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Yazim Kurallan

Seramik malzemelerle ilgili (Cam, Cimento, Emaye dahil) orijinal aragtirma, davetli
makale, derleme, teknik rapor ve haber tiirtindeki yazilar bilgisayarda yazilmis olarak PC
Word belgesi formatinda e-posta ile iletilmeli, ayrica kagit ciktis1 da Tiirkiye Seramik
Federasyonu adresine gonderilmelidir. Yazar, makalesinde yer alacak gorsellerin 304 dpi
qoziintirliikte elektronik olarak tarayip CD'de teslim etmelidir. Eger bu miimkiin degilse
mutlaka dia ve kart baski (10x15 cm) seklinde gondermelidir. Yazilarda kullanilan sekil,
sema grafikler “Word Belgesi” icine yapistirlmamali, her biri tek bir resim belgesi olarak
CD ile gonderilmelidir. Kullanilan kaynaklar metin i¢cinde numaralandirilmal, metin
sonunda mutlaka toplanmalidir. Génderilen ya da istenen her yazinin kabul edilip
edilmemesi ya da diizeltme istenmesinde Yaym Kurulu tam yetkilidir. “Sanatsal ve
Bilimsel” baghg: altinda degerlendirilecek makaleler mutlaka en az bir hakem tarafmdan
degerlendirildikten sonra Yaymn Kurulu'nca incelenmektedir. Dergideki yazilardan
kaynak gostermek kosuluyla alint1 yapilabilir. Dergiye génderilen yazilar yaymlansmn ya
da yaymlanmasin yazarma iade edilmez. Ozgiin ya da derleme yazilardaki bilgiler ve
goriisler yazarin sorumlulugundadur. Ticari reklamlar firmalarin sorumlulugundadar.
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BASYAZI 1:1p ArniciE

Nisan ay1 UNICERA mevsimidir
The month of April is the UNICERA

Fuarlar, sektorel rek-
lam ve tarutimin yogun
olarak yapildig1 dénem-
lerdir. Bu nedenle nihai
tiiketici tizerinde yaratti-
g1 olumlu etkilerin yan
sira sektordeki yenilik
heyecanmin paylagilma-
s1 ve satis perspektifleri
olusturulmast bakimin-
dan da olduk¢a 6nemli-
dir. Sektdriimiiz agisin-

dan Tiirkiye'nin tek, Av-

rupa’nin da tigiincii bii-

yiik ihtisas fuar1 olma A

ozelligini gosteren UNI- e

CERA Uluslararas: Sera- Tiirkiye Seramik Federasyonu Yénetim Kurulu Baskan
mik ve Banyo Fuari,diin- Zeynep Bodur Okyay

yada yasanan ekonomik
krize ragmen, bu yil yir-
mi birinci kez seramik sektoriiniin giiciinii ortaya koyacak.

Tiirkiye Seramik Federasyonu (SERFED) ve Tesisat ve Insaat Mal-
zemecileri Dernegi'nin (TIMDER) TUYAP ile birlikte tasarladiklar1 ve
uyguladiklart UNICERA, her gecen y1l artan bir hizla gelisip biiytiyor.
Ozellikle seramik iireticilerinin organizasyonda aktif rol almasi ile
2000 yilindan itibaren uluslararasi bir nitelik kazanan fuar, bir milyar
dolar iizerinde ihracat hedefi ile yildan yila biiytiyerek gii¢ kazanan
seramik sektoriiniin en genis katilimci profiline sahip seramik ve ban-
yo fuar1 olma 6zelligini tasimaktadir. Ortadogu, Orta Asya ve Balkan-
lar'm énemli seramik alic1 ve saticilarmin bulustugu, biiytik ticari po-
tansiyele sahip fuar, diinyanin diger bolgelerinde de adin1 duyurmay
basarmustr.

Yirmi bir y1l énce 1987’de, Istanbul Sergi Saray'nin 3 bin 500 met-
rekarelik alaninda “Banyo, Seramik, Mutfak Fuar1” ad1 altinda diizen-
lenen fuar, o giinden bugtine epey yol kat etti. Tipki Tiirk seramik sek-
torii gibi... [Ik fuara 28' yerli, 14'li yabanci toplam 42 firma katilmis, 8
bin 500 kisi de ziyaret etmisti. 2008'de ise ABD, Almanya, Avusturya,
Bulgaristan, Cin, Danimarka, Hollanda, Italya, Ingiltere, Ispanya, Is-
vigre, Singapur, Belgika gibi 68 tilkeden gelen ziyaretgilerle birlikte 47
bin kisiye ulast1. Gegen y1l ki fuara 18 iilkeden 215 firma ve firma tem-
silcisi katild1. Tiirk seramik sektorii de ihracatta ayni gelismeyi yillar
icinde yasadi ve bir milyar dolar diizeylerine ulast.

Son yillarda fuar1 ziyaret eden tlkelere bakildiginda agirlikli ola-
rak Tiirkiye'nin komsularinin UNICERA’ya yogun bir ilgi gosterdigi
gozlemleniyor. Ekonomik krizle birlikte Ttirkiye'nin, daralan Avrupa
pazarlari yerine Orta ve Uzak Dogu pazarlarina doniik ihracat rotasi-
na bu y1l fuarm biiyiik katki yapacagina inaniyoruz. UNICERA bu yil
zengin igerikli etkinlikleri ile nihai tiiketicinin yani sira, mimar, profes-
yoneller ve tasarim diinyasindaki kisilerin de ilgisini ¢ekecektir. Ttirk
seramik sektortiniin kalite, tiretim teknolojisi, arastirma-gelistirme ¢a-
lismalar ile tasarimda yakaladig1 ivme gelecek yillarda UNICERA'y1
diinyanimn en 6nemli seramik fuari haline getirecektir.

Fuarm tiim sektoriimiize moral ve canlilik getirmesini temenni
ediyor, katilimai firmalarimiza basarilar diliyorum.

Saygilarimla,

Chairman, Board of Directors Ceramics Federation Turkish

Trade fairs are times when
sectoral advertising and promoti-
on are carried out intensely. The-
refore, it is quite important in
terms of sharing of the enthusi-
asm or innovation in the industry
and creation of sales perspectives
alongside of the positive impact
they create on the end consumer.
The UNICERA International Ce-
ramic and Bathroom Trade Fair,
which has the distinction of being
Turkey'’s only and Europe’s third
largest specialist trade fair for our
. industry, will reveal the power of
= — the ceramics industry for the
twenty-first time this year despite
the global economic crisis.

UNICERA, designed and
implemented by Turkish Cera-
mics Federation (SERFED) and Plumbing and Building Materials Suppliers
Association (TIMDER) together with TUYAP, is developing and growing
each year with increasing speed. The trade fair, which gained an international
quality starting from 2000 with active participation of ceramic manufactu-
rers, has the distinction of being the ceramic and bathroom trade fair of the ce-
ramic industry which has been growing year to year with an exports target of
over one billion Dollars, with the broadest participant profile. The fair, where
important ceramic buyers and sellers of the Middle East, Central Asia and the
Balkans come together, which has major commercial potential, has managed
to have its name heard in other regions of the world as well.

The fair held under the title of “Bathroom, Ceramic and Kitchen Trade
Fair” on an area of 3,500 square meters at Istanbul Exhibition Hall twenty-
one years ago in 1987, has covered quite a distance since then. Just as the Tur-
kish ceramics industry... The first fair was participated in by 42 firms in to-
tal; 28 domestic and 14 foreign, and was visited by 8,500 people. This figure
reached 47,000 in 2008 with visitors coming from 68 countries including
USA, Germany, Austria, Bulgaria, China, Denmark, Holland, Italy, UK,
Spain, Switzerland, Singapore and Belgium. 215 firms and firm representati-
ves from 18 countries attended last year’s trade fair. The Turkish ceramics in-
dustry went through the same development in exports over the years, reaching
one billion Dollar levels.

Looking at the countries visiting the trade fair in recent years, it is obser-
ved that predominantly Turkey’s neighbors show great interest in UNICE-
RA. We believe that the trade fair will make a major contribution this year to
Turkey's export route oriented to the Middle East and Far East markets ins-
tead of the contracting European markets, with the impact of the economic cri-
sis. This year UNICERA will draw the attention of architects, professionals
and design people in addition to the end consumer with its events of rich con-
tent. The momentum captured by the Turkish ceramics industry in quality,
production technology and research & development activities and design will
make UNICERA the most important trade fair of the world in the upcoming
years.

I hope that the trade fair boosts the morale of and injects vitality to our
whole industry, wishing success to our participating firms.

My best regards,
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“The aim of the exporter must be new markets”
8 Nisan-Haziran 2009 April-June No: 28
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Kale Grubu, Kalevit'teki
Roca hisselerini satin ald
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Kale Grubu, seramik saglik gerecleri alaninda Roca Grubu ile ortaklik kurdugu Kalevit Roca
Saniter Seramik Sanayi A.S'de, Roca Grubu'nun sirketteki ytizde 50 hissesini satin alarak
ortakhgini bitirdi. Subat ayi itibariyle Kale ve Roca Gruplarinin ortakligr sona erdi.

Kale Grubu, seramik saglik gerecleri alaninda Roca Grubu ile
ortaklik kurdugu Kalevit Roca Saniter Seramik Sanayi A.S'de, Ro-
ca Grubu'nun sirketteki ylizde 50 hissesini satin alarak ortakligi-
ni bitirdi. Subat ayi itibariyle Kale ve Roca Gruplarinin ortakligi so-
na erdi. Sirketin adi kurulus adi olan Kalevit Saniter Seramik Sa-
nayi A.S olarak degisirken, banyo Grtin grubundaki faaliyetlerde
KALE markasinin kullanimina devam edileceg@i aciklandi. Kale
Grubu Yonetim Kurulu Baskani Zeynep Bodur Okyay, hem Roca
ve hem Kale Grubu'nun Kalevit'i alma konusunda ¢ok istekli ol-
dugunu belirterek, “Burasi kendi pazarimiz olduguna gére bizim
de bunu korumamiz gerekirdi. O dustnce tarziyla hareket ettik”
dedi. Kalevit Roca Saniter Seramik Sanayi A.S. adi verilen firma-
nin, RocaKale markasi ile pazardaki faaliyetlerine devam ederek,
Turkiye vitrifiye pazarinda “ikinci blytk marka” haline geldigini
dile getiren Okyay, 40 bin metrekaresi kapali, toplamda seksen
bin metrekarelik alanda faaliyetlerine devam eden firmanin kuru-
lu vitrifiye kapasitesinin 1 milyon 600 bin parca oldugunu anlatti.

Okyay, dunyada rekabet avantajl saglayacak urdn, bilgi ve
markaya yonelik yatirimlarini krize ragmen sdrdurdUklerini vur-
gulayarak, Yozgat'ta Kaleseramik ve Kalekim yatirnmlarini ger-
ceklestirdiklerini, Kale Havacilik'in acilisini yaptiklarini, Bandir-
ma'daki yatirmlarini tamamladiklarini ve Rusya'da 10 milyon do-
larhk Kalekim yatinmini tamamlayarak Uretime gegtiklerini kay-
detti. Kalevit Genel Mudurt Aksu da, 2008 yilinda cirolarinin 40
milyon avro duzeyinde oldugunu dile getirerek, 2009 ocak ayi-
nin da, bir énceki yilin ayni dénemiyle karsilastirildiginda, hemen
hemen ayni ciroyla kapatildigini ve “2009 yilindan ¢ok umutsuz
olmadiklarini” soyledi.

Aksu, ihracat ve i¢ piyasa gelirlerini dengelemek istedikleri-
ni, su anda ihracatin ylzde 20 seviyesinde bulundugunu, kisa
sUrede bunu ylzde 50-50 seviyesine getirmeyi istediklerini soy-
ledi. Finans Grubu Baskani Haluk Alperat da bdtcelerinde bu yil
blyume 6ngormediklerini belirterek, Kale Grubu’nun cirosunun
1,1 milyar dolar civarinda bulundugu kaydetti.

Nisan-Haziran 2009 April-June No: 28



Kale Group
buys Roca’s
Kalevit shares

By purchasing Roca Group’s 50 percent
stake in Kalevit Roca Saniter Seramik
Sanayi A.S, established jointly with Roca
Group in the field of ceramic sanitary
ware, Kale Group put an end to the
partnership. Partnership of Kale and Roca
Groups came to an end as of February.

Kale Group, by purchasing Roca Group’s 50 percent stake
in Kalevit Roca Saniter Seramik Sanayi A.S established in part-
nership with Roca Group in the field of ceramics sanitary wa-
re, put an-end to the partnership. Partnership of Kale and Ro-
ca Groups came to an end as of February. The name of the
company was changed to Kalevit Saniter Seramik Sanayi A.S.
and it was announced that the use of KALE brand will be con-
tinued in bathroom product group activities. Zeynep Bodur
Okyay, Kale Group Chairperson of Board of Directors, stating
that both Roca and also Kale Group were very anxious to purc-
hase Kalevit, said, “Since this is our own market, we had to
protect it. We acted in that line of thought”. Noting that the firm
named Kalevit Roca Saniter Seramik Sanayi A.S., pursuing its
activities in the market under the RocaKale brand, became the
second largest brand in the Turkish vitreous ware market; Ok-
yay added that the installed vitreous ware capacity of the firm
pursuing its activities on an area of 80,000 square meters,
40,000 of which are indoors, is 1,600,000 pieces.

Underscoring that they are continuing with their product
know-how and brand oriented investments to bring a competi-
tive edge globally despite the crisis, Okyay commented that
they realized the Kaleseramik and Kalekim projects in Yozgat;
they held the opening of Kale Havacilik, completed their in-
vestments in Bandirma and noted that they started production,
completing the 10 million Dollar Kalekim project in Russia. Ka-
levit General Manager Aksu, pointing out that their turnover
was at the 40 million Euro level in 2008, added that in January
2009, they had almost the same turnover compared with the
same period last year and they were not very pessimistic abo-
ut 2009. Aksu explained that they aimed at balancing export
and domestic market revenues and that exports were at the le-
vel of 20 percent presently and they are striving for bringing
this figure up to the 50-50 level. Finance Group Head Haluk Al-
perat, remarking that they did not plan for growth in their bud-
gets this year, said that the turnover of Kale Group was about
1.1 billion Dollars.

VitrA
QEczacnbasl

Vitra ve Eczacibast Yapi
birlesiyor

Eczacibasi grubu bunyesindeki Vitra Kivet Sanayi'nin gru-
bun diger sirketlerinden Eczacibasi Yaprya katimasi suretiyle
iki sirketin birlestiriimesine karar verildi. iki sirketin birlesme ka-
rari sonrasinda Eczacibagsi Yapr'dan yapilan aciklamada, “Kuru-
lusumuzun bugune kadar faaliyet alani icinde bulunmayan ak-
rilik klvet ve dus tekneleri Uriin grubunun faaliyet alanimiz icine
dahil edilmesi suretiyle saglanacak sinerji ve tasarruflarla, sirke-
timizin buttnsel banyo konsepti konusundaki uluslararasi reka-
bet glicinun artinlmasi ve pazar payinin genisletiimesi amaciy-
la birlesme karari alinmistir” denildi. Eczacibas! Yapi, gectigimiz
yil liks banyo mobilyalari pazarinda Aiman Burgbad'in yizde
47,16 hissesini 33,4 milyon Avro bedelle satin almis, daha son-
ra yaptigi gagr sonrasinda hisse oranini ytizde 88,92'ye cikar-
misti. Bu birlesmenin ardindan Eczacibasi Yaprnin yillik dretim
kapasitesi bes milyon adet seramik saglik gereci, 373 bin adet
modul banyo mobilyasi, t¢ milyon adet armatur, 350 bin adet
banyo kuveti, 2,5 milyon banyo aksesuari, 150 bin adet gémme
rezervuar ve 550 bin adet klozet kapagdina ulasmisti.

Vitra and Eczacibasi Yapi

It was resolved that these two companies merge with the
takeover of Vitra Kiivet Sanayi, an Eczacibas! Group company,
by Eczacibas! Yap! which is another company in the group.
The announcement made by Eczacibasi Yapi after the merger
decision said; “The decision for merger was taken for enhan-
cing the international competitiveness and increasing the mar-
ket share of our company in the field of integral bathroom con-
cept, with the synergy and savings to be achieved by inclu-
ding the acrylic tub and shower tray product group which was
not included in the line of business of our company so far”. Ec-
zacibag! Yapi had purchased German Burgbad's 47.16 per-
cent share in the luxury bathroom furniture market for 33.4 mil-
lion Euros, increasing its shareholding to 88.92 percent follo-
wing a subsequent call. After this merger, the yearly output ca-
pacity of Eczacibasi reached five million ceramic sanitary wa-
re units, 373,000 bathroom furniture modules, three million
laps, 350,000 bathtubs, 2.5 million bathroom accessories,
150,000 embedded tanks and 550,000 toilet bow! covers.
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Canakgllar A.S. Yonetim Kurulu Uyesi Hakan Canakgl
Chairman of Board of Directors, Canakcilar A.S.

Canakcilar Creavit ile bes kita 54 lilkede

Canakeilar is in five continents and 54 countries with Creavit

Creavit markasiyla bes kitada 54 Ulkeye saglik
gerecleri, banyo mobilyalari, armattirler ile
vitrifiye ihrag eden Canakcilar, toplam Gretimde
ihracat oranini yizde 60’a ulastirmayi ve Creavit'i
bir diinya markasina dontstlrmeyi hedefliyor.

Canakgilar A.S. Yonetim Kurulu Uyesi Hakan Canakgl, fir-
malarinin 45 yil énce baslayan ve 1980'li yillarda fabrikasyona
déndsen Uretim faaliyetlerini artik Canakgilar Sirketler Grubu
olarak strdurdutklerini belirterek, “Creavit markall seramik sag-
lik gerecleri, banyo mobilyalari, armaturler ile vitrifiye sektérin-
de 6n siralardayiz. Ayrica Doxa ofis mobilyalarini da Uretiyoruz.
Zonguldak Gokgebey'de 60 bin metrekarelik kapali alani bulu-
nan fabrikamizin fark yaratan ¢zelligi ise iginde botanik alani,
hayvanat bahcesi ve arkeoloji mizesi bulunmasi. 2006’edan
bu yana Zonguldak Caydegirmeni mevkiinde faaliyet gosteren
Doxa Uretim tesisleri ise 15 bin metrekarelik kapall alana sa-
hip” dedi. istanbul, Ankara, izmir, Antalya, Adana, Samsun ve
Zonguldak'taki bélge mudurliklerine bagl 400 ana bayileri bu-
lundugunu sdyleyen Canakgel, tali bayi sayilarinin ise bes bini
buldugunu belirtti. Creavit olarak bes kitada 54 Ulkeye ihracat
yaptiklarini sdyleyen Canakcl, hedeflerinin ihracatin toplam
Uretimdeki oranini ylizde 60’a ¢ikartmak oldugunu ifade ediyor.
2009'da da drdn gamini genisletmeyi strdureceklerini aktaran
Canakgl, egitim faaliyetlerine de énem verdiklerini, bu amagla
Zonguldak Karaelmas Universitesine bagl olarak Gokge-
bey’de Mitat Mehmet Canak¢i Meslek YUksekokulu'nu hizmete
actiklarini sdyledi.

Canakgilar, exporting sanitary ware, bathroom
furniture, taps and vitreous ware in five continents
under the brand of Creavit, aims at raising the
ratio of exports to total production to 60 percent,
transforming Creavit into a world brand.

Hakan Canakgi, Chairman of Board of Directors, Canakgilar
A.S., noting that they started to pursue the production operations
of their firm which started 45 years ago, transforming into mass
production in 1980s as Canakeilar group of companies, said, “We
are among the first ranks by Creavit brand ceramic sanitary ware
bathroom furniture, taps and vitreous ware sectors. We are also
manufacturing Doxa office furniture. The distinctive feature of our
plant, which has an indoor area of 60,000 square meters at Zon-
guldak, Gokcebey, is that there is a botanic garden, zoo and arc-
haeology museum on the grounds. On the other hand, Doxa pro-
duction plants operating at Zonguldak Caydegirmeni since 2006
have an indoor production area of 15,000 square meters. Canak-
¢l, pointing out that they have 400 main dealers reporting to regi-
onal offices in Istanbul, Ankara, Izmir, Antalya, Adana, Samsun
and Zonguldak, stressed that the number of their secondary de-
alers is close to 5,000. Stating that they export to 54 countries in fi-
ve continents as Creavit, says that their aim is to bring the ratio of
exports to total production to 60 percent. Canakgl, who explained
that they will continue enhancing their product range in 2009 too,
noted that they are emphasizing educational activities and they
launched Mitat Mehmet Canakgi Vocational Higher School in Gok-
cebey in affiliation with Zonguldak Karaelmas University.
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Seramikgiler bahart
[znik'te karsiliyor

Turk Seramik Dernegi'nin (TSD) diizenledigi yurtici ve yurtdi-
sindaki seramik merkezlerine geziler iznik'le basliyor. 9 Mayis
2009 Cumartesi yapilacak olan gtintbirlik iznik gezisi, hem sera-
mikciler, hem de cini meraklilarini bir araya getirecek. Roma, Bi-
zans ve Osmanli'ya ait eserlerin bulundugu adeta bir acik hava
muizesi gérintmandeki iznik, doganin da en glizel manzaralari-
ni sakliyor. Yapilacak gezide sanat ve tarih acisindan essiz me-
kanlar, cini atolyeleri ziyaret edilirken, bahari rengarenk karsila-
yan iznik'te dogayla bas basa olmanin keyfi de yasanacak. TSD
Uyelerine ylzde 20 indirimli olan gezinin Ucreti ve detaylari der-
negin internet sitesinde (www.turkseramikdernegi.org) yer aliyor.
Rezervasyon icin TSD tel no: 0212 266 52 54.

Ceramicists greet
spring in Iznik

Trips to local and international ceramic centers organized by
Turkish Ceramics Association (TSD) start with Iznik. The same
day Iznik trip to be held May 9, 2009 will bring together both ce-
ramicists and also china enthusiasts. Iznik, which is almost an
outdoor museum containing artifacts from Roman, Byzantine and
Ottoman periods, also offers the best scenery in nature. Locations
unique in terms of art and history and china workshops will be vi-
sited during the trip alongside of the pleasure of being with natu-
re in Iznik, greeting spring in a color festival. The fee and details
of the trip, which is offered at 20 percent discount to TSD mem-
bers, may be found at the website of the Association (www.turk-
seramikdernegi.org). For reservation: TSD tel no: 0212 266 52 54

Universite Sanayi Ishirligi Ulusal Kongresi 2009

University-

Avrupa ve Didnya'da buyudk
Ureticilerden olan Turk sera-
mik sektérinun artan rekabet
ortaminda arastirma, teknoloji
gelistirme ve innovasyon ihti-
yacini  karsilamak  Uzere
1998'de kurulan Seramik Aras-
trma Merkezinde (SAM) 7-8
Mayis 2009 tarihlerinde “Uni-
versite Sanayi Isbirligi Ulusal
Kongresi” dizenleniyor. Turk se-
ramik sektor(l, Anadolu Universi-
tesi ve TUBITAK igbirligi ile kuru-
lan SAM’'da duzenlenen kongre
sektdrde Universite sanayi isbirli-
ginin gelistirilmesini olanak sag-
larken, Ulkemizde bu alanda fa-
aliyet gosteren kisi, kurum ve ku-
ruluslarin tecribelerinin paylagsil-
digi bir ortam olusturuyor. ilki ge-
¢en sene 26-27 Haziran 2008 ta-
rihlerinde Adana USAM'in ev sa-
hipliginde yogun katilimla ger-
ceklestirilen Kongre'de oldugu
gibi bu yil da serbest bildirilere
yer veriliyor, ayrica katilimcilar
arasinda karslilikli etkilesime daha
¢ok firsat yaratacak etkinlikler dizenleniyor. Ayrintili bilgiye ulasmak
isteyenler igin: http://www.seramikarastirma.com.tr/kongre/

Industry Collaboration National Convention 2009

The “University-Industry Colla-
boration National Convention” will
be held May 7-8, 2009 at the Cera-
mics Research Center (SAM) foun-
ded in 1998 to satisfy the research,
technological development and in-
vention needs of the Turkish cera-
mics industry, one of the largest
manufacturers in Europe and the
world, in an environment of incre-
asing competition. The convention
held at SAM founded with collabo-
ration of Turkish ceramics industry,
Anadolu University and TUBITAK
allows the advancement of univer-
sity and industry collaboration
and also provides an environ-

ment where the experiences of
individuals, companies and or-
ganizations engaged in this field,
in our country are shared. This
year, too, in the convention, the
first one of which was held with
wide participation, hosted by
Adana USAM June 26-27,
2008 last year, freelance papers

will be presented and also events which will be platforms of mutu-
al interaction among participants will be held. For further informa-
tion: htto.//www.seramikarastirma.com.tr/kongre/
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Turkish Ceramics Federation, while on the one
hand advising its members on things to be done
so0 that the members of the associations under
its roof can get through the present
economic crisis with minimum
damage, on the other hand, has
provided information to public
agencies and ministries on
measures which may be adopted
by government, taking proposals

to them on precautions which
should be adopted.

Tarkiye Seramik Federas-
yonu Yonetim Kurulu, Turk seramik
sektoérinln startejik planlanin tarafsiz, bilim-
sel ve dogru bir sekilde yapiimasi gérevini Deloitte
Danismanlik Sirketi'ne verdi. Danisman sirket sektordeki
seramik Ureticileri, dernek yoneticileri, sektdre hizmet sunan
ve sektorl etkileyen kamu kuruluslari, Bakanliklar ve mahalli
idarelerle yapmis oldugu uzun sureli ¢alismalar sonucunda
“Tarkiye Seramik Sektoru Stratejik Yol Haritas!” baslikli rapo-
runu tamamladi. Raporun hazirlanmasi sirasinda sektérin
ddnya Uzerindeki konumu goézden gecirildi ve dinya Uzerin-
de ileri gelen seramik Ureticisi Ulkelerde mevcut olan uygula-
malarla kiyaslamalardan da yararlanildi.

Turkiye Seramik Sektord, Seramik Kaplama Malzemeleri,
Seramik Saglik Gerecleri, Seramik Sofra Esyalari, Refrakter
ve Teknik Seramik olmak Uzere degisik altbasliklar altinda in-
celenerek alt sektdrlerin kamu kuruluslar ve Universitelerle,
destek sektérleriyle, derneklerle ve diger kaynaklarla olan bi-
re bir iliskileri masaya yatirildi. Calismalar sirasinda seramik
sektdrinde Ulke ve oyuncu dizeyinde strateji galismalarinda
gorev almis olan degerli yabanci uzmanlar goérev aldilar.
Kapsam dahilindeki alt sektérler hakkinda genel bilgilendir-
meden sonra Turkiye seramik sektérlinin tim deger zinciri
incelenmis, sektdr ve devlet kurumlarinin esgidim icerisinde
faaliyet géstermesi gereken iyilestirme alanlari belirlenmistir. Ra-
por ilgili Bakanliklara ve kamu kuruluglarina sunulmustur.

Tarkiye Seramik Federasyonu, catisi altindaki derneklerin

Turkiye Seramik Federasyonu, ¢atisi
altindaki derneklerin tyelerinin icinde
bulunduklari ekonomik krizi en az zararla
atlatabilmeleri icin yapiimasi gereken
seyler konusunda bir tarafta
uyelerini bilgilendirirken,

diger tarafta kamunun alabilecegi
tedbirler konusunda kamu
kurumlarini ve Bakanliklari
bilgilendirmis ve onlara alinmasi
gereken tedbirler konusunda
teklifler gotlrmustar.

Turkish Ceramics Federation Board of Di-
rectors has assigned the task of building of
the strategic plans of the Turkish Ceramics In-

austry in an impartial, scientific and proper
manner, to Deloitte Consulting Firm. The said con-
sulting firm has completed its report entitled “Turkish Ceramics
Industry Strategic Roadmap” as a result of long-term studies it
has carried out with ceramic manufacturers and association of-
ficials in the industry, public agencies, ministries and local admi-
nistrations providing service to and affecting the position of the
industry globally and benchmarking with practices present in
the world’s leading ceramic manufacturer countries was utilized
during preparation of the report. The Turkish Ceramics Industry
was reviewed under different sub-titles as Ceramic Tile, Ceramic
Sanitary Ware, Ceramic Table Ware, Refractories and Technical
Ceramics and the one-on-one relations with such sub-sectors
with public agencies and universities, support sectors, associ-
ations and other sources were analyzed. Esteemed foreign ex-
perts, who have taken part in strategic studies at country and
player level in the ceramics industry, were part of the studies. Af-
ter an overall assessment of the studied sub-sectors, the entire va-
lue chain of the Turkish ceramics industry was discussed and are-
as of improvement where the industry and government agencies
must operate in harmony have been determined. The report was
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Uyelerinin iginde bulunduklari ekonomik krizi en az zararla atlata-
bilmeleri icin yapiimasi gereken seyler konusunda bir tarafta Uye-
lerini bilgilendirirken diger tarafta kamunun alabilecegi tedbirler
konusunda kamu kurumlarini ve Bakanliklar bilgilendirmis ve on-
lara alinmasi gereken tedbirler konusunda teklifler gétdrmastar.
Ekonomiden Sorumlu Basbakan Yardimciligi, Sanayi ve Ticaret
Bakanligi, Dis Ticaret Mustesarligi, Maliye Bakanhdi, Hazine
Mustesarligi, Eneriji ve Tabii Kaynaklar Bakanligi ve gesitli kamu
kurumlari nezdinde yapmis oldugu girisimler sonucunda Fede-
rasyon’dan hazirlamasi istenilen raporlari hazirlayarak takdim et-
mistir. Acil Eylem Plani olarak Bakanliga sunmus oldugu teklifler
benimsenmis ve bu tekliflerin bir kismi bu ginden hayata geg-
mistir. Eneriji fiyatlari, bélgesel tesvik uygulamalarinin tim sekto-
re aclimasl, yetismis is glctintn kaybedilmemesi, nakliye, vergi
6demelerinde kolayliklar, Ureticiler arasindaki haksiz rekabetin
Onlenmesi, tikanan piyasa sartlarinda satiglarin aciimasi, yenile-
me piyasasinin canlandiriimasi, inovasyonun tesvik edilmesi, ko-
nut kredilerinin iyilestiriimesi ve satislarinin canlandinimasi, KOBI
tarifinin yenilenerek
kredilerden sekto-
rin gogunun yarar-
landinimasi, ihra-
cat kredilerinin iyi-
lestirimesi ve ben-
zeri gibi kabul gor-
mus onerilerimiz-
den henlz uygula-
maya  girmemis
olan digerleri ilgili
kurumlar tarafin-
dan inceleme saf-
hasindadir.

Turkiye seramik
sektoérine uygula-
nacak tedbirlerin
ve yeni tesvik mev-
zuatina gore verilecek tesviklerin sektdrdn timdnd kapsamasi,
bolgeler ve kuruluglar arasinda ayrim yapilarak haksiz rekabete
sebebiyet verilmemesi icin ilgili tdm kamu kurumlari Federasyon
Baskani Sayin Zeynep Bodur Okyay’in baskanligindaki cesitli he-
yetler tarafindan muhtelif tarihlerde Ankara'da ziyaret edilmis, ka-
mu kurumlari ve Bakanliklarin Ust diizey Burokratlar, Sayin Ba-
kanlar ve Sayin Mustesarlar etrafli bir sekilde bilgilendirilmislerdir.
Edinmis oldugumuz intibalara gére hentz aciklanmayan yeni
tesvik mevzuat sektérlerdeki Ureticiler arasinda dengeyi gozete-
cek ve haksiz rekabete sebep vermeyecek bir yapi icerisinde
olusmaktadir.

Federasyonumuzun gerek acil eylem plani ve gerekse strate-
jik plan baglaminda sunmus oldugu bilgiler yalniz seramik sekto-
rU igin kisith kalmamis yerine gdre ingaat sektorint ve genel Ul-
ke ekonomisini canlandiracak tedbirleri de icermistir. Onerileri-
mizden diger sektorlerin de simdiden yararlanmakta oldugunu
sevincle izlemekteyiz. Turkiye Seramik Federasyonu Turk sera-
mik Ureticilerinin her turlt ihtiyaglar igin tek adrestir. Federasyo-
numuz bizi her vesileyle dinleyen ve tekliflerimizi inceleyerek uy-
gulamaya alan Sayin Bakanlara, MUstesarlara ve Degerli Burok-
ratlara sUkranlarini sunar.

submitted to applicable ministries and public agencies.

Turkish Ceramics Federation, while on the one hand advising
its members on things to be done so that the members of the as-
sociations under its roof can get through the present economic cri-
sis with minimum damage, on the other hand, has provided infor-
mation to public agencies and ministries on measures which may
be adopted by government, taking proposals to them on precauti-
ons which should be adopted. It has prepared and submitted the
reports the Federation was asked to draw up as a result of its ini-
tiatives with the Office of Deputy Prime Minister in charge of Eco-
nomy, Ministry of Industry and Trade, Undersecretariat of Foreign
Trade, Ministry of Finance, Undersecretariat of Treasury, Ministry
of Energy and Natural Resources and various public agencies.
The proposals it has submitted to Ministry as emergency actions
plans were adopted and part of such proposals have been launc-
hed effective today. Out of our adopted proposals like those rela-
ting to energy prices, opening of regional incentives to the entire
industry, maintaining skilled manpower, transportation, facilities in
tax payments, prevention of unfair
competition between manufactu-
rers, opening of sales in conges-
ted market conditions, revitalizati-
on of the alterations market, incen-
tives for innovation, improvement
on home loans and revitalization of
home sales, allowing a major por-
tion of the industry to take advan-
tage of loans through a new SMSE
definition, improvement on export
loans; which have not yet been put
in practice, are under review by
applicable agencies.

All applicable government
agencies were Vvisited in Ankara
on various dates by various com-
mittees chaired by Federation Pre-
sident Zeynep Bodur Okyay to ensure that measures to be imple-
mented and incentives to be provided under new incentives legis-
lation, to the Turkish ceramics industry, cover the entire industry
without causing unfair competition through discrimination among
regions and institutions, and top level Bureaucrats of public agen-
cies and Ministries, Esteemed Ministers and Esteemed Undersec-
retaries were briefed comprehensively. According to our impressi-
ons, the new incentives legislation not yet disclosed is being pre-
pared under a framework which will maintain the balance among
manufacturers and industries not leading to unfair competition.

Information provided by our Federation in the context of both
the emergency action plan and also the strategic plan were not
restricted solely to the ceramics industry and have involved me-
asures to vitalize the construction industry and the overall country
economy as applicable. We are pleased to see that other sectors
are already making use of our recommendations. The Turkish Ce-
ramics Federation is the only address for all needs of Turkish ce-
ramics manufacturers. Our Federation wishes to express its grati-
tude to Esteemed Ministers, Undersecretaries and Esteemed Bu-
reaucrats who listen to us on every occasion, reviewing and imp-
lementing our proposals.
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Ekonomik krize onlem
fasarist yasalasti

TBMM Genel Kurulu'nda, ekonomik krizi dnlemeye
iliskin diizenlemeler iceren ve bazi kanunlarda
degisiklik yapan tasari kabul edilerek yasalast!.

Yasaya gore, 2008 ve 2009 yillarinda kisa ¢alisma ¢denegi igin
yapilan bagvurularla sinirli olmak Uzere, kisa ¢alisma icin éngoru-
len azami U¢ aylik sure, alti ay olarak uygulanacak. Kisa ¢alisma
6denegi miktari da ylzde 50 oraninda artirilarak ¢denecek. Kisa
galisma 6denegi olarak yapilan ¢demeler, baslangicta belirlenen
issizlik 6denegi stresinden dustlmeyecek. Bu madde kapsamin-
da uygunluk tespiti yapiimis olan basvurular igin kisa calisma su-
resi, isverenin talebi dogrultusunda uzatilacak. Bu diizenlemenin
yurtrlige girdigi tarinten énce uygunluk tespiti yapilan kisa calig-
ma 6denegi bagvurularinda sure, isverenin talebi halinde ayni sart-
larla ve alti ayl asmamak kaydiyla uzatilacak. Bu maddede 6ngo-
rilen 6denek miktar ayni kalmak kaydiyla kisa galisma 6denegi
sUresini altl ay daha uzatmaya Bakanlar Kurulu yetkili olacak. An-
cak bu dénemde kisa calisma 6denegi olarak yapilan ¢demeler,
baslangicta belirtilen issizlik 6denegi stresinden dustlecek.

Ekonomik kalkinmanin hizlandinimasi, isthdamin artirimasi ve
bolgeler arasi gelismislik diizeyi farkinin en aza indirimesi ve sek-
torel olarak da kimelenme olgusunun 6ne c¢ikartilarak yatinmlarin
tesvik ediimesine yonelik indirimli kurumlar vergisi orani uygulama-
sina imkan taninacak. indirimli kurumlar vergisi uygulamasindan
yararlanacak yatinmlar, tesvik belgesine baglanacak. Bu yatirm-
lardan elde edilen kazanclar; yatinmin kismen veya tamamen isle-
timesine baglanilan hesap déneminden itibaren yatirma katki tu-
tarina ulagincaya kadar, indirimli oranlar Gzerinden kurumlar vergi-
sine tabi tutulacak. Bakanlar Kurulu; istatistiki bolge birimleri sinif-
landirmasi ile kisi bagina dtsen milli gelir ve sosyoekonomik gelis-
mislik duzeyini dikkate alarak illeri gruplandirmaya ve gruplar itiba-
riyle tesvik edilecek sektorleri ve bunlara iliskin yatinm, istihdam
buyukltklerini belirlemeye yetkili olacak. Her bir il grubu icin yatir-
ma katki oraninin ylizde 25’i, yatinm tutari elli milyon liray1 asan bu-
yUk Olcekli yatinmlarda ise yUzde 45’ gegmemek Uzere belirlemek
ve kurumlar vergisi oraninda ylUzde 90'a kadar indirimli uygulat-
mak da Bakanlar Kurulunun yetkileri arasinda yer alacak.

Ikinci destek paketi yolda

Hukumet, kdresel mali krizin etkilerine kars! ikinci bir paket da-
ha hazirliyor. Demir-gelik, turizm, muteahhitlik ve denizcilik basta
olmak Uzere sirketler icin sektdrel tedbirler paketi, Ekonomi Koor-
dinasyon Kurulu'nda goérusutldd. Basbakan Yardimcisi Nazim Ek-
ren, calismayi rakamsal boyutu harig bitirdiklerini belirterek, Mec-
lis’e sevk edeceklerini séyledi. Ekren, durgunlugu asmak igin but-
ceden piyasaya aktarilan ilave kaynagin 2009'da 16 milyar TL ola-
cagini belirterek, ikinci tedbir paketinin icerigi hakkinda bilgi verdi:
“Eximbank’in 500 milyon dolar olan limitini bir milyar dolara ¢ikar-
dik. Yine bu ikinci pakette onu da yerlestirecegiz. Muhtemelen
Eximbank'in kullanacagini bir miktar daha artiracagiz. Hem vergi-
lerle ilgili, hem SSK'yla ilgili hem EximbankK’la ilgili, bir de sektore
spesifik dizenlemelerden cok bltln sektdrlerin ortak bir sekilde
yararlanacag bir alt paydayi olusturmaya calisiyoruz.”

HEEEERENERER

Economic crisis
measure bill enacted

The bill containing regulations for preventing the
economic crisis and amending certain laws
passed and was enacted at the Grand Assembly
of Turkish Parliament.

Under the law, the term of maximum three months proposed
for short-term employment will be implemented as six months to
be limited to applications made for short-term employment app-
ropriation in years 2008 and 2009. The short-term employment
appropriation will be paid with an increase of 50 percent. Pay-
ments made as short-term employment appropriation will not be
deducted from the unemployment allowance period set at the be-
ginning. The short-term employment period will be extended upon
request of the employer for applications which were found to be
compliant under this article. In short-term unemployment approp-
riation applications found to be compliant before the date of enact-
ment of this provision, the time period will be extended under sa-
me terms not to exceed six months upon request of the employer.
Council of Ministers will be authorized to extend the short-term
appropriation period for another six months with the appropriation
stipulated in this article remaining the same. However, payments
made as short-term employment allowance in this period will be
deducted from the unemployment allowance period specified at
the beginning.

It will be possible to implement a reduced corporation tax rate
for accelerating economic development, increasing employment,
minimizing the disparity of development between regions and en-
couragement of investments by emphasizing the clustering pheno-
menon sector-wise. Projects to benefit from the reduced corporati-
on tax practice will be issued incentive certificates. Earnings deri-
ved from such projects will be subject to corporation tax at redu-
ced amounts, starting from the account period in which the project
is partly or entirely commissioned, until the project contribution
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amount is reached. Council of Ministers will be authorized to cate-
gorize provinces and to determine the sectors to be given incenti-
ves by groups and related project and employment sizes, taking in-
to account the per capita national income and socio-economic de-
velopment level by statistical regional units categorization. It will be
among the powers of Council of Ministers to set the project contri-
bution rate for each group of provinces not to exceed 25 percent
and for large scale projects where the investment amount is over
fifty million Liras not to exceed 45 percent and to have the corpora-
tion tax rate to be implemented with a reduction up to 90 percent.

Second support package on the way

The government is preparing a second package against the
impacts of the global financial crisis. The sectoral measures pac-
kage for companies in sectors lead by iron-steel, tourism, contrac-
ting and maritimes were discussed at the Economy Coordination
Committee. Deputy Prime Minister Nazim Ekren, explaining that
they completed the study, save its numerical dimension, said that
they would send the bill to the Parliament. Noting that the additi-
onal funds conveyed to the market from the budget for overco-
ming stagnation will be 16 billion TL in 2009, said the following on
the contents of the second measures package. “We increased
Eximbank’s limit which was 500 million Dollars to one billion Dol-
lars. We will incorporate this in this second package. Probably we
will increase the funds to be used by Eximbank a little more. We
are trying to create a denominator relating to taxes and also SSK
and Eximbank which will be of common benefit to all sectors rat-
her than sector specific ones.”

Tesvikten yararlanma
stiresi bir yil uzuyor

Ekonomi yonetimi, kuresel mali krizin reel sektore etkilerini
Istanbul Sanayi Odasi (ISO) tyelerinden dinledi. Odanin mes-
lek komiteleri toplantisinda konusan iSO Bagkan Tanil Kiguk,
imalat sanayinin son 10 yilin en zor dénemini yasadigini belirtti.
Sanayi ve Ticaret Bakani Zafer Caglayan, sanayicilere yeni tes-
vik uygulamalarinin mujdesini verdi. Caglayan, detaylarini Bas-
bakan Tayyip Erdogan’in bir-
kac gun icinde aciklayacagi
yeni bir tesvik duzenlemesi
hazirlandigini séyledi. Tesvik,
sektorel, bolgesel ve proje
bazli yeni bir yatinm sistemini
ongoruyor. Caglayan, 49 il ve
kalkinmada oncelikli 5 mer-
kezde uygulanan ve yararlan-
ma sUresi 2008 sonunda do-
lan mevcut tesvik yasasinda
ise uzatmaya gideceklerini il
belirtti. Bu kapsamda bir yillik & y
bir uzatma planlaniyor. Kriz
sUrecinde sirketlere destek
amaclyla tesvik disinda destekler hazirladiklarini da anlatan
Caglayan, “istihdam basta olmak tizere, istihdam kaybini engel-
leyecek bircok konuda da galismalar devam ediyor. Ozellikle
enerji ve enerji maliyetleri, fiyatlari Uzerinde calismalarimiz de-
vam ediyor” dedi.

Sanayi ve Ticaret Bakant / Minister of
Industry and Trade Zafer Caglayan

The period for ufilizing
incentives extended for
another year

The economy administration heard the impact of the glo-
bal financial crisis on the real sector from members of Istan-
bul Chamber of Industry (ISO). ISO President Tanil KlgUk,
who spoke at the profession committees meeting of the
Chamber, stated that the manufacuring industry was going
through the hardest times in the last 10 years. Minister of In-
dustry and Trade Zafer Caglayan gave the industrialists the
good news on new incentive applications. Caglayan said that
a new incentive regulation is on the way, the details of which
will be announced by Prime Minister Tayyip Erdogan in a few
days. The incentive involves a sectoral, regional and project
based new investments system. Caglayan said that the pre-
sent Incentives Act implemented in 49 provinces and 5 areas
with development priority, the term of utilization of which expi-
res at the end of 2008, will be extended. The planned exten-
sion will be for one year. Caglayan, who explained that sup-
port other than incentives is on the way for aiding the compa-
nies during the crisis, added; “Studies are under way in many
areas lead by employment to prevent loss of jobs. Especially
we are working on energy and energy costs and prices.”
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OAIB'nin ihracatr yiizde 18,2 geriledi

OAIB exports slump by 18.2 percent

Orta Anadolu Makine ve Aksamlari ihracatgilar Birligi'nin
(OAIB) ocak ayinda ihracati ytizde 18,2 oraninda geriledi.
OAIB'den yapilan aciklamaya gére, birligin istigal alanindaki
UrUnlerin ihracati ocak ayinda gecen yilin ayni ayina goére
ylUzde 18,2 azalarak, 407 milyon 399 bin dolar seviyesine
dustt. OAIB'nin toplam ihracati icinde insaat ve madencilik
makineleri 54,9 milyon dolarlik ihracat ve yuzde 13,5 pay ile
birinci sirada, endustriyel klimalar ve sogutma makineleri
39,8 milyon dolarlik ihracat ve yuzde 9,8 pay ile ikinci sirada,
takim tezgéhlari 37,3 milyon dolarlik ihracat ve yuzde 9,1 pay
ile tcuncu sirada yer aldi. Turk makine sektort ihracatinda
baslica tlkeler sirasiyla Almanya, ABD ve iran olurken, sekto-
rin en 6nemli pazari olan Almanya'ya yapilan ihracat, gegen
yilin ayni dénemine gore ylzde 6 azalarak 45,2 milyon dola-
ra dustl. S6z konusu dénemde ihracat gerceklestirilen ilk 10
Ulke arasinda en buydk ihracat artigi ydzde 227 ile Gdrcis-
tan'a oldu.

January exports of Central Anatolia Machinery and Parts Expor-
ters Union (OAIB) declined by 18.2 percent. According to OAIB’s
announcement, exports of products in the line of business of the
union dropped to 407,399,000 Dollar level with a reduction of 18.2
percent compared to the same month last year, in January. Among
total OAIB exports, construction and mining machinery ranked first
with exports of 54.9 million Dollars and a share of 13.5 percent, in-
dustrial air conditioning and cooling machines ranked second with
exports of 39.8 million Dollars and 9.8 percent share and tooling
machinery ranked third with exports of 37.3 million Dollars and a
share of 9.1 percent. The main destinations of exports of Turkish
machinery industry were Germany, USA and Iran and exports ma-
de to Germany, which is the most important market of the industry,
came down to 45.2 million Dollars with a decrease of 6 percent
compared to the same period last year. The greatest increase in
exports among the top export destination countries in the said pe-
riod was Georgia with an increase in exports of 227 percent.

Orta vadeli enflasyonda tahmin asagy yonli
Projection is downwards in medium-term inflation

Merkez Bankasi (MB), enerji fiyatlarindaki disus ve toplam ta-
lebin zayif seyri nedeniyle orta vadeli enflasyon tahminlerinde asa-
g1 yonld gtincelleme yapti. MB Baskani Durmus Yilmaz, enflasyo-
nun ytzde 70 olasllikla, 2009 yili sonunda orta noktas! yizde 6,8
olmak Uzere, ylzde 5,4 ile ylzde 8,2 araliginda gerceklesmesinin
beklendigini acikladi. 2009 yill sonunda enflasyon orta noktasi ytz-
de 7,6 olmak Uzere ylUzde 5,9 ile ylzde 9,3 arasinda hedefleniyor-
du. Yilmaz, enflasyonun 2010 yilinda orta noktasi ylizde 5,8 olmak
Uzere, yuzde 4 ile ylzde 7,6 araliginda gercekleseceginin tahmin
edildigini de sdyledi. 2011 yill sonunda ise enflasyonun ytzde 5,2
dlizeyine duseceginin 6ngoruldiguni belirtti.

Central Bank (CB) updated its medium-term inflation projection
downwards due to the decline in energy prices and the weak co-
urse in total demand. CB President Durmus Yilmaz announced that
it was expected that with 70 percent probability, inflation is expec-
ted to be in the range of 5.4 percent and 8.2 percent, with average
expectation being 6.8 percent. The target for end of 2009 was 5.9
percent and 9.3 percent range, with average expectation as 7.6
percent previously. According to Yilmaz, year 2010 expectation for
inflation is in the range of 4 percent and 7.6 percent,with average
point being 5.8 percent. He stated that the projection is a drop to
5.2 percent level by the end of 2011.
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Dogalgazda sanayiye
yizde 18 |

(] (]
indirim
Dogalgazda 2008 yilinda ylizde 85’e yakin zam

yapan Hikimet, 2009’a konutlarda ylizde 17,
sanayide ylizde 18’lik indirimlerle girdi.

Turk sanayicisi 2008'de dogalgaza yapilan ytzde 85'lere va-
ran zamlarin ardindan, bu sefer bir indirim haberiyle umutlandi.
Basbakan Recep Tayip Erdogan tarafindan aciklanan indirimin
miktarl konutlarda ylzde 17, sanayide ise ylzde 18 olarak acik-
land!. indirimlerin Subat ayindaki faturalara yansimasi beklenir-
ken, TOBB Baskan Yardimcisi Huiseyin Uztlmez, dogal gaz fiyat-
larinda sanayide ylzde 18 oraninda indirime gidilmesinin firma-
larin girdi maliyetlerini disirecegine dikkati cekiyor. Uzilmez,
subat ayindan itibaren gecerli olmak Uzere dogal gaz fiyatlarin-
da evlerde yUzde 17, sanayide ise ylzde 18 oraninda indirime
gidilmesinin, ¢zellikle icerisinde bulundugumuz ortamda son de-
rece 6nemli oldugunu belirtiyor. Sanayi kesiminin yuksek girdi
maliyetleriyle dinya piyasalariyla rekabet etmek zorunda kaldigi-
na dikkati ceken Uzllmez, “Dogal gaz fiyatlarinin sanayide ytiz-
de 18 oraninda indirime gidilmesini ve indirimlerin devam edece-
gi yonundeki agiklamalari memnuniyetle karsiliyoruz. Yuzde
18'lik dogal gaz indirimi sanayide, imalat sektértinde bir anlam-
da 'tesvik' niteligi tastyacaktir. Ayni zamanda dogal gaz fiyatlarin-
daki dusus, enflasyona da olumlu etki yapacaktir” diyor.
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The government, which increased the price of natural gas 85 percent in 2008, started
2009 with discounts of 17 percent for residences and 18 percent for the industry.

Turkish industrialists gained hope following the increases
amounting to 85 percent on natural gas in 2008 with the news of
a discount this time. The amount of the discount announced by
Prime Minister Recep Tayip Erdogan is 17 percent for residen-
ces and 18 percent for the industry. The discounts are expected
to be observed in the bills in February. TOBB Vice-President H-
seyin Uziilmez draws attention to the fact that the 18 percent dis-
count on natural gas prices for the industry will bring down the
input cost of firms. Uziilmez states that discounts of 17 percent
for residences and 18 percent for the industry on natural gas pri-
ces effective February are extremely important especially in the
environment we are in. Drawing attention to the fact that the in-
austry has to compete with world markets, with high inputs costs,
says, “We are happy that a discount of 18 percent is granted to
the industry on natural gas prices and that announcements are
made that such discounts will continue. The 18 percent natural
gas discount will serve as an incentive for the manufacturing in-
austry. At the same time, the drop in the natural gas prices will
have a positive impact on inflation”.
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Pazar pay1 2013'de yizde 10'a ¢ikiyor
Market share will go up to 10 percent in 2013

Gy 408
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Dig Ticaret Mustesarligi’nin, 2009-2013
dénemini kapsayan Stratejik Plani, yurt digi
miteahhitlikte pazar payinin artacagini 6ngoriyor

Dis Ticaret Mustesarligi'nin (DTM), 2009-2013 Stratejik Pla-
ni'nda, yurt disi mdteahhitlikte ylzde 4'e yaklasan pazar payinin,
ylzde 10'a ¢ikarilmasi hedefleniyor. Rekabetci bir yapi olusturu-
labilmesi amaciyla firmalara, yillik ihracatin ylzde 1'i seviyesinde
devlet yardimi yapilmasi ongordldyor. Bu amacla DTM,
2009-2013 dénemini kapsayan bir Stratejik Plan hazirladi. Bu
kapsamda, surdurulebilir ihracat artisi saglayacak rekabetci bir
yapl olusturulabilmesi icin, firmalara ar-ge, marka ve tanitim-pa-
zarlama konularinda ¢ok yonll teknik ve mali destek saglamaya
devam edilecek. S6z konusu devlet yardimlarinin yillik ihracatin
ylzde 1'i seviyesine cikariimasi hedefleniyor. Plana goére, Ulke
tretiminde 6nemli bir paya sahip olan KOBI'lerin élcek ekonomi-
lerine ulagmalarini saglayacak bir yapiya kavusturulmasina yéne-
lik calismalar da surdurtlecek. Bu cergevede, KOBI'lerin yiksek
teknoloji iceren, sermaye yogun sektorlerde de etkinliklerini arti-
rabilmeleri icin, birlikte hareket ederek ortak satin alma, ortak pa-
zarlama ve yenilik¢ilik girisimlerinde bulunabilmeleri icin, ulusal
kiimelenme politikasi cercevesinde gerceklestirilecek olan Turki-
ye'de Kuimelenme Politikasinin Gelistirilmesi Projesi ile KOBI'lerin
ihracattaki paylarinin artirilmasi éngéruldyor.
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The strategic plan of Undersecretariat of Foreign
Trade covering the 2009-2013 period predicts that the
market share will increase in international contracting

In the Strategic Plan for 2009-2013 of Undersecretariat of Fo-
reign Trade (UFT), it is aimed at increasing the approximately 4
percent market share in international contracting to 10 percent.
A government aid at the level of 1 percent of yearly exports is
planned for firms so that a competitive structure may be formed.
To that end, UFT drafted a strategic plan covering the 2009-2013
period. In this context, multifaceted technical and financial sup-
port in the fields of R&D, brand and promotion-marketing will be
supplied to firms so that a competitive structure to ensure a sus-
tainable increase in exports may be formed. The target is to ra-
ise this government aid to 1 percent of yearly exports. According
to the plan, also activities will be performed for forming a struc-
ture to allow SMSEs, which have an important share of the co-
untry’s output, reach economies of scale. Under this framework,
the shares of SMSEs in exports will be increased through the
project on development of clustering policy in Turkey which will
be undertaken under the national clustering policy so that
SMSEs may boost their activities in the high technology capital
intensive industries for being involved in joint purchasing, joint
marketing and innovation initiatives, acting together.
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Sanayiciler ilk alti
aydan umudu kesti

1S0’nun Ekonomik Durum Tespit Anketi,
isletmelerin, bu yilin ilk yarisinin yeni siparisler
hari¢ tim gostergelerde 2008’in ikinci yarisina
gore daha olumsuz gececedi beklentisi icinde
oldugunu ortaya koydu.

Industrialists give up hope
on the first six months

Istanbul Chamber of Industry’s Economic
Situation Survey revealed that companies expect
that the first half of this year will be more
adverse compared with the second half of 2008
by all indicators, save new orders.

Ozel sektdr imalat sanayisinin icinde bulundugu kosullari, so-
runlari, beklenti ve dngdrulerini tespit edebilmek, ¢c6zUm énerile-
ri gelistirebilmek amaciyla istanbul Sanayi Odasi (ISO) tyeleri
arasinda gergeklestirilen anketin 2008 yili ikinci yarisini kapsayan
sonuclari ile 2009 beklentileri, Yonetim Kurulu Baskani Tanil Ka-
¢uk tarafindan basin toplantisiyla kamuoyuna agiklandi. Bundan
onceki anketlerde beklentilerin, sanayicinin her kosulda iyimser-
ligini korudugunu, gelecege umutla baktigini ortaya koyarken,
2008 yilinin ikinci yarisina iliskin ankette, bu durumun degismis
gortindugu ifade edildi.

Anket, isletmelerin, bu yilin ilk yarisinin yeni siparisler haric
tum gostergelerde 2008'in ikinci yarisina gére daha olumsuz ge-
cecegi beklentisi icinde oldugunu ortaya koydu. 2009'un ilk yari-
sinda igletmelerin ylzde 59,8'i Uretimlerinde, ylzde 61,7’si i¢ sa-
tislarinda, ydzde 56'sI dis satislarinda, ylzde 51,2'si de istihdam-
larinda azalma bekliyor. Yeni siparislerinde azalma bekleyen is-
letmelerin orani ise ylUzde 61,3 ile 2008'in ikinci yarisinin gercek-
lesme duzeyi olan ylzde 63’e oldukga yakin oldu. Anket sonug-
larina genis bir zaman araligindan bakildiginda, beklentilerdeki
iyimserligin ayni 6lctde hayata gecmediginin goruldigu, dolayi-
slyla 2009'un ilk yarisinin beklentilerdekinden daha sikintili gece-
ceginin 6ngorulebilecegi kaydedildi.

Ankette, calismaya katilan igletmelerin 2009 yilinda ekonomi-
nin énemli dlctide kiculecegdi beklentisi icinde oldugu, isletmele-
rin bu yIl GSYH'de yluzde 2,6 oraninda daralma bekledigi ifade
edildi. Calismaya katilan isletmelerin 2009 icin UFE tahmini orta-
lamasi ylizde 9,8, TUFE tahmini ortalamasi ise ytizde 10,1 oldu.
2009 icin 6ngérulen enflasyon orani yluzde 7,5 olmasina karsin,
calismaya katilan isletmelerin enflasyon beklentileri daha yUksek.
Calismaya katilan igletmelerin 2009 yilsonu dolar kuru tahmini
1,67 TL, Euro kur tahmini ise 2,26 TL ddzeyinde oldu.

‘v

iSO Yénetim Kurulu Baskani (ICI Chairman of Board of Directors)
Tanil Kiiglik

Results, covering the second half of 2008 and 2009 expecta-
tions of the survey held among members of Istanbul Chamber of
Industry (ICI) for determining the conditions, problems, expecta-
tions and predictions of the private sector manufacturing in-
austry and developing solution proposals, were announced to
the public in a press conference by Chairman of Board of Direc-
tors Tanil Kiglk. Previous surveys revealed that the industrialists
maintained their optimism under any circumstances, looking at
the future with hope, the survey on the second half of 2009 sho-
wed that this situation has changed. The survey revealed that
companies expect that the first half of this year will be more ad-
verse compared with the second half of 2008 based on all indi-
cators, save new orders. In the first half of 2009, 59.8 percent of
companies expect a decrease in production, 61.7 percent in do-
mestic sales, 56 percent in exports and 51.2 percent in employ-
ment. The percentage of companies expecting a reduction in
new orders is 61.3 percent which is rather close to 63 percent
which was the actual figure in the second half of 2008. Looking
at survey results over a broad time span, it is observed that the
optimism in expectations did not take place at the same level in
real life and therefore, it can be expected that the first half of
2009 may be more troublesome than expected.

The survey found that companies participating in the study
expect a significant contraction in the economy in 2009 with the
decrease in NDP expected was 2.6 percent this year. Year 2009
average MPI prediction of companies taking part in the study
was 9.8 percent with the average CPI estimate being 10.1 per-
cent. Although the inflation envisioned for 2009 is 7.5 percent,
the inflation expectations of companies participating in the study
are higher. The participant companies predict a Dollar rate of
1.67 TL and a Euro rate of 2.26 TL for the end of 2009.
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Unicera'da
goriselim,
benim dinyamda

| bulusaly}

Benim dinyamda “liderlik” var.

Benim dinyam hep en iyi olmak, her zaman

eniyiyi sunmak igin calismay: gerektiren bir dinya...
Sorumlulugunun bilincinde olan ve empati yapma
becerisini 6ne gikaran bir diinya...

Kalite standartlarinin da istine ¢ikmayr hedefleyen,
ama hedeflerini gerceklestirme yolunda adil olmay:

basaran bir diinya...
3.Hol iz
309 Nolu Stand Benim diinyam, anlamayy, saygr duymayy,
Tuyup Istanbul yBnetmeyi gok iyi bilen bir dinya...

SaceTien anuey L o coopuil comir



ENERJI&CEVRE / ENERGY&ENVIRONMENT

24

e

2

g
(-

cok zorlanacag:

[tirkiye'nin katim siirecinde en
conu; GEVRE

The fopic where Turkey will have the hardest time

in the accession process; the ENVIRONMENT

Turkiye'de cevrenin korunmasi ve kirliligin
onlenmesi konularina ayrilan kaynagin
yetersizliginin bilindigine de dikkat ¢eken
Zeynep Bodur Okyay, ancak cevre
yatirimlarinin finansman sorunlarinin
Tlrkiye'nin genel ekonomik sorunlarindan
bagimsiz duslintilemeyecedini soyledi.

Drawing attention to the fact that the
insufficiency of funds allocated to the issues of
environmental protection and pollution control in
Turkey is known, Zeynep Bodur Okyay said that
however, the financing problems of
environmental investments may not be
considered independently of the general
economic problems of Turkey

Kaynaklarin etkin kullanimi, atiklarin en aza indirilmesi, in-
san sagligi-ve cevre kalitesinin en Ust dlzeye cikariimasi
dogrultusunda, tyelerin faaliyetlerini destekleme ve cevre bi-
lincini_gelistirmeye yonelik calismalarini 1986 yilindan bu ya-
na strdiren istanbul Sanayi Odasi (iSO), gevrenin degisik
alanlarindaki yillik faaliyetlerinin ve bir sonraki ¢calisma prog-
raminin katiimeilara sunuldugu 2008 yili Cevre Danisma Ku-
rulu Toplantis’'nin ana gindem maddesi “Kiresel Ekonomik
Krizde Yatirimlarin Finansmani ve Cevrenin Etkisi” idi. 2008 yi-
Il Cevre intisas Kurulu Toplantisi, Ttirkiye Seramik Federasyo-
nu Yonetim Kurulu Baskani, ayni zamanda da iSO Yonetim
Kurulu Baskan Yardimcisi ve Cevre ihtisas Kurulu Bagkani
Zeynep Bodur Okyay'in acilis konusmaslyla basladi. Toplan-
tinin diger katilimeilar ise istanbul Vali Yardimcisi Vedat M-
ttoglu, istanbul Kulttr Universitesi iktisadi ve idari Bilimler
Fakltesi'nden Prof. Dr. Emre Alkin, ISO Cevre ihtisas Kurulu
Uyesi Koray Eti, istanbul Biiytksehir Belediyesi Cevre Koru-
ma ve Kontrol Daire Bagkani Dog. Dr. ibrahim Demir ve Cev-
re ve Orman Bakanligi Mustesar Yardimcisi Sedat Kadiog-
lu'ydu.

Istanbul Sanayi Odasi Yénetim Kurulu Baskani Yardimcisi

rI

ISO Yonetim Kurulu Bagkan Yardimcisl
Zeynep Bodur Okyay

Vice-Chairperson of Board of Directors ISO

The main item of agenda of year 2008 Environmental Consul-
ting Boards Meeting, where annual activities in various fields of en-
vironment and the next activity program of Istanbul Chamber of In-
austry (ISO) which has pursued its activities on supporting the ope-
rations of its members and developing environmental awareness
by effective use of resources, minimizing wastes and bringing the
quality of human health and the environment to the highest level
since 1986 were presented to the participants, was “Investment Fi-
nancing and Impact of the Environment in The Global Economic
Crisis”. Year 2008 Environmental Specialization Board meeting
started with the openining speech of Turkish Ceramics Federation
Chairperson of the Board and also the Vice-Chairperson of Board
of Directors and Chairperson of Environmental Specialization Bo-
ard of ISO; Zeynep Bodur Okyay. Other participants at the meeting
were Istanbul Deputy Governor Vedat Mdfttioglu, Prof. Dr. Emre Al-
kin from Istanbul Kdltdir University Faculty of Economic and Admi-
nistrative Sciences, ISO Environmental Specialization Board Mem-
ber Koray Eti, Istanbul Metropolitan Municipality Environmental Pro-
tection and Control Department Head Assoc. Prof. Dr. Ibrahim De-
mir and Ministry of the Environment and Forestry Deputy Undersec-
retary Sedat Kadioglu.

Zeynep Bodur Okyay, Vice-Chairperson of Board of Directors
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ve Cevre ihtisas Kurulu Baskani Zeynep Bodur Okyay, farkli
kesimler tarafindan yUrdtulen bir¢ok énemli calismaya ve ali-
nan yola karsin, AB uyum duzeyi bugun itibariyle degerlendi-
rildiginde, Turkiye'nin katiim strecinde en ¢ok zorlanacagi ko-
nunun gevre oldugunun goéruldugind soyledi. Okyay, konus-
masinda, surdurulebilir blylme anlayisi ¢cercevesinde cevre
bilincinin hizla gelistigi, cevreyi korumakla ilgili amaglarin ulus-
lararas! ve ulusal dtzeylerde her gecen gun énem kazandigi
bir ortamda, toplumsal sorumlulugun, isletmelerin de g6z ardi
edemeyecegi bir konu durumuna geldigini vurguladi.

Refahi artirmak icin sanayilesme cabalarini sdrdururken
gevreyi korumanin ana hedef olmasi gerektiginin altini ¢izen
Okyay, cevre ekseninde ulusal ¢evre mevzuatinin AB mikte-
sebatlyla uyumlastiriimasi, ¢evreyle ilgili uluslararasi anlas-
malarin imzalanmasi ve Uretime iligkin stratejilerde cevre dos-
tu teknolojilerin kullaniminin éngdértlmesinin, énemli firsatlar
oldugunu ifade etti. Cevre basligi altinda yer alan AB direktif-
lerinin gerek 300'U bulan sayilarinin fazlaligi, gerekse kap-
samlarinin genisligi acisindan AB muktesebatinin énemli bir
bolumunt olusturdugunu belirten Cevre ihtisas Kurulu Bas-
kani Zeynep Bodur Okyay, “S6z konusu direktiflerin Glkemiz-
de uygulanmasi, cevreyle ilgili tim kesimlerin bu direktifler
bazinda uzun sureli igbirligini gerektirmektedir” dedi.

Turkiye'de cevrenin korunmasi ve kirliligin énlenmesi ko-
nularina ayrilan kaynagin yetersizliginin bilindigine de dikkat
ceken Zeynep Bodur Okyay, ancak c¢evre yatirimlarinin fi-
nansman sorunlarinin Tdrkiye'nin genel ekonomik sorunlarin-
dan bagimsiz dustunulemeyecegini sdyledi. Okyay sozlerine
séyle devam etti: “Ornegin 2001 yilina kadar uygulanmis olan
gevre kirliligini 6nleme fonu uzun vadeli gevre politikalarinin
uygulanmasini elverecek sekilde kullaniimamistir. Aslinda di-
ger sektorlerin ¢cevre alanindaki harcamalari, Cevre ve Orman
Bakanligi kadar 6nem tasimalidir. Enerji, sanayi, tarim ve tu-
rizm sektorlerinin faaliyetlerinin cevre gbéz dnine alinarak sdr-
durtlmesi, finansman kaynaklarinin da bu yénde tahsis edil-
mesi gerekmektedir.” Okyay, krizin kendini yogun olarak his-
settirdigi donemde ABD'deki kurtarma paketi incelendiginde,
AR-GE, temiz enerji yatinmlari, gines enerijisi, hibrid otomo-
biller ve enerji verimliligi gibi cevreci uygulamalara vergi indi-
rimleri ve tesviklerin olduguna dikkati gekti.

and Chairperson of Environmental Specialization Board of Istanbul
Chamber of Industry, said that despite numerous significant activi-
ties pursued by different segments, considering the level of adap-
tation to EU as of today, the topic where Turkey will have the har-
dest time in the accession process appears to be the environment.
In her speech, Okyay stressed that in a setting where environmen-
tal awareness rapidly progresses under the concept of sustainab-
le growth and objectives on environmental protection gains impor-
tance each passing day at international and national levels, soci-
etal responsibility has become a matter which cannot be disregar-
ded by companies.

Emphasizing that environmental protection should be the main
target when pursuing the efforts for industrialization to enhance
welfare; Okyay said that in strategies relating to harmonization of
national environmental legislation with EU acquis in terms of the en-
vironment, signing of international treaties relating to the environ-
ment and production, stipulation of use of environmental friendly
technologies are significant opportunities. Environmental Speciali-
zation Board Chairperson Zeynep Bodur Okyay, who said that the
EU Directives included under the heading of the environment
comprise a major portion of EU acquis in terms of their number ne-
aring 300 and also the broadness of their scopes, added; “Imple-
mentation of these directives in our country requires long-term col-
laboration of all sectors relating to the environment on the basis of
such directives”.

Drawing attention to the fact that the insufficiency of funds allo-
cated to the issues of environmental protection and pollution cont-
rol in Turkey is known, Zeynep Bodur Okyay said that however, the
financing problems of environmental investments may not be con-
sidered independantly from the general economic problems of Tur-
key. Okyay added;, “For example, the environmental pollution pre-
vention fund implemented until 2001 was not used in such a way to
allow implementation of long-term environmental policies. In fact,
environmental expenditures of other sectors must be as significant
as those by Ministry of the Environment and Forestry. It is neces-
sary that operations of energy, manufacturing, agriculture and to-
urism industries are pursued considering the environment and fi-
nancing resources are allocated in this direction”. Okyay emphasi-
zed that the bailout package in USA in this period, where the crisis
is making itself felt strongly, includes tax allowances and incentives
for environmentalist practices like R&D, clean energy projects, so-
lar energy, hybrid cars and energy efficiency.

Kaynakea

Courtesy

Istanbul Sanayi Odas1 yaym organi iSO Ekonomi'nin Subat 2009 tarihli 515.sayisimdan almtilanmigtir
Excerpted from issue no. 515 dated February 2009 of Istanbul Chamber of Industry publication ISO Ekonomi.
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Devlet enerjiye 2,8 milyar lira yatiracak

Turkiye enerji kavsaginda olmasina
ragmen, enerjide disa bagimliligiyla her
yil sorunlarla karsilagiyor.

Eneriji sektériine bu yil yapilacak yatinm tutari ytzde 17 oranin-
da artti. 2009 Yili Yatinm Programi'ndan yapilan derlemeye gore,
sektore yatinm igin bu yil 2,8 milyar lira aktarilacak. Gegen yil ener-
ji yatnmlari icin 2,4 milyar lira tutarinda ¢denek konmustu. Sektor-
de en fazla yatinmi, aralarinda buytk oranla Baraj ve HES'ler gibi
cesitli projelere 1,16 milyar lirallk ¢denek ayrilan Devlet Su Isleri
(DSI) Genel Mudurligt yapacak. Bunu, 634 milyon 500 bin liralik
yatinm 6denegiyle Elektrik Uretim A.S. (EUAS) Genel Midurligu,
550 milyon YTL tutarinda yatinm ¢denegi ile Turkiye Elektrik Dagi-
tim A.S (TEDAS) Genel Mudurltgu, 450 bin liralik 6denek ile Turki-
ye Elektrik iletim A.S. (TEIAS) Ge-
nel Mudurltgu takip ediyor. Elekt-
rik lgleri Etud idaresi Genel
MUdarlugi’ne 8 milyon 585 bin
lira, Karayollari Genel Muddr-
ltgUne 2 milyon 171 bin lira, Tur-
kiye Elekirik Ticaret ve Taahhut
A.S. Genel Mudurligtne 2 milyon
lira, Enerji ve Tabii Kaynaklar
Bakanligina 1 milyon 953 bin lira,
GAP Bélge Kalkinma idaresi Bas-
kanligina 1 milyon 900 bin lira,
Ankara Dogal Gaz Uretim A.S'ye
de 40 bin lira 6denek ayrildi.

Enerji Piyasasi Duzenleme
Kurumu (EPDK), 2009 vyili ulusal
dogal gaz tlketim tahminini 35
milyar olarak belirledi. Buna gore,
4646 sayil Dogal Gaz Piyasasl
Kanunu'nun ilgili maddesi ile Do-
gal Gaz Piyasasl Lisans Yonet-
meligi'nin ilgili maddeleri uyarin-
ca, 2009 yili ulusal dogal gaz tu-
ketim tahmininin dogal gazin 9155 kcal/m3 Ust isil degeri esas ali-
narak 35 milyar metreklp yani 372 milyar kilovat saat olarak belir-
lenmesine karar verildi. Turkiye'de 2008 yilinda ise yaklasik 36,9
milyar metrekUp dogal gaz tuketildi. BOTAS'In 2008 yili dogal gaz
satiglarinin sektérel dagiimi incelendiginde bunun ylizde 53,9'u
elektrik, ylzde 0,1'i gubre, ylzde 21,5'1 konut ve ylzde 21,2'si sa-
nayi sektérlerinde kullanildi. Buna gére, 2008 yilinda elektrik ener-
jisi Uretiminde 19,9 milyar metrektp, gubre sektérinde 26,6 milyon
metreklp dogal gaz ttketildi. Gecen yil konutlarda dogal gaz tu-
ketimi ise bir dnceki yila oranla yizde 2,9 oraninda artarak 7,9 mil-
yar metrekUp, sanayide ise ylzde 2,7 oraninda artarak 7,8 milyar
metreklp dogal gaz tuketimi gergeklesti.

Despite being an enery hub, Turkey
encounters problems each year with its
dependence on foreign energy.

The amount of investments to be made in the energy industry
this year grew by 17 percent. According to compilations made
from year 2009 investment program, 2.8 billion Liras will be trans-
ferred to the industry for investments this year. Appropriation was
2.4 billion Liras for energy investments last year. The largest in-
vestment in the industry will be made by State Hydraulic Works
(DSI) General Directorate to which 1.16 billion Liras are appropri-
ated for projects like dams and hydroelectric power stations. Next
come Elektrik Uretim A.S. (EUAS) General Directorate with an in-
vestment appropriation of 634,500 Liras, Turkiye Elektrik Dagitim
A.S (TEDAS) General Directorate with an invest-
ment budget of 550 million TL and Turkiye Elektrik
lletim A.S. (TEIAS) General Directorate with an in-
vestment budget of 450,000 TL. Appropriation for
Electrical Works Survey Administration General Di-
rectorate is 8,585,000 TL, followed by 2,171 TL for
General Directorate of Highways, 2 million TL for
Turkiye Elektrik Ticaret ve Taahhut A.S. General
Directorate; 1,953,000 TL for Ministry of Energy
and Natural Resources; 1,900,000 for GAP Regi-
onal Development Administration and 40,000 TL
for Ankara Dogal Gaz Uretim A.S.

Energy Market Regulation Authority (EMRA)
set its national natural gas consumption projection
for 2009 as 35 billion TL. Accordingly, as per app-
licable article of Natural Gas Market Act no. 4646
and applicable articles of Natural Gas Market Act
no. 4646 and applicable articles of Natural Gas
Market Licence Regulation, it was decided that
year 2009 national natural gas consumption pro-
jection is set as 35 billion cubic meters, that is, 372
billion kilowatt hours, based on the upper calorific
value of 9155 kcal/m3 for natural gas. In Turkey, in
2008, approximately 36.9 billion cubic meters of natural gas was
consumed. Looking at the sectoral breakdown of BOTAS's year
2008 natural gas sales, 53.9 percent of this was used in the elect-
ricity industry, 0.1 percent in fertilizer, 21.5 percent in housing and
21.2 percent in the manufacturing industries. Accordingly, in 2008,
19.9 billion cubic meters of natural gas were used in electrical
energy generation, with this figure being 26.6 million cubic meters
for the fertilizer industry. Last year, consumption of natural gas in
homes became 7.9 billion cubic meters with an increase of 2.9
percent compared with the previous year and consumption of na-
tural gas in the industry was 7.8 billion cubic meters with an incre-
ase of 2.7 percent.
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Rizgdr enerjisi Uretimini {ice katlad

__ We tripled wind energy production

7
I\

Avrupa Riizgar Enerjisi Birligi'nin verilerine gdre, 2007 yili sonunda Avrupa'da 16'nci sirada
bulunan Turkiye, gecen yilsonunda Belcika ve Norve¢'i geride birakarak 14'Unci siraya ¢ikti.

According to European Wind Energy Association data, Turkey, which ranked 16th in Europe at the
end of 2007, went up to 14th place, leaving behind Belgium and Norway at the end of last year.

Cevreye en duyarli enerji elde etme yontemi olarak dinyada
kabul goren rlzgar enerjisinde, Turkiye 2008'de Uretimini Uge kat-
ladi. Turkiye gecen yil rizgardan elektrik Uretimini yuzde 195 ar-
tirdi. 2007 yil sonunda 147 megavatlik riizgar enerjisi Uretimi olan
Turkiye, gecen yil buna ekledigi 286 megavat kapasiteyle toplam-
da 433 megavat kapasiteye ulasti. Avrupa Ruzgar Enerjisi Birli-
gi'nin (EWEA) verilerine gére, 2007 yil sonu itibariyle rlizgar ener-
jisinde Avrupa'da 16'nci sirada bulunan Turkiye, gecen yilsonun-
da Belcika ve Norveg'i geride birakarak 14'Uncu siraya giktl. Ruz-
gér enerjisinde Avrupa'da ilk sirayi, 23 bin 903 megavatla ayni za-
manda dinya liderligini strdtren Almanya alirken, bu Ulkeyi 16
bin 754 megavatla ispanya ve 3 bin 736 megavatla italya takip
ediyor. Avrupa'da riizgar enerijisine éncutiltk eden diger Ulkeler 3
bin 404 megavatla Fransa, 3 bin 241 megavatla ingiltere, 3 bin
180 megavatla Danimarka ve 2 bin 862 megavatla Portekiz sek-
linde siralaniyor. Ruzgar enerjisinde Tudrkiye'nin éninde yer alan
diger Avrupa Ulkeleri arasinda 2 bin 225 megavatla Hollanda,
1021 megavatla isveg, 1002 megavatla irlanda, 995 megavatla
Avusturya, 985 megavatla Yunanistan ve 472 megavatla Polonya
bulunuyor. EWEA, Avrupa'da gegen yil yeni elektrik enerjisi Ureti-
mi kapasitesinde ylzde 43 payla rlzgar santrallerinin ilk siraya
yerlestigini ve 2007 sonunda 57 bin 139 megavat olan rlzgar
enerjisi Uretiminin gegen yilsonunda 65 bin 947 megavata ulasti-
gini duyurdu. Verilere goére, Avrupa'da her is guntinde 20 ruzgér
tribUnd faaliyete girerken kurulu riizgar enerjisi kapasitesi, toplam
elektrik Uretiminin yUzde 4,2'sine karsilik geliyor.

Turkey tripled its production in 2008 in wind energy which is re-
garded to be the most environmentally sensitive energy generation
method in the world. Turkey increased its wind electricity producti-
on last year by 195 percent. With a wind energy production of 147
megawatts at the end of 2007, Turkey reached 433 megawatts in
fotal with the 286 megawaitt capacity it added last year. According
to European Wind Energy Association (EWEA) data; Turkey, which
ranked 16th in Europe at the end of 2007, rose to 14th place, le-
aving behind Belgium and Norway at the end of last year. In wind
energy in Europe;, Germany, which also is the world leader with
23,903 megawatts, ranks first in Europe, this country is followed by
Spain with 16,754 megawatts and ltaly with 3,736 megawatts. Ot-
her countries that are leaders in world energy in Europe are Fran-
ce with 3,404 megawatts, UK with 3,241 megawatts, Denmark with
3,180 megawaits and Portugal with 2,862 megawatts. Among other
European countries which are in front of Turkey in wind energy are
Holland with 2,225 megawatts, Sweden with 1,021 megawatts, Ire-
land with 1,002 megawatts, Austria with 995 megawatts, Greece
with 985 megawatts and Poland with 472 megawatts. EWEA anno-
unced that wind power stations took first place with 43 percent in
terms of new electrical energy generation capacity in Europe last
year and that the wind energy generation, which was 57,139 me-
gawatts at the end of 2007, reached 65,947 megawatts at the end
of last year. Data shows that while 20 wind turbines are launched
each working day in Europe, the installed wind energy capacity ac-
counts for 4.2 percent of total electricity production.
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Germiyan Saatcioglu, Tiirkiye Seramik Federasyonu Genel Sekreteri

Secratary General of Turkish Ceramics Federation

"\ (X}

Avrupa Birligi tilkelerinde seramik sanayinin
gelecedi - 2012 yilt sonrast cevee mevzuati

The future of ceramic industry in European Union

countries - Post-2012 environmental legislation

Avrupa Birligi'nde (AB) seramik sektorinU yakindan ilgilendiren
teknik, ticari ve ¢evre mevzuatlarinin 2012 yili sonrasi uygulamalari
hakkindaki calismalar hizla devam etmektedir. iklim degisikligi adiyla
andigimiz “Emissions Trading Scheme”, ETS Direktifinin 2012 yili son-
rasinda uygulanacagi yeni metni Uzerinde AB'deki seramik Ureticisi
sirketler ve sivil toplum orgutlerinin katildigi fikir aligverisleri ve tartig-
malar sonuglanmis; Avrupa Parlamentosu, 17 Aralik 2008'de ETS Di-
rektifi'nin asagidaki sekilde revizyonunu kabul etmistir. Burada seramik
ureticileri icin 6nemli olan,bu Direktif'in seramik sektérine nasil etki
edecegidir.

Emissions Trading Scheme, ETS’in Seramik Sanayini kapsamasi:

Yeni Kural: ETS Direktifi'nin 1 sayili EK'ine gore, kapsama giren se-
ramik tesislerinin tarifi 2012 yili uygulamasi ¢ncesine gore degismistir:
Seramik firninin (kiln) kapasitesi (4 metrekip’ten buyuk) ve firnin yik-
leme yogunlugu (setting density) (300 kilogram/metrektp’den buyUk)
tariften cikartimistir. Ginde 75 ton Uzerinde Uretim kapasitesi (produc-
tion capacity exceeding 75 ton/gun) tarifte tek gegerli kriter olarak bi-
rakilmistir. Bu degisikligin etkisi: ETS'in 2005-2007 dénemi  birinci fa-
zinda kapsama alinmamis olan AB’deki 500-800 adet seramik tesisi
bu degisiklikle kapsam igerisine girecektir. Bu tesislerin baglicalari, se-
ramik karo Ureten tesisler ve kismen de sinirli sayidaki cati kiremitleri
ve tuglalar ile seramik saglik gerecleri Ureten tesislerdir.

¢ AB'de ulusal seviyede 75 ton/gun kriterinin takdiri igin her Ulke-
de degisik metodlar uygulanmaktadir.

e Degisiklige ugrayan Ek Madde 2'de 75 ton/gun esiginin belirlen-
mesi sirasinda bir seramik tesisi icerisindeki her birimin kendi tretim
kapasitesi birbirine eklenerek toplanmaktadir.

e Seramik tesislerinde, seramik sanayiine mahsus olan 75 ton/gin
esigi, yanma tesislerindeki (combustion installations) 20 Megawatt esi-
ginin 6ntine gegmektedir. (Ek 1 Madde 4)

¢ Bir seramik tesisinin ETS’e dahil olmasi halinde, tesiste mevcut
olan bdtlin yanma Unitelerinin sera gazi ruhsatina (greenhouse gas
permit) dahil edilmesi mecburi olacaktir.

Konu lizerinde yorumlar

Tesis'in tarifi: ETS revize metni “tesis” tarifini degistirmiyor: Tesis;
“Annex I'de listelenmis olan faaliyetlerden birisinin veya birkaginin ger-
ceklestildigi ve ayni zamanda gergeklestirilen faaliyetlerle dogrudan
teknik baglantisi olan ve hava kirliligine ve emisyona sebep olabilecek
diger bazi yardimci faaliyetlerin gerceklestirildigi sabit bir teknik birim”
olarak tarif edilmektedir.

Work on post-2012 implementations of the technical, frade and en-
vironmental legislation, which concern the ceramics industry closely in
European Union (EU), has picked up speed. Exchanges of opinion and
debates patrticipated in by the ceramic manufacturers and NGOs in EU
on the new text of the “Emissions Trading Scheme”, ETS Directive,
known as the climate change scheme to be implemented after 2012
have come to conclusion with European Parliament, adopting the follo-
wing revision of the ETS Directive on December 17, 2008. Here, the im-
portant point for ceramic manufacturers is what kind of an impact this
Directive will have on the ceramics industry.

Emissions Trading Scheme, ETS’s impact on the Ceramics In-
dustry:

New Rule: According to Annex no. 1 of the ETS Directive, the defi-
nition of covered ceramic installations has changed compared with the
pre-2012 implementation: The references to the capacity of the cera-
mic kiln (more than 4 cubic meters) and the setting density of the kiln
(over 300 kilograms/cubic meters) have been deleted from the definiti-
on. Production capacity exceeding 75 tons/day has remained as the
sole valid criterion in the definition.

Impact of this revision: About 500-800 ceramic installations in EU,
which were not covered in the first phase of 2005-2007 period of ETS,
will be included due to this revision. The main ones among such instal-
lations are ceramic tile manufacturing installations and in part, limited
number of installations manufacturing roof tiles and bricks and ceramic
sanitary ware.

e Different methods are used in each individual country for assess-
ment of the 75 tons/day criterion at the national level in EU.

e |n determination of the 75 tons/day threshold in the revised supp-
lementary article 2, the individual production capacities of each unit in
a ceramics installation are added to each other.

e In ceramics installations, the 75 tons/day threshold dedicated to
the ceramics industry is gaining priority over the 20 Megawatt thres-
hold in combustion installations (Annex 1, Article 4).

e If a ceramics installation is covered by ETS, it will be mandatory
for all combustion units existing in the installation to be included in the
greenhouse gas permit.

Comments on the issue

Definition of installation: The revised text of ETS leaves the definiti-
on of an “installation” unchanged: Installation is defined as “A stati-
onary technical unit where one or more activities listed in Annex | are
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Bdylece, tesis seramik firini (kiln) degildir, GHG emisyon ruhsati ta-
rafindan kapsanan varligin tamamidir. Firin, revize edilen Ek I'deki ter-
minolojiye gére daha ziyade bir “Unite”dir. “Tesis” taniminin agiklama-
si hakkinda daha fazla bilgi IPPC web sitesinde bulunmaktadir.
(http://ec.europa.eu/environment/air/pollutants/stationary/ippc/gene-
ral guidance.htm)

Bununla birlikte ETS ile IPPC arasinda yakma tesisleri konusunda
o6nemli farklar bulunmaktadir. Art.11.1’e gore, her Uye devlet 30 EylUl
2011 tarihine kadar Ulkelerindeki tesislerin listesini agiklayacakir.

Kuctik tesislerin istisnasi

ETS Direktifi'nin revize edilen 27. Maddesi'ne goére, Uye devletler
isterlerse 30 Eylul 2011 tarihinde yapacaklar agiklamayi takip eden 3
yil streyle her yil igin emisyonlari 25.000 tCO2/yil altinda olan tesisleri
ETS'den muaf tutabilirler.

CO2 tahsisatlarinin miktari

® Amagc: Toplam AB sera gazlar atmlarini 1990 yilina gére 2020
yillinda ylzde 20 oraninda azaltmaktir.

e Bu, ETS sektor icin 2005 yilindaki atim miktarlarinin 2020 yilin-
da ylzde 21 azaltimas| hedefi demektir.

e ETS sektory icin tahsisat miktarlari, 2008-2012 dénemindeki or-
talama atim miktarlari Uzerinden hesaplanacak ve 2012 yili sonrasin-
da 5 yil boyunca her yil icin yilda ylzde 1,74 oraninda azaltilacaktir.

e 2013 yilinin kesin atim miktarlar “Komisyon” tarafindan 30 Hazi-
ran 2010 yilinda yayinlanacaktir. Daha sonra her yil igin bu miktarlar
ylUzde 1,74 oraninda azaltilacaktir. (ETS Direktifi Madde 9)

Halihazirda kapsam ici olmayan seramik tesisleri

Yeni metin, AB ¢apinda 2013 yili igin gegerli olacak kesin emisyon
tahsisat miktarlarinin yeniden hesaplanmasi maksadiyla, ETS’e 2013
yilina kadar dahil olmamis olan tesislerin, gerceklesmis ve bagimsiz
kuruluslarca onaylanmis emisyon miktarlarini, Gye devletlerdeki bagli
bulunduklarr yetkili mercilere sunmalarini istemektedir. Bu datalar 30
Nisan 2010 tarihine kadar Uye devletlere sunulmak mecburiyetindedir.
Talep edilen data tesisin 2005 yilindan 2007 yilina kadar olan toplam
ortalama gaz atimlardir.

Tahsisatlarin verilmesi

® 2013 yilinda “Carbon Leakage™’e girmeyen sektrlere tahsisatla-
rnin yUzde 80'i en iyi uygulamalar kapsaminda (BAT-Best Available
Technologies) kiyaslama (benchmarking) yoluyla Ucretsiz olarak tah-
sis edilecek, kalan ylzde 20'sini ise sirket, karbon borsasindan sati-
nalma (auctioning) yoluyla temin edecektir. Bedelsiz tahsisatlar (free
allocations) daha sonra 2020 yilinda kiyaslamanin (benchmarking)
ylUzde 30'u kadar azaltilacak ve 2027 yilina kadar sifira indirilecektir.

e “Carbon Leakage’e giren sektorler icin tahsisatlarinin ytuzde
100U kiyaslamaya (benchmarking) gore tahsis edilecektir. Bu da, ha-
len devam etmekte olan ‘benchmarking’ calismasinda ele alinacak en
iyi tesislerin emisyon degerlerinin ortalamasina goére daha yuksek CO2
emisyonu yani, daha dugstk CO2 verimliligi olan tesislerin, tahsisatlari-
nin bu ¢alisma sonucunda tespit edilecek bir kismini borsadan satinal-
mak zorunda kalacaklarr anlamina gelmektedir. (Madde 10a11)

Kiyaslama (benchmarking) tizerinde yorumlar

Benchmarking, tesislerin CO2 ihtiyaclarinin ylizde 80'i veya
yUzde 100°UnU bedelsiz alacaklar anlamina gelmez. Her bir tesi-
se verilecek olan bedelsiz tahsisatin kesin miktari ancak “Bedelsiz
tahsisatlarin verilmesinde uyumlastiriimis Olgtler hakkindaki yo-
netmelik”in Komisyon tarafindan kabul edilmesiyle belli olacaktir.
(21 Aralik 2010, Bak. Madde 10a1). Revize direktifte aciklanan
kurgu, AB ¢capindaki tahsisat miktarlarinin 30 Haziran 2010 tarihin-

carried out and any other directly associated activities, which have a
technical connection with the activities carried out on that site and
which could have an effect on emissions and pollution”.

Therefore, an installation is not a ceramic kiln; it is the entirety of the
entity covered by the GHG emissions licence. According to the termi-
nology in revised Annex |, a kiln is rather a “unit”. For further informati-
on on the definition of an “installation”, one may go to the IPPC websi-
te. (http://ec.europa.eu/environment/air/pollutants/stationary/ippc/ge-
neral guidance.htm)

However, there are significant differences on the subject of com-
bustion installations between ETS and IPPC. Under Art. 11.1, each
member state will disclose the list of installations in the country until
September 30, 2011.

Exemption for small installations

According to the revised Article 27 of ETS Directive, member sta-
tes, at their option, may exempt installations with emissions under
25,000 tCO2/year each year for a term of 3 years following the disclo-
sure they will make on September 30, 2011 from ETS.

Quantities of CO2 allocations

e Objective: To reduce total EU greenhouse gas emissions in 2020
by 20 percent compared with 1990.

e This means the target of reduction of emission quantities in 2005
for the ETS industry by 21 percent in 2020.

e Allocation quantities for the ETS industry will be calculated at the
average emission quantities in 2008-2012 period and will be reduced
by 1.74 percent a year every year for the 5 years following 2012.

e The final emission quantities for 2013 will be published by the
“Commission” on June 30, 2010. Thereafter, such quantities will be re-
duced by 1.74 each year (ETS Directive Article 9).

Presently excluded ceramic installations

The new text requires that installations which were not included in
ETS until 2013 submit the actual emission quantities approved by inde-
pendent organizations to the authorities they are affiliated with in mem-
ber states for re-calculation of the final emission allocation quantities to
be in effect for 2003 through EU. Such data must be submitted to mem-
ber states until April 30, 2010. The required data is the total average
gas emissions of the installation from 2005 until 2007.

Issuance of allocations

e |n 2013, 80 percent of their allocations will be allocated free of
charge through benchmarking under BAT-Best Available Technologi-
es to sectors not covered by carbon leakage, the remaining 20 percent
will be procured by the company through auctioning from the carbon
market. Thereafter, free allocations will be reduced by 30 percent of
benchmarking in 2020 and will be brought down to zero by 2020.

e For sectors under “Carbon Leakage”, 100 percent of their alloca-
tions will be made through benchmarking. This means that installations
which have a higher CO2 emission than the average of the emission fi-
gures of best installations to be handled in the presently continuing
‘benchmarking’ study, that is, with lower CO2 efficiency have to buy a
portion of their allocations to be determined as a result of this study
through auctioning (Article 10a11).

Comments on benchmarking

Benchmarking does not mean that installations will purchase 80
percent or 100 percent of their requirements free of charge. The final
quantity of the free allocation to be assigned to each installation will be
determined only upon adoption by the Commission, of “Regulation on
fully harmonized implementing measures for allocating free allowances
(December 21, 2010, See Article 10a1). The set up explained in the re-
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de yayinlanacagl anlamina gelmektedir.

Benchmarklar icin gdstergeler

Revize edilen Direktif'e gore (Madde 10al), gelecekteki bench-
marklar séyle olmali:

e Ex-ante ( Atm “emisyon” tarihgesine gore, gercek Uretim ve
emisyonlara gore degil)

e Topluluk verimliligini g6z 6ntne alan. En verimli teknikler, yuksek
verimli kojenerasyon, atik gazlardan verimli enerji temini,

® Benchmark, sektériin veya alt sektérin her bir Uretim prosesin-
deki seragazi atimlarinda azalmayi ve enerji verimliligini maksimize et-
mek icin girdiler yerine Urnler icin hesaplanmalidir.

® Baslama noktasi, 2007 — 2008 yillarinda bdlgedeki sektorler ve-
ya alt sektérlerde mevcut olan en verimli tesislerin ylzde 10’'unun or-
talama performansi olmalidir.

e Komisyon tarafindan ilgili sektérler de dahil olmak Gzere uygun
paydaslara danisiimalidir.

Ecofys'den alinan bilgilere gore, Komisyon igin benchmarks tze-
rinde ¢alisan danismanin 6n calisma raporu Subat 2009'da yayinlana-
cak ve kendilerine benchmarking ile ilgili tim sektérleri kapsayan ye-
ni bir calisma yapma gorevi verilecektir.

Auctioning konusunda yénetmelik

30 Haziran 2010 tarihinde Komisyon, Auctioning konusundaki y6-
netmeligi kabul edecektir. Ayni zamanda Komisyon 31 Aralik 2010 ta-
rihinde satisa ¢ikartilacak toplam tahsisat miktarini yayinlayacaktr. Sa-
tislar milli seviyelerde gerceklesecektir.

Carbon Leakage

Carbon Leakage tabiri, bir Uretim tesisinin Avrupa topraklari tze-
rinde gecerli olan gevre mevzuatina gére emisyonlarinin bedelini 6de-
yerek maliyetlerinin artmasi ve rekabet edebilirliginin azalmasi sonu-
cunda tesisini Avrupa disina tagimasi tehdidini énlemek, buna kars! bir
tedbir almak icin icat edilmistir. Carbon Leakage icin kriterler Revize
Direktifte Mad.10.a15'de duzenlenmistir.

e CO2 maliyeti Gayrisafi Katma Deger GVAnin ylzde 5'inden da-
ha fazla olan ve uluslararasi ticarete acikligi ytzde 30'un Uzerinde
olan, veya

e CO2 maliyeti Gayrisafi Katma Deger GVAnin ylzde 30'undan
fazla olan veya uluslararasi ticarete acikligi ytizde 30'un Uzerinde bu-
lunan.

Not: (GDP = GVA + taxes on products — subsidies on products)
(GYIH= GKD + arun Uzerindeki vergiler — Urin Uzerindeki sibvansi-
yonlar) [Uluslararasi ticarete aciklik= (sektérin ihracatl + sektérin it-
halati)/sektérin cirosu]

NACE 2008-3 basamak agilimina gére kaplama malzemeleri, sag-
lik geregleri, refrakterler vs. tim seramik alt sektorleri bu kriteri sagla-
yabilir. Seramik sanayi disindaki diger sektdrlerden bir gogu kriterleri
saglamak icin daha dustk seviyede agiim ihtiyacindadir. (mesela;
cam, kireg, aliminyum, genlesmis kil, vs. )

Data kalitesi

Carbon Leakage alanina giren ve girmeyen tesislerin kesin ola-
rak belirlenmesi icin GVA konusundaki Eurostat datalarinin Mart
2009 tarihi itibariyle yayinlanmasi beklenilmektedir. Bununla beraber,
Avrupa Komisyonu DG Enterprise yetkilileri, Eurostat tarafindan te-
min edilen data kalitesinin saglikli olup olmadigi konusundaki kus-
kularini ifade etmislerdir. 7 Ocak 2009 tarihli Avrupa Parlamentosu
Seramik Forumu toplantisinda DG Enterprise’dan Sayin Kevin Bream
bu konuya isaret etmis ve Eurostat datalari daha gtvenilir hale geti-
rilene kadar sanayiden gelen datalarin DG Environment tarafindan
kabul edilmesini istemistir.

vised directive means that EU wide allowance quantities will be publis-
hed on June 30, 2010.

Indicators for benchmarks

Under the revised Directive (Article 10a1), future benchmarks shall
be as follows:

e Ex-ante (Based on “emission” history not on actual production
and emissions)

e Considering community efficiency. Most efficient technology,
high efficiency cogeneration, efficient energy procurement from emit-
ted gases,

e Benchmark must be calculated for products rather than for in-
puts, so as to maximize greenhouse gas emission reductions and
energy efficiency savings throughout each production process of the
sector or the sub-sector concerned.

e The starting point shall be the average performance of the 10 per-
cent most efficient installations in a sector or sub-sector in the Commu-
nity in the years 2007 — 2008.

e The commission shall consult the relevant stakeholders including
the sectors concerned.

According to information received from Ecofys, the preliminary
study report of the consultant working on the benchmarks for the Com-
mission will be published in February 2009 and will be assigned the
duty of carrying out a new study covering all sectors related to bench-
marking.

Regulation on auctioning

On June 30, 2010, the Commission will adopt the regulation on
Auctioning. At the same time, the Commission will publish the total al-
lowance to be auctioned on December 31, 2010. Auctions will be held
at national levels.

Carbon Leakage

The term Carbon Leakage was invented to prevent an installation
from being moved outside Europe if a production installation’s cost inc-
reases and competitiveness decreases as it pays for its emissions ba-
sed on the environmental legislation effective on European territories
and to take measures against it. The criteria for Carbon Leakage are
set out in Article 10.a15 in the revised Directive.

e A sector or sub-sector whose CO2 cost is more than 5 percent of
Gross Value Added GVA and whose non-EU trade intensity is at least
30 percent, or

e Whose CO2 cost is greater than 30 percent of Gross Value Ad-
ded GVA and whose non-EU trade intensity is above 30 percent.

Note: (GDP = GVA + taxes on products — subsidies on products)

[The non-EU trade intensity is defined as = (exports of the sector
+ imports of the sector)/Turnover of the sector]

Based on NACE 2008-3 step approach; tiles, sanitary ware, ref-
ractories, etc. all ceramic subsectors may meet this criteria. Most of
the sectors other than the ceramics industry require a lower level of
approach to meet the criteria (e.g. glass, lime, aluminum, expanded
clay, etc.)

Data quality

For conclusive determination of installations covered and not cove-
red by carbon leakage, publication of GVA Eurostat data by March
2009 is awaited. However, European Commission DG Enterprise offici-
als have articulated their doubts on whether the quality of data procu-
red by Eurostat is healthy or not. At the European Parliament Ceramic
Forum meeting on January 7, 2009, Mr. Kevin Bream from DG Enterp-
rise has pointed out this issue and has asked that DG Environment ac-
cepts the data coming from the industry until Eurostat data becomes
more reliable.

Nisan-Haziran 2009 April-June No: 28



UNICERA
21. ULUSLARARASI
SERAMIK BANYO MUTFAK FUARI

f

l&‘ )f\

www.unicera.com

'pm_ - 5 Nisan 2009

) TLREIYL
\ SERAMIK
FERERASYON

L8]
=
H & 1Y o Pl T Tilysp Fuar ve Kongre Markezl
T TIMDER (21Uh(L~ i el o,
BU FUAR S174 SAYILI KANUN GEREGINCE TORKIVE ODALAR VE RORSALAR BIrLIGI (ToOBRB) l2Xx1 1L} { L 1 rTEl




EKONOMIK BAKIS / ECOMIC OUTLOOK

34

Trkiye ekonomik /™

krizin neresinde

Af what point of the
economic crisis Is Turke

Kriz Turkiye’de kendini iyice
hissettirirken, gelen ihracat rakamlari da
bu durumu dogrular nitelikte
goriiniyor. TIM verilerine gb’re
Ocak 2009’da ihracat,
ylzde 28’e yakin
dismus goérindyor. \,;\

\\\\\\

makes it felt thoroughly in Turkey, incoming 1‘\\\\\
exports figures appear to verify this situation.

According to (TIM) Turkish Exports Assembly data,

exports have dropped by close to 28 percent in January 2009.

Dunya ekonomisi 1929'da, ABD'de baslayan ve kisa za-
manda tUm piyasalari sarsan “Blytk Buhran” sonrasi ilk defa
ciddi bir krizle kars! karsiya kaliyor. ABD’nin en buyuk finans, si-
gorta ve mortgage sirketleri batiyor, diinyanin en blyuk otomo-
tiv Ureticisi durumunda olan Ford, Chrysler ve General Motors
(GM), kaynak aktariimadigi takdirde batma tehlikesi ile karsi
karsiya kaliyor: Petrol bir anda elli dolardan 150 dolara c¢ikiyor,
enerjinin maliyeti basta Turkiye olmak Uzere gelismekte olan Ul-
kelerde 6nemli boyutlarda bir bor¢lanma yaratiyor.

2007’yi iyi atlatan ve 2008e blyUk umutlarla giren dinya
ekonomileri, kisa strede mortgage kredilerinin geri 8denmesin-
de yasanan sorunlarla baslayan, finans ve bankacilik sitemine
sicrayarak “mali kriz” yaratan bir streci yasiyor. 2008’in ilk yari-
sinda, ekonomistlerin mali kriz dedigi strec bugtn gercek an-
lamiyla her alanda ekonomik krize déndsmuis durumda. ABD
ekonomisi gegen yilin son ¢eyreginde ylzde 3,8 daraldi ve Ul-
kede 1982'den bu yana en blyuk kicllme yasandi.

ihracat azaldl, issizlik artti
2007’yi yirmi milyar dolarlik bir 6zellestirme geliri, ylz milyar
dolari asan ihracat rakamlariyla kapatan Turkiye, 2008'in ilk Uc

The world economly is facing a
serious crisis for the first time after the
“Great Depression” which started in USA
in 1929 engulfing all markets in a short ti-
me. USA’s largest finance, insurance and
mortgage companies are failing with Ford,
Chrysler and General Motors (GM) which are the Ll
world’s largest automotive manufacturers facing go-
inglunder unless funds are injected to them. Oil goes up
to 150 Dollars from 50 Dollars suddenly, the cost of energy
creating significant debts for developing countries, lead by
Turkey.

Word economies, which did well in 2007, starting 2008 with
great hopes, are going through a process which started with
problems experienced in repayment of mortgage loans, leading to
a “financial crisis” spreading to the finance and banking system wit-
hin a short time period. In the first half of 2008, the process named
a ‘“financial crisis” by economists has turned into a true full fledged
economic crisis today. US economy contracted by 3.8 percent in
the last quarter of last year and the largest contraction occurred in
the country since 1982.
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TIMDER’in ekonomik kriz recetesi

“Ekonominin lokomotifi konumunda bulunan insaat sektorii 2005-2006 arali-
ginda ytizde 45'ler seviyesinde biiyiimiis, 2008 yilnmn ilk 9 ayinda ise yiizde -1 ora-
ninda kiiciilmiigtiir. Istihdam yaratma kabiliyeti cok yiiksek olan sektériin milli
gelire olan katkisi da yiizde 20 seviyesindedir. Thracati ithalatindan ok daha yiik-
sek olan sektoriin cari agigin kapanmasina olan katkisi yadsinamaz. Krizden gikis-
ta Tiirk miiteahhitlik sektorii ile isbirligi yapmak isteyen sektor temsilcilerinin bek-
lentisi, 6zellikle yurtdist projelerinde mal temininde Tiirk iiriinlerinin tercih edil-
mesi yoniindedir. Krizden en az zararla gikabilmek icin, diger gelismis tilkelerde
benimsenen politikalara benzer sekilde, kamu yatirrmlar: arttirlmal, 6zel sektér
yatirimlar: tesvik edilmeli ve yurtdisit miiteahhitlik hizmetlerinin niindeki engel-
ler siiratle kaldiriimalidir. Mevcut yapi stokunun eritilmesi i¢in dénemsel tesvik
tedbirleri diistiniilmeli ve yine sorunlu olan mevcut yap: kalitesinin arttirilmasi
icin yapilarm tadilat1 konusu 6ncelikle ele alinmahdir. Hizli istihdam yaratma ka-
biliyeti, net doviz girdisi saglayabilmesi, demir-celik, seramik, kimya vb. temel
sektorler ile olan giiclii baglari, miiteahhitlige kriz ortaminda panzehir olma dzel-
ligi kazandirmaktadr. ”

TIMDER’s economic crisis recipe

“The construction industry, which is the driving force of the economy, has grown
by 45 percent in 2005-2006, declining by — 1 percent in the first nine months of 2008.
The contribution to national income of this sector which has very high employment cre-
ation ability is about 20 percent. The contribution of the sector whose exports are much
higher than its imports in covering of current deficit may not be defined. The expectati-
on of sector representatives wishing to collaborate with the Turkish contracting sector in
overcoming the crisis is that especially in international projects, Turkish products should
be preferred when procuring goods. To get out of the crisis with least damage, similar to
policies adopted in other developed countries, public expenditures must be increased. Pri-
vate sector investments must be encouraged and obstacles in front of the international
contracting services must be lifted rapidly. Periodical incentive measures must be consi-
dered to melt the existing building stock and the matter of alteration of buildings must
be given priority for enhancing the problematic existing building quality. Contracting is
a remedy in this crisis environment due to its rapid employment creation capability, abi-
lity to procure net foreign currency input, its strong links to basic sectors like iron, ste-
el, ceramics, chemicals, etc.”

ceyreginde krizi adeta ensesinde hissetti. Yil sonunda bu endi-
se ve korku gercege donustl. 2008'de Turkiye ihracatl ylzde
283, ithalati ise yuzde 18,7 artti. 2008’de yapilan 6zellestir-
melerden elde edilen gelir sadece 6,3 milyar do-
larda kaldi. ihracat bu yilin aralik ayin-
da, gecen yilin ayni ayina gore ylzde
21 azalarak 7 milyar 685 milyon
dolar oldu. ithalat da aralikta
ylzde 30,1 oraninda azaldi ve

11 milyar 271 milyon do-
lar olarak gergeklesti.
Ekonomik faaliyetteki
yavaslama nede-
niyle TUrkiye’nin
dis ticaret acl-
gindaki du-
sis  de-
vam etti.
Turki-

Pl

N

N

Exports down, unemployment up

Turkey, which closed 2007 with a privatization income of twenty
billion Dollars and export figures over a hundred billion Dollars felt
the crisis in the first three quarters of 2008. This anxiety and fear be-
came reality by the end of the year. In 2008, Turkey’s exports went
up by 23 percent and imports by 18.7 percent. Income derived from
privatizations carried out in 2008 stayed at 6.3 billion Dollars. In De-
cember of this year, exports were 7 billion 685 million Dollars with a
decline of 21 percent compared with the same month last year. Im-
ports, too, went down by 30.1 percent in December with a volume
of 11,271,000,000 Dollars. The decline in Turkey’s foreign trade de-
ficit continued due to the slowdown in economic activities. Turkey
closed 2008 with a foreign trade deficit of seventy billion Dollars.

The textile and automotive industries started the last quarter of
2008 with export figures and market shares dropping by between
25-30 percent. There was a rise of up to 400 percent in unemploy-
ment insurance applications only in the last quarter. Automotive In-
dustrialists Association (AIA) noted that the trends in light commer-
cial vehicle market in Turkey and EU countries were quite similar
until October 2008 but while the contraction in the light commerci-
al vehicle market was at a high level like 35 % as of October, the
market shrunk by 18.7 percent in EU countries. The light commer-
cial vehicle market came down to 13.000 units in Turkey in Octo-
ber, to 160.000 units in EU countries. Export sales of the industry,
which started the year with a 79 % record increase and 2.02 billion
Dollars in January 2008, came down to 1.25 billion dollars by the

end of November. While the exports made by Turkey to EU count-
ries came down to 49 percent from 54 percent, Turkey closed
the year with a figure of 131.5 billion Dollars, compensating
this loss with exports it made to the Middle and Far East co-
untries.
According to the foreign trade data posted by Turkish
Statistics Institute (TSI), the foreign trade deficit in the same
period came down to 3,586,000,000 Dollars from
6,396,000,000 Dollars with a drop 0f43.9 percent. The export-
import coverage ratio which was 60.3 percent in December 2007
went up to 68.2 percent in December 2008. The growth expectati-
ons were pulled down to 2 percent from 4 percent.

According to Turkish Exporters Assembly (TEA) data, Turkey’s
January exports in 2009 amounted to 7,051,818,000 Dollars with a
drop of 27.91 percent compared to the same period last year. Ex-
ports during the past year stayed at 124,768,977,000 as of January.
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ye 2008'i yetmis milyar dolarlik bir dis ticaret acig ile kapatti.

Tekstil ve otomotiv sektéri 2008'in son ceyregine ylzde
25-30 arasinda dusen ihracat rakamlari ve pazar paylariyla gir-
di. Sadece son ¢eyrekte issizlik basvurularinda yizde 400’e va-
ran artiglar yasandi. Otomotiv Sanayicileri Derneg@i (OSD) Ekim
2008’e kadar Turkiye ve AB Ulkelerinde hafif ticari arac pazar-
larindaki trendin oldukga benzerlik gésterdigini, ancak ekim ayi
itibariyle Turkiye hafif ticari arag pazarindaki daralmanin ylzde
35 gibi yuksek bir diizeydeyken, AB Ulkelerinde pazarin ylzde
18,7 daraldigini belirtti. Ekim ayinda Turkiye hafif ticari arag pa-
zari 13 bin adede, AB Ulkelerinde ise 160 bin adede geriledi.
Ocak 2008'de yuzde 79'luk rekor artis ve 2,02 milyar dolarlik ih-
racatla yila baglayan sektordn yurtdisi satislar, kasim ayi so-
nunda 1,25 milyar dolara geriledi. Turkiye'nin AB Ulkelerine
yaptigi ihracat ylzde 54’lerden ylUzde 49'a gerilerken, Turkiye
bu kaybini Orta ve Uzak Dogu Ulkelerine yaptigi ihracatla den-
geleyerek yili 131,5 milyar dolarlik bir rakamla kapatti.

Turkiye Istatistik Kurumu'nun (TUIK) acikladigi dis ticaret
verilerine gore, ayni dénemde dis ticaret acigl ise yuzde 43,9
oraninda azalarak, 6 milyar 396 milyon dolardan 3 milyar 586
milyon dolara geriledi. 2007 Aralik ayinda ytzde 60,3 olan ihra-
catin ithalatl karsilama orani, 2008 Aralik ayinda ylzde 68,2'ye
yUkseldi. BuyUme beklentileri ylzde 4’'ten ylzde 2'lere ¢ekildi.

Turkiye ihracatcilar Meclisi (TIM) verilerine gére, Turkiye'nin
2009 yili Ocak ayi ihracati, gegen yilin ayni dénemine oranla
ylzde 27,91 dususle 7 milyar 51 milyon 818 bin dolar oldu. Son
bir yillik ihracat ise ocak ayi itibariyle 124 milyar 768 milyon 977

Istanbul Ticaret Universitesi Sosyal Bilimler Enstitiisii Miidiirii Prof. Dr. Kerem Alkin
Istanbul Trade University Social Sciences Institute Director

“Reel sektori desteklemek gerekiyor”

Prof. Dr. Kerem Alkin’e gore 2009 tiim diinyada zor gececek. Ama bundan da
onemlisi kriz sadece ekonomik olmayacak toplumsal ve sosyal sorunlara da yol aga-
cak. 2008 krizinin, 1929 kriziyle benzer 6zellikler gosterdigini diisiinen Prof. Dr. Alkin,
bugiin insanlarm igsiz kalma endisesi yasadiklarin ve en temel ihtiyaclarm bile erte-
lediklerini soyliiyor. “Avrupa’da morallerin toparlanmasi ok rahatlikla yaz bagmdan
itibaren Avrupa ekonomilerindeki toparlanmay1 olumlu yénde etki yapar. Tiirki-
ye'nin ihracatmin énemli bir boliimii AB’ye oldugu icin Avrupa'nin toparlanmasi Tiir-
kiye'yi de etkiler. Tiirkiye'nin AB’ye ihracat1 azalsa da en azindan ihracatm devam et-
tiginin sinyali {imit verir. Diinyanin her yerinde IMF'nin para verdigi kaynaklar, o til-
kenin cari agigmin finansmamnnda kullanilir. IMF boyle bir kaynagin reel sektoriin kri-
zi atlatabilmesi i¢in kullanilmasina ¢ok sicak bakmiyor. Bu nedenle IMF anlasmasinin
imza siireci de giderek sarkiyor. Merkez Bankasi Bagskar Durmus Yilmaz'in enflasyon
raporunu agikladigy toplantida, IMF kaynagmin Hazine’ye verilmesinin yanhs ol-
mayacagin soylemesi. Merkez Bankasl, bu kaynagmn hazineye kullandirilmas ile reel
sektoriin ihtiyaglarmim karsilanacagim diisiiniiyor. Bu konuda IMF ile mutabakat: sag-
lamak gerekiyor. Reel sektorii bir miktar desteklemek gerekiyor.”

Yapt Kredi Bank General Manager

Yap1 Kredi Bankas1 Genel Miidiirii Tayfun Bayazit

e

“Kurla ilgili 6ngoriide bulunmak zor”

2007 sonunda 2008 éngdriilerini yaparken kendilerine olan giivenin
daha fazla oldugunu belirten Tayfun Bayazit sunlari soyledi: “Yasanan
krizle birlikte 2009 hesaplarmi son 4-5 yila gore biiyiimenin daha disiik
olabilecegi, faizlerin bir miktar daha diisebilecegi, ama yiiksek seviyesini
koruyacagy, reel ekonominin, aktivitenin zayif olacag1 bir yil 6ngorerek
yapiyoruz. 2009 icin yiizde 4,6 biiyiime 6ngoriiyorken, simdi yiizde 2,5
biiyiime dngoriisiiyle biitcemizi yaptik. Su an bankacilik sektoriinde bir li-
kidite sikismast olmadig icin biz 2009'un ilk geyreginde faiz indirimleri-
nin devam edecegini, sonrasinda ise Merkez Bankasi'min bir miiddet du-
racagimni ve faiz indirimlerinin ekonomi {izerindeki etkilerini izleyecegini
diistiniiyoruz. Enflasyon hedefinin bu yil tutacagina dair piyasada daha
fazla giiven var. 2009 igin enflasyon tahminimiz ytizde 7,8. Fakat enflasyo-
nun hedefin ¢ok altina inmesi de biiyiimenin zorda olduguna isaret olaca-
&1 igin iyi olmaz. Kurla ilgili bir ongoriide bulunmakta ise zorlantyorum.”

“It is hard to predict the exchange rate”

Tayfun Bayazit, who said that their self-confidence was higher when making
year 2008 projections at the end of 2007, added, “We make year 2009 calculations
envisioning that growth may be lower compared to the last 4-5 years, that interest
may fall a little more but maintaining its high level, a year in which the real sec-
tor economy and activity will be weak. While our previous growth projection was
4.6 percent for 2009, now we prepared our budget with a growth projection of 2.5
percent. Since presently there is no liquidity crunch in the banking sector, we be-
lieve that interest cuts will continue in the first quarter of 2009 and after that,
Central Bank will wait a while and monitor the impact of interest cuts on the eco-
nomy. There is more confidence in the marketplace that the inflation target will be
met this year. Our inflation projection for 2009 is 7.8 percent. But if inflation co-
mes down well above the target, it will not be good as it will indicate that growth
will be hard to achieve. It is hard to predict the exchange rate.”

“The real sector must be supported”

2009 will be a tough year globally according to Prof. Dr. Kerem Alkin. But more im-
portantly, the crisis will not only be economic but will also lead to societal and social prob-
lems. Prof. Dr. Alkin, who thinks that year 2008 crisis has similarities to the 1929 crisis,
says that today people are worrying about losing their jobs, postponing even their most
basic needs. “If spirits improve in Europe, this will very easily have a positive impact on
the improvement in European economies starting from early summer. Since an impor-
tant part of Turkey's exports are to EU, an improvement in Europe will also affect Tur-
key. Even if Turkey's exports to EU declined, at least the signal that exports are continu-
ing will bring hope. Everywhere in the world, funds provided by IMF are used in the fi-
nancing of the current deficit of that country. IMF is not very keen on such sources be-
ing used for the real sector to overcome the crisis. Therefore, the signing process of the
IMF agreement is dragging on. Central Bank President Durmus Yilmaz said that it
won't be improper for IMF funds to be given to the Treasury, at the meeting where he an-
nounced his inflation report. Central Bank believes that allowing Treasury to use these
funds will help the needs of the real sector to be covered. An agreement must be reached
with IMF in this regard. A certain amount of support for the real sector is necessary.
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“Durgunluk Eyliil-Ekim
2009 gibi biter”

Prof. Dr. Durmus Diindar, Ttirkiyenin Agustos 2008'de durgunluga
girdigini, Eylil-Ekim 2009 gibi de durgunlugun bitecegini diisiiniiyor.
Durgunluktan ¢ikis yollarimn da i¢ tiiketimin artirilmast ve reel sektoriin
desteklenmesinden gectigini soyliiyor. Hiikiimete de enerji fiyatlarinda
indirim, KOBIlerin iizerindeki vergi borcunun bir yil ertelenmesi, hatta
krizdeki isletmelere kaynak aktarilmasi ve istihdam iizerindeki etkilerini
azaltmak igin isci ¢ikarimini engelleyici tedbirler almasini dneriyor.

¢ titketimi artirmak gerek diyen Prof. Diindar, sozlerine sdyle devam
ediyor: “Kiiresellesmenin etkisiyle bir tilkede olan kriz biitiin tilkeleri etkiliyor.
ABD'de mortgage ile baslayan kriz oradan tiim diinyaya yayild1. Ozellikle Cin,
Hindistan ve Malezya gibi iilkeler bundan art1 kar
elde etmeye kalkti. Ekonomileri buna miisaitti. Bu
krizden en karli ¢ikabilecek iilkeler de bunlar zaten.
Belki de Tiirkiye... Biz de resesyon, durgunluk
dénemine girdik. Otomotiv, tekstil, hazir giyim,
makine gibi. Bunlar biiyiik sektorler ve bunlart
asagidan besleyen KOBI'ler var. I¢ tiiketimi
artirmaniz lazim. Israrla sdyledigim nokta, alinacak
ekonomik kararlarin toplu bir biitiin olarak
agiklanmasi. Parca parga degil, ozellikle de
titketimin artirilmast ve tegvik edici kararlarin hizla
almmas1.”

KOBIlerin ve kiiciik isletmelerin borclarmmn
ertelenmesi, hatta kaynak yaratilmasi gerektigini
ifade eden Prof. Diindar, enerji fiyatlarinda da
indirime gidilmedi gerektiginin 6nemine isaret
ediyor: “KOBI'ler ve kiigiik isletmelerin vergi
borglarmi  ertelemeyi Oneriyorum. Bir yil
erteleyelim, hatta gerekiyorsa kredi musluklarin
acalm. Enerji fiyatinda indirim saglayalim.
Istihdam fiizerindeki etkilerini azaltmak igin isci
cikarmmini engelleyici tedbirler alalim. 2001 krizinde
ozellikle bankacilik sektori etkilenmisti. Sonrasinda
saglam basmaya bagladilar. Bu krizde de en az onlar
etkilendi. Bankalarin ~ giivenilirligi  yiiksek.
Hiukiimeti rahatlatacak olan IMF ile anlasmak. IMF kredileri, reel olarak
dogrudan piyasaya girecek paralar degil. Bu hesaplara girecek bir para.
IMF'den gelecek paramin ¢ok iizerinde durmuyorum. Onun getirecegi diger
olanaklar daha énemli. Dis yatirim ve krediler 6nemli. Olay ‘geldi, gecti’ gibi
algillaniyor. Bu pek teget gegme degil. Ekonomik verilere baktigimizda
resesyonun Agustos 2008'de basladigim goriiyoruz. Ortalama 11 ay eklersek,
krizden gikisin Temmuz 2009 gibi olmas gerekiyor. Bana gore bu defa daha
uzun siirecek. Eylil-Ekim 2009 gibi durgunlugun bitmeye baslayacagmi
tahmin ediyorum. Korkarmm ki yeni bir dalga bizi vurmasm ve tiim degerler

Kiltiir Universitesi iktisadi ve idari Bilimler Fakiiltesi Dekan Prof. Dr. Durmus Diindar

altiist olmasin. Dolar 2 liray1 bulmasm.

“Stagnation will come to an end by
September-October 2009”

Prof. Dr. Durmug Diindar thinks that Turkey went into a stagnation in August
2008 which will come to an end by September-October 2009. He says that ways out of
stagnation involve increasing of domestic consumption and supporting of the real sec-
tor. He proposes to the government that energy prices should be reduced, the tax load
on SMSEs should be deferred for one year, in fact, funds should be transferred to com-
panies in crisis and measures preventing worker layouts should be taken to mitigate the
impact on employment.

Prof. Diindar, who said that it is necessary to increase domestic consumption,
adds:

“With the impact of globalization, a crisis in one country affects all others. The cri-
sis, which started with mortgages in USA, spread all over
the world from there. Especially countries like China, In-
dia and Malaysia attempted to profit from this. Their eco-
nomies allowed this. Actually, these are the countries
which can get out of this crisis with most profits. Maybe
also Turkey... We too went into a recession, stagnation
period. Like in the automotive, textiles, clothing and mac-
hinery. These are major industries and there are SMSEs
which nurture these from below. You have to increase do-
mestic consumption. As I always say, the economic deci-
sions to be adopted must be announced not piecemeal but
as a whole, especially, on increasing of consumption; and
decisions providing incentives must be adopted swiftly”.

Prof. Diindar, who said that debts of SMSEs and
small undertakings should be postponed and in fact,
funds should be created for them, draws attention to the
need for reduction in energy prices too”. I propose that tax
debts of SMSEs and small companies must be postponed.
Let us postpone this a year and if necessary, let’s turn on
credit taps. Let us have reductions in energy prices. Let us
take measures preventing worker layouts to mitigate the
impact on employment. In the 2001 crisis, the banking
sector was affected specifically. Then, they started to
stand on their feet strongly. They were affected the least
in this crisis. The reliability of banks is high. Agreement
with IMF will allow the government to feel more relaxed. IMF loans are not funds
which will be injected directly to the market in real terms. This is money which will go
into accounts. I don’t care much about the money to come from IMF. Other capabiliti-
es it will bring are more important. Foreign investment and loans are important. The
perception is that the event ‘came and went’. This is not much of a tangent situation.
Looking at economic data, we see that recession started in August 2008. If we add 11
months on the average, the exit from the crisis should be in about July 2009. I think this
time it will last longer. I expect that stagnation will start coming to an end by Septem-
ber-October 2009. As long as there is no wave to hit us overturning all values, with the
Dollar going up to 2 Liras.

bin dolarda kaldi. Tim dunyada ekonomik kurtarma paketleri
aciklanirken, Turkiye’de de son zamanlarda reel sektort koru-
mak icin farkli enstrimanlar kullanilarak kaynak yaratimaya ca-
lisilyor. 2008 yili sanayi Uretiminde de 86 ayin rekor kigulme-
siyle karsilasgildi. 2008 yili Aralik ayina iliskin sanayi Uretiminde-
ki daralma ylzde 17,6 olurken tim yil genelinde Uretim ylUzde
0,9 azaldi. imalat sanayinde kapasite kullanimi ise bu yilin Ocak
ayinda, gecen yilin ayni ayina gére 16,5 puan azalarak, ylzde
63,8 seviyesinde gerceklesti. Ocak 2009'da imalat sanayinde
kapasite kullanim orani, devlet sektérinde ylzde 68,8, 6zel
sektdrde ylzde 63 oldu. 2008 yilinin ayni déneminde kapasite
kullanim oranlarl kamuda ylzde 88,7, 6zel sektdrde ylzde 79,1
olarak belirlenmisti. Sadece 2008 Aralik ayi ihracatimizin ylzde
21 azaldigi g6z 6nlne alinirsa, TUrkiye'yi 2009'da oldukga zor
gunler bekliyor.

While on the one hand economic bailout packages are being anno-
unced all over the world, Turkey is striving to create funds using dif-
ferent instruments to protect the real goods industry. There was a re-
cord decline in industrial output in 2008 which is the highest figure
auring the last 86 months. The contraction in industrial production in
December 2008 was 17.6 percent with output coming down by 0.9
percent for the whole year. Capacity utilization in the manufacturing
industry was 63.8 percent in January this year with a drop of 16.5
points compared with the same month last year. The capacity utili-
zation rate in the manufacturing industry in January 2009 was 68.8
percent in the government sector and 63 percent in the private sec-
tor. In the same period of 2008, capacity utilization rates were 88.7
percent in the public sector and 79.1 percent in the private sector.
Considering that our exports have come down by 21 percent just in
December 2008, quite tough times are awaiting Turkey in 2000.
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ECONOMIC INDICATORS

UFE
2008
Yilk (Yearly)%

8,17
9,10
9,15
9,66
10,74
10,61
12.06
11,77
11,13
11,99
10,76
10,06

TUFE
2008
Ay(Month)  Aylik(Montly)%

Ocak(Jan) 0,80
Subat(Feb) 1,29
Mart(March) 0,96
Nisan(Apr) 1,68
Mayis(May) 1,49
Haziran(Jun) 0,36
Temmuz (July) 0,58
Agustos(Aug) 0,24
Eyliil(Sep) 0,45
Ekim(Oct) 2,60
Kasim(Nov) 083
Aralik(Dec) 0.41

Ay(Month)

Ocak(Jan) 0
Subat(Feb) 2
Mart(March) 3
Nisan(Apr) 4
Mayis(May) 2
Haziran(Jun) 0
Temmuz(July) 1
Agustos(Aug) -2
Eylill(Sep) 0
Ekim(Oct) 0
Kasim(Nov) -0
Aralik(Dec) -3

TUFE
2008
Aylik(Montly)%

42
,56
17
,15
12
,32
25
,34
,90
,57
,03
,54

UFE
2008

Yillik (Yearly)%

6,44

815
1050
1456
1683
17,03
1841
14,67
1249
1329
1225

811

Tiiketici Egilim istatistikleri- Consumer Trend Stafistics

Aralik(Dec) 2008

Aralik(Dec) 2008 Kasim(Nov)2008
Endeks Dedisim%  Endeks  Degisim%
(Index) (Change%)  (Index) (Change%)
Tilkefici Giiven Endeksi 69,90 1,48 68,88 122
(Consumer Confidence Index)
Satin Alma Gilicii(Mevcut Donem) 64,90 0,92 65,50 8,98
Purchasing Power (Current Period)
Safin Alma Gilcii(Gelecek Donem) 68,14 0,53 68,50 191
Purchasing Power (Upcoming Period)
Genel Ekonomik Durum(Gelecek Ddnem) 62,19 -1,20 62,95 112
General Economic Condifion (Upcoming Period)
is Bulma Olanaklar(Gelecek Dénem) 63,42 0,98 64,05 -10,41
Job Opportunites (Upcoming Period)
Dayanikli Tiiketim Mal Aima Durumu(Mevecut Ddnem) 90,84 892 83,40 -2,56
Durable Consumer Goods Purchase Situation (Current Period)

Milli gelir istatistikleri National Income Statistics (2008/111)
(1998 Bazli-Milyon YTL-Based - Million YTL) 2008/1I 2007/l
GSYH (Cari)- GNP (Current) 266.474 234.272
GSYH(Sabit)- GNP (Fixed) 27.934 21.795
Gelisme Hizi- Development Rate (yiizde%) 05 33

Sanayi Uretim istatistikleri- Industrial Production Statistics
(2005 Bazi-Based)

Aralik(Dec) 2008
2007
Endeks  Degisim%
(Index) (Change%)

1138 -19

2008
Endeks Degisim%
(Index) (Change%)

938 -17.6

Toplam Sanayi(Tofal Industry)

Madencilik Sektorii(Mining Sector)

imalat Sanayi Sektérii(Manufacturing Indusfry Sector)
Elektrik, Gaz ve Su Sektdrii(Utilities Sector)

Dis Ticaret istatistikleri- Foreign Trade Stafistics Aralik(Dec) 2008

Aralik(Dec) 2008 Aralik(Dec) 2007  Degisim(Change-%)
7685 9724 -

nan 16120

-3586 -6396

682 603

ihracat (Milyon $)- Exports (million Dollars)
ithalat (Milyon $)- Imports (million Dollrs)
Dig Ticaret Dengesi (Milyon $)- Foreign Trade Balance (million Dollars)
Karsilama Orani(yizde)- Coverage Ratio (percent)

Kapasite Kullanim istatistikleri- Capacity Usilization Statistics
Ocak(Jan) 2009
638

Ocak(Jan) 2009
Ocak(Jan) 2008  Degisim(Change-%)

Kapasite Kullanim Orani (yiizde)- Capacity Utilization Ratio (%) 803 -165

Yurticindekilerin foplam YTL mevduat (Bin YTL)-Domestic Tofal YTL Deposits (Thousand YTL)

30.01.09 25.01.08 Degisim(Change)-(%)

TOPLAM(Total) 266,809,567 212,149,259 2571
*Vadesiz(Demand) 31,706,267 28,478,857 11,33
*Vadeli(Term) 235,103,300 183,670,402 28,00
Bankalara gdre(by bank)

*Kamu(State Owned) 113,962,391 96,245,456 1841
*0zel(Private) 119,655,238 91,139,366 31,29
*Yabanci(Foreign) 33,191,938 24,764,437 34,03

Mevduat Bankalan Kredileri(Bin YTL)- Deposit Bank Loans (Thousand YTL)

30.01.09 25.01.08 Degisim (Change) %

Kapasite Kullanim Oranlarn/Capacity Utilization Ratios
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Nisan

(Apr)

i

824 823
Mayis  Haziran
(May)  (Jun)

TOPLAM 265,374,408 218,077,762 21,69
Yurtici krediler 263,865,278 216,558,623 21,84
*TL krediler 231,134,775 192,970,130 19,78
*Yabanci para krediler 32,730,503 23,588,493 38,76
Yurtdist krediler 1,509,130 1,519,139 -0,66
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64.7 63.8
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TiM Baskani (President)
Mehmet Buyukeksi

[hracatcinmn hedefi veni pazarlar olmals

The aim of the exporter must be new markefs

“Yeni pazarlara agiimak gerekiyor. Bundan
once ortaya koydugumuz, komsu ve cevre
ulkeler politikasi ihracatimizi yizde 4’lerden
yuizde 30’lara ¢ikarmis durumda. 2007’de
AB ulkelerine yaptigimiz ihracat yiizde
56,5di. Bu rakam 2008’de ytizde 48,5’¢e
distl. Tarkiye'nin cevre Ulkelere 2007’de
yaptigr ihracat 6zellikle Ortadogu Ulkelerine,
ytzde 7’den ytzde 14’e ¢ikmis durumda.
Birlesik Arap Emirlikleri'ne yaptigimiz
ihracat da ylzde 150'lik bir artig var.
Ihracatimizin artisl ylzde 21 iken, yeni
pazarlardaki artig bu rakamin 10-15 kati.”

"It is necessary to open to new markets. The
neighboring and surrounding countries policy,
which we previously set forth, has increased our
exports from 4 percents to 30 percents. Exports
we made to EU countries in 2007 was 56.5
percent. This figure dropped to 48.5 percent in
2008. Exports Turkey made to surrounding
countries in 2007, especially to Middle Eastern
countries, have gone up from 7 percent to 14
percent. There is an increase of 150 percent in our
exports we make to United Arab Emirates. While
the rise in our exports is 21 percent, the increase
in new markets is 10-15 times this figure.”
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Turkiye ekonomisi 2008 yilini ilk U¢ ceyrekte yakaladigi ivme ile
iyi bitirdi. Gergi son ¢eyrekte ihracat rakamlar dustl ama yakala-
nan ivme ihracatimizi 130 milyar dolar seviyelerine tasidi. 2009 yili
icin beklentiler oldukca kétimser gériinmekle beraber Turkiye ih-
racatcilar Meclisi (TiM) Baskani Mehmet Bliytkeksi, gelismekte
olan pazarlarin Turk ihracatgisl igin ¢ikis yolu oldugunu dustndyor.
Orta ve Uzakdogu Ulkeleri ile Afrika pazarinin, daralan ABD ve AB
pazarlarinin en azindan su gecis déneminde yerini almasi gerekti-
gini séyltyor. TIM'in yeni Baskani Mehmet Biytkeksi ile Ttrkiye
ekonomisini ve Turk ihracatcisinin yeni rotasini konustuk.

Her yeni yénetici kendi vizyonunu da kurumuna yansitmak is-
ter. Bagkani oldugunu TiM’in yeni dénemdeki vizyon ve mis-
yonu ne olacak?

2008’de baglayan kuresel ekonomik kriz, bize yeni bir bakis
acisl gerektiriyor. Amacimiz ihracati daha karl hale getirebilmek.
Cunku gectigimiz donemde yUksek faiz, diistk kurdan kaynakla-
nan sorunlarla ihracatcilarnimiz kar edemiyordu. Cok dusuk kar-
larla mallarini ihra¢ ediyorlardi. 2023'te Cumhuriyetimizin 100.y1-
linda 500 milyar dolarlik bir ihracat hedefimiz var. Bu hedeflere
ulasmak icin stratejik calismalar yapacagiz. ihracatci birlikleri-
mizle bu konularin yeniden ele alinmasini saglayacak toplantilar
gerceklestirecegiz. Inovasyon, ar-ge, endustriyel tasarim projele-
rine firmalarimizin énem vermesini saglayacak programlar tze-
rinde galisacagiz.

Tirkiye’nin 2008 yili ekonomik performansini nasil degerlen-
diriyorsunuz?

Turk ihracat¢isi agisindan 2008, son Ug ay harig koétd gecme-
di. Son ¢eyrege kadar yuzde 25-30 aras! ihracat artisi gergekles-
ti cesitli sektdrlerde. Son ceyrek kotl gecti, ama toplamda yili yliz-
de 21 gibi bir ihracat artisl ile tamamladik. Dunyanin yasadigi kriz
ortaminda yakaladigimiz bu ihracat artisi son derece énemli. Sek-
térel olarak ihracat artislarina baktigimizda otomotiv, emtia fiyatla-
rnin artislyla birlikte demir-celik ve hazir giyim sektorlerinin 6ne
ciktigini géruyoruz. Demir celikte ylizde 60'in Ustlinde bir artis var.

Tirk ihracatcisi krize nasil yakalandi? Tirk ihracatcisinin
2008 performansini analiz eder misiniz? “Simdiki sansimiz
kiiresel krizlere karsi deneyimli olmamiz” diyorsunuz. Bu de-
neyim krizden ¢ikis ararken size nasil bir yol gésterecek?
Tarkiye 2001 krizinde ¢zellikle bankacilik sektérinde dnemli
bir badire atlatt. Cok énemli tedbirler aldi. Birgok banka batti. O
donem ki kriz kuresel bir kriz degildi, Turkiye'nin kendi sikintilarin-
dan kaynaklanan bir krizdi. Bugun kriz ktresel oldugu icin ihracat
pazarlarinda da daralma var. 2007'de AB Ulkelerine yaptigimiz ih-
racat ylzde 56,5°di. Bu rakam 2008'de ylizde 48,5'e dustu. Turki-
ye'nin cevre Ulkelere 2007'de yapti§i inracat 6zellikle Ortadogu Ul-
kelerine, ylzde 7'den ylzde 14’e ¢cikmis durumda. Afrika'ya yap-
tigimiz ihracat ylzde 4'ten yUzde 5'e ¢ikmis durumda. Birlesik
Arap Emirlikleri'ne yaptigimiz ihracat da ytzde 150’lik bir artis var.
Ihracatimizin artisi ytizde 21 iken, yeni pazarlardaki artis bu raka-
min 10-15 kati. 2009 yili Ddnya Bankasi blyUme tahminlerine
baktigimizda ABD ve AB Ulkelerinde yuzde sifir veya eksi disUs-
lerde bir gerileme goérulecek. Gelismekte olan ya da az gelismis
pazarlarda ise tam tersi, ylzde 7 bldyUme oranlari tahmin ediliyor.
Biz de bu pazarlara daha fazla 6nem verilmesini destekliyoruz.

The Turkish economy closed 2008 with the momentum it cap-
tured in the first three quarters. Indeed, export figures dropped in
the last quarter but the captured momentum carried out exports to
130 billion Dollar levels. Although expectations seem rather pessi-
mistic for 2009, Turkish Exporters Assembly (TIM) President Meh-
met Blylkeksi thinks that developing markets is the way out for
Turkish exporters. He says that Middle and Far Eastern countries
and African market should replace the contracting USA and EU
markets at least in this transition period. We discussed the Turkish
economy and the new course of the Turkish exporter with TIM’s
new President Mehmet Bllytikeksi.

Each new director wishes to echo his vision on his organiza-
tion. What will the vision and mission of TIM which you head
be in upcoming period?

The global economic crisis, which started in 2008, makes it ne-
cessary for us to have a new perspective. Our aim is to make ex-
ports more profitable. Because in recent periods, our exporters
could not make profits due to problems attributable to high interest
and low exchange rates. They used to export their wares at very
low profits. We have an export aim of 500 billion Dollars in the
100th anniversary of our Republic in 2023. We will undertake stra-
tegic studies to reach these targets. We will hold meetings to allow
re-handling of these topics with our exporters unions. We will work
on programs which will allow our firms to be committed to innova-
tion, R&D and industrial design projects.

Will you evaluate Turkey’s 2008 economic performance?

For the Turkish exporter, 2008 was not bad except for the last
three months. There was an increase in exports between 25-30
percent until the last quarter in various sectors. The last quarter
was bad but in total, we completed the year with a rise in exports
like 21 percent. This export increase we captured in this global cri-
sis environment is extremely significant. Looking at export figures
by industry, we see that automotive, iron-steel and clothing indust-
ries are in the forefront with the rise in commodity prices. There is
an increase of more than 60 percent in iron and steel.

How was the Turkish exporter caught in the crisis? Could you
analyze year 2008 performance of the Turkish exporter? You
say “Our chance now is our experience against global crises”.
What kind of a path will this experience indicate for you when
looking for a way out of the crisis?

Turkey went through a significant turmoil especially in the ban-
king industry in the 2001 crisis. It took very important measurs.
Many banks failed. The crisis then was not a global one; it was a
crisis attributable to Turkey’s own problems. Since the crisis is glo-
bal today, there is a contraction in export markets, too. In 2007, our
export to EU countries was 56.5 percent. This figure dropped to
48.5 percent in 2008. The exports Turkey makes to neighboring
countries in 2007, especially to Middle Eastern countries, have go-
ne up from 7 percent to 14 percent. Our exports to Africa have ri-
sen to 5 percent from 4 percent. There is an increase of 150 per-
cent in our exports to United Arab Emirates. While the increase in
our exports is 21 percent, the increase in new markets is 10-15 ti-
mes this figure. Looking at World Bank growth projections for
2009, there will be a decline of zero percent or minus figures in
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Tiirk ihracatcisinin kriz karsisinda ¢ikis yollari nelerdir. Bir ré-
portajinizda “ihracatginin yeni rotasi Orta ve Uzak Dogu iilke-
leri demistiniz?” Bunu biraz acar misiniz?

Yeni pazarlara agilmak gerekiyor. Bundan énce ortaya koydu-
gumuz, komsu ve cevre Ulkeler politikasi ihracatimizi ylzde 4'ler-
den ylizde 30'lara ¢ikartmis durumda. Dis Ticaretten Sorumlu Dev-
let Bakanimiz Sayin Kurgat Tizmen, cevre Ulkelerle ticari iligkileri-
mizin gelistirimesi igin bolge turuna cikiyor. Misir ve iran’a gitti. Bu
girisimler bizim icin énemlidir. Bunlar yeni pazarlardir. Bunlarin bir
kisminda firsatlarimiz var ve degerlendirmeliyiz. Finansman sorun-
lar ¢ozUlUrse daha rahat ihracat yapabiliriz. Gaziantepli ihracatgi-
larimizin en ¢ok ihracat yaptidr Ulkeler Irak ve Suriye...

TiM olarak bu rotayi belirlemelerinde Tiirk ihracatcilarina nasil
bir yol haritasi ¢ikariyorsunuz?

Cumhurbagskanimiz Suudi Arabistan’a gidiyor, sonrasinda Afri-
ka ve bolge Ulkelerini ziyaret ediyor. ihracatcilanmizin bunlar takip
etmesi, devlet blyUklerimizin gezilerine katimalari, yeni pazar ara-
yislarina agirlik vermeleri gerekiyor. Bu Ulkelerde diizenlenen fuar-
lara katilmak gerekiyor. ikili iliskilere girebilmek icin dogrudan ziya-
retler ve o bolgelerdeki etkinliklere katimak seklinde, kendilerine
yeni acilimlar saglayabilirler. Su an yasanan daralmayi baska pa-
zarlar arayarak gidermek lazim.

Tirkiye’nin 2009’da daha az yabanci sermaye ¢ekecegini ve
doviz gelirlerinde diisis olacagini séyliiyorsunuz.

2008'de yirmi milyar dolar bir yabanci sermayenin geldigi tmit
ediliyor. Rakamlar tam agiklanmadi. Bu belki 15’ de dusebilir.
2007'de 20 milyardi bu. Ben 2009°'da bu rakamin 10 milyar dolar
seviyelerine dusecegini tahmin ediyorum. Uretim ve istihdam agi-
sindan ihracat dnem kazaniyor. Bu krizin firmalarimiza yansiyan en
6nemli sikintisi finansman ve istihdam sorunudur. Trkiye’nin en

o
e
i

'

USA and EU countries. It is the opposite in developing or under-
developed markets. Seven percent growth figures are being pro-
jected. We, too, support more commitment to these markets.

What are ways out for the Turkish exporter against a crisis?
In an interview, you have said “The now course for the expor-
ter is the Middle and Far East countries”. Could you please
elaborate?

It is necessary to open to new markets. The neighboring and
surrounding countries policy, which we previously set forth, has
increased our exports from 4 percents to 30 percents. Mr. Kirsat
Tuzmen, our Minister of State in charge of Foreign Trade, is star-
ting a tour of the region for developing our trade relations with ne-
ighboring countries. He visited Egypt and Iran. These initiatives
are significant for us. These are new markets. We have opportuni-
ties in some of these and we must take advantage of them. We can
export more comfortably if financing problems are resolved. Co-
untries our exporters in Gaziantep make most exports to are Iraq
and Syria. ..

What is your road map for Turkish exporters for setting this
course as TIM?

Our president is going to Saudi Arabia and visit Africa and co-
untries of the region later. Our exporters must follow these; partici-
pate in the visits of our leaders and be committed to searches for
new markets. Trade fairs organized in these countries must be at-
tended. They can provide new approaches for themselves by di-
rect visits and participating in events in those regions to set up bi-
lateral relations. The current contraction must be compensated for
by looking for other market.

You say that in 2009, Turkey will draw less foreign capital and
there will be a drop in foreign currency income.

It is hoped that the incoming foreign capital was twenty billion
Dollars in 2008. The figures were not fully posted. This may be
down to 15 percent. In 2007, it was 20 billions. | expect this figure
fo come down to 10 billion Dollars in 2009. Exports are gaining sig-
nifance in terms of production and employment. The most impor-
tant problem this crisis imposed on our firms is the problem of fi-
nancing and employment. Turkey’s most important need is foreign
currency. The private sector has international debts. It will need fo-
reign currency to pay this debt in the near future. | believe that ex-
ports must be emphasized to relieve this need.

At what level do you think the exchange rate will be in 2009?

We have to use Turkey’s geographical and logistic advantage
in the best way as possible. There was a flexibility, a fluctuation
between 1.5, 1.7 in the Dollar in the new year. We expect this to
fluctuate between 1.6 and 1.8 from now on. We think the narrower
this band is, there will be more stability for the exporter. If it can re-
main in these bands, not only we can compete in international
markets, this will be a rate with which we can deal with input costs.

You're saying that production and marketing are the dyna-
mics of the revitalization of the Turkish economy. What kind
of a solution do you propose for this?

The economy must be kept lively in the domestic market, too.
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énemli ihtiyaci doviz. Ozel sektérin yurtdisina borcu var. Bu bor-
cun 6numuzdeki gunlerde 6¢denmesi icin dovize ihtiyaci olacak.
Bu ihtiyacin giderilmesi icin de ihracata 6énem verilmesi gerektigini
ddstntyorum.

Déviz kurunun 2009’da hangi seviyelerde olacagini diisinii-
yorsunuz?

Turkiye'nin cografi ve lojistik avantajini cok iyi sekilde kullan-
mak gerekiyor. Yilbasinda dolarda 1,5, 1,7 arasinda bir esneklik
vardi, dalgalanma vardi. Biz bundan sonra 1,6 ile 1,8 arasinda bir
dalgalanma olacagini bekliyoruz. Bu bant ne kadar daralirsa ihra-
catcl igin o kadar istikrar olacagini 6ngértiyoruz. Eger bu bantlar-
da kalabilirse, bizim igin su anda yurt disi piyasalarda rekabet ede-
bilecegimiz girdi maliyetleriyle bas edebilecegimiz bir kur olacag-
ni dustndyoruz.

Tiirkiye ekonomisinin canlanmasinin dinamikleri tiretim ve
pazarlama diyorsunuz. Bunun i¢in nasil bir ¢éziim 6neri-
yorsunuz?

ic piyasada da ekonominin canli tutulmasi gerekiyor. Sadece
enflasyona kilitlenen bir ekonomi anlayisiyla bu mimkin olmaz.
Yurtdisi sermaye Ulkemize bankacilik, sigorta, alisveris merkezi ve
perakende sektoriiyle girdi. ic piyasamiz icin geldiler. 70 milyonu
asan nufusumuz var. Bundan faydalaniimasi ve ekonominin canli
tutulmasi gerekiyor ki Uretim ve istihdamda daha az sikinti yasaya-
im. Ihracatcilanmizin da Grtnlerinin bir kismini, diinyada daralan
pazarlarda géz énune alinarak, i¢ piyasaya surebilirler.

ihracatciya ayrilan kaynak, krizi atlatmada ve 2009'da ihracat
rakamlarinin yiikselmesinde nasil bir etki yapar, yeterlimidir?

Bizim yillardir bu kaynaklarin arttirimasi ile ilgili taleplerimiz var.
Eximbank kaynaklarinin artinimasi ile ilgili taleplerimiz kismen kar-
sllandi. Eximbank’in sermayesi de 1 milyar TL'den 2 milyar TL'ye
cikanildi. Bu bize yardimci oldu. KOSGEB'ten ihracatgilara 1 milyar
dolarlik, 6 aylik faizsiz bir kredi istedik. Bu da olumlu karsiland. Ta-
bii bunlar yeter mi? Yetmez. En blytk sikinti su gunlerde gtven
bunalimidir. Bunu asmak icin “Kredi Garanti Fonu” 6énerimiz var.
Minumum 500 milyon dolar “Kredi Garanti Fonu” olusturulup, bu
guven krizi yasayan firmalara kefalet veriimesi gerekiyor. Bununla
ilgili de talebimiz var. Bir diger talebimiz de istihdamla ilgili. SSK
borcu olmayan firmalarin isgi cikartmamasi kaydiyla, Ucretlerinin
ylUzde 25'inin issizlik fonundan 6denmesi yolunda bir talebimiz var.

2009°da Turkiye’nin nasil bir ekonomik gériiniimii olacak?

2009 zor bir yil olacak. Ihracatimizda dtists olacak. Bu duist-
stin sinirli olmasi igin yeni pazarlar éngdéruyoruz. 2009, U¢ ve dor-
ddncu ¢eyrekte kismen iyilesmeler olsa bile bu yili kurtarmaya yet-
mez. Asil hedefimiz 2010 yili olacaktir. 2009'da 100 milyar dolarlik
bir ihracat rakami bekliyoruz. Aralik ayinda ihracatta yizde 25 du-
sus olmustu. Ocak ayi ihracati da ylzde 27 dustu. Biz bu gerile-
meyi 6n gérmustuk. Bunun énumuzdeki bir iki ay icerisinde de
ylzde 20-25 arasinda devam edecegini distntyoruz. 2009 yili so-
nu ihracat hedefinde ylzde 17 dusus bekliyoruz. Bunu da son de-
rece dogal karsiliyoruz. Bizim ihracat yaptigimiz pazarlardaki talep
dustiklugi bunu yaratiyor. ikinci ceyrekten sonra dis piyasalarda
olusacak gelismelere paralel inracatimiz da ona goére sekillenecek,
su anda 6nUmuzu net olarak géremiyoruz.”

This cannot be possible with a concept of economy only buying
the inflation. International capital entered our country in the ban-
king, insurance, shopping center and retail industries. They came
for our domestic market. We have a population over 70 million. We
have to take advantage of this and keep the economy lively so that
we have less problems in production and employment. Our expor-
ters, too, may launch part of their products in the domestic market,
considering the contracting global markets too.

What kind of an impact will resources allocated to the expor-
ter have in overcoming the crisis and raising export figures in
200972 Is this enough?

We have had demands on increasing of these resources
over the years. Our demands for increasing Eximbank funds we-
re partly answered. The share capital of Eximbank was incre-
ased from 1 billion TL to 2 billion TL. This helped us. We asked
for 1 billion Dollar worth, 6-month interest-free loan for exporters
from KOSGEB. We had a positive response here, too. Of course,
will these be enough? No. The most important problem these
days is the crisis of trust. To overcome this, we have a proposal
of’Loan Guarantee Fund”. A loan guarantee fund of minimum
500 million Dollars must be formed and guarantees must be is-
sued to firms experiencing this trust crisis. We have a request re-
garding this. Our another request involves employment. We had
a request for payment of 25 percent of wages out of the unemp-
loyment fund for firms with no amounts owing to SSK, provided
they don’t lay off workers.

What will be Turkey’s economic outlook in 2009?

2009 will be a tough year. There will be a decline in our ex-
ports. We contemplate new markets so that this decline is limited.
Even if there are partial improvements in the third and fourth quar-
ters of 2009, these will not be enough to save the year. Our main
target will be 2010. We anticipate an export figure of 100 billion
Dollars in 2009. Exports fell 25 percent in December. The drop in
exports for January is 27 percent. We had predicted this retarda-
tion. We think that this will continue at about 20-25 percent during
the following couple of months. We expect a drop of 17 percent in
2009 year-end export figures. We think this is highly natural. This
is because of the drop in demand in our export markets. Our ex-
ports will be shaped in parallel with the development in internati-
onal markets after the second quarter. Presently, we cannot see
what is ahead of us clearly.”
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Tugla harmanindan sanayilesmeye ve
markalagsmaya uzanan bir dykudir
Yurtbay Seramik’in gelisimi. Dort kez
yasadigl felaketlerden yilmayan Zeki
Yurtbay’in micadelesinin ve azminin de
hikayesidir. Buglin dogadan sanata
sloganiyla seramik sektoriiniin onci
ailelerinden biridir Yurtbay Ailesi...

“Dogadan Sanata” slogani ile yasam alanlarini renklendiren
Yurtbay Seramikin éykisl, Zonguldak'n Caycuma llgesinde
1938'de dogan Zeki Yurtbay'in azmini ve micadeleci ruhunu yan-
sitiyor. Caycuma’nin 6nde gelen manifaturacilarindan biri olan ba-
basi Sevki Yurtbay'in borcunu ¢deyemeyen musterisinden gelen
teklifle tugla harmanina ortak olmasiyla baglayan sanayicilik sertive-
nine Zeki Yurtbay on doért yasinda katiliyor. 1950’lerde henilz sana-
yilesme olmadigi icin tugla Uretimi harmanlarda yapiliyordu. Sevki
Yurtbay'in ik kez denedigi tugla isinden 500 lira zarar etmesi ve bu
isi yapmak istememesi Uzerine Zeki Yurtbay, babasindan izin ala-
rak 400 liraya kiraladigi arsada ise bagliyor. Elde edilen sekiz bin li-
ralik kar, Zeki Yurtbay'in tugla isine 1sinmasina ve 1955'te harman-
dan fabrikaya gecmesine olanak saglyor. Uretimin bagladigi do-
nem, fabrika yikiliyor. Ancak Zeki Yurtbay kisa strede fabrikay isler
hale getirmeyi basariyor. Fabrikanin ikinci kurulusunun Gzerinden
gecen sekiz yilda Zeki Yurtbay Caycuma ve Zonguldak cevresinin
en 6nemli sanayicilerinden biri oluyor. Ancak sanssizlik pesini birak-
miyor ve fabrika cikan bir yanginda kil oluyor. Tugla fabrikasinin ye-
niden kurulmasiyla baglayan dretim 1969'da yeniden kétu bir olay-
la duruyor. Fabrikanin yeniden yanmasi Zeki Yurtbay’in daha mo-
dern bir tesis kurmasinin da éndnu agiyor. 1970'te dérdincu kez
fabrikasini kuran ve Uretime baslayan Zeki Yurtbay'in ve sirketinin
taninmasi ise seramik sektdriine girmesiyle bagliyor.

Zeki Yurtbay'in seramik sektérind tercihi de ilging bir olaya da-
yaniyor. Zeki Yurtbay bu tercihini sdyle anlatiyor. “Caycuma’da spor
salonu var. Orada bir konser izlemeye gitmistik. Amcamin oglu ile
oturuyoruz. Bizim bir yatinm arayisinda oldugumuzu bildigi icin, yer-
deki seramikleri gosterdi ve ‘Bunlar neden yapmiyorsunuz’ dedi.
Onun Uzerine hemen arastirmaya basladik. Bazi seramik fabrikala-
nni gezdik. Once Bolu, Diizce'de yatinm olanaklan aradik. Oralar-
da olmadi ¢unku yerel yoneticilerden yeterli ilgiyi gérmedik. Sonra
Eskisehir gindeme geldi. Sonugta dogalgaz ve kalifiye eleman im-
kénlarindan dolayi orayi tercih etmemiz iyi bir se¢im oldu.”

Yurtbay Seramik'in inént'ye bagdl Cukurhisar Kéyi'nde kurul-
masi dogru bir tercih oluyor Zeki Yurtbay icin. Zaman onu ve kurdu-
gu sirketinin bugdn ulastig basary hakli cikariyor. Yer ve duvar ka-
rosu, sirl granit, ¢zel kictk ebat karolar, bordur ve frit Gretimini
kendi bunyesindeki tesislerinde yapan Yurtbay Seramik, 2009'da
da granit yatinmi icin makina montaji yapacak. 2008 yurtici satis 61
Milyon TL olan Yurtbay Seramik’in, yurtdisi satisi ise 34,5 Milyon TL
olarak gerceklesti. Sektortin duayen sanayicilerinden biri olan Yurt-
bay Seramik Yonetim Kurulu Bagkani Zeki Yurtbay ile ekonomi ve
seramik sektorl Uzerine bir sdylesi gergeklestirdik.

Yurtbay Seramik icin 2008 yili nasil gecti?
2008 yili gayet guzel gegti. Biliyorsunuz, 2008 yilinin basinda

Yurtbay Seramik’s development is a story
extending from harvest time brick making to
industrialization and brand building. It is also
the story of the fight and determination of
Zeki Yurtbay who did not succumb to
disasters he experienced four times. Today,
the Yurtbay Family is one of the leading
families of the ceramics industry with its
motto “"From Nature to Art”...

Yurtbay Seramik, which gives color to living spaces with the slo-
gan “From Nature to Art”, reflects the determination and fighting
spirit of Zeki Yurtbay who was born in 1938 in the district of Caycu-
ma of Zonguldak. Zeki Yurtbay joined the journey of being an in-
dustrialist which started when his father Sevki Yurtbay, one of the
leading cloth sellers of Caycuma, became a pariner in the harvest
place brick making business with the proposal of a customer who
could not pay his debt, when he was 14 years old. Since there was
no industrialization yet, in 1950s brick making was carried out at
harvests. When Sevki Yurtbags lost 500 Liras on the brick making
project he endeavored for the first time and did not want to do this
business any more, Zeki Yurtbas went into business on a plot he le-
ased for 400 liras getting his father’s permission.

The derived eight thousand liras profits allowed Zeki Yurtbay to
get warmed up to the brick making business and his transition from
the harvest place to a factory in 1955. When production started, the
factory collapsed. But Zeki Yurtbay managed to make the factory
operational in a short time period. During the eight years after the
second foundation of the factor, Zeki Yurtbay became one of the
most important industrialists of Caycuma and Zonguldak region.
However, lack of luck pursued him and the factory turned to ashes
in a fire. Production, which started once again when the brick fac-
tory was re-built, was suspended in 1969 due to another adverse
incident. The factory was burnt down once more; leading to Zeki
Yurtbay’s establishing a more modern facility. Recognition for Zeki
Yurtbay, who built his factory for the fourth time, going into produc-
tion in 1970 and his company, came when he entered the ceramics
industry.

Zeki Yurtbay’s choosing the ceramics industry is based on an
interesting event. Zeki Yurtbay explains, “There is a sports hall in
Caycuma. We went to hear a concert there. We were sitting with my
cousin. Since he knew that we were looking for an investment, he
showed me the tiles on the floor and said, “Why don't you make the-
se?”. Thereupon, we started to look around right away. We toured
certain ceramic plants. We searched investment opportunities first
in Bolu, Dizce. It didn’t happen there because we didn't get the ne-
cessary attention from local administrators. Then we considered
Eskisehir. Eventually, it was a good choice for us because of the
natural gas and qualified staff possibilities”.

Yurtbay Seramik’s establishment in the village of Cukurhisar of
Inénd was the right choice for Zeki Yurtbay. Time proved him and
the success reached by his company today, right. Yurtbay Sera-
mik, which produces floor and wall tiles, glazed granite, special
small size tiles, border tiles and frit in its own facilities, will go into
machine assembly for the granite production project in 2009. Ex-
ports of Yurtbay Seramik, which had domestic sales of 61 million TL
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kriz belirtileri yoktu. Yurtbay 2008 yilini yizde 21 blyUmeyle gegir-
di. Guzel bir yil oldu. Otuz alti milyon dolarlik bir ihracat yaptik. Ka-
sim ayinda ytizde 90 kapasiteye ciktik. Uretimimizin yiizde 60-65'i
ic piyasa, yUzde 35-40'i ise dis piyasa olarak gerceklesti. AB Ulke-
lerine de ihracatimiz var ama agirlikli olarak Kanada, Fransa, ingil-
tere, Israil, Romanya, Gurcistan’a ihracat yaptik. Alti y(iz kisiye istih-
dam sagliyoruz. Krizin neresinde oldugumuzu su an kestiremiyo-
ruz. 2008 yilinda krizi cok fazla hissetmedik. Fakat 2009 Ocak ayy-
la birlikte talepte yasanan daralmayla birlikte krizin ilk belirtilerini de
hissetmeye bagsladik.

Siz de yasananlari,
Basbakan’in dedigi
gibi psikolojik mi goé-

Yurtbay Grub
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in 2008, were 34.5 million TL. We discussed the eco-

luglari ve sanayi odalarly- baglandi. b alman Yurtbay Yem nomy and the ceramics industry with one of the do-
la Gteki kurum ve kurulus- 1993 Oze11e§tiff“ebliazeys\;;vzncmglm Jestekleme noktasim- yenne industrialists of the sector, Zeki Yurtbay, Cha-
larla igbirligi yapmasi ve Fabrikast ile bOl5 irman of Board of Directors of Yurtbay Seramik.

da gok nemli adimlar atild. 1
i Srine yaturim yap

5 Seramik sektorune yatirl
199 bin metrekare agik, 25 bin metreki

ramik fabrikasi kuru

vatandasin moralini dU-
zeltmesi gerekiyor. insanlar
korkuyor. Tamam, fabrika-

o T da en onemli
lar kapaniyor, isci cikartili- mnbuY““f”"““ sitesi 3,5 milyon me
b | 1096 Yillik tretim kapo da, ingiltere ve
yor ama buniin geneie ya- {iretime baglad1. Basta Kanada, Ing

yilmasi engellenebilir. Yurt- izere firetimin
bay olarak su ana kadar isci 2009 .Yurtb"ay 5€§ai:;1;'ezie gore esn
cikarmadik. Cikarmayi da ile miigtert ISTER
dustinmuyoruz. Iscilerimizi tesis haline geldi-

simdilik izinler ve benzeri ca-

lisma zamanlari ile korumaya devam ediyoruz. Nitekim 6dnimuzde-
ki ay kapasitemizde ylzde 20 gibi bir artis olacagini planliyoruz. O
zaman daha yogun bir mesai yasanacak. Calisanlarmizin Ucretle-
rini demek noktasinda da sikintimiz yok. D&viz kurlari israrla distk
tutuldu. TUrkiye sanayisini ve butlin sektdrler Uretimini yavaslatt ve
durdurdu. Bu durum dis pazarlarda ihracat olarak yansidi sanayici-
ye. Kurlarin dustk olmasi maliyetleri artiryor. Disarida bu durum
karsisinda fiyat artirmaniz ¢ok zor. Biz, Yurtbay olarak disarida fiyat-
larimizi da artirdik. Ama artiramayan firmalarda ne oluyor? Firma ka-
pasitesini dusUrlyor, borclarini cevirmekte zorlaniyor. Son zaman-
larda bankalarda da bir kredi dalgalanmasi yasaniyor. Bu firmalar
dalgalanmada devre disi kaldi. Reel sektér bu durumdan oldukca
etkilendi. Doviz kurlari su gunlerde belki yikseldi ama Ureticilerin ih-
racat yapacak mecali kalmadi. Her seyin zamaninda yapilmasi ge-
rekiyor.

Yasanan kriz Yurtbay ve genelinde seramik sektériinii nasil et-
kileyecek?

Yurtbay, elli dokuz yildir sanayinin icinde. 1950'den bugulne ge-
len bir itibar var. 1994 krizinde herkes yatinmlarini durdururken
Yurtbay Seramik Fabrikalar’nin kurulmasina karar verildi. Yurtbay
farkll yerlerde kurulan doért fabrikalik bir komplekstir. Yine Yurtbay
2001 krizinde 1 kurus kredi kullanmadan ytzde 90 blUydmuUstdr. Bu
krizde de tedbirli yaklagimlarimiz nedeniyle ¢ok etkilenmeyecegdimi-
zi dustntyorum. Seramik sektort de krizi ocak ayiyla birlikte hisset-
meye basladi. Ben esasen seramik sektorinde 2009 yilinda bir bu-
yime beklemiyorum. Bu slrecte gecen yillardaki piyasalarmiz igte

larak, Eskisehir'de 650
are kapall alanda se-

hamlesi oldu.
i 30 tilkeye pazarladi.

Lk 21 milyon M€
ek tiretim yap

How was 2008 for Yurtbay Seramik?

Year 2008 was very nice. As you know, there
were no symptoms of crisis at the beginning of ye-
ar 2008. Yurtbay spent 2008 with a growth of 21
percent. It was a good year. We made exports of
thirty-six million dollars. In November, we went up

to 90 percent of capacity. Of our production, 60-
65 percent was to the domestic market and 35-40
percent to international markets. We have exports to EU countries,
too, but we predominantly exported to Canada, France, U.K., Isra-
el, Rumania and Georgia. We employ six hundred people. Pre-
sently we cannot say where in the crisis we are. We didn't feel the
crisis in 2008 but in conjunction with the contraction in demand, we
started to feel the first symptoms of the crisis in January 2009.

Yurtbay sirketleri-

trekare olarak
ABD olmak

trekare kapasite
abilen bir

Do you think that what is going on is psychological as the Pri-
me Minister says?

Exactly. But there are things the government has to do here too.
The government has to collaborate with the media, professional or-
ganizations and chambers of industry and other institutions and or-
ganizations and boost up the morale of citizens. People are scared.
OK; plants are closed, workers are laid off but this can be preven-
ted from spreading all over. As Yurtbay, we didn't lay off any wor-
kers so far. We're not planning to do so either. For now, we conti-
nue protecting our workers with leaves and similar work times. In
fact, we're planning for an increase like 20 percent in our capacity
next month. Then we will have a more busy work schedule. We ha-
ve no problems in paying the wages of our employees either. Exc-
hange rates were kept low persistently. This slowed down and
stopped the Turkish industry and production in all sectors. This ref-
lected onto the industrialists as exports in international markets.
Low exchange rates increase costs. It's very hard to raise prices
abroad under these circumstances. As Yurtbay, we raised our pri-
ces abroad, too, but what happens to firms who can't’? Firm cuts
down its capacity, having a hard time in rolling over its debts. The-
re is a credit fluctuation in banks as well. These firms went out of
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action under this fluctuation. The real sector was affected quite a lot
by this situation. Maybe exchange rates went up a litfle these days
but the producers don't have the strength to export any more.
Everything must be done on a timely basis.

How will the current crisis affect Yurtbay and the overall cera-
mics industry?
Yurtbay has been part of the industry for fifty-nine years. He has
a reputation carried from 1950. In the 1994 crisis when everybody
was suspending investments, it was decided that Yurtbay ceramic
plants would be founded. Yurtbay is a four plant complex installed
in different sites. Yurtbay has also grown by 90 percent in the 2010
crisis, without utilizing 1 kurug of credit. | believe that in this crisis,
too, we will not be affected much due to our cautious approach.
The ceramics industry started to feel the crisis
in January. Basically, | don't expect any
growth in 2009 in the ceramics industry. If, du-
ring this period, our market shares in previous
years are maintained domestically and abroad

ioht trucks, vans,

racat rakamlarmiz bir énceki 1986 Secing fhat M on purchased and if our export figures come close to the pre-
ers . .
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. / Squ, . . .
baskisinin azaltimas| gereki- Z;f :ZZIZS ;md 25,000 square metersq D;CZZZI;EZS of outdo- the industry will face this year depends on where
yor. Sanayici tizerindeki ver- 05t significant moype by Yurtbay companl;e:ZnTt}Zs on the crisis we are.
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gi yUku de agir. Sektortin bu
yil nasil bir tabloyla karsila- million square meters. p
sacagl krizin neresinde ol-
dugumuza bagl.

Krizden cikis yollari ko-
nusunda sanayiciler agisindan neler yapilabilir?
Koétimser olmak istemiyorum. Hep iyimserim. Tdrkiye'nin bu
krizden de en az hasarla ¢ikacagina inaniyorum. Devlet bu surecte
KDV'nin bir bolumuna kaldirabilir, sanayici Uizerinde gok agir bir ytk
olusturan enerji maliyetlerinde dusus yapabilir, medya ve hikumet
glven ortamini olusturacak bir isbirligine gidebilir, sanayici tesvik
edilir... Turkiye seramik sektorl gelecek vaat ediyor. Yurtdigindaki
rakiplerine oranla fiyat olarak avantajli. Daha gidilecek ¢ok yol var.
Fiyatlar Italya'da 8-10 Avro, ispanya'da 5-6 Avro, Tirkiye'de su an-
da fiyatlar ortalama 3,5-4 Avro civarinda.

Tasarim ve ar-ge caligmalariniz hakkinda bilgi verebilir mi-
siniz?

Tasarim ve arastirma-gelistirme (ar-ge) bélimimizde toplam
elli kisi calisiyor. Ekibimiz hem yeni teknolojileri, hem de yeni trend
ve UrUnleri gelistiriyor. Ayni zamanda yurtdisindaki énemli tasarim
firmalariyla galisiyoruz. Reklamlarda hep vurguladigimiz gibi ‘Sera-
mik, Dogadan Sanata’ anlayisini iceriyor. Yeni dénemde seramik
sektortinde egilim blyuk ebatll, teknolojik Urlinler. Mat ve rUstik
Urtnler de kullaniimaya baslandi.

Sosyal sorumluluk projeleriniz hakkinda da bilgi alalim?

Zonguldak Caycuma’da yaptirdigimiz 24 derslikli bir anadolu li-
sesi var. Bartin'da saglik merkezi yaptiriyoruz. Saglik ve egitim sek-
térdnde sosyal sorumluluk projelerimize devam ediyor.

What can be done for industrialists in connec-
tion with ways out of the crisis?

| don't want to be a pessimist. I'm always an op-
timist. | believe that Turkey will get out of this crisis
with minimum damage, too. The government may
lift part of VAT, may cut energy costs which form a
very heavy load on the industry during this period, the media and
the government may go into a collaboration to build an environment
of confidence, the industrialist may be provided incentives... The
Turkish ceramics industry is promising. It has a price advantage
over its competitors abroad. There is a long way to cover yet. Pri-
ces are at about 8-10 Euro in ltaly, 5-6 Euro in Spain and on the
average 3.5-4 Euro in Turkey presently.

Can you provide us information on your design and R&D acti-
vities?

In total, fifty people are employed in our Research and Deve-
looment (R&D) Department. Our team is developing new technolo-
gies and also new trends and products. At the same time we work
with important design firms abroad. As we always stress in our
commercials, this involves the concept ‘Ceramic from Nature to
Art’. The trend in the ceramics industry has been large size techno-
logical products recently. Matt and rustic products are coming to
use as well.

Some information on your social responsibility projects?

There is a 24-classroom Anadolu high school we built in Zon-
guldak, Caycuma. We're building a health center in Bartin. Our so-
cial responsibility projects are in progress in the health and educa-
tions sectors.
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Ekonomik krizin yasandigi su glnlerde ig
ortaklari ve firmalarini riske atmamak icin
ucuz Urtin yapmadiklarini kaydeden, “ucuz

mal esittir cok riskli tahsilat’” diyen
Kitahya Seramik Ydnetim Kurulu Bagkani
Nafi Glral, vadeleri agmak bir yana,
kisaltmanin is ortaklarina getirecegi
avantaji anlattiklarini ifade ediyor.

Adint medeniyetler kdprust Anadolu’nun seramik baskenti Ku-
tahya’dan alan Kutahya Seramik, 7 bin yillik seramik kdltarand gu-
numuze tastyan sektoriin éncu firmalarindan birisi... Binden fazla
desen secenegiyle; yer ve duvar karosu, sirli porselen karo, bor-
dur, dekor ve cam mozaik Uretimi gerceklestiren firma, son yillarda
minimalist ve modern tasarimlara agirlik vererek seramik sektorin-
de fark yaratiyor. TUrkiye'nin dort bir tarafina yayilmis genis bayi
ag ile musterilerine her noktadan kesintisiz hizmet sunan Kitahya
Seramik; ABD, Almanya, ingiltere ve Avusturya basta olmak Uzere
40'tan fazla Ulkeye de ihracat yapiyor. Ekonominin, global bir kriz-
le i¢ ice oldugu su gUnlerde seramik sektorlinin énemli firmalari-
nin performansini ele aldigimiz, duayen isimlerin ¢ikis yollari hak-
kinda dusUncelerini 6grendigimiz bu sayimizin konugu ise Kitah-
ya Seramik Yonetim Kurulu Baskani Nafi Gural.

2008'de Katahya Seramik’in Gretim performansi olarak hedef-
lerine ulastigini sdyleyen Gural, satis performansi olarak ise
2008'in son ¢eyreginde agirlasan ekonomik kosullarin etkisi ile
2007'ye yaklasik bir sonugla firmanin yili gegirdigini séyltyor. Sera-
mik sektoriniin krizden her yoniyle olumsuz etkilendigini sdyleyen
Gural, bunun sebeplerini de sdyle acikliyor. “ Bir yandan artan ma-
liyetler, bir yandan taleplerin ekonomideki yeni sartlar nedeniyle
daralmasi, kaciniimaz olarak stoklari sisirmistir. Bu durum kapasite
ddstimune ve sektdrdeki bazi fabrikalarin gecici sure ile kapanma-
larina sebep olmustur. Bizim Kutahya Seramik olarak bu dénem-
deki uygulamamiz; ekonomideki yeni gelisen sartlari kabul etmek,
eskiyi unutmak, mevcut sartlara gére her seyi yeniden yapilandir-
mak, sogukkanli olmak, daha yogun fikir aligverisinde bulunmak,
bilgileri paylasmak, ar-ge faaliyetlerine agirlik vermektir.”

“Turk sanayicisi krize aligkin”

Yasanan krize ragmen, “HtkUmetten bitce kaynakli bir talebi-
miz yok” diyen Gural, Turk sanayicisinin Dinya pazarlarindaki re-
kabet glcunl kiran uygulamalarin gézden gecirimesini ve yanlis
uygulamalardan vazgegilmesini istiyor. Bu uygulamalari, “Seramik
sektért maliyet girdileri icinde cok 6énemli pay alan enerji maliyet-
leri olarak, elektrikteki standartlarin Ustindeki kayip kagak farki sa-
nayiciden aliniyor. Dogal gaza uygulanan izah edilemez zam yaplil-
masl sonra da geri alinmasi dahi dogal gazin fiyatinin hala gok
ylksek oldugu gercegini ortadan kaldirmaz, sosyal gtivenlik prim-
lerinin dlnya standartlari Ustiinde oldugu tartisimaz ve seramik
sanayicileri bu sartlar altinda Dunya Ureticileri ile rekabet etmek zo-
runda kaldigi icin maalesef rekabet edemiyor. Deniz ulasiminda
kullanilan motorinden OTV alinmayarak, denizcilerimize nasll reka-
bet glclu kazandiriliyorsa, basta seramik olmak Uzere, rekabet
edemeyen sektdrlere denizcilere saglanan OTV muafiyeti, dogal
gaza da uygulanirsa sektore rekabet glict kazandirmak mimkun
olabilir.” diye anlatiyor.

Kiitahya Seramik Chairman of Board of Directors
Nafi Giral, who notes that they do not produce
cheap goods not to put business partners and their
firms at risk these days of economic crisis, who
says “Cheap goods mean high collection risk”,
points out that let alone extending payment terms,
they explain the advantage to be gained by
shortening them, to their business partners.

Kitahya Seramik, getting its name from the ceramic capital of
the bridge of civilizations, Anatolia, is one of the leading firms of the
industry which carries the seven-thousand-year-old ceramic cultu-
re to the present day. The firm, carrying out floor and wall tiles, gla-
zed porcelain tiles, border and decorative tiles and glass mosaic
with more than a thousand pattern options, is creating a difference
in the ceramics industry by emphasizing minimalist and modern
designs in recent years. Kltahya Seramik, offering uninterrupted
service to its customers from all points with its broad dealer network
spread all over Turkey, exports to more than 40 countries lead by
USA, German, UK and Austria. The guest of this issue, where we
discuss the performance of important firms of the ceramics industry
these days when we are intertwined with a global crisis and we le-
arn the opinions of doyenne names on ways of exit, is Klitahya Se-
ramik Chairman of Board of Directors Nafi Gliral.

Pointing out that in 2008, Kltahya Seramik met its targets in
terms of production performance, Gural said that the firm had re-
sults similar to 2007 due to the impact of economic conditions
which became onerous in the last quarter of 2008, in terms of sa-
les performance. Commenting that the ceramic industry was affec-
ted adversely from the crisis in every aspect, explains the reasons
for this as follows; “On the one hand increasing costs and on the ot-
her had contraction of demand due to the new circumstances in
the economy have unavoidably inflated inventories. This has ca-
used a drop in capacity and closure of certain plants in the industry
temporarily. Our practice in this period as Kitahya Seramik is to ac-
cept the new developing conditions in the economy, to forget the
past, to restructure everything according to present conditions, to
become calm, to have a more intense exchange of opinions, to
share information and to emphasize R&D activities”.

“Turkish industrialist is used to crises”

Gdral, who says, “We don't have any demand based on the
budget from the government” despite the crisis we are in, wants a
review of practices hurting the competitive power of the Turkish in-
dustrialist in global markets and abandonment of wrong practices.
He describes these practices saying, “As energy cost which has a
very significant share among the cost inputs of the ceramics in-
austry, the lost leak difference above standards in electricity is col-
lected from the industrialist. The unexplainable increase imposed
on natural gas and even its subsequent withdrawal will not cover
the reality that the price of natural gas is still too high. It is indispu-
table that social security contributions are above world standards
and ceramic industrialists unfortunately cannot compete as they
are required to compete with global manufacturers under these cir-
cumstances. Just as our shippers gain competitive power by not
collecting SCT from diesel fuel used in marine transportation; if this
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2009 yilinda Turkiye ekonomisinin, Dinya ekonomisine gdre
daha iyi bir performans gdstermesini bekledigini ifade eden Gural,
Turk sanayicisinin bu tir olumsuz kosullarla defalarca karsilastigi-
ni ve tecrlbe kazandigini soylUyor. Gural, “Bu sebep ile ¢zellikle
2010 ve diger yillarda TUrkiye daha buytk bir ilerleme ve perfor-
mans gosterecektir.” diyor. Kdtahya Seramik olarak bu yeni durum
karsisinda aldiklari tedbirleri ise “bildiklerimizi unutup, sifirdan bas-
liyormus gibi yeni stratejiler belirliyoruz” diye 6zetliyor. is ortaklarl
ve firmalarini riske atmamak igin ucuz Urdn yapmadiklarini kayde-
den, “ucuz mal esittir gok riskli tahsilat” diyen Gural, vadeleri ag-
mak bir yana, kisaltmanin is ortaklarina getirecegi avantaji anlattik-
larini ifade ediyor.

Bu durumu ise soyle
acikliyor duayen sanayici.
“So6z gelisi ayda bir mil-
yon TL alm yapan is
ortagimizin U¢ ay va-
de ile almasi halinde
fabrikaya karsi riski
U¢ milyon TL, keza
alacaklari nedeniyle
de U¢ milyon TL ol-
mak Uzere alti milyon
TL riske giriyor. Sayet
4 ay vade ile alirsa riski
dort- dort, sekiz milyona
clkacak. Fabrika alacagini
birakmayacagina  gore,
alacagini tahsil edemedigi
icin borcunu 6z sermaye-
sinden 6demek zorunda
kalacak. Oz sermayesi
azalan is ortagimizin alaca-
gini tahsil edememesi ha-
linde gelecegi dahi risk alti-
na girebilir. Bu nedenle va-
de agmak vyerine, vade ki-
saltmak tahsilat /6deme
risklerini azaltacagdi icin
fabrikalarmiza ve de is or-
taklarimiza yapilacak en
bUyuk iyiliktir.”

Vade agiliminin bir bas-
ka zararini ise, “sermayenin
maliyetinin ve tabi ki verim-
liliginin dUsmesi sonucunu
da beraberinde getirir” diye aktaran Gural, fabrikalarin danistiklar
finans uzmanlarinin da vade agiimina karsi ¢iktiklarini séyldyor. Bu
finans uzmanlarinin tavsiyelerini ise sdyle ifade ediyor. “Finans uz-
manlari derler ki ‘cironun yarisindan ¢ok daha fazla isletme serma-
yesi gereksinmesi var ise, 6nce firmayi, sonra sektorl sorgulamak
ve sonucunda radikal kararlar almak gerekir’ Tabi ki Uretici vade
verdikge piyasa almam demez, hatta ‘ou vade az, daha ¢ok vade
ver' derler. Unutulmamalidir ki, her verilen ilave vade, daha uzun
vadeler istemenin gerekgesi olacaktr.”

“Marka olarak 6nemli adimlar attik”
Kdtahya Seramik markasinin taninmasi igin yurtici ve yurtdisin-
da ¢ok énemli adimlar arttiklarini séyleyen Nafi Gural, “Rusya’da

SCT exemption afforded to the shipping industry is applied to in-
dustries which are unable to compete, lead by ceramic, then it can
be possible for the industry to gain competitive power”.
Commenting that he expects the Turkish economy to display a
better performance compared to the world economy in 2009, says
that the Turkish industrialist has encountered such adverse condi-
tions many times, gaining experience. Gdral notes, “Therefore, es-
pecially in 2010 and subsequent years, Turkey will display a gre-
ater progress and performance”. He summarizes the measures
they are taking as Kltahya Seramik against this new situation as,
“We are setting new strategies starting from zero, forgetting all we
know”. Giral, who notes that they do not produce cheap goods not

risk these days of economic crisis, who says
“Cheap goods mean high collection risk”,
points out that let alone extending payment
=1 terms, that they explained the advantage to
be gained by shortening them, to their busi-
ness partners.
The doyenne industrialist explains this si-

n l fo put business partners and their firms at
|

- tuation as follows, “For example, if our busi-

ness partner, who buys one million TL worth
of goods once a month, buys on a payment
term of three months, his risk to the plant is
three million TL. Adding another three million
TL for his receivables, his total risk is six mil-
lion TL. If he buys on a payment term of four
months, his risk will go up to four- four, eight
million. Since the plant will not abandon its
receivable, he will have to pay his debt out
of his equity as he won't be able to collect its
receivable. If our business partner, whose
equity decreases, cannot collect its rece-
ivable, then even his future may be at risk.
Therefore, shortening the term instead of ex-
tending it is the biggest favor we can make
fo our plants and our business partners sin-
ce it will reduce collection/payment risks”.

Gdral, who relates another setback of
extending the term, saying, “This also results
in a drop in the cost and also productivity of
capital” notes that, “Financial consultants
the plants seek advice from are also against
from extending payment terms. He summa-
rizes the recommendations of such financial
consultants as follows, “Finance experts say
that if there is an operating capital need at a level much greater
than one half of the turnover, then you have to question first the firm,
then the industry and eventually take radical decisions. Of course,
as long as the manufacturer extends the term, the market won't say
no and in fact will say, ‘This term is short, give me more’. One sho-
uldn't forget that each additional term extended will be the justifica-
tion for asking longer terms”.

“We took significant steps as a brand”

Noting that they have taken very significant steps domestically
and internationally to promote the brand Kltahya Seramik, says,
"Klitahya Seramik ware is used in all Adidas Stores in Russia”. Po-
inting out that they are continuing with production and sales opera-
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tim Adidas Magazalar’'nda Kutahya Seramik Grdnleri kullaniliyor”
diyor. Firma politikalari olarak orta ve Ustl segment Urlnlere yone-
lik Uretim ve satis faaliyetlerini strdurduklerini kaydeden Gural, ta-
mamen el yapimi olarak imal edilen hem dekoratif, hem de Islak-
kuru ttim mekanlarda kullanilan, cam mozaik anlaminda zor bege-
nen Ust segment pazara hitap eden Brezza markasi ile bunu ba-
sardiklarini belirtiyor. Ekonomik krizde en az zarar gérmek icin
arastirma-gelistirme (ar-ge) calismalarinin énemli oldugunun altini
cizen Gural, ar-ge calismalarinin énemini “Kttahya Seramik olarak
biz ar-ge ¢alismalarinin sonuglarini U¢ sekilde almaktayiz. Birincisi
tasarruf, ikincisi fark edilebilirlik, GgUncUsu ise pazarda rekabet
sansinin artmasidir.” diye acikliyor.

2009 ve 2010’da seramik sektérinde tasarim, renk, desen ve
teknolojik kullanim olarak nasil bir trend izlenecegi konusunda ise
Gural, nasll bir yil yasanacaginin ipuglarini veriyor. “2009 ve 2010
yillarinda seramik sektdrinde tasarmlarda blyUk gicek desenli
Urlnler ve damask tura Grinler, moduler, tekstil ve ahsap tUrevi
UrUnler 6n plana cikacaktr. Renk olarak da pembe, mavi, antrasit,
gri —beyaz renkleri ile bunun yakinda moca, yesil, kirmizi, kahve ve
siyah renkler kullanilacak. Genelde de UrUnlerin yari parlak olarak
kullanimi s6z konusu. Bu trendlere yonelik olarak ¢zellikle ar-ge bo-
IimUmUz tarafindan tasarim ve renk calismalari yapilmakta ve ye-
ni birgok Urinimulz ortaya ¢ikmaktadir. Bunlar genelde blyuk
ebatll Urtnler olusturmaktadir.”

Kitahya Seramik olarak sosyal sorumiuluk projelerine énem
verdiklerini sdyleyen Gural, bu projelerini de acikliyor. “Kitahya
Porselen, “Temiz istanbul Bogaz'' projesi ile istanbul Bogaz'nin
projesini Ustlenmistir. Cocuklara gevre bilincini asilamak amaciyla
gergeklestirilen projede, gelismis bir ylzey ve dip temizleme ge-
misiyle yapilan bu cevre organizasyonunda Istanbul Bogazi'ndan
aylik yaklagik 40-45 ton kati atik toplanmistir. Gerceklestirdigi tasa-
nm yarigmalari ile sektdre yeni soluklar kazandiran ve bu yolda ile-
riye donudk bircok calismaya imza atan Kitahya Porselen, geng ta-
sarmcillari destekleyerek calismalarina katkilarda bulunduk. Ku-
tahya Porselen egitime katki projeleri kapsaminda Nafi Gural Fen
Lisesi, Ali GUral Anadolu Lisesi ve Hediye Gural Anaokulu yapimi
ve egitim sureclerindeki maddi, manevi desteklerinin koordinasyo-
nunu Gural ailesi adina Gstlendik. ‘Yasasin Okulumuz’ kampanya-
sinin 81 ilde, 81 okulun onarimi projesinde yer alarak Kutahya EgG-
negazi ilkdgretim Okulu'nun yeniden yapimini tstlendik. Ayrica bir-
cok okulun daha kaliteli bir egitim vermesi icin onarimini Ustlenmis
ve egitime kazandirmis bulunuyoruz. 'Yesil TUrkiye’ projesi ile bir
milyon fidan dikimine éncultk ettik.

Saglikh Turkiye Projesi kapsaminda kursun kadmiyumun insan
saghgini tehditleri konusunda énemli calismalar yuruttik. Sigarasiz
Tuarkiye Projesi ile Turkiye genelinde sigaranin zararlar ve gocuk-
larin korunmasi i¢in yillarca bu projede 6nemli gérevler aldik ve ba-
sari ile ydruttik. MUzigi ruhun gidasi ve en buyuk ilaci olarak gor-
duk. Bundan dolayi birgok muzisyeni halk ile bulusturmak icin kon-
serler duzenledik. Sosyal Hizmetler ve Cocuk Esirgeme Kuru-
mu’'na bagl ¢cocuk yuvalari ve yetistirme yurtlarinda yasamak zo-
runda kalan ¢ocuklarimizin yasam kosullarini iyilestirmek amaciyla
gerceklestirilen konserlere karsiliksiz destek verdik. Ulkemizi ve
cumhuriyetimizi emanet edecegimiz cocuklarimiz icin gelistirdigi-
miz sosyal sorumluluk projesiyle 23 Nisan Ulusal Egemenlik ve Co-
cuk Bayramrinda Vanli ilkokul ¢rencilerini Ankara’da konuk ettik.
Kars Dogumevi'nde erken dogan bebekler icin kurulacak ‘Neona-
tal (Yeni Dogan) Bebek Yogun Bakim Unitesi' icin diizenlenen
Uluslararasi Resim Sergisi'nin ana sponsorlugunu gerceklestirdik.”

tions focused on middle and above segment products as company
policy, comments that they have achieved this by the Brezza brand
which is produced totally hand-made, used both in decorative and
also wet-dry spaces, addressing the top segment market with dis-
cerning taste on glass mosaic. Underscoring the significance of
Research-Development (R&D) activities for minimizing losses du-
ring the economic crisis, explains the importance of R&D activities
as “We get the results of R&D activities as Klitahya Seramik in three
ways. First is savings, the second is recognition and the third is the
increase of the chance to compete in the market”.

On the subject of what kind of a trend will be followed in 2009
and 2010 in the ceramics industry in terms of design, color, pattern
and technological use; Gural offers the clues for what kind of a ye-
ar is to come. “In 2009 and 2010, in designs in the ceramics in-
austry, large floral pattern wares and damasc type products, mo-
Aular textile and wood derivative wares will be in the forefront. In
terms of color; pink, blue, anthracite, gray-white and also mocha,
green, red, brown and black will be in use. In general, products will
come in as semi-gloss wares. Especially our R&D Department is
carrying out design and color studies on these trends, helping us
to launch numerous new products. These are mostly large size wa-
res”.

Stating that as Kdtahya Seramik they are committed to social
responsibility projects, comments on these projects as follows; Ku-
tahya Porselen has taken on the project of the Bosphorus with the
‘Clean Bosphorus Project’. Approximately 40-45 tons solid waste
were collected from the Bosphorus through an environmental acti-
vity carried out by an advanced surface and bottom cleaning ship
in this project performed for raising awareness of the environment
in children. Kdtahya Porselen, which brings new breath to the in-
austry with the design contests it holds, offering many future orien-
ted activities, has given support to young designers contributing to
their work. It assumed as the Giral Family the coordination of finan-
cial and moral support in terms of construction and academic pro-
cesses to Nafi Guiral Science High School, Ali Gural Anadolu High
School and Hedlye Gdral Kindergarten under Kitahya Porselen’s
education contribution projects. Taking part in the project for repa-
iring of 81 schools in 81 provinces, of the ‘Long Live Our School’
campaign, we took on the reconstruction of Klitahya Egnegazi Pri-
mary Education School. Furthermore, we took on the repair of many
schools to help them to provide better quality education. We pione-
ered planting of one million trees under the ‘Green Turkey’ project.

We conducted significant studies on the threats posed to hu-
man health by lead and cadmium under the Healthy Turkey Project.
Over the years, we played an important part in the Cigarette Free
Turkey Project and on the risks of the cigarette and protection of
children all over Turkey and conducted it successfully. We saw mu-
sic as the food and greatest medicine for soul. To that end, we or-
ganized concerts for bringing together many musicians with peop-
le. We gave selfless support to concerts held for improving the Ii-
ving conditions in the children homes affiliated with social services
and the children protection agency and our children who have to Ii-
ve in such juvenile homes. Under the social responsibility project
we developed for our children we will entrust our country and our
Republic, we hosted primary school children from Van, in Ankara
on April 23, National Sovereignty and Children’s Holiday. We acted
as the principal sponsor for the international art exhibition held for
the ‘Neonatal Infant Intensive Care Unit’ to be established at Kars
Maternity Hospital for children born prematurely”.
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Biiyiime degil, ke
koruma doneminc

We are in a
period of

self-preservation,
not growth

Temelleri 1988’de atilan bir
dernek TIMDER. Tirkiye
seramik sektoriniin nabzinin
attigi UNICERAy
destekgcileriyle yirmi bir yildir
basariyla strdiriyor.
TIMDER Akademi’den altl
yilda sertifika alan bin
yetismis insanla, sektore

taze kan veriyor.

TIMDER is an association, the
foundations of which were laid in
1988. It has been continuing with
UNICERA where one can feel the
pulse of the Turkish ceramics
industry for twenty-one years with
its supporters. It provides fresh
blood to the industry with one
thousand groomed people who .
have received certificates from TIMDER Ba§kan| ( President)

TIMDER Academy in six years. Kemal Yildirim
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Yirmi bir yil 6nce 1988’de, Persembe Pazar’nda sektorin
ileri gelen alti temsilcisinin ¢cabalariyla kurulan ve bugin bagim-
siz yedi dernegi gatisi altina birlestiren bir federasyona dénus-
tU Tesisat insaat Malzemecileri Dernegi (TIMDER). Bes ytize ya-
kin asil, yaze yakinda Uretici Uyesi bulunan dernek, 2006'da fe-
derasyonlasarak asil Gye sayisini 1500'e cikardi. Sektdr sorun-
lari ile ilgili arastirmalar yapan, Uretici satici arasindaki sorunla-
r bir c6zUme kavusturmayl amaclayan, egitimler dizenleyerek
sektoriin nabzini tutan TIMDER Bagkani Kemal Yildirnm ile sek-
tord, ekonomik krizi ve dnerilerini konustuk.

Ekonomik kriz degerlendirmenizi alabilir miyiz?

Turkiye krizler Ulkesidir. Krizle ilk kez 1983'te karsilagtim, ar-
dindan 1990 Kérfez Krizi, 2001 Krizi ve simdi de 2008. Krizsiz
bir dénemimiz yok gibi. Bir yil digerinden iyi gecmisse bizim igin
sans. Turkiye disa bagl oldugu igin krizlere bagmii kalyor.
2001'de bankacllik sistemi ve reel sekt¢r oldukga zor glnler ya-
sadi ama bankacilik sistemimiz de bu kriz sayesinde bugin
gUclu hale geldi. Eskiden ticaret yapmak kolaydi her sektdrde.
Her kriz Turkiye’den cok sey gotirtyor. Bugln is yapabilmeniz
icin o isi bilmeniz yeterli degil, belirli bir sermaye birikiminizin de
olmasi gerekiyor. Bu son krizde de ciddi sermayeye ihtiya¢ du-
yuldugu ortaya ciktl. Turkiye'de baskasinin parasiyla is yapma
dénemi bitmistir. 2008'in son ceyregine kadar bu krizi Turkiye
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Building Materials Suppliers Association (TIMDER) was fo-
unded, thanks to the efforts of six leading representatives of
the lindustry at Persembe Pazari, twenty-one years ago in
1988 and today it has transformed into a federation, bringing
together seven independent associations under its roof. The
association, with close to five hundred principal and one
hundred manufacturer members, raised the number of its
principal members to 1500, becoming a federation in 2006.
We talked about the industry, the economic crisis and his re-
commendations with TIMDER President Kemal Yildirnm who
holds the pulse of the industry by organizing training courses,
carrying out research relating to the problems of the industry,
seeking to resolve the problems between the manufacturer
and the vendor.

Could we get your evaluation of the economic crisis?
Turkey is a country of crises. | encountered a crisis for the
first time in 1983. Then the 1990 Gulf crisis, the 2001 crises
and now, 2008. It seems we never had a period without one.
We are lucky if one year was better than the other. Since Tur-
key is dependant on the outside, it is affected by crises. In
2001, the banking system and the real goods industry went
through rather difficult times but our banking system became
much stronger today, thanks to this crisis. In the old times, it

6. Salor
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hissetmedi. 2008 bizim i¢in kotu bir yil degildi. 2009'dan umut-
luyduk ama bu krizden sonra planlarimizi degistirmek zorunda
kaldik. Cok sarsilmadik ama bu yatay sure¢ devam ederse TUr-
kiye'nin bu krizi uzun vadede atlatabilecegini ddstinmuyorum.

Sektoriintiz nasil gecirdi yili?

Saticilik ve pazarlama kolaydir. Ortama hemen adapte ola-
bilirsin. is varsa buytrstniz, yoksa kuculiirsintiz. Ama maale-
sef Uretim dyle degil. Uretmek zorundasiniz. Her seyinizi de o
Uretiminize gore organize edersiniz. Bizim sektérimuizde dagi-
tici kanali bu isten cok etkilenmedi. Belki cirolar dustU, satislari
azaldi ama darbeyi Ureticilerimiz yedi. Enerjiye gelen asir zam-
lar, nakliyeye gelen zamlar, bir de Ustlne UstU bu kriz Ureticile-
rimizi oldukca etkiledi.

Sanayide dogalgaza ylizde 18’lik yapilan indirim sektore
can simidi olur mu?

Turkiye'de talebin izerinde arz var. Uretim fazlamiz gok. Av-
rupa'da bir is yapmak isterseniz devlet size izin verir ama o igi
gosterdigi yerde yapmaniz kaydiyla. Seramik sektérinde de
dyle. Ulkemizin inracatla birlikte toplam 210-215 milyon metre-

was easy to trade in every industry. Each crisis takes away a
lot from Turkey. Today, it is not enough for one to know the bu-
siness to engage in it; you also have to have a certain capital
accummulation. It was found that a serious amount of capital
was needed in this most recent crisis too. The period of doing
business with somebody else’s money is over in Turkey. Tur-
key didn't feel this crisis until the last quarter of 2008 which
was not a bad year for us. We were hopeful of 2009 but we
were forced to change our plans after this crisis. We weren't
shaken much but | don’t think that Turkey can get over this cri-
sis in the long term if this horizontal process continues.

How was the year for your industry?

Selling and marketing are easy. You can adapt immedi-
ately to the environment. If there is business, you grow; other-
wise you contract. But unfortunately it is not the same for pro-
duction. You must produce. You organize your everything ac-
cording to that production. In our industry, the distribution
channel was not affected much by this business. Maybe their
turnovers stopped, sales declined but the blow was on our
manufacturers. The excessive rate increases on energy, inc-
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kare gibi bir ttketimi var. Ama kurulu kapasite 365 milyon met-
rekare. 400 milyon metrekare hedefleniyor. Hala yatirm yapili-
yor. Fabrikalar galismiyor ama héla kapasite artinm ¢alismalari
yapiliyor. Turkiye'nin herhangi bir bélgesinde seramik fabrikasi
acabilirsiniz. Bugun kimi kuruluslar dretim maliyetlerinin altinda
son derece kalitesiz Urunler Uretiyor. Bazi Ureticilerimiz markasi-
ni, Urettigi Urine vurmaya utaniyor. Turkiye'de 35 milyon metre-
kare Uretim yapan ama 1 milyon metrekare ihracat yapmayan
Ureticiler de var.

“Kimelenme haksiz rekabet yaratmasin”

Kimelenme konusu séylediginiz karmasayi ¢ézebilir mi?

Hukdmetimiz kimelenme konusuna girdi. Secilen iller (K-
tahya-Eskisehir-Bilecik) seramik Uretimimizin ylzde 40-45'i ka-
dar. Bugtin ytizde 20 Canakkale, yiizde 10-15 civar izmir, Yoz-
gat, Zonguldak gibi illerimizde seramik Ureticilerimiz bulunuyor.
Devletin sadece kiimelenmeyi o (¢ ilde degil genelinde de uy-
gulamasi gerekir. Yalnizca bu Gg¢ il icin bir kimelenme olursa di-
sarida kalmig Ureticilerimize yazik olur. Haksiz rekabet yaratima
korkusu sektérde tartisiliyor. Kimelenen iller enerji, nakliye, kay-
nak ve vergi gibi ayricaliklarindan yararlanacak.

Sektoriiniiziin krizden ¢ikis yollan icin neler sdyleyebilir-
siniz?

Turkiye'de insaat sektorl durdugunda yenileme sektorl
baslar. Ulkemizde oldukca fazla sagliksiz konut var. Bu konutla-
rn zamanla tadilati gerekir. Sektérimuzde isler iki turludur. insa-
at sektoérinde toplu konut yapimlari toplu alimlari gerektirir. Bi-
zim icin bu tercih edilen yol degildir. isler yogundur ama kar
marjl dusuktdr. Bu dénem yenileme ve tadilat ddénemdir. Cirolar
dusse de kar marjimiz ytksek olacaktir. Saticilarimiz ve Uyeleri-
miz bu dénemi sakin kacirmasin. Dernek olarak da yakinda ye-
nileme ile ilgili birtakim reklamlar yapacagiz. Tuketicilerimize
dernek olarak kredi saglamaya calisacagiz. Uzun vadeli planlar
yapmamalarini 6neriyorum. Saglikli satis yapmalari gerekiyor.
Sektordeki alici firmalarin, buydk insaat firmalarinin ciddi finans-
man sikintilari var. Mimkdn oldugu kadar teminatl ve garantili
satig yapmalari énemlidir. Ciro kaygisi degil net ve garantili satis
yapmalarl bu dénemde Onerilerimizdir. BlyUmeyi degil, ken-
dilerini korumay! denesinler.

reases in freight and to top that, this crisis affected our manu-
facturers a lot.

Will the 18 percent discount on industrial natural gas be a
life saver for the industry?

In Turkey, supply is over the demand. We have a large
production surplus. If you want to do a business in Europe, the
government will issue you a licence but you have to do it at the
designated place. It's the same for the ceramics industry, too.
Our country has a consumption of something like 210-215 mil-
lion square meters in total together with exports. But the ins-
talled capacity is 365 million square meters. The target is 400
million. Investments are still ongoing. Factories are idle but
still capacity increase studies are on the way. You can open a
ceramics plant in any area of Turkey. Today, certain enterpri-
ses produce extremely low quality products under production
cost. Some manufacturers are ashamed to put their brand on
the product they manufacture. There are manufacturers in
Turkey who produce 35 million square meters but who do not
export even 1 million square meters.

“Clustering should not lead to unfair
competition”

Can clustering resolve the confusion you are talking about?

Our government got involved in the subject of clustering.
The selected provinces (Kltahya-Eskisehir-Bilecik) account
for about 40-45 percent of our ceramic production. Today we
have ceramic manufacturers in provinces like Canakkale with
20 percent; Izmir, Yozgat and Zonguldak with about 10-15
percent. The government has to implement clustering not only
in those three provinces but overall. If there is a clustering only
for these three provinces, then our manufacturers who are left
outside will be hurt. The fear of creation of unfair competition
is debated in the industry. Clustered provinces will enjoy pri-
vileges like energy, freight, resource and taxes.

What can you say about ways out of the crisis for your in-
dustry?

In Turkey, if the construction industry stops, then the reno-
vation industry starts working. There are rather too many un-
healthy residences in our country. These residences must be
altered in time. In our industry, there are two types of busi-
ness. In the contruction industry, mass housing construction
requires mass purchases. This is not something we prefer.
Business is busy but margin of profits is low. Time is for reno-
vation and alteration. Our profit margin will be high even if tur-
novers drop. Our vendors and members should not miss this
period. We will place certain advertising on renovation soon
as our Association. We will try to extend loans to our consu-
mers as our Association. | recommend that they don’t make
long-term plans. They have to make healthy sales. The buyers
and large construction firms in the industry have serious finan-
cing problems. It is important that they make secured and gu-
aranteed sales as much as possible. Our recommendation is
that they shouldn’t worry about the turnover but they make net
and guaranteed sales. They should try to preserve themsel-
ves; not seeking growth.

57



—{ GLOBAL BAKIS / GLOBAL OUTLOOK

Diinya seramik
devleri de :
krizden kacamadi

Ekonomik kriz, Diinya seramik ihracatina yon veren
[talya ve Ispanya’yi da etkiledi. Ispanya seramik
sektoril yiizde 15, Italyan seramik sektérii ise
ylzde 7’ye yaklasan dususler kaydetti.

Ceramic giants of the
world cannot avoid the crisis

The economic crisis affected Italy and Spain which lead world ceramic ' ZK -
imports, too. The Spanish ceramics sector declined by 15 percent while -
\ \ T
the Italian ceramics sector had losses close to 7 percent.

<
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Avrupa’nin en 6énemli ekonomilerinden biri olan italya ve
Ispanya, dinya seramik Ureticileri siralamasinda da ilk sirada
yer aliyorlar. Ispanya diinyada Cin ve italya'nin ardindan sera-
mik karo ihracatgisi Ulkeler siralamasinda UguncU sirada yer
aliyor. 333 milyon metrekarelik ihracati ile dinya ihracatindaki
payl ylizde 17,48 olan ispanya’y Tirkiye 104 milyon metreka-
relik ihracatlyla diinyada dérdtncl sirada takip ediyor.(2007
verileri)

Ama bu veriler Ispanya seramik sektérintn bugtinlerinde
pek bir anlam ifade etmedi. Cunku kiresel kriz ispanya eko-
nomisinde énemli bir kicllme yasanmasina neden oldu. Is-
panya’nin seramik sektérd 2008’ yuzde 15 kigulme ile kapat-
t1. ispanya’nin seramik sektérii dernedi ASCER'in yaptigi aras-
tirma, Uretimin yildan yila ylzde 15 dustugunt, 2008 Aralik
ayinda da ylUzde 23 ile zirveye ulastigini gésteriyor. Seramik
imalat sektoru, toplam 200 sirketin yuzde 8'ini olusturan 19 gir-
ketini krizde kaybetti. Bu sirketlerin cogu Valencia'da yogun-
lasmisti ve istihdam kaybi ylizde 15 olarak ortaya cikti. ispan-
yol seramik sektorU satis acisindan yldzde 11,41tk bir dususd
isaret ediyor. Bu da ispanya ekonomisinin 3 milyar 700 milyon
Avro kaybi demek oluyor. En buyuk dusus, satislarin ytzde 22
dustugu ic pazarda gortlen ispanya’da, ihracat daha iyi bir
performans gdstermis ve dusUs sadece ylzde 3 gergekles-
mis goérunUyor. Toplam ihracat tutari ise 2,23 milyar Avro.

ispanya Seramik Dernegi Baskani Fernando Diago’nun
2009 yili tahminleri hi¢ ic acici degil. Dernek genel sekreteri
Pedro Riaza da ayni fikirde. Sirketlerin kapasitelerinin ylzde
76's1 ile galigtiklarini sdyleyen Riaza, Kasim 2008’e kadar ihra-
catin sadece yUzde 1,9 dustigund buna karsin ortalama fiyat-
larin arttigini belirtiyor. Sektdr satiglarinin yizde 60’1 ihracat
pazarinda olusurken, bu ihracatin ylzde 50'sini AB Ulkeleri
olusturuyor. ASCER, krizde iscilerin korunmasina 6zen goste-
rilmesi icin caba harcarken, yine de 55 yasin Uzerindeki isci-
lerin erken emeklilik planlari Gzerinde de gértismelerini strdu-
riyor. Bu durum Ispanya seramik sektériinde calisan 24 bin
kisinin 2 binini dogrudan etkileyecek gibi.

“-n

18 yilin en dramatik dlstisi
italyan seramik sektorii 1993'ten bu yana en dramatik yili-
ni yasadi. Sektér 2008 yilini, hem Uretim, hem de satislarda
dususle kapatti. Gecen yill 523 milyon metrekarelik bir Gretim-
le kapatan sektériin dustsu ydzde 6,4 oldu. Satislarda bu

oran yuzde 6,7 dusUs olarak gerceklesti.

italyan seramik sektériindeki bu dramatik du-
sUstn nedenlerini Confindustria Ceramica
Baskani Alfonzo Panzani, i¢c pazardaki tu-
ketimin dismesi olarak acgiklad!. ic ti-
ketim, bir 6nceki yila kiyasla 19
milyon metre kare daha azala-
rak, ylzde 9,2'ye dulserek,
183,5 milyon metrekareye indi.
Bunun 151 milyon metre karesi
italyan urtnlerinden olusuyordu. Bu, tiketi-
min 26 milyon metrekare dustigund gdsteren
dramatik bir rakam olarak degerlendirildi. ital-
yan seramik kaplama malzemeleri ihracat satisla-
r da 19 milyon metrekare duserek, yili 359 milyon metre-

Italy and Spain, which are among the most significant eco-
nomies of Europe, are in the first place in world ceramic ma-
nufacturers rankings. Spain holds the first place in the ranking
of ceramic tile exporting countries in the world after China and
Italy. Turkey follows Spain which has 17.43 percent share of
world exports, with a volume of 333 million square meters in
fourth place in the world with exports of 104 million square
meters (2007 data).

However, these data are not very meaningful for the Spa-
nish ceramics industry these days because the global crisis
caused a significant contraction in the Spanish economy. The
ceramic industry of Spain closed 2008 with a contraction of 15
percent. A survey made by Spanish Ceramics Industry Asso-
ciation ASCER shows that output has dropped by 15 percent
compared with last year, peaking at 23 percent in December
2008. The ceramics manufacturing industry lost 19 of its com-
panies accounting for 8 percent of the total number of com-
panies which is 200. Most of these companies were concent-
rated in Valencia and the loss of employment was 15 percent.
There is a drop of 11.4 percent in terms of sales in the Spa-
nish ceramics industry. This means a loss of 3,700,000,000
Euros for the Spanish economy. The largest decline in Spain
is in the domestic market with a drop of 22 percent, with ex-
ports having a better performance with a decline of only 3
percent. The total volume of exports is 2.23 billion Euros.

Year 2009 projections of Spanish Ceramics Association
President Fernando Diago are not very appealing at all. Asso-
ciation secretary general Pedro Riaza concurs. Riaza, poin-
ting out that the companies are working at 76 % of capacity,
notes that exports have dropped by only 1.9 percent until No-
vember 2009 but in contrast average prices have increased.
While 60 % of the sales in the industry are in the exports mar-
ket, 50 percent of these exports are to EU countries.

Making efforts for diligence being shown on protection of
workers during the crisis, ASCER, on the other hand, continu-
es negotiations on early retirement plans for workers over 55
years old. This may affect 2,000 of the 24,000 workers in the
Spanish ceramics industry directly.

The most dramatic decline in 18 years.

The ltalian ceramics industry went through its most drama-
tic year since 1993. The industry closed year 2008 with drops
in both output and also sales. The decline in the industry,
which has closed last year with an output of 523 million squ-
are meters, was 6.4 percent. This drop was 6.7 percent in sa-
les. Confindustria Ceramica President Alfonzo Panzani expla-
ined the reason for this dramatic drop in ceramics industry as
the slump in domestic consumption. Domestic consumption
came down to 183.5 million square meters by a decline of 9.2
percent which corresponds to 19 million square meters com-
pared with the previous year. Of this, 150 million square me-
ters were ltalian products. This is being considered to be a
dramatic figure showing a drop in consumption of 26 million
square meters. The ltalian ceramic tile exports closed the ye-
ar with a volume of 359 million square meters with a decline
of 19 million. Actually, the industry had gone through a decli-
ne of 5.2 percent in 2007 as well.
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kare ile kapatti. Sektér aslinda 2007'de de ylUzde 5,2 dusus
gbstermisti.

italyan seramik sektoriindeki dramatik dustistn yizde 6,5
ile Bati Avrupa ve ylUzde 20,6 ile Kuzey Amerika satislarinin
dusmesinden kaynaklandidi belirtildi. Buna karsin sektor yeni
AB Uyesi olan Ulkelerde ytzde 7,1, diger Avrupa Ulkelerinde
yUzde 4,8 ve Asya’da yUzde 3,4 seramik kaplama malzemesi
talebindeki blyiime ile kendini dengeleyebildi. italya seramik
Ureticilerinin bu kaybinda enerji ve hammadde kaynaklarinda-
ki artisin da etkisi oldu. Dogalgaz maliyetinde yUzde 14,22,
elektrik enerjisinde ytzde 6,97, hammaddede ylUzde 4,83, se-
ramik aksesuarlari ve disariya yaptirilan islerde ylzde 4,65
olarak gerceklesen keskin artiglar toplam imalat maliyetini de
yUzde 4,64 artirdi. Faiz oranlarindaki sert artista, finansal gi-
derleri artirnca sektérdn yasadigr dustsin dramatik boyutu
daha net ortaya ¢iktl. Uluslararasi belirsizlik géz éntne alindi-
ginda, 2009 yili icin ilk tahminlerde umutsuz gorunuyor.
2009'da toplam satislarda yuzde 3,8'lik bir disus yasanacagi
bunun da sektort ylzde 4,1 oraninda kigultebilecegi tahmin
ediliyor.

—{ GLOBAL BAKIS / GLOBAL OUTLOOK

It has been announced that the dramatic drop in the ltali-
an ceramics industry stems from declines in sales to Western
Europe by 6.5 percent and North America by 20.6 percent. In
contrast, the industry was able to balance itself with the
growth in ceramic tile demand by 7.1 percent in new EU
member countries, 4.8 percent in European countries and 3.4
percent in Asia. The rise in energy and raw material resources
also had an impact in this loss of ltalian ceramic manufactu-
rers. Sharp increases of 14.22 percent in the cost of natural
gas, 6.97 percent in electrical energy, 4.83 percent in raw ma-
terials and 4.65 percent in ceramic accessories and outsour-
ced works raised the cost of total production by 4.64 percent.
The dramatic dimension of the drop the industry went through
became clearer when the sharp increase in interest rates le-
ad to a rise in financial costs. Considering the international
uncertainty, the initial projections for 2009 also look to be pes-
simistic. It is expected that in 2009, there will be a drop of 3.8
percent on total sales, which may lead to a contraction of 4.1
percent in the industry.

Nisan-Haziran 2009 April-June No: 28



A g i

SERAMIK KESIM MAKI 'ELERiNDE TEK ADRES
T%LE‘@NI‘QUE ADDRESS FOR CERAMIC CUTT NG ”" HINERIES

v/ TOKSEI; i

IZJ'IEIIEII“.'

'lll-ll -a

toksel@toksel.com

www . toksel.com

TOKSEL MAKINA, TEKNIK MALZEME IMALAT SAN. ve TiC. LTD. STi.

Kimyaalar Organize Sanayi Balgesi C-10 Parsel Tepedren - Tuzla / ISTANBUL
Tel : -+ 90 (216) 593 00 23 pbx / Fax : +90 (216) 593 14 04



62

Tiirk seramik sektoriinin her seyi

— | FUARSOVYLESI/ FAIR INTERVIEW

_ - —

Turkish ceramic industry’s everything

Italyanlar’in CERSAIE’si,
Ispanyollar/in CEVISAMA'sI neyse,
Turklerin de UNICERA'ya bakisi o.
Seramik sektorinin gurur kaynag!

UNICERA, 1-5 Nisan 2009 tarihleri
arasinda TUYAP Beylikdiizii Kongre ve
Sergi Sarayi’nda Ureticilerden
tuketicilere, bayilerden yurtdis
pazar temsilcilerine kadar
sektortin icinde insanlari
agirliyotr.

Seramik sektérunin Turkiye'deki en blydk, Avrupa’daki Ggln-
cu ihtisas fuarl olma ¢zelligi tastyan UNICERA, kapilarini yirmi bi-
rinci kez sektdr temsilcilerine agiyor. Bundan tam yirmi bir yil énce
alti bin metrekarelik bir alanda sergi alani olarak kurulan fuar, bu il
otuz bin metrekarelik alaniyla yiz bin katlimciyr hedefleyen en
énemli intisas fuarlar arasinda yer aliyor. italya CERSAIE ve ispan-
ya CEVISAMA Fuarlari ile yanisan Turk seramik sektérintn gurur
kaynagi olan UNICERAYi en iyi taniyan isme sorduk. UNICERA Fu-
ar Komitesi Bagkani Aydin Eser, dUnU ve bugUnuyle sektérin kal-
binin attigi UNICERAyI ve gelecek hedeflerini anlatt.

UNICERA’nin Tiirk seramik sektérii icin 6nemi nedir?

Sektor olarak ilk bagladigimizda tabii ki bu ¢ncelikle bir sergi
alani olarak gortldi. Ama TIMDER zaten bunun projelendirmesin-
de belli stirelerde belli hedeflerini koymustu. Once sergi alanindan
ticaret alanina, ondan sonra da sektér platformuna déndstiriime-
siicin cok ugras verdi. ilk basladigi dénemlerde sadece seramik
ve banyo fuari degildi. Yapida yenilikler fuari olarak basladi. Daha
¢ok genis bir Urtin yelpazesini kapsiyordu. Sonra gitgide ihtisas fu-
ari haline dénismeye basladi. Bu tercihler daha ¢ok bu yénde kul-
lanimaya baslandi. Sonrada Seramik sektérinl temsil eden sera-
mik federasyonuyla birlesince tamamiyla ihtisas fuar haline do-
ntsmis oldu. ihtisas fuari olarak su anda Tirkiye'de tek kita Avru-

The Turks’ view of UNICERA is the
same as Italians’ for CERSAIE and
the Spanish for CEVISAMA. The
source of pride of the ceramics
industry, UNICERA, hosts people of
the industry from manufacturers to
consumers, dealers to international
market representatives, at
TUYAP Beylikdiizii
Convention and Exhibition
Palace from April 1 to
April 5.

e |

UNICE-
RA, which has
the distinction of being
the largest specialist fair of
the ceramics industry in Turkey
and third largest in Europe, is ope-
ning its gates for the twenty-first time to
sector representatives. The trade fair, which
was founded as an exhibition area exactly
twenty-one years ago on grounds of six thousand square
meters, is among the most important specialist trade fairs
targeting one hundred thousand participants with a sur-
face area of thirty thousand square meters this year.
We asked the person who knows best UNICE-
RA, which is the source of pride of
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pa'sinda da Ugtncl blytk fuar konumunda. UNICERA Turkiye'de-
ki Ureticilerin her seyi. Gerek geri bildirimleri gerek pazarin gelece-
gini gérmeleri acisindan bu fuar cok ¢énemli bir fuar.

Tirk firmalarinin UNICERA etkinligi, ihracata nasil yansiyor?

Cok énemli bir katki ve etkisi var. Oncelikle burasi i piyasaya
yonelik olarak bir sergi alani olarak distundimustd. Ama daha son-
raki organizasyonlara bunun artik yurtdisina a¢iimasi ve yurtdiginin
hedeflenmesi zamani geldigi géruldd. Buna yonelik yatinmlar belli
Ulkeler secilerek gerceklestirildi. Bu Ulkelerde tanitimlar yapildi.
Yurtdisindan ziyaretciler getirtildi. Son dénemlerde de ziyaretcile-
rin 6nemli bir kismi yurtdisindan geliyor. Bu yeterli degil tabii ki...
Ama gelecekte daha blyUk seviyelere ulasacak. Cok ¢nemli bir
potansiyeli var fuarin gelecek acisindan.

Fuara nasil bir hazirlik yapiyorsunuz?
Fuarin bittiginin ertesi glinu gelecek yilin hazirliklarina baglariz.
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UNICERA Fuar Komitesi Baskani Aydin Eser

the Turkish ceramics industry, competing with ltalian CERSAIE
and Spanish CEVISAMA Trade Fairs. UNICERA Trade Fair Com-
mittee Chairman Aydin Eser told us about UNICERA where one
can hear the pulse of the industry with its past and present and its
targets for the future.

What is UNICERA’s significance for the Turkish ceramics in-
dustry?

When we first started, of course this was viewed as an exhibi-
tion area by our industry. However, TIMDER had already set spe-
cific targets for certain time periods when designing this, making
a great effort first to transform it from an exhibition area to a trade
area, then into a sector platform. It was not just a ceramics and
bathroom trade fair in the initial periods. It started as a trade fair of
innovations. It used to cover rather a broad product range. Subse-
quently, it started to transform into a specialist trade fair progres-
sively. These choices started to be used more and more in this di-
rection. Then when it combined with the Ceramics Federation
which represents the ceramics industry, it became fully transfor-
med into a specialist fair. Presently, it is the only specialist trade fa-
ir in Turkey and the third largest in continental Europe. UNICERA
means everything for the manufacturers in Turkey. This is a very
important trade fair both in terms of feedback and also for their be-
ing able to see the future of the market.

How does the UNICERA activity of Turkish firms echo on ex-
ports?

It has a very significant contribution and impact. At the begin-
ning, this was contemplated as an exhibition area for the domes-
tic market. But in following organizations, it was observed that it
was time for this event to open internationally and to target out of
the country. Projects for this were realized selecting specific co-
untries. Promotions were made in these countries. Visitors were
brought from abroad. In recent trade fairs, a significant portion of
visitors come from abroad. Of course, this is not sufficient... But
greater levels will be reached in the future. The trade fair has a
very significant potential in terms of the future.

What kind of a preparation do you make for the trade fair?

We start preparations for next year the day after the trade fair
closes. The planning for this starts one year in advance with a tra-
de fair evalution, with participation of all attendants. Shortcomings
and problems are determined and work starts in the following pe-
riod with setting forth a yearly program of the first day. The entirety
of such preparations is directed towards the demand of manufac-
turers and the market. It develops and efforts are carried out until
the highest level is reached. These activities are carried out not
only by us, trade fair administrators, but through everyone inclu-
ding domestic and international distributor networks, taking the vi-
ews of all manufacturers.

How were the preparations made for this year’s fair? No crisis
was predicted for this year, last year. Did this change the
program and expectations of the trade fair?

Of course, unfortunately, we couldn't foresee the present situ-
tion when the trade fair closed last year. Since there was no pre-
diction, our concentration was totally international and the promo-
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Bir yil éncesinden bunun planlamasi tim katiimcilarin katilimiyla
bir fuar degerlendirmesiyle baglar. Eksiklikler ve aksakliklar tespit
edilir, ondan sonraki dénemde bir yillik program ilk gtin ortaya ko-
narak ¢alismalara baslanir. Hazirliklarin tamami Ureticilerin pazarin
talebi dogrultusunda yonlenir. Gelisir ve en Ust seviyeye ulaginca-
ya kadarda calisilir. Bu calismalari sadece biz fuar yéneticileri de-
gil, tim Ureticilerin gorUsleri alinarak yurtici ve yurtdisi bayi aglar
dahil gerceklestirilir.

Bu seneki fuara nasil hazirlik yapildi. Gecen seneden bu yil
icin bir kriz 6ngériisii yapilamiyordu. Bu fuarin programini ve
beklentilerini degistirdi mi?

Tabii ki gecen sene fuarin bittigi gtin buginkd durumu 6ngore-
medik maalesef. Bu tUr bir 6ngért olmadidi igin hazirlik tamamen
yurtdisina odaklanarak tanitim grubu (Ttrk Seramik Tanitim Grubu)
da belli noktalar secip oraya agirlik vermeyi 6ngérdik ama bu ge-
lisen krizin sonucunda yurtdigi piyasalarin da artik kiculmeye gir-
digi tespit edildigi icin bu seneki etkinligimize her ne kadar onlar
getirmek igin ugrassak bile yurtiginde tlketiciyi 6ne almaya calig-
tik. O yénde bir hazirigimiz var.

Neler var bu tiiketici profiline doniik fuarda?

Artik insaat sektérinin kigtlmeye girdigini gérerek ve bunu
hesap ederek yenileme pazarina yénelik daha ¢ok tanitmlarimiz
ve reklamlarimiz olacak. O kesimi fuara cekmek icin faaliyetleri-
miz var. Uzun vadede radyo reklamlari ile bu tanitimi gercekles-
tirecegiz TV'ye agirlik vererek. Sektére yonelikte krizin asiimasi
yoéninde programlar olusturuyoruz. Toplanti ve panellerde kimi
konusturabiliriz, hangi konulara agirlik verebiliriz diye dustntyo-
ruz. Cok Unld bir mimar getirme hedefimiz var. Ama bunun bu se-
ne faydall olup olmadigini tartisiyoruz. Belki bir panelde bunu
gerceklestiririz. Bunun yaninda da krizin asiimasi konusunda bir
hazirlik yapiyoruz.

“Kuvvetlenebilecegimiz pazarlari hedefliyoruz”

Yurtdisindan katihm beklentisinde umutsuz musunuz? Ne ka-
dar bir katiim bekleniyor?

Her seyden énce umutsuz olmak icin bir 10kstimuz yok. Bunu
asmak i¢in butin cabalarimiz. Gegen seneki toplam ziyaretci sa-
yimizin ylzde 10’'u yabanciydi. Bu sene de artirmak icin elimizden
geleni yapiyoruz. Gegen sene uyguladigimiz projemize goére gelen
ziyaretcilerimizin masraflarinin bir kismi Orta Anadolu ihracatgilar
Birligi (OAIB) fonundan karsilaniyordu. Bu senede bunu gelistire-
rek devam ettirecegiz. Umarm ziyaretci sayimizi arttiririz. Artik
yurtdisindan belli hedef noktalarimiz secip oradaki insanlar fuara
getiriyoruz.

Tiirkiye’nin ihracat kaleminde gecen seneye kadar Avrupa pa-
zari agirliktaydi. Dolayisiyla fuarin yabanci katihmcilar da o
bélgelerden geliyorlardi. Krizden sonra Tiirkiye’nin ihracat ro-
tasini Orta ve Uzak Dogu Uilkelerine cevirmesiyle fuar katilim-
cilarinin profilinde de bir degisme olacak mi?

Evet, STG'nin bu yénde ¢alismalari var. Biz o ¢calismalari temel
alarak yeni hedeflerimizi ve katilimcilarimizi belirliyoruz. Bizim ihra-
catimizin en 6nemli kalemi AB. Yeni pazarlar yeniden belirleniyor
ve saptaniyor STG'nin calismalariyla. Daha az var oldugumuz ama
kuvvetlenebilecegimiz pazarlar belirliyoruz.

tion group (Turkish Ceramics Promotion Group) selected certain
areas and we planned to emphasize those but since it was obser-
ved that international markets started contracting too as a result of
this developing crisis, we started to give priority to the domestic
consumer although we strived to bring international participants as
much as we could. We have such a preparation.

What can we find oriented to this consumer profile at the tra-
de fair?

Seeing that the construction industry is in a downturn and cal-
culating this, we will have more promotions and advertising cam-
paigns targeting the renovation market. We have activities for dra-
wing that segment to the trade fair. We will make this promotion by
radio ads in the long term, emphasiting TV. We are creating prog-
rams for overcoming the crisis in terms of the industry. We are thin-
king about who can we have speak in meetings and panels and
on which topics can we concentrate. We are aiming at bringing a
very famous architect. But we are debating whether this would be
useful this year or not. Maybe we can do tis in a panel. Also, we
have preparations for overcoming the crisis.

“We are targeting the markets in which
we can strengthen”

Are you hopeless in expecting participaiton from abroad?
What kind of a participation is expected?

First of all, we have no luxury of being hopeless. All our efforts
are for overcoming this. Last year, 10 percent of the total number
of our visitors were foreign. We are doing all we can to increase
this, this year too. Under the project we implemented last year,
part of the expenses of our visitors were covered out of Central
Anatolia Exporters Union (OAIB) fund. We will continue with this

Nisan-Haziran 2009 April-June No: 28



Ne kadar bir alanda fuar gerceklestiriliyor?

Altmis bin metrekare fuar alaninda, otuz bin metrekarede stant
alanmizda firmalar Urdnlerini sergileyecekler. Gecen sene yirmi
bes bin metrekareydi. Her yil UNICERA istikrarli olarak blytime
gosteriyor. Gelecekte de seramik sektoriintin glicti distndldtgun-
de bunun buyUumesi kaginilmaz olacak. Ziyaret¢i sayimizi ylz bine
tasimak gibi bir hedef koyduk.

Ne tiir etkinlikler planlaniyor bu yil fuarda?

Ureticiler, ustalar gtinimiz var. Turkiye'nin her tarafindan tni-
versite ¢grencilerini getirip onlar agirliyoruz. Yol masraflarini biz
karsiliyoruz. Onlara yonelik paneller dizenleyip, konusmacilar ge-
tirtiyoruz. Seramik Sektorl pazaryla tanistiryoruz. Seramik sektéru
onur 6dullerimiz bu yil da olacak. O dénem guncel konu neyse o
konusmacilarl fuara davet edip oturumlar dizenliyoruz. Bu sene
Turk seramik sektorl temsilcilerini bir araya getirecegimi ilk glinin
aksami bir davetimiz olacak. Tek beklentimiz tim seramik sektoru
temsilcilerinin bu geceye katimalaridr.

Yerel ve merkezi yénetimden neler bekliyorsunuz?

Yerel ve merkezi yonetimden tek beklentimiz fuarin agilisina
tesrif etmeleri ve katiimlandir. Bu bize verilecek en blyUk destek-
tir. Her yil bu konuda davetimiz yapiyoruz ama olumlu yanitlar ala-
miyoruz. Ozellikle SERFED de bu konuda ilgili bakanliklarla géru-

suyor.

Yurtdisi fuarlarla kiyasladiginizda ne tiir benzerlik ya da farkli-
lik gériiyorsunuz?

Avrupa’da konusunda en buyUk Uclincd fuar UNICERA. Biri
CEVISAMA ¢teki en buyugu olan CERSAIE. Katilime ziyaretci sa-
yisI bizden az, ama yabanci ziyaretci sayisi bizden fazla. Ama ona
da baktiginiz zaman CERSAIE'de gegen seneden bu seneye ylz-
de 10'luk bir ziyaretci kaybi var. Bizim en blylk avantajmiz paza-
rin blytmeye yonelik bir potansiyeli var. Birlikte calistigimiz strece
Avrupa'daki en buyuk fuar olmamak igin hicbir neden yok. AB'de
ortalama kisi basina 7 metrekare kullaniliyor, Turkiye'de bu 1,5-2
metre. Bizim blyUme potansiyelimiz ¢ok daha fazla.

progressively. | hope we will increase the number of our visitors.
We started to select certain target points abroad and bring peop-
le from those places to the trade fair.

Until last year, the European market was predominant in ex-
ports of Turkey. Therefore, the foreign participants to the tra-
de fair came from those areas. Will there be a change in the
profile of trade fair participants, too, as Turkey turns its export
course towards Middle and Far East countries after the crisis?
Yes, CPG has studies in this direction. We designate our new
targets and participants based on such studies. The most impor-
tant item of our exports is EU. Through CPG'’s studies, new mar-
kets are re-designated and determined. We determine markets
where our presence is smaller but where we can get stronger.

On how large an area is the trade fair held?

Firms will display their products on a trade fair area of sixty tho-
usand square meters and on a stand area of thirty thousand squ-
are meters. This was twenty-five thousand square meters last ye-
ar. UNICERA is growing consistently each year. Considering the
strength of the ceramics sector in the future, its growth will be ine-
vitable. We set a target of raising our number of visitors to one
hundred thousand.

What kind of activities are planned at the trade fair this year?

We have manufacturers and craftsmen days. We bring and
play host to university students from all over Turkey, covering all
their travel expenses. We organize panels oriented to them and
bring speakers. We introduce them to the Ceramics Industry mar-
ket. We will have our Ceramics Industry Honor Awards this year,
foo. We organize sessions inviting speakers who are specialized
on the topic of the period. This year, we will have an event on the
evening of the first day when we will bring together the represen-
tatives of the Turkish ceramics industry. All we expect is that the
representatives of the whole ceramics industry should attend this
occasion.

What do you expect from local and central administrations?

Our only expectation from local and central administrations is
their honoring and participating in the opening of the trade fair.
This would be the greatest support that they can give us. We pre-
sent their invitations for this each year but we cannot get positive
response. Especially SERFED, too, is in contact with ministries in
this regard.

What kind of similarities or differences do you observe when
you compare with international trade fairs?

UNICERA is the third largest trade fair in its field in Europe.
One is CEVISAMA, with the other one CERSAI, which is the lar-
gest. The number of participating visitors is smaller than ours but
the number of international visitors is larger. However, there is a
loss of visitors of 10 percent from last year to this year in CERSA-
IE. Our greatest advantage is that our market has a growth poten-
tial. As long as we work together, there is no reason for not being
the largest trade fair in Europe. Usage per person in EU is 7 squ-
are meters, in Turkey this is 1.5-2 meters. Our growth potential is
much higher.
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The glifter of

Seramikte JNIC E R A sstltsst

Turk seramik sektori temsilcileri 1-5
Nisan 2009 tarihleri arasinda TUYAP
Beylikdiizii Fuar ve Kongre
Merkezi‘nde bu yil 21’ncisi diizenlenen
UNICERA Uluslararasi Seramik ve
Banyo Fuari’na bulustu.

Turkiye’nin en 6nemli ihtisas fuarlarindan biri olan UNICE-
RA, 21.kez kapilarini acti. Turk seramik sektérinun yilda bir
kere toplu halde bulustugu, sektértin en yeni Urtnlerini ve en
yeni teknolojilerini tanittigi uluslararasi bir fuar olan UNICERA
Uluslararasl Seramik ve Banyo Fuari 1-5 Nisan 2009 tarihleri
arasinda TUYAP Beylikduzi Fuar ve Kongre Merkezi'nde du-
zenlendi. Turkiye Seramik Federasyonu (SERFED) ve Tesisat
ve insaat Malzemecileri Dernegi'nin (TIMDER) TUYAP ile bir-
likte tasarladiklari ve uyguladiklari UNICERA, her gecen vyl
artan hizla gelisti ve buyddu. Seramik Ureticilerinin organizas-
yonda aktif rol almasi ile 2000 yilindan itibaren uluslararasi bir
nitelik kazanan fuar, bir milyar dolar Gzerinde ihracat hedefi
ile yildan yila baytyerek glc¢ kazanan seramik sektérinin en
genis katiimci profiline sahip seramik ve banyo fuari olma
ozelligini tasiyor. Ortadogu, Orta Asya ve Balkanlar'in 6nemli

In ceramics

The representatives of the Turkish ceramics
industry came together at the UNICERA
International Ceramics and Bathroom
Trade Fair, the 21st of which was held this
year at TUYAP Beylikdiizii Trade Fair and
Convention Center April 1-5, 2009.

UNICERA, one of the most important specialist trade fairs in
Turkey, opened its gates for the 21st time. The UNICERA Interna-
tional Ceramics and Bathroom Trade Fair, which is an international
exhibition where the Turkish ceramics industry meets collectively
once a year, introducing the newest products and state-of-the-art
technology of the sector, was held at TUYAP Beylikdizii Trade Fa-
irand Convention Center April 1-5, 2009. UNICERA, designed and
implemented by Turkish Ceramics Federation (SERFED) and Buil-
ding Materials Suppliers Association (TIMDER) together with TU-
YAP, developed and grew rapidly each passing year. The fair,
which became international starting from 2000 as ceramic manu-
facturers started to play role actively, has the distinction of being
the ceramic and bathroom trade fair with the highest participant
profile of the ceramics industry which has been growing and ga-
ining strength from year to year with an export target of over one
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seramik alici ve saticilarinin bulustugu, blyUk ticari potansi-
yele sahip fuar, dtnyanin diger bolgelerinde de adini duyur-
maya baslad.

ilk olarak bundan yirmi yil 6nce 1987'de "Banyo, Seramik,
Mutfak Fuar" adi altinda istanbul Sergi Sarayi'nda 3 bin 500
metrekarelik alan Uzerinde duzenlenen UNICERA Fuari'na,

28'i yerli, 14'G yabanci toplam 42 firma katilmig, 8 bin 500 ki-
si de ziyaret etmisti. 1997'den itibaren TUYAP ve TIMDER'in
isbirliginde hazirlanan fuar, 2001'de TIMDER, SERKAP ve
SERSA isbirligine donustl. 2003'te ise derneklerin SERFED
catisi altinda toplanmasi sonucunda fuar, daha da guglene-
rek, genis bir destek kazandi. 2003’te 35 Ulkeden gelen ziya-
retci sayisi 2004’de 51'e yukseldi ve fuar 40 bin 305 kisi zi-
yaret etti. 2005’de toplam 296 firma ve firma temsilciliginin
katildigi fuari, 44 Ulkeden gelen ziyaretcilerle birlikte 53 bin ki-
si gezdi. 2006’da 51 Ulkeden 37 bin 320 ziyaretci, 2007°de 51
Ulkeden 54 bin 305 ziyaretci ve 2008'de ise ABD, Almanya,
Avusturya, Bulgaristan, Cin, Danimarka, Hollanda, italya, in-
giltere, ispanya, Isvicre, Singapur, Belcika gibi 68 ulkeden
gelen ziyaretcilerle birlikte 47 bin kisi UNICERANIN isiltisini
paylastl. Gecen yil ki fuara 18 Ulkeden 215 firma ve firma tem-
silcigi katilmisti.

Fuar katilimcilarinin profilleri

Son dért yil iginde duzenlenen UNICERA, yurtdisindan
toplam 79 Ulkeden ziyaretci tarafindan izlendi. Gegen yil Se-
negal, Slovenya, Mogolistan, Ozbekistan, Hirvatistan, Malez-
ya, Cek Cumhuriyeti, Polonya ve Kongo Cumhuriyeti'nden fu-
ara ilk kez ziyaret¢i geldi. 2007'de elli Glkeden 841 yabanci
ziyaretci sayisini UNICERA, bir yil sonra ikiye katlayarak 67
Ulkeden 1678 kisiye ¢ikardi. Gegen yil ki yabanci fuar katilim-
cilarinin yltzde 30’u Bulgaristan’dan geldi. Bunu ytzde 8 ile
Yunanistan, ylzde 6,2 ile israil, yizde 5,6 ile iran ve ytzde
5,5 ile Suriye izledi. UNICERAya ziyaretin agirlikli olarak Tur-
kiye'nin komsu Ulkelerinden geldigi g6z éntne alindiginda,
ekonomik krizle birlikte daralan Avrupa pazarlari yerine Orta

billion dollars. The fair with a large business potential, where signi-
ficant ceramic buyers and sellers of the Middle East, Central Asia
and Balkans meet, started to make its name be heard in other
parts of the world, too.

In total, 42 firms, 28 local and 14 foreign have participated in
the UNICERA Trade Fair which was organized at Istanbul Exhibiti-
on Palace on an area of 3,500 square meters under the title of
“Bathroom, Ceramic and Kitchen Trade Fair” twenty years ago in
1987 for the first time with 8,500 visitors. The fair, which was orga-
nized by TUYAP and TIMDER collectively starting from 1997, trans-
formed into a TIMDER, SERKAP and SERSA cooperation project in
2001. As the Associations came together under the roof of SER-
FED in 2003, the fair becoming stronger, gained wide support. The
number of visitors from 35 countries in 2003 went up to 51 in 2004
when the exhibition was visited by 40,305 people. In 2005, 53,000
people toured the fair participated in by 296 firms and firm repre-
sentations in total together with visitors from 44 countries. In 2006,
37,320 visitors from 51 countries; in 2007, 54,305 visitors from 51
countries; and in 2008, 47,000 people including guests from 68 co-
untries like USA, Germany, Austria, Bulgaria, China, Denmark, Hol-
land, Italy, England, Spain, Switzerland, Singapore and Belgium
shared the glitter of UNICERA. Last year, 215 firms and firm repre-
sentations from 18 countries participated in the trade fair.

Profiles of trade fair participants

UNICERA was viewed by guests from 79 countries from abro-
ad in total during the last four years. Last year, visitors came for the
first time to the trade fair from Senegal, Slovenia, Mongolia, Uzbe-
kistan, Croatia, Malaysia, Czeck Republic, Poland and Congo Re-
public. UNICERA raised the number of foreign visitors which was
841 from 50 countries in 2007 to 1678 people from 67 countries a
year later with a twofold increase. Last year, 30 percent of the fo-
reign trade fair participants were from Bulgaria, lead by Greece
with 8 percent, Israel with 6.2 percent, Iran with 5.6 percent and
Syria with 5.5 percent. Considering that visits to UNICERA are pre-
dominantly from Turkey’s neighbor countries, it appears that the

67



68

FUAR / FAIR

ve Uzak Dogu pazarlarina dontk ihracat rotasi da bu yil fuara
damgasini vuracak gibi gérundyor. Fuari ziyaret etmeleri
amaclyla yurtdisindan iran, Bulgaristan, Mogolistan, Sudan,
Ozbekistan, Moldovya, Turkmenistan, Senegal, Kazakistan,
Bosna Hersek, Azerbaycan, Tacikistan ve Kosova'dan davet
edilen konu ile ilgili profesyonel ziyaretciler TUYAP tarafindan
karsilanarak misafir edildi.

Yurtiginden son dort yilda dizenlenen UNICERAya kati-
lan katilimcilar ise 77 ilden geldi. Gegen yil dizenlenen fuarin
yurtici ziyaretgilerinin geldikleri il gesitliliginde de diger yillara
gbre artis gbzlendi ve Ardahan, Burdur ve Mus'tan ilk kez zi-
yaretci geldigi tespit edildi. Fuarin yurtici ziyaretgilerinin gel-
dikleri il gesitliliginde ve fuara istanbul disindan gelen ziyaret-
¢i oraninda gecen yillara oranla artig gordldd. 2008'de ziya-
retcilerin ylzde 44,9'u Istanbul, yiizde 55,1'i ise Istanbul di-
sindan 69 ilden geldi. Fuari ziyaret etmeleri amaciyla Afyon
Kocatepe Seramik Muhendisligi Blumu, Anadolu Universite-
si Guzel Sanatlar Bolimu, Anadolu Universitesi Malzeme M-
hendisligi Bélumu, Canakkale 18 Mart Universitesi Glizel Sa-
natlar Bolimi, Can Meslek Yiksek Okulu, Dumlupinar Uni-
versitesi Seramik Mihendisligi, Marmara Universitesi Giizel
Sanatlar Fakultesi, Mimar Sinan Universitesi Seramik Boli-
mu'nden 6grenciler davet edilerek agirlandi.

Fuar ziyaretcilerinin ylzde 84’Unu sektdr profesyonelleri
olusturdu. Zaten fuarin en énemli 6zelligi de sektor profesyo-
nellerine donuk bir ihtisaslasma dustnulerek temellerin atilmis
olmasiydi. Nihai tuketiciler ise ylUzde 16 gibi bir katihm gdster-
di. Fuara gecen yil katilan firmalarin ydzde 32,4’0 seramik ve
yap! Urlnleri ticareti, yuzde 30,3’U insaat-proje-taahhit, yizde
15,8 insaat malzemeleri ticareti ve ylUzde 9,2'si banyo mobil-
yalari ve aksesuarlar sektérlerinden olustu. Fuar ziyaretcileri-
nin ylzde 57'si firmalarinda genel yénetimden sorumlu, ziya-
retgilerin ylzde 47,3'U firma ici kararda tek yetkili olarak gérul-
du. Bu da fuarin hedef kitlesini dogrudan yakaladigini géste-
riyor. Fuar ziyaretcilerinin yaklasik ylzde 95'i, fuarin beklenti-
lerini karsiladigini dustntyor. UNICERA 2008’e katilan ziyaret-
cilerin ylzde 30’unu kadinlar olustururken, 30-50 yas arasi ka-
tiimcilarin orani ise ylzde 55 olarak gerceklesiyor. Ziyaretcile-
rin yUzde 50’sinin Universite mezunu olmasi da UNICERA'nIN
katihmci profilleri arasinda énemli bir yer tuttu.

T

-

course of exports to the Middle Eastern and Far Eastern markets
will make a mark on the trade fair in place of the European mar-
kets contracting due to the economic crisis. Professional visitors
invited from Iran, Bulgaria, Mongolia, Sudan, Uzbekistan, Moldo-
va, Turkmenistan, Senegal, Kazakhstan, Bosnia-Herzegovina,
Azerbaijan, Tajikistan and Cosovo to visit the trade fair were hos-
ted by TUYAP.

Local participants in UNICERA organized last four years were
from 77 provinces locally. An increase was observed compared to
other years in the diversity of provinces from which local visitors of
the trade fair organized last year came and it was found that visi-
tors arrived for the first time from Ardahan, Burdur and Mus. There
was an increase compared to past years in diversity of provinces
of local visitors and the percentage of visitors coming from outside
Istanbul. In 2008, 44.9 percent of visitors were from Istanbul with
55.1 percent from 69 provinces other than Istanbul. Students from
Afyon Kocatepe Ceramic Engineering Department, Anadolu Uni-
versity Fine Arts Department, Anadolu University Materials Engine-
ering Department, Canakkale 18 Mart University Fine Arts Depart-
ment, Can Higher Vocational School, Dumlupinar University Cera-
mics Engineering Department and Marmara University Faculty of
Fine Arts and Mimar Sinan University Ceramics Department were
invited to visit the trade fair and were hosted. Sector professionals
accounted for 84 percent of trade fair visitors. In fact, the most im-
portant significance of the trade fair was that foundations had be-
en laid considering a specialization towards sector professionals.
Participating end consumers accounted for 16 percent. Of the
firms participating in the trade fair last year, 32.4 percent were en-
gaged in trading of ceramics and building materials, 30.3 percent
in construction, design and contracting, 15.8 percent in trading of
construction materials and 9.2 percent were in the bathroom furni-
ture and accessories industries. Of trade fair visitors, 57 percent
were in charge of general management in their firms and 47.3 per-
cent of visitors were sole authorities in decision making in their
firms. This shows that the trade fair has captured its target popula-
tion perfectly. Approximately 95 percent of fair visitors think that the
frade fair has met their expectations. While 30 percent of UNICE-
RA 2008 visitors were women, the ratio of 30-560 age participants
was 55 percent. It is also significant that 50 percent of visitors of
UNICERA are university graduates in terms of participant profiles.
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BAU'da Tirk esintisi

Tdrkiye yapr sektérinin onct markalan Canakkale Sera-
mik&Kalebodur, 12-17 Ocak 2009 tarihleri arasinda Almanya’nin
Munih kentinde duzenlenen Avrupa’nin en blydk Uluslararasi Yapi,
insaat ve Mimarlik fuan BAU'ya katildi. Minih Fuar alaninda 18.si
gerceklestirilen fuarda Canakkale Seramik&Kalebodur, dUrtnlerini
142 Ulkeden gelen ziyaretcilerin begenisine sundu. Avrupa yapl
sektorliinin nabzinin tutuldugu fuarda, 134 metrekarelik standinda
boy gdsteren Canakkale Seramik&Kalebodur, Dinyaca Unlt Tark
Tasarmci Can Yalman'in, Osmanli ve Selcuklu kdltdrlerinin zengin
formlarini bulusturdugu Orientile Koleksiyonu ve diinyada sadece
iki Uretici tarafindan Uretilebilen Kalesinterflex buyuk begeni topladi.

International

Uluslarar351YAP| TURU"_D 2009 [stanbul Fuari

En 6nemli yapi mal-
zemeleri fuari olma
ozelligini taslyan Ulus-
lararasi YAPI/TURKEY-
BUILD istanbul Fuar,
6 — 10 Mayis 2009 ta-
rinleri arasinda Beylik-
duzt TUYAP Fuar ve
Kongre Merkezi'nde
kapilarini aglyor. Yapi-
Endustri Merkezi tara-
findan duzenlenen fu-
ar, bu yil da 60 bin
metrekare alanda, Ure-
tim alanlarina gore
gruplanmis 10 ayri salon ve acik alanda gerceklesiyor. Turk in-
saat sektoérinln uluslararasi anlamda gelismesine katkida bulu-
nan fuar, yaklasik 50 tlkeden 810 firmanin katilimi, 10 bin 266
Urtin adedi, bin 282 Grln cesidi ile "Turk Yapi Sektérintn En BU-
yUk Fuar" olma niteligini taslyor. Fuar 2008’de 96 Bin 230 Kisi
ziyaret etti. Fuar hakkinda detayli bilgiye www.yemfuar.com ad-
resinden ulasilabilir.

BAU’da Turk esintisi

Turkiye yapi sektordnin onct markalan Canakkale Sera-
mik&Kalebodur, 12-17 Ocak 2009 tarihleri arasinda Almanya’nin
Munih kentinde dlzenlenen Avrupa’nin en buyuk Uluslararasi Yapi,
insaat ve Mimarlik fuan BAU'ya katildi. Munih Fuar alaninda 18.si
gerceklestirilen fuarda Canakkale Seramik&Kalebodur, Grinlerini
142 Ulkeden gelen ziyaretcilerin begenisine sundu. Avrupa yapi
sektérlinin nabzinin tutuldugu fuarda, 134 metrekarelik standinda
boy gdsteren Canakkale Seramik&Kalebodur, Dinyaca Unlt Turk
Tasarimci Can Yalman'in, Osmanli ve Selcuklu kdltUrlerinin zengin
formlarini bulusturdugu Orientile Koleksiyonu ve diinyada sadece
iki Uretici tarafindan Uretilebilen Kalesinterflex buytk begeni topladi.

International YA-
PI/TURKEYBUILD Istan-
bul Trade Fair, which is
the most significant buil-
ding materials exhibition,
will open its gates May 6 —
10, 2009 in Beylikdizu
TUYAP Trade Fair and
Convention Center. The
show organized by the
Building Industry Center
is held on grounds of
60,000 square meters in
10 separate halls and out-
door areas categorized
by fields of production. The trade fair, contributing to internati-
onal development of the Turkish building industry, is the largest
trade fair of the Turkish building industry with participation of 810
firms from 50 countries, 10,266 products and 1,282 product
types. The trade fair was visited by 96,230 people in 2008. De-
tailed information on the trade fair may be obtained from
www.yemfuar.com.

ade Fair
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Simdilik on kiime belirlendi. Tekstil,
otomotiv, turizm gibi seramik sektériinde
de Eskisehir, Bilecik ve Kitahya illerinin

oldugu sinirlar seramik kiimesi icine
alindi. “Ulusal Kiimelenme Politikasi’nin

ve Klime Raporu”nun agiklanmasi
bekleniyor.

Avrupa’nin otuz bir Ulkesinde yapilan ¢alisma, Ulkelerin ylz-
de 68'inde ulusal kiimelenme politikasi bulundugunu, bunlarin
altinda yer alan kimelenme programlari vasitasi ile kime gelis-
tirme/ile ilgili'uygulamalarin yUrataldtguant ortaya koyuyor. Ku-
melenme esasinda gunUimuz toplumunda kalkinmanin temel
unsuru “bilgi temelli ekonomik yapida innovasyona yonelik tre-
timin tesviki”, bunun yani sira yerel ekonomik kalkinma ise “ye-
relin yasam kalitesini bir Ust seviyeye cikartma” olarak kabul
ediliyor. Turkiye’de bu baglamda bir yandan AB standartlarini
yakalamak 6te yandan sanayi envanteri ve kimelenme politika-
larini hazirlamak icin iki yil dnce bir calisma baglatti. “Kuimelen-
me Strateji Belgesi” Uzerinde calismalar ile “Ulusal Kime Hari-
tasi ve Kime Raporu’nun 6nUmuzdeki aylarda aciklanmasi
bekleniyor.

Avrupa Birligi Mali Fonlarr'ndan finanse edilen “Turkiye s

3
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Ten clusters are designated for now. Like in
textiles, automotive and tourism, for the
ceramics industry, too, area surrounded by the
borders of Eskisehir, Bilecik and Kiitahya
provinces are included in the ceramic cluster.
Announcement of the “National Clustering
Policy and Cluster Report” expected.

A study cafried out in thirty one countries of Europe has re-
vealed that there is a national clustering policy in 68 percent of
countries and that cluster development practices are in imple-
mentation through the clustering programs under such policies.
The basic element of development in today’s society on the ba-
sis ofclustering is deemed to be “encouragement of innovation
oriented production on a knowledge based economic structure”
and local economic development is described as ‘raising the
quality of life of thé local to one higher level”. Turkey started a
study two years ago for, on the one hand, capturing EU stan-
dards and on the other hand, to prepare an industry inventory
and clustering policies in this context. It is expected that the stu-
dies on the “Clustering Strategy Document” and the “National
Cluster Map and Cluster Report” are announced in the upco-
ming months.
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“Turkey becomes
.. A clustering country”

Kumeleri Gelistirme Politikasi Projesi”
kapsaminda modele iligkin calismalarin yurGtaldugunt dile ge-
tiren Dis Ticaret MUstesari (DTM) Tuncer Kayalar, projenin Gg¢
bilesenden olustugunu vurguluyor. Projenin ilk bileseninde, 100
uzmanin egitimine yonelik egitim programlari, uluslararasi ¢alis-
ma turlar gibi faaliyetler gerceklestiriliyor. Kime politikasinin
uygulanmasinda, kime haritalarinin ¢ikarilmasinda yararlanila-
cak kaynak not ve rehberleri hazirlaniyor. ikinci bileseninde ise
Turkiye'nin ulusal kime politikasina temel teskil edecek ve Tur-
kiye’deki kiimelenme olgusunu uluslararasi 6rnekler isiginda
analiz ederek, bu konuda en kapsamli ¢alisma olacak “Kime-
lenme Strateji Belgesi” olusturuluyor. Projenin tguncl bilese-
ninde de dncelikle “Ulusal Kime Haritasi ve Kime Raporu” ha-
zirlaniyor. Kime ihtiyac analizleri yapiliyor.

Kimelenme istihdam artiracak

Kayalar, kimelenmenin, yenilik faaliyetini destekleyerek ye-
niligin ticarilesmesini kolaylastirdigini kaydederek, bu modelin
verimliligi ve istihdami artirdigini, rekabet ve isbirligi olanagi
sagladigini séyltyor. Modelin yeni firmalar veya yeni is imkanla-
rinin belirginlesmesini sagladigina dikkat cekerek, tedarikgilere,
mUsterilere ve destek mekanizmalarina ulasiimasini, yeni sirket-
lerin kurulmasini ve yeni Urtnlerin ortaya ¢ikmasini kolaylastirdi-
gini kaydediyor. Avrupa’da 31 Ulkede yapilan arastirmada, ki-
melenme politikasinin uygulamaya iliskin programlarinin lgte
ikisinden fazlasinda finansal kaynagin ulusal fonlar oldugunu
belirliyor. Kimelenme programlarinin ytzde 30'u isletme ve sa-
nayi, ylzde 33’0 bilim ve teknoloji, yizde 16’si bolgesel kalkin-
ma amagli istihdam yaratma gibi konular olusturuyor.

DTM Genel Mudur Yardimcisi Altunyaldiz, dlkelerin kiime-

Tuncer Kayalar, Undersecretary of Foreign Trade, who states
that the studies on the model are being conducted under the
“Turkey Business Clusters Development Policy” financed out of
European Union Financial Funds, stresses that the project is
comprised of three components. In the first component of the
project, training programs addressed to 100 experts and inter-
national work tours are being conducted. Source, notes and gu-
ides to be utilized in implementation of the cluster policy and pre-
paration of cluster maps are prepared. In the second compo-
nent, the “Cluster Strategy Document”, which will be the founda-
tion for Turkey’s national cluster policy, to be the most compre-
hensive study on this subject analyzing the clustering phenome-
na in Turkey in light of international benchmarks is addressed. In
the third component of the project, preparation of the “National
Cluster Map and Cluster Report” is priority. Cluster requirement
analyses are also carried out.

Clustering will lead to rise in employment

Noting that clustering facilitates commercialization innovati-
on, supporting the innovation activities, Kayalar says that this
model increases productivity and employment, allowing for com-
petition and collaboration taking place. Drawing attention to the
fact that the model allows new firms or new business opportuni-
ties to come forward, it facilitates access to customers and sup-
port mechanisms, establishment of new companies and launc-
hing of new products. In a survey carried out in 31 countries in
Europe, in more than two thirds of clustering policy implementa-
tion programs, financial resources are national ones. Of cluste-
ring programs, 30 percent involve undertakings and the industry,
33 percent science and technology and 16 percent involve cre-
ation of employment aiming at regional development.

UFT Assistant General Manager Altunyildiz points out that co-
untries implement certain techniques in their clustering policies.
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lenme politikalarinda birtakim ydéntemler uyguladiklarini séylU-
yor. “ABD yeni teknolojileri destekleme, italya ve ingiltere ise is-
sizligi azaltma gibi kiimelenme anlayisi ve politikalarini yUratd-
yor. Eski modelde kiimelenmeye devlet tesvik politikalari ile yon
verirdi. Yeni modelde ise butlin sektorlerin isbirliginden bahse-
diliyor. Bu proje alti milyon Avroluk AB fonlarindan destekleni-
yor. 2009 Mart ayinda Turkiye'nin kimelenme politikalarini bitir-
meyi amagcliyoruz. Kisa anlamiyla kimelenme politikalarin poli-
tikasidir.”

Ulusal kimelenme stratejisinin amacini da aciklayan Altun-
yaldiz, Turkiye'deki kurumlarin dinyadaki ekonomik zorluklarla
mUcadele edecek glcl kazanmasi, isletmeler arasi isbirliginin
arttinimasini hedef ve politikalari oldugunu soyledi. Turkiye'de
gelismis bolgelerde bir kimelenme politikasi olusturduklarini
bunun basari sansini arttirdigini belirten Altunyaldiz’a gére ge-
lismemis bolgelerde bu tur politikalarin uygulanmasinin simdilik
yaplimadigini sadece sektoérlerin belirlendigini ifade etti. Bu ku-
melenme politikalarinin hangi sehirlerde hangi sektérlere gore
duzenledigini ise soyle aktard.

“‘Ankara’da yazilim ve makine, Kuitahya, Eskisehir ve
Bilecik’te seramik sektorl, Konya'da otomotiv yan sanayi, Mer-
sin’de islenmis gida, Mugla’da yat Uretimi, Bursa’'da tekstil, iz-
mir'de organik gida, Manisa'da elektrik-elektronik ve Mar-
mara’da otomotiv sektdrleri Turkiye'nin yeni kimelenme
politikalandir. Gelismekte olan boélgelerde de 10 kiime ortaya
ciktl. Samsun, Corum, Maras, Kayseri, Malatya, Antep, Yozgat,
Erzurum, Trabzon ve Kars. Bu bélgelerde kimelenme politikasi
ve yol haritasi ¢ikartimadi sadece analizler yapildi. Bunlar
rekabet ve uzmanlik glcu ile ortaya ¢ikan kimelenmemeler.”

“TUrkiye bir kimelenme Ulkesi oluyor ve uluslar arasi algi
gelisiyor” diyen Altunyaldiz, kimelerin yabanci sermaye c¢ekil-
mesinde 6nemli hale geldiginin altini gizdi. Kalkinmanin énemli
bir adimi olan kiimelerin, dayanisma, isbirligi ve gliven gibi un-
surlarla birbirine baglandigini, bu durumun zor zamanlarda bir-
likte hareket etme glict verdigini séyledi.

“US conducts clustering concepts and policies regarding sup-
porting new technologies while Italy and UK implement those ai-
ming at decreasing unemployment. In the old model, the govern-
ment used to guide clustering through incentive policies. Yet, the
new model involves collaboration of all sectors. This project is
supported out of EU funds worth six million Euros. We are targe-
ting to complete Turkey’s clustering policies by March 2009. In
short, clustering is the policy of policies.

Announcing the purpose of the national clustering strategy,
Altunyaldiz says that it is their target and policy to ensure that
institutions in Turkey gain the power to fight against economic
problems in the world and increasing the collaboration between
companies. According to Altunyaldiz, who comments that they
formed a clustering policy in developed regions of Turkey incre-
asing the chance of success and that implementation of such
types of policies are not carried out, but only sectors are identi-
fied in undeveloped regions. He articulates in what cities, by
what sectors these clustering policies are organized, as follows:
“Turkey’s new clustering policies are in the software and machi-
nery industries in Ankara, the ceramics industry in Kdtahya, Es-
kisehir and Bilecik, the automotive side industry in Konya, pro-
cessed food in Mersin, yacht building in Mugla, textiles in Bursa,
organic food in Izmir, electrical-electronics in Manisa and auto-
motive in Marmara. Ten clusters were identified in the develo-
ping regions. Samsun, Corum, Maras, Kayseri, Malatya, Antep,
Yozgat, Erzurum, Trabzon and Kars. No clustering policy or ro-
ad map was prepared for these regions but analyses were ma-
de. These are clusterings identified through competition and ex-
pertise”. Altunyaldiz, who says, “Turkey is becoming a country of
clusters and the international perception is developing”, unders-
cores that clusters have become significant in terms of drawing
foreign capital. Altunyaldiz added that clusters, which are impor-
tant steps of development, are linked to each other through ele-
ments like solidarity, collaboration and trust and this gives rise to
concerted action in tough times.

DTM Miistesar1 Kayalar kiimelenmeyi;
ayn1 bolgede ve ayni is kolunda, ayn1 deger
zincirinde faaliyet gosteren, birbiriyle isbirligi
icinde bulunan, ayn1 zamanda birbirine rakip
olan, aralarinda ticari iliski bulunan isletmele-
rin ve onlar1 destekleyici kurumlarm (iiniver-
siteler, kamu kuruluslari, arastirma kurulus-
lar1, mesleki dernekler, teknoloji ve yenilikgi-
lik merkezleri, bankalar, sigorta sirketleri, lo-
jistik firmalar1 gibi) bir araya geldikleri orgtit-
lenme modelleri olarak tanimliyor.

DTM Genel Miidiir Yardimaist Ziya Al-
tunyaldiz da, iki yildir Tiirkiye'nin kiimelen-
me politikalarinin olusturulmas: ¢alismalar
yiirtittiiklerini belirterek, sivil toplum kuru-
luslarmin (STK), akademisyenlerin, kurum ve
kuruluglar ile is diinyasmin bu ¢alismalarm
icinde oldugunu soyliiyor. Kiimelenmenin tarifini de yapan Altun-
yaldiz, kiimelenme icin “ayn1 bolgede ayni istthdam kolunda birbi-
riyle igbirliginde bulunan isletmeler ve destekleyici kurumlarin isin
icinde oldugu bir modeldir” diyor.

DTM Genel Miidiir Yardimcisi Ziya Altunyaldiz
UFT Assistant General Manager

Undersecretary of Foreign Trade Kaya-
lar defines clustering as organization models
in which undertakings, which are engaged in
the same region and same line of business in
the same value chain, which are in cooperati-
on and at the same time which compete with
each other and have business relations and
organizations supporting these (universities,
public agencies, research organizations, pro-
fessional organizations, technology and in-
novation centers, bank, insurance companies
and logistics firms) come together.

UFT Assistant General Manager Ziya
Altumypldiz, stating that they have been
carrying out studies on formation of cluste-
ring policies in Turkey for two years, says
that NGOs, academicians, companies and
institutions and agencies and business world are involved in such studies.
Altunyaldiz defines clustering as, “A model involving companies collabo-
rating with each other in the same line of business in the same region and
supporting agencies”.
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Gavurin Ltd. Sirketi Yonetici Direktérii Paul Miller

“Imalat sektériinii koruyun”

Gavurin Ltd. Sirketi Yonetici Direktorii Paul Miller, yasa-
dig iilke Ingiltere'nin kiimelenme deneyimini aktard1. Teda-
rik zincirinin belirli bir sektorii desteklemek icin bir araya
gelmesiyle kiimelenmenin basladigin1 séyleyen Miller, ingil-
tere’den yazilim ve tekstil sektorii kiimelenmeleri hakkinda
bilgi verdi. Miller her kiimede 1 lider olmal1 diyerek 6zel sek-
torden bir kisiye ihtiyac oldugunu ve o kiimenin eylem odak-
It bir kiime olmas1 gerektiginin de altm ¢izdi. Tiirkiye’deki
kiimelenme deneyimin Ingiltere’de yaptiklari ile ¢ok yakin-
dan ilgili oldugunu sézlerine ekleyen Miller, bugiin Ingilte-
re’nin yasadig1 en onemli sorunun her sektorii koruyamamak
oldugunu soyledi. Miller Ingiltere deneyiminden yola ¢ika-
rak Tiirkiye'nin kiimelenme politikasi ile ilgili bir de tavsiye-
de bulundu. “Imalat sektériinii koruyun” diyen Miller Ingil-
tere olarak imalat sektoriinii koruyamadiklarini ve tekstil bo-
yas1 iireten sadece 1 fabrikalar kaldigmi ve bugiin Ingil-
tere’nin kiimelenme politikasinda sikint1 yasadigini belirtti.

5

“Protect the manufacturing sector

Gavurin Ltd. Managing Director Paul Miller related the
clustering experience in UK where he resides. Miller, noting that
clustering started when the supply chain came together to sup-
port a specific sector, provided information on the software and
textile industry clustering in England. Miller, who says that
there should be a leader in each cluster, underscored that there
is need for one person from the private sector and that certain
cluster must be an action oriented one. Adding that the cluste-
ring experience in Turkey is very closely related to what they
did in UK, said that today the most important problem UK is
facing is not being able to protect all industries. Miller made a
recommendation regarding the clustering policy of Turkey ba-
sed on the British experience. Miller, who said, “Protect the ma-
nufacturing sector”, noted that they were not able to protect the
manufacturing sector in England and there is only one plant re-
maining manufacturing textile dyes, and that UK is having

problems in connection with its clustering policy at present.

Gavurin Ltd. Managing Director Paul Miller

istanbul Ticaret Universitesi Sosyal Bilimler Enstitiisii Miidiiri
Prof.Dr. Kerem Alkin
Istanbul Trade University Social Sciences Institute Director

“Dogru kiimelenme basari saglar”

ABD'de Harward iiniversitesi Ogretim iiyesi Michael Porter'in kar-
silastirmal istiinliik yaklasimiyla ortaya cikt1 bu kiimelenme konusu.
Bir tilkedeki lokomotif veya 6nceligi olan sektorlerin ¢ok iyi yapilandi-
rilmak suretiyle ekonomiye daha fazla destek olmalarini saglayacak bir
modelden s6z ediyoruz. Tiirkiye’de bu konuda ¢ok giizel ¢alismalar ya-
piliyor. Basarihi sonuglar da elde ediliyor. Turizm gibi. Ingiltere ya da
bagka bir tilkenin bu konudaki ¢alismalarinin kimi basarisizliklarla so-
nuglanmasi Tirkiye'nin de bu konuda ayni basarisizlig1 yasayacagt an-
lamina gelmeyebilir. Yapilan kiimelenme dogruysa ve bagariliysa so-
nugclar olumlu olabiliyor. Sektorel tercihleri dogru yapmak lazim. Oto-
motivde bunu yapabilirsiniz, ¢linkii otomotiv Marmara Bolgesi'nde kii-
melenmis durumda. Cografi uzakliklar arttig1 zaman, kiimelenme mo-
delini belli bir hat iizerinde tutamazsmiz.

7

“Proper clustering results in success

This subject of clustering came out of the comparative superiority appro-
ach of Michael Porter, a member of faculty at Harvard University in USA. We
are talking about a model which will ensure that driver or priority sectors in a
country contribute more to the economy through very strong structuring. Very
nice studies are being carried out in this regard in Turkey with successful re-
sults. Like in tourism. It may not mean that Turkey will not be successful in
this subject because of certain failures in this area in England or another co-
untry. Results may be positive if the clustering is correct and successful.
What's important is to make the sectoral choices properly. You can do this in
the automotive sector because the automotive industry is already clustered in
the Marmara region. You cannot keep the clustering model on a certain line if
geographical distances are great.
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Dumlupinar Universitesi Seramik Miihendisligi Boliim Bagkani Prof. Dr. Iskender Isik

Head, Dumlupinar University Ceramics Engineering Department

Kiimelenme Politikasinin Geligtirilmesi Projesi
Cluster Policy Development Project

Kutahya

seramik kiimesi yol haritast

Eskisehir

Bilecik
ceramic cluster roadmap

Proje ekibi; DTM, Sanayi ve Ticaret
Bakanligi, Tarim ve Koy 1§Ieri Bakanligi,
Kiltlr ve Turizm Bakanhgi, Devlet Planlama
Teskilati Mustesarligi, KOSGEB, TOBB,
TUBITAK ve TIM temsilcilerinin katilimiyla
“vaka calismasi” yapilacak on kiime
belirlenmistir. “Eskisehir, Kitahya, Bilecik
Seramik s Kiimesi” de calisma kapsamina
dahil edilen kiimelerden biri olmustur.

Ten clusters were designated on which “‘case
studies” will be performed with the participation
of project team; UFT Ministry of Industry and
Trade, Ministry of Agriculture and Rural Affairs,
Ministry of Culture and Tourism, Undersecretariat
of State Planning Organization, KOSGEB, TOBB,
TUBITAK and TEA representatives. “Eskisehir,
Ktiitahya, Bilecik Ceramics Business Cluster” was
one of those included in the studly.

Mart 2007'de baslatilan “Kumelenme Politikasinin Gelistiril-
mesi Projesi” AB/tarafindan finanse edilmekte ve kimelenme
Uzerine bir “Strateji Belgesi” gelistiriimesi suretiyle Turkiye'de ulu-
sal kimelenme politikasinin olusturulmasina katki saglamayi he-
deflemektedir. Proje, Dis Ticaret Mustesarligi (DTM) tarafindan
uluslararasi bir konsorsiyumun teknik destegi ile ydruttlmektedir.

Projenin U¢ temel bileseni bulunmaktadir: “Ulusal Kimelen-
me Politikasinin Gelistirilmesi ve Uygulanmasi igin Kapasite Ge-
listiriimesi (I.Bilesen)”, “Ulusal Kimelenme Politikasina temel tes-
kil edecek strateji belgesinin gelistirilmesi (II. Bilesen)” ve “Kime
Haritalama ve Kume Analizi (Ill. Bilesen)”. Tim bilesenler birbiri-
ne bagl olmakla birlikte ikinci ve Uglncu bilesen arasindaki iligki
saha deneyimlerinin ve kiime analizi sirasindaki bulgularin “Stra-
teji Belgesi’ne uygun bir sekilde yansitilabilmesi agisindan buytk
Onem tasimaktadir.

lll. Bilesen altinda, on kimede yol haritalarinin hazirlanmasi-
na karar verilmistir. Bu kapsamda Proje ekibi; DTM, Sanayi ve Ti-
caret Bakanligi, Tanm ve Koy Isleri Bakanligi, Kiltir ve Turizm
Bakanligi, Devlet Planlama Teskilati Mustesarligi, KOSGEB,
TOBB, TUBITAK ve TiM temsilcilerinin katilimiyla “vaka galisma-
sI” yapilacak on kime belirlenmistir. “Eskisehir, Kitahya, Bilecik
Seramik Is Kiimesi” de calisma kapsamina dahil edilen kiimeler-
den biri olmustur.

Yol haritalar bir taraftan is kimesinin nasil daha rekabetci
olabilecegini ortaya koymayi hedeflerken, diger taraftan kime-

The clustering policy development project initiated in March
2007 is being financed by EU, aiming at contributing to creation of
a national clustering policy in Turkey by way of developing a “Stra-
tegy Document” on clustering. The project is conducted with the
technical support of an international consortium, by Undersecreta-
riat of Foreign Trade (UFT).

The project has three basic components: “Development of Ca-
pacity for Development and Implementation of National Clustering
Poliey (Component 1)”, “Development of Strategy Document to
Constitute a Basis for National Clustering Policies (Component I1)”
and “Cluster Mapping and Cluster Analysis (Component Ill). Altho-
ugh all components are interrelated, the connection between the
second and third components is of great significance in terms of
proper reflection of field experience and findings derived during
cluster analysis on the “Strategy Document”,

It has been decided that roadmaps are prepared on ten clus-
ters under component Ill. In this context, ten clusters were desig-
nated on which “case studies” will be performed with the partici-
pation of project team,; UFT Ministry of Industry and Trade, Ministry
of Agriculture and Rural Affairs, Ministry of Culture and Tourism,
Undersecretariat of State Planning Organization, KOSGEB, TOBB,
TUBITAK and TEA representatives. “Eskisehir, Kitahya, Bilecik
Ceramic Business Cluster” was one of those included in the study.

Roadmayps aimed at revealing how a business cluster may be-
come competitive, on the other hand, the aim is creation of politi-
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lenme politikasinin gelistiriimesi strecine katki saglamak amaci
ile politik ve kurumsal dnerilerin sureg icerisinde olusturulmasi
amaglanmaktadr. “Eskisehir, Bilecik, Kiitahya Seramik is Kime-
si” icin gelistirilen yol haritasi isletmeler, kamu kurumlari, sivil top-
lum kuruluslari, akademik kurumlar, arastirma kuruluslar ve diger
ilgili kime aktorlerinin katilimi ve katkilari ile geligtirilmistir.

Calisma Siireci

Eskisehir Sanayi Odasi'nin (ESO) katkilaryla 29 Agustos
2008 tarihinde gerceklestirilen tanisma toplantisi ile ¢alismalar
baslatilmisti. ESO’nun ev sahipliginde gerceklesen toplantiya
proje ile ilgili dnemli paydaslarin temsilcileri katiimistir. ESO, yol
haritasinin gelistirimesi surecinde yerel koordinatdr kurulug ola-
rak istekliligini ortaya koymustur.

Bir is kimesini basarili bir sekilde analiz edebilmek icin is k-
mesini olusturan firmalarin, ilgili kamu kuruluglarinin, sivil toplum
orgutlerinin analiz strecine etkin katiimi ve bilgi paylasma konu-
sunda istekli olmalari gerekmektedir. 1 Eyltl 2008'den itibaren
saha ¢alismalarina baglayan proje ekibi firmalar, kamu kurumla-
r1, sivil toplum kuruluslari ve Gniversitelerle mulakatlar gercekles-
tirmistir. Saha calismalari sirasinda ¢alisma grubu Gyelerinin be-
lirlenmesi de hedeflenmistir. Saha calismalari (6zellikle ikili firma
ve kurum gérdsme ve mulakatlarr) calisma grubu toplantilari sira-
sinda da devam etmis ve bu sekilde saha galismasinin bulgula-
rinin guclendiriimesi saglanmistir.

Saha calismalari sirasinda belirlenen kiime aktoérlerinin kati-
limlariyla olusturulan kime calisma gruplari, yol haritasi hazirla-
ma sUrecinin bel kemigini teskil etmistir. Bu kapsamda 27 Ekim
2008 ve 21 Kasim 2008 tarihlerinde yapilan galisma grubu top-
lantilarinda; kimelenme yol haritasinin ana unsulari olan (1) ortak
vizyon, (2) is kimesi stratejisi, (3) ana basari unsurlari, (4) gerek-

Calismalara Katilan kurum ve kuruluslarin
listesi (Alfabetik Sira)

Anadolu Universitesi, Bien Seramik, Bozoyuk Ticaret ve Sanayi Odasi,
Dumlupinar Universitesi, Eskisehir Sanayi Odasi, Ercan Seramik,
Eczacibasi Yapi, Heris Seramik, Kiitahya Ticaret ve Sanayi Odas,

Kiitahya Porselen, MDA [leri Seramik, Seramik Aragtirma Merkezi,

SERFED, Seranit, Sogiit Seramik, Termal Seramik, Toprak Seniteri,
Toprak Seramik, Vitra Karo Sanayi ve Yurtbay Seramik...

li yetenek ve kabiliyetler, (5) kime gelistirme faaliyet plani ve (6)
yOnetisim yapisi, Proje kapsaminda ¢alisan danismanlarin deste-
gi ile gcalisma grubu Uyeleri tarafindan gelistiriimistir.

Farkindalik yaratmak icin yurdtulen ikinci faaliyet yol haritasi
sUrecinin basinda genel katiima acik olarak gergeklestirilen “Bil-
gilendirme Semineri”dir. Yerel paydaslar, firma ve sivil toplum
temsilcilerinin katiimi ile 7 Kasim 2008’de gergeklestirilen bilgi-
lendirme seminerinde hem Proje’nin tanitimi yapilmis hem de yol
haritasi strecinin ayrintilan katiimcilarla paylasiimistir. Bilgilen-
dirme semineri is kimesinin ihtiyaglarinin ig kimesinin aktorleri
ile tartisildigl etkilesimli bir seminer olarak tertip edilmistir. Nihai
raporlarin tamamlanmasina yoénelik calismalar DTM ve Proje
Teknik Destek Ekibi tarafindan surdurtlmektedir. Calismalarin ta-
mamlanmasini muteakip DTM, nihai raporu kime paydaslarina
sunacakir.

cal and institutional recommendations during the process for cont-
ributing to the process of development of the clustering policy. The
roadmap developed for the “Eskisehir, Bilecik, Kltahya Ceramic
Business Cluster” has been developed with participation and
contribution by undertakings, public agencies, NGOs, academic
institutions, research institutions and other cluster players.

Activity Process

With contribution of Chamber of Industry of Eskisehir (ESO),
activities were initiated with the introductory meeting held on Au-
gust 29, 2008. Representatives of important stake holders invol-
ved in the project attended the meeting hosted by ESO. ESO has
set forth its willingness to be the local coordinator organization in
the development process of the roadmap. To analyze a business
cluster successtully, the firms forming the business cluster, appli-
cable public agencies and NGOs must be willing in active partici-
pation and information sharing regarding the analysis process.
The project team, which started field activities starting on Septem-
ber 1, 2008, has held interviews with firms, public agencies, GNOs
and universities. Designation of work group members was a target
during the field activities. Field activities have continued (specifi-

List of companies and organizations
participating in activities (In alphabetical order)

Anadolu University, Bien Seramik, Bozoyuk Chamber of Trade and Industry,
Dumlupinar University, Eskisehir Chamber of Industry, Ercan Seramik, Ecza-
cibagt Yapi, Heris Seramik, Kiitahya Chamber of Trade and Industry, Kiitahya
Porselen, MDA Ileri Seramik, Ceramic Research Center, SERFED, Seranit,
Sogiit Seramik, Termal Seramik, Toprak Seniteri, Toprak Seramik, Vitra Karo
Sanayi and Yurtbay Seramik...

cally bilateral firm and company meetings and interviews) during
the work group meetings, allowing reinforcement of the findings of
the field study.

The cluster work groups created with the participation of clus-
ter players identified during field studies have constituted the
backbone of the roadmap preparation process. In this context, at
the work group meetings held on October 27, 2008 and Novem-
ber 21, 2008, the main elements of the clustering road map; (1)
common vision, (2) business cluster strategy, (3) main achieve-
ment elements, (4) required skills and talent, (5) cluster develop-
ment activity plan and (6) governance structure were developed
by the members of the work group with the support of consultants
employed in the project.

The second activity conducted for creating awareness is the
“Information Seminar” which was held open to public participation
at the beginning of the roadmap process. At the information semi-
nar held on November 7, 2008 with participation of representatives
of local stakeholders, firms and NGOs; the project was promoted
and the details of the roadmap process were shared with partici-
pants. The information seminar was organized as an interactive
seminar where the needs of the business cluster were discussed
with the players in the business cluster. The activities relating to
completion of final reports are conducted by UFT and Project
Technical Support Team. Upon completion of activities, UFT will
present the final report to cluster stakeholders.
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5 Dokuz Eylul Universitesi Glizel Sanatlar
) Fakultesi Seramik Bolumu kokenli Ug sanat-
¢l, yapitlarini sanatseverlerle bulusturdu.
17-31 Aralik 2008 tarihleri arasinda Adnan
_ Franko Sanat Galerisi'nde, izmirli g sera-
\1 mik sanatcisi Yasemin Yarol, Candan
Gungor ve Fusun Covenoglu’'nun sera-
mik yapitlart sergilendi. Her U¢ sanatginin
da yapitlarini degerlendiren Yrd. Dog. Fevzi-
ye Eyigdr, “Yasemin Yarol, Candan Gungor ve
Fusun Cévenoglu'nun seramikleri ilk bakista, ‘icerigi Ol-
mayan Salt Bicim Gibi Algilanan Seramik’, ‘Mimarinin De-
koru Olmay! Reddeden Seramik’ ve ‘Endustriyel Serami-
gin Hegemonyasinda Sanatsal Seramik’ sorunlarina ¢o-
zUm olaslliklarini degerlendirmesi acisindan dikkat gekici
calismalardir” dedi.

Candan Glingor

Three artists, one exhibition

Three artists of Dokuz Eylul University Faculty of Fine Arts
Ceramics Department origin brought their works to a plat-
form to meet art lovers. Ceramic works of three cera-

mic fine artists from Izmir; Yasemin Yarol, Candan
Gung¢dr and Fisun Cévenogdlu were displayed at Ad-
nan Franko Art Gallery December 17-31, 2008. Asst.

Prof. Fevziye Eyigdr, assessing the works of all three ar-

tists, said; "At the first glance, the ceramic works of “Yasemin

Yarol, Candan Gungdr and Fusun Cévenogdlu are interesting in

terms of evaluation of possibilities for solutions to the issues of

‘Ceramic with no Content, Perceived Solely as Form’, ‘Ceramic

Refusing to be a Decor for Architecture’ and ‘Artistic Ceramic

under the Hegemony of Industrial Ceramic’.

Flsun
Covenoglu

Yasemin Yarol

- A
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Kuck-yedi ylfik
bitikiminSergisi

Canakkale Seramik Fabrikalari sanat danigmani da olan Turk
seramik sanati duayenlerinden Mustafa Tuncalp, izmir Adnan
Franko ve Yasar Universitesi Rektorliigi Sanat Galerisinde (ic ay
arayla actigi seramik sergilerinde, kirk yedi senenin birikimini yan-
sitan eserlerini sundu. Eserlerinde agirlikli olarak kus figlriint so-
yutlayarak, farkli seramik sekillendirme ve pisirim teknikleriyle yo-
rumlayan Tungalp’in sergilerinde, duvar panolari, U¢ boyutlu sera-
mik-heykeller ve yerlestirmeler yer aliyor. Devlet Tatbiki Guzel Sa-
natlar Yuksek Okulu'ndan 1966'da mezun olan Mustafa Tuncalp,
Almanya’da tasarim ve form calismalarinda bulunduktan sonra
1969'da kendi atdlyesini kurarak, izmir'de izmir'in ilk seramik ser-
gini aclyor. Ulusal ve uluslararasi birgok koleksiyonda eseri bulu-
nan, éduller alan, sergi ve sempozyumlara katilan Tuncalp, TBMM
Senato Binas, Is-
tanbul  Atatlrk
Hava Limani Dis
Hatlar Terminali,
Izmir Adnan
Menderes Hava
Limani Dis Hatlar
Terminali, Ece-
abat Kilye Ko-
yu'nda ki “Canak-
kale Savaslar”
konulu panosu
gibi birgok bina-
ya seramik pano
uygulamalari

yapmis.

A display.of an
accumulation over

_I_’orfy-seven years

One of the doyennes of the art of Turkish ceramics, Mustafa
Tuncalp, who also serves as an art consultant to Canakkale cera-
mic plants, presented his works reflecting an accumulation of
forty-seven years at his ceramic shows he held at Izmir Adnan
Franko and Yasar University Art Galleries in a span of three
months. Murals, three-dimensional ceramic sculptures and instal-
lations may be found at the exhibitions of Tungalp who predomi-
nantly abstracts and interprets bird figures through ceramic for-
ming and firing techniques. Graduating from State Applied Fine
Arts Higher School in 1966, held his first ceramic show in Izmir, es-
tablishing his own studio in 1969 after carrying out design and
form studlies in Germany. Tungalp, whose works are part of nume-
rous national and international collections, who has won awards
and participated in
shows and symposi-
ums, has built ceramic
panel applications for a
serious of buildings inc-
luding Turkish Grand
National Assembly Se-
nate Building, Istanbul
Atatirk Airport Internati-
onal Lines Terminal, Iz-
mir Adnan Menderes
Airport International Li-
nes Terminal and a pa-
nel with the theme
“Wars of Gallipoli” at
Eceabat’s Kilye Cove.
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‘Dokundum ama dogal’

Yaptiklarini bir déntstirme islevi olarak ta-
nimlayan sanatci Birsen Canbaz, “do-
kundum ama dogal” isimli sergisiyle 7-
28 Subat 2009 tarihleri arasinda
Tolga Eti Sanatevinde sa-
natseverlerle bulustu.
Dogada tikenmek lize-
re olanlara, yok olmaya
ylUz tutmuslara ikinci
sanslari icin dokundu-
gunu ifade eden Can-
baz, “kendi dogamdan,
gudulerimden, duyula-
rimdan  uzaklasmamak
icin, degerlerimi, deger
verdiklerimi yasatmak igin
baska sekillere donusturtyo-
rum. Donustirme esnasinda
yasami gogaltiyor, zaten var olan
manalari algiliyorum.” diyor.

“I touched but it’s natural”

Fine artist Birsen Canbaz, who defines her
works as a transformation function, came
together with art lovers at Tolga
Eti Sanatevi February

7-28, 2009 with her
exhibition titled “I touc-
hed but it's natural”.
Canbaz, who said
that she touches tho-
se which are to be ex-
finct in nature on the
way to non-existence,
for a second chance,
adds, ‘I transform my va-
lues, those | cherish into
other forms to allow them to
live, not to move away from
my own nature, instincts or sen-
ses. During transformation, | enhance life, | perceive already
existing meanings”.
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Ogrencilerden “kadmn’
temalt seramikler

Gazi Universitesi Mesleki Egitim Fakultesi Uy-
gulamali Sanatlar Egitimi Bolumu Seramik Egitimi
Anabilim Dall, Universitenin Resim Is Egitimi Anabi-
lim Dali Sergi Salonu'nda bir sergi dizenledi. 16 —
20 Subat 2009 tarihleri arasinda duzenlenen ser-
gide 23 katiimcinin 38 eseri sergilendi. Sergiye
ayrica seramik anabilim dali 6grencileri ve Ka-
padokya Meslek Yiksek Okulu El Sanatlari Bo-
limU Seramik Programi ¢grencileri de katildi.

Kapadokya Meslek Yuksek Okulu El
Sanatlar BolumU Seramik Progra-
mi 6grencileri 2008 — 2009 egitim
— ogretim déneminde gercek-
lestirdikleri “kadin” temali
seramik  calismalarini
sundu. Gazi Univer-
sitesi Mesleki Egi-
tim Fakultesi Uy-
gulamall Sanatlar
Egitimi  Bolimu
Seramik  Egitimi

Anabilim Dall 6g-
7/ rencileri de 2007 —
~~~~~ 2008 egitim égretim do-
neminde lisans egitimi progra-
minda Tasarim Atolye I-Il ve Sera-
mik Temel Egitimi dersleri so-
nucunda ¢ikan seramik

calismalarini katilmci-
larla paylasti.

¥

“Woman”

themed
ceramics
by students

Gazi University Vocational Educati-
on Faculty Applied Arts Education Depart-
ment Ceramics Education Main Scientific Dis-
cipline held a show at the Painting Crafts Educa-
tion Main Scientific Discipline Exhibition Hall of the
university. Thirty-eight works by 23 participants were
exhibited at the exhibition held from February 16 to
February 20, 2009. Also, Ceramics Main Scientific Dis-
cipline student and Cappadocia Vocational Higher
School Handicrafts Department Ceramics Program stu-
dents participated in the show. Students of Cappadocia Vo-
cational Higher School Handicrafts Department Ceramics
Program offered the “woman” themed ceramic works they
produced in 2008-2009 academic year. Gazi University Vo-
cational Education Faculty Applied Arts Education Depart-
ment Ceramics Education Main Scientific Discipline students,
on the other hand, shared their ceramic works produced as
a result of design workshop I-1l and Ceramics Basic Educati-
on courses in the 2007-2008 academic year undergraduate
program.
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Uluslararast Siristi

Resimler Sempozyumu |

Anadolu Universitesi, Glizel Sanatlar Fakdltesi, Sera-
mik BolUmU tarafindan 29 Haziran —10 Temmuz 2009 ta-
rihleri arasinda “Uluslararasi Sirtstld Resimler Sempozyu-
mu 2009” duzenleniyor. Uygulamaya dayall, yurt icinde ve
yurt disinda serbest calisan veya Universitelerde egitim
veren seramik sanat¢ilarini bir araya getiren ve bu sayede
Ulkeler arasinda kultdrel aligveris ve dostluklar kurulmasini
amaclayan sempozyum sUresince cesitli formlar Uzerine
sirtstd dekor uygulamalari, butdn katilimcilarin ortak cali-
sarak olusturacagi bir seramik duvar panosu etkinligi ve
Ankara, Kitahya, Sorgun, Kinik ve iznik'e bélgelerini ve
seramik uygulamalarini tanitan geziler duzenlenecek.
Sempozyum sonunda katiimeilarin eserleri Anadolu Uni-
versitesi'nde “Uluslararasl Siristl Resimler Sempozyu-
mu 2009 ” sergisi kapsaminda sanatseverle bulusacak.
On basvuru igin son tarih 20 Mayis 2009. Sempozyumla

ilgili detayli bilgilere http://seramik.anadolu.edu.tr adresinden

ulasmak mdmkdan.

Cemalettin Sevim
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International Overglaze
Pictures Symposium

“International Overglaze Pictures Symposium 2009” will be
held by Anadolu University

Faculty of Fine Arts Cera-
mics Department June 29
— July 10, 2009. During the
symposium, which brings to-
gether application based
ceramic artists either
working freelance do-
mestically and abro-
ad or offering cour-
ses at Universities
seeking establish-
ment of cultural exc-
hanges and friends-
hips between countri-
es, overglaze applica-
tions on various forms,
a ceramic mural activity
fo be created with joint
participation of all those
who attend and trips to An-
kara, Kdtahya, Sorgun, Kinik
and Iznik promoting these re-
gions and ceramic applicati-
ons there, will be organized.
At the closure of symposium,
the participants will be presented to

art lovers at Anadolu University in the “International Overglaze
Pictures Symposium 2009” exhibition. The deadline for prelimi-
nary application is May 20, 2009. Detailed information on the
symposium may be found at http.//seramik.anadolu.edu.tr.

Sibel Sevim

“Kamusal alanda sanat”

Toplumun tum bireylerinin 6zgurltk, esitlik ve adalet gi-
bi evrensel degerlerin varligini hissedebilecegi ve yararla-
nabilecegi alanlar olarak bilinen kamusal alanlar Hacette-
pe Universitesi Guzel Sanatlar Fakultesi tarafindan bir
sempozyumun konusu oluyor. 18-20 Kasim 2009 tarihleri
arasinda dizenlenecek “Kamusal Alanda Sanat” sempoz-
yumu Sanatin, gindelik hayatin yogun temposu igindeki
konumunu, sokaktaki bireyin sanat yapitiyla kurdugu etki
tepki iliskisini, sanatin dis mekanlarda var olabilme kosul-
larini, sanat ve hayat arasindaki gelgitleri ele aliyor. Sem-
pozyum icin bildirilerin son gdnderilme tarihi 30 Mayis
2009. Sempozyumla ilgili detayl bilgi ve bildirilerin gén-
derilecegi iletisim adresleri ise: sanatsempozyumu@ha-
cettepe.edu.tr, bildiri formati icin ise www.gsf.hacette-
pe.edu.tr/sempozyum

Public domains known as areas where all individuals of
society can feel the existence of and may enjoy universal va-
lues like freedom, equality and justice, is the topic of a
symposium by Hacettepe University Faculty of Fine Arts. The
symposium “Art in Public Domain” to be held November 18-
20, 2009 hand-
les the position
of art in the in-
tense pace of
day-to-day life,
the action-reac-
tion relationship
established by
the individual
on the street
with a work of art, the conditions in which art can exist in out-
door spaces and the ebbs and tides between art and life.
The submission deadline for symposium papers is May 30,
2009. For detailed information and delivery address of pa-
pers for symposium: sanatsempozyumu@hacettepe.edu.tr.
For paper format: www.gsf.hacettepe.edu.tr/sempozyum
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Seramikle gecen 25 il

Istanbul Modern Sanatlar Galerisi 7-28 Mart 2009 tarihleri
arasinda Anadolu Universitesi Giizel Sanatlar Fakultesi Seramik
Bolum Bagkani Prof. S. Sibel Sevim ve Yrd. Doc. Cemalettin Se-
vim'in seramik sergisine ev sahipligi yapti. Yirmi bes yildir sera-
mik sanatiyla ugrasan Sevim Cifti 6zgln tarzlari, farkli anlatim bi-
cimleri ve seramigi farkll bicimde icsellestiren calismalariyla
eserlerini yapiyor. Teknik 6zgunligun énemine vurgu yapan Se-
vim cifti, “seramik sanati bir bilim olan tek sanat dalidir” diyerek,
“seramik ile ifade ancak karmasik seramik teknikleri gézulerek el-
de edilebilir” yaklasimini én plana ¢ikariyor.

25 years spent on ceramics

Istanbul Modern Arts Gallery played host to the Ceramic Ex-
hibition by Anadolu University Faculty of Fine Arts Ceramics De-
partment Head Prof. S. Sibel Sevim and Asst. Prof. Cemalettin
Sevim March 7-28, 2009. The Sevim couple, who have been de-
aling with the art of ceramics for twenty-five years, built their
works through distinct forms of expression and by assimilating
ceramic in a different way. The Sevim couple, stressing the sig-
nificance of technical originality, commenting that “The art of
ceramics is the only art discipline which is a science”, bring to
the forefront the approach “Expression may only be achieved by
resolving complex ceramic techniques with ceramics”.

Uc tniversiteden “Bulusma’

Mersin Universitesi Taki Teknolojisi ve Tasa-
rimi YUksekokulu tarafindan 13-28 Subat 2009
tarihleri arasinda Mersin BuyUksehir Belediyesi Kongre Merke-
zi Sergi Salonu’nda Plastik Sanatlar egitimi veren tg koklu ku-
rum olan Anadolu Universitesi, Dokuz Eyliil Universitesi ve Mer-
sin Universitesinden farkli disiplinlerde Uretim yapan 6gretim
elemanlarinin katilimlari ile olusan “Bulusma” adli karma bir
sergi duzenlendi. Gecen sene 8 Mart Dinya Kadinlar Gdnd
kapsaminda organize edilen, “Kadin Gozlyle Kadin, Erkek Go-
zUyle Kadin” adli proje ile ilk adimlari atilan ve gelistirimesi
amaglanan Universite-
leraras akademik- sa-
natsal paylasima des-
tek olmayl amaclyor.
Proje ayni zamanda
sanatsal galismalarina
akademik hayatlarinda
devam etmeyi secen
sanat¢l akademisyen-
lerin ayni amaca yone-
lik calismalarini ve bu
calismalar kapsamin-
da paylasimlarini he-
defliyor.

The “Meeting” from three universities

A group show entitled “The Meeting”, created by participati-
on of members of academic staff producing in various discipli-
nes from three established institutions providing plastic arts co-
urses, Anadolu University, Dokuz Eylul University and Mersin
University, was held at Mersin Metropolitan Municipality Conven-
tion Center Exhibition Hall from February 13 to February 28, 2009
by Mersin University Jewelry Technology and Design Higher
School. The exhibition also seeks tu give support to the projects
of inter-university academic-
artistic sharing started with the
project entitled “Woman from
the Eye of A Woman, Woman
from the Eye of a Man” organi-
zed on the occasion of March
8 World Women'’s Day last ye-
ar. The project also aims at al-
lowing artist academicians
who have chosen to pursue
their artistic work in their aca-
demic lives to work towards
this objective and share their
work through these activities.

Sibel-Cemalettin Sevim
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“Istanbul-u-yorum 2009

Mimar Sinan Giizel Sanatlar Universitesi, Osman Ham-
di Bey ve Mimar Sinan Salonlar’'nda bu yil Akademi’nin
1980'li yillarinda mezun olan sanatcilarin Gglncu defa kar-
ma sergisi gerceklesiyor. Karma serginin konusu ise ikinci
defa Istanbul yorumlarindan olusuyor. “istanbul-u-yorum
2009”, 16 Mart Pazartesi gunua acildi. 10 Nisan 2009’a dek
stirecek “Istanbul-u-yorum 2009”, Istanbul 2010 Kiiltr
Baskenti'ne atifta bulunmak Uzere sanatin her dalindan me-
zunlari bir araya getiriyor. Sergiye Gonul Akarvardar, Latife
Aktan, Cahide Erel, M. Hulya Sanes Dogru, Nilay Koksal
Karaman, Alev Oskay, Yuksel Boz Ocal ve Nilgin Temiz de
seramikleriyle katilyor. Daha genis bilgi icin: www.idg-
sa80.org

3. KARMA SERGIS!
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“Interpreting Istanbul 2009”

The third group show of artists, who graduated from
the Academy in 1980s, is held in Osman Hamdi Bey and
Mimar Sinan halls of Mimar Sinan Fine Arts University.
The theme of the group show comprises Istanbul interp-
retations for the second time. “Istanbul-u-yorum 2009”
was opened on Monday March 16. “Istanbul-u-yorum
2009, which will be open until April 10, 2009, brings toget-
her graduates from every art discipline with reference to
Istanbul 2010 Culture Capital. Géndl Akarvardar, Latife
Aktan, Cahide Erel, M. Hulya Sanes Dogru, Nilay Kdksal
Karaman, Alev Oskay, Yiksel Boz Ocal and Nilgiin Temiz
participate in the show with their ceramic works. For furt-
her information: www.idgsa80.org

-—

(

Bir Rizgarm
Arkeolojik Kazst”

Uluslararasi Plastik Sanatlar Dernegi (UPSD), Piramid Sanat
ve 68liler Birligi Vakfi'nin beraber duzenledikleri, 1968'in 40. yili:
“Bir Ruzgarin Arkeolojik Kazisi” isimli sergi, 9 Ocak - 6 Subat
2009 tarihleri arasinda Ankara Cankaya Belediyesi Cagdas Sanat
Merkezi'nde sanatseverlerle bulustu. Genis bir danisma kurulu-
nun yon verdigi ve 68 sanatcinin katildigi bu sergide, sanatcila-
rin farkl disiplinlerde, konu ile ilgili gerceklestirdikleri yorumlarin
yani sira, o déneme ait belge niteligi tasiyan fotograf ve afigler de
yer aldi. Gazi Universitesi, Mesleki Egitim Fakultesi Seramik Egi-
timi Ana Bilim Dali Ogretim Gorevlisi Yiksel Boz Ocal da “Batiri-
lamayan Gunes I-I” adli seramik ve cami birlikte kullandigr form-
lariyla bu 68 sanatci arasindaydi.

“Archaeological

Excavation of a Wind”

The exhibition organized jointly by International Plastic Arts
Association (IPAA), Piramid Art and 68 Association Foundation
entitled “40th Anniversary of 1968: “Archaeological Excavation of
a Wind” was presented to art enthusiasts at Ankara Cankaya Mu-
nicipality Cagdas Art Center from January 9 to February 6, 20009.
At the exhibition directed by a broad consultants committee par-
ticipated in by 68 artists in addition to interpretations made by ar-
tists in different disciplines in connection with the topic, photog-
raphs and posters, which serve as documentation for the period,
could be found. Yiksel Boz Ocal, Gazi University Vocational
Education Faculty Ceramics Education Main Scientific Discipline
Instructor, was among these 68 artists with works titled “Unset-
table Sun I-1I” where he used ceramic and glass together.

Yiiksel Boz Ocal

Yiiksel Boz Ocal
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VitrA Seramik Sanat
Atolyesi'nden “Kisisel Izler’

VitrA Seramik Sanat Atélyesinin 10 yillik calismalarindan bir sec-
kinin sunuldugu Kisisel izler sergisinin yedincisi, 23 Subat - 3 Nisan
2009 tarihleri arasinda, Galeri Isik'ta gerceklestirildi. Yarnm asir énce
temelleri atilan VitrA Seramik Sanat Atélyesi'nde calisan sanatgilarin,
seramigin daha genis kitlelerle bulusmasi adina gergeklestirdigi ca-
lismalar, 1998'den bu yana diizenlenen Kisisel izler sergisiyle sanat-
severlerin begenisine sunuluyor. Kisisel izler sergisinin yedincisinde
Ali Konbal, Asuman inan, Ayfer Kalsin, Aylin Bilgic, Beril Anilanmert,
Mehmet Kutlu, Mustafa Caner Kurt, Nurtag Cakar, Reyhan Grses,
Ri-jeanne Cuppens, Sara Aji, Serdar Gurses, Stleyman Saim Tek-
can, Sehnaz Oktay, Seyma Bobaroglu, Umit Tuncer ve Yasemin Tan-
riverdi'nin eserleri yer aliyor.

“Personal Impressions” from
VitrA Ceramic Art Studio

The seventh one of the personal impressions show, where a se-
lection of VitrA Ceramic Art Studio’s works over ten years, was held
at Galeri Isik from February 23 to April 3, 2009. The works produ-
ced by artists working at VitrA Ceramic Art Studio, the foundations
of which were laid half a century ago for taking ceramic to wider
masses, is offered to art lovers through the Personal Impression
show held since 1998. Works of Ali Konbal, Asuman Inan, Ayfer
Kalsin, Aylin Bilgic, Beril Anilanmert, Mehmet Kutlu, Mustafa Caner
Kurt, Nurtag Cakar, Reyhan Gdrses, Ri-jeanne Cuppens, Sara Aji,
Serdar Gurses, Stleyman Saim Tekcan, Sehnaz Oktay, Seyma Bo-
baroglu, Umit Tuncer and Yasemin Tanriverdi are featured in the
seventh Personal Impressions exhibition.

Pireciler New Yorklu
sanatseverlerle bulustu

Deniz ve Cetin Pireci eserlerini 13-28 Subat 2009 tarihleri ara-
sinda New York'ta sanatseverlerle bulusturdu. K.Deniz Pirecinin
enstalasyonlari ve Cetin Pireci'nin resimlerinden olusan son dé-
nem calismalarini yurtdisindaki sanatseverlerin begenisine su-
nan Pireciler, yurtdisindaki ilk kisisel sergilerini de agmis oldular.
Son yillarda porselen birimlerden enstalasyonlar gerceklestiren
K. Deniz Pireci yapitlarinda pargadan buttine giderken, tuval
Uzerine yagliboya calisan Cetin Pireci ise butinun icinde detay-
lara 6nem veren cgalismalar gergeklestiriyor.

The Pirecis meet

New York art fans

Deniz and Cetin Pireci took their art works to New York art
lovers from February 13 to February 28, 2009. The Pirecis, who
presented their recent period works comprising K. Deniz Pire-
ci’s installations and Cetin Pireci’s paintings to art lovers abro-
ad, held their first solo exhibitions internationally. K. Deniz Pire-
ci, who built installations out of porcelain units the last few ye-
ars, is moving from the part to the whole in her works with Ce-
tin Pireci who works oil paint on canvas, produces paintings
emphasizing detail within the whole.
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Lovegrove ilk kisise

sergisiyle Tlrkiye'de

Lovegrove in
Turkey with his =}
first solo show

—
¥

Ulkemizde, VitrA icin tasarladigi “Istanbul” ve “Mod” kolek-
siyonlariyla taninan diinyaca tnli ingiliz Tasarimei Ross Loveg-
rove, ilk kisisel sergisiyle istanbullularla bulustu. Galerist'in ev
sahipligiyle VitrA'nin ana sponsorlugunda gerceklestirilen
“Primordial/Ezeli” sergisi, 24 Ocak -

28 Subat 2009 tarihleri arasinda
gerceklestirildi. Red Dot, EDIDA,
Good Design gibi dunya capinda
bircok 6dulin sahibi olan Lovegro-
ve'un tasarimlari; Almanya, Weil Am
Rhein’daki Vitra Tasarm Mduzesi'nin
yani sira, New York Modern Sanat
Muazesi (MOMA), Guggenheim New
York, Londra Tasarim Muzesi gibi ku-
rumlarin sUrekli koleksiyonlarinda yer
aliyor. Fotograf makinesinden tren ve
ucaklara kadar birgok alandaki yenilik-
¢i calismalariyla, 21. yUzyilin tasarim
dehasi olarak gosterilen Lovegrove, ilk
kisisel sergisinde yer alan tasarimlarda
dogadan ilham aliyor. Yeni teknoloji ve
malzemeler kullanan sanatgi, kendisini
gagdas sanat ve tasarim dinyasinda
farklilastirmay basariyor. Sergide, alt-
minyum levhalarin ve karbon liflerinin,
mUmkln olan en Ust sinirda esnetiimesi
ve sekillendirilmesiyle olusturulan tasarimlar yer aliyor.

The world famed British designer Ross Lovegrove, who is
known in our country for the “Istanbul” and “Mod” collections he
designed for VitrA, encountered Istanbul art lovers with his first

solo show. The “Primordial/Ezeli” exhibi-

tion held with Galerist as host and VitrA

as main sponsor, was open from Janu-

ary 24 to February 28, 2009. Designs

of Lovegrove, who is the recipient of

many world scale awards like Red

Dot, EDIDA and Good Design are in

J permanent collections of, in addition
to Vitra Design Museum in Germany,

Weil Am Rhein; in New York Moden
Arts Museum (MOMA) and Guggen-
heim New York and London Design
Museum. Lovegrove, noted as the
design genius of 21st Century with
his innovative works in many areas
from the photo camera to trains and
planes, is inspired by nature in the
designs in his first solo show. The
artist, who employs new technolo-
gies and materials, manages to
differentiate himself in the con-
temporary world of art and design. The show

features designs formed by flexure to the maximum possible Ii-
mit and shaping of aluminum sheets and carbon fibers.
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“‘Seramik
sanatini

“Ben seramigi meshur olmak ya da para
kazanmalk icin yapmiyorum. Seramik sanati
benim icin manevi bir yol. Beni inaniimaz
derecede tatmin eden bir meditasyon araci,
bir hayat tarzi... Seramik yaparken emelim
bakanda merak uyandiran, onlari
dustindiiren, renkleri ve hacimleri ile
sasirtan, etkileyen ve dudaklarina ufak bir
tebesstim kondurabilen isler yapmaktir.”

2 .

L
=

"I don’t engage in ceramics to become
famous or to earn money. The art of
ceramics is a spiritual path for me. A tool
of meditation, a lifestyle which satisfies
me incredibly... When making ceramics,
my aim is to do things which intrigue the
spectator, making them think, surprising
and affecting them with their colors and
sizes, which can place a small smile on
their lips.”
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Makedonya’nin Uskiip Sehri'nde 1939 yilinda dogan Blil-
dan Seka, uzun yillar Yugoslavya’'da yasayan kendi ifadesiy-
le MUsltiman Turk bir ailenin cocugu. 1941’de Almanlarin Yu-
goslavya'yi isgalinden bir hafta énce Turkiye'ye ailesiyle goc
etmek zorunda kalan Seka, ilkogrenimi istanbul Aydin ilkog-
retim Okulu’'nda, orta 6grenimini de Saint Pulcherie’de ta-
mamliyor. Go¢ yolculugu Seka’nin hafizasinda “gézu yasli,
kalbi kirik bir toprak ézlemi, heyecanli ve korkutucu bir tren
yolculugu ‘ile yeni yuvaya kavusmanin saskinhi@i’ni tasiyor.
Dame de Sion Lisesi’nde 6grenciyken o zamanki adiyla Dev-
let Tatbiki Guzel Sanatlar Okulu, simdi ki ismi Marmara Uni-
versitesi Glzel Sanatlar Fakultesi aciliyor. O da okulun ilk se-
nesinde Devlet Tatbiki Guzel Sanatlar Okulu Seramik BolU-
mU’nd seciyor. Segiminde kendisi icin dnemli olan duygusunu
da “ o zaman topragin ve camurun kokusu, dokunusu beni
cekmisti...” diye acgiklyor.

1962’de Kartal'daki Eczacibagsi Fabrikasi'nda calismaya
baslayan Seka, ayni zamanda kendi atélyesini agarak, sera-
mikci arkadaglar Yiksel Guner ve Tankut Oktem ile beraber
calismaya bagliyor. 1963 Subati Seka’nin yasam 6ykusinde
apayri bir yere sahip. istanbul Devlet Gizel Sanatlar Galeri-
si'nde ilk kisisel sergisini agan sanatgi, ayni senenin Agustos
ayinda U¢ ayligina ABD’de yasayan ablasini ziyaret etmek ve
dil 6grenmek amaciyla yurtdisina cikiyor. Kaliforniya'da hukuk
okuyan Avusturyall bir gencle tanisan Seka, bir yil sonra bu
gencle evleniyor ve iki cocuklari oluyor. Bir yandan cocuklari-
ni blytten Seka, diger yandan da seramik ¢alismalarina dur
durak bilmeden devam ediyor. BlyUyen ¢ocuklari Seka’nin

—

Born in 1939 in Skopje, Macedonia; Blldan Seka is the child of,
in her own words, a Muslim Turkish family who has lived in Yugos-
lavia for many years. Forced to migrate to Turkey with her family
one week before the Germans occupied Yugoslavia in 1941, she
completed her primary education in Istanbul Aydin Primary Scho-
ol and middle education in Saint Pulcherie. The migration journey
has implanted “a teary eyed, broken hearted yearning for land, an
exciting and scary train trip and the bewilderment of finding a new
home” in Seka’s memory. When she was a student at Dame de Si-
on High School, State School of Applied Fine Arts, as it was called
then, which is presently called Marmara University Faculty of Fine
Arts, was opened. She chose State School of Applied Fine Arts Ce-
ramics Department in the first year of the school. She explains her
sentiment which was important for her in her selection as “At the ti-
me the aroma, the touch of earth and clay had drawn me”.

Seka, starting to work at Eczacibasi in Kartal in 1962, opening
her own studio, started to work with her ceramicist friends Yiksel
Guner and Tankut Oktem. February of 1963 has a totally different
place in the life story of Seka. The fine artist, who held her first so-
lo show at Istanbul State Gallery of Fine Arts, went abroad in Au-
gust of the same year for three months to visit her sister who lived
in USA and to learn a language. Meeting an Austrian youth stud-
ying law in California, married to him a year later and had two
children. Raising her children on the one hand, on the other hand
continued her ceramic studies with no stopping. Her growing
children were an occasion for Seka to come back to academic
studies. The artist, who started to study in California College of Arts
and Crafts (CCA), found the chance to work with numerous artists
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egitim calismalarina tekrar ddénmesine vesile oluyor. Califor-
nia College of Arts and Crafts (CCA)'da dersler almaya bas-
layan sanatci, burada Art Nelson, Viola Frey, John Toki, Art-
hur Gonzalez ve Nathan Lynch gibi birgok sanat¢i ile calisma
imkani buluyor. Tam 23 yildir Buldan Seka, bu okulda Ozel
Projeler Yerlesik Sanat Danismani (Resident Artist Menthor of
Special Projects) olarak gérev yapiyor.

Hayatini camurla dile getiriyor

“Seramik benim icin hayatimi, yasamimda olan hadiseleri,
hislerimi camurla dile getirmek gibidir. Bana ait ve beni son
derece tatmin ve mesut eden bir dinya”dir diyen Seka’nin
calismalarinda kadin figurleri, strreel hayvanlar, kuslar, bo-
cekler ve duvar panolari énemli bir yer tutuyor. Seka, seramik
sanatina bakis agisini ise “algcak génullikle dudaklarda ufak
bir tebessim birakmak” olarak ifade ediyor. “Seramik yapar-
ken emelim bakanda merak uyandiran, onlari ddstdnddren,
renkleri ve hacimleri ile sasirtan, etkileyen ve dudaklarina
ufak bir tebessim kondurabilen isler yapmaktir. Devamli ¢a-
lismak, sanatla yasamak hayatima bir yol, buyuk bir mana,
bana da yasama sevinci veriyor” diyen Seka, eserlerini de ay-
ni alcak gonullukle kendi galerinse acik olarak sergiliyor.

“Simdiye kadar hem yerel hem uluslararasi birgok kisisel
ve grup sergiye dahil oldum. Ancak sanat anlaminda son de-
rece uyarici bir ortamda yasiyorum ve calismalarimi sadece
muze ve galerilerin parlak isiklari altina hapsetmekten ziyade,
onlari kendi kisisel stidyomda ve bahcesine kurdugum gale-

like Art Nelson, Viola Frey, John Toki, Arthur Gonzalez and Nathan
Lynch there. For exactly 23 years, Buldan Seka served as Resi-
dent Artist Mentor of Special Projects in this school.

Articulates her life with clay

“Ceramic is like articulating my life, the events in it and my sen-
timents, with clay. It is a world which belongs to me, which satisfi-
es and makes me happy extremely” says Seka, among whose
works; woman figures, surreal animals, birds, bugs and murals ha-
ve important places. Seka expresses her perspective towards the
art of ceramics as “humbly leaving a small smile on lips”. Seka
who says; “When making ceramics, my aim is to do things which
intrigue the spectator, making them think, surprising and affecting
them with their colors and sizes, which can place a small smile on
their lips. Working continuously, living with art draws a path for my
life; gives it a grand meaning and joy of life to me”. Displays her
works with the same humbleness openly in her gallery and adds;
“Until now, | took part in both local and also international many so-
lo and group shows. But | live in an extremely stimulating environ-
ment in terms of art and | choose to display my works in my own
studio and in my gallery I installed in its yard open to the public,
rather than trapping them under the bright lights of museums and
galleries alone. It is very important for me that my art is ‘accessib-
le’. I am greatly pleased if people going by stop and look at my
works, directing them towards curiosity and thinking and creating
an interaction between people and my works.” Without further ado,
I leave you with our interview with Blldan Seka.
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rimde kamuya acik bir sekilde sergilemeyi tercih ediyorum.
Sanatimin ‘ulasilabilir’ olmasi benim icin cok énemlidir. Sokak-
tan gelip gecen insanlarin durup calismalarima bakmasin-
dan, onlar merak ve dusunceye sevk etmekten ve insanlarla
eserlerim arasinda bir etkilesim yaratmaktan buyuk haz duyu-
yorum.” Simdi s6zU daha fazla uzatmadan, sizi Buldan Seka
ile yaptigimiz stylesiyle bas basa birakiyorum.

“Sanat, sanat icindir!”
Seramikten heykeller yapmak zor olsa gerek. Bunun igin
kullandiginiz ve uyguladiginiz 6zel bir teknik var mi?
Kendinizden gok daha buyUk hacimde formlar Gzerinde
calismak tabii ki zor. Ben ufak tefek bir kadinim, fiziksel gticu-
mun bir sinirt var. Fakat blytk formlar Gzerinde ¢calismayi as-
linda bu yUzden seviyorum. Beni limitlerimi zorlamaya tesvik
ediyor, adeta meydan okuyor. Calismalarimin hepsi slab tek-
nigi ile elle yapilir. Buytk hacimlerdeki heykeller birgok parca-
lardan meydana gelmektedir. Her parca ayrica firinlanip son-
radan birbirlerinin Ustine eklenerek formlar ortaya cikiyor. Bu-
yUk hacimde bir figlrd bitirmek alti ile sekiz ay surtyor. De-
vamlilik, tutku ve kuvvet isteyen bir is.

Calismalarinizda referans aldiginiz noktalar nelerdir? Bir
sanatci olarak yaratim siirecinizi anlatir misiniz?

Gencligimde “bu galismamda su konuyu isleyecegim, bu-
nu yapacagim” diye ise koyulurdum. Her seyim planli, prog-
ramli idi. Artik 6yle degil. Stidyoma gidiyorum, camuru aglyo-
rum, basliyorum calismaya. O anki hissiyatim, tavrim, disun-
cem ne ise, camur ona gore sekil aliyor ve eser ortaya c¢ikiyor.
Ben seramigi meshur olmak ya da para kazanmak igin yap-
miyorum. Seramik sanati benim i¢in manevi bir yol. Beni ina-
nilmaz derecede tatmin eden bir meditasyon araci, bir hayat
tarzi... Seramik yaparken duygularimla, distncelerimle, her
seyimle onun i¢cerisinde yasiyorum ve vicudum sanki ne yap-
tigini bilen bir makine gibi ¢alisiyor. Sadece benim icerisinde
oldugum, sahsima ait, kendi yarattigim bir dinya. Adeta bir
elektrik akimi gibi, benim igimdeki bdtin duygular disari ak-
tarabilmemi saglayan bir ¢ikis noktasi.

Ornegin “duygular” isimli calismam yasadigim ¢ok tizicU
bir olayin ertesinde ortaya ¢ikti. Eser ayaklarinin altinda lale-
ler agan, elinde ise kalbini tutan blyUk ve korkun¢ bir kadini
yansitiyor. Bu galismamda laleler benim mutlu, huzurlu de-
vam eden hayatimi, figirtn sol elinde tuttugu kalbi o ani ve
asiri UzUntimu, yedi parmakli sag eli ise UzUntimin daha
sonra derin bir nefret ve intikam arzusuna dénusund simge-
liyor.

Tasarimlarinizda ve eserlerinizde hangi konulari ele ali-
yorsunuz? Ele aldiginiz konularin bir sanat¢i olarak sizde
yarattigi duygular nelerdi?

Beni o zaman dilimi icerisinde etkileyen ne ise onun Uze-
rinde calisinm. Ornegin bir Afrika seyahatimin ertesinde tim-
sah figurd, blyutk bir yilan ve fil portresi ¢calismalarim oldu. To-
runlarim dogduktan sonra ufak eglenceli hayvan figurleri,
kuslar, bdcekler yaptim. Kisacasi eserlerim tamamen hayati-
mi ve o anki ruh halimi yansitiyor. Sanki hayat tecrtibelerim
camurda canlaniyor.
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“Art is for art!”

It must be hard to make sculptures from ceramics. Is there any
special technique you employ and implement for this?

It is indeed difficult to work on forms with much bigger sizes
than you are. | am a tiny woman; there is a limit to my physical po-
wer. But actually this is why | like to work on large forms. This en-
courages me to force my limits, almost challenging me. All my
works are done by hand using the slab technique. Sculptures of
large sizes are comprised of many parts. Forms appear when
each part is separately fired and then joined on top of each other.
Finishing a large sized figure takes six to eight months. It is a job
requiring continuity, passion and strength.

What are your reference points for your work? Can you tell us
your creative process as an artist?

In my youth, | used to start saying; “In this work, | will deal with
this topic and do this”. | had everything planned in a program. Not
any more. | go into my studio, lay my clay and start working. Wha-
tever my feeling, attitude, thinking is at that moment, the clay takes
shape accordingly and the work appears. | don’t engage in cera-
mics to become famous or to earn money. The art of ceramics is
a spiritual path for me. A tool of meditation, a lifestyle which satis-
fies me incredibly... When | make ceramics, I live inside it with my
feelings, thoughts, my everything and my body almost runs as a
machine which knows what it’s doing. It is a world in which there
is only me, belonging to me, which | created. Almost as an elect-
ric current, an outlet allowing me to convey all sentiments within
me to outside.

For example by work titled “sentiments” (dia 169) appeared
right after a very painful event | experienced. The work depicts a
large and scary woman beneath whose feet tulips grow, who
holds her heart in her hand. It this work, tulips depict my happy
and peaceful ongoing life; her heart she holds in her left hand, my
sudden and excessive sorrow and her seven fingered right hand
depicts the transformation of my sorrow later into a deep hate and
desire for vengeance.

What topics do you deal with in your designs and works?
What were the sentiments created on you as an artist by the
topics you handled?

| work on whatever it is which affects me in that time period. For
example, | built an alligator (dia 153), a large snake (dia 164) and
an elephant portrait (dia 142) after a trip to Africa. Following the
birth of my grand children, | built tiny fun animal figures, birds and
bugs. In short, my works totally reflect my life and my present sta-
te of mind. It is as if my life experiences come alive in clay.

It is observed that predominantly you use the bright tones of
color on the woman figure. Does this have a special meaning
for you? What do you pay attention to in selecting color, de-
signs and motifs.

| had a chance to work with esteemed ceramic fine artist Viola
Frey in the past. She is known for her large figure works globally.
I, too, remaining under her influence when | was her student, lear-
ned to make large size sculptures and started to build large figu-
res. The bright colors and tones | use are an expression of my in-
ner world. In the past, it was not possible to find glazes of colors
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Agirhkh olarak kadin figlirli tizerinde rengin parlak tonla-
rini kullandiginiz gériiliiyor. Bu durumun sizin igin 6zel
bir anlami1 var m1? Renk desen ve motif secimlerinde ne-
lere dikkat ediyorsunuz?

Gecmiste cok degerli seramik sanatcisi Viola Frey ile ca-
lisma imkani buldum. Kendisi diinyada bulyutk figur ¢alisma-
lari ile taninir. Ben de onun talebesi oldugum zamanlarda
onun etkisinde kalarak buytk heykel yapmayi égrendim ve
buyuk figurler yapmaya basladim. Kullandigim parlak renkler
ve tonlar benim i¢ dinyamin disavurumu. Gegmiste TuUrki-
ye'de her istedigimiz renkte sir bulmamiz mdmkdn olmazdi. O
yUzden renkleri kendimiz karistirip degisik tonlar elde etmeye
calisirdik. Simdi istediginiz her rengin her tonunu bulmaniz
mumkan.

Tiirk seramik sanati hakkinda neler diisiiniiyorsunuz?
Diinya seramik sanatiyla karsilastirdiginizda, Tiirk sera-
mik sanatini ve sanatcilarinin ¢calismalarini nasil deger-
lendiriyorsunuz?

Genis anlamda, sanat anlayisi olarak, benim goérdugum,
Turkiye'deki calismalar daha bir “satis”a yonelik ve fonksiyo-
nellik biraz daha 6n planda. Toplumda yarattiginiz Urlne
kars-1 “Peki simdi bununla ne yapacaksin? Bunu nerede kul-
lanacaksin” refleksi var. Yarattiginiz Grinun belirli bir islevsel-
ligi olmasi gerekiyor. Benim su an icinde bulundugum cevre-
de boyle kaygilar fazla yok. Yaklagsimlar daha bir artistik. Bir
eser yaratilirken “Nasil daha 6zgun, nasil daha yaratici olabi-
lirim” dustncesi 6n planda. Hudutlar, kendini sinirlamalar
yok. “Sanat, sanat icindir” distncesi hakim. Turk seramik sa-
natinin gelecegi icin oldukga iyimserim. Cok kabiliyetli sanat-
cilarin yetistigini gérilyorum ve bu genglerin cok basarili yer-
lere geleceklerine inaniyorum.

Universitelerin Giizel Sanatlar Fakiilteleri, gercekten ye-
terli 6lclide sanata, teknik ve teorik olarak katki yapiyor
mu? Yoksa akademisyen sanatcilar kendi fildisi kulelerin-
de mi yasiyor?

Sanat okulunu bitirip hayata atildiginiz zaman, teknik ve
teorik anlamda temeliniz ne kadar saglam olursa olsun, bir
bedel 6demeniz gerekiyor. Kendi yolunuzu bulabilmeniz igin
cok ama cok calismaniz lazim. Akademik anlamda ne kadar
basarili olursaniz olun, mezun olur olmaz hemen parlayip,
muvaffak bir sanat¢i olmak ¢ok gi¢. Kendinizi surekli sanati-
niza odakli tutup, gelistirmeniz ve ¢ok galismaniz gerekiyor.

Projelerinizden bahseder misiniz? Ne tiir calismalar yapi-
yorsunuz son dénemlerde?

Hala haftanin altt giint CCA'nin seramik stlidyosunda ca-
lisiyorum ve bana bu imkani verdikleri icin sonsuz mutesekki-
rim. Bazen iki, bazen U¢ projeyi beraber géturtiyorum. Okul-
da sanat¢ilardan ve talebelerimden c¢ok etkileniyorum. Onun
dis-inda bana inanilmaz destek olan, ilham veren bir esim, iki
kizim, G¢ tane de torunum var. Onlarin hayatimda olusu beni
gUzel bir dengede ve uyum igerisinde tutuyor. Yoksa tum vak-
timi, her seyimi bu sanata verirdim. Sanat disinda ailem ve ar-
kadaslarmla vakit gecirmekten, seyahat etmekten buyUk
keyif aliyorum.

we wanted in Turkey. Therefore, we used to try to obtain various
fones mixing the colors ourselves. Now, you can find each tone of
any color you want.

What do you think of the Turkish ceramic art? Compared to
world ceramic art, how do you evaluate the Turkish ceramic
art and works of artists?

In a wide sense, as an art concept, what | see is that works in
Turkey are more “sales” oriented and functionality is a little bit mo-
re in the forefront. There is a reflex in society of “So, what are you
going to do with this now? Where are you going to use it” for the
product you create. The product you create must have a specific
functionality. In the environment | presently am in, there are no
such concerns much. Approaches are more artistic. When buil-
ding a work, the idea “How can | be more original, more creative”
is predominant. There are no boundaries, self limitations. The pre-
dominant idea is “Art is for art”. I'm quite optimistic for the future of
the Turkish ceramic art. | see that very talented artists are raised
and | believe these youth will be very successful.

Do Fine Arts Faculties of Universities really adequately contri-
bute to art in terms of technique and theory? Or do the acade-
mician artists live in their own ivory towers?

When you finish art school and start working, you have to pay
a price regardless of how strong your foundation is technically and
theoretically. You have to work hard; but very hard to find your own
path. Regardless of how successful you may be academically, it
is very hard to shine immediately and to become a successful ar-
tist as soon as you graduate. You have to keep yourself continu-
ously focused on your art, improve and work very hard.

Can you talk about your projects? What are your recent
works?

| still work at CCA'’s ceramics studio six days a week and | am
infinitely thankful for their giving me this chance. | work on someti-
mes two or three projects together. | am very much affected by ar-
tists and my students in school. Outside this, | have a husband
who gives me incredible support, two daughters and three grand
children. Their being in my life keeps me at a nice equilibrium and
in harmony. Otherwise, | would spend all my time and everything
| have on this art. Beside art, | take great pleasure in spending ti-
me with my family and friends and travelling.
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duyla gelen
kiltiir

Masrapalar, testiler, kaseler, musluklar,
sadirvanlar, sebiller, sarniclar ve daha
bircok Urlin. Hepsi de suyla gelen
kiltirin, caglar boyu devam eden bir
gelenegin yansimalari. Adell Armatir

A.S., “Su Kiltird Koleksiyonu” ile
tarihe 1sik tutuyor.

Butln kulturlerde ve dinlerde kutsal kabul edilen hayatin
vazgecilmez kaynagi su. Turkler iginde suyun ayri bir énemi
vardir. Tarihte suya kavusmak icin gerceklestirilen birbirinden
essiz su kultlirt eserleriyle medeniyetlerin besigi istanbul'un is-
mi 6ne ¢ikar. Kemerler, sarni¢lar, su kuleleri, cesmeler, sebiller,
hamamlar, sadirvanlar ve daha pek cok su kulttri eserleri is-
tanbul’'un her tarafina yayilmistir. Su kltdrimdz ayni zamanda
kullandigimiz esyalarmiza da yansimistir. Seramik kase, mas-
rapa, sifa taslari, ibrikler, musluklar ve testiler Turk ha-
mam kultirdnin vazgecilmez pargalari arasinda
yer alir. iste bu kulttr, sosyal sorumluluk kapsa-
minda bir firmaya ilham verdi. Adell Armattr
AS. kendi binyesinde Tirk islam
Eserlerine kayith “Su Kaltdrd
Koleksiyonu”nu olusturdu.

13.yy’dan baslayan ve
19.yy uzanan bu birikimi
bir araya getiren firma su
kultarunt ve medeniyetini
gelecek kusaklara aktari- %
yor. Suya yoén veren Uriin-
leri incelediklerini belirten
Adell Yoénetim Kurulu Uyesi
Dr. Ercan Topcgu, Su Kulturt Ko-
leksiyonu ile ilgili sunlari séylayor. “isi-
miz suyla ilgili oldugu igin strekli suya yon
veren UrUnleri inceliyoruz. Merakimdan top-
ladigim eski Urtinlerden bir koleksiyon yapmis-
tim. isimiz suyla ilgili oldugu icin tim koleksiyon suy-
la ilgili materyallerden olustu. Eskiden atalarmiz suyun
gectigi her yapida muazzam bir kulttr anlayigi sergilemis.

Daldirma
Bu koleksiyonumuzu daha ¢ok kisilerle bulusturmak adina ise

Dipper
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Adell Yonetim Kurulu Uyesi Dr. Ercan Topgu
Adell Member of Board of Directors

Canakkale Testi
Canakkale Ware Pitcher

Culture that
comes with
wafer

Mugs, pitchers, bowls, taps, fountains,
sebils, cisterns and many more objects.
All are reflections of a culture that
comes from water, continuing for ages.
Adell Armatiir A.S. sheds light on
history with the “Water Culture
Collection”.

Water is the indispensible source of life deemed sacred in
all cultures and religions. Water has a separate significance for
Turks. The cradle of civilizations, Istanbul, comes to the foref-
ront with unique water culture works built to embrace water in
history. Arches, cisterns, water towers, foundations, sebils,
baths, sadirvans and many more water culture works are spre-
ad all over Istanbul. Our water culture can also be seen on the
objects we use. Ceramic bowls, mugs, healing bowls, pitc-
hers, taps are all among the indispensible components of the
Turkish bathroom culture. This was the culture which inspired
a firm in terms of social responsibility. Adell Armatir A.S. for-
med the “Water Culture Collection” registered with Turkish Is-
lamic Works in its own organization.

The firm which compiles this accumulation starting from
13th century, extending to 19th, conveys the water culture and
civilization to future generations. Adell Member of Board of Di-
rectors Dr. Ercan Topcgu, noting that they examined water con-
duit products, says on the Water Culture Collection: “We are
continuously examining water conduit products as our busi-
ness involves water. | had built a collection out of old objects |
collected as a hobby. The whole collection comprised water
related materials and our business involves water. In the old ti-
mes, our ancestors have displayed a magnificent cultural con-
cept in each structure water passes through. We are continu-
ing our efforts on bringing this collection to more and more pe-
ople”.

Stating that their objective is to open a museum, Topgu
says that they registered the collection with Turkish Islamic
Works Museumn. Categorizing the collection into two parts,
Topgu names the first one as water culture and the second as
“Mixed Works”. Topcu adds the following on the details of the
collection; “There are documentations or provenances relating
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calismalarimiz hizla su-
rayor.”
Amacglarinin
mize agmak
oldugunu soy-
leyen Topcu,
koleksiyonu
Turk  islam
Eserleri Muze-
si'ne bildirerek
kayit altina aldir-
diklarini séyledi.
Koleksiyonu iki kis-
ma ayiran Topcu, ilki-
ni “Su Kultard”, ikincisi-
ni ise “Karma Eserler”
olarak adlandiryor. Topcu,
koleksiyon hakkindaki detay-
larla ilgili ise su bilgileri veriyor.
“Koleksiyonda bardaklar, testiler, mus-
luklar su ile ilgili her tarlt dokiman mevcut-
tur. DokUman olarak su faturalari, fermanlar, kart-
postallar, hisse senetleri gibi érnekler var. Diger taraf-

Pirin¢ Sifa Tasi
Brass Healing Bowl

o glas-
ses, pitchers

tan ise seramik veya piringten yapilan testi, musluk, tabak gibi and taps in the col-

orekler mevcut.” lection. There are water bills,

fermans, postcards and share certificates to serve as prove-

Su Kiltura Ko|eksiyonu’nda bulunan eserler nance. On the other hand, there are also ceramic or brass pitc-
Adell Armatiir A.S.’nin Su Klttirt Koleksiyonu zengin eser- hers, taps or plates as specimens”.

leriyle kultir ve sanat hayatina isik tutuyor. iste o koleksi- . )
yonda bulunan baz eserler: Works in the Water Culture Collection

Daldirma: 18.yy sonu ile 19.yy basi Kitahya isi olan * v . Adell Armatdr A.S.’s Water Culture Collection
Daldirma, 18 cm yukseklikte, 9 cm capinda, diiz agizl " sheds light on the cultural and art life through rich ob-
tek serit kulplu ve turkuaz renkli sirlanyla iglenmis bir eser. \§ jects. Some WOI’./(S in the collection are as follows:
Govdenin alt kismi sirsiz. Gévdesinde kabartma noktacik- #§ Daldirma (dipper): Da/d/rrzva, an end ‘?f 18th cen-
larla olusturulmus daireler, daireler ortasinda kabartmalar tury and early 19th century Kutahya ware is a work 18
meveut. cm high, 9 cm in diameter with a straight mouth and

Seramik Biblo: 20.yy Osmanli dénemi olan eser Kitah- single strip handle decorated with turquoise colored gla-
ya isi ve cesme basinda su tasiyan bir glizeli sembolize edi- zing. The bottom part of the body is unglazed. The body
yor. has circles formed by relief points and reliefs in the midad-

Kase: 18.yy sonu ile 19.yy basi Kutahya isi, turkuaz le of circles. o '
renkli, gévde yizeyinde yukaridan asagiya cizgi- Cgramui Trinket: This 20t.h century Ottoman pe-
lerle dilimlendirilmis bir eser. 15 cm capinda, 5 riod Kiitahya ware dgp/cts a beauty carrying
cm yuksekliginde olan kasenin capi alt kis- water by the fountain.

Bowl: End of 18th century and early

mindan daraliyor. '
Canakkale Testi: Yiiksekligi 40 cm, ca- § 19th century Kitahya ware turquoise colo-
\ red work with

pl 20 cm olan testi ‘ ‘
19.yy’dan kalma. vertical stripes
Bombe formun- on body. The

bowl with 15

daki yesil gbvde-
cm diameter, 5

sinin  ortasinda

ko¢ formunda ka- cm height, ta-

bartma  mevcut. pers downwards.

Boyun kisminda ve Canakkale

govdesinde de car- : Ware Pitcher: The

kifelek formunda kabartmalar bulu- y pitcher which is 40 cm high, 20
cm in diameter is from 19th cen-

nuyor. Agiz kismi ise 6rdek formun- ' ver
da. Bu testinin ¢zelligi ise genc kizla- tury. There is a ram shaped relief in

Testi
Pitcher
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rnn ceyizlerine 6rdek basli
testi koymalarindan ileri ge-

liyor. Damat testisinin agiz

kismi ise emzik formunda

yapilyor.

Masrapa: 19.yy Canak-
kale isi olan toprak masrapa-
nin yuksekligi 15 cm, agiz kis-
mi ¢apl ise 7 cm’dir. Masrapa-
nin kulpu burma formunda, im-
parator sarisi renkli sir Uzerinde

shaped reliefs in the neck
and on the body. The mo-
uth is duck shaped. The
significance of this pitcher is
that young girls used to include
duck headed pitchers in their
dowries. The mouth part of the gro-
om pitcher is built in the shape of pas-
Lo sifier.
Mug: The height of the earthen 19th

Sick Person
Pitcher

s
o ‘.\‘ i

kahverengi akitmalar mevcut. . . Century Canakkale ware mug is 15 cm,
Govdede de gunes formunda ka- A, @ ' the diameter of the mouth is 7 cm. The
bartmalar yer aliyor, gévde alt At o "~ handle of the mug is twisted with brown

kismi ise sirsiz.

Testi: Yirminci yldzyil ortasina ait
eser Kitahya isi. Bardaklar krem
renkli hamur, sir altnda bezemeler
aclik ve koyu tonda kobalt mavisi firuze
aclk yesil, soluk mor ve kiremit kirmizisi
renginde. Zemin balk pulu ile bezemeli,
g6vdenin ortasinda Turkce Kutahya Yadi-
gari yazili yuvarlak madalya bulunuyor.

' trails on the royal yellew glaze. There are
" sun shaped reliefs on the body. The bot-
tom part of the body is unglazed.
Pitcher: This mid-20th century work is
Kutahya ware. Glasses are cream colored,
underglaze decorations are light and dark co-
balt blue, turquoise, ligh green, pale purple and
brick read. The base is decorated with fish scales.
There is a round medallion in the middle of the
Pirin¢g Sifa Tasi: 13 ve 14.yy arasi Osmanli body on which it is quoted Kitahya yadigar (Kdtahya
erken dénemine ait bir eser. 21 cm ¢apinda ve 6,5 cm yuksekli- souvenir) in Turkish.
ginde. ic ve dis yuzeyinde kalem iscilikle bezenmis kufi yazi ka- Brass Healing Bowl: This is an early Ottoman period work
rakterli (kubik). icinde sifa ayetleri, sifa ile ilgili dualar ve nazar from 13th — 14th century. It is 21 cm in diameter and
dualari yer aliyor. Kutsal kabul edilen esyalarla 6.5 cm high. There are kufi characters decorated
temas, kutsal su icmek, sifa tasi kullana- with pen work on the inner and outer surfaces (cu-
rak sifayl bu tasa konulan suya ve bic). It contains healing verses, healing related
bu suyu icene aktarmak Anado- prayers and evil eye prayers. It is a widely
lu’da yaygin olarak kullanilan used tradition in Anatolia to touch ob-
geleneklerden biri. Selguk- jects regarded to be sacred, to drink
lu ve Osmanli dénemlerin- . sacred water and to transfer health
de yogun olarak kullanil- . using a health bowl to the water in-
mis. side and to the one who drinks this
Seramik Tabak: water. This was a popular practi-
Anadolu kultirinde bol- . ce in Seljuki and Ottoman peri-
luk ve bereketi temsil ods.
eden “Hayat Agaci” motifli \\ Ceramic Plate: This is a 20th
20.yy eseridir. Kobalt mavi- ) century work with the “Life Tree”
si zeminde firuze renklerin motif depicting bountifulness and
hakim oldugu hayat agaci yapil- abundance. The life tree is predomi-
mistir. Seramik tabak ige dogru y ' nantly turquoise on cobalt blue backg-
bombeli olup, tabagin kenar i¢c ylzey- - dl ~ round. The ceramic plate is concave and

Toprak Kapa

lerinde kobalt mavisi, sari ve firuze renklerin _\Earth Cyp " there are cobalt blue, yellow and turquoise pat-
hakim oldugu desen kullaniimigtir. Bu calisma Us- s terns on the inner surfaces of the rim of the plate. This
tat Faik Kinmli tarafindan 17.yy. teknigi ile yapiimistir. Arka yu- work was built by Master Faik Kinmii using 17th century tech-
zeyde Osmanli Turkcesi ile “Amelifaik” imzasI bulunmaktadir. niques. It is signed “Amelifaik” in Ottoman Turkish at the back.

Hasta ibrigi: Hastanin basucunda kullaniimak icin yapilan Sick Person Pitcher: This pitcher built to be used by a
bu ibrik 19.yy sonlari Canakkale isidir. ibrigin yuksekligi 15 cm, sick bed is end of 19th century Canakkale ware. The pitcher is
cap! 9,5 cm’dir. Goévdeye kismi dairesel formda ve bombelidir. 15 cm high, 9.5 cm in diameter. The body is circular and bul-
Rengi acik yesil olup, sap kismi yalin formdadir. Gévdenin alt ged. The color is light green with the handle shaped plainly.
ylzeyinde sir yoktur. There is no glazing on the bottom surface of the bodly.

Toprak Kapa: 19.yy. ortas! bir eserdir. Hamur kiremit kirmi- Earth Cup: This is a work from mid-19th century. The color
zisi renginde, goévdenin dis ylzeyinde yesil yaprakli ve beyaz is brick red with green leaved and white flowered motifs on the
cicekli desenli motif bulunmaktadir. Kulp kismi oldukca yalindir. exterior surface of the body. The handle is rather plain.

99



| SANAT MAKALE / ART ARTICLE |

_ Uzm. / Expert Odiil Isitman
Orta Dogu Teknik Universitesi, Giizel Sanatlar ve Miizik Boliimii, Ankara

Middle East Technical University, Fine Arts and Music Departmant, Ankara

Ars. Gor. / Res. Asst. lThan Marasali
Hacettepe Universitesi, Giizel Sanatlar Fakiiltesi, Seramik Boliimii, Ankar
Hacettepe University, Faculty of Fine Arts, Ceramics Departmant, Ankara

2
W
.hh'-_ L

N~
.

Ates ve §
Duman

Bu yazi, ilki 11 Mayis
2002, digeri 20 Eylil
2005 tarihlerinde Orta
Dogu Teknik Universitesi
Giizel Sanatlar ve Miizik
Bolumii etkinlikleri olarak,
ODTU Yerleskesi‘nde
gerceklestirdigimiz cukurda
pisirim uygulamalarinda i
izledigimiz asamalari ve. =
edinilen tecriibeleri L E
icermektedir. ‘

Resim (Picture) 12

Fir e a n d This essay includes the stages we followed and
experience acquired in the pit firing applications we
undertook at METU Campus as part of Middle East
Sm Ok e Technical University Fine Arts and Music Department
activities, the first one being on May 11, 2002 and
the other on September 20 , 2005.
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Giris

Cukur Pisirimi seramik tarihinin en eski ve en evrensel firnlama
bicimlerindendir. Seramik Uretiminin yapildigi hemen her kulttrde
cukur pisirimine rastlanmistir. Bu nedenle seramik teknolojisinin za-
man i¢indeki gelisiminde Cukur pisirim tekniginin kamara tipi odun
finnlaninin insa edilmesine kaynaklik ettigini séylemek mumkundr.

Cukur pisirim tekniginden énce agcik alan pisirimi olarak da ad-
landinlan bir teknik kullanilirdi. Bu teknik acik alanda istiflenmis
ham seramik Grtnlerin kurumus dal, yaprak gibi organik yakitlarla
Usty ortllerek pisiriimesi islemine dayanmaktaydi. Zaman iginde
korunakli bir ortam olusturan gukur-pisirimi teknigine ulagiimistir.
Cukur pisirimi teknigiyle kapall bir ortam saglandigi icin daha yUk-
sek sicakliga ulagilabilmis, 1sinma ve soguma surelerinin agik ala-
na gore uzamasl nedeniyle seramik Urlntn kirlma ve catlama ris-
ki de azalmistir.

Caglar boyunca meydana gelen teknolojik gelismeler sayesin-
de seramik gamurunun sertlestiriimesi icin artik gukurlara ihtiyac
duyulmamakla beraber kati yakitlarin yanma sirasinda, gézenekli
bir yapisi olan, seramik ylzeylerde karbon lekelerinin yarattigi renk
etkileri, ginimuz seramik sanatcilarini bu tdr pisirimler yapmaya
yoneltmektedir.

Cukur ve Hazirlanmasi

Cukur pisiriminde ulasiimak istenen sicaklik derecesi 900-1000
°C olarak benimsenmistir ve bunun icin agilacak ¢cukurun ideal bo-
yutlar derinlik 100-150 cm, en 120-175 cm ve boy 250-300 cm
seklinde olmalidir. Daha kucUk boyutlu gukurlarda bu dereceye
ulasmak zorlasmaktadir. Cukurun dikdértgen planl olmasl, yanma
aninda, gukur icindeki hava akisini saglayabilmek i¢in zorunludur.
Cukurun uzun kenari rizgar yéntne paralel olarak acilir. Boylece
Uzeri metal levhalarla kapatiimis cukurun kisa kenarlarina konum-
landirilan ve baca gérevi géren demir borular, bir taraftan temiz ha-
vanin iceriye girmesine, diger taraftan da yanma gazlarinin disari-
ya atilmasina yardimci olur.

S6z konusu boyutlarda bir gukurun agilabilmesi icin ¢ok fazla
is glclne ve zamana ihtiyac duyulmaktadir. Ancak is makineleri
hem zamandan hem de is glicinden tasarruf sagladigindan OD-
TU verleskesinde farkli tarihlerde acilan iki gukur da is makinesi
yardimiyla agilmistir.

Acilan cukurun zeminine agag talasi, mangal kémurt ve kaya
tuzu karisim halinde serilir (Resim 3). Talas Ustten baglayarak ge-
len yanmanin etkisinin azalma olasiligi karsisinda dipteki komurin
tutusmasini kolaylastirmak icin gereklidir. Mangal kémdrU ise kim-
yasal 6zelligi sayesinde yanma sUresini uzatarak ¢ukur iginde si-
cakligin yukselmesine ve erisilen sicakligin bir stire daha korunma-
sina yardimci olur. Kaya tuzundaki sodyum Klorr, yanma sirasin-
da, kati yakitlardan gelen su buhari ile reaksiyona girerek sodyum
oksidi olusturur. Sodyum oksit seramik binyede bulunan silikatlari
etkileyerek ylzey Uzerinde renk etkileri meydana getirir. Klordr ise
sudaki hidrojen ile birleserek hidroklorik asit buhari halinde baca-
dan atilr.

Cukurun zemini hazirlandiktan sonra, bacalarin sabitlenmesi
gerekmektedir. Bu islem seramik pargalarin yerlestiriimesine gec-
meden 6nce yapilmalidir. Bacalar sabitlemek icin farkl tagiyicilar
kullanilabilir. Ancak demir borularin agirliklan géz énine alinmali ve
kullanilacak tastyicilar da buna gére secilmelidir. Eger baca taslyi-
cllart dogru ve saglam yerlestirilmemis olurlarsa yanma aninda ta-
siyicisindan kurtulan baca dogrudan gukurun icine kayarak sera-
mik parcalarin kirllmasina, hava akisinin kesilmesine ve atesin son-

Preamble

Pit Firing is one of the oldest and most universal firing methods
in the history of ceramics. Pit firing is found in almost every culture
where ceramic was produced. Hence, it is possible to say that in
the development of the ceramics technology through history, the pit
firing technique has been the basis for construction of chamber top
type wood kilns. Before the pit firing tehnique, a technique also cal-
led outdoor firing was in use. This technique was based on the pro-
cess of firing of raw ceramic materials piled in open space covered
with organic fuels like dried branches or leaves. In time, the pit fi-
ring technique, which formed a protective environment, was reac-
hed. Since an enclosed environment was assured with pit firing, it
was possible to reach higher temperatures and the risk of breaka-
ge and cracking of the ceramic ware decreased as heating and
cooling periods became longer compared to outdoors.

Thanks to the technological developments occurring through
ages, pits are not needed any more for hardening of ceramic clay;
yet the color effects created by carbon stains on ceramic surfaces
which have a porous structure during combustion of solid fuel, mo-
ve contemporary ceramic artists towards such types of firing.

The Pit and Its Preparation

The temperature desired to be reached in pit firing is adopted
as 900-1000 °C and the ideal dimensions of the pit to be opened
must be 100-150 cm deep, 120-175 cm wide and 250-300 cm
long. It becomes difficult to reach this temperature in pits of smal-
ler sizes. The pit must have a rectangular plan to ensure air flow in-
side the pit during combustion. The long side of the pit is placed
parallel with wind direction. Hence, iron pipes situated on the short
sides of the pit covered by metal sheets which serve as flues, on
the one hand help fresh air to come in and on the other hand, com-
bustion gases to be discharged.

Opening of a pit of these dimensions require a lot of manpower
and time. However, two pits opened on different dates at METU
campus were opened using construction machines as these allow
savings of manpower and time.

Saw dust, charcoal and rock salt is laid on the base of the
opened pit as a mixture (Picture 3). Saw dust is necessary to faci-
litate ignition of the coal at the bottom against the possibility of a re-
duction in the impact of combustion which starts at the top. Char-
coal helps raising the temperature in the pit and maintenance of re-
ached temperature longer by lengthening the time of combustion,

Resim -(Picture) 2
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mesine neden olacaktir. ODTU Yerleskesinde agilan her iki gukur-
da da bacalar marangoz iskenceleri yardimiyla sabitlenmistir. 100
cm boyundaki iskenceler, 50-60 cm kadar topraga cakilarak sabit-
lendikten sonra baca olarak kullanilacak demir borular yerlestiril-
mis ve iskencelerle sikistirimistir. Bu sayede pisirim stresince her-
hangi bir problemle karsilasimamistir (Resim 4).

Seramik Parcalarin Hazirlanmasi

Cukur pisiriminde, ¢atlama riskine karsi, ¢alismalarin ilk (bisku-
vi) pisirimlerinin 1000 °C derecede yapilmis olmasi tavsiye edilir.
Cunku cukur igindeki isinma yukaridan asagiya dogru oldugu icin,
homojen bir firn atmosferinden sz edilemez. Bu nedenle biskuvi
pisirimi yapilmamisg Urlnler, ylzeyleri tzerindeki farkli isinmalardan
dolayi gatlayabilirler. Ayrica yanma sirasinda odunlar ¢okme yapa-
rak ¢cok daha kirilgan olan bu parcalara zarar verir.

Calismalar gukur icine yerlestirilmeden énce pisirim sonrasin-
da nasll bir gérsel etki isteniyorsa onu hedefleyen bir ydzey uygu-
lamasi yapilir. Tuzlu su ¢ozeltisine renklendirici amacl metal tuzla-
r katilarak karigimlar hazirlanir. Bu karisimlar ya dogrudan firga ile
yUzeyin belirli kisimlarina uygulanir ya da ip veya bez pargalari bu
karisimlara batirilarak galismalarin Gzerine sarilir. Bunun yaninda
bakir, kursun, kalay gibi, dustk sicakliklarda eriyebilen, yumusak
metallerin folyo ya da telleri de calismalara sarilabilir. YUzeyde renk
etkisi veren bu malzemelerin pisirim slresince seramik ¢alismanin
ylzeyine temas edecek sekilde sabitlenmesine paketleme denir.
Ham sirli ¢calismalarin, kilin camsilasmayi 6nlemesinden dolayi
cukur pisirimine konmasi tavsiye edilmez. Ancak 6énceden sir pisi-
rimi yapiimis parcalar istenirse konabilir. Pisirim sirasinda, firin at-
mosferinde olusan yogun gaz nedeniyle bu pargalarin sirlari tze-
rinde renksel degisimler goralr.

Resim (Picture) 8

Cukurun Doldurulmasi ve Atesin Yakilmasi

Paketleme islemi sona eren seramik calismalar zemini daha
énce hazirlanmis cukura yan yana yerlestirilir. istege bagl olarak
calismalarin etrafina cesitli meyve kabuklari, ézellikle buhar yanin-
da renk etkisi de veren potasyum yéninden zengin muz kabugu,
patates kabugu ve kati halden dogrudan gaz haline gecen dolayi-
siyla yogun bir buhar saglayan naftalin konur. Buhara, gukur pisiri-
minde yanma sirasinda olusan, ¢zellikle de metal tuzlarinin aciga
cikardigi gazlarin firn atmosferinden disariya atiimasi icin intiyac
duyulur (Resim 8).

Seramik calismalar, cukur zeminine yerlestirildikten sonra tim
bosluklar agac talas ile kaplanir (Resim 9). Artik odunlarin gukura
doldurulmasina baglanabili. Ancak odunlarin pisirime baslama-
dan 6nce seramik galismalar Uzerinde olusturacagi agirlik baskisi-
ni ve dolayisiyla kirilma riskini azaltmak igin, bol miktarda burustu-
rulmus gazete kagidinin seramiklerin tzerini kapatacak sekilde gu-
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Resim (Picture) 4

thanks to its chemical properties. Sodium chloride in rock salt forms
sodium oxide reacting with the water vapor coming out of solid fu-
els. Sodium oxide creates color effects on the surface, impacting
silicates in the ceramic body. Chlorine, on the other hand, is disc-
harged from the flue in the form of hydrochloric acid vapor combi-
ning with the hydrogen in water.

After the base of the pit is prepared, the flues must be secured.
This process must be carried out before ceramic bodies are pla-
ced. Various bearing elements may be used to secure the flues.
However, the weights of iron pipes must be considered and be-
aring elements to be used must be selected accordingly. If flue ba-
ses are not placed correctly and strongly, the flue is set free from
its base during combustion, will slide directly inside the pit causing
breakage of ceramic parts, disruption of air flow and extinguish-
ment of the fire. In both pits opened in the METU campus, flues we-
re secured using carpenter clamps. These clamps which are 100
cm long were driven and secured into earth for 50-60 cm, then iron
pipes to be used as flue were placed and secured by clamps. So,
no problem was encountered during firing (picture 4).

Preparation of Ceramic Pieces

In pit firing, it is recommended that the initial (biscuit) firing of
the works is done at 1000 °C against the risk of cracking. Because
since the warming inside the pit is from top to bottom, one cannot
talk about a homogeneous kiln atmosphere. Therefore, wares
which are not biscuit fired may crack due to differences of war-
ming. Also, wood pieces may collapse and injure these very vulne-
rable pieces during combustion.

Before the works are placed in the pit, a surface application tar-
geting whichever visual effect is desired after firing must be used.
Mixtures are prepared adding colorant metal salts to salt water so-
lution. These mixtures are either applied to certain sections of the
surface directly by a brush or twine or cloth pieces are dipped in
these mixtures and wrapped around the works. Also, folios or wires
of soft metals which can melt at low temperatures like copper, lead
or tin may be wrapped around the works. Securing in such a way
fo be in contact with the surface of the ceramic work during firing
of such materials which create color effects on the surface is called
packing (Picture 6, 7). It is not recommended that raw glazed works
are placed in pits to be fired because ash prevents vitrification. Ho-
wever, pieces previously glaze fired may be placed if desired.
Changes in color are observed on the glazes of such pieces due
to the intense gas created in the kiln atmosphere during firing.

Filling of Pit and Lighting of Fire
Ceramic works which are packaged are placed side by side in
the pit which is previously prepared. Depending on what is desired;
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kurun igine atilmasi tavsiye edilir.

Odunlar ¢ukura en ince olanlardan baglayarak yuklenir. Odun-
lar cukurun yer seviyesi ile ayni hizaya geldikten sonra yaklasik 30-
40 cm kadar yUkselti olusturacak sekilde konmaya devam edilme-
lidir. Ust kisma kalin odunlar ytklendiginden, tutusmayi kolaylastir-
mak icin 1,5 litre mazot doékalir (Resim 10). Daha sonra ucunda
ates olan bir dal pargasiyla odunlar yakilarak pisirim baglatilir. Alev
¢ukurun butlin ylzeyini kaplayana kadar beklenir. Bu arada yer se-
viyesinden yUksege istiflenen odunlar yanmanin olusturdugu kayip
ve ¢okme dolayisiyla gukur icine dogru cekilir. Agik alev odunlari
hizla tiketeceginden takviye odun atilarak odunlarin gukurun yer
seviyesinde tutulmasina galigilir. Yaklasik 30 dakika stren bu islem
sonunda 6nce yUklenenlerle birlikte toplam 1,5 ton odun ¢ukura
atilmis olur.

Alev ¢ukurun yUzeyine yayildiktan sonra, ¢ukur pisiriminin en
gorkemli ani yasanmaya baslar. Ozellikle aksam karanligindan
sonra yakilan firinlarda alevin 3-4 metre kadar ytkseldigi net bir se-
kilde gozlemlenir (Resim 12). Ancak bu keyif fazla uzun sremez,
aclk alev igerideki yakitlan hizla tiketeceginden, cukurun Ustinin

Resim (Picture) 13

various fruit peels, especially potassium rich banana peels, potato
skins which provide color effect beside vapor and naphthalene
which directly moves from solid state to gas state, therefore cre-
ating intense vapor, are placed around the works. Vapor is needed
so that gases, formed during combustion in pit firing, which are es-
pecially released by metal salts, are discharged from the kiln’s at-
mosphere (Picture 8).

After ceramic works are placed on the base of the pit, all gaps
are covered with saw dust. Now, wood may be started to be filled
in the pit. However, to reduce the weighed pressure wood pieces
will create on the ceramic works and therefore the risk of breakage,
it is recommended that a large amount of crumbled newspapers
are thrown in the pit to cover the ceramic ware before firing starts.

Wood pieces are loaded starting from the thinnest ones. Wood
pieces must continue to be placed to form a projection of approxi-
mately 30-40 cm after they are level with the ground level of the pit.
Since thick wood pieces are placed in the top section, 1.5 liters di-
esel fuel will be poured to facilitate ignition (Picture 10). Then firing
is started by lighting the wood pieces using a piece of branch with
fire at its tip. It is dwelled until the flame covers the whole surface of
the pit. At this time, wood pieces piled above ground level will be
drawn into the pit due to loss and slump caused by combustion.
Since open flames will deplete the wood pieces rapidly, additional
wood will be thrown so that the wood pieces are kept at the ground
level of the pit. After this process lasting approximately 30 minutes,
1.5 tons of wood will have been thrown into the pit in total, together
with those previously charged.

Once the flame is spread over the surface of the pit, the most
magnificent moment of pit firing starts. It is clearly observed that the
flame rises about 3-4 meters especially in kilns fired after dawn
(Picture 12). However, this does not last too long; since open fla-
mes will deplete the fuel inside rapidly, it is necessary to cover the
top of the pit with metal sheets. This closing process is the most
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metal levhalarla kapatiimasi gerekmektedir. Kapatma islemi gukur
pisiriminin en tehlikeli asamasidir. En az 2-3 metre yUkseklikteki
alevlerin yaydigi 1si cukurun gcevresine yaklasmayi zorlastirr. Kapat-
ma isleminde kullanilacak metal levhalarin bir ka¢ parca olmasi bu
islemi kolaylastiracaktrr. ki kisi, riizgan arkalarina alarak rizgar yo-
nundeki kisa kenardan itibaren, tagidiklari metal levhalari birbirinin
Ustline binecek sekilde, kapatma islemine baslamalidir (Resim 13).

Cukur tamamen kapatildiginda bacalardan ¢ikan duman kont-
rol edilir. Bacalar dogru sekilde yerlestirilmis ise duman birinden gI-
kar. Pisirim bu sekilde yaklasik 12 saat devam eder. Bu sure bo-
yunca yanan odunlarin baca girisini tkamasi, toprak ¢ékmesi, ate-
sin sénmesi gibi istenmeyen sonuclar yaratacak sorunlara karsl
cukur kontrol altinda tutulmalidir.

Cukurun Agilmasi

Bu yazida bahsedilen boyutlardaki gukurlarin sogumas igin en
az 24 saat gerekmektedir. Cukurun sogumasi metal levhalarin si-
cakliginin elle kontrol ediimesiyle test edilir. Sogudugundan emin
olunan gukurun, Ustiint ¢rten metal levhalar, kapatildigi gibi iki ki-
si tarafindan kaldirilarak acilir.

Seramik ¢alismalar kullerin arasindan alinarak temizlenir ve is-
tege bagl olarak sprey vernik ile ya da cesitli yaglar surtlerek
parlatilir (Resim 15). Bu islem seramik calismalarin, yUzeylerinde
sirolmadigr igin, gdézenekli yapilarini toz veya baska dis kirletici et-
kenlere karsl korumanin yaninda hafif parlaklik vermesi nedeniyle
pUrtzlt gérinimu de yok eder. Basarili bir pisirimin sonunda, c¢a-
lismalarin ytzeylerindeki renk olugumlarini gérmek butin yorgun-
luga deger.

= s : L ke
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dangerous stage of pit firing. Heat emitted by minimum 2-3 meter
high flames makes it difficult to come close to the pit. This process
becomes easier if the metal sheets to be used in the covering pro-
cess are several pieces. Two people must start the covering pro-
cess, taking the wind behind them, starting from the short side in
the direction of the wind, overlapping the metal sheets they carry
(Picture 13).

Once the pit is totally closed, the smoke coming out of the flu-
es is controlled. If flues are placed correctly, the smoke will come
out of one of them. Firing will continue for approximately 12 hours
in this manner. The pit must be kept under control during this time
period against problems which will lead to undesired consequen-
ces like plugging of the flue entrance by burning woods, collapse
of earth or extinguishing of fire.

Uncovering of the Pit

Minimum 24 hours are required for cooling of pits in dimensions
referred to in this essay. Cooling of the pit will be tested by chec-
king the temperature of metal sheets by hand. Metal sheets cove-
ring the top of the pit will be opened being lifted by two people as
in closing, once it is established that the pit is cool.

Ceramic works will be picked up from amongst ashes, cleaned
and polished using spray varnish or various oils optionally (Picture
15). This process not only protects the porous structure of ceramic
works against dust or other external contaminators as there is no
glaze on their surfaces, but also eliminates their rough look as it
provides a slight gloss. Seeing the color formations on the surfaces
of the works is worth all the effort as a result of a successful firing.
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lleri Seramik Malzemeler
[¢in Yeni Bir Uretim
Teknigi Olarak Miirekkep
Piskiirtmeli Dogrudan
Baski Yontemi

Ozet

Direct Inkjet

Printing as a novel
production method for
engineering ceramics

Hizli ilk 6rnekleme (rapid prototyping) yontemleri kullanilarak ileri seramik malzemelerin Gretilmesi, seramik
sektorl acisindan glin gectikce onem kazanan bir ihtiyactir. Calismamizda, bu ihtiyaca cevap vermek lzere, hizli
ilk 6rnekleme yontemlerinden mirekkep puskirtmeli dogrudan baski teknigini (MPDB), seramik malzemelere
uyarlamak amaciyla bir yazici diizenedi gelistirilmistir. Gelistirilen yazici diizenegi ile basiimak tzere su bazli
3Y-TZP iceren bir kati asilti hazirlanmistir. Kati asilti ile yazici diizenegi arasinda tam bir uyum saglayabilmek
icin, kati asiltinin tane boyu ve dagilimi, viskozitesi, ylizey gerilimi ve pH degerleri, yazicinin ihtiyaclarina gore
ayarlanmistir. MPDB teknigi ile ti¢ boyutlu 3Y-TZP numuneler Gretilmistir. Sinterlenen numunelerde, teorik
malzeme yogunlugunun yiizde 97’sine kadar ulasildigr gortlmustir.

Abstract

Rapid prototyping of ceramic materials has become an important topic of research in the recent years. This study
focuses on the development of a printing unit for the Direct Inkjet Printing (DIP) process, which is a promising
rapid prototyping method especially for engineering ceramics. A ceramic ink was developed as well, which was an
aqueous 3Y-TZP suspension. The particle size and distribution, viscosity, pH-value, and surface tension of the
suspension were adjusted to ensure the compatibility with the printing unit. Three-dimensional 3Y-TZP components
in millimeter scale were produced. The printed structures were sintered up to 97 % of the full density.

1. Girig

Hizli ik érnekleme, Ug¢ boyutlu bilgisayar modellerinin, elle
tutulur gercek nesnelere dontsturtiimesinde kullanilan yéntem-
lerinin genel adidir. Bu yontemlerle yapilan Uretimin herhangi
bir asamasinda bir kalibin kullanimi ya da Urtn Gzerinde ek bir
islem yapiimasli s6z konusu degildir.

Hizli ik érnekleme ydntemlerinden biri olan MPDB kisaca,
U¢ boyutlu bir modelin iki boyutlu kesitlerinin Ust Uste gelecek
sekilde, bir yazici vasitasiyla basiimasi ve bdylece parcanin el-
de edilmesi sureci olarak tanimlanir. Bu sure¢ tamamen bilgi-
sayar kontrolinde gerceklesir ve temel safhalari sunlardir: 1.
Uc boyutlu modelin bilgisayar ortaminda tasarlanmasi, 2. Bu
modele ait bilgilerin iki boyutlu kesit verilerine donustirtimesi,
3. Yazici vasitasiyla kesitlerin basiimasi, 4. Basilimis olan sivi
haldeki katmanlarin katilastirimasi, 5. Organik unsurlara yéne-
lik 1s1l islem ve 6. Sinterleme.

MPDB yénteminin diger hizli ik érnekleme yontemlerine go-

1. Introduction

Rapid Prototyping is a general term for the production
techniques, which are used to build up 3D-objects using
computer models. These methods do not require any mold
or die and there is no need for any further machining of the
prototypes as well.

DIP is a solid free-forming process, in which 2D-slices of
a 3D-model are deposited on top of each other, in order to
produce a component of desired geometry and compositi-
on. The entire process is computer-controlled and the main
steps can be given as: 1. Creation of the 3D-model, 2. Con-
version of the model into 2D-data, 3. Printing individual 2D-
slices, 4. Hardening, 5. Debindering, and 6. Sintering.

The main advantages of DIP in comparison to the other
rapid prototyping methods are:

e Production of components of complex shape and var-
ying composition (functionally graded materials’, compo-
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re en 6nemli artilar sunlardir:

e Karmaslik sekilli ve parca butinun-
de farkli bilesimlerden olusan elemanla-
rn (tabakall fonksiyonel malzemeler’,
bosluklu elemanlar?) Uretimi,

* Uretilen elemanlarin, yazicinin yiik-
sek duizlemsel ve yanal ¢6zUnUrlugu sa-
yesinde, modelle seklen bire bir uyumu,

e Sinterlenen elemanlarda, yuksek
yogunluk, pUrtzsiz yuzey ve iyi meka-
nik dzellikler,

e Tasarlanan modele ulagmak igin
sinterleme haricinde bir isleme gerek ol-
mamasi ve benzer ydntemlere gore da-
ha ekonomik olusu.

Buglne kadar yayimlanmis olan
MPDB ile seramik Uretimi konulu arastir-
malarda, hepsi mikrometrik boyutta ol-
mak Uzere, ince tabakalar, sttunlar ve
duvarlar gibi birtakim elemanlarin bu
yontemle Uretilebilecedi gosterilmistir.®
Bu sahada yayimlanan calismalarimiz,
bu yoéntem ile milimetrik boyutlardaki
elemanlarin da Uretilebilecegini goster-
mektedir. *°

Sekil 1'de genel bir MPDB yazici du-
zeneginin semasi gortlmektedir. Bu ya-
zicida dort adet baski kafasi bulunmak-
ta ve bunlar x ekseni yonunde hareket
eden bir yazici kizag ile ptskurtmenin
yapilacagl koordinatlara taginmaktadir-
lar. Baski kafalari A, B, C ve D 6rnek
maddelerini icermektedirler. Uretilecek
elemanin (sekildeki digliler) kesitleri alt-
lik Uzerine asagidan yukariya dogru kat-
manlar halinde puskurtuldr ve en Ust kesitin de puskurtilmesi
ile eleman tamamlanir. Baski esnasinda baski kafalari ile basi-
lan ylzey arasindaki mesafeyi sabit tutmak icin altlik asagiya
dogru hareket ettirilir. Calismamizda gelistirilmis dizenegin se-
kildekinden tek farki, tek bir baski kafasinin olmasidir. Sekilde
birden fazla baski kafasina yer verilmesinin sebebi, MPDB yon-
temi ile Uretilebilecek elemanlarin gesitliligini ve karmasikligini
daha iyi ifade edebilmektir.

Calismamizin hedefi, MPDB icin kullanilabilecek bir yazici
duzenegi ile bu duzenek ile uyumlu su bazl bir 3Y-TZP kati
aslltisi gelistirmektir. Buradaki celiski, gelistirilecek asiltinin
hem yuksek bir kati madde miktarina sahip olmasi, hem de ya-
zicl ile basilabilecek kadar dusUk bir viskoziteye sahip olmasi
gerekliligidir. Calismanin diger bir hedefi de, gelistirilen bu sis-
temi kullanarak gézenekliligi distk ve milimetrik boyutlarda 3Y-
TZP elemanlar Uretmektir.

2. Deneysel Calismalar
2.1. Yazici Diizeneginin Kurulmasi

Bu calismada kullanilan yazici dtizenegdi, HP® DeskJet mar-
ka 1sil baski kafalari olan buro tipi bir yazicinin MPDB'’ye uygun
sekilde degistirimesi ile gelistirilmistir. Hazirlanan asilti siyah

X-AXIS

Printed
structure

Sekil 1. MPDB yazic1 diizenegi semasi.

Printheads

Fig. 1. A sketch of a general DIP system.

nents including cavities®),

e Good match in shape between the model and the prin-
ted due to high planar and lateral resolution of the printing
system,

e High density, good surface quality, and mechanical
properties of the products,

e No need for further processing except sintering, which
distinguishes DIP to be more economical in comparison to
similar techniques.

State of the art until our results was production of ceramic
structures such as thin films, pillars, and thin walls in micro-
meter scale.’ Our previous studies demonstrated that produ-
cing ceramic components in millimeter scale was possible
as well*?®

The objective of this study was to develop a printing unit
and a highly loaded printable aqueous 3Y-TZP suspension.
A significant challenge was developing an ink, which conta-
ins a high amount of solid particles but is also low viscous
because of compatibility reasons. A further goal was to pro-
duce dense 3Y-TZP structures in millimeter scale using the
developed printing system.

A simple sketch of a general DIP system is shown in
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I. Idle state

Sekil 2. Is1l baski kafasinin genel isleyis semast.

murekkebe ait baski kafasi kullanilarak basiimistir. Sekil 2'de 1sil
bir baski kafasinin genel isleyis semasi veriimistir. Kisaca agik-
lamak gerekirse, her puskirtme memesinin tabaninda bir di-
reng elemani bulunmaktadir. Bu eleman ani olarak isitildiginda
meme haznesinde bulunan murekkep kismen buharlasmakta
ve hazne icerisinde bir gaz kabarcigi olusturmaktadir. Bu ka-
barcigin sebep oldugu basing, murekkep damlasinin meme
agzindan disari itilmesini saglamaktadir.

Yazici dlzenegi asagidaki ihtiyaclara karsilik verecek se-
kilde degistirilmistir: 1. iki boyutlu kesit verilerinin yazici vasi-
tasiyla, kusursuz olarak altlik yUzeyine basiimasi, 2. Basilmis
sivi haldeki katmanlarin katilastiriimasi, 3. Baski kafasi ile ba-
silan kesitler arasindaki en uygun (optimum) mesafenin sag-
lanmasi. Altlik Uzerindeki bir noktaya birgok katmanin Ust Uste
basilabilmesi igin bir kontrol devresi gelistiriimistir. Asiltidaki
parcaciklarin, puskirtme memelerini tikamasini engellemek
ve devamli bir baski streci saglamak icin, baski kafasini du-
zenli olarak temizleyecek sesUstu (ultrasonik) bir cihaz gelisti-
rilmistir. Basilan katmanlarin kurutulabilmesi icin, dlzenegin
Uzerine 300 vat glclinde bir projektor yerlestirilmistir. Dizene-
gin altina, althgr z ekseni yoninde hareket ettirerek basilan
son katman ile baski kafasi arasindaki mesafeyi sabit tutacak
bir tasiyici monte edilmistir.

2.2. Calismada Kullanilan Malzemeler

Bu calismada, 3Y-TZP (TZ-3YS-E, Tosoh Corp., Japonya)
tozu, karbosilik asit iceren ylUzey etkin, organik bir dagitici
madde (deflokkulant) (Dolapix CE64, Z&S, Almanya) kullanila-
rak su igerisinde dagitilarak (dispersiyon) bir kati asilti elde
edilmigtir. Uretici verilerine gére, kullaniimis olan 3Y-TZP tozu-
nun 6zgul ylzey alani 7 £ 2 m?g ve ortalama temel parcacik
boyutu 90 nm'dir. Kati asiltinin fiziksel 6zelliklerini ve dagilim
kararliligini ayarlamak amaciyla asiltiya, nem tutucu maddeler
(etilen glikol, 2-pirolidon, Ure vb.), ugucu maddeler (isopropa-
nol vb.) ve ylUzey etkin dagitici maddeler eklenmistir.

2.3. Miirekkebin Hazirlanmasi ve Ozelliklerinin
Belirlenmesi

Topaklanmis (aglomere olmus) parcaciklar parcalamak ve
katr asllttyr homojen bir hale getirebilmek icin, asilti surtinmeli
yiksek enerji degirmeni (atritér) vasitasiyla 6gutiimustar. Ogu-

II. Droplet generation

ITI. Refill

Fig. 2. Sketch of thermal (bubble-jet) droplet generation.

Fig.1. The depicted printer has four identical printheads,
which are driven on the x-axis in order to ensure the deposi-
tion onto the defined coordinates. The four printheads are fil-
led with various suspensions of different sample materials
such as A, B, C, and D. The cross sections of the model ob-
ject (the gears in Fig.1) are printed on a substrate from bot-
tom to up and the object is generated when the printing of all
cross sections is finished. In order to maintain an optimum
distance between the printheads and the printing zone, the
substrate is moved gradually downwards in the z direction.
The only difference between the developed printing system
and the printer in Fig.1 is the number of the printheads. The
printer, which is described in this study, uses only one print-
head. The reason that a printer with four printheads (Fig.1) is
shown, is to visualize the diversity and complexity of the DIP
process and the possible products.

The results of this study definitely demonstrate, that the
DIP process offers a promising potential to produce comp-
lex ceramic components.

2. Experimental
2.1. The Printing Device

The printing unit was a modified HP® DeskdJet office prin-
ter, which is a thermal inkjet printer. The printer includes two
cartridges for black and color inks. The black ink printhead
was utilized to print the suspensions. The thermal (bubble-
jet) droplet generation principle (Fig. 2) can briefly be defi-
ned as a local overheating of the ink in the nozzle, which cre-
ates a bubble that ejects the ink through the nozzle-orifice.

The modified printing unit meets the following demands
of a DIP system: 1. Printing individual two-dimensional
cross-section data onto the substrate, 2. Hardening the prin-
ted layers, 3. Maintaining the optimum working distance. In
order to provide an over-printing in the same position a cont-
rol unit was developed. An ultrasonic cleaning mechanism
was developed, which prevented the nozzle-clogging and
maintained a continuous printing process. To dry the depo-
sited layers a spotlight (300 W) was mounted above the prin-
ting path. A substrate carrying platform, which is movable in
the z-direction, was mounted to provide a constant working
distance between the substrate and the printhead.
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Sekil 3. 10x10x11 mm® boyutunda, gorece biiyiik boyutlu, 3Y-TZP numuneler.

tulmus kati asiltidaki parcaciklarin tane boyu ve dagilimi lazer
kirnnimi yontemi (MasterSizer2000, Malvern, Birlesik Krallik) ile
tespit edilmistir. Kati asiltinin viskozitesi donel bir viskometre
(Viscolab LC 10, Physica, Almanya) ile, pH degeri de bir pH
elektrodu (InLab 417, Mettler Toledo, Almanya) ile dlcuimustdr.
Kati asiltinin devingen (dinamik) yuzey gerilimi degerleri, aza-
mi hava kabarcigi basinci yontemi (pro line t15, SITA, Alman-
ya) ile tespit edilmistir.

2.4. Uretilen Numunelerin Sinterlenmesi ve Ozelliklerinin
Belirlenmesi

MPDB ile Uretilen numuneler, 80 °C’deki bir kurutma firinin-
da 12 saat kurutulmus, ardindan da yapilarindaki organik mad-
delerden arindiriimak Uzere, 550 °C’de 1 saat IsIl islem gor-
muUslerdir. Numuneler daha sonra 1450 °C’de, 2,5 saat, iri tane-
li ZrO, tozu icerisinde sinterlenmiglerdir. Sinterlenen numunele-
rin yogunluk ve g6zeneklilik élgtimleri, Arsimet prensibine gore
yapimisgtir.

Deneylerde kullanilan baski kafasinin ve Uretilen numunele-
rin mikro yapisl, taramali elektron mikroskobu (SEM) (Leo 440i,
Carl Zeiss, Almanya) ile incelenmistir. islem gérmemis 3Y-TZP
tozunun pargacik boyu ile sinterlenen numunelerin tane boyu,
transmisyon elektron mikroskobu (TEM) (CM30, Philips, Hollan-
da) ile tespit edilmigtir.

3. Deney Sonuclari ve Tartisma
3.1. Miirekkebin Ozellikleri

Murekkep, hacmen ylzde 25 3Y-TZP tozu iceren su bazli
bir kati asiltiya ¢esitli maddelerin eklenmesi ile hazirlanmigtir.
Oguttlmus asiltinin dy, ve dy, degerleri sirasiyla 0,150 pm ve
0,600 pm olarak 6lculmustar. Kati asiltinin viskozitesinin artan
kayma hizi ile surekli olarak azalarak, kayma hizi 500 s™"e yak-
lastiginda 15 mPas civarinda sabit bir deger aldigi saptanmis-
tir. Yazici murekkebinin 500 s™"deki viskozitesi ise 5 mPas ola-
rak olculmustdr. Buna ragmen, gelistirilen kati asiltinin viskozi-

Fig. 3. Printed massive 3Y-TZP structures of 10x10x11 mm’.

2.2. Materials

In this study, 3Y-TZP powder (TZ-3YS-E, Tosoh Corp., Ja-
pan) was dispersed in aqueous medium using a dispersant
based on carboxylic acid (Dolapix CE64, Z&S, Germany).
According to the manufacturer’s datasheet the powder has
a specific surface area of 7 + 2 m’/g and a primary particle
size of 90 nm. The physical properties of the suspension we-
re adjusted by addition of moisture-retaining additives (such
as ethylene glycol, 2-pyrrollidone, urea etc.) and volatile ad-
ditives (such as isopropanol), and the dispersant.

2.3. Preparation and Characterization of the Ceramic Ink

The suspension was attrition milled for homogenization
and deagglomeration. The particle size and distribution was
measured by laser-scattering (MasterSizer2000, Malvern
Instruments, UK). The viscosity of the suspension was deter-
mined using a rotational rheometer (Viscolab LC 10, Physi-
ca, Germany). The pH-value of the suspension was recor-
ded by a pH-electrode (InLab 417, Mettler Toledo, Ger-
many). The surface tension of the suspension was determi-
ned using bubble pressure tensiometry (pro line t15, SITA,
Germany).

2.4. Sintering and Evaluation of the Printed Samples

Printed components were dried in a drying chamber at
80 °C for 12 h. The organic residue in the components was
pyrolized 1 h at 550 °C. The parts were subsequently sinte-
red 2.5 h at 1450 °C in a powder bed of coarse ZrO,. The
density of the sintered parts was determined according to
the buoyancy principle.

The printing system and the microstructure of printed
structures were analyzed with scanning electron microscopy
(SEM) (Leo 440i, Carl Zeiss, Germany). The particle and gra-
in size were determined by transmission electron micros-
copy (TEM) (CM30, Philips, The Netherlands).
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Sekil 4. Egik kanallara sahip bir 3Y-TZP numune.

te agisindan yazici ile uyumlu oldugu goértlmustir. Gelistirilen
kati asiltinin icerdigi tanecik miktarinin hacmen ytzde 25 ile si-
nirlandiriimasinin sebebi, yazicinin dustk viskozite degerlerine
sahip asilltilarla uyum igerisinde ¢alismasidir. Kararli bir parca-
cik dagiimi gésteren kati asiltinin pH degeri 8,5 olarak olcul-
mustdr. Yazici murekkebi ile kati asiltinin devingen yuzey geri-
limleri (yUzey yasi < 20 ms) sirasiyla 50 mN/m ve 47,5 mN/m
olarak élgulmustur.

3.2. Numunelerin Uretilmesi ve Ozellikleri

Baski kafasi temizleme cihazi, plskirtme memelerini baski
esnasinda etkili bir sekilde temizlemis ve bu sayede kati asilti-
nin butdn memeler kullanilarak, kararl bir sekilde basilabilme-
sini saglamistir. Basilmis katmanlarda kuruma esnasinda geri-
lim ve catlaklarin olusmamasi icin, katmanlar hizli bir sekilde
kurutulmuslardir. Calismamizin giris bélimunde de deginildigi
gibi, simdiye kadar MPDB yontemi ile ancak mikrometrik bo-
yutlarda seramik elemanlar Uretilebilmistir. O acidan bu calis-
mada Uretilen milimetrik boyutlu seramik elemanlar, MPDB ca-
lismalari alaninda bir yeniliktir. Sekil 3'de gdsterilen 10x10x11
mm?® boyutundaki numunelerin énemi bu agidan buyuktir.

Sekil 4'da, karmasik yapidaki elemana 6rnek olarak, sinls
egrisi benzeri kanallar (duvar kalinigr 400 um) olan bir numu-
ne gosteriimektedir. Bu numune yaklasik otuz dakikada Uretil-
migtir.

Uretilen elemanlarin yas geometrik yogunlugu yaklasik yiiz-
de 50 olarak ¢lgtlmustur. Sinterlenmis numunelerde ise teorik
malzeme yogunlugunun ylzde 97'sine kadar ulasimistir. Sin-
terlenen 3Y-TZP numunelerin mikro yapisi TEM (Sekil 5) ile in-
celenmistir ve tane boyunun 200 nm oldugu géztukmektedir.

4. Calismanin Genel Sonuclari

Bu calismada, MPDB ile seramik elemanlarin Uretilebilme-
sine yonelik bir yazici dizenegi ile su bazl ve 3Y-TZP parca-
ciklari iceren bir kati asilti gelistiriimistir. Bu dizenegin kurulma-
sinda buro tipi bir yazicinin Uzerinde su degisiklikler yapiimis-
tir: ayni noktaya basmayi saglayan bir kontrol devresinin gelis-

Fig. 4. Printed 3Y-TZP structure with curved channels.

3. Results and Discussion
3.1. Properties of the Ceramic Ink

An aqueous 3Y-TZP suspension with a solid content of 25
vol. % was prepared. After attrition milling mean (ds,) and ulti-
mate particle (dy) size values of 0.150 um and 0.600 um we-
re achieved. The viscosity was 15 mPas at shear rates > 500
s’ and the suspension showed a shear thinning behavior. Alt-
hough this value was higher than the viscosity of the original
ink (5 mPas), the suspension was compatible with the prin-
ting system. Because of viscosity constraints the solid con-
tent of the suspension was limited to 25 vol.%. The pH-value
was 8.5 and the suspension was stable at this value. The
dynamic surface tension (surface age < 20 ms) of the sus-
pension was determined to be 47.5 mN/m, which was close
to the dynamic surface tension of the original ink (50 mN/m).

3.2. The Printing Process and Properties of the Printed
Samples

The printhead-cleaning mechanism ensured a stable
printing of the suspension through all nozzles. The deposi-
ted layers were hardened individually to ensure a crack-free
and uniform drying. As mentioned in the introduction, only
ceramic parts of micrometric scale are reported in the previ-
ously published studies on DIP. This study is of special inte-
rest, because it demonstrates that the production of millime-
ter-sized components is possible as well. Directly printed
green bodies (10x10x11 mm?) are shown in Fig. 3, which are
important examples of such components.

A printed 3Y-TZP structure with sinusoidal curved chan-
nels (wall thickness of 400 um) is shown in Fig. 4. The entire
printing process for this component was about 30 minutes.

The green density of the printed 3Y-TZP components was
measured to be about 50 %. After sintering, some of the
components revealed a density up to 97 %. The microstruc-
ture of sintered 3Y-TZP specimens was analyzed with TEM
(Fig. 5). The grain size is about 200 nm, which points to go-
od mechanical properties.
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Sekil 5. Sinterlenmis bir numunenin

(83Y-TZP) mikro yapisiun TEM goriintiisii.
Fig. 5. TEM image of a sintered 3Y-TZP specimen.

tirilimesi, baski kafasini duzenli olarak temizleyecek bir cihazin
gelistiriimesi, basilan katmanlar ile baski kafasi arasindaki me-
safeyi ayarlayan bir tasiyicinin gelistirilmesi ve basilan katman-
larin katilasmasini saglayan bir dlizenegin gelistirimesi. Hazir-
lanan murekkep, gelistirilen yazici ile kararli ve devamli bir se-
kilde basilmis ve azami ylizde 97 yogunlukta ve tane boyu 200
nm olan 3Z-TYP elemanlar Uretilmigtir.

MPDB icin gelistirilen 3Y-TZP kati asiltisi hacmen yluzde 25
seramik parcacik icermektedir. Bu asiltinin viskozitesi, ylzey
gerilimi, pH degeri ve asilti icerisindeki pargaciklarin boyutu ve
dagilimi ayarlanarak, asilti ile yazici dizenegi uyumlu hale ge-
tirilmistir.

Bu calisma, seramiklerin MPDB ile Uretiimesinde baslangic
niteliginde olmasina ragmen, karmasik sekilli, sade veya kar-
ma bir bilesime sahip ve gézenekliligi ayarlanabilir elemanlarin
Uretimi icin, MPDB’nin uygun bir ydntem olarak gelecek vadet-
tigini gostermektedir.

Onumuzdeki hedefler, gelistiriimis MPDB dizeneginin do-
nanim ve yazilim yénundeki eksiklerini tamamlamak ve cesitli
seramik malzemelere ait kararll kati asiltilar gelistirerek MPDB
yontemini seramik elemanlar icin ticari bir Uretim metodu hali-
ne getirmektir.
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Further research in this area should focus on improve-
ment of hardware and software of the printing system and
the development of stable inks with a high solid content of
various materials in order to commercialize the DIP method.
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Kale Grubu'ndan yeni kiltdr hizmeti
A new culfural service from Kale Group

Kale Grubu’nun sosyal sorumluluk bilin-
ciyle kultir ve sanat dinyamiza katkida bu-
lunmak amaciyla olusturdugu Kale Grubu
Kultdr Yayinlari, “Anadolu Topraginin Hazine-
si: Cini” projesinin ikinci kitabi olan Anadolu
Topraginin Hazinesi: Gini/Osmanli Donemi”ni
yayinladi. Bu projenin ilk kitabi olan Anadolu
Topraginin Hazinesi: Cini/ Selguklu ve Beylik-
ler Cagi” gecen yil yayinlanmisti. Prof.Dr. Ara
Altun ve Yrd. Dog. Belgin Demirsar Arli tarafin-
dan yazilan “Anadolu Topraginin Hazinesi: Ci-
ni/Osmanli Dénemi” kitabr kaplamalik malzeme olarak gininin Os-
manl Dénemi'ndeki gelisimine ve ihtisamina yer veriyor. Kitapta,
Mimari ve Sirli Yazeyler, Osmanli Cinilerinde Bezeme Teknikleri,
Ates ve Firin, Sir, Erken Osmanli Dénemi Cinileri, 16.YUzyll Osman-
I Ciniler/iznik, iznik Kazilar, Duvarlarda iznik, Kitahya Ciniciligi,
Montaj Ozellikleri, Tasarim Esaslari basliklarinda yazilarin yani sira
Prof.Dr. Zeki Sénmez'in Tekfur Sarayl Denemesi adli makalesi de
yer aliyor. Ayrica kitapta Katalog olarak ayrilan bélimde Turkiye'de
bulunan Osmanl Cini ¢rneklerini tasiyan yapilar hakkinda detayli
bilgiler ve fotograflar bulunuyor. Tirkce ve ingilizce olarak iki ayri
versiyonda basilan 373 sayfadan olusan kitapta, 400'G askin seg-
me fotograf kullanimis.

Kale Group cultural publications, created
by Kale Group for contributing to our world of
culture and art in the awareness of social res-
ponsibility, published the second book of the
“Treasures of Anatolian Soil: Tiles” project:
“Treasures of Anatolian Soil: Tiles of the Otto-
man period”. The first book of this project “Tre-
asures of Anatolian Soil: Tiles of the Seljuk and
Beylik Periods” was published last year. The
book “Treasures of Anatolian Soil: Tiles of the Otto-

man period”, authored by Prof. Dr. Ara Altun and Asst. Prof.
Belgin Demirsar Arli, discusses the development and magnificen-
ce of china in the Ottoman period as a covering material. Beside
essays under the headings Architecture and Glazed Surfaces, De-
coration Techniques in Ottoman China, Fire and Kiln, Glaze, Early
Ottoman Period China, 16th Century Ottoman China/lznik, Iznik Ex-
cavations, Iznik on Walls, Kutahya China Making, Installation Tech-
niques, Design Principles; the book contains the essay litled the
Tekfur Palace Trial by Prof. Dr. Zeki Sénmez. The Catalog chapter
of the book has detailed information and photographs on buildings
in Turkey on which one can observe specimens of Ottoman china.
The book, published in two different versions in Turkish and English
comprising 373 pages, has more than 400 selected photographs.

VitrA ve Artema’dan
temizlige destek

Eczacibasi Yapi Grubu, égrencilere gagdas, kaliteli ve saglikli
yasam kosullar sunmak tzere Cagdas Yasami Destekleme Derne-
gi (CYDD) ile isbirligi yapti. Proje kapsaminda, Anadolu'daki yatil il-
kogretim bolge okullarinin (YIBO) banyo ve tuvaletleri VitrA ve Arte-
ma markall triinlerle yenileniyor. ilk etapta proje kapsamina alinan
30 YiBO'da, Eczacibasi Toplulugu kuruluslarindan ipek Kagit'n "il-
kogretim Okullart Kisisel Hijyen Egitimi" de uygulaniyor. Ayrica, Top-
luluk btinyesinde bulunan tuvalet kagidi, sivi sabun, temizlik malze-
mesi gibi Urtnlerle, okullarin temizlik ve hijyene yonelik 6 aylik inhti-
yaclar karsilanirken, sonrasindaki surecte de 6¢zel indirim imkani
sunuluyor. ik asamada 2010 yilina kadar devam etmesi planlanan
proje kapsaminda, Artvin, Bitlis, Erzincan, Giresun, Hakkari, Mus,
Sivas, Sanliurfa, Sirnak, Tunceli ve Van gibi sehirler yer aliyor.

Support to cleanliness from
VitrA and Artema

Eczacibagi Building Group collaborated with Association for Sup-
porting Contemporary Life (CYDD) to offer contemporary, high quality
and hygienic living conditions to students. Under the project, the bath-
rooms and washrooms of boarding primary regional schools (YIBOs)
in Anatolia are being refurbished using VitrA and Artema brand pro-
ducts. The “Primary School Personal Hygiene Education” program of
lpek Kagit, an Eczacibasi Group company, is implemented in 30 YI-
BOs included in the project in the first phase. Also, six months’ worth
cleaning and hygiene needs of schools are satisfied with products like
toilet paper, liquid soap and cleaning supplies from the Group and a
special discount is offered after six months. Cities like Artvin, Bitlis, Er-
zincan, Giresun, Hakkari, Mus, Sivas, Sanlurfa, Sirnak, Tunceli and
Van are in the scope of the project the first phase of which is scheduled
to continue until 2010.
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EDP ilk mezununu verds

Devlet Planlama Tegkilati (DPT) tarafindan desteklenen
ve 2004'te baslayan, Anadolu Universitesi Malzeme Bilimi
ve Muhendisligi BolumU'nce yurattilmekte olan “Seramik
Sanayinin AR-GE Yeteneginin Artirimasina Yonelik Lisan-
sUstl Egitim-Arastirma Programi (Endustriyel Doktora
Programi-EDP)” projesi 24 6grencisiyle basarili bir bicimde
devam ediyor. Sanayi yatkinligi yuksek, sanayiyi yakindan
taniyan doktorali arastirmacilar yetistirmeyi amaclayan
program ayni zamanda bu arastiricilarin sektérde calisma-
larini 6zendirerek, sanayinin AR-GE yetkinligini ytkseltme-
yi de hedefleyen program ilk mezununu verdi. Dr. Keriman
Pekkan, Zirkonsuz Opak Firit Uretimi ve Hizli Pisirim Duvar
Karosu Sirlarinin Gelistirimesi” baslikli galismasini tamam-
layip 29 Aralik 2008'de savunmasini yapip Doktor unvani
almaya hak kazandi. Dr. Pekkan’in mezuniyet sonrasi isi de
hazir. Kendisine burs saglayan Kaleseramik A.S.’de calis-
maya baslayacak.

WEANIE
e

EDP produced its
first graduate

The project titled “Graduate Academic-Research Prog-
ram for Enhancement of R&D Capability of the Ceramics
Industry” (Industrial Ph.D. Program-EDP) supported by
State Planning Organization (SPO), which started in 2004,
conducted by Anadolu University Materials Science and
Engineering Department, is under way successfully with
participation of 24 students. The program, striving at de-
veloping researchers with Ph.D. with high industrial capa-
bility who know the industry closely, which also aims at ra-
ising R&D capability of the industry, encouraging such re-
searchers to work in the sector, produced its first gradu-
ate. Dr. Keriman Pekkan, completing her study on “Zircon
Free Opaque Frit Production and Development of Rapid
Fired Wall Tile Glazes” defended her thesis and gained
the right to carry the Ph.D. title on December 29, 2008. Dr.
Pekkan’s job after graduation is waiting for her. She will
start working at Kaleseramik A.S. which has provided her
with a scholarship.

Bien Seramik Ustalari
ile bulustu

Bien Seramik, 2009'a usta semineri etkinlikleriyle basladl.
20 Ocak 2009’ da Kayseri' de gerceklestiren seminere 150 se-
ramik ustasi katildi. 22 Ocak 2009'da Ankara’daki seminerde
de 100 seramik ustasi ile bulusan Bien Seramik Pazarlama MU-
durd Ebru Uzluer, fabrikalar, Gretim ve Grlnler hakkinda genel
bilgiler verdi. Ayrica yeni drtnlerle ilgili de tanitimlarin yapildig
seminerde Bien Seramik Kalite Glvence Sefi Ugur Yerliyurt se-
ramigin yapisal ¢zellikleri, kullanilacagi mekanlar ve uygulama
teknikleri hakkinda bilgilendirmelerde bulundu. Seminer sonun-
da katiimcilara sertifikalar dagitild.

Bien Seramik meets

Bien Seramik started 2009 with craftsmen seminar activities.
The seminar held in Kayseri on January 20, 2009 was attended
by 150 ceramic craftsmen. In the Ankara seminar on January 22,
2009, Ebru Uzluer, Bien Seramik Marketing Manager, provided
overall information on plants, output and products to 100 cera-
mics craftsmen. Bien Seramik Quality Assurance Supervisor
Ugur Yerliyurt discussed the structural properties, spaces of use
and application techniques of ceramic at the seminar where new
products were also promoted. Participants were handed out
their certificates at the end of the seminar.
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Vitra-Water Jewels

FIRMALAR/FIRMS

Iki Tiirk markasinin “Edida” basarsst

The “Edida”

Elle Decor Dergisi'nin diizenledigi ve blyUk finali Nisan ayin-
da Italya’da Milano Mobilya Fuari kapsaminda gerceklestirilecek
olan Uluslararasi Edida Tasarim Yarismasi'nin Turkiye kategorisi
birincileri belli oldu. Dergi editérlerinin secimleriyle verilen ve
derginin yayinlandigi 24 tlkede duzenlenen yarismanin Turkiye
ayaginda Canakkale Seramik & Kalebodur “En lyi Duvar Kapla-
mas! Tasarimi Odult’ne, VitrAnin Water Jewels Koleksiyonu ise
“En lyi Banyo Odli’ne layik goraldu.

awards for two Turkish brands

The winners of the Turkey category of the International Edida
Design Contest organized by Elle Decor Magazine, the grand fi-
nale of which will be held on the occasion of Milan Furniture Tra-
de Fair in Italy in April, were announced. In the Turkey leg of the
contest voted by magazine editors held in 24 couniries where
the magazine is published, Canakkale Seramik & Kalebodur won
the “Best Wall Tile Design Award”, with VitrA’s Water Jewels Col-
lection winning the “Best Bathroom Award”.

VitrA Boziiyik Tesisleri standartlart tescillendi

Eczacibasi Yapi Ge-
recglerinin VitrA BozUyuk
tesisleri, TSE tarafindan
21-23 Ekim 2008 tarihlerin-
de yapilan dokUmantas-
yon ve saha denetimlerini
“sifir uygunsuzluk’la ta-
mamlayarak, “Is Saglig ve
Guvenligi Yonetim Sistemi
Belgesi’ni (OHSAS 18001)
almaya hak kazand. VitrA -
yetkilileri, OHSAS 18001 belgesini, 29 Aralik 2008 Pazartesi ginu
Istanbul TOBB binasinda diizenlenen térende, TSE Personel ve
Sistem Belgelendirme Baskani Mehmet Bozdemir'den aldi. Dun-
yada tek ¢atl altinda kurulmus, kapasitesi en yUksek fabrika olma
unvanini taglyan VitrA Bozulyutk Tesisleri; insana, topluma, ¢evreye
saygil VitrA'nin ortak degerlerini yansitan “En degerli varligimiz ca-
lisanlarimizdir.” ilkesini, OHSAS 18001 ile tescillemis oldu. VitrA,
tescilli kalite yolculuguna 90'll yillarda bagladi. 1992 yilinda “ISO
9003 Kalite Belgesi”, 1994'te “ISO 9001 Kalite Belgesi”, 1998'de
Turkiye'de ilk, dinyada ikinci olarak “ISO 14001 Cevre Belgesi”,
1998'de “TUSIAD KALDER Kalite Buytk Oduli”, 2000'de “EFQM
Avrupa Kalite Basari Oduli’nt almaya layik gordidu.

VitrA Boz(iyiik Plant standards certified

Eczacibasi Yapi Gerecleri’s VitrA
Boztydk plants, completing the docu-
mentation and field inspections held by
TSE on October 21-23, 2008 with “zero
non-compliance”, gained the right to re-
ceive the “Occupational Health and Sa-
fety Management System Certificate”
with OHSAS 18001. VitrA officials rece-
ived the OHSAS 18001 certificate on
Monday December 29, 2008 at a cere-
mony held in Istanbul TOBB building,
from Mehmet Bozdemir, TSE Personnel and System Certification
Head. The motto of “Our most valuable assets are our employe-
es”, which reflects the common values of VitrA, an organization
respectful of the human being, the society and the environment;
was hence certified with OHSAS 18001 at the VitrA Bozlyik
Complex which is the plant with highest capacity installed under a
single roof in the world. VitrA started its journey of certified quality
in 1990s. VitrA was awarded the “ISO 9003 Quality Certificate” in
1992, the “ISO 9001 Quality Certificate” in 1994, the “ISO 14001
Environment Certificate” which was first in Turkey and second in
the world in 1998, the “TUSIAD KALDER Quality Grand Prize in
1998 and “EFQM Europe Quality Achieverent Award” in 2000.

Canakkale Seramik Kalebodur-Oriintile aya
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Eczacibast Yapr'ya Metrans
Makina'dan egitim

Akigkan transfer sistemleri ve ekipmanlar konusunda Avru-
pa ve Amerika menseli yirmiden fazla firmanin Turkiye distribu-
térl ve satis sonrasi hizmet saglayicisi Metrans Makine, 13
Ocak 2009 gund Eczacibasi Yapi Geregleri BozUyuk fabrikasin-
da, VitrA ve Karo fabrikalarinin isletme ve bakim departmanlar
calisanlarina “Seramik Uygulamalarinda Pompalar” konulu bir
seminer dlzenledi. D6rt ana boélimden olusan seminerde, ilk
olarak akis bilimi ve pompa tipleri anlatildi. Hava tahrikli ¢ift di-
yaframli pompalarin genel ¢zellikleri, pompa performanslari ve
hava tuketimi hesaplamalarinin detaylandirimasinin ardindan
UcUncl boélimde hava dagitim sistemlerinden bahsedildi.
Katilimcilar, Metrans Makina Servis ve Bakim Departmani

calisanlari egliginde pompa pargalama ve toparlama iglemlerini
kendileri gerceklestirdiler.

Training by Metrans Makina
for Eczacibasi Yapi

Metrans Makine, which is the distributor and after sales ser-
vice provider in Turkey for more than twenty firms of European
and US origin in the field of fluid transfer systems and equip-
ment, organized a seminar titled “Pumps in Ceramic Applicati-
ons” January 13, 2009 at Eczacibasi Yap! Gerecleri BozUylk
plant for the employees of operations and maintenance depart-
ments of VitrA and Karo plants. Firstly, fluid science and types of
pumps were discussed at the seminar comprising four main sec-
tions. After discussion of general properties of pneumatic doub-
le diaphragm pumps, pump performances and air consumption
calculations, the topic of the third part was air distribution
systems. The participants carried out pump disassembly and as-
sembly processes themselves accompanied by Metrans Makina
Service and Maintenance Department staff.

Yikselen Degerler
Antalya'da bulustu

Kitahya Seramik, 15-18 Ocak tarihlerinde Antalya Li-
mak Lara Otel'de duzenledigi " YUkselen Degerler Top-
lantisi” ile Turkiye'nin dort bir yanindan gelen 150 satis
ortagini biraraya getirdi. Kitahya Porselen San. A. S. Y6-
netim Kurulu Bagskani Nafi Gural'in acilis konusmasiyla
baslayan toplanti, Kitahya Seramik Pazarlama ve Satis
Mudurt Goksen Yediguller'in, 2008 yili genel degerlendir-
mesi ve 2009 yili Urln, pazarlama ve satis hedeflerinin
sunumu ile devam etti.

Toplantiya konuk konusmaci olarak Sabah Gazetesi
kdse yazar Yavuz Donat da katildi. Kutahya Yapi Kimya-
sallari Satis ve Pazarlama Genel Mudur Yardimcisi Ugur
Kavukcguer, 2008 yili Uriin ve pazarlamada gerceklestir-
dikleri yenilikler ile 2009 yili hedefleri hakkinda katilimcila-
ra bilgiler verdi.

Emerging Values’
meet in Antalya

The “Emerging Values Conference” held by Kitahya
Seramik at Antalya Limak Lara Hotel January 15-18 took
place with participation of 150 sales partners coming
from all over Turkey. The meeting which started with the
opening speech of Kitahya Porselen San. A. S. Chair-
man of Board of Directors Nafi Gural continued with an
overall evaluation of year 2008 and the presentation of
year 2009 product, marketing and sales targets by Kd-
tahya Seramik Marketing and Sales Manager Géksen Ye-
digdller. Yavuz Donat, a columnist with Sabah Newspa-
per, attended the conference as a guest speaker. Kdtah-
ya Building Chemicals Sales and Marketing Vice Presi-
dent Ugur Kavukguer advised the participants on year
2008 products, the innovations they carried out in marke-
ting and their year 2009 targets.

Through the conference, new series were introduced
to Kltahya Seramik sales partners at the showroom whe-
re Kutahya Seramik collections are on exhibit.
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‘Interaktit Destekli

Sektdrel Sadakat Projesi”

Ganakkale Seramik & Kalebodur tarafindan
diinyada yapilan ilk “Interaktif Destekli Sektérel
Sadakat Projesi’” olan Kaleworks ve Kaletech
uygulamalari devreye alindi. Microsoft’un “Tirkiye
Bilisimle Kalkiniyor Projesi” kapsaminda basari
hikayesi olarak yayimlanmaya hak kazanan proje
bayi agi satig calisanlari ve seramik uygulama
ustalari icin web tzerinde olusturulan iki ayri
portalin aktive edilmesi ile hayata gegirildi.

A first from Canakkale Seramik & Kalebodur

“Sectoral Loyalfy Project
with Interactive Support”

The first “'Sectoral Loyalty Project with Interactive
Support” in the world carried out by Canakkale
Seramik & Kalebodur; the Kaleworks and Kaletech
application project, was launched. The project, fo-
und worthy of being published as a success story
under Microsoft’s " Turkey Develops with ICT Visi-
on” were launched through activation of two sepa-
rate portals created on the web for dealer network
employees and ceramic application tradesmen.

Canakkale Seramik & Kalebodur, Kaleworks Bayi Calisanla-
ri iletisim Platformu ve Kaletech Usta iletisim Platformu ile deger
zincirindeki tim oyunculari yakindan tanimayi, Ureticiden nihai
musteriye kadar akan suregte etkin deger kattigina inanilan ba-
yi satis calisanlari, seramik ustalari ve sektér profesyonellerinin
timUnun kendi aralarinda da koordinasyonunu saglayarak top-
lamda is veriminin artmasini ve musteri memnuniyeti skalasini
yukseltmeyi amacliyor. Portallarin her ikisi de topluluk bazli sos-
yallesme fikrinin gelistirimesi amaciyla, bu anlamdaki ihtiyacla- !',‘
ra karsllik verebilen Facebook benzeri sosyal iletisim agi yaratil- £
masl ile bagladi. iletisim, egitim, sosyallesme ve performans ge-
listirme gibi ana fonksiyonlar Gzerine insa edilen portallar, firma
acisindan pazar ile ¢ift yonlu etkilesime de olanak saglyor. Hem
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ulasmis oluyor. ilgili portallara hizmet vermek Uzere kurulan
musteri iletisim merkezi sayesinde, kullanicilara hem internet
Uzerinden, hem de telefon ile surekli destek verilmesi hedefleni-
yor. Bu sayede platform Uyelerinin firmadan ihtiyac duyduklari
her an, her konuda yogun destek alabilmeleri garantileniyor.

nakkale Seramik & Kalebodur elli iki yillik tecribesini paylasma-
ya basladi. Platform bu paylasimin, ustalarin birikimi ve mesleki
tecrtbelerinin birlesmesine de olanak saglayacak. Karsilikli kat-
ma deger yaratacak bir iletisim koprist kuracak olan platform,

kaplamalik seramik malzemeleri sektérinde son kullanicinin

Projenin iki farkli ytzu begenisinde ve mekanlarin dogru kurgulanmasinda muisterilerine
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Kaleworks Bayi Satis Calisani iletisim Platformu: Ana ba-
yilerindeki satis temsilcileri ile arasindaki sinerjiyi artirarak ortak
kurum kualtdrt yaratmak, aidiyet duygusunu gelistirmek ve satis
performanslarini takip ederek artirmak amaciyla kurulan platfor-
ma, www.kaleworks.com portalindan ulasmak mdmkun. Satis
temsilcilerini daha yakindan tanimak, onlarin Grtnler hakkinda
guincel ve dogru bilgi sahibi olmalarini saglamak, Canakkale Se-
ramik & Kalebodur tarafindan dizenlenen kampanyalardan
aninda haberdar olup, saha operasyonlarini mikemmellestir-
mek igin sektdrde ilk defa bu kapsamda bir proje hayata geciril-
mis oldu.

Kaletech Usta iletisim Platformu: Ustalarini ayni cati altin-
da birlestirerek Kaletech Usta iletisim Platformu’nu kuran Ca-

fikir veren seramik ustalari araciligi ile sektére canlilik getirecek.

Ayrica Kaletech, seramik sektérinde uygulama sikintilarini
ortadan kaldirarak musteri memnuniyetini artirmak, firmanin
Urtnlerinin daha yakindan taninarak daha dogru uygulanmasini
saglamak ve musterilerin sesini dinleyerek piyasa kosullarina
uygun calismalar gerceklestirmek agisindan da énem tagsiyor.
Projenin ustalarla iletisimi gl¢lendirmek icin kurulan www.kale-
tech.com internet portall bir baska amaca daha hizmet veriyor.
Son kullanicr tarafindan siteye giris yapildiginda Turkiye’nin dért
bir yanindaki sertifikall ustalarin iletisim bilgilerine ulasmak
mumkdn. Sektérde ilk kez yapilan bu uygulama ile nihai muste-
rinin yaptiracagl seramik uygulamasi icin egitimli ve tecrdbeli
ustalara kolay ulasmasi hedefleniyor.
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Canakkale Seramik & Kalebodur, with the Kaleworks Dealer
Employees Communication Platform and Kaletech Tradesmen
Communication Platform, seeks to get to know all players in the va-
lue chain closely, enhancing total business productivity by achi-
eving coordination between all dealer sales staff, ceramic crafts-
men and sector professionals that is believed to add effective va-
lue in the process flowing from the manufacturer to the end con-
sumer and raise the scale of customer satisfaction. Both portals
started by creation of a Facebook-like communication network for
developing the community based socializing idea which can sa-
tisfy such needs. The portal built on main functions like communi-
cation, education, socialization and performance development al-
so allows two-way interaction with the market for the firm. This al-
lows day-to-day monitoring of experts who run the operation influ-
encing the buying behavior of the end consumer and also sale
and marketing oriented innovations of the firm to reach the end
consumer simultaneously. Thanks to the customer communication
center established for providing service to the portals, support is
given to the user both through the Internet and also by phone con-
tinuously; hence, it is guaranteed that platform members can rece-
ive strong support on each topic at any moment they need, from
the firm.

Two different faces of the project

Kaleworks Dealer Sales Staff Communication Platform:
The platform established for building a common corporate cultu-
re, developing the sense of loyalty and monitoring and enhancing
sales performance by enhancing the synergy with sales represen-
latives at main distributors may be accessed through the portal
www.kaleworks.com. A project of this scope was launched for the
first time in the industry to get to know sales representatives more
closely, to ensure that they have updated and correct information
on products, being notified of campaigns organized by Canakka-
le Seramik & Kalebodur instantly and ensuring that field operations
are perfect.

Kaletech Craftsmen Communication Platform: Canakkale
Seramik & Kalebodur founding the Kaletech Craftsmen Communi-
cation Platform, bringing together these tradesmen under the same
roof, started to share its experience over fifty-two years. The plat-
form will allow a combination of the accumulation and professional
experience of the craftsmen. The platform, building a communica-
tion bridge which will create mutual added value, will vitalize the in-
austry through ceramic craftsmen who will guide their customers in
connection with proper set up of spaces and contribute to the end
consumer’s acquiring a taste in the ceramic tile industry.

Also, Kaletech is important for enhancement of customer satis-
faction, eliminating application problems in ceramics industry, en-
suring that the products of the firm are known better and applied
properly and activities in line with market conditions are carried out
listening to the voice of customers. www.kaletech.com internet
portal set up for strengthening communication with tradesmen un-
der the project also serves another purpose. Contact details of
certified tradesmen all over Turkey may be found when the end
consumer accesses the site. Here, the aim is for the end consu-
mer to access trained and skilled master tradesmen easily for
his/her ceramic application by this practice carried out for the first
time in the industry.

y

10 bin ton seramik friti Gretecek

Emaye fritinde 30 yillik bir marka olan Gizem Seramik
Frit ve Glazlr Sanayi A.S. ekonomik krize ragmen 2008'i
30 milyon dolar civarinda bir ciro ile kapatt. Uriin gamini
genigleten, arastirma ve gelistirme (ar-ge) calismalarina
agirlik veren Gizem Frit, bu calismalar igim bir bucuk mil-
yon Avro’luk bir butge ayirdi.  Turkiye'nin ilk ve tek frit
arastirma ve analiz laboratuarini kuran firma, seramik ve
emaye olmak Uzere 11 continue finn ile Uretim yapiyor. 5
kita 30 Ulkeye ihracat gerceklestiren firmanin 2009 hede-
fi ise on bin ton seramik friti Gretmek. Firma, frit kontrolle-
rini ise ar-ge laboratuarlarinda bulunan isi mikroskobu,
gradient firin ve XRF ile yapiliyor.

Will produce 10,000

Gizem Seramik Frit ve Glazdr Sanayi A.S., which is a
thirty year old brand on enamel frit, closed 2008 with a
turnover of about 30 million Dollars despite the economic
crisis. Extending its product range, giving weight to rese-
arch and development (R&D) activities, allocated a bud-
get of one and a half million Euro for these operations.
The firm, which set up the first and only frit research and
analysis laboratory in Turkey, is in production with 11 con-
tinuous kilns for ceramic and enamel. Year 2009 target of
the firm exporting to 30 countries in 5 continents is to pro-
duce ten thousand tons of ceramic frit. The firm performs
frit control by the heat microscope, gradient kiln and XRF
in its R&D laboratories.
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Sphaera
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Ozgiinlige yeni admlar

Yasam alanlarina farkli desen ve renkleriyle,
alternatif tasarimlar kazandiran Toprak Seramik,
yeni serileriyle de bu degisimini strduriyor.

Minimalist tarziyla, yalinhgi ve farkligi tek bir ruhta bulustu-
ran Toprak Seramik Sphaera serisi sira digl ¢izgileriyle fark ya-
ratiyor. Klre biciminde alisilagelmis formlara aykir olarak tasar-
lanan Seri, klasik olan beyaz ve pergamon renkler haricinde,
yogun ve canli olarak kullaniimis murdim ve bordo renklerle
banyolarda farklilik yaratiyor. Siradanliktan uzaklasmak isteyen-
lerin hayatina Toprak Seramik Tenerife porselen karo serisiyle
de yeni bir boyut katiyor. Gizemli bir ortam yaratan 6zel dokusu
ile cekim merkezi olan seri, parlak ve yari parlak ylzey alterna-
tifleri ile her zevke uygun bir dinya yaratiyor. 45x45 cm ve
30x60 cm 6lcu segenekleri, mozaik bordurlerle daha karakteris-
tik bir kimlige burtnuyor. Toprak Seramik’in bir baska porselen
karo serisi ise Sardinia. Doga desenleri ve essiz yaprak doku-
su, mekanin atmosferini pozitif enerjiyle dolduruyor. Hem g,
hem de dis mekanda kullanilabilen Sardinia serisi, zengin 6lgU
alternatifleriyle ideal ¢cézimler sunuyor. 33x33 cm, 45x45 cm ve
30x60 cm secenekleri, fonla mikemmel bir uyum icerisindeki
dekor ve bordurleri ile ayricaligi seven herkesle bulusuyor.
www.toprakseramik.com.tr

New steps fowards
originality

Toprak Seramik, offering alternative designs for
living spaces through different patterns and
colors, continues this trend with its new series

The Toprak Seramik Sphaera series, bringing together plainness
and distinction in a single soul with its minimalist style creates a dif-
ference with its out of ordinary lines. The series designed in contrast
fo the traditional global forms creates this difference in bathrooms
with purple and burgundy colors outside the classical white and per-
gamon. Toprak Seramik adds a new dimension to the lives ofthose
who wish to get away from the ordinary also with the Tenerife porce-
lain tile series. The series, which is a focus of attention with its spe-
cial texture creating a mysterious setting, generates a world fit for all
tastes with its glossy and semi-glossy surface alternatives. The
45x45 cm and 30x60 cm dimension options take on a more charac-
teristic identity, thanks to mosaic border tiles. Yet another porcelain
tile series of Toprak Seramik is the Sardinia. The nature patterns and
the unique leaf texture fills the atmosphere of the space with positi-
ve energy. The Sardinia series, which may be used in interiors or ex-
teriors offers ideal solutions, thanks to its rich size options. The 33x33
cm, 45x45 cm and 30x60 cm choices are for everyone with discer-
ning taste, with its decorative and border tiles in perfect harmony
with the background. www.toprakseramik.com.tr

Sphaera

-
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Deterjan sarfiyatina son

Su tasarruflu teknolojiyi, Extra Clean teknolojisiyle birlestiren
SEREL, yeni banyo takimi Delta ile islevselligi en Ust noktaya ta-
slyor. Hem kucUk, hem de blyuk banyolara yénelik olarak tiketi-
cilerin karsisina farkli boyutlarla ¢ikan Delta, su tasarruflu tekno-
lojisinin yani sira Extra Clean 6ézelligine sahip. Extra Clean tekno-
lojisiyle Uretilen drUnler, kimyasal temizleyicilere gerek duyulma-
dan sadece su ile kolayca temizlenebiliyor. Bu teknoloji lavabo-
ya ayrica maksimum 6lglde pUrlzsuzlik ve parlaklik kazandiri-
yor. Elginkan Toplulugu’'nun AR-GE uzmanlarinca su tasarruflu
olarak tasarlanan SEREL'in Delta Takim Klozeti ise rezervuarin te-
mizlik fonksiyonunu daha az suyla gercgeklestiriyor. Delta Takim
Klozeti, 4,5 litre su ile tam temizleme fonksiyonunu yerine getiri-
yor. 4 Kisilik ve calisan bir ailenin evinde her bir aile bireyinin klo-
zeti ginde ortalama 5 defa kullandigi varsayildiginda, yillik su ta-
sarrufu 10 bin 800 litreye ulasiyor. www.eca.com.tr

No more detergent waste

Combining water savings technology with Extra Clean car-
ries functionality to its maximum point with its new bathroom
set Delta. Facing the consumers in different dimensions for
small and large bathrooms, has the extra clean feature in ad-
dition to its water saving technology. Wares produced by Ext-
ra Clean technology may be cleaned easily only with water wit-
hout requiring chemicals. This technology also affords maxi-
mum smoothness and shine to the basin. Serel’s Delta series
toilet bowl designed with water saving feature by Elginkan
Group’s R&D specialists on the other hand, achieves the cle-
aning function of the tank with less water. The Delta Series to-
ilet bow! performs full cleaning using 4.5 liters of water. Assu-
ming that each individual uses the bowl five times on the ave-
rage in the home of a working family of 4, the yearly water sa-
vings reach 10,800 liters. www.eca.com.tr
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Zengin renk secenedi, farkiiebat-yiizey yapist,-
modiiter 6zelligi, kolay temizlenebilir ve antibakteriyel

secenedi ile Canakkale Seramik&Kalebodur’un yeni
iiriin-serisi-Rainbow Plus System,
kutanttdigrmekanlara profesyonel

coziimler sunuyor. |

Yetmisin Uzerinde renk segenegi bulunan, boyut secenek-
leri agisindan da zengin olan Canakkale Seramik&Kalebo-
dur'un yeni serisi Rainbow Plus, ayni zamanda moduler ¢zellik
de taslyor. 2,5x2,5 cm’'den 30x30cm’e kadar farkli boyutlarda
olan Rainbow Plus’in opsiyonel olarak sunulan ézelliklerden bi-
ri olan kolay temizlenme 6¢zelligi/easy clean, seramik ylzeyin-
de kullanilan suyun ytizeyden daha hizli akmasini sagliyor, Urd-
nin dayanikliigi artarken, ylzeylerin bakimi da kolaylasiyor.
Anti-bakteriyel ylzeyli seramikler, bakteri olusumunu ylzde 99
azaltan sirla kaplaniyor. Rainbow Urln serisinde opsiyonel ola-

| URUNLER / PRODUCTS |

rak sunulan sir kaplama 6zelligi sayesinde seramik karo ylze-
yinde 24 saate kadar ylzeyde gelisen bakteri populasyonun-
da ciddi azalmalar gérultyor. Serinin, mat, parlak ve kaydir-
maz/anti-slip ylzey segenekleri bulunuyor. Su emme derecesi
ylzde 0,5'in altinda olmasi nedeniyle de bu yeni Urin serisi
donmaya karsl dayanikli. Seride tim ebatlar 6 mm kalinliginda
ve sadece 30x30 ebadi 7,8 mm olarak Uretiliyor. Buttin mozaik
drtnler, 30x30cm’lik arkadan uygulanmis plastik file tasiyor. Bu
0zelligi de yeni serinin dis mekan kullaniminda verimlilik, uygu-
lamada ise kolaylik getiriyor. www.kaleseramik.com.tr
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Thousands of colors
at “Rainbow Plus”...

Canakkale Seramik&Kalebodur’s new product series, the
Rainbow Plus System offers professional solutions to
spaces it is used in with rich color options, its distinct
sizes and surface structure, modular feature and easy-
to-clean and anti-bacterial choices.

Canakkale Seramik&Kalebodur's new series, Rainbow Plus,
which offers more than seventy color options, also rich size-wise, of-
fers modularity at the same time. The optional easy clean feature of
Rainbow Plus which comes in sizes ranging from 2,5x2,5 cm to
30x30 cm ensures the water used on the ceramic surface to flow fas-
ter, increasing the durability of the product, making easier to mainta-
in the surfaces. The anti-bacterial surface ceramics are applied gla-
zing which reduces bacterial formation by 99 percent. Thanks to this
glazing feature offered as an option in the Rainbow product series,
serious reductions are achieved in the population of bacteria gro-
wing on the surface up to 24 hours on the surface of tiles. The seri-
es offers matt, glossy and anti-slip surface options. This new product
line also is frost resistant as its water absorption is under 0.5 percent.
All sizes in the series are 6 mm thick with only size 30x30 coming in
7.8 mm thick. All mosaic wares have 30x30cm back mount plastic
mesh. This feature contributes to efficiency in exterior use and ease

of application for the new series. www.kaleseramik.com.tr YumU§ak YUZGYM banyo kﬁveti

Odlilli Tasarimer Marc Sadler'in motosiklet selesinin yapil-
digr materyal ile tasarladigri soft, yumusak cizgilerden olusan
bir tasarimi gercek yapti. Yumusak ytzeyli banyo kiveti... Pa-
tenti |[deal Standard’a ait olan Soft kivet, sicak suyla temas et-
tiginde yumusayan yapi ve materyaller kullanilarak, parcall ka-
lip yontemiyle Uretildi. Distaki polyester kaplamasiyla, Urine
yumusaklik veren polilretan yapiyr koruyarak, maksimum yu-
musaklikta genisleme etkisi yaratti. Yeni nesil bir kiivet olan
Soft'da kullanilan materyal daha kaygan, akrilige gére ¢ok da-
ha esnek ve dayanikli. Soft kivet ile su, normalden iki kat da-
ha fazla sure sicak kaliyor. Dahili hava jetleri ile masaj yaparak
yorgunlugunu alan Soft, egilimli zarif cizgileriyle dikkate ceki-
yor. www.ecebanyo.com, www.idealstandardturkey.com

The soft surface bathroom tub

Soft, the brain child of the prized designer Marc Sadler
from materials motorcycle seats are made of, brought to life a
design comprising of soft lines. A bath tub with a soft surfa-
ce... The Soft tub, which is patented by Ideal Standard is pro-
duced by the piece mould technique using a structure and
materials softening upon contact with hot water. The exterior
polyester covering and the polyurethane structure giving soft-
ness to the product create an expansion effect at maximum
softness. The material used in Soft which is a new generation
bath tub is more slippery and much more flexible and durab-
le compared with acrylic. With Soft tub, water stays hot two ti-
mes longer than the normal. Soft, which relaxes the user by in-
terior air jet massage, draws attention with its sloped elegant
lines. www.ecebanyo.com, www.idealstandardturkey.com
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PuraVida

Banyolari yasam alanlarina donistiiren
Uriinleriyle Duravit, dogadan ve duygulardan
esinlenilerek tasarladigi lavabolariyla hayat
katmaya devam ediyor.

Duravit, Vero ve 2nd Floor banyo serileri icinde yer alan sik la-
vabolariyla her zevke hitap ediyor. Vero'nun 50, 60, 80 ve 100
cm'lik el yikama lavabolari, tezgah Ustl lavabolari ve mobilya la-
vabolari, karakteristik iki ayakli krom ¢ercevelerinin yani sira ban-
yo mobilyalari ile muhtesem bir uyum sergiliyor. Dikdértgen for-
muyla banyolarda yerini alan Vero lavabolarla uyumlu tezgéah ve
dolap Uniteleri olan 6zel olarak tasarlanan Fogo banyo mobilyasi
serisi, tezgah Ustl lavabolar ve mobilya lavabolari i¢in destekle-
yici rolti Ustleniyor. “Ozel Cennet” mimari konsepti ile Sieger De-
sign’'in tasarladigl 2nd Floor banyo serisi dikdértgen lavabolar,
Ozel olarak gelistiriimis olan mat inoks lavabo ici dizayni ile ban-
yolarda yerini aliyor. Mevcut mat inokstan daha kalin olan ve ko-
lay temizlenen bu ¢zel dizayn; 60, 70 ve 80 cm genigligindeki la-
vabolar ile 52,5 ve 58 cm genisligindeki tezgah alti lavabolari, 58
cm genisligindeki etajerli lavabo ve 120 cm genisligindeki ikili la-
vabolari susliyor. Lavabo yelpazesinde 40 cm’lik el yikama lava-

Pool

bosundan 120 cm genisliginde duble lavaboya kadar farkli ebat
secenekleri bulunuyor.

Kuzey Amerika Lakota yerlilerinin dilinde “terleme” ya da “ter
odas!” olarak adlandirilan “Inipi” Duravit'in ilk sauna serisine is-
mini verdi. 20 yili agkin stredir, uluslararasi tasarimcilarla galisan
Duravit, “PuraVida”da Hansgrohe ile is birligi yapti ve ortaya
Phoenix Design serisi ¢iktl. Bataryalar, seramik, kivet ve mobilya
essiz, gelismis bir streklilik olusturmak icin bir araya geldi. Ban-
yoda képuk zevki icin Duravit Pool serisi, sauna keyfi icin de Du-
ravit Inipi serisi tim ihtiyaclara cevap veriyor.

www.duravit.com.tr
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to add life wit
n by nature a

Duravit addresses all tastes with the elegant basins in the Vero
and 2nd Floor bathroom series. Vero’s 50, 60, 80 and 100 cm hand
washing basins, countertop sinks and furniture basins display a
magnificent harmony with their bathroom furniture alongside of the
characteristic two-pedestal chrome frames. The Fogo bathroom
furniture series designed specifically with counters and cabinets
matching the Vero basins with rectangular forms acts as a support
for the counter top and furniture basins. The rectangular basins in
the 2nd Floor bathroom series designed by Sieger under the “Spe-
cial Paradise” architectural concept has special developed matt
inox basin interior design. This special design, which is thicker than
the presently used matt inox which is easy to clean, enhances 60,
70 and 80 cm wide basins, 52.5 and 58 cm wide under counter ba-
sins, 58 cm wide dresser basins and 120 cm wide dual basins.
There are size options ranging from the 40 cm hand washing ba-
sin to the 120 cm wide dual basin offered in the spectrum.

“Inipi”, which meanjs “sweating” or “sweat room” in the langu-
age of North American Lakota Indians gave its name to the first sa-
una line of Duravit. Duravit, which has been working with internati-
onal designers for over 20 years, collaborated with Hansgrohe in
“PuraVida” which lead to the birth of Phoenix Design series. Taps,
ceramics, tubs and furniture come together to create a continuum.
In the bathroom, the Duravit Pool series satisfies all needs for the
pleasure of bubbles and the Duravit Inipi series does the same
thing for sauna enjoyment.

www.duravit.com.tr.

Minimal tasarim, yiksek
tip lavabo bataryalart

Banyolarda estetik ve islevselligin 6n plana ciktigi ginu-
muzde, deliksiz lavabolarda kullaniimak Uzere gelistirilen
E.C.Anin minimal tasarimli ylksek tip lavabo bataryalari, este-
tik tasarimlariyla banyolarda fark yaratiyor. Jody, Mix Minimal,
Delta, Quadrille ve Astro serileri ile estetik agidan farkli ve za-
rif birden fazla modeli ile tUketicilerin karsisina ¢ikan E.C.A'nin
yUksek tip minimal lavabo bataryalari, bagimsiz parcalar ha-
linde montajlanabiliyor. Uriintin, lavabolarin konumuna gore,
tezgah Ustline bagimsiz parcalar olarak montajlanmasi kulla-
nicisina gorsel ve mimari acidan birden fazla alternatif sunu-
yor. Ayni zamanda su tasarruflu olarak Uretilen bataryalar, kul-
lanicisinin su faturasini ydzde 55'e ulasan oranlarda dusu-
rlyor. www.eca.com.tr

Minimai design, high

|_type basin faps

E.C.A.’s minimal design high type basin taps developed
for use in fault free basins at current times where aesthetics
and functionality are emphasized in bathrooms create a diffe-
rence in bathrooms with their aesthetic designs. E.C.A.’s high
type minimal basin taps facing the consumer with multiple
models each different and elegant with Jody, Mix Minimal,
Delta, Quadrille and Astro series, may be assembled as
stand-alone units. The products assembled as stand-alone pi-
eces on top of the counter depending on the location of the
basin offers the user multiple visual and architectural options.
The taps manufactured with the water saving feature reduce
the water bill of the consumer by up to 55 %. www.eca.com.tr
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Dairenin ddrtgen modeli; Vitroya

Dairesel ve dortgen hatlara sahip Vitroya, banyolarda mobilya ruhunu uyandiran Satori,
Creavit’in yasam alanlarina farkli ¢éziimler getiren iki yeni trind...

Geometrinin iki modelini de bir arada barindiran Creavit Vitro-
ya, naif kenarlarin, keskin dokunuslarla pekistiriimesini mimkun
kiliyor. Hem dairesel, hem de doértgen hatlara bir arada sahip
olan Vitroya, farkll ebat kombinasyonlariyla degisen ihtiyaglara
optimum ¢ézUmler sunuyor. Rezervuarla kullanilan “back to wall”
ve “full back to wall” klozet ¢esitlerine yeni eklenen asma klozet
ve tek kullanilan “back to wall klozet™ ile Grdn gami genisleyen ta-
kimin parcalari, “bide” ile tamamlanmig oluyor. Creavit'in bir bas-
ka UrlnU ise Satori banyo mobilyasl, kullanim kolayligi ve deko-
ratif gériintl adina banyosunda fark yaratmak isteyen kullanicila-
rina gézumler sunuyor. Takimin ¢ifte unsuru alt ve Ust dolap mo-
dullerinin tamamlayicisi genis ayna, modern banyolarda mobilya
ruhunu uyandiriyor. Farkli lavabo cesitlerine entegre dizayni ile
ihtiyaclara en uygun ¢6zUmu dreten Satori, “Abanoz” ve “Erik” al-
ternatiflerinin beyaz kapaklar ile sagladigi butunltk ile banyolara
ahenk getiriyor. www.creavit.com.tr
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of the circle: Vttroyg‘

With circular and rectangular lines, Vitroya, and
inspiring the spirit of furniture in bathrooms,
Satari, are Creavit’s two new products bringing
different solutions to living spaces.

Creavit Vitroya, accommodating both two models of ge-
omelry makes reinforcing of naive edges with sharp touches
possible. Having both circular and also rectangular lines, Vitroya
offered optimum solutions for changing needs, with different si-
ze combinations. The suspended bow! newly added to “back to
wall” and “full back to wall” bowls used with tanks and the back
to wall bow! used stand-alone expend the product range of the
series which is complemented with the bidet. Yet another pro-
duct by Creavit, the Satori bathroom furniture, offers solutions to
users desiring to create a difference in their bathrooms in terms
of ease of use and decorative look. The broad mirror which
complements the double elements of the series, the bottom and
top cabinet modules wakes the spirit of furniture in modern bath-
rooms. Satori, generating the solution best fitting the needs with
its design integrated to different types of basins, brings harmony
fo bathrooms with the wholeness achieved by the “Ebony” and
“Plum” options with white covers. www.creavit.com.tr

Momentum ile dogay:
yaninizda hissedin. ..

Canakkale Seramik & Kalebodur dogadan ilham alan
Urtnlerine bir yenisini daha ekliyor. Mekanlara doganin gi-
zemli guzelligi ve estetigini tasimayi hedefleyen dogal tasa
yakin, quarzite dokulu Momentum Serisi, 30x60 cm ve
60x60 cm boyutlarinda porselen karo olarak Uretiliyor. Alti
farkli renk alternatifi ile yumusak ytzey dokusu ve striktir-
sUz bir gérinime sahip seri, zemin ve duvarlarda kullani-
ma imkan veriyor. Kemik, krem, moka, sutlti kahve, gri, ve
siyah renklerde tlketicinin begenisine sunulan Momentum
Serisi; evlerin banyo, antre, yatak odasi ve oturma odalari-
nin yani sira restoran, magaza, otel, ofis ve aligveris mer-
kezlerinin yer ve duvar kaplamasinda ideal bir Urin olarak
one cikiyor. www.kale.com.tr

Canakkale Seramik & Kalebodur adds yet another one to
its nature inspired products. The Momentum Series with natu-
ral look quartzite texture aiming at carrying the mysterious be-
auty and aesthetics of nature to spaces, is produced as por-
celain tiles of 30x60 cm and 60x60 cm. The series, which has
a soft surface texture and a non-structured look with six diffe-
rent color choices, allows usage on floors and walls. The Mo-
mentum Series, which comes in bone, cream, mocha, cafe lat-
te, gray and black comes to the forefront as an ideal product
for floor and wall tiles of restaurants, stores, hotels, offices and
shopping centers in addition to residential bathrooms, lobbies,
bedrooms and living rooms. www.kale.com.tr
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Kulturel mirasimzin

zengin formlasna yem
vorum: Orientile”

Diinyaca iinlii Tiirk Tasarimer Can Y'alm_an,
Osmanli ve Selcuklu kiltiirlekininzendin
formlarini Orientile Koleksiyonu ile x
Canakkale Seramik & Kalebodur igin ',
yeniden yorumlayarak gorsel bigim
zenginligini seramiklere tasidi.

Gorkemli mimari yapilar stsleyen tas, ¢ini ve ahsap islerinin,
kitaplari, duvarlari, ipek kaftanlari sanat eserine déndstdren, tari-
he taniklik etmis geleneksel motiflerin formlari, Orientile Koleksi-
yonu ile yeniden yorumlandi. Uc farkli seriden olusan Orientile
Koleksiyonu ile Can Yalman, zengin kdlttrel formlardan, moder-
nize edilen cizgilere gegisler yaparak, tek bir formdan yaratilan
farkll kompozisyonlari ve geometrik bicimiyle koleksiyonda cag-
das bir estetiklik yakaliyor.

Aya Sofya’ya ithafen verilen ismiyle “Aya Serisi”, petrol mavi-
si, beyaz, bordo, bej, kahve-gri ve siyah renk alternatifleri ve ken-
dine has geometrisi ile 11,5 x 19,5 cm ebatlariyla mimariye yeni
bir boyut kazandiriyor. Tek bir dértgen formun birlesiminin olus-
turdugu geometrik bezeme zenginligi ile Feza Serisi”, Can Yal-
man’in farkll tasarim anlayisiyla birlesiyor. 16 x 18,5 cm boyutuy-
la, el isgiligine has inceligi yansitan seri, tek bir karonun olustur-
dugu altigen geometrik ritmi, petrol mavisi, beyaz, bordo, bej,
kahve-gri ve siyah renk alternatifleri ile gagdas bir mimariye ha-
yat veriyor. Gegcmisten ginimize kadar, tas, ¢ini, ahsap ve ku-
mas sanatlar gibi, butin susleme alanlarinin vazgegilmez bir
6gesi olan “Rumi” motifli “Rumi Serisi” de Can Yalman'in tasari-
miyla hayat buluyor. Seri beyaz, siyah, altin ve platin renkleriyle,
20x20 cm ebatlarinda karolardan oluguyor. www.e-kale.com.tr

»

A new inferpretation for
the rich forms of our
cultural heritage: Orientile

World famed Turkish designer Can Yalman
carried the richness of visual shape to ceramics,
reinterpreting the rich forms of the Ottoman and

Seljuki cultures for Canakkale Seramik &

Kalebodur with the Orientile Collection.

The forms of traditional motifs which used to decorate magnifi-
cent agricultural masterpieces transforming stone, china and wood
works, books, walls and silk kaftans into works of art while obser-
ving history were re-interpreted in the Orientile Collection. Can Yal-
man, making transitions from rich cultural forms to modernized Ii-
nes with the Orientile Collection comprising three different series,
captures contemporary aesthetics in the collection with different
composition and geometric forms created out of a single one. The
"Aya Series” inspired by Hagia Sophia adds a new dimension to
architecture with its 11.5 x 19.5 size and the petroleum blue, white,
burgundy, beige, brown-gray and black color options and its origi-
nal geometry. The Feza Line combines with Can Yalman'’s different
design concepts thanks to the geometric decoration wealth formed
by the combinations of a single rectangular form. The series reflec-
ting the finesse of hand work with its 16 x 18,5 cm size gives life to
a contemporary architecture with its hexagonal geometric ryhtm
formed by a single tile and petroleum blue, white, burgundy, beige,
brown-gray and black color choices. The “Rumi” series with the
motif “Rumi”, which is an indispensable element of all fields of de-
coration like stone, china, wood and textile arts through history, co-
mes to life by Can Yalman’s design. The series comprises 20x20
cm tiles in white, black, gold and platinum. www.e-kale.com.tr
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Banyolarda yalinlik ve zarafet

Bagimsiz parcalar olmasi nedeniyle tGzerine konulduklari tez-
gahin kolaylikla sekillendiriimesine imkan saglayan SEREL'in mi-
nimal lavabolari, sade cizgileriyle banyolara huzur ve keyfi bir
arada sunuyor. Tezgah Uzerinde kullanilan geleneksel lavabo an-
layisindan farkli olarak, cesitli geometrilerde tasarlanan SERELIn
yeni minimal lavabo serisin lavabo segenekleri; kare, dikdértgen,
dcgen, Uggen ayakli ve dairesel formlardan olusuyor. SERELIn
minimal lavabolarinin bir diger en énemli 6zelligi ise islevselligi.
Minimalist akimin etkisinde tasarlanan banyo mobilyalariyla kul-
lanilan SERELin yeni seri lavabolar “tek batarya delikli” veya
“batarya deliksiz” olarak Uretiliyor. www.eca.com.tr

Plainness and elegance

SEREL’s minimal basins which allow easy shaping of the co-
unter on top of which they are placed as they are stand-alone pi-
eces, offer the bathrooms peace and pleasure together, thanks
= to their plain lines. In contrast to the traditional counter top basin
concept, the options of SEREL’s new minimal basin series desig-
A ned in various shapes are square, rectangular, triangular, triang-
——J le pedestal and circular. Another very important feature of SE-
\ \‘-_ REL’s minimal basins is functionality. SEREL’s new series basins

= used jointly with the bathroom furniture designed under the inf-
{ luence of the minimalist trend are produced either with “single
S — X tap hole” or “no hole tap”. www.eca.com.tr
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Basics serisi, banyolarin temel ihtiyaglarini
karsilayan farkli ebattaki lavabolari, 2 klozet
secenedi ve seriyi tamamlayan akrilik Grlnleri

ile genislemeye devam ediyor.

Kale ve Can Yalman igbirliginden dogan Basics serisine son
olarak eklenen akrilik klivet, tasarim ve konforuyla begeni toplu-
yor. Basics serisinin geometrik cizgileri, Basics klvetin ana hat-
larini olusturuyor. Kivetin 45 cm yuksekligi ve sig uzanma boslu-
gu, ozellikle otel gibi toplu kullanim alanlarindaki fazla su ttketi-
mini azaltiyor. 170x70 cm ebadindaki kivet icin gelistirilen 6n ve
yan paneller, tasarimda estetik bir bitis yaratiyor. Serinin “stan-
dart” lavabolari zengin ebat secenekleri ve lavabolarla batinlik
saglayan yarim ve kolon ayak opsiyonlari, spor salonlarinin dina-
mizmine uyum sagliyor. 60x35 cm ebadindaki dar lavabo, 45x45
cm ebadindaki kése lavabo, 55x30 cm ebadindaki etajerli asi-
metrik lavabo gibi alternatifler her tir mimari ¢ézime olanak sag-
liyor. Serinin “Universal” klozeti, alttan ya da yandan cikisli olarak
monte edilebilme 6zelligine sahip ve toplam derinligi 61 cm. Ay-
rica 3/6 It ic takim ile sunulan klozet, suyun tasarruflu kullanimina
imkan veriyor. Serinin Universal asma klozeti, yerden 8 cm yuk-
sekligi sayesinde temizligi kolaylastirirken, banyoda hijyen sag-
lanmasina yardimci oluyor. www.kalebanyo.com

Rich solutions from Basics

Basics line continues to expand with different
sized basins satisfying the basic requirements
of bathrooms, 2 toilet bow! options and
acrylic products complementing the series.

The acrylic tub, most recently added to the Basics line born
out of Kale and Can Yalman collaboration, draws attention with its
design and comfort. The geometric lines of the Basics series
comprise the outlines of the Basics tub. The 45 cm height and
shallow extension space of the tub reduces excessive water con-
sumption especially in collective spaces like hotels. The front and
side panels developed for the tub which comes in size 170x70
cm creates an aesthetic finish on design. The “standard” basins
of the series match the dynamism of sports halls, thanks to rich si-
ze options and semi and column pedestal options integrating with
basins. Options like 60x35 cm narrow basin, the 45x45 cm corner
basin and the 55x30 cm dresser asymetrical basin allows almost
any architectural solution. The “universal” toilet bow! of the series
may be mounted with bottom or side outlets and has a total depth
of 61 cm. Also; the bowl, offered with a 3/6 liter inner set, allows
water to be used economically. The Universal suspended bowl! of
the series makes the bathroom more hygienic, facilitating cle-
aning as it stands 8 cm above the floor. www.kalebanyo.com
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Sahra Coli'niin biytisil
mekanlarda

Canakkale Seramik & Kalebodur'un profesyonel ve sec-
kin yapilar icin tasarladigi Sahara Serisi, dogal tas gérintm-
|G porselen olarak Uretiliyor ve hem mat, hem de parlak ylzey
secgeneklerini sunuyor. Kullanildigi mekan ve ylzeye bagli
olarak 60x120, 30x120, 60x60, 30x60 ve 15x60 cm dlcu se-
cenekleri sunan Seri, sikligi ve dayanikliigr birlestirmeyi ba-
sariyor. Ayrica 2,5x5 ve 5x5 cm kesme mozaikleri de seriye
dekor olarak zenginlik katiyor. Halihazirda kemik, bej, kahve,
gri ve antrasit renklerde tuketicinin begenisine sunulan Saha-
ra Serisi; ic ve dis mekan olmak Uzere alisveris merkezleri,
oteller, magazalar, is merkezleri, restoranlar ve kafeler icin dis
cephe kaplamasinda 6zgUn bir alternatif arayanlara hitap
ediyor. www.e-kale.com.tr

The Shara magic in
inferior spaces

The Shara Series designed by Canakkale Seramik & Ka-
lebodur for professional and distinguished buildings is pro-
duced in natural stone look porcelain, offering both matt and
also glossy surface options. The series, offering 60x120,
30x120, 60x60, 30x60 and 15x60 cm dimension options de-
pending on the place and surface it is used, manages to
combine elegance and durability. Also, 2,5x5 and 5x5 cm
cut mosaics add decorative richness to the series. The Saha-
ra Series presently marketed in bone, beige, brown, gray and
anthracite colors is for those who seek an original alternative
in exterior covering for shopping centers, hotels, stores, offi-
ce buildings, restaurants and cafés. www.e-kale.com.tr

Nostaljik bir tasarim; Salvia

Modern teknolojisi ve zengin Urlin secenekleri ile tiketicilerin
begenisine hitap eden Kaleplus, nostaljik bir gérinim ve gele-
nekselin sicakligini Salvia ile mutfaklariniza tasiyor. Eskitilmis ah-
sap gorinimu ve cam kapaklari ile geleneksel yasam tarzindan
esintiler taslyan Salvia, katlanir kapaklari ve zengin moddlleri ile
kullanim kolayhigr saglarken, Amerikan ceviz kaplamasi ile g6z
dolduruyor. Akrilik tezgaht ile farkli renk ve ylzey secenekleriyle
sunulan Salvia, ayni zamanda zengin moddl, yUzey, renk, akse-
suar secenekleri ve ada Unitesi ile ergonomi, fonksiyonellik ve
estetigi bir arada sunuyor. www.kaleplus.com

A nostalgic design: Salvia

Kaleplus, addressing the taste of consumers with its modern
technology and rich product options, carries a nostalgic look
and the warmth of the traditional to your kitchens with Salvia. Sal-
via, bearing traces of the traditional lifestyle with its distressed
wood look and glass covers not only affords ease of use with its
folding covers and rich modules, but also comes to attention with
its American walnut venier. Offered to the market in varying co-
lor and surface options for its acrylic counter; Salvia also offers
ergonomics, functionality and aesthetics together at the same ti-
me with its rich module, surface color and accessory options and
island units. www.kaleplus.com
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Resmi Gazete'den mevzuat Ozetleri

Turkiye Seramik Federasyonu yayin organi Seramik TUrkiye Der-
gisi, “Mevzuat” bolimuyle, sektérd yakindan ilgilendiren yasa, yonet-
melik ve tebligleri, kisacasi gézden kagmaya musait ayrintilar paylas-
maya calisacak. Bu sayfalarn hazirlarken “Resmi Gazete’nin ilgili sa-
yilarini okuyucularina aktarirken, sektér temsilcilerinin de dikkatine su-
nacak. Resmi Gazete'nin 6 Ocak 2009 tarihli sayisinda Gumrik Ge-
nel Tebligi (Tecil ve Taksitlendirme) yayinlandi. Yayinlanan tebligin
amacl, 6183 sayill Amme Alacaklarinin Tahsil Usult Hakkinda Kanu-
nun 48.maddesinde duzenlenen tecil ve taksitlendirme miessesesin-
den, zor durumda olan borglularin yararlanarak gimruk idarelerine
olan borclarini 6deyebilmelerine imkan tanimak ve amme alacaklari-
nin bir an 6nce Hazine'ye intikalini saglamak. Tebligde taksit stresi ve
uygulanacak faiz oranlari ile ilgili diger hususlarda agiklaniyor.

Kisa Calisma ve Kisa Calisma Odenegi Hakkindaki Yénetmelik,
13 Ocak 2009'da yayinlandi. Calisma ve Sosyal Guvenlik Bakanligi
tarafindan yayinlanan yonetmelik “25/8/1999 tarihli ve 4447 sayil Is-
sizlik Sigortasi Kanunu'na gére sigortall sayilan kisileri hizmet akdine
tabi olarak galistiran isverenin, genel ekonomik kriz veya zorlayici se-
beplerle isyerindeki haftalik galisma surelerini gegici olarak énemli 6l-
¢lde azaltmasi veya isyerinde faaliyeti tamamen veya kismen gegici
olarak durdurmasi hallerinde, talebinin uygunlugunun Bakanlikca tes-
piti ile iscilere kisa calisma ¢denedi édenmesine iliskin usul ve esas-
lar” dtzenliyor. Kisa galisma ¢deneginden yararlanma kosullari, de-
neginin miktari ve 6denmesi, ¢denegin kesilmesi ve kisa ¢alismanin
erken sona ermesi konularl da yonetmelikte aciklaniyor. 14 Ocak
2009 gunu yayinlanan Resmi Gazete'de Turkiye Cumhuriyeti ile Gur-
cistan Arasindaki Serbest Ticaret Anlasmasi’'ni ve Turkiye Cumhuri-
yeti Gumrik Mustesarligi ile Rusya Federasyonu Federal Gumrik
Servisi Arasinda Gumrik Iglerinin Basitlestirimesine iliskin Protokol
yayinlandi. 15 Ocak 2009'da yayinlanan Resmi Gazete'de “2009 Ya-
tinm Programi” yer aldi.

17 Ocak 2009 gunu Resmi Gazete’'de, Basbakanlik Gimrik Mus-
tesarligr'ndan “Gumruk Yoénetmeliginde Degisiklik Yapilmasina Dair
Yénetmelik yayinlandi. Bu yonetmelik, “31.05.2002 tarihli ve 24771
(MUkerrer) saylll Resmi Gazete’de yayimlanan Gumrik Yénetmeli-
gi’'nin 180 inci maddesinin birinci ve Gguncd fikralarinin degistirildigi®
belirtiyordu. Bu degisiklik yonetmelikte soyle yer aliyordu: “Fiziki mu-
ayene; a) Tam muayene, b) Kismi muayene, c) Haricen muayene,
yontemleri kullanilarak ve muayene sekli beyanname tzerinde goste-
rilerek yapilir. Bu yontemlerden hangisinin kullanilacagi bilgisayar sis-
temi tarafindan risk kriterlerine gére otomatik olarak belirlenmedigi
takdirde, fiziki muayene ile gérevli muayene memurunca esyaya go-
re belirlenir. Bilgisayar sistemi tarafindan belirlenen haller sakl kal-
mak Uzere fiziki muayene; esyanin cinsinde rejim veya vergi degisik-
ligini gerektirir bir husus veya bir sUphe hali olmasl, faturasinda ve
vergi tahakkukunu veya ticaret politikasi dnlemlerini etkileyecek diger
belgelerinde kazinti ve/veya silinti olmasi; beyanname kapsami esya
ve beyan sahibi hakkinda imzali ve adresli bir ihbar bulunmasi halle-
ri disinda igletme memurunun huzurunda haricen veya kismen yapi-
Iir. Bilgisayar sistemi tarafindan haricen veya kismi muayene olarak
belirlenen haller dahil, haricen veya kismen yapilan muayenenin tam
muayeneye donustlriimesi halinde beyan sahibi de bu muayenede
bulunabilir.”

20 Ocak 2009 gunu Resmi Gazete'de ise “Avrupa Toplulugu’nun
‘Rekabet Edebilirlik ve Yenilik Cergeve Programi’nin (2007/2013) Giri-
simcilik ve Yenilik Ozel Programina Tirkiye Cumhuriyetinin Katilimi
Konusunda Turkiye Cumhuriyeti ile Avrupa Toplulugu arasinda Muta-
bakat Zapti” yayinlandi. Resmi Gazete'de sektorle ilgili oldugunu du-
stindigumuz yasa, yonetmelik ve tebliglere www.basbakanlik.gov.tr
adresinin “Resmi Gazete” linkinden ulagmak mdmkun.

Legislation excerpts from Official Gazette

Turkish Ceramics Federation’s publication body Seramik Ttirkiye Ma-
gazine will share with its readers laws, regulations and directives closely
concerning the industry; in short, details which may be missed, in its “Re-
gulations” section. When preparing these pages, the applicable issues of
the Official Gazette will be conveyed to readers in general and especially
fo the attention of sector representatives. In Official Gazette's issue dated
January 6, 2009, Customs General Directive (Deferment and Installments)
was published. The purpose of the published directive is to allow debtors
in distress, to make use of the deferment and installation institution set out
in Article 48 of Act no. 6183 on Collection Procedures of Public Claims,
being able to pay their debts to customs authorities and to ensure that
public claims are paid to the Treasury as soon as possible. The directive
also describes other matters relating to terms of installment and rates of
interest to be implemented.

Regulation on Short-Term Employment and Short-Term Appropriation
was published on January 13, 2009. The Regulation published by Ministry
of Employment and Social Security sets out the terms and conditions in
relation to determination by the Ministry of compliance of the claim and
payment of short-term allowance to employees in cases where an emplo-
yer, who employs individuals deemed insured under the Unemployment
Insurance Act of 25/8/1999, no. 4447 under a service contract, reduces
significantly the weekly work times at the workplace due to a general eco-
nomic crisis or compelling reasons or where it suspends operations at the
workplace fully or partly temporarily. The terms of benefiting from the
short-term employment allowance, amount and payment of such allowan-
ce, cutting off of the allowance and early termination of short-term emp-
loyment are discussed in the regulation. Official Gazette published on Ja-
nuary 14, 2009 quotes the free trade agreement between Republic of Tur-
key and Georgia and the protocol on simplification of customs procedu-
res between Republic of Turkey Undersecretariat of Customs and Russi-
an Federation Federal Customs Service. ‘2009 Investment Program” was
contained in the Official Gazette published on January 15, 2009.

“Regulation on Amendments on Customs Regulation” was published
in the Official Gazette dated January 17, 2009 by Prime Ministry Under-
secretariat of Custorns. This Regulation noted that paragraphs one and
three of Article 180 of the Customs Regulation published in the Official Ga-
Zette dated 31.05.2002, no. 24771 bis. were amended as follows. “Physi-
cal inspection is performed employing; a) Full inspection, b) Partial ins-
pection, and c) External inspection and methods showing the method of
inspection on declaration. Unless which one of these methods will be
employed is not automatically determined by the computer system based
on risk criteria, it will be determined by the inspecting officer who is assig-
ned the duty of performing the physical inspection depending on the go-
ods. Without prejudice to cases determined by the computer system, the
physical inspection will be carried out externally or partially in the presen-
ce of an operating officer, save situations where there is an item or suspi-
cion on the type of goods which may require a change of regime or duty;
there is a scratch and/or erasure on the invoice or other documents to im-
pact tax accrual or trade policy measures; there is a signed and addres-
sed complaint on the goods in the declaration or declarant. Including si-
tuations designated as external or partial inspection by the computer
system, the declarant may be present at the inspection in the event the
external or partial inspection is converted into a full inspection”.

In the Official Gazette of October 20, 2009, “Agreement Protocol by
and between Republic of Turkey and European Union on Participation of
Republic of Turkey in the Entrepreneurship and Innovation Special Prog-
ram of European Communities” Competitiveness And Innovation Frame-
work Program (2007/2013). Laws, regulations and directives which may
be related to the industry in the Official Gazette may be accessed at
www.basbakanlik.gov.tr from link “Resmi Gazete”.

Nisan-Haziran 2009 April-June No: 28



	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	11
	12
	13
	15
	16
	17
	18
	19
	20
	21
	22

