
IMSAD iiyelerinden olusmaktadur.

* An important stage of the National Nanotechnology
Initiative (UNG) activities is the formation of task groups
(SCG) in nine different industries designated considering the
national priority needs and shares of the national economy
and preparation of the “sectoral nanotechnology strategies”
and “action plans” for such industries. One of these, the
“construction and infrastructure” group was set up under
the coordination of IMSAD. The Construction Industry Task
Group chaired by IMSAD Former Chairman of the Board
Orhan Turan and Eczacibast Building Group R&D Director
Hidayet Ozdemir comprises of IMSAD members.
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Susuz pisuvar 0dil getirdi

Water-free urinal brings award

VitrA, Enerji ve Tabii Kaynaklar Bakanlgi tara-
findan dizenlenen 11. Sanayide Enerji Verim-
liligi Proje Yarismasr'nda, su harcamadan hij-
yen saglayan “susuz pisuvar” projesiyle ikin-
cilik 6duliine layik gordildu. Eczacibasi Yapi
Urinleri Grubu Pazarlama Direktorl Ber-
na Erbilek, “Enerji Verimli Uriin” kategori-
sinde verilen 6dll, Enerji ve Tabii Kay-
naklar Bakani Taner Yildiz’dan aldi. Ber-
na Erbilek, “Uretirken, tasarlarken ve yo-
netirken enerji kaynaklarini koruma so-
rumlulugunun bilincinde bir kurulus olarak,
amacimiz, gelecek kusaklara yasanabilir
mavi bir gezegen birakmak. Su tasarrufu,
VitrA’nin sundugu komple banyo ¢6ziimle-
rinin cok dnemli bir unsuru. Cézimlerin sir-
durdlebilir olmasi icin, toplu kullanim alanlari
ve konutlardaki su tliketimini azaltmaya yéne-
lik arastirmalar yapiyor, sertifikali Griinler sunu-
yoruz. Bu ¢alisma ve arastirmalann sonucunda ge-
listirilen susuz pisuvar projesiyle 6dul almaktan mut-
luluk duyuyoruz” dedi.

VitrA was found worthy of the second prize with the
“water-free urinal” project affording hygiene without
consuming water in the 11th Project Contest for
Energy Efficiency in Industry held by Ministry of
Energy and Natural Resources. Eczacibasi Bu-
ilding Products Group Marketing Director Ber-
na Erbilek picked up the award given in the
energy efficient product category from Minister
of Energy and Natural Resources Taner Yil-
diz. Berna Erbilek said; “As an organization
with the awareness of the responsibility of con-
serving energy resources when producing, de-
signing and managing; our aim is to leave be-
hind a livable blue planet to future generations.
Water savings is a very important element of the
complete bathroom solutions offered by VitrA. For
solutions to be sustainable, we are doing rese-
arch for reducing water consumption in mass usa-
ge areas and homes and we are offering products
with certificates. We are delighted to receive this
award with the water-free urinal project developed as
a result of such studies and research’.
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Seramik sanatina ilgi
duyanlar icin

“Dinlenirken Uretebileceginiz yeni zamanlarinizin konusu neden
seramik olmasin” sloganiyla seramik sanatinda paylasimi artirma-
yI hedefleyen Yildiz Seramik Atélyesi haftanin her giinii ve giniin
her saatinde seramik obje ve dekorlama alaninda tasarim ve Ure-
timini tamamen katiimcilannin gergeklestirecegi yaratici calismalara
kapilarini acti. Yildiz Seramik Atélyesi'nde ayni zamanda alaninda
uzman/akademisyen egitmenler esliginde giizel sanatlar fakiiltele-
ri hazirlik, torna tezgahinda obje tasarim ve yapimi, seramikle elde
form gelistirme, heykel ve obje yapimi kurslari da baslatildi. Az sa-
yida égrenci siniflarina bagl olan egitimler icin kayitlar kisa bir stre
devam edecek.

For those interested in
the art of ceramics

Yildiz Ceramic Workshop, which aims to enhance sharing in the

art of ceramics under the slogan “Why sho-
uldn’t the topic of your new time pe-

riods you can generate when
resting not be ceramic?”,
opened its doors to creati-
ve work where design and
production is done totally
by participants in the field
of ceramic objects and de-
coration, every day of the
week and every hour of the
day. Also courses were
started on preparation for
fine arts faculties, design and
production of objects on potter's
wheel, development of form by hand

in ceramic and building sculptures and objects

at Yildiz Ceramic Workshop by instructors who are experts/acade-
micians in their fields. Registration for courses affiliated with student
classes will be open for a short time.

Kalebodur'a “iF Product
Design Award" odili

Geng tasarimecr Tamer Nakiscr'nin dokunusuyla hayat bulan
Cube&Dot Serisi, “iF Product Design Award 2011” édultini kazan-
di. Duvar karosu Urin grubu ile yansan Cube&Dot Serisi, banyo ve
saglik kategorisinde farklilik yaratan en iyi tasarim olarak deg@erlen-
dirildi. 1 Mart 2011 tarihinde Almanya’nin Hannover kentinde ger-
ceklestirilen 6dil térenine, Kale Grubu Tasarim Yénetimi Danisma-
ni Serta¢ Ersayin ve tasanimci Tamer Nakisci katildi. 1953 yilindan bu
yana tasarmda Ustln kaliteyi simgeleyen ve Urtin tasanminin tim alan-
larini kapsayan “iF Product Design Awards”a bu yil 43 farkli Glkeden
katilan bin 121 yansmaci, 2 bin 756 (rin ile yanst.. Cube&Dot Seri-
si, yansmada &dl alan tim tasanmlarin sergilendigi Hannover fuar
alaninda Mart-Haziran 2011 déneminde yapilacak “iF Product Design
Awards Sergisi’nde de yer alacak. Ayrica, her yil yansma kazanan-
larinin yer aldigi ve diinya capinda satilan “iF Product Design Award”
kitabinda yayimlanacak.

“iF Product Design Award”
fo Kalebodur

Cube&Dot Series which came to life with the touch of young de-
signer Tamer Nakisci won the “iF Product Design Award 2011”.
Cube&Dot Series, which competed in the wall tile products gro-
up, was chosen as the best design making a difference in the bath-
room and sanitary ware category. Kale Group Design Manage-
ment Serta¢ Ersayin and designer Tamer Nakis¢i attended the
awards ceremony held in the city of Hannover of Germany on
March 1, 2011. One thousand twenty-one competitors participating
in the “iF Product Design Awards” symbolizing superior quality in
design since 1953 covering all fields of product design from 43 dif-
ferent countries this year, competed with 2,756 products. Cube&Dot
Series will also be at the “iF Product Design Awards Exhibition” to be
held in March-June, 2011 at Hannover exhibition grounds where all
design winning awards at the competition will be on display. Furt-
hermore, the winners will be featured in the “iF Product Design Award”
book published every year.
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Seramik sektoriinde ilk
Enerji Yonetim Belges
VirAnin g s

Enstitlist’niin denetimlerinden sifir hatayla
gecerek, Turk seramik sektérintn ilk TS EN 16001
Enerji Yonetim Sistemi belgesine sahip oldu.

Eczacibasi Toplulugu’'nun kuruluslarindan VitrA, elli yili askin su-
redir sektdriinde gerceklestirdigi 6ncl ¢alismalara bir yenisini ekle-
di. VitrA’nin Bilecik Bozilyuk'teki tesisi, Turk Standartlar Enstitist’nlin
denetimlerinden sifir hatayla gecerek, Tlrk seramik sektériniin ilk TS
EN 16001 Enerji Yonetim Sistemi belgesine sahip oldu. Tesis, seramik
saglik gerecleri alaninda diinyanin ayni ¢ati altinda faaliyet gdsteren
en blyUk Uretim komplekslerinden biri niteligini tasiyor. Seramik Gre-
timinin neredeyse tim asamalarinda enerjinin yogun olarak kullanil-
digini belirten Eczacibasi Yapi Uriinleri Grubu Baskani Hiisamettin
Onang, surdirilebilir bir Gretimin ancak enerji kaynaklarinin verimli
kullaniimasiyla mimkin olabilecegini séyledi. Onang, “2010 yilinda
uretimde kullanilan enerji miktanni ylizde 5,5 azalttik. Son 15 yilda ya-
pilan tim yatinm ve iyilestirmeler sonucunda ise toplam yizde 50 ener-
ji tasarrufu sagladik” dedi.

Seksenli yillardan bu yana Uretim, tasanm ve yénetim sureclerinde,
dogal kaynaklar koruma sorumluluguyla hareket ettiklerini belirten
Onang, bu bilinci Blue Life adini verdikleri yaklasim araciliiyla tike-
ticilere ve paydaslanna anlattiklarini séyledi. VitrA calisanlarinin
urettigi sayisiz proje sayesinde, enerji ydnetimindeki en yeni ve en ge-
lismis uluslararasi standart olan TS EN 16001’i almaktan blylk mut-
luluk duyduklarini ifade eden Onang, “Atik suyu antarak u¢ yilda ylz-
de 35 su tasarrufu, firnlarin pisirme sicakliklarini disirerek yiizde 15
enerji tasarrufu sagladik. Bacalarin atik isisindan elde ettigimiz ener-
jiyi ise Uretim icin gerekli suyu isitmada kullanmaya basladik” dedi.

The first Energy Governance
Certificate in the ceramic
industry is VitrA’s

VitrA’s Bilecik Boziiylik plant became the
owner of the first TS EN 16001 Energy
Governance System certificate of the Turkish
ceramic industry, passing Turkish Standards
Institute’s inspections with zero error.

An Eczacibasi Group company, VitrA, added yet another one
to the pioneer work it has performed in its industry for more than
fifty years. VitrA’s Bilecik Bozliylik plant became the owner of the
first TS EN 16001 Energy Governance System certificate of the Tur-
kish ceramic industry, passing Turkish Standards Institute’s ins-

| pections with zero error. The plant is one of the largest manufac-

turing complexes operating under the same roof in the world in the
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field of ceramic sanitary ware. Noting that energy is used intensi-
vely in almost all stages of ceramic production, Eczacibasi Building
Products Group Head Htisamettin Onang said that a sustainable
production can be achieved only by efficient use of energy reso-
urces. Onang said; “We reduced the amount of energy consumed
in production by 5.5 percent in 2010. As a result of the investments
and improvements in the last fifteen years, we achieved energy sa-
vings of 50 percent in total. Pointing out that since the eighties, they
have acted with the responsibility of conserving natural resources
in the production, design and management processes; Onang re-
marked that they explained this awareness to the consumers and
stakeholders through the approach they called Blue Life. Noting that
thanks to countless projects generated by VitrA employees, they
are extremely delighted to receive TS EN 16001 which is the ne-
west and most advanced international standard in energy gover-
nance, Onang said; “Increasing waste water, we achieved 35 per-
cent water savings and 15 percent energy savings by reducing fi-
ring temperatures of kilns in the last three years. We started to use
the energy we derive from the waste heat of stacks in heating the
water necessary for production”.

VitrA'ya iki 6l

VitrA, endUstriye yon gosterecek yaratici fikirleri tesvik etmek ama-
ciyla gerceklestirilen “Design Turkey EndUstriyel Tasarim Yarisma-
s12010” kapsaminda iki kategoride birden ¢dule layik gorildi. Ross
Lovegrove imzall Freedom Koleksiyonu, “Ustiin Tasarim Oduilii” ka-
tegorisinde birincilik 6duiliine; VitrA T70 Dus Teknesi ise “lyi Tasarim
Odiili” kategorisinde ikincilik ddiiliine layik gorildii. 7 Aralik 2011 ta-

rihinde diizenlenen térende; 6dulleri dus teknesinin tasarimcisi Zey-
nep Balanli ve VitrA'nin tasarmeilarindan Omer Faruk Yakupoglu al.

-
-
=

Two awards to VitrA

VitrA won awards in both categories on the occasion of “Design
Turkey Industrial Design Contest 2010” held to encourage creative
ideas to give direction to the industry. Freedom Collection bearing Ross
Lovegrove signature won the first prize in the “Superior Design Award”
category with VitrA T70 Shower Tank winning the second prize in the
“Good Design Award” category. The awards were received by the de-
signer of the shower tank Zeynep Balanl and VitrA designer Omer
Faruk Yakupoglu at the ceremony held on December 7, 2011.
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VitrA, Uretim ve kullanim siirecinde eneriji tasarrufu yapiimasini sag-
layan Photoactive ve Slimetric karolan kullanima sundu. Fotokatali-
tik 6zelligi kazandirlan VitrA Photoactive karolar, kendi kendini te-
mizleyebiliyor. Uretiminden ambalajina, nakliyesinden uy-
gulamasina kadar daha az kaynak kullanilan ve
kalinligr 4,5 mm’ye dustrilen VitrA Slimet-
ric karolar ise karbon emisyonunda azal-
ma sagliyor. Titanyum dioksitle kap-
lanarak fotokatalitik 6zelligi kazan-
dinlan VitrA Photoactive, kendi
kendini ve havayi temizliyor, k&t
kokulari ve mikroorganizmalari
yok ediyor. Gun 1sigini daha ¢ok
gbren dis cephelerin yani sira, tU-
nel, havuz, hastane gibi alanlarda
da ideal bir ¢6z{im alternatifi sunan
karolar, temizlik icin gereken su, de-
terjan ve enerji tiketimini en aza in-
diriyor. Anti-mikrobiyel 6zelligi saye-
sinde, uygulandiklar ylzeyde mikroorga-
nizmalarin yasamasina izin vermeyerek bak-
teri, mantar, kif ve yosun olusumunu engelliyor. 4,5
mm’lik inceltiimis yapisi sayesinde uygulama ve tasima ko-
layligi saglayan VitrA Slimetric karolar, 30x60, 60x60 ve 60x120 cm
ebatlarinda Uretiliyor. Normal karolardan ylizde 50 daha hafif olan ka-
rolar, tasirken ve uygularken enerjiden tasarruf etme imkéni sunuyor.

Energy saving tiles

VitrA launched its Photoactive and Slimetric tiles allowing water
savings to be achieved in production and usage processes. The Vit-
rA Photoactive tiles equipped with photocatalytic feature may clean

themselves. The VitrA Slimetric tiles, for which less resour-
ces are consumed from their manufacture to their pac-
king, from their transport to application with a re-
duced thickness of 4.5 millimeter allow re-
duction in carbon emission. VitrA Photo-
active, which has gained a photocatalytic
feature coated with titanium dioxide,
cleans itself and the air, eliminating
bad odors and microorganisms. Tiles
offering an ideal solution choice for
exteriors exposed to more daylight
and also in areas like tunnels, pools
and hospitals minimize the con-
sumption of water, detergent and
energy required for cleaning. Thanks to
their anti-microbial feature, they prevent bu-
ildup of bacteria, fungi, molds or mosses, not
allowing microorganisms to live on the surface they
are applied to. The VitrA Slimetric tiles affording appli-
cation and transport ease, thanks to their reduced 4.5 mm bu-
ilds, are produced in sizes 30x60, 60x60 and 60x120. Tiles, which are
lighter than regular ones, offer the chance to save energy during trans-
port and application.
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Betsan Mosaix'ten

yeni havuz serisi

New pool series from
Befsan Mosaix

Betsan Mosaix, havuz tutamaklar, kaymaz karolar ve i¢ kapla-
malari ile yeni havuz mozaiklerini kulanicilarin begenisine sundu. Ha-
vuz uygulamalarinin vazgecilmez parcalar olan; yizde 100 porselen
Ozellikli, 120x245 cm, 245x245 cm ebatl tutamak, 120x245 cm kay-
maz, 120x245 cm merdiven kaymazi, yagmur kanallari ve 15 cm, 20
cm, 25 cm, tek ve cift gecme abs kanal 1zgaralar getirdigi fonksiyonlarla
da dne cikiyor. Havuz i¢ kaplamalarinda kullanilan zengin renk ve doku
cesitlerine sahip 25x25 mm, 50x50 mm ebatlarda mat, kaymaz ve par-
lak yUzeylli cam mozaikler ile havuz ¢evresi icin kaymaz ézellikli, fark-
I yiizey renk ve doku alternatifli 33x33 cm porselen karolar havuz se-
ramiklerine yepyeni bir soluk getiriyor.

Betsan Mosaix offers pool handles, non-slip tiles and interi-
or coatings, and new pool mosaics to the consumers. Hundred
percent porcelain, 120x245 cm and 245x245 cm handles,
120x245 cm non-slip, 120x245 cm stair non-slip, rain ducts and
15 cm, 20 cm and 25 cm single and double abs duct drains which
are indispensible components of pool applications come to the
forefront with the functions they provide. The 25x25 mm and 50x50
mm matt, non-slip and glossy surfaced glass mosaics and 33x33
cm porcelain tiles for pool perimeters with non-slip feature in va-
rious surface colors and textures bring a brand new breath to pool
ceramics.

129



URUNLER / PRODUCTS

130

Banyo ve e s
lctincii boyut

Bien Seramik, ana renklerin kombi-
nasyonuyla genis bir renk skalasi elde et-
meyi mumkun kilan InkJet teknolojisini kul-
landigi “Digiline” serisiyle, 1slak zeminlerde
kesintisiz ve ti¢ boyutlu bir gériniim sag-
liyor. Yeni Digiline serisinde her turlt do-
gal tas carpici desenlerle bambaska bir =+
hale burtndurdltyor. Karolarn kenarla- - ..‘_l'z:
rinda ve késelerinde herhangi bir bosluk g -;;".'
birakmadan tiim yiizeye kesintisiz olarak - 3
desen verilebiliyor. Ozellikle gegmeli ka-
lip uygulamalarinda 6zenli bir iscilikle, es-
tetik ve carpici, yekpare mekéanlar olus-
turulabiliyor. Digital teknoloji, olasi ton fark-
liliklarini daengelliyor. Rolyef ylizeylerin
bile kusursuz bir sekilde desenlenmesi-
ni mimkin kilan bu teknoloji ile hareket-
li ve gercekei dogal tas gériinimu olus-
turmada mukemmellige ulasiliyor. Mermer
desenleri daha farkli, dogal ve cok daha
canl bir gérinime burdnuyor. Klasikten
moderne farkli tasarmlarin yer aldigi
Portofino, Kapri, Pelit, Patara, Cordoba,
Granada, ida, Sevilla, Duero, Marbella,
Barca ve Tessera serileri bu yeni tekno-
lojinin ¢arpici guizelligini gézler énline se-
riyor. Yeni Digiline serisi; 30x80, 30x60,
30x57.5 30x42.5, 25x50 ve 40x60 ﬁ_u__
metre gibi farkli boyutlarla sunuluyor.
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Th i rd d i m e n s io n With the “Digiline” series where the InkJet technology making it possible to obtain a bro-

ad color range with the combination of principal colors, Bien Seramik affords an uninter-

f or bafh r Ooms rupted and three-dimensional appearance in wet floors. Any kind of natural stone is turned
= into a totally different state, thanks to the new Digiline range. Patterns may be applied wit-
and kifchens

hout interruption to the whole surface without leaving any gaps at the
edges and corners of tiles. Specifically in joining mold applications,
aesthetic and striking single piece spaces may be created with ca-
reful workmanship. Digital technology also prevents any potential
tone differences. With this technology making it possible perfect pat-
terning of even relief surfaces, perfection is achieved in creating
a moving and realistic natural stone look. Marble patterns take on
a different natural and much more lively appearance. The Portofino,
Kapri, Pelit, Patara, Cordoba, Granada, Ida, Sevilla, Duero, Mar-
bella, Barca and Tessera series, which feature designs ranging
from the classical to the modern, reveal the striking beauty of this
new technology. The new Digiline series comes in different for-
mats of 30x80, 30x60, 30x57.5 30x42.5, 25x50 and 40x60 cm.
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Seramik karoya
yeni yorun...

Dunyaca Unlii carrera mermerinin seramige basaril aktarmi ile
olusturulan Matisse serisini tiketicilerin begenisine sunan Canakkale
Seramik, mekanlarda blydleyici bir atmosfer yaratiyor. Mermer go-
rantmlu seramikleri, ¢arpici bordurler ile kombine ederek olusturu-
lan serinin ylzeyine uygulanan 6zel parlak sir ile dogal mermer go-
rindm, kusursuzca yansitma imkani sunuyor. Beyaz, fildisi, somon,
siyah renklerinde tasarlanan seri, parlak, desenli 30x60 santimetre-
lik duvar karolari, mat, desenli 33x33 santimetrelik sirli porselen ka-
rolan, 30x60 santimetrelik klasik full dekor, 12,5x60, 6.5x60, 3x60 san-
timetrelik bordtrler, 5x30 santimetrelik dodal tas bordirler, 2x60, 2x59
santimetrelik mat ve parlak metal bordirlerden olusuyor.

New interpretation for
ceramic file...

Canakkale Seramik, offering the Matisse series formed through
successful transfer of world renowned carrera marble to ceramics to
the consumers, creates an enchanting atmosphere in spaces. With
the special bright glaze applied to the J—
surface of the series created by ~%s P :
combining marble look ce- s
ramics with striking border <
tiles, it becomes possib- £~ &
le to reflect the natural [+ &1

A

marble look perfectly. | “‘g
The series, designedin ' &%
white, ivory, salmon % ¥,
and black, consists of ——e
glossy patterned 30x60 d
cm wall tiles, matt pat-

terned 33x33 cm glazed

porcelain tiles, 30x60 cm -
classical full decorative tiles,
12,5x60, 6.5x60, 3x60 cm border
tiles, 5x30 cm natural stone border tiles

and 2x60, 2x59 cm matt and glossy metal border tiles.

Her ihtiyaca uygun
banyo dolaplari

ECE Banyo her zevke ve ihtiyaca uygun banyo dolaplar ile ya-
sam alanlarina alternatifler sunuyor. Ece’nin Sekura kare lavabosu
ile kullanilabilen Bora banyo dolabi, 80 ve 100 santimlik segenekle-
ri, 4 milimetrelik buhar tutmayan flotal aynasinin yanindaki tst dola-
biyla banyodaki kisisel bakim esyalarinin glivenle saklanmasina ola-
nak veriyor. Alt dolapta bulunan cekmeceler yavas kapanma 6zelli-
gi ve 6zel tasarmiyla banyodaki esyalarin glivenle saklamasini sag-
liyor. Daha genis banyolar icin Uretilen 40 santimlik boy dolabi ¢cek-
mecelerle ayni forma sahip. Bora, venge dogal kaplama, abanoz do-
gal kaplama ve beyaz lake olmak Uizere (g farkli renkte kullanicisly-
la bulusuyor. Slim banyo dolabi 45, 47 ve 56 santimlik secenekleriyle
kuicik banyolara samimi bir gériinim katiyor. Tim 47 ve 56 santim-
lik seceneklerde Ustte bulunan buhar tutmayan flotal ayna ile kapa-
tilmis Ust dolabr; beyaz mese, elma ve venge olmak tzere 3 farkli renk
alternatifi, daha genis banyolara 6zel 35 santimlik boy dolabiyla kul-
lanicilanina farkll segenekler sunuyor.

Bathroom cabinets
fit for every need

ECE Banyo offers choices to living spaces with bathroom cabi-
nets fit for every taste and need. The Bora bathroom cabinet, which
may be used with Ece’s Sekura square basin, allows personal care
items in the bathroom to be kept safely with its 80 and 100 cm opti-
ons and the top cabinet beside the 4-millimeter flotal mirror which is
steam proof. The drawers in the lower cabinet allow items in the bath-
room to be kept safely with their soft closing feature and special de-
sign. The 40-cm tall cabinet produced for wider bathrooms has the
same form as the drawers. Bora comes to the consumer in three co-
lors as venge natural veneer, ebony natural veneer and white lacquer.
The Slim bathroom cabinet adds a profound look to compact bath-
rooms with its 45, 47 and 56-cm options. The top cabinet, covered
with steam resistant flotal mirror which is at the top in all 47 and 67-
cm options, offer the consumer different choices with three different
color choices as white oak, apple and venge and its special 35-cm
high cabinet for more spacious bathrooms.

131



URUNLER / PRODUCTS

Uc boyutlu seramikler

Utahya Seramik, 3 boyutlu seramik koleksiyonu Versatile ile Tlrkiye'de ve diinyada yenilikler sunmaya devam ediyor.
Fonksiyonelligi, degisken ve yaraticilikla bulusturan Versatile, cok yoénll kullanimi ile seramik sektériinde yeni bir cagi
baslatiyor. Koleksiyon, kullanicisina ayni karoyla onlarca farkl déseme secenekleri de sunan Urlin bdylece her uygulamayla
ekanlara farkl kimlikler kazaniyor. Arc ve Axis olmak Uzere iki farkl modelden olusan koleksiyonun dikkat ceken en 6nemli
ozelliklerden biri, her iki serinin birbirinden farkli tasarmlara sahip olmasina ragmen seriler arasindaki gecisin milkkemmel bir
uyum icinde yapilabilmesi. Koleksiyonun 3 boyutlu olma 6zelligi, fonksiyonelligi, farkli tasarim secenekleri ve uygulama
kolaylidi ile mimari projelere 6zgun ve yenilik¢i ¢coziimler sunuyor. Koleksiyonun ARC serisi 12,5x29santimetre, Axis ise
12.5x22 santimetre 6lcllerinde kahve, mavi, beyaz, bordo, siyah, krem renklerinde, mat ve parlak doku segeneklerine sahip.

[ == TN T T e P "
- g 3-D ceramics
Kiitahya Seramik continues to present innovations in Turkey and
the world with its three-dimensional ceramic collection Versatile. Brin-
ging functionality together with variability and creativity, Versatile is
starting a new age in the ceramic sector with its multi-aspect use. The
product, which also offers the collection user tens of different layout
choices with the same tile, hence introduces different identities to spa-
ces with each application. One of the most important features of the
collection comprising two different models as Arc and Axis is that alt-
hough each series has different designs, the transition between them
can be done in perfect harmony. The three-dimensionality of the col-
lection brings original and innovative solutions to architectural designs
with its functionality, different design options and ease of applicati-
on. The ARC series of the collection comes in 12.5x29 cm with Axis
coming in 12.5x22 cm format. The collection offers brown, blue, whi-

te, burgundy, black, cream, matt and glossy texture choices.

Mekanlart 6zel kilan SPA keyi

VitrA, dekoratif ve sik tasanmli Griinleriyle bulundugu mekéanlari
Ozel kiimaya devam ediyor. Evin icinde veya bahce ya da teras gibi
acik alanlarda kullanilabilen VitrA SPA Sistemleri, ergonomik tasari-
miyla, SPA deneyimini vazgecilmez ve kisiye 6zel hale getiriyor. Se-
lale akisi, aromaterapi ve renk oyunlar gibi konfor saglayan dona-
nimlanyla dikkat geken Uriin, gelismis filtre sistemiyle, hijyenik ve gu-
venli bir ortam yaratiyor. Profesyonel isletmelerde kullaniimaya uy-
gun ¢ozimler sunan VitrA SPA Sistemleri, sirklilasyon pompasi, 1sI-
tici sistemi, ayarlanabilen ses seviye modull ve kolay kullanimli kont-
rol panelleriyle, teknolojinin sinirlarini zorluyor.

SPA enjoyment making
spaces special

VitrA continues to make the spaces special with its decorative and
elegantly designed products. The VitrA SPA Systems which may be
used in homes or outdoor spaces like gardens or terraces make the
SPA experience indispensable and personal with their ergonomic de-
signs. The product coming to attention with comforting hardware like
water fall, aromatherapy or plays of color creates a hygienic and safe
setting with its advanced filtering system. The VitrA SPA Systems of-
fering solutions fit to be used in professional operations push the li-
mits of technology with their circulation pump, heating system, ad-
justable sound level module and easy-to-use control panels.

e
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Minimal desenli modern seri

Dokusundaki minimal kareler sayesinde ytzeyinde isiltili bir striktr yapi olusan
Kalebodur Soho serisi, farkli acilardan bakildiginda geometrik gizgilerin yarattidi 1sik
oyunlariyla hem i¢, hem de dis mekanlar slrekli bir devinimin igine ¢ekiyor. Farkl
tasariminin yani sira kolay temizlenebilme 6zelligiyle de 6n plana ¢ikan Soho,
porselenin saglamhdi ile estetigi mikemmel bir sekilde harmanliyor. Beyaz, fildisi,
kahve ve siyah renk alternatifleriyle sunulan seri, 60x60santimetrelik karolardan
olusuyor. Deseni sayesinde modasi hi¢ gecmeyecek bir tasarim olarak dikkat
ceken Soho, ev, otel, kafe, konut, alisveris merkezi, restoran gibi mekanlarda

kullanilabilme 6zelligi tastyor.

Modern series with minimal pafterns

The Kalebodur Soho series, on the surface of which a glittering structure is built due
to the minimal squares in its texture, draws both interiors and outdoor spaces into a
continuous movement with the plays of light created by geometrical lines when
looked from different perspectives. The Soho, coming to the fore not only with its
different design but also its easy-to-clean feature, batches the robustness of
porcelain with aesthetics perfectly. The series offered in white, ivory, brown and black
color choices comprises 60x60 cm tiles. The Soho coming to attention as a design
which will never go out of date, thanks to its pattern, may be used in spaces like

homes, hotels, cafes, residences, shopping centers or restaurants.

Selcuklu sanatr evlerde hayat buluyor
The Seljuki art comes to life in homes

Yalnizca Seramiksan tarafindan rotodigit teknolojisi kullanilarak
uretilen Digiart karolarin yeni serileri Selguklu ve Pandora, farkli renk
secenekleri ile mekanlara estetik deger katiyor. Rastgele efektler ile
Uc boyutlu yizeyler Uizerine baski yapilan Digiart karolar, renk ve de-
sen alternatifleriyle tasarimda sinirlan zorluyor. Selcuklu ve Pando-
ra serileri de tarihin guzelliklerini ve doganin zarafetini evlere getiri-
yor. 30x60 santimetrelik ebatlariyla Selguklu serisinde ceviz, ak¢a-
adac ve maun renk secenekleri bulunuyor. Seri, Selcuklu ahsap oyma
sanati olan kiindekariyi tim asaletiyle tarihten gikarip evlerde yasa-
tiyor. Bej, kemik, gri ve ceviz renk alternatifleri olan Pandora serisi de
30x60 santimetrelik karolardan olusuyor.

The new series of Digiart tiles Selguklu and Pandora produced using
the rotodigit technology by only Seramiksan brings additional aesthetic
values to spaces with its different color options. The Digiart tiles prin-
ted on three dimensional surfaces by random effects pushes the bo-
undaries of design with their color and pattern choices. The Seljuki and
Pandora series carries the elegance of nature and beauties of history
to homes. There are walnut, maple and maun color choices in the Sel-
juki series with its 30x60 cm format. The series takes kiindekari, which
is the Seljuki wood carving craft, from history, making it reign in ho-
mes with all its nobility. The Pandora series, which sports beige, bone,
gray and walnut color options, is made up of 30x60 cm tiles.
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Dusta yasanan keyif

Birbirinden farkli ve zengin tasarimlarla yenilenen Artema dus
sistemleri, dusta yasanan deneyimi keyifli, temiz ve giivenli hale
getiriyor. Farkli boyut ve formlardaki sistemler, her ihtiyaca
uygun secenekler sunuyor. Maksimum alti farkli akis secenegi
sunan Artema el dusu takimlari ve dus basliklari, ferahlatici ve
dinlendirici bir dus deneyimine davetiye cikariyor. Kolay
temizleme 6zelligi, su kanallarinda biriken kire¢ ve kirlerin
kolayca temizlenmesini saglarken, tiriiniin 6mriinii uzatiyor.

A ¥ I1
Cekmeye karsi dayanikl olan dus spiralleri, su sizintisini =~ TR \
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onlerken, dolanmazlik 6zelligiyle giivenle kullanilabiliyor.
Enjo ymg showers

The Artema shower systems renewed with rich designs, all
different from each other, makes the shower experience
pleasurable, clean and safe. The systems in different
dimensions and forms offer options fit for every need. The
Artema hand shower sets and shower heads offering
maximum six different flow options send an invitation to a
relaxing and comforting shower experience. The easy-to-clean
feature extends the lifespan of the product, while allowing
lime and dirt accumulating in water canals to be cleaned
easily. Shower spirals resistant to tension prevent water
leakage and may be used safely due to their no-tangle feature. t

VI R N A \

Camin siklig1 banyolarda

ECE, Karin banyo dolabi ile camin isiltisini beyazin sadeligiyle bu-
lusturuyor. Kubik ama sade hatl geometrik yapisi ile estetigi, enteg-
re halindeki cam lavabo ve tezgahla butunlestiren Karin banyo dola-
bi, yavas kapanmali 6zellige sahip menteseleri sayesinde sessiz ve
ergonomik bir kullanim firsati sunuyor. Beyaz rengi ve led aydinlatmasi
ile banyolara hem siklik hem de ferahlik katan triin, 80 ya da 100 san-
timetrelik Gc kapakl alt dolabi ile kii¢lik alanlarda fonksiyonel banyo-
lar yaratimasina olanak sagliyor. Karin'in ist banyo dolabinda ise bu-
har tutmayan 4 milimetrelik flotal ayna ve kisisel bakim Grlnlerinin ko-
yulabilecegi kapakli bir dolap bulunuyor. Karin'in ayni zamanda biyuk
banyolar icin 40,5 santimetrelik boy dolabi secenegi de bulunuyor.

Elegance of glass in bafhrooms

J ECE brings the glitter of glass together with the plainness of whi-

te, with its Karin bathroom cabinet. The Karin bathroom cabinet, which

integrates aesthetics with glass basins and counter tops with its cu-

BB bic but plain lined geometrical configuration, offers a quiet and er-

| -I : gonomical usage, thanks to its slow closing hinges. The product,
—

adding both elegance and also spaciousness to bathrooms with its
E white color and led lighting, allows creation of functional bathrooms
in compact spaces with its 80 or 100-cm, three-lid lower cabinet. Ka-
rin’s upper bathroom cabinet has a steam-free, 4-millimeter flotal mir-
ror and a cabinet with lid in which personal care items may be pla-
ced. Karin also offers a 40.5-cm-tall cabinet for large bathrooms.

L
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Dogal tasin kalbi atiyor

Kale Dogal Tas markasi ile seramik sektdriindeki deneyim ve uz-
manligini, dogal tas sektdriine de tasima karar aldiktan sonra yeni se-
risi LaVerne ile dogal tasin rafine sikligini; uzun émurld kullanim ve 6z-
glin tasanmlarla bulusturuyor. Zengin fosilli yapisinin yani sira son de-
rece ¢ekici ve dingin renk tonu ile LaVerne serisi, bordUrleri ve mo-
zaikleri sik ve uyumlu bir birliktelikle sergiliyor. Yeni Grtn cilall ve mat
ylizey seceneklerinin yani sira 30.5x30.5, 30.5x61, 20x30.5, 10x30.5
santimetrelik ebatlaryla farkl déseme alternatifleri de sunuyor. Tiirk
mermeri, traverten, oniks ve diinyanin dért bir yanindan getirilen yik-
sek kaliteli taslardan retilen Kale Dogal Tas, mozaik, bordir, madalyon,
lavabo, eskitilmis, cilali ve honlu karolardan olusan genis trtin gami-
na sahip. Kale Dogal Tas'in bir baska yeni serisi Créme de zengin karo
ve mozaiklerin yani sira, 30.5x61, 30.5x30.5, 20x30.5, 15x30.5,
10x30.5 santimetrelik ebatlarinda farkl déseme alternatifleri sunuyor.

Heart of natura
stone beats!
Kale, after taking the decision to bring its experience and exper-
tise in the ceramic industry to the natural stone sector with the Do-
gal Tas brand, brings together the refined elegance of natural stone
with long life use and original designs with its new series LaVemne.
The LaVeme series, in addition
fo its rich fossil construction
also with its extremely attracti-
ve and serene color tone, disp-
lay border tiles and mosaics in
an elegant and matching union.
The new product, in addition to
polished and matt surface opti-
ons, also offers different laying
alternatives with formats of
30.5x30.5, 30.5x61, 20x30.5
and 10x30.5 cm. Kale Dogal
Tas, produced from Turkish marble, travertine, onyx and high qua-
lity stones brought from all over the world, has a broad product ran-
ge comprising mosaics, border tiles, medallions, basins, antique, po-
lished and honed tiled. Créme, another series of Kale Dogal Tas, in
addition to rich tiles and mosaics, also offers different laying choices
with formats 30.5x61, 30.5x30.5, 20x30.5, 15x30.5 and 10x30.5.

]

Banyolara zarafet
geliyor

Ideal Standard’in Plain Serisi lavabolariyla kombine ediimis Pu-
reness banyolara zarafeti getiriyor. Ideal Standard’in tim Exclu-
sive UrUnleri gibi kisiye 6zel Uretilen Exclusive Decorative Pure-
ness lavabo, Uzerindeki farli desenlerle dikkat cekiyor. 120x45,
100x45, 90x45, 80x45, 70x42 ve 60x42 santimlik secenekleriy-
le her banyoya uyum sagdlayan Pureness banyolara benzersiz bir
guzellik katiyor. ldeal Standard tarafindan 120x45, 100x45,
90x45 80x45, 70x45 90x42, 70x42, 60x42, 50x42 santimetre ve
daha pek cok farkl boyutta Uretilen Plain lavabo, banyolara ide-
al ¢dézimler sunuyor. Tek hazneli, ¢ift hazneli, ortadan hazneli ola-
rak Uretilen Plain lavabolar, tezgah alti ve tezgah Ustl kullanim
secenekleri, 6zel dekor uygulamalariyla kisiye 6zel olarak da cok
kisa bir surede Uretilebiliyor.

Elegance comes
fo bathrooms

Pureness combined with Ideal Standard’s Plain Series basins
brings elegance to bathrooms. The exclusive decorative Pureness
basin custom-made for all exclusive products of Ideal Standard
draws attention with its different patterns. Pureness, which matc-
hes each bathroom with 120x45, 100x45, 90x45, 80x45, 70x42
and 60x42 cm format choices, adds a unique beauty to bathro-
oms. The Plain basin produced by Ideal Standard in sizes 120x45,
100x45, 90x45 80x45, 70x45 90x42, 70x42, 60x42, 50x42 cm and
in many more dimensions offers ideal solutions for bathrooms. The
Plain basins produced with single tank, double tank and middle
tank choices may be produced in a very short time custom-made
with under-counter and counter top usage choices and special de-
coration applications.
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Su tasarrufunda
komple cOziimler

Kale Banyo, 2,7 litrelik su ile yikama yaparak yizde 55 oraninda
su tasarrufu yapma imkanini saglayan klozetleri, su tasarrufu ve hij-
yen saglayan fotoselli lavabo bataryalarini ve fazla su tiketimini azalt-
mak hedefiyle tasarlanan si§ klvetleri raflara tasiyarak doga dostu
banyo Uriinlerine yeni bir bakis agisi getiriyor. Piyasaya sundugu ban-
yo Urlnlerinde Slim Design olarak adlandinlan, daha az su ve ham
madde kullaniimasini destekleyen serileriyle Kale Banyo, klozetin 1s-
lak ic hacmine serpilen talas kinntilarini 0,50 santimetre kareden faz-
la kuru alan birakmayacak sekilde temizleyerek Talas Testinden; klo-
zetin icine atilan 12 kullanimlik tuvalet k&gidinin timaini bertaraf ede-
rek Kagit Test'nden; uluslararasi standartlara gére 6zgul agirigi, hac-
mi belirlenmis olan 50 adet topu tek bir seferde maksimum 5 adet ka-
lacak sekilde klozetten tahliye ederek Top Testi’nden basariyla ge-
ciyor. Bu 6zellikle Kale Banyo’nun Bond, Idea Thin ve Zero serilerinde
bulunuyor. Istege gore 3 ya da 6 litre su akisi segenegi sunan, yine
istege gdre durdurulabilen ve ne kadar su gerektigine tuketicinin ka-
rar verebildigi rezervuarlaryla Kale Banyo klozetlerinde kisi basi yil-
lik 4 bin 320 litre su tasarrufu saglaniyor. Kale Banyo klvetleri de al-
cak formu ve siradan kiivetlere gére sig uzanma alani ile otel gibi top-
lu kullanim alanlarindaki su ttketimini azaltmaya yardimci oluyor.

AR o

Complete solutions for water savings

Kale Banyo, carrying to shelves toilet bowls allowing to save water at the rate of 55 percent by washing with only 2.7 liters of water, its
photocell basin taps affording water savings and hygiene and the shallow taps designed for reducing over-consumption of water, introduces
a new perspective for nature-friendly bathroom wares. With its series named Slim Design supporting consumption of less water and raw ma-
terials in the bathroom products it launches to the market, Kale Banyo passes with flying colors the Saw Dust Test by flushing the fragments
of saw dust scattered on the wet insides of the bowl! in such a way not to leave a dry area more than 0.5 square cm; The Paper Test by dis-
posing of the 12-use toilet paper chucked inside the bow! entirely; and the Bowl! Test by discharging from the bowl! at one time leaving maxi-
mum 5 behind, 50 bowils, the specific gravities and volumes of which are set to international standards. This feature specifically is found in
Kale Banyo’s Bond, Idea Thin and Zero series. With its reservoirs offering either 3 or 6 liter water flow options, which may be stopped as de-
sired, where the consumer may decide how much water is needed, Kale Banyo toilet bowls afford water savings of 4,320 liters a year per per-
son. The Kale bathroom tubs, on the other hand, help reducing water consumption in mass usage areas like hotels, with their low forms and
shallow reaching areas compared to ordinary tubs.
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Dogasever karolar

VitrA Karo’nun, 2010’un popller ¢izgilerini yansitan yeni koleksi-
yonunda yer alan “Dogasever” temasi, doganin pastel renklerini, tek-
nolojinin metalik yansimalanyla bulusturuyor. VitrA Karo’nun dogasever
temasinda yer alan Habitat serisi, dogaya dénust simgeliyor. 30x60
santimetre boyutunda karolardan olusan seri, iri yaprak desenli me-
talik fonlar ve duvar kagidi etkisiyle nostaljik bir atmosfer olustururken,
cizgili ve kesme dekorlarla kombinlenerek sayisiz déseme alternatifi
sunuyor. Temanin diger serisi Refresh, metalik yansimalan, dogadan
tasidigi renk ve dokularla mekanlara tasiyor. 20x50 santimetre boyu-
tunda karolar, metalik baskilarin dinamizmiyle duraganhg kiryor.

Nature lover tiles

The “Dogasever” nature lover theme, which is found in VitrA Ka-
ro’s new collection reflecting 2010’s popular lines, brings together the
pastel colors of nature with technology’s metallic reverberations. The
Habitat series in VitrA Karo’s nature lover theme symbolizes a going
back to nature. The series comprising tiles of 30x60 cm format, whi-
le creating a nostalgic atmosphere with large leaf designed metallic
backgrounds and wallpaper effect, offers endless laying alternatives
in combination with stripe and cut decor items. The other series of
the theme, Refresh, carries metallic reflections to spaces with colors
and textures it carries from nature. Tiles of 20x50 cm format break
monotony with the dynamism of metallic prints.

Yilda 49 bin litre
SU tasarrufu

ECE Banyo, tasarim, ergonomi ve tasarrufu yeni Karizma klozet
ve bidelerde bulusturarak, yilda 49 bin litreye varan su tasarrufu sag-
liyor. Karizma klozetler, ergonomik yapisi ve banyolara ferahlik katan
tasarimiyla dikkat cekerken, normal bir klozetin 6 veya 9 litre su ti-
ketimiyle yaptigi temizligi, 3,5 litre ile kati ve 2 litre sivi ile yapiyor. Du-
vara sifir klozet, bu 6zelligiyle dort kisilik bir aileye yillik 49 bin litreye
varan su tasarrufu sadlarken, asma ve alttan ¢ikisl olarak da ¢ ayn
tasanmla tiiketicisine sunuluyor. Karizma klozet ve bidelere, tim ECE
Uriinlerine eklenebilen ABS (Anti Bakteriyel Sistem) ve ECS (Easy Clea-
ning System) de istege bagli olarak takilabiliyor.

Water savings of
49,000 liters a year

ECE Banyo affords water savings
reaching 49,000 liters a year, brin-
ging together design, ergono- J
mics and savings in its new Ka- .
rizma toilet bowls and bidets.
While Karizma bowls draw
attention with their ergonomic
structure and designs adding
space to bathrooms, they per-
form the cleaning achieved by
a regular bowl consuming 6 or 9
liters of water, using just 3.5 liters of
solid and 2 liters of fluid. The zero to
wall bowl, while providing up to 49,000 liters
of water savings a year to a family of four with this feature, is offe-
red to the consumer in three different designs as suspended and bot-
tom outflow features. ABS (Anti-Bacterial System) and ECS (Easy
Cleaning System) may optionally be installed on the Karizma
bowls and bidets like all ECE products.
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Glnlik yasamm
stresinden dusla kurtulun

Kale Banyo, farkli boyut ve formlardaki dus sistemleri ile banyo-
lar, giindelik yasamin stresinden arinma ve yenilenme mekanlarina
dénustiriyor. Kale Banyo Dus Sistemleri; strgult st takimlar, el dusu
takimlari, dus basliklari, dus barlar, su jeti ve yénlendiricileri, ankas-
tre banyo bataryalar, ankastre dus bataryalanndan olusuyor. SPA key-
fini banyolara tasiyan, kare ve yuvarlak olmak tzere iki farkli formda
tlketicilerin begenisine sunulan dus sistemleri hem armaturlerle ku-
sursuz bir uyum saglyor, hem de tlketicilerin intiyaclarini eksiksiz bir
sekilde karsiliyor. Dus bashg cekildiginde degisen akis gesitleri, easy
clean sistemi sayesinde kolay temizlik 6zelligiyle mekanlara estetik
bir hava da katiyor.

Save yourself from the
stress of day-to-day life

Kale Banyo transforms bathrooms info spaces where one can get
rid of the stress of day-to-day life and refresh with its shower systems
of different sizes and forms. The Kale Bathroom Shower Systems con-
sists of bolted top mechanisms, hand shower sets, shower heads, sho-
wer bars, water jets and guiders, built-in bathroom taps and built-in
shower tap systems. The shower systems which carry the pleasure
of spa to bathrooms offered to the consumers in two different forms
as square and round not only display a perfect match with tap systems
but also meet the needs of the consumers fully. Types of flow chan-
ging when the shower cap is pulled also add an aesthetic atmosp-
here to spaces with the easy-to-clean system.

e Altinin klasik cizgisine

modern yorum

Ideal Standard altin sikligini kare formlu Plain lavabonun modern
formu ile birlestiriyor. Altinin klasik ¢izgisinin modern yorumu Gold Dia-
mond ile banyonuza tasini-
yor. Gold Diamond serisi la- r ? S—
vabolar 60x40 santimlik bo- s
yutuyla kullaniclya sunulu-
yor. Lavabonun i¢ kisminda-
ki beyaz renk ile Gold Dia-
mond banyolarda seckin bir
goruntu olusturuyor. Ideal
Standard’in bir baska Grini
olan Oriental Black serisi lavabolar da siyahin agirig dikkat ¢ekiyor.
Black Gold ve Black Platinium olarak iki farkll dekor alternatifi ile su-
nulan Oriental Black, diger Exclusive Urlnleri gibi Plain serisi lava-
bolar Gizerine uygulaniyor. 95x48, 85x48, 75x48 ve 65x48 santimlik
boyutlarla kullaniciya sunulan Oriental Black serisi, platin ve altin ile
siyahin asaletini birlestiriyor.

Modern interpretation for
gold’s classical line

Ideal Standard combines the elegance of gold with the modern
form of the square formed plain basin. The modern interpretation of
the classical line of gold is carried to your bathrooms with Gold Dia-
mond. The Gold Diamond series basins are offered to the consumer
in 60x40 cm format. The white color in the interior of the basin helps
Gold Diamond to create an elegant look in the bathrooms. The Ori-
ental Black series basins, which is yet another product by Ideal Stan-
dard, come to attention with the predominance of black. Oriental Black,
which comes in two different decoration choices as black, gold and
black platinum, is applied on plain series basins like other exclusive
products. The Oriental Black series, offered to
the consumer in formats of 95x48, 85x48,
75x48 and 65x48 cm, merges the nobility of
platinum, gold and black.
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