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Seramik Türkiye Dergisi’nin de¤erli okurlar›,
Yaratt›¤› katma de¤er itibariyle ülkemizin
en baflta gelen endüstrisi seramik sektörü,
içerisinde bulundu¤umuz flu günlerde
s›k›nt›l› günler yafl›yor. Sektör olarak 
firmalar›m›z›n menfaatlerini bir kenara
b›rakarak ülkemizin yararlar› do¤rultusun-
da yapm›fl oldu¤umuz çal›flmalar art›k öz
kaynaklar›m›z› tüketme aflamas›na geldi.

Dünyan›n en pahal› enerjisini kullan›yoruz.
Petrol fiyat› ç›k›yor, enerjiye zam geliyor,
petrol fiyat› düflüyor gene enerjiye zam
geliyor. Enerji kullanmak özel bir vergi
mükellefi olmak anlam›na geliyor. Rekabet
edece¤imiz Avrupa ülkelerine yetiflmek bir
tarafa, listeye her geçen y›l bir baflka Dünya
ülkesi ekleniyor. Geçen y›l Çin eklendi, bu
y›l Hindistan, seneye ‹ran  devam edip
gidiyor. Çünkü Avrupa ülkelerinde ve bu
ülkelerde bizdeki gibi anormal enerji 
fiyatlar› yok. 

Çünkü Avrupa’da ve bu ülkelerde
çal›flanlar›n ücretleri üzerinde bu denli a¤›r
vergi yükü yok. Biz çal›flanlar›m›za daha az
ücret ödemek istemiyoruz. Fakat
ödedi¤imiz ücretin kald›ramayaca¤›  kadar
vergi ve iflveren pay› ile karfl› karfl›ya
kalmayal›m istiyoruz.

Biz, üretti¤imiz ürünlerin Avrupa
ülkelerindeki gibi zahmetsizce ve makul
ücretler karfl›l›¤›nda limanlara ulaflmas›n›
ve ihracat hedeflerine çabucak varmas›n›
istiyoruz. Fabrikalar›m›z ile ba¤lant›l›

demiryolu yük nakliyemiz yok. Ham 
maddemizi maden ocaklar›ndan k›fl 
flartlar›nda bata ç›ka karayolu ile getirmek, 
ürünlerimizi de kamyonlarla limanlara
sevk etmek zorunda kal›yoruz.
Limanlar›m›zda stok sahalar› yetersiz,
r›ht›mlar t›kan›k, ücretler çok yüksek,
gelen mal haftalarca yüklenmek üzere
gemilerin limana yanaflmas›n› bekliyor.
Zaman kaybediyoruz, müflterilerimizi
yitiriyoruz.

Bütün bunlardan sonra bin bir fedakarl›kla
yapm›fl oldu¤umuz ihracattan elimize
geçen para her geçen gün azal›yor. Çünkü
liman ücretleri her gün art›yor, kara yolu
tafl›mas› pahal›lafl›yor, hammadde fiyatlar›
art›yor. Enerji zamlan›yor. Yeni Türk liram›z
da her geçen gün daha fazla kuvvetlendikçe
yabanc› kurlar düflüyor, gelirimiz azal›yor.
D›fl ticaret istatistiklerinde  ihracat›m›zda
bariz bir düflme gözlüyoruz. 

Siyasilere durumumuzu yeterince anlatt›k,
tedbir al›nmas›n› istedik. Tedbir olarak da
ayr›cal›kl› koruma istemiyoruz. Sektörde
tafllar›n yerli yerine oturmas›n› ve dengeleri
koruyan bir yap› içerisinde haks›zl›¤a 
sebebiyet vermeyen bir teflvik mekaniz-
mas›n›n gündeme gelmesini bekliyoruz.

Gelecek say›m›zda sizlere daha iyi haberler
vermeyi ümit ediyorum.  

Sayg›lar›mla

Dear readers of the Magazine Seramik Türkiye,
The leading industry of our country in terms
of created added value, the ceramic 
industry, is going through difficult days 
during the period we are in. Efforts we have
been making as our industry in parallel with
the interests of our country, setting aside
the own interests of our firms, have
reached a stage where our equity is being
depleted. 

We consume the most expensive power in
the world. Oil prices rise, the price of power
goes up; oil prices fall, yet again power
prices go up. Consumption of power has
come to mean a special taxpayer. Let alone
catching up with European countries we are
supposed to compete with, another world
country gets added to the list each year.
Last year it was China, this year India, next
year Iran; the list goes on. Because there
are no abnormal power prices neither in
European countries, nor in these other
countries. 

Because there is no such heavy tax burden
on the wages of those working in Europe
and in these countries. It is not that we wish
to pay smaller wages to our employees.
What we want is that we should not face
taxes or employer’s contributions which
cannot be borne by the wages we pay. 

What we want is that the goods we produce
reach the ports and arrive quickly to the
export destinations without problems and at
reasonable costs. We have no railway cargo

transportation connected to our plants. 
We are compelled to bring our raw materi-
als from quarries under winter conditions,
plodding in the mud and to ship our goods
to ports by trucks. At our ports, stocking
areas are inadequate, docks are congested,
fees are too high, with incoming goods
awaiting the docking of the ships to be
loaded for weeks. We are losing time; we
are losing our customers. 

After all this, the proceeds we receive from
the exports we have managed to make with
sacrifice get smaller everyday. Because
port fees increase daily, land transportation
becomes more expensive and raw material
costs go up. Power rates increase. As our
new Turkish Lira gets stronger everyday,
foreign currency rates come down,
decreasing our income. We are observing 
a significant drop in our exports in 
international trade statistics. 

We explained our situation sufficiently to
politicians. We asked that measures are
taken. We do not seek any privileged 
protection in terms of precautions. We
expect that mile stones settle in place in
the industry and an incentives mechanism
not causing unfair practices is introduced 
within a structure maintaining balances. 

I hope to give you better news in our next
issue. 

My best regards

Adnan Polat
Seramik Federasyonu
Yönetim Kurulu Baflkan›

Chairman, Board of Directors
Ceramics Federation
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Yaz›m Kurallar›

Seramik malzemelerle ilgili (Cam, Çimento, Emaye dahil) orijinal araflt›rma, davetli makale, derleme,
teknik rapor ve haber türündeki yaz›lar bilgisayarda yaz›lm›fl olarak PC Word belgesi formunda e-posta
ile iletilmeli, ayr›ca ka¤›t ç›kt›s› da Federasyon adresine gönderilmelidir. Mümkünse yaz›n›n ingilizce-
si’nin de yazar taraf›ndan yaz›lmas› gerekmektedir. Yazar, makalesinde yer alacak görsellerin 304 dpi
çözünürlükte elektronik olarak taray›p CD’de teslim etmelidir. E¤er bu mümkün de¤ilse mutlaka dia
veya kart bask› (10x15) fleklinde göndermelidir. Yaz›larda kullan›lan flekil, flema grafikler “Word Belgesi”
içine yap›flt›r›lmamal›, her biri tek bir resim belgesi olarak CD ile gönderilmelidir. Kullan›lan kaynaklar
metin içinde numaraland›r›lmal›, metin sonunda mutlaka toplanmal›d›r.
Gönderilen ya da istenilen her yaz›n›n kabul edilip edilmemesi ya da düzeltme istenmesinde Yay›n
Kurulu tam yetkilidir. “Sanatsal ve Bilimsel” bafll›¤› alt›nda de¤erlendirilecek makaleler mutlaka en az
bir hakem taraf›ndan de¤erlendirildikten sonra Yay›n Kurulu’nca incelenmektedir. 
Dergideki yaz›lardan kaynak göstermek kofluluyla al›nt› yap›labilir. Dergiye gönderilen yaz›lar yay›nlans›n
ya da yay›nlanmas›n yazar›na iade edilmez. Özgün ya da derleme yaz›lardaki bilgiler ve görüfller yazar›n
sorumlulu¤undad›r. Ticari reklamlar firmalar›n sorumlulu¤undad›r.
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Girdi maliyetlerinin çok önemli k›sm›n›
yerli kaynaklardan temin eden 
sektörümüz flu s›ralarda zor günler
yaflamaktad›r. Enerji maliyetlerinin ve
Türk Liras› ile temin edilen girdi 
fiyatlar›n›n rahats›z edici boyutlarda
artmas›na ra¤men Türk Liras›n›n afl›r›
de¤erlenmesi sebebiyle ihracat
kazançlar› gittikçe azalmaktad›r. Buna
ra¤men sektörümüz ihracattan 
çekilmemeye gayret göstererek bu
zoru aflmaya çal›flmaktad›r.

Avrupa ülkelerinin milli derneklerini
çat›s› alt›nda toplayan “Avrupa
Seramik Karo Üreticileri Federasyonu
CET ”, Seramik Kaplama Malzemeleri
Üreticileri Derne¤i SERKAP’› da
üyeli¤e kabul etmifl ve 01 Ocak 2006
tarihi itibariyle yo¤un çal›flmalar›na
dahil etmifltir. Seramik ve Refrakter
Üreticileri Derne¤i’miz SEREF ise y›llar
önce Avrupa Refrakter Üreticileri
Federasyonu PRE’nin  üyesi olmufl ve
bu federasyonun düzenli çal›flmalar›na
kat›lm›flt›. Halen de aktif olarak üyeli¤e
devam etmektedir.

Ülkemiz henüz Avrupa Birli¤i’ne tam
olarak kat›lmadan Türk seramik sek-
törü, standartlara uygun kaliteli ürün-
leri ve düzenli çal›flma felsefesiyle,
Avrupa’ya kendisini kabul ettirmifl ve
AB’ye girmifl bulunmaktad›r. Amac›m›z
sektörümüzü AB normlar›nda tutmak
ve seramik konusunda Avrupa’daki
geliflmeleri takip ederek bunlar› sek-
törümüze uyarlamakt›r. Kalite,
teknoloji ve standartlara uyum
konusunda, çevreye sayg› konusunda,
müflteri haklar›na sayg› ve müflteri
memnuniyeti konusunda,
çal›flanlar›n›n sa¤l›¤› ve memnuniyeti
konusunda, ticarette haks›z rekabetin
önlenmesi konusunda ve daha pek çok
konuda Dünya’da mevcut olan iyi ve
yeni fleyleri takip etmek ve bunlar›
ülkemize getirerek de¤erli 
tüketicilerimize sunmak bafll›ca 
görevimizdir. Bu konuda Türk Seramik
Federasyonu ve çat›s› alt›ndaki
dernekler bilinçli gayretli ve yo¤un bir
çal›flma sürdürmektedir.

Sayg›lar›mla

Our industry, which procures a very
major portion of input costs from
domestic sources, is going through
difficult times. As power costs and
prices of inputs procured in Turkish
Liras are rising at a disturbing scale,
export earnings diminish due to the
overvalued Turkish Lira. Yet our
industry is striving to overcome these
difficulties, trying not to get out of the
export business. 

“European Ceramic Tile
Manufacturers Federation CET”,
under the roof of which the national
associations of European countries
come together, has accepted
Ceramic Tile Manufacturers
Association SERKAP as a member,
including it in its busy activity sched-
ule as of January 01, 2006. Our
Ceramic and Refractory
Manufacturers Association SEREF
had become a member of European
Refractory Manufacturers Federation
PRE years ago and has participated
in the regular activities of this
Federation. It is currently an active
member. 

Before our country has achieved full
accession to European Union,
Turkish ceramic industry has proven
itself to Europe and has accessed EU
with its quality products in conformity
with standards and its orderly busi-
ness philosophy. Our target is to
keep our industry at EU norms, to
monitor the advances in Europe in
the field of ceramics and to adapt
these to our industry. To monitor
everything which is good and new in
the world regarding quality, conform-
ity with technology and standards,
respect for environment, respect for
customer rights and customer satis-
faction, health and satisfaction of
employees, prevention of unfair com-
petition in trade and in yet many
other fields and to offer these to our
esteemed consumers, bringing these
to our country. Turkish Ceramic
Federation and the Associations
under its roof are working hard con-
sciously to achieve this objective. 

My best regards

De¤erli okurlar›m›z,

Dear readers,

Germiyan Saatçio¤lu
Seramik Türkiye Dergisi Genel Koordinatörü ve
Seramik Federasyonu Genel Sekreteri

General Coordinator, the magazine Ceramics Turkey
and Secretary General the Ceramics Federation

germiyan@serfed.com
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UNICERA Ceramic and
Bathroom Trade Fair held in
Istanbul every year in April
since 1988 will be organized at
TÜYAP Beylikdüzü Trade Fair
and Convention Center, again
from April 19-23. UNICERA
Ceramic and Bathroom Trade
Fair, where Turkish ceramic
industry meets collectively once
a year, is an international trade
fair where the newest products
and the newest technologies of
the industry are displayed.
Many visitors locally and from
abroad show interest in the
trade fair for which participation
increases each passing year. 

In the UNICERA Trade Fair,
where Turkish ceramic industry
manufacturers who rank 5th in
production and 3rd in exports
among world manufacturers;
tiles, ceramic covering materi-

als, vitreous products, pools,
saunas, Jacuzzis, taps, bath-
room and kitchen furniture and
accessories, ceramics and its
side products will be on display. 

The fair, where ceramic manu-
facturers and sellers meet,
which has major commercial
potential, has started to make
its name known among the
ceramic trade fairs in the world.
The fair has major significance
not only business-wise but also
in terms of communication,
information and culture trans-
mission. 

While Unicera Trade Fair host-
ed by Ceramic Federation and
Timder plays host to numerous
events; Ceramic Honor Awards,
which are awarded traditionally
each year, will find their owners
this year. 

1988 y›l›ndan bu yana her y›l
Nisan ay›nda, ‹stanbul’da
gerçeklefltirilen UNICERA
Seramik ve Banyo Fuar›, bu y›l
da 19-23 Nisan tarihleri
aras›nda TÜYAP Beylikdüzü
Fuar ve Kongre Merkezi’nde
düzenlenecek. Türk Seramik
sektörünün y›lda bir kere toplu
halde bulufltu¤u UNICERA
Seramik ve Banyo Fuar›, sek-
törün en yeni ürünlerinin ve en
yeni teknolojilerinin sergilendi¤i
uluslararas› bir fuard›r. Her
geçen y›l kat›l›m›n artt›¤› fuara
yurtiçinden ve yurtd›fl›ndan bir
çok ziyaretçi ilgi gösteriyor.

Dünya üreticileri aras›nda üre-
timde 5. ve ihracatta 3.s›rada
bulunan Türk seramik sektörü
üreticilerinin buluflaca¤›
UNICERA Fuar› kapsam›nda,
fayans, seramik kaplama
malzemeleri, vitrifiye ürünler,
havuz, sauna, jakuziler,
armatürler, banyo ve mutfak
mobilyalar› ile aksesuarlar›,
seramik ve yan ürünleri
sergilenmektedir.

Seramik üreticilerinin ve
sat›c›lar›n›n bulufltu¤u, büyük
ticari potansiyele sahip fuar
dünyadaki seramik fuarlar›
içinde ad›n› duyurmaya
bafllam›flt›r. Fuar yaln›z ticari
anlamda de¤il bir iletiflim, bilgi
ve kültür aktar›m› olarak da
büyük önem tafl›maktad›r. 

Ev sahipli¤ini Seramik
Federasyonu ve Timder’in
yapt›¤› Unicera Fuar› bir çok
aktiviteye ev sahipli¤i yaparken
her y›l geleneksel olarak 
verilen Seramik Onur Ödülleri
bu y›l da sahiplerini bulacak.

Unicera 18th International 
Ceramic and Bathroom 
Trade Fair

Unicera 18. Uluslararas›
Seramik ve Banyo Fuar› 
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Çanakkale Seramik&Kalebodur, 19-23 Nisan tarihleri aras›nda Tüyap
Beylikdüzü’nde gerçeklefltirilecek 18. Unicera Seramik ve Banyo Fuar›’nda yeni
ürün serilerini tüketicisi ile buluflturacak.

Çanakkale Seramik&Kalebodur will get its new product lines to meet with consumers at 18th Unicera
Ceramic and Bathrom Trade Fair to be held April 19-23 in Tüyap Beylikdüzü. 

Çanakkale
Seramik&Kalebodur, 
yeni ürün serileri ile 
Unicera Fuar›’nda
Çanakkale Seramik&Kalebodur, 
at Unicera Trade Fair with new product lines

Çanakkale Seramik&Kalebodur will pro-
mote the Kapadokya line it prepared as a
special collection, leading the lines which
will be exhibited for the first time, each
more attractive than the other, at Unicera
Fair. Giza and Spectra are also among the
new product lines which will be talked about
most at the fair. 

Çanakkale Seramik&Kalebodur, Unicera
Fuar›’nda ilk kez sergileyece¤i birbirinden çekici
serilerin bafl›nda özel bir koleksiyon olarak
haz›rlad›¤› Kapadokya serisinin tan›t›m›n› yapacak.
Ayr›ca Giza ve Spectra da fuarda ad›ndan en çok
söz ettirecek yeni ürün serileri aras›nda yer al›yor. 

Kapadokya
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Kapadokya
Hava, su ve topra¤›n flairane
dans›n› gözler önüne seren
Kapadokya sadece Türkiye’ye
de¤il tüm dünyaya ait bir miras.
Bu do¤al ve kültürel miras›n
estetik de¤erlerini, modern
tasar›mlarla çerçeveleyerek
mekanlarda yaflatmay› 
hedefleyen Çanakkale
Seramik&Kalebodur, sanat
kokan Kapadokya
Koleksiyonu’nu bölgedeki eser-
lerden esinlenerek oluflturdu. 
Seandos, Sinasos, Argeus ve
Assiena serilerinden oluflan
koleksiyonda, 25x33 ve 25x40
cm duvar karolar›, 33x33 ve
50x50 cm yer karolar› ve çok
zengin bordür seçenekleri, tari-
hin tafllara yans›tt›¤› güzellik-
leri, serami¤e yans›t›yor. 

Giza
Gri, bej, kahve ve ceviz olmak
üzere 4 farkl› renk seçene¤inin
bulufltu¤u Giza serisi, 30x60
duvar ve 45 x45 s›rl› granit yer
karosu ile mekanlara yepyeni
bir bak›fl aç›s› sunuyor. Üretim
s›ras›ndaki bask› tekni¤iyle her
karoda farkl› dizayn›n elde edil-
di¤i Giza serisi, do¤al tafl
görünümü ile mekanlar›n›za
do¤an›n esteti¤ini yans›t›yor.
Do¤al tafl bordürlerle mükem-
mel uyum sa¤layan seri, ihtiyaç
do¤rultusunda rektifiyeli olarak
da üretilerek do¤al bir bütünlük
yaratan döfleme alternatifi
sunuyor.

Spectra 
30x60 cm. mat ve parlak olarak
üretilen granit seramik karo-
lardan oluflan Spectra serisi;
beyaz, bej, sütlü kahve, pembe
ve k›z›l-kahve renkleriyle s›cak
ve do¤al bir yaflam›
mekanlar›n›za tafl›yor. Özel
üretim tekni¤i ile mat ve parlak
yüzeylerde de¤iflen bir görün-
tüye sahip olmalar› seriye zen-
gin bir görünüm kazand›r›yor.

Kapadokya
Kapadokya, which reveals
the poetic dance of air, water
and earth, is a heritage not
of Turkey’s but of the whole
world. Çanakkale
Seramik&Kalebodur, seek-
ing to have the aesthetic val-
ues of this natural and cul-
tural heritage live in spaces
framed by new designs, cre-
ated the Kapodokya collec-
tion with artistic aroma
inspired by the works in the
region. 
The collection comprising
Seandos, Sinasos, Argeus
and Assiena lines reflect the
beauties history reflects on
stones onto ceramic with
25x33 ve 25x40 cm wall tiles,
33x33 and 50x50 cm floor
tiles and very rich border tile
options. 

Giza
Giza line where 4 different
color choices; gray, beige,
brown and walnut meet

offers a brand new perspec-
tive for spaces with its 30x60
wall and 45 x45 glazed gran-
ite floor tiles. Giza line, offer-
ing a different design on each
tile by the print technique
employed in production,
reflects the aesthetic of
nature to your spaces with its
natural stone look. The line,
which achieves perfect har-
mony with natural stone bor-
der tiles, presents a laying
option which creates natural
integration, allowing rectified
production according to need. 

Spectra 
Spectra line produced in matt
or gloss choices in size 30x60
cm carries a warm and natu-
ral look to your spaces in col-
ors white, beige, cafe latte,
pink and chestnut-brown col-
ors. That it has a look which
varies on matt and gloss sur-
faces due to its special pro-
duction technology gives
Spectra line a rich look. 

Giza
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A leading global firm in the vitreous ware
industry, Duravit, held  the first promotion in
Europe of the new bathroom line “2nd Floor”
by Sieger Design and “Sundeck” bathtubs
designed by EOOS at the international launch-
ing meeting at Hornberg/Germany General
Management and Design Center. At the meet-
ing attended beside Duravit CEO Franz Kook
and Duravit Turkey General Manager Müfit
Ülke, by other Duravit senior executives;
designers Sieger Design and EOOS introduced
the original designs they undertook for
Duravit, themselves. 

Vitrifiye sektöründe dünyan›n önde gelen 
firmalar›ndan Duravit, Hornberg/Almanya Genel
Yönetim ve Tasar›m Merkezi’ndeki uluslararas›
lansman toplant›s› ile Sieger Design taraf›ndan
tasarlanan yeni banyo serisi “2nd Floor” ve EOOS
taraf›ndan tasarlanan “Sundeck” küvetlerin
Avrupa’daki ilk tan›t›m›n› gerçeklefltirdi. Duravit
CEO’su Franz Kook ve Duravit Türkiye Genel
Müdürü Müfit Ülke’nin yan› s›ra di¤er Duravit üst
düzey yöneticilerinin de kat›ld›¤› toplant›da
tasar›mc›lar Sieger Design ve EOOS, Duravit için
gerçeklefltirdikleri özgün tasar›mlar› kendileri
tan›tt›lar.  

Duravit’ten 
iki yeni banyo serisi 
“Sundeck” ve “2nd Floor”  
Two new bathroom lines “Sundeck”
and “2nd Floor” from Duravit 



2nd Floor banyo serisi ile
yaflam alanlar›nda  “Özel
Cennet” esintisi

2nd Floor serisi Sieger Design
taraf›ndan tasarland›.
Tasar›mlar›nda daire, kare ve
dikdörtgen gibi basit formlar-
dan yararlanan ve yaratt›¤›
banyolarda herkese özel ve
farkl› duygular hissettirmeyi
amaçlayan Sieger, 2nd Floor
banyo serisini “Özel Cennet”
mimari konsepti üzerine temel-
lendirmifl. Bu konseptle birlikte
banyoyu evin en özel alan›
olarak bilinen geleneksel
rolünden uzaklaflt›r›p aç›k bir
yaflam alan›na dönüfltürmeyi
hedeflemifl. Banyo
tasarlan›rken küvet çekme-
celeri gibi ifllevsel ayr›nt›lar;
seramik, ahflap, akrilik, krom

ve yenilikçi ayd›nlatma 
sistemleri gibi esteti¤i öne
ç›karan ö¤elerle birlefltirilmifl. 

Sundeck küvette, görsel ve
fonksiyonel keyif bir arada

Lansman› gerçekleflen di¤er
ürün Sundeck’in tasar›m› 
EOOS taraf›ndan yap›ld›. 
1995 y›l›nda Viyana’da Martin
Bergman, Gernot Bohmann ve
Harald Gründl taraf›ndan 
kurulan EOOS, ad›n› Yunan
mitolojisindeki dört kanatl›
attan al›yor.  Grubun Duravit
için en son tasarlad›¤› ürün
olan Sundeck küvetler
üretilirken; banyo yapma, 
uzanma ve rahatlamay›
fonksiyonel özellikler ile
birlefltiren bir tasar›m 
haz›rlamak hedeflenmifl.

“Private Paradise” breeze at
living spaces with 2nd Floor
bathroom line

The 2nd Floor line was
designed by Sieger Design.
Sieger, who makes use of
simple forms like the circle,
the square and the rectangle
in its designs and who seeks
to make everyone feel private
and different sentiments in
the bathrooms it creates, has
based the second floor bath-
room line on the “Private
Paradise” architectural con-
cept. It has aimed at moving
the bathroom away from its
traditional role, known as the
most private space of the
home, and transforming it
into an open living space
under this concept.  In
designing the bathroom,
functional details like bathtub
drawers were merged with
elements which bring aes-
thetics forward like ceramic,
wood, acrylic, chromium and
innovative lightening sys-
tems. 

Visual and functional 
enjoyment found together in
Sundeck bathtub

The other launched product,
Sundeck’s design, was
undertaken by EOOS. EOOS,
which was founded in 1995 in
Vienna by Martin Bergman,
Gernot Bohmann and Harald
Gründl, gets its name from
the four-winged horse in
Greek mythology. In 
designing the Sundeck 
bathtubs, which is the most
recently designed product by
the group for Duravit, a
design merging bathing, lying
and relaxation with functional
features was aimed at. 
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Tüketiciye teknolojik ürünler
sunmaya devam eden Serel,
yeni ürünü ile el e¤meden 
temizlik sa¤l›yor. Gelifltirdi¤i
‘‘El De¤meden Temizlik
Üniteleri’’ ile rektal y›kamada el
ile müdahaleye gerek 
b›rakmadan hijyenik flartlarda
kiflisel temizlik sa¤l›yor.

Enjektörlü El De¤meden
Temizlik Ünitesi, insan
anatomisine uygun tasar›m› ile
kullan›mda kolayl›k ve sa¤l›k
yarat›yor. Yaratt›¤› üstün hijyen
flartlar›, ürünün fonksiyonel
tasar›m› sayesinde ortaya
ç›k›yor. Halen kullan›lan y›kama
birimlerinde temiz su, el ile
müdahaleyle temizlik bölgesine
kanalize ediliyor. El De¤meden
Temizlik Üniteleri’nde ise buna
gerek kalm›yor. Temizlik Ünite-
si, ara musluk kontrolünde,
fonksiyon bölgesine belli bir aç›
ile direkt y›kama yapt›rarak
hijyenik bir ortam yarat›yor.
Ayn› zamanda y›kama sonras›
tuvalet ka¤›d› kullan›m›n› azal-
tarak tasarruf sa¤l›yor.

Kiflisel Temizlikte Serel Fark›

Serel Difference 
in Personal Hygiene

Continuing to offer technolog-
ic products to the consumer,
Serel allows cleaning with no
hand contact, by its new prod-
uct. It allows personal clean-
ing under hygienic conditions,
without hand contact in rectal
washing with the “No Hands
Cleaning Unit” it has devel-
oped. 

The “No Hands Cleaning Unit”
with Injector creates ease and
hygiene in use, with its design
compatible with human
anatomy. The superior
hygienic conditions it creates

comes forward, thanks to the
functional design of the 
product. In the currently used
washing units, clean water is
channelized to the area to be
cleaned through intervention
by hand. There is no need for
this in No Hands Cleaning
Units. The cleaning unit 
creates a hygienic 
environment by direct 
washing of the area of 
function at a certain angle,
controlled by the interim tap.
It also affords savings by
diminishing use of toilet paper
after washing. 
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VitrA’s “Istanbul” collection, designed by
world-known figure of industrial design, Ross
Lovegrove, meets visitors in Unicera Trade
Fair. 

The collection where Ross Lovegrove devel-
oped over 100 products, features ceramic
sets, ceramic floor and wall tiles, bathtubs,
bathroom, furniture, taps and accessories.
Geometrical designs used on bathtub panels
and bathroom furniture covers alongside of
ceramic tiles allow creation of aesthetic har-
mony in space. 

‘‘‹stanbul’’ rüzgar› 
Unicera’da esecek
“Istanbul” wind to 
blow in Unicera

VitrA’n›n, endüstriyel tasar›m›n dünyaca ünlü
isimlerinden Ross Lovegrove taraf›ndan tasar-
lanan “‹stanbul” koleksiyonu Unicera Fuar›’nda
ziyaretçilerle bulufluyor.

Ross Lovegrove’un 100’ü aflk›n ürün gelifltirdi¤i
koleksiyonda seramik tak›mlar, seramik yer ve
duvar karolar›, küvet, banyo mobilyalar›, armatür
ve aksesuarlar yer al›yor. Seramik karolar›n
yan›s›ra küvet panelinde ve banyo mobilyas›
kapaklar›nda da kullan›lan geometrik desenler,
mekanda estetik uyum yarat›lmas›na olanak
sa¤l›yor. 
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Lavabo-ayak kombinasyonunun
heykelimsi görüntüsü, hem
tasar›mc›n›n yarat›c›l›¤›n›n hem
de VitrA’n›n üretim 
teknolojisindeki ustal›¤›n›n
kan›t› olarak gösteriliyor. Suyun
ak›fl›ndan, ak›flkanl›¤›ndan ve
duygusal özelliklerinden ilham
alarak gerçeklefltirilen ve
ö¤elerin, yüzeylerin bir uzant›s›
olarak varoldu¤u yeni 
koleksiyonda her fleyin beyaz,
ak›flkan ve birbiriyle bütünleflik
oldu¤u, kesintisiz, ›slak bir
mekan kavram› dikkat çekiyor. 

Tasar›m alan›nda bir ekol
olarak kabul edilen Wallpaper
dergisinin, “En ‹yi Banyo”
ödülüne lay›k gördü¤ü ‹stanbul
Koleksiyonu, alçakgönüllü
gözükmesine ra¤men tutkulu
bir koleksiyon olarak 
nitelendiriliyor. 

The statuesque look of basin-pedestal combination is shown
as evidence of both the creativity of the designer and also
VitrA’s skill in production technology. It comes to attention that
everything is white, fluid and totally integrated in the new col-
lection created under inspiration from flow, fluidity and senti-
mental characteristics of water in which elements come to
exist as extensions of surfaces in an uninterrupted wet space
concept. 

Istanbul Collection, awarded the “Best Bathroom Prize” by
Wallpaper magazine deemed to be a school in the discipline of
design, is called a passionate collection despite its modest
appearance.
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Çanakc›lar continues to offer
brand new designs to the
appreciation of those who
emphasize their bathrooms
with the brand Creavit. 

You and your bathroom are the
most significant details forming
a whole. Creavit models, based
on this thought, captures the
beauty of the whole like verses
forming a poem by original
lines approaching the detailist
concept of analytical thinkers
with sensitivity. 

Satori line is the choice of those
who seek functionality in their
bathrooms. As the 
indispensables of bathroom;
towels now take their places in

the extremely elegant areas of
Satori,  the drawered design
helps you in eliminating 
excesses. 

The color used in Satori line,
which becomes an elegant
choice for your bathrooms
when complemented by 
counter-top basins, was
thought as wenge – white.
Satori line is a brand new 
alternative for wet spaces with
Çanakc›lar signature. 

Get ready to discover the world
of Creavit at stand no. 306, at
Tüyap/Unicera 18th Ceramic
and Bathroom Fair April 19-23..

Çanakc›lar Creavit markas› ile
yepyeni tasar›mlar› banyosuna
önem verenlerin be¤enisine
sunmay› sürdürüyor.

Siz ve banyonuz  bir bütünü
oluflturan en önemli
detaylars›n›z. Bu düflünceyi
ölçü alan Creavit modelleri
analitik düflünenlerin detayc›l›k
anlay›fl›na hassasiyetle
yaklaflan özgün çizgilerle, bir
fliiri oluflturan dizeler gibi
bütündeki güzelli¤i yakal›yor.

Satori serisi banyosunda 
ifllevsellik arayanlar›n tercihi.
Banyolar›n vazgeçilmezi 
havlular art›k Satori’nin son
derece fl›k bölümlerinde yerini
al›rken, çekmeceli tasar›m› ile
fazlal›klar› ortadan
kald›rman›za yard›mc› oluyor.

Tezgah üstü lavabolar ile
tamamland›¤›nda banyolar›n›z
için fl›k bir seçim haline gelen
Satori serisinde kullan›lan renk
wenge – beyaz olarak
düflünülmüfl. Satori serisi
Çanakc›lar imzas›yla ›slak
mekanlar için yepyeni bir 
alternatif.

19-23 Nisan tarihleri aras›nda
Tüyap/Unicera 18. Seramik ve
Banyo Fuar› 306 no’lu standda
Creavit dünyas›n› keflfetmeye
haz›rlan›n…

Satori ile farkl› bir sabah
A different morning with Satori
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A form-rich vitreous ware set from RocaKale
which is growing rapidly in the field of bathroom
ware and is increasing its product diversity with its
dynamic structure: Babel

Babel, a set which is plain yet sophisticated, cre-
ates modern spaces without the need to abandon
habits. The set undersigned by German designer
Adolf Babel gets is name from its designer. Adolf
Babel is an experienced designer which intro-
duced the “free standing” bathtubs to German

Banyo gereçleri alan›nda h›zla büyüyen ve
dinamik yap›s›yla ürün çeflitlili¤ini her geçen gün
art›ran RocaKale’den form zengini bir vitrifiye
tak›m›: Babel

Sade, ancak bir o kadar da sofistike bir tak›m olan
Babel, al›flkanl›klardan vazgeçmeden modern
mekanlar yarat›yor. Alman tasar›mc› Adolf Babel
imzas›n› tafl›yan tak›m, ismini de tasar›mc›s›ndan
al›yor. Adolf Babel, Alman küvet sektörünü “free

Tarz›n›za siz karar verin
You choose your style
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standing” küvetlerle tan›flt›ran,
dünyan›n en çok sat›fl› yap›lan
kafl›k-çatal tak›m› Savonia ile
Almanya’n›n en prestijli tasar›m
ödüllerinden “Busse-Longlife
Awards”a sahip deneyimli bir
tasar›mc›.

Dikdörtgen, yuvarlak ve bu iki
geometrik fleklin 
kombinasyonunu tafl›yan 
modelleriyle tak›m, sektöre 
bir yenilik getiriyor. Tasar›mc›,
ince kenarlar ve hafif kemerli
yüzeylerle dengelenmifl
kuvvetli bir gövde kullanarak
güçlü ve dayan›kl›, ancak ayn›
zamanda yumuflak bir karakter
yaratm›fl. Ergonomik boyutlar,
konforlu kullan›m ve kolay
temizlik gibi önemli detaylar
tak›m›n her parças›nda dikkat
çekiyor. 

Babel vitrifiye tak›m›, küçük ve
büyük banyolarda, otel ve toplu
kullan›m alanlar›nda ihtiyaç
duyulabilecek tüm ayr›nt›lar
düflünülerek tasarland›. Farkl›
formlarda ve ebatta lavabo,
duvara s›f›r klozet, asma klozet,
bide ve asma bide seçenek-
leriyle zengin tak›m›n lavabo-
lar›, hem tam ayakla hem de
yar›m ayakla kullan›labiliyor.
Tüm bu özellikleri ile Babel,
hemen her be¤eniye yan›t 
vererek bir tak›m ile birçok
mekan yaratma flans› sunuyor.

bathtub industry, who has won
the “Busse-Longlife Awards”,
one of the most prestigious
design awards in Germany, with
Savonia, the cutlery set with
highest sales in the world. 

The set brings an innovation to
the industry with its rectangular
and round models and with
those combining these two geo-
metrical figures. The designer
has created a robust, strong,
yet soft character using a
strong body balanced with slen-
der edges and slightly arched
surfaces. Significant details like
ergonomic dimension, comfort-
able use and easy cleaning

come to attention in every piece
of the set. 

Babel vitreous ware set was
designed considering all details
that could be needed in small
and large bathrooms in hotels
and in public facilities. The
basins of the set, rich with
options of basins with different
forms and sizes, against the
wall toilet walls, suspended toi-
let bowls, bidets and suspended
bidets may be used either with
full pedestal or semi-pedestal.
With all these features, Babel
allows creation of many spaces
with a single set, responding to
almost all tastes.
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‹spanya’n›n Valencia flehrinde düzenlenen
Cevisama Fuar›’na kat›lan Kütahya Seramik, 2006
yeniliklerini ziyaretçilerin be¤enisine sundu. En
büyük ilgiyi 10x10 ebatl› ürünler ve s›rl› porselen
seramikler görürken, profesyonelce haz›rlanm›fl
Kütahya Seramik stand› fuar idaresince 650 stand
içerisinde ‘Dizayn ve Ürünleri ‹tibariyle En Çok
Be¤enilen 13. Stand’ seçildi. 

Kütahya Seramik’ten Palmyra,
Amphora ve Alara… 
Palmyra, Amphora and Alara from
Kütahya Seramik… 

Kütahya Seramik, which participated in
Cevisama Affair organized in Valencia, Spain
offered its 2006 innovations to be appreciat-
ed by visitors. Products of 10x10 size and
glazed porcelain ceramics drew the great-
est attention as Kütahya Seramik stand was
chosen as ‘Most Appreciated 13th Stand in
Terms of Design and Products’ by fair
administration among 650 stands.  

Amphora
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Çok çeflitli ülkelerden gelen
ziyaretçileri stand›nda a¤›rlayan
Kütahya Seramik, yeni ç›kard›¤›
Palmyra, Amphora ve Alara
serileriyle büyük be¤eni toplad›.

Palmyra
2006 y›l› seramik modas›n›n
habercisi Palmyra Serisi, 10x10
ve 25x40 ebatlar›nda, aç›k yeflil,
koyu yeflil, bone, mavi, kahve,
gold, tarç›n ve bordo 
renklerinde tasarland›. Dekor
ve bordürleri ile zenginlefltirildi.

Amphora
Dayan›kl› yüzey yap›s›yla iç ve
d›fl mekana güvenle 
uygulanabiliyor. Modelin denizi
nitelendiren figürlerle 
süslenmifl yer dekor, bordür ve
köfle ürün gruplar›, özgün
tasar›mlar yarat›lmas›na
olanak sa¤l›yor. 42,5x42,5 ebat-
ta bej, gri-yeflil, kahve, bone ve
10x10 ebatta bej, gri-yeflil ve
kahve renk seçenekli Amphora,
do¤al tafl görünümünü moda
renklerle buluflturuyor.

Alara
Bej, bone, denim ve mavi 
renklerine sahip 25x40 Alara,
sadeli¤in ne denli estetik bir
çizgi yakalad›¤›n›n güzel 
örneklerinden birini veriyor.
Serinin fl›kl›¤›, farkl› ebatlarda
tasarlanan bordürleriyle
tamamlan›yor.

Playing host to visitors from a
wide variety of countries,
Kütahya Seramik drew acco-
lades with its newly launched
Palmyra, Amphora and Alara
lines. 

Palmyra
The harbinger of year 2006
ceramic fashion, Palmyra
Line, was designed in sizes
10x10 and 25x40 in light
green, dark green, bone, blue,
brown, gold, cinnamon and
burgundy. It was enriched by
décor and border tiles. 

Amphora
May be applied to interior and
exterior spaces safely with its
robust surface. Floor décor

border and corner tile groups
of the line decorated with sea
reminding figures allow cre-
ation of original designs.
Amphora, which comes in
42.5x42.5 in beige, gray-
green, brown and bone and in
10x10 size in beige, gray-
green and brown bring
together its natural stone look
with trendy colors. 

Alara
Beige, bone denim and blue
colored 25x40 Alara offers one
of the best examples of how
plainliness can capture an
aesthetic line. The elegance of
the line is complemented by
border tiles designed in vari-
ous sizes.

Alara
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Graniser, yeni ürün serileri oluflturma 
konusundaki çal›flmalar›na devam ediyor. Trendy
ve Victoria ad›nda iki yeni seri üretmeye bafllayan
Graniser, 2006 y›l›nda ürün gam›na bir çok yeni,
renkli ve farkl› be¤enilere uygun ürünler  
ekleyecek. Graniser’de bu sene duvarlar canl›
renklere bürünecek.

Graniser’den Unicera’ya 
özel seriler
Special Unicera lines 
from Graniser

Graniser continues its efforts for creation of
new product lines. Having started producing
two new lines named Trendy and Victoria;
Graniser will add many new colorful products
suitable for different tastes to its product
range in 2006. At Graniser, walls will take on
vivid colors this year. 

Padova
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Trendy Serisi
Bu sene tekstil  desenlerinin ön
plana ç›kt›¤› desenler göze
çarp›yor. Graniser, 33x45
boyutlar›nda çizgili desen
görüntüsünde bej, pembe,
mavi, orange, yeflil ve kahve
tonlar›nda farkl› kombinasyon-
lara imkan sa¤layan bir seri ile
tekstil desenlerinin ilkine start
veriyor. Seride dekor ve bordür
boyut çeflitlili¤i  ise oldukça
de¤iflik tarzlar oluflmas›na
f›rsat veriyor. 33x45, 16,5x45,
4x45, 11x33, 4x33 boyutlar›nda
bordürler banyolar›n›za çiçek
ferahl›¤›n› getiriyor. 

Victoria Serisi
Barok stilde bone, orange,
k›rm›z›, mavi, aç›k mavi ve
kahve renklerinde haz›rlanm›fl
seri 33x45 boyutlar›nda.
Dekorlar›yla
birlikte üçlü bir kombinasyon
halinde banyolarda farkl›
desenler oluflturacak olan
Victoria Serisi ilk olarak
‹spanya Cevisama Fuar›'nda
müflterilere sunuldu. Victoria
Serisi 11x33 ve 2x33
ebatlar›ndaki bordürleri ile
mistik bir görüntü sergiliyor. 

Rustik Seriler
Rustik tarzda haz›rlanm›fl yeni
ürünler ise 30x45 ebatlar›nda
Padova, 25x33 ebatlar›nda
Ürgüp ve  Efes Serisi’nden
olufluyor. S›rl› porselen seri-
lerinde ise 50x50 ebatlar›nda
Discovery, Marfil, Granada
ad›nda yeni seriler oluflturuldu

Trendy Line
This year, designs emphasiz-
ing textile patterns are com-
ing to the forefront. Graniser
gives start to the first one of
its textile patterns with a line
allowing different combina-
tions in beige, pink, blue,
orange, green and brown
shades in striped pattern
look in size 33x45. Diversity
of décor and border tiles
allow creation of highly dif-
ferent styles in the line.
Border tiles of 33x45,
16,5x45, 4x45, 11x33 and
4x33 bring the relaxing effect
of flowers to your bath-
rooms. 

Victoria Line
The line prepared in bone,
orange, red, blue, light blue

and brown colors in baroque
style comes in size 33x45.
Victoria line, which will create
different designs in bath-
rooms in a triple combination
with its décor tiles, was first
offered to customers in
Cevisama Trade Fair in
Spain. Victoria line displays a
mystical look with its border
tiles of 11x33 and 2x33.

Rustic Lines
New products prepared in
rustic style comprise Padova
line in size 30x45 Ürgüp and
Efes Lines in size 25x33. On
the other hand, new lines
named Discovery, Marfil and
Granada were created in size
50x50 in the glazed porcelain
line.

Victoria
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Dünya trendlerini takipte olan, iç mekanlar›n 
dekorasyonunda özellikle banyolarda ç›¤›r 
açmay› hedefleyen Seranit, 2006 y›l› koleksiyo-
nundaki  4 yeni banyo serisini   Seranit & Gama
Due tasar›m grubu iflbirli¤i ile ortaya ç›kar›yor. 
Seranit’in  bu 4  banyo serisi, ayr›ca Seranit 
tasar›m grubu taraf›ndan  tasarlanan  
“Serabagno Bath Worm” adl› yeni konsepti ilk kez
Tüyap’ta, Unicera Seramik ve Banyo 
Fuar›’nda  lanse edilecek. 

Seranit, 2006 y›l›nda 10 yeni seri ile granit 
seramik sektörüne damgas›n› vuracak.

Seranit 
“Serabagro Bath Worm”

Seranit, which monitors world trends aiming
at starting a new age in decoration of
interiors, especially bathrooms, launches its 4
new bathroom lines in its year 2006 collection
with Seranit Gama Due design group. These 4
bathroom lines by Seranit and also the new 
concept titled “Serabagno Bath Worm”
designed by Seranit Design Group will be
launched for the first time at Tüyap Unicera
Ceramic and Bathroom Fair. 

Seranit will put its mark on the granite ceram-
ic sector with new 10 lines in 2006.
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Dünyan›n birçok ülkesindeki
mimar  ve mühendislerin en iyi
d›fl cephe sistemi olarak 
kabul etti¤i,  tüm haklar› 
Seranit’e ait olan Serastone
D›fl Cephe Kaplama Sistemi’nin 
patentini ‹talya ve Ukrayna sat›n
almak istiyor. 

Granit Serami¤i Türkiye’de  d›fl
cephede uygulayan  ilk firma
olarak bilinen Seranit’in kendi
ar-ge ekibiyle gelifltirdi¤i ve flu
an sadece Türkiye’de de¤il
dünyada da baflar›yla uygulad›¤›
Serastone D›fl Cephe Kaplama
Sistemi, Kentplus Ataflehir,
Kiptafl Yeflil Vadi Konaklar›  gibi
yurt içi ve yurtd›fl›nda toplam
130 adet nitelikli ve prestijli
projenin de  tercihi oldu. 
Seranit bu projeleri 700 kiflilik
uzman teknik ekibiyle sistemin
tüm uygulamas›n› bizzat 
gerçeklefltirdi.

Büyük ifl ve al›flverifl 
merkezleri, havalimanlar›, 
üniversiteler,  sa¤l›k 
merkezleri, büyük oteller ve
devlet kurulufllar› binalar›, 
nitelikli konut projeleri  v.b. 
tesislerin iç ve d›fl cephelerinde
yap›lan say›s›z uygulamalar ve
bu uygulamalar›n be¤enilerinin
yüksek oluflu, Seranit Granit
Seramik malzemelerinin 
kullan›m›n› yayg›nlaflt›rd›.

Cephelerin 
yeni yüzü 
Seranit

“Serastone” 

New face of facades 
Seranit “Serastone” 

Italy and Ukraine want to pur-
chase the patent of Serastone
Exterior Covering System, all
rights of which belong to
Seranit which is regarded by
architects and engineers in
many countries of the world
as the best exterior covering
system. 

Serastone Exterior Covering
System, which was developed
by Seranit which is known as
the first firm applying Granite
Ceramic on exteriors in
Turkey by its own D&D team
and which is in application
successfully not only in
Turkey but all over the world,
was the preference of 130
quality and prestige projects

domestically and abroad like
Kentplus Ataflehir and  Kiptafl
Yeflil Vadi Konaklar›. Seranit
carried out all applications of
the system in these projects
with its technical team of
experts comprising 700 people. 

Countless applications made
on the interiors and exteriors
of major business and shop-
ping centers, airports, univer-
sities, health centers, major
hotels and government
agency buildings and high
quality residential projects,
etc. and the high appreciation
for these applications
enhance the use of Seranit
Granite Ceramic materials.
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VitrA Karo’nun banyo mekanlar› için özel olarak
üretti¤i Wanna Serisi Duvar Karolar›,
Uzakdo¤u’nun gizemli atmosferini banyo mekan-
lar›na tafl›yor. 

25 x 33 ebatlar›nda üretilen Wanna Serisi, gümüfl
ve alt›n ›fl›lt›lar› ile banyolarda mistik bir hava
yaratman›za olanak sa¤l›yor...

Taba ve mavi renklerinde üretilen ve Marbella yer
karolar› ile uyumlu renkleri bulunan Wanna Serisi
tasar›mc›lar›na, her renk için iki  bordür seçene¤i
sunuyor.

Wanna Line Wall Tiles, produced specifically for
bathroom spaces by VitrA Karo, carries the mysti-
cal atmosphere of the Far East to bathroom
spaces. 

Wanna Line, produced in size 25x33, allows you to
create a mystical atmosphere in bathrooms with
its silver and gold glitters… 

Wanna Line, produced in brick and blue colors,
featuring colors compatible with Marbella floor
tiles, offers designers to border tile choices for
each color. 

VitrA Karo’nun banyo serisi
Wanna ile oryantal desenler
banyolarda...

Oriental designs in bathrooms with VitrA
Karo’s bathroom Wanna…
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Ege Seramik, yer, duvar ve porselen karolar›ndan
oluflan genifl ürün yelpazesini, de¤iflen görsel
ihtiyaçlar ve trendlere paralel olarak sürekli
gelifltiriyor. Ege Seramik’in ürün yelpazesine
kat›lan yeni seriler;

Sofia
Ege Seramik Sofia Serisi, tekstil desenli yeni
tasar›m›yla, duvar ka¤›tlar›n›n s›cakl›¤› ve do¤al
görüntüsünü yaflam alanlar›n›za en güzel dokular›
ile tafl›makta. 30x60 boyutlar›nda ve 6 farkl› renk
tonunda üretilen Sofia Duvar karolar›na; üç farkl›
bordür serisi efllik ediyor. Sofia Balsa pembe ve
mavi renklerinde 6,5x60 boyutlar›nda, Sofia
Barocco ise  fleftali ve mavi renklerinde 5x30
boyutlar›nda üretildi. Sofia’n›n son bordür serisi
olan Sofia Flow ise pembe ve mavi renklerde
30x60 boyutlar›nda üretilmifl. Sofia’n›n 30x60
boyutlar›nda 2 farkl› renkte madalyonlar› da mev-
cut. Duvar ka¤›d› efektini mekanlar›n›za seramik
ile tafl›yan Sofia Wallpaper, 30x60 boyutlar›nda,

Ege Seramik is in the process of developing
continuously its wide product range com-
prising floor, wall and porcelain tiles in par-
allel with ever-changing visual needs and
trends. The new lines which joined Ege
Seramik’s product range; 

Sofia
Ege Seramik Sofia Line carries the warmth
and natural look of wall paper to your living
spaces with its new textile-look design.
Sofia wall tiles produced in 30x60 size in 6
different color shades are accompanied by
three different border tile lines. Sofia Balsa
comes in pink and blue in size 6.5x60; Sofia
Barocco in peach and blue in size 5x30.
Sofia’s last border tile line Sofia Flow is pro-
duced in pink and blue in size 30x60. Sofia’s
medallions in 2 different colors in size 30x60
are also available. Sofia Wallpaper, which
carries the wallpaper effect to your spaces

Ege Seramik’ten üç yeni seri
Three new lines from Ege Seramik

Sofia
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beyaz, bej ve aç›k gri renk-
lerinde.

Pietra Serisi
Ege Seramik, rustik seramik
serilerine bir yenisini daha
ekledi…S›rl› granit serisinde yer
alan Pietra; 33x33,  45x45 ve
16,5x16,5 boyutlar›nda. Pietra
Oyster Beyaz, Porselen Bej ve
Cotto renklerinde üretiliyor.
Pietra’n›n duvar karolar› ise
25x33 boyutlar›nda.

Playful
Playful,  yaflam›n kusursuz 
renkleriyle nefleli mekanlar
yarat›yor. Yeflil, turunç, mavi,
k›rm›z› ve beyaz duvar
karolar›na k›rm›z› ve mavi 
bordürler efllik ediyor. Playful
yer karolar›nda ise beyaz›n
temiz ve ferah havas›n› yaflam
alanlar›n›za tafl›yor. Bu seri
sizlere duvarda 20x33 ve 10x33
olarak iki farkl› boyut seçene¤i
sunuyor…

with ceramic comes in size
30x60 in white, beige and
light gray. 

Pietra Line
Ege Seramik added yet
another one to its rustic
ceramic lines… Peitra, part
of the glazed granite line,
comes in sizes 33x33,
45x45 and  16.5x16.5 in 
colors Oyster White,
Porcelain Beige and Cotto.
Pietra’s wall tiles and in
size 25x33. 

Playful
Playful creates joyful
spaces with the perfect col-
ors of life. Red and blue
border tiles accompany the
green, orange, blue, red
and white wall tiles. Playful
floor tiles, on the other
hand, carry the clean and
spacious atmosphere of
white to your living spaces.
This line offers you two dif-
ferent size options as 20x33
and 10x33 on walls…

Pietra

Playful
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14-17 Ocak tarihlerinde Almanya’n›n Hannover
flehrinde Deustche Messe AG taraf›ndan 
organize edilen hal›, yer ve zemin kaplamalar› fuar›
DOMOTEX, beklentilerin çok üstünde  kat›l›mc› ve
ziyaretçi say›s›yla gerçekleflti. 

El ifli ve makina hal›lar›; tekstil ve pvc yer 
kaplamalar›, lifler, mermer; do¤altafl; seramik;
parke ve  laminat ve bunlar›n uygulama, döfleme ve
bak›m teknikleri hakk›nda son geliflmelerin
tan›t›ld›¤› DOMOTEX 2006,  toplam 93,000 metre
kare alanda (2005: 90,142), tüm dünyadan 1.362 
firman›n (2005:1,244) ve toplam 48,500 profesyonel
ziyaretçinin (2005:43,885) kat›lm›yla gerçekleflti.
%75’ini Almanya d›fl›ndan gelen kat›l›mc› firmalar›n
oluflturdu¤u fuara bir çok uluslararas› profesyonel
ziyaretçi kat›ld›.  Fuarda 13,000 metre kare alanda
103 firma ile temsil edilen Belçika birinci s›rada;
8,654 metre kare ve 92 firma ile Türkiye 2. s›rada
yer ald›. Belçika ve Türkiye’nin ard›ndan Hollanda,
Hindistan, ‹talya ve ‹ran fuara yüksek oranda
kat›l›m› olan ülkeler aras›nda yer ald›lar.
Uluslararas› ziyaretçilerin %60’›n› Avrupa
ülkelerinden gelen profesyoneller oluflturdu.
Avrupa’y› %27 oran›nda Asya ve %8 oran›nda
Amerika ülkeleri izledi.

DOMOTEX ayn› konseptte her y›l mart ay›nda
DOMOTEX Asia/CHINAFLOOR ile Çin’in Sanghay
kentinde 28-30 Mart tarihlerinde organize edilmek-
tedir. Bu y›l yeni bir DOMOTEX etkinli¤i 28-30 May›s
tarihlerinde Dubai’de DOMOTEX Middle East ad›yla
ilk kez organize edilecek. 

DOMOTEX HANNOVER 2007 y›l›nda  13-17 Ocak
tarihleri aras›nda bir kez daha tüm sektöre ev
sahipli¤i yapacak.

DOMOTEX 2006 
Dünya ayaklar›n›z›n
alt›nda!
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Carpeting, floor and floor coverings trade fair
DOMOTEX, organized by Deustche Messe AG in
Hannover, Germany January 14-17, was held
with a participator and visitor number well
above expected. 

DOMOTEX 2006, where the latest advances
were introduced on hand-made and machine
carpets, textile and PVC floor coverings, fibers,
marble, natural stones, ceramic, hardwood,
laminates and their application, laying and
maintenance techniques, was held on a total
floor area of 93,000 square meters (2005:
90,142) with the participation of 1,362 firms
from all over the world (2005:1,244) and a total
of 48,500 professional visitors (2005:43,885). 
A great number of international professional
visitors attended the fair, 75 % of which com-
prised of non-German participants. At the fair,
Belgium, represented by 103 firms on a floor
area of 13,000 square meters, was first; with
Turkey with 92 firms and 8,654 meter squares,
ranking second. Belgium and Turkey were fol-
lowed by Holland, India, Italy and Iran in terms
of highest participation. 60 % of international
visitors were professionals from European
countries. Europe was followed by Asia with 
27 % and countries from Americas by 8 %. 

DOMOTEX is held in March of every year under
the same concept as DOMOTEX Asia/CHI-
NAFLOOR March 28-30 in Shanghai, China.
This year, a new DOMOTEX event will be held
for the first time May 28-30 in Dubai under the
title of DOMOTEX Middle Eeast. 

In 2007, DOMOTEX HANNOVER will host the
whole industry once again January 13-17. 
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Do¤ru Yol Partisi Genel Baflkan› Mehmet A¤ar;

“Sanayiyi zenginlefltiren ve ihracatta
önemli bir yeri olan seramikçiler,
büyük ad›mlarla ilerliyor, onlar›
desteklemeliyiz”.

Röportaj -Interview
fierife Deniz Ulueren
serife@serfed.com

Mehmet A¤ar, 1951 y›l›nda Ankara’da do¤du.
1968’de Haydarpafla Lisesi, ard›ndan Siyasal
Bilgiler Fakültesi’nde Maliye Bölümü’nden mezun
oldu. ‹lk devlet memuriyetinde Emniyet Genel
Müdürlü¤ü Asayifl dairesinde ve Cumhurbaflkanl›¤›
Koruma Müdürlü¤ü'nde Komiserlik yapt›. 1976'da
Ankara vilayeti kaymakam aday› olarak ‹çiflleri
Bakanl›¤›'nda göreve bafllad›. ‹znik ve Selçuk
ilçelerinde kaymakam vekili olarak, Torul ve Delice
ilçelerinde kaymakam olarak görev yapt›. 1980’de
‹stanbul Emniyet Müdürlü¤ü Terörle Mücadele
fiube Müdür Muavini, 1981’de Asayifl fiube Müdürü
oldu. 1984-88 aras›nda Terör ve Asayiflten Sorumlu
‹stanbul Emniyet Müdür Yard›mc›s› olarak çal›flt›.
1988'de Ankara Emniyet Müdürlü¤ü'ne,1990'da
‹stanbul Emniyet Müdürlü¤ü'ne, 1992'de Erzurum
Valili¤i'ne, 1993 Temmuz’unda Emniyet Genel
Müdürlü¤ü’ne atand›. 1995'de Elaz›¤ Milletvekili
seçildi. 1996'da 53. Hükümette Adalet Bakan›, 54.
Hükümette ‹çiflleri Bakan› olarak görev yapt›. 1999
ve 2002 seçimlerinde Elaz›¤’dan ba¤›ms›z 
milletvekili oldu. 2002 DYP 7. Ola¤an Kongresi’nde
Genel Baflkanl›¤a, 2005’de yap›lan 8. Ola¤an 
Büyük Kongre'de tekrar Genel Baflkanl›¤a seçildi.

Mehmet A¤ar was born in Ankara in 1951. He
graduated from Haydarpafla High School in
1968 and later from Fiscal Department of
Faculty of Political Sciences. His first public
post was at General Directorate of Security
Order Department and he later served as Police
Chief at Presidency Guards Office. He worked at
Ministry of Internal Affairs as district governor
candidate for Ankara province in 1976. He
served as Acting District Governor in Iznik and
Selçuk and as district governor in Torul and
Delice districts. In 1980, he became Anti-
Terrorism Deputy Division Director at Istanbul
Security Directorate and in 1981, he became
Order Division Director. From 1984-88, he
served as Deputy Security Director in Istanbul in
charge of Terrorism and Order. In 1988, he was
appointed as Ankara Security Director, in 1990
as Istanbul Security Director, in 1992 as
Governor of Erzurum and as General Director
of Security in July 1993. Was elected as
Member of Parliament for Elaz›¤ in 1995. He
served as Justice Minister in the 53rd
Government in 1996 and as Minister of Internal
Affairs in the 54th Government. He was elected
as Independent Member of Parliament from
Elaz›¤ in 1999 and 2002 elections. He was elect-
ed as President in 2002 TPP 7th Regular
Convention and was re-elected as President in
the 8th Regular Grand Convention held in 2005. 

President of True Path Party Mehmet A¤ar;

“Ceramic makers who
enrich the industry, having
an important place in
exports, are advancing 
with great leaps; we have
to support them”.
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fierife Deniz Ulueren: Turkey’y
economic problems; unem-
ployment, inflation…These are
problems that are not solved at
the desired level regardless of
which government takes office.
How will Turkey overcome
these problems or can it? 

Mehmet A¤ar: One should not
restrict Turkey’s economic
problems only by unemploy-
ment and inflation. I believe to
say that whichever government
takes office, it may not over-
come the economic problems
is wrong. There is no problem
that cannot be solved; nor is
there any obstacle that cannot
be overcome… To prepare an
economic program being
aware of problems, identifying
the causes of such problems
and by presenting solutions is
the trick. Each government has
an alternative. People will
grade a government which
cannot solve the problems at
the polls. It knows how to
change a government and
rulers who cannot find solu-
tions. JDP government has
failed to solve the economic
problems at their roots. These
problems may be and will be
overcome. The economic pro-

gram we prepared as TPP has
been prepared with this
awareness and incorporates
policies, offering solutions for
each one of our economic
problems. 

fi.D: Turkish industry is in a
head-to-head fight with
European countries; finance,
automotive, ceramic, construc-
tion. What kind of a path
should we take to have a say in
the world? 

M.A: Türkiye, Turkey is a coun-
try with one of the 20 largest
economies in the world. We
believe that a non-productive
economy cannot grow. Just
look at the past economic his-
tory of Turkey. Remember the
steps for creating something
from nothing. Look at the gov-
ernments changing the eco-
nomic conditions during the
first years of the Republic.
Don’t forget the infrastructure
and production facilities real-
ized by Democratic Party in
1950-1960. It was not that long
ago that Justice Party achieved
what it did in 1960-1980. Take
an overall look at these. Yet,
which investment has been
made and what types of pro-

fierife Deniz Ulueren:
Türkiye’nin ekonomik sorunlar›,
iflsizlik enflasyon... Hangi
hükümet gelse arzu edilen
ölçüde çözümlenemeyen sorun-
lar bunlar. Türkiye bu sorunlar›
nas›l aflacak, aflabilir mi?

Mehmet A¤ar: Türkiye’nin
ekonomik sorunlar›n› sadece
iflsizlik ve enflasyonla
s›n›rland›rmamak gerekir.
Hangi hükümet gelse,
ekonomik sorunlar› aflamaya-
ca¤›n› söylemek bana göre
yanl›flt›r. Çözümlenmeyecek
sorun yoktur. Afl›lamayacak
engel de... Yeter ki meseleleri
bilerek, sorunlar›n nedenlerini
tespit ederek, çözüm yollar›n›
ortaya koyarak bir ekonomik
program haz›rlamak marifettir.
Her hükümetin alternatifi
vard›r.  Halk sorunlara çözüm
bulamayan hükümeti sand›kta
de¤erlendirir.  Çözüm bula-
mayan hükümeti ve iktidar›
de¤ifltirmesini bilir. AKP iktidar›
da ekonomik sorunlar› temelde
çözememifltir. Bu sorunlar
afl›l›r, afl›lacakt›r. DYP olarak
haz›rlad›¤›m›z ekonomi 
program› bu bilinç içinde
haz›rlanm›flt›r ve ekonomik
sorunlar›n her biri çözüm
getiren politikalar› 
içermektedir.

fi.D: Türkiye sanayisi Avrupa
ülkeleriyle bafla bafl mücadele
veriyor. Finans, otomotiv,
seramik, inflaat. Dünyada söz
sahibi olabilmemiz için nas›l bir
yol izlemeliyiz?

M.A:Türkiye, 20 büyük
ekonomiye sahip ülkeden
biridir. Üretmeyen bir ekonomi
bize göre büyüyemez.
Türkiye’nin geçmifl ekonomi
tarihine bak›n›z. Yoktan var
etmeye yönelik at›l›mlar›
hat›rlay›n›z. Cumhuriyetin ilk
y›llar›ndaki ekonomik flartlar›
de¤ifltiren iktidarlara bak›n›z.
1950-1960 döneminde
Demokrat Parti taraf›ndan
gerçeklefltirilen alt yap› ve üre-
tim tesislerini unutmay›n›z.
1960-1980 y›llar› aras›nda
Adalet Partisi’nin yapt›klar›n›n
üzerinden daha fazla bir süre
geçmedi. Tümünü bir kez daha
gözden geçiriniz. Oysa, flu
geçen 3 y›ll›k AKP iktidar›nda
hangi yat›r›m›n yap›ld›¤›n›, ne
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duction facilities have been
founded during this 3-year JDP
period. It is possible to have
Turkey’s name heard in the
world by founding these facili-
ties and running them in the
most modern fashion. As TPP,
our aim is to realized produc-
tion-oriented investments
under free market conditions in
our economic program. We
believe that we will have a say
in the world thanks to this. 

fi.D. How do you plan to elimi-
nate the deficiencies you detect
in our educational system? 

M.A: In our country, there are
approximately 750,000 mem-
bers of faculty, lecturers and
teachers serving in organized
institutions of higher learning
and 19,500,000 get education

there. Whether this manpower
in education will become a
tremendous capital or a heavy
burden will depend on the
healthy or wrong policies to be
pursued. In developed coun-
tries, educational policies are
the most important elements to
constitute the economic and
social development of a coun-
try. The greatest characteristic
of our age is the extraordinary
development achieved by the
human being in technology,
employing its mental potential
and skills. 

There is confusion in the legal
basis of education. Student-
focused education is not provid-
ed in our country. Course cur-
riculums are full of unneces-
sary information and their link
to life is detached. There is very

little applied education. Course
groups, which would affect
social, cultural, artistic and
sporting developments 
positively are not emphasized.
Course books distributed free
of charge become unusable in a
short time. Whilst teacher
deficit is expressed in hundreds
of thousands, approximately
175,000 teachers who have
already graduated are awaiting
for vacancies. Especially in our
large provinces, 60-70 students
attend courses in classrooms.
There are about 80 types of
high schools in the system and
this leads to waste of 
personnel, buildings and 
capacity. In our schools 
providing dual education, our
students are unable to take
advantage of educational 
facilities. The transition from
three years to four years in
middle education has been
subject of a fait accompli by
EU’s orders, without adequate
discussion; modifications which
would serve the purpose have
not been made adequately. 

türde üretim tesislerinin kurul-
du¤unu söyleyebilirsiniz? Bu
tesisleri kurarak ve en 
modern tarzda iflleterek dünya-
da Türkiye’nin isminden söz
etmek mümkündür. DYP olarak
ekonomi program›nda serbest
piyasa flartlar›nda üretime
yönelik yat›r›mlar›n
gerçeklefltirilmesi hedefimizdir.
Bu sayede dünyada söz sahibi
olaca¤›m›za inan›yoruz.

fi.D. E¤itim sistemimizde
gördü¤ünüz eksikleri nas›l
gidermeyi düflünüyorsunuz?

M.A: Ülkemizde örgün, yayg›n,
yüksek ö¤retim kurumlar›nda
yaklafl›k 750 bin civar›nda
ö¤retim üyesi, ö¤retim
görevlisi, ö¤retmen görev yap-
makta, 19.500.000 ö¤renci
e¤itim görmektedir. E¤itimdeki
bu insan gücünün müthifl bir
sermaye veya a¤›r yük olmas›
izlenecek sa¤l›kl› yada hatal›
politikalarla belirlenecektir.
Geliflmifl ülkelerde e¤itim poli-
tikalar› bir ülkenin ekonomik ve
sosyal kalk›nmas›n› olufltura-
cak en önemli unsurdur.

Ça¤›m›z›n en önemli özelli¤i
insan›n sahip oldu¤u zihinsel
potansiyelini ve yeteneklerini
kullanarak teknolojide sa¤lad›¤›
ola¤anüstü geliflmelerdir.

E¤itimin hukuki temelinde
karmafla vard›r. Ülkemizde
ö¤renci merkezli e¤itim
yap›lmamaktad›r. Ders program-
lar› gereksiz bilgi ile dolu olup
yaflamla ba¤› kopuktur.
Uygulamal› e¤itime çok az yer
verilmektedir. Sosyal, kültürel
sanatsal ve sportif geliflimleri
olumlu etkileyecek ders 
gruplar›na önem verilmemek-
tedir. Ücretsiz da¤›t›lan ders
kitaplar› k›sa sürede

kullan›lmaz hale gelmektedir.
Ö¤retmen aç›¤›, yüzbinlerle
ifade edilirken, mezun olan
yaklafl›k 175.000 ö¤retmende
kadro beklemektedir. Özellikle
büyük illerimizde, dersliklerde
60-70 ö¤renci e¤itim görmek-
tedir. Sistemde 80’e yak›n lise
çeflidi olup personel, bina, kap-
asite israf›na sebep olmaktad›r.
‹kili e¤itim yapan okullar›m›zda
ö¤rencilerimiz yeterince e¤itim
olanaklar›ndan yararlanama-
maktad›r. Ortaö¤retimde üç
y›ldan dört y›la geçifl yeterince
tart›fl›lmadan AB’nin emriyle
oldu bittiye getirilmifl, amaca
uygun de¤ifliklikler yeterince
yap›lmam›flt›r. 

“Do¤ru Yol Partisi olarak ekonomi
program›nda serbest piyasa
flartlar›nda üretime yönelik
yat›r›mlar›n gerçeklefltirilmesi 
hedefimizdir.  Dünyada söz sahibi
olaca¤›m›za inan›yoruz”

“As True Path Party, our target is to realize 
production-oriented investments under free 
market conditions in our economic program. 
We believe that we will have a say in the world.”
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Our universities have neither
administrative, nor financial
autonomy. Since higher educa-
tion programs are not drawn up
adequately in accordance with
the needs of the country, grad-
uates are joining the group of
the unemployed. The need for
members of faculty is not satis-
fied and no financial or moral
awards are provided to those
serving, unfortunately. To
transform our education army
comprising 750,000 and
19,500,000 students into a
tremendous capital for our
country, politicalization will not
be allowed in education; nation-
al perspective will be our basic
concept in the education sys-
tem. There will never be any
compromise from Atatürk’s
principles and revolutions and
the main objectives of the
Republic. All measures will be
taken so that the teaching pro-
fession once again leads the
most sacred professional.
Independent and scientific func-
tioning of the education and

training board, which should be
the brains of national education,
will be secured. All legal
arrangement shall be carried
out to ensure that Ministry of
National Education and HEB
work in harmony. Measures will
be taken so that the contribu-
tion of the private sector is
raised to the highest level to
attain the schoolization rate in
developed countries. Adequate
funds will be appropriated out
of the general budget for the
financing of education, harmo-
nization will be achieved using
the minimum number of laws
instead of a large number of
laws and a large number of
regulations through structural
changes in the legal basis of
education, the sluggish struc-
ture will be abandoned in edu-
cational organization and our
perspective will be on-site
management and central
supervision. 

fi.D: What are your thought on
the location of our country

strategically and its place in the
international plan lead by EU
and the Middle East?

M.A: What determines the basic
strategic position of Turkey is
that it is located at a very
important point joining Asia-
Europe and the Middle-East at
a hub which integrates various
civilizations, both historically
and also contemporarily. After
the fall of Soviet Union and dis-
appearance of the distinctions
of the bipolar world order, the
strategic importance of Turkey
in international relations have
increased even further. Turkey,
which used to be known as the
guardian of NATO’s south-east-
ern wing, now stands at a most
sensitive point in the network of
international relations covered
by the world order on the way
to be re-established as the join-
ing point of Soviet satellite
Eurasian countries and the free
world, Islamic countries and
the West, European Union and

Üniversitelerimizin idari ve mali
özerkli¤i yoktur. Yüksek
ö¤retim programlar› ülkenin
ihtiyaçlar›na göre yeterince
düzenlenmedi¤i için mezun
olanlar iflsizler grubuna
kat›lmaktad›r. Ö¤retim üyesi
ihtiyac› giderilemedi¤i gibi
görevlilere maddi ve manevi
ödüllendirme ne yaz›k ki
yap›lamamaktad›r. 750.000
ö¤retim kadrosu 19.500.000
ö¤renciden oluflan e¤itim ordu-
muzu ülkemiz için müthifl bir
sermaye haline çevirmek için
e¤itimde siyasallaflmaya f›rsat
verilmeyecek, e¤itim siste-
minde millilik ana anlay›fl›m›z
olacak, Atatürk ‹lke ve
‹nk›laplar›yla Cumhuriyetin ana
hedeflerinden asla ödün 
verilmeyecek, ö¤retmenlik
mesle¤inin yeniden en kutsal
mesleklerin bafl›nda yer almas›
için her türlü tedbir al›nacak,
milli e¤itimin beyni olmas›
gereken Talim Terbiye
Kurulu’nun ba¤›ms›z ve bilim-
sel çal›flmas› güvence alt›na
al›nacak, Milli E¤itim Bakanl›¤›
ile YÖK’ün uyumlu çal›flabilme-
si için tüm yasal düzenlemeler
yap›lacak, geliflmifl ülkelerdeki

okullaflma oran›na
ulafl›labilmesi için özel sek-
törün de katk›s›n›n en üst 
seviyeye ç›kar›lmas› için tedbir-
ler al›nacak, e¤itim finansman›
için genel bütçeden yeterli kay-
nak ayr›lacak, e¤itimin hukuki
temelinde yap›sal de¤ifliklikler
yaparak, çok yasa çok yönet-
melik yerine en az yasa ile
uyum sa¤lanacak, e¤itimin
örgütlenmesinde hantal
yap›dan vazgeçilecek, yerinden
yönetim, merkezden denetim
anlay›fl›m›z olacakt›r. 

fi.D: Stratejik olarak ülkemizin
konumu, AB ve  Ortado¤u
baflta olmak üzere uluslararas›
plandaki yeri hakk›ndaki
düflünceleriniz nelerdir?

M.A: Türkiye’nin  temel 
stratejik konumunu belirleyen,
Asya-Avrupa ve Ortado¤u’yu
birlefltiren  çok önemli bir 
noktada, gerek tarihi olarak
gerek ça¤dafl aç›dan çeflitli
uygarl›klar› bütünlefltiren bir
merkezde yer alm›fl 
bulunmas›d›r. Sovyetler
Birli¤i’nin çöküflünden  ve iki
kutuplu dünya düzeninin
ay›r›mlar›n›n ortadan  
kalkmas›ndan sonra
Türkiye’nin uluslararas› 
iliflkilerdeki stratejik önemi
daha da artm›fl bulunmaktad›r.
Bundan önce NATO’nun
Güneydo¤u kanad›n›n bekçisi
olarak belirlenen Türkiye art›k
Sovyet ard›l› Avrasya ülkeleri ile
hür dünyan›n; ‹slam ülkeleri ile
Bat›’n›n; Avrupa Birli¤i ile
Ortado¤u ve Avrasya’n›n
bitiflme noktas› olarak, yeniden
kurulmaya teflebbüs edilen
dünya düzeninin kapsad›¤›
uluslararas› iliflkiler a¤›nda en
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hassas noktada yer almaktad›r.

Türkiye, Varflova Pakt›’n›n
çöküflünden sonra, ABD  ile
mevcut stratejik ç›kar
örtüflmelerinin de bilinci ile,
Balkanlarda, Karadeniz
Bölgesi’nde, Kafkaslarda ve
Orta Asya’da ortaya ç›kan
boflluk ve belirsizlikleri 
gidermek amac›yla yeni düzen-
lemeler yap›l›rken öncü rolü
oynam›flt›r. Gerçekten Avrupa
Güvenlik ve ‹flbirli¤i Örgütü’nün
çal›flmalar›nda; Do¤u ve
Güneydo¤u Avrupa’daki iflbirli¤i
düzenlemelerinde; Arnavutluk,
Bosna Hersek, Kosova 
bölgelerinde ortaya ç›kan s›cak
iç çekiflmelerde; Karadeniz
Ekonomik ‹flbirli¤i bölgesinin
kuruluflunda;  Kafkasya’daki
Ermenistan-Azerbaycan
Harbinde ve  Gürcistan’›n iç
çalkant›lar›nda; Kuzey
Kafkasya’daki  kar›fl›kl›klarda;
Orta Asya’n›n yeni akraba
devletlerinin geliflmesinde
Türkiye’nin istikrar ve bar›fla
katk› yapan önemli rolü
yads›namaz. 
Ortado¤u’da da uzun süredir

dünya gündeminin en önemli
s›cak noktalar›ndan biri olan
Arap-‹srail ihtilaf›nda Türkiye
taraflar› yaklaflt›r›c› çabalar
içinde bulunmufl; ‹ran’›n iç
mücadeleleri ve Suriye’nin
bölgesel faaliyetleri  karfl›s›nda
ortaya ç›kan bask›lar ile ilgili
olarak sergiledi¤i kontrollü
yaklafl›mla olaylar›n bölgeye
yay›lmas›n›n önlenmesinde
önemli rol oynam›fl; ve nihayet,
Irak’da  ortaya ç›kan s›cak
durumda  kolaylaflt›r›c› bir
tutum  izlemifltir. Türkiye'nin
temel ulusal ç›karlar›
dolay›s›yla uzun süredir ba¤l›
oldu¤u NATO’nun, de¤iflen ve
globalleflen uluslararas› 
iliflkilerde yeni bir konuma
kavuflturularak, etki s›n›rlar›n›
geniflletmesi amac›yla yap›lan
çal›flmalarda da Türkiye belir-
gin ve olumlu bir etki yapm›flt›r.
Balkanlardaki ve Güneydo¤u
Avrupa’daki NATO bar›fl
çal›flmalar›na kat›lmas›
yan›nda, Afganistan’da ve
Somali’deki bar›fl gücü katk›lar›
unutulamaz. Ayn› zamanda
bar›fl için ortakl›k program›
çerçevesinde yeni Avrasya

the Middle-East and Eurasia. 

After the collapse of Warsaw
Pact, with the awareness of
the present strategic overlap
of interest with USA, Turkey
has played a leading role
when new arrangements
were made to eliminate the
gaps and uncertainties
emerging in the Balkans,  the
Black Sea region, the
Caucuses and Central Asia.
In fact, the significant role of
Turkey contributing to stabili-
ty and peace in the activities
of European Security and
Cooperation Organization, the
collaboration in Eastern and
South-Eastern Europe in hot
domestic conflicts in Albania,
Bosnia-Herzegovina and
Kosovo in the establishment
of the Black Sea Economic
Cooperation Region in the
Armenia Azarbaijan War in
the Caucuses and the devel-
opment of the new “Relative”
countries in Central Asia.  

In the Arab-Israeli conflict,
which has been one of the
most important hot points of

the global agenda for a long
time in the Middle East,
Turkey has made efforts to
bring the parties together and
has played a significant role
in prevention of the spread of
incidents to the region in
relation to Iran’s domestic
struggles and pressures
appearing against Syria’s
regional activities with the
measured approach it dis-
played and finally, has had a
facilitating attitude in the hot
situation occurring in Iraq.
Turkey has had a significant
and positive impact also in
efforts to bring NATO to
which Turkey has been con-
nected to for a long time due
to its basic national interests,
to a new position in the
changing and globalizing
international relations, allow-
ing it to expand its bound-
aries of influence. Turkey’s
peace force contributions in
Afghanistan and Somali
beside its participation in the
NATO peace activities in the
Balkans and South-Eastern
Europe cannot be forgotten.
At the same time, it is clear

“Türkiye, 
dünyadaki 20
büyük ekonomiye
sahip ülkeden
biridir. Devlet alt
yap› yat›r›mlar›n›
eksiksiz 
gerçeklefltirmek,
ortam› 
oluflturmak, özel
sektörü ve
yabanc› sermayeyi
üretim yapacak
tesisleri kurmaya
teflvik etmekle
görevlidir”

“Turkey is a 
country with one of
the 20 largest
economies in the
world. The 
government is
mandated to 
realize the 
infrastructure 
projects 
completely, to 
create an 
environment and to
encourage the 
private sector and
foreign capital to
establish facilities
which will 
produce.”
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that Turkey constitutes an
organic link in the relations
with NATO of the new Eurasian
countries under the framework
of the program on partnership
for peace. 

It has lost all its influence in
Iraq after the March 1, 2003
motion crisis. Here, the ele-
ments valued by USA seem to
be the Kurdish and Shiite pres-
ence. Lastly, at the meeting
held in Istanbul on December
4 between USA’s Iraq
Ambassador Zalmay Halilzad
who is not accepted by Iran
and Hashimi, who is alleged to
be the leader of Iraqi Sunnis, it
was clearly observed that the
real power on the matter lies
with USA and Iraqi Sunnis and
that Turkey was nothing more
than an observer. It has
become obvious that Iranian
Minister of Foreign Affairs,
Manucher Mutteki, who visited
Turkey recently, did not wel-
come Turkey’s approaches on
joint action in the region either.
Another proof of the ineffec-
tiveness of the government in
this region was that not a

member of the government
but President of Parliament
Mr. Ar›nç, who legally should
not have any power or respon-
sibility, will attend by special
invitation the summit to be
held in Saudi Arabia by Islamic
Conference Organization. That
no true reaction has been dis-
played to the activities carried
out by Israeli private organiza-
tions in the Barzani country in
Northern Iraq and that the friv-
olous explanations by Israeli
foreign Ministry stating that
they had no official knowledge
on the matter were accepted
immediately are other indica-
tors that the government, let
alone taking control of the
events in the region, has diffi-
culty even to grasp them. 

fi.D: Your assessments of our
EU membership...

M.A: The efforts for progress,
which constitute the basic ori-
entation of our nation empha-
sized by  the principle of
reaching the level of the con-
temporary world in the Atatürk
period, have been adopted

strongly by the tradition repre-
sented by our party. Ankara
Treaty was signed on
September 13, 1963 as a result
of the negotiations initiated
with European Community in
1959 for this purpose. This
agreement has aimed at full
membership in 1973 and 1976;
new documents leading to
customs union were ratified
and application was filed for
full membership in 1987 and
finally; as a last step on
January 1, 1996, by TPP gov-
ernment, customs union was
established. After Turkey was
admitted as a candidate for
European Union membership
at 1999 EU Helsinki summit
fully and equally and under the
same criteria as other candi-
date countries, the initial
Accession Document was rati-
fied in 2001 as the road map of
full membership. 

In May 2004, ten new mem-
bers were admitted to the
Union, including Southern
Cyprus Greek Administration,
it was announced that Bulgaria
and Rumania would become

ülkelerinin NATO ile
iliflkilendirilmesinde
Türkiye’nin organik bir ba¤
teflkil etti¤i de aç›kt›r.

Irak’da  1 Mart 2003 tezkere
krizinden sonra hiçbir etkisi
kalmam›flt›r. Burada ABD
yönetiminin de¤er verdi¤i
unsurlar Kürt ve fiii 
mevcudiyeti olarak 
görülmektedir. Son olarak, 
4 Aral›k’da ‹stanbul’da, ‹ran’›n
kabul etmedi¤i ABD’nin Irak
Büyükelçisi Zalmay Halilzad ile
Irak Sünnilerinin lideri oldu¤u
iddia edilen Haflimi aras›nda  
gerçeklefltirilen toplant›da da
konunun as›l hakiminin  ABD 
ve Irakl› Sünniler oldu¤u,
Türkiye’ye gözlemcilikten
baflka bir yer verilmedi¤i aç›kça
görülmüfltür. Geçti¤imiz 
günlerde Türkiye’yi ziyaret eden
‹ran D›fliflleri Bakan›  Manuçer
Mutteki’nin de bölgede
müflterek hareket konusunda
Türkiye’den gelen aç›l›mlara
fazla s›cak bakmad›¤› ortaya
ç›km›flt›r. Nihayet ‹slam
Konferans› Örgütü’nün Suudi

Arabistan’da yapaca¤› zirveye
Hükümet’in bir üyesinin de¤il,
hukuken bu konuda bir yetki ve
sorumlulu¤u bulunmamas›
gereken Meclis Baflkan› Say›n
Ar›nç’›n özel davetle kat›lmas›
da Hükümet’in bu bölgede
etkinsizli¤inin di¤er bir delili
olmaktad›r. ‹srail özel
kurulufllar›n›n Kuzey Irak’da
Barzani ülkesinde yapt›¤›
çal›flmalar karfl›s›nda gerçek
bir tepkinin gösterilememesi ve
‹srail D›flifllerinin bu konuda
“resmi bir bilgimiz yok”
tarz›ndaki  sudan
aç›klamalar›n›n derhal kabulü
de Hükümet’in bölgedeki 
olaylar› kontrol etmek flöyle
dursun, anlamakta dahi güçlük
çekti¤inin bir baflka 
görüntüsüdür.

fi.D: AB’ye üyeli¤imiz konusun-
daki de¤erlendirmeleriniz…

M.A: Ulusumuzun temel yöne-
limi olan ve Atatürk döneminde
ça¤dafl dünya düzeyine ulaflma
ilkesi ile vurgulanm›fl bulunan
ilerleme çabas› partimizin tem-

sil etti¤i gelenek taraf›ndan
bafltan beri önemle benimsen-
mifltir. 1959 y›l›nda bu amaçla
Avrupa Toplulu¤u ile bafllat›lan
müzakereler sonucu 13 Eylül
1963’de Ankara Ortakl›k
Anlaflmas› imzalanm›flt›r. Bu
anlaflma  tam üyeli¤i hedef
tutmufl, 1973 ve 1976 tarih-
lerinde Gümrük Birli¤i’ne 
yönelen yeni belgeler kabul
edilmifl, 1987’de tam üyelik için
müracaatta  bulunulmufl ve
nihayet 1 Ocak 1996’da DYP
iktidar› zaman›nda tam üyelik
yolunda son ad›m olarak
Gümrük Birli¤i kurulmufltur.
1999 AB Helsinki Zirvesi’nde
Türkiye’nin  di¤er aday ülkeler-
le tam ve eflit biçimde ve ayn›
kriterlerle Avrupa Birli¤i’ne üye
olmaya aday kabul edilmesin-
den sonra da, 2001’de tam
üyeli¤in  yol haritas› alarak ilk
Kat›l›m Ortakl›¤› Belgesi kabul
edilmifltir.

2004 May›s ay›nda Güney K›br›s
Rum Yönetimi dahil on yeni üye
birli¤e kabul edilmifl,
Bulgaristan ve Romanya’n›n ise
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members in 2007; yet no prom-
ise was made on Turkey’s
accession to EU. 

The Commission Report rati-
fied by EU on October 6, 2004
and the Brussel Summit deci-
sions of December 17 have
caused Turkey to be given a
treatment different from other
members. Although it was stat-
ed by ourselves numerous
times that these documents
are not compatible with nation-
al interests and that the matter
should be discussed in the
Parliament and at the summit
of the state, the Government
has disregarded these recom-
mendations and has accepted
the adverse Negotiation
Framework Document pre-
pared at EU Summit held in
Brussels in October 3 as a fait
accompli in the last minute. 

It is clear that Turkey has
received a different and second
rate treatment in this docu-

ment and in the Commission
Report of October 6, 2004 rati-
fied by the government previ-
ously and in the summit deci-
sion of December 17, 2004.
First of all, permanent deroga-
tions will be implemented for
Turkey in relation to agricultur-
al funds, regional and sectoral
aid and free circulation afford-
ed to other members. It is pos-
sible that the Shengen visa
regime stipulating travel in all
EU countries with a single visa
may not be afforded to Turkey.
Turkey is expected to accept
not only the conclusive EU
decisions and rules but all EU
documents including recom-
mendations and announce-
ment made unanimously
including those accepted by
European Parliament. Since
such documents and texts
have been recognized as EU
acquis, it is ratified that
Turkey’s international agree-
ments, which are not compati-
ble with these, will be deemed

2007’de üye olaca¤› aç›klanm›fl,
Türkiye’nin AB’ye girifli için 
herhangi bir vaatte 
bulunulmam›flt›r.

AB’nin 6 Ekim 2004 tarihinde
kabul etti¤i Komisyon
Raporu’nda ve 17 Aral›k
Brüksel Zirvesi kararlar›nda
Türkiye’ye di¤er üyelerden
farkl› bir uygulama öngörme-
sine neden olmufltur.
Taraf›m›zdan, bu belgelerin
ulusal ç›karlara uygun
olmad›¤›, Meclis’te ve devletin
zirvesinde konunun
görüflülmesi gerekti¤i defalar-
ca hat›rlat›lm›fl olmakla
beraber Hükümet bu önerileri
kulakard›  etmifl ve 3 Ekim’de
son dakikada Brüksel’de
yap›lan AB Zirvesi’nde
haz›rlanan olumsuz  Müzakere
Çerçeve Belgesi’ni bir oldu-bitti
olarak kabul etmifltir. 

Bu belgede ve daha önce
hükümetin kabul etmifl oldu¤u
6 Ekim 2004 tarihli komisyon
raporu ve 17 Aral›k 2004 tarihli
zirve karar›nda Türkiye’nin
farkl› ve ikinci s›n›f bir muame-
leye tabi tutuldu¤u aç›kt›r. Bir
defa, di¤er üyelere sa¤lanan
tar›m fonlar›, bölgesel ve sek-
törel yard›mlar ve serbest
dolafl›m için Türkiye’ye kal›c›
k›s›tlamalar uygulanacakt›r.
Tek vize ile tüm AB ülkelerinde
seyahat olana¤› öngören
Shengen vize rejimi Türkiye’ye
tan›nmayabilecektir.
Türkiye’nin sadece kesin AB
karar ve kurallar›n› de¤il
Avrupa Parlamentosu’nun
kabul ettikleri dahil, tavsiyeler,
oy birli¤i ile yap›lm›fl aç›kla-
malar v.b her türlü AB belgesi-
ni, üzerinde söz hakk› olmadan
kabulü beklenmektedir. Bu gibi
belge ve metinlerin AB
Müktesebat› olarak kabulü
sonucu, Türkiye’nin
Uluslararas› anlaflmalar›ndan
bunlara uymayanlar›n geçersiz
say›lmas› kabul edilmifltir. Bu
durumda Ermenilerin s›n›r ve
soyk›r›m iddialar›n›n kabulü,
K›br›s Rumlar›n›n K›br›s
Hükümeti olarak tan›nmas›,
F›rat ve Dicle’de komflulara
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void. Under these circum-
stances, it may be possible
that border and genocide alle-
gations of Armenians are
accepted, Greek Cypriots are
recognized as the government
of Cyprus, neighbors are
granted rights on Euphrates
and Tigris, anti-Turkey
approaches are allowed on
matters like definition of ter-
rorism, the validity of the
arguments of Greeks on mat-
ters like Aegean territorial
waters and FIRs are accepted
and in fact, all our agreements
like Customs, Ankara, Kars,
Moscow, Lausanne,
Montreaux, Zurich, London,
etc. and their validity become
suspect. In solution of the
Cyprus problem, EU principles
will come to play beside UN
parameters. This will endan-
ger our guarantorship and the
presence of our armed forces
in the Island. Our freedom of

decision on access to NATO of
Greek Cypriots will be restrict-
ed. The pressure on recogni-
tion of Greek Cypriots has
been highly strengthened on
account of the Ancillary
Protocol to Customs Union
executed in addition to the
negotiation framework docu-
ment. 

Our party sees that there will
be a series of adversities
starting with the subject of
recognition of Southern
Cyprus and which will contin-
ue with the matters of rights
and freedoms and hence our
full membership objectives
will be jeopardized and rec-
ommends that new negotia-
tions are started taking the
support of Parliaments for
cautioning of EU officials with
a principled attitude on this
subject. 

haklar verilmesi, terörün
tan›m› gibi konularda Türkiye
karfl›t› yaklafl›mlara r›za gös-
terilmesi, Ege Karasular› ve
uçufl bildirim haklar› (FIR) gibi
konularda Yunan tezlerinin
geçerlili¤inin kabulü, hatta
Gümrük, Ankara, Kars,
Moskova, Lozan, Montrö, Zürih,
Londra v.b tüm
anlaflmalar›m›z›n yeniden
de¤erlendirilmesi ve
geçerli¤ine flüphe düflmesi söz
konusu olabilecektir. K›br›s
sorununun çözümünde BM
parametreleri yan›nda  AB
ilkeleri de devreye girecektir.
Bu, Ada’daki garantörlü¤ümüzü
ve silahl› kuvvetlerimizin
mevcudiyetini tehlikeye soka-
cakt›r. K›br›s Rumlar›n›n
NATO’ya girifli konusundaki
karar serbestli¤imiz
k›s›tlanacakt›r. K›br›s
Rumlar›n›n tan›nmas›  zorla-
mas› ise, Müzakere Çerçeve
Belgesi’nin yan›nda imzalanan
Gümrük Birli¤i’ne  Ek Protokol
dolay›s›yla  iyice güçlenmifl
bulunmaktad›r. 

Partimiz, Güney K›br›s’›n
tan›nmas› konusu ile bafllaya-
cak ve haklar ve özgürlükler
konular›yla devam edecek  bir
seri olumsuzluklara yol
açaca¤›n› bu nedenle tam üye-
lik hedeflerimizi de tehlikeye
sokaca¤›n› görmekte ve bu
konuda  ilkeli bir tutumla AB
yetkililerinin uyar›lmas› için,
Meclisimizin deste¤ini de
alarak, yeni görüflmelere
gidilmesini önermektedir. 

“Ulusumuzun temel  yöneliflinin
hedefi  Avrupa Birli¤i ile 
iliflkilerde de, partimizin temsil
etti¤i tarihi gelene¤in sonucu
olan ve  tam üyeli¤e ulaflmay›
amaçlayan çal›flmalar, devlet
siyasetimizin en belirleyici 
unsuru olmak durumundad›r” 

“Efforts that are the outcome of the
historical tradition represented by
our party, seeking to achieve full
membership in relations with
European Union, the aim of the
basic course of our nation should be
the most decisive elements of our
government politics. 



1972 y›l›nda kurulan Ege Seramik, 1975 y›l›nda
üretim faaliyetine bafllam›flt›r. fiirket merkezi ve
üretim tesisleri, ‹zmir Kemalpafla’da yaklafl›k
500.000 m2’lik bir alana yay›lm›fl bulunmaktad›r.
fiirket 1976 y›l›nda ‹brahim Polat’›n Yönetim
Kurulu Baflkan› olmas›ndan sonra 1981 y›l›nda
Polat Grubu’na dahil olmufltur. ‹stikrarl› yat›r›m ve
büyümeyle Türk seramik sektörünün lider-
lerinden ve global olarak da zirvedeki en iyi
seramik üreticilerinden biri haline gelmifltir. 
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Ege Seramik Sanayi ve Ticaret A.fi.

Founded in 1972, Ege Seramik started produc-
tion in 1975. Headquarters and production
plants of the company are spread over an area
of approximately 500,000 m2 in Izmir,
Kemalpafla. After Ibrahim Polat became
Chairman of Board of Directors the company
in 1976, the company became a member of
Polat Group in 1981. Ege Seramik became a
leader of Turkish ceramic industry and one of
the top ceramic producers globally by consis-
tent investments and growth. 



Dünyan›n en büyük 25 seramik
üreticisi aras›nda yer alan Ege
Seramik fabrikalar› uzun
y›llard›r %100 kapasite kul-
lan›m› ile faaliyetlerini
sürdürmektedir. Yüksek katma
de¤er sa¤layan ürünlere yöne-
lik kapasitesini art›rma
amac›ndaki flirket, y›ll›k üretim
kapasitesini 24 milyon m2’ye
ç›karm›flt›r.

Ege Seramik hali haz›rda üreti-
minin yar›dan fazlas›n› elliye
yak›n ülkeye ihraç etmektedir.
1980’li y›llardan bu yana
yurtd›fl› pazarlarda kal›c› sat›fl
noktalar› oluflturan flirket
bugün ihracat›n›n yaklafl›k %
50’lik k›sm›n› ABD ve
Kanada’ya gerçeklefltirmekte-
dir. Yurtiçi pazarda ise, elinde
bulundurdu¤u yaklafl›k %13’lük
pazar pay› ile 2. s›rada yer
almaktad›r. Geçmifli uzun y›llar
öncesine dayanan sat›fl
anlaflmalar›na sahip yurtd›fl›
müflteri portföyü ve iç pazar
bayi a¤› ile Ege Seramik doyu-
rucu ve istikrarl› talep yap›s›n›,
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yenilenmifl ve zengin ürün 
portföyü ile karfl›lamakta,
giderek yüksek marjl› üst ürün-
müflteri gruplar›ndaki a¤›rl›¤›n›
artt›rmaktad›r.

Ege Seramik tasar›m, ürün
gelifltirme, üretim, tesis ve
hizmette uluslararas› kaliteyi
simgeleyen ISO 9001:2000
Kalite Güvence Belgesi’ne
sahiptir. ISO 14001 Çevre
Yönetim Sistemi Belgesi’nin
al›nmas› çal›flmalar›na
bafllanm›flt›r. fiirket ayr›ca
Frans›z standartlar›nda UPEC
ve Almanya'n›n DQS  Kalite 
belgesini alm›flt›r. 

Modernizasyon yat›r›mlar›n›n
da yard›m›yla fiyatta, pazarda
ve ürün çeflidinde yüksek
katma de¤ere yönelen bir
stratejiyi benimseyen Ege
Seramik Sanayi ve Ticaret A.fi.
1200 çal›flan›, en son teknolojik
geliflmelere göre yeniden
oluflturulmufl bilgi ifllem
altyap›s›, yenilenen ve 
otomasyona al›nm›fl üretim

hatlar› ile gelece¤e güvenle
bakman›n gururu içindedir.

Ege Vitrifiye Sa¤l›k Gereçleri
San. Ve Tic. A.fi.

1994 y›l›nda ‹zmir’in Kemalpafla
‹lçesi s›n›rlar› içinde kurulan
Ege Vitrifiye Fabrikas›, makine
park› ve sahip oldu¤u teknoloji
aç›s›ndan Dünya’n›n en modern
tesislerinden birisidir.

41.600 m2 si kapal› olmak üzere
59.000 m2 arazi üzerine
yerleflen fabrikan›n üretim 
kapasitesi 650.000 adet/y›l iken
2004 y›l›nda yapm›fl oldu¤u
yat›r›m ile 1.500.000 adet/y›l’a
ç›karak, sektörde kapasite
olarak 3. konuma, teknolojik
olarak da 1. konuma yüksel-
mifltir. Bugün, üretiminin %
86’s›n› Vitrifiye üretim teknolo-
jisinde gelinen en son nokta
olan “Yüksek Bas›nçl› Döküm”
tekni¤i ile yapmaktad›r. Kalan
% 14’lük üretim ise Klasik yön-
temde alç› kal›plar ile gerçek-
leflmektedir. 

Ege Seramik plants, which
are among the largest 25
ceramic producers in the
world, are operating with 100
% capacity utilization over the
years. The company, seeking
to increase its capacity for
products providing high added
value, has raised its yearly
production capacity to 24 mil-
lion m2. 

Currently, Ege Seramik
exports more than half of its
production to about fifty coun-
tries. The company, which
established permanent points
of sale in overseas markets
since 1980s, today effects
approximately 50 % of its
exports to USA and Canada. It
ranks 2nd with an approxi-
mately market share of 13 %
in the domestic market. Ege
Seramik meets its satisfacto-
ry and stable demand struc-
ture with an improved and
rich product portfolio, with its
international customer port-
folio with sale agreements

going back to many years ago
and its domestic market dealer
network progressively increas-
ing its weights in the high mar-
gin top product-customer
groups. 

Ege Seramik holds the ISO
9001:2000 Quality Assurance
Certificate representing inter-
national quality in design, prod-
uct development, production,
facilities and service. Efforts
have been started for receiving
the ISO 14001 Environmental
Management System
Certificate. The company has
also received French standards
UPEC and German DQS quality
certificates. 

Benefiting from modernization
capital expenditures and adopt-
ing a strategy oriented to high
added value in price, market
and product type, Ege Seramik
Sanayi ve Ticaret A.fi. is proud
to look at the future with assur-
ance with its 1,200 employees,
data processing infrastructure

rebuilt in line with state-of-the-
art technology and its renovat-
ed and automated production
lines. 

Ege Vitrifiye Sa¤l›k Gereçleri
San. Ve Tic. A.fi.

Ege Vitreous Ware Plant
founded in 1994 in Kemalpafla
District of Izmir is one of the
most modern facilities in the
world in terms of its machine
park and technology. 

The production capacity of the
plant situated on a land of
59,000 m2, 41.600 m2 of which
is indoors, has gone from
650,000 units/year up to
1,500,000 units/year with the
investment made in 2004,
bringing the plant to third
place in terms of capacity and
first place technologically in
the industry. Today, 86 % of the
production is carried out by
“High Pressure Casting” tech-
nique, which is the farthest
point reached in the Vitreous 
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Ege Vitrifiye A.fi.’nin 380 kalifiye
personeli mevcuttur. Üretim
departmanlar›n›n her
aflamas›nda, tüm personelin
“Performans De¤erlendir-
meleri” yap›lmakta ve flirket
hedeflerinin gerçeklefltirilme-
sinde, olumlu katk›lar sa¤lan-
maktad›r.

Ege Vitrifiye’nin portföyünde;
lavabo, klozet, rezervuar, bide,
helatafl›, pisuar gibi 175 de¤iflik
model ve 16 de¤iflik banyo
tak›m› yer almaktad›r.

Baflta Avrupa Ülkeleri, Amerika
Birleflik Devletleri ve Avustralya
olmak üzere üretiminin % 70’ini
ihraç etmektedir. ‹hracat
yap›lan bafll›ca ülkeler aras›nda
Almanya, ‹ngiltere, Fransa,
Finlandiya, Hollanda, ‹sveç,
Polonya, ‹srail, Azerbaycan ve
di¤er Ortado¤u ülkeleri
say›labilir. Portföyünü daima
de¤iflen trendler ve müflteri
istekleri do¤rultusunda
gelifltirmekte, yeni pazarlar ve
ürünlerle güçlendirmektedir.
Ege Vitrifiye bu kapsamda,
gemi klozetlerinden büyük
ebatl› etajerli lavabolara kadar
genifl bir yelpazeyi içeren
model zenginli¤ine sahiptir. 

Tüm tasar›mlar› bünyesinde
bulunan “Tasar›m ve Ürün
Gelifltirme Departman›”
taraf›ndan yap›lan Ege Vitrifiye;
özgün ürünlerini kat›ld›¤›
Unicera, KBIS, ISH, EXPO gibi
yurtiçi ve uluslararas› fuarlarda
müflterilerin be¤enisine 
sunmaktad›r. 

Toplam kalite anlay›fl›n›n yük-
sek teknolojiyle bütünleflti¤i
fabrika, TSE, DIN (Almanya), NF
(Fransa), SAI (Avustralya),
IAPMO (Amerika), AMI
(Macaristan) gibi kalite stan-
dartlar›na iliflkin birçok serti-
fikaya sahiptir. Çevreye olan
duyarl›l›¤› nedeniyle de Ege
Bölgesi Sanayi Odas› ve Çevre
Bakanl›¤›’nca daimi olarak
ödüllendirilmektedir.

Sahip oldu¤u ürün portföyü,

Ware production technology.
The remaining 14 % of pro-
duction is carried out by the
classical method using plas-
ter moulds. 

Ege Vitrifiye A.fi. has 380
qualified employees.
“Performance Evaluations”
are made for each employee
in every stage of production
departments, which make
positive contributions in
achieving the objectives of the
company. 

Ege Vitrifiye’s portfolio
includes 175 different models
like basins, toilet bowls,
tanks, bidets, WC pans and
urinals and 16 different bath-
room sets. 

It exports 70 % of its produc-
tion mainly to European
countries, USA and Australia.
Germany, UK, France,
Finland, Holland, Sweden,
Poland, Israel, Azerbaijan and
other Middle-Eastern coun-
tries may be listed among
other main export destina-
tions. The portfolio is being
developed always in line with

changing trends and cus-
tomer demand, reinforced by
new markets and products. In
this context, Ege Vitrifiye has
a diversity of models ranging
from ship toilet bowls to large
sized dresser basins. 
Ege Vitrifiye, all designs of
which are made by “Design
and Product Development
Department” of the organiza-
tion offers its original prod-
ucts to the appreciation of
customers in local and inter-
national trade fairs like
Unicera, KBIS, ISH and EXPO
it participates in. 

The plant, where the total
quality concept merges with
high technology, has numer-
ous quality standard certifi-
cates like TSE, DIN
(Germany), NF (France), SAI
(Australia), IAPMO (USA), AMI
(Hungary). It is always being
rewarded by Ege region
Chamber of Industry and
Ministry of Environment due
to its concern for the environ-
ment. 

Ege Vitrifiye is on course to
becoming a global company



yakalad›¤› kalite ve verimlilik çizgisi ile Ege
Vitrifiye bir Dünya fiirketi olma yolundad›r. 

Ege ‹nflaat Malzemeleri Pazarlama A.fi.

‹brahim Polat Holding A.fi. çat›s› alt›nda 1982
y›l›nda kurulan Ege ‹nflaat Malzemeleri
Pazarlama A.fi., Ege Seramik ve Ege Vitrifiye üre-
tim tesislerinde üretilen karo seramik ve seramik
sa¤l›k gereçleri (vitrifiye) ürünlerinin pazarlama,
sat›fl ve da¤›t›m›n› üstlenmektedir. Ege Pazarlama
A.fi., geliflen pazar talepleri do¤rultusunda, ›slak
hacimin içinde kalan di¤er ürünleri de  konusunda
uzman üretici firmalar ile iflbirli¤i içinde tamamla-
yarak EgeMARK markas› ile ürün yelpazesini
geniflletmifltir.

Yap› Malzemeleri Hizmet sektöründe ISO 9001
belgesine sahip ilk flirket olma ünvan›n› elinde
bulunduran Ege Pazarlama A.fi., müflteri mem-
nuniyeti temel felsefesi ile çal›flan yurt çap›ndaki
16 bölge yöneticili¤i ile, konusunda uzman 280
yetkili sat›c› ve 4 yap› marketin Türkiye genelinde-
ki flubelerine pazarlama-sat›fl ve sat›fl sonras›
hizmetlerini kesintisiz olarak sürdürmektedir.
Yine kendi bünyesinde istihdam etti¤i mimari
kadro ile tüm sat›fl ve tan›t›m noktalar›ndaki
sunufllar› ve yurtiçi fuar aktivitelerinin planlama
ve uygulamas›n› gerçeklefltirmektedir.
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with its product portfolio and the quality and line
of productivity it has captured. 

Ege ‹nflaat Malzemeleri Pazarlama A.fi.

Ege Inflaat Malzemeleri Pazarlama A.fi. founded
in 1982 as a member of Ibrahim Polat Holding
A.fi. carries on the business of marketing, sale
and distribution of ceramic tile and ceramic san-
itary ware (vitreous ware) products manufac-
tured in Ege Seramik and Ege Vitrifiye produc-
tion plants. In line with the increasing market
demand, Ege Pazarlama A.fi. has expanded its
product range under the trademark of EgeMARK
by complementing its product range in collabo-
ration with manufacturers specialized in their
fields with other products for wet space. 

Ege Pazarlama A.fi., which has the distinction of
being the first company with ISO 9001 certificate
in Construction Materials Service Sector pro-
vides marketing-sale and after-sales services
without interruption with its 16 regional offices
all over the country, operating with the basic phi-
losophy of customer satisfaction, and 280 spe-
cialized authorized dealers and branches of 4
building markets all over Turkey. It also provides
planning and implementation of presentations in
all sale and promotion points and domestic
trade fair events with the architectural staff it
employs in the organization. 



Hem kaplama malzemeleri hem de sa¤l›k 
gereçleri konusunda dünyan›n en büyük seramik
fuarlar›ndan biri olarak kabul edilen Cevisama
2006 Fuar› 07-11 fiubat 2006 tarihleri aras›nda
Valencia / ‹spanya’da  gerçeklefltirildi.  Bu y›l Türk
Seramik Birlikleri ad›na dördüncü kez kat›l›m
gerçeklefltirdi¤imiz, 92.000 m2 lik alanda ve yedi
ayr› pavyonda düzenlenen fuara inflaat ve yap›
sanayi, seramik ürünler, iç ve d›fl dekorasyon,
armatür ve aksesuarlar, banyo mobilyalar› ve
seramik hammaddeleri ile s›rl› seramik, seramik
kaplama malzemeleri ve makineleri firmalar›
kat›ld›. 

Kat›l›mc›lar›n›n %30’unu ‹spanya d›fl›ndaki 
ülkelerden gelen firmalar›n oluflturdu¤u 
fuarda toplam yabanc› kat›l›mc›lar aras›nda %11
ile en büyük pay ‹talya’ya ait olurken bunu Türkiye
ve Portekiz izledi. Fuar genelinde 22 farkl› 
ülkeden  kat›l›m gerçekleflti, 700 firman›n kat›ld›¤›

Cevisama 2006 Trade Fair recognized as one of
the largest ceramic trade fairs both for tiles and
also sanitary ware was held February 07-11, 2006
in Valencia / Spain. Construction and building
industry, ceramic ware, interior and outdoor deco-
ration, taps and accessories, bathroom furniture,
ceramic raw materials and glazed ceramic,
ceramic tile and machine firms participated in the
trade fair held on an area of 92.000 m2 and in
seven individual pavilions which we participated in
for the first time in the name of Turkish Ceramic
Associations this year. 

Whilst the largest share among the foreign partici-
pants was Italy’s in the fair, 30 % of participants of
which were firms from countries other than Spain,
Turkey and Portugal were the second and third in
terms of participation. Participants from 22 differ-
ent countries attended the fair where 440 partici-
pants were Spanish and 260 participants were for-
eign firms among the total number of 700 partici-
pants. 
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Cevisama 2006 Trade Fair

Cevisama 2006 Fuar›

Orta Anadolu ‹hracatç› Birlikleri Genel Sekreterli¤i
Secretariat General of Central Anatolia Exporters Union



fuar›n 440 kat›l›mc›s›n› ‹spanyol, 260 kat›l›mc›s›n›
ise yabanc› firmalar oluflturdu.

Cevisama 2006 Fuar›’na Seramik Sektörü Ortak
Tan›t›m Komitesi kararlar› çerçevesinde  Türk
Seramik Birlikleri ad› ile 80 m2 lik bir stand ile
kat›l›nd›. Seramik sektörü ile sektörde faaliyet
gösteren üretici ve ihracatç› firmalar›n tan›t›m›n›n
yap›ld›¤› stand› fuar süresince yaklafl›k 150 
profesyonel kat›l›mc› ziyaret etti. Türk Seramik
Birlikleri stand›n›n konstrüksiyonu ‹stanbul’da
yerleflik Ak›n Nalça Ltd. fiti. firmas› taraf›ndan
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Participation was made with a 80 m2 stand
under the title of Turkish Ceramic Associations
in line with the resolutions of Ceramic Industry
Joint Promotion Committee in the Cevisama
2006 Trade Fair. Approximately 150 profes-
sional participants visited the stand in which
the ceramic industry and manufacturers and
exporters operating in the sector were pro-
moted during the fair. The construction of
Turkish Ceramic Unions stand was made by
Ak›n Nalça Ltd. fiti. of Istanbul. The floor of the

stand and sofa tiles were covered by
Eczac›bafl› Karo Seramik products. Also, pan-
els featuring specimens from products of our
ceramic tile manufacturers were displayed at
the stand. 

Turkish Ceramic pamphlet, Ceramic Turkey
Magazine and CEAU pamphlets were distrib-
uted at the fair alongside of promotional mate-
rials by 14 member firms which sent catalogs,
pamphlets and CDs to be displayed at the info

yap›ld›. Stand zemini ve sedir seramikleri
Eczac›bafl› Karo Seramik firmas›n›n seramikleri
ile kapland›. Ayr›ca standda seramik  karo üretici
firmalar›m›z›n ürünlerinden örnekler oluflturulan
panolarda sergilendi.

Fuarda Turkish Ceramic Broflürü, Seramik
Türkiye Dergisi, OA‹B broflürü da¤›t›l›rken, info
stand›nda sergilenmek üzere katalog, broflür ve
CD’lerini gönderen 14 üye firmam›z›n tan›t›m
materyalleri de ziyaretçilere sektörlerine göre
da¤›t›ld›. 300 adet seramik top anahtarl›k, 1500
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adet nazar boncu¤u ve 300 adet çantan›n 
promosyon malzemesi olarak da¤›t›ld›¤› stand›
ziyaret eden firmalara lokum ve antep f›st›¤›
ikram edildi.    

Fuar süresince gün boyu, Türk seramik kaplama
malzemeleri ve sa¤l›k gereçleri üretimini, mevcut
durumunu, tarihsel zenginli¤ini, teknolojik
gücünü, dünya ticaretindeki konumunu anlatan ve
ihracat potansiyelini vurgulayan ‹ngilizce film 
gösterimi yap›ld›.  Stand› ziyaret eden firmalar›n
büyük bir ço¤unlu¤u Türk seramik firmalar›
hakk›nda detayl› bilgi istemifllerdir. Bu firmalara
katalog ve broflürler verilerek firmalarla

do¤rudan ba¤lant› kurabilmeleri için fuara kendi
standlar› ile kat›lan Kütahya Vitrifiye, Kütahya
Porselen, Seramiksan Turgutlu Seramik,
Serapool Porselen, Termal Seramik,
Vitra–Eczac›bafl› Karo Seramik, Ece Seramik
Formina, Ercan Seramik, Graniser Seramik,
‹deser Seramik, Çenesizler Seramik, Yurtbay
Seramik firmalar›n›n standlar›na yönlendirilerek
ad› geçen firmalar› ziyaret etmeleri sa¤lanm›flt›r. 

Ceramic World Review Dergisi Editörü ve Tile
International Dergisi Yard›mc› Editörü Say›n Paola
Giacomini de stand›m›z› ziyaret etmifltir.

stand, to visitors according to their sectors.
Turkish delight and pistachios were served to
firms visiting the stand where 1,500 evil eye
beads and 300 handbags were given away as
promotion material. 

All day long during each trade fair day, films
were shown in English describing the Turkish
ceramic tile and sanitary ware production, its
current state, its historical wealth and techno-
logical power and its position in world trade,
emphasizing its export potential. A great major-
ity of the firms visiting the stand asked for
detailed information on Turkish ceramic firms.
Catalogs and pamphlets were furnished to such

firms, directing them towards the stands of
Kütahya Vitrifiye, Kütahya Porselen, Seramiksan
Turgutlu Seramik, Serapool Porselen, Termal
Seramik, Vitra–Eczac›bafl› Karo Seramik, Ece
Seramik Formina, Ercan Seramik, Graniser
Seramik, ‹deser Seramik, Çenesizler Seramik
and Yurtbay Seramik which participated in the
fair with their own stands, allowing them to visit
the said firms for establishing direct contact
with the said firms. 

Ceramic World Review Magazine Editor and Tile
International Magazine Assistant Editor Paola
Giacomini also visited our stand.
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Ege Seramik Grubu Baflkan Yard›mc›s› Suat Karaveli;

Röportaj - Fotograflar 
Interview - Photographs

fierife Deniz Ulueren
serife@serfed.com
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“Türkiye teknoloji yo¤un sanayilere
yat›r›m yapmal›. fiirketler daha global
düflünmeli ve “marka” olmaya
çal›flmal›d›rlar”
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1955 y›l›nda do¤du. Orta e¤itimini Saint Michel
Frans›z Koleji’nde tamamlad›. 1979 y›l›nda Bo¤aziçi
Üniversitesi ‹fl ‹daresi Bölümü’nden Lisans derecesi
ile mezun oldu.1979-80 y›llar› aras›nda Cam
Pazarlama A.fi.’de, 1980-84 Ege Seramik A.fi.’de,
1984-89 Meptafl D›fl Ticaret A.fi.’de 1989-93
Markem Yap› Kimyasallar› A.fi.’de, 1993 y›l›ndan
bugüne kadar Ege Seramik A.fi.’de çal›flt›. Polat
Holding camias›nda ‹thalat Memuru, Ticaret
Müdürü, Genel Müdür, ‹ç Piyasa Pazarlama ve Sat›fl
Koordinatörü, ‹hracat Grup Baflkan› görevlerinde
çal›flt›ktan sonra ‹brahim Polat Holding A.fi.
Seramik Grubu’nda Pazarlama ve Sat›fl›n tümünden
sorumlu Baflkan Yard›mc›l›¤› görevine atand›. Halen
bu görevini sürdürmekte olup, ayr›ca Ege Seramik
A.fi.’de, Ege Pazarlama A.fi.’de, Ege Seramik D›fl
Ticaret A.fi.’de ve Holdingin yurt d›fl›nda yerleflik
tüm sat›fl flirketlerinde yönetim kurulu üyeli¤i 
yapmaktad›r. ‹ngilizce ve Frans›zca bilen 
Suat Karaveli, iki çocuk babas›d›r.

Was born in 1955. Comleted his secondary education in Saint
Michel French School. He got his B.S. in 1979 from Business
Administration School of Bo¤aziçi University. From 1979-80, he
served at Cam Pazarlama A.fi., 1980-84 Ege Seramik A.fi., 1984-
89 Meptafl D›fl Ticaret A.fi., 1989-93 Markem Yap› Kimyasallar›
A.fi. and from 1993 until present at Ege Seramik A.fi. after serv-
ing as Import Clerk, Trade Manager, General Manager, Domestic
Market Marketing and Sales Coordinator and Head of Exports
Group in Polat Holding, he was appointed as Vice-President in
charge of all marketing and sales in Ibrahim Polat Holding A.fi.
Ceramic Group. He still holds this post and also serves as
Member of Board of Directors at Ege Seramik A.fi., Ege
Pazarlama A.fi., Ege Seramik D›fl Ticaret A.fi and all sales com-
panies of the holding situated abroad. Suat Karaveli, who speaks
English and French, is the father of two children. 
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fierife Deniz Ulueren: Seramik
sektörü, size göre 2005 için
neler hedeflemiflti, bir y›l›n›
genel olarak nas›l geçirdi?

Suat Karaveli: 2005 y›l›
seramik sektörünün beklenti-
lerini karfl›lamad›. Euro’nun ve
Dolar’›n YTL karfl›s›ndaki
de¤erlerinin düflük seyretmesi,
YTL’nin afl›r› yüksek de¤erini
muhafaza etmifl olmas› sebe-
biyle sektör ihracattan ciddi
biçimde zarar etmeye bafllad›.
Do¤algaz fiyatlar›ndaki yüksek
art›fl›n birim maliyetlerine ciddi
biçimde yans›mas› ve iflçilik
ücretlerine toplu ifl sözleflmesi
ile verilen art›fllar›n ise gerçek-
leflen enflasyonun çok üzerinde
kalmas› ile sektörün gerek YTL
baz›nda, gerekse kuvvetli YTL
nedeni ile Dolar baz›ndaki
maliyetlerinin yükselmesine
sebep olmufltur. ‹hracatta ilk
defa 2005’de miktarsalda % 4.1,
3.5 milyon metrekare azalma
yaflanm›flt›r. ‹ç piyasada ise
konut sektöründe halen
yaflanmakta olan patlama,
büyük bölümü kaba inflaat
safhas›nda olan flantiyelerin
henüz ince inflaat malzemesi
ihtiyaçlar›n›n do¤mam›fl olmas›
sebebiyle sat›n almalar›n 2006
y›l›na ertelenmesine neden
olmufl ve bunun sonucunda iç
sat›fllarda beklenen hareketlilik
yaflanamam›flt›r. Azalt›lan ihra-
cattan kaynaklanan kapasite iç
piyasaya yönlendirilmifl, bu da
zaten arz fazlas› sebebiyle afl›r›
rekabet içinde bulunan sek-
törde iç piyasa fiyatlar›n›n
artt›r›lamamas› sonucunu
do¤urmufltur. 

Sektör ümidini 2006 y›l›na
ba¤lam›fl, sab›rla iç piyasada
ifllerin aç›lmas›n› beklemekte-
dir. Döviz kurlar›n›n 2005
y›l›ndaki seyrini devam ettirmesi
halinde 2006 y›l›nda sektörün
ihracat›ndaki düflüflün devam
edece¤ini düflünüyorum.

fi.D: Avrupa rekabetini art›k,
bilgi ekonomisi, tasar›m, finans,
yarat›c›l›k ekonomisi yönünde
farkl› bir düzlemde kul-
lanaca¤›na göre, Türkiye sizce

fierife Deniz Ulueren: What
did the ceramic industry
target for 2005 according to
you and what type of a year
did it have overall?

Suat Karaveli: Year 2005 did
not meet the expectations of
the ceramic industry. Since
Euro’s and Dollar’s value
ran law against YTL and YTL
preserved its excessively
high exchange rate, the
industry started to incur
serious losses from exports.
As a result of the serious
reflection of the high
increase in natural gas
prices onto unit costs seri-
ously and since the raises
given to wages under col-
lective bargaining agree-
ments were much higher
than actual inflation, the
costs of the industry in YTL
and also in Dollars due to
the strong YTL have risen.
There was a decrease of 4.1
% volume-wise by 3.5 mil-
lion square meters for the
first time in exports, in 2005.
In the domestic market, on
the other hand, the boom
we are presently going
through in the housing sec-
tor has caused deferral to

year 2006 of purchases as
the construction sites, which
are at coarse construction
stage mostly, are not in need
of fine construction materi-
als yet and as a result, the
vitality expected in domestic
sales has not taken place.
The capacity stemming from
reduced exports was direct-
ed to the domestic market
and this has resulted in a
failure to increase domestic
prices in the industry which
is in a state of excessive
competition anyway, due to
supply surplus. 

The industry has its hopes on
2006 and is waiting patiently
for business to expand in the
domestic market. I believe
that should the exchange
rates stay on the same
course as in 2005, the drop
in the exports of the industry
will continue in 2006. 

fi.D: Since Europe, now, will
exercise its competition on a
different plane in terms of
information economy,
design, finance and creativity
economy, what type of a
strategic decision must
Turkey make? 
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S.K: Whatever Mexico
means for NAFTA union at
present, Turkey is in a simi-
lar position for EU. A coun-
try with cheap labor, con-
tract manufacturing oppor-
tunities and an acceptable
price quality ratio and
which can sell products.
There is no oil or natural
gas like in Mexico in
Turkey. Furthermore, they
don’t have problems like
Turkey has right now like
costly electrical power and
to be in the dark danger-
ously regarding supply for

the upcoming ten years. There
is no work force problem either,
known as cheap but which is
actually higher than it appears
as it has low productivity.
Turkey’s task will be more diffi-
cult than that of Mexico’s. It
should not encourage invest-
ments on industries polluting
the environment or damaging
human health which European
Union is abandoning. 

fi.D: Europe is designing its
social model within the global
system. Could you tell us if
labor-intensive industry and

energy consuming projects will
be sent outside the European
geography; is this true?

S.K: Not only European Union
countries but basically United
States, too, has been doing so
for a long time. It is true that
they have been implementing
such a strategy. It is also true
that as side effects of this strat-
egy, serious problems like the
increase in unemployment
rates in their own countries and
failure of the incomes of pen-
sion funds to meet their
expenses any more are brought
along. These countries have set
a strategy of becoming societies
with welfare levels at highest,
living in a clean and healthy
environment (It is not possible
to say this for a USA which has
not signed the Kyoto protocol);
they are trying to implement
this. 

fi.D: In the context of harmo-
nization with EU, what awaits
the ceramic industry which is a

nas›l bir stratejik karar vermeli?
S.K: fiu anda NAFTA birli¤i için
Meksika neyi ifade ediyorsa, AB
için Türkiye benzer
konumdad›r. Ucuz iflçilik, fason
üretim imkan›, kabul edilebilir
fiyat kalitesi orant›s› olan ürün-
ler satabilen bir ülke.
Türkiye’de Meksika’da olan bir
petrol, do¤algaz yoktur. Ayr›ca
onlar›n flu anda Türkiye’nin
içinde bulundu¤u konumdaki
gibi elektrik enerjisini pahal›ya
mal etme ve bu konuda
önlerindeki on y›l› da ayr›ca arz
aç›s›ndan tehlikeli biçimde
karanl›k görme gibi sorunlar›
yoktur; ucuz diye bilinen ancak
düflük verimli olmas› nedeniyle
esas›nda göründü¤ünden pahal›
olan bir iflgücü sorunu da yok-
tur. Türkiye’nin ifli Meksika’dan
daha zor olacakt›r.Avrupa
Birli¤i’nin terk etmekte oldu¤u
çevreyi kirleten veya insan
sa¤l›¤›na zarar veren
endüstrilere yap›lacak
yat›r›mlar› teflvik etmemelidir. 

fi.D: Avrupa, kendi sosyal 
modelini küresel sistem
içerisinde tasarl›yor. Emek
yo¤un sanayilerin ve enerji
tüketen yat›r›mlar›n Avrupa
co¤rafyas›n›n d›fl›na 
gönderilece¤i ile ilgili olarak
bizleri bilgilendirebilir misiniz,
do¤ru mu? 

S.K: Sadece Avrupa Birli¤i
ülkeleri de¤il, esas A.B.
Devletleri de bunu böyle yap›yor
uzun zamand›r. Böyle bir
strateji uygulamakta olduklar›
hususu do¤rudur. Stratejinin
yan etkileri aras›nda kendi
ülkelerindeki iflsizlik oranlar›n›n
artmakta olmas›, emeklilik fon-

lar›n›n gelirlerinin giderlerini
art›k karfl›layamaz hale
gelmeleri gibi ciddi sorunlar› da
beraberinde getirdi¤i bir
gerçek. Bu ülkeler refah düzeyi
en üst düzeylere eriflmifl, temiz
ve sa¤l›kl› bir çevre içinde
yaflayan (Kyoto anlaflmas›n›
imzalamayan bir ABD için bunu
söylemek mümkün de¤il)
toplumlar haline gelebilmenin
stratejisini yapm›fllar, bunu
uygulamaya çal›fl›yorlar.

fi.D: AB’ye uyum çerçevesinde,
Türk sanayisinin gururlar›ndan
ve y›ld›z sektörlerinden 
seramik sektörünü 2006’da
neler bekliyor?

“Avrupa Birli¤i ülkelerinde bizim 
sektörümüzde perakende sat›fl kanallar›na
girmek meflakkatli bir ifltir ve çok iyi lojistik
sistem, IT altyap›s› ve sab›r gerektirir. Ege
Seramik bunu kendisine strateji olarak 
belirlemifltir”

“In our industry, to penetrate retail sale
channels in European Union countries
is hard work and requires a very good
logistics system and IT infrastructure
and patience. Ege Seramik has set this
forth as its strategy”
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S.K: 2006 y›l›nda sektörün ihra-
cat›ndaki düflüflün sürece¤ini,
buradan artacak kapasitelerin
tamam›n›n iç piyasaya yön-
lendirilece¤ini, 2006 y›l›nda
varsa devreye al›nacak yeni
yat›r›mlardan do¤acak olan
kapasitelerin tamam›n›n iç
pazara yönlendirilece¤ini, halen
baz› firmalarda düflük olan 
kapasite kullan›m oranlar›n›n
artt›r›laca¤›n› ve iç piyasada
üreticiler aras›nda k›ran k›rana
bir mücadele yaflanaca¤›n›
düflünüyorum. Bu mücadele
içinden sürüden “farkl›” olan-
lar›n ve “önde gidenlerin” karl›
ç›kaca¤›n›, “arkadan gelen” ve
“takip edenlerin” ilerleme 
kaydedemeyeceklerini tahmin
ediyorum. “Özgün tasar›m”
kazans›n, “kopyac›l›k” kaybetsin
diyorum.

fi.D: Türk seramik sektörü ihra-
catta Dünya 5.’li¤i ve Avrupa
3.’lü¤ünde. Sa¤l›k gereçlerinde
ise Avrupa’n›n en büyü¤ü konu-
munda. Tüm birimlerde ilk
s›ralarda yer alabilmek için ne
tür giriflimlerde bulunmal› ve
nas›l bir yol izlemeliyiz?

S.K: Federasyonumuz bu konu-
da gerekli giriflimlerde bulun-
maktad›r. Avrupa Birli¤i
Seramik Üreticileri Derne¤i
CERAME-UNIE taraf›ndan her
y›l düzenlenen World Forum
toplant›lar›na 2002 y›l›ndan beri
davet edilmekte ve kat›lmak-
tay›z. CTDA yani ABD karo
seramik distribütörleri
birli¤inden takriben 120 üye
federasyonumuzun davetlisi
olarak 2006 Haziran ay› zarf›nda
uçak dahil tüm masraflar›
taraf›m›zdan karfl›lanarak
Türkiye’de a¤›rlanacak. Bu tür
iliflkilerin kurulmas› bugüne
kadar içine kapan›k bir görüntü
sergilemifl olan Türk Seramik
Sektörü’nün ufkunu geniflletir.
Hakk›m›zdaki birtak›m
önyarg›lar› yok etmemize imkan
sa¤lar. Türk üreticiler olarak
bizlerin de ‹talyan, ‹spanyol
üreticilerinin ürünlerini 
kopyalamaktan vazgeçmemiz
gereklidir. “Özgün Tasar›m”
konusunda sektörümüzün hala

pride and one of the star
sectors of Turkish industry,
in 2006?

S.K: I believe that the drop in
the exports of the industry
will continue and the capaci-
ties to be left over from the
exports will all be directed to
the domestic market in 2006
and all of the capacities to
arise from any new projects
to be launched in 2006 will
also be directed to the
domestic market; that the
capacity utilization rates,
which are low in certain
firms, will be increased, and
a fierce competition will
occur between producers in
the domestic market. In this
fight, I believe that those who
are “different” from the herd
and “leaders” will come out
with profits and “those com-
ing from behind” and “fol-
lowers” will not be able to
make headway. I say let
“original design” win; let
“copycats” lose. 

fi.D: Turkish ceramic indus-
try ranks 5th in the world
and 3rd in Europe in exports.
It is the largest in Europe in
sanitary ware. What kind of

initiatives we must take and
what type of a path must be
followed to rank in the first
place in all areas?

S.K: Our Federation is taking
the necessary initiatives in
this area. We have been invit-
ed and attending to the World
Forum meetings organized
each year by European Union
Ceramic Manufacturers
Association CERAME-UNIE
since 2002. Approximately 120
members of CTDA, that is
USA tile ceramic distributors
association, will be received in
Turkey, all their expenses
including airline tickets paid
by us in June 2006 as guests
of our Federation.
Establishment of these types
of relations will expand the
horizon of Turkish ceramic
industry which has displayed
an introverted appearance so
far. It will allow elimination of
certain prejudices against us.
We, on the other hand, as
Turkish manufactures, must
give up copying the products
of Italian or Spanish manu-
facturers. I believe that our
industry still has to improve
itself seriously in terms of
“Original Design”. 
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ciddi boyutlarda kendisini
gelifltirmeye ihtiyac› oldu¤una
inan›yorum.

fi.D: Ege Seramik olarak iç ve
d›fl Pazar pay›n›z hakk›nda biz-
leri bilgilendirebilir misiniz?

S.K: Ege Seramik grubu 24.5
milyon m2/y›l muhtelif karo
seramik/granit ürünleri ve
1.45.000 parça/y›l seramik
sa¤l›k gereci ürünleri 
üretmektedir. Karoda ihracat
oran›m›z % 45-50 aras›nda;
sa¤l›k gereçlerinde ise 
% 65-70 aras›nda 
seyretmektedir. Artan 
miktarlar›n tamam› iç piyasada
sat›lmaktad›r. Bu durumda
2004 y›l›nda 120 milyon m2

ürünün sat›ld›¤› iç piyasada
Pazar pay›m›z %9.2’ye tekabül
etmektedir. En çok ihracat
yapt›¤›m›z ülkelerin bafl›nda
toplamda 6.2 milyon m2 ile
ABD ve Kanada gelmektedir.

fi.D: Ege Seramik, Türkiye ve
Avrupa’da stratejik olarak neleri
hedefliyor?

R&D efforts must be encouraged
more notably, techno-parks and
R&D centers must be established
and the government must allocate
more serious funds on this subject.
Companies must think more global-
ly and must try to become ‘brands’”

“Ar-Ge faaliyetleri daha kayda
de¤er bir flekilde teflvik edilmeli,
teknoparklar, Ar-Ge merkezleri
kurulmal› devlet bu konuda daha
ciddi fonlar ay›rmal›d›r. fiirketler
daha global düflünmeli ve “marka”
olmaya çal›flmal›d›rlar”

fi.D: Could you advise us on
your domestic and interna-
tional market share as Ege
Seramik? 

S.K: Ege Seramik group
produces 24.5 milyon m2/y›l
various tile ceramic/granite
products and 1.45.000
pieces/year ceramic sani-
tary ware. Our export rate is
45-50 % in tiles and it is 65-
70 % in sanitary ware. All
leftover amounts are sold in
the domestic market. Under
the circumstances, our
market share represents
9.2 % of the domestic mar-
ket where 120 million m2

products were sold in 2004.
US and Canada lead the
countries we export to
most, with total exports to
them of 6.2 million m2. 

fi.D: What does Ege
Seramik aim at strategically
in Turkey and in Europe?
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S.K: ‹ç piyasadaki hedefi karo
seramik denildi¤inde tüketicinin
akl›na gelen ilk üç markadan
biri olmakt›r. 2001 krizini
müteakip ihracat yo¤un sat›fl
stratejisini uygulamak zorunda
kald›¤›m›z süreçte ihmal
etti¤imiz iç piyasada az da olsa
imaj kaybetti¤imizin fark›nday›z.
Önümüzdeki günlerde gerek
rakiplerimize, gerekse tüketi-
ciye Ege Seramik’in ne kadar
mükemmel ürünler yapabilen
bir üretici oldu¤unu tekrar
hat›rlataca¤›z. Bir zamanlar
“Ege Seramik=Moda” fleklinde
an›ld›¤›m›z› kimseler
unutmas›n. Pazar pay›m›z› %
10’larda tutmak amac›m›z,
ancak olmazsa olmaz fleklinde
de¤il. Bizim için kar ederek sat-
mak, pazar pay›ndan daha
önemli bir husus.
‹hracat piyasalar›na gelince;
Ege Seramik flu anda ABD,
Kanada ve ‹srail’de 1 numaral›
Türk üreticisi olarak an›lmak-
tad›r. fiu anda bu pazarlarda
müflterilerimizin tavsiye ve
referanslar› ile yeni müflteri

adaylar› bize kendiliklerinden
gelmektedirler. Avrupa
Birli¤i’nde Türk Serami¤inin
istikbali “Perakende Sat›fl”
pazar›na penetrasyonundan
geçer. Türk Seramik sektörü
art›k konteyner dolusu “alt fiyat
grubu” ürün satarak, Bat›
Avrupa’da yeniden türeyen
ancak bu kez “lean production”
konsepti ile fabrikalar kurup
bizim satmakta oldu¤umuz
ürünleri bizle ayn› fiyata hem de
palet dolusu büyüklükte teslim
edebilen yerli üreticilerle reka-
bet edememektedir. Bunda
düflen enflasyon ortam›nda
olunmas›na ra¤men bir y›l
içinde % 26 oran›nda zam
gören, temel maliyet unsuru-
muz olan do¤algaza yap›lan
zamm›n ve pahal› kulland›¤›m›z
elektri¤in, bir zamanlar ucuz
diye aldanarak ald›¤›m›z ama
verimsiz kulland›¤›m›z için art›k
reel olarak Bat› Avrupa maliyet-
lerine yaklaflan pahal› iflçilik
ücretlerimizin önemli boyutta
pay› bulunmaktad›r. Do¤u
Avrupa’da yerleflik üreticiler de

son befl y›l içinde kendilerini
çok gelifltirmifller ve
kalite/tasar›m özgünlü¤ü
konusunda ciddi yol alm›fllard›r.
Maliyetleri ve sat›fl fiyatlar› biz-
den ucuzdur. AB ülkelerinde,
sektörümüzde perakende sat›fl
kanallar›na girmek meflakkatli
bir ifltir ve iyi lojistik sistem ve
IT altyap›s› ve de tabii ki sab›r
gerektirir. Ege Seramik bunu
kendisine strateji olarak belirle-
mifltir.

fi.D: Tasar›m yüzy›l›m›z›n
anahtar sözcü¤ü… Ege Seramik
ürünlerini nas›l tasarl›yor? 

S.K: Biz ürün tasar›m›n›
Kurumsal Pazarlama
Direktörümüzün baflkanl›¤›nda,
ürün gelifltirme yöneticimiz ve
ona ba¤l› kendi tasar›m depart-
man›m›z vas›tas›yla zaman
zaman ‹talyan tasar›m atölyeleri
ile özgün projeler üzerinde
iflbirli¤i yapmak suretiyle
gerçeklefltiriyoruz. “Heritage”
markal› ürünlerimizin
tasar›m›n› ‹talyan dizayn›r

S.K: It’s target in the domestic
market is to become one of the
top three brands which come to
the mind of the consumer when
one says ceramic tile. We are
aware that we have sustained
some loss of image albeit small
in the domestic market which
we neglected during the time
period when we had to imple-
ment an export-intensive sale
strategy after the 2001 crisis. In
the upcoming days, we will
remind both our competitors
and also the consumer that Ege
Seramik is a manufacturer
which can produce perfect
products once again. Let people
not forget that we used to be
known as “Ege
Seramik=Fashion” once upon a
time. Our objective is to hold
our market share at 10 %s but
this is not a must. For us, sell-
ing at a profit is more important
than market share. 

Regarding export markets,
presently Ege Seramik is
known as number 1 Turkish

manufacturer in USA, Canada
and Israel. At the moment, in
these markets, new potential
customers come to us them-
selves upon recommendations
and references of our clients.
The future of Turkish ceramic
depends on penetration into the
“retail sale” market in
European Union. Turkish
ceramic industry cannot com-
pete with local manufacturers
reappearing in Western Europe
but which, this time, install
plants under the “lean produc-
tion” concept and who can
deliver the products we are
selling at the same price as us
but in pallet size, by selling con-
tainer full of “lower price
group” products. Here, the
increase in natural gas which is
our basic cost element which
incurred a price increase of 26
% in a year despite our being in
a dropping inflation environ-
ment, the electricity we use at a
high price and our expensive
labor costs coming close to
Western European costs in real

terms, which we hired thinking
it was cheap but which we used
unproductively, play significant
roles. The Eastern European
manufacturers, too, have
improved themselves a lot dur-
ing the last few years and have
come a long way in terms of
quality/design originality. Their
costs and sale prices are
cheaper than ours. In our
industry, to penetrate retail sale
channels in European Union
countries is hard work and
requires a very good logistics
system and IT infrastructure
and patience. Ege Seramik has
set this forth as its strategy

fi.D: Design is the keyword of
our century... How does Ege
Seramik design its products? 

S.K: We carry out product
design under the chairmanship
of our Corporate Marketing
Director through our Product
Development Manager and our
own design department under
his supervision, sometimes col-
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Antonio Bullo ile Akhisar, Uflak,
Afyon, Eskiflehir ve en son
Ankara Anadolu Medeniyetleri
Müzesi’nde noktalad›¤›m›z iki
haftal›k bir gezi sonucunda
Lidya, Frigya, Urartu gibi eski
Anadolu Medeniyetleri’ni ön
plana ç›kartarak özgün
tasar›mlar ve seriler
gerçeklefltirebilmifl bir ekip ile
tasarlad›k.

fi.D: Geçti¤imiz ay Focus der-
gisinde de yay›nland›, Ege
Seramik Cersai Fuar›’nda Safari
serisi ile En ‹yi Yeni Tasar›m
Ödülü’nü ald›, bu baflar› nas›l
sa¤land›?

S.K: Bizim tasar›m konusunda-

ki s›rr›m›z›n birincisi müflterinin
ihtiyac› olan ürünü iyi anla-
makt›r. Müflterimizin ihtiyac›
olan ürünleri tasarlar›z ki o da
bu ürünü rahat satabilsin ve
sonuçta her ikimiz de para
kazanal›m. Gerek iç, gerekse
d›fl piyasadaki sat›c›lar›m iyi
satabilecek ürünleri belirleme
konusunda özel beceri
sahibidirler. Biz sataca¤›ndan
emin oldu¤umuz ürünleri
tasarlar›z, “trend” olan bir tarz›
hemen uygulama, güncel ola-
mama gibi kayg›lar›m›z yoktur.
Sizin yapt›¤›n›z ürün iyi
sat›yorsa, o ürün zaten güncel
demektir. Ürünlerimizi satan
müflterilerimizin kar etmesi
önemlidir. Kar eden müflteri

size tekrar tekrar gelecektir.
Hele ürün gelifltirme konusun-
da onlar›n ürün yöneticilerine
kendi tasar›m atölyelerinizin
kap›lar›n› sonuna kadar açabil-
mifl iseniz.

fi.D: Arkeoloji ve Sanat Tarihi ile
yak›ndan ilgilenen sektör lideri
olarak, Anadolu topraklar›ndaki
8 bin y›ll›k geçmiflle, dünyada
liderli¤e oynamam›z gerekmez
miydi?

S.K: “Heritage” isimli projemiz
d›fl›nda geliflmifl bat› dünyas›
ülkelerinin insanlar›n›n dikkatini
çekebilecek nitelikte baflka bir
çal›flmaya rastlamad›m.
Osmanl›, Selçuklu ahflap/tafl
oyma motifleri, Kütahya Çinileri
grafiklerinin karo seramik 
üzerine tasar›m anlam›nda
tafl›nmas›ndan sonuç elde
edilemedi. Bat› dünyas›n›n
ilgisini Roma, Bizans ve Yunan
imparatorluklar›n›n bir zaman-
lar yaflad›¤› topraklardaki arke-

laborating with Italian design studios on orig-
inal projects. We prepared the design of our
“Heritage” brand products together with
Italian designer Antonio Bullo after a two-
week journey we took to Akhisar, Uflak,
Afyon, Eskiflehir and finally Ankara Anatolian
Civilizations Museum by bringing the ancient
Anatolian civilizations like Lydia, Phrygia and
Urartu forward, with a team which has been
able to create original designs and lines. 

fi.D: It was published in Focus magazine, too,
last month; Ege Seramik won the best new
design award at Cersai Fair with Safari Line.
How was this achieved? 

S.K: Our first secret on design is to under-
stand the product needed by the consumer

well. We design the products our customer
needs so that it can sell this product easily
and in the end let’s both make money. My
sellers, both in the domestic and also the
international market, have special skills on
identifying the products that can sell well. We
design products which we are sure to sell.
We have not concerns like immediately
implementing a trendy style or not being up-
to-date.  What’s important is that our cus-
tomers selling our products make profits. A
customer making profits will come to you
again and again. Especially, if you were able
to open the doors of your own design studios
wide to their product managers in terms of
product development. 

fi.D: As the industry leader which is closely
interested in archaeology and art history,
shouldn’t we play for world leadership with a
8,000-year old on Anatolian land? 

S.K: I never met any effort which may draw
the attention of the people of the developed
Western world countries beside our project
called “Heritage”. No result was derived from
carrying the Ottoman, Seljuki wood/stone
carved motifs and Kütahya tile graphs onto

“‹hracat piyasalar›nda; Ege Seramik flu 
anda ABD, Kanada ve ‹srail’de 1 numaral›
Türk üreticisi olarak an›lmaktad›r. 
Bizim için kar ederek satmak, 
pazar pay›ndan daha önemli”

“In export markets, presently
Ege Seramik is referred to as
number 1 Turkish 
manufacturer in USA, Canada
and Israel. For us, selling at a
profit is more important than
market share”
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olojik buluntulardan al›nm›fl
grafiklerden esinlenerek 
tasarlanm›fl karo seramikleri
çekiyor. Biz bu yolda
mücadelemize devam ediyoruz,
edece¤iz.

fi.D: Dünya çap›nda önemli
fuarlara kat›l›yoruz, Türk sera-
mi¤i nas›l tan›n›yor, fuarlardan
beklentileriniz ve hedefleriniz
nelerdir?

S.K: Türk serami¤inin dünya
piyasalar›ndaki tan›m› aynen
flöyledir: “Kalite-Fiyat” orant›s›
yerinde, “ucuz” seramik üreti-
cisi bir ülke. Son y›llarda git
gide artan bir miktarda
bat›l›lar›n “duplication”, bizim
“kopyac›l›k” tabir etti¤imiz
flekilde herkesin ürününü
aynen ve gönül rahatl›¤› ile
kopyalamay› kabul etti¤imiz de
ayr›ca bilinen bir gerçek. Ortak
Tan›t›m Komitesi’nin yurtd›fl›
fuarlarda daha kaliteli standlar
yapmas›, daha proaktif olmas›
gerekiyor. Seramik Türkiye
Dergisi’nin de bir Cersai, bir de
Coverings özel say›s› ç›karmas›

gerekti¤ini ve bunlar›n di¤er
uluslararas› dergilerin
da¤›tt›klar› yöntemleri kulla-
narak binlercesinin bu fuarlar-
da da¤›t›lmas›n›n üretici fir-
malar›m›za çok yararl›
olaca¤›na inan›yorum.
Ege Seramik, dünya karo
seramik sektöründeki bilinen
belli bafll› tüm distribütörler ve
DIY zincirleri taraf›ndan bilinen
ve “onlar›n sözü ile bile ifl
yap›l›r” güvenini bu kifliler
nezdinde yaratabilmifl 34 sene-
lik bir markad›r. Yurt içi ve
yurtd›fl› fuarlar bizim için art›k
prestijimiz aç›s›ndan bir
zaruriyet, müflteri iliflkilerimiz
aç›s›ndan ise bir hizmet verme
f›rsat›d›r. Bizim için olmazsa
olmaz fuarlar Coverings,
Cersai, Unicera ve Yap›
fuarlar›d›r.

fi.D: Aktüel yönlerinizden
bahsederseniz…

S.K: Spora yeterli zaman›
ay›ram›yorum. Akdeniz
mutfa¤›ndan hofllan›r›m, kebap-
tan da vazgeçmem. Çevremi

ceramic tile, in terms of design.
What interests the Western
world are ceramic tiles
designed inspired by images
taken from the archaeological
findings in the lands on which
Roman, Byzantine and Greek
Empires have once ruled. We
are continuing our struggle on
this course and will continue to
do so. 

fi.D: We participate in trade
fairs of global significance; how
are Turkish ceramics known,
what are your expectations
from your fairs and your
targets.

S.K: The description of world
ceramic in world markets is
exactly this: “Quality-Price”
ratio is fine; a country produc-
ing “cheap” ceramic. It is also a
known fact that increasingly in
recent years, we agree to copy
fully and with no concern every-
body’s product in the way the
Westerners call duplication and

we call “copycatting”. The Joint
Promotion Committee must
build stands of better quality
and become more proactive in
international trade fairs. I
believe that Ceramic Turkey
Magazine has to publish a
Cersai and a Coverings special
issue and thousands of these
should be distributed in these
fairs, using the techniques
employed by other international
magazines for distribution. This
would be very beneficial for our
manufacturers. 
Ege Seramik is a 34-year-old
brand known by all major dis-
tributors known in the global
ceramic tile sector and by DIY
chains, which was able to cre-
ate the trust of “You can do
business even by their word”
with those people. Domestic
and international trade fairs are
now a necessity for our prestige
and are an opportunity to offer
services for our customer rela-
tions. Cine qua non trade fairs
for us are Coverings, Cersai,

Unicera and Yap›. 

fi.D: To talk about your hob-
bies…

S.K: I cannot spare enough
time to sports. I enjoy
Mediterranean cuisine; I don’t
give up kebab either. I like to
watch my environment. I
make observations for myself
and then I create projects out
of these. I enjoy being present
in all stages of product devel-
opment and sharing my expe-
riences with my colleagues.
My practical intelligence is
strong. The most important
aspect I look for in my execu-
tives is that they have busi-
ness-closing abilities with
quality and speed. Flying
radio controlled model air-
planes with combustion
motors is my hobby. At the
moment I have 4 airplanes. I
am building a 5th one in my
workshop these days. 

izlemeyi çok severim. Kendime
göre tespitler yapar sonra bun-
lardan projeler üretirim. Ürün
gelifltirmenin her safhas›nda
bulunmaktan ve tecrübelerimi
arkadafllar›mla paylaflmaktan
zevk al›r›m. Pratik zekam
kuvvetlidir. Yöneticilerimde
önem verdi¤im en önemli husus
kaliteli ve süratli nitelikte ifl
bitiricilik kabiliyetlerinin
olmas›d›r. Radyo kontrollü, pat-
lar motorlu model uçak uçurma
hobim var. fiu an 4 uça¤›m var,
atölyemde de 5.’sini yap›yorum
bu günlerde.
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A Selection from Modern Turkish
Sculpture - 1950-2005 Exhibition

Modern Türk Heykeli'nden 
Bir Seçki - 1950-2005 Sergisi 

Kay›p Analar› (Cumartesi Anneleri) - Mothers of Lost Ones (Saturday Mothers)
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Istanbul Modern sheds light on
the history of modern Turkish
sculpture with an exhibition of a
size never been done before.
The exhibition, covering the
period 1950-2005 bears 
qualities which will allow
Istanbul Modern to get one step
closer to its mission of real
museum operation. 

A show, which sets forth the
development process of 
modern Turkish sculpture art,
the initial specimens of which
appeared in 1950s, deploying
the existence of sculpture art
within the socio-cultural 
structure of the period and
which introduced  the line it
covered to far with specimens,

was never held until now. No
archive or databank bringing
works created in this period
together could be formed. 

A Selection from Modern
Turkish Sculpture - 1950-2005
Exhibition, which has a 
historical and chronologic 
exhibition understanding brings
together the understanding and
implementation differences of
the art of sculpture in Turkey
during the 50-year long
process. The exhibition, 
which may be visited until 
April 23, brings together 
for the first time the master-
pieces of 15 sculptors who 
perceive the art of sculpture in
the context of mass-

space-form relationship,
achieving modern analyses 
who have worked with different
materials like metal, stone,
wood and bronze and  the
works representing the artist’s
best. 

Participating artists: Ali Hadi
Bara (1906-1971), Zühtü
Mürido¤lu (1906-1992), fiadi
Çal›k (1917-1984), Ilhan Koman
(1923-1986), Kuzgun Acar
(1928-1976), Ali Teoman
Germaner (1934), Saim Bugay
(1934), Mehmet Aksoy (1939),
Seyhun Topuz (1942), Meriç
H›zal (1943), Ferit Özflen (1943),
Koray Arifl (1944), Osman Dinç
(1948), Azade Köker (1949),
Rahmi Aksungur (1955).

‹stanbul Modern, Türkiye'de
bugüne kadar gerçeklefltiril-
memifl büyük bir sergiyle
Modern Türk Heykeli'nin 
tarihine ›fl›k tutuyor. 1950-2005
tarihleri aras›n› kapsayan sergi,
‹stanbul Modern'in gerçek
müzecilik misyonuna bir ad›m
daha yaklaflmas›n› sa¤layacak
nitelikler tafl›yor.

‹lk örnekleri 1950'li y›llarda
görülen modern Türk heykel
sanat›n›n geliflim sürecini
ortaya koyan, dönemin sosyo-
kültürel yap›s› içerisinde heykel
sanat›n›n varl›¤›n›
konumland›ran ve bugüne
gelesiye kadar kat etti¤i çizgiyi
örneklerle tan›tan bir sergi,

bugüne kadar gerçeklefltiril-
medi. Bu dönemde üretilen
eserleri yan yana getiren bir
arfliv ve bilgi bankas› 
oluflturulamad›.

Tarihsel ve kronolojik bir
sergileme anlay›fl›na sahip olan
Modern Türk Heykeli'nden Bir
Seçki - 1950-2005 Sergisi,
Türkiye'deki heykel sanat›n›n
elli y›ll›k süreç içerisindeki
anlay›fl ve uygulay›fl
farkl›l›klar›n› bir araya getiriyor.
23 Nisan tarihine kadar
gezilebilecek sergi, 1950'lerden
günümüze, heykel sanat›n›
kütle-mekân-form iliflkisi
ba¤lam›nda alg›lay›p modern
çözümlemeler gerçeklefltiren

ve metal, tafl, a¤aç, bronz gibi
farkl› malzemelerle çal›flan 15
heykeltrafl›n baflyap›tlar›n› ve
sanatç›lar› en iyi temsil eden
eserleri ilk kez bir araya
getiriyor.

Sergiye kat›lan sanatç›lar: Ali
Hadi Bara (1906-1971), Zühtü
Mürido¤lu (1906-1992), fiadi
Çal›k (1917-1984), ‹lhan Koman
(1923-1986), Kuzgun Acar
(1928-1976), Ali Teoman
Germaner (1934), Saim Bugay
(1934), Mehmet Aksoy (1939),
Seyhun Topuz (1942), Meriç
H›zal (1943), Ferit Özflen (1943),
Koray Arifl (1944), Osman Dinç
(1948), Azade Köker (1949),
Rahmi Aksungur (1955). 

Sonsuzlu¤a - To Infinity 
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The Woman and Tolerance
Exhibition is an event in support
of Hemflin Patisserie Tolerance
Promotion Project, among
2006-2007 UNESCO World
Projects, of historical Hemflin
Patisserie which has been serv-
ing in Erzurum since 1938 when
it was founded, to promote
respect for humanity and
understanding and maintaining
tolerance without any language,
religion, race or gender dis-
crimination and was given
UNESCO Tolerance Award in
1995 due to these characteris-
tics. 

The exhibition, organized seek-
ing to increase the number of

those who believe that people
can establish relationships free
of conflict and full of tolerance,
comprises forty-two works by
forty-two women fine artists
who live in different locations
(Atatürk University, Mimar
Sinan Fine Arts University,
Dokuz Eylül University, Kocaeli
University, Süleyman Demirel
University, Erciyes University,
Marmara University, Kara
Elmas University) but who live
in the same world in the disci-
plines of painting, sculpture,
ceramic, gilding, rugs-carpets,
set design and performing arts;
representing unity and solidari-
ty, accommodating almost all
types of art. 

Kad›n ve Hoflgörü Sergisi,
Erzurum’da, kuruldu¤u 1938
y›l›ndan beri, dil, din, ›rk, cin-
siyet ayr›mc›l›¤› gütmeksizin
insanl›¤a sayg› duymay›, anlay›fl
göstermeyi yaflatmak ve
hoflgörüyü sürdürmek ad›na
hizmet veren ve bu özelli¤iyle
1995 y›l›nda UNESCO Hoflgörü
Ödülüne lay›k görülen Tarihi
Hemflin Pastanesinin, yine,
2006-2007 UNESCO Dünya
Projeleri kapsam›ndaki Hemflin
Pastanesi Hoflgörü Tan›tma
Projesi’ni destekleyici bir orga-
nizasyon niteli¤indedir. 

‹nsanl›¤›n, çat›flmas›z ve
hoflgörülü iliflki kurabilecekle-

rine inananlar›n say›s›n› 
art›rma  amac›yla düzenlenen
sergi, bütünlük ve dayan›flmay›
temsilen, ayr› mekanlarda
(Atatürk Üniversitesi, Mimar
Sinan Güzel Sanatlar Üniver-
sitesi, Dokuz Eylül Üniversitesi,
Kocaeli Üniversitesi, Süleyman
Demirel Üniversitesi, Erciyes
Üniversitesi, Marmara Üniver-
sitesi, Kara Elmas Üniversitesi)
ama ayn› dünyada yaflayan k›rk
iki kad›n sanatç›n›n, resim,
heykel, seramik, tezhip, hal›-
kilim, sahne tasar›m›, ve 
performans çal›flmalar›ndan
oluflan, sanat›n hemen her
türünü bar›nd›ran k›rk iki
yap›t›ndan oluflmaktad›r. 

Kad›n ve Hoflgörü
The Woman and Tolerance

Candan Güngör - Kabuk
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Funda Susamo¤lu, “Toprak Eflya”, 138x70x20cm
Funda Susamo¤lu, “Earthen Ware”

State Painting and Sculpture 
Competition Exhibition 

Devlet Resim ve Heykel
Yar›flmas› Sergisi
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Karpuz yiyen - The water melon eater

Kültür ve Turizm Bakanl›¤›’n›n
66.s›n› düzenledi¤i Devlet

Resim ve Heykel Yar›flmas›
Sergisi, Ankara Devlet Resim

ve Heykel Müzesi’nde 
izleyicilerle bulufltu. Seçici

kurul taraf›ndan seramik
dal›nda 136 kat›l›mc›n›n 207

eserinden 28 eserin 
sergilenmeye hak kazand›¤›

yar›flmada, Burcu Öztürk
Karabey’in “‹kame Gerçeklik”,

Funda Susamo¤lu’nun “Toprak
Eflya” ve Efe Türkel’in

“Monoblok Etkileflim” adl›
çal›flmalar› seramik dal›nda

baflar› ödülüne lay›k görüldü.

Burcu Öztürk Karabey, “‹kame Gerçeklik”, 40x60x80cm
Burcu Öztürk Karabey, “Substitute Reality”

Efe Türkel, “Monoblok Etkileflim”, 42x14x8cm
Efe Türkel, “Monoblock Interaction”

State Painting and Sculpture
Competition Exhibition, 66th of
which was organized by
Ministry of Culture and
Tourism, met with viewers in
Ankara State Painting and
Sculpture Museum. At the
competition, where the 
selection committee found 28
works out of 207 works by 136
participants worthy of being
exhibited in the ceramic
branch, Burcu Öztürk
Karabey’s work titled
“Substitute Reality”, Funda
Susamo¤lu’s “Earthen Ware”
and Efe Türkel’s “Monoblock
Interaction” won achievement
awards. 
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Special Award from Internaitonal
Paris Louvre Exhibition

Uluslararas› Paris Louvre
Sergisi’nden Özel Ödül

800’ün üzerinde sanat eserin sergilendi¤i Louvre
Müzesi, CARROUSEL DU LOUVRE-SALLE LE
NOTRE “SALON 2005 SNBA” Sergisi’nde seramik
sanatç›s› Kemal Uluda¤ “Kent Dokusu” isimli
eseri ve Türk sanatç›lar›n eserleri SOCIETE
NATIONALE DES BEAUX ARTS (S.N.B.A)
taraf›ndan serginin en iyi eserleri olarak Özel Ödül
kazand›.

Frans›z Devleti ve Cumhurbaflkan› Jacques
Chirac’›n  deste¤i alt›nda 1890 y›l›nda kurulan,
1909 tarihinden itibaren düzenli olarak Geleneksel
Plastik Sanatlar sergisi ve organizasyonu
düzenleyen kurum her y›l aral›k ay›nda Louvre
Müzesi, CARROUSEL DU LOUVRE-SALLE LE
NOTRE sergi salonunda uluslararas› plastik
sanatlar sergisi düzenlemektedir.

Japonya, Brezilya, Kore, S›rbistan, Çin ve Türkiye
olmak üzere 7 delegasyon ve bireysel kat›l›mlarla,
Ayflen Göründü’nün kreatörlü¤ünde, delegasyon
baflkan› Nurhilal Harsa ile birlikte 10 ça¤dafl Türk
sanatç›s›n›n kat›ld›¤› sergiye bu y›l ilk defa iki
heykel ve bir seramik sanatç›s› kabul edildi.

Resim alan›nda Nurhilal Harsa, Serdar Leblebici,
Ahmet Rüfltü Do¤an, Korkut Ulu¤, Hakan Esmer,
Yavuz Seçkin, Soner Göksay, heykel alan›nda
Selçuk Y›lmaz, Ak›n Y›ld›r›m ve seramik alan›nda
Kemal Uluda¤ eserleriyle sergide yer ald›lar.

Ceramic fine artist Kemal Uluda¤’s work titled
“Urban Texture” and works of Turkish fine
artists were chosen as the best works in the
exhibition and were given Special Awards by
SOCIETE NATIONALE DES BEAUX ARTS
(S.N.B.A) at Louvre Museum CARROUSEL DU
LOUVRE-SALLE LE NOTRE “SALON 2005
SNBA” Exhibition where over 800 art works
were in display. 

The institution, which was founded in 1890 and
which has held Traditional Plastic Arts exhibi-
tions and events regularly since 1999, holds
international plastic arts exhibitions in
December of each year at Louvre Museum
CARROUSEL DU LOUVRE-SALLE LE NOTRE
Exhibition Hall under the auspices of the
French Government and President Jacques
Chirac. 

For the first time, two sculpture and one
ceramic fine artists were admitted to the exhi-
bition to which 7 delegations; Japan, Brasil,
Korea, Serbia, China and Turkey and individu-
ally 10 contemporary Turkish Artists attended
as Ayflen Göründü as curator and Nurhilal
Harsa as head of delegation. 

Nurhilal Harsa, Serdar Leblebici, Ahmet
Rüfltü Do¤an, Korkut Ulu¤, Hakan Esmer,
Yavuz Seçkin and Soner Göksay participated in
the exhibition with their paintings; Selçuk
Y›lmaz and Ak›n Y›ld›r›m with their sculptures
and Kemal Uluda¤ with his ceramic works.
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Oniki y›ld›r seramikle u¤raflan Funda Özkan ve
Tu¤ba Ülker’in ayakta tuttuklar› Atölye Çamurdan,
2005 y›l› çal›flmalar›n› fiey’ler-Kil’ler-fiekil’ler adl›
sergide toplad›. Ankara’da, Ça¤dafl Sanatlar
Merkezi’nin iki galerisinde birden aç›lan sergide
Özkan ve Ülker’in yan›s›ra atölyede seramik
çal›flan 45 kiflinin çal›flmalar› da yer ald›.

Özkan ve Ülker, oniki y›l önce tan›flt›klar› 
serami¤e bak›fllar›n› flöyle özetliyorlar;
“Çamurdan” yapabildiklerimizi, çamurla 
yapabildiklerimizi, bak›fl aç›m›z, aray›fl›m›z ve
anlatmak istediklerimizle yo¤urup tek tek elde
flekillendiriyoruz. Anadolu’nun 
geçmiflinden, yaflam›ndan; kültüründen geleni,
bugünle yar›n›n sorular›yla harmanlay›p, keyifli bir
serüven yafl›yoruz çamurla… Her üründe 
nefesimizi,  parmak izimizi b›rakarak… 
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fiey’ler-Kil’ler-fiekil’ler

Studio Çamurdan (Of Clay), which survives
through efforts of Funda Özkan and Tu¤ba
Ülker who have dealt with ceramics for twelve
years, compiled its year 2005 works in the
show titled Things-Clays-Forms. The show,
held simultaneously in two galleries of
Contemporary Art Center in Ankara, featured
works of 45 artists who worked on ceramics
in the studio, beside Özkan and Ülker. 

Özkan and Ülker summarize their outlook on
ceramic which they got to know twelve years
ago, as follows; We knead what we can do
“Out of Clay”, what we can do with clay, with
our perspective, search and what we want to
talk about and shape them  one by one by
hand. We experience an enjoyable adventure
with clay by mixing what comes from the past,
the life and the culture of Anatolia with today
and with the questions of tomorrow… by leav-
ing our breath, our finger print on every piece
of work … 

Tu¤ba Ülker
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Yeni bir sergiyle sanatseverlerle buluflan XEL’3 06
Sanat Sergileri, y›ldönümünü Mor Sanat
Galerisi’nde kutlad›. Serginin 2. y›ldönümünde 3.
sergiye kat›lan sanatç›lar grubun kurucusu
ressam ‹clal Erentürk, Tülay Ekler, Berna Ergün,
Ayflen Erte, Melihat Tüzün ve seramik sanatç›s›
Türkan Karali.

Farkl› alanlardaki baflar›l› kad›n sanatç›lar›n, üre-
timleriyle bir araya gelerek  yeni bir soluk
getirdikleri sergi, ayn› zamanda kad›n
“duyarl›l›¤›n›” biraz daha öne ç›kart›yor. XEL’in en
önemli özelli¤i, grup üyelerinin, sanatlar›n›
konuflturarak, manevi ve maddi bir yard›m projesi
içinde olmas›. Bu özellikleriyle de di¤er grup ve
karma sergilerden ayr›lan XEL, geçti¤imiz y›l
Hamit K›naytürk önderli¤inde TOG (Toplum
Gönüllüleri) ile bir projeye imza att›.      

Türkan Karali 

1993 y›l›nda Mimar Sinan Üniversitesi Güzel
Sanatlar Fakültesi Seramik Bölümü’nden mezun
oldu. 11 karma sergiye, 1 grup sergisine kat›ld›.
Birçok galeri ve mekanda enstalasyon çal›flmalar›
yapt›. ‹ki kiflisel seramik sergisi açt›. Uzun bir
dönem farkl› disiplinlerdeki sanatç›larla workshop
çal›flmalar› yapt›. ‹zmir duvar taba¤› yar›flmas›
özel ödülü ve "54.Devlet Resim Heykel Yar›flmas›"
Seramik dal›nda üçüncülük ödülü ald›. Sanatç›
halen kendi atölyesinde seramik çal›flmalar›n›
sürdürmektedir.
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XEL’3 06 Sanat Sergileri 

XEL’3 06 Art Shows, which met with art
enthusiasts with a new show, celebrated its
anniversary in Mor Art Gallery. The artists
participating in the 3rd show in the 2nd
anniversary of the show are founder of the
group painter Iclal Erentürk, Tülay Ekler,
Berna Ergün, Ayflen Erte, Melihat Tüzün and
ceramic artist Türkan Karali.

The show, where women artists, successful in
different fields come together with their work
producing a new breath of fresh air, also pro-
motes women’s “sensitivity”. XEL’s most sig-
nificant characteristic is that the members of
the group participate in a moral and financial
charity project by having their art speak for
themselves. XEL, which is distinguished from
other group and mixed shows with these
characteristics as well, undersigned a project
with TOG (Society Volunteers) under the lead-
ership of Hamit K›naytürk last year. 

Türkan Karali 

Graduated from Mimar University Faculty of
Fine Arts Ceramic Department in 1993.
Participated in 11 mixed shows and 1 group
show. She performed installation works in
many galleries and sites. She held two solo
ceramic shows. Carried out workshop efforts
with artists of different disciplines over a long
time period. Won Izmir wall plate contest spe-
cial award and third prize in Ceramic disci-
pline in 54th “State Painting Sculpture
Competition”. Currently, the artist is pursuing
her ceramic studies in her workshop.

Türkan Karali
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Glass Acrobat 
Cambaz

Ka¤›ttan serami¤e, gravürden cama çeflitli eserler
veren Remzi Köklü, 14 y›l aradan sonra “Cambaz”
adl› sergisiyle Ayfle Tak› Galerisi’nde cam
yap›tlar›n› sergiliyor.

Mimar Sinan Üniversitesi Güzel Sanatlar Fakültesi
Seramik ve Cam Anasanat Dal›’nda
Cam uzmanl›¤› yapan ve ‹stanbul Belediyesi’nde
bask› resim alan›nda ö¤renci yetifltiren
Köklü, camda tüm evrenin cisimleflti¤ini, kum
tanesinde kozmosu buldu¤unu belirtiyor.
Yurt içi ve yurt d›fl›nda pek çok sergi açan sanatç›
Ayfle Tak› Galerisi’nde ilk kez 1992
y›l›nda yer alm›flt›.

Remzi Köklü, who produces works differing
from paper to ceramic, from engraving to
glass, exhibits his glass works at Ayfle Jewelry
Gallery in his show titled “Glass Acrobat”,
after a hiatus of 14 years. 

Köklü, who is a glass expert at Mimar Sinan
University Faculty of Fine Arts Ceramic and
Glass Main Art Discipline and who teaches in
the field of print art at Istanbul Municipality,
says that the whole university materialized in
glass and finds the cosmos in a grain of sand.
The artist, who has held numerous shows
domestically and abroad, participated in Ayfle
Jewelry Gallery shows for the first time in
1992. 
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“no-body-head”
“hiçbedenbafl”

02-31 Mart 2006 tarihleri aras›nda Nelli Sanat
Evi’nde kiflisel bir heykel sergisi gerçeklefltirecek
olan Yeflim fiahin Öç’ün figüratif bir e¤ilimle
hareket etti¤i yap›tlar›nda, aflama aflama bir
diriliflin ve alegori dünyas›n›n yans›malar› yer
almakta.

Yeflim fiahin Öç’ün heykelleri için Özkan Ero¤lu
flunlar› söylemekte: “Bu sergide yer alan bafllar
hem idealist, hem realist unsurlar› içermekte,
yan› s›ra her ikisinin karfl›l›kl› flekilde oluflturdu¤u
bir koroyla mitolojik kozmosunu da gündeme
getirir ve bu kozmostan güç al›r. Adeta her heykel,
kendi yazg›s›n› dile getiren, hatta ele veren ezgi-
lerin ortaya konulmas›n› sa¤lar. Yeflim Öç’ün
heykelleri içerik yönünden simgeci, biçim yönün-
dense romantik bir söylemin ard›nda yer edinir.
Simgeler arac›l›¤›yla bir taraftan gerçe¤e
ba¤lan›rken, di¤er taraftan ironik tan›mlamalar›n
oluflmas›n› sa¤lar.

Nelli Sanat Evi
Tel:0212 227 7375

In the works of Yeflim fiahin Öç, who will hold a
solo sculpture show at Nelli Art House from
March 02 until March 31, 2006, on which she
has acted under a figurative tendency, the
reflections of a step-by-step resurrection and
the world of allegory are featured. 

On Yeflim fiahin Öç’s sculptures, Özkan Ero¤lu
says: “The heads in this show incorporate both
idealistic and also realistic elements; plus, they
bring forward the mythological cosmos with
the aid of a chorus these two elements create
mutually and are driven by this cosmos. Almost
each individual sculpture allows the expression
of tunes, which articulate; even tell on its own
destiny. Yeflim Öç’s sculptures find their places
behind a symbolist message in terms of con-
tent and a romantic message in terms of form.
While they are connected to the truth by way of
symbols, on the other hand, they allow the cre-
ation of ironic definitions.  

Nelli Art House
Tel:0212 227 7375

Anlatamamak - Failure to express

Karpuz yiyen - The water melon eater
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Seramik sanatç›s› Seray Vural’›n, a¤açlarla ve
bitkilerle dolu ormanlardan esinlenerek 
gerçeklefltirdi¤i çal›flmalar› Hobi Sanat
Galerisi’nde sanatseverlerle bulufltu.

Orman temas›n› seçti¤i seramik çal›flmalar›nda
toprak, gökyüzü, sis renklerini kullananan ve
malzeme olarak porseleni tercih eden Seray
Vural, sergi ile ilgili duygular›n› flöyle anlat›yor:
“Benim orman›mdaki a¤açlarda periler yafl›yor.
Her a¤ac›n ayr› bir kiflili¤i var, vermek istedikleri
ayr› mesajlar›, duygu ve düflünceleri, ayr› 
kimlikleri var. Onlar›n da farkl› bir dünyas›
oldu¤unu düflündüm. Geceleri mehtap ç›k›yor,
suda yans›malar›n›, dalgalar›n ay›n gölgesini
tafl›mas›n›, çiçekleri, sarmafl›klar›, günün her
saatinde de¤iflen görünümleri.” 
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Seray Vural Seramik Sergisi

Ceramic fine artist Seray Vural’s works she
created being inspired by forests full of trees
and plants met with art lovers at Hobi Art
Gallery. 

Seray Vural, who used earth, sky and fog col-
ors and opted for porcelain as material in her
ceramic works with the forest theme,
expresses her feelings on the show as fol-
lows: “Fairies live in the trees in my forest.
Each tree has a different personality.  They
have different messages, feelings and
thoughts they want to give; they have different
identities. I visualized that they, too, have a dif-
ferent world. Night time, there is moonlight;
their reflections on water,  the waves carrying
the shadow of the moon, the flowers, the ivy,
their images changing every hour of the day”.
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Beyo¤lu Belediye Baflkan› Ahmet Misbah Demircan:

“Belediye olarak ak›ll› kent
projesiyle Türkiye’de bir ilki
gerçeklefltiriyoruz”

Beyo¤lu Mayor Ahmet Misbah Demircan:
“We are achieving a first in Turkey with the 
intelligent city project as Municipality.”

Röportaj - Foto¤raflar / Interview - Photos:
fierife Deniz Ulueren
serife@serfed.com

1967 Kas›mpafla do¤umlu. 1992’de Marmara
Üniversitesi ‹lahiyat Fakültesi’nde lisans e¤itimin-
den sonra Siyasi Tarih ve Uluslararas› ‹liflkiler
alan›nda yüksek lisans yapt›. Profesyonel ifl
yaflam›na turizm alan›nda bafllad›. MÜS‹AD’›n D›fl
‹liflkiler ve Teflkilatlanma Komisyonu’nda, Türkiye
Seyahat Acenteleri Birli¤i’nde de¤iflik görevlerde
bulundu. AK Parti Genel Merkez Turizm
Komisyonu’nda Baflkan Yard›mc›s›, 3 Kas›m
2002’de ‹stanbul 2.bölgeden 16.s›ra milletvekili
aday› oldu. 28 Nisan seçimlerinde Beyo¤lu
Belediye Baflkanl›¤›’na seçildi. ‹ngilizce ve Arapça
bilen Beyo¤lu Belediye Baflkan› Ahmet Misbah
Demircan, evli ve iki k›z çocuk babas›d›r.

He was born in Kas›mpafla in 1967. After receiv-
ing his B.A. from Marmara University School of
Theology in 1992, he got his Master’s Degree on
Political Science and International Relations. He
started his business life in the field of tourism.
He held different posts at Müsiad’s Foreign
Relations and Organization Commission and
Turkish Travel Agents Association. He was Vice-
Chairman of AK Parti (Justice and Development
Party). Headquarters Tourism Commission and
ran for parliament on November 3, 2002 in
Istanbul 2nd district, being 16th in line. In April
28 elections, he was elected as Beyo¤lu Mayor.
Beyo¤lu Mayor Ahmet Misbah Demircan, who
speaks English and Arabic, is married with two
daughters. 
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‹stanbul’un en güzide semt-
lerinden Beyo¤lu’nun Belediye
Baflkan› Ahmet Misbah
Demircan’›n, belediye
anlay›fl›ndan kurtulup, özel
flirket h›z›nda ve kalitesinde
hizmet sunmak için iki y›ld›r
büyük mücadele verdi¤ini 
biliyorum. Ak›ll› kent projesi,
kent dokular›n› yenileme,
vatandaflla olan diyalo¤u,
kad›nlar ve çocuklara verdi¤i
de¤er, belediye baflkan› 
olduktan sonra sanata bak›fl›
hakk›nda merak etti¤im her
soruyu yönelttim. Beyo¤lu
Belediyesi’nin o tarihi binas› ve
odas›, baflkan›n s›cak
gülümsemesi, bildi¤imiz 
gergin, kofluflturan belediye
baflkan› profilini bir anda
ortadan kald›r›yordu. Rahat ve
kendine güvenen yap›s›, iki y›lda
neleri baflard›¤›n›n bir 
göstergesiydi. Röportaj›m›z›n
sonunda foto¤raf ifline gelince,
böylesine poz vermeye al›flk›n,
samimi ve fotojenik olmas› en
güzel yan›yd›. 

fierife Deniz Ulueren: Ak›ll›
kent projesini tamamlama
aflamas›ndas›n›z. Bu sistemle
neleri amaçlad›n›z?

Ahmet Misbah Demircan:
Ortak veri taban› üzerinde,
belediyede tüm ifllem yapan
kesimlerin memurlar›n, tek
veri taban› üzerinde ifllem yap-
mak suretiyle kurum içerisin-
deki iletiflimin daha medeni
hale getirilmesi ve bilgilerin
sa¤l›kl› bir flekilde bir müdür-
lükten di¤er müdürlü¤e
ulaflm›fl olmas›. Ayr›ca anl›k
yap›lan de¤iflimlerin, ayn› anda
belediyenin di¤er birimlerinde
de ayn› anda alg›lanmas›.

I am aware that Ahmet
Misbah Demircan, Mayor of
Beyo¤lu, one of the most dis-
tinguished neighborhoods of
Istanbul, has been putting up
a big fight for two years for
getting rid of the municipality
concept and offering services
at the speed and quality of a
private company. I directed
him every question I was
curious about on the intelli-
gent city project, renovation
of urban textures, his dia-
logue with people, the value
he ascribes to women and
children and his perspective
on art after becoming mayor.
The historical building of
Beyo¤lu Municipality and his
room, with the addition of the
Mayor’s warm smile, sud-
denly made the profile of a
mayor who is tense and run-
ning around disappear at
once. His relaxed and self-
confident attitude was an

indicator of his achievements in
the last two years. When it was
time to take his picture at the
end of our interview, the best
side of the job was his being so
accustomed to posing, frank
and photogenic. 

fierife Deniz Ulueren: You are
at the completion stage of the
intelligent city project. What did
you target by this system? 

Ahmet Misbah Demircan: By
allowing all sectors, officers,
processing data at the
Municipality to carry out trans-
actions on a single common
database, making the commu-
nication within the organization
more civilized and transferring
the data from one office to
another in a healthy manner.
Also, retrieval of instant
changes by other units of the
municipality simultaneously. 
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fi.D: What did you gain by
this?

A.D: This makes the mecha-
nisms we call bureaucracy
people complain about, dis-
appear. Let me cite an exam-
ple. Today, Beyo¤lu
Municipality has a large zon-
ing archive. There are hun-
dreds of documents in thou-
sands of folders. When you
multiply these by each other,
millions of different docu-
ments come before you. To
process the business of a
person who comes here one
way or another to inquire
about  the zoning status
regarding a file or who comes
here to build something on it
or to pay real estate tax or to
get a licence, you have to go
back to this archive. You have
to evaluate the date in this
archive correctly; to produce
a new document and to
process the business of the
individual. Even if there is
nobody in front of the individ-
ual who comes to the organi-
zation for such business, to

process these takes time and
this, of course, is not fast
enough for the individual.
Physical interventions
become necessary, proce-
dures slow down, get delayed
and the individual runs out of
patience. I’m talking about
the different departments in
the organization. A full syn-
chronization cannot be
established. Yet our age is
the communication age.
People cannot tolerate that
public agencies, municipali-
ties are still running their
business by classical archiv-
ing methods in an age where
everyone can transfer data
through extremely swift
communication in our world
in which computer technolo-
gies are advancing. The
slowness of government
agencies make people blow
their minds against this rapid
dynamics. To overcome this,
we created an environment
where we could offer our
own data and documents to
the use of people in the
organization in computer

fi.D: Bununla ne kazanm›fl
oluyorsunuz?

A.D: Bürokrasi dedi¤imiz
insanlar›n flikayet etti¤i
mekanizmalar ortadan kalkm›fl
oluyor. Örnek vereyim, bugün
Beyo¤lu Belediyesi’nin büyük
bir imar arflivi var. Binlerce
dosyan›n içinde yüzlerce evrak
var. Bunlar› birbiriyle
çarpt›¤›n›zda, önünüze milyon-
larca farkl› evrak ç›k›yor.
Buraya herhangi bir vesileyle
bir dosyayla ilgili imar duru-
munu sormaya gelen veya
üzerinde inflaat yapmaya gelen,
emlak vergisi ödemeye gelen,
ruhsat almaya gelen insana
ifllem yapabilmek için bu arflive
geri dönmek gerekiyor. Bu
arflivdeki bilgileri do¤ru
de¤erlendirip yeni bir belge
üretmek, vatandafl›n iflini
görmek gerekiyor. Böyle bir ifl
için kuruma gelen insan›n
önünde hiçbir kifli olmasa bile
bu iflleri yapabilmenin bir
zaman› oluyor. Bu zaman da
vatandafl›n iflini h›zl› görmüyor
tabi. Fiziki müdahaleler
gerekiyor, ifllemler yavafll›yor,
gecikiyor, vatandafl›m›z›n sabr›
tükeniyor. Kurum içindeki farkl›
bölümlerden bahsediyorum,
tam bir senkronizasyon kuru-
lam›yor. Oysa ça¤›m›z iletiflim
ça¤›. Bilgisayar teknolojilerinin
geliflti¤i dünyam›zda herkesin
çok h›zl› iletiflimle bilgiyi an›nda
nakledebildi¤i dönemde, kamu
kurumlar›, belediyelerin iflleri
hala klasik arflivcilik
metodlar›yla yürütüyor
olmas›na insanlar tahammül
edemiyor. Bu h›zl› dinami¤in
karfl›s›nda devletin
kurumlar›n›n yavafll›¤› insanlar›
çileden ç›kar›yor. Biz bunu

“Ortak veri taban›yla, Beyo¤lu’nda
her fleyin bilgisayar tufllar›n›n
alt›nda oldu¤u bir sistem kurduk.
Bilgileri toplamakla yetinmiyor, ayn›
anda tüm kullan›c›lara ayn› h›zda
servis yapabiliyoruz. Türkiye’de bu
fleklin ilk defa uyguland›¤› bir
belediye oluyoruz.”

“We set up a system where everything is
under the keys of computers in Beyo¤lu.
We don’t stop at gathering data but we can
offer services to all users at the same time
at the same speed.  We are becoming a
municipality where this is implemented for
the first time in this way in Turkey.”
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fleklin ilk defa uyguland›¤› bir
belediye oluyoruz Türkiye’de. 

fi.D: Ortak sistemin d›fl›nda, bir
kimlik de¤iflimi ve özel sektör
anlay›fl›na m› girdiniz?

A.D: Sunumu ‹çiflleri
Bakanl›¤›’nda yapt›k, 
kamuoyuna en k›sa zamanda
tan›taca¤›z. Bir internet
aya¤›m›z üzerinde birçok
belediye hizmeti buraya gelme-
den yap›labiliyor olacak.
Belediye olarak özel sektör
h›z›nda ve kalite anlay›fl›nda
çal›fl›yoruz. Kendi k›yafetlerimizi
modac› Cemil ‹pekçi’ye
çizdirdik. Logomuzu de¤ifltirdik.
Kurumsal kimli¤imizi
de¤ifltirdik. Çizgilerimizin

aflmak üzere kendi bilgi ve 
belgelerimizi bilgisayar
ortam›nda kurum içinde 
insanlar›n kullan›m›na daha
h›zl› sunabilece¤imiz bir ortam
oluflturduk. Bununla 
yetinmedik. Muhtarlar› ve tapu
dairesini de bu iflin içine katma
çal›flmalar›m›z oldu. Bu bilgi ve
belgeler toparland›. 
Beyo¤lu’nda hangi bina var ve
binaya ait de¤erler varsa, her
fleyin bilgisayar tufllar›n›n
alt›nda oldu¤u bir sistem kur-
duk. Bu ortak veri taban›yla,
bütün bilgileri toplamakla 
yetinmiyor, ayn› anda tüm 
kullan›c›lara ayn› h›zda servis
yapabiliyoruz. T›pk› seyahat,
banka sektöründe oldu¤u gibi
online sistemiyle çal›fl›yor. Bu

environment. We did not
stop at this. We made
efforts to include the
headmen and the land
registry too. These data
and documents were
compiled. We establish
the system where every-
thing is under computer
keys for every building and
figures on that building in
Beyo¤lu. By this common
database, we not only
gather all the data but are
able to serve all users at
the same speed, at the
same time. It works on-
line just like in the travel
or banking sectors. We
are becoming a munici-
pality where this is imple-
mented for the first time
in this way in Turkey. 

fi.D: Did you take on a
concept of an identity
change and private sector
outside the common sys-
tem?

A.D: We made the presen-
tation to Ministry of
Internal Affairs. We will
introduce it to the public
as soon as possible. It will
be possible to render
many municipal services
without coming here on
the Internet. As
Municipality, we are work-
ing at the speed of private
sector and its quality con-

“Belediye olarak özel sektör
h›z›nda ve kalite anlay›fl›nda

çal›fl›yoruz. K›yafetlerimizi
modac› Cemil ‹pekçi’ye
çizdirdik. Logomuzu ve

kurumsal kimli¤imizi
de¤ifltirdik.”

“As Municipality, we are
working at the speed of
private sector and its
quality concept. We had
our outfits designed by
stylist Cemil Ipekçi. We
modified our logo and
institutional identity.” 
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yumuflakl›¤›, ça¤dafll›¤›, insana
s›cak duran taraf› daha
demokrat, fleffaf oldu¤unuzu
gösteriyor. Bize hizmet talep
etmek için gelirken korkma-
malar›, bizi kendilerinden biri
gibi alg›l›yor olmalar›
gerekti¤ini ifadeyle kurumsal
kimli¤imizi de¤ifltirdik. 

fi.D: 2006’da Beyo¤lu’nda
öncelikle hissedileceklerden
bahsedebilir misiniz?

A.D: 5366 say›l› yasa tasar›s›
önermifltik hükümetimize. fiu
anda kanun olarak ç›kt›.
Y›pranan kent dokular›n›
yenileme kanunu. Bununla
ciddi bir dönüflüm sa¤lanacak
Beyo¤lu’nda. ‹mar mevzuat-
lar›nda yeni bir anlay›fl› ortaya
koyuyor. Cumhurbaflkan›m›z da
onaylad›. Yönetmelik
çal›flmalar› sürüyor. Gerçekten
Beyo¤lu’nun el at›lmam›fl tek
yeri olarak duran Tarlabafl›’n›
hedefledik. Oradaki
vatandafl›m›z›n sabr› tükenmifl.
Rehabilitasyon projelerini dört
gözle bekliyor. Bu kanunla

oradaki vatandafl›m›z› zengin-
lefltirecek, daha yaflanabilir
mekan haline getirecek
gayretin altyap›s›n› haz›rl›yoruz.
Biz flu anda oradaki en ma¤dur
durumda olan adalarla bu
dönüflümü bafllatmak üzere ilk
projelendirme çal›flmalar›n›
bafllatt›k. Rutin ifllerimiz
d›fl›nda Beyo¤lu tarihi için çok
önemli bir y›l olacak 2006.

fi.D: Kent dokular›n› yenilemeye
yönelik çal›flmalar›n›zla ilgili
neler yap›yorsunuz?

A.D: Kent dokular›n› yenileme
olay› iki aflamal›. Birincisi
mevcut sa¤l›kl› yap›lar›n
iyilefltirilmesi rehabilite edip
ça¤dafl görünümlü bir kente
sahip olma. Biz flu ana kadar
2000 binaya müdahale ederek,

cept. We had our outfits
designed by stylist Cemil
Ipekçi. We modified our logo
and institutional identity. The
softness, contemporariness
of our lines, their aspect
which feels warm for people
show that you are more
democratic and transparent.
We changed out institutional
identity, stating that they
shouldn’t be scared when
coming here to ask for serv-
ice and so that they perceive
us as one of them. 

fi.D: Could you tell us about
what will be felt with priority
in Beyo¤lu in 2006?

A.D: We had proposed bill no.
5366 to our government.
Right now, it is enacted. Act
on renovation of warn-out

city textures. A serious transfor-
mation will be achieved in
Beyo¤lu by this. It sets forth a
new concept in zoning and devel-
opment regulations. It is
approved by our President too.
Regulation studies are in
progress. We chose Tarlabafl›
which actually stands as the only
untouched place in Beyo¤lu.
People living there have run out
of patience. They’re waiting for
the rehabilitation projects in
anticipation. By this law, we are
preparing the infrastructure of
efforts which will make people
there richer and which will make
that area a more livable space.
Right now, we started the first
design studies to commence this
transformation on the most
deprived blocks over there. 2006
will be a very important year for
Beyo¤lu’s history outside our
routine work. 

fi.D: What are you doing in
terms of your efforts to
renew urban texture? 

A.D: The task of renovating
urban textures is two-
phased. The first one is to
improve and rehabilitate
existing healthy buildings, to
have a city with contempo-
rary look. So far, we inter-
vened in 2,000 buildings and
made them contemporary.
The other one is the rehabili-
tation of spaces that are
totally warn-down. We had
this bill enacted to acceler-
ate  the process there. Both
of them are in progress. Day
by day, we are carrying
Beyo¤lu to a brighter, civi-
lized and contemporary
structure that looks good
and overlaps with the history
of the city. Our first objective
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ça¤dafl hale getirdik. Bir de
tamamen çöküntü haline
gelmifl mekanlar›n 
rehabilitasyonu. Onlarda da
süreci h›zland›rmak için bu
yasa tasar›s›n› ç›kartt›k. ‹kisi de
fiili olarak devam ediyor. Gün
geçtikçe Beyo¤lu’nu daha ›fl›l
›fl›l, medeni, güzel görünümlü,
ça¤dafl, kent tarihiyle örtüflen
bir yap›ya tafl›yoruz. Birinci
hedefimiz varolan mekaniz-
malar› do¤ru yönetmek ve
insanlar› do¤ru yönlendirmek. 

Bal›k pazar›nda bir çal›flma
yap›l›yor. Projelerini biz çizdik,
vatandafllar kendi binalar›n›
tertemiz yap›p, ortaya çok fl›k
görüntü ve medeni bir bal›k
çarfl›s› ortaya ç›kacak. Buras›
‹stanbul’un en tarihi bal›k
pazar›. Buray› en ça¤dafl, en
temiz flekliyle yaflatmak bizim
görevimiz.

fi.D: Beyo¤lu ilçesinin k›y›
kazand›rmaya yönelik pro-
jelerinden bahsedebilir misiniz?

A.D: Bo¤az kesiminde
Denizcilik ‹flletmeleri’ne ait çok
uzun ve halen günlük olarak
kullan›lan mekanlar var.
Baflbakan›m›z›n ve devletin 
takibinde Galata Port projesi
gelifliyor. Bu k›y›lar daha esnek,
insanlara aç›k, ça¤dafl
görünümler kazanacak.
Neredeyse Tophane’nin büyük
bölümü insanlar›n kullan›m›na
kapal›. Galata Port ile
kullan›lmayan ciddi bir mekan
daha kullan›l›r hale gelecek.
Haliç kenar›nda tersaneler ve
askeri mekanlar var. Her ikisi
de çekilme karar› ald›. Sütlüce
sahilleri yeflilliklere genifl alana
kavuflmufl durumda. Giderek
Beyo¤lu sahilleriyle bulufluyor.

fi.D: AKM binas›na yönelik
y›k›m konusunda ne 
düflünüyorsunuz?

A.D: Beyo¤lu’nun tarihi
dokusuna uymayan bir bina.
Elefltiri al›yor. Salon olarak
istenilen fonksiyonlar› verme-
di¤i konufluluyor. Beyo¤lu’na
yak›flan mimarisiyle iyi bir yap›
olmas› fleklinde Kültür
Bakan›m›z Atilla Koç’un
yaklafl›m› var. Do¤rusu buna
itiraz eden kimseyi görmedim.
Ben de destekliyorum. 

fi.D: Sanata bak›fl›n›z›
ö¤renebilir miyiz?

A.D: Sanata pozitif bak›yorum.

“Türkiye’de çocuklar›m›za verebilece¤imiz en
önemli derslerden biri resim diye düflünüyo-
rum. E¤er çocuklar›m›za resim yapabilmeyi
ö¤retebilseydik, bugün kentimizin önemli bir
bölümünde sa¤l›ks›z yap›lar olmazd›.”

is to run the existing mecha-
nisms correctly and to direct
people correctly. 

A study is ongoing in the fish
market. We designed it; peo-
ple will clean up their own
buildings so that a very ele-
gant look and a civilized fish
market will emerge. This is
the most historical fish mar-
ket of Istanbul. It is our duty
to allow it to survive in the
most contemporary and
cleanest way. 

fi.D: Could you tell us about
your projects on allowing
Beyo¤lu district to gain coast
lines? 

A.D: In the Bosphorus segment,
there are spaces which are
quite long and used on daily
basis, belonging to marine
enterprises. Galata Port project
is being developed under the
monitoring of our Prime
Minister and the government.
These coasts will gain more
flexible, contemporary looks,
open to public. Almost a big
part of Tophane is closed to the
public. With Galata Port, a seri-
ous unused space will become
more usable. There are docks
and military areas beside Haliç.
They both decided to move
away. Sütlüce shores have
acquired wide, green spaces.
They are joining Beyo¤lu coasts
day by day. 

fi.D: What do you think about
the demolishing of AKM build-
ing?

A.D: It is a building which does
not fit the historical texture of
Beyo¤lu. It receives criticisms.
People say that as a whole, it
doesn’t function as desired. Our
Culture Minister Atilla Koç has
an approach regarding its
becoming a good building with
an architecture befitting
Beyo¤lu. Actually, I didn’t see
anybody who objected to this. I
support it too. 

fi.D. Could we learn your per-
spective on art?

A.D: I view art positively. I didn’t

“I believe that one of the most important courses we can
offer to our children in Turkey is art. If we could teach our
children to draw pictures, there would be no unhealthy
structures in a significant portion of our city today.”
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Resimle çok ilgilenmezdim
belediye baflkan› olana kadar.
Fakat kentimizde kötü bina ve
yap›lar› gördükçe, Türkiye’de
çocuklar›m›za verece¤imiz en
önemli derslerden biri resim
diye düflünüyorum. E¤er çocuk-
lar›m›za resim yapabilmeyi
ö¤retebilseydik, bugün ken-
timizin önemli bir bölümünde
sa¤l›ks›z, s›vas›z yap›lar
olmazd›. ‹nsanlar kendi hayal-
lerinde  kaçak da olsa binay›
yaparken, kendi estetiklerine
uygun bir yap›lanmaya 
giderlerdi. Kaçak olmayan 
bölgelerdeki apartmanlara
bak›n, mimaride yoksunluk var.
Bunlar temelde sanat ve sanat-
sal faaliyetlerin eksikli¤inden
kaynaklan›yor. Her çocuk 
tiyatro yapmal›, toplumun
karfl›s›na ç›kmay›, kendini
gelece¤iyle özdefllefltirmeyi
ö¤renmeli. Gençli¤inde rol
yapt›ysa eminim ki ileride ken-
disine olan güveni artacakt›r.
Kültür ve sanat kavram›, nor-
mal yaflad›¤›m›z hayatla iç içe
ve e¤itimin bir parças›. E¤itimi
okullarda dört duvar aras›nda
alg›l›yoruz, bu yanl›fl.
Sanatç›lar›m›z›n ürettiklerinin
müzelerde kalma s›k›nt›s› var.
Belediye Baflkan› olduktan
sonra kültür ve sanat›n
hayat›m›zda ne kadar önemli
oldu¤unu yak›ndan hissediyor
ve destekliyorum.

fi.D: Baflkan olarak bir günlük
turunuz ve etkinlikleriniz içinde
neler var?

A.D: Normalde 7.30 ile 10 aras›
günlük, onüç ondört saatlik bir
çal›flma tempom var, oniki
saatin alt›na hiç düflmüyorum.
Çal›flt›¤›m ekiple her gün mut-
laka günlük bir yorum yaparak,

“Y›pranan kent dokular›n›
yenileme kanunuyla, ciddi bir
dönüflüm sa¤layaca¤›z. Beyo¤lu
tarihi için çok önemli bir y›l olacak
2006. Gün geçtikçe Beyo¤lu daha
›fl›l ›fl›l, medeni, güzel görünümlü,
ça¤dafl, kent tarihiyle örtüflen bir
yap›ya sahip olacak”

“We will achieve a serious transforma-
tion by the act on renovation of warn-out

urban textures. 2006 will be a very
important year for the history of

Beyo¤lu. Day by day, Beyo¤lu will have a
brighter, more civilized, contemporary
structure which looks good and coin-

cides with the history of the city.”

use to be interested in paint-
ing until I became mayor.
But as I see the bad build-
ings and structures in our
city, I believe that one of the
most important courses we
can offer our children in
Turkey is art. If we could
teach our children to draw
pictures, today there would-
n’t be these unhealthy, un-
plastered buildings is a
major portion of our city.
People would build some-
thing in line with their aes-
thetics when they built the
building of their dreams
even if it is unlicensed. Look
at the apartment buildings
in areas which are not unli-
censed. They lack architec-
ture. These basically stem
from lack of art and artistic
activities. Each child must
perform in theater; must
learn to appear in front of
people and to identify him-
self with his future. If he has

acted in his youth, I’m sure
his self-confidence will
increase in the future. The
concept of culture and art is
intertwined with our normal
life and is part of education.
We perceive education to be
within four walls in schools.
This is wrong. There is the
problem where what our fine
artists produce remain in
museums. Since I became
Mayor, I’m feeling and sup-
porting closely how important
culture and art are in our life. 

fi.D: What does your daily
round and activities involve as
Mayor?

A.D: Normally, I have a work
pace of thirteen-fourteen
hours from 7:30 until 10 pm
everyday. I never fall under
twelve hours. With my work
team, I always make a daily
interpretation everyday and
motivate them. It is very
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onlar› motive ediyorum. Vatandafl›m›zla diyalog
kurmaya çok önem veriyorum. Özellikle kad›nlar›n
belediye hizmetlerinden beklentilerine yönelik
olarak görüfller al›yor ve paylafl›yorum. Çünkü
onlar›n içgüdüsel olarak çocuklar›n›n aktiviteleri,
günlük tempoda e¤itimleriyle ilgili olduklar› için,
anne duyarl›l›¤› ile belediye hizmetlerinde onlar›n
düflüncelerine önem veriyor ve yönlendirmelerine
duyarl›l›k gösteriyoruz. Fiziki anlamda yapt›¤›m›z
dönüflümleri takip ederek, günlük turumuzu
devam ettiriyoruz. ‹spanya’dan tasar›mlar›yla ünlü
mimar Frank Garry gelecek, Barcelona’da eser-
lerini çok be¤enmifltim. Son dönemde Türkiye’de
mimarlar›m›z›n mevzuatlar yüzünden kendilerini
ifade etme anlam›nda flansl› olmad›klar›n›n
fark›nday›m. Onlar›n da dünya çap›nda kendilerini
kan›tlamalar›n› arzu ediyorum.

fi.D: Belediye d›fl›nda aktüel yönden nelerle
meflgulsünüz?

A.D: Vakit buldu¤umda k›zlar›mla ilgilenmek ve
zaman geçirmek en büyük mutlulu¤um. Gezmeyi
çok seviyorum, k›yafetlerime özen gösteririm,
çocuklardan çok mutluluk duyuyorum. Yapt›¤›m ifl
içindeki farkl›l›klar› sevmeye bafllad›m.
Kas›mpaflaspor’u tutuyor ve destekliyorum. Sezen
Aksu’nun müziklerini be¤eniyorum.

important for me to set up a dialogue with
our residents. Especially, I take the views of
women regarding their expectations from
municipality services and I share them.
Because; since institutively they are involved
in the activities and education at a daily pace,
of their children, we are sensitive to their
thoughts in municipal services and to their
guidance. We continue our daily round by
following the physical transformations we
achieve. Frank Garry, an architect known by
his design work, will come from Spain. I had
admired his work in Barcelona. I’m aware
that in the recent periods, our architects in
Turkey are not lucky in terms of expressing
themselves because of regulations. I wish
that they too prove themselves worldwide. 

fi.D: What are your hobbies outside the
office?

A.D: My greatest happiness is to look after
my daughters and spend time with them
when I find the time. I like traveling a lot; I
care about my outfits. I enjoy children a lot. I
started to like the diversities in the work I do.
I am a fan and supporter of Kas›mpaflaspor.
I enjoy Sezen Aksu’s music. 



1950 y›l›nda Koç ailesince sat›n al›nan ve müzeye
dönüfltürülmesine karar verilen 1978 y›l›na kadar
da yazl›k olarak kullan›lan bina 1978-1980 y›llar›
aras›nda, Sedat Hakk› Eldem’in haz›rlad›¤› bir
restorasyon projesinin uygulanmas›yla müzeye
dönüfltürülmüfl ve Sadberk Koç Koleksiyonu
sergilenmek üzere, 1980 y›l›nda ziyarete aç›lm›flt›r.
Vehbi Koç Vakf› Sadberk Han›m Müzesi, iki ayr›
yap› içinde yer almaktad›r. Bunlardan birincisi, 19.
yüzy›l sonlar›nda infla edildi¤i kabul edilen, üç tam,
bir çat› kat›ndan oluflan ve üslup olarak Avrupa
halk geleneksel mimarisinden örnek al›narak
yap›lm›fl bir yap›d›r. Kagir zemin üzerine
ahflap/ba¤dadi tarzda infla edilmifl olup, ‘‘Azaryan
Yal›s›’’ olarak bilinmektedir.

Bahçesiyle birlikte 4280 m2 olan Azaryan Yal›s› 400
m2 lik bir alana oturmaktad›r. Girifl kat›n›n
üzerindeki birinci ve ikinci katlar›n orta ana salon-
lar› ve bunlara aç›lan odalar sergileme mekanlar›
olarak kullan›lmaktad›r. Bu iki katl› bölümde Türk-
‹slam eserleri sergilenmektedir. 

Vehbi Koç Vakf›’n›n, 1983 y›l›nda sat›n alarak
müzenin koleksiyonlar›na katt›¤› Kocabafl
Eserleri’nin sergilenebilmesi için, mevcut binan›n
hemen yan›nda bulunan 20. yüzy›l bafllar›nda infla
edildi¤i san›lan, yar› y›k›k durumdaki baflka bir yal›,
ön cephesi asl›na uygun olarak, yeniden infla edil-

The building purchased by Koç family in 1950,
which was decided to be converted into a muse-
um and also used as a summer home until
1978, was converted into a museum upon
implementation of a restoration design project
prepared by Sedat Hakk› Eldem from 1978-1980
and the Sadberk Koç Collection was made avail-
able to visitors in 1980 to be displayed. 
Vehbi Koç From Sadberk Han›m Museum is sit-
uated in two separate buildings. The first one is
a structure deemed to have been constructed in
late 19th Century, comprising three full and one
penthouse floors built using European tradition-
al folk architecture as a model style-wise. It was
built in wood/Baghdadi style on masonry foun-
dation and is known as “Azaryan Yal›s›”. 

Azaryan Yal›s›, which has a surface area of 4,280
m2 with its garden, is seated on a footprint of
400 m2. The central main halls of the first and
second floors over the ground floor and the
rooms opening to them are used as exhibition
areas. Turkish-Islamic works are exhibited in
this two-storey section. 

Another yal› in half demolished state, believed to
have been built in early 20th Century, just beside
the existing building, was rebuilt with its front
façade true to its original, to allow the exhibition
of Kocabafl Works, which were purchased and
added to the collections in the museum in 1983
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Sadberk Han›m
Müzesi
Sadberk Han›m Museum



mifltir. Restorasyon projesi
‹brahim Yalç›n taraf›ndan
haz›rlanan müze 1988 y›l›nda
‘‘Sevgi Gönül Binas›’’ ad›yla
aç›lm›flt›r. Üç katl› bu bina
Arkeoloji Bölümü’dür. Burada
M.Ö. 6000 y›l›nda Bizansl›lar
zaman›na kadar Anadolu’da
yaflam›fl uygarl›klar›n eserleri 
sergilenmektedir. 

Sadberk Han›m Müzesi ‹znik
Çini ve Seramikleri 

Sadberk Han›m Müzesi ‹znik
çinileri koleksiyonuna
bak›ld›¤›nda, erken Osmanl›
döneminden, renkli s›r tekni¤i
ile yap›lm›fl mukarnasl› bir 
konsol parças› teflhirde ilk
s›ray› almaktad›r. Bunu, ‹znik
kaz›lar›nda fragmanlar› 
bulunmufl ve ‹znik Müzesi’nde
yer alan Koç biblolar› izlemek-
tedir. Teflhirde, mavi-beyaz
dekorlu ve ço¤u alt›gen erken
duvar çinileri ile kronolojik
amaç ön plandad›r. 

Sadberk Han›m Müzesi
Kütahya Çini ve Seramikleri

Müzede  18. yüzy›l ve 19. yüzy›la
ait bir çok örnek bulunmaktad›r.
Sürahiler, tabaklar, baharat
kutular›, gülabdanlar, 
buhurdanlar, fincan tak›mlar›,
testi ve flekerlikler, kandiller
müzede teflhir edilen Kütahya
çinileridir.

Sadberk Han›m Müzesi
Çanakkale Seramikleri

Sadberk Han›m Müzesi ve Koç
ailesi koleksiyonundaki çeflitli
Çanakkale seramikleri farkl›
devirlerden ve türlerden 
örneklerle bu ilginç seramik
grubunun zengin bir 
koleksiyonunu oluflturmaktad›r.
Büyük ço¤unlu¤u 19. yüzy›l ve
20. yüzy›l bafllar›na ait olan
eserlerden oluflan koleksiyonda
testi, sürahi, vazo, matara,
hokka, flekerlik, tepsi, flamdan,
mangal, gaz lambas›, biblo v.b.
kullan›mlara ait, çeflitli 
formlara sahip olan seramikler
bulunmaktad›r. 17. yüzy›l 
sonu – 18. yüzy›l Çanakkale’leri
daha az say›da görülmektedir.
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by Vehbi Koç Foundation. The
museum, for the which the
restoration plan was prepared
by Ibrahim Yalç›n, was opened
in 1988 with the title of “Sevgi
Gönül Building”. This three-
storey building is the archae-
ology section. Here, the arti-
facts of civilizations, who lived
in Anatolia from 6,000 B.C.
until the Byzantine period. 

Sadberk Han›m Museum
Iznik Tiles and Ceramics

When one takes a look at
Sadberk Han›m Museum Iznik
tiles collection, a piece of a
dresser with mukarnas made
by colored glaze technique
from early Ottoman period
has the first place in the exhi-
bition. This one is followed by
Koç trinkets, fragments of
which were discovered in
Iznik excavations, found in
Iznik Museum. In the exhibi-
tion, the chronological objec-
tive is in the forefront with the
blue-white decorated, mostly
hexagonal, early wall tiles. 

Tabak, Seramik ‹znik 16.yy. sonu
Plate, Ceramic Iznik, Late 16th century

Emzikli kase, Seramik
Kütahya 18.yy. ortas›
Bowl with spout, Ceramic,
Kütahya Mid 18th century

Sadberk Han›m Museum
Kütahya Tiles and Ceramics

There are numerous speci-
mens from 18th and 19th
Centuries in the museum.
Pitchers, plates, spice boxes,
rosewater flasks, incense
boxes, coffee cup sets, pitchers
and candy boxes and oil lamps
are among the Kütahya tiles
exhibited in the museum. 

Sadberk Han›m Museum
Çanakkale Ceramics

The various Çanakkale ceramic
ware in the Sadberk Han›m
Museum and Koç Family col-
lection comprise a rich collec-
tion of this interesting ceramic
group, with specimens from
different eras and types. The
collection, comprising mostly
works from 19th Century and
early 20th Century features
ceramic ware in various shapes
used jugs, pitchers, vases,
flasks, ink wells, candy boxes,
trays, candles, braziers, oil
lamps and trinkets. Çanakkale
works from late 17th Century –
18th Century are rarer. 
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Mimarl›¤›n duayenlerinden Do¤an Tekeli;

“Mimarl›¤›n en güç yan›, kuflkusuz
çevreye, topluma ve iflverene karfl›
duyulan sorumluluk duygusudur”
A doyenne of architecture Do¤an Tekeli;

“The most difficult aspect of being and architects is
undoubtedly the sense of responsibility felt towards the
environment, the society and the employer” 

1929 y›l›nda Isparta’da do¤du.1952’de ‹TÜ
Mimarl›k Fakültesi’nden Yüksek Mimar Mühendis
olarak mezun olan Do¤an Tekeli, ‹zmir Belediyesi
Proje Bürosu’nda Mimar R›za Aflkan yönetiminde
çal›flt›. 1954’de Sami Sisa ile Site Mimarl›k
fiirketi’ni kurdu. Do¤an Tekeli, bu firmadaki
serbest mimarl›k çal›flmalar›n›n yan› s›ra 1956’da
Güzel Sanatlar Akademisi’nde asistanl›k, 1961-71
y›llar› aras›nda ‹TÜ Teknik Okulu Mimarl›k
Bölümü’nde proje dersleri verdi. 1957’de
Mimarlar Odas› Baflkanl›¤› yapt›. 1985-89 aras›
‹stanbul Büyükflehir Belediyesi Dan›flma Kurulu
üyeli¤i görevinde bulundu. 1988’de Atatürk Kültür
Dil ve Tarih Yüksek Kurulu üyeli¤ine seçildi.

Röportaj ve Foto¤raflar - Interview and Photos: 
fierife Deniz Ulueren
serife@serfed.com

He was born in Isparta in 1929. Graduating as
Architect-Engineer, M.S. from ITU Faculty of
Architecture, worked at Izmir Municipality
Drawings Bureau under Architect R›za Afikan.
Founded Site Mimarlik fiirketi with Sami Sisa
in 1954. Beside his freelance architecture
efforts in this firm, Do¤an Tekeli served as a
lecturer in Academy of Fine Arts in 1956 and
taught design in ITU Technical School
Architecture Department from 1961 to 71. He
served as President of Chamber of Architects
in 1957. He served as Member of Consulting
Committee of Istanbul Metropolitan
Municipality from 1985 td 89. Was elected as
Member of Atatürk Culture Language and
History Higher Board in 1988. 



1992’de A¤a Han Mimarl›k
Ödülü Jürisi’nde görev yapt›.
1994’de Mimarlar Odas› Ulusal
Mimarl›k Ödülü ile 
ödüllendirildi. 2000’de ‹TÜ
taraf›ndan fahri doktora ünvan›
verildi. Baz› eserleri 1982
y›l›nda Venedik Bienali’nde
sergilendi. Sami Sisa ile birlikte
kat›ld›¤› mimari proje
yar›flmalar›nda 27 birincilik
ödülü, 43 kadar da derece ve 
mansiyon kazand›. 100’den
fazlas› uygulanm›fl 
170 projede imzas› vard›r.
Bafll›ca büyük ölçekli yap›lar›
aras›nda Halkbankas› Genel
Müdürlü¤ü I ve II, Antalya
Havaliman› Uluslararas›
Terminali, ‹fl Bankas› Genel
Müdürlü¤ü Binas› ve Metrocity
bulunmaktad›r. Evli ve bir
çocuk babas›d›r.

fierife Deniz Ulueren: Size
göre mimarl›¤›n tan›m› nedir?
Bir mimar olarak çevreye ve
topluma karfl› nas›l bir sorum-
luluk tafl›yorsunuz?

Do¤an Tekeli: Bana göre
mimarl›k; yaflam›n içinde yer
alaca¤› mekanlar›n tasar›m› ve
uygulanmas› sanat›d›r.
Mimarl›¤›n, bilgi, düflünce ve
sanata dayand›¤›n›, toplumsal
bir sanat oldu¤unu da eklemek
gerekir. Güven duyularak size
teslim edilen bir kayna¤› kulla-
narak, mevcut yap›l› çevreyi
veya içinde yer alaca¤› do¤a
parças›n› bozmayan, ça¤›n›
yans›tan, güzel, kullan›fll›,
dayan›kl› bir yap› ortaya koy-
mak zorundas›n›z. Gerçekten
a¤›r bir sorumluluk. Yafl ve
deneyim kazand›kça bu sorum-
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He served in the jury of Aga
Khan Architecture Award in
1992. In 1994, he was award-
ed the Chairman of
Architects National
Architecture Award. He was
given an honorary doctorate
by ITU in 2000. Certain works
of his were exhibited in
Venice Biennale in 1982. He
won 27 first prize and 43
rankings and honorary men-
tions in the architectural
design competitions he par-
ticipated in with Sami Sisa.
He undersigned 170 design
drawings, more than 100 of
which having been imple-
mented. Among his major
structures are Halkbankas›
Headquarters I and II, Antalya
Airport International
Terminal, Ifl Bankas›
Headquarters Building and
Metrocity. He is married with
one child. 

fierife Deniz Ulueren: What is
the definition of architecture
according to you? What kind of
a responsibility do you bear
against the environment and
society as an architect? 

Do¤an Tekeli: For me, archi-
tecture is the art of design and
application of spaces in which
living will take place. One has
to add that architecture relies
on knowledge, ideas and art,
being a social art. You are
obliged to generate a beautiful,
useful, strong structure which
does not impair the existing
structured environment or the
piece of nature it will be placed
in, using a resource entrusted
to you confiding in you. This is
truly a heavy responsibility. I
am feeling this responsibility
even stronger as my age and
level of experience advance. 
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lulu¤u daha da a¤›rl›kl› olarak
hissediyorum.

fi.D: ‹stanbul’da sürekli 
yükselen yeni binalar, cam
kuleler var. Kentin kültürel ve
tarihi dokusunun bozulmas›
konusunda ne 
düflünüyorsunuz?

D.T: Kentin kültürel ve tarihi
dokusunu, yüzy›llarca, oldu¤u
gibi koruman›n olanaks›z
oldu¤unu, her alanda
de¤iflimin, yaflam›n belki de tek
gerçe¤i oldu¤unu umar›m

kabul edersiniz. Yaflamda,
ulafl›mda, teknolojide,
malzemedeki de¤iflimler,
kaç›n›lmaz olarak kentin
kimli¤ini etkiliyor. Tarihi don-
durmak elde de¤il! Ama tarihe
ve mevcut yap›l› çevreye sayg›
içinde de¤iflime ve ça¤a uymak
hepimizin amac› olmal›.

fi.D: Neden mimarlar hep yük-
sek binalara ve ifl kulelerine
yönelmifl durumda?

D.T: Mimarlar›n hep yüksek
binalara ve ifl kulelerine yönel-

di¤i düflüncesi bence do¤ru
de¤il. Yüksek binalar, yeni
yap›lar içinde yüzde biri bulur
mu bilmem? Ama normal yük-
seklikteki yap›lara göre daha
çok dikkati çektikleri,
tart›fl›ld›klar› için, böyle bir
izlenim do¤mas› olas›d›r.
Yüksek yap›lar ne yapal›m ki,
h›zla artan nüfusu ve yap› 
ihtiyac›n›, sadece alçak
yap›larla karfl›layabilecek kadar
yay›lamayan kentlerin bir
gerçe¤i. 

fi.D: Türkiye’de mimarl›k e¤iti-
mini yeterli buluyor musunuz?

D.T: Türkiye’de mimarl›k
ö¤retimini maalesef yeterli
bulam›yorum. Mimarl›k büyük
bir haz›rl›k ve bilgi birikimi
gerektiren bir meslek.
Mimarl›k e¤itiminin 1980 son-
ras› dört y›la indirilmesi bence
zararl› olmufltur. Dört y›lda
mezun olan mimarlar eksik-
lerini meslek içinde gidermek

fi.D: There are new buildings
and glass towers going up all
the time in Istanbul. What do
you think of the impairment
of the cultural and historical
texture of the city? 

D.T: I hope you also admit
that it is impossible to con-
serve the cultural and histor-
ical texture of the city
through centuries as is and
that change is perhaps the
only truth of life in every
field. Changes in life, trans-
portation, technology and
materials unavoidably affect
the identity of the city. It is
not possible to freeze histo-
ry! However, to adapt to
change and the age while
respecting history and the
present built environment
should be the objective of all
of us. 

fi.D: Why are architects all
focused on high rise build-
ings and business towers? 

D.T: I don’t think that the

view that architects are all
focused on high rise buildings
and business towers is correct.
Do high rises reach one percent
of new buildings, I don’t know.
Possibly, such an impression
arises as they draw more atten-
tion and are discussed more
compared to buildings of nor-
mal height. Unfortunately, high
rises are a reality of cities with
rapidly increasing populations
and which cannot spread
around enough to satisfy the
building requirement only with
low rises. 

fi.D: Do you find the architec-

ture education in Turkey ade-
quate? 

D.T: Unfortunately, I don’t find
the architecture education in
Turkey adequate. Architecture
is a profession requiring great
preparation and accumulation
of knowledge. I believe that the
bringing down of architectural
education to four years after
1980 has been detrimental.
Architects graduating in four
years have to complete their
deficiencies within the profes-
sion. Chamber of Architecture
has opened the matter to com-
prehensive discussion, holding
education conferences during

“Türkiye’de kamu yönetimi ve özel 
sektör, mimarl›¤›n sa¤l›kl›, düzenli,
güzel kentlerin ve o kentler içindeki
yap›lar›n, insanlar›n mutlulu¤u ve
üretkenli¤ini sa¤lamadaki önemini
yeterince alg›layamam›fl durumdad›r”

“Public administration and the private 
sector in Turkey have been unable to 
perceive adequately the significance of
architecture in ensuring healthy, 
orderly and beautiful cities and the 
happiness and productivity of the 
buildings and people in those cities”



the last few years. However, a
series of decisions on which all
concerned parties agree has
not yet been reached across the
country. 

fi.D: What can an experienced
architect like you recommend
to new graduate or newly devel-
oping architects? 

D.T: I believe that the elderly
should hold their tongues on
telling their memoirs or making
recommendations to the young.
The youth, by their nature, are
bored listening to these. Only
those lessons derived by people
undergoing them themselves
may be adopted and these are
very valuable. It is necessary
and beneficial to try hard and to
think a lot in architecture and to
research and study under what
circumstances and with which
ideas the works presented
through history and currently
were created. 

fi.D: Do you think that as archi-
tects, Turkey is ready for EU?
How do you find the socioeco-
nomic status and education of
Turkey in the EU development
process? 

D.T: I believe that Turkey is not
ready for EU in the field of
architecture. Public administra-
tion and the private sector in
Turkey have been unable to
perceive adequately the signifi-
cance of architecture in ensur-
ing healthy, orderly and beauti-
ful cities and the happiness and
productivity of the buildings and
people in those cities. Turkish
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zorunda kal›yorlar. Mimarlar
Odas›; birkaç y›ld›r e¤itim
kurultaylar› düzenleyerek
konuyu enine boyuna
tart›flmaya açm›fl durumda.
Ancak henüz ülke çap›nda, ilgili
tüm taraflar›n üzerinde
uzlaflt›¤› bir kararlar dizine
ulafl›labilmifl de¤il.

fi.D: Yeni mezun veya yeni
yetiflen mimarlara, sizin gibi
tecrübeli bir mimar neler
tavsiye edebilir?

D.T: Bence yafll›lar›n an› anlat-
ma ya da gençlere tavsiyede
bulunma konular›nda dillerini
tutmalar› do¤ru olur. Gençler
do¤al olarak bunlar› dinlemek-
ten s›k›l›yorlar. ‹nsanlar›n
ancak kendi kendilerine
yaflayarak ç›kard›klar› dersler
içsellefltirilebiliyor ve çok
de¤erli oluyor. Özellikle
mimarl›kta çok çal›flman›n, çok
düflünmenin, tarih boyunca ve
günümüzde ortaya konan eser-
lerin, hangi koflullarda hangi
düflüncelerle yarat›ld›klar›n› iyi
araflt›rman›n, incelemenin
gerekli ve yararl› oldu¤udur.

fi.D: AB için sizce mimarlar
olarak Türkiye haz›r m›? AB
geliflim sürecindeki Türkiye’nin
sosyo ekonomik durumunu,
e¤itimini nas›l buluyorsunuz?

D.T: AB için mimarl›k alan›nda
Türkiye’nin haz›r olmad›¤›n›
düflünüyorum. Türkiye’de kamu

“Tasar›mlar›m›zda
görsellik, imaj, 

kimlik çok önemli.
Ama bunlar›n

sa¤laml›k ve iflleve
uygunlu¤un önüne

geçmemesi 
gerekti¤ini

düflünüyoruz”

“The visual aspect,
the image, the 
identity in our
designs are very
important. But we
believe that these
should not go in front
of soundness and
functionality”
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yönetimi ve özel sektör,
mimarl›¤›n sa¤l›kl›, düzenli,
güzel kentlerin ve o kentler,
içindeki yap›lar›n, insanlar›n
mutlulu¤u ve üretkenli¤ini
sa¤lamadaki önemini yeterince
alg›layamam›fl durumdad›r.
Türk mimarlar›, dünyadaki
meslektafllar›n›n ald›klar›
ücretlerin üçte biri, dörtte biri
ücretleri kabul ederek onlarla
yar›flmaya çal›flmaktad›rlar.
Mimarl›k hizmetinin üretildi¤i
mimarl›k bürolar›m›z,
olanaklar› bak›m›ndan
geliflememifltir. Büyük ve
önemli yap› yat›r›mlar›nda
gerek kamuda, gerek özel sek-
törde yabanc› mimarl›k büro-
lar›na baflvurmak, neredeyse
adet haline gelmifltir. Türk
mimarlar›na ödenmesi akla
gelmeyecek ücretler, onlara
kolayca ödeniyor. Yabanc›
mimarlar›n Türkiye’de baflar›l›
olduklar›n›, baflar›l› örnekler
verdiklerini söylemek pek kolay
de¤il. Mimarl›¤›n ne oldu¤u, iyi
mimarl›ktan neler beklenmesi
gerekti¤i konusunda, toplumu-
muz bilinçlendikçe, bu güçlük-
lerin afl›labilece¤ini ümit ediyo-
rum. Ayd›nlanman›n tüm
toplum katmanlar›na yay›lmas›
kuflkusuz zaman alacak.

fi.D: Günün mimarl›k anlay›fl›
hakk›ndaki düflüncelerinizi
ö¤renebilir miyiz?

D.T: Günümüzün mimarl›k
anlay›fl› diye tarif edilebilen
belirli bir anlay›fl var m› 
bilmiyorum. Bizim kufla¤›n
mesle¤e bafllad›¤› y›llarda;
modernist mimarinin kurallar›,
eti¤i, genel yaklafl›m› büyük bir
ço¤unluk taraf›ndan tart›flmas›z
do¤ru olarak kabul edilmekte

architects are trying to com-
pete with their colleagues in
the world by accepting fees
equal to one third or one
fourth of the fees they
receive. Our architecture
offices, where architectural
services are generated, have
not been able to develop in
terms of facilities. It has
almost become a custom to
go to international architec-
ture offices for major and
important building projects,
both in the government and
also in the private sector.
Fees that are unimaginable
to be paid to Turkish archi-
tects are easily paid to them.
It is not really easy to say that
foreign architects have been
successful and have achieved
successful specimens in
Turkey. I hope that these
obstructions may be over-
come as our society becomes
more conscious of what
architecture is and what can

be expected from good archi-
tecture. Undoubtedly, the pen-
etration of enlightenment to all
layers of the society will take
time. 

fi.D: Can we learn your views
on current concept of architec-
ture? 

D.T: I don’t know if there is a
specific understanding which
may be described as the con-
cept of architecture of today. In
the years our generation start-
ed their profession; the rules
and ethics,  the general
approach of modernist archi-
tecture was accepted as right
indisputably by a great majori-
ty. Today, there is no such a
single right. There are many
approaches, many messages.
It is not deemed adequate to
build a useful, correct, beauti-
ful structure. Architects are
continuously encouraged to
say something new to make a

Antalya D›fl Hatlar Havaliman›
Antalya International Airport
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idi. Bugün ise böyle bir tek
do¤ru yok. Pek çok yaklafl›m,
pek çok söylem var. Kullan›fll›,
do¤ru, güzel bir yap› yapmak
yeterli görülmüyor. Mimarlar
sürekli olarak yeni bir söz
söylemeye yeni bir yaklafl›m
göstermeye teflvik ediliyor.
E¤itim de bu amaca yönelmifl
durumda. Eski kentlerimizin
benzer anlay›flla infla edilmifl
yap›lardan oluflan dingin
görünüfllerini hayranl›kla
karfl›lad›¤›m›z unutulmufl gibi.
Mimarlar›n büyük ço¤unlu¤u
ifllevi ve strüktürü zorlayarak,
do¤rular› pek de düflünmeden
yeni bir fleyler yaratmak,
flafl›rt›c› olmak peflinde.

Sonuçta düzeysizlik egemen
oluyor. Son günlerde,
flafl›rt›c›l›¤›n ç›kar yol
olmad›¤›n› söyleyenlerin,
flafl›rt›c›l›¤› amaçlayanlar
aras›ndan ç›kmas› ümit verici.
Bize gelince, biz hala 
modernizmin etik anlay›fl›n›
inand›r›c› bulmakta devam
ediyoruz.

fi.D: Sanat ve mimarinin
bütünleflmesine yönelik olarak
ne düflünüyorsunuz?

D.T: Mimari içinde di¤er görsel
sanatlar›n yer almas› kuflkusuz
arzulan›r bir fley. Mimarlar, bu
sanatç›lar›n mimariyi anla-

mas›n›, yap›tlar›n›n mimari ile
bütünleflmesini, mimari etkinin
güçlenmesine katk›da 
bulunmas›n› beklerler. Plastik
sanatç›larda bu yaklafl›m› pek
göremiyoruz. Yap›lar›n mimari
yaklafl›m›n› anlamak ve kabul
etmekte zorluk çekiyorlar. Yap›
ve mimari yokmufl gibi
çal›flmak istiyorlar. Biz kendi
yap›lar›m›zda bu iflbirli¤ini
gerçeklefltirmek istedi¤imizde,
sanatç›lar›m›z›n yaklafl›m›
aç›s›ndan büyük güçlüklerle
karfl›laflt›k. Büyük mimar›m›z
rahmetli Sedat Eldem’in kendi
deneyimlerindeki bu tür
s›k›nt›lar›n› dile getirerek bana,
mimariye baflka sanatç›lar›
kar›flt›rma dedi¤ini de iyi
hat›rl›yorum.

fi.D: ‹stanbul’da büyük konut
arz› var. ‹stanbul’da inflaat
piyasas› çok hareketli. Sürekli
toplu konutlar ve inflaatlar
yap›l›yor. Siz bu geliflimi nas›l
de¤erlendiriyorsunuz? 

new approach. Education is
also oriented to this objec-
tive. It is almost forgotten
that we have viewed in awe
the serene looks of our old
cities, comprising structures
built in a similar concept.
The great majority of archi-
tects seek to create some
new things to be astonishing
by challenging function and
structure and without really
thinking about what is right.
This leads to the domination
of poor quality. It gives me
hope that in recent days,
there are people who say
inspiring awe is not the way
to go among those seeking
to inspire awe. For our part,
we still continue to find the
concept of ethics of mod-
ernism to be believable still. 

fi.D: What do you think
about the integration of art
and architecture?

D.T: Undoubtedly, it is desir-
able that other visual arts
are incorporated in architec-

ture. Architects expect these
artists to understand architec-
ture, the integration of their
works with architecture and
that they contribute to the
strengthening of architectural
impact. We cannot see this
approach much in plastic fine
artists. They have difficulty in
understanding and accepting
the architectural approach of
buildings. They want to work as
if the building and architecture
do not exist. We faced major
difficulties in terms of the
approaches of our fine artists
when we tried to accomplish
this collaboration in our own
buildings. I remember well that

our great architect, late Sedat
Eldem, told me not to let other
artists be involved in architec-
ture, articulating these types of
difficulties he experienced. 

fi.D: There is a great supply of
homes in Istanbul. The con-
struction market in Istanbul is
quite lively. Mass housing and
buildings are constructed all
the time. How do you evaluate
this course of events? 

D.T: It is known that the pres-
ent dwelling inventory in
Istanbul can accommodate a lot
greater number of people that
today’s population. I believe

Mimarlar›n büyük ço¤unlu¤u, ifllevi ve 
strüktürü zorlayarak, do¤rular› pek de
düflünmeden yeni bir fleyler yaratmak,
flafl›rt›c› olmak peflinde. 
Sonuçta düzeysizlik egemen oluyor. 
Biz hala modernizmin etik anlay›fl›n›
inand›r›c› bulmakta devam ediyoruz.

The great majority of architects seek 
to create some new things to be astonishing by 
challenging function and structure and without
really thinking about what is right. 
This leads to the domination of poor quality. 
We continue to find the concept of ethics 
of modernism to be believable still. 
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D.T: ‹stanbul’daki mevcut konut stokunun ‹stan-
bul’da bugünkü nüfustan çok daha fazlas›n›
bar›nd›rabilece¤i biliniyor. San›r›m daha 1985’te
zaman›n Belediye Baflkan› Say›n Bedrettin Dalan,
yapt›¤› bir araflt›rmada o zamanki konut stokunun
19 milyon insan› bar›nd›rabilece¤ini söylüyordu.
Ne varki bu konut stoku büyük ço¤unlu¤u ile eski,
dayan›kl›l›¤› kuflkulu, konforsuz yap›lardan
olufluyor ve ulafl›m› güç, s›k›fl›k flehir dokusu
içinde yer al›yordu. Ekonomide olumlu geliflmeler
oldukça, insanlar otomobillerini yeniledikleri gibi,
konutlar›n› da yenilemek 
ihtiyac›n› hissetmeye bafllad›lar. ‹nflaat sektörü
ekonominin motoru say›ld›¤› için ve kentsel
yenilenme ancak böyle gerçekleflece¤i için ben bu
geliflimi çok olumlu buluyorum. Bir de mimarl›k
hizmetlerine gereken ve lay›k oldu¤u de¤er 
verilebilse!

fi.D: Seramik iç ve d›fl mekanda güncelli¤ini
y›llard›r yitirmeyen bir özellikte. Siz mimar olarak
serami¤in kullan›m alanlar› ve tasar›m› konusun-
da neler düflünüyorsunuz?

D.T: Seramik yüzy›llard›r yap›n›n ana
malzemelerinden biri. Özellikle d›fl yüzeylerde kir-
lenmemesi, dayan›kl›l›¤› bak›m›ndan hem yararl›
hem güzel bir malzeme. ‹çte klasik kullanma
alanlar›na, 
döflemeler, ›slak hacim 
duvarlar›nda bir sorun yok zaten kullan›l›yor. D›flta
kullan›labilmesi ise hem ölçü koordinasyonu, hem
teknik bilgi gerektiriyor. Bu aç›lardan mimarlar›n,
yap›mc›lar›n daha fazla bilgilendirilmeleri, semi-
nerler yap›lmas›, uygulama örneklerinin yay›nlan-
mas› yararl› olacakt›r.

fi.D: Türkiye’nin seramik geçmiflini ve bugününü,
tasar›m›n› nas›l 
de¤erlendiriyorsunuz?

even in 1985, the then Mayor, Bedrettin
Dalan, said that according to a study he had
conducted, the dwelling inventory of the
time could accommodate 19 million people.
However, this dwelling inventory did com-
prise of mainly old, uncomfortable buildings
whose strength was suspect and they were
within a constricted urban texture hard to
access. As positive developments took place
in the economy; just as they renew their
cars, people started to feel the need to
renew their homes. Since the construction
industry is the engine of the economy, an
urban renewal can only be accomplished in
this way, I find this development very posi-
tive. If only the required and recognition is
afforded to architectural services! 

fi.D: The ceramic has a quality which never
loses its contemporariness in interior and
exterior spaces. What do you think about
the fields of application and design of the
ceramic as an architect? 

D.T: Ceramic has been one of the main
materials of buildings over the centuries.
Especially in exteriors, it is a material which
is both useful and beautiful, since it does
not get dirty and it lasts. There is no prob-
lem in its use in the classical fields of appli-
cation, floors and walls of wet spaces in the
interior anyway, it is still in use. Its use on
the exterior though requires both coordina-
tion of dimensions and also technical
knowledge. Therefore, it would be beneficial
that architects and builders are provided
with more information and that seminars
are held and application specimens are
published. 

fi.D: How do you evaluate the history and
the present and the design of ceramics in
Turkey? 

‹zmit Evlendirme Dairesi.
‹zmit Marriage Bureau.



D.T: Bizim meslek yaflant›m›z›n bafllad›¤› ellili
y›llarda, sadece peflli Bulgar seramiklerini kullan-
abiliyorduk. Seramik üretiminde bugün
ulaflt›¤›m›z düzey gerçekten iftihar edilecek
durumda. Çeflit, renk, doku, boyut bak›m›ndan
neredeyse her düflündü¤ümüzü 
bulabiliyoruz. Bu olanaklar kuflkusuz mimari
tasar›ma da yeni ufuklar açabilecek.

fi.D: Tasar›mlar›n›zda görsellik, imaj, kimlik ne
kadar önemli?

D.T: Tasar›mlar›m›zda görsellik, imaj, kimlik çok
önemli. Ama bunlar›n sa¤laml›k ve iflleve uygun-
lu¤un önüne geçmemesi gerekti¤ini düflünüyoruz.
Yap› öncelikle yap›lma amac›na uygun olmal›.
Elbette güzel, sevimli ve çekici olmal›, mümkünse
amac›na, yap›ld›¤› ça¤a ve çevresine yabanc›
olmayan bir kimli¤i olmal›. Bunu sa¤lamak için
bafll›ca yöntemimizin “kopya” çekmemek, kendi
yetene¤imiz, olanaklar›m›z oran›nda özgün
olmaya çal›flmak oldu¤u söylenebilir.

fi.D:Tekeli-Sisa ortakl›¤›n›n baflar›s›n›n s›rr›n›
ö¤renebilir miyiz?

D.T: Tekeli-Sisa ortakl›¤› için belki s›n›rl› bir
baflar›dan söz edilebilir. Kazan›lan önemli say›da
proje yar›flmas›, uygulamalar ve bunlar›n büyük
bir bölümünün yay›nlan›p tan›n›r olmas›, hala bir
tak›m yeni yap›lar, teflebbüsler için büronun
aran›r olmas› belki sözünü etti¤im s›n›rl› baflar›n›n
ölçütleridir. Varsa e¤er bunun s›rr›, topluma, çevr-
eye, mesle¤e karfl› tafl›d›¤›m›z büyük sorumluluk
duygusu olmal›d›r. Belirli sabit bir ücretle bir yap›
tasarlama, uygulama sorumlulu¤unu yükleniyor-
sunuz. Ne kadar çok çal›fl›rsan›z, ne kadar çok
araflt›rma, deneme yaparsan›z, tasar›m›n düzeyi o
kadar 
yükseliyor. Ama sizin sabit geliriniz çal›flt›¤›n›z
oranda azal›yor. Biz 
galiba, bir sorumlu¤u kabul ettikten sonra parasal
taraf›n› art›k düflünmüyoruz. Umar›m bu
yaklafl›m›m›z iflverenlerimiz taraf›ndan
alg›lan›yordur.

fi.D: Hayalinizde nas›l bir 
megakent görmeyi arzu edersiniz?

D.T: Do¤rusu böyle bir hayalim yoktu. Sorunuz
üzerine düflünüyorum. ‹stanbul’dan daha çekici
bir megakent tasarl›yam›yorum. Bir de ulafl›m
sorunlar› çözülebilse!
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D.T: In the fifties when we started our pro-
fessional life, we could only use the outlined
Bulgarian tiles. The level we attained today
in ceramic production is really something
we can be proud of. We can find almost
anything we can imagine in terms of type,
color, texture or size. These capabilities
may indeed open new horizons for architec-
tural design, too. 

fi.D: How important it visuality, image and
identity in your designs?

D.T: The visual aspect, the image, the iden-
tity in our designs are very important. But
we believe that these should not go in front
of soundness and functionality. First of all,
the building should meet its purpose of con-
struction. Of course, it must be nice, cute
and attractive and if possible, it must have
an identity not foreign to the purpose it was
built for the period it is built in and its envi-
ronment. We can say that our main tech-
nique to achieve this is not to “copy” and try
to be original to the extent of our talent and
capabilities. 

fi.D: Could we learn the secret of Tekeli-
Sisa partnership?

D.T: Perhaps one can talk about a limited
success for Tekeli-Sisa partnership.
Perhaps the significant number of design
contests and applications that were won
and that a major portion of these have been
published and recognized and that the office
is still sought for certain new buildings and
initiatives are the criteria for the limited
success I talked about. If it exists, its secret
should be the great sense of responsibility
we bear towards the society, the environ-
ment and the profession. You take on the
responsibility of designing and applying a
building for a fixed certain price. The more
you work, the more research and trials you
make, that much higher is the level of the
design. However, your fixed income
decreases in proportion to your efforts. I
guess after we take on a responsibility, we
don’t care about the financial side any
more. I hope this approach of ours is per-
ceived by our employers. 

fi.D: What type of a mega city would you
desire to see in your dreams? 

D.T: Actually, I did not have such a dream.
I’m thinking of it because you asked. I can-
not design a more attractive megacity than
Istanbul. If only its transportation problems
could be resolved!



Karatafl semtinde, Mithatpafla Caddesi'nden
yaklafl›k 40 metre yükseklikteki Halilr›fat Pafla
Caddesi'ne ç›kan Asansör Kulesi, 1907 y›l›nda
Nesim Levi Bayrako¤lu isimli Musevi bir 
hay›rsever taraf›ndan yapt›r›lm›flt›r. Asansör'ün
girifl kap›s› üzerindeki yuvarlak madalyon içindeki
kitabede bulunan "Ascenseur Construit par
Nesim Levi Bayrako¤lu, 1907’’  yaz›s› konuya
aç›kl›k getirmektedir.Tescil fiflinin yapt›r›lan
hanesinde yer alan bu isim, daha sonraki metinde
asansörü yapan usta olarak tan›mlanmaktad›r. 

Kuleye giden yola o sokakta yaflam›fl olmas›ndan
dolay› Dario Moreno Soka¤› ad› verilmifltir. Eski
‹zmir'de Asansör Ç›kmaz› Soka¤›'n›n iki yan›ndaki
sak›z evlerinde Museviler oturmaktad›r. Asansör
Kulesi, Mithatpafla'dan Halilr›fat Pafla Caddesi'ne
ç›kmak için 155 basamak merdiveni t›rmanmak
zorunda kalan halka kolayl›k olmas› amac›yla infla
ettirilmifltir. 
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The Elevator Tower, which travels from
Mithatpafla Street up to the 40-meter high
Halilr›fat Pafla Street in the neighborhood of
Karatafl, was built by a Jewish philanthropist
named Nesim Levi Bayrako¤lu in 1907. The
note "Ascenseur Construit par Nesim Levi
Bayrako¤lu, 1907’’ on the inscription inside the
round medallion on the entry door of the ele-
vator serves to clarify the matter. This name,
written in the “Built by” box of the registration
slip, is identified as the craftsman building the
elevator in the subsequent text. 

The road, which leads to the Tower is named
Dario Moreno Street as he has lived on that
street. Jewish residents live in the “sak›z”
homes on either side of Asansör Ç›kmaz›
Road in old Izmir. Elevator Tower was built to
allow the public, who had to climb 155 steps
to go from Mithatpafla to Halilr›fat Pafla
Street, to do this comfortably. 



1942 y›l›nda fierif Remzi
Reyent'e sat›lan Asansör,onun
ölümü üzerine ye¤eni Ayla
Ökmen’e kalm›fl, Ayla Ökmen
ise 1983 y›l›nda Belediye'ye
ba¤›fllam›flt›r. Tu¤lalar›
Marsilya’dan getirilen Asansör
Kulesi'nde 2 asansör bulun-
maktad›r. Bunlardan soldaki
buharla, sa¤daki ise elektrikle
çal›flmaktad›r. 1985'de gerçek-
lefltirilen restorasyonda her iki
asansör de elektrikle çal›flmak
üzere düzenlenmifltir.
Mithatpafla Caddesi giriflinde
holün solunda hidrolik kazan
dairesi yer almaktad›r. Halilr›fat
Pafla Caddesi seviyesinde
Asansör'ün solunda makine
dairesi yer almaktad›r. Ayr›ca,
istinat duvar› içinde de
kullan›lan mekanlar bulunmak-
tad›r. Asansör'ün Halilr›fat
Pafla Caddesi'ne ulaflt›¤› yerde
demir konsollar ile tafl›nan
ahflap bir balkon bulunmak-
tad›r. Balkonun dökme demir
korkuluklar›n›n o dönemde
‹zmir ve ‹stanbul'da çok s›k kul-
lan›lan motifleri tafl›mas› ilgi
çekicidir. Kule, tafl olan ilk
bölümden sonra tu¤la olarak
yükselmekte ve balkona kadar
iki kademede ufalmaktad›r.
Balkonun üzerinde kalan
bölüm ise daha ufakt›r. Yap›,
önceleri su ile çal›fl›rken 1985
y›l›nda belediye taraf›ndan
elektrikle çal›fl›r hale 
getirilmifltir.  

1992 y›l›nda restore ettirilen
tarihi asansör halen ‹zmir
Büyükflehir Belediyesi
taraf›ndan bir e¤lence, kültür
ve dinlence mekan› olarak
çal›flt›r›lmaktad›r ve kentin
önemli bir turistik dura¤›d›r.
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The Elevator, sold to fierif
Remzi Reyent in 1942, was
inherited by his niece Ayla
Ökmen upon his death, who
donated it to the Municipality
in 1983. There are 2 elevators
in the Elevator Tower, the
bricks of which were brought
from Marseilles. Of these, the
one on the left is driven by
steam and the one on the right
by electrical power. In the
restoration carried out in 1995,
both elevators were set to run
on electricity. There is the
hydraulic boiler room on the
left of the hall at the entrance
from Mithatpafla Street. At
Halilr›fat Pafla Street level, on
the left of the elevator, is the
machine room. Also, there are
usable spaces inside the
retaining wall. There is a
wooden balcony borne by steel

cantilevers at the location
where the elevator reaches
Halilr›fat Pafla Street. It is note-
worthy that the cast iron barri-
ers of the balcony bear motifs
which were frequently used in
Izmir and Istanbul during that
period. After the stone first sec-
tion, the Tower rises in bricks
and decreases in size in two
steps up to the balcony. The
section, which is above the bal-
cony, is smaller. The structure,
while operating on water previ-
ously, was converted into an
electricity driven mechanism by
the Municipality in 1985. 

The historical elevator, restored
in 1992, is presently operated
as a recreational, culture and
leisure site by Izmir
Metropolitan Municipality and is
a significant tourist stop of the
city. 



1956 ‹stanbul do¤umlu. Mimar Sinan Ünv. GSF
Resim Bölümü, Devrim Erbil Atölyesi’nden mezun
olan fien, akademiyi bitirdikten sonra Viyana’da
resim çal›flmalar› gerçeklefltirdi. ‹ç dekorasyon
çal›flmalar›nda bulundu ve daha sonra uzun bir
süre ‹talya’da endüstriyel seramik dal›nda tasar›m
ve uygulama çal›flmalar› ile u¤raflt›. 1983’ten
itibaren Kaleseramik Çanakkale Kalebodur
Seramik Sanayi A.S. bünyesinde Tasar›m
Gelifltirme Grubu’nu oluflturarak yer ve duvar
karolar› tasarlamaya devam ediyor. Tasar›m
Grubu bünyesinde, y›l›n e¤ilimleri ve müflteri
istekleri do¤rultusunda flekillenen up-segmente
yönelik prestijli ürün ve koleksiyonlar 
haz›rlamaktad›r.

“Tasar›m stratejimiz ürüne katmade¤er
sa¤lamak”

Tasar›m stratejimiz; bir ürünü s›radan olmaktan
ç›kar›p tercih edilir duruma getirmek  ve ürüne
katmade¤erini sa¤lamakt›r. Ürün tasar›m›, Kale
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Head of Kaleseramik Design Development Group
Feryal Bodur fien;

Kaleseramik Tasar›m Gelifltirme Grubu Baflkan›
Feryal Bodur fien;

“Ürünün marka olabilmesi 
ancak kaliteli tasar›m ile gerçekleflir”

fien, born is Istanbul in 1956, a graduate of
Mimar Sinan University Faculty of Fine Arts
Painting Department, Devrim Erbil Studio,
studied art in Vienna after graduating from
the Academy. She worked on design and
application of industrial ceramics in Italy for
a long time after her interior decoration
studies. She created the Design
Development Group at Kaleseramik
Çanakkale Kalebodur Seramik Sanayi A.S. in
1983 and continues to design floor and wall
tiles. As Design Group, they prepare high
prestige products and collections oriented
towards the up-segment, in line with the
trends and customer demand in a specific
year. 

“Our design strategy is to provide added
value for the product”

Our design strategy is to get a product out of
being ordinary, making it preferable and to
provide added value for the product. Product
design has major significance in Kale
Group’s research and development activities.

Röportaj - Interview: 
fierife Deniz Ulueren

serife@serfed.com

“It is only possible for a product to
become a brand by quality design”



Grubu araflt›rma-gelifltirme
çal›flmalar›n›n önemli bir
a¤›rl›¤›n› oluflturmaktad›r.
Tasar›m ile ilgili haz›rl›klar, bir
öneri ya da talep oluflumu ile
bafllar. Ürün gelifltirme
çal›flmalar›, iç ve d›fl pazardaki
verilere göre, pazarlama
flirketlerimizin araflt›r›p belirle-
di¤i veya müflteri ve tüketiciden
do¤rudan firmalara ulaflan
isteklerin yerine getirilmesine
yönelik olarak yap›lmaktad›r.
Desen gelifltirme çal›flmalar›
sürekli devam etmekte ve y›l›n
belli aylar›nda gerçekleflen
uluslararas› ve yurtiçi seramik
fuarlar›nda teflhir edilmek
üzere üretilmektedir. 

“Tasar›mc›lar›m›z dünya
trendlerini yak›ndan takip
ediyor”

Tasar›mc›lar›m›z, ürün 
yöneticilerimiz ve Ar-Ge
mühendislerimiz fuar ve e¤itim
amaçl› olarak yurtd›fl›na, 
özellikle ‹talya, ‹spanya ve
Almanya’ya giderek dünyadaki
trendleri yak›ndan takip 
etmektedirler. Kendi özgün
tasar›mlar›m›z d›fl›nda, bu
ülkelerde yaln›zca grubumuz
için çal›flan dizayn firmalar› 
ile de özel koleksiyonlar 
haz›rlanmaktad›r.

Biz firma olarak, dünyadaki
e¤ilimleri yak›ndan takip 
ediyoruz. Sektörlerdeki
ak›mlar›n ayn› yönde birbirini
etkiledi¤ini söyleyebiliriz.
Örne¤in, bir minimalist ak›m
ç›k›yor ve bu iç dekorasyona,
mobilya tasar›m›na, tekstile
yans›yabiliyor. Ayn› flekilde
seramik sektöründe de bu
yans›may› etkin bir flekilde
görebiliyoruz. 

“Kapadokya’n›n do¤al
dokusunu serami¤e 
yorumlad›k”

Birçok uygarl›¤›n yaflad›¤›
Kapadokya Bölgesi çok zengin
bir kültür hazinesine sahip ve
do¤as› ile de Kapadokya son
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Design preparations start upon
a proposal or creation of
demand. Product development
activities are performed orient-
ed to fulfillment of demands,
research and identified by our
marketing companies accord-
ing to domestic and internation-
al market data or those which
reach the firms directly from
the customer and the con-
sumer. Design development
activities go on without inter-
ruption and are produced to be
displayed in the international
and domestic ceramic trade
fairs held in certain months of
the year. 

“Our designers follow world
trends closely”

Our Designers, Product
Managers and R&D Engineers
travel abroad, especially to Italy,
Spain and Germany, for trade
fairs and training and follow the
global trends closely. Special

collections outside our own
original designs are also pre-
pared in these countries in col-
laboration with design firms
who operate only for our group. 

We, as a firm follow the global
trends closely. We can say that
the trends in industries affect
each other in the same direc-
tion. For example, a minimalist
movement appears and this
may reflect upon interior deco-
rating, furniture design and tex-
tiles. We can see this reflection
effectively in the ceramic indus-
try as well. 

“We adapted Capaddocia’s
natural texture to ceramics”

Capaddocia region, which has
been a home for many civiliza-
tions, has a very rich cultural
treasure and is an enchanting
area, with its nature. We decid-
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derece büyüleyici bir bölgedir.
Kapadokya’n›n eflsiz kültür
birikimini ve etkileyici do¤al
dokusunu serami¤e 
yorumlayarak yaflat›lmas› ve
kal›c› k›l›nmas› ad›na bu 
bölgeyle ilgili koleksiyon
haz›rlamaya karar verdik.

Projede; tasar›mlar› olufltura-
bilmek için  altyap› haz›rl›¤› ve
gerekli materyalleri sa¤laya-
bilmek amac›yla, Kapadokya
Bölgesi’ne bir gezi yapt›k.
Bölgede yaflam›fl olan
uygarl›klarla ilgili araflt›rmalar
yaparak projemiz için kaynak
olarak kullanaca¤›m›z foto¤raf
çekimlerimizi gerçeklefltirdik.

“Tasar›mlar›m›zda Anadolu
etkileri kullan›yoruz”

Anadolu seramik alan›nda
gerçek bir cennet.
Tasar›mlar›m›zda Anadolu’ya
özgü yerel etkileri kullan›yoruz.
Bu anlamda daha evvel hayata

geçirmifl oldu¤umuz Selçuk ve
Osmanl› Koleksiyonlar›m›z
mevcuttur. Modern bir
anlay›flla yorumlanan ve üstün
bir teknoloji ile üretilen bu
koleksiyonlar›m›z yurt içi ve
yurt d›fl› pazarlar›m›zda büyük
ölçüde be¤eni kazanm›fllar ve
yo¤un talep görmektedirler. 

“Çanakkale Seramik
sanayide 48 y›l› doldurdu”

Çanakkale Seramik öncü,
geliflmeye aç›k, teknolojiye
önem veren ve daima yüksek
performans› hedefleyen,
markas› güçlü bir kurumdur.
Ürünleri her zaman, kaliteli,
kullan›fll›, yenilikçi ve zengin,
farkl› ve özgün olmufltur.
Çanakkale Seramik ve
Kalebodur markalar› ile üreti-
mini sürdüren Kaleseramik, 62
milyon metrekarelik y›ll›k üre-
tim kapasitesi ile tek bir alanda
üretim yapan dünyan›n en

büyük seramik kuruluflu. Ciro
bak›m›ndan da kaplama
alan›nda üretim yapan firmalar
aras›nda Avrupa’da 2’nci,
dünyada ise 3’üncü s›rada yer
al›yor. Bu sene 48.y›l›m›z›
sanayimize kazand›rd›¤›m›z
büyük katk›lar ile doldurduk. 

Desen ve Tasar›m Gelifltirme
Departman›m›z, metropol
olmas› nedeniyle, mimar, deko-
ratör ve müflteri taleplerinin
daha yo¤un hissedilebildi¤i
‹stanbul’da faaliyet gösteriyor.
‹stanbul’daki tasar›m depart-
man›m›zda, tasar›mc› ekibimiz
Asl› Yuvarlak,  Ayten Demirkan,
Funda K›l›ç ve Hülya Dünya ile
birlikte y›l›n seramik trendi ve
müflteri istekleri do¤rultusun-
da, up-segmente yönelik prestij
ürünleri ve koleksiyonlar›
haz›rl›yoruz. Proje belirleme, 
görsel sunular ve bilgisayar
ortam›nda oluflturulan
çal›flmalar ‹stanbul’daki
departman›m›zda

ed to prepare a collection relat-
ed to this region to ensure that
Capaddocia’s unique culture
accumulation and impressive
natural texture are adapted to
ceramics and survives and
becomes permanent. 
We organized a trip to
Capaddocia region for infra-
structure preparations and to
procure the necessary materi-
als to create the designs in the
project. By carrying out
research on the civilizations
that have lived in the region, we
took photographs we would use
as references for our project. 

“We use Anatolian 
influences in our designs”

Anatolia is a real paradise in
the field of ceramics. We use
local effects specific to Anatolia
in our designs. In this context,
we have our Seljuki and
Ottoman collections we
launched previously. These col-
lections of ours interpreted with
a modern concept and pro-
duced by a higher technology
have gained major acclaim and
are in great demand in our
domestic and international
markets. 

“Çanakkale Seramik 
completes its 48th year 
in the industry”

Çanakkale Seramik is an insti-
tution with a strong brand,
which is a leader open to
progress, emphasizing technol-
ogy and always aiming at high
performance. Its products have
always been high quality, use-
ful, innovative, rich, different
and original. Kaleseramik, pur-
suing its production with

Çanakkale Seramik and
Kalebodur brands, is the
largest ceramic company in the
world, which carries on produc-
tion in a single area with its 62
million square meter annual
production capacity. It ranks
2nd in Europe and 3rd in the
world among tile producing
countries in terms of sales 
volume. This year, we 
completed our 48th year with
major contributions we made to
our industry. 
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gerçeklefliyor. Tasar›mlar›m›za
ait laboratuvar çal›flmalar› ise
Çanakkale Çan’daki
fabrikam›zda bulunan 
Ar-ge’lerde yap›l›yor. 

“Tasar›mlar›m›z iki flekilde
gerçeklefliyor”

‹lk ad›m›, tasar›m temas›n›n
belirlenmesi oluflturuyor.
Çevrede ve do¤ada gözlemle-
nen bir nesne ya da alg›lanan
bir olgunun insan ruhundaki
etkileri ve yans›malar› devreye
giriyor. Çiçek, kaya, gökyüzü
gibi do¤al ö¤e ve görünümlerin
yan›s›ra, yerel ya da tarihsel
motifler ve renkler de birer
esin kayna¤› olabiliyor. Bundan
sonraki ad›m›, belirlenen kon-
sept do¤rultusunda esinlenilen
nesne ya da olguyu tan›mlayan
formlar›n çizgi ve oranlar›,
özüne sad›k kal›narak yeniden
yorumlan›yor ve günümüzün
de¤iflen moda ve zevklerine
uygun olarak güncelleniyor. 

Herhangi bir obje, ayr›nt› ya da
alg›lanan kavramsal bir 
olgudan hareket ise, tasar›m
yaklafl›m›ndaki di¤er ç›k›fl 
noktas›n› oluflturuyor. Bundan
sonra günün trendini yans›tan
müflteri taleplerini karfl›layacak
bir konsept belirleniyor ve
tasar›m süreci bafll›yor.

Our Pattern and Design
Development Department 
operates in Istanbul as it is a
metropolitan city where archi-
tect, decorator and customer
demand may be felt better. In
our design department it
Istanbul, we prepare high pres-
tige products and collections
oriented towards the up-seg-
ment, in line with the trends
and customer demand in a spe-
cific year with our design team
Asl› Yuvarlak, Ayten Demirkan,
Funda K›l›ç and Hülya Dünya.
Project identification, visoul
presentations and activities in
computer environment are car-
ried out in our department in
Istanbul. The laboratory work
for our designs, on the other
hand, are carried out in the
R&D departments in our factory
in Çan, Çanakkale. 

“Our designs are achieved in
two ways”

The first step is the identifica-

tion of the design team. The
effects and reflections on the
human spirit of an object
observed or a phenomenon
perceived in the environment or
nature come to play. Beside
natural elements and images
like flowers, rocks and the sky,
local or historical motifs and
colors may also be sources of
inspiration. In the next step, the
lines and ratios of the forms
depicting the inspired object or
the phenomenon under the
designated concept are re-
interpreted, staying loyal to the
original and are updated in con-
formity with the changing fash-
ions and tastes of the present. 

Starting from any object, detail
or perceived conceptual phe-
nomenon is the other start off
point in our design approach.
Afterwards; a concept, which
would meet the customer
demand reflecting the trends of
the day, is determined, starting
the design process.



Seramik Dergisi’nde yay›mlanan daha önceki
yaz›lar›m›zda, sürekli olarak tescilden, hukuksal
korumadan söz ettik. Dahas›, belli bir ar-ge sürecin-
den sonra oluflturulan ve ekonomik de¤er olarak da
belli bir anlam› olan tasar›mlar›n s›k› s›k›ya hukuksal
sarmalanmas›, hukuksal süreçlerden geçirilerek
ekonominin bir süreci, yat›r›m›n bir süjesi oldu¤u
kadar ve ayn› oranda önemli olmak üzere hukukun
da bir süjesi olmas› gereklili¤ine/zorunlulu¤una
iflaret etmeye çal›flt›k. K›sacas›, seramik sektöründe,
yarat›m için seramik çamuru kadar hukukun da
elimizin alt›nda tutulmas› bilincinin önemini vurgula-
maya çal›flt›k.

Bu aflamada, tescilsiz korumadan söz ederek,
flimdiye kadar yazd›klar›m›z›, hukuku elimizin ter-
siyle bir yana itmiyoruz elbet.  Bilinir ki, hukuk kural-
lar› genel soyutlamalard›r. Yani her olaya göre bir
kural/norm konulmas› halinde binlerce yüzbinlerce
kural koymak gerekece¤inden, belli olaylar›n soyut-
lanmas›yla, bu soyutlanmaya göre genel kurallar
oluflturularak, yasa dedi¤imiz hukuk metinleri ortaya
ç›kar›l›r. Bu anlamda hukuk, hayat›n tamam›n› kap-
samay› ön gördü¤ü için, kapsama alan› itibariyle
hiçbir boflluk b›rakmama çabas› içindedir. Çünkü,
hukuk kurallar› olan yasalar, hayat› düzenler. Hayat
da do¤a gibi boflluk kabul etmez. ‹flte bu anlay›fl ve
yaklafl›m nedeniyledir ki, tasar›mlar›n korunmas›
konusunda da, korumaya yönelik hukuksal kural-
lar›n içinde, hukuksal koruma düflünülmeden
yap›lan, yani tescil edilmeden elde edilen
tasar›mlar›n korunmas› konusunda da yasal düzen-
lemeler mevcuttur.

Tescil edilmeyen tasar›mlar›n da korunma alt›nda
oldu¤una iliflkin ilk iflareti, ilgili  yasa metninin 6.
maddesinde bulmaktay›z. Koruma için tasar›m›n
“yenilik” unsurunu düzenleyen bu maddede, “Bir
tasar›m›n ayn›s›, baflvuru veya rüçhan tarihinden
önce dünyan›n herhangi bir yerinde kamuya sunul-
mam›fl ise o tasar›m yeni say›l›r” demektedir. Yani,
bizim tescil için tasarlad›¤›m›z tasar›mda, kanunun
arad›¤› yenilik flart›n›n gerçekleflmesi için,  söz
konusu tasar›m dünyan›n herhangi bir yerinde
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Protection of Designs without Registration 

Tasar›mlar›n Tescilsiz
Korunmas›
Avukat-Attorney at Law

Sabri Kuflkonmaz

In our previous articles published in Ceramic
Magazine, we continuously talked about regis-
tration and legal protection. Furthermore, we
tried to point out that it is a requirement/it is
mandatory that designs created going through
a specific R&D process and which have a cer-
tain meaning as an economic asset should be
embraced legally tightly and should be a sub-
ject of law, going through legal processes as
much as and as significant as being a process
of economy and a subject of investment. In
short, we tried to underscore the significance
of the acknowledgement that in the ceramic
industry, law should be available to us as
much as ceramic clay is, for creativity. 

If we should talk about registration-free pro-
tection at this stage, it would not mean that we
are pushing aside what we wrote so far or law.
It is well known that principles of law are over-
all abstractions. That is, if a rule/norm is
imposed for each event, thousands, even hun-
dreds of thousands of rules would be needed
to be imposed, the legal texts we call law
emerge, creating overall rules through
abstraction of certain events. In this context,
since law seeks to cover the whole life, it
strives not to leave any gaps in terms of
domain because laws, which are principles of
law, regulate life and life, like nature, does not
allow gaps. It is because of this concept and
approach, there are statutory regulations on
protections of designs made without consider-
ing legal protection; that is, without registra-
tion, among legal rules for protection on the
subject of protection of designs, too. 

We find the first sign that unregistered designs
are also protected in Article 6 of the applicable
law text. This Article, which sets out the
“Innovation” element of design as regards pro-
tection, quotes; “If an exact replica of a design
has not been offered to the public in any place
in the world prior to the application or priority
date, then that design is deemed to be new”.
That is, in a design we plan to register, for the
requirement of innovation sought by law to
occur, the said design must not have been



kamuya sunulmam›fl olmal›d›r.
Bu hükmün tersten okunmas›
ise; bir tasar›m› kamuya sunmufl
isek, tescil edilmemifl olsa dahi
k›smen hukuksal korumaya
tabidir.  Burada hemen akla flu
soru gelebilir; madem ki tescilsiz
koruma mümkün o halde niye
tescil için onca çaba yap›ls›n?
Burada belirtmek gerekir ki,
tescilli korumada hak sahipli¤i
aç›s›ndan mutlak bir hak vard›r.
Tescilsiz korumada ise, hak
sahipli¤imizi ispat etme sorunu
ve zorunlulu¤u ile karfl›
karfl›yay›z. Ayn› flekilde, tescilli
tasar›mlar›n hukuki ifllemlere
konu olmas› yani dolafl›m de¤eri
kazanmas›, tescilsiz tasar›mlara
göre k›yas kabul edilemez 
derecede elveriflli ve ak›lc›d›r. 

Tescil edilmeyen bir tasar›m,
di¤er tasar›mlarla hukuk yar›fl›na
girdi¤inde, hangi ölçütlere
baflvuraca¤›m›z temel sorundur.
Bu temel sorun için temel

offered to the public anywhere
in the world. Going backwards,
we can say that if we have
offered the design to the pub-
lic, it is under partial legal pro-
tection even if it is not regis-
tered. The following question
may come to mind here imme-
diately. If unregistered protec-
tion is possible, then why make
all those efforts for registra-
tion? Here, it has to be stated
that there is an absolute right
in terms of being the owner of
a right in registered protection.
On the other hand, in unregis-
tered protection, we face the
problem and requirement of
proving our ownership of the
right. In the same manner,
registered designs’ being sub-
ject of legal procedures, that it,
their gaining a circulation
value, is incomparably more
convenient and rational, com-
pared to unregistered designs. 

Where an unregistered design
goes into a legal competition
with other designs, the funda-
mental problem is what crite-
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ria are to be used. The basic
solution for this basic problem is
the act of offering to the public.
Paragraph 2 of Article 6 of
Decree Law sets out how the
offering to the public should be.
If the design has become subject
of launching, usage, description,
publication, promotion or similar
activities through means like
exhibition or sale; then the act of
offering to the public has taken
place. 

So it can be observed that pro-
tection without registration is
possible. Owners of unregistered
designs are entitled to legal pro-
tection. However, it should be
known that protection does not
take place by itself with the
above stated offering to the pub-
lic. If we own an unregistered
design and if design faces the
risk of being infringed upon by a
registered or unregistered
design holder after us, we can
protect out right through legal
remedies, that is by filing a law-
suit. This is yet another disad-

çözüm, kamuya sunmad›r.
KHK.’nin 6. maddesinin ikinci
f›kras›nda, kamuya sunman›n
nas›l olaca¤› düzenlenmifltir.
Tasar›m›n sergilenmesi, sat›fl
gibi yollarla piyasaya sürme, kul-
lanma, tarif, yay›m, tan›t›m ve
benzer amaçl› faaliyetlere konu
edilmiflse, kamuya sunma
gerçekleflmifltir.

Görülüyor ki, tescilsiz koruma
mümkündür. Tescilsiz tasar›m
sahipleri hukuksal koruma
hakk›na sahiptir. Ancak, bilin-
melidir ki, yukar›da belirtti¤imiz
kamuya sunma ile, koruma
kendili¤inden gerçekleflmez.
Tescil edilmemifl bir tasar›ma
sahip isek ve bu tasar›m bizden
sonras›na ait, tescilli veya tescil-
siz bir tasar›m sahibi taraf›ndan
ihlal edilme tehlikesi karfl›s›nda
ise, hakk›m›z› yarg›sal yolla, yani
dava açarak koruyabiliriz. ‹flte,
tescilsiz tasar›m›n, tescilli
tasar›m karfl›s›nda bir baflka

dezavantaj› daha önümüze
ç›km›flt›r. Tescilli tasar›mda
koruma mutlak iken, tescilsiz
tasar›mda genel hükümlere göre
ispat flart›na ba¤l› bir k›smen
koruma söz konusudur.

Sonuç olarak tescilli tasar›mlar
ne denli s›n›rlar› ve koflullar›
belirli olmasa da, tescilsiz
tasar›mlar da korumaya tabidir.
Ancak, tescil olmadan “tasar›m
hakk›” olamaz. Bu noktay› göz-
den uzak tutmamak gerekir.
Tescilsiz tasar›mda bir  “hak”
de¤il, hukuksal korunma, dava
açma, hakk›m›z› dava yoluyla
arama olana¤›m›z vard›r. Bu
nedenle, tescil edilmemifl bir
tasar›ma sahip oldu¤umuz
hallerde, bu tasar›mla ilgili ihlal-
leri sineye çekmemek gerek-
mektedir. Aslolan, hukuksal
baflvuru yollar›n›n varl›¤›n›n
fark›nda olmak ve bu yollar› kul-
lanmakt›r. Tüm tasar›mlarda
temel güvencemiz hukuktur.

vantage of unregistered design
against registered design.
Whilst protection is absolute in
registered design, there is a
partial protection dependent
upon proof under general
terms in unregistered designs. 

In conclusion, unregistered
designs, too, are under protec-
tion, although the limits and
conditions of this protection are
not as certain as registered
designs. However, the “design
right” cannot exist without reg-
istration. This point should not
be forgotten. With an unregis-
tered design, we have no
“right” but the capability of
being protected legally to initi-
ate lawsuits, to seek our right
through action. Therefore,
where we have an unregistered
design, we should not just
accept the infringements of this
design. The main thing is to be
aware of the availability of legal
remedies and to exercise them.
With all designs, our basic
security is law. 



Serami¤i yaflamak en büyük tutkusu, çamuruyla
konuflan, onu okflayan, kavga eden ama sevgiden
hiç vazgeçmeyen bir de¤er Hamiye Çolako¤lu.
Aylar süren görüflmelerimiz sonunda beni
Seramik Federesyonu merkezimizde ziyarete
geldi¤inde, saatlerce konufltuk. O Türkiye’de 
serami¤in duayeni, 41 ülkeyi gezmifl, ç›lg›nlarca
hayata ve sanata doymufl. Bu yüzden kendisine
Ç›lg›n Hamiye diyorlar. Gençler böylesine hayat›n›
sanat›na, çamuruna, topra¤›na adam›fl bir
duayenden çok fleyler ö¤renmeli, ö¤renecek. Son
günlerde sa¤l›¤›yla ilgili yaflad›¤› s›k›nt›l› 
günlerinde bile enerjisini hiç yitirmeden, sanat›na,
Kültür Evi’ne, okuluna, ö¤rencilerine vakit ay›r›yor.
Hacettepe Üniversitesi Seramik Bölümü’nün ilk
kurucular›ndan Hamiye hoca, afla¤›daki de¤erli
sat›rlar› seramik dergisi ve tutkunlar› için
paylaflt›…

Ödülleri: 1961 ‹talya- Roma il Giornale D’ ‹talia
Organizasyonu. 2. Mostra D’Arte Dello Studente,
Palazzo Delle Esposizioni – Gümüfl Madalya ve
Diploma Ödülü- ‹talya. 1965 Tel- Aviv Bat-Yam
Belediyesi Onur Madalyas›- ‹srail. 1974 Vichy
Uluslararas› Kültür ve Sanat Federasyonu Türkiye
Grubu Büyük Ödül-Fransa. 1982 Devlet Resim ve
Heykel Sergisi Baflar› Ödülü-Ankara. 1982 ‹fl
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“Ben anatanr›çay›m”

Serami¤in toprak anas›…
Hamiye Çolako¤lu;
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To live ceramics is her greatest passion; an asset
who speaks to her clay, who pats it, fights with it
but never gives up loving it is Hamiye Çolako¤lu.
When she came to visit me at our Ceramic
Federation headquarters after our conversations
which took months, we spoke for hours. She is
the doyenne of ceramic in Turkey; she has trav-
eled to 41 countries, she has had her share of the
wild life and art. Therefore, they call her Crazy
Hamiye. The youth must learn and will learn a lot
of things from such a doyenne who has dedicated
her life to her art, to her clay, to her earth. Even in
her troubled days full of health problems recently,
she spares time to her art, Culture house, school
and her students, without losing her energy.
Mastress Hamiye, who is among the first
founders of Hacettepe University Ceramic
Department, shared the valuable lines below with
us for Ceramic Magazine and enthusiasts.  

Her Awards: 1961 Italy- Roma il Giornale D’ ‹talia
Organization 2. Mostra D’Arte Dello Studente,
Palazzo Delle Esposizioni – Silver Medal and
Diploma Award- Italy. 1965 Tel- Aviv Bat-Yam
Municipality Honor Award- Israel. 1974 Vichy
International Culture and Art Federation Turkey
Group Grand Prize- France. 1982 State Paintings
and Sculptures Exhibition Achievement Award -



Bankas› Büyük Seramik Ödülü-
Ankara.1993 Sanat Kurumu
Y›l›n Sanatç›s› Ödülü-
Ankara.1995 U¤ur Mumcu
Araflt›rmac› Gazetecilik Vakf›
“Bir Damla Gözyafl›na” Ödülü-
Ankara. 2004 Ça¤dafl Sanatlar
Vakf› Onur Ödülü- Ankara

“Tasar›mlar›m beni
peflinden sürükler,
yenileflirim”

Son y›llarda uzakl›klar k›sald›,
ça¤›m›z›n geliflen teknolojisinde
an›nda bilgi ve görüntüyle
dünyay› ve evreni kucaklaya-
biliyoruz.. Ufkumuz sonu
olmayan boyutta, bizden uzak-
lafl›yor ve geniflliyor. Peki ötesi
ne, son noktas› var m›, sonras›
ne? Ne, ne için vard›r!... Hep
ötesini düflünürüm… Sonsuz
olan uzay›n kuca¤›nda gelece¤e
uzanmaya çal›fl›r›m.
Tasar›mlar›m beni peflinden
sürükler, hep baflka yerlere
tafl›rlar. YEN‹LEfi‹R‹M…Belki de
onun için bana “Ç›lg›n HAM‹YE”
diyorlar ya! ‹flte onun için  ço¤u
zaman bu kavrama s›¤›n›r›m. O
beni hep do¤ruya götürüyor.
Peki do¤ru ne? TOPRAK
ANA’m›? EVET.
‹nsano¤lu beni, TOPRAK anay›
her fley için kulland›. El sanat-
lar›nda, Güzel Sanatlarda,
Endüstride, T›pta ve Uzayda.
Ben hem bilimin, hem do¤an›n,
hem siz insano¤lunun gizemli
s›rlar›n›, s›rçalar›n›, içimde ve
d›fl›nda tafl›yan en soyut
sanat›m.

“Toprakla buluflmak,
özgürce düflüncelerimize
biçim vermektir”

Toprak, insan duyarl›l›¤›na ve
düflüncelerine teslim olan en
yumuflak, en sert ve en k›r›lgan
malzemedir. Elinizi çamura
de¤dirdi¤inizde siz ona, o size
teslim olur ve siz onu, o sizi
sonsuza tafl›r. Bu, aflklar›n en
büyü¤ü ve ondan soyutlana-
may›z. ‹lkokul ikinci s›n›f
tatilinde ‹stanbul’dan
Karamürsel’e gitmifltik.
Anneannemlerin tepede büyük,
halen bak›ml› olan çiftlikleri
vard›. Sahilde büyüklerimizle 11
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Ankara. 1982 Ifl Bankas› Grand
Ceramic Prize-Ankara.1993 Art
Institution Fine Artist of the
Year Award-Ankara.1995 U¤ur
Mumcu Investigative
Journalism Foundation “For a
Tear Drop” Award- Ankara.
2004 Contemporary Arts
Foundation Honor Award-
Ankara

“My designs lead me; I
renew myself”

In recent years, distances
became shorter; we are able to
embrace the world and the uni-
verse by information and
images instantly in the
advanced technology of our
age. Our horizon gets away
from us and expands in an end-
less dimension. Then, what is
beyond it; is there a last point,
what comes after it? What is
there, for what!... I always think
about the beyond. I try to reach
to the future in the lap of the
infinite space. My designs lead
me; they always carry me to
other places. I RENEW

MYSELF… Maybe that’s why
they call me “Crazy HAMIYE”!
This is why I usually take refuge
in this concept. It always takes
me to the truth. Then what is
truth? IS IT MOTHER EARTH?
YES…
The human being used me,
MOTHER EARTH for everything.
In handicrafts, Fine Arts, the
Industry, Medicine and Space. I
am the most abstract art bear-
ing the mysterious secrets,
glazes of both science and also
nature and also you human
beings, in me and outside me. 

“Meeting with the earth is
shaping our free ideas”

The earth is the softest, hardest
and most fragile material sub-
mitting to human sensitivity and
ideas. When you touch your
hand on clay, it submits to us
and you submit to it and you
carry it and it carries you to
infinity. This is the greatest of
loves and we cannot hold our-
selves outside it. We had gone
to Karamürsel from Istanbul on

Bilim a¤ac› - Science tree
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odal› bir evde otururduk. fiose
yolun karfl›s›nda incecik bir
dere akard›. Araçlar›n
geçiflinde havalanan tozlar yol
kenar›nda birikirdi. Bu biriken
tozlardan çeflitli flekilde
tepecikler yapar, içlerini suyla
doldururdum. Yapt›¤›m biçim-
ler tozlar›n suyunu emdi¤inde
çanaklar›m› oluflturur, onlar›
güneflte kuruturdum.Killi
toprak oldu¤u için çabuk 

sertleflirlerdi. Ve yeflil, 
kahverengi benekli küçük
kurba¤alar›m›n evleri olurlard›.
‹flte çamura flekil verdi¤im ilk
çanaklar›m›n izleri hala
belle¤imde canl›d›r. Çamura
düfltüm, ç›kam›yorum deyiflim
de bundand›r. Bizi birbirimiz-
den soyutlayamazlar. 

“Sanatç› köyü kurma
tutkusu en büyük hayalimdi”

1965’de ‹srail’de Ein-Hot
(güzellikler kayna¤› anlam›
olan) sanatç› köyüne gitmifl,
“Orada Bir Köy Var Uzakta” adl›
ilk sergimi açm›flt›m. Sergim
büyük ilgi gördü. New York
Guggen- Heim Müzesi Müdürü
dört serami¤imi sat›n
ald›..Türkiye’ye döndü¤ümde
bas›nda sanatç› köyü kurma
idealim haber olarak ç›kt›.
Gebze Belediyesi bana deniz-
den bafllayan 300 dönümlük bir
arazinin verilebilece¤ini öner-
miflti. 1972’de Ankara
Gölbafl›’nda Sanayi

Bakanl›¤›’n›n önerisi de çeflitli
nedenlerle gerçeklefltirilemedi.
Avanos’da biri befl, biri iki
eyvanl› bahçeleri bitiflik olan bir
yeri bu amaçla almak istedim,
bu kez de annem izin vermedi.
Sonuçta 1994’de benim 
üniversiteme çok yak›n bir yer
olan Kültür Evi’mi kurdum.
Atölyesi, laboratuar›, f›r›n›,
galerisi olan dört katl› bu bina-
da zaman zaman gençlerle,
sanatç› arkadafllarla sanat
sorunlar›n› tart›fl›yor ve bir
araya geliyoruz. D›flar›dan
gelen sanatç›lar› konuk ediyor
ve bazen çamura dokunuyoruz.
“Kim bilir belki bir gün sanatç›
köyünde hep birlikte oluruz”. 

“Benim kufla¤›m, 
hammadde ve mineraller
aç›s›ndan hiç flansl› de¤ildi”

Ben ç›lg›n gibi bir fabrikadan
ötekine koflar, at›lm›fl,
kullan›lmayan çeflitli
malzemeleri, laboratuar
art›klar›n› al›p bayram ederdim.

holidays when I attended the
second grade of elementary
school. My grandmother had a
big farm on a hill, which is still
well-maintained. We used to
live in a 11-room house with
our elders at the shore. A small
brook used to run across the
road. After a vehicle passed, the
dust would accumulate along
the road. I used to make differ-
ent shaped hills from these
accumulated dusts and I would
fill inside them with water.
When the shapes I formed
absorbed the water of the
dusts, I would form my bowls
and dry them in the sun. They
used to harden quickly because
it was clayey earth and they
would become the homes of my
green, brown-spotted, small
frogs. So, the traces of my first
bowls I shaped clay with are
still vivid in my memory. This is

why I say I fell into clay, I can’t
get out. They cannot distinguish
us from another. 

“My greatest dream was my
passion to found an artist
village”

In 1965, I had visited the Ein-
Hot (which means source of
beauties) artist village in Israel
and had launched my first exhi-
bition called “There is a Village
There in the Distance”. My exhi-
bition drew great attention.
New York Guggen- Heim
Museum Director bought 4 of
my ceramic works. When I
returned to Turkey, my ideal of
founding an artist village
appeared as a news in the
press. Gebze Municipality had
proposed to me that a piece of
land of 300 donums, starting

from the sea, could be
assigned. The proposal of
Ministry of Industry for Ankara
Gölbafl› in 1972 could not be
achieved either due to various
reasons. I tried to purchase a
land in Avanos with adjacent
yards; one with five eyvans and
the other for two, for this pur-
pose. This time my mother did-
n’t let me. In the end I founded
my Culture House which is very
close to my university, in 1994.
From time to time, we discuss
the problems of art with youth,
artist colleagues and come
together in this four-storey
building which has a studio,
laboratory, kiln and a gallery.
We play host to artists visiting
from outside and sometimes
we touch on clay. “Who knows,
maybe some day, we will be all
together in the artist village”.  

“My generation was not
lucky in terms of raw mate-
rials and minerals at all”

I used to run from one factory
to another like a mad person
and I would celebrate when I
took various unused materials
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Karabük Demir Çelik
Fabrikas›’na gitti¤imde yüksek
›s› f›r›n›na at›lmakta olan 
kocaman bir demir havan›
görünce aman diyerek erimek-
ten kurtard›m. Onu y›llard›r
cam ve çeflitli mineralleri
ö¤ütmede kullan›yorum. Sö¤üt
Seramik’in sanat dan›flman›
oldu¤um y›llarda en büyük
zevkim kil ocaklar›n› gezmek ve
ilginç fleyler bulmakt›. Yeni
kuflak ça¤dafl teknoloji 
alanlar›n›n çok genifl olmas› ve
ulafl›labilirli¤i aç›s›ndan bizden
daha flansl›lar. Ancak sanat
endiflesini çok
duyumsayam›yorlar ama çok
baflar›l› gençlerimiz var. ‹nsan
yapt›¤› çal›flmalar›na dönüp
bakt›¤›nda onu elefltirme yeti-
sine sahip olmal›. Sanat eseri
yapmak ve sanatç› olmak kolay
de¤ildir. Gençlerin görüfl
almaya gelmesi beni mutlu
k›l›yor. Serami¤in gelece¤i
onlar›n s›rlar› kadar parlak 
olacakt›r. Bizden sonra 
gelenlerin bizden üstün 
olacaklar›na inan›p onlar›
yüreklendiriyorum.

“Devletimizin yeni bir sanat
felsefesi olmal›”

Yeni müzelerin ço¤almas› ve
de¤erli sanatç›lar›m›z›n 
seçilmifl eserlerinin bu 
müzelerde yer almas› ve bu
yolla sanat›m›z›n arflivlenerek
gezici sergilere dönüfltürülmesi
sanat›n geliflimi aç›s›ndan çok
önemlidir. Sanat bir ulusun
kültür düzeyinin aynas›d›r.
Herhangi bir ülkeye gitti¤imizde
ilk gezece¤imiz yer müzelerdir.
Bir ülkenin tan›t›m› da ancak
kültürel de¤erlerle olur. 

“Sektörden destek 
gelmeseydi, seramik sanat›
bugünkü düzeyde olmazd›”

Bu destek olmasa seramik
sanat›n›n ülkemizdeki düzeyi
daha düflük olurdu. Örne¤in,
Çanakkale Seramik, Eczac›bafl›
gibi seramik üreten önemli
sektörler bugün seramik
sanat›n›n ve sanatç›s›n›n
yan›nda olarak ülkemize
ça¤dafl eserler
kazand›r›lmas›na  ve seramik
e¤itimine katk›

and laboratory waste. When I
went to Karabük Steel
Factory and saw a very big
iron mortar which was about
to be thrown in the furnace;
I’ve saved it from being
smelted saying “No”. I have
used it in pulverizing glass
and various materials for
years. My greatest hobby in
the years when I was art
consultant for Sö¤üt Seramik
was to visit clay quarries and
find interesting objects. The
new generation is a little
more lucky than us since the
contemporary technology
areas are very broad and are
accessible. They don’t feel
the concern for art much but
we have very successful
young people. When one
looks back at her works, a
person has to be able criti-
cize them. It is not easy to
create an art work and to be
an artist. It makes me happy
when youth come to get my
opinions. The future of
ceramics will be as bright as
their glazes. I believe that
those who will come after us
will be better than us and I
give them courage. 

“Our state has to have a
new art philosophy”

It is very important for the
progress of art that new
museums grow in number
and selected works of our
valuable artists are found in
these museums and thus,
our art is archived and trans-
formed into traveling shows
in this way. Art is the mirror
of the cultural level of a
nation. When we go to any
country, the first place we
will visit are museums. The
promotion of a country, too,
can be made only by cultural
assets. 

“If there was no support
from the industry, ceram-
ic art would not be at its
present level”

Without this support, the
level of ceramic art in our
country would be lower. For
example, ceramic producing
significant industries like
Çanakkale Seramik and
Eczac›bafl› today contribute
to contemporary art works

“Seramik  benim yaflam biçimim. Çamurla
konuflur, bazen de kavga ederim. 
Onu döverek, bazen de okflayarak çal›fl›r›m”

“Ceramic is my way of life. I talk to, and 
sometimes fight with clay. I work sometimes
beating it up and sometimes patting it”

Kültür Evi - Culture House
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sa¤lamaktad›rlar. Bugün
BODUR Ailesi ülkemizdeki
seramik sektörünün en baflta
gelen ailelerinden olmas›n›n
yan› s›ra sanata da en büyük
deste¤i  kurmufl oldu¤u  ilk
seramik müzesi ve uluslararas›
sanat etkinlikleriyle vermekte-
dir. Sabanc› ve Koç Aileleri gibi
büyük holdingler de sanata
destek vermekte bu amaçla
arkeolojik eserler ve ça¤dafl
sanat eserlerini saklay›p
sunacak müzeler
kurmaktad›rlar. Müzelerin
yaln›zca büyük kentlerde de¤il,
seramik üreten ve tarihi
geçmifli olan yerlerde kurul-
mas›na da önem vermeleri bu
sektörlerin çabalar›na örnektir.
(Koç’un Kütahya Çini Müzesi ve
‹znik’in yeniden bafllamas› gibi)

“Çamura düfltüm,
ç›kam›yorum, çamurla
özdefllefltim”

Seramik  benim yaflam 
biçimim. Çamurla konuflur,
bazen de kavga ederim. Onu
döverek, bazen de okflayarak
çal›fl›r›m. Kurgulad›¤›m bir çok
projelerim var. Onlar› yapa-
bilmem için zaman› durdur-
mam gerekecek ama nas›l?
Serami¤i yaflamak en büyük
tutkum. Ülkemizde çok de¤erli
seramikçi arkadafllar›m ve
gençlerin olmas› bana onur ve
enerji veriyor. Benim cennetim
dedi¤im Çanakkale Seramik
Fabrikas›’nda y›llard›r sanat
dan›flmanl›¤› yapan Mustafa
Tunçalp’le birlikte proje 

üretmek ve güzellikleri
bölüflmek, insanlar› sevmenin
sevgisinde olmak  yaflam›m›n
en güzel anlar›d›r.

“Seramikçi olmasayd›m
piyanist olurdum”

Sesim mezosoprano. Kardeflim
Deva ve efli opera sanatç›s›.
Sülalede çok sanatç› ve
yarat›c›lar var. Biraz ç›lg›n bir
aileyiz.

1953’de kurulmufl olan 
Türk El Sanatlar›n› Tan›tma
Derne¤i’nde çal›flt›¤›m 
dönemlerde Anadolu’yu 
bölgesel aç›dan kar›fl kar›fl 
gezerek, da¤ köylerine, 
yaylalara ç›karak, kent
insan›n›n çeyiz sand›¤›n› açarak
çok de¤erli koleksiyonlar
oluflturduk. El sanat›yla
u¤raflan insan gücünü 
kullanarak ça¤dafl yaflam›n
gereksinimleri için uygula-
malar yapt›rd›k. Bu y›l dernek
kapat›ld› ve derne¤in elinde

being produced in our country
and the ceramic education in
our country standing beside
the ceramic art and artist
today. Beside being one of
the leading families of the
ceramic industry in our coun-
try, today BODUR Family gives
the greatest support to art
with the first ceramic muse-
um they have founded and
international art events. Major
holding companies like
Sabanc› and Koç Families
also sponsor art and to that
end, found museums which
will keep and display archaeo-
logical artifacts and contem-
porary art works. That they
care about museums being
founded not only in major
cities also in place with histo-
ry and which produce ceram-
ics is an example for the
efforts of these industries
(Like Koç’s Kütahya Tile

Museum and re-starting of
Iznik). 

“I fell into clay; I cant get
out, I identify myself with
clay”

Ceramic is my way of life. I talk
to, and sometimes fight with
clay. I work sometimes beating
it up and sometimes patting it. I
have many projects I contem-
plate about. I have to stop time
to do them, but how? To live
ceramic is my greatest passion.
That there are very valuable
colleagues working on ceramic
and youth in our country gives
me honor and energy. To create
projects and share beauties
with Mustafa Tunçalp who has
been serving as art consultant
for years at Çanakkale Ceramic
Factory, which I call my para-
dise; to be in the love of loving

people are the best moments
of my life.

“If I were not a ceramic
artist, I would be a pianist”

My voice is mezzo soprano.
My sister Deva (erkek mi
kad›n m› sorulacak, ona gore
yaz›lacak) and her husband
are opera performers. There
are many artists and creative
people in the family tree. We
are a crazy family. 

When I worked at Turkish
Handicrafts Promotion
Association which was found-
ed in 1953, we created very
valuable collections, traveling
in Anatolia inch by inch in
every region, going up to
mountain villages and high-
lands and by opening the
dowry chests of city people.
Using manpower dealing in
handicrafts, we had applica-
tions made for the needs of
contemporary life. This year
the association was closed
and the antique works in the
hands of the association were

“Dünyan›n en zengin kültür varl›klar›na
sahip, k›skan›lan bir ülke konumunday›z.
Onu korumak ve yaflatmak öncelikli 
görevimiz olmal›”

“We are an envied country with the 
richest cultural assets in the world. 
To protect it and make it survive should be
our priority duty”



bulunan antik eserler Ankara Etnografya
Müzesi’ne ve Anadolu Üniversitesi Müzesi arflivine
ba¤›flland›. 

“An›tkabir’in yap›l›fl›nda ustalara ailece tafl
tafl›d›k”

Yaflam›m›n en onursal olaylar›ndan biri, Atam›z›n
An›tkabir’de yatt›¤› bölümün halka aç›lmas› 
projesinde yer alan tek han›m üye olmamd›r.
Y›llar önce ilkokul beflinci, ortaokul birinci s›n›fta
Atam›z›n Etnografya Müzesi’ndeki katafalk›nda
nöbet tutan bir çocuktum. Onun sevgisiyle
büyüdük. Sevginin insan› iyiye, güzele ve do¤ruya
götürece¤ine inan›yorum. Beni sevgiden soyut-
layamazs›n›z. Evet, ben oyum.. Ç›lg›n Hamiye..

“Türk El Sanatlar› Tan›tma Derne¤i ve
Geleneksel El Sanatlar› Vakf› kurucusuyum”

Ben Anadolu’ya, türkülere, el sanatlar›na, sand›k
ve k›nan›n kokusuna vurgunum. Bir dervifl gibi
gençli¤imde ovalardan yaylalara korkusuzca sevgi
götürdüm, umut götürdüm, onlara gelecek
götürdüm. Anadolu bir cennet bahçesi gibi, ona
varmak, büyümek, bir daha insan olman›n 
bilincinde olmak demektir. Y›llarca kendi içinde
kapal› kalm›fl çeflitli el sanatlar›n›n süreklili¤ini
bafllatt›k. Ne yaz›k ki 1950 sonras›nda yabanc›lar
Anadolu insan›n›n çeyiz sand›¤›n› açt›rd›lar ve çok
de¤erli, efli olmayan el ifli çal›flmalar›n› yurt d›fl›na
kaç›rd›lar ve her birinin sessiz dili olan 
motiflerimizi ve oyalar›m›z› götürdüler. Anadolu
da¤lar›nda sadece yan›k türküleri kald›.
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donated Telecommunication Authority Ankara
Ethnography Museum and Anadolu University
Museum archives. 

“We carried stones as a family to builders
when An›tkabir was built.”

One of the events I take pride in most in my life is
that I was the only lady member of the project
where the section in which our Ata lies in
An›tkabir was opened to the public. Years ago, in
grade five of elementary school and grade one of
middle school, I was a child who held vigil by our
Ata’s catafalk in Ethnography Museum. We grew
with his love. I believe that love will take the
human being to the good, the beautiful and the
right. You cannot think of me separate from love.
Yes, that’s me… Crazy Hamiye…

“I am the founder of Turkish Handicrafts
Promotion Association and Traditional
Handicrafts Foundation”

I am obsessed with Anatolia, with folk songs,
handicrafts, the smell of chests and henna. Like
a dervish, I took love fearlessly from plains to
highlands in my youth; I took hope, I took them
the future. Anatolia is like a garden of Eden. To
reach it means to grow, to become conscious of
being a human being more of a human being.
We started the continuity of various handicrafts
which had been closed inside them for years.
Unfortunately, after 1950, foreigners had the
dowry chest of Anatolian person opened and they
smuggled matchless handicrafts works abroad
and they took away our motifs and oyas, each
one of which has a silent language. Only the
heart-breaking songs remain in the mountains of
Anatolia from them. 

“Ça¤›m›z›n düflünürü,
sanat tarihçisi Herbert
Read; ‘Bir toplumun sanat
düzeyini onun 
seramikleriyle
de¤erlendirebiliriz’ der”

“The philosopher of our
age, art historian Herbert
Read says; “We can
assess the art level of a
society by its ceramics”



Bir fiaman gelene¤i oldu¤u san›lan ve bafla kötü
bir fley gelece¤i ima edildi¤inde veya kuvvetli bir
olas›l›k olarak de¤erlendirildi¤inde tükürür gibi
yapmak; en yayg›n Anadolu inan›fllar› aras›ndad›r.
Tükürükle nazar, bela kovmak sadece Anadolu'ya
özgü bir inan›fl de¤ildir. Yunanl› bal›kç›lar, kem
gözü savmak için a¤lar›na, Romal›lar da bizim
pazarc›lar gibi siftah ettikleri paraya üç kez
tükürürlermifl. Yahudi toplumlar›nda da bu
gelenek çeflitli biçimlerde halen sürmektedir ve
bizdeki gibi; nazar de¤mesin anlam›na gelen “püh,
püh, püh k'eiyin hara” diye bir söylem 
kullanmaktad›rlar. Bir Rumeli inanc›nda ise, kendi
gö¤süne üç kez tüküren, kem gözü 
defedebilmektedir. Türkmenlerde ise y›lan›n
a¤z›na tükürülürse ölece¤ine, bu sayede bir daha
göze gelinmeyece¤ine inan›lmaktad›r.
Ülkemizde de nazara karfl›  farkl› inan›fllar 
bulunmaktad›r. Bu inan›fllardan en yayg›n› çeflitli

To act as if one is spitting when it is implied
that something bad would happen or when
it is deemed to be a strong 
possibility, which is believed to be a
Shamanist tradition, is among the most
widespread Anatolian beliefs. To make the
evil eye or calamities go away by spitting is
not a belief 
specific to solely Anatolia. The Greek fish-
ermen would spit three times on their fish-
ing nets to make the evil eye go away and
the Romans, on the money they got for
their first sale of the day like our road mar-
ket salesmen. This tradition also survives in
Jewish societies in various forms and they
use a phrase like “püh, püh, püh k'eiyin
hara” which means don’t let the evil eye
touch you, as we do. Under a Rumeli belief,
one who spits on his own chest three times,
can make the evil eye go away. In the
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malzemelerden yap›lm›fl, farkl›
yörelerde farkl› isimlerle an›lan
boncuklard›r. 
Yörükler "dilgöz" (resim-1)
ad›n› verdikleri deve boncu¤unu
çocuklar›na, develerine ve
kemerlerine takmaktad›rlar.
Ayn› boncu¤a, Karadeniz’de
"y›lan bafl›", Gaziantep’te ise "it
boncu¤u”, baz› bölgelerde de
“öküz gözü” ad› verilmektedir.

Ça¤›m›z insan› nazar
boncu¤unu s›kl›kla kullan›r;
üzerine, evine, arabas›na asar.
Bizi kötü bak›fllardan, kem göz-

lerin verdi¤i zarardan koruyan
bir t›ls›m oldu¤una inan›l›r.
Kötü niyetli bak›fllar›n ener-
jisinin nazar boncu¤una
yönelmesiyle korundu¤umuza
inan›r›z. Bu bak›fllar›n olumsuz
etkilerinden, masmavi, canl›
renkleriyle hepimizin yak›ndan
tan›d›¤›, birço¤umuzun 
inand›¤› nazar boncu¤una
s›¤›n›r, ifllerimiz ters gitmesin
diye üzerimizden eksik etmeyiz. 
Eski Filistin’de ve bu bölgede
bulunan ülkelerde, nazardan
korunmak için, camdan yap›lan
mavi boncuk, bilezik veya

“Hamza” ad› verilen küçük
eller, sokak kap›lar›na da
as›lmaktad›r. Türkiye’de,
koflum ve yük hayvanlar›n›n
tak›mlar› camdan yap›lan mavi
boncuk dizileriyle süslenmek-
tedir. Bazen, üstünde büyük,
sar› ve beyaz renkli bir göz
bulunan mavi renkli, yuvarlak,
oval veya düz olan büyük bir
cam parças› da eklenmektedir.
Bu arada, bunun gibi tak›lar
anahtarl›k olarak da karfl›m›za
ç›kmaktad›r. ( resim-2) 

Boncuklar›n üretimleri birbir-

Turkoman societies, it is
believed that the snake would
die if his mouth is spit upon
and this would make sure that
one would be free from the
effects of the evil eye any
more. 

There are different beliefs in
Turkey against the evil eye.
The most prevalent one of
these belief is the beads made
of various materials, called by 
different names in different
areas. 
The Yoruks make their chil-
dren and camels where the
camel bead they call "dilgöz" 
(Picture-1) and they wear
them on their belts. The same
bead is called "y›lan bafl›"

(snake head) in the Black Sea,
"it boncu¤u” (dog bead) in
Gaziantep and “öküz gözü” (ox
eye) in certain areas. 
The human of our age uses
the evil eye bead frequently,
hanging it on him/herself, on
his/her home, on his/her car.
It is believed that it is a charm
protecting us from evil looks
and the damage caused by
evil eyes. We believe that we
are protected as the energy of
the evil intentioned looks are
directed to the evil eye bead.
We take refuge in the evil eye
bead most of us believe in and
we all know closely with its
blue vivid colors, against the
adverse effects of such looks,
we make sure that we have

one on us so that things go
right for us.  
The blue beads, bracelets or
small hands called “Hamza”
made of glass are also hung
on house doors in old
Palestine and in countries in
this area for protection from
the evil eye. In Turkey, the
harnesses of riding and bur-
den animals are decorated
with strings of blue beads
made of glass. Sometimes, a
blue colored, round, oval or
straight large piece of glass
with a large yellow and white
colored eye on it is added. In
the meantime, similar orna-
ments also appear as key
chains (Picture-2). 
Although the production
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Resim-1 Dilgöz boncu¤u 
Picture-1 Dilgöz bead 

Resim-2 Cam boncuklar
Picture-2 Glass beads
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lerinden farkl› olsa da kullan›m
alanlar› de¤iflik ülkelerde ben-
zer özellikler göstermektedir. 
Ülkemizde boncuk ve
muskalar, genellikle eritilmifl
camdan yap›l›rken, ‹ran’da eski
geleneklere göre
yap›lmaktad›r. ‹ran’da yap›lan
kat›r boncuklar›n›n ülkemizde
yap›lanlardan farkl› olarak basit
cam boncuklardan olmad›¤› ilk
bak›flta hemen anlafl›lmaktad›r.
‹ran’da üretilen boncuklar daha
büyük ve tam yuvarlak olmay›p,
parlak bir mavili¤e ve pürüzsüz
bir yüzeye sahiptir. Bu boncuk-
lar Gum’da küçük atölyelerde
üretilerek dünyan›n her yerine
gönderilmektedir. Boncuklara,
‹ran çarfl›lar›nda, Afganistan’da
seyyar sat›c›larda, ‹srail’de
‹ranl› tüccarlarda ve hatta
Avrupa’n›n çeflitli ülkelerinde
rastlamak mümkündür.
‹ran’da eski geleneklere göre
halen  üretilen kat›r boncu¤u,
baz› kaynaklarda eflek gözü
ad›yla geçmektedir. 

‹ran’da Kat›r Boncu¤u Üretimi

Bu teknikle ilgili bilinen ilk
yaz›l› kaynak, 13. yüzy›lda Ebu’l
Kas›m taraf›ndan yaz›lan ve
günümüze de ulaflan “ K›ymetli
Tafllar ve Parfümler Rehberi”
isimli kitapt›r.
Ebu’l Kas›m kitab›nda, kuru

s›r harman› için flöyle bir
reçete vermektedir: Yöre bitki-
lerinin küllerinden 3 k›s›m,
ayn› miktarda kalsit ve 2 k›s›m
kuvars, tragakant ( ‹ran’daki
çömlekçilerin kulland›¤› bir tür
organik yap›flt›r›c›)  ile
kar›flt›r›l›r. Buna yar›m k›s›m
odun kömürü ile yaklafl›k %1
oran›nda çevredeki bak›rc›lar›n
atölyelerinden elde edilen
bak›r tuvali kat›l›r. 
Günümüzde birçok bilim
adam› ve araflt›rmac›, çok 
bilinmeyen bu teknikle  ilgili
çeflitli araflt›rma ve 
incelemeler yapmaktad›rlar.

Prusya Kültür Varl›klar›

Vakf›’na ba¤l› Berlin’de bulunan
Rathgen Enstitüsü’nde Eski
Küçük Asya seramik teknikleri-
ni arkeometrik bak›mdan
inceleyen Dr. Barbara
Kleinmann, geleneksel üretim
için flöyle demektedir: Özellikle
mavi renkli boncuklar›n, Yak›n
ve Orta Do¤u dünyas›n›n
tümünde büyük bir rol oynad›¤›
görülmektedir. En geç Eski
M›s›r ‹mparatorlu¤u’nda (M.Ö.
2700 y›llar›nda) mumyalar›n
yan›nda mavi mumya boncuk-
lar› ortaya ç›km›flt›r. Bu bon-
cuklar, 1 cm uzunlu¤unda,
çabuk k›r›labilir, beyaz, parlak
mavi, cams› bir tabaka ile
kaplanm›fl, boru fleklinde ve
çok incedirler. Bu maddenin
esas›, ince bir flekilde
ö¤ütülmüfl kuvars ve plastiklik
sa¤layacak bir ba¤lay›c›
taraf›ndan oluflmaktad›r. Kuru
s›r harman› da denilen
kar›fl›ma renklendirici olarak
bak›r oksit baflta olmak üzere
çeflitli oksitler kat›lm›flt›r.

methods of the beads may dif-
fer, their areas of application
display similar characteristics
in different countries. 
Whilst beads and amulets are
generally made of molten
glass in Turkey, they are pro-
duced under ancient traditions
in Iran. It can be told at the
first glance that the mule
beads made in Iran are not
made of simple glass beads in
contrast to those made in
Turkey. The beads produced in
Iran are larger and are not
fully round, having a bright
blueness and a smooth sur-
face. These beads are pro-
duced in small workshops in
Gum and are sent all over the
world. It is possible to see the
beads in Iranian markets in
street vendors in Afghanistan
with Persian merchants in
Israel and in fact, in various
countries in Europe. 
The mule bead, which is still
produced under ancient tradi-
tions in Iran, is referred to as
donkey eye in certain sources. 

Production of Mule Beads 
in Iran

The first known written source
on this technique is the book
named “Guide of Precious
Stones and Perfumes” written
by Ebu’l Kas›m in 13th
Century, which has survived
until the present. 
In his book, Ebu’l Kas›m gives
the following recipe for the dry
glaze mix: 3 parts from the
ashes of regional plants, same
amount of calcite and 2 parts
quartz are mixed with traga-
cant (a type of organic bonder
used by pot makers in Iran).
One half part charcoal and
approximately 1 % copper slag
obtained from the workshops
of coppersmiths in the neigh-
borhood are added to this. 
Today, many scientists and
researchers are conducting
various research and studies
on this not too well known
technique. 
Dr. Barbara Kleinmann, who
studied Ancient Asia Minor

ceramic techniques archaeo-
metrically in Rathgen Institute
in Berlin of Prussia Culture
Assets Foundation, says the
following on the traditional
production: It is observed that
especially blue-colored beads
play an important role in the
whole Near and Middle-
Eastern World. Blue mummy
beads have appeared next to
mummies during the latest
ancient Egyptian Empire (circa
2,700 B.C.). These beads are 1
cm long, brittle, covered by a
white bright blue glassy layer
in the shape of a tube and are
very slender. The material is
composed of finely pulverized
quartz and a bonder to ensure
plasticity. Various oxides lead
by copper oxide are added to
the mix also called the dry
glaze mix as colorants. In
English spoken countries, this
technique is also known as
self-glazed masse. We find
this mix as Egyptian paste in
certain sources and as glaze
mix in others. Therefore, prod-
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‹ngilizce konuflulan ülkelerde,
bu teknik kendinden s›rlanan
masse olarak da 
anlafl›lmaktad›r. Baz› 
kaynaklarda bu harmana m›s›r
pastas›, baz› kaynaklarda ise s›r
harman› olarak rastlamaktay›z.
Bu nedenle; M›s›r pastas›, m›s›r
fayans›, kat›r boncu¤u gibi
isimlerle bilinen ürünler üretim
yöntemi olarak birbirine 
benzetilmektedir. Ancak kat›r
boncuklar›n›n üretimi 
di¤erlerine benzemeyen farkl›
bir özellik tafl›maktad›r. Kat›r
boncuklar›n›n üretim yöntemi
ile çabuk k›r›labilir mumya
boncuklar› d›fl›nda, mavi veya
mavi-yeflil renkli  muskalar da
yap›lmaktad›r. Muskalar›n
koruyucu gücüne yönelik inanç
günümüze kadar devam
etmektedir. Eski M›s›r’da en
çok göz fleklinde olan ve Udjat
Gözü ad› verilen muskalar 
kullan›lm›flt›r. (resim-3)

M›s›rl›lardan günümüze kadar
gelen bu gözün, hem iyilik hem
de kötülük konusunda büyülü

bir güce sahip oldu¤una
inan›lmaktad›r. ‹nanca göre,
nazardan korunmak için,
muskan›n mavi rengi bile
yeterlidir. Yak›n Do¤u
dünyas›nda hem lüks hem de
en mütevaz› evlerin kap›lar› ve
pencere do¤ramalar› mavi veya
mavi-yeflil boyanmaktad›r.
Ayr›ca, bu rengin böceklere
karfl› da koruma sa¤lad›¤›
söylenmektedir. Ancak, bu
gelene¤in belki sadece çok
basit bir sebebi vard›, o da mavi
renkli boyan›n oldukça kolay ve
ucuz üretilmesiydi.
‹slam dünyas›na ait bilim ve
teknoloji araflt›rmalar› alan›nda
uzmanlaflm›fl Avustralyal›
etnolog Hans Wulff,
meslektafllar›yla birlikte 1968
y›l›nda, mavi kat›r boncuklar›n›
üreten ‹ran’l› bir seramik ustas›
sayesinde bu boncuklar›n üre-
tim sürecini inceleme f›rsat›
bulmufltur.
Wulf’un araflt›rmalar›na göre,
ustan›n yan›nda çal›flan
kalfalardan birinin görevi
sadece, atölyenin yak›nlar›nda

bulunan Gum Vadisi’nden,
mümkün oldu¤u kadar saf ve
beyaz kuvars tafllar›n›n aran-
mas› ve toplanmas›d›r. ‹kinci
bir kalfan›n ise bu tafllar› büyük
bir çekiçle  k›rd›ktan sonra
afla¤› yukar› bezelye
büyüklü¤ündeki parçalar› el
de¤irmeni ile toz haline
getirmesidir. Di¤er bir kalfa da
bu tozu, suda çözülmüfl bir bitki
zamk› olan tragakant ile
kar›flt›r›r. Haz›rlanan bu hamur
ile yaklafl›k 2 cm çap›nda bon-
cuklar  elde flekillendirilerek,
büyük tahtalar üzerinde
güneflte kurutulur; kurumas›
tamamlan›p mukavemet
kazand›ktan sonra el
matkab›yla delinir. 
Usta, boncuk hamurunu ken-
disi haz›rlar. Bunun için, sadece
Gum’da üretilen, s›r yap›m› için
Kaflan ve ‹sfahan’daki çöm-
lekçilere de sat›lan bir bitki
külünü kullan›r. Gum’un
çevresinde, üzerinde çeflitli
tuzcul bitkiler yetiflen bozk›rlar
bulunur. Bu bitkiler kurumadan
toplan›p çukurlarda yak›larak,

ucts known as Egyptian paste,
Egyptian tile and mule bead
are likened  in terms of pro-
duction technique. However,
the production technique of
mule beads has a characteris-
tic which is dissimilar to oth-
ers. Beside the brittle mummy
beads, blue or blue-green col-
ored amulets, too are  made
with the production technique
of mule beads. The belief in
the protective power of the
amulets has survived until the
present. 
In ancient Egypt, mostly eye-
shaped amulets called Udjat
Eye were used. 1(Picture-3). 

It is believed that this eye,
inherited from the Egyptians,
has a magic power in terms of
both goodness and also evil.
According to beliefs, the blue
color of the amulet is enough
for protection from the evil
eye. In the world of Near East,
the doors and window joinery
of both luxury and also the
most humble homes are

painted blue or blue-green.
Also, it is said that this color
affords protection against
insects. However, perhaps,
this tradition had a very simple
origin which was the easy and
cheap production of the blue-
colored paint. 
The Australian ethnologist
Hans Wulff, who is specialized
on scientific and technological
research on the Islamic world,
had the chance to study the
production process of the blue
mule beads in 1968 with his
colleagues, thanks to an
Iranian ceramic craftsman
who produced them. 
According to Wulff’s research,
the task of one of the head
workers working beside the
master is just exploring and
collecting quartz stones which
are pure and white as possible
from the Gum Valley nearby
the workshop. The task of a
second head worker is to
crush these stones by a big
hammer and then pulverizing
the approximately pea-sized

pieces into a powder, using a
hand mill. Yet, another head
worker mixes this powder with
tragacant which is a water
soluble plant glue. The beads
are hand shaped in approxi-
mately 2 cm diameter with
this paste and are sun dried
on large pieces of wood; they
are drilled by a hand drill after
they are fully dried, gaining
strength. 
The master prepares the bead
paste himself. For this, he
uses a plant ash produced
only in Gum, which is also sold
to the pot makers in Kashan
and Isfahan for glaze making.
There are plains over which
various salt liking plants grow
around Gum. Plant ash is
obtained by picking these
plants without going dry and
burning them in pits. Three
parts of lime and two parts
quartz powder are mixed with
three parts finely pulverized
ash. One half part charcoal
and 1 % copper oxide from
the same region are added to
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bitki külleri elde edilir. ‹nce
ö¤ütülmüfl üç oran küle, ayn›
miktarda kireç ve iki oran
kuvars tozu  kar›flt›r›l›r. Bu
kar›fl›ma, yar›m oran da odun
kömürü ve % 1 oran›nda yine
ayn› bölgeye ait olan bak›r oksit
ilave edilir.
Yaklafl›k 33 cm çap ve 18 cm
yüksekli¤inde bulunan bir
seramik kab›n dibi, yukar›da
verilen kuru s›r harman› ile
kaplan›r. Bu kuru harman
üzerine yaklafl›k 100 adet bon-
cuk, birbirine temas etmeyecek
flekilde yerlefltirilir.
Boncuklar›n üzerine el ile
hafifçe bast›r›ld›ktan sonra s›r
harman›, bir kat daha serpilir.

Kap, yedi veya sekiz katla 
doluncaya kadar yerlefltirme
ifllemine devam edilir. Böylece
birçok kap, sadece boncukla
de¤il di¤er küçük süs nes-
neleriyle de  doldurulur.
Silindir fleklindeki f›r›n›n çap› 2
m ve yüksekli¤i 2.5 – 3
metredir. F›r›n›n içinde  yüksek
piflirim s›cakl›¤›na dayan›kl›
destekler bulunur. Her kata
onar adet kap yerlefltirilir.
Toplam olarak üst üste 5 kat
oluflur. F›r›n, alt k›s›mda bulu-
nan, 45 cm büyüklü¤ünde bir
gözden tutuflturulur. Bu ifllem
günümüzde genellikle yan›k
ya¤la yap›l›r. Alev, orta
aç›kl›ktan ç›k›p seramik

kaplar›n aras›ndan geçerek
f›r›n kubbesine kadar yükselir.
F›r›n kubbesinde, so¤uyan alev,
gazlar› afla¤›ya do¤ru
bast›rarak, f›r›n taban›n›n
çevresinde bulunan deliklerden
ç›kmas›n› sa¤lar. Bu flekilde
dengeli bir s›cakl›k ve iyi verim
sa¤lan›r. 
Piflirim süresi 12 saat, so¤uma
süresi de 12 saat sürer. F›r›nda
oluflan s›cakl›k yaklafl›k 
1000 ºC civar›ndad›r. (resim-4)

F›r›n so¤uduktan sonra; kaplar
ters çevrilip, içindeki kuru s›r
harman› olarak
adland›rd›¤›m›z kütle k›r›l›p,
parçalanarak aç›l›r. Ortaya

this mix. 
The bottom of a ceramic con-
tainer with a diameter of
approximately 33 cm and 18
cm high is covered with the
dry glaze mix described above.
About 100 beads are placed on
this dry mix in such a way not
to contact each other. After
the beads are slightly pressed
by hand, the glaze mix is
sprinkled as another layer
once more. The placement
process is continued until the
contained is filled by seven or
eight layers. In this way,
numerous containers are filled
not only with beads but also
other decorative items. 

The diameter of the cylinder-
shaped kiln is 2 m and its
height is 2.5 – 3 meters. There
are supports to withstand the
high firing temperature inside
the kiln. Ten containers each
are placed in each level. 5 lev-
els in total are formed on top
of each other. The kiln is fired
from a 45 cm big chamber in
the lower part. Today, firing is
usually carried out by burnt oil.
The flame rises up to the
dome of the kiln going
between ceramic containers
coming out of the middle
opening. The flame, which
cools at the top of the kiln,
presses the gases downwards,

allowing them to get out of the
holes around the perimeter of
the base of the kiln. This
ensures a balanced tempera-
ture and efficiency. 
The firing time is 12 hours with
the cooling period lasting 12
hours. The temperature
formed inside the kiln is
approximately 1000 ºC
(Picture-4).

After the kiln is cooled, the
containers are turned upside
down and the mass inside we
called try glass mix is opened
by breaking and fragmenting
it. The surfaces of the appear-
ing beads are as bright and

Resim-3 M›s›r pastas›,yüzük,i.ö. 1370-1320                                
Resim- 3 kaynakças›                                                                       
( http://www.virtual-egyptian-
museum.org/Collection/FullVisit/Collection.FullVisit-
JFR.html?../Content/FAI.VS.01032.html&0 )   

Picture-3 Egyptian paste, ring, 1370-1320 B.C.                           
Picture-3 reference
( http://www.virtual-egyptian museum.org/Collection/FullVisit/
Collection.FullVisit-JFR.html?../Content/FAI.VS.01032.html&0 )    

Resim-4 Kuvarsl› ürünlerin  piflirildi¤i f›r›n flemas›
Resim- 4 kaynakças›                                                                       
(Anne-Marie Keblow Bernsted,  “Early Islamic Pottery Materials And
Techniques” s:58)
Picture-4 Diagram of kiln in which quartz products are fired 
Picture-4 reference
(Anne-Marie Keblow Bernsted,  “Early Islamic Pottery Materials And
Techniques” p:58) 
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ç›kan boncuklar›n yüzeyleri,
cam boncuklar kadar parlak
ve mavidir. Boncuklar›n
yüzeyinde bulunan cams›
tabakada, küçük  i¤ne delik-
lerinden kaynaklanan ufac›k
mavi noktalar bulunur. Birçok
boncukta, alkali s›rlara özgü
çatlaklar bile gözlenmez. 
Wulff ve meslektafl› Gum’lu
çömlekçi ustalar›n›n kulland›¤›
tüm hammaddeleri yanlar›nda
götürerek, kendi laboratuar
koflullar›nda kat›r boncu¤u
üretimini denemifl ve baflar›l›
olmufllard›r. 
Günümüzde düflük dereceli
s›cakl›klarda eriyen boncuk
hamuru olarak
adland›r›labilen, organik katk›
maddeleri veya bentonit ile
biçimlendirilen kuvars 
minerali, ‹ran’da çal›flan baz›
çömlekçiler taraf›ndan halen
kullan›lmaktad›r.

Koblenz M.Y.O. Höhr
Grenzhausen, Sanatsal
Seramik ve Cam Enstitüsü

profesörü olan Jochen Brandt,
bu parlak tabakan›n
oluflmas›nda  hangi
malzemelerin hangi oranda
mutlaka bulunmas› ve 
kaplar›n ne flekilde piflirilmesi
gerekti¤ini anlamak için, 
çeflitli malzemelerin etkisini 
sistematik deneyler
çerçevesinde araflt›rarak, kuru
s›r harman›nda afla¤›daki katk›
maddelerinin etkili oldu¤unu
saptam›flt›r

1) Boncuklar›n yerlefltirilmesi
için, ö¤ütülmüfl kuvars, soda
ve kalsitten oluflan kuru toz
kar›fl›m.
2) Bak›r bilefliklerinden biri.
3) Boncuk veya küçük  nesne
olarak biçimlendirilmifl kuvars.

Ülkemizde bu teknikle ilgili
araflt›rma ve uygulamalar›n
Marmara Üniversitesi  Güzel
Sanatlar Fakültesi Seramik
Bölüm Baflkan› Prof. Güngör
Güner taraf›ndan baflar› ile
gerçeklefltirildi¤ini biliyoruz.

Say›n Güner’in, eski teknikleri,
kendine özgü yaklafl›mlarla ele
al›fl› bizi araflt›rmalar›m›z
s›ras›nda cesaretlendirmifltir.
Prof. Güngör Güner, bu konu
ile ilgili çal›flmalar›n›
anlat›rken; “…bunun için ne
yak›n›mda bir tuz gölü vard› ne
de Gum’lu ustalar›n ortam›,
elimde sadece bir firman›n
ö¤ütülmüfl kuvars› ve 
bahçemizden y›k›m nedeniyle
kesilmifl asma dallar› vard›.
Atölyemdeki odun sobas›nda
asma dallar›n› yakarak kül
elde ettim. Gene ayn› sobada
›s›nmak için yakt›¤›m odun-
lar›n kömürleflmifl k›s›mlar›n›
ay›rd›m. Böylece Hans
Wullf’un verdi¤i reçeteyi biraz
da kalsine soda ekleyerek 
(çünkü: tuz gölünde yetiflen
bitkilerin bünyelerinde bol
soda içerebileceklerini
düflündüm.) aynen uygulad›m.
Piflirim için atölyemdeki küçük
elektrikli deney f›r›n›n› kul-
land›m. Aç›k atefl ve tuz gölü
bitkileri olmaks›z›n sonuç

blue as glass beads. There are
minute blue spots resulting
from small pin holes on the
glass-like layer on the surface
of the beads. Many of the
beads don’t even have the
cracks specific to alkaline
glazes. 

Wulff and his colleague have
taken all raw materials used
by the pot makers of Gum
along with them and tested
mule bead production under
their own laboratory condi-
tions and have become suc-
cessful. 
Today, quartz, which may be
called the bead paste melting
at low temperatures, shaped
by organic additives or ben-
tonite, is used by certain pot
makers operating in Iran. 
Jochen Brandt, who is a pro-
fessor at Koblenz Vocational
Higher School, Höhr
Grenzhausen Artistic Ceramic
and Glass Institute, has
researched the effect of vari-

ous materials under system-
atic experiments to under-
stand what materials must be
present at what ratios and
how the containers should be
fired for forming this bright
layer, has determined that the
following ingredients are
effective in the dry glaze mix. 
1) Dry powder mix made up of
pulverized quartz, sodium car-
bonate and calcite for place-
ment of beads. 
2) A copper compound. 
3) Quartz shaped into beads or
small objects. 
We know that research and
applications on this technique
is carried out successfully by
Prof. Güngör Güner, Head of
Marmara University Faculty of
Fine Arts Ceramic
Department, in our country.
Prof. Güner’s handling the
ancient techniques with an
original approach has encour-
aged us during our research. 
Prof. Göngör Güner says the
following on these studies; “…

for this there was neither a
salt lake nearby, nor the envi-
ronment of the craftsmen of
Gum. What I had in my hands
were just the pulverized quartz
of a firm and vine branches
cut from out garden due to
demolishment. I obtained ash
by burning the vine branches
in the wood stove in my studio.
I picked the charred parts of
the wood I burnt in the same
stove for warming up. Thus, I
tried Hans Wulff’s recipe
exactly by adding a little cal-
cine soda (because I thought
that plants growing in the salt
lake would contain ample
soda. I used the small electric
test kiln in my studio for firing.
The result was successful
without open fire and salt lake
plants. I used two separate
bonders like gum Arabic and
CMC at 10 %. I couldn’t detect
any significant difference
between the two”. 



Sanat / Art
M

ar
t-

N
is

an
 / 

M
ar

ch
-A

pr
il

20
06

/ N
o.

14

110

baflar›l› oldu. Boncuklar›n
yap›m›nda  Arap zamk› ve CMC
gibi iki ayr› ba¤lay›c›y› %10
oran›nda kulland›m. ‹kisi
aras›nda belirgin bir fark sap-
tayamad›m.”

Prof. Güngör Güner’in 
kulland›¤› kuru kar›fl›m›n
reçetesi:

20 gr. Asma dal› külü
10 gr. Kalsine soda
30 gr. Mermer.
20 gr. Kuvars
5 gr. Odun kömürü
8.5 gr. Bak›r oksit
Baflar›l› sonuçlar elde etti¤i bu
denemeler sonucunda Prof.
Güner, as›rlara meydan oku-
yarak, mavi seramiklerle kapl›
Konya Mevlana Türbesi ve
benzeri mimari yap›lar›n
günümüze dek ulaflmas›n›n
s›rr›n›n; kuvars modifikasy-
onundan çok bilinçli ve olumlu
bir biçimde yararlan›lm›fl
olmas›nda sakl› oldu¤unu
söylüyor. 
Kat›r boncu¤u üretimi
s›ras›nda kuvarstan yap›lan

boncuklar ile içinde piflirildik-
leri kuru s›r harman› aras›nda
oluflan olay, maden iflleme
alan›nda “sementasyon”
olarak adland›r›lmaktad›r.
Sementasyon, tavlama ifllemi
sonucunda bir maddenin yüzey
tabakas›n›n de¤iflmesi olay›d›r.
Örne¤in karbon ç›kar›c› bir
kar›fl›mda tavlama yöntemiyle
yap›lan çelik yüzeyin 
sertlefltirilmesi gibi.
Sementasyon ifllemi
günümüzde, pek çok ülkede
seramikçiler taraf›ndan halen
kullan›lmaktad›r. Avustralya ve
Amerika’da, ilkel yöntemleri
uygulayarak düflük s›cakl›k
derecelerinde çukurlarda veya
kaplarda piflirim yapan
seramikçiler, ço¤u zaman a¤›r
metal oksitleri ve sodyum
klorürü toz talaflla
kar›flt›rmaktad›r. Japonya’da,
yüksek s›cakl›k derecelerinde
piflirilecek nesnelerin önceden
deniz suyu içirilmifl saman ile
sar›lmas› gelenek haline
gelmifltir. Avustralya’da,
seramik nesnelerin gözenek-
lerini kapatan esas maddesi

mikal› mineral olan vermikuli-
tinin, metal tuzlar› çözeltisi ile
seramik kaplara içirilmesi çok
yayg›nd›r. Bunlar›n hepsi semen-
tasyon biçimleridir. Ancak, bu
sementasyon biçimlerinde s›r
oluflumu yoktur. Bu yöntemle s›rl›
yüzeyler oluflturmak için; önce
uygun bir bünye ve bu bünye ile
temas ederek s›r oluflturacak
bileflimler gereklidir. Bunun için;
camlaflmay› sa¤layan sodyum
klorür ile birlikte bak›r, kobalt,
nikel, demir, mangan, gümüfl ve
alt›n gibi metal oksitler veya bu
metallerin klorürlerinden biri
seçilir. Metal oksitler sodyum
klorür ile birlikte kullan›ld›¤›nda,
s›r oluflumunun daha kolay ve
renklerin de daha parlak oldu¤u
gözlemlenmifltir.

Kat›r Boncu¤u Uygulamalar›

Uygulamalarda ‹zmir çevresinde
bulunan tuzcul bitkilerden elde
edilen külleri, flarap fabrikalar›n›n
dinlendirme  havuzlar›ndan al›nan
ve flarap tafl› olarak bilinen mad-
denin 1020 0C’de kalsine edilmifl
halini, laboratuarda bulunan mer-

Recipe of the dry mix used by
Prof. Güngör Güner:

20 gr. Vine branch ash
10 gr. Calcine soda
30 gr.  Marble
20 gr. Quartz 
5 gr. Charcoal
8.5 gr. Copper oxide 
As a result of these tests from
which successful outcomes
were derived, Prof. Güner says
that the secret of the survival
of architectural structures like
the Konya Mevlana Tomb cov-
ered with blue ceramics and
similar ones defying centuries
lies in the fact that quartz
modification was utilized in a
very conscious and positive
manner.2
The phenomenon occurring
between the quartz beads and
the dry glaze mix they are
fired in during the production
of mule beads is called
“cementation” in the field of
mineral processing.
Sementation is the phenome-

non where the surface layer
an object changes as a result
of the annealing process. For
example, like the hardening of
the steel surface achieved by
annealing in a carbon releas-
ing mix. 
The cementation process is
used by ceramic artists in
many countries presently.
Ceramic artists, who carry out
firing in pits or containers at
low temperatures using primi-
tive techniques in Australia
and America, usually mix
heavy metal oxides and sodi-
um chloride with sawdust
powder. In Japan, it has
become a tradition to wrap
objects to be fired at high tem-
peratures with pre-sea water
soaked hay. In Australia, it is
very popular to soak vermi-
culitin, the basic substance of
which covering the pores of
ceramic objects is mica min-
eral, into ceramic containers,
using metal salt solutions. All
these are types of cementa-

tion. However, these types of
cementation do not involve
glaze formation. To create
glazed surfaces with this tech-
nique, first of all, a suitable
body and compounds to form
glaze by contacting this body
are required. To achieve this,
beside sodium chloride allow-
ing glazing, oxides of metals
like copper, cobalt, nickel,
iron, manganese, silver and
gold or one of the chlorides of
these metals are selected. It is
observed that glaze formation
becomes easier and the colors
are brighter when metal
oxides are used in conjunction
with sodium chloride. 

Mule Bead Applications 

In applications, ashes obtained
from the salt loving plants
found around Izmir, the state
calcinated at 1020 0C of the
substance known as wine
stone obtained from the
dwelling tanks of wine facto-
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mer, kalsit, kuvars, kalsine
soda gibi hammaddeleri ile
birlikte renklendirici olarak da
bak›r klorit, bak›r karbonat,
bak›r tuvali ve kobalt karbonat›
kullan›ld›. Boncuk hamurunu
haz›rlarken ince ö¤ütülmüfl
kuvars ile bir firman›n üretmifl
oldu¤u organik kökenli
yap›flt›r›c› kullan›ld›. 
Denemesi yap›lan reçetelerin
haz›rlanmas›nda kaynaklardan
edinilen bilgiler ›fl›¤›nda,
çevrede yetiflen ve geleneksel
‹ran kat›r boncu¤u üretiminde
kullan›lan hammaddelerle
benzer özellikler gösteren
hammaddeler seçildi.
Afla¤›daki harmanlardan
olumlu sonuçlar elde
edilmifltir. Piflirim elektrikli
deneme f›r›n›nda yaklafl›k 4-6
saat aras›nda 1000 0C’ lerde
yap›lm›flt›r. (resim 5)

Kuru S›r Harman› (1000 0C)

3 K›s›m flarap tafl› ( 25 gr)
3 K›s›m kalsit (45 gr)
2 K›s›m kuvars (22 gr)
1/2 K›s›m kay›n a¤ac› kömürü (8 gr)
+ 2 gr Çam talafl›
+ 1,5 gr Bak›r klorit

Kuru S›r Harman› (1100 0C)

3 K›s›m salicornia bitkisi külü
(20 gr)
4 K›s›m mermer (45 gr)
3 K›s›m kuvars (35 gr)
+ 4 gr Bak›r tuvali

ries, raw materials like mar-
ble, calcite, quartz and calcine
soda available at the laborato-
ry and as colorant, copper
chloride, copper carbonate,
copper slag and cobalt car-
bonate were used. Finely pul-
verized quartz and the organic
origin bonder produced by a
firm were used in preparing
the bead paste. 
In preparation of the tested
recipes; in light of the infor-
mation derived from sources,
raw materials growing in the
neighboring region, displaying
similar properties with the
raw materials used in produc-
tion of traditional Iranian mule
beads were chosen. Positive
results were obtained from

the following mixes. Firing
was carried out at 1000-1100
0C in the electric test kiln for
approximately 4-6 hours. 

Dry Glaze Mix (1000 0C)
3 Parts wine stone ( 25 gr)
3 Parts calcite    (45 gr)
2 Parts quartz   (22 gr)
1/2 Parts beech coal (8 gr)
+ 2 gr Pine sawdust
+ 1,5 gr Copper chloride 

Dry Glaze Mix (1100 0C)

3 Parts salicornia plant ash 
( 20 gr)
4 Parts marble  (45 gr)
3 Parts quartz    (35 gr)
+ 4 gr Copper slag

Resim 5 Farkl› harmanlardan elde edilen boncuklar
Picture 5 Beads obtained from various mixes
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Resim-1 fiekillendirilmeye haz›r kuvars
hamuru
Picture-1 Ready to be shaped quartz clay

Resim-2 fiekillendirme
Picture-2 Shaping

Resim-3 Boncuklar›n kurutmadan önce
delinmesi
Picture-3 Piercing of beads before drying 

Resim-4 Kurutma
Picture-4 Drying                         

Resim-5 Farkl› kuru s›r harmanlar›
Picture-5 Various dry glaze mixes

Resim-6 Boncuklar›n kuru s›r harman›na
yerlefltirilmesi
Picture-6 Placement of beads on the dry
glaze mix

Resim-7 Üzeri Örtülü kaplar›n f›r›na
yerlefltirilmesi
Picture-7 Placement of covered containers
into the kiln 

Resim-8 Piflirim sonras› kuru s›r har-
man› ve boncuklar
Picture-8 The dry glaze mix and beads
after firing

Resim-9 Ayr›nt›
Picture-9 Detail  

Application Stages
Uygulama Aflamalar›
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Sonuç olarak, eski tekniklerin ele al›nmas› ve
farkl› koflullarda yeniden denenmesi  ile  çok
farkl› etkilerin elde edilebilece¤i görüldü. Bu
teknikle ‹ran’da üretilen kat›r boncuklar› kadar
pürüzsüz boncuklar  yap›labilmektedir. Ayr›ca bu
tekni¤e ba¤l› kalarak   Prof. Güngör Güner ‘in
yapt›¤› gibi  ça¤dafl biçimler de oluflturulabilir. 
Konuya ilgi duyanlar kolayca eriflebilecekleri
hammaddeleri kullanarak  ayn› teknikle boncuk
ya da farkl› objeler üretebilirler.

In conclusion, it was observed that very different
effects could be derived upon handling and re-
testing under different conditions, of ancient
techniques. Using this technique, beads as
smooth as the mule beads produced in Iran can
bemade. Also, contemporary forms may be
formed as Prof. Güngör Güner has done, staying
loyal to this technique. 
Those interested in the subject may produce
beads or other objects using the same technique
and raw materials which are easily available.
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Resim-10 Boncuklar›n kuru s›r harman›ndan ç›kar›lmas›
Picture-10 Removal of the beads from the dry glaze mix             

Resim-11 Boncuklar
Picture-11 Beads



Osmanl› döneminde "arkeoloji" alan›nda ilk müze
girifliminin Harbiye Naz›r› Fethi Ahmet Pafla
(1801-1857) taraf›ndan 1846 y›l›nda Topkap›
Saray›’n›n 1. avlusundaki Aya ‹rini’de oluflturulan
koleksiyonlar oldu¤u kabul edilir. Yap›n›n
avlusunu çevreleyen revaklar›n aralar› 
camekanlarla örtülerek burada iki bölüm halinde
bu ilk toplanan eserler sergilenmifltir. 

1869'da Âli Pafla'n›n sadrazaml›¤› s›ras›nda ise bu
eserler Müze-i Hümayun (‹mparatorluk Müzesi)
ad› alt›nda yeniden düzenlenip bafl›na Galatasaray
Sultanisi tarih ö¤retmenlerinden Edward Goold
atanm›flt›r. Maarif Naz›r› Safvet Pafla'n›n valilere
genelgeler yollayarak eski eserlerin tan›m›
yap›larak toplanmas› ve sand›klanarak ‹stanbul'a
gönderilmesini istemesi o s›ralarda bu yolda
at›lm›fl önemli bir ad›md›r. Goold ‹stanbul
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Müze-i Hümayun’dan
Günümüze
‹stanbul Arkeoloji Müzeleri
Istanbul Archaeology Museums 
from Imperial Museum (Müze-i Hümayun) to the Present

Arkeolog / Editör-Archaeologist / Editor
Nezih Baflgelen
info@arkeolojisanat.com

It is acknowledged that the first museum ini-
tiative in the field of “archaeology” in the
Ottoman period was the collections formed
by War Affairs Minister Fethi Ahmet Pasha
(1801-1857) in 1846 in Saint Irini in the first
yard of Topkap› Palace. The spaces between
the porches surrounding the yard of the
building were covered by windows and these
first gathered works were displayed here in
two parts. 

During Âli Pasha’s tenure as Grand Vizier,
these works were rearranged under the title
of Imperial Museum (Müze-i Hümayun) with
Edward Goold, a history teacher in
Galatasaray Lycee placed in charge of them.
It was a significant step taken on this path
when Minister of Eductaion Safvet Pasha



çevresinde araflt›rmalara
giriflmifl ve bir hayli eseri mü-
zeye kazand›rm›flt›r. Âli Pa-
fla'n›n ölümünden sonra bir
‘ara dönem’ geçiren müze 1872
y›l›nda Ahmet Vefik Pafla'n›n
Maarif Naz›rl›¤›na getirilme-
siyle yeni bir teflkilata
kavuflmufltur. Ahmet Vefik
Pafla naz›r olur olmaz Müze-i
Hümayun'u yeniden ele alm›fl
ve bafl›na da ‹stanbul'daki
Avusturya Lisesi müdürü olan
Dr. Ph. Anton Dethier'i 
getirmifltir. Dethier ile ‹stanbul
Arkeoloji Müzesi yeni ve
dinamik bir döneme girmifltir. 

Dethier bir biri pefline ilmi
etüdler kaleme alm›fl, k›sa
sürede Müze-i Hümayun 
koleksiyonlar›n› mevcut
binas›na s›¤amayacak derecede
zenginlefltirmifltir. Bunun 
üzerine  1875'te Çinili Köflk'e
tafl›n›lm›fl, buras› düzenlenerek
1880 a¤ustosunda devletin ileri
gelenlerinin de kat›ld›¤› büyük
bir törenle müze olarak
hizmete aç›lm›flt›r. Müzecilik
tarihimiz aç›s›ndan pek çok
geliflmeye sahne olan müdür-
lü¤ü 3 Mart 1881'de ‹stanbul'da
ölümü ile son bulmufltur. 

Onun ölümü üzerine Maarif
Nezareti, Berlin Elçili¤i’ne bir
yaz› göndererek müzeye bir
müdür bulunmas›n› istemifltir.
Bu görev için Berlin Müzesi
Baflkatibi Dr. Millhofer ile sekiz
y›ll›k bir sözleflme imzalanma
aflamas›nda iken Türk
Müzecili¤i aç›s›ndan dönüm
noktas› olacak bir karar
de¤iflikli¤iyle Sadrazam Edhem
Pafla'n›n o¤lu ressam Osman
Hamdi Bey 11 Eylül 1881 
tarihinde Müze-i Hümayun
müdürlü¤üne atanm›flt›r.
Böylece müzecilik tarihimizde
yepyeni bir sayfa aç›lm›fl ve
önemli bir dönem bafllam›flt›r.

Osman Hamdi Bey müze
müdürlü¤ünün yan› s›ra
Sanayi-i Nefise Mektebi'nin de
müdürlü¤ünü üstlenerek 

sent directives to governors,
asking them to collect and
send to Istanbul in chests any
old artifacts which were
defined in these directives.
Goold started explorations
around Istanbul and brought
numerous artifacts to the
Museum. The Museum, which
went through an interim peri-
od after the death of Âli
Pasha, gained a new organi-
zation when Ahmet Vefik
Pasha was appointed Minister
of Education in 1872. As soon
as he became Minister, Ahmet
Vefik Pasha revamped the
Imperial Museum, placing Dr.
Ph. Anton Dethier, Head
Master of Austrian Lycee in
Istanbul in charge. With
Dethier, Istanbul Archaeology
Museum entered a new and
dynamic phase. 

Dethier authored scientific
studies one after another,
enriching the collections of
Imperial Museum to the
extent that they could not be
contained in the existing
building within a short time
period. Thereupon, a move
was made to Tiled Pavilion in
1875, which was arranged to
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serve as a museum with a
major ceremony attended by
the leaders of the state in
August 1880. His tenure in
which major progress was
made in terms of our museum
history ended upon his death
on March 3, 1881 in Istanbul. 

After his death, Ministry of
Education, sending a letter to
Berlin Embassy, asked that a
director be found for the
museum. While an eight-year
agreement was about to be
signed with Berlin Museum
Chief Secretary Dr. Millhofer
for this task, painter Osman
Hamdi Bey, the son of Grand
Vesier Edhem Pasha was
appointed as Imperial Museum
Director on September 11,
1881 with a change of heart
which would become a point of
transformation for Turkish
museums. Thus a brand new
page was opened in our history
of museums, starting an
important period. 

In addition to his museum
directorship, Osman Hamdi
Bey also took on the director-
ship of School of Fine Arts
(Sanayi-i Nefise Mektebi) start-

Osman Hamdi Bey



Arkeoloji / Archaeology
M

ar
t-

N
is

an
 / 

M
ar

ch
-A

pr
il

20
06

/ N
o.

14

116

döneminin kültür yaflam›na
damgas›n› vuran çal›flmalar›na
bafllam›flt›r. Çinili Köflk
onar›mlar geçirmifl, hemen
yan›na Sanayi-i Nefise Mektebi
olarak kullan›lmak üzere
bugün Eski fiark Eserleri
olarak kullan›lan bina infla
ettirilmifltir. Müzenin ilk
kaz›s›n› 1883 y›l›nda Ad›yaman’-
daki Nemrut Da¤› tümülüsü ile
teraslar›nda gerçeklefltirmifl ve
dönüflünde ayn› y›l
yay›nlam›flt›r. Osman Hamdi
Bey tüm bu çal›flmalarla
u¤rafl›rken imparatorlu¤un bir
köflesinde Sayda’da tafl 
ç›karmak için bafllayan bir
çal›flma hem onun hem de
Türk müzecili¤inin kaderini
yak›ndan etkileyecektir.

1887 y›l› bafl›nda Lübnan'›n
(bugünkü) Sayda flehrinin
yak›nlar›nda Ayaa olarak
tan›nan mevkiin sahibi Mehmet
fierif Efendi, yerel 
makamlardan ald›¤› izin belgesi
ile tafl oca¤› olarak iflletmek
üzere kaz› çal›flmalar›na
bafllar.

2 Mart 1887'de Mehmet fierif
Efendi, eski eserler yasas›na
uyarak, Sayda Kaymakam›
Sad›k Bey'e, alt›nda mezar
olmas› muhtemel bir kuyu
buldu¤unu haber verir.
Kaymakam bu haberin
do¤rulu¤unu anlamak için 
ertesi gün buluntu yerine
gitti¤inde, kuyunun do¤u iç
duvar›ndaki bir delikten, içinde
biri oymalarla süslü iki lahit
bulunan bir mezar odas›n›n
oldu¤unu saptar. Bunun 
üzerine, kuyuyu Sayda 
jandarma karakolu
subaylar›ndan Esat Efendi'ye
emanet ederek, olay› vakit
geçirmeden Suriye Genel Valisi
Naflit Pafla ile Beyrut
Mutasarr›f› Nasuhi Bey'e 
duyurur. 

Kaymakam Sad›k Bey,
araflt›rmalar› s›ras›nda biri
güneye di¤eri kuzeye aç›lan ve
içinde yine lahitler bulunan iki
mezar odas› daha ortaya
ç›kar›r. Telgrafla bu kefliften
derhal haberdar edilen Naflit
Pafla, çal›flmalar› yönetmesi
için yollad›¤› vilayet Baflmüfet-
tifli Beflara Efendi'nin gelifline
kadar faaliyetleri durdurur.

ing his efforts which made
their mark on the cultural
life of the period. Tiled pavil-
ion was repaired and the
building used today as
Ancient Oriental Works
Museum was built just next
to it to be used as School of
Fine Arts. The first excava-
tion by the Museum was held
in the tumulus and terraces
of Nemrut Mountain in
Ad›yaman in 1883 which was
published the same year
upon his return. Whilst
Osman Hamdi Bey was busy
with all this work, an incident
which started to dig stones
at a corner of the empire is
Sayda would influence the
destinies of both Osman
Hamdi Bey and also of
Turkish museums. 

In the early months of 1887,
Mehmet fierif Efendi, the
owner of the site known as
Ayaa near the city of Sayda in
(today’s) Lebanon, started
excavation works to operate
a quarry with the licence he
obtained from local authori-
ties. 

On March 2, 1887, Mehmet
fierif Efendi notified district
governor of Sayda, Sad›k
Bey, that he discovered a
well underneath which was

possibly a grave, in accor-
dance with the antique
works act. When the district
governor went to the discov-
ery site the following day to
check whether this news
was accurate, he saw from a
hole on the eastern inner
wall of the well that there is
a grave chamber with two
tombs, one of which was
decorated with carvings.
Thereupon, he left the well
to the custody of Esat Efendi,
an officer of Sayda gen-
darmerie station and report-
ed the incident immediately
to Governor General of Syria,
Naflit Pasha, and Mutasarr›f
of Beirut, Nasuhi Bey. 

District Governor Sad›k Bey
unearths two more grave
chambers, one of which
opening to the south, the
other to the north, again
containing tombs during his
explorations. Naflit Pasha,
who was immediately noti-
fied of this discovery by
telegram, suspended the
activities until the arrival of
province Chief Inspector
Beflara Efendi he sent to
manage the operations. 

Beflara Efendi, who arrived
at Sayda on March 15,
opened seven consecutive



15 Mart'ta Sayda'ya gelen
Beflara Efendi, birbiri ard›na
yedi mezar odas› açar. Bunlar›n
hepsinin içinde lahitler yer
almaktad›r. Hemen bir rapor
haz›rlayarak bunu, baz› planlar
ve profil çizimleriyle birlikte,
‹stanbul'daki Milli E¤itim
Bakanl›¤›'na iletilmek üzere 24
Mart'ta Naflit Pafla'ya sunar.
Sultan II. Abdülhamit, Beflara
Efendi'nin raporu üzerine,
Osman Hamdi Bey'den
Sayda'ya gidip henüz bulunmufl
olan de¤erli eserleri 
yerlerinden ç›kararak devlete
ait bir gemiyle ‹stanbul'a
tafl›ma ve gerekirse ayn› yerde
baflka kaz›lar yapma görevini
verir. Osman Hamdi Bey, 18
Nisan 1887'de ‹stanbul'dan
ayr›l›r. Ayn› ay›n 30'unda
Sayda'ya var›r ve vakit 
geçirmeden çal›flmalara
bafllar. 20 Haziran’da, 
lahitlerin yerlerinden ç›kar›l›p
gemiye yüklenmesi ifli 
bitmifltir. Tüm dünyada genifl
yank›lar yapan bu keflif onu
meflhur eder. ‹skender, 
A¤l›yan Kad›nlar, Satrap, 
Likya, Tabnit Lahdi gibi 
birbirinden önemli eserler
Osman Hamdi Bey'in
çabalar›yla ç›kar›l›r ve bir
gemiyle ‹stanbul'a getirilir.

grave chambers. There were
tombs in all of them.
Preparing a report right away,
he submitted it to Naflit Pasha
on March 24 together with
some plans and profile draw-
ings to be sent to Ministry of
National Education in
Istanbul. As a result of Baflara
Efendi’s report, Sultan
Abdülhamit II appointed
Osman Hamdi Bey to go to
Sayda and an unearth the
valuable artifacts that were
just found and to transport
them to Istanbul by a state
owned ship and if necessary,
to carry out other excavations
at the same site. Osman
Hamdi Bey left Istanbul on
April 18, 1887. Arriving at
Sayda on the 30th of the same
month and started his opera-
tions without delay. By June
20, the job of removal and
loading onto the ship of the
tombs was completed. This
discovery, which had broad
reverberations in the whole
world, made him famous.
Works all more important
than each other like
Alexander, Crying Women,
Satrap, Lykia and Tabnit Tomb
were unearthed by the efforts
of Osman Hamdi Bey and
brought to Istanbul in a ship. 
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Osman Hamdi Bey bu flafl›rt›c›
kaz›n›n bilimsel sonuçlar›n›
1892 y›l›nda Paris’te ünlü
Frans›z arkeolog, tarihçi
nümizmat Theodore Reinach ile
birlikte iki cilt halinde
yay›nlam›flt›r. Bu önemli yay›n›n
t›pk›bas›m› ise 1987 y›l›nda
Arkeoloji ve Sanat Yay›nlar›
taraf›ndan ‹stanbul’da
bas›lm›flt›r.

Bu ilk kaz› kampanyas›n›n
sonuçlar›ndan memnun kalan
sultan, ‹stanbul'a döndü¤ünde,
bir irade ç›kararak bakanl›ktan:
1) Kaz›lara devam etmek üzere
gelecek y›l da Osman Hamdi
Bey'in Sayda'ya gönderilmesini,
2) Bulunan lahitlerin konulmas›
için özel bir yap› infla 
edilmesini,     
3) Son olarak da kaz› yap›lan
arazinin sahibi Mehmet fierif'e
1.500.- Türk Liral›k bir ikramiye
verilmesini ister.

Bunun üzerine bu eserlerin
konulmas› için bugünkü
Arkeoloji Müzeleri'nin yap›m›
planlan›r. Osman Hamdi Bey
taraf›ndan Mimar Valaury'e,
A¤layan Kad›nlar lahdinin
cephesi örnek al›narak
haz›rlat›lan planlar
çerçevesinde, önceleri tek katl›
olarak düflünülen yap›, daha
sonra Osman Hamdi Bey'in
çabalar› ve II. Abdülhamit'in
onay› ile iki katl› olarak yap›l›r.
Türkiye'nin ilk müze binas›
olan bu yap› 13 Haziran 1891
tarihinde aç›l›r.

Anadolu'da h›zla say›lar› artan
kaz› merkezlerinden gelen çok
say›da yeni eser bu yeni
müzenin de geniflletilmesini
gerekli k›lar. 1 Eylül 1898'de
müzenin do¤usuna bir kanat
inflaas› bafllar. Mimar Valaury
taraf›ndan planlanan ve 
Mimar-Ressam Pietro
Bello'nun kontrolü alt›nda
yap›lan yeni bina 7 Kas›m
1905'te Maarif Naz›r› Haflim
Pafla taraf›ndan hizmete aç›l›r.
Bu bölüm de k›sa sürede gelen
eserlerle dolar. Müzeye ikinci
bir ek bina gerekir ve 1904'te
bat› yönüne de bir ek kanat
inflaas›na bafllan›r.  1907'de
aç›lan bu ikinci ek bina ile müze
bugünkü görünümünü  kazan›r. 

Zaman içinde, at nal› biçimin-
deki Klasik Eserler  Bölümü

Osman Hamdi Bey published
the scientific results of this
astounding excavation in 1892
in Paris together with famed
French archaeologist, histori-
an and numismatist
Theodore Reinach in two vol-
umes. The facsimile of this
significant publication was
published in 1987 by
Archaeology and Art
Publications in Istanbul. 

The sultan, who was happy
with the results of this first
excavation campaign, issues
a decree ordering the
Ministry: 
1) To send Osman Hamdi Bey
to Sayda the following year as
well to continue with the
excavations, 
2) To build a special building
to put the discovered tombs
in, 
3) That a reward of 1,500
Turkish Liras is given to
Mehmet fierif, the owner of
the excavated site. 

Thereupon, the construction
of today’s archaeology muse-
ums was planned to put
these artifacts in. In line with
the plans Osman Hamdi Bey
had architect Valaury prepare

based on the façade of Crying
Women tomb the building
which was initially contem-
plated as a single storey
building was later built in two
storeys through the efforts of
Osman Hamdi Bey and
Abdülhamit II’s approval. This
structure, which was Turkey’s
first museum building, was
opened on June 13, 1891. 

Many new artifacts coming
from excavation centers of
increasing number in Anatolia
makes it necessary that this
new museum is expanded. On
September 1, 1898, the con-
struction of a new wing on the
east of the museum started.
The new building designed by
architect Valaury, which was
built under the supervision of
Architects-Painter Peitro
Bello, was launched by
Minister of Education Hasim
Pasha on November 7, 1905.
This section, too, was filled
with artifacts arriving within a
short time period. Yet, a sec-
ond additional building
became necessary for the
museum and the construc-
tion of an additional wing in
the western direction was
started in 1904. The museum
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restorasyona ve yenilenmeye
gerek göstermifl, ayr›ca kolek-
siyonlar›n zenginleflmesi de ek
bir yap›n›n inflaas›n› zorunlu
k›lm›flt›r. Ne var ki, 1968'li
y›llarda yap›lmaya bafllanan ek
bina, ancak müzenin
kuruluflunun 100. y›l›nda (13
Haziran 1991) aç›labilmifltir.

‹stanbul Arkeoloji Müzeleri’ni
oluflturan üç müzede bugün 60
bin arkeolojik eser,   600 bin
sikke, 75 bin çiviyaz›l› tabler
vard›r. Müzede Balkanlar'dan
Afrika'ya, Anadolu ve
Mezopotamya'dan Arap
Yar›madas›'na ve Afrika'ya
kadar, Osmanl› ‹mparatorlu¤u
s›n›rlar› içinde yer alan 
bölgelerde yaflam›fl de¤iflik
uygarl›klara ait zengin ve
önemli eserler bulunmaktad›r. 

Ana binan›n alt kat›nda 20, üst
kat›nda 16 olmak üzere toplam
36 sergi salonu vard›r. Bu
salonlar›n ancak dörtte biri ele
al›nm›fl binada ise, toprak
üstündeki 4 kat sergi salonu
olarak ayr›lm›flt›r. Sergilemede
her kültür ve dönem için az
say›da, ancak karakteristik ve
özgün eser seçilmifltir.  Böylece
kalabal›k, s›k›c› ve dikkati
da¤›tan eski tip  uygulamalar-
dan kaç›n›lm›flt›r. Bol miktarda
çizim, foto¤raf, maket, grafik
anlat›m ve aç›klay›c› bilgi
panolar› gibi yard›mc›
sergileme elemanlar›ndan da
yararlan›lm›flt›r. Restitüsyon
resimleri ve eldeki 
rekonstrüksiyonlarla canl› bir
sergileme yoluna gidilmifltir.
Vitrinlerde , eserleri de 
gölgeleyen, her eser için bir
etiket yerine, genellikle, 
eserlere birer numara verilmifl,
toplu etiket kullan›lm›flt›r.
Eski binada, 8-9 numaral›
salonlar Klasik Heykeltrafll›k
eserlerine ayr›lm›flt›r. Bu
mekanlarda Arkaik Dönem'den
Roma Dönemi sonuna kadar
(‹.Ö. 6- ‹.S. 4. yy) heykeller kro-
nolojik s›ra ile ve önemli antik
merkezler de vurgulanarak
sergilenmektedir. Her salonda
harita, aç›klay›c› bilgi, foto¤raf,
çizimler de yer almaktad›r. 

‹stanbul’un çevre kültürleri;
‘‘Trakya, Bitinya, Bizans’’
bölümünde ‹stanbul’un yak›n
çevresinden gelen mezar 
stelleri, heykelt›rafll›k eserleri

gained its current look with
this second additional building
launched in 1907. In time, the
Classical Artifacts Section in
the form of a horseshoe
required restoration and ren-
ovation; furthermore, the
enrichment of the collections
made it necessary to build an
additional structure. However,
the additional building, the
construction of which was
started in 1968, could be
opened only on the 100th
anniversary (June 13, 1991) of
the museum. 

Today, there are 60,000
archaeological artifacts,
600,000 coins and 75,000
cuneiform tablets in the three
museums comprising
Istanbul Archaeology
Museums. In the museum,
there are rich and important
works from various civiliza-
tions that lived in areas within
the borders of Ottoman
Empire from the Balkans to
Africa, from Anatolia and
Mesopotamia to Arabian
Peninsula and Africa. 

There are 36 exhibition halls
in total with 20 in the lower
floor and 16 in the upper floor
of the main building. Only a
quarter of these halls went
through the makeover and in
the building the four storeys
over the ground were allocat-
ed as exhibition halls. A small

number of artifacts, which are
characteristic and original, were
chosen for each culture and
period in the exhibition. Hence,
old types of applications which
would be crowded, boring and
confusing were avoided.
Auxiliary exhibition elements
like a large number of draw-
ings, photographs, mockups
and graphic display and
explanatory information boards
were utilized. A vivid method of
exhibition was used using resti-
tutional pictures and the recon-
structions in hand. In the win-
dows, artifacts were generally
given a number as a group
using aggregate labels instead
of a label for each artifact,
which mask the artifacts. Halls
no. 8-9 in the old building are
allocated to Classic Sculpture
works. In these spaces, sculp-
tures from archaic period until
the end of the Roman period
(6th Century B.C. – 4th Century
A.D.) are displayed in chrono-
logical order, underscoring sig-
nificant antique centers. There
are maps, explanatory informa-
tion, photographs and drawings
in each hall.

In the section Istanbul’s periph-
eral culture; “Thrace, Bytinia,
Byzantium”, grave stels, sculp-
tures and works relating to
faiths from Istanbul’s neighbor-
hood are on display, presenting
the art of Byzantium as a whole.  
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ve inançlar›yla ilgili eserler sergilenmekte, Bizans
Sanat› bir bütün olarak sunulmaktad›r.

Ek binan›n ise, 3-4 katlar›nda Anadolu ve Çevre
Kültürleri, 1-2. katlar›nda Kültür belgeleriyle
‹stanbul bölümleri yer almaktad›r. Ana bina ile ek
bina aras›nda 30 kodu denilen mekânda Assos
Athena Tap›na¤›'n›n ön yüzü bire bir yeniden
kurulup friz parçalar› yerine konmufltur. Burada,
bir çocuk müzesi de oluflturulmufltur. ‹leriye
dönük mimari eserlerin bu salonda sergilenmesi
amaçlanmaktad›r.

Anadolu ve Çevre Kültürleri’nin Anadolu
bölümünde, Klasik Eserler Bölümü bünyesinde
bulunan prehistorik eserler sunulmaktad›r.
Anadolu stratigrafisinin Prehistorik Ça¤lar’dan
bafllayarak süreklili¤inin vurguland›¤› bu salonda,
sa¤ yanda tart›flmal› da olsa kronolojisinin bugün
de kullan›ld›¤› Troya eserleri sergilenmektedir.
Sol yanda ise, Anadolu ve Trakya'n›n Paleolitik
Ça¤'dan bafllayarak ‹lk Demir Ça¤› sonuna kadar
olan zaman kesidi arkeolojik verilerle 
tan›t›lmaktad›r. Bu sergileme yöntemi, izleyiciye
karfl›laflt›rma yapma olana¤› vermektedir.
Örne¤in, sa¤ yanda Troya VI vitrininin karfl›s›nda,
önce Orta Tunç Ça¤›'na ait eserlerin bulundu¤u
bir vitrin ile Anadolu'nun tarih ça¤lar›na girdi¤ini
aç›klayan bir pano ve tablet vitrini yer almaktad›r.
Çevre Kültürleri ise Filistin, Suriye ve K›br›s'›n
Prehistorik Ça¤’dan Roma Dönemi sonuna kadar-
ki buluntular›n› içermektedir. Salonun sol yan›nda 
Filistin-Suriye, sa¤ yan›nda K›br›s'a yer verilmesi,
gene karfl›laflt›rma olana¤› sa¤lamaktad›r. 

In floors 3-4 of the auxiliary building are
Anatolian and Peripheral Cultures and in
floors 1-2 are Istanbul with culture docu-
ments sections. The façade of Assos
Athena Temple was reconstructed exactly
with frieze pieces put in place in the area
coded 30 between the main building and
the auxiliary building. Here, a children’s
museum was formed as well. It is planned
to display future architectural works in this
hall. 

The pre-historic works in Classic Works
Section are displayed in Anatolia section of
Anatolian and Peripheral Cultures. On the
right side of this hall where the continuity of
Anatolian stratigraphy starting from prehis-
toric periods is underscored, Troyan arti-
facts, the chronology of which is used today
although disputed, are on display. On the
left side, the time period from Paleolithic
Age of Anatolia and Thrace until the end of
first Iron Age is introduced using archaeo-
logical data. This exhibition technique
allows the viewer to make comparisons.
For example, on the right side, across Troy
6 window, first there is a window containing
works from Medium Bronze Age and a
panel explaining that Anatolia entered his-
torical ages and a tablet window.
Peripheral cultures include artifacts from
Palestine, Syria and Cyprus, starting from
prehistoric age until the end of Roman
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Kültür belgeleriyle ‹stanbul
sergisinde ise, kentin
Prehistorik Ça¤’dan bafllayarak
Osmanl› Dönemi’ne kadar
geçirdi¤i siyasal ve kültürel
geliflim anlat›lmaktad›r. 
‹stanbul, bafllang›c›ndan
günümüze de¤in aral›ks›z sikke
basan bir kent oldu¤undan,
sikke örneklerine de bu
bölümde yer verilmektedir.
Ayr›ca Fatih Sultan Mehmet'in,
kentteki yap›lar›n korunmas›n›
sa¤layan uygulamalar› da pano
bilgileriyle verilmektedir. 

Eski eser sevgisinin 
çocukluktan bafllayaca¤›
gerçe¤i ve düflüncesiyle 2 Ekim
1995 tarihinde ‹stanbul
Arkeoloji Müzeleri bünyesinde
bir çocuk müzesi aç›lm›flt›r. Bu
bölümde çocuklara ait çeflitli
arkeolojik malzemenin
sergilenmesinin yan› s›ra,
çocuklar›n ilgisini
yo¤unlaflt›racak çeflitli 
etkinlikler yarat›lm›flt›r. Ayr›ca,
çocuklar›n e¤itilmesine yönelik
olarak eserlere bakarak resim
yapmalar›, kilden benzerlerini
üretmeleri, mulajlara ve 
replikalara dokunabilmeleri,
onlarla oynamalar›
öngörülmektedir. 

Osman Hamdi Bey zaman›ndan
itibaren dünya çap›nda önemli
bir yeri olan ‹stanbul Arkeoloji
Müzeleri, bu yeni
uygulamalar›yla da günümüz
dünya müzecili¤i içinde hak
etti¤i yeri alm›flt›r.

‹stanbul Arkeoloji Müzeleri
Pazartesi hariç her gün 
08:30-16:00 aras›nda
gezilebilir.
Müze irtibat telefonu: 
0212 520 77 40-42 
Müze Müdürü: ‹smail Karamut
Müdür Yard›mc›lar›: Zeynep
K›z›ltan- Rahmi Asal

Bu yaz›n›n haz›rl›¤› s›ras›nda
gösterdikleri yak›n ilgi ve
destekten dolay› baflta müze
müdürü ‹smail Karamut olmak
üzere müze idaresine teflekkür
ederiz.

Foto¤raflar: Nezih Baflgelen
Belge Resimler: Arkeoloji ve Sanat
Yay›nlar› Arflivi

Period. Again, displaying of
Palestine-Syria on the left
side and Cyprus of the right
side of the hall allows the
viewer to make comparisons. 

In the Istanbul with cultural
documents display, the politi-
cal and cultural development
the city went through starting
from prehistoric age until the
Ottoman Period is told. Since
Istanbul was a city issuing
coins without interruption
since the day it was founded
until today, coin specimens
are displayed in this section.
Also, Fatih Sultan Mehmet’s
actions ensuring protection of
the structures in the city are
displayed using panel infor-
mation. 

With the reality and thought
that love for ancient artifacts
would start from childhood, a
children’s museum was
opened in Istanbul
Archaeological Museums on
October 2, 1995. In addition to
the display of various archae-
ological materials for chil-
dren, various events were
created to focus the attention
of children in this section.
Also, the children are urged
to make drawings looking at
the artifacts to make their

clay facsimiles, to touch the
moulages and replicas and to
play with them for educational
purposes. 

Istanbul Archeology
Museums, which have had an
important position worldwide
since the time of Osman
Hamdi Bey, has taken the
place it deserved in today’s
world museum administra-
tion with these new practices. 

Istanbul Archaeology
Meseums are open to visitors
everyday except Monday from
08:30 to16:00. 
Museum contact phone: 0212
520 77 40-42
Museum Director: Ismail
Karamut
Deputy Directors: Zeynep
K›z›ltan- Rahmi Asal

We would like to give our
thanks to the museum
administration lead by
Museim Director Ismail
Karamut due to their close
interest and support during
the preparation of this article. 

Photos: Nezih Baflgelen
Document Pictures: 
Arkeoloji and Art Publications Archive



sons. Toxic substances are
introduced to the body either
gastrointestinally or through
skin and mucus (eye, nose),
respiration, placenta or par-
enteral means. Nausea, vom-
iting, loss of consciousness,
high fever, seeing disorders
and hallucinations are among
the syndromes intoxication
where toxic substances may
affect all systems of the body. 

(http://www.hacttepem.org/mak
aleler.php?a=&b=17&mNo=67)
Today, when 500 – 600 thou-
sand types of chemicals are
used in the industry, one
faces numerous chemicals
hazardous to human health in
daily life and workplaces. Yet,
all these chemicals are not
hazardous to human health.
Some of these substances
are necessary for our body.
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Özet
Geliflen teknoloji ile birlikte
seramik alan›nda kullan›lan
kimyasal maddelerin çeflitlili¤i
ve say›s› artmaktad›r. Bu
hammaddelerin kullan›ld›¤›
alanlarda gerekli dikkat ve
özenin gösterilmemesi, 
gerekli önlemlerin 
al›nmamas› seramik
yap›m›nda çal›flan kifliler için
büyük sa¤l›k sorunlar›
oluflturabilmektedir.
Hammaddelerin zararlar›ndan
korunabilmek için öncelikle
zararlar› hakk›nda bilgi sahibi
olmak ve sonra korunma 
yollar›n› bilmek ve uygulamak
gerekmektedir. 

Girifl
Kimyasal maddelerin 
organizmada k›sa veya uzun
süreli fizyolojik bozukluklara
yol açmas›na zehirlenme
denir. Bu kimyasal maddeleri
de (toksik) zehir olarak
adland›r›r›z. Toksik maddeler
vücuda Gastrointestinal
(A¤›zdan) deri ve mukoza (Göz,
Burun) solunum, plasenta ve
paranteral yollar ile 
al›nmaktad›r. Bulant›, kusma,
fluur kayb›, yüksek atefl,
görme bozukluklar›, halüsi-
nasyon gibi belirtileri olan
zehirlenmede toksik maddeler
vücudun bütün sistemlerini
etkileyebilirler.
(http://www.hacttepem.org/ma

Abstract
The diversity and quantity of
chemicals used in the field of
ceramics are increasing with
the advancing technology.
Failure to act carefully and
diligently and to adopt nec-
essary protective measures
in the fields where these raw
materials are used may cre-
ate major health problems
for people working in making
ceramics. To be able to be
protected from the hazards
of raw materials, one has to
learn about such hazards
and also know and apply the
means of protection. 

Introduction
Production of short or long-
term physiological disorders
in an organism by chemicals
is called intoxication. We call
these chemicals (toxic) poi-

Seramikte Toksik
Maddeler

Res. Asst. Kaan Canduran
Hacettepe University Faculty of Fine Arts 
Ceramic Department, Ankara

Arafl. Gör. Kaan Canduran
Hacettepe Üniversitesi Güzel Sanatlar
Fakültesi Seramik Bölümü, Ankara

Toxic Substances in Ceramic
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kaleler.php?a=&b=17&mNo=67)
Sanayide 500 – 600 bin çeflit
kimyasal maddenin
kullan›ld›¤› günümüzde, 
günlük yaflant›da ve ifl 
yerlerinde insan sa¤l›¤›na
zararl› pek çok kimyasal
madde ile yüz yüze 
kal›nmaktad›r. Fakat bu
kimyasal maddelerin hepsi
insan sa¤l›¤› için zararl› 
maddeler de¤ildir. Bu 
maddelerin baz›lar› vücudu-
muz için gerekli maddelerdir.
Örne¤in; bir çocu¤un 
büyümesi ve geliflmesi için
vücudun belli oranda demire
ihtiyac› vard›r. Kan›n içindeki
demir kanda oksijen
tafl›nmas›n› sa¤lamaktad›r.
Sodyumun, kobalt›n vb. mad-
delerin türevleri di¤er örnek-
lerdir. Fakat bunlar›n vücudu-
muzda belli oranlarda ve
seviyelerde bulunmas› gerek-
mektedir. Vücudun bu mad-
deleri ald›¤› s›kl›k ve oranlar
art›¤› zaman zararl› etkileri
ortaya ç›kmaktad›r.
Seramik üretiminde çal›flanlar
kullan›lan kimyasallar›n

çeflitlili¤i aç›s›ndan en çok risk
alt›nda olanlard›r. Seramik
piflirimlerinde, bünye ve s›r
yap›mlar›nda çal›flan kifliler
bir çok zararl› kimyasal
madde ve gaz ile karfl›laflmak-
tad›r.  Bu zararl› maddelerin
insan sa¤l›¤›na ne gibi etkiler
yapt›¤›n›n bilinmesi, al›nacak
koruma yöntemleri için önem-
lidir. Seramik sektöründe
büyük fabrikalarda uygun
havaland›rma koflullar›,
maske kullan›m› ve zararl›
hammaddelerin firit türev-
lerinin kullan›lmas› gibi
önlemlerin al›nmas›yla zararl›
maddelerin etkilerinden büyük
ölçüde korunulmaktad›r.
Fakat çal›flma flartlar›n›n
uygun olmad›¤›, gerekli
dikkatin gösterilmedi¤i ve
gerekli bilgiye sahip olmayan
daha ufak seramik atölyeleri
ve sanat atölyelerinde çal›flan
kifliler zararl› kimyasal mad-
delerin etkilerine daha
aç›kt›rlar. Genel olarak
seramik yap›m›nda kullan›lan
maddelere bak›ld›¤›nda insan
sa¤l›¤› için en tehlikeli olan ve

dikkat edilmesi gerekenler
vücuttan zor at›lmas›ndan
dolay› kurflun, silikosis
hastal›¤›na yol açt›¤› için silika
(kuvars) d›r.
Silikosis tehlikeli bir toz
hastal›¤›d›r. “Silikosis,
pnömokonyozlar bafll›¤›
alt›nda toplanan akci¤erin toz
hastal›klar›ndan en h›zl›
seyredip ve fatal olanlar›ndan
biridir. Solunabilir büyüklükte-
ki (0,5-5 µm çapl›) silis par-
tiküllerinin inhalasyonuyla
oluflan, ço¤unlukla radyo-
grafiyle saptanabilen bir
akci¤er hastal›¤›d›r”. (Akkurt,
http://www.ttb.org.tr/STED/ste
d0300/03003.html)
Havada toz halinde bulunan
büyük silika parçalar› 
solunum yolundaki bronfllar
gibi koruyucu mekanizmalar
taraf›ndan tutulur. Fakat
küçük parçalar akci¤erlerdeki
hava keselerine tafl›narak
oradan lenf modüllerine 
girerler ve damarlar› 
t›kayabilirler.
Seramik yap›m›nda kul-
land›¤›m›z zararl› maddeler

For example, the body needs
a certain amount of iron for
the growth and development
of a child. The iron in the
blood allows  the transporta-
tion of oxygen in the blood.
Derivatives of sodium, cobalt,
etc. are other examples.
However, these have to be
present in our bodies at spe-
cific proportions and levels. If
the frequency and percent-
ages the body receives these
substances increase, their
hazardous effects appear. 
Those working in production
of ceramics are those
exposed to the highest risks in
terms of the diversity of used
chemicals. People working in
production of bodies and
glazes encounter numerous
hazardous chemicals and
gases during firing of ceram-
ics. That what type of impact
on human health such haz-
ardous substances make is
important for the protective
measures to be adopted. In
the large factories in the

ceramic sector, the impacts of
hazardous substances are
avoided by adopting measures
like appropriate ventilation,
use of masks and use of frit
derivatives of hazardous sub-
stances. However, people
working in smaller ceramic
workshops and art studios
where work conditions are not
suitable, the necessary care is
not taken and which lack the
necessary information. In
general, looking at the mate-
rials used in making ceramics
those which are more haz-
ardous to human health and
which attention must be paid
to are lead, as it is hard to be
discharged from the body and
silica (quartz), since it cause
silicosis. 
Silicosis is a dangerous parti-
cle disease. “Silicosis is one of
the particle diseases of the
lung, categorized under the
title of pneumoconiosis dis-
eases which proceeds most
rapidly and is fatal. It is a lung
disease occurring through

inhalation of silicon particles
of inhalable size (0,5-5 µm
diameter) which may be usu-
ally diagnosed by radiogra-
phy” (Akkurt,
http://www.ttb.org.tr/STED/st
ed0300/03003.html)
Large silica particles which
are present in the air are
retained by protective mecha-
nisms like bronchi in the res-
piratory tract. However, small
particles are carried to the air
sacks in the lungs and from
there, enter lymph nodules
and clog veins. 
Hazardous substances we
use in making ceramics
cause different injuries,
depending on the way they
enter the body, their affecting
periods and amounts.
Reception of hazardous raw
materials through respiration,
their entering the body
through skin contact, the time
they remain in our body,
whether they can or cannot be
discharged easily from our
bodies and the time of expo-
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vücuda girifl flekilleri, etkileme
süreleri ve miktar›na ba¤l›
olarak farkl› zararlar vermek-
tedir. Zararl› hammaddelerin
solunum yolu ile al›nmas› deri
temas› ile vücuda girifli vücu-
dumuzda kal›fl süresi, vücu-
dumuzdan rahat at›labilmesi,
at›lamamas›, bu maddelere ne
kadar süre maruz kal›nd›¤›
zarar› belirleyen ölçülerdir.
Baz› maddeler kal›c› zararlar
b›rak›rken, baz›lar› k›sa süreli
tedavi ile veya vücudun kendi-
ni yenilebilece¤i zararlar
b›rakmaktad›r. Afla¤›da
inceleyece¤imiz zararl› ham-
maddelere bak›ld›¤›nda en
fazla zarar›n solunum
yollar›nda meydana geldi¤i
görülmektedir. Seramik üreti-
minde özellikle s›r ve bünye
haz›rlanmas›nda kullan›lan
maddelerin kuru olarak
haz›rlanmas›, seramik
parçalar›n rötufllar›n›n kuru
olarak yap›lmas› ve f›r›nlarda
yap›lan piflirimlerde f›r›n
bacas›ndan çeflitli gazlar›n
ç›kmas› bu maddelerin
çal›flma ortam›nda solunulan

havaya kar›flmas›na sebep
olmaktad›r. Havaland›r›lmas›
iyi olmayan ve maske
kullan›lmayan çal›flma ortam-
lar›nda solunum ile al›nan
maddeler solunum yollar›na
daha fazla zarar vermektedir.

Afla¤›da seramik yap›m›nda
kullan›lan zararl› maddeler
ve yol açt›klar› zararlar 
verilmektedir.

Alüminyum Oksit: Aluminosis
hastal›¤›, nefes darl›¤› ve kro-
nik bronflite neden oldu¤u bi-
linmektedir.(http://ceramicsto-
day.com/articles/081197.htm)

Asbest: Son y›llarda yap›lan
araflt›rmalarda asbest ile
u¤rafl›lan ifl yerlerinde akci¤er
kanserinin s›kl›k ile görülmesi
dikkatleri bu madde üzerine
çekmifltir. Asbest tozunun
sebep oldu¤u pnömokonyoz-
lara Asbestozis denir. Is›ya
dayan›kl› eldivenlerde ve bat-
taniyelerde kullan›l›r. Akci¤er
hastal›klar›na sebep olan
asbest akci¤er yolu ile al›n›r.

(http://ceramicstoday.com/arti
cles/081197.htm)

Bak›r: Yetiflkin bir insan›n
günlük almas› gereken bak›r
miktar› her bir kilosu için 30
mikrogramd›r. Yüksek oranda
kronik olarak al›nan bak›r
akci¤erlerde ve beyinde ikinci
dereceden yaralara sebep ola-
bilir. Bak›r tuzlar› ve buhar›
cildi, gözleri ve mukoza
zarlar›n› tahrifl etmekle birlik-
te ayn› tahrifli solundu¤u
zaman solunum yollar›nda da
yapmaktad›r.
(http://ehs.fullerton.edu/safe-
ty4students/chemical-ceram-
ics.htm)

Baryum Karbonat: Seramik
üretiminde bilinen en önemli
ikinci zehirli madde baryum
karbonatt›r ve baryumun en
tehlikeli türevidir. Vücut
taraf›ndan 1 gram›n›n tama-
men emilmesi ölümle
sonuçlanabilir. Eriyebilir klorid
formu midede birikmekle bir-
likte kan bas›nc›n›n artmas›na
sebep olmaktad›r. Kan

sure to these substances are
criteria determining the sus-
tained injury. Whilst some
substances lead to perma-
nent injuries, some produce
injuries which can be treated
easily or which the body can
cure. An analysis of these
hazardous substances will
show that the greatest injury
occurs in the respiratory tract.
That substances used in pro-
duction of ceramics, especial-
ly in preparing glazes and
bodies, are prepared in dry
form that the retouches of
ceramic pieces are done
again in dry form and that
various gases are emitted
from the kiln stack in firings
done in kilns, all lead to mix-
ing of these substances with
the air inhaled in the work
environment. Substances
received through inhalation in
work environments with poor
ventilation and where masks
are not used cause more
damage to respiratory tracts. 

The hazardous substances
used in production of 
ceramics and the injuries
they cause are listed below: 

Aluminium Oxide: It is known
to cause aluminosis, short-
ness of breath and chronic
bronchitis. (http://ceramicsto-
day.com/articles/081197.htm)

Asbestos: Attention was
drawn to this substances as
lung cancer was observed
frequently in workplaces
where asbestos is handled in
recent research.
Pneumoconiosis caused by
asbestos dust is called
asbestosis. It is used in heat
resistant gloves and blankets.
Asbestos, which causes lung
disease is received through
the lungs. (http://ceramicsto-
day.com/articles/081197.htm

Copper: The required intake
of copper for an adult human
is 30 micrograms per kilo.

Copper, which is taken in
chronically in a high amount
may cause wounds of 
secondary degree in the lungs
and in the brain. Copper salts
and vapor irritate the skin, the
eyes and mucous membranes
and does the same thing in
respiratory tracts when
inhaled. 
(http://ehs.fullerton.edu/safe-
ty4students/chemical-ceram-
ics.htm)

Barium Carbonate: The 
second known most 
important toxic substance in
ceramic production is barium
carbonate which is the most
hazardous derivative of 
barium. Absorption of 1 gram
of it fully by the body may
result in death. Its soluble
chloride form is accumulated
in the stomach and results in
an increase in blood pressure.
It causes internal hemorrhage
due to the rise in blood 
pressure. It may enter the
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bas›nc›n›n artmas› ile iç kana-
malara sebep olmaktad›r.
Vücuda deri yoluyla gire-
bilmektedir. (http://www.clay-
times.com/barium1.htm)

Borax: Uzun süreli maruz
kal›nmas› sonucu ast›m, ishal
ve deri hastal›klar› görülmek-
tedir.
(http://ceramicstoday.com/arti
cles/081197.htm)

Feldspat: Kendi bafl›na
tehlikeli bir madde de¤ildir
fakat vücudun direncini
düflürdü¤ü için daha tehlikeli
hastal›klara sebebiyet vere-
bilmektedir.

Kadmiyum: Kadmiyum enzim
sistemlerini etkiler. Solunum
sistemine, mide  ba¤›rsaklara
ve böbreklere zarar verir.
Kansere sebep oldu¤u da 
bilinmektedir. Az dozda kad-
miyumun solunum yolu veya
sindirim yolu ile yutulmas›
yüksek düzeyde zehirlenmeye
sebebiyet verebilir. Bunun için
ham halde kadmiyum

kullan›rken çok dikkatli olun-
mas› gerekmektedir.  Uzun
y›llar kadmiyuma maruz
kal›nd›¤›nda yorgunluk, koku
duyusunun azalmas›, böbrek
zararlar›, karaci¤er zararlar›
ve zay›f›k oluflabilir.
(http://ceramicstoday.com/arti
cles/081197.htm)

Karbondioksit / Monoksit:
Kanda hemoglobin ile
birleflerek kandaki oksijen
miktar›n›n düflmesine sebep
olmas›ndan dolay› nab›z ve
kan bas›nc›n›n yükselmesine
ve bafl a¤r›lar› bafl dönmeleri-
ne sebep olur. Karbon monok-
sit renksiz, kokusuz ve irritant
etkisi olmayan bir gazd›r.
Zehirlenmenin ilk belirtileri
yorgunluk ve halsizlik oldu¤u
için koma durumu bir anda
ortaya ç›kabilmektedir. 
Uzun süreli karbon monoksit
zehirlenmesi kalp 
hastal›¤›na sebep olabilmek-
tedir.
(http://www.medinfo.hacette-
pe.edu.tr/ders/TR/D3/7/3109.
doc)

Kaolin: Solunum yolu ile
al›nd›¤›nda tüberküloza yol
açaca¤› gibi semptomlar›
silikosis’e benzeyen kaolinosis
hastal›¤›na sebep olabilmek-
tedir.
(http://ehs.fullerton.edu/safe-
ty4students/chemical-ceram-
ics.htm)

Kobalt: Vücuda deri yoluyla
girer ve  karaci¤ere zarar
verir. Kobalt Karbonat ve oksit
gibi türevleri deride ve gözde
tahrifl yapar. Solunum yolu ile
al›nd›¤›nda akci¤erlere zarar
verir.
(http://ceramicstoday.com/arti
cles/081197.htm)

Krom: Akci¤er kanseri etkeni
olan krom, deri tahrifli ve
ülsere sebep olabilmektedir.
(http://www.ceramichrome.com)

Kurflun: Zararl› seramik 
maddeleri aras›nda en çok
bilineni ve en tehlikelilerinden
biridir. Vücuttan kolayl›kla
at›lamamas› kemik ve
yumuflak dokularda 

body through the skin. 
(http://www.claytimes.com/ba
rium1.htm)

Borax: Long term exposure
may cause asthma, diarrhea
and skin diseases.
(http://ceramicstoday.com/arti
cles/081197.htm)

Feldspar: It is not a haz-
ardous substance by itself but
may cause more dangerous
diseases as it reduces the
immunity of the body. 

Cadmium: Cadmium affects
the enzyme systems. It caus-
es damage to the respiratory
tract, stomach, intestines and
kidneys. It is known that it
also causes cancer. Cadmium
intake at a small level through
inhalation or digestion may
cause high level poisoning.
Therefore, one has to be very
careful when using cadmium.
Long-term cadmium expo-
sure causes fatigue, diminish-
ing of sense of smell, kidney

smell, liver damage and loss
of weight. 
(http://ceramicstoday.com/arti
cles/081197.htm)

Carbondioxide / Monoxide: By
combining with hemoglobin in
the blood, it causes a drop in
the amount of oxygen in the
blood, resulting in the rise of
the pulse rate and blood 
pressure, headaches and 
vertigo. Carbon monoxide is a
colorless, odorless and 
non-irritant gas. The first
symptoms of poisoning is
fatigue and lack of energy;
thus a coma may appear 
suddenly. Lon-term carbon
monoxide poisoning may
cause heart disease. 
(http://www.medinfo.hacettepe.e
du.tr/ders/TR/D3/7/3109.doc)

Kaolin: May lead to 
tuberculosis when inhaled;
may also cause kaolinosis,
symptoms are which are 
similar to silicosis. 
(http://ehs.fullerton.edu/safe-

ty4students/chemical-ceram-
ics.htm)

Cobalt: It enters the body
through the skin and causes
liver damage. Its derivatives
like cobalt, carbonate and
oxide cause irritation in the
skin and eyes. It causes dam-
age to the lungs when
inhaled. (http://ceramicsto-
day.com/articles/081197.htm)

Chromium: Chromium, which
is a carcinogen for lungs, may
cause skin irritation and
ulcers.
(http://www.ceramichrome.com)

Lead: It is the most widely
known and one of the most
dangerous, hazardous 
ceramic substances. What
makes it dangerous is that it
may not be discharged from
the body easily and it is
deposited in the bones and
soft tissue. 40 % of inhaled
lead and 10-15 % of digested
lead is absorbed by the body.
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depolanmas› onu tehlikeli
k›lmaktad›r. Solunum yolu ile
al›nan kurflun miktar›n›n 
% 40 kadar›, sindirim yolu ile
al›nan kurflunun ise %10-15
kadar› vücut taraf›ndan
absorbe edilmektedir. 
Kurflun en çok sinir 
sistemini etkiler. 
A¤›zda metalik tat, kar›n
a¤r›s›, ifltahs›zl›k, kab›zl›k
kurflun zehirlenmesinin
önemli belirtileridir. Beyin
ödemi, cinsel isteksizlik,
sperm say›s›nda azalma, 
morfolojide bozulma, adet
düzensizli¤i, infertilite ve
böbreklerde zarar kurflun
zehirlenmesinin
sonuçlar›ndand›r.
(http://www.ceramicstoday.co
m/articles/lead.htm)

Kuvars (Silika): Kuvars
molekülleri (özellikle
piflirildikten sonra) çengel
biçimindedir. Uzun süreli
maruz kal›nd›¤›nda çengel
biçimindeki kuvars 
molekülleri akci¤erlere
rahatl›kla tutunur  silikosis ve

ast›ma yol açabilir. 
(http://ehs.fullerton.edu/safe-
ty4students/chemical-ceram-
ics.htm)

Lityum Karbonat: Kemik
ili¤inde yaralara yol açaca¤›
gibi semptomlar› kansere çok
benzemektedir. 
(http://ceramicstoday.com/arti
cles/081197.htm)

Tin Oksit: Öksürük ve nefes
darl›¤›n›n yan›nda
akci¤erlerde beyaz pigment-
lerin oluflmas›na sebep
olmaktad›r. (http://ehs.fuller-
ton.edu/safety4students/chem
ical-ceramics.htm)

Manganez: Deriye verdi¤i
zararlar yan›nda uzun süre
maruz kal›nmas› sonucunda
beyne zarar vererek ölümlere
yol açabilmektedir.
(http://www.claystation.con/te
chnical/techarticles/submit-
tedarticles.html)

Selenyum: Yüksek dozlarda
al›nd›¤›nda ölümlere yol aça-

bilmektedir. Uzun süreler
maruz kal›nd›¤›nda karaci¤ere
de zararl› etkileri vard›r.
(http://ceramicstoday.com/arti
cles/081197.htm)

Mika: Asbest içermesinden
dolay› kanserojendir.
(http://ceramicstoday.com/arti
cles/081197.htm)

Vermikuleyt: Asbest 
içermesinden dolay› 
kanserojendir.

Yukarda verilen zararl› 
maddelerin sebep oldu¤u
hastal›klara bak›ld›¤› zaman
genellikle solunum  ve deri
yolu ile vücuda girdi¤i
görülmektedir. Seramik ham-
maddeleri ile çal›fl›lan ortam-
larda kurulacak havaland›rma
tertibatlar›, kiflisel maske ve
eldiven kullan›m›, çal›flma
ortamlar›nda s›k aral›klar ile
yap›lacak temizlik  en basit
yöntemler ile zararl› etkiler-
den korunmak için al›nacak
tedbirlerdendir.

Lead affects the nervous 
system most. 
A metallic taste in the mouth,
belly aches, lack of appetite
and constipation are
important symptoms of lead
poisoning. Brain edema, lack
of sexual appetite, reduction
in number of sperms, 
morphological disorders,
menstruation irregularities,
infertility and kidney damage
are among the effects of lead
poisoning. 
(http://www.ceramicstoday.co
m/articles/lead.htm)

Quartz (Silica): Quartz 
molecules, especially after 
firing, are hook shaped. 
Long-term exposure may
allow the hook shaped quartz
molecules to hang onto the
lungs easily, resulting in 
silicosis and asthma. 
(http://ehs.fullerton.edu/safe-
ty4students/chemical-ceram-
ics.htm)

Lithium Carbonate: It may
cause ulcers in bone marrow,
which have very similar symp-
toms to cancer. (http://ceram-
icstoday.com/arti-
cles/081197.htm)

Tin Oxide: In addition to
coughing and shortness of
breath, it causes white 
pigments to build up in lungs.
(http://ehs.fullerton.edu/safe-
ty4students/chemical-ceram-
ics.htm)

Manganese: Beside its 
damage to skin, long-term
exposure may lead to death,
causing damage to the brain. 
(http://www.claystation.con/te
chnical/techarticles/submit-
tedarticles.html)

Selenium: High dosage intake
may result in death. 
Long-term exposure causes
liver damage. It is a carcino-
gen as it contains asbestos. 
(http://ceramicstoday.com/arti

cles/081197.htm)

Mica: It is a carcinogen as it
contains asbestos.
(http://ceramicstoday.com/arti
cles/081197.htm)

Vermiculate: It is a 
carcinogen as it contains
asbestos

Diseases caused by the 
hazardous substances listed
above are mostly caused by
entry to the body through
inhalation or skin. Ventilation
systems, use of personal
masks and gloves, frequent
cleaning of work 
environments are among
measures to be adopted to
avoid hazardous effects
through simplest of methods
in environments where
ceramic raw materials are
handled. 
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AJANDA
AGENDA

MART / March 2006

N‹SAN / April 2006

EYLÜL / September 2006

COVERINGS
(Ceramic tiles, marble and natural stone)
Annual: Orlando (USA) - April 4/7,2006

www.coverings.com

MOSBUILD 200606
Expocentr Crucus Moskow, Russia April 4/,2006

www.mosbuild.com

UNICERA
(Ceramic tiles bathroom furnishing)
Annual: ‹stanbul (Turkey) - April 19/23,2006

www.tuyap.com0

KBIS KITCHEN/BATH INDUSTRY 
SHOW& CONFERENCE
Conference April 20/23, 2006
Exposition April 21/23, 2006
Chicago, Illinois
www.kbis.com

MAYIS / April 2006

TURKEYBUILD ISTANBUL
(Building and construction)
Annual: ‹stanbul (Turkey) - May 3/7,2006

www.turkeybuildistanbul.com

CERAMITEC
(Ceramic machinery and technology)
Triannal: Munich (Germany) - May 16/19,2006

www.ceramitec.de006

CERSAIE
(Ceramic tiles and bathroom furnishing)
Annual: Bologna (Italy) - September 26/30,2006
www.cersaie.com

EK‹M / October 2006

VI. Uluslararas› Kat›l›ml› Seramik Kongresi
Istanbul (Turkey) - October 30/November 1, 2006
www.turkseramikdernegi.org

REVESTIR
(Ceramic tiles, stone, machinery)
Annual: Sao Paulo (Brasil)  - March 14/17,2006
www.exporevestir.com.br


	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	11
	12
	13
	14
	15
	16
	17
	18

